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Great  Paramount  Pictures 

ADCLPH  ZUKOR PRES  ENTS 

ALICE 

BRADY in 

"M/ss/nq 

Millions 

THE  best  of 
 the  fam- 

ous Boston  Blackle 
stories  and  one  of 

Alice  Brady's  best  roles. Two  million  in  gold 
stolen  from  an  ocean 
liner!  How  they  did  it 
makes  a  fascinating 

melodrama. 

By  Jack  Boyle Scenario  by  Albert  Shelby 
LeVino 

Directed  by  Joseph  Henabery 

(X  (paramount  Qicliwe 
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WURLIIZER 
UNIT 

ORGANS 
<S£c/u s/Ve 

Patents 

In  America's Finest  Theatres 

v. 

JUST 
A  FEW 

of   the  famous 
American  Theatres 

in  which 

WuRuTZER 

Unit  Organs 
have  recently 
been  installed : 

RIALTO  THEATRE 
New  York 

TIVOLI  THEATRE 
Chicago 

LAFAYETTE 
THEATRE 

Buffalo 

HOPE  THEATRE 
Dallas 

$4,000,000 CHICAGO  THEATRE 
Chicago 

GRANADA  THEATRE 
San  Francisco 

MISSOURI  THEATRE 
St.  Louis 

WORLD  THEATRE 
Omaha 

CAPITOL  THEATRE 
Cincinnati 
GRAUMAN 

MILLION  DOLLAR 
THEATRE 
Los  Angeles 

WURLlTZER 
Grand 

Pianos 
Their  Superior  Qualities 
are  recognized  throughout 
the  world  as  paralleling 
those  of  the  Wurlitzer 
Unit  Organs. 

JinestJheatres 

URLITZER   Unit   Organs  are 

built  by  the  greatest  manufac- 
turers of  musical  instruments  in 

the  world,  an  organization  whose 
inception  dates  back  over  200 

years  ago.     Is  there  any  reason  why  the 
Wurlitzer  Unit  Organ,  incorporating  the  ex- 

clusive Hope-Jones  Patents,  should  not  be 

the  finest  organ  built?  Then  bear  in  mind 
the  fact  that  the  greatest  picture  houses  in 
the  country  have  installed  Wurlitzer  Unit 
Organs  in  preference  to  all  others.  There  is 
a  Wurlitzer  Unit  Organ  for  every  type  of 
Motion  Picture  Theatre,  whether  large  or 
small.  Wurlitzer  prices  and  terms  are  with- 

in the  reach  of  all.  Write  today  for  com- 
plete descriptive  catalog. 

G^7he  RUDOLPH  WURLITZER 
o. 

NEW  YORK 

120  West  42nd  St. 

Branches  in  all  Principal  Cities 

CINCINNATI  CHICAGO 
121  East  4th  St.  329  So.  Wabash 

SAN  FRANCISCO 

250  Stockton  St. 



Nothing  But 

By  L.  W. 

THE  speech  made  by  Mr.  Hays  before 

the  Associated  Motion  Picture  Ad- 

vertisers in  New  York  last  week 

characterized  an  occasion  second  to  none 

in  importance  since  the  new  era  in  the  in- 
dustry started. 

His  appeal,  summed  up,  was  for  truth 

and  dignity  in  the  advertising  of  motion 

pictures.  What  he  said  vitally  concerns 

everybody  in  the  business.  Certainly, 

the  way  in  which  the  industry  represents 

itself  to  the  public  in  its  advertising  has 

a  great  deal  to  do  with  the  way  in  which 

the  public  regards — and  will  continue  to 

regard — the  industry. 

g  PEA  KING  to  the  men  who  write  ad- 
vertising and  publicity  copy,  Mr. 

Hays  very  correctly  reckoned  them  as 

among  the  first,  if  not  the  first,  in  service 

to  the  picture  world.  Nobody  informed 

on  the  subject  would  disagree  with  him 

for  a  moment.  It  is  just  as  vital  that 
word  or  illustration  about  the  motion 

picture  shall  be  truthful  and  free  from 

any  trace  of  suggestiveness  as  it  is  that 

the  pictures  themselves  shall  be  clean, 

sincere  and  intelligent. 

This,  of  course,  is  not  an  appeal  to 

prudishness,  nor  is  it  intended  as  a  ban 

on  cleverness.  Sticking  to  the  facts  about 

a  picture  need  not  be  an  enemy  of  re- 

sourcefulness, or  of  effective  advertis- 

ing*. In  the  same  way,  the  use  of  the  sal- 
acious defeats  the  purpose  it  is  supposed 

to  accomplish.  There  never  was  any  ex- 
cuse for  it,  a  fact  proved  by  its  gradual 

disappearance. 

(Copyright,  1922,  by  E: 

The  Truth  * 

BOYNTON 

HpHE  response  to  the  appeal  made  by 
Mr.  Hays  was.  instantaneous.  The 

members  of  the  A.  M.  P.  A.  showed  very 

clearly  that  they  were  in  full  sympathy 

with  the  spirit  of  what  he  said,  and  there 

could  be  no  doubt  in  anybody's  mind  that 
the  public  opinion  of  this  organization 

stands  for  the  very  things  he  advocated. 

There  remains,  to  be  sure,  the  job  of 

making  this  public  opinion  thoroughly 

effective.  This,  we  have  no  doubt,  will  be 

done — is  being  done — and  in  the  under- 
taking these  men  should  have  the  fullest 

support  and  co-operation. 

^ND  while  we  are  on  the  subject  of  the 

proper  kind  of  advertising  and  pub- 

licity, let's  not  forget  that  the  picture 
theatre  also  has  its  part  to  play.  Improve- 

ment of  standards  in  exhibition  has 

brought  a  corresponding  improvement 

in  methods  of  "putting  the  picture  over." 
There  is  work  still  to  be  done,  however, 

before  those  few  —  very  few  —  cases 

where  an  exhibitor  deliberately  misrep- 

resents a  picture  to  the  public,  entirely 

disappear. 

He  who  indulges  in  wild  exaggeration, 

and  calls  it  clever  exploitation,  is  not  do- 
ing himself  or  his  industry  any  good.  And 

the  men — there  are  not  many  of  them — 

who  step  over  the  line  of  decency  in  ad- 

vertising are  enemies  of  the  motion  pic- 

ture and  the  best  interests  of  the  busi- 

ness which  gives  them  their  bread  and 

butter. 

tors  Trade  Review,  Inc.) 
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"Service" 

"Great  Help  " 

"Best" 

"Unique" 

Let  me  express  my  appreciation 
of  the  service  you  are  rendering  the 

motion  picture  exhibitors  'of  the  na- 
tion in  your  "Voice  of  the  Box 

Office." What  the  motion  picture  theatre 
managers  and  owners  need  is  an 
accurate  and  speedy  report  upon 
the  way  that  the  public  views  the 
current  releases  of  the  day,  one 
which  comes  from  a  paid  staff  and 
not  from  producing  or  distributing 
sources. 

The  "Voice  of  the  Box  Office" -fea- 
ture you  publish  makes  your  paper 

unique  in  its  service  to  the  exhibi- 
tor, and  in  my  opinion  you  are  fur- 

nishing the  best  service  of  its  kind 
thdt  we  have  at  our  command  today. 

It  is  a  great  help  in  judging  what 
to  book  in  the  new  releases  and  is 
appreciated  as  such. 

1  remain 
Yours  truly, 

M.  H.  GOODMAN,  Mgr. 
FEE  LEY  THEATRE, 

HAZLETON,  PA. 

A  Revolutionary  Proposal 

AUGUSTUS  THOMAS  makes  the  suggestion  that  John  Barry- 

more's  great  characterization  of  "Hamlet,"  now  current  on  the 
New  York  speaking  stage,  he  put  immediately  on  the  screen 

through  the  co-operation  of  the  film  and  theatrical  industries. 

It  is  a  revolutionary — and  fascinating — proposal. 

No  doubt  there  are  practical  difficulties  in  the  way.    But  we 

believe  nothing  short  of  absolutely  insuperable  obstacles  should  be 

permitted  to  stand  between  the  idea  and  its  execution. 

Mr.  Hays  points  out  that  a  real  compliment  to  the  screen  from 

the  distinguished  playwright  who  has  the  same  relation  to  the  theatre 

that  Mr.  Hays  bears  to  the  motion  picture,  is  carried  in  the  sug- 

gestion. It  is  an  acknowledgement  that  on  celluloid,  and  celluloid 

only,  can  such  an  impersonation  be  immortalized,  and  this  is  an 

advantage  which  the  stage  cannot  match. 

"D  UT  there  is  a  still  greater  consideration.    Millions  of  people 

throughout  the  country  will  never  see  this  "Hamlet"  unless  they 
do  see  it  on  the  screen.    And  they  should  see  it,  because  it  is,  in  the 

words  of  Mr.  Thomas,  the  greatest  "Hamlet"  of  this  generation. 

We  like  the  suggestion  also  because  of  the  spirit  of  co-operation 

it  voices.  We  have  heard  enough  of  the  so-called  warfare  between 

stage  and  screen.  They  are  distinct  and  separate  forms  of  art;  each 

has  its  own  sphere.  There  can  be  no  real  competition,  and  certainly 

the  day  for  warfare  has  passed.  The  stage  can  do  some  things  the 

screen  cannot  do,  and  vice  versa.  But  they  can  be  brought  near  to- 

gether, with  real  benefit  to  each,  by  such  plans  as  that  proposed  by 
Mr.  Thomas. 

\  S  the  author  of  the  suggestion  declared,  think  what  it  would 

*■  have  meant  to  the  people  of  the  towns  and  villages  of  the  coun- 

try if  they  could  have  seen  Frank  Bacon  in  "Lightnin."  Bacon  died 
the  other  day,  and  now  the  chance  to  make  a  permanent  screen 

record  of  the  plajr  which  charmed  only  two  cities  is  gone  forever. 

The  great  mass  will  never  have  an  opportunity  to  be  won  away  from 

their  troubles  by  that  masterful  bit  of  illusion. 

And  bringing  the  point  nearer  home,  they  will  never  see  the  John 

Barrymore  version  of  "Hamlet" — unless  it  comes  to  them  in  their 
picture  theatre  in  their  own  town. 

I 
T  will  be  a  master-stroke  if  the  producers  of  pictures  can  find 

the  way  to  sponsor  jointly  a  first-class  production  of  the  Barry- 

more  "Hamlet."  The  money  that  might  be  made  out  of  it  is  a 
consideration  that  ought  not  to  have  any  weight.  The  thing  should 

be  done — if  it  can  be—  primarily  because  it  would  be  a  public  service 

— a  further  demonstration  that  the  motion  picture  industry  means 

what  it  says  when  it  goes  on  record  for  the  highest  artistic  standards. 

And  if  the  film  were  made  and  released,  the  picture  theatre  should 

approach  the  problem  of  its  exhibition  in  the  same  spirit — that  of 
serving  the  public  in  the  best  way  and  for  the  good  of  everybody 
concerned. 
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Collective  Booking:  Is  It  For  Best 

Interests  of  Industry? 

i 

S  the  industry  facing  a  revolution  in  booking  methods?  Are  we 
on  the  eve  of  a  war  between  established  theatre  circuits  and 

newly-formed  booking  combines  in  various  sections  of  the  coun- 
try? 

Is  collective  booking  a  good  thing  or  a  bad  thing?  Is  the  idea 
gaining  momentum  throughout  the  territory? 

With  a  view  to  finding  out  what  the  situation  really  is,  Exhibitors 

Trade  Review,  through  its  own  correspondents,  has  begun  a  nation- 
wide survey  and  canvass  of  opinion.  The  first  results  of  the  survey 

are  printed  in  this  issue.    Later  reports  will  follow. 

We  believe  so  grave  and  important  a  question  should  be  given 
the  fullest  discussion.  The  facts  must  first  be  brought  to  light  before 
any  real  decision  on  the  merits  of  the  problem  can  be  reached. 

Exhibitors  Trade  Review  opens  its  columns  to  any  member  of 

the  industry  who  may  wish  to  state  his  views.  It  should  be  under- 
stood, however,  that  these  opinions  must  be  put  in  parliamentary 

language.  The  question  is  too  big,  it  concerns  the  welfare  of  the 
whole  industry  too  vitally,  to  permit  partisan  attacks  and  personal 
vindictiveness. 

Because  it  is  our  belief  that  the  solution  of  the  problem  is  as  im- 
portant as  any  now  before  the  film  business,  we  welcome  communica- 

tions from  distributor  and  exhibitor,  big  and  little. 

The  survey,  so  far  as  it  has  progressed,  discloses  definite  move- 
ments for  booking  combines  in  several  sections  of  the  country,  and 

considerable  agitation  for  their  formation  in  others.  A  few  terri- 
tories report  themselves  definitely  against  the  idea.  Combines  have 

been  formed  in  the  following  cities:  New  York,  St.  Louis,  Dallas, 
Los  Angeles,  New  Orleans. 

Some  of  these  are  purely  local.  Others  are  territorial  or  state- 
wide in  scope.  Opinion  in  the  Rocky  Mountain  region  is  against 

booking  combines.  In  the  South,  with  the  exception  of  Kentucky, 
Alabama  and  Tennessee,  it  appears  there  is  strong  belief  among 
independent  exhibitors  that,  if  present  conditions  continue,  some 
sort  of  collective  booking  will  result. 

Nebraska  and  Iowa,  with  Omaha  as  a  center,  report  that  there  is 
no  definite  movement  for  collective  booking,  although  the  subject 

is  a  live  topic  of  discussion.  In  Portland,  Oregon,  an  attempt  to  form 
a  combine  of  second-run  houses  has  thus  far  met  with  failure.  De- 

tailed reports  follow: 

Collective  Booking  Plan  in  St.  Louis; 

No  Action  by  State  Organization 

Kansas  City,  November  18. 

WHILE  there  is  no  concentrated 
movement  in  Missouri  or  Kansas, 

as  far  as  the  two  state  organizations 
are  concerned,  to  organize  a  collective 

buying  method  of  film,  there  is  a  pre- 
vailing sentiment  that  the  present  price 

of  film  will  lead  soon  to  some  sort  of 

organization  to  combat  the  high  price 
of  film.    This  matter,  although  not  a 

definite  issue,  may  be  discussed  by  the 
M.  P.  T.  O.  Missouri  executive  board 
at  a  meeting  the  latter  part  of  this 
month. 

In  St.  Louis,  a  movement  for  collec- 
tive booking  has  taken  definite  shape. 

A  large  group  of  exhibitors,  said  to 
form  a  majority  of  picture  showmen  in 
that  city,  have  recently  reorganized  the 
Exhibitors  Film  Exchange,  of  which 

Fred  Wehrenberg,  chairman  of  the  St. 
Louis  unit  of  the  M.  P.  T.  O.,  has  been 
elected  President.  Ihe  exchange  has 
been  in  existence  for  more  than  a  year, 
but  has  never  really  functioned. 

The  majority  of  St.  Louis  exhibitors, 
it  is  stated,  are  now  behind  the  collec- 

tive booking  plan  and  have  pledged 

their  support  and  co-operation.  Inter- 
viewed Dy  a  representative  of  Exhibi- 

tors Trade  Review,  Mr.  Wehrenberg 
declared  that  the  exhibitors  were  com- 

bining for  collective  booking  "because 
it  was  their  only  salvation." When  the  matter  was  brought  to  the 
attention  of  Joseph  Mogler,  who  is  not 
interested  in  the  exchange,  he  declared 
that  he  knew  of  no  movement  for  col- 

lective booking  or  of  any  intention  of 
exhibitors  to  combine  for  such  a  pur- 

pose. 

For  the  past  year,  in  both  Missouri 
and  Kansas,  the  merging  of  theatres, 
individually,  and  without  action  on  the 
part  of  the  state  organizations,  to  buy 
film  collectively  has  been  common.  The 
Capitol  Enterprises,  a  million  dollar 
concern  recently  organized  in  Kansas 
City,  is  the  latest  instance  of  this  kind, 
while  the  Electric  theatres  of  Grubel 
Brothers  in  Springfield,  Mo.,  Joplin, 
Mo.,  St.  Louis,  Mo.,  and  Kansas  City, 
Kas.,  have  been  buying  collectively  for 
some  time.  However,  there  are  more 
than  a  dozen  cases  in  Missouri  alone 
where  theatres  in  the  territory  have 
merged  for  the  purpose  of  collective buying. 

"We  have  no  fight  to  wage  against 
the  exchanges  at  present,"  Richard  G. 
Liggett,  president  of  the  M.  P.  T.  O. 
Kansas  said.  "That  film  prices  are  too 
high  is  without  doubt,  but  I  believe 
that  a  natural  trend  of  affairs  will  take 
care  of  this  matter.  We  are  trying  to 
keep  peace  with  the  distributors  and  as 
far  as  the  M.  P.  T.  O.  Kansas  is  con- 

cerned there  is  nothing  in  the  'air'  at all.  Exhibitors  out  in  the  territory  have 
formed  minor  combinations  of  their 
own,  but  for  the  M.  P.  T.  O.  Kansas 
to  launch  such  a  movement  would  be  to 

invite  open  warfare  with  the  ex- 

changes." 

"Collective  buying  seems  to  be  one 
alternative  for  the  exhibitors  of  the 
state  in  combating  the  ever  increasing 
hike  in  film  rentals,"  said  C.  E.  Cook, 
business  manager  of  the  Kansas  bod}-. 
There  has  been  much  dissatisfaction 
expressed  by  the  exhibitors  out  in  the 
territory,  who  are  unable  to  a  great  ex- 

tent to  buy  collectively.  The  M.  P. 
T.  O.  Kansas  has  not  done  anything 
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definitely  yet  to  adjust  this  situation. 
Letters  are  continually  coming  into  this 
office  depicting  the  attitude  of  the  ex- 

changes in  regard  to  high  film  rentals 
and  some  of  the  small  exhibitors  over 
the  state  are  paying  more  for  film  than 
some  suburban  houses  in  the  city,  the 
result  being  that  the  small  exhibitor 

must  necessarily  refuse  these  "feature 
productions"  or  play  them  and  lose 
money  on  their  exhibition.  A  definite 
and  concrete  solution  must  be  reached, 
or  else  the  exhibitors  of  the  state  will 
be  forced  to  close  their  doors. 

"Conditions  now  are  leading  up  to  a 
point  where  it  may  be  necessary  to  take 

steps  toward  collective  buying,"  Law- 
rence E.  Goldman,  secretary  and  coun- 

sel of  the  M.  P.  T.  O.  Missouri  said. 

"There  is  no  question  but  that  the  pres- 
ent prices  of  film  are  much  too  high. 

Atlanta,  November  21. 

^^LTHOUGH  only  two  booking  com- bines are  known  to  have  been 

formed  in  the  South — one  organized  a 
few  weeks  ago  in  Louisiana  and  another 

more  recently  at  Dallas,  Texas, — it  is 
certain  that  exhibitors,  with  the  excep- 

tion of  Alabama,  Kentucky  and  Tennes- 
see, are  giving  more  serious  considera- 
tion to  the  idea  of  collective  booking 

than  ever  before  in  Southern  film  his- 
tory. 

Leading  exhibitors,  who  have  never 

before  supported  the  idea  of  booking 
combines,  now  fear  that  they  offer  the 
only  solution  to  the  present  problem  of 

"high  film  rentals." 
Independent  exhibitors  point  out  that 

the  two  circuits  now  operating  on  a 

large  scale  in  this  territory  can,  by  reas- 
on of  the  number  of  theatres  they  con- 

trol, get  a  far  better  break  from  dis- 
tributors than  the  individual  exhibitor 

can  hope  to  secure.  In  the  opinion  of 
conservative  Southern  exhibitors,  the 
booking  combine  will  surely  become  a 
large  and  definite  force  if  the  present 
scale  of  rental  prices  continues. 
The  independent  exhibitors  declare 

that  with  two  powerful  circuits  offer- 
ing such  opposition  they  will  not  be  in 

position  to  compete  unless  they  organ- 
ize and  negotiate  with  distributors  for 

bookings  on  the  collective  principle. 
In  Texas  the  movement  has  taken 

definite  shape.  A  booking  combine  has 
been  formed  by  P.  G.  Cameron,  Louis 
Santikos  and  J.  S.  Phillips,  and  they  ex- 

pect to  enlist  the  aid  of  several  ex- 
hibitors in  Oklahoma  and  Arkansas  as 

well  as  Texas.   Theatres  already  in  the 

There  is  no  definite  plan  of  the  Mis- 
souri organization  in  this  respect  yet. 

We  intend  to  wait  a  while  longer  and 
see  what  circumstances  bring.  There 
has  been  much  discussion  of  this  pro- 

blem and  many  complaints  are  daily 
being  made  by  exhibitors  out  in  the 

state.  It's  up  to  the  exchanges  to  gain 
insight  into  the  situation  and  make  it 
unnecessary  for  any  action  on  the  part 

of  the  exhibitors  to  be  taken." 
Of  thirty-five  leading  exhibitors  in- 

terviewed in  Kansas  City,  thirty-three 
predicted  precisely  the  same  thing — that 
unless  the  producers  and  distributors 
voluntarily  lowered  the  price  of  film, 
that  some  means  of  collective  buying 
would  be  resorted  to.  The  remaining 
two  exhibitors  predict  that  a  natural 
course  of  events  would  bring  about  the 
desired  change. 

combine  are :  The  Melba,  Dallas ;  Royal, 

Waco ;  Rialto,  Fort  Worth ;  several  the- 
atres in  Galveston;  Rialto  and  the  new 

Santikos  theatre,  San  Antonio ;  and  the 
Hegeman  theatre,  Austin. 

The  organization  is  headed  by  Phil- 
lips, Santikos  is  treasurer  and  Cameron, 

secretary.  Offices  have  been  established 
at  the  Melba  theatre,  Dallas. 

Combines  for  collective  booking  of 

films  have  not  yet  spread  to  the  Ken- 
tucky and  Tennessee  territory.  There 

are  a  number  of  circuits,  however, 

Booking  Combine  Formed 

By  Los  Angeles  Theatres 
Los  Angeles,  November  21 

About  forty  exhibitors  in  this  terri- 
tory have  been  perfecting  a  combine 

for  the  collective  booking  of  films. 
Glenn  Harper,  vice-president  of  the 
M.  P.  T.  O.  A.,  is  the  moving  spirit 
in  the  organization,  of  which  William 
A.  Howe,  owner  of  the  Glendale  Thea- 

tre, Glendale,  Calif.,  is  President. 
The  organization  is  not  yet  in  work- 

ing order,  but  the  past  two  months 
have  been  devoted  to  getting  it  in 
shape.  A  Board  of  Control  consisting 
of  three  members,  who  are  the  buying 
committee,  has  already  been  named. 
It  consists  of  Dr.  Brockwedel,  of  the 
Symphony,  Los  Angeles;  Mr.  Harper, 
and  Mr.  Pierce  of  the  Olympia,  Los 
Angeles,  a  neighborhood  house. 

The  official  name  of  the  organiza- 
tion is  the  Exhibitors  Association, 

and,  according  to  Harper,  the  object 
is  to  buy  pictures  through  the  Board 
of  Control  and  then  book  them 
through  the  forty  member  houses. 
The  sponsors  of  the  combine  assert 
that  all  of  the  worthwhile  pictures 
are  booked  by  the  big  chain  theatres, 
with  the  result  that  no  pictures  of 
real  box-office  worth  are  left  for 
booking  by  other  houses. 

It  is  the  avowed  purpose  of  the  new 
Exhibitors  Association  to  bid  collec- 

tively for  the  best  pictures  in  this 
territory  and  thus  take  them  away 
from  the  established  chain  houses. 

which  have  been  in  existence  for  some time. 

According  to  Lee  Goldberg,  secretary 
of  the  Big  Feature  Rights  Corporation, 

(Colonel  Fred  Ley's  company),  about 
90  per  cent  of  the  territory  in  Kentucky 
and  Tennessee  is  non-competitive.  That 
is,  the  picture  houses  in  any  one  par- 

ticular town  are  not  competitors  against 
one  another.  This  situation  results 
from  the  fact  that  the  circuits 

existing  here  have  certain  territories 
practically  to  themselves.  In  the  two 
principal  cities  of  Kentucky,  Louisville 
and  Lexington,  no  one  circuit  controls 
all  the  houses.  The  rivalry,  however, 
has  always  been  friendly  and  therefore 
has  never  resulted  in  any  price  cutting 

fights. 
The  principal  circuits  are  the  follow- 

ing: Phoenix  Amusement  Company, 

controlling  Paris,  Winchester,  Rich- 
mond and  Frankfort,  all  good  sized 

towns  in  the  Bluegrass  section  of  Ken- 
tucky. This  circuit  also  has  one  of  the 

large  houses  in  Lexington,  the  capital 

of  the  Bluegrass.  The  Strand  Amuse- 
ment Company  and  the  Lafayette 

Amusement  Company,  both  controlled 
by  Fred  Levy,  operate  in  Owensboro, 
Mayfield,  Paducah  and  Princeton  all 
good  sized  towns  in  the  western  part 
of  Kentucky.  These  two  circuits  also 

operate  houses  in  Louisville  and  Lex- 
ington under  competitive  conditions. 

The  Broadway  Amusement  Company 

operates  the  Alamo,  a  first-run  picture 
house  in  Louisville,  and  six  suburban 
houses.  This  concern  competes  with 
the  company  operated  by  L.  J.  Dittmar 
of  the  Rialto  and  Majestic,  both  of 
which  are  first-run  houses  in  Louisville. 

Mr.  Dittmar's  company  also  operates several  suburban  houses. 

Denver  Territory 

Reported  Against 

Collective  Booking 

Denver,  November  21. 
A  canvass  of  leading  film  theatres 

here  brings  forth  the  fact  that  the  idea 
of  booking  combines  is  not  looked  upon 
with  favor.  Theatre  owners  and  man- 

agers feel  that  the  old  way  of  distrib- 
uting films  is  plenty  good  enough  for 

the  present  at  least. 
There  are  about  28  film  distributing 

concerns  in  Denver.  The  Rock  Moun- 
tain territory  is  large  in  area  but  is  not 

thickly  settled  and,  as  a  result,  picture 
theatres  are  not  as  numerous  as  they 
might  be.  This  makes  competition,  as 
far  as  the  distributors  are  concerned, 
very  keen  and  they  are  all  fighting  for 
business.  In  the  territory  embracing 
Colorado,  New  Mexico  and  Wyoming 
there  are  in  the  neighborhood  of  five 
hundred  theatres  and  a  portion  of  these 
do  not  run  seven  days  a  week. 

It  seems  to  be  the  consensus  of  opin- 
ion that  the  booking  combine  idea 

would  not  work  in  this  territory  at  all. 

South,  Three  States  Excepted, 

Leans  Toward  Collective  Booking 
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A.  B.  C.  Declares  Its  Sole  Purpose  Is 

To  Assist  Independent  E  xhibitors 

Alabama  Exhibitors  Against 

Booking  Combines 

Birmingham,  Ala.,  Nov.  21 
That  Alabama  exhibitors  have  not 

discussed  and  are  not  now  considering 
any  combines  for  collective  booking, 
is  the  assertion  of  B.  H.  Mooney,  Pres- 

ident of  the  Alabama  League  of  Exhi- 
bitors in  reply  to  queries  made  by  the 

representative  of  Exhibitors  Trade 
Review. 

Mr.  Mooney  said:  "I  am  glad  the Review  is  interested  in  the  subject 
because  it  gives  me  an  opportunity 
to  say  that  the  members  of  the  Ala- 

bama league  of  Exhibitors  are  not 
considering  any  combines  for  collec- 

tive bookings.  They  never  have  in 
my  knowledge  considered  this  move 
and  are  not  now  discussing  the  ques- 

tion. For  many  reasons  such  an 
arangement  is  not  advisable  and  not 
for  the  best  interests  of  the  industry. 

"As  to  what  they  may  do  in  the 
future  with  regard  to  movements  of 
this  kind  I  cannot  say,  they  have  not 
been  inclined  up  to  the  present  to 
institute  in  them  in  Birmingham  and 
other  Alabama  cities. 

"However,  in  all  fairness  to  the  ex- 
hibitors of  Alabama  I  feel  that  I  am 

compelled  to  say  that  the  prices  now 
being  charged  for  the  rental  of  films 

is  all  but  prohibitive." 

IN  New  York  City,  where  a  group  of 
exhibitors  have  formed  the  Asso- 

ciated Booking  Corporation,  said  to 
command  three  hundred  days,  the 
movement  is  definitely  crystallized.  The 
A.  B.  C.  has  obtained  "Tess  of  the 
Storm  Country"  as  its  first  picture  in 
competition  with  the  established  cir- 
cuits. 

The  following  statement  to  the  press 
was  issued  by  the  A.  B.  C.  this  week: 

"The  Associated  Booking  Corpora- 
tion, wishes  to  place  itself  squarely  on 

record  as  an  organizaton  founded  sole- 
ly and  absolutely  for  the  purpose  of  as- 

sisting the  independent  exhibitors  to 
secure  a  share  of  the  first  run  attrac- 

tions that  are  being  offered  which  up 
to  the  present  time  have  been  denied 
them,  regardless  of  price,  regardless  of 
their  situation  or  regardless  of  their  in- 

vestments, solely  because  of  the  collec- 
tive buying  power  of  the  circuits. 

"It  is  because  of  this  collective  buy- 
ing power  that  the  A.  B.  C.  is  being 

formed  and  it  is  because  of  the  fair- 
ness and  justice  of  its  cause  that  it  is 

being  encouraged  by  the  producers  who 
have  the  interest  of  the  industry  at 
heart. 

"And  it  is  only  those  producers  whose 
interests  are  closely  allied  with  the  var- 

ious circuits  whose  power  is  in  danger 
of  being  lessened  that  are  giving  the 
A.  B.  C.  the  unfair  fight  that  it  ex- 

pected and  is  getting  under  the  very 
thin  cloak  of  not  selling  combinations. 

Unfortunately  those  circuits  being  also 

producers  can  through  their  organiza- 
tions influence  some  of  the  producers 

to  do  their  bidding.  But  in  the  eyes 
of  the  industry,  the  A.  B.  C.  knows 
that  there  is  absolutely  no  difference 

between  this  body  of  independent  ex- 
hibitors and  the  organizations  of  stock- 
holders and  partnership  theatres  con- 

trolled by  the  present  circuits. 
"The  A.  B.  C.  wishes  to  state  that  it 

is  not  asking  any  favors  of  any  exhibi- 
tor circuits,  of  any  producers  who  do 

not  wish  to  deal  with  them,  that  they 
do  not  wish  to  control  prices  or  to 
drive  anyone  out  of  business,  but  they 
are  simply  a  protective  association  of 
New  York  Exhibitors  who  are  tired  of 

being  told  that  they  cannot  get  first 
run  pictures  because  they  are  too  small 
individually  and  that  they  will  not  get 
them  if  they  are  too  big  collectively. 

"And  furthermore,  the  very  definite 
statement  made  by  the  executive  head 
of  the  largest  of  the  circuits  at  a  recent 

meeting  of  the  Theatre  Owners'  Cham- ber of  Commerce  to  the  effect  that  he 

was  now  engaged  in  picking  out  cer- 
tain theatres  over  which  he  had  previ- 

ously asked  indiscriminate  protection 
but  whom  he  was  now  prepared  to  al- 

low a  day  and  date  run,  makes  it  clear- to  the  members  of  the  A.  B.  C.  that 

their  cooperation  is  most^ necessary  and 
that  this  direct  result  proves  the  bene- 

fit of  this  association  to  the  independent 

exhibitor." 

Cincinnati  Exhibitors 

Divided  In  Opinions 

on  Booking  Plan 

Though  opinions  of  Cincinnati  ex- 
hibitors varied  regarding  the  advisa- 

bility of  collective  booking  of  mo- 
tion pictures,  they  were  practically 

unanimous  in  their  denial  that  any 
such  plan  was  under  consideration 
at  the  present  time.  However,  a 
meeting  of  the  Cincinnati  Motion 

Picture  Exhibitors'  League  is  sched- 
uled for  the  first  Tuesday  in  Decem- 
ber, and  there  is  a  possibility  of  this 

question  being  brought  up  at  that 
time. 

J.  A.  Ackerman,  president  of  the 
local  organization,  stated  that  no 
word  of  any  such  movement  had  been 

brought  to  his  attention.  Further- 
more, he  expressed  his  doubt  as  to 

the  feasibility  of  a  combine  being 

formed  for  that  purpose,  since  a  sim- 
ilar plan  had  been  attempted  some 

years  ago,  and  in  a  short  while  had 
been  abandoned  because  of  its  im- 
practicability. 

I.  W.  McMahon,  of  McMahon  & 

Jackson,  though  neither  affirming 
nor  denying  whether  such  a  move- 

ment was  afoot,  declared  himself 
thoroughly  in  favor  of  collective bookings. 

"It  is  my  sincere  belief  that  such  a 
project  is  the  only  salvation  for  the 

exhibitor  at  the  present  time,"  said 
Mr.  McMahon.  "Not  only  is  the  col- 

lective booking  of  films  desirable,  but 
it  is  almost  a  necessity  for  the  con- 

tinued maintenance  and  prosperity 
of  the  exhibitor.  To  my  mind,  any 
exhibitor  who  would  oppose  such  a 
scheme  would  be  thwarting  his  own 

interests." 

Collective  Buying  Discussed  In 

Omaha  Territory;  No  Action  Taken 

Omaha,  November  18. 
NO  definite  plan,  as  such,  is  under 

way  in  this  territory  for  the  col- 
lective booking  of  films.  The  subject 

was  up  for  discussion  at  the  recent  con- 
vention of  the  Iowa  and  Nebraska  M. 

P.  T.  O.,  but  nothing  was  done,  as 
those  present  said  they  considered  it  a 
matter  which  the  national  organization 
was  intending  to  handle. 

"The  only  collective  booking  of  which 
I  know  is  that  being  done  by  the  big 

circuits  in  our  territory,"  said  J.  E. 
Kirk,  secretary  of  the  Nebraska  M.  P. 
T.  O. 

"The  Blank  circuit  of  theatres  and 
the  Hostettler  circuit  have  been  doing 
collective  booking  for  some  time,  of 
course,  as  they  have  big  strings  of 
houses. 

"We  exhibitors  know,  of  course,  that 
there  are  certain  advantages  to  the 
plan.  It  would  enable  us  to  book  film 
at  a  more  reasonable  rate  if  we  booked 

it  wholesale.  The  exchanges  would  be 
more  considerate,  we  feel,  of  us  if  we 
were  together,  representing  all  of  the 

houses,  rather  than  each  of  us  repre- 
senting one  little  house.  We  have  a 

great  many  small  theatres  throughout 
our  territory  and  this,  I  suppose,  would 
be  favorable  to  collective  booking,  but 
the  idea  has  never  passed  the  talking 

stage." 

During  the  past  few  years  there  have 
been  scattered  incidents  of  collective 

booking  by  groups  of  exhibitors 
throughout  the  Omaha  territory.  The 

exhibitors  in  Algona,  Spencer  and  Em- 
mettsburg,  three  towns  of  about  4,000 
population  each,  in  Iowa,  did  collective 
booking  over  a  period  of  about  three 
years.  Others  have  started  the  plan, 
and  then  discontinued  it. 

It  is  still  the  practice  for  half  a  dozen 
theatres  here  and  there  to  go  together 
and  book  a  big  feature  or  two,  thus 
getting  an  advantage  in  price,  but  such 
combines  have  not  endured. 

The  suburban  theatre  exhibitors  in 
Omaha  started  out  several  years  ago  to 
do  collective  booking  and  kept  up  the 
plan  for  quite  a  while,  but  the  idea  was 
lately  abandoned. 



Ebb  Tide 

George  Melford  Production  from  the  story  by  Robert  Louis  Stevenson  and  Lloyd  Osbourne.  With 
Lila  Lee,  James  Kirkwood,  Raymond  Hatton,  George  Fawcett,  Noah  Beery  and  Jacqueline  Logan. A  Paramount  Picture 
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Hays  Makes  Important  Addresses 

Discusses  Right  Kind  of  Advertising  Before  A.  M.  P.  A, 

— Guest  of  Honor  With  Judge  Landis  and  Augustus 

Thomas  —  Speaks     To    Philadelphia  Civic  Forum 

THREE  addresses,  delivered  by 
Will  H.  Hays  during  the  past 
week,  brought  the  message  of 

the  industry's  new  era  prominently  be- 
fore three  different  groups. 

The  first — the  Associated  Motion  Pic- 
ture Advertisers  gave  Mr.  Hays  an  en- 

thusiastic greeting  and  manifested  vig- 
orous support  for  the  cause  he  repre- 

sents. Another  of  the  speeches  was 
made  Sunday  evening,  November  19th 
at  a  dinner  given  by  the  Friars  Club 
of  New  York,  in  honor  of  Mr.  Hays, 
Judge  Kenesaw  M.  Landis  and  Augus- 

tus Thomas,  and  attended  by  a  throng 
of  people  prominent  in  the  theatrical, 
business  and  social  life  of  the  city. 

The  third  speech  was  made  by  Mr. 
Hays  before  the  Philadelphia  Civic 
Forum  on  November  20.  His  subject 

was  "What  Is  Being  Done  for  Motion 
Pictures,"  and  his  remarks  were  listen- 

ed to  with  evident  approval  by  a  large 
body  of  prominent  Philadelphians. 

Right  Kind  of  Advertising 

The  appearance  of  Mr.  Hays  before 
the  A.  M.  P.  A.  started  the  week  of 

speech-making.  Introduced  by  Robert 
Edgar  Long,  Mr.  Hays  delivered  a 
stirring  address  in  which  he  emphasized 
the  vital  role  played  by  the  publicity 

and  advertising  men  in  the  industry's welfare. 

He  stressed  the  importance  of  the 
right  kind  of  advertising  and  cited  an 
instance  where  the  wrong  kind  had  led 
to  serious  consequences.  This  was  in 
Massachusetts  at  the  time  the  censor- 

ship bill  was  being  considered  for  pas- 
sage by  the  Legislature.  The  censor- 
ship advocates  had  failed  to  master 

a  majority  and  the  fate  of  the  bill 
seemed  sure,  when  there  appeared  on 
the  billboards  of  Boston  a  salacious 

twenty-four  sheet  advertising  a  picture 
in  itself  not  objectionable.  The  legisla- 

tors who  were  wavering  on  the  question 
then  swung  their  votes  to  the  censor- 

ship column  and  the  bill  was  passed. 
The  sequel  was  the  recent  Massachu- 

setts election  which  resulted  favorably 

to  the  industry's  cause,  but  occasioned 
long  and  arduous  work. 

Mr.  Hays  then  delivered  an  appeal, 
the  response  to  which  was  a  great  out- 

burst of  enthusiasm.  "You  are  among 
the  first,  if  not  the  first,  in  importance 
among  the  different  branches  of  this 

industry."  he  said.  "In  the  past  people 
in  the  industry  have  been  maligned, 
but  make  no  mistake — you  are  about  a 
King's  business." 
When  Mr.  Hays  urged  truth  in  ad- 

vertising, and  a  definite  effort  every 
day  to  advance  the  industry  to  a  higher 

plane,  the  response  was  equally  em- 
phatic. "I  want  to  be  a  partner  with 

you,"  he  continued.  "I  am  not  a  Czar 
and  don't  want  to  be."  Mr.  Hays  also 
took  occasion  to  thank  the  trade  press, 
and  the  newspapers  of  the  country,  for 
their  wonderful  co-operation. 

At  the  conclusion  of  his  speech,  the 
success  of  the  event  was  shown  clearly 

by  Mr.  Plays'  unanimous  election  as  an 
Honorary  Member  of  the  A.  M.  P.  A. 
This  was  done  on  the  suggestion  of  C. 
L.  Yearsley  of  the  First  National. 

Is  Guest  of  Honor 

The  second  address  of  the  .week  had 

a  brilliant  and  colorful  setting — the 
grand  ballroom  of  the  Hotel  Astor, 
which  was  jammed  to  the  doors,  by  the 
Friars  Club  and  their  guests.  George 
M.  Cohan  was  the  toastmaster,  and  be- 

side him  sat  the  guests  of  honor — Mr. 
Hays,  Judge  Landis  and  Mr.  Thomas. 

Each  of  the  three  were  provided  with 

"advance  agents."  Will  Rogers  for  Mr. 
Hays;  De  Wolf  Hopper  for  Judge  Lan- 

dis, and  Irvin  S.  Cobb  for  Mr.  Thomas. 
Others  on  the  dais  were :  Victor  Her- 

bert, William  Fox,  Louis  Wiley,  Wil- 
liam R.  Edrington,  Julius  M.  Mayer, 

John  A.  Heldler,  Charles  A.  Stoneham, 
Samson  Friedlander,  Don  C.  Seitz,  Wil- 

liam Hayward,  the  Rev.  Francis  P. 
Duffy,  Daniel  Frohman,  John  Ringling, 
Frank  J.  Hague,  Adolph  S.  Ochs, 
Frank  A.  Munsey,  R.  J.  Cuddihy,  Har- 

ry F.  Sinclair,  Frederick  W.  Ruckstuhl, 
Arthur  Butler  Graham,  Morris  Koe- 

"Without  Exhibitors'  Help 

Whole  Effort  Would  Fail," 
Hays  Declares 

In  his  speech  before  the  Phila- 
delphia Civic  Forum,  Mr.  Hays  poin- 

ted to  the  need  for  co-operation 
among  all  branches  of  the  industry, 
and  declared  his  organization  had  had 
splendid  help  from  exhibitors. 

"Our  organization  of  producers  and 
distributors  has  had  many  confer- 

ences with  exhibitors,  bringing  a 
closer  co-operation  and  confidence 
and  has  had  splendid  help  from 
them,  without  which  our  whole  effort 
would  fail. 

"Just  as  other  phases  of  the  indus- 
try, in  the  rapidity  of  its  development 

have  not  been  worked  out  in  the  ful- 
lest way,  so  has  it  been  necessary  to 

give  attention  to  a  better  relationship 
with  the  exhibitor,  who  is  the  buyer 
of  the  product  which  the  manufac- 

turer, the  producer,  makes — a  prac- 
tical improvement,  but  definitely 

necessary  to  bring  the  maximum 
functioning  of  the  industry's  whole 
effort^  because  without  the  co-opera- 

tion of  all  branches  the  largest  suc- 
cess is  not  possible." 

nig,  R.  H.  Burnside,  and  United  States 
Senator-Elect  Edward  I.  Edwards,  of 
New  Jersey. 

At  the  beginning  of  the  speech- 
making,  Mr.  Cohan  announced  the 
death  of  Frank  Bacon,  the  actor,  which 
had  occurred  a  few  hours  previous  in 

Chicago,  and  the  throng  stood  in  silent 

prayer  for  a  moment  at  the  toastmas- 
ter's  request.  The  death  of  this  beloved 
member  of  the  profession  brought  tri- 

butes from  all  the  speakers. 

When  Rogers'  turn  came  to  introduce 
Mr.  Hays,  he  gave  one  of  his  character- 

istic humorous  speeches,  and  poked  fun 
at  "his  client,"  as  he  termed  the  General. 

"Democracy  of  Art" 

Mr.  Hays  made  a  short  address,  in 
which  he  declared  that  the  motion  pic- 

ture was  "the  democracy  of  art."  He 
spoke  in  his  earnest  way  about  the  aims 
of  the  Hays  organization,  and  urged 

the  public  to  lend  its  co-operation.  Re- 
ferring to  a  note  of  pessimism  that 

had  been  sounded  by  one  of  the  other 
speakers,  Mr.  Hays  declared  that  the 
manhood  and  womanhood  of  America 

are  sound.  "I  can  conceive  of  no  ex- 
igency that  can  present  to  this  country 

an  unsolvable  problem."  He  added  a word  of  appeal,  bespeaking  sympathy 
and  support  for  those  who  are  carrying 

the  country's  governmental  burdens. After  Irvin  S.  Cobb  had  made  the 

wittiest  speech  of  the  evening  in  intro- 
ducing Augustus  Thomas,  so-called 

"overlord"  of  the  stage,  the  latter  paid 
a  graceful  tribute  to  Mr.  Hays,  and 

urged  co-operation  between  the  film  in- 
dustry and  the  theatrical  business  in 

preserving  on  the  screen  such  great  im- 
personations as  that  of  Frank  Bacon 

in  "Lightnin."  Pointing  out  that  it  was 
now  too  late  for  the  great  mass  of 

people  to  become  acquainted  with  Ba- 
con's characterizations,  Mr.  Thomas 

turned  to  the  discussion  of  John  Bar- 
rymore's  "Hamlet,"  which  has  recently 
created  a  sensation  in  New  York. 

Addressing  Mr.  Hays,  Mr.  Thomas 

said:  "Why  can't  this  great  'Hamlet' — 
the  greatest  in  this  generation  — be 
shown  in  every  tank-town  in  the  coun- 

try? It  ought  to  be  filmed  within  the 
next  four  weeks,  not  by  a  single  com- 

pany but  by  the  industry  as  a  whole, 
co-operating  with  the  legitimate  theatre 

as  a  whole." 
This,  Mr.  Thomas  declared,  would 

be  a  practical  way  of  furtherin?  the 
suggestion  made  to  him  by  Mr.  Hays, 
when  the  two  first  met,  that  the  stage 
and  screen  co-operate. 

Such  an  undertaking  would,  Mr. 
Thomas,  went  on,  help  to  elevate  the 
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Augustus  Thomas  Suggests  Barry- 

more's  "Hamlet"  Be  Screened 
At  Once 

AT  the  dinner  given  by  the  Friars  Club  of  New  York  No- 
vember 19  in  honor  of  Will  H.  Hays,  Judge  Kenesaw  M. 

Landis  and  Augustus  Thomas,  guiding  spirits  of  the  motion 

picture,  baseball  and  the  stage,  Mr.  Thomas  made  the  sugges- 

tion that  John  Barrymore's  "Hamlet"  be  immediately  screened 
so  that  the  people  of  the  country  could  see  it. 

Mr.  Thomas  advocated  that  all  the  producers  should  sponsor 

the  production  in  co-operation  with  the  Producing  Manager's 
Association  of  the  legitimate  theatre.  "It  is  the  great- 

est 'Hamlet'  of  this  generation,"  said  Mr.  Thomas.  "Every 
tank-town  ought  to  be  given  the  chance  to  see  it,  and  that  can 

only  be  done  on  the  screen." 
Following  the  Friars  dinner,  Mr.  Hays  told  a  representative 

of  Exhibitors  Trade  Review  that  the  suggestion  was  a  great  com- 
pliment to  the  motion  picture  industry  and  the  universal  appeal 

of  the  screen,  and  that  it  would  be  given  serious  consideration. 

It  was  pointed  out  that  there  were  practical  difficulties  which 
might  stand  in  the  way  and  that  these  would  have  to  be  fully 

discussed.  "The  idea,  however,  deserves  serious  considera- 
tion," he  added. 

tone  of  the  whole  country,  and  give  the 
small  towns  a  chance  to  see  Barry- 

more's stage  masterpiece,  something 
that  could  not  happen  if  the  character- 

ization were  merely  confined  to  the 
speaking  stage. 

Speaks  in  Philadelphia 

In  Philadelphia,  Mr.  Hays  spoke  at 
the  Academy  of  Music  and  was  greeted 
by  a  large  audience.  He  covered  the 
points  previously  stressed  by  him  with 
regard  to  the  aims  and  purposes  of  the 
Hays  organization,  and  devoted  a  large 
part  of  his  talk  to  censorship. 

"I  am  against  political  censorship,  of 
course,"  he  said,  "because  political  cen- 

sorship will  not  do  what  is  hoped  for  it 
in  the  last  analysis.  Now  and  then 

some  one  might  ask;  "If  the  motion 
picture  producers  really  mean  to  make 
better  pictures,  why  do  they  object  to 

political  censorship?"  The  chief  ans- 
wer to  this  question  was  written  when 

human  nature  was  formed ;  at  least  that 
part  of  human  nature  which  is  doing 
business  under  the  stars  and  stripes, 
and  that  answer  consists  chiefly  of  one 
word — Liberty. 

"Now  there  is  one  place  and  one 
place  only  where  any  evils  in  motion 
pictures  can  be  eliminated  and  the  good 
and  great  advantages  retained,  and  that 
is  at  the  point  where  and  the  time 
when  the  pictures  are  made,  by  the  men 
who  make  them. 

"And  it  can  be  done  then  and  there, 
make  no  mistake  about  that.  There  is 
no  zone  of  twilight  in  the  matter,  right 
is  right  and  wrong  is  wrong,  and  men 
know  right  from  wrong.  The  correc- 

tions can  be  made,  real  evil  can  and 

must  be  kept  out.  The  highest  stand- 
ards of  art,  taste,  morals,  can  be  achie- 
ved, and  it  is  primarily  the  duty  of  the 

producers  to  do  it.  True,  too  mucft 
must  not  be  expected  too  rapidly  either 
in  the  raising  of  the  standards  or  in 
the  development  of  the  educational 
value.  There  can  be  no  overnight 
miracle,  but  preferred  attention  has 
been  and  is  being  given  to  the  purposes 
of  the  Association  and  the  pictures 
made  this  summer  and  now  being  made, 
and  the  supply  of  pictures  coming  out 
now,  are  very  definite  evidence  of  what 
can  be  done,  of  our  integrity  of  pur- 
Dose,  and  the  splendid  augury  for  the 
future. 

"While  asking  for  your  aid  and  co- 
operation I  would  like  to  ask,  too,  that 

they  judge  us  by  our  actual  performance 
rather  than  by  any  promises  we  make. 
We  are  building  this  industry  for  years 
to  come,  for  generations  to  come,  and 
though  our  progress  may  to  some  seem 
slow  in  this  beginning,  the  results  we 
are  confident  will  be  permanent  and 

certain." 
Discussing  pictures  for  churches  and 

schools,  Mr.  Hays  went  into  great  de- 
tail to  emphasize  the  fact  that  the  rights 

of  the  exhibitor  must  be  protected. 

"It  cannot  again  be  said,  as  I  am  ad- 
vised it  has  been  suggested  that  the  pro- 

ducers do  not  want  to  furnish  education- 

al pictures,"  he  declared.  "The  produc- 
ers want  to  serve  America.  They  know 

that  there  is  no  more  important  and 
lasting  service  they  can  perform  than 
to  aid  in  the  actual  educating  of  the 
youth  of  the  country  by  this  means  and 
they  propose  to  make  a  very  definite 
contribution  to  the  pedagogic  forces  of 

the  world.  There  are  15,000  theatres  in 
this  country — there  is  a  new  untouched 
field  of  260,000  schools. 

"The  non-theatrical  demand  and  sup- 
ply is  one  of  the  big  questions.  Person- 

ally, it  is  a  hobby  with  me,  and  from  the 
time  this  work  was  first  brought  to 
my  attention  until  now  I  have  urged 
constantly,  both  in  public  and  private, 
that  there  will  be  films  in  churches  and 
schools  everywhere.  I  believe  this,  and 
very  much,  indeed,  has  been  done  in 
the  last  six  months  toward  developing 
a  demand  in  this  field.  As  I  said 

in  the  speech  at  Boston  before  the  Na- 
tional Education  Association: 

"  'The  problem  which  faces  all  of  us 
is  to  provide  some  plan  of  cooperation 
which  will  provide  film  material  for 
instructional  use  in  schools  and  colleges, 
and  suitable  films  for  churches  and  wel- 

fare organizations — some  plan  which 
will  secure  the  active  cooperation  of 
theatre  owners  and  public  leaders,  and 
which  will  safeguard  against  harmful 
competition  between  non-theatrical  and 
theatrical  groups.  These  matters,  which 
are  merely  incident  to  the  youth  and 
tremendous  expansion  of  the  business, 

can  be  worked  out  satisfactorily  with- 

out question.' "The  problem  of  semi-religious  and 
semi-educational  films  is  not  so  exten- 

sive as  that  of  pedagogic  films,  but  is 
more  difficult.  Everyone  is  for  pedagog- 

ic films  in  the  classroom  and,  of  course, 
there  is  no  objection  to  purely  religious 
films  in  the  churches.  The  matter, 

therefore,  of  pedagogic  films  and  pure- 
ly religious  films  presents  no  problem 

save  only  the  problem  of  providing  an 
organized  demand  and  an  organized 
supply.  However  in  developing  the 
industry  as  regards  an  organized 
demand  and  an  organized  supply 

of  semi-religious  and  semi-educa- 
tional films  there  are  definite  eco- 
nomical duties  and  limitations  that  have 

to  be  recognized ;  there  are  also  certain 
ethical  and  moral  duties  and  limitations 

and  while  we  are  continually  encourag- 
ing the  development  of  those  phases 

of  the  industry  and  finding  ways  for 

the  supply  of  the  proper  demand  in  that 
regard,  we  always  predict  this  inter- 

est and  activity  on  the  assumption  that 
in  such  plans  as  are  developed  it  will 
always  be  recognized  that  the  theatre 
owner  has  certain  real  rights  in  the 
premises,  which  rights  would  naturally 
be  recognized  first  of  all  by  those  who 
are  interested  in  seeing  religious  films. 

"The  fact  is,  of  course,  that  the  the- 
atre owner  pays  a  national  and  state 

tax  on  his  theatre,  a  license  fee,  an 
extra  insurance  premium  and  other 

special  levies  in  order  to  run  his  busi- 
ness and  provide  for  the  essential 

amusement  of  the  people,  and  it 
would  be  obviously  unfair  to  him  to 
create  a  competition  to  draw  the  same 
audience,  with  or*  without  charge,  to 
see  the  same  attractions  into  places 
v/hich  have  no  such  burdens.  Such 
a  thing  would  neither  be  morally  nor 

economically  sound." 
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Los  Angeles  Greets  F.  P.  L.  Delegates 

O 

Big  Reception  Given  Executives  and  Others  Attending  Para- 

mount Convention  At  Western  Film  Capital — Keynote 

Of  "Service  To  The  Public"  Is  Sounded  by  Cecil  DeMille 

NE  of  the  biggest  receptions 
accorded  the  delegates  to  any 

convention  ever  held  in  Los 

Angeles  marked  the  arrival  in  the 

West  Coast  metropolis  Monday  of 

the  special  train  bearing  the  Eastern 

contingent  for  the  Paramount  sales 
convention. 

Mayor  George  E.  Cryer,  of  Los 

Angeles,  and  delegations  from  both 

the  Los  Angeles  and  Hollywood 

chambers  of  commerce  whose  efforts 

made  possible  the  holding  of  the  big 

meeting  at  the  Western  film  capital, 

and  officially  welcomed  Adolph 

Zukor,  Jesse  L.  Lasky,  S.  R.  Kent 
and  the  rest  of  the  visitors. 

At  the  train  also  were  a  large  num- 
ber of  Paramount  stars,  directors  and 

leading  players,  including  Gloria 

Swanson,  Agnes  Ayres,  Sam  Wood, 

Lewis  Stone,  Walter  Hiers,  Antonio 
Moreno  and  others.  A  blare  of  lively 

music  from  the  Los  Angeles  Ameri- 

can Legion  band  greeted  the  visitors 

as  they  stepped  off  the  train  and 

made  their  way  to  the  waiting  auto- 
mobiles through  a  shower  of  ripe 

California  oranges  thrown  by  Maude 

Wayne,  pretty  Paramount  actress, 
from  a  float  built  to  represent  a.  huge 
orange. 
Over  one  hundred  automobiles 

formed  in  line  and  headed  by  the 
band  the  visitors  proceeded  to  the 
Paramount  exchange  at  924  South 
Olive  St.,  where  Messrs.  Zukor, 
Lasky,  Kent  and  Herman  Webber, 
West  Coast  district  manager,  re 
viewed  the  passing  machines  which 
carried  the  delegates  and  scores  of 
Southern  California  exhibitors  who 
had  gathered  to  welcome  Mr.  Zukor 
and  his  associates. 
The  business  sessions  of  the  con- 

vention started  according  to  schedule 
on  Tuesday  morning  at  the  Hotel 
Ambassador,  with  S.  R.  Kent,  general 
manager  of  distribution,  presiding. 
On  Tuesday  evening  the  big  social 
feature  of  the  convention  was  held 
at  the  Lasky  studio  when  hundreds 
of  actors  and  studio  production  ex- 

ecutives joined  in  honoring  the  visit- 
ors at  a  banquet  held  in  the  pre-his- 

toric  forest  setting  for  Cecil  B.  De- 
Mille's  current  production,  "Adam's 

Rib." Cecil  B.  DeMille,  director-general 
of  the  company,  acted  as  toastmaster, 
and  in  opening  the  post-prandial  for- 

malities he  expressed  his  recognition 
of  the  importance  of  this,  the  first 

Pacific  Coast  meeting  of  the  Distri- 
bution department  of  the  company. 

"The  thing  that  this  convention 
augurs,"  said  Mr.  DeMille,  "is  a 
closer  co-operation  between  the  men 
who  make  pictures  and  those  who  sell 
them.  And  this  co-operation  will 
bring  closer  contact  with  the  public, 
which  is  really  the  big  goal  of  all 
of  us.  Our  greatest  duty  is  to  serve 
the  public  with  the  highest  grade  of 
entertainment  possible,  and  meetings 
such  as  this  are  certain  to  bring  that 

duty  closer  to  perfect  fulfilment." The  Eastern  delegation  was  giv^n 
a  great  send-off  at  the  Granu  Central 
station  in  New  York  when  the  special 

train  left  Thursday  afternoon.  Shortly 

before  five  o'clock  a  big  surprise  was 
sprung  when  a  band  composed  of 
members  of  the  Rialto  and  Rivoli 
orchestras,  followed  by  fifty  of  the 

two  theatres'  ushers  in  uniform, 
marched  into  the  concourse  where 
the  departing  delegates  had  gathered. 
As  the  party  filed  through  the  gates 
to  the  train  shed  a  flood  of  arc  lights 
was  turned  on  and  motion  picture- 
of  the  entire  party  were  taken.  These 
pictures  were  shown  the  same  night 
at  the  Rialto  and  Rivoli  Theatres. 

A  three-hour  stop  at  Chicago  en- 
abled the  delegation  to  visit  Jones. 

Linick  &  Schaefer's  new  McVicker's 
rl  neatre.  The  next  day  at  Kansas 
City. 

Now  Penn.  May  Have  Sunday  Shows 

Voters  Approve  "Home  Rule"  Amend- ment   And    That    Clears    the  Way 

JT  takes  a  long  time  to  secure  official 
returns  for  isolated  sections  of  Penn- 

sylvania, second  largest  state  in  the 

Union,  and  hence  it  is  just  now  appar- 
ent that  the  Keystone  Commonwealth 

has  approved  the  "Home  Rule"  amend- ment to  the  constitution,  which  in  turn 

opens  up  large  possibilities  to  the  pic- 
ture theatre  owner  who  has  never  been 

Goldwyn     Signs  Contract 
With  von  Stroheim 

Goldwyn  announces  that  it  has 
signed  a  long  term  contract  with 
Eric  von  Stroheim  to  direct  for  it 

"productions  of  great  magnitude." The  director  will  also  act  important 
roles  in  some  of  the  pictures. 
Mr.  von  Stroheim  holds  a  unique 

position  in  the  screen  world  in  that, 
although  he  is  recognized  as  one  of 
the  important  directors,  he  has  han- 

dled the  megaphone  on  only  three  pic- 
tures—"The  Devil's  Pass  Key," 

"Blind  Hushands"  and  "Foolish 
Wives."  He  wrote  the  two  latter  and 
starred  in  them. 

As  a  preliminary  step  to  a  produc- 
tion program  which  will,  it  is  stated, 

call  for  an  expenditure  of  many  mil- 
lion dollars  in  the  next  six  months, 

Goldwyn  has  cloeed  negotiations  with 
June  Mathis,  scenario  writer  to  head 
its  editorial  department.  Her  title 
will  he  Editorial  Director,  said  to  he 
the  most  responsible  motion  picture 
executive  position  ever  held  hy  a 
woman. 

The  salary  to  he  paid  her  is  of  a 
magnitude  little  less  than  that  re- 

ceived hy  popular  feminine  screen 
stars,  it  is  announced. 

allowed  to  run  his  playhouse  on Sunday. 

In  its  infancy,  under  the  benign  rule 
of  the  successors  of  William  Penn, 

Pennsylvania  passed  laws  which  made 
it  a  crime  to  run  any  amusement  en- 

terprise on  Sunday.  Repeated  efforts 
to  break  down  the  barrier  set  up  by 

the  famous  "Blue  Laws"  have  failed 
and  picture  theatres  in  Pennsylvania 
are  dark  on  Sunday  without  exception. 

"Home  Rule"  means  in  the  form  the 
voters  have  approved,  that  all  towns, 
boroughs,  cities  and  townships  •  with 
more  than  10,000  population  and  under 
the  million  limit,  can  pass  their  own 

laws  on  any  subject  which  is  not  cov- 
ered by  the  constitution.  This  means 

that  Philadelphia  and  Pittsburgh  are 
out  of  luck  since  their  size  takes  them 

out  of  the  "Home  Rule"  Class  but  that 
practically  every  other  community  in 
the  state  can  legislate  for  itself  on  all 
subjects  which  do  not  conflict  with  the 
constitution. 

As  the  "Blue  Laws"  are  not  in  the 
constitution,  it  is  merely  a  question  of 
time  until  Sunday  amusements  will 
come  to  the  fore  in  most  communities, 

without  having  the  anti-Sabbath  amuse- 
ment measures  hanging  overhead  as  a 

club,  as  in  the  past.  Of  course,  it  is 
up  to  the  exhibitors  to  start  the  work, 
they  must  have  the  Councils  pass  laws 
that  will  allow  Sunday  shows  and  thus 

supersede  the  "Blue  Laws"  but  the 
Home  Rule  amendment  leaves  an  open- 

ing in  the  barrier  more  than  a  century 
old,  through  which  a  horse  and  team 
can  be  driven. 



Peg  O'My  Heart 
Scenes  from  the  Metro  Screen  Version  of  the  J.  H  artley  Manners  Play.    Laurette  Taylor  stars  in  the 

role  she  made  famous  on  the  stage 
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The  News  of  the  Week 

2  Metro  Pictures 

Recommended  By 
Madge  Bellamy  An  A.  E.  Star 

Announcement  Made  by  President 
Kane  on  His  Return  From  Coast 

Clark  W.  Thomas,  producer  of  the  Madge  Bellamy  features  and  Madge  Bellamy  who  is 

■becoming  an  Associated  Exhibitor's  star. 

Better  Films  Body 
The  Better  Films  Committee  of  Atlanta, 

has  expressed  its  endorsement  of  two  re- 
cent Metro  photoplays,  the  Eex  Ingram  pro- 

duction of  ' '  Trifling  Women  ' '  and  ' '  The 
Forgotten  Law,"  a  Max  Graf  production. 
Both  of  these  recent  releases  are  recom- 

mended for  showing  in  every  theatre  in  the 
South,  in  the  letters  received  at  the  Atlanta 
branch  of  Metro  from  Mrs.  B.  M.  Boykin, 
president  of  the  Committee. 

' '  Trifling  Women ' '  is  the  subject  of  the 
following  laudatory  letter: 
"The  Better  Films  Committee  of  Atlanta 

heartily  recommends  the  picture,  'Trifling 
Women.'  The  cast  and  stage  setting  is  par- 

ticularly good  and  we  can  give  our  endorse- 
ment to  same  as  being  an  A  number  one 

picture  to  be  shown  in  every  theatre  in  the 

South." An  equally  praiseworthy  endorsement  is 
given  "The  Forgotten  Law"  in  the  follow- 

ing note: 
"It  is  with  great  pleasure  that  the  Better 

Films  Committee  of  Atlanta  is  able  to  rec- 
ommend 'The  Forgotten  Law'-  as  a  very 

good  picture,  and  one  that  should  be  shown 
in  every  theatre  in  the  South.  The  char- 

acters are  very  good  and  the  little  child  is 
exceptionally  interesting  and  clever." 

Sulgrave  Institution  Members 

View  "The  Headless  Horseman" 
Members  of  the  Sulgrave  Institution 

were  the  guests  of  the  W.  W.  Hodkinson 
Corporation  last  week  to  witness  the  show- 

ing of  "The  Headless  Horseman"  or  "The 
Legend  of  Sleepy  Hollow,"  featuring  Will 
Rogers  as  Ichabod  Crane,  and  released  by 
Hodkinson  on  November  5th. 

The  Sulgrave  Institution  is  a  society  or- 
ganized in  this  country  and  in  Great  Brit- 

ain for  the  preservation  of  the  Sulgrave 
Manor  in  England,  which  was  the  birth- 

place of  the  ancestors  of  George  Washing- ton. 
On  Novemher  13th,  members  of  the  Sul- 

grave Institution  journeyed  to  Sleeply  Hol- 
low where  they  placed  a  wreath  on  the 

grave  of  Washington  Irving  and  visited 
a  number  of  historical  locations  made 
famous  by  Irving  and  reproduced  in  the 
film. 

Straight  from  her  appearance  in  "Lorna 
Doone,"  Maurice  Tourneur's  production, 
and  the  Ince  production,  "The  Hottentot," 
in  which  she  and  Douglas  MacLean  are 
the  outstanding  figures,  Madge  Bellamy 
has  just  entered  the  galaxy  of  Associated 
Exhibitor  stars. 
Announcement  of  this  alliance  was  made 

by  Arthur  S.  Kane,  president  of  Associated, 
immediately  upon  his  return  to  New  York 
from  the  West  Coast. 

Coming  just  after  the  announcement  of 
the  tieup  between  Douglas  MacLean  and 
Associated  Exhibitors,  the  news  of  this 
affiliation  undoubtedly  will  give  rise  to  in- 

creased speculation  respecting  the  iden- 
tity of  other  stars  whom  Mr.  Kane  may 

have  brought  into  the  Associated  fold. 
Regal  Pictures,  Inc.,  is  the  new  organ- 

ization which  will  make  the  Madge  Bel- 
lamy features  with  Clark  W.  Thomas  in 

charge.  Promise  is  given  that  the  name 
of  the  first  on  the  list  will  be  divulged 
soon,  and  that  production  work  will  be 
under  way  shortly. 

Miss  Bellamy's  film  career  began  only 
two  years  ago,  when  she  played  Marie 
Meyer  in  "The  Riddle:  Woman,"  starring Geraldine  Farrar. 

In  "Lorna  Doone,"  Madge  Bellamy,  play- 
ing the  title  role  appears  to  step  straight 

forth  from  the  pages  of  the  literary  clas- 
sic. This  production  scored  a  triumph  in 

its  recent  premiere  at  the  Kinema,  Los 
Angeles,  showing  for  two  weeks,  an  un- 

usual run  for  that  house.  The  lately-com- 
pleted Thomas  H.  Ince  comedy,  "Ten  Ton 

Love,'  by  C  Gardner  Sullivan  was  written especially  for  Miss  Bellamy. 
President  Kane  expressed  extreme  grati- 

fication at  the  selection  by  Clark  Thomas 
and  Miss  Bellamy  of  Associated  Exhibi- 

tors for  the  distribution  of  her  coming 
features  and  at  the  success  of  the  nego- 

tiations resulting  in  her  enlistment  under 
Associated's  banner.  He  was  enthusias- 

tic in  predicting  that  the  series  of  offerings 
in  which  she  will  be  starred  will  prove 
among  the  greatest  and  most  popular  at- 

tractions ever  submitted  to  the  public  by 
his  organization. 

"Human  Hearts"  Opens  New  Buffalo Theatre 

The  Olympic  Theatre,  Buffalo's  newest 
first  run  house,  recently  opened  With  "Hu- 

man Hearts,"  the  Universal-Jewel  produc- 
tion starring  House  Peters.  The  new  film 

theatre,  which  has  been  made  over  and 
lefitted  from  a  vaudeville  house,  immed- 

iately caught  on  as  one  of  the  most  popu- 
lar down-town  motion  picture  meccas. 

Governor  Proclaims  "For- 
get-Me-Not" Day  in 

Baltimore 

When  the  Louis  Burston  production 
' '  Forget-Me-Not, ' '  was  presented  f or 
a  week's  engagement  at  the  New 
Theatre,  Baltimore,  the  United  Rail- 

ways, operating  the  street  car  lines  in 
the  city,  transported  to  the  theatre 
without  charge  hundreds  of  children 
guests  of  the  Baltimore  News,  which 
aided  in  putting  over  the  picture. 
A  circular  was  distributed,  linking 

the  Forget-Me-Not  day  celebration — 
proclaimed  by  the  Governor — with  the 
name  of  the  picture;  quarter-page  ads 
appeared  in  the  leading  dailies;  an 
automobile  float  toured  the  city;  and 
tpecial  programs,  showing  scenes  from 
Ihe  photoplay,  were  published. 

Cochran  to  Present  "Robin 
Hood"  in  London 

"Douglas  Fairbanks  in  Robin 
Hood"  will  receive  an  auspicious 
presentation  in  London  under  the  di- 

rection of  Charles  B.  Cochran,  one  of 
the  foremost  theatrical  managers  of 
Great  Britain.  Contracts  have  been 
signed  by  Mr.  Cochran  and  Douglas 
Fairbanks  for  the  appearance  of  this 
production  in  one  of  the  leading 
theatres  in  London  controlled  by  the 
English  producer. 

The  Fairbanks  production  will  re- 
ceive its  London  premiere  shortly 

before  Christmas. 
Cochran  sails  from  New  York  next 

Saturday  with  the  London  prints  of 
the  film.  He  will  be  accompanied  by 
Clarence  Ericksen,  of  the  Fairbanks 
organization.  " 



12 EXHIBITORS    TRADE  REVIEW Volume  13.    Number  1 

When  it  comes  to  acting  we?ll  say  Tom  Moore  is  there. 
from  Selznick's  "Pawned." 

Here  he  is  in  a  lively  scene 

Cities  Everywhere  Hail  "Robin  Hood 
Newspaper  Writers  in  Three  Cities 
Praise  the  Fairbanks  Masterpiece 

critics   throughout  the For  once  the 

country  where  "Douglas  Fairbanks  in  Rob- 
in Hood"  is  being  shown,  are  unanimous  in 

acclaiming  a  motion  picture. 
In  New  York,  Los  Angeles,  Chicago  and 

Detroit  critics  of  the  drama  and  motion 

pictures  have  enthused  over  the  new  Fair- 
banks film  spectacle. 

Karl  K.  Kitchen,  noted  writer  on  the 

drama  and  the  screen  says:  "This  pic- 
ture has  scored  the  biggest  as  well  as  the 

most  deserved  hit  in  the  history  of  motion 
pictures.  It  is  not  only  the  greatest  screen 
spectacle  ever  shown  but  the  most  beauti- 

ful as  well  as  the  most  thrilling  photo- 
play the  writer  has  ever  seen.  It  is  the 

supreme  achievement  of  the  motion  pic- 
ture art." 

Stephen  Rathbun,  dramatic  editor  of  the 
New  York  Sun  said:  "'Douglas  Fairbanks 
in  Robin  Hood'  is  the  very  summit,  the 
topmost  peak  of  film   production.  For 

Von  Herberg  Denies  He  Will 
Produce  on  Estate  of  For- 

mer Emperor 
Back  from  Europe  where  he  created 

a  sensation  by  crashing  into  the  front 
pages  of  American  newspapers 
through  his  purchase  of  the  50,000 
acre  hunting  ground  of  the  late  Em- 

peror Francis  Joseph  at  Ischl,  in  the 
Tyrol,  John  G.  Von  Herberg,  million- 

aire First  National  franchise  holder 
and  motion  picture  theatre  owner  of 
Seattle,  Wash.,  denied  that  he  had 
bought  this  property  for  the  purpose 
of  producing  abroad. 

In  company  with  Bruce  Johnson, 
First  National's  foreign  representa- 

tive who  is  establishing  offices  for  the 
organization  and  arranging  for  the 
aistribution  of  its  product  abroad,  Mr. 
Von  Herberg  visited  London,  Paris, 
other  European  capitals  and  the 
Tyrol. 

sheer  entertainment  combined  with  beau- 
tiful spectacle  we  place  'Robin  Hood'  first 

among  the  hundreds  of  films  we  have  seen." 
In  Life,  Robert  Sherwood,  one  of  the 

most  critical  writers  on  motion  pictures 
said:  "It  would  stand  out  as  a  great  pic- 

ture in  any  season.  It  appears  as  an  oasis 
in  the  deserts,  a  radiator  at  the  North 
Pole,  a  breeze  in  the  doldrums  of  four 
aces  on  an  unlucky  Saturday  night." 

In  Chicago  the  Post  said:  "The  best 
motion  picture  ever  made,"  the  American 
said:  "Never  has  there  been  such  a  Robin 
Hood  as  Douglas  Fairbanks;"  the  Tribune: 
"The  biggest  thing  you  ever  saw;"  The 
Journal:  "Not  since  'The  Birth  of  a  Na- 

tion' has  there  been  a  spectacle  so  good 
as  'Robin  Hood.' " 

In  New  Louella  O.  Parsons,  Marriette 
Underhill,  E.  V.  Durling,  Don  Allan,  P.  W. 
Gallico  and  other  prominent  critics  unani- 

mously extolled  the  Fairbanks  master- 
piece. The  leading  critics  comprising  the 

writers  on  the  motion  picture  trade  press 
were  also  in  accord  with  the  opinions  of 
the  newspaper  critics. 
Among  the  leading  persons  in  the  pub- 

lic's eye  who  voluntarily  endorsed  the  pic- 
ture with  high  praises  are  Will  H.  Hays, 

W.  G.  McAdoo,  John  Barrymore,  Burton 
Holmes,  Marshall  Neilan,  Thomas  Meigh- 
an,  Peter  Brady  of  the  State  Federation  of 
Labor,  Thomas  H.  Ince,  William  C.  De 
Mille,  Lord  and  Lady  Mountbatten,  Ed 
Wynn,  George  Arliss,  George  M.  Cohan 
and  others  of  equal  prominence. 

Get 
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Savannah  Editor  Praises 

"The  Man  Who  Played 

God"  and  Arliss'  Work 
Characterizing  George  Arliss  as  "one  of 

the  foremost  actors  and  impersonators  of 

the  day,"  and  declaring  that  the  latest  Ar- 
liss photoplay,  a  Distinctive  Pictures  fea- 
ture released  by  United  Artists  Corpora- 
tion, "is  something  way  above  the  average" 

and  "a  picture  that  will  appeal  to  every- 
body," the  editor  of  the  Savannah  Press 

wrote  a  lengthy  editorial  on  Mr.  Arliss 
and  his  picture  on  the  occasion  of  the 
engagement  at  the  Arcadia  theatre,  there. 

"So  many  people  attend  moving  pictures 
and  the  influence  of  this  form  of  enter- 

tainment is  so  great  that  this  must  be  our 
excuse  for  speaking  of  the  delightful  re- 

presentation of  George  Arliss  at  the  Ar- 
cadia theatre.  Arliss  is  one  of  the  fore- 

most actors  and  impersonators  of  the  day. 
Everything  that  he  is  identified  with  on 
the  screen  or  stage  is  clean  and  whole- 

some. So  the  beautiful  representation  of 
'The  Man  Who  Played  God'  this  week  left 
an  impression. 
"We  realize  that  the  motion  picture  pro- 

ducers are  not  asked  to  preach  sermons, 
but  this  film  of  Arliss"'  is  something  way above  the  average  show  of  the  kind.  If 
it  is  necessary  to  give  different  types  of 
pictures  for  the  various  types  of  tastes 
and  interests,  here  is  one  that  will  appeal 
to  everybody,  and  its  effect  is  distinctly 
uplifting.  It  is  an  earnest  of  better  ser- 

vice by  motion  picture  producers.  If  the 
producers  progress  on  this  line  their  effort 
will  lead  to  an  accomplishment  that  will 

mean  the  largest  possible  usefulness." 

Celebrities  To  Attend 

Goldwyn  Dance  Dec.  15 
The  Goldwyn  dance,  scheduled  for  Fri- 

day night,  December  15,  on  the  Roof  Gar- den of  the  Astor  Hotel,  is  going  to  be  one 
of  the  biggest  film  events  of  the  season. 
More  than  a  thousand  tickets  for  the 

dance  have  already  been  disposed  of  and 
the  ticket  committee  is  continuing  its  ef- 

forts without  let-up.  Many  prominent  film 
men  in  the  .city  have  bought  from  ten  to 
twenty-five  tickets  for  the  use  of  them- 

selves and  their  friends.  Officals  and  em- 
ployees of  many  other  motion  picture  con- 

cerns are  arranging  to  attend  the  event. 

Carol  Dempster  in  D.  W.  Griffiths  "One 
Exciting   Night."     Released   by  United 

Artists. 
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Laurette  Taylor  Returns  7  Units  Producing  For  1st  National 

After  Completing 

"Peg  O'  My  Heart" Laurette  Taylor  returned  to  New  York 
from  Hollywood  this  week,  having  com- 

pleted before  the  Metro  camera  the  enact- 
ment of  her  famous  role  in  "Peg  O'  My 

Heart,"  the  stage  play  by  J.  Hartley  Man- 
ners, under  the  direction  of  King  W.  Vid- 

or.  Mr.  Manners,  husband  of  Miss  Taylor, 
served  in  an  advisory  capacity  during  the 
production  of  the  photoplay  and  accom- 

panied his  wife  on  the  trip.  Also  in  the 
party  was  Madame  Nazimova,  star  of 
stage  and  screen  plays. 

The  celluloid  version  of  the  internation- 
ally successful  play  marks  the  1128th  time 

that  Miss  Taylor  appeared  in  the  role.  Her 
portrayal  of  the  title  part  in  "Peg"  was  her 
screen  debut;  and  both  she  and  Mr.  Man- 

ners are  delighted  with  the  successful 
transference  of  the  play  to  its  new  form. 

"Both  Miss  Taylor  and  I  feel  that  com- 
plete justice  has  been  done  'Peg'  in  the 

photoplay,"  said  Mr.  Manners,  "and  we know  that  the  character  and  the  play  will 
win  even  more  friends  wherever  it  is 

shown." In  the  cast  supporting  Miss  Taylor  are 
Mahlon  Hamilton,  Russell  Simpson,  Ethel 
Grey  Terry,  Nigel  Barrie,  Lionel  Belmore, 
Vera  Lewis,  D.  R.  O.  Hatswell,  Sidna  Bath 
Ivans,  Aileen  O'Malby  and  Fred  Huntly. 

Harold  Lloyd  Completes 

Two  Weeks'  Vacation  in  N.  Y. 

Declaring  that  "work  hard  and  play 
hard"  is  about  the  best  motto  a  man  can 
live  up  to,  Harold  Lloyd  waved  a  cheerful 
farewell  to  Broadway's  bright  lights  on 
Sunday  and  started  back  to  Los  Angeles 
for  another  year  of  comedy-making  at  the 
Hal  Roach  Studios. 

Activities  Cover  Range  of  Terri- 

tory   From    California    to  Paris 

Seven  producing  companies,  whose  activi- ties cover  a  scope  of  territory  that  ranges 
from  California  to  Paris,  France  are  at 
present  working  or  about  to  commence  work 
on  productions  scheduled  to  be  released  by 
First  National. 

Under  the  direction  of  Henry  King,  Rich- 
ard Barthelmess  has  just  completed  "Fury" 

for  early  release.  This  picture  deals  large- 
ly with  the  sea  around  supposed  seafaring 

centers  of  London  and  Glasgow.  Thirty 
players  spent  three  weeks  with  Mr.  Barthel- mess on  a  four  mast  schooner  off  the 
Massachusetts  coast  taking  the  sea  shots  for 
the  film.  In  addition  to  the  star  the  cast 
of  players  included:  Dorothy  Gish,  Tyrone 
Power,  Barry  MacCollom,  Harry  Blakemore 
and  Patterson  Dial. 

In  the  Latin  quarter  of  Paris,  Richard 
"Walton  Tully  is  directing  atmospheric  shots 
for  "Trilby"  which  will  follow  "Omar  the 
Tentmaker"  as  his  contribution  to  the  First 
National  schedule. 
Edwin  Carewe  has  begun  cutting  and  as- 

sembling his  first  release  for  First  National, 
still  untitled,  which  was  made  around  New 
York  City.  James  Rennie  and  Dorothy 
Mackaill  have  the  leading  roles.  Other 
members  of  the  cast  are:  Anders  Randolf 
and  Helene  Montrose. 

Allen  Holubar  has  just  returned  to  Cali- 
fornia from  Vancouver,  B.  C.  and  Montreal 

where  he  selected  locations  for  "The  White 
Frontier"  which  he  will  shortly  start  film- 

ing for  First  National.  Dorothy  Phillips 
will  be  starred. 

Katherine  MacDonald  and  her  company, 
including  Stuart  Holmes,  Orville  Caldwell, 
Edith  Lyle,  Adele  Farrington  and  other 
players,  have  just  returned  to  Hollywood 
from  location  at  Arrowhead  Lake  where 
many  of  California's  famous  resorts  were 
shot  for  "The  Scarlet  Lily." 
To  Maurice  Tourneur  has  fallen  the 

unique  task  of  hunting  the  San  Francisco 
waterfronts  for  antique  vessels,  relics  of  the 
old  mine  hunting  colonists,  to  use  in  connec- 

tion with  his  forthcoming  production  ' '  The 
Isle  of  Dead  Ships." 

Frank  Lloyd,  who  directed  Norma  Tal- 
madge  in  "The  Eternal  Flame"  and  "The 
Voice  from  the  Minaret"  has  already  start- 

Harold  Lloyd. 

The  finishing  touch  to  Lloyd's  "busy" 
two  weeks'  New  York  vacation  was  a  din- 

ner in  his  honor  given  by  Mr.  and  Mrs. 
Elmer  Pearson  at  the  Ritz  Carlton.  Other 
invited  guests  were:  Mr.  and  Mrs.  Charles 
E.  Merrill,  Edmund  C.  Lynch,  Bernhard 
Benson,  Miss  Charlotte  Terhaune,  Gaylord 
Lloyd,  Mr.  and  Mrs.  Lewis  Innerarity,  Mr. 
and  Mrs.  Harley  M.  Walker,  Mr.  and  Mrs. 
E.  A.  Eschmann,  Peter  Treleven,  John, 
Humm  and  Mr.  and  Mrs.  Joseph  Reddy. 

Douglas  Fairbanks  to  Do 

Pirate  Story  Next 

Douglas  Fairbanks  as  a  dashing, 
slashing  pirate  of  old! 
Following  "Douglas  Fairbanks  in 

Robin  Hood,"  now  in  its  fourth  week 
at  the  Lyric  Theatre  and  "The  Three 
Musketeers,"  the  energetic  Doug,  has 
decided  to  portray  on  the  screen  as 
his  next  subject,  the  colorful  char- 

acter of  the  ancient  pirates. 
The  story  will  be  practically  an 

original  plot  based  on  one  of  several 
pirate  stories  which  Mr.  Fairbanks 
has  under  consideration.  The  picture 
will  be  made  on  the  West  Coast  and 
staged  chiefly  around  Catalina  Islands 
which  afford  ideal  locations  for  this 

type  of  story. Mr.  Fairbanks  leaves  New  York  for 
Los  Angeles  via  Mexico  the  latter 
part  of  this  week  accompanied  by 
Mary  Pickford,  and  will  immediately 
start  work  on  the  pirate  story. 
The  pirate  story  will  be  as  spec- 

tacular a  production  as  "Robin 
Hood,"  it  is  announced.  Entire  cities 
will  be  built  in  California  for  this 
production  and  a  fleet  of  old-time 
sailing  vessels  will  be  constructed. 

ed  for  the  east  where  he  will  shoot  prison 
scenes  at  Auburn  and  Sing  Sing,  prepara- 

tory to  the  return  of  the  Talmadges  from 
Europe  when  the  actual  work  on  the  pic- 

ture involving  the  presence  of  the  star,  will 
be  begun. 

In  addition  to  the  features  named  above 
additional  units  starring  Jackie  Coogan,  and 
the  regular  Thomas  H.  Ince  contributions 
are  now  being  made  for  the  First  National 
schedule. 

Overseating  Cause  of 
Ills  in  Western  Canada 

Any  ills  that  exhibitors  are  undergoing 
in  western  Canada  are  due  to  overseating. 
This  is  the  assertion  of  W.  P.  Dewees, 
original  First  National  franchise  holder  for 
Vancouver  who  has  been  spending  two 
weeks  in  New  York  as  a  member  of  the 
Rotating  Committee. 

In  asserting  that  the  exhibiting  business 
was  far  from  profitable  Mr.  Dewees  de- 

clared that  people  were  still  going  to  the 
picture  houses  in  as  great  numbers  as 
ever,  but  that  construction  of  large  houses 
in  his  territory  has  squeezed  the  returns 
for  exhibitors. 

M.  Dewees  left  for  Vancouver  last  Mon- 
day. Coincidently  M.  L.  Finkelstein  of 

Finkelstein  and  Rubin,  First  National 
franchise  holders  for  the  Minneapolis  ter- 

ritory, arrived  in  New  York  to  serve  for 
two  weeks  as  a  member  of  the  Rotating 
Committee. 

Worsley  to  Direct 
New  Universal  Jewell 

"The  Hunchback  of  Notre  Dame,"  Vic- 
tor Hugo's  great  drama  of  church  and 

state,  life  and  love,  is  ready  to  be  trans- 
lated to  the  screen  by  Universal.  Lon 

Chaney  will  be  the  star,  Wallace  Worsley 
the  director,  is  now  at  the  film  city  and 
will  assemble  a  cast  to  support  Chaney. 

E.  T.  Lowe,  Jr.,  and  Perley  Poore  Sheehan 
collaborated  in  adapting  the  story  to  the 
screen.  A  special  art  and  technical  staff 
has  been  engaged  and  production  will  be 
undertaken  at  once  on  an  unusually  large 
scale. 

Spanish  Star  Engaged  for 

"The  Enemies  of  Women" 
Mile.  Narcita,  Spanish  motion  picture 

star,  will  make  her  American  film  debut 
in  Cosmopolitan  Production's'  picturiza- 
tion  of  Vicente  Blasco  Ibanez's  "The  Ene- 

mies of  Women,"  now  in  production  under 
the  direction  of  Alan  Crosland,  which  fea- 

tures Lionel  Barrymore  and  Alma  Reu- 
bens. 

Although  this  is  Mile.  Narcita's  first  ap- pearance in  an  American  film,  she  has 
appeared  in  Europe  and  in  Canada  as  the 
star  in  numerous  big  productions. 
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The  Hottentot 

A  Thos.  H.  luce  production  featuring  Douglas  MacLean  and  Madge  Bellamy.     Adapted  from  the 

stage  play  of  same  name  by  William  Collier.    Released  through  Associated  First  National 
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Charles  Ray  Announces 

Complete  Cast  for 

"The  Girl  I  Loved" 
Announcement  is  made  from  the  offices 

of  Charles  Ray  Inc.,  of  the  full  cast  in 
his  forthcoming  photoplay  for  United  Ar- 

tists release,  "The  Girl  I  Loved,"  a  picture 
version  of  James  Whitcomb  Riley's  poem 
of  the  same  title,  and  which  is  purported 
to  tell  the  story  of  Riley's  own  life  ro- mance. 
While  the  picture  version  is  largely  of 

serious  and  impassioned  drama  the  lighter 
side  of  life  in  the  Indiana  of  1860,  the 
period  in  which  the  events  took  place,  and 
the  picturesque  character  of  the  life  of 
that  time  are  shown  in  a  way  that  gives 
the  picture  variety  and  presents  Charles 
Ray  in  one  of  those  portrayals  of  mischiev- 

ous boyhood  which  have  earned  for  him 
his  popularity. 

Charles  Ray  takes  the  leading  role  of 
John  Middleton,  while  Patsy  Ruth  Miller 
plays  opposite  in  the  role  of  Mary.  Others 
in  the  cast  are  Ramsey  Wallace,  Edythe 
Chapman,  William  Courtwright,  Charlotte 
Woods,  Gus  Leonard,  F.  B.  Phillips,  Lon 
Poff,  Jess  Herring,  Ruth  Bolgiano,  Edward 
Moncrief,  George  Marion  and  Billie  Lati- 
mer. 

The  story  was  adapted  by  Albert  Ray 
and  the  direction  is  by  Joseph  De  Grasse, 
with  George  Rizard  as  chief  cameraman. 

"Shadows"  Reported 

Heavily  Booked  By 

First-Run  Houses 

"Shadows,"  Al  Lichtman 's  second  re- 
lease, is  being  booked  heavily  throughout 

the  country  by  the  first  run  houses.  It 
is  scheduled  to  be  shown  before  long  in 
many  of  the  largest  theatres  including  the 
Knickerbocker  in  Nashville,  the  Universal 
in  Fitehburg,  the  Capitol  in  McKeesport, 
the  Apollo  in  Indianapolis,  and  the 
People's  in  Beaumont,  Texas. 
"Shadows"  opened  for  its  eastern  prem- 

ier at  the  Strand  Theatre  in'  Newark,  New 
Jersey.  During  its  week's  run  the  picture has  attracted  record  crowds  to  the  strand, 
bringing  in  the  largest  receipts  of  any  film 
shown  there  in  the  past  six  months,  it  is 
stated.  "Shadows"  did  a  better  business 
than  that  of  the  previous  week  which  fea- 

tured a  series  of  personal  appearances  of 
Houdini. 

A  Correction 

In  last  week's  issue,  under  the  department 
"Illustrated  Screen  Reports,"  "Bulldog 
Drummond"  was  listed  through  a  regret- 

table typographical  error,  as  having  been 
produced  by  Hollowe  'en  Films.  No  such 
concern  exists.  The  picture  was  made  by 
Hollandia  Films,  and  placed  for  distribution 
with  the  W.  W.  Kodkinson  Corporation  by 
Producers  Securitv. 

Many  rural  characters  are  seen  in  the  Metro-SL  production  of  "Quincy  Adams  Sawyer." 
Four  of  them  are  shown  here,  acting  a  scene  under  the  direction  of  Clarence  G.  Badger. 
They  are,  beside  Mr.  Badger,  Rudolph  Bergquist,  cameraman;  and  the  four  "rubes" — Billy  Franey,  Hank  Mann,  Taylor  Graves  and  Harry  Depp. 

DeMille  To  Film  Commandments 

Decision  Reached  Through  Contest 

Conducted  by  Los  Angeles  Times 
As  a  result  of  the  nation-wide  contest  for 

an  idea  for  his  next  motion  picture  pro- 
duction, Cecil  B.  DeMille,  Director  Gener- 

al of  Famous  Players-Lasky,  has  announced 
through  the  offices  of  the  company  that  he 
will  dramatize  the  Ten  Commandments. 

This  decision  was  reached  through  a  con- 
test, conducted  by  the  Lo.s  Angeles  Times 

in  which  Mr.  DeMille  offered  one  thousand 
dollars  for  a  single  idea,  expressed  in  not 
more  than  three  hundred  words,  which 
would  serve  as  a  basis  for  a  picture-  At  the 
close  of  the  contest  it  was  announced  that 
he  had  decided  to  award  eight  first  prizes 
of  one  thousand  dollars  each,  but  the 
nature  of  the  suggestions  were  kept  a  secret 
until  Monday. 

The  scenario  for  the  picture  is  already 
being  prepared  by  Jeanie  Macpherson  who 
has  adapted  all  of  Mr.  DeMille's  stories  for the  screen,  and  production  will  commence 
April  first.  In  preparation  for  the  picture, 
Mr.  DeMille  will  take  a  vacation  from  act- 

ive production  after  he  has  finished  his  pres- 
ent Paramount  picture,  "Adam's  Rib,"  for 

the  purpose  of  resting,  studying  the  scen- 
ario and  supervising  the  erection  of  sets. 

Motion    Picture  Engineers 

Appointing  Committees 

The  Society  of  Motion  Picture  En- 
gineers, the  growth  of  which  has  h'een large  this  year,  is  preparing  for  the 

year  1922-23,  when,  it  is  expected,  the 
full  importance  of  the  Society  to  the 
motion  picture  industry  will  he  real- 

ized under  the  leadership  of  President 
L.  C.  Porter  and  his  associates. 
Among  committees  thus  far  appoint- 

sd  to  serve  for  1922-1923  are  the  fol- lowing: 

Publicity:  J.  C.  Kroesen,  chairman, 
P.  H.  Cromelin,  E.  K.  Gillett,  C.  S. 
Peck,  C.  M.  Williamson  and  Howard 
McLellan,  Associate  Editor  of  Exhibi- 

tors Trade  Review. 
Papers:  L.  A.  Jones,  chairman,  Paul 

Brockett,  C.  E.  Egeler,  A.  M.  Candy, 
H.  A.  Campe,  H.  F.  O'Brien,  M.  W. 
Palmer,  L.  E.  Davidson,  -T.  A.  Sum- 

mers, A.  F.  Victor,  A.  L.  Thomas  and 
Howard  McLellan. 

Angeles 

"The  Contest,"  says  Mr.  DeMille,  "is  a 
great  demonstration  of  the  value  of  appeal- 

ing directly  to  public  opinion  for  ideas. 
This  tremendous  theme  for  a  picture  has 
lain  neglected  and  hidden  in  the  minds  of 
people  and  we  have  been  justified  a  thous- 

and-fold in  taking  these  means  of  drawing 

it  out." 

Among  the  winners  of  the  multiple  first 
prize,  as  announced  by  Mr.  DeMille,  are: 
F-  C.  Nelson,  615  West  Barnes  Avenue,  Lan- 

sing, Michigan:  Marie  Micheal,  243  Broad- 
way, Providence,  R.  I.;  Mrs.  Peter  Rasmus- 

sen,  4245  Colorado  Avenue,  Long  Beach, 
Cal.;  H.  J.  Bradt,  916  Federal  Street,  Los 
Angeles;  Mrs.  Emily  Hulse,  wife  of  C.  A. 
Hulse,  formerly  of  Hempstead.  Long  Island, 
and  now  of  Los  Angeles;  E.  H.  Peck,  a 
retired  army  officer  now  living  at  Hesperia, 
Cal;  Mrs.  Ottillie  Beckett,  4248  West  Adams 
St.,  Los  Angeles;  Lieut. -Col.  F.  E.  Lynch, 
1641  Shatto  St.,  Los  Angeles. 

Second  prize  of  $100  was  awarded  to  Da- 
hud  Kandjeyousch,  220  29th  st.,  Hermosa 
Beach,  Cal. 

You  Simply  Can't 
substitute  for  Evans  prints 

because  you  can't  substitute 
for  personal  interest.  Secret 

processes  and  intricate  ma- 
chinery cannot  take  the  place 

of  individual  attention. 

Personal  interest  has  no  sub- 

stitution in  the  printings  of 
pictures  as  proved  by  our  fif- 

teen years  of  ̂ Individual 

prints." 

Evans  Film  Laboratories 

416  W.  216th  ' St.,  N.  Y.  C. 
Wadsworth  3443 

Dead  or 

Alive! 
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A  group  of  students,  representing  every  educational  centre  in  the  United  States,  who 
watched  a  scene  being  made  for  "Bulldog  Drummond,"  a  Hodkinson  release. 

Schulberg  Increases 

Studio  Space  For 

Production  Purposes 
The  increased  activities  of  B.  P.  Schul- 

berg's  producing  organization,  Preferred 
Pictures,  is  further  evidenced  by  the  recent 
announcement  that  Louis  Mayer  Studios  will 
undergo  alterations  to  provide  more  space 
for  production.  Schulberg  took  over  the 
Mayer  plant  about  a  year  ago  and  since  then 
the  inauguration  of  his  new  producing 
schedule  for  release  through  the  Al  Licht- 
man  Corporation  has  necessitated  more 
facilities. 

Under  the  new  arrangement  with  Mayer, 
the  studio  will  be  divided,  each  organization 
being  provided  with  its  own  equipment, 
wardrobe  buildings  and  stages.  It  will  be 
known  in  the  future  as  the  Mayer-Schulberg Studios. 
The  plant  which  has  been  one  of  the 

landmarks  of  the  western  picture  colony 
was  built  by  Colonel  Selig  and  was  the 
second  structure  of  its  kind  erected  in  Cali- 

Jackle  Buxbaum  and  Thomas  Meighan. 
"Ycung  Bux,"  son  of  H.  H.  Buxbaum, 
Pamous  Players-Lasky's  New  York  district 
manager,  and  the  Paramount  star  are  great 

pals. 

fornia.  When  Selig 's  interests  took  him 
elsewhere  he  leased  it  to  Mayer. 

Schulberg  has  three  companies  working 
here  at  the  present  time,  one  headed  by 
Louis  Gasnier,  one  by  Tom  Forman  and  one 
by  Victor  Schertzinger.  It  is  expected  that 
another  will  be  added  in  the  near  future. 

"Nanook  of  the  North" 

Captivates  Legislators 

In  New  South  Wales 

Mails  from  Australia  and  New  South 
Wales  brought  to  Pathe  evidences  that 
"Nanook  of  the  North"  enjoyed  a  most 
auspicous  introduction  to  motion  picture 
patrons  in  those  countries.  Exhibitors' Alliance  Films,  Ltd.,  sole  distributors  of 
the  Flaherty  Eskimo  epic  for  those  British 
possessions,  took  advantage  of  the  fame  of 
the  picture  in  the  United  States  to  arrange 
for  its  launching  with  the  highest  endorse- ment. 

On  the  arrival  of  prints  at  Sydney,  N.  S. 

W.,  a  special  showing  of  "Nanook"  was 
given  in  the  lobby  of  the  Legislative  Coun- 

cil at  Parliament  house  by  courtesy  of  the 
Honorable  Frederick  Flowers,  M.  C.  L., 
President  Legislative  Council,  and  the 
Honorable  Sir  Joseph  Carruthers,  M.  L.  C, 
"Vice  President  to  privately  view  the  pic- ture. 

Sir  Joseph  Carruthers  "unhesitatingly 
declared  this  to  be  the  finest  out-of-door 
subject  he  had  ever  witnessed.  Other 
Parliamentarians  were  equally  eulogistic 

in  praise  of  the  film." 

Get 

BUUDOG 

DRUMMOND 

Dead  or 

Alive! 

Hodkinson  Sales 

Council  Holds 

Monthly  Meeting 

The  regular  monthly  meeting  of  the 
Hodkinson  New  York  Sales  Council  was 
held  last  week  at  the  Tavern,  New  York, N.  Y. 

The  monthly  sales  meetings  was  a 
scheme  originated  by  George  M.  Dillon, 
New  York  Branch  Manager  for  the  Hod- 

kinson Corporation,  for  the  purpose  of 
getting  together  and  discussing  ways  and 
means  for  a  better  understanding  between 
the  Exchange  and  the  Exhibitor  and  a  gen- 

eral discussion  regarding  sales  policy  and 
new  product. 

During  the  course  of  the  meeting,  Syd- 
ney S.  Cohen  gave  a  brief  talk  on  the 

question  of  the  Official  Urban  "Movie Chats"  of  the  M.  P.  T.  O.  A. 
F.  C.  Munroe,  Vice  President  and  Gen- 

eral Manager  of  the  W.  W.  Hodkinson 
Corporation  and  W.  F.  Seymour,  Eastern 
Division  Sales  Manager,  were  present  and 
supplemented  Mr.  Cohen's  remarks. 

Mr.  Dillon  has  been  responsible  for  mak- 
ing these  regular  monthl/  affairs  decidedly 

progressive,  cementing  the  morale  of  his 
sales  force  and  aiding  greatly  in  establish- 

ing constructive  ideas  among  the  members 
of  the  New  York  Branch. 

Edith  Roberts  Signed  for 

Feminine  Lead  in  "Backbone" Edith  Roberts  has  been  signed  by  Dis- 
tinctive Pictures  Corporation  to  play  the 

leading  feminine  role  in  their  first  all- 
star  production,  "Backbone,"  a  Saturday Evening  Post  story  by  Clarence  Budington 
Kelland. 

Photo  by  Edwin  Bower  Hesser 
Edith  Roberts 

Miss  Roberts  recently  arrived  in  New 
York  from  the  coast  to  confer  with  Ar- 

thur S.  Friend,  president  of  Distinctive 
Pictures  Corporation,  Henry  M.  Hobart, 
production  manager,  and  Edward  Sloman, 
who  will  direct. 

Shooting  on  "Backbone"  begins  this 
week.  The  Biograph  Studios  at  176th 
Street  have  been  leased  for  the  making 
of  the  picture. 

Joe  Weil  With  Universal 
Joe  Weil,  has  been  engaged  as  exploita- 

tion manager  for  Universale  Big  U  Ex- 
change. Weil's  territory  will  include  the 

1100  exhibitors  in  the  metropolitan  district. 
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Tourneur  To  Make 

Four  for  Release 

By  First  National 
Maurice  Tourneur  has  contracted  with  M. 

C.  Levee,  president  of  United  Studios,  for 
a  series  of  four  pictures  to  be  released 
through  First  National.  Work  on  the  first 
of  these,  Crittenden  Marriott's  novel,  "The 
Isle  of  Dead  Ships"  has  already  been started. 
Accompanied  by  a  technical  staff  of  thir- 

ty, Mr.  Tourneur  has  begun  construction  of 
a  fleet  of  ships  that  will  duplicate  nautical 
history  of  more  than  a  century  ago.  Kelp 
beds  off  the  coast  of  San  Juan  Capistro  will 
provide  the  exteriors  for  scenes  of  an  iso- 

lated island  upon  which  the  story  centers. 
"The  Isle  of  Bead  Ships"  is  a  novel  that 

affords  abundant  scope  for  the  spectacular 
play  and  sensational  shots  for  which  Mr. 
Tourneur  has  built  up  a  reputation.  The 
story  deals  with  the  legend  of  an  island 
formed  by  wrecked  ships  and  derelicts 
drawn  into  the  Sargasso  Sea  by  the  Gulf 
currents  to  be  imprisoned  there  by  the 
mseh  of  kelp  and  wood  spreading  over  this 
expanse  of  water.  Into  this  unusual  back- 

ground the  novel  works  in  a  plot  of  danger, romance  and  adventure. 
No  decision  has  been  made  as  to  the  other 

three  pictures  of  the  series;  but  an  an- 
nonucement  on  this  score  will  probably  be available  in  a  short  time. 

Murphy  Becomes  Firm  Member 
of  Evans  Film  Laboratories 

Ed  Murphy  who  recently  joined  Tommy 
Evans  in  the  Evans  Film  Laboratories,  at a  recent  meeting  of  the  directors  of  the 
company  was  made  a  member  of  the  firm. 
Mr.  Murphy  is  one  of  thei  oldest  and 

considered  one  of  the  best  laboratory  men in  the  business  and  when  his  connection 
with  Tommy  Evans  was  announced  it  crea- 

ted quite  a  stir  in  laboratory  circles. 
Mr.  Murphy  will  act  as  one  of  the  officers 

of  the  company  and  in  line  with  the  policy 
laid  down  by  Mr.  Evans  will  accent  the  per- sonal interest  policy  throughout  the  labora- tory. 
Under  Mr.  Murphy's  supervision  new machinery  of  the  most  modern  type  has  been installed.  -  

Pathe  News  Shows 
Soviet  Trial  in  Moscow 

An  exclusive  screen  report  of  one  of  the 
world's  significant  political  events  is  a feature  of  the  curent  issue  of  Pathe  News 
No.  93  which  was  released  on  Saturday, Nov.  18. 

These  pictures  show  the  opening  of  the trial  of  114  Russian  social  revolutionists at  Moscow  charged  with  attacks  on  the Soviet  Government. 

Ver  Halen  Advertising  Manager  for Lichtman 
Charles  J.  Ver  Halen  has  joined  the  Al Lichtman  Corporation  to  replace  Lin  Bon- 

Dj,r'  a  7er  Halen  wil1  act  in  tte  capacity of  Advertising  Manager  while  Maurice 
Kann  will  continue  as  Director  of  Publicity Ver  Halen  is  well  known  throughout  the  pic- ture trade  having  been  actively  engaged  in advertising  and  exploitation  for  a  number of  years.  

Confessions  of  a  Press  Agent Arthur  Leslie  is  writing  a  series  of  av- 
tic  es  for  Movie  Weekly  describing  how  he helped  many  screen  stars  on  the  road  to tame. 

The  first  installment  is  in  the  issue  of December  2nd,  and  is  said  to  tell  the  truth without  fear  nor  favor,  as  it  gives  for  the nrst  time  the  inside  story  of  many  pub- 

promineSe?'  WWCh  h&Ve  s&in^  ̂   P^e 

' ' Between  Worlds,"  a  story  of  adventure  in  this  world  and  the  realms  beyond,  which  is 
presented  by  Alfred  Weiss  through  Artclass  Pictures. 

"Q.  A.  Sawyer"  Elaborate  Production Fourteen  Prominent  Players 

in    Cast — Big    Sets  Used 
An  indication  of  the  scale  on  which  the 

photoplay  "Quincy  Adams  Sawyer"  was produced,  is  contained  in  the  information 
just  made  public  by  Metro,  distributors  of 
this  Metro-SL  (Sawyer-Lubin)  Special  pro- 
duction. 

In  order  to  represent  faithfully  the  loc- 
ale of  the  story,  a  typical  New  England 

town  was  erected  at  the  Metro  studios  in 
Hollywood;  to  portray  its  people,  fourteen 
players  were  chosen,  each  of  whom  has  an 
established  reputation  as  an  expert  charac- 

ter delineator. 
"Quincy  Adams  Sawyer"  is,  one  of  the 

most  widely  read  novels  of  rural  life  ever 
written.  The  fame  of  the  story  was  aug- 

mented by  the  dramatic  production,  which 
was  greeted  with  enthusiasm  when  it  was 
first  seen  a  score  of  years  ago.  For  a  long 
time  "Quincy  Adams  Sawyer"  was  a  popu- lar play;  and  wherever  it  was  shown, 
large  audiences  were  present  to  acclaim  it. 
Clarence  G.  Badger  is  the  director.  His 
work  in  making  a  series  of  photoplays 
starring  Will  Rogers  was  so  successful,  that 
it  was  felt  that  for  the  type  of  story  in 
question,  no  better  choice  could  be  made. 

Preparing  the  screen  adaption  was  placed 
in  the  hands  of  Bernard  McConville,  who 
has  to  his  credit  many  screen  successes  of 
the  past  few  years.  His  most  recent  ac- 

complishment was  the  screen  version  of 
Mark  Twain's  delightful  story,  "A  Con- 

necticut Yankee  in  King  Arthur's  Court." To  enact  the  role  of  Alice  Pettingill,  the 
blind  girl,  Blanche  Sweet  was  brought  back 
to  the  screen  after  her  retirement  of  more 
than  two  years.  Lon  Chaney  was  obtained 
to  play  the  role  of  the  Czar  of  Mason's Corner,  Obediah  Strout.  Barbara  La  Marr, 
was  in  the  cast  in  the  role  of  Lindy  Put- 

nam, "the  sauciest  girl  in  Mason's  Corner." 

For  the  role  of  Quincy,  John  Bowers  was 
engaged.  Louise  Fazenda,  noted  for  her  ec- 

centric comedy  characterizations,  is  seen 
as  Mandy  Skinner. 

In  addition  to  these  is  Elmo  Lincoln, 
June  Elvidge;  Gale  Henry;  Hank  Mann; 
Edward  Connely;  Claire  McDowell,  Jos- 

eph Dowling,  Victor  Potel,  Billy  Franey, 
Kate  Lester  and  Millie  Davenport  who 
make  up  the  complete  cast. 

Minute  attention  was  given  to  the  de- 
tails of  the  settings  used  for  the  produc- 
tion- The  interior  of  the  Nathaniel  Sawyer 

mansion  in  Boston  occupied  the  entire 
length  and  breadth  of  one  of  the  huge  en- 

closed Metro  stages  and  was  accurately 
furnished  in  accord  with  the  description 
of  a  typical  home  in  the  Massachusetts 
capital. 

An  entire  New  England  village,  Mason's Corner,  was  reproduced  on  the  Metro  lot. 
The  biggest  undertaking  of  the  picture 

was  the  filming  of  the  water  scenes  which 
are  considered  among  the  most  thrilling 
ever  photographed- 

A  close  call  was  experienced  by  Blanche 
Sweet  during  the  filming  of  these  water 
episodes.  Miss  Sweet  was  the  sole  occupant 
of  a  ferryboat  which  headed  for  the  falls, 
but  controlled  from  shore  by  a  steel  cable 
not  visible  above  the  surface.  John  Bowers, 
swimming,  was  to  make  a  rescue  for  the 
camera,  as  it  happened,  it  was  a  real  rescue, 
for  the  current  gave  the  ferry  a  vicious 
jerk  and  snapped  the  cable. 

&t5etfiadeii?ifrds, 

Insure%ur  Screen 

r  buudog! 

DRUMMOND 
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Everybody  who  is  anybody 

will  be  there 

SUPPER  DANCE 

T.  O.  C.  C. 

Sat.  Night  Dec.  2 

Hotel  Astor  Gold  Room 

Tickets  $10  per  person 

i 
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STATE  RIGHTS 

ALL     THE     NEWS     OF     ACTIVITIES     IN     THE  TERRITORIES 

individual  Basis  for  Warner  Product 

Harry  M.  Warner,  Back  From  West  Coast,  Says  That 
Exhibitors  Are  Opposed  to  the  Group  Sales  Policy 

The  plaint  of  exhibitors  that  objectionable 
methods  are  being  used  to  sell  film  will  not 
be  aggravated  by  Warner  Brothers,  ac- 

cording to  a  statement  made  by  Harry  M. 
Warner  upon  his  return  from  a  four  weeks 
trip  to  the  west  coast  studios.  Mr.  Warner 
also  declared  that  the  studio  has  been  en- 

larged in  order  to  adequately  hold  several 
producing  companies  which  are  scheduled 
to  begin  work  on  eighteen  productions  for 
next  season. 

' '  On  my  way  back  from  the  West  Coast, ' ' 
said  Mr.  Warner,  ' '  I  stopped  in  a  number 
of  the  key  cities  to  gain  some  first  hand 
information  about  exhibitor  conditions.  I 
discovered  that  exhibitors  were  complaining 
bitterly  of  the  methods  used  by  a  number 
of  organizations  to  sell  them  pictures. 
"The  complaint  is  that  an  exhibitor  can- 

not buy  pictures  on  an  individual  basis,  but 
must  take  a  group  of  mediocre  product  in 
order  to  secure  one  good  box-office  attrac- tion. 

"As  far  as  the  Warner  Brothers  are  con- 
cerned no  such  method  will  be  pursued  in 

the  distribution  of  their  present  and  future 
productions.  We  believe  that  exhibitors  are 
entitled  to  choose  for  themselves  what  pic- 

tures are  best  suited  for  their  audiences, 
and  we  will  aid  them  in  every  way  pos- 

sible to  derive  the  maximum  box-office 
results  with  each  and  every  one  of  our 
productions. 

According  to  Mr.  Warner  the  west  coast 
studios  were  enlarged  at  a  cost  of  $200,000. 
Four  and  a  half  acres  adjoining  the  studio 
were  taken  over,  giving  the  Warners  a  total 
of  over  nine  acres  of  ground.  Construction 
of  the  administration  office,  dressing  rooms 
and  various  other  offices,  is  reported  under way. 

"The  acquisition  of  this  property,"  added Mr.  Warner,  "was  necessitated  by  our  en- larged plans  for  next  season.  We  plan  to produce  eighteen  pictures,  and  we  have  al- 
ready negotiated  for  the  majority  of  the 

stories  we  will  produce.  They  will' be  adap- tations of  only  well  known  books  and  plays 
such  as  the  seven  productions  we  are  pro- 

ducing this  year." 

Zeidman  Production 

Now  Under  Way  Has 

Extraordinary  Cast 

B.  F.  Zeidman  announces  the  production 
of  "The.  Spider  and  the  Rose,"  now  in  the making  at  the  United  Studios,  Los  Angeles. 
Alice  Lake,  Gaston  Glass,  Robert  McKim, 
Noah  Beery,  Frank  Campeau,  Edwin 
Stevens,  Joseph  Dowling,  Otis  Harlan,  lit- 

tle Richard  Headrick,  Andrew  Arbuckle, 
Harry  Northrup,  Alec  Francis  and  the  in- 

imitable Louise  Fazenda  already  have  been 
engaged,  and  one  more  equally  notable 
player  will  be  added. 
The  subject  is  a  romance  of  old  Califor- 

nia when  the  Spanish  don  ruled.  It  is 
reported  to  be  highly  colorivll,  full  of  ac- 

tion and  dramatic  situations,  skilfully  han- 

\ 

died  by  its  author,  Gerald  C.  Duffy,  who 
has  to  his  recent  credit  "Sure  Fire  Flint." 

E.  Richard  Schayer  adapted  the  story 
for  the  screen.  Jack  McDermott,  who  co- 
directed  "Dinty"  with  Marshall  Neilan,  is 
handling  the  direction.  The  photography 
is  in  the  hands  of  Glen  MacWilliams,  who 
recently  photographed  "Oliver  Twist"  and 
who  will  do  "Rupert  of  Hentzau."  A  Priz- 
ma  allegory  is  being  reproduced  to  further 
enhance  the  picture. 

Winkler  Will  Issue 

24  More  Numbers 

of  Felix  Cartoons 

Twenty-four  single  reel  comics  of  Pat 
Sullivan's  "Felix  Cat  Cartoon"  series  are 
announced  for  release  by  M.  J.  Winkler. 
This  is  the  second  series  of  the  Sullivan 
short  subjects,  and  they  will  be  released 
twice  a  month. 

The  popularity  of  the  comics  is  said  to 
be  evidenced  in  the  fact  that  six  prominent 
state  rights  buyers  contracted  for  the  en- 

tire series  before  they  were  completed.  A 
great  variety  of  subjects  has  been  chosen 
by  Mr.  Sullivan  for  the  series,  and  it  is 
said  exhibitors  will  find  them  excep- 

tionally worthwhile  for  their  programs. 
The  territories  disposed  of  by  Miss 

Winkler  include  Masterpiece,  which  has 
taken  over  Eastern  Pennsylvania  and 
Southern  New  Jersey;  Peerless,  California, 
Nevada,  Arizona  and  Hawaiian  Islands; 
Finkelstein  and  Rubin,  Minnesota  and 
North  and  South  Dakota;  Associated  First 
National,  Charlotte,  Georgia,  Florida,  Ala- 

Winnie  Rawley,  Leading  Woman  in  com- 
edies of  Richmond  Film  Productions. 

bama,  North  and  South  Carolina;  Stand- 
ard, Cleveland,  Ohio,  Michigan,  Kentucky 

and  Pittsburgh;  and  Greater  Features,  Inc., 
Seattle,  Washington,  Oregon,  Idaho,  Mon- 

tana, Colorado,  New  Mexico  and  Utah. 

Fay  Reports  Large 

Week's  Receipts  on 

"Secrets  of  Paris" E.  M.  Fay  of  Providence,  who  has  just 
completed  a  week's  run  of  "Secrets  of 
Paris"  at  Fay's  Theatre  in  Providence, 
commented  as  follows  to  C.  C.  Burr: 
"With  the  showing  of  'Secrets  of  Paris' 
last  week  in  Providence  we  enjoyed  un- 

usual business,  going  so  far  as  to  stand 
them  up  at  matinees.  Peculiarly  enough 
throughout  the  whole  showing  all  the  or- 

chestra seats  were  sold  out  with  the  bal- 
cony doing  its  usual  business. 

"I  feel  so  strongly  for  this  picture  that 
I  want  it  for  every  one  of  my  theatres  up- 

state, regardless  of  who  buys  the  picture 
for  distribution.  I  had  hoped  to  run  it 
also  in  my  Eastern  Pennsylvania  theatres, 
but  the  fact  that  it  is  being  played  through- 

out the  Stanley  circuit  lets  me  out.  In 
my  estimation  the  production  is  a  real 

money-maker." 
De  Luxe  Feature  Names  Edris 

as  Special  Representative 
De  Luxe  Feature  Film  Company,  through 

Al  Rosenberg,  manager,  announces  the  ap- 
pointment of  Ned  C.  Edris,  as  special  re- 

presentative in  four  states.  Edris  is  an 
oldtimer  in  the  show  business,  has  had 
experience  under  the  late  Paul  Armstrong, 
playwright,  and  has  himself  been  every- 

thing from  "props"  to  "publicity."  His wide  acquaintance  and  general  experience 
should  make  him  a  valuable  man  in  mov- 

ing pictures.  He  is  planning  to  be  of 
service  to  exhibitors  on  exploitation  stunts 
as  he  covers  his  territory.  Edris  is  a 
University  of  Washington  man. 

Winnie  Rawley  to  Play  Leads 
in  Richmond  Film  Productions 
Winnie  Rawley  has  been  secured  by  the 

Richmond  Film  Productions  as  its  leading 
woman  in  the  series  of  comedies  it  is 
making  at  Stapleton,  Staten  Island. 
Miss  Rawley's  appearances  before  the 

camera  have  been  with  Fox,  Ham  and 
Bud  comedies,  Billy  Gibson,  Bobby  Burns 
and  others.  She  has  appeared  in  such  pro- 

ductions as  "Deep  Stuff,"  "Lost  and  Won," 
"High  Flyers"  and  so  on.  It  is  the  inten- tion of  Richmond  officials  to  star  her  in 
some  of  their  releases. 

Plan  Sons  Tie-Up  With 
Its  Barthelmess  Feature 

Producers  Security  Corporation's  exploi- tation staff  has  mapped  out  a  campaign  for 
the  Richard  Barthelmess  feature  "Just  a 
Song  at  Twilight."  The  picture  is  based 
on  the  famous  song,  and  arrangements 
have  been  made  for  a  song  tie-up  that 
will  spread  to  every  town.  The  production 
is  receiving  the  finishing  touches  in  the 
cutting  room  and  is  to  be  released  im- mediately. 
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Principal  Closes  on  Six  Territories 

Over  Half  the  Rights  of  the  First  of  Its  Series,  "The 

World's  a  Stage,"  by  Elinor  Glyn,  Have  Been  Disposed  Of 
Following  special  screenings  held  pur- 

posely for  Principal  Pictures  Company 
franchise  holders  during  the  past  week, 
Irving  Lesser,  eastern  manager  of  that 
firm,  this  week  announced  the  disposal  of 
more  than  half  the  country's  territorial 
rights  on  the  first  Principal  release,  "The 
World's  a  Stage,"  starring  Dorothy  Phil- 

lips. This  is  the  production  based  on 

Elinor  Glyn's  latest  story  dealing  with"  a 
screen  star's  life.  Colin  Campbell  direct- 

ed. Others  in  the  cast  are  Kenneth  Har- 
lan and  Bruce  McRae. 

The  following  territories  were  disposed 
of  following  the  showings,  which  are  in 
accordance  with  the  policy  of  Principal 
Pictures  Company  to  sell  features  strictly 
on  their  merit: 

Geie  Marcus  of  Twentieth  Century  Film 
Corporation  of  Philadelphia  for  Eastern 
Pennslyvania,  Southern  New  Jersey  and 
Delaware.  M.  H.  Hoffman  of  Renown  Film 
Exchanges  of  New  York,  Albany  and  Buf- 

falo for  New  York  City,  northern  New 
Jersey  and  New  York  State.  M.  Toy  of 
Mid-West  Distributing  Company  of  Mil- 

waukee for  Wisconsin.  All-Star  Features 
Exchanges  of  Los  Angeles  and  San  Fran- 

cisco for  the  Coast  territory.  Al  Rosen- 
berg of  De  Luxe  Film  Exchange  of  Seattle 

for  the  Northwest.  Floyd  Brown  of  H. 
Leiber  Company  of  Indianapolis  for  In- 
diana. 

Sell  South  American  Rights 

for  "The  World's  a  Stage" 
Irving  Lesser,  eastern  manager  of  Prin- 

cipal Pictures  Company,  this  week  an- 
nounces the  sale  of  the  entire  South 

American  rights  to  the  first  Principal  re- 
lease, "The  World's  a  Stage,"  starring 

Dorothy  Phillips,  and  based  on  Elinor 
Glyn's  latest  story,  to  the  Argentine-Amer- 

ican Film  Company.  S.  Noan  closed  the 
deal  for  the  South  American  concern. 
The  popularity  of  Dorothy,  Phillips  is 

substantiated  by  the  many  requests  re- 
ceived by  Mr.  Lesser  from  foreign  buyers 

with  whom  he  is  now  negotiating  for  the 
sale  of  the  picture  in  England,  Continental 
European  countries,  the  Far  East  and  Or- ient. These  deals  will  be  closed  within 
the  current  week. 

Finish  "Lost  in  a  Big  City" 
"Lost  in  a  Big  City,"  the  second  Blazed 

Trail  Production  for  Arrow  release,  has 
now  been  completed,  and  George  Irving, 
the  director,  assisted  by  L.  Case  Russel, 
the  scenarist,  is  cutting  and  titling  the  pic- 

ture, which  will  be  released  as  a  super- 
special  by  Arrow  Film  Corporation  in  the 
very  near  future. 

Stirring  Race  Track 

Scenes  are  Part  of 

"Way  Down  South 
Final  shots  on  "Way  Down  South,"  the 

drama  for  which  Murray  W.  Garrson  was 
said  to  have  paid  a  tidy  sum  for  the  mo- 

tion picture  rights,  were  being  made  this 
week.  Cutting  and  assembling  of  the  pro- 

duction will  be  begun  next  week. 
For  a  month  the  company,  which  in- 

cludes such  players  as  Marian  Swayne, 
Joe  King,  Jack  Richardson — and  in  the 
supporting  cast  Isabella  Fisher,  Norma 
Lee,  W.  F.  Chaplin,  Melville  Shyer,  John 
Jenkins,  Francis  Grant  and  Irene  Boyle — 
was  on  location  in  historic  Albany,  Ga., 
where  much  of  the  action  of  the  story  is 
laid. 

Of  particular  note  will  be  the  track 
scenes  in  which  a  score  of  thoroughbreds 

Wesley  Barry  in  "Heroes  of  the  Street,"  a  Harry  Rapf  production  distributed  by 
Warner  Brothers. 

imported  from  Southern  race  meets  were 
employed.  One  of  the  most  remarkable 
scenes  a  cameraman  has  ever  had  the  for- 

tune to  snap  is  that  of  a  fall  of  one  of 
the  horses  right  before  the  hoofs  of  a  half 
dozen  others.  The  horse,  though  it  turned 
over  and  over,  escaped  uninjured.  The 
jockey  was  severely  shaken  up. 

This  scene  was  necessary  to  the  story, 
and  almost  a  week  was  spent  in  getting  the 
real  thing.  For  real  racing  thrills  "Way 
Down  South,"  while  not  a  race  track  story 
promises  to  provide  something  unusual. 

Irving  Lesser  Says 

Glyn  Picture  Never 
Was  First  National 

Irving  Lesser,  eastern  manager  of  Prin- 
cipal Pictures  Company,  distributing  a  ser- 

iesof  feature  productions  independent  ex- 
changes this  week  issued  the  following statement: 

"I  deny  emphatically  that  'The  World's 
a  Stage'  with  Dorothy  Phillips  is  or  ever 
was  a  First  National  attraction.  While 
Dorothy  Phillips  pictures  have  been  dis- 

tributed through  First  National  I  want  to 
make  plain  the  fact  that  it  was  through 
the  good  offices  of  Associated  First  Na- 

tional we  were  able  to  engage  the  services 
of  Miss  Phillips  to  play  the  leading  role 
in  'The  World's  a  Stage'  which  is  based 
on  Elinor  Glyn's  story.  Principal  Pictures 
produced  this  picture  exclusively  for  inde- 

pendent distribution  in  line  with  our  an- 
nounced policy  of  producing  big  features 

with  well  known  stars  and  based  on  estab- 
lished authors. 

"I  will  lose  no  time  in  prosecuting  on 
the  charge  of  libel  all  persons  who  in  any 
way  circulate  or  continue  to  circulate  these 
false  reports  that  this  is  or  was  a  First 

National  picture." 

Thomas  Advances 

to  Manager's  Post in  Arrow  Exchange 
H.  H.  Thomas,  one  of  the  best  known 

men  engaged  in  the  selling  of  film  in  the independent  market  in  and  about  New 
York,  has  been  advanced  to  be  manager of  Arrow  Exchange,  Inc.,  an  independent 
film  distributine  company,  onerating  in New  York  and  Northern  New  Jersey,  with 
offices  at  729  Seventh  avenue,  New  York. 
Mr.  Thomas'  affiliation  with  Arrow  Ex- changes dates  back  only  two  months.  He 
associated  himself  with  Arrow  after  hav- 

ing resigen  as  treasurer  and  general  man- 
ager of  Alexander  Film  Corporation. 

Prior  to  this  he  was  in  the  New  York 
exchange  of  Fox  Film  Corporation  for  six 
years,  in  which  time  he  learned  to  know 
the  exhibitors  in  his  territory  thoroughlj 
and — which  is  of  equal  importance — they learned  to  know  him. 

His  friends  in  the  industry  unite  in  ex- 
tending to  him  every  good  wish  for  his 

continued  success. 

Major  Tack  Allen  Making; 
Short  Stuff  for  Universal 

Major  Jack  Allen,  plobe-trotter  and 
sportsman  and  known  as  the  "bloodless 
hunter."  has  been  engaged  by  Universal  to 
write,  direct  and  star  in  a  number  of  short 
features  showing  the  methods  by  which 
he  captured  alive  wild  beasts  of  the  moun- 

tain, plain  and  jungle. 
Each  of  the  features  is  a  cleverly  writ- 

ten little  story  embodying  a  plot  which 
comes  to  a  climax  by  Major  Allen's  cap- ture of  the  animal.  The  appeal  of  the 
series  will  be  the  drama  of  the  chase 
and  the  humanitarian  method  of  captur- 

ing animals  without  killing  them. 
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Strand  Theatres  Book  Warner  Films  Report  Syracuse's 

Five  Houses  Under  Contract  to  Play  Five  Remaining 

Subjects  of  Company's  Product  Already  Advertised 

One  of  the  most  important  booking 
deals  of  the  current  season  was  consum- 

mated during  the  past  week  between  War- 
ner Brothers  and  the  Mitchell  H.  Mark 

Realty  Corporation  whereby  five  Warner 
productions  are  booked  for  the  Strand 
Theatres  in  New  York,  Brooklyn  and  Al- 

bany; the  State  Theatre,  Schenectady,  N. 
Y.,  and  the  Troy  Theatre  in  Troy,  N.  Y. 

The  productions  booked  and  which  will 
be  shown  in  the  order  named  are:  "The 
Beautiful  and  Damned,"  "Heroes  of  the 
Street,"  "Eittle  Church  -Around  the  Cor- 

ner," "Brass,"  and' "Main  Street." 
Early  dates  are  said  to  have  been  ar- 

ranged for  the  New  York  and  Brooklyn 
showings,  and  at  least  two  of  the  produc- 

tions will  be  seen  at  the  New  York  Strand 
before  the  holidays. 

Joseph  Plunkett  in  a  statement  verify- 

Going  Fast 

PAT  SULLIVAN'S 
Second  Series  of 

"FELIX  CAT 

COMICS" 24  of  the  Greatest  Single  Reel 
Mirth  Provokers  in  the  Short 

Subject  Field 

A  Few  Teritories  Still  Open 
in 

U.  S.  and  CANADA 

M.  J.  WINKLER 
220  West  42nd  Street 
New  York,  N.  Y. 

ing  the  arrangement  said:  "I  booked  the 
Warner  Brothers  pictures  because  they  are 
strong  productions,  excellently  produced, 
exceptionally  strong  stories  and  casts. 
They  are  pictures  the  industry  needs." 
Mr.  Plunkett  is  now  working  on  presenta- 

tion plans  for  these  pictures  and  has  or- 
dered special  lobby  display  material  made 

up  for  the  New  York  Strand. 
Harry  M.  Warner  is  firm  in  the  convic- 

tion that  the  booking  of  the  series  of  pro- 
ductions in  one  of  the  country's  leading 

photoplay  theatres  at  this  time,  revealing 
as  it  does  the  confidence  of  exhibitors  in 
the  Warner  product,  is  a  moral  victory  for 
independent  producers  and  that  it  serves 
in  no  small  measure  as  an  indication. of 
a  new  spirit  of  harmony  and  co-operation 
between  producers  and  theatre  owners. 

"It  is  this  spirit  of  confidence  in  an  or- 
ganization that  will  make  this  great  in- 

dustry of  ours  bigger  than  it  ever  has  been 
in  the  past,"  said  Mr.  Warner.  "We  need this  kind  of  spirit.  The  industry  as  a 
whole  profits  by  it,  and  the  independent 
producers  are  given  new  impetus  to  carry 

on  in  a  big  way." 

"Midnight"  to  Be 

Well  Under  Way 

The  filming  of  the  comedy  drama  "Mid- 
night," the  Syracuse  Motion  Picture  Com- 
pany's latest  production  in  which  Henry 

Hull  and  Mary  Thurman  are  co-starring, 
is  well  under  way.  Hull  is,  at  present  star- 

ring in  "The  Cat  and  the  Canary,"  one  oi 
the  year's  stage  hits.  He  is  also  a  figure 
in  "One  Exciting  Night." 
Miss  Thurman's  work  in  "The  Bond 

Boy,"  "The  Scoffers,"  "The  Broken  Doll" 
and  others  stamp  her  as  a  worthy  co- 
star.  Marcia  Harris  and  William  Tooker 
are  also  playing  important  roles.  Pro- 

ducers Security  Corporation  has  not  yet 
announced  releasing  channels  for  the  pic- 
ture. 

Warners  Finish  Two  More 
Two  productions  were  completed  last 

week  at  the  Warner  Brothers  west  coast 
studios.  "Little  Church  Around  the  Cor- 

ner," directed  by  William  A.  Seiter,  was 
completed  by  Sam  and  Jack  Warner,  and 
Harry  Rapf  put  the  finishing  touches  to 
the  Charles  G.  Norris  novel,  "Brass,"  di- rected by  Sidney  Franklin. 

Inflows  this  is  the  Vendome  Column 

do  you  Kno^ 

MORE  TO  BE  PITIED*  IS  CLEANING  UP  EVERV"  WHERE— 
WAIT  TILL  YOU  SEE  THE  SECOND  60X  OFFICE  WINNER^ 

ONLY  A  SHOP  CIRL 
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"Only  a  Shopgirl" 

Ready  for  Release 
"World's  a  Stage"  Is  Good  Picture 

Dorothy  Phillips  and  Bruce  McRae  Shine  in  Principal 

Pictures'  Production  From  the  Hand  of  Elinor  Glyn 

There's  nothing  soft  in  the  life  of  a 
screen  queen  in  Hollywood,  according  to 
the  version  presented  by  Elinor  Glyn  in 
"The  World's  A  Stage,"  which  Principal 
Pictures  will  distribute  on  the  independent 
market.  The  story  does  not  touch  on  the 
professional  side  except  in  a  minor  way. 
It  is  on  the  domestic  side  that  the  famous 
author  has  displayed  interest. 
Dorothy  Phillips  portrays  the  screen 

player  who  falls  in  love  with  a  salesman, 
portrayed  by  Kenneth  Harlan.  A  friend 
older  than  either  of  the  two,  John  Brand, 
does  his  best  to  induce  the  husband  to 
be  something  other  than  a  good-for-noth- 

ing. It  is  Bruce  McRae  who  plays  the 
role  of  Brand,  one  of  the  best  characters 
in  the  story.  Otis  Harlan  has  a  minor 
role,  that  of  the  stage  producer  whose 
company  goes  to  smash  and  whose  daugh- ter thereupon  is  engaged  for  screen  work 
by  a  location  hunter  who  had  seen  her 
do  a  Juliet  to  a  fellow-itenerant's  Romeo. 
An  interesting  problem  is  presented 

early  in  the  story.  The  screen  player  is 
married  to  the  salesman.  The  two  slip 
away  to  a  hotel  resort  for  the  honeymoon. 
The  male  end  of  the  new  combination 
meets  a  number  of  what  he  describes  as 
"college  friends"  and  proceeds  to  get 
drunk.  It  is  after  daylight  the  next  morn- 

ing when  he  returns  to  his  room.  The 
bride  comes  in  from  her  morning  walk 
and  discovers  her  husband  dead  to  the 
world. 

The  problem  to  the  spectator  is  as  to 
what  the  author  is  going  to  do  with  her 
heroine.  There  is  a  rival  or  there  had 
been  a  rival,  and  it  is  this  man  who  comes 
forward  as  the  counselor  and  friend  of  the 
unhappy  woman.  Brand  thinks  only  of 
the  woman  and  of  her  happiness  and  does 
his  best  to  straighten  out  the  husband. 
When  the  woman  loses  patience  Brand 
tells  her  she  must  stick.  Of  course,  the 
husband  is  drowned  at  the  end,  giving  the 
heroine  a  chance  to  start  a  clean  domes- 

tic slate,  with  the  indications  more  than 
strong  that  Brand  will  be  husband  No.  2, 
a  husband  in  fact  as  well  as  in  name,  and 
that  the  union  will  be  a  happy  one. 

There  is  no  doubt  the  larger  or  surely 
a  large  photoplay  interest  will  reside  in 
the  identity  of  the  author.  If  there  is 
any  expectation  of  anything  censorable 
there  will  be  disappointment.  Among  the 

high  lights  will  be  found  the  night  pur- suit of  the  husband  by  Brand,  with  the 
rain  drenched  streets;  the  capture  of  the 
wife  by  the  husband  and  the  trapping  of 
the  two  in  the  swollen  stream,  the  death 
of  the  husband  and  the  rescue  of  the  wife 
by  Brand.  Then  there  are  the  views  of 

the  Hollywood  studio — its  "atmosphere"  is the  real  thing. 
"The  World's  a  Stage"  is  a  good  picture. 

Going  far  to  make  it  so  is  the  work  of 
Dorothy  Phillips  and  Bruce  McRae  and  the 
direction  of  Colin  Campbell.  G.  B. 

Burr  to  Release 

Edward  Sloman's 

"Blind  Justice" C.  C.  Burr  has  taken  over  Edward  Slo- 
man's special  feature  titled  "Blind  Justice." This  production  is  reputed  to  contain  a 

story  and  cast  of  magnitude.  Directed 
by  Edward  Sloman  and  adapted  by  Hilda 
Hollis  from  the  magazine  story  by  Frank 
R.  Adams,  it  presents  Milton  Sills,  Carmel 
Myers,  Pat  O'Malley,  Jack  Mower,  Walter 

Long,  Alec  Francis,  Eric  Mayne,  Charles 
Clary  and  Wilson  Hummel 

"Blind  Justice"  is  a  society  crook  story 
in  which  Milton  Sills  has  a  role  that  gives 
him  great  opportunity.  Commenting  upon 
the  picture  Mr.  Burr  stated:  "After  view- 

ing this  production,  I  decided  to  deviate 
from  my  usual  policy  to  distribute  pictures 
that  were  made  only  under  my  direct  su- 

pervision. I  am  proud  that  in  this  pic- 
ture the  state  rights  market  will  have 

a  feature  that  will  be  welcomed  with  open 
arms. 

Kwality  Opens  Two 

Warner  Exchanges 

in  Utah  and  Oregon 
L.  K.  Brin,  manager  of  the  Kwality  Pro- 

ductions, distributors  of  Warner  Brothers' 
product  in  the  Pacific  Northwest,  has  just 
returned  from  a  trip  through  the  terri- 

tory. Mr.  Brin  reports  the  establishing  of 
a  new  branch  exchange  in  Salt  Lake  City 
at  52  Exchange  Place,  with  A.  J.  O'Keefe in  charge.  A  new  Portland  branch  will 
be  opened  December  1  at  403  Davis  Street. 
Melvin  G.  Whitstock,  dean  of  Moving  pic- 

ture men  in  the  northwest  and  one  of  the 
best  known  in  the  territory,  will  manage 
the  Portland  branch. 

"Rags  to  Riches"  has  been  purchased 
by  Jensen  and  Von  Herberg,  for  their 
entire  circuit,  and  will  start  showings  ear- 

ly in  December.  Mr.  Brin  is  making  an 
effort  to  secure  Wesley  Barry  in  his  vaude 
ville  act  for  Northwest  engagements. 

Says  C.  B.  C.  Sales 
Final  editing  and  titling  of  "Only  a  Shop- 

girl," second  of  the  C.  B.  C.  series  has  been 
announced  as  completed  this  week  and 
ready  for  release. 
Edward  J.  Le  Saint,  who  directed  the 

feature,  made  a  trip  East  for  the  purpose 
of  "sitting  in"  on  the  final  revise  and  to 
give  the  benefit  of  his  production  exper- 

ience on  any  points  that  came  up. 
Sam  Grand,  head  of  Federated  Film  Ex- 

change of  Boston,  and  H,  A.  Lands,  head 
of  Quality  Film  Exchange  of  Pittsburgh 
and  Lande  Film  Distributing  Corporation 
of  Cleveland  and  Cincinnati,  made  a  trip 
to  New  York  to  see  it  in  company  with 
Bobby  North,  who  holds  the  Greater  New 
York  rights  to  the  series. 

All  three  were  enthusiastic. 

C.  B.  C.  Film  Sales  Moves 

to  Larger  Quarters  at  1600 
The  C.  B.  C.  Film  Sales  Corporation  has 

moved  to  larger  quarters,  going  from  the 
second  floor  of  the  Mecca  Building,  1600 
Broadway,  where  it  was  originally,  to  more 
extensive  offices  on  the  eighth  floor  of  the 
same  building. 
The  move  was  necessitated  because  of 

the  greatly  increased  scope  of  the  activi- 
ties of  the  company.  The  exploitation  and 

advertising  department  in  particular,  will 
be  augmented. 

Buchheister  in  Larger  Quarters. 
Oscar  Buchheister,  art  title  expert,  is  pre- 

paring to  remove  to  larger  quarters  on  the 
eighth  floor  of  130  West  Forty-sixth  street. 
He  is  installing  a  photographing  department 
and  will  be  prepared  to  give  complete  serv- ice in  all  branches  of  art  and  title  work. 

PROMOTION 

MASTODON  FILMS,  INC. 
C.  C.  BURR,  Pres. 

133-135-137  West  44th  Street 

NEW  YORK  CITY,  N.  Y. 
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Controlled  Town  Situation  a  Menace 

Breaking  the  Back  of  the  Picture  Business 

Declares  Joe  Brandt,  Who  Links  Peak  Profits 

of  Other  Days  and  Rental  Protests  of  Today 

PREJUDICE  against  the  indepe
ndent 

picture  still  exists,  declares  Joe 
Brandt,  president  of  C.  B.  C.  Film 

Sales  Corporation— that  is,  prejudice 
against  conceding  it  a  rental  proportioned 
to  its  merit.  The  controlled  town  situa- 

tion ultimately  will  break  the  back  of  the 
picture  business  in  the  United  States  is 
another  statement  from  the  same  source. 

Then,  too,  Mr.  Brandt  says  many  ex- hibitors have  reaped  huge  profits  during 
the  boom  times  and  lived  lavishly  are  in- 

clined if  their  present  receipts  fall  short 
of  their  peak  business  to  declare  that  they 
have  had  a  rotten  week,  and  that  they 
want  to  take  the  difference  out  of  the 
film  rental. 

In  the  exhibition  of  pictures  there  is  a 
50  per  cent  better  return  than  is  to  be 
tound  in  production;  eliminating  or  cut- 

ting down  short  subjects  in  those  sections 
where  business  is  not  the  best  will  result 
in  intensifying  a  bad  condition;  vaudeville 
houses  are  getting  the  crowds  and  picture 
houses  are  not;  fully  60  per  cent  of  the 
exhibitors  ignore  the  exploitation  material 
provided  by  producers;  and  in  the  view  of 
many  exhibitors  a  production  is  only  a  pic- 

ture unless  it  has  had  a  downtown  run. 
These  are  some  of  the  observations  of 

Mr.  Brandt,  back  in  New  York  after  a 
month  spent  with  exchangemen  of  Boston, 
Chicago,  Minneapolis,  Des  Moines,  Omaha, 
Kansas  City,  St.  Louis,  Dallas,  New  Or- 

leans and  Atlanta.  And  of  course  he 
talked  with  exhibitors,  too — among  them 
Frank  Newman  of  Kansas  City,  Spyrous 
Skouras  of  St.  Louis,  the  Saengers  of  New 
Orleans  and  "Pat"  of  Atlanta. 

Theatres  Leaving  Open  Time 

"I  found  two  or  three  things  in  the  minds 
of  exchangemen,"  said  Mr.  Brandt.  "It  is 
a  fact  that  exhibitors  throughout  the  coun- 

try are  leaving  open  a  lot  of  time  for  in- 
dependent pictures.  You  do  not  find  so 

many  cases  where  theatres  are  booked 
solidly  ahead. 

"You  may  still  note  on  the  part  of  some 
theatre  owners  a  reflection  of  the  old  at- 

titude that  if  a  picture  is  independent  it 
is  not  entitled  to  the  same  rental  that 
would  be  paid  without  a  yip  under  other 
circumstances.  I  don't  care  where  a  pic- 

tures comes  from  if  it  is  good  it  should  get 
the  money.  The  idea  that  because  it  is 
independent  it  must  be  cheap  is  wrong. 

"It's  a  habit  of  thought  that  goes  back 
to  the  days  when  it  was  said,  and  some- 

times with  truth,  that  if  a  subject  was  in- 
dependent it  was  because  no  one  of  the 

national  exchange  companies  wanted  it. 
But  that  is  true  no  longer.  You  find  ex- 

hibitors, too,  taking  the  attitude  that  they 
have  all  the  pictures  they  need,  that  if 
they  do  put  on  your  picture  they  will  have 
to  lay  one  other  on  the  shelf  and  do  some 
special  exploitation,  consequently  they 
claim  they  are  entitled  to  a  better  price. 

"Do  you  know  that  the  controlled  town 
situation  in  the  United  States  eventually 
is  going  to  break  the  back  of  the  picture 
business?  Men  who  during  the  war  pe- 

riod made  a  lot  of  money  still  believe  today 
they  can  keep  up  the  same  personal  es- 

tablishment in  the  same  lavish  way  they 
maintained  when  business  was  at  the  peak, 
that  their  profits  must  b^  the  same  as  they 
were  when  profits  were  the  most  inflated 
in  the  history  of  the  country. 

By  GEORGE  BLAISDELL 

"In  other  words,  if  a  fellow  made  a 
tremendous  profit  during  the  war  and  lived 
lavishly  he  expects  to  keep  up  that  same 
grade  of  living  on  the  same  investment, 
and  if  his  profits  don't  yield  it  he  yells 
that  he  has  a  rotten  week.  Some  exhibi- 

tors can't  realize  they  have  got  to  reduce 
their  net  profits  in  the  same  proportion 
that  the  producer  has  reduced  his. 
"They  are  making  money  all  over  the 

country,  but  they  are  comparing  their 
earnings  today  with  their  earnings  when 
things  were  booming,  and  they  want  to 
restore  the  balance  by  taking  the  differ- 

ence out  of  the  film  rental. 
"The  exhibitor  today  will  not  put  his 

business  on  a  business  basis.  He  won't 
say  to  himself  'I  am  entitled  to  my  invest- ment back  each  week  at  a  reasonable 
profit.'  That  reasonable  profit  is  not  the 
same  as  when  things  were  abnormal.  If 
he  is  getting  20  per  cent  back  on  his  money 
he  is  getting  a  good  thing.  He  should 
figure  his  box  office  receipts  on  a  fair 
basis.  And  a  fair  proportion  of  the  money 
that  he  takes  in  ought  to  go  on  film  rental. 

'The  Lynch  circuit  estimates  that  the 
gross  amount  of  rental  it  can  afford  to 
pay  is  25  per  cent  of  the  total  receipts.  It 
is  all  right  to  determine  the  percentage, 
but  is  that  determined  on  what  they  con- 

sider a  fair  margin  of  profit? 
"If  you  take  the  aggregate  investment 

of  the  motion  picture  theatres  throughout 
the  country  and  their  return  and  compare 
these  figures  with  those  representing  the 
investments  and  returns  of  the  producers 
you  will  find  that  today  the  exhibitor  is 
getting  at  least  50  per  cent  more  return 

than  is  the  producer." 
Patronage  Going  to  Vaudeville 

Mr.  Brandt  referred  to  the  disposition 
in  places  to  get  panicky  over  falling  off 
in  business  and  expressed  the  view  that 
the  elimination  of  short  subjects  from  the 
program  would  make  worse  the  condition 
complained  of.  "This  action  simply  will 
destroy  the  foundation  on  which  the  pic- 

ture business  was  built — the  diversified 
program,"  continued  the  C.  B.  C.  execu- tive. 

"The  result  is  that  the  men  folks  who 
have  been  induced  to  accompany  their 
family  in  order  they  might  enjoy  the  com- 

edy or  the  scenic  or  cartoon  don't  care particularly  for  the  feature,  but  they  have 
to  sit  through  the  show.  The  results  is 
they  get  dissatisfied,  and  it  is  an  actual 
fact  that  the  vaudeville  houses  are  getting 
more  patronage  than  the  picture  houses. 
"Why  is  it  in  a  town  like  Dallas  on  a 

Saturday  night  at  8:30  the  two  leading 
picture  theatres  are  three-quarters  filled 
and  at  8  o'clock  on  the  same  evening  the 
S.  R.  O.  sign  is  out  on  the  vaudeville 
house?  Why  is  it  that  in  Minneapolis  the 
vaudeville  houses  are  doing  capacity  busi- 

ness afternoon  and  evening  while  in  the 
picture  houses  there  are  only  corporal's guards  at  the  matinees,  with  the  houses 
half  filled  in  the  evening? 
i  "I  have  noted  that  many  vaudeville 
houses  are  making  inroads  in  the  picture 
industry.  Several  vaudeville  managers 
have  told  me  they  gradually  were  learning 
to  the  point  where  they  would  pay  as 
much  for  a  good  picture  as  they  would  for 
a  good  vaudeville  bill.    On  the  other  hand, 

throughout  the  country  picture  houses  are 

making  bids  for  vaudeville  acts." Mr.  Brandt  suggested  that  possibly  much 
money  was  being  wasted  on  exploitation. 
"Why  should  all  of  the  producing  com- 

panies maintain  lavish  exploitation  staffs 
when  fully  60  per  cent  of  the  exhibitors  do 
not  avail  themselves  of  the  stuff  provided?" 
he  inquired.  "Some  of  them  don't  even take  the  paper  out  of  the  package  or  they 
may  put  up  a  one-sheet  and  let  the  picture ride. 

What  of  the  First  Run? 
"One  thing  I  can't  get  into  my  head  is 

why  exhibitors,  especially  in  the  cities,  will 
not  consider  a  picture  for  booking  unless 
it.  has  had  a  downtown  first  run.  It  stands 
to  reason  that  every  day  a  picture  is 
shown  downtown  a  certain  amount  of  pat- 

ronage is  taken  from  the  suburbs  and  con- 
sequently the  neighborhood  clientele  of 

that  subject  is  reduced  by  just  that  much. 
"In  St.  Louis  the  Missouri  and  the  Grand 

Central  are  the  two  first  run  houses.  If 
your  production  has  not  had  a  showing  in 
these  two  houses  it  is  considered  as  just  a 
picture.  Yet  these  two  houses  can  only 
consume  104  pictures  a  year.  It  is  not  a 
physical  possibility  in  a  town  like  St. 
Louis  to  show  first  run  every  big  picture 
that  comes  to  it. 

"Take  in  Detroit,  where  John  H.  Kunsky 
practically  has  the  downtown  situation 
sewed  up.  You  bring  in  a  picture  that 
may  be  a  good  one  but  Mr.  Kunsky  may 
not  like  it.  The  neighborhood  picture  man 
is  likely  to  say  'It  can't  be  good  or  Kunsky 

would  run  it.' "And  so  you  go  down  the  line.  In 
Chicago  it  is  Balaban  &  Katz,  in  Minne- 

apolis Ruben  &  Finkelstein,  in  Des  Moines 
Abe  Blank  practically  controls  the  down- 

town situation,  in  Omaha  Blank  and  Gold- 
burg  own  the  two  first  runs,  in  Kansas 
City  it  is  Sam  Harding  and  Frank  New- 

man, and  so  you  may  continue  right  on 
to  St.  Louis,  Dallas,  New  Orleans,  Atlanta, 
Washington  and  New  York  City  and  all 
over  the  country. 

Lincoln  Heads  Cast 

in  "Little  Red  School  House" Announcement  is  made  that  E.  K.  Lin- 
coln, who  recently  completed  work  in  the 

leading  role  in  "The  Woman  in  Chains" for  Amalgamated  Pictures  Inc.,  has  been 
signed  by  Martin  Heyl  to  play  the  lead 
in  "The  Little  Red  School  House,"  for  Ar- row release.  Mr.  Lincoln,  who  played  op- 

posite Martha  Mansfield  in  "The  Woman 
in  Chains,"  will  have  the  same  capable  ac- tress with  him  in  this  newest  Arrow  offer- 

ing, which  is  now  in  process  of  production at  the  Tilford  Cinema  Studios  in  West  44th 
Street,  New  York.  John  G.  Adolphi  is  di- 
recting. 

Among  Lincoln's  recent  productions  are 
"The  Light  in  the  Dark,"  with  Hope  Hamp- ton and  "Women  Men  Marry,"  directed  by Edward  Dillon,  with  Florence  Dixon  in  the leading  feminine  role. 

Hawkins  Visiting  Exchanges 
F.  J.  Hawkins,  secretary  of  Producers 

Security  Corporation,  is  visiting  exchange- men  in  the  West.  The  state  rights  depart- 
ment of  this  concern  has  recently  placed 

several  feature  pictures  in  this  field  and 
Mr.  Hawkins  is  co-operating  with  distribu- 

tors in  placing  first  runs  in  key  cities. 



Notoriety 

A  William  Nigh  production  with  special  cast.    Released  independently  by  Weber  &  North. 
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Short  Subjects  
and  Serials 

Two  directors  are  at  work  on  the  first 
of  these  new  Fazenda  special  productions, 
Robert  Kerr  and  Charles  Hochberg.  The 
first  Mermaid  company,  headed  by  Lige 
Conley,  is  also  at  work  on  a  new  produc- 

tion, with  Del  Lord  and  Jules  White  as 
directors. 

Two  well  known  comedy  writers,  Ballard 
MacDonald  and  Edward  Kennedy,  have 
also  been  added  to  Mermaid's  production 
staff.  All  together,  four  directors,  twelve 
comedy  stars,  four  cameramen  and  two 
scenario  writers  are  at  work  on  the  next 
two  Mermaid  Comedies. 

Report  Baby  Peggy 

Rapidly  Recovering 

from  Recent  Illness 

Little  Baby  Peggy,  while  not  strong 
enough  yet  to  go  back  to  work,  is  con- 

valescing rapidly.  The  strongest  proof 
of  the  star's  popularity  were  the  many 
letters  and  telegrams  her  parents  re- 

ceived from  all  parts  of  the  world,  from 
high  and  low. 

Her  next  picture  will  be  called  "Grand- 
ma's Girl,"  and  will  have  a  cast  one  of 

which  will  be  Jimmy  Kelly,  the  veteran 
of  old  man  parts. 
"The  Senorita,"  the  picture  which  was 

in  production  when  Baby  Peggy  was  taken 
ill,  fortunately  had  her  part  all  finished. 
It  was  made  with  a  very  strong  cast  of 
well  known  comedians,  among  whom  were 
Max  Asher,  Joe  Moore,  Jack  Cooper,  Joe 
Bonner,  Gus  Leonard,  Inez  McDonnell,  Tad 
Ross,  Ena  Gregory  and  John  Ralesco. 

Fay  Tincher  in  Sargent  Comedy 
Fay  Tincher  is  now  with  Universal.  The 

"stripes  girl"  of  a  few  years  ago,  one  of 
the  best  known  comedy  stars  of  her  day, 
has  returned  to  the  screen  to  play  op- 

posite Lewis  Sargent  in  a  messenger  boy 
comedy  at  Universal  City.  She  retired 
from  screen  work  two  years  ago. 

Rohlf  s  Now  Heads 

Hodkinson  Short 

Subject  Department Announcement  is  made  by  the  W.  W. 
Hodkinson  Corporation  of  the  acquisition 
of  the  services  of  J.  G.  Rohlfs,  who  will 
take  charge  of  the  short  subject  depart- 

ment for  the  Hodkinson  Corporation. 
Mr.  Rohlfs  was  formerly  associated  with 

the  Hodkinson  Corporation  four  years  ago. 
Since  then  he  has  been  with  Mutual,  Gold- 
wyn,  General,  and  the  Associated  Produ- cers. 

It  is  stated  that  Mr.  Rohlfs  joining  of 
the  Hodkinson  Staff  is  following  the  policy 
of  this  company  to  create  a  big  serviceable 
short  subject  department.  He  will  have 
complete  charge  of  the  distribution  and 
sales  throughout  the  United  States  of  all 
short  subjects  other  than  the  Official  Ur- 

ban Movie  Chats  -and  "Fun  from  the 
Press,."  which  are  handled  by  another  de- 
partment. 

Harry  Edwards  to 

Direct  Messinger 

at  Century  Studios 
Julius  and  Abe  Stern  have  signed  a  con- 

tract with  Harry  Edwards  former  director 
for  Sennett,  Fox  and  Jack  White.  Edwards 
is  to  direct  twelve-year  old  Buddy  Messin- 

ger, who  is  to  be  starred  in  a  series  of 
boys  tales,  the  first  of  which  is  called 
"School  Romance." 

Zion  Myers  will  be  Edwards'  assistant. 
Myers  ■  has  recently  been  promoted  from 
handling  the  casting.  He  is  the  brother 
of  Carmel  Myers  and  has  long  been  as- 

sociated with  Stern  Brothers. 
The  story  is  being  prepared  by  Produc- 

tion Manager  Sig  Neufeld,  and  the  talent 
line  up  is  of  the  best,  including  Marjorie 
Marcel,  Blanche  Payson  and  Joe  Bonner. 

Kiser  Studios  Will 

Extend  Scope  of  Its 

Oregon  Trail  Series 

Pathe's  release  of  "The  Price  of  Prog- 
ress" is  concurrent  with  the  announce- 

ment of  the  Kiser  Studios,  Inc.,  of  Port- 
land. Oregon,  that  it  is  preparing  to  extend 

the  scope  of  its  Oregon  Trail  Series  with 
productions  whose  action  and  general  lo- 

cale will  reflect  the  atmosphere  of  the 
characteristic  real  life  of  that  region.  To 
this  end  it  has  signed  Herman  Howard 
Matteson,  prolific  short  story  writer,  as 
editor. 

Since  Pathe  announced  its  acquisiton 
for  distribution  of  the  Oregon  Trail  Series, 
West  Coast  Newspapers  have  devoted 
much  space  to  the  Kiser  Studios  enter- 

prise, characterizing  it  as  a  courageous 
and  efficiently  organized  purpose  to  inject 
the  thrilling  realities  of  the  great  outdoor 
industries  of  the  Columbia  River  territory 
into  human  and  dramatic  motion  picture 
entertainment. 
Herman  Howard  Matteson,  the  Kiser 

Studio's  new  editor,  is  the  author  of  more than  two  hundred  outdoor  short  stories 
published  in  the  last  few  years. 

Pathe  Issues  More 

Advertising  Stuff 

for  Maloney  Series 
As  a  result  of  the  demonstrated  value 

of  the  Leo  Maloney  two-reel  Westerns  ex- 
ploited as  program  features,  Pathe  has  re- 

sponded to  requests  of  many  exhibitors  for 
additional  advertising  accessories.  Most 
important  among  these  is  a  highly  effec- 

tive six-sheet  poster  executed  in  the  dash- 
ing spirit  of  the  popular  Range  Rider 

Series. 
This  service  begins  with  the  distribution 

of  the  intensely  human  and  dramatic  Ma- 
loney release  entitled  "His  Enemy's 

Friend."  Pathe  reports  the  receipt  of  late 
of  many  exhibitor  communications  appre- 

ciating the  increasing  box  office  attraction 
of  these  clean-cut  and  virile  dramas  of 
Western  life  in  which  Leo  Maloney  is 
referred  to  as  an  "ideal  hard-riding  and 
hard-fighting  yet  good-hearted  hero." 

Louise  Fazenda  Is 

Signed  for  Special 

Mermaid  Fun  Film 

Louise  Fazenda,  that  country  gal  come- 
dienne of  the  kinky  curls,  is  making  her 

debut  in  Mermaid  Comedies  in  a  special 
fun  subject  now  being  produced  under  the 
supervision  of  Jack  White. 

Such  has  been  the  growth  of  popularity 
of  the  Mermaid  Comedies  that  their  pro- 

ducer-director has  added  a  complete  com- 
pany to  put  further  spice  into  this  series 

of  humorous  subjects. 
Miss  Fazenda  heads  the  new  company, 

and  in  her  support  will  be  seen  Harry 
Gribbon,  the  big  Irish  comic,  and  such 
stars  as  Jack  Ackroyd,v  Otto  Fries  and 
Jack  Lloyd. 

Buddy  Messinger,  who  will  be  featured  in 
a  series  of  boy's  stories  by  Century 

Comedies 

Third  Bray  Romance  Is  Set 
for  Release  at  New  Years 

"Gambling  with  the  Gulf  Stream"  has 
been  announced  as  the  third  of  the  series 
of  "Bray  Romances"  produced  by  the  Bray 
Productions  Inc.,  and  released  through  the 
W.  W.  Hodkinson  Corporation. 

In  the  estimation  of  the  officials  of  the 
Hodkinson  organization  it  is  felt  that  this 

one  reel  production  is  decidedly  timely  and" 
should  prove  of  widespread  popular  inter- 

est to  exhibitors,  inasmuch  as  so  much 
space  is  being  given  the  subject  in  the 
daily  papers  and  will  continue  so  for 
sometime..  The  subject  will  be  released 
around  the  first  of  the  New  Year. 

Capitol  Theatre  Books 

Aesop's  Fables  Cartoons 
Aesop's  Film  Fables,  the  animated  ser- 

ies widely  distributed  by  Pathe  ever  since 
the  first  weekly  release  more  than  a  year 
ago,  have  been  booked  for  Capitol  Theatre 
programs.  These  unique  creations  by  Paul 
Terry  and  his  staff  of  animators,  made  at 
the  studios  of  Fables  Pictures,  Inc.,  are 
shown  regularly  at  Keith  and  Orpheum 
theatres  throughout  the  country,  and  Pathe 
reports  that  their  distribution  is  being  con- 

stantly extended,  both  in  this  country  and 
abroad. 
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Jack  White  Knocks  Another  Homer 

This  Time  It  Is  "High  Poiver,''  With  Lige  Conley  in  the 
Role  of  the  College  Graduate  Ambitious  to  Keep  Ahead 

Jack  White  conies  to  bat  again  and 
knocks  out  a  homer  with  "High  Power," 
a  two-part  Mermaid  Comedy  slated  for 
Educational  release.  It  was  directed  by 
Del  Lord  and  photographed  by  Francis 
Corby  and  Ben  White.  Lige  Conley  is 
the  chief  malefactor  of  the  combination, 
the  leading  conspirator  against  the  quiet 
of  any  house  in  which  the  subject  may  be 
shown. 

There  is  no  question  as  to  the  quantity 
of  fun  residing  in  "High  Power."  But 
what  may  strike  the  observer  in  the  sec- 
end  reel,  for  instance,  are  the  several  sur- 

prises. Just  as  one  feels  the  show  is 
about  to  settle  down  and  be  good  along 
comes  Lige  in  a  new  smash  and  right 
away  we  are  all  upset  again. 

The  tale  is  of  a  young  man  returning 
from  college  to  the  family  ranch  roof.  Of 
course,  he  doesn't  knew  father  has  selected a  bride  and  everything  to  celebrate  the 
return,  but  he  decides  to  rebel.  Father 
hasn't  just  picked  out  the  right  bride  for 
Dapper  Dan  anyway.  Father  sends  son 
out  on  the  ranch  behind  a  letter  with  in- 

structions to  treat  the  young  man  "rough." That  is  just  what  happens. 
There  is  a  burst  of  mirth  at  the  jump — 

at  the  jump  of  the  pup  after  the  old  shoe 
he  has  toppled  over  on  top  of  the  wedding 
cake  and  the  quickly  following  submer- 

sion of  the  animal  in  the  giant  confection. 
There  is  the  pursuit  of  the  flying  home- 

ward bound  graduate  by  a  dozen  or  more 
cops — and  pursuit  it  remains  to  the  end. 
There  is  something  of  a  muss,,  too,  when 
the  cops  descend  on  the  wedding  party. 

Dapper  Dan  tries  to  subdue  an  "outlaw" horse.  Much  of  the  subjugation  process 
takes  place  behind  the  wall  of  a  barn 
shed,  but  before  is  is  completed  Dan's body  punctures  the  roof  three  times  and 
the  wall  once.  One  bit  of  information  im- 

parted by  the  picture  is  a  record  ■  of  the amount  of  trouble  that  may  flow  from  the 
neck  of  a  glue  can  in  the  hands  of  an  in- 
tant. 
The  fadeout  of  the  picture  is  unique, 

just  one  of  the  big  surprises.  In  fact,  the 
entire  sequence  of  the  going  away  party  of 
Dapper  Dan  and  his  girl  and  his  black 
boy  driver  is  speedy  enough  to  suit  almost 
tay  one — even  a  hardened  "film  guy." 

G.  B. 

Navy's  Recording  of 

Hughes  Rio  Journey 

Is  Interesting  Film 
The  United  States  Navy  as  an  institution 

in  to  be  commended  for  preparing  "  Rolling 
Down  to  Rio,"  the  two-part  subject  which 
tells  in  a  picturesque  way  the  story  of  the 
recent  visit  of  Secretary  of  State  Hughes 
to  Kio  de  Janeiro  and  which  was  shown  at 
the  Capitol  the  week  of  Nov.  12. 

While  the  Secretary  left  New  York  and 
traveled  to  within  fifty  miles  of  his  destina- 

tion on  a  merchantman,  the  story  is  of  the 
bi^  convoying  Maryland,  with  intimate  ma- 

chinery shots  the  casual  cameraman  is  not 
permitted  to  obtain.  With  the  scenes  of 
the  men  ashore  and  afloat,  especially  those 
taken  during  the  crossing  of  the  equator, 
the  subject  is  one  that  cannot  fail  to  in- 

terest the  clientele  of  any  house. 
The  picture  is  being  put  out  for  recruit- 

ing  purposes.  It  must  be  intended  for  that 
purpose,  or  those  responsible  for  it  never 
v.  '  uld  have  omitted  Ihe  views  which  must 
La      been  taken  of  the  gale  that  hit  the 

Maryland  on  her  trip  north.  The  editor  of 
the  picture  may  have  spared  to  the  navy  a 
timid  recruit  but  he  certainly  sacrificed 
screen  material  that  would  have  stirred  the 

blood  of  boys  worth  while.  And  incidental- 
ly if  the  Navy  does  not  properly  spell 

"dreadnought"  how  does  it  expect  ordi- 
nary mortals  to  get  it  right?  G.  B. 

Wing  Will  Write 

King  Will  Direct 

Short  Historical 

The  William  King  Productions  interests 

are  being  incorporated  under  the  laws  of 
California  and  hereafter  will  be  known  as 
the  Camera  Players  Pictures  Corporation. 

Mr.  King  has  incorporated  the  company 
for  the  purpose  of  producing  a  series  of 
two-reel  pictures  designed  to  be  educational as  well  as  entertaining. 

The  subjects  to  be  dealt  with  are  authen- tic instances  of  America's  history.  The  first 
of  the  series  will  deal  with  the  early  days 
of  Southern  California. 

William  E.  Wing,  one  of  the  oldest  and 
most  successful  writers,  has  been  engaged 
to  take  care  of  the  scenario  and  supervision. 

William  King  will  direct  the  series. 

Prizma  Is  Making  Second 
One-Reel  Musical  Special 

Robert  Olson  is  directing  Prizma's  sec- 
ond one-reel  musical  special,  "Schubert's 

Serenade,"  which  is  being  made  in  Prizma 
color  as  one  of  a  series  of  thirteen  syn- 

chronized classics  similar  to  "Beethoven's 
Moonlight  Sonata"  which  has  proved  so 
popular  all  over  the  country. 

Wallace  Ray  is  playing  "Franz  Schu- bert" and  William  Van  Middlesworth  is  in 

charge  of  the  Prizma  camera.  It  is  ex- 
pected this  new  Prizma  will  surpass  any 

Prizma  subject  made  to  date  in  artistic 

merit  and  photographic  quality.  Mr.  Ol- 
son directed  Madge  Evans  for  Prizma. 

REVIEWS    OF  CURRENT 

SHORT  SUBJECTS 

THE  COMMITTEE  ON  CREDENTIALS 
— Universal  reissue. — Peter  B.  Kyne's  story 
has  been  condensed  for  two  reels.  In  the 
cast  are  Harry  Carey,  who  with  George  E. 

Marshall  also 'directs;  Neal  Hart,  Joe  Rick- 
sen,  Olive  Fuller  Golden  and  Elizabeth James.  The  tale  is  of  a  gold  camp,  of  a 

gambling  place  where  a  winning  miner 
spends  his  money  to  the  detriment  of  his 
family,  of  the  illness  of  the  son  of  the 
miner  who  is  broke,  of  the  shooting  of  the 
doctor  in  mistake  for  the  gambling  house 
keeper,  and  of  the  escape  of  the  gunman 
and  smash  over  the  cliff  of  Ms  wagon  and 
the  death  of  the  miner.  The  name  of 
the  author  and  those  of  the  two  leading 
male  players  should  prove  to  be  an  at- traction to  lovers  of  westerns. 

THEIR  STEADY  J  OB — Universal  Com- 
edy.— Neely  Edwards  and  Bert  Roach  with 

their  best  shabby  genteel  manners  come  to 
the  aid  ti  young  woman  shy  of  her  cab 
fare.  The  story  was  written  by  Keene 
Thompson  and  directed  by  William  Watson. 

The  tramps  use  rough  tactics  to  accumulate 
a  new  outfit,  and  as  a  result  land  in  jail.  It 
is  a  good  single  reel. 

TRUE  BLUE— Century  two-part  comedy, 
released  by  Universal. — Queenie  the  horse 
figures  heavily  in  the  unusual  tale,  directed 
by  Al  Herman.  Ed  Carlie  plays  the  Father, 
Betty  May  the  Girl,  Joe  Bonner  the  Boy 
and  Queenie  the  Servant.  There  is  some 
mystery  and  also  some  fun  in  the  way  the 
wise  animal  comes  to  the  aid  of  her  espe- cial protege. 

LOVE  TAPS— Released  by  Federated.— 
Monte  Banks  uncovers  a  way  to  win  a 
boxing  match,  to  pull  a  lost  contest  out 
of  the  fire,  and  that  is  to  employ  chloro- 

form— on  the  gloves  of  his  opponent.  The 
two-part  comedy,  which  will  rate  well,  was 
directed  by  Ben  Wilson  and  Monte  Banks 
and  contains  in  its  cast  Esther  Ralston, 
Tiny  Sanford  and  Eddy  Barry.  It  should 
ma'ke  a  bunch  of  fun. 

STARLAND  REVUE  NO.  16.— Distribut- 
ed through  F.  B.  O. — One  reel,  revealing 

intimate  glimpses  of  stage  and  screen  favor- 
ites. Florence  Reed  is  shown  in  a  scene 

from  "East  of  Suez,"  Herbert  Yost  at 
home,  Ula  Sharon  from  the  Greenwich  Vil- 

lage Follies,  Anna  Fitziu,  Emma  Haig, 
Tamalu  Muira,  the  Japanese  prima  donna, 
and  Ned  Wayburn  drilling  his  "dancing 

dozen."   PATHE  REVIEW  NO.  184.—' '  Sunrise  on 
the  Hills"  is  a  photographic  reproduction  of 
a  Longfellow  poem.  ' '  A  Nation  in  the 
Dawning"  tells  the  story  in  pictures  of  the 
new  Republic  of  Latvia.  In  the  division  of 
chemistry  there  are  demonstrations  of  the 
power  of  air.  In  Pathecolor  there  are  views 
of  the  desert  city  of  Gafsa.  A  good  num- 
ber. 

SATURDAY  MORNING.— Two-part  Hal 
Roach  Comedy,  released  by  Pathe. — One  of 
the  series  of  Our  Gang  stories,  this  subject, 
directed  by  Robert  McGowan,  features 
Jnekie  Condon,  Mickey  Daniels,  Sunshine 
Sammy  and  Farina,  the  "pick."  The  pic- tures will  make  fun,  in  spite  of  the  fact  it 
is  "kid  stuff"  of  a  primitive  type. 

BIRD  LIFE.— Released  by  Fox. — A  reel 
of  camera  studies  in  which  is  included  the 
official  pictures  of  the  Audubon  Societies  for 
the  protection  of  wild  birds  and  animals.  It 
shows  some  interesting  shots  of  birds  with 
their  young  at  feeding  time.  The  photog- 

raphy is  excellent  and  the  natural  scenery 
in  some  of  the  shots  is  unusual. 

OUT  OF  PLACE— Al  St.  John,  released 
by  Fox. — Two-reel  comedy,  a  story  of  a 
country  chap  who  comes  to  the  city  and 
has  numerous  adventures  that  are  laugh- 

able. There  are  several  situations  especial- 
ly good,  and  the  remainder  of  the  story  is 

filled  with  material  more  or  less  of  a  famil- 
iar aspect  but  nevertheless  enjoyable. 

BLAZE  AWAY.— Hal  Roach  Comedy,  re- 
leased by  Pathe. — Paul  Parrott  is  the  hero 

of  one  reel  of  farce,  with  Jobyns  Ralston 
helping.  J.  A.  Howe  directs.  Parrott  af- 

ter digesting  a  book  on  crime  detection,  is 
appointed  a  deputy  in  a  bad  town  ;-nd  gets 
all  the  excitement  he  requires.  The  subject 
is  well  up  in  the  average  of  the  £  ries. 

SCREEN    SNAPSHOTS   NO.  14— Pathe 
release. — Charles  Ray  is  seen  in  the  garb  of 
a  farmer  surrounded  by  his  animals.  Pola 
Negri  is  welcomed  to  Los  Angeles.  Other 
players  shown  are  Carter  De  Haven,  Erie 
Von  Stroheim,  Anita  Stewart,  Glenn  Hunt- 

er, Robert  Leonard  and  Mae  Murray. 

AESOP'S  FABLES. — Pathe  ...r Tease.— 
The  popular  one-reel  subject  opens  with  a 
fantastic  jazz  dance,  a  comic,  and  continues 
on  its  mirth-provoking  way  to  tne  end. 
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Live  News  of  the  West  Coast 

By  RENEE  BEEMAN 

THE  West  Coast  Theatre,  Inc.,  is  one  of 
the  most  rapidly  growing  organizations 
of  any  theatre  chain  in  the  country, 

and  it  -is  altogether  possible  there  will  be  at 
least  100  cinema  houses  under  the  banner  of 
the  West  Coast  before  the  first  of  the  year. 

Almost  every  week  new  houses  are  added 
to  the  chain.  Among  the  most  recently 
added  are  the  Crescent,  Chotiner  in  Los  An- 

geles; the  Rialto,  Kinema,  California  and 
Plaza  of  San  Diego,  California;  the  Fairy- land Theatre  in  Anaheim  and  in  Bakersfield 
the  Pastime  has  been  added  to  the  fast 
growing  list. 

The  Orpheum  in  Riverside  is  another  re- 
cent acquisition  for  the  organization  and 

still  the  chain  is  growing.  A  new  house  in 
Los  Angeles  is  now  in  the  process  of  erec- 

tion and  will  be  named  by  the  patrons  of 
the  neighborhood. 

With  each  added  link  the  organization  be- 
comes stronger  and  with  its  First  National 

franchise  is  more  able  to  handle  pictures  of 
the  largest  artistic  and  stellar  value. 

One  of  the  largest  and  most  modern  stages 
for  a  motion-picture  studio  will  be  erected 
at  once  by  Warner  Bros,  on  their  own  lot 
in  Hollywood,  at  Sunset  Blvd.  and  Bronson 
Ave.  This  news  leaked  out  shortly  after 
the  arrival  in  Los  Angeles  of  H.  M.  Warner, 
direction  of  Eastern  activities  of  this  firm. 

The  new  building  is  to  cost  $50,000  and 
will  cover  nearly  a  complete  acre,  five  acres 
comprising  the  half-block  of  studio  grounds. 
It  will  be  fire  and  weather  proof  and  is  to 
have  the  latest  lighting  and  stage  equip- 

ment, with  100  dressing  rooms  along  one 
side. 

After  months  of  careful  preparation,  Fred 
Niblo  has  started  filming  ' '  The  Famous 
Mrs.  Fair ' '  as  his  first  Louis  B.  Mayer  offer- 

ing through  Metro. 
An  exceptionally  good  cast  will  be  seen 

in  the  pieturization  of  the  James  Forbes 
stage  success.  Myrtle  Stedman  has  the  title 
role  with  Huntly  Gordon,  Marguerite  De  La 
Motte,  Cullen  Landis,  Ward  Crane  and 
others. 

Production  plans  on  the  second  of  the 
series  of  six  Sam  Mogi  comedies  were  tem- 

porarily held  up  while  Sam  lent  his  ser- 
vices for  two  weeks  to  the  cinematographic 

corps  at  Warner  Bros.  Now,  however,  the 
Mogi  boys  are  at  it  again,  and  shooting  on 
this  second  reelaugh  will  commence  within 
the  week.  Tiny  Bebe  Ellen,  Max  and  the 
dog  Buster  will  scamper  their  merry  way 
through  the  second  two  reeler  as  "The 
Vagabonds."  This  story  takes  the  trio  to 
sunny  Spain  and  Bebe  Ellen  promises  to  be 
a  knockout  in  her  mantilla  and  other  Span- ish raiment. 

"The  Nth  Commandment,"  which  is  be- 
ing filmed  at  the  Thomas  H.  Ince  studios, 

is  a  Cosmopolitan  production.  Clever  little 
Colleen  Moore  is  playing  the  leading  role 
with  Jimmy  Morrison,  Eddie  Phillips,  and 
George  Cooper  completing  the  cast.  The 
script  has  been  prepared  by  Francis  Marion 
and  Chester  Lyons  will  preside  at  the  cam- 

era under  Director  Frank  Borzage  and  Wil- liam Sistrom. 

tations  of  Manager  Harry  David.  The  Mis- 
sion management  signed  a  bigger  guarantee 

for  this  comedy  with  Pathe  than  Sid  Grau- 
man  did  for  Doug  Fairbanks '  ' '  Robin 
Hood,"  and  all  the  surrounding  territory  is 
looking  on  with  interest. 

In  the  last  row  of  seats,  the  other  day, 
there  was  an  elderly  lady  seated  and  during 
some  of  the  most  uproarious  moments  of 
the  picture,  when  the  audiences  were  in  con- 

vulsions of  laughter — shouting  and  applaud- 
ing— this  little  old  lady  was  seen  quietly 

crying.  Yes,  it  was  Harold  Lloyd's  be- loved mother. 

Bert  Lytell  has  been  engaged  to  play  the 
role  of  Rudolph  Rassendyll  in  the  Selznick 

production  of  ' '  Rupert  of  Hentzau. ' '  This 
character  is  the  same  as  Lewis  Stone  inter- 

preted in  "The  Prisoner  of  Zenda"  and  the 
Selznick  production  is  a  sequel  to  the  lat- 

ter release.  Director  Victor  Heerman,  who 

is  shooting  the  final  scenes  of  "One  Dollar 
Down,"  for  Selznick,  will  direct  the  pro- 
duction. 

Fred  Miller  opened  with  Mary  Pickford's 
"Tess"  this  week  at  the  California  Theatre. 
He  had  to  outbid  a  number  of  competitors 
and  in  the  end  paid  the  highest  price  he 
has  ever  paid  for  a  motion  picture.  He 
also  secured  the  territorial  rights  and  the 
picture  will  not  be  shown  in  the  territory 
again  this  vear. 

Frank  Mayo  has  signed  up  with  Goldwvn 

to  play  a  featured  role  in  Rupert  Hughes' 
new  production  "Souls  For  Sale,"  which 
Hughes  will  personally  direct,  and  for 
which  he  wrote  the  scenario  from  his  Red 

Book  serial  story.  "Souls  For  Sale"  is  the 
story  of  film  folks  based  on  Mr.  Hughes' observations  and  experiences  during  his  two 
or  three  years'  stay  in  the  film  circle. 

Mr.  Mayo  is  to  take  the  role  of  the  hand- 
some film  idol  here.  He  has  terminated  his 

Universal  contract,  which  ran  for  five  years. 

George  S.  Hellman,  secretary  and  treasur- 
er of  the  Hugh  Ballin  Productions,  Inc.,  has 

arrived  from  New  York  at  the  Goldwyn 
studios,  where  he  will  remain  for  6  weeks 
in  conference  with  Mr.  Ballin  regarding  the 
production  of  "Vanity  Fair,"  the  direc- 

tor's most  ambitious  effort. 
Mr.  Hellman,  who  is  an  editor,  critic  and 

author,  will  finish  a  novel  while  in  Los  An- 

geles. 

Director  (Jimmy)  Young  is  expected  back 
from  New  York  within  the  next  few  days 
to  start  production  on  the  first  of  a  series 
of  productions  for  First  National  release. 
Upon  the  completion  of  the  first,  it  is  ex- 

pected that  Mr.  Young  will  rejoin  Richard 
Walton  Tully  to  direct  "Trilby,"  starring 
Guy  Bates  Post,  according  to  prior  arrange- 

ment with  Mr.  Tully. 

"The  Hunchback  of  Notre  Dame"  will 
be  filmed  at  Universal  City,  with  Lon 
Chaney  as  the  star  and  Wallace  Worsley  di- 

recting. The  story  has  been  in  preparation 
for  months  and  Worsley  was  named  as  di- 

rector by  Carl  Laemmle  before  he  left  for 
New  York.  It  will  be  released  as  a  Uni- 

versal-Jewel production. 

Maurice  Tourneur  and  his  technical  staff 
have  returned  from  San  Francisco  where 
they  went  to  examine  the  derelict  vessels 
and  submarines  which  abound  in  the 
"ship's  graveyard,"  as  the  Oakland  Estu- 

ary is  known.  Several  vessels  were  secured 
for  use  in  filming  "The  Isle  of  Dead  Ships," 
Tourneur 's  next  production  for  First  Na- tional release. 

"Dr.  Jack,"  the  latest  Harold  Lloyd  re- lease, has  opened  at  the  Mission  Theatre, 
Los  Angeles  and  is  living  up  to  the  expee- 

An  interesting  scene  taken  from  "The  Jilt,"  the  Universal  attraction  which  has  an  all star  cast. 
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Tod  Browning'  of  the  Grand,  Middletown,  Conn.,  improved  upon  the  western  division  of  "The  Masquerader" book  by  making  a  walking  volume  which  opened  to  disclose  some  added  copy  to  supplement  the  straight 
display  lines  used  to  focus  attention  on  his  presentation  of  the  First  National  attraction.  Whenever 
opportunity  for  display  before  a  big  audience  occurred  the  book-man  snapped  a  clasp  which  automatically opened  the  cover. 

H.  B.  Clarke,  of 
the  Majestic, 
Memphis,  Tenn., 
used  this  mask  to 
indicate  the  speed 
and  distance  travel- 

ed by  Selznick's "Reported  Mis- 
sing." The  idea 

was  adapted  from 
a  suggestion  in  the 
service  material  is- 

sued by  the  dis- 
tributor. 

A  book  tieup  in 
of  the  Goldwyn which  a  window  features  the  novel  "Sherlock  Holmes"  in  connection  with  the  showing 

picturization.     This  display  was  one  of   the  most  effective  items  in  a  big  campaign  on "Sherlock  Holmes"  at  Lancaster,  Pa. 

Wakefield  Turns 

Loose  and  "The 
Storm"  Hits  Texas 

An  exceptionally  complete  newspaper 

campaign  preceded  the  showing  of  "The 
Storm"  at  the  Queen  Theatre,  Houston, 
Texas.  Manager  C.  A.  McFarland  with  the 
assistance  of  Paul  Wakefield,  Universal 

exploiteer  for  Texas,  secured  the  co-opera- 
tion of  the  Houston  Chronicle  in  a  new 

variation  of  the  contest  idea. 
In  their  advertising,  they  kept  insisting 

that  a  storm  was  coming  to  Houston.  Ev- 
ery reader  of  the  Chronicle  has  vivid  re- 

collections of  some  storm.  The  basis  of 
this  contest  was,  therefore,  an  epitome  of 
experience  of  any  storm. 

The  contest  was  started  with  big  space 
in  the  news  columns  on  Sunday.  On  Mon- 

day the  Chronicle  itself  contributed  a 
quarter  page  story  dealing  with  the  hurri- cane which  swept  Houston  in  August  1915 
with  tremendous  damage. 
On  Wednesday  the  announcement  was 

made  that  "The  Storm"  was  coming  to  the 
Queen  Theatre  with  a  portrait  cut  of  Virgin- 

ia Valli.  Thursday,  Friday  and  Saturday 
brought  out  a  tremendous  number  of  storm 
experiences.  Some  had  to  do  with  Gal- 

veston, some  with  New  Orleans,  and  some 
even  with  far-away  China. 

So  successful  was  Paul  Wakefield  in 

arousing  "The  Storm"  in  every  man  and 
every  woman's  breast  that  he  decided  to 
get  out  an  extra  about  it  when  the  picture 
was  booked  at  the  Palace  Theatre  in  Dal- 

las. The  result  was  the  "Texas  Typhoon," 
a  special  newspaper. 

It  announced  that  "The  Storm"  was 
sweeping  the  South  and  was  due  to  hit 
Dallas  on  Sunday.  The  page  was  full 
newspaper  size,  eight  pages  printed  in  two 
colors. 

Copies  were  given  out  on  the  street  all 
day  Saturday  by  news  boys  and  also  at 
the  box  office  of  the  theatre  and  the  ex- 

change of  the  Universal  in  Dallas. 

Stages  "Old  Homestead"  Thrill 
By  toppling  a  tree  onto  the  roof  of  a 

house  thereby  partly  demolishing  the 
structure  was  the  kick  Manager  R.  C. 
McMullen  of  Ascher's  Palace  Theatre, 
Peoria,  111.,  put  in  his  prologue  for  "The 

Old  Homestead." The  stage  set  represented  a  farm  scene 
with  hick  characters  singing  traditional 
selections.  Presently  the  lights  went  out, 
the  window  apparatus  produced  the  sem- 

blance of  a  howl,  and  the  rain  machine 
began  to  sound  like  a  deluge.  The  calci- 

mines flashed,  the  cymbals  crashed,  and 
the  apple  tree  in  center  stage  fell  through 
the  roof  of  the  house. 

Warns  Against  "Penrod" The  worst  boy  in  town  was  exploited  in 
every  nook  of  Montreal  in  English,  French 
and  slang.  It  was  the  way  in  which 
Loew's  Theatre  advised  its  patrons  that 
First  National's  "Penrod"  was  coming. 
Such  admonitions  as  "Keep  the  Cat  in  the 
Cellar  out  of  Harm"  and  "Have  the  Po- 

licemen Hide"  were  simple  reminders  that 
Penrod  was  a  very  wicked  urchin  and  that 
it  wasn't  safe  to  have  anything  breakable 
around  when  he  hit  the  community. 
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Making  the  Theatre  Pay 

Exploiting  the  Picture 

/  / 

Maximum  effect  at  a  minimum  of  cost  and  effort  is  a  fail'  enough  ideal  for  any  lobby  decorator.  The  Thing  Happens,  now  and  then 
as  shoivn  by  this  reproduction  of  Frank  J.  Miller's  scheme  for  the  lobby  of  the  Mojesca,  Augusta,  Ga.,  for  the  presentation  of  Para- 
mount's  "Pink  Gods."  A  stock  accessory  provided  the  materials.  The  background  of  the  circle  behind  Bebe  Daniels  was  removed 
and  translucent  cloth  substituted.  Bunched  lights  hung  above  and  behind  this  and  with  lightsconcealed  behind  the  diamond,  threw 

the  whole  into  striking  relief. 

Exploitorials 

IT  looks  like  they  are  getting  "Bigger  and  Better."    As  box 
office  magnets  they  are  at  any  rate. 

WITH  high-powered  attractions  coming  in  hunches  the  hig 
cinema  palaces  are  finding  that  seven  days  makes  a  stingy 

week.  Mary  Pickford's  new  "Tess"  gave  the  Strand  in  New 
York  its  second  consecutive  "extended  engagement."  The  Rivoli 
has  just  recovered  from  a  two  week  run  with  "The  Young  Rajah." Then  of  course  there  are  many  others.  Tor  example  the  calendars 
are  all  cluttered  up  at  the  new  Grauman  Hollywood  with  "Doug- 

las Fairt>anks  in  Rohin  Hood;"  the  Mission  in  Los  Angeles  with 
Lloyd  in  "Dr.  Jack;"  the  Criterion  in  New  York  and  many  others 
with  "When  Knighthood  Was  in  Flower,"  and  so  on  and  et cetera. 

HERE  we  pause  to  doff  our  lid  to  Eddie  Bonus  in  enthusiastic 

recognition  of  his  "Brothers  Under  the  Skin"  society.  The 
statistical  department  is  on  strike  so  we  regret  we  cannot  tell  how 
far  from  the  third  elevator  on  the  left  the  columns  of  newspaper 
stories  on  it  would  reach  were  they  placed  end  to  end  or  side  by 
each. 

ESIDES  being  good  advertising  novelties  those  "Robin  Hood" 
arrows  with  the  cockle-burr  tips  are  a  silent  sermon  to  the 

golfer  who  has  often  exploded  with  invective  as  he  emerged  all 
decorated  with  them  from  the  rough  where  he  had  no  business  to 
he  in  the  first  place.  We  wonder  if  the  inventor  of  the  novelty 
was  inspired  by  the  ringing  declaration  of  a  certain  evangelist 
who  used  to  shout  "There's  a  fortune  in.  every  weed  that  God 

grows. ' ' 

COOPERATIVE  advertising  seems  to  succeed  like  success  it- 
self. It's  sometimes  hard  to  get  them  started  but  the  full- 

page  or  half-page  tie-up  ad  is  a  producer  and  the  returns  usually 
recommend  repetition.  There  ought  to  be  some  good  sales  talk 
in  the  account  of  the  advertising  manager  of  a  Springfield.  Mass., 

newspaper  who  was  "dressed  down"  for  turning  down  a  " Mas- 
quer ader"  page  run  with  such  success  in  the  "Springfield  News" 

in  conjunction  with  the  Capitol  Theatre. 

TOM  KENNEDY. 
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All  the  available  parking  apace  on  the  north  side  of  42nd  St.,  was  appropriated  by  the  broncs  of  the 
buckeroos  who  attended  a  special  performance  of  "Douglas  Fairbanks  in  Robin  Hood"  ar  the  Lyric  one 
bright  Tuesday  morning.  The  hard-riding  sons  of  the  plains  who  competed  for  sweet  charity's  sake  at Madison  Square  Garden  were  "Doug's"  guests  and  rode  from  the  garden  to  the  Lync  ><:  a  procession which  ballyhooed  the  "Robin  Hood"  picture  all  over  New  York  City. 

"Society  Tea"  To  Promote  Good  Will L.  L.  Goldsmith  to  Entertain  Parent  Teachers  Association — Will 
Convince  Elders  His  Theatre  Is  Wholesome  Place  for  Children 

Essays  by  Score  Follow 

Mayer's  Newspaper  Tie-up 
Joe  Mayer,  Universal  exploiteer  in  the 

Cincinnati  territory  recently  put  over  a  very 
fruitful  newspaper  tie-up  campaign  for 
"The  Storm"  when  that  picture  played  the 
Palace  Theatre,  Hamilton,  O. 

Mayer  arranged  with  the  "Hamilton 
Daily  News"  to  run  a  "Which  Man?"  con- 

test, based  on  the  perplexing  problem  of 
the  young  Canadian  girl  in  the  picture  who 
is  torn  between  her  regard  for  two  men, 
one  a  son  of  the  forest  and  the  other  a 
product  of  the  drawing  rooms. 

The  newspaper  lined  up  solidly  with  the 
Palace  Theatre  and  jumped  into  the  con- 

test with  both  feet.  It  was  first  announced 

by  a  series  of  tricky  teaser  ads' scattered through  the  newspaper  a  week  preceding 
the  opening  of  the  picture,  and  then  fol- 

lowed up  with  deep  three  column  boxes 
describing  the  contest  in  full  and  used  on 
the  first  page  of  the  paper  on  the  four 
days  immediately  before  the  opening. 
An  avalanche  of  replies  resulted.  The 

contest  was  cleverly  tied  up  so  that  those 
who  entered  it  were  impelled  to  see  the 
picture  first.  This  was  not  compulsory, 
however,  thus  eliminating  all  taint  of  lot- tery. 

A  "Society  Tea"  has  been  arranged  by 
L.  L.  Goldsmith  of  the  Society  Theatre, 

Seattle,  Wash.,  for  December  fifth.  This 

is  an  unusual  effort  on  the  part  of  a  neigh- 
borhood house,  to  interest  the  Parent 

Teachers  Association,  and  the  Principals 

and  teachers  of  the  schools  in  his  locality, 

who  are  to  be  his  invited  guests  at  the 

affair.  The  first  three  episodes  of  "In  the 

Days  of  Buffalo  Bill"  are  to  be  screened, 
and  an  attractive  program  has  been  ar- 

ranged with  music,  comedy  film  and  news 

pictorial. 
Special  stress  will  be  laid,  by  speakers 

on  the  fact  that  parents  may  feel  a  com- 
fortable knowledge  of  security,  while  their 

children  are  being  amused  and  instructed 
in  their  neighborhood  house,  whose  every 

effort  is  for  the  best  interests  of  the  com- 
munity. 

On  the  other  hand,  it  will  be  pointed 
out,  indifference  or  hostility  to  the  moving 
picture  theatre  in  the  residence  district 
which  removes  the  good  influence  of  an 
evening  of  clean  amusement,  leaves  the 
parent  in  ignorance  of  just  what  the  young 
folks  are  doing,  and  what  the  influence  of 
the  corner  gang,  may  be,  if  too  frequently 
thrown  into  contact. 

Mr.  Goldsmith  has  a  good  idea,  and  he 
is  setting  about  its  execution,  with  the 
proper  spirit.  The  Crescent  Mfg.  Co.,  have 
co-operated  to  the  extent  of  furnishing  re- 

freshments to  his  guests. 

Manager  H.  L.  Link  of  the  Wayne  Theatre,  Greens- 
ville O.,  obtained  a  good  window  display  from  one 

of  the  town  merchants  by  suggesting  a  special  drive 
on  laces  to  be  tied  up  with  Paramount's  "Blood and  Sand."  The  outcome  of  the  cooperation  was of  mutual  benefit.  Some  material  that  was  in  stock 

for  many  moons  was  moved  by  the  store. 

The  Fox  production  of  "Silver  Wings"  was  well exploited  in  Springfield,  O.,  by  the  management  of 
the  Majestic.  The  window  display  above  featured 
house  dresses,  30  of  which  were  distributed  free 

at  the  opening  matinee. Lath,  corn-husks  and  a  few  pumpkins  proved  a  good  investment  for  Loew's  Stillman,   Cleveland  since  it 
made  possible  this  very  atmospheric  lobby  for  the  run  of  Paramount's  "The  Old  Homestead." 
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In  Milwaukee 
they  tiok  advan- 

tage of  the  tieun 
with  the  United 
Cigar  Stores  to 
advertise  Gold- 
wyn's  "Remem- 

brance." One  of 
the  leading  brand", carried  by  these 
stores  is  advertised 
as  "Pops  choice," in  windows  featur- 

ing the  picture  and 
the  theatre  pre- senting it. 

Von  Stroheim  Double  Gets 

Kicked  by  "White  Mule" 
Georgia  "white  lightning"  got  the  best 

of  the  Von  Stroheim  double  used  as  a 
ballyhoo  for  the  showing  of  "Foolish 
Wives,"  at  the  Palace  Theatre,  Athens,  Ga., 
and  as  a  result  he  was  a  guest  in  the 
city's  "free  hotel"  during  the  thirty  days 
following  the  showing. 

When  Charles  Simpson,  Universal's  At- 
lanta exploiteer,  started  out  to  put  over 

"Foolish  Wives"  in  Athens,  he  picked  up 
a  tramp  in  the  streets  who  promised  ex- 

cellent ballyhoo  possibilities.  Dressed  up 
in  a  cast-off  naval  uniform,  the  tramp 
closely  resembled  Von  Stroheim  in  his  Rus- 

sian officer's  uniform  in  "Foolish  Wives." 
The  "double"  was  used  on  the  streets  of 

the  city  and  at  the  ball  game  for  several 
days — as  long  as  he  could  stay  sober,  re- 

ports Simpson.  Finally,  the  "corn  likker" got  the  best  of  him.  His  appearance,  his 
arrest  and  his  sentence  resulted  in  con- 

siderable publicity  for  the  picture  how- 
ever, which  did  unusual  business  in  the 

Georgia  town. 

Anything  from  the  denims  of  prisons  to  the  silks  of  the  salon  may  be  turned  to 
Universal's  "Human  Hearts."  On  the  left  is  a  photo  taken  inside  the  walls  of management  of  the  Kinema  Theatre  produced  much  newspaper  publicity.    At  the 

picture.    This  was  a  tieup  with 

Stops  the  Circus  With 

"Grandma's  Boy"  Stunt 
The  Barnum  &  Bailey — Ringling 

Brothers  circus  visited  Houston,  Tex.,  one 
day  in  the  week  that  Harold  Lloyd's 
"Grandma's  Boy"  was  playing  there,  but that  made  no  difference  in  the  business 
at  Manager  C.  A.  McFarland's  Queen 
Theatre.  There  may  have  been  a  great 
crowd  under  the  "big  top,"  but  the  Queen 
was  packed  at  every  showing. 

This  facsimile  of  the  cards  he  distrib- 
uted to  school  children  explains: 

NATIONAL  LAUGH  DAY  !  !  !  FOR 
HOUSTON 

Special  Matinee  for  School  Children 
Holiday  Wednesday  .  .  .  Oct.  11 

(Ringling  Bros.  Circus) 
BUT 

here  is  a  chance  to  spend  a  ivonderful 
morning.  A  special  Children's  Matinee  on 
Wednesday  morning  at  10  o'clock,  will  get you  out  in  time  to  see  the  Circus  Parade. 
It  will  be  cool  waiting  at  the  Queen  Thea- 

tre, and  my,  the  fun  you'll  have  seeing 
UAROLD  LLOYD  IN  "GRANDMA'S  BOY." 
Notice — Any  boy  or  girl  wearing  a  pair  of 

Harold  Lloyd  goggles  who  bring  their 
Grandma  with  them  on  Monday,  Oct.  9th, 
before  six  o'clock  will  be  admitted  for one  price. 

account  as  advertising  for  the  photoplay,  as  shown  by  these  two  stunts  for 
the  Utah  State  Prison,  whither  a  special  presentation  under  the  auspices  of  the 
right  is  the  fashion  shew  presented  at  Shea's  Hippodrome  in  connection  with  tile the  Hengerer  Department  Store. 

Edward  L.  Hy- man  personally 
r  e  commend  e  d 
United  Artists "The  Man  Who 

Played  God"  to the  patrons  of  the 
Brooklyn  Mark Strand.  His  open 
letter  was  repro- 

duced in  this  en- 
larged form  and 

exhibited  in  a  dis- 
play frame  in  from of  the  theatre. 

The  letter  states that  when  George 
Arliss  made  his  in- 

itial contribution to  the  screen  in "Disraeli"  it  was 

thought  the  cli- max had  been reached,  but  this 

had  been  sur- 
passed in  "The 

Ruling  Passion" 
and  now  both  were 
eclipsed  by  the 
characterization  in "The  Man  Who 

PJayedGod."  That in  effect  is  the 
letter  in  which  oc- casion is  taken  to 
call  attention  to the  fact  that  never 
before  "have  we 
publicly  and  so 
wholeheartedly  en- dorsed any  of  the 
productions  that we  have  pre- 

sented." 
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CHILDREN  « FREE 

Take  this  paper  to  ten  different  adults  in  your  neighborhood — 
have  them  read'  the  following,  then  sign  their  name,  taddress and  telephone  number — then  bring  to  the  Metropolitan  Theatre 
any  time  Monday,  October  23rd,  BETWEEN  THE  HOURS  OF 
11  A.  M.  and  6  P.  M.  After  names  and  addresses  have  been 
verified,  you  will  be  admitted  free. 

HAVE  BEEN  PERSONALLY  NOTIFIED  THAT 

John  Barrymore 
Will  Appear  in  Sir  CSnon  Doyleh  Famous  Story. 

SHERLOCK  HOLMES 
AT  THE 

METROPOLITAN  THEATRE 
FOR    SIX    DAYS   COMMENCING  MONDAY, OCTOBER   23rd,   AND    I    WILL  ENDEAVOR TO  SEE  IT 

AT  LAST,  THE  GREATEST  ROLE  IN  ALL  FICTION  COMES 
TO  THE  SCREEN  AND  SHOWS  JOHN  BARRYMORE  IN 

HIS  GREATEST  TRIUMPH. 

IT'S  A  GOLDWYN  PICTURE 

The  "Personal  Notification"  stunt  shown  above  was used  to  advantage  by  the  Metropolitan,  Atlanta.  Chil- 
dren bringing  in  these  formes  properly  filled  out  were 

given  passes  to  the  show.  It  represents  a  fine  ex- ploitation stunt  and  shows  an  excellent  method  of 
building    a    mailing  list. 

New  Treasure  Hunt  Idea 
The  Indianapolis  Times  sponsored  a 

treasure  hunt  with  a  unique  angle  for 
First  National's  "East  Is  West"  when  the 
attraction  played  the  Circle  Theatre.  The 
hunt  was  tied  up  with  the  picture  through 
passes  and  advertising  but  to  make  the 
connection  even  more  distinct  a  novel  fea- 

ture was  introduced  in  the  directions  that 
were  given  for  the  location  of  The  treasure. 

The  four  corners  of  the  globe  were  sim- 
ply turned  around  with  the  result  that  this 

admonition  was  given:  "Remember  that 
north  is  south,  south  is  north,  west  is 
east  and  East  Is  West." 

When  GRAMDMA'S 
BOY  Goes  Shopping 

JACKSON'S  LEADING  STORES 

Grandma's  Boy 
Knows— 

"You  Can  Do  It 
Better  H  ilh  Cos  " 

LyricTpmonow  and  Saturday 

Harold  Lloyd  in 
W  hen  Grandma's Boy  Is  Sent  for First  Class  Meals 

sip 
■BbTCiiimniQLvoKiior 

THE»™«sGASi'<»'CO, 

i  I  J 

21 

John  W.Barnes 

Grandma'sBoy Goes  to  Have 
His  Shoes 
Repaired 

When  Grandma's Boy  is  Given  Money 
For  Sodas  or  Drinks 

Gillman  Shoe  Shop "Grandma's  Boy" 
Helley  4  Daniels 

When  Grandma's 
Boy  Grows  Up-- 

Grandma's  Boy  Knows  Where 
To  Get  His  "HABERDASHERF 

Hauser  Tent  and 
Awning  Co. 

Elite  Dry  Cleaning 
&  Pressing  ChrtT PHONE**                                 FIVE  POINTS 

Pathe  Issues  Attractive 

Novelties  for  "Dr.  Jack" 
Some  novelties  which  appear  to  be  high- 
ly practical  and  effective  for  exploitation 

on  Harold  Lloyd's  new  comedy  "Dr.  Jack" 
have  been  made  up  by  the  Pathe  Exploita- 

tion Department. 

These  include  a  "Dr.  Jack"  cut-out  hat, 
a  "Dr.  Jack"  happy  bag  and  the  familiar 
Lloyd  cut-out  goggles.  All  three  of  these 
articles  have  the  advantage  of  being  inex- 

pensive and  are  of  the  sort  that  should 
appeal  to  the  youngsters,  who,  when  all  is 

said  and  done  are  the  showman's  best 
little  colleagues  in  acquainting  the  public 
with  the  show  and  the  theatre. 

The  "Dr.  Jack"  hat  is  a  "topper"  with 
the  name  of  the  picture  on  its  front  and 
space  in  the  back  for  the  name  of  the 

theatre.  The  success  of  the  "Sailor  Made 
Man"  caps  indicates  that  this  novelty 
should  be  popular  and  effective  as  adver- 

tising. The  bag  is  a  heavy  paper  affair 

shaped  like  a  doctor's  satchel  and  carrying 
advertising  for  the  picture.  It  may  be 
used  as  a  container  for  candy  and  may 

serve  as  the  means  of  a  tieup  with  mer- 
chants. 

The  Pathe  Exploitation  Department  also 
offers  a  good  suggestion  for  a  mailing 

piece.  This  is  a  doctor's  prescription  in 
handwriting  and  reads  "Dr.  Jack,  Laugh- 

ing hours  11  to  1,  Portola  Theatre."  The 
card  should  carry  the  prescription  symbol 
and  is  followed  by  this  line:  "Take  one 
hour  of  solid  laughter.  Shake  well  while 

laughing.     Dr.  Jack." 

WOMAN 

Is  the  Greatest  and  Most  Wonderful  Gift  to 
Man.    She  should  not  be 

BURIED 

In  her  Monotonous  Household  Duties.  Take 

her  to  see  lovable  Theodore  Roberts  in  "The 
Old  Homestead"  at  the  CENTRAL  THEATRE 
early  next  week  and  she  will  be  glad  she  is 

ALIVE 

This  piece  of  trick  ad  copy  was  effective  in  the  lively 
campaign  executed  by  Manager  H.  L.  Reddington  of 
the  Central,  La  Porte,   Ind.,  with   the  assistance  of 

Paramount  exploiteer,  Bill  Danzinger. 

Usherettes  in  Tuxedos 
Tuxedo  suits  for  young  women  ushers 

and  for  all  other  theatre  attendants  helped 
very  materially  to  put  over  the  new 

Charles  Ray  feature,  "A  Tailor  Made  Man," a  United  Artists  release,  when  it  was 
shown  at  the  Liberty  theatre,  Wenatchee, 
Wash.  This  theatre  is  one  of  the  Jensen 
and  von  Herberg  chain  and  is  managed  by 
W.  L.  Doudlah,  who  put  on  this  exploita- 

tion stunt. 

TEE  SEATTLE  DAILY  TIMES.  SriVDAT  MORNING.  OCTOBER  1,  IK1 

A   full   page   cooperative   ad   to   feature  "Grandma's 
Boy"  at  the  Lyric,  Jackson,  Tenn.     The  best  places for  the  Boy  to  shop  served  as  an  idea  on  which  the 

Lyric  management  promoted  this  ad. 

Designed  by  J.  W.  Sayre,  Advertising  manager  of  Greater 
Theatres,  CO.,  Inc.,  Seattle,  these  two  newspaper  displays 
were  built  around  the  title  mats  supplied  by  the  Al. 
Lichtman  Corp.  The  ad  at  the  left  is  a  full  page  used 
in  the  "Morning  Oregonian."  At  the  right  is  a  3- 
column  display  in  the  "Seattle  Daily  Times."  In  both the  title  with  the  decorative  butterfly  and  smoking  cigaret 

formed  the  central  figure. 

GIRLS COLISEUM  CONCERT  ORCHESTRA 
Id  Spedal  Selections  Each  Afternoon  and  Evening 
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Goldwyn  Stunt  is  Big  News  of  Day 

News  Gatherers  And  Feature  Writers  Laud  Big 

Story  When  "Brothers  Under  The  Skin"  Society 

Asks  Court  for  Charter— Flash  Goes  all  Over  Country 

OLDWYN  is  receiving  congratulations 

Gfor  the  eminently  successful  publicity 

stunt  launched  to  exploit  the  "Broth- 
ers Under  the  Skin,"  showing  at  the  Capitol 

Theatre,  New  York.  The  stunt  won  front 
page  space  not  only  in  the  newspapers  of 
New  York  City  but  was  carried  by  the  Asso- 

ciated Press,  the  United  Press  and  other  as- 
sociations for  the  dissemination  of  tele- 

graphic news. 
As  a  matter  of  fact  it  was  such  a  complete 

success  that  the  results  exceeded  the  san- 
guine expectations  of  those  responsible. 

Here  is  what  happened: 
On  Thursday  morning  every  newspaper  in 

New  York  carried  at  least  a  column  story 

telling  of  the  formation  of  the  "Association 
of  Brothers  Under  the  Skin" — a  League 
for  married  men  who  refused  longer  to  be 
henpecked.  Papers  of  incorporation  had 
been  filed  in  a  local  court.  The  newspapers 
listed  the  rules  and  regulations  of  the  new 
order  which  are  as  follows: 

1.  Husbands  should  be  the  boss  of  the 
bankroll. 

2.  Husbands  should  be  eliminated  from 

household  duties,  such  as  cooking,  washing 
dishes,  etc. 

3.  Husbands  should  be  consulted  in  all 
purchasing  transactions  whether  for  Cash  or 
Credit. 

4.  Hostile  mothers-in-law  and  relatives 
should  be  barred  from  household. 

5.  All  wives  must  be  partners  in  all  sor- 
rows as  well  as  the  joys  of  life. 

6.  Delicatessen  store  patronage  forbidden. 
Must  have  home  cooking. 

7.  Past  faults  must  not  be  resurrected. 

8.  Certain  evenings  should  be  allowed  hus- 
bands away  from  home  to  attend  lodge  or 

club  meetings.  A  reasonable  hour  to  be 
agreed  upon  for  return. 

9.  Cave  man  method  permitted  against 
jealous  and  unreasonable  wives. 

10.  Husbands  should  be  consulted  on 
length  of  skirts  and  bobbing  of  hair. 

The  chiefs  of  the  Society  were  announced 

as  Edward  Bonns  (very  good,  Eddie),  Wil- 
liam E.  Ferguson  (another  Goldwynite)  and 

Hugh  J.  Connelly.  Supreme  Court  Justice 
Robert  McC.  Marsh  was  asked  to  approve 

the  organization's  certificate  of  incorpora- 
tion. There  was  one  of  those  "leaks"  by 

which  carefully  guarded  court  stories  get 
into  the  hands  of  an  inquisitive  reporter. 
The  evening  newspapers  picked  up  the 
story,  and  all  the  sob  sisters  interviewed 

Bonns.  The  "Daily  News"  ran  a  picture 
of  Bonns  and  Ferguson  mopping  and  dust- 

ing, as  good  husbands  should  do.  The 

"Mail,"  the  "Telegram,"  the  "Tele- 
graph" and  other  papers  carried  a  second 

day  story  on  the  stunt. 

The  members  of  the  "Brothers  Under  the 
Skin"  League  had  an  official  song,  which 
was  printed  in  the  "New  York  Times"  and 
other  dailies.    This  song  was  written  by 

Howard  Dietz,  Director  of  Advertising  and 
Publicity  for  the  Goldwyn  organization. 
This  is  the  song: 

A  woman's  place  is  in  the  home, 
We've  heard  it  said,  but  nowadays 

A  husband  also  may  not  roam, 
But  he  must  lead  domestic  ways. 

So,  husbands  all,  attend  this  call — 
To  arms!  Rise  up!  Declare  your  freedom. 

Why,  even  horses  leave  their  stall — 
So  loose  your  chains — revolt  from  she-dom. 

We  were  not  made  for  women's  slaves. 
We  have  a  mission  to  fulfill 

A  man  who  drinks  and  smokes  and  shaves 
Must  have  free  rein  to  walk  at  will. 

Lay  off  the  mop — rise  up  and  fight. 

Cut  out  the  kitchen  stuff — you'll  win 
Your  war  for  liberty — Unite 

As  Brothers  Underneath  the  Skin. 

On  Sunday  the  Goldwynites  advertised 

their  picture,  "Brothers  Under  the  Skin" 
at  the  Capitol  and  tied  up  all  the  big  clip- 

pings which  had  been  received. 
It  was  a  real  break,  and  credit  is  due  to 

the  whole  Goldwyn  publicity  crowd,  includ- 
ing the  president  of  the  Society — and  ex- 

ploitation manager  for  Goldwyn — Edward 
Bonns,  his  assistant,  William  B.  Ferguson, 
not  to  mention  the  Director  of  Advertising 
and  Publicity,  Howard  Diet*. 

One  of  the  big  window  displays  for  Hodkinson's  "Slim  Shoulders"  arranged  by  the  Rialto  Theater, Antonio,  Tex.    The  central  figure  of  the  display  is  a  cutout  of  the  star  made  from  a  24-sheet. 
San 

Uninfluenced 

99 

"Most  Valued" 

"Dependable" One  department  of  your  publica- 
tion has  appealed  to  me  very  much 

and  that  is  the  "Voice  of  the  Box 

Office." 

In  these  days  the  theatre  owner 
who  wants  to  keep  in  touch  with 
motion  pictures  mus't  know  what  re- 

ception is  given  to  the  current  re- 
leases and  how  they  went  across  in 

other  cities.  We  can't  depend  too 
much  upon  the  exchanges  or  upon 
the  producers  and  hence  the  un- 

biased reports  that  i/ou  publish,  as 
collected  by  your  own  staff,  certain- 

ly appeal  to  me. The  "Voice  of  the  Box  Office" 
makes  your  paper  one  of  the  most 
valued  in  this  section  and  toe  are 
well  aware  of  its  worth. 
Let  me  close  with  best  wishes  for 

its  dontinued  growth  and  value.  I 

am 
Yours  truly, 

C.  WEBER.  Secretary-Treasurer, 
GRAND  THEATRE, 
HAZLETON,  PA. 
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The  Strand  Presents  "  East  is  West"  in  Omaha 

Oil  Paintings  for  the  panels  featured   the  head  of 
Constance  Talmadge  outside  the  theatre. 

4<T~>AST  Is  West"  played  to  such,  a  suc- 
j  cessful  engagement  at  the  Strand, 

Omaha,  Neb.,  that  the  original  en- 
gagement was  extended.  To  Manager  H- 

B.  Watts  can  be  credited  this  showing,  for 
it  was  fine  exploitation  and  presentation 
which  made  this  record  possible. 

Special  attention  was  given  the  exterior 
and  interior  of  the  house.  House  artist  J. 
Gordon  Bennett  did  some  especially  artis- 

tic oil  paintings  for  panels  on  the  front  of 
the  house.  The  usherettes  were  costumed 
in  silk  kimonas  and  the  main  entrance 
lavishly  arranged  with  gold  drapings  and 
colored  lanterns.  In  place  of  their  usual 
flashlights  the  ushers  used  small  Chinese 
lanterns. 

Through  a  tie-up  with  local  wholesalers 
Manager  Watts  had  a  booth  in  the  lobby 
where  tea  and  liscuits  were  served  free, 
the  dealers  furnishing  not  only  the  ma- 

terials but  the  girl  who  served. 
A  prologue  in  a  setting  suggested  by  a 

scene  in  the  photoplay  proved  highly  ef- 
fective as  an  "atmosphere  builder"  and  en- 

tertainment. A'  soprano  soloist  sang  the 
lullaby  from  "East  is  West." Tea  served  in  the  lobby  by  a  young  thing  w'lose beauty   was   adorned   in   Chinese   embroidered  silks. 

The  lobby  of  the  Strand  glittered  with  gold  fringe  and  hand-colored  lanterns.     In  the  centre  are  the  ushers  wearing  their  "East  Is  West"  costumes  and  at  the right  the  Chinese  setting  used  for  the  vocal  prologue. 

Milk-Movies 
Scholl's  milk  isilOO  per  cent  pure! 
It's  good  for  babjes  and  all  adults.     That  has  been proven. 
As  final  evidence  of  its  excellence  chemically,  the 

famous  Players-Lasky  Corp.,  makers  of  Paramount 
Pictures,  have  had  Scholl's  milk  analyzed.  Scholl's milk  will  be  used  to  bathe 

"The  Old  Homestead" 
The  picture  plays  at  the  Central  Theater  early  next week. 
Good  milk  preserves  film. 
So  Paramount  uses  Scholl's. 

Scholl's  Dairy 
207  Boston  Street. 

A  publicity  yarn  about  bathing  the  "Old  Home- 
stead" print  in  milk  not  only  landed  uncLr  a  two- column  head  in  the  newspaper  but  paved  the  way 

for  this  ad  by  a  dairyman  for  the  shewing  at  the 
Central,  La  Porte,  Ind. 

Pater  son  Thrills '  Wink  and  Win'  Stunt 
Winkers  Monopolize  Newspaper  in  Unique  Con- 

test for  "E«si  /*  West" 
Constance  Talmadge 's  "wicked  wink" 

supplied  the  inspiration  for  a  stunt  which 

developed  into  the  most  successful  exploita- 
tion ever  achieved  by  the  Regent  Theatre, 

Paterson,  N.  J.,  and  deserves  to  be  cata- 

logued with  the  most  successful  theatre- 
newspaper  tie-ups  on  record.  The  picture 

exploited  was  "East  is  West"  and  the 
means  was  a  "winking  contest"  with  which 
the  Kegent  and  the  Paterson  News  stirred 
up  bubbling  enthusiasm  in  the  Silk  City. 

Seventy-three  pretty  winkers,  ranging  in 

age  from  three  to  forty,  winked  twice  be- 
fore the  Paterson  News'  special  'photog- 

raphers, a  still  and  motion  picture  camera- 
man. Their  pictures  were  reproduced  in 

the  News  with  the  result  that  the  Regent 

was  tied  up  with  417  inches  of  free  pub- 
licity space  the  first  six  days  of  the  contest. 

at  the  Regci  Theatre 

The  same  winkers  were  screened  at  the  Ee- 
gent Theatre  where  crowded  audiences  east 

their  votes. 

The  idea  started  with  a  determination  to- 
find  the  prettiest  winker  in  Paterson;  and 
the  News  sponsored  the  contest.  For  seven 
day;  the  News  carried  a  first  page  caption: 
' '  Wink  and  Win ' '  and  every  day  a  front 

page  story  and  photographs.  Every  day  its 
motor  truck,  bearing  photographers,  toured 
the  streets  with  signs  announcing  its  search 
for  "  Paterson 's  Prettiest  Winkers"  an- 

nouncing  at  the  same  time  thai  the  cham- 
pion winker  of  the  world  was  Constance  Tal- 

madge appearing  in  "East  is  West"  at  the 
Eegent. Voting  was  done  on  ballots  provided  by 
the  News  and  deposited  in  a  box  in  the 
theatre  lobby.  The  stipulations  arranged 
that  all  voting  had  to  be  done  during  the 
run  of  "East  is  West." 
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The  Voice  of  the  Box  Office 

How  the  Latest  Releases  Are  Being  Received  Throughout  the  Country 

"ALIAS  JULIUS  CAESAR" (First  National) 
CIRCLE,  INDIANAPOLIS,  IND— Admis- 

sion 25-40  cents.  Opening  to  the  largest 
day's  business  in  the  history  of  the  house. 
Afternoon  and  night  audiences  overflowed 
and  manager  said  2,000  were  turned  away. 

Exploitation. — Usual  newspaper  and  street 
advertising,  featuring  style  show  in  which 
fifty  live  models  took  part. 

Short  Subjects. — Cartoon  comedy,  Pathe 
News  and  Digest  Topics.  Special  music 
a  feature. 

Press  Comment. — A  thoroughly  enjoyable 
picture  and  serves  to  bring  Charles  Bay 
back  in  his  old-time  form. — The  News.  Only 
rabid  Eay  fans  will  call  this  a  great  picture, 
but  it  has  entertaining  values  and  good 
wholesome  fun. — The  Star. 

"BRAWN  OF  THE  NORTH" 
(First  National) 

CIRCLE,  INDIANAPOLIS,  IND.— Admis- 
sion 25-40  cents.  Usual  S.  R.  O.  Sunday 

night  business. 
Exploitation. — Lobby  displays,  card  ad- 

vertising and  one-sheet  billing. 
Short  Subjects. — "Blazes,"  a  Mermaid 

comedy,  Pathe  News  and  Literary  Digest 
topics. 

Press  Comment. — ' '  Brawn  of  the  North ' ' 
is  just  another  picture  of  the  frozen  north, 
but  the  presence  of  the  dog  is  a  relief. — - 
The  Star.  For  those  who  liked  "The  Silent 
Call"  (and  who  that  saw  it  did  not),  a treat  awaits. — The  News. 

"BROADWAY  ROSE" (Metro) 
LIBERTY  THEATRE,   KANSAS  CITY, 

MO. — Admission,  25  and  35  cents.  Patrons 
here  like  May  Murray  and  the  picture  drew 
good  for  a  week's  run. 

Exploitation. — Unusual  large  Sunday 
newspaper  space.  Also  billboard  and  lobby 
display. 

Short  Subjects.— " Twin  Husbands"  (Cur- 
rent Events);  Pathe  and  Fox  News  (Current 

Events). 
Daily  Press  Comments. — Mae  Murray  gets 

the  hand — and  a  big  one,  too. — Star-Times. 
A  role  which  befits  the  star  perfectly.— 
Journal-Post. 
TRIANON  THEATRE,  BIRMINGHAM, 

ALA. — Admission  15-35  cents.  Business 
very  good. 

Exploitation. — Newspaper  publicity,  re- 
views of  the  picture,  special  lobby  decora- 

tions, posters  and  announcements. 
Press  Comment. — The  star  is  given  good 

support  and  the  picture  is  very  entertaining. 
— Birmingham  News. 

"BROAD  DAYLIGHT" (Universal) 
COLUMBIA,  SEATTLE,  WASH.— Admis- 

sion  25-35   cents.     Good   houses  all  week. 
Exploitation. — Newspaper  advertising, lobby  trim,  cards. 
Short  Subjects.— " Hello  Judge"  (Moran comedy),  International  News,  special 

noveltv  Chinese  fantasy. 
"BLOOD  AND  SAND" oramouni) 

RIALTO,  OKLAHOMA  CITY,  OKLA.— 
Admissions   10   &  25   cents.     Proved  very 
popular. 

Short  Subjects.— Pathe  Weekly,  Century Comedy. 
Exploitation. — Usual  newspaper  advertis- 

ing, lobby  display. 
"THE  BOND  BOY" (First  National) 

SHEA'S    HIPPODROME,    BUFFALO, — Admission  20-50  cents.    The  dedication  of 

A  Minute  With  The 

Voice  Man  " "But,"  writes  one  of  the  followers 
of  this  page,  "I'm  trying  to  figure 
out  just  where  a  box  office  report 
will  do  me  any  good  when  I  have 
signed  up  for  an  entire  product  for 
a  whole  year.  Regardless  of  how 
the  pictures  does  for  some  other 
theatre  man  I  have  to  play  it." 

Well  taken;  well  said.  Our  read- 
er's statement  might  well  apply  to 

other  box  office  reports  but  we  are 
not  quite  sure  it  applies  to  Voice  of 
the  Box  Office  reports. 
For  instance  we'll  say  that  you 

have  signed  up  with  one  company 
for  its  entire  product  and  you  must 
play  all  its  pictures.  Isn't  it  a  good 
piece  of  business  to  know  in  advance 
of  showings  that  a  picture  has  been 
rolling  up  records  everywhere  and 
that  it  has  pulled  the  public  in  on 
every  occasion;  how  long  it  has 
played  this  or  that  house;  what  ad- 

missions were  charged  and  what  the 
newspaper  critics  said  about  it. 

Wouldn't  that  information  help 
you  form  your  judgment  as  to  how 
much  money  you  should  spend  ad- 

vertising that  picture;  what  kind  of 
exploitation  you  should  use;  what 
sort  of  short  subjects  you  should  sur- 

round it  with,  etc.? 

Wouldn't  all  that  information 
make  you  a  little  more  certain  that 
you're  safe  in  exceeding  the  limit 
in  behalf  of  a  picture  that  will  make 
your  box  office  swell  with  pride? 

Such  is  the  aim  of  Voice  of  the 
Box  Office. 

What  They 

Give  the 

Public 
CAPITOL  THEATRE 

St.  Paul,  Minn. 
Week  November  9 

Capitol  Symphony  Orchestra  —  The  Beau- tiful Galathea  (Franz  von  Suppe) 
Capitol  Digest — Current  Events,  Internation- 

al News  and  Daily  News  Pictorial  Weekly 
Capitol  Comedy — .  Lyman  Howe  Cartoon Hodge  Podge 
Internationally  Famous  Musical  Comedy 

Dancers  Pierre  and  Pagie 
Feature — Manslaughter  (Paramount) 
Organ  Exit — My  Honey's  Lovin'  Arms Organ  Recital  by  Arthur  Koerner 
Our  Glorious  Dead  (Prizma) 
The  Star  Soaneled  Banner 

STRAND  THEATRE 
Albany,   N.  Y. 

Week  November  9 
Overture — Egmont'  (Beethoven) 
Strand  Topical  Review — News  gathered  from 

all  parts  of  the  world  (International) 
Solo — Macushla  (MacMurrough) 
Strand  Comedy — Special  Delivery  (Fox) 
Organ  Solo — Floyd  Howard  Walker 
Feature — The    Tailor    Made    Man  (United Artists) 

the  new  Wurlitzer  organ  and  Albert  Hay 
Malotte,  the  organist,  brought  crowds  with 
Dick  Barthelmess,  helping  to  swell  the  box 
office  receipts.  "The  Bond  Boy"  was  well received.    Business  capacity. 

Exploitation. — Enlarged  advertising  in 
newspapers  in  which  new  organ  was  fea- tured over  the  film  attraction,  window  cards, 
billboards,  lobby  display. 

Short  Subjects. — "The  Reporter,"  a  Lu- 
pino    Lane    comedy:    Hippodrome  Review. 
Daily  Press  Comment. — Those  who  like 

good  movies  will  do  well  to  visit  Shea's 
Hippodrome  this  week. — Enquirer.  Mr. 
Barthelmess  is  just  as  clean  and  wholesome 
as  a  country  boy  as  any  to  be  seen  on  the 
screen  and  it  is  too  bad  he  cannot  be  seen 
in  something  worthier  of  his  abilities  than 
these  Horatio  Alger  stories. — Evening  News. 
Richard  Barthelmess  in  "The  Bond  Boy"  is 
handicapped  by  a  story  that  asks  too  much 
of  the  imagination. — Courier. 

"THE  BONDED  WOMAN" (Paramount) 

QUEEN,  DALLAS,  TEXAS. — Admission 
matinee  10,  20,  25;  night  10,  22,  40  cents. 
Fairly  good  business  for  week's  run. 

Exploitation. — Newspaper  advertising,  cut- 
outs and  frames. 

Short  Subjects.—' '  Accidental  Wealth. ' ' 
(Edward  Neeley  Comedy)  first  half  of  week, 
and  "Harvest  Hands"'  (Paul  Parrot),  last half.  Universal  News. 

Daily  Press  Comment. — Another  triumph 
for  Betty  Compson  is  recorded  in  a  virile 
and  gripping  story  of  the  sea. — News. Realistic  scenic  effects  are  features  of  the 
picture. — Journal.  It  is  a  gripping  story  of 

the  sea,  replete  with  thrills. — Dispatch.' 
"BORDERLAND" 

(Paramount) 

CAPITOL,  WILKES-BARRE,  PA.— Play- 
ed to  average  sized  houses. 

Exploitation. — Electric  signs,  lobby  stills, 
newspaper  readers.. 

"BURNING  SANDS" 
(Paramount) 

PALACE,  DALLAS,  TEXAS.— Admission 
matinee  25,  35;  night  35,  55  cents.  Picture 
drew  satisfactory  business. 

Exploitation. — Cut  out  of  dancer  shown 
within  miniature  building  of  Byzantine 
architecture  illuminated  by  red  lights  in 
front  from  box  office. 

Short  Subjects. — Pathe  News,  Pathe  Re- 
view, International  News,  Aesop's  Fables. 

Greek  Evans,  operatic  baritone. 
Daily  Press  Comment. — The  story  moves 

swiftly  along  and  holds  the  interest  every 
foot  of  the  way. — News.  Scenes  in  •  Cairo 
and  on  the  desert  are  exquisitely  photo- 

graphed.— Journal  Wenda  Hawley,  the 
beautiful  blond  star,  wears  some  gorgeous 
gowns  in  regal  style,  but  her  acting  is  often 
superficial. — Dispatch. 
STRAND  THEATRE  BIRMINGHAM, 

ALA. — Admission  10-35  cents.  Business  is 
exceptionally  good,  rivaling  that  done  dur- 

ing the  run  of  "The  Sheik." Short  Subjects. — International  News  Eeel. 
Exploitation. — Newpaper  publicity,  dis- 

play advertising,  posters,  and  special  lobby 
decorations,  the  feature  of  which  was  a 
miniature  desert  scene. 

Press  Comment.— Has  thrills  and  plenty  of 
action  in  addition  to  the  straight  out  drama 
and  the  love  interest.  It  is  a  winner.- — 
Birmingham  News.  A  more  wonderful 

moving  picture  than  the  famous  "Sheik." — « Birmingham  Post. 
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"CLARENCE" 
(Paramount) 

ALLEN,  CLEVELAND,  OHIO. — Admis- 
sions 35-60  cents.  Drew  exceptionally  well 

at  both  matinee  and  evening  performances. 
No  extra  exploitation. 

Short  Subjects. — Especial  music,  selected 
for  the  production  offered  in  place  of 
several  short  reels.    Prizma  Color  film. 

Press  Comment. — This  is  a  good  picture, 
although  considerably  lower  in  entertain- 

ment value  than  the  play,  though  DeMille 
has  taken  every  film  possibility  from  the 
spoken  version. — Plain  Dealer.  It 's  light 
comedy  with  a  thrill  that  makes  an  enjoy- 
ably  hour  and  a  half  pass. — News.  En- 

couraging to  those  who  hope  for  improve- 
ment in  movies. — Press. 

OHIO,  INDIANAPOLIS.— Admission  25- 
40  cents.  Opened  to  an  S.  E.  0.  business 
and  enthusiastic  audience. 

Exploitation. — Special  street  billing. 
Short  Subjects. — John  Fox  in  the  comedy, 

''Ginger  Face"  and  the  International  news. 
Special  music. 

Press  Comment. — The  picture  is  clean, 
lively,  highly  humorous  and  unusually  pleas- 

ing.— The  News.  Wallace  Eeid  has  bor- 
rowed Harold  Lloyd's  shell-rimmed  glasses 

and  the  shyness  that  once  was  accredited 
to  Charles  Ray.  These  he  uses  to  advantage 
in  Booth  Tarkington's  "Clarence." — The Star. 

MISSOURI,  ST.  LOUIS,  MO. — Admission, 
30-35-50  cents.     Crowded  houses  all  week. 

Exploitation. — Special  display  ads.,  bill- 
boards, window  cards,  advance  flashes  on 

screen,  usual  newspaper  space  with  display 
ads.,  Saturday  and  Sunday. 

Short  Subjects. — Overture.  Missouri  News. 
"Fun  From  The  Press"  Literary.  "A  City 
Chap"  (Wm.  Fox-comedy). 
Daily  Press  Comments. — Wally  Reid 

proves  himself  to  be  one  of  the  most 
humorous  players  on  the  screen. — Globe 
Democrat. 

STANLEY,  PHILADELPHIA,  PA.— Ad- 
mission 50  and  75  cents.  The  past  two  weeks 

have  been  decidedly  off  ones  in  all  theatres 
in  Philadelphia  and  the  picture  did  not  draw 
the  houses  it  was  expected  it  would.  Only fair  business. 

Exploitation. — Numerous  24  sheets. 
Short     Subjects. — "Blazes"  (comedy), 

Kinograms,  "Bird  Dogs  Afield"  and  Pathe News. 
Daily  Press  Comments.— The  photographic 

side  of  the  production  is  all  anyone  could 
ask,  and,  while  the  action  largely  is  indoors, 
the  settings  are  not  without  great  charm- 
Record.  The  photoplay  has  lost  none  of  the 
freshness  and  originality  of  Booth  Tarking- 
ton 's  comedy. — Inquirer. 

"THE  COUNTRY  FLAPPER" SYMPHONY  THEATRE,  LOS  ANGE- 
LES,— Admission  39-55  cents.  In  the  second 

week  and  really  doing  good  business.  It 
has  surprised  the  management  for  a  second 
week  showing.  The  usual  newspaper  adv. with  70-24  sheets  on  the  boards. 

Short  Subjects. — Overture — Fox  News — 
Toonerville  Comedy,  "The  Skipper's  Ser- 

mon. ' ' 

"COWBOY  AND  THE  LADY" (Paramount) 
LIBERTY,  PORTLAND,  ORE.— Admis- 

sion 25-35  cents.  Very  good  business  for 
entire  showing. 

Exploitation. — Considerable  space,  lobby 
stills — billboards — etc. 

Short  Subjects. — "The  Electric  House" 
—Buster  Keaton— (First  Nat.)  "High  Div- 

ing"— (8st.  Nat) — Universal  News. 
GRAUMAN'S  THEATER,  LOS  AN- 

GELES.— Admission  20-35;  40-55  cents 
Pulling  good  business,  nothing  to  rave  over 
but  good.  The  usual  weekly  adv.  in  the  dai- lies and  news  stories  on  Semon  that  almost 
conflicted  with  "Knighthood"  heavy  spread 

Short  Subjects. — Grauman's  Augmented 
Symphony  Orchestra  —  Overture  —  Urban 

What  They 

Give  the 

Public 

THE  STANLEY 
Philadelphia,  Pa. 

1.  Organ  Number — Dance  of  the  Hours  from Gioconda  (Ponchielli) 
2.  Topical  Review 
3.  Violin   Solos — 

a)  Gypsy  Airs  (Sarasate) 
b)  Somewhere  a  Voice  Is  Calling 
c)  Le  Canary  Concert  Polka(Harmon) 

4.  Scenic — Bird  Dogs  Afield 
5.  Selections — 

a)  Far  Off   I   Hear  a   Lover's  Flute (Cadman) 
b)  The  Land  of  the  Sky  Blue  Water (Cadman) 
c)  White  Dawn  Is  Stealing  (Cadman) 

6.  feature — Clarence  (Paramount) 7.  Comedy 
8.  Organ  Selection — Solonelle  (Borowski) 

GRAULEY 
Norfolk,  Va. 

1.  Overture — The  Butterfly 
2.  Fun    from    the    Press    (Literary  Digest- Hodkinson) 
3.  Kinograms    News  (Educational) 
4.  Feature — The  Young   Rajah  (Paramount) 
5.  Comedy — Torchy  Steps  Out  (Educational) 6.  Organ  Solo 

KINEMA  THEATRE 
Los  Angeles,  Calif. 

1.  Singing  Orchestra — a)  Tomorrow  Will  Be  Brighter  Than 

Toda" 
b)  Buddy 
c)  A  Perfect  Day 

2.  Kinema  Pictorial  Review 
3.  Topics  of  the  Day 
4.  Singing  Number — Nice  People 
5.  A   Prizma    Dance   Gem — Valse  Ballet 
6.  Cartoon  Novelty — Fresh  Fish 
7.  Overture — Lorna  Doone 
8.  Feature — Lorna  Doone  (First  National) 

GRAUMAN'S  RIALTO Los  Angeles,  Calif. 
1.  Overture — When     Knighthood     Was  in Flower 
2.  Pathe  News  and  Weekly 
3.  Herbert  Burland  at  the  Wurtlitzer 
4.  Feature  —  When     Knighthood     Was  in Flower  (Paramount) 

GRAUMAN'S  THEATER Los  Angeles,  Calif. 
1.  Overture — American      Festival  Overture 

(Hegner)  Orchestra 
2.  Urban's  Movie  Chats 3.  Pathe  Weekly 
4.  Organ  Solo 
5.  Comedy — Golf 6.  Atmospheric  Prologue 
7.  Feature — The     Cowboy     and     the  Lady 

(Paramount) 
CALIFORNIA  THEATRE 

Los    Angeles,  Calif. 
1.  Tannhauser  March  (Wagner) 
2.  Three  O'Clock  in  the  Morning  (Robledo) 3.  Lonesome  Mama  Blues  (Brown) 
4.  Feature — The    Sin   Flood  (Goldwyn) 
5.  Comedy — Ali-Baba  and  the  Forty  Thieves 
6.  Beethoven's   Moonlight  Sonata 7.  California   Topical    Review   and  Magazine 
8.  Topics  of  the  Day  (Literary  Digest) 

METROPOLITAN  THEATRE 
Atlanta,  Ga. 

1.  Overture — The  Stars  and  Stripes  Forever 
(Souza)  Offered  in  Honor  of  Armis- tice Week. 

2.  Kinograms — News  and  Views  of  Interest 
3.  The    Rene    Castle    Fashion  Promenade — 

America's  Premier  Dancers  —  Castle Dances 
4.  Feature — Slim  Shoulders  (Hodkinson) 

BRANFORD Newark,  N.  J. 
November  11 

1.  Branford  Review  of  Events  (Selected  from 
the  best  news  service) 

2.  Topics  of  the  Day 
3.  Organ    Selections   Introducing   Old  Fash- ioned Organ,  Music  Box,  Village 

Church  Organ,  Parlor  Organ,  Kag 
Time,  Hand  Organ,  Calliope. 

4.  Contralto  Solo — Duna  (Boosey) 
5.  Comedy — Golf 
6.  Violin  Solo — a)  Hejre  Kati   (Scene  de  la  Czardas) ( Hubay) 

b)  Orientale  (Cui) 
7.  Feature — Brawn  of  the  North  (First  Na- tional) 

8.  Overture — Evolution  (Lake) 

Movie  Chats — Pathe  Weekly — Larry  Semon 

in  "Golf." Press  Comments. — The  feature  picture  is 
too  light  to  need  the  strong  comic  relief 
that  "Golf"  affords,  this  comedy  should  be 
utilized  to  relieve  a  Greek  tragedy.  It  is 
funny  enough  to  offset  any  melancholy  ef- fects. But  at  that  the  feature  will  prove 
entertaining. — Examiner.  There  are  some 
interesting  love  scenes  in  the  feature.  In 
"Golf"  the  reviewer  enjoyed  himself  more 
than  he  has  in  a  long  time. — Herald.  What attracts  most  of  all  in  the  feature  are  the 
scenic  backgrounds.  There  is  nothing  seri- 

ous but  agreeably  diverting  and  it  is  set  off 
by  a  prologue  that  is  really  atmospheric  and 
in  Grauman's  best  style.  "Golf"  is  a  bit 
faster  than  Larry's  usual  slapstick  and  is 
sometimes  as  foxy  as  a  lynx. — Times.  The 
feature  has  lovely  scenic  background  of 
prairie,  hazy  ranges  and  mountain  trails  that 
lift  the  yarn  out  of  the  ordinary.  Larry 
Semon  indulges  in  the  customary  succession 
of  athletic  stunts  with  a  reckless  abandon 

that  fairly  makes  one's  hair  rise  on  end. — 
Express. 

"THE  DICTATOR" (Paramount) 
GALAX  THEATRE,  BIRMINGHAM, 

ALA. — Featured  Wallace  Reid  and  drew 
fairly  well.    Admission  10-20  cents. 

Exploitation. — The  usual  newspaper  pub- 
licity and  advertising  with  lobby  decora- 

tions. 
Press  Comment. — Wally  was  his  usual 

clever  self  and  the  audience  was  enthusias- 
tic.— Birmingham  News. 

"DO  AND  DARE" 
(Fox) 

MILLER  THEATRE,  LOS  ANGELES. — 
Admission  30-50  cents.  Children  15  cents  at 
any  time.  Good  business,  but  not  good 
enough  to  hold  over  for  second  week.  The 
usual  boards  were  used,  the  newspaper  adv. 
was  increased  about  half. 

Short  Subjects. — News  Reel — Screen  Snap- 
shots— Aesop 's  Fables. 

Press  Comments. — A  stirring  story,  that 
has  been  vividly  picturized  with  an  excel- 

lent cast. — Herald.  It  is  fast,  furious  and 
funny. — Examiner.  Mix  is  giving  us  some 
plum  new  stuff,  refreshing  and  full  of  zip. 
— Tim*«. 

"THE  EASY  ROAD" (Paramount) 
RIALTO  THEATRE,  BIRMINGHAM, 

ALABAMA. — Admission  10-20  cents.  Busi- 
ness fair. 

Exploitation. — The  usual  newspaper  pub- 
licity and  display  advertisements. 

Press  Comment. — Thomas  Meighan  is  al- 
ways an  artist  and  he  rarely  fails  to  pick 

a  good  vehicle  for  his  art.  This  is  no  excep- 
tion.-— Birmingham  News. 

"EAST  IS  WEST" 
(First  National) 

EMPRESS,  OKLAHOMA  CITY,  OKLA. — Admissions  10  &  25  cents.  It  was  a  case  of 
get  in  a  seat  early  or  not  at  all  every  night 
of  the  seven  days'  run. Short  Subjects. — Pathe  Weekly. 

Exploitation. — Large  ads  in  both  Sunday 
and  daily  papers,  big  electric  display  in  front 
of  the  house,  window  cards  and  lobby  dis- 

play. "THE  FACE  IN  THE  FOG" (Paramount) 
ROYAL,    WILMINGTON,    N.  C— Very 

poor  business  on  this  one. 
PARK   THEATRE,    CLEVELAND,  O.— 

Admission  25-50  cents.  Good  business  all 
week.    No  extra  exploitation. 

Short  Subjects. — Johnny  Hines  in  "  Tor- 
chy's  Nut  Sundae." Press  Comment — A  melodrama  of  high 

lights  and  dark  shadows. — Plain  Dealer. 
Atmosphere,  acting  and  direction,  rather 
than  the  story  are  the  highlights  of  the  pro- 

duction.— News.  This  movie  is  a  most  ex- 
cellent one  of  its  type. — Press. 
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"THE  FACE  BETWEEN" 
(Metro) 

LOEWS  BIJOU,  BIRMINGHAM,  ALA. 
— Admission  10-20-30  cents.  Business  fine 

at  Loew's  this  week  according  to  the  man- 
ager. . 

Exploitation. — The  usual  press  notices  and 
displav  advertisements. 

Short  Subjects. — Fox  News  Number  9, 
Pathe  Review  Number  170,  "Knight  of 
Nights, ' '  Educational  comedy,  Century  Com- 

edy "Ginger  Face,"  Chester  Outing. 
Press  Comment. — Well  worth  seeing. — 

Birmingham  News. 

"THE  FAST  MAIL" (Fox) 

PALACE,  BETHLEHEM  PA.— Was  suc- 
cessful offering  and  pulled  well  at  all  shows. 

Exploitation.— All  devoted  to  stage  play 
of  same  name. 
WASHINGTON,  DALLAS,  TEXAS.— Ad- 

mission matinee  30,  night  40  cents.  Played 

to  good  houses  for  nine-day  run. 
Short  Subjects. — "Dandy  Dan"  (Fox Sunshine  comedy). 
Exploitation. — Box  office  covered  with 

cardboard  in  imitation  of  Railroad  ticket 
office.  Bulletin  board  shows  train  schedules 
and  "  Fast  Mail,  On  Time. "  Miniature  train, 
electrically  driven  at  high  speed  on  circular 
track  in  iobby.  Lavish  use  of  frames  and 
poster  boards  in  lobby. 

Daily  Press  Comment. — The  action  is  the 
kind  that  makes  the  spectator  catch  his 
breath. — News.  Thrills  galore  keep  the  fans 
gripping  their  seats  in  anticipation  of  what 
is  going  to  happen. — Journal.  It  is  the  swift 
moving  pace  of  the  play  that  makes  the  film 
one  of  a  thousand. — Dispatch.  Operates  on 
the  general  lines  of  a  Kansas  tornado. — Herald. 

"FIGHT1W  MAD" 
(Metro) 

BROADWAY,  OKLAHOMA  CITY, 
OKLA. — Admissions  10  cents.  Very  good 
business. 
Short  Subjects. — Educational  Comedy 

"Danger,"  Mermaid  Comedy  "Dynamite." 
"THE  FIVE  DOLLAR  BABY" (Metro) 

QUEEN,  DALLAS,  TEXAS. — Admission 
matinee  10,  20,  25;  night  10,  25,  40  cents. 
Business  about  average  for  three  days. 

Exploitation. — Usual  newspaper  space  and 
lobby  cutouts  and  stills. 

Short  Subjects. — International  News. 
Daily  Press  Comments. — There  is  nothing 

spectacular  about  the  film  but  it  is  such  an 
unusual  little  story  and  Viola  Dana  gives 
the  leading  role  such  a  marvelous  interpre- 

tation that  it  is  proving  a  hit. — Journal. 
In  all  her  career  as  a  movie  star  Viola 
Dana  has  not  turned  out  a  more  pleasing 
film  than  this. — News. 
RIVOLI,  PORTLAND,  ORE.— Admission 

25-35 — loges — 50  cents.  Despite  the  fame 
of  the  author,  this  picture  didn't  draw  at all  strong. 

Exploitation. — Lobby,  three  sheets — win- 
dow cards — considerable  news  space. 

Short  Subjects. — "Man  vs.  Beast" — 
(Educational) — "When  Summer  Comes" — 
(Mack  Sennet)  Selznick  News — 
Press  Comment. — The  life  of  the  Ghetto 

is  remarkably  pictured  in  the  photoplay.- — 
Journal.  The  hope  of  the  producer  to  find  a 
story  with  a  new  slant  on  things  has  been 
realized  in  "The  $5  Baby." — Telegram. 

"A  FOOL  THERE  WAS" (Fox) 
APOLLO,  INDIANAPOLIS,  DND.— Ad- 

mission 25-40  cents.  Opening  with  long  line 
in  front  of  theatre.  S.  R.  O.  business  at 
evening  performances. 

Exploitation. — Increased  advertising  space 
in  newspapers,  run  several  days  in  advance 
of  opening.  Fox  local  office  aided  in  put- 

ting over  special  exploitation. 
Short  Subjects. — "Old  Sea  Dog,"  (Pathe) 

comedy,  starring  Snub  Pollard.  Fox  News 
cartoon  film. 

Press  Comment. — The  production  is  ad- 

mirably staged  and  extraordinarily  well 
acted. — The  News. 
ALCAZAR  THEATRE,  BIRMINGHAM, 

ALA. — Admission  10-35  cents.  Business  was 
exceptionally  good,  according  to  the  man- 

ager, Dan  Roberts. 
Exploitation. — Nothing  was  left  undone 

to  exploit  this  picture.  Posters  were  all 
over  the  city.  Stills  were  shown  in  promi- 

nent places.    The  lobby  was  decorated. 
Press  Ccmment. — If  for  no  other  reason 

the  picture  should  be  heralded  for  the  mag- 
nificent acting  of  Lewis  Stone. — Birming- ham News. 

"FORGET-ME-NOT" 
(Metro) 

GRAND,  BETHLEHEM,  PA— Fine  atten- 
dance at  all  shows  and  powerful  hit. 

Exploitation. — Orphanage  lead  of  play 
used  in  publicity.  Special  mats  employed 
in  newspapers.    Vaudeville  also  played. 

"THE  GHOST  BREAKER" 
(Paramount ) 

LORENZ,  BETHLEHEM,  PA.— Great  hit 
with  most  people  and  drew  excellent  houses. 

Exploitation. — Offered  public  as  a  big 
laugh  eomedv,  one  that  would  cure  blues. 
STATE,  SCRANTON,  PA.— Was  unquali- fied success. 
Exploitation. — Title  was  switched  around 

to  some  teasers  on  ghosts  and  star. 
COLUMBIA,  PORTLAND,  ORE. — Admis- 

sion, 25-35-50 — loges — 50-75  cents.  Good 
ordinary  business. 

Exploitation. — Usual  amount  of  publicity 
in  papers — window  cards — lobby  stills,  bill- 

boards etc., — Star's  name  in  big  colored electrics  over  marquee. 
Short  Subjects.— "Blanket  Stiff"  (Ed.)— 

"Look  Out  Below"  (Ed.) — Kinograms — 
(Ed.) 
Press  Comment. — One  of  the  most  thril- 

ling screen  offerings  in  which  Reid  has  been 
seen  in  manv  months. — Telegram. 
WALNUT,  CINCINNATI,  OHIO.— Busi- 

ness fair.  Would  have  been  better  except 
for  election  week. 

Short  Subjects. — Pathe  News,  Topics  of 
the  Day,  and  Aesop's  Fables. 

Daily  Press  Comment. — One  of  the  most 
enjoyable  romantic  comedies  of  the  present 
season. — Enquirer. 

"HIGH  STAKES" (Fox) 

STRAND,  ATLANTA,  GA.— Admission  20 
cents.  From  an  excellent  opening  Monday, 
business  continued  splendid  all  week. 

Short  Subjects. — Sunshine  Comedy,  "Step 
Lively,  Please ' '  and  International  News. 

Press  Comments. — Tom  Mix,  in  "For  Big 
Stakes"  is  as  brilliant  in  his  rope  throwing 
and  shooting  as  always. — Atlanta  Georgian. 

"HIS  WIFE'S  HUSBAND" (American  Releasing) 
STRAND,  NORFOLK,  VA— Three  days to  fair  business. 
Daily  Press  Comment. — A  mystery  story 

and  a  crackerjack. — Ledger  Dispatch.  A 
great  story  that  has  been  successfully  trans- 

ferred to  the  screen. — Norfolk  Landmark. 
"HOUND  OF  THE 

BASKERVILLES" (F.  B.  O.) 
ALHAMBRA  THEATRE,  LOS  ANGE- 

LES.—Admission  28-39;  39-55  cents.  In 
the  second  week  and  pulling  good  business. 
The  usual  adv.  and  no  exploitation. 
Short  Subjects. — Overture — International 

News — Comedy. 
Press  Comments. — Keen  pleasure  in  the 

entertainment. — Express.  The  film  version 
is  equally  as  intriguing  as  the  Conan -Doyle 
storv. — Examiner. 

"HUMAN  HEARTS" 
( Universal) 

NEW  OLYMPIC,  BUFFALO.— Admission 
15-35  cents.  Universal  took  over  this  house 
chis  week  and  had  a  special  prologue,  an 
attractively  decorated  front  and  good  adver- 

tising.   Fair  business. 
Exploitation. — Large  newspaper  ads,  win- dow cards,  billboards  throughout  city,  porte 

cochere  decorated  with  large  red  heart  cut- outs. 

Short  Subjects. — ' '  Melina  and  his  Trained 
Bull,"  a  Universal  comedy;  "The  Mirror," 
showing  scenes  of  President  McKinley's  In- auguration; International  News. 

Daiiy  Press  Comment. — "Human  Hearts ': 
is  good  entertainment. — Courier.  The  film 
was  very  well  received  by  yesterday's  au- diences.— Evening  News. 

"IF  YOU  BELIEVE  IT,  IT  S  SO" (Paramount ) 
GALAX    THEATRE    BIRMINGHAM. — 

Admission  10-20  cents.  Business  very  good 
even  though  the  picture  is  being  shown  in 
this  city  for  the  second  time. 

Exploitation. — The  usual  press  notices  and 
display  advertisements. 

Press  Comment. — In  addition  to  the  excel- 
lent work  of  the  star  there  is  a  splendid 

supporting  cast. — Birmingham  News. 

"JUNE  MADNESS" 
(Metro) CRITERION,  OKLAHOMA  CITY,  OKLA. 

— Admissions  10-40-50  cents.  Pulled  good 
houses  all  week. 

Short  Subjects. — International  News.  Two 
acts  of  vaudeville. 

Exploitation. — Regular  newspaper  adver- 
tising, billboards,  window  cards  and  lobby display. 

Daily  Press  Comment. — A  story  with  in- 
teresting theme  and  well  acted. — Times. 

"KENTUCKY  DERBY" 
(  Universal ) STRAND,  CHARLOTTE,  N.  C— Admis- 

sion 10-30  cents.  Three  days  to  good  busi- 
ness. 
'  Short  Subjects. — ' '  The  Mirror, ' '  showing 
inauguration  of  President  McKinlev. 

"OUR  LEADING  CITIZEN" (Paramount) 
SAVOY,  WILKES-BARRE,  PA.— Caught 

fancy  of  public  with  red  hot  senatorial  Con- 
gressional and  gubernatorial  battles  in  pro- 

gress and  was  a  pronounced  hit. 
Exploitation. — Tom  Meighan  featured  in 

publicity  and  lobbv. 
"LITTLE  WILDCAT" ( Vitagraph  > 

BLUEBIRD,  RICHMOND,  VA.— Fair 
business  on  this  one  only. 

Short  Subjects. — Monty  Banks  in  "Pure 
But  Simple ; ' '  International  News. 

Daily  Press  Comment. — An  unusually  good 
picture — good  story  well  told. — Times  Dis- 

patch. 

"THE  LONE  HAND" ( Universal) 
ROYAL  THEATRE,  BIRMINGHAM, 

ALA. — Admission  10  cents.  Business  excep- tionally good. 
Exploitation. — Advance  publicity,  display 

advertisments  and  reviews. 
Short  Subjects. — Comedy,  "Hungry  Lions 

in  a  Hospital, ' '  Pathe  News. 
Press  Comment. — It  is  a  laugh  from  one 

end  to  the  other. — Birmingham  News. 
"LORN A  DOONE" 

(First  National) 
MELBA,  DALLAS,  TEXAS.— Admission 

matinee  25,  35;  night  35,  55  cents.  One  of 
best  pulling  pictures  shown  since  theatre 
was  opened. 

Exploitation. — Special  matinee  for  school 
children.  Contest  conducted  for  selection 
of  women  most  resembling  Madge  Bellamy. 
Contestants  appeared  on  stage  and  selections 
made  by  audience.  Local  shoe  company  sup- 

plied prizes. Daily  Press  Comment. — The  film  will  ri- 
val in  the  world  of  pictures  the  place  the 

book  has  in  the  world  of  literature. — News. 
A  story  that  may  be  expected  to  please  even 
the  most  exacting  of  film  fans.— Journal. 
This  famous  novel  gains  additional  credit 
through    its    successful    filming. — Dispatch. 
KTNEMA  THEATRE,  LOS  ANGELES. — 

Admission  25-35-55;  25-35-55-S0  cents.  Very 
good  business.  Extensive  exploitation  was 
put  out  for  this  feature.  Feature  will  hold 
over  for  second  week. 

Short  Subjects. — Sherwood's  Orchestra, 
Kinema   Pictorial   Review — Topics    of  the 
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Day — Co-operative  Prizma  Dance  Gems, 
"Valse  Ballet  "—Burr  Cartoon  "Fresh 
Pish" —  Overture  to  the  feature. 

Press  Comments. — It  is  one  of  the  greatest 
motion  picture  classics  of  the  year. — Herald. 
Maurice  Touraeur  has  not  turned  out  any 
more  delicate  or  artistically  directed  fea- 

tures in  his  career. — Express.  The  picture 
is  a  triumph  for  Tourneur. — Examiner.  It 
is  a  fine  piece  in  superficial  technique,  and 
it  presents  striking  portraits. — Times. 

"THE  MASQUERADER" 
(First  National) 

BROADWAY,     CHARLOTTE,     N.  C— 
Three  days  to  very  good  business.  Big- 
newspaper  advertising,  predominating  the 
whole  page  daily. 
MELBA,  DALLAS,  TEXAS. — Admission 

matinee  25,  35;  night  35,  55  cents.  Pull 
houses  both  matinee  and  night  throughout 
week. 

Short  Subjects. — "The  Agent,"  Larry  Se- 
mon  Comedy.  Local  news  reel  and  vocal 
numbers. 

Daily  Press  Comment. — Guy  Bates  Post, 
famous  for  his  work  in  "The  Masquerader" 
on  the  spoken  stage,  gives  just  as  sterling 
a  performance  in  the  film  version.  Larry 
Semon  is  in  a  rip-roaring  comedy  which 
makes  up  for  the  almost  total  lack  of  laughs 
in  the  feature  film. — News.  The  two  out- 

standing features  on  the  program  are  the 
peerless  work  of  Guy  Bates  Post  and  the 
excellent  example  of  how  the  camera  can 
be  used  to  depict  a  dual  role.  There  are  no 
laughs  and  only  a  few  smiles  in  the  main 
picture  but  Larry  Semon  limbers  up  the  au- 

dience in  a  few  moments. — Herald.  If  any- 
thing the  photoplay  is  more  interesting  than 

the  original. — Journal.  The  performance  of 
Guy  Bates  Post  stands  out  as  an  achieve- 

ment.— Dispatch. 

"MANSLAUGHTER" 
(Paramount) 

LEHIGH     ORPHEUM,  BETHLEHEM, 
PA. — Played  to  big  houses  for  three  days. 

Exploitation. — Newspapers  alone. 

"THE  MAN  WHO  SAW 

TOMORROW" (Paramount) 

MARK  STRAND,  ALBANY,  N.  Y.— Ad- 
mission 30-60  cents.  Fairly  good  business. 

No  extra  exploitation.  Remainder  of  pro- 
gram consisted  of  "Chicken  Parade"  (com- 
edy) and  Topical  Review. 

Daily  Press  Comments. — Picture  has  its 
appeal  in  the  excellence  of  its  cast  and  pro- 

duction.— Knickerbocker  Press. 
HOWARD.  ATLANTA,  GA. — Admission 

30-40  cents.  Business  was  well  above  the  av- 
erage as  is  usually  the  case  when  a  Thomas 

Meighan  picture  is  offered. 
Short  Subjects. — A  Monty  Banks  Comedy; 

Pithy  Paragraphs,  and  Howard  News  and 
Views. 

Press  Comments. — Picturesque  isles  of  the 
South  Seas,  England,  India,  and  New  York, 
all  are  embraced  in  the  unusual  plot  of 
Thomas  Meighan 's  latest. — Atlanta  Geor- 
gian. 
LOEW'S  STATE,  BOSTON,  MASS.,— Ad- mission 25  cents  bottom  afternoon  to  60 

cents  top  evening.    Excellent  business. 
Exploitation. — Billboards,  window  cards, 

one  and  three  sheets  to  cover  city.  Regular 
newspaper  advertisments.  Advance  screen 
flashes.  Lobby  of  framed  stills.  Posters 
in  all  subway  and  elevated  stations. 

Short  Subjects— "Bow  Wow,"  Mack  Sen- 
net comedy.  Pathe  News  Weekly  and 

Topics  of  the  Day. 
Daily  Press  Comment. — The  story  seems 

to  have  great  possibilities  that  are  neglec- 
ted by  its  director,  and  leaves  an  impression 

of  endlessness.  — Post.  It  did  not  seem  just 
right,  but  just  as  we  were  losing  one  side 
of  the  story  in  the  interest  aroused  by  the 
other,  it  came  back  to  us  and  the  operation 
was  reversed,  so  that  something  kept  our 
interest. — Traveler. 

COLONIAL,  INDIANAPOLIS,  IND.— Ad- 
mission 25-40  cents.  Business  opened  above 

the  average. 
Exploitation. — Usual  newspaper  and  bill- 

board advertising,  with  lobby  displays. 
Short  Subjects. — Pathe  News,  Aesop's 

fable  and  a  comedy.  Special  feature  music. 
Press  Comment. — The  film  as  a  whok  is 

pleasing  except  for  the  ending  of  the  "two 
tomorrows." — The  News.  As  long  as  you 
watch  it  it  is  good  entertainment,  only  there 
is  a  bit  too  much  dreaming. — The  Star. 
MERRILL,  MILWAUKEE,  WIS. — Gen- 

eral admission  40  cents.  Picture  played  nine 
days  to  splendid  houses.  Albert  Roscoe, 
prominent  in  the  cast,  is  former  Milwaukee 
stock  actor. 

Exploitation. — Lobby  display,  usual  news- 
paper, street  car  signs,  window  cards,  etc. 

Short  Subjects. — International  News  and 
a  scenarized  version  of  the  tradition  that 
accompanies  Beethoven's  Moonlight  sonata. 

Daily  Press  Comments. — It  i*  expressed 
with  a  good  degree  of  adequacy  and  enter- 

tainment by  Mr.  Meighan  and  his  cast. — Journal. 

RIALTO,  DENVER,  COLO.— Enjoyed 
splendid  business. 

Exploitation.— Newspaper  ads,  lobby  dis- 
play and  street  car  posters. 

IMPERIAL,  CHARLOTTE,  N.  C— Good 
business  on  a  three  day  run. 

"THE  MOUNTAIN  WOMAN" (Fox) 

RIALTO,  ALLENTOWN,  PA.— Average business. 

Exploitation. — Charles  Neville  Buck  and 
his  book  "A  Pagan  of  the  Hills"  got  most of  the  publicity. 

"MOUNTAIN  DEW" (Enterprise) 
PRINCESS  THEATRE,  BIRMINGHAM, 

ALA. — Admission  10  cents.    Business  fair. 
Exploitation.— Charles  Neville  Buck  and 

advertisments. 

Short  Subjects. — Robinson  Crusoe,  Univer- sal feature  Serial. 
Press  Comment.— Good  bill  at  the  Prin- 

cess.— Birmingham  Post. 

"MORE    TO    BE    PITIED  THAN 

SCORNED" 
(De  Luxe  State  Rights) 

CAPITAL,  PHILADELPHIA,  PA.— Ad- 
mission 22  cents.  Played  to  very  satisfac- 

tory business  all  week,  with  especially 
strong  evenings,  and  a  really  noteworthy 
Saturday  night. 

Exploitation. — Float  which  cost  $1,000  to 
equip,  was  the  first  amusement  advertising 
scheme  to  ever  be  entered  in  an  industrial 

parade. Short  Subjects. — Kinograms,  Topics  of  the 
Day,  Pathe  Review,  and  "The  Steeple- 

chaser. ' ' Daily  Press  Comments. — Suspense  is  well 
sustained  and  there  is  a  deal  of  realism 
in  the  presentation. — Record.  It  is  pure 
melodrama  of  the  old  school. — Inquirer. 

"MY  FRIEND  THE  DEVIL" (Fox) 

STRAND,  CLEVELAND,  O.— Admission 
25-35  cents.  Fair  business.  No  extra  exploi- 

tation other  than  large  newspaper  ads. 
Press  Comment. — The  film  suffers  from 

too  much  footage. — Plain  Dealer.  "My 
Friend  the  Devil"  takes  an  old  theme  and 
presents  it  badly.— Press.  It  is  a  powerful 
slory  of  faith  restored,  well  acted  and  direc- 

ted, a  trifle  long  but  none  can  say  it  does 
not  retain  one's  interest  from  start  to  finish. 
— News. 

FOX-LIBERTY,  ST.  LOUIS,  MO.— Admis- 
sion, 20-40  cents.  Drew  very  good,  evening 

especially.    Usual  publicity,  no  exploitation. 
Short  Subjects. — Fox  News  and  Views, 

"A  Story  of  Ice"  (Fox-Educational)  Mutt 

&  Jeff  in  "Cold  Turkey,"  "Kids  and 

Skids." 

Daily  Press  Comment. — The  manner  in 
which  the  original  story  is  followed,  the 
many  tense  dramatic  situations  and  the 
manner  in  which  it  builds  up  to  a  thrilling 
climax  proves  beyond  doubt  the  value  of 
this  type  of  literature  for  motion  pictures. — Globe  Democrat. 

"MY  DAD" 
(B.  F.  O.) 

MARK-STRAND,  BUFFALO.— Admission 
15-25  cents.    Business  was  fair. 
Exploitation.  —  Newspaper  advertising, 

window  cards  and  lobby  display. 

Short  Subjects. — "Play  the  Game"  a 
Sport  Pictorial;  "A  Tailor  Made  Chauf- feur. ' '  a  Hallroom  comedy,  Kinograms. 

Daily  Press  Comment. — Built  up  to  a 
good  climax,  in  which  is  depicted  a  thrilling 
hand-to-hand  conflict,  this  picture  is  an 
entertaining  one. — Evening  News.  "My 
Dad, ' '  is  good  entertainment  of  a  virile 

type. — Courier. 

"NICE  PEOPLE" 
(Paramount) 

LOEW'S  ORPHEUM,  BOSTON,  MASS.— 
Admission  25  cents  bottom  morning  to  60 
cents  top  evening.  Played  to  great  busi- ness. 

Exploitation. — Lobby  of  three  sheets,  ad- 
vance screen  flashes.  Window  one  sheets, 

three  sheets  and  cards,  posters  in  all  subway 
and  elevated  stations.  Regular  newspaper 

ads. 
Short  Subjects. — Mack  Sennet  Comedy 

' '  Bow  Wow, ' '  Pathe  News  Weekly  and 
Topics  of  the  Day. 

Daily  Press  Comment. — We'll  all  like  it 
even  though  it  is  preachy. — Traveler. 

"ON  THE  HIGH  SEAS" 
(Paramount) 

PRINCESS,  DENVER,  COLO.— Drew 
good  crowds  both  afternoons  and  evenings. 

Exploitation. — Newspaper  ads  and  write- 
ups.    Cost  of  making  the  picture  featured. 

"ONE  CLEAR  CALL" 
(First  National) 

BROADWAY,  RICHMOND,  VA.— Matin- 
ees 25  cents,  nights  35  cents.  An  entire 

week  to  big  business. 
Exploitation. — The  Broadway  broke  out 

into  big  newspaper  space  for  this  attraction, 
also  used  heralds  and  billboards  extensive- 
iy- 

Daily  Press  Comment. — It  actually  con- 
tains a  new  and  novel  situation,  and  is  di- 

verting— Richmond  Times  Dispatch.  A  pic- 
ture that  holds  more  than  usual  interest  and 

will  entertain  any  audience. — News  Leader. 

"ONE  WEEK  OF  LOVE" 
(Selznick) 

APOLLO,  INDIANAPOLIS,  IND. — Ad- 
mission 25-40  cents.  Opening  to  very  good 

business.    Only  fair  satisfaction. 
Exploitation. — Usual  lobby  displays  and 

newspaper  advertising  with  window  cards 
and  one-sheet  billboards. 
Short  Subjects. — Snub  Pollard  in  the 

comedy,  "Hook,  Line  and  Sinker,"  and 
Pathe 's  "Fun  from  the  Press,"  and  the 
Fox  news.  Special  music  by  a  syncopated 
orchestra. 

Press  Comment. — Thrills  are  numerous  in 
a  battle  of  hate  waged  by  the  heroine  who 
finally  loses  to  the  goddess  of  Love. — The 
News.  Miss  Hammerstein  again  portrays  a 
part  in  which  she  shows  how  a  headstrong 
daughter  of  the  rich  spends  her  spare  time. 
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"THE  OLD  HOMESTEAD" 
(Paramount) 

STANTON,  PHILADELPHIA,  PA. — Ad- mission 50  and  75  cents.  Did  better  business 
in  proportion  to  any  other  movie  house  in 
the  city.  Not  so  heavy  as  ''Manslaughter" but  satisfactory,  and  improving  each  day. 

Exploitation. — Stanley  Company  carried 
largest  ad  ever  inserted  for  a  single  pic- 

ture, more  than  a  half  page,  including  an 
exchange  of  letters  between  Paramount  and 
Satnley  Company  executives. 

Short  Subjects. — Fox  News. 
Daily  Press  Comments. — There  is  a  great 

deal  of  comedy  in  the  picturization  of  "The 
Old  Homestead"  as  shown  at  the  Stanton 
yesterday,  yet  not  a  particle  too  much,  for 
it  is  all  well  done,  made  salient  without  urn- 
due  exaggeration  and  it  makes  for  contrast 
which  gives  the  thrill. — Eecord.  As  replete 
with  charm  as  the  story  is  and  as  excellent- 

ly as  the  scenes  have  been  handled  on  the 
screen,  the  version  drags  somewhat. — In- 
quirer. 

STRAND,  SEATTLE,  WASH.— Admission 
35-50  cents.  The  only  holdover  in  town.  It 
is  reported  holding  up  well.  Heavy  adver- 

tising carried  during  showings.  Press  re- 
ports very  favorable. 

"ORPHANS  OF  THE  STORM" 
(United  Artists) 

OLD  MILL,  DALLAS,  TEX.— Matinee 
10,  20,  25  cents;  night  10,  25,  40  cents.  At- 

tendance above  average  throughout  .seven 
days.    Eeturn  engagement. 

Exploitation. — Posters  and  newspaper 
?pace.  Life  size  cutouts  of  two  orphans  in 
lobby. 

Short  Subjects. — Fox  News. 
Daily  Press  Comment. — Wonderful  artis- 

tic effects  in  the  setting  of  the  French  Eevo- 
lution,  a  story  which  was  popular  as  a  play 
for  decades,  and  one  of  the  finest  casts  ever 
gathered  for  a  cinema  production,  all  under 
the  masterful  direction  of  Griffith  combine 
to  make  the  film  a  motion  picture  classic. — 
News.  Fans  have  been  educated  to  expect 
only  masterful  presentations  from  D.  W. 
Griffith  and  this  film  is  a  typical  Griffith 
picture. — Dispatch. 

"RAGS  TO  RICHES" 
( Warner  Brothers) 

ALHAMBRA,  MILWAUKEE,  WIS. — Ad- 
mission 50  cents.  To  children  bringing 

•copy  of  the  Wisconsin-News,  admission  was 
reduced  to  ten  cents.  Regular  price  for 
children  25  cents. 

Exploitation. — Due  to  the  convention  of 
Wisconsin  teachers  held  in  Milwaukee  the 
Alhambra  was  filled  with  children  and  par- 

ents both  days;  billboard,  street  ear  and 
newspaper  advertising  was  unusually  ex- tensive. 

Short  Subjects. — Comedy,  "Just  Dogs;" 
Pathe  news  reels  and  Literary  Digest. 

Daily  Press  Comments. — Wesley  acquits 
himself  in  his  usual  debonair  fashion 
through  several  reels  of  enjoyable  hokum. 
— Journal.  One  sees  the  film  reeled  off  with 
a  perpetual  smile  on  his  face,  yet  it  is  a 
film  drama  with  a  moral. — Wisconsin-News. 
LOEW  STATE,  LOS  ANGELES. — Ad- 

mission 23,  30-50  cents.  Children  15  cents 
at  all  times.  Big  business,  opened  at  $1,000 
higher  top  than  the  picture  of  the  previous 
week,  "  Forgt-Me-Not. "  The  management 
entertained  all  the  orphans  housed  in  the 
different  orphan  asylums  of  Los  Angeles. 
The  Salvation  Army  carried  one-sheets  on 
their  delivery  wagons  and  instigated  an  old 
clothes  drive.  This  drew  forth  news  stories 
covering  most  of  the  week. 

Short  Subjects. — Orchestra — International 
News — Comedy,  "The  Chicken  Parade," 
Yitagraph. 
Press  Comments. — There  is  a  lot  of  good 

old  hoke  about  the  story,  but  it  is  new 
■enough  in  its  basic  angle  and  the  little  star 

is  a  thorough  delight  in  his  bad  boyishness, 
so  that  you  are  fooled  into  thinking  it  isl  en- 

tirely new  and  enjoy  it  from  start  to  finish. 
There's  a  regular  peach  of  a  Vitagraph 
comedy,  in  which  a  Ford  that  has  eyes  and 
ears  and  behaves  generally  like  an  animal, 
is  a  new  and  particularly  joy-giving  prop. — 
Times.  Far  from  being  the  sentimental  trea- 

tise that  the  title  suggests,  the  feature  is  a 
most  entertaining  piece  of  "foolishment.  " — Express.  Director  Wallace  Worsely  has 
avoided  the  fault  often  found  in  films  star- 

ring children  by  not  overdrawing  the  young 
comedian's  part  nor  making  him  the  master 
of  situations  past  the  ability  of  one  many 
years  older  to  cope  with. — Herald.  It  will 
bring  boundless  delight  to  all  the  youngsters 
of  America. — Examiner. 

"RICH  MEN'S  WIVES" 
(Al  Lichtman) 

LELAND,  ALBANY,  N.  Y.— Admission 
28  cents.  Packed  the  house  from  begin- 

ning to  end.  The  best  business  getter  in 
weeks.  Matinees  almost  equalling  evenings. 

Exploitation. — Extra  newspaper  space. 

Short  Subjects. — A  comedy  and  news weekly. 

Daily  Press  Comments. — For  the  woman 
who  is  dissatisfied  with  her  lot,  this  is  a 
photoplay  of  real  value. — Journal.  Enter- 

tainment out  of  the  ordinary  run  and  some 
of  the  best  acting  the  screen  has  known. — 
Times-Union.  Scored  one  of  the  biggest 
hits  of  the  season  here. — Knickerbocker 
Press. 

NEWMAN  THEATRE,  KANSAS  CITY, 
MO. — Admission  15,  25,  35,  50  and  75  cents. 
Good  attendance  all  week. 

Exploitation. — Sunday  newspaper  space. 
Also  lobby  display  and  billboard  space. 

Short  Subjects. — Snub  bollard  Comedy; 
Newman  News  and  Views  (Current  Events). 

Daily  Press  Comments. — An  exceptional 
entertaining  picture. — Star  Times.  A  beauty 
show  with  a  strong  dramatic  jacket. — Jour- nal-Post. 

IMPERIAL,    CHARLOTTE,   N.    C— Big 
business  for  a  three  day  run. 

LESTER'S  RIVOLI,  COLUMBIA,  S.  C.— 
Three  days  to  capacity  crowds. 

BIJOU,  RICHMOND,  VA.— Admission  40- 
50  cents.    An  entire  week  to  big  business. 

Daily  Press  Comment. — There  are  some 
melodramatic  moments  which  are  in  ex- 

tremely bad  taste,  but  the  greater  part  of 
it  is  good. — Times  Dispatch. 
LAFAYETTE  SQUARE,  BUFFALO. — 

Admission  20-50  cents.  This  picture  was 
just  the  type  the  patrons  of  this  house  like 
and  they  showed  their  appreciation  by 
crowding  the  theatre  to  capacity  every 
night.    The  matinee  business  was  also  good. 

Exploitation. — Some  eye-catching  news- 
paper ads  of  goodly  size,  window  cards,  big 

electric  display  on  front  of  house,  bill- 
boards. 

Short  Subjects. — A  "Snub"  Pollard  com- 
edy, Burlingham  scenic,  Travelaugh  by  Hy 

Mayer,  Starland  Revue  and  Fox  News. 
Daily  Press  Comment. — The  film  bill  de- 

serves praise.  It  is  topped  by  one  of  the 
hits,  "Rich  Men's  Wives."' — Evening  News. 
MAJESTIC,  DALLAS,  TEXAS.— Admis- 

sion matinee  25,  35  cents;  night  25,  55  cents. 
Played  to  full  houses  both  afternoons  and 
nights. 

Exploitation. — Newspaper  space,  posters 
and  window  cards. 

Short  Subjects. — Five  acts  of  vaudeville. 
Daily  Press  Comment. — This  is  a  grip- 

ping story  delightfully  and  forcefully  por- 
trayed.— News.  The  moral  is  well  developed 

through  several  reels  of  interesting  film. — 
Dispatch.  The  picture  is  of  unusually  high 
order. — Journal. 

"ROSE  O'  THE  SEA" 
(First  National) 

TWELFTH  STREET  THEATRE,  KAN- 
SAS CITY,  MO.— Admission  15  and  25 

cents.    Good  box  office  returns  for  the  week. 

Exploitation. — Usual  newspaper,  billboard and  lobby  display. 

Short  Subjects. — ' '  Aesop 's  Fables ' ' 
(Comedy);  Twelfth  Street  Screen  Magazine 
(Current  Events). 
Daily  Press  Comments. — The  story  is  a 

weak  one,  the  chief  interest  being  that  the 
husband  of  a  star  plays  in  her  support. — ■ 
Star-Times.  A  well  balanced  east  and  an 
entertaining  picture. — Journal-Post. 

DOUGLAS  FAIRBANKS  IN  "ROBIN 

HOOD" 

(United  Artists) 

GRAUMAN'S  HOLLYWOOD,  LOS  AN- 
GELES.—Admission  50c-75c-$1.00,  75c-$1.00- 

$1.50.  All  reserved  seats.  In  the  third 
week,  all  the  seats  are  sold  out  a  week  in 
advance.  The  matinees  continue  a  little 
slower  than  the  evenings.  This  picture  will 
not  be  shown  outside  of  Hollywood,  this 
is  an  exclusive  showing  for  all  Southern 
California,  for  at  least  20  weeks. 

Short  Subjects. — Overture  "Robin  Hood" 
— Atmospheric  Prologue. 

"SHERLOCK  HOLMES" (Goldwyn) 

MODERN  AND  BEACON  THEATRES, 
BOSTON,  MASS.— Admission  20  cents  bot- 

tom morning  to  50  cents  top  evening. 
Played  to  excellent  business.  Coupled  with 
"Mixed  Faces,"  starring  William  Russell. 

Exploitation. — Advance  lobby,  feature  ads 
in  all  papers,  Advance  screen  flashes,  pos- 

ters in  all  subway  and  elevated  stations, 
window  cards. 

Short  Subjects. — International  News,  Top- ics of  the  Day  (Pathe). 

Daily  Press  Comment. — After  seeing  Bar- 
rymore  I  can't  help  wondering  who  else 
could  have  played  it.  He  has  made  Sher- 

lock just  as  we  have  painted  him  in  imag- 
ination.— Traveler.  A  capital  performance 

of  the  Doyle  character,  all  making  an  ab- 
sorbingly interesting  picture  with  several 

moments  of  intense  excitement. — Post. 
CAPITOL,  CINCINNATI,  OHIO— Proved 

fair  drawing  attraction. 
Short  Subjects. — Pathe  News. 

Daily  Press  Comment — Consummate  acting 
and  skilful  direction  have  made  of  a  fas- 

cinating detective  story  a  splendid  speci- 
men of  the  cinema  art. — Enquirer. 

MAJESTIC,  PORTLAND,  ORE.— Admis- 
sion 25,  35,  50  cents.  Drew  immense  crowds. 

Line-ups  nearly  every  night,  for  each  show. 
Exploitation. — This  picture  was  given 

much  publicity  during  the  week  previous 
to  its  showing. 

Short  Subjects.— "Felix  Finds  a  Way"— 
(Greater  Features) — News  (Universal). 

"SLIM  SHOULDERS" 
(Hodkinson) 

METROPOLITAN,  ATLANTA,  GEOR- 
GIA.— Admission  30-40  cents.  Box  office  re- 

ceipts very  good.  A  distinctive  feature  of 
this  week's  program  was  the  Irene  Castle Fashion  Promenade. 

Exploitation. — Preceded  by  excellent  spe- 
cial publicity  in  the  form  of  a  tie-up  with 

the  Atlanta  Journal  on  Irene  Castle  Prom- enade. 

Short  Subjects. — Kinograms. 

ARCADIA,  PHILADELPHIA  PA.— Ad- 
mission  50   cents.    Despite   adverse  condi- 
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tions  drew  good  houses  all  week,  but  a  no- 
ticeable and  gratifying  improvement  the 

latter  part  of  the  week. 
Exploitation. — Extra  newspaper  space 

with  cuts  of  star,  and  numerous  window 
cards. 
Short  Subjects. — Pathe  News,  Movie 

Chats,  "The  Haunted  House"  (Comedy) 
and  Topics  of  the  Day. 

Daily  Press  Comments. — Mrs.  Castle  has 
an  interesting  story  which  holds  the  atten- 

tion from  the  first  scene  to  the  curtain. — 
Eecord.  The  story  is  full  of  action. — In- 
quirer. 

"SKIN  DEEP" 
{First  National) 

MELBA,  DALLAS,  TEXAS.— Admission 
matinee  25,  35  cents;  night  35,  55  cents. 
Opened  with  overflow  houses  and  held  up 
during  entire  week. 

Exploitation. — Special  showing  held  for 
officials  of  American  Legion  and  organiza- 

tions working  for  welfare  of  ex-service  men 
who  gave  their  indorsement  through  news- 

papers. Armistice  Day  decorations  in  lob- 
by.   Newspaper  advertising  and  frames. 

Short  Subjects.—' '  Entertaining  the 
Boss,"  (FBO)  Selznick  News,  "Timley 
Films"  (Pathe)  "Topics  of  the  Day."  Pa- 

triotic songs  by  vocalist. 

Daily  Press'  Comment. — It's  a  thrilling story,  wonderfully  acted.  Milton  Sills  is  at 
his  best. — News.  Never  since  "The  Mira- 

cle Man"  has  Sills  had  a  role  so  worthy  of 
his  genius. — Dispatch.  It  is  the  idea  back 
of  the  story  which  is  the  biggest  thing  in 
the  film,  and  it  is  a  strong  story,  wonder- 

fully enacted  at  that. — Journal. 

"THE  SIN  FLOOD" 
( Goldwyn ) 

IMPERIAL,  COLUMBIA,  S.  O— Fair 
business  on  a  three  dav  run. 
LIBERTY,  SEATTLE  WASH.— Admis- 

sion 25-35  cents.  Satisfied  good  patronage. 
Exploitation. — Newspaper  advertising, 

billboards,  window  and  lobby  cards. 
Short  Subjects. — "Sawing  a  Woman  in 

Two"  which  attracted  much  attention. 
Press  Comments. — Is  a  photoplay  that  will 

confirm  the  belief  that  a  picture  with  a  gen- 
uine idea  has  come  to  town. — Times.  The 

climax  is  highly  unusual. — P. -I. 
COLONIAL,  RICHMOND,  VA.— Exception- 

ally big  business  on  this  one. 
Other  Features. — New  Colonial  orchestra. 

"Ballad  of  Fisher's  Boarding  House" 
(Pathe).     Rolin  comedy. 
Daily  Press  Comment. — One  of  the  best 

pictures  that  Richmond  has  seen  in  some 
time. — Times  Dispatch.  Unquestionably  a 
photodrama  far  above  the  ordinary. — News 
Leader. 

COLORADO,  DENVER,  COLO.— The  pic- 
ture took  well  in  Denver  and  gave  the  the- 
atre good  business  during  the  week. 

Exploitation. — Newspaper  ads  and  lobby 
displays. 
CALIFORNIA  THEATRE,  LOS  AN- 

GELES.—Admission  25-35-55,  35-55-75  cents. 
Very  good  business.  Used  40-24  sheets  on 
the  boards,  this  is  about  double  the  usual 
display  and  120  inches  in  the  two  morning 
papers.  Miller  is  holding  the  ̂ feature  over 
for  booking  in  his  smaller  theatre,  the  same 
theatre  that  played  ' '  Strongheart ' '  for  14 weeks. 

Short  Subjects. — California  Topical  Re- 
view and  Magazine — Topics  of  the  Day. 

Press  Comments. — Goldwyn  has  achieved 
a  production  of  undoubted  noteworthiness 
and  after  the  name  of  Frank  Lloyd,  the  di- 

rector, they  can  chalk  up  another  notable 
accomplishment. — Herald.  A  film  that  is 
somewhat  different,  with  a  cast  comprising 
brilliant  players. — Express.  If  you  are  tired 
of  love  stories,  the  ■  play  will  intrigue  you. — Examiner. 

THE  "SIGN  OF  THE  ROSE" 
(American  Releasing) 

DELMONTE,  ST.  LOUIS,  MO.— Admis- 
sion, 25-30  cents.  Children  10  cents  always. 

Return  engagement.    Picture  played  here 

four  weeks  ago  to  wonderful  business  and 
this  week  plays  to  even  greater  business 
— breaks  house  record  for  this  season. 

Exploitation. — Regular  newspaper  adver- 
tising and  Geo.  Beban  and  Co.,  in  person. 

Billboards  and  window  cards. 
Short  Subjects. — Delmonte  News  and 

Views.  Fun  From  the  Press.  Delmonte  Fun- ster. 

Daily  Press  Comments. — The  grip  and  in- 
terest of  this  combination  of  drama  and 

photoplay  cannot  be  denied. — Globe-Demo- crat. 

"THE  SIREN  CALL" (Paramount) 
STRAND,  ALLENTOWN,  PA.— Fair  busi- 

ness with  good  audiences  at  night. 
Exploitation. — Special  space  in  newspa- 

pers. 

"SISTERS" (Paramount) 
ISIS,  DENVER,  COLO.— Good  business 

all  week.    Admission  25  and  35  cents. 
Exploitation. — Newspaper  ads  and  lobby display. 

"THE  SNOW  SHOE  TRAIL" 
(F.  B.  O.) 

NEW  FOLLY,  OKLAHOMA  CITY, 
OKLA. — Admission  10  cents.  Well  sus- 

tained audiences. 
Short  Subjects. — Harold  Lloyd  in  "Let 

Us  Go."    Pathe  News. 
Exploitation. — Usual  newspaper  space  and 

lobby  display. 

"THE  STORM" 
(  Universal) 

ORPHEUM,     WILKES-BARRE,  PA.— 
Went  good  for  whole  week  with  no  advance 
in  admission  prices. 

Exploitation. — Lavish  employment  of 
newspaper  space.  Lobby  specially  decorated 
and  some  nice  showings  of  stills. 

"A  TAILOR  MADE  MAN" 
(United  Artists) 

MARK  STRAND,  ALBANY,  N.  Y.— Ad- 
mission 30-60  cents.  Drew  extremely  well all  three  days. 

Exploitation. — Confined  to  usual  newspa- 

per space. Short  Subjects. — "Special  Delivery" 
(Comedy).    Topical  News. 

Daily  Press  Comments. — A  good  Ray  pic- 
ture, but  not  up  to  some  of  the  others. — Knickerbocker  Press.  This  picture  pleased, 

but  did  not  measure  up  to  expectations  of 
audience. — Times-Union.  A  real  treat  for 
those  who  enjoy  Rav  at  his  best. — Journal. 
PALACE,  DALLAS,  TEXAS.— Admission 

matinee  25,  35  cents;  night  35,  55  cents. 
Crowds  turned  away  on  opening  Sunday 
and  overflowed  house  several  nights  during 
week. 

Short  Subjects. — "The  Rolling  Stone," 
(Fables  Film),  International  News,  Pathe 
News,  Pathe  Color. 
Exploitation. — Miniature  tailor  shop  in 

front  of  box  office.  Huge  cutout  of  Ray 
above  marquee.  Posters  and  newspaper  ad- vertising. 

Daily  Press  Comment. — A  large  and  tal- 
ented cast  expends  its  best  efforts  in  this 

laughable  picture. — Journal.  The  humor 
and  interest  of  the  story  as  first  presented 
on  the  stage  has  been  amplified. — Herald. 
Ray  furnishes  some  of  his  best  comedy 
acting. — Dispatch.  It  has  some  high  mo- 

ments of  comedy  and  some  tense  scenes  of 
melodramatic  potency  which  would  justify 
its  being  accorded  a  popular  reception. — News. 

"TO  HAVE  AND  TO  HOLD" (Paramount) 
COLONIAL,    INDIANAPOLIS,  IND.— 

Admission  25-40  cents.  Opened  to  splendid 
business  and  universal  satisfaction. 

Exploitation. — Increased  advertising  space 
in  newspapers  and  street  billing. 

Short  Subjects. — An  Aesop's  fable,  and 
the  Pathe  News.  Special  music  by  two  or- 

chestras, stationed  in  boxes  at  each  side  of the  stage. 

Press  Comment. — One  who  enjoys  real  ac- 
tion, good  acting,  colorful  scenes  and  a  cork- 

ing good  lo  .  e  story  should  visit  the  Colonial 
this  week. — The  News.  One  of  the  most 
remarkable  costume  pictures  of  the  season. —The  Star. 

"UNDER  TWO  FLAGS" 
( Universal) 

READE'S  HIPPODROME,  CLEVE- 
LAND, O. — Admissions  35-55  cents.  Busi- 

ness just  a  bit  better  than  average,  (Pic- 
ture played  in  conjunction  with  seven  acts 

of  vaudeville,  but  with  advertising  devoted 
to  the  picture). 

Exploitation. — Bill  board  campaign,  de- 
corated marquee  and  elaborate  lobby  with 

tents,  flags  and  three  sheet  cutouts  of  star. 
Press  Comment. — The  story  has  been  giv- 
en every  possible  assistance. — Plain  Dealer. 

"Under  Two  Flags"  is  another  Priscilla 
Dean  success  and  her  role  is  one  that  marks 
her  a  finished  actress. — Press.  Plenty  of  ac- tion and  fewer  slow  movements  than  most 
pictures  this  reviewer  has  seen  lately. — News. 
BOSTON  THEATRE,  BOSTON,  MASS.— 

Admission  25  cents  bottom  morning  to  60 
cents  top  e.  ening.    Excellent  business. 

Exploitation. — Advanee  lobby;  window 
cards;  subway  and  elevated  station  posters; 
advanee  screen  flashes.  Regular  newspaper 
advertising  with  Sunday  specials. 
Short  Subjects. — Pathe  News,  Topics  of 

the  Day,  Aesop 's  Fable,  Mack  Sennett  Com- 

edy, ' '  Bow-Wow. ' ' Daily  Press  Comment. — It  is  a  romantic 
story,  full  of  action,  and  abounds  in  the  end 
with  the  smiles  and  joy  of  love  triumphant. 
— Post.  Priscilla  Dean  gives  a  spirited  and 
charming  performance. — Traveler. 

"VP  AND  AT  'EM" (F.  B.  O.) 
LOEWS  BIJOU,  BIRMINGHAM,  ALA. 

— Admission  10-20-30  cents.  Business  was 

very  good. Exploitation. — The  usual  newspaper  pub- 
licity and  display  advertising. 

Short  Subjects. — Fox  News  No.  8,  "The 
Model  Messenger,"  a  Star  comedy,  Mutt 
and  Jeff,  Riding  the  Goat,  a  Fox  comedy, 
Monkey  Shines,  Educational  and  a  Chester 
Outing. 

Press  Comment.- — Loew 's  movie  program 
is  good  this  week. — News. 
"THE  VALLEY  OF  SILENT  MEN" 

(Cosmopolitan) 
LEHIGH     ORPHEUM,  BETHLEHEM, 

PA. — Good  picture  and  drew  large  audi- 
ences. 

Exploitation. — Publicity.  Lobby  displays 
and  special  playups  on  author. 
SAXE'S  STRAND,  MILWAUKEE,  WIS. 

— General  admission  40  cents.  Business  good 
during  entire  week,  due  a  great  deal  to 
the  showing  of  pictures  taken  of  local  foot 
ball  players. 

Exploitation. — Presentation  in  connection 
with  picture,  with  members  of  orchestra  in 
Eskimo  garb,  and  two  tiny  tots  doing  the 
dance  of  the  polar  bear;  usual  newspaper, 
street  car,  window  cards  and  billboard  ad- vertising. 

Short  Subjects. — A  Lloyd  Hamilton  com- 
edy; First  National  Kinograms  and  Sketch- 

ograms. Daily  Press  Comments. — Photographed  in 
the  heart  of  the  Canadian  Rockies,  the  pic- 

ture has  few  rivals  for  the  beauty  that  lies 
in  stark,  silent  mountains  and  the  stretches 
of  level,  white  fields. — Journal. 

"VERY  TRULY  YOURS" (Fox) 
REGENT,  PHILADELPHIA,  PA.— Ad- 

mission 30  cents.  With  strong  counter  at- 
tractions in  the  neighborhood  the  picture 

managed  to  do  very  good  business,  and 
played  to  better  matinees  than  with  the 
average  production. 

Exploitation. — Confined  to  small  newspa- 

per space. Short  Subjects. — "Love  Taps"  (comedy) 
and  Pathe  News. 

Daily  Press  Comments. — It  is  a  bright 
and  amusing  comedy. — Inquirer. 
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"MY  WILD  IRISH  ROSE" ( Vitagraph) 

CLINTON  SQUARE,  ALBANY.  N.  Y.— 
Admission  28  cents.  Coupled  with  "A 
Rogue's  Romance,"  did  excellent  business. 
Usual  newspaper  space. 

Short  Subjects. — A  comedy,  news  weekly 
and  "Fun  from  the  Press." 

Daily  Press  Comments. — The  popularity 
of  the  double  feature  is  demonstrated  by 
the  big  audiences  flocking  to  the  snug  play- 

house.— Journal.  Theatregoers  are  enjoying 
a  great  treat  in  these  two  pictures. — Times- Union. 

"WHILE  SATAN  SLEEPS" 
(Paramount) 

GRAND,  WILMINGTON,  N.  C— Admis- 
sion 20-35  cents.  Fair  business  on  a  three 

day  run. 

"WHATS     WRONG     WITH  THE 

WOMEN" (Equity) 
MISSION  THEATRE,   LOS  ANGELES. 

— Admission  35-55,  55-80  cents.  Good  busi- 
ness in  the  second  week.  The  evenings  have 

been  better  than  the  matinees.  The  usual 
advertising  and  no  exploitation. 

Short  Subjects. — Fox  News — The  Orpheus 
Four — Sennet's  "When  Winter  Comes." 

"THE  WOMAN  HE  MARRIED" 
(First  National) 

WELLS,  NORFOLK,  VA.— Admission  30- 
40  cents.    Very  good  business  on  this  run. 
Short  Subjects. — "Mutt  and  Jeff"  car- 

toon, Fox  News. 
Daily  Press  Comment. — Fred  Niblo  has 

made  an  interesting  picture  of  the  material 
handed  him. — Ledger  Dispatch.  A  screen 
story  with  a  strong  appeal. — Norfolk  Land- mark. 

"A  WOMAN'S  WOMAN" 
(Allied  Producers  and  Distributors) 

MAJESTIC,  DALLAS,  TEXAS. — Admis- 
sion matinee  25,  35  cents;  night  25,  55  cents. 

Business  good  throughout  week. 
Exploitation. — Mary  Alden  appeared  in 

person  and  served  coffee  to  patrons  from 
her  own  recipe.  Cans  of  coffee  presented 
to  housewives  which  was  supplied  by  local 
coffee  company. 

Short  Subjects. — Five  acts  of  vaudeville. 
Daily  Press  Comment. — The  picture  is  a 

forceful  one,  well  acted,  and  Mary  Alden 
is  singularly  attractive. — News.  A  very 
impressive  drama  of  maternal  sacrifice. — 
Dispatch. 

"WOLF  LAW" 
(  Universal) 

STANDARD,  CLEVELAND,  O.— Admis- 
sion 25  cents.  Business  fair,  attractive  lob- 

by made  from  lithos.    No  exploitation. 

"THE  YOUNG  RAJAH" (Pcrsmcvnt) 

GRANBY,  NORFOLK,  VA.— Admission 
Matinees  35  cents;  nights  50  cents.  A  solid 
week  to  capacity  business  and  a  greater 
triumph  locally  than  "Blood  and  Sand." 

Other  Features.— Granby  Concert  Orches- 
tra; organ  solo — Comedy,  "Torchy  Steps 

Out,"  (Educational"),  Kinograms  News  and 
"Fun  From  the  Press,"  (Literary  Digest). 

Daily  Press  Comment. — A  rather  marvel- 
ous picture,  a  wondrously  romantic  story 

quite  as  passionate  as  "The  Sheik." — Nor- folk Landmark.  Valentino  himself  would 
make  the  picture  notable  and  it  abounds 
in  magnificent  settings  and  la  ish  cos- 

tumes.— Ledger  Dispatch. 

"YELLOW  MEN  AND  GOLD" ( Goldwyn ) 

POLL  WILKES-BARRE,  PA.— Had  good 
drawing  power  and  successful  showing. 

Exploitation. — Snappy  pictures  in  lobby. 

"WHEN   KNIGHTHOOD   WAS  IN 
"FLOWER" ( Paramount ) 

ROYAL  THEATRE,  KANSAS  CITY,  MO. 
— Admission  10,  35  and  50  cents.  Now  on 
its  second  week  and  still  going  strong. 

Exploitation. — The  exceptionally  large 
cast  and  the  success  first  week  was  played 
up  in  newspaper  space.  Also  billboard  and 
lobby  display  space. 

Short  Subjects. — Royal  Screen  Magazine 
(Current  Events). 

RIALTO,  ATLANTA,  GA.— Admission 
$1.00  top.  After  the  gigantic  advance  cam- 

paign that  has  been  conducted  for  months 
by  Manager  W.  R.  Bedell  it  was  only  na- 

tural that  a  warm  reception  would  be  ac- 
corded the  picture.  But  the  success  of  the 

first  week's  engagement  has  exceeded  even 
the  fond  hopes  of  the  Rialto  management. 
Matinees  each  day  have  played-  to  prac- 

tically capacity  and  each  night's  perform- ance has  reached  S.  R.  O. 

GARDEN,  MILWAUKEE,  WIS.— Gener- 
al admission  50  cents.  Picture  playing  ta 

capacity  and  record-breaking  crowds  this, the  second  week  of  its  run.  Scheduled  to 
stay  over  another  week. 

RIALTO  THEATRE,  LOS  ANGELES.— 
Admission  85c-$1.10.  In  the  third  week  and 
business  is  keeping  up  remarkably  well 
Line  forms  almost  every  afternoon  and 
evening.  The  two  Hearst  papers  are  still 
giving  the  feature  almost  a  page  a  day  in 
advertising  and  story. 

Short  Subjects.— Grauman's  Rialto  Or- 

chestra playing  overture  "Knighthood'-' — Pathe  News  and  Weekly — Burland  at  the Wurlitzer. 

Press  Comments. — By  many  it  is  consid- 
ered the  sweetest  love  story  ever  told. — Ex- 

press. It  is  a  big  contribution  to  modern screen-craft. — Examiner.  Rich  with  J&r 
manee,  suspense,  a  strong  cast  of  fimsned 
players;  beautiful  photography;  historically 
correct  in  sets  and  costumes. — Herald. 

First  Runs  on  Broadway 

Their  Presentation  and  Press  Com- 

ments by  Various  New  York  Dailies 
RIVOLI 

from     "Aida"  (Giuseppi 1.  Overture  —  Selection Verdi) 

2.  Rivoli  Pictorial. 
3.  "Serenade  Espagnola' Ronald) 

4.  "The  Pride  of  Palomar" 
5.  Original  Piano  Trio. 

Paradise." 
"Hot  Lips." 

6.  "What  a  Difference  a  Little  Hair  Will  Make." A  Marcus  Cartoon  Comedy. 

7.  Intermezzo   "Cavalleria  Rusticana"    (Pietro  Mas- 
cagni.)     Organ  Solo. 

baritone   solo  (Landon 

'I'll  Build  a  Stairway  to 

Press  Comment 

Palomar" 
a  moment 

Tribune — 

American — "The  Pride  of 
never  slumbers,  never  takes 
off,  never  relaxes  its  action. 
Acted  as  though  it  was  never  going  to  get 
under  way  and  then,  when  it  did,  it  acted 
as  though  it  was  never  going  to  stop. 
Herald — Well  enough  directed  by  Frank 
Borzage,  but  given  such  third  rate  ma- 

terial to  work  with  his  job  could  have  been 
nothing  more  than  mechanical.  Times — 
As  a  melodrama  the  picture  doesn't  score 
very  heavily.  World — It  is  illogical  and 
far-fetched,  yet  it  has  a  definite  plot  of 
heroism  for  the  leading  man  and  the  lead- 

ing woman.  Journal — a  most  interesting 
and  romantic  film  play.  Mail — Taking  it 
by  and  large,  it  is  just  a  picture,  with  one 
of  two  bright  moments  and  some  good 
characterization.  Evening  World — Whether 
you've  ever  read  the  book  or  not,  we  feel 
sure  you'll  like  the  film  version.  Sun — - 
Looks  as  if  it  had  been  made  to  satisfy  a 

director's  conception  of  the  ideal  story  to 
knock  'em  off  their  seats.  Telegram — One 
of  the  most  beautiful  created  by  Cosmo- 

politan Productions.  Globe — The  story 
told  is  that  reliable  theme  of  the  heavily 
mortgaged  homestead  and  the  efforts  to 
keep  it  in  the  family. 

STRAND 
1.  Prelude. 
2.  Fokine    Ballet,    "The   Adventures   of  Harlequin" (first  time.)  An  Italian  Comedy.  Created 

and  produced  under  the  Personal  Direction  of 
Michel  Fokine. 

3.  Mark    Strand   Topical  Review. 

4.  Mary  Pickford  in  "Tess  of  the  Storm  Country" 5.  Organ  Solo. 

Press  Comment 

Second  week.  Press  Comments  appeared 
in  issue  of  November  25. 

RIALTO 

1.  Overture  "Oberon'  (Carl  von  Weber) 
2.  Risenfeld  Classical  Jazz. 
Rialto  Magazine. 

4.  Duet  from  "The  Pearl  Fishers"   (Georges  Bizet) Miriam  Lax,  soprano. 
(Fred   Jagel,)  tenor. 

5.  "Ebb  Tide" 6.  Danse  Comique. 

7.  "High  and  Dizzy' a  Harold  Lloyd  Revival. 

Press  Comment 

Herald — There  is  a  great  deal  of  real 
interest  in  "Ebb  Tide."  Times — The  film 
lands  well  above  the  line  of  neglibility. 
World — Odds  and  ends  from  every  sea 
story  ever  filmed.  Journal — The  tides  in 
the  tropics  are  lively  affairs,  according  to 

the  story  of  "Ebb  Tide."  Mail — Overlooks 
nothing  when  it  comes  to  thrills.  Evening 
World — Makes  good  film  entertainment 
Sun — Deserves  to  be  catalogued  as  one  oi 
the  very  best  pictures  directed  by  George 
Melford.  Globe — If  there  ever  has  been  a 
better  South  Sea  story  shown  on  a  Broad- 

way screen  than  "Ebb  Tide"  it  was  not  the 
good  fortune  of  this  writer  to  have  seen 
it.  Telegram — Is  a  story  of  ships  and 
strange  islands,  of  quaint  characters  and 
highly  dramatic  acting. 

CAPITOL 

Unit  No.  1 — "Ein  Heldenleben",  "A  Hero's  Life", (Richard  Strauss)  First  Time  in  any  The- atre in  America.  Introductory  Explanation 
by  Mr.  Charles  D.  Isaacson. 

Unit  No.  2. — "Trifling  Women" 
Unit  No.  3 — Capitol  Grand  Organ. 

Press  Comment 

Second  Broadway  run.  Press  comments 
appeared  in  issue  of  October  21. 
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Title Star Distribute Issue 

"A  Tailor  Made  Man"  (Charles  Ray),  United  Artists.  . Oct.  7 
"Anna  Ascends"  (Alice  Brady),  Paramount   Nov.  25 
"Another     Man's     Shoes     (Herbert  Rawinson), Universal   Nov.  1 

"Bells  of  San  Juan"  (Charles  Jones),  Fox  Oct.  28 
"Better  Man  Wins"  (Pete  Morrison),  Sanford  Oct.  7 
"Bond  Boy,  The"  (Richard  Barthelmess),  First National   Oct.  21 
"'Bootleggers  Daughter,  The"  (Enid  Bennett),  Playgoers  Pictures  Nov.  25 
"Brawn  of  the  North"  (Strongheart)  First  National   Nov.  25 
"Broad  Daylight"   (Lois  Wilson),  Universal  Nov.  11 
"Broadway    Madonna,     The"     Dorothy  Revler), p.  B.  O  Nov.  11 
"Broadway  Rose"  (Mae  Murray),  Metro  Sept.  30 
"Bulldog  Drummond"  (Caryle  Blackwell  &  Evelyn  Greeley  Hod- kinson  vNov- A5 
"Burning  Sands"    (Special  Cast).  Paramount  Sept.  16 

"Calverts  Valley"  (Jack  Gilbert),  Fox  Oct.  21 
"Caught  Bluffing"  (Frank  Mayo),  Universal  Sept.  30 
"Clarence"   (Wallace  Reid),  Paramount  Oct.  28 
"Confidence"    (Herbert   Rawlinson),   Universal  Sept.  30 
"Cowboy   and  the   Lady"    (Tom  Moore  &   Mary   Miles  Minter) Paramount  Nov.  25 
"Curse    of   Drink,   The"    (Special   Cast),   Weber  & North   Sept.  16 

"Deserted  At  Alter"  (Special  Cast),  Capitol  Films.  ..  .Oct.  14 
"Do  and  Dare"  (Tom  Mix),  Fox  Oct.  7 
"Douglas  Fairbanks  in  Robin  Hood"  (Douglas  Fair- banks,   United  Artists  Oct.  28 
"Dusk  to  Dawn"   (Florence  Vidor),  Associated  Ex- hibitors  Sept.  9 

"East  Is  West"  (Constance  Talmadge),  First National   Sept.  9 
"Enter   Madame"    (Clara  Kimball   Young),   Metro.. Nov.  18 
"Eternal  Flame,  The"  (Norma  Talmadge),  First National   Sept.  30 

"Face  in  the  Fog,  The"  (Lionel  Barrymore),  Para- mount  Oct.  21 
"Face  To  Face"  (Special  Cast),  Playgoers  Pictures.  .Oct.  14 
"Fighting  Guide,  The"  (William  Duncan),  Vitagraph  Sept.  30 
"Fools  of  Fortune"    (Special  Cast),  American  Re- leasing  Sept.  16 
"Forgotten  Law,  The."  (Milton  Sills),  Metro  Oct.  28 
"Fortunes  Mask"  (Earle  Williams),  Vitagraph   Oct.  21 

"Galloping  Kid,  The"  (Hoot  Gibson),  Universal ....  Sept.  23 
"Ghost  Breaker,  The"  (Wallace  Reid),  Paramount .. Sept.  30 
"Girl's  Desire,  A"  (Alice  Calhoun),  Vitagraph  Sept.  16 
-•iirl  Who  Ran  Wild,  The"  (Gladys  Walton), rjniversal   Oct.  14 
"Gootx  Men  and  True"  (Harry  Carey,  F.  B.  O  Nov.  18 
"Grandma's  Boy"    (Harold   Lloyd),   Associated  Ex- hibitors  Sept.  16 

"Hands  of  Nara,  The"  (Clara  Kimball  Young),  Metro  Sept.  2 
"Headless  Horseman,  The"  (Will  Rogers),  Hodkinson  Nov.  4 
"Her  Majesty"  (special  Cast),  Playgoers  Pictures.  .Sept.  16 
"Heroei    and    Husbands"    (Katherine  MacDonaldJ. First  National   Sept.  16 
"Hidden  Woman,  The"    (Evelyn  Nesbit).  American Releasing   Oct.  14 
'His  Back  Against  the  Wall"  (Raymond  Hatton  and Virginia  Valli),  Goldwyn   May  27 
'Honor  First"  (Special  Cast),  Fox  Sept.  9 
'Hound   of  the  Baakervilles,   The"    (Special  Cast). F.  B.  O  Oct.  7 
"How  Women  Love"  (Betty  Blythe),  B.  B.  Produc- tion Sept.  2 

"Impossible  Mrs.  Bellew,  The"  (Gloria  Swanson), Paramount   Nov  4 
"If  I  Were  Queen"  (Ethel  Clayton),  F.  B.  O  Oct.  28 
"Isle  of  Doubt.  The"  (Special),  Playgoers  Pictures.  .Sept.  30 

"Jan  of  the  Big  Snows"  (Special  Cast),  American Releasing    Oct.  21 
"June  Madness"  (Viola  Dana),  Metro   Oct.  7 
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"Kentucky    Derby,  The"  (Reginald  Denny),  Universal  Nov.     4  1485 

"Lavender  Bath  Lady,  The"  (Gladys  Walton),  Universal   Nov.  25 
'Light  in   the   Dark,   The"    (Hope  Hampton),  First National   Sept.  23 
•Little   Child  Shall  Lead  Them,  A"    (Special  Cast), Fox   Sept.  16 
'Little  Wildcat"  (Alice  Calhoun),  Vitagraph  Sept.  23 
'Lone  Hand,  The"  (Hoot  Gibson),  Universal  Oct.  28 
"Long  Chance,  The'    (Special  Cast),  Universal  Oct.  14 
"Lonesome  Corners"  (Special  Cast),  Playgoers Pictures   Oct.  21 
"Lorna  Doone"    (Madge   Bellamy),   First  National ..  Nov.  11 
"Love  Gamble,   The"    (John   Gilbert),   Fox  Nov.  18 
"Love  Is  An  Awful  Thing"  (Owen  Moore),  Selznick .  . Sept.  16 

1653 

1143 

1080 1144 
1431 1317 
1369 
1545 1601 

107>i 
"Manslaughter"    (Thomas  Meighan),   Paramo  ant ....  Sept.  30  1205 
"Man  She  Brought  Back,  The"  (Special  Cast),  Play- goers Pictures   Oct.  28  1429 
"Man  Who  Played  God,  The"  (George  Arliss),  United Artists  Sept.  16  1076 

"Man     Who     Saw     Tomorrow,     The"  (Thomas Meighan),  Paramount  
"Me  and  My  Gal"  (Special  Cast),  American  Releasing Corp  
"Missing  Millions"   (Alice  Brady),  Paramount  "Mixed  Faces"  (William  Russell),  Fox.   
"Mohican  s  Daughter,  The"  (Special),  American  Re- leasing   
'Monte  Cristo"  (All  Star  Cast).  Fox  
"Moonshine  Valley"   (William  Farnum),  Fox  
"Motion  to  Adjourn"  (Special),  Arrow  

Nov.  11  1547 

Aug.  26 
Sept.  3  ) .Oct.  14 

Sept.  23 
Sept.  J, 
Sept,  2 Sept  30 

"New  Teacher,  The"  (Shirley  Mason),  Fox  Aug.  ..9 
'Night  Life  in  Hollywood"  (Special),  Arrow  Sept.  iZ 
'Notoriety"  (Special  Cast),  Weber  &  North   Oct.  li 

877 
1205 1315 

1146 935 
937 1176 

82S 
1110 
1290 

"Old  Homestead,  The"  (All  Star),  Paramount  Oct.  el  1373 
"Oliver  Twist"  (Jackie  Coogan),  First  National  Nov.  11  1541 
"On  the  High  Seas"  (Dorothy  Dalton  and  Jack  Holt).. Oct.  14  1317 
"One  Eighth  Apache"  (Roy  Stewart),  Arrow  dept.  23  1110 
"One  Exciting  Night"   (Carol  Dempster),  United Artists   Nov.     4  1483 
"One    Week    of   Love"    (Elaine    Hammerstein  & 

Conway  Tearle),  Selznick   Nov.  18 

"Paid  Back"   (Gladys  Brockwell),  Universal  dept.  2 
"Peaceful  Peters"   (William  Fairbanks),   Arrow.  ..  .Sept.  23 
"Pink  Gods"  (Special  Cast),  Paramount  oct.  7 
"Prince  and  the  Pauper,  The"   (Special  Cast),  Not Known   kept.  2 
"Proof  of  Innocence,  The"  (Special  Cast)  Oct.  28 

1599 

S35 
1110 
1259 

93» 1433 

"Rags  to  Riches"  (Wesley  Barry),  Warner  Bros  Oct    7  122* 
"Remembrance"  (Special  Cast),  Goldwyn  Sept.  16  1075 
"Rich   Men's  Wives     (Special   Cast),   Al  Lichtman 
Corporation   Sept.    2  941 

"Saved  by  Radio"  (George  Larkin),  Russell  Produc- tion  Sept.     9  97S 
"Secrets  of  Paris"  (Lew  Cody),  C.  C.  Burr  Oct.  28  1406 
"Shirley  of  the  Circus" (Shirley  Mason),  Fox   Nov.  25  1659 
'Sin  That  Was  His,  The"  (William  Faversham), Selznick   Oct.  21  1371 
"Siren  Call.  The"  (Dorothy  Dalton),  Paramount  Oct.    7  1253 
"Skin  Deep"  (Milton  Sills),  Associated  First  National 
Pictures   Oct.  21  1375 

"Snowshoe  Trail,  The"  (Jone  Novak),  F.  B.  O  Sept.  23  1142 
"Streets  Of  New  York,  The"  (Barbara  Caselton), Arrow  Nov.  11  1518 
"Sunshine  Harbor"  (Special  Cast),  Playgoers  Pic- tures  Nov.     4  1487 
"Sure  Fire  Flint"  (Johnny  Hines),  C.  C.  Burr  Oct.  28  1406 

1651 1025 

101S> 
1431 
1605 
1605 1143 
1603 1145 

1255 1377 

1518 
1054 937 1257 

"Tess  of  the  Storm  Country"  (Mary  Pickford),  United  Artists  ..Nov.  25 
"Three  Must-Get-Theres,  The"  (Max  Linder),  Allied Producers  ar.d  Distributors  Corporation  Sept.  9 
"Through  the  Storm"  (Special  Cast),  Playgoers ....  Sept.  9 
"Till    We    Meet    Again"    (Mae    Marsh),  Associated Exhibitors   Oct.  28 
"To  Have  and  to  Hold"   (Betty  Compson  &  Bert Lytell),  Paramount   Nov.  18 
"Tom  Mix   in  Arabia"   (Tom  Mix),   Fox  Nov.  18 
"Top  O'  The  Morning"  (Gladys  Walton),  Universal .. Sept.  23 
"Town  That  Forgot  God,  The"    (Bunny  Grauer), Fox   Nov.  18 
"Timothy's  Quest"  (Special),  American  Releasing.  .. Sept  23 "Trail  of  the  Axe,  The"  (Dustin  Farnum),  American Releasing   Oct.  7 
"Trifling  Women"  (Special  Cast),  Metiv,   Oct.  21 

"Unconquered,  The"   (Maciste)   Aywon  Nov.  11 
"Unconquered  Woman,  The"  (Rubye  De  Remer),  Let &    Bradford   Sept.  16 
"Under  Oath"   ^Elaine  Hammerstein),  Selznick  Sep!.  2' 
"Under  Two  Flags"  (Priscilla  Dean),  Universal  Oct.  7 

"Valley  of  Silent  Men,  The"  (Alma  Reubens),  Para- mount  Sept.  9 
"Village  Blacksmith,   The"    (Special  cast),   Fox.... Nov.  IS 

"When  Husbands  Deceive"  (Special  Cast),  Associated Exhibitors   Sept.     9  1019 
"When  Knighthood  Was  in  Flower"  (Marion  Davies), Paramount   Sept.  30  1201 
"Why  Do  Men  Marry?"  (Edy  Darclea),  Unity  Sept.  30  ll'iu "When  Danger  Smiles"  (William  Duncan),  Vita- graph  Nov.  11  1547 
"White,  Shoulders"  (Katherine  MacDonald),  First  National  ....Nov.  25  1657 
"Without  Compromise"  (William  Farnum),  Fox.  ..  .Nov.  11  1543 
"Wolf  Law"  (Frank  Mayo),  Universal  Oct.  28  142o 
"Woman  He  Loved,  The"  (Special  Cast),  American 
Releasing   Sept.  16  1076 

"Woman  Who  Came  Back,  ^he"  (Special  Cast),  Play- 
goers  Sept.     9  1021 

"Woman's  Woman.  A"  (Mar.-  Alden),  Allied  P-oducers and   Distributors     Oct.  14  1315 
"Women  Men   Marry"    (Special  Cast),   Truart  Film Corp    Nov.     4  1462 
"'Wonders  Of  The  Sea"  J.  W.  Williamson  Nov.     4  1467 

"Yosemite  Trail,  The"  (Dustin  Farnum),  Fox  Oct.  14  1313 
"Young  Diana,  The"   (Marion  Davies),  Paramount ..  Sept.  16  1077 
"Young  Rajah,  The"   (Rodolph  Valentino),  Para- mount  Nov.  18  1597 
"Youth    to    Youth"    (Billie    Dove).    Metro  Nov    11  1543 

1023 1597 
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Illustrated  Screen  Report 

Edited  by  GEORGE  T.  P4RDY Assistant  Editor,  JAMES  M.  DAVIS 

Thelma Ebb  Tide 

A  Chester  Bennett  Production,  Released  by  F.  B. 

O.  Story  by  Marie  Corelli.  Scenario  by 

Thomas  Dixon,  Jr.  Cameraman,  Jack  Mac- 

Kenzie.  Directed  by  Chester  Bennett. 

Length  6497  Feet. 
CAST  AND  SYNOPSIS 

Thelma  Jane  Novak;  Bntta,  Barbara  Tennant;  Lovissa,  Gordon  Mullin : 
Olaf  Bert  Sprotte;  Phillip  Vernon  Steel;  Lorimer,  Peter  Burke;  Sigurd,  Jack 
Rollins ;  Dyceworthy,  Harry  Clark ;  Lady  Clara,  June  Elvidge ;  Lennox, 
Wedgewood  Nowel. 
Thelma  Guildmar  lived  in  a  little  peasant  village  in  Norway.  Lovissa,  an 

old  hag  with  an  intense  hatred  for  Thelma  accused  her  of  being  a  witch  and 
incited  a  mob  against  her  but  Thelma's  father,  a  descendant  of  the  Viking kings  drove  them  off  by  force.  In  London,  Sir  Phillip  was  sought  after  by 
Lady  Winsleigh  who  came  to  his  home  and  openly  declared  her  love  for  him. 
and  while  there  he  met  and  married  Thelma.  Upon  their  return  to  London 
Lady  Winsleigh  sought  to  humilate  Thelma  but  all  London  received  her 
This  woman's  foolish  act  caused  Sir  Philip  to  sail  for  Norway  on  his  yacht 
graciously  Lady  Winsleigh  then  took  advantage  of  Sir  Phillip's  absence  and after  gaining  the  confidence  of  the  girl  told  her  that  her  husband  was  un- faithful to  her.  Thelma  believed  the  lies  and  returned  to  her  country  but  was 
soon  followed  by  Sir  Phillip  who  proved  his  innocence  and  regained  her  love. 

A  picturization  of  Marie 
Lorelli's  widely  read  novel 
'Thelma"  that  fulfills 

every  demand  of  the  movie 

patron.  The  film  has  been 
beautifully  produced  with  a 

wealth  of  picturesque  scen- 
ery and  sets  that  give  a 

splendid  bit  of  realism  to 

the  story.  It  is  highly  ro- 
mantic and  has  a  love 

theme  that  will  appeal. 

Some  melodramatic  mo- 
ments season  the  story  and 

bring  it  to  a  big  climax. 

Points   of   Appeal. — The 
simplicity  of  the  story  and 
the  beginning  and  the  oc- casional cut  backs  of  the 
diking  legend  will  please 
the  eye.  Later  Thelma's splendor  in  London  society 
will  also  delight.  The  story 
is  interestingly  told  al- 

though a  little  cutting 
would  be  welcome.  The  di- 

rection has  been  well  han- 
dled and  in  all  detail  work 

the  picture  is  complete.  Ai 
interesting  feature  for  the 
ladies'  approbation  is  the 
display  of  fashionable 
gowns  in  one  part  of  the 
story. 

Cast. — Jane  Novak  is  a 
charming  heroine.  She  is 
appealing  in  the  title  role 
and  succeeds  in  carrying 
the  audience  with  her.  Ver- 
aon  Steele  as  Sir  Phillir> 
ha»  a  likeable  role  that  he 
does  well.  Bert  Sprotte,  as  Olaf,  Thelma's  father  looks  and  acts 
the  part.    The  remainder  of  the  east  is  thoroughly  good. 
Photography,  Lighting,  Direction. — There  are  many  good  exteri- 

ors that  carry  out  the  Norwegian  atmosphere.  The  interiors  arc 
also  in  keeping  with  the  story  and  have  been  effectively  lighted. 
The  continuity  is  even,  good  interest  is  sustained  and  the  direction 
satisfactory.  \ 

Released  by  Paramount.  Story  by  Robert  Louis 

Stevenson  and  Lloyd  Osbourne.  Scenario 

by  Waldemar  Young.  Cameraman  Bert 

Glenn  on.  Directed  by  George  Melford. 

Length  7336  Feet. 
CAST  AND  SYNOPSIS 

Ruth  Attwater,  Lila  Lee;  Robert  Herrick,  James  Kirkwood;  J.  L.  Huish, 
Raymond  Hatton ;  Captain  Davis,  George  Fawsett;  Richard  Attwater,  Noah Berry;  Tehura,  Jacqueline  Logan. 

Ruth  Attwater  lives  with  her  father  on  an  uncharted  island  in  the  south  sea. 
She  has  never  seen  any  white  men  and  her  father  threatens  to  kill  any  who 
come  on  the  island.  Fate  brings  three  -'erelicts  from  the  sea  to  the  island. Attwater  invites  them  to  dinner  purposely  to  show  them  his  accumul«tion 
an  English  gentleman,  who  has  made  a  failure  of  life,  spies  Ruth  and  decides 
of  pearls  anri  then  kill  them  if  they  did  not  leave  immediately.  Herrick, 
not  to  leave  the  place  although  he  keeps  in  hiding.  Captain  Davis  and  Huish 
plan  to  rob  Attwater  of  his  pearls.  When  they  come  ashore  again  with  a  flag 
of  truce  Attwater  suspects  their  evil  intentions  and  masters  them.  Meanwhile 
Herrick  and  Ruth  have  escaped  to  .  the  boat  lying  in  the  harbor.  Attwater 
pursues  them.  The'ship  catches  fire  and  Ruth  and  Herrick  jump  ir.co  the  sea. 
They  are  attacked -by  an  octopus  but  are  saved  by  the  natives.  Attwatev 
perishes  on  board  the  burning  vessel 

A  story  of  the  South  Sea 
Islands  that  starts  off  fair- 

ly slow.  However,  a  glance 
over  the  names  listed  in  the 
cast  should  be  reassuring 
enough  to  know  that  the 
action  is  not  far  off.  True 
to  these  expectations  there 
are  some  big  thrills  in 
store.  George  Melford  has 
injected  his  usual  clever 
dexterity  of  directing  and 
gets  over  some  spectacular 
sea  effects  both  above  ana 
below  water.  As  far  as  the 

story  is  concerned,  it  is 
scarcely  true  to  Robert 
Louis  Stevenson's  original 
but  rather  more  of  a  ro- 

mance with  particular  ef- forts to  convert  it  into 
screen  material  that  will  at- 

tract the  eye.  It  should 
satisfy  in  practically  any 
house. 

Points  of  Appeal. — There 
throughout  the  story  and 
by  the  aid  of  the  subtitles 
is  successfully  put  over 
The  scenes  under  the  water 
are  thrilling  and  the  fight 
with  the  octopus  is  a  breath 
taking  moment.  Also  the 
storm  effects  at  sea  are  well 
rlone.  The  love  elemein  io 
satisfactory  and  the  inter- 

est in  the  story  is  well  sus- 
tained by  the  use  of  attrae 

tive  sets  and  natives. 
Cast. — Lila  Lee  is  a  good 

actress  but  fails  to  be  con- 
vincing in  her  role  as  Ruth 

Attwater.  James  I  irkwood 
is  excellent.     George  Faw- 
cett  gives  a  perfect  charac- 

terization of  Stevenson's  Captain  Davis  and  the  same  can  be  said 
of  Raymond  Hattoi  as  Mr.  Huish.    Hatton  gives  some  remarkably 
clever  facial  expressions  that  register  well.    Other  members  of 
the  cast  are  good. 
Photography,  Lighting,  Direction.— The  photography  is  excel- 

lent.   Lighting  good  and  direction  all  that  couH  be  desired. 
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GUIDE  TO  FEATURE  RELEASES 

AMERICAN  RELEASING  CORP. 
Footage 

The  Other  Side  (Hugh  Dierker)   6,000* The    Deerslayef    (Pyramid    Pictures)   6,000 
Miles    Brewster   and    the    Super-Sex  (Frank 

•      K.  Adams)   6%00. At  the  Crossroads   (Seena-Owen)   6,000 
The  Great  City    (Whitman  Bennett)   7,000* Cardigan    (Messmore    Kendall)   6,982 
Jung.e  Adventures  (Martin  Johnson)   5,000* Belle  of  Alaska  (Chester  Bennett;   4,666 
Daring   Danger   (Cliff   Smith)   4,669 
Jan  of  the  Big  Snows  (J.  Oliver  Curwood) .  .  4,531 
The   Cradle   Buster   (Tuttle-Waller)   5,180 
Bluebeard,  Jr.  (Jas.  Livingston)   4,140 
The  Lying  Truth   (Marion   Fairfax)   5,392 
Sisters    (International    Film)   6,785 
The   Hidden    Woman    (Nanuet    Corp. — Allan 
Dawn)    4,626 

My  Old  Kentucky  Home  (Pyramid  Pictures)  7,382 
Man's  Law  and  God's  (Finis  Fox)   4,791 The  Three  Buckaroos  (Fred  Balshofer)   4,599 
Destiny's  Isle  (Wm.  P.  S.  Earle)   5,496 False  Fronts  (Herold  Bros.)   5,044 
The  Mohician's  Daughter  (S.  E.  V.  Taylor).  4,697 
His    Wife's    Husband    (Pyramid    Pictures)..  6,092 The  Great  Alone  (West  Coast  Films)   5,912 
Me  and  My  Gal  (Welch-Pearson)   5,433 
Moongold    (Dramafilms,    Inc.)   2,000* Shattered   Idols    (J.    L.    Frothingham)   5,850 
The  Amazing  Lovers  (Jans  Productions)....  6,000* 
The  Trail  of  the  Axe  (Dustin  Farnum)   5,000* 
The   Proof  of    Innocence   (Louis   Du   Pre)..  6,000* 
Man  and  Woman  (Jans  Productions)   5,000* 
The  Challenge   (Dolores   Cassinelli)   5.00O* That    Woman    (Catherine    Calvert)   5,840 
The  Danger  Point  (Halperin  Productions)....  5,807 
The  Prince  and  The  Pauper    6,445 

ASSOCIATED  EXHIBITORS 

(Distributed   through  Pathe) 

ASSOCIATED  FEATURES 

The  Real  Adventure  (Florence  Vidor)    5,000* 
Dusk  to  Dawn  (Florence  Vidor)    5,000* 
When  the  Devil  Drives  (Leah  Baird)    5,000* 
When  Husbands  Deceive  (Leah  Baird)    6,000* 
Till  We  Meet  Again  (All  Star  Cast)    6,000* Head  Hunters  of   The   South   Seas  (Martin 

Johnson    Production)    6,000* The   Woman     Who    Fooled     Herself  (May 
Allinson)    6,000* 

Breaking  Home  Ties  (All  Star  Cast)    6,000* 
HAROLD  LLOYD  COMEDIES 

Among  Those  Present   3,000* 
Now  or  Never    3,000* 
I  De    3,000* 
Never  Weaken   3,000* 
A   Sailor-Made  Man   4,000* 
Grandma's   Boy    5,000* 
PLAYGOERS  PICTURES,  INC. 
The  Woman  Who  Came  Back  (All  Star  Cast)  6,000* 
Her  Majesty   (Mollie   King)    5,000* 
Through  the  Storm  (All,, Star  Cast)    5,000* 
The  Isle  of  Doubt  (Wyndham  Standing)    6,000* 
Face  to  Face  (All  Star  Cast)    5,000* 
The  Man  She  Brought  Back  (All  Star  Cast)  5,000* 
One  Night  in  Paris  (All  Star  Cast)    5,000* 
The  Bootlegger's  Daughter  (Enid  Bennet  and 

Fred  Niblo)    5,000* 
The  Man  and  the  Moment  (All  Star  Cast)  .  .  5,000* 
The  Man  Who  Waited  (All  Star  Cast)    5,000* 

FAMOUS  PLAYERS-LASKY 

PARAMOUNT  PICTURES 
Over  The  Border   (Penrhyn  Stanlaws-Comp- son  Moore)    6,837 
The  Woman  Who  Walked   Alone  (Melford- 
Dalton)    6,947 

Our  Leading  Citizen  (Thomas  Meighan) ....  6,634 
The  Eyes  of  the  Mummy  (Pola  Negri)   3,805 
The  Man   Unconquerable   (Jack  Holt)   5,795 
For  the  Defense  (Ethel  Clayton)   4,905 
The  Greatest  Truth  (Mia  May)   5,257 
South  of  Suva  (Mary  Miles  Minter-Realart)  4,639 
Borderland    (Agnes    Ayres)   5,486 
The  Siren  Call  (Dorothy  Dalton-Irvin  Willat)  5417 
While   Satan   Sleeps   (Jack   Holt)   6,069 
Manslaughter   (Cecil   B.   DeMille   Prod.)   9,06! 
Above  All  Law  (Hamilton  Prod.)   7,177 
Pink  Gods  (Penrhyn  Stanlaws   Prod.)   7,062 
'Approximately The  Old  Homestead  (Jas.  Cruze  Spec.  Prod.)  7,696 
The  Face  in  the  Fog  (Cosmopolitan   Prod.)  6,095 
Burning   Sands   (Geo.   Melford   Prod.)   6,919 
The  Ghost   Breaker   (Wallace  Reid)   5,130 
The  Cowboy  and  the  Lady  (Mary  Miles  Min- 

ter-Tom  Moore)    4,918 
To   Have   and   to   Hold    (Geo.  Fitzmaurice- 

Betty    Compson-Bert    Lytell)   7,518 The   Man    Who    Saw    Tomorrow  (Thomas 
Meighan)    6,993 

On  the  High  Seas  (Irvin  Willat  Prod,  with 
Dorothy  Dalton  and  Jack  Holt)    5,050 

The  Young  Rajah  (Rodolph  Valentino)    7,705 

Footage 
Anna  Ascends  (Alice  Brady)    ?,??? 
Clarence  (Win.  de  Mille  prod.  Wallace  Reid, 
Agnes  Ayres,  and  May  McAvoy)    6,146 

The  Impossible  Mrs.  Bellew  (Gloria  Swanson 
Sam  Wood)   7,155 

The  Pride  of  Palomar  (Cosmopolitan  Prod.)  .  ?,??? 

REALART  PICTURES 

(Through  Famous  Players-Lasky) 
STAR  PRODUCTIONS 
Something  Different  (Constance  Binney) .  .  .  .  4,840 
The  Magic  Cup  (Constance  Binney)   4,857 
Such  a  kittle  Queen  (Constance  Binney) ....  4,942 
Out  of  the  Chorus  (Alice  Brady)   4,888 
The  Land  ot  Hope  (Alice  Brady)   4,964 
Little    Italy    (Alice    Brady)   4,875 
Blackbirds   (Justine  Johnstone)   4,979 
The   Plaything   of   Broadway    (Justine  John- stone)   5,360 
Sheltered  Daughters   (Justine  Johnstone) ....  4,895 
A  Heart  to  Let  (Justine  Johnstone)   5,294 
A  Private  Scandal  (Mary  McAvoy)   4,363 
Room  and  Board  (Constance  Binney)   5,107 
Her   Winning   Way    (Mary   Miles  Minter) .  .  4,715 
Everything  for   Sale   (May   McAvoy)   5.U91 

FILM  BOOKING  OFFICES  OF 

AMERICA 

Boy  Crazy  (Doris  May)   4,800 
The  Bigamist  (Special  Cast)   5,170 
The  Vermillion  Pencil  (Sessue  Hayakawa) .  .  5,012 
The  Glory  of  Clementina  (Pauline  Frederick)  5.U/6 
Gay  and  Devilish  (Doris  May)   4,777 
Shiek  of  Araby  VH.  B.  Warner  revival)....  4,537 
The  Son  of  the  Wolf  (Norman  Dawn)   S.UUO* The   Fatal   Marriage   (Gish-Reid  revival)....  4,685 
The  Understudy  (Dons  May)    5,000 
Colleen  of  the  Pines  (Jane  Novak)   5,000 
Up  and  At  'Em  (Dons  May)   5,000* 
My   Dad   (Johnnie   Walker)   5.00U* (Jueen  of  the  Turf  (Special  Cast)   4,823 The  First  Woman  (Mildred  Harris)   4,959 
In  the  Name  of  the  Law  (Emory  Johnston)  6,000* 
The  Kick-Back  (Harry  Carey)   6,000* 

FIRST  NATIONAL 

A  Question  Of  Honor  (Anita  Stewart)   6,065 
Gas,  Oil,  Water   (Charles  Ray)   4,500 
Smilin'  Through  (Norma  Talmadge)   8,000* The    infidel    (Kathenne    McDonald)   5,377 
Kindred  of  the  Dust   (R.  A.  Walsh-Miriam 
Cooper)   8,422 

The  Half  Breed  (Morosco)   5,484 
Slippy   McGee   (Morosco)   6,000* The  Woman  He  Married  (Anita  Stewart)...  6,563 
Hurricane's  Gal  (Dorothy   Phillips)   7,944 The  Masquerader  (Guy  Bates  Post)   7,835 
Fools  First  (Marshall  Neilan  Prod.)   5,773 
One  Clear  Call  (John  M.  Stahl)   7.54U 
The  Primitive  Lover  (Constance  Talmadge) .  .  6,172 
Deuce  of  Spades  (Charles  Ray)   4,505 
Sonny    (Richard   Barthelmess)   6,968 
Rose  O'  the  Sea  (Anita  Stewart)   6,837 Domestic  Relations  (Kathrine  MacDonald) .  .  5,192 
Smudge    (Charles    Ray)   4,716 Crossroads  of  New   York   (Mack   Sennett) .  .  6,292 
Alias  Julius  Caesar  (Charles  Ray)   6,131 
Woman's  Side  (Kathenne  MacDonald)    ....  5,222 Trouble   (Jackie  Coogan)    4,912 
Heroes  arid  Husbands  (Katherine  MacDonald) 

  5,460 
Eternal   Flame  (Norma  Talmadge)    7,453 
Skm   Deep   (Ince  Special)    6,303 
The  Light  in  the  Dark  (Hope  Hampton)   5,600 
The  Bond  Boy  (Richard  Barthelmess)   6,902 
White  Shoulders  Katherine  MacDonald)   ....  5,966 
East  Is  West  (Constance  Talmadge)   7,737 
Lorna  Doone  (Maurice  Tourneur)    6,083 
Oliver  Twist  (Jackie  Coogan)   7,761 

ASSOCIATED  PRODUCERS 

(Through  First  Notorial) 

Cup  of  Life  (Thos.  H.  Ince)   4,392 
The  Leopard  Woman  (Louise  Glaum)   7,000* A  Thousand  to  One  (Hobart  Bosworth)   6,055 
Love    (Louise   Glaum)   6,000* 
I  Am  Guilty  (Louise  Glaum)   6,312* 
Greater  Than  Love   6,000* 
Th  ■  Forbidden  Thing  (James  Kirkwood — All 
Star)    6,000* A  Perfect  Crime  (Monte  Blue)   4,739 

A  Broken  Doll    4,594 
The  Last  of  the  Mohicians   (Maurice  Tour- 

neur)   6,000* The  Foolish   Matrons   (Maurice  Tourneur)..  6,000 
A  Small  Town  Idol  (Ben  Turpin)   5,00n* 
Home   Talent    5.000* 
The  Ten  Dollar  Raise    6.000* 
Mother  O'  Mine  (The  Thos.  H.  Ince)   6,500 
Lying  Lips  (Thos.  H.  Ince)   7,000 
Homesoun  Folks  (Thos.  H.  Ince)   6,000* 

FOX  FILM  CORPORATION 
Footage 

SPECIAL 
The  Fast  Mail    4,880 
Silver  Wings    8,271 
Monte    Cristo    9,828 
A  Fool  There  Was    6,604 
Nero   11,500 
Lights  of  New   York  (Oct.  22)   ???? 
A  Little  Child  Shall  Lead  Them  (Oct.  29)  8,361 
My  Friend,  the  Devil  (Nov.  19)   9,555 WILLIAM  FARNUM  SERIES 
Shackles  of  Gold   5,967 
Moonshine   Valley    5,675 
TOM  MIX  SERIES 
Just  Tony    5,242 Do  and  Dare    ???? 
The  Fighting  Streak   4,88ft 
CHARLES  JONES  SERIES 
Western  Speed   5,002 
West  of  Chicago    4,694 
DUSTIN  FARNUM  SERIES 
Oathbound    4,46* 
The  Yosemite  Trail    ???? 
WILLIAM  RUSSELL  SERIES 
Money  to  Burn    4,580 
The  Crusader    4,780 
SHIRLEY  MASON  SERIES 
The  New  Teacher    4,453 
Youth  Must   Have  Love   4,368 
JOHN  GILBERT  SERIES 
Arabian   Love    4,440 
Honor   First    5,07: 
In  Calvert's  Valley    ???? 

GOLDWYN  PICTURES 

Pardon  My  French  (Vivian  Martin)   5,620 
A  Poor  Relation  (Will  Rogers)   4,609 
From  the  Ground  Up  (Tom  Moore)   4,495 
Be  My  Wife  (Max  Linder)   4,47^ 
The  Grim  Comedian  (Special  Cast)   5,509 
The  Night  Rose  (Special  Cast)   5,63" Poverty  of  Riches  (Special  Cast)   5,641 
Man  from   Lost   River,  The  (Special  Cast).  5,693 
Glorious  Fool,  The   5,392 
Man  with  Two  Mothers   4,423 
His  Back  Against  the  Wall   4,680 
Watch   Your  Step   4,71,' Doubling  for  Romeo    4,304 
Wallflower,  The    5,228 
Grand  Larceny    5,228 
Theodora     (Special)   8,8*5 

W.  W.  HODKINSON  CORP. 

BENT.  R.  HAMPTON 
The  Dwelling  Place  of  Light   (All  Star)...  «,568 
The  Spenders   (All  Star)   5,693 
A  Certain  Rich  Man  (All  Star)   6,000* Heart's    Haven    (Claire    Adams,   Carl  Gaat- 

voort,    Robert    McKim)   6,000* The     Gray     Dawn     (Claire     Adams,  Carl 
Gantvoort,   Robert   McKim)   6,000* ZANE  GREY  PICTURES 

The  Riders  of  the  Dawn  (All  Star)   6,180* 
Desert  Gold  (All  Star)   7,000* The  Man  of  the  Forest  (All  Star)   5,880 
The  Mvsterious  Rider  (All  Star)   5,500 
T.  PARKER  READ 
The  Brute  Master  (Hobart  Bosworth)   4,643 
Love  Madness  (Louise  Glaum)   6,290 
Sex  (Louise  Glaum)    6,208 DIETRICH  BECK,  INC. 
The  Harvest  Moon  (Doris  Kenyon)   5,480 ART  CO.  PRODUCTIONS 
Cynthia-of-the-Minute   (Leah  Baird)    5,634 ROBERT  BRUNTON 
The  Cost  of  Opportunity   (J.  Warren  Kerr; 
gan)    4,624 The  House  of  Whispers  (J.  Warren  Kerrigan)  4,624 

The  Green  Flame  (T.  Warren  Kerrigan)...  4,925 
NATIONAL  PRODUCTIONS 
The  Kentucky  Colonel  (Joseph  J.  Dowling)  5,965 
JOSEPH  LEVERING His  Temporary  Wife  (Rubye  De  Demer) .  .  5,329 DIAL  FILM 
The  Tiger's  Coat  (Mvrtle  Stedman)   4,430 
King  Spruce   (Mitchell   Lewis)   6,000* Light  in  the  Clearing  (All  Star)   7,000* RERG-KAHLERT  PRODUCTIONS 
Free  Air  (Marjorie  Seaman)   4,000* LEWIS  TRACY The  Silent  Barrier  (Seldon  Lewis)    5,760 
IRVIN  V.  WILLAT  PROD. 
T.  L.  FROTHINGHAM  PROD. 
The  Broken  Gate  (Bessie  Barriscale)   6,300 
The  Rreaking  Point    (Bessie   Barriscale)....  5,700 
The  Other  Woman  (All  Star  Cast)   5.80" 
Fiftv   Candles   (All   Star)   6,000* Partners  of  the  Tide  (All  Star)   6,150 
Fare  of  the  World  (Barbara  Bedford)   5,80(1 
HUGO  BALLTN  PROD.  Footage 
East    T.vnne     (Mabel     Ballin    and  Edward 
Earle)    6,634 

The  Journev's  End  (Mabel  Balhn  and  Wynd- 
ham  Standing)    8,000* Tane  Evre  (Mabel  Ballin  and  Neman  Trevor)  6,550 

Other  Women's  Clothes  (Mahel  Ballin,  Ray- 
mond  Ttloomer.  Crauford  Kent)   7.nnn* 

Married  People  (Mabel  Ballin)   6.000* 
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The  Jilt When  the  Desert  Calls 

Universal  Photoplay  in  Five  Parts.  Author,  R. 

Ramsey.  Scenario  by  Arthur  Statter.  Di- 

rector, Irving  Cummings.  Cameraman, 

William  Marshall.  Running  Time,  Fifty- 
Five  Minutes. 

CAST  AND  SYNOPSIS 

Rose  Trenton,  Marguerite  De  la  Motte ;  Sandy  Sanderson,  Ralph  Graves ; 
George  Prothero,  Matt  Moore;  Secretary,  Ben  Hewlett;  Mr.  Trenton,  Harry 
Devere ;  Mrs.  Trenton,  Eleanor  Hancock. 

Led  by  pity  instead  of  love  Rose  Trenton  becomes  engaged  to  George  Pro- 
thero, back  from  the  war  and  blind.  She  faces  the  task  of  telling  a  naturally 

jealous  and  suspicous  man  that  she  does,  not  really  love  him.  She  hears  of 
a  specialist  in  Paris  who  might  operate  and  restore  his  eyesight.  She"^vrites this  specialist.  Rose  tells  George  that  she  is  mistaken  in  her  love  for  him. 
He  is  bitter  but  resigned  and  goes  to  the  specialist.  Two  months  later 
Sandy  Ferguson  returns  from  the  war  front  and  is  kindly  received  by  Rose, 
who  falls  in  love  with  him.  George  Prothero,  still  supposed  to  be  blind,  also 
returns.  He  and  Sandy,  old  friends,  greet  each  other  cordially.  They  go 
around  together  on  little  trips.  Suddenly  a  letter  comes  from  Paris  which  in- 

forms Rose  that  Prothero's  sight  was  restored  by  a  French  surgeon  eight weeks  before.    Prothero  denies  the  truth  in  vain.     Sandy  and  Rose  are  united. 

Smooth,  swift  action,  col- 
orful Southern  atmosphere, 

a  cleverly  developed  love 
story,  "The  Jilt"  registers 
as  a  fine  program  attrac- 

tion, worthy  the  attention 
pf  all  exhibitors.  Although 
the  great  World  War  fig- 

ures as  a  base  for  the  story, 
the  director  has  wisely 
avoided  all  battle  details, 
•despite  the  temptation 
there  must  have  been  to  en- 

large upon  life  in  the 
trenches  and  adventures  in 
"No  Man's  Land."  It  is 
an  odd  sort  of  yarn,  alto- 

gether out  of  the  ordinary, 
lolding  its  interest  well 
from  start  to  finish,  prettily 
photographed  and  ably  act- 

ed by  a  talented  cast  of 
players.  There  are  mani- 

fold exploitation  opportuni- 
ties offered  by  this  picture, 

which  gives  every  indica- 
tion of  winning  widespread 

popularity. 

Points   of   Appeal. — The 
element  of  suspense  is  well 
sustained,  in  fact  one  of  the 
film's  strongest  points  is the  manner  in  which  the 
plot  provides  the  unexpect- 

ed. The  character  of  George 
Prothero,  for  instance,  wins 
a  certain  amount  of  favor 
and  excites  sympathy  even 
if  he  turns  out  to  be  a 
cheat  in  the  end.  It  is  im- 

possible to  anticipate  the 
climax,  so  s'kilfully  has  the scenario  writer  performed 
lis  task,  the  settings  are 
admirable  and  the  photog- 

raphy excellent. 

Cast. — Marguerite  De  la  Motte,  as  Eose  Trenton,  enters  thorough- 
ly into  the  spirit  of  a  very  difficult  role.  The  part  of  the  girl  who 

has  resolution  enough  to  break  an  engagement  undertaken  under 
the  stress  of  pity  instead  of  love  requires  extremely  delicate 
handling  and  Miss  la  Motte  accentuates  its  lights  and  shadows 
realistically,  without  overacting.  Ealph  Graves  is  a  lovable  and 
sincere  Sandy  Ferguson,  Matt  Moore  furnishes  an  artistic  inter- 

pretation of  the  unfortunate  George  Prothero  and  every  member 
■of  the  supporting  cast  contributes  heavily  to  the  picture's  success. 

Photography,  Lighting,  Direction.— There  are  many  fine  exteriors, 
including  a  number  of  colorful  long  shots  depicting  the  quiet beauty  of  an  old  time  Southern  estate,  the  interiors  are  well  filmed 
and  good  lighting  prevails.  The  continuity  is  unbroken  and  fast action  distinguishes  the  entire  production. 

Released  through  American  Releasing  Corp. 

Story  by  Donald  McGivney.  Scenario  by 

Peter  Milne  and  Georgette  Duchesne.  Cam- 
eraman, Michael  Joyce.  Directed  by  Ray 

Smallwood.     Length  6159  Feet. 

CAST  AND  SYNOPSIS 

Louise  Caldwell,  Violet  Hemming ;  Eldred  Caldwell  and  George  Steven- 
son played  hjl  Robert  Frazer;  Richard  Manners,  Sheldon  Lewis;  Dr.  Thorpe, 

Huntley  Gordon;  Col.  Potter,  J.  Barney  Sherry;  Frank  Warren,  David  Wall; 
The  White  Angel,  Julia  Swayne  Gordon;  Nazim,  Nicholas  Thompson;  Tommy, 
Tammany  Young. 

Eldred  Caldwell,  bank  cashier  in  a  city  on  the  Sahara's  edge,  is  happy 
with  this  wife  Louise  until  the  appearance  of  Richard  Manners  from  New  York, 
whose  loathsome  attentions  Louise  thought  she  had  escaped.  Manners  uses  the 
resemblance  existing  between  Caldwell  and  a  derelict  to  ruin  Caldwell  by  means 
of  a  forged  check.  Caldwell  is  discharged  and  advised  to  leave  the  city. 
Immediately  afterward  is  discovered  the  body  of  the  derelict,  a  suicide,  who  is 
identified  as  Caldwell.  Louise  takes  flight  into  the  desert,  to  escape  Manners 
and  finds  protection  with  the  widow  of  a  sheik-  An  attempt  is  made  by  Man- 

ners to  kidnap  her — an  attempt  in  which  he  loses  his  life. 
The  end  of  the  World  War  finds  England  searching  for  Sheik  El-Din  to 

reward  him  for  bravery.  When  he  receives  his  decoration  the  commanding 
officer  suspects  that  he  is  Caldwell  but  is.  silenced  when  the  supposed  sheik 
faints  from  exhaustion  due  to  a  wound.  He  revives  in  an  army  hospital  and 
thinks  he  recognizes  Louise  in  the  nurse,  who,  a  soldier  tells  him,  is  to  marry 
a  doctor.  Whether  Caldwell  shall  speak  or  forever  hold  his  peace  is  a  question 
that  torments  him.  But  before  he  can  decide  events  move  swiftly  to  a  power- 

ful climax  which  rights  every  wrong  and  brings  happiness  to  those  deserving  it. 

' '  When  the  Desert  Calls ' ' 
13  exactly  what  the  name 
implies — another  sheik  pic- 
lure.  The  story  is  melo- dramatic and  while  none  of 
the  situations  are  especially 
new  they  are  exciting  and 
fhould  give  fairly  good  sat- i  if  action  to  an  audience 
that  is  not  overly  critical. 
If  your  patrons  enjoy  pic- 

tures of  desert  sands,  Arab 

camps  and  silhouetted  cara- 
vans they  should  be  satis- 

fied with  this  production  al- 
though it  is  by  no  means  as 

big  a  picture  as  some  of  the 
forerunners  done  in  this 

style. 
Points  of  Appeal. — There 

are  numerous  exteriors  that 

will  please.  In  fact  the  pho- 
tography is  the  best  feature 

of  the  picture.  The  biggest 
fault  to  find  with  triangle 
stories  is  that  they  all 
cover  more  or  less  familiar 
ground  and  have  reached  a 
stage  where  little  or  no  sus- 

pense can  be  entertained. 
However,  in  localities  where 
newness  is  of  no  particular 
importance  there  should  be 
some  good  thrills  in  store 
for  the  spectators. 

Cast. — Violet  Heming  as 
Louise  Caldwell  is  often  ex- 

ceedingly good  in  her  role. 
She  is  however,  handicap- 

ped by  her  limited  material. Robert  Frazer  does  a  dual 
role    with    good  success. 
Sheldon  Lewis  as  Richard  Manners  is  decidedly  a  villainous  villain. 
The  supporting  cast  is  good. 

Photography,  Lighting,  Direction. — Exteriors  and  interiors  often 
furnish  pictures  of  real  beauty.  The  lighting  is  effective  through- 

out and  all  of  the  shots  are  clear  and  well  defined.  Continuity  is 
good  but  the  action  is  sometimes  slow.    Direction  0.  K. 
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GUIDE  TO  FEATURE  RELEASES— Cont'd 

ROCKET    FILM    CORP.  Footage 
The   Truant   Husband    (All   Star)   5,000* 
Keeping  Up  with  Lizzie  (Enid  Bennett)   6,000* RENCO  FILM  CORP. 
At  the  Sign  of  the  Jack  O'Lantern  (All  Star)  5,193 
The  Veiled  Woman  (Marguerite  Snow)   6,000* WARD  LASCELLE  PRODUCTIONS 
Rip  Van  Winkle  (All  Star)  '.'   6,700 WINNIPEG  PRODUCTIONS,  LTD. 
God's  Crucible  (All  Star)   6,000* Cameron    of    the    Royal    Mounted  (Gaston 
Glass)   6,000* HOLTRE  PRODUCTIONS 

French  Heels  (Irene  Castle)   5.500 
No   Trespassing    (Irene   Castle)   6.C00* TILFORD   CINEMA  STUDIOS 
Slim  Shoulders  (Irene  Castle)   6,000* 

AL  LICHTMAN  CORPORATION 
Rich  Men's  Wives    5,000* Shadows   5,000* 
Thorns  and  Orange  Blossoms    5,000* 
The  Hero    5,000' 
Are  You  A  Failure?    5,000* 

METRO  PICTURES  CORP. 
NAZIMOVA 
The  Heart  of  a  Child   6,239 
Madame  Peacock    5,428 
Billions  '  5^036* Camille    5  600 
METRO  CLASSICS.  Inc.  (Special) 
Fourteenth  Lover,  The   (Viola  Dana)   6,000* 
Infamous  Miss  Revel,  The  (Alice  Lake)   6.000* 
Alias  Ladyfingers  (Bert  Lytell)   6,000* 
There  Are  No  Villians  (Viola  Dana)   6,000* 
Golden  Gift.  The  (Alice  Lake)  ...  6,000* 
Right  That  Failed,  The  (Bert  Lytell)   6,000* 
Glass  Houses  (Viola  Dana)   6,000* 
Kisses   (Alice  Lake)   6,000* 
Face  Between,  The   (Bert  Lytell)   4,997 
Seein's   Believing   (Viola  Dana)   6,000* Hate   (Alice  Lake)   6,000* 
Five  Dollar  Baby,  The   (Viola  Dana")   6^000* 
They  Like  'Em  Rough  (Viola  Dana)   6,000 Sherlock   Brown   (Bert  Lytell)   6  000* MAURICE  TOURNEUR  PROD. 
The  Great  Redeemer  (All  otar  Cast)   5,005 TAYLOR  HOLMES  PROD. 
Nothing   But   the  Truth   5,630 The  Very   Idea    5,212 Nothing  But  Lies   4^882 
C.  E.  SHURTLEFF  PROD. 
The  Mutiny  of  the  Elsinore  (All  Star)    5,778 The  Star  Rover  (Special   Cast)   4446 The  Little  Fool  (Special  Cast)   4,670 
S.  L.  PRODUCTIONS 
Garments  of  Truth  (Gareth  Hughes)   4,968 The  Hunch  (Gareth  Hughes)   6,000* 
Litt'e  Eva  Ascends  (Gareth  Hughes)   6.000* Stay    Home    (Gareth    Hughes)   ???? 
I  Can  Explain  (Gareth  Hughes)   6  000* 
Don't  Write  Letters  (Gareth  Hughes)   6,000* ROLAND  WEST  PROD. 
The  Silver  Lining  (Jewel  Carmen)   5,846 HOPF  HAMPTON  PROD. 
A  Modern  Salome  (Hope  Hampton)   5,280 WILLIAM  DESMOND  PROD. 
Fightin'  Mad  (Special  Cast)   6  000* REX  INGRAM  PROD. 
Conquering  Power,  The  (Special  Cast)   6,000* 
Turn  to  the  Right  (Special  Cast)   8,000* 
Prisoner  of  Zenda   (Special   Cast)   10,497 TIFFANY  PROD. 
Peacock  Alley  (Mae  Murray)   8,000* Fascination    (Mae    Murray)   7^94(1 Her  Unwilling  Husband  (Blanche  Sweet).!!  5^000* 
'Approximately 

PATHE  EXCHANGES,  INC. 
The  ̂ Empire  of  Diamonds   6,000 
Rogues  and  Romance  (George  B.   Seitz  and 

June    Caprice)    6,000* The  Girl  Montana  (Blanche  Sweet)   5,000* 
When  We  Were  Twenty-One  (H.  B.  Warner)  5,000* 
The  Sage  Hen  (Edgar  Lewis)   6,000* 
The  Killer  (Claire  Adams)   6,000* Truant  Husbands   (Mahlon  Hamilton)   5,019 
Bars  of  Iron  (Madge  White;..   5,000* 
The  Lure  of  Egypt  (Federal  Prod.)   6,000* The    Heart   Line    (Leah    Baird    and  Jerome 
Patrick)    6,000* Without  Benefit  of  Clergy    5,635 

The    Money    Maniac   5,000* The  Orderly    5,373 
The  Power  Within  (Achievement  Pictures) . .  6,000* 
Isle  of  Zorda  (Louis  Nalpas  Production)....  9,000* 
Nanook  of  the  North   6,000* 
Doctor  Jack  (Harold  Lloyd)   5,000* 

LEWIS  J.  SELZNICK  ENT. 
ELAINE  HAMMERSTEIN  STAR  SERIES 
Remorseless   Love    4,180 
Handcuffs  or  Kisses    4,18" 
The  Way  of  a  Maid    4,800 
Why  Announce   Your  Marriage?   5,200 
Reckless  Youth    5,700 
Evidence    '??? 
EUGENE  O'BRIEN  STAR  SERIES Ts  Life  Worth  Living?   5.019 
Clay  Dollars    ???? 
Chivalrous    Charlie    4,543 
The   Prophet's   Paradise   4,000* Channing  of  the  Northwest   4,725 
John  Smith    ???f 
CONWAY  TEARLE  SERIES 
Bucking  the  Tiger   5,333 
The   Fighter    6,000* After    Midnight    ???? 
The  Man  of  Stone   4,*76 
A  Wide  Open  Town   4,650 
The  Referee    ???> 
OWEN  MOORE  STAR  SERIES 
The  Chicken  in  the  Case   5,261 
A  Divorce  of  Convenience   5,000* SPECIAL  PRODUCTIONS 
The  Sin  That  Was  His  (Wm.  Faversham)  .  .  5,600 
Red  Foam  (Ralph  Ince  'Special)   5,500 Who  Am  I?  (All  Star)   4,938 
A  Man's  Home  (All  Star)   4,580 Conceit    (All   Star)...   4,580 
Reported  Missing  (Owen  Moore)    ?»?? SELECT  PICTURES 
Seeds  of  Vengeance  (Bernard  Durning)   5.000* 
The  Servant  Question   (William  Collier)   5,000" 
Just  Outside  the  Door  (Edith  Hallor)   5,000* REPUBLIC  FEATURES 
The  Gift  Supreme  (Bernard  Durning)   ???? 
Children  of  Destiny   (Edith  Hallor)   ???? REVIVALS 
The  Lone  Wolf  (Hazel  Dawn  and  Bert  Lytel)  5,158* 
DeLuxe   Annie    (Norma    Talmadge)   5,000* 
By  Right  of  Purchase  (Norma  Talmadge)..  5,000' The  Safety   Curtain    (Norma  Talmadge)....  5,000 
Forbidden  City  (Norma  Talmadge)   5,000* 
A   Pair  of  Silk  Stockings  (Constance  Talmadge  5,000* 
Mrs.    Lemngwell's    Boots    (Constance  Tal- 

madge)   5,000* 
Good  Night  Paul  (Constance  Talmadge)....  5,000* 
Experimental  Marriage  (Constance  Talmadge)  5,000* 

UNITED  ARTISTS  CORP. 
The  Lovelight  (Mary  Pickford)   7,800 
The  Nut   (Douglas   Fairbanks)   5,800 
Dream   Street    9,400 
Through  the  Back  Door  (Mary  Pickford)..  7,000* 
Carnival   (Matheson  Lang)   7,000* 
Way  Down  East  (D.  W.  Griffith  Prod.)   11,000* 
Disraeli    (George  Arliss)   7,000* I  Accuse   (Abel   Gance   Prod.)   8,250 

Iron  Trail,  The  (Rex  Beach  Prod.)   7,000* i-ittle  Lord  Fauntleroy  (Mary  Pickford)....  9,984 
Three    Musketeers    (Douglas    Fairbanks) ....  1 1,750 
Doll's  House,   A    (Nazimova)   ???? 
Ruling  Passion,  The  (George  Arliss)   7,000* The  Man  Whv  Played  God  (George  Arliss)..  ???? 
Tailor  Made  Man  (Charles  Ray)   ???? 

UNIVERSAL  FILM  MFG.  CO. 
JEWEL  FEATURES 
Foolish  Wives  (Eric  Von  Stroheim)  12,000* 
Man  to  Man  (Harry  Carey)   7,008* 
The  Trap   (Lon   Chaney)   7,000* 
Going  Straight   (Mary   Pickford)   2,000* The  Storm  (Virginia  Valli  and  House  Peters)  8,000* 
Human  Hearts  (House  Peters)   7,000* 
The  Kentucky  Derby  (Reginald  Denny)   5,000* UNIVERSAL  FEATURES 
The  Married  Flapper  (Marie  Prevost)   5,000* 
Afraid  to  Fight   (Frank  Mayo)   5,000* 
The  Loaded  Door  (Hoot  Gibson)   5,000* 
Don't  Shoot  (Herbert  Rawlinson)   6,000* The    Long    Chance     (Henry     B.  Walthall, 

Ralph  Graves  and  Marjorie  Daw)   5,000* 
The  Girl  Who  Ran  Wild  (Gladys  Walton)..  5,000* 
The  Lone  Hand  (Hoot  Gibson)   5,000* Paid    Back    (Gladys    Brockwell    and  Stuart 
Holmes)    5,000* 

Top  O'  the  Morning  (Gladys  Walton)    5,000* 
The  Galloping  Kid  (Root  Gibson;   5.000* 
Caught  Bluffing  (Frank  Mayo)   5,000* Confidence  (Herbert  Rawlinson)   5,000* 
Wolf  Law    (Frank   Mayo)   5,000* 
Broad  Daylight   (Jack  Mulhall  &  Lois  Wil- 

son Courtesy  Famous  Players)   5.000* 
Lavender  Bath  Ladv,  The  (Gladys  Waltor'  .  5,000* 
The  Jilt  (Ralph  Graves,  Matt  Moore  &  Mar- 

gurite  De  La  Motte)   5,000* 
The  Alter  Stairs    (Frank   Mayo)   5,000* Forsaking    All    Others    (Colleen    Moore  & 

Cullen    Landis)    5,000* 
One    Wonderful    Night     (Herbert  Rawlin- 

son)   5,000* 
A  Dangerous  Game   (Gladvs  Walton)   5,000* MAE  MURRAY  SPECIAL  PRODUCTION 
The  Delicious  Little  Devi!   (Mae  Murray) .  .  6,000* All  Night  (Rodolph  Valentino  and  Carmel 
Myers)   •   5,000* 

VITAGRAPH,  INC. 
VITAGRAPH   SUPER  FEATURES 
The   Prodigal   Judge   7,200 
Gypsy  Passion    6,000* The   Sheik's    Wife   6,000* 
Too  Much   Business   7,000* 
My  Wild  Irish  Rose   7,000* 
The  Ladder  Jinx   6,000* 
The  Ninety  and  Nine   7,000* 
ALICE  JOY'CE  PROD. The  Scarab  Ring   5,598 
The   Inner   Chamber   5,951* CORINNE  GRIFFITH  PROD. 
Received  Pavment    5,000* 
Island   Wives    5.000* 
A  Virgin's  Sacrifice    5,^00* 
Divorce  Coupons    5,000* EARLE  WILLIAMS  PROD. 
Three  Sevens    5,000* 
The  Man  from  Downing  Street    5,000* 
Restless  Souls    5,000* ANTONIO  MORENO  PROD. 
The  Secret  of  the  Hills   4,900 
Gnilty   Conscience    5,000* ALICE  CALHOUN  PROD. 
The  Little  Minister   6.000* 
The  Angel  of  Crooked  Street   5,000* The  Girl  in  His  Room   5,000* 
A   Girl's   Desire   5,000* WILLIAM  DUNCAN  PROD. 
Where   Men  Are  Men   5,000* 
Steelheart    6,000* 
No  Defense    6,000* 
The  Silent  Vow    5,000* 

GUIDE    TO    SHORT  SUBJECTS 

ASSOCIATED  PRODUCERS,  INC. 
( Through  First  National) 

MACK  SENNETT  COMEDIES  (2) 
She  Sighed  by  the  Sea-    Made  in  the  Kitchen 
side  Call  a  Cop 

BEN  TURPIN  COMEDIES  (2) Loves  Outcast 

EDUCATIONAL  FILM  COT?p. 
OF  AMERICA 

ADVENTURES  OF  SHERLOCK  HOLMES  (2) 
The  Tigar  of  San   Pedro  The  Solitary  Cyclist 
The  Priory  School  The  Resident  Patient 
CAMPBELL  COMEDIES  (2) 
How  to  Grow  Thin  (Spe-A  False  Alarm rial  Circus  Days 
A  Perny  Reward  A  Ring  Tail  Romance' 

CAMEO  COMEDIES 
Crash Fitter  Patter 

Figures   'n   parentheiis  denote   number  of  reels 

CHESTER  COMEDIES  (2; 
Snooky's  Blue  Monday     Snooky's  Wild  Oats CHESTER  OUTINGS  (1) 

The  Last  Hop  Jogging  Across  Sawttoth 
Music  in  the  Air 
JHESTER  SCENICS  (1) 
Old   Moose  Trails 

CHRISTIE  COMEDIES  O 
A  Hickork  Hck  Cold  Feet 
Bucking  Broadway  That  Son  of  a  Sheik 
Mile-a- Minute  Mary  Pardon  My  Glove 
Let  Her  Run  Choose  Your>  Weapons 
Ocean  Swells  Shop  Suey 

CINAL  FILMS— SLOW  SPEED  (1) 
The  Manly  Art  of  Self      Annette   Kellerman  in 
Defense  High  Diving 

Golf GAYETY  COMEDIES 
Wild  and  Willie  Standing  Pat 
Assault  and  Flattery 
KINOGRAMS  (1) 
News  Reel — Sunday  and  Thursday 
LY'MAjY  HOWE'S  HODGE  PODGE 

King  Winter  Sea  Elephants MERMAID    COMEDIES  (2) 
The  Steeplechaser  Rapid  Fire Look  Out  Below 

Treasure  Bound 
MISCELLANEOUS  (1) 
Man  Vs.  Beast  (2)  The  Enchanted  City 
TOONERVILLE  COMEDIES 
The  Skippers  Sermon 
WILDERNESS  TALES 
The  Split  Outfit  The  Blanket  Stiff 
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American  Releasing  Corporation  Photoplay  in  Six 
Parts.  Author,  Victor  Halperin.  Director. 

Lloyd  Ingraham.  Cameraman,  Ross  Fisher. 
Running  Time,  Seventy  Minutes. 

CAST  AND  SYNOPSIS 
Alice  Torrance,  Carmel  Myers;  James  Benton,  \V.  P.  Carleton;  Duncan 

Phelps,  Vernon  Steel ;  Benjamin,  J.  J.  Dowling;  Sam  Biggs,  Harry  Todd; 
Elvira   Hubbard,   Margaret  Joslin. 

James.  Benton,  founder  of  the,  town  which  bears  his  name,  lives  alone  in  a 
big  house  overlooking  his  oil  wells.  A  girl  from  the  city  Alice  Torrance 
visits  her  uncle  who  is  in  Benton's  employ  and  charms  the  latter,  as  well  "as 
his  manager,  Duncan  Phelps,  who  is  first  to  propose  and  is  rejected.  Alice 
playfully  helps  Benton  to  declare  himself  and  they  rejoice  in  their  mutual 
love.  After  the  honeymoon  Alice  resents  the  time  her  husband  gives  -to  his 
business  affairs  and  quarrels  with  him,  Duncan  Phelps  asks  her  if  she  does 
not  realize  that  she  should  have  married  him  and  she  silences  him.  The  oil 
wells  are  burning  and  Benton  is  away  from  home.  Alice  write9  her  husband 
a  farewell  letter  and  has  Duncan  Phelps  take  her  to  the  train.  She  does  not 
know  that  He  also  boards  the  train  until  he  appears  in  her  compartment.'  She 
repulses,  and  declares  she  loves  only  her  husband.  .The  train  is  wrecked.  The 
relief  train  returns  with  Alice  uninjured.  Phelps,  dying,  exonerates  Alice. 
Husband  and  wife  are  reunited  and  happy. 

Considered  from  a  purely 
spectacular  angle  ' '  Thb 
Danger  Point"  registers  at 
high,  water  mark.  "Rut  it  is something  more  than  this 
for  the  director,  while  not 
neglecting  the  flaming  lure 
of  the  burning  oil  wells  and 
crashing  wreck  of  trains 
in  a  head-on  collision,  has 
managed  to  preserve  the 
romantic  appeal  of  a  well 
told  love  story.  Very  deft- 

ly handled  indeed  is  the 
tale  of  Alice  Torrance's  af- 

fection for  her  husband,  an 
affection  which  is  tempor- 

arily shattered  by  his  seem- 
ing indifference,  due  to  the 

burden  of  business  affairs. 
The  theme  is  not  original 
but  so  well  has  director 
Lloyd  Ingraham  manipulat- 

ed his  literary  material  that 
the  action  never  drags. 
Summed  up,  this  film  may 
be  listed  as  mighty  good 
entertainment  and  a  likely 
box  office  asset. 

Points  of  Appeal. — There 
are  some  lively  comedy 
flashes  in  evidence  which 
relieve  the  melodramatic 
trend  of  the  story  in  timely 
fashion.  The  heroine  wins 
sympathy  from  the  start 
and  a  clever  twist  is  given 
to  the  plot  at  the  finish 
when  the  wreck  of  the  train 
solves  Alice's  problem.  The 
episode  where  Benton  reads 
his  wife 's  letter  of  farewell 
just  as  the  news  of  the  dis- 

aster reaches  him  is  tre- 
mendously effective. 

Cast. — Carmel  Myers  has 
tiever  appeared  to  better  advantage  than  in  the  role  of  Alice  Tor- 

rance. She  is  graceful,  charming  and  in  every  way  equal  to  the 
demands  made  upon  her  ability  as  an  emotional  actress.  William 
Carleton,  gives  a  natural,  dignified  performance  in  the  part  of 
James  Benton.  Vernon  Steel  figures  as  a  debonair  lover  as  Duncan 
Phelns  and  excellent  support  is  rendered  by  the  remainder  of  the 
ftO  St..    ..    ..         .,    .-7.-  .-  ,    _  " 
Photography,  Lighting,  Direction. — The  scenes  depicting  the 

flaming  oil  wells  are  the  very  acme  of  camera  realism  and  a  climax 
e>f  horror  is  achieved  Jti  the  railroad  wreck  when  two .  passenger  < 
trains  tlmnder  head-on  to  destruction.  The  interiors  are  well 
filmed  and  the  lighting  effects  adequate.  There  is  no  break  in  the 
continuity  and  the  action,  moves  swiftly  throughout. 

Released  by  Universal.  Story  and  Scenario  by 

Roy  Meyers.  Cameraman^  Virgil  Miller. 

Directed  by  Nat  Ross.     Length  4166  Feet. 
CAST  AND  SYNOPSIS 

Cyril  Henderson,  Ed  (Hoot)  Gibson  ;  ' Grace  Nolan 1  Edna  Murphy  ;  Art 
Tordan,  Wade  Boetler;  George  Berge,  Jack  Walter;  Andrew  McBride,  O. 
Hoffman;  Sheriff  Holan.  Wilhai..  Taylor;  Alfred  Clark,  Bert  Wilson;  Mrs. 
Henderson,  Gertrude  Clair;  Mr.  Henderson,  William  Welsh, 

Cyril  Henderson  has  never  been  "rough"  because  his  mother  didn't  raise him  to  be,  in  spite  of  the  fact  that  the  Hendersons  live  in  a  western  community 
where  guns  are  still  toted  and  liquor  flows  freely.  Cyril's  sweetheart  returns 
from  college,  and  to  his  dismay  the  town  bully,  a  business  man  with  a  brutal 

'  manliness,  steps  in  and  takes  the  honors  as  her  "steady."  The  girl  isn't 
wholly  agreeable,  but  she  wants  Cyril  to  learn  a  lesson.  Cyril  tries  to  get 
rough  to  please  her,  and  succeeds  in  getting  laughed  at  by  the  rest  of  the 
fellows.  Suddenly  the  town  is  shocked  by  the  murder  of  old  Andy  McBride, 
a  light  fingered  ancient  who  held  mortgages  on  nearly  everybody  in  the  com- 

munity. Cyril's  father  is  arrested,  since  he  was  the.  last  person  known  to 
visit  McBride's  office.  Cyril  steps  in  and  claims  the  honor  of  the  murder,  but 
his  friend,  the  sheriff,  simply  says:  "Why  Cyril,  you  >arr't-  do  it!"  Old  Hen- 

derson rests  in  jail  and  the  town  bully  tries  to  get  up^.a  town  lynching 
gang  to  hang  him,  for  which  he  gets  knocked  down  by  "little  Cyril,"  a  most 
unexpected  event.  Cyril  hears  of  the  further  plans  to  lynch  his  father.  The 
sheriff  is  his  sweetheart's  father  and  a  good  friend,  too,  but  Cyril  grabs  the 
girl  in  a .  store,  covers  the  sheriff  and  the  "gang"  with  a  gun  and  rides  away 
with  the  girl  on  a  horse  with  him.  The  whole  town,  crooks  and  honest  men, 
goes  after  him,  and  out  in  the  desert  the  murder  question  and  the  problem  of 
Cyril's  courage  is  settled. 

"Ridin'  Wild"  digresses 
somewhat  from  the  usual 

formula  of  a  "western" 
but  affords  pleasing  enter- tainment. There  is  not  the 

customary  action  that  iden- 
tifies most  of  Gibson's  pre- 
vious pictures  until  well  on 

into  the  story.  However,  a 
good  climax  is  reached  and 
there  is  plenty  of  excite- ment before  the  final  close 

up.  Good  interest  is  sus- 
tained throughout  the  pro- 

gress of  the  story  and  the 
novelty  of  the  theme,  which 
is  intended  to  broaden  the 
star's  field  of  acting,  may 
serve  a  good  purpose. 

Points    of    Appeal. — Ed 
(Hoot)  Gibson  is  generally 
the  center  of  action  in  his 
pictures.  In  this  story  he 
is  the  son  of  a  Quaker 
family  and  by  striving  to 
live  up  to  its  principles  he 
is  considered  to  be  a 
coward.  Later  in  the  story 
however,  when  everything 
seems  to  be  at  stake,  at  the 
crucial  moment  he  takes 
the  situation  in  hand  and 
comes  out  victorious.  To 

see  him  ' '  ridin '  wild ' ' 
gives  more  of  the  familiar 
air  to  the  picture  and 
amends  his  previous 
cowardice. 

Cast. — Gibson  handles  the 
role  with  good  results.  He 
is   ably  assisted  by  Edna 
Murphy  as  Grace  Nolan  who  makes  an  attractive  heroine 
Boetler  as  the  town  bully  is  a  convincing  villain, 
of  the  cast  also  lend  good  support. 
.  Photography,  Lighting,  Direction. — The  exteriors,  and  interiors 
are  of  the  usual  western  variety,  satisfying  the  demands  of  the 
nory.  All  shots  are  amply  lighted.  Continuity  even  ami  direction 

good. 

Wade 

Other  members 
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GUIDE  TO  SHORT  SUBJECTS-Contd 

PUNCH  COMEDIES  (2) 
Country  Chickens  The  Love.  Egg 
BRUCE  SCENIC  BEAUTIFUL  (1) 
In   the   Bonnie   Brier       As  Old  as   the  Hills 
Country  Unknown  Switzerland 

BRUCE  "WILDERNESS  TALES"  (1) The   One    Man   Reunion     The  Drifters 
SELIG-RORK  PHOTOPLAYS  (2) 
The  Ne'er  to  Return  Road  The   Northern  Trail The   Policeman  and  the  Baby 
SKETCHOGRAFS  (1) 

Whlt'^the  Limit  The  Fami*  Album TOONERVILLE  COMEDIES  (2) 
Toonerville  Trials  Toonerville  Blues 

Toonerville  Tomes 
TORCHY  COMEDIES  (2) 
Torchy's  Hold  Up  Torchy  s  Nut  Sunday 
Torchy  Steps  Out  Torchy's  Feud VANITY  COMEDIES  (1) 
Chicken  Hearted  It's  Your  Move Spiking  the  Spooks  Ninety  Days  of  Life WORLD    WANDERINGS  (1) 
Dawn  to  Dusk  in  Egypt    The  People  of  Old  Bruges 

The   Silver   Harvest  Mexican    Oil  Fields 

FAMOUS  PLAYERS-LASKY 
HOLMES  TRAVEL PARAMOUNT-BURTON 

PICTURES  (1) 
Mexican  Oil  Fields 
In   Batik  Land 
Across  the  Grand  Canyon 
Seville  in  Fair  Time 
At  the  Wailing  Wall 
Rural  Java 
Sante  Fe—  the  City  Dif- ferent 
Seeing  San  Marino 
PARAMOUNT-DE  HAVEN  COMEDTES 
Kids  Is  Kids  Spirits 
PARAMOUNT-MACK  SENNETT 
COMEDIES  (2) 

Watching    the  Waylands 
In  Old  Granada 
A   Fairy  Foreland 
Stamboul 
Along  the  Rio  Grande 
At  the  Damascus  Gate 
Lake  Maggiore 
First  Families  of  America 

(2) 

Astray  from  the  Steerage Are  Waitresses  Safe? 
An   International  Sneak 
Watch   Your  Neighbor 
It    Pavs   to  Exercise 

A  Fireside  Brewer 
Dabbling  in  Art 
Bungalow  Troubles 
On  a  Summer's  Day The  Unhappy  Finish 
Officer  Cupid 
PARAMOUNT  MAGAZINE  (1) 
PARAMOUNT-POST  NATURE  PICTURES  (1) 
From  a  Piscatorial  Angle  Indian  Summer 
The  Cloud  Victory  Mountains 
A  Setting  of  Ages 
PA  RAMOUNT-VA  NDENBURGH    SERIES  (2) 
Wild    Men   of  Africa         Saying     the  Hippopota- 
lungle  Dancers  mus 
The  Lion  Killers  The  Land  of  the  Pygmies 

FILM  BOOKING  OFFICES  OF 
AMERICA 

Hy   Mayer  Travelaughs    1  reel 
Starland  Review    1  reel 
De  Haven  Comedies    2  reels 
Plum   Center  Comedies   2  reels 
Gloria  Joy  Comedies    2  reels 

FIRST  NATIONAL  EXHIBITORS 
CHARLES  CHAPLIN  (2) 
A  Dog's  Life  (3)  Sunnyside 
A  Day's  Pleasure  The  Idle  Class Shoulder  Arms  Pav  Dav 
TOONERVILLE  TROLLEY  (2) 
Skipper's  Narrow  Escape  Skipper's  Flirtation 
Skipper's    Treasure    Gar-  Skipper's  Boozum  Friend den  Skipper  Has  His  Fling 
Meeting  All  Trains  Toonerville  Tactics 
Toonerville   Fire   Brigade  Skipper  Strikes  It  Rich 
Skipper's   Scheme  Toonerville  Tangle Toonerville  Follies 
HARRY  LEHMAN  COMEDIES  (2) 
The   Punch  of  the   Irish  Wet  and  Warmer 
Twiligkt  Baby  (3)  The  Game  Lady 
The  Kick  in  High  Life 
BUSTER  KEATON  COMEDTES  (2) 
The  Boat  The  Frozen  North 
The  Blacksmith  The  Electric  House 
Cops  Day  Dreams 
My    Wife's  Relations SENNETT  (2) 
Hard   Knocks   and   Love  The    Duck  Hunter 
Taps  On  Patrol 

Be  Reasonable  Bow  Wow 
Bv    Heck  When  Summer  Comes 
TtTRPIN  (2) 
Love   and    Doughauts      Step  Forward 
Bright  Eyes  Home  Made  Movies 

FOX  FILM  CORPORATION 
SUNSHINE  COMEDIES  (2) 
Chase  Me  A  Perfect  Villain 
Farmyard   Follies  Love  and  War 
Say  It  with  Flowers  Pardon  Me 
The  Book  Agent  Try  and  Get  It 
Singer    Midget's    Side  False  Alarm. Show  Hold  the  Line 
One  Moment,  Please  Please  Be  Careful 
Splitting  Hair*  The  Tin  Bronco 
Puppy  Love  Dandy  Dan 
Figure*  in  parenthesis  denote  number  of  reels 

CLYDE  COOK  COMEDIES  (2) 
The  Toreador  The  Chauffeur 
Hot  Dog  Lazy  Bones The  Sailor  The  Eskimo 
AL  ST.  JOHN  SERIES  (2) 
Fool  Days  The  Studio  Race 
Straight  from  the  Farm  All  Wet 
MUTT  AND  JEFF   CARTOONS  (1) 
The  Tong  Sandwich        Bony  Parts 
Shadowed  A  Ghostly  Wallop 
Turkish  Bath  Beside  Her  Cider 
The  Big  Mystery  The  Last  Laugh 
Long  Live  the  King         The  Hole  Cheese 
The  Village  Cut-Ups         The   Phoney  Focus 
A   Messy  Christmas  The  Crystal  Gazer 
Fast   Freight  Stuck  in  the  Mud The  Stolen  Snooze  Too  Much  Sap 
Getting  Ahead  Riding  the  Goat Falls  Ahead  Red  Hot 
Court  Plastered 
l.UPINO    LANE    SERIES  (2) 
The   Reporter  The  Pirate 
FOX-NEWS  (Twice  a  Week) 
SERIALS 
Bride  13   15  Episodes 
Fantomas   20  Episodes 
LEE  KIDS  RE-ISSUES 
A  Pair  of  Aces  Double  Trouble 
Kids  and  Skids 

GOLDWYN  PICTURES 
CAPITOL  COMEDIES  (2) 
Fingers  and  Pockets  Ged  Ap,  Napoleon 
Love  and  Rollers  You'd  Better  Get  It Hearts  and  Hammers        Indigo  Sunday 
At  It  Again  Why  Worry? 
Professional  Ethics  Nothing  to  Think  About 
When  Martin  Gits  Here  Take  It  Easy 
EDGAR  COMEDIES  (2) 
Edgar  Camps  Out  Edgar's  Feast  Day Edgar  the  Explorer  Get-Rich-Quick  Edgar 
Edgar's  Country  Cousin   Edgar's  Little  Saw GOLDWYN-BRAY   COMICS— LAMPOONS  (1) 
Happy  Hooligan  in  Judge   Rummy  in  "Why "Appolo"  Change  You  Hus- 
Happy  Hooligan  in  "Cu-  band?" pid's  Advice"  Happy  Hooligan  in  "Doc- 
Happy  Hooligan  in  "Hap-     tor  Jekyll  and  Mr. 
py  Hoolidini"  Zipp" 

Judge  Rummy,   in    "The  Judge   Rummy   in  "Bear 
Prize  Dance"  Facts" 

Judge-  Rummy    in    "The  Happy  Hooligan  in  "Roll 
Snappy  Judgment"  Your  Own" Happy  Hooligan  in  "The  Judge   Rummy   in  "Yes, 
Blacksmith"  Dear" 

Happy    Hooligan    in    "A  Happy  Hooligan  in  "Oil" Romance  of  '76"  Judge    Rummy    in  "Too 

Much  Pep" GOLDWYN-BRAY    PICTOGRAPHS  (1) 
Tree-Top    Concert    Sing-   The  Human  Voice 
ers  Seein'     Things     on  the The   Island  of  the   Mist  Orinoco 

Through    the    Earth  Unshod  Soldiers  of  the 
What     Is     Your     Body  King 
Worth?  No   Reg'lar  Bird Venice  of  the  Orient  Chemical  Inspiration 

A   Paradise  for  Birds         Safe  Combination 
Action   of   the   Human        The   City   That  Never 
Heart  Sleeps 

The  Riveter 
W.  W.  HODKINSON  CORPORATION 
TRIART  PRODUCTIONS 
The  Beggar  Maid  (Mary  Astor)   2,117 
The    Bashful    Suitor    (Mary    Brandon  and 

Pierre   Gendron)    2,064 
The  Young  Painter  (Mary  Astor  and  Pierre 
Gendron)    2,500 

Hope  (Mary  Astor)    3,000* 
KINETO  COMPANY  OF  AMERICA 

Distributed  by  W.  W.  Hodkinson  Corp. 
The    Four    Seasons    (Nature    Classic)   4  reels 
THE  GREAT  AUTHORS  (Series  of  12)  (1) 
John  Greenleaf  Whittier    Mark  Twain 
Washinigton  Irving  Walt  Whitman 
Edgar  Allan  Poe  Ralph  Waldo  Emerson 
James  Russell  Lowell  Henry  Wadsworth  Long- Nathaniel  Hawthorne  fellow 
Oliver  Wendell  Holmes      Official  Urban  Movie 
William  Cullen  Bryant  Chats  of  M.  P.  T.  O. 
James  Fennimore  Cooper      A.  (Weekly) 

METRO  PICTURES  CORP. 
BUSTER  KEATON  COMEDIES  (2) 
Convict  13  The  Haunted  House 
One  Week  Hard  Luck 
The  Scare  Crow  The  High  Sign 
Neighbors  The  Goat 

PATHE  EXCHANGE.  INC. 
PATHE  NEWS — Wednesdays  and  Saturdays 
TOPICS  OF  THE  DAY— WEEKLY 

Week  of  November  12th 
Thei  Quagmire  (jSpeed  No.  4)   2.  reds 
Washed  Ashore  (Paul  Parrot  Comedy)   1  reel 
The  Enchanted  Fiddle  (Aesop  Fable)  reel 
Hook  Line  and  Sinker  (Snub  Pollard)   2  reels 
Bees  in  His  Bonnet  (Lloyd  Reissue)   1  reel 
The  Drifter   (Leo  Maloney)   Range  Rider 
Series   2  reels 

Week  of  November  19th 
Fightin'  Mad  (Speed  No.  5)   2  reels Harvest  Hands  (Paul  Parrot  Comedy)   1  reel 
A  Rolling  Stone  (Aesop  Fable)   fi  reel 
I'm  On  My  Way  (Lloyd  Reissue)   1  reel The  Price  of  Progress   (Industrial)  Oregon 

Trial    Series    2  reels 
Screen  Snapshots  No.  13    1  reel 
Johnny  Jones   Comedy   2  reels 

Week  of   November  26 
Panic  (Speed  No.  6)    2  reels 
The  Flivver  (Paul  Parrot  Comedy)   1  reel 
The  Fortune  Hunter  (Aesop  Fable)    J4  reel 
Don't  Shove  (Lloyd  Reissue)    1  reel Our  Gang  Comedy  (Featuring  Kids)   2  reels 
Range  Rider  Series  (Leo  Maloney)  2  reels 

Week    of    December  3 
Jaws  of  Danger  (Speed  No.  7)    2  reels Paul   Parrott   Comedy    1  reel 
Friday  The  13th  (Aesop  Fable)    2-3  reel 
Soft  Money   (Lloyd   Re-issue)    1  reel Saturday  Morning  (Our  Gang  Comedy)  .  .  2  reels 
Screen  Snapshots  No.  14    1  reel 
LEWIS  J.  SELZNICK  ENTERPRISES 
HERBERT  KAUFMAN  MASTERPIECES 
WILLIAM  J.  FLYNN  SERIES  (Detective 
Series)   2  reels 

CHAPMAN  CLASSICS 
SELZNICK  NEWS 
SERIALS 
The  Whirlwind   15  Episodes 
The  Branded  Four   15  Episodes 

UNIVERSAL  FILM  MFG.  CO. 
UNIVERSAL  SPECIAL 
Kings  of   the  Forest    (Roy   Stewart)   2  reels 
The    Siege    of    the    Lancashire    Queen  (Jack 
Mulhall)    2  reels 

The  Golden   Bullet   (Harry   Carey)   2  reels CENTURY  COMEDIES  (2) 
Cured  Ginger  Face 
Foolish    Lives  Hello  Judge 
The  Radio  Hound  True  Blue 
The  Kickin'  Fool  Rookies The  Fresh  Kid  Women  First 
Wedding  Pumps  Me   and    My  Mule 
The  Cabby  A  Small  Town  Derby The  Tattle  Tale 
TEWET.    COMEDIES  (2) 
"P.  D.  Q."  Some  FamiW 
Roman-Romeos  Robinson's  Trousseau 
A  Monkey  Movie  Star       A  Monkey  Bell-Hop 

JEWEL   COLLIER   SERIES  (2) 
Leather  Pushers  No.  1      Leather  Pushers  No.  4 
Leather  Pushers  No.  2      Leather  Pushers  No.  5 
Leather  Pushers  No.  3      Leather  Pushers  No.  6 
NEW  LEATHER  PUSHERS  (2)— Reginald  Denny 
The  New  Leather  Pushers  are  .scheduled  for 
release  beginning  December  4th  and  every  two weeks  thereafter. 
Voung  King  Cole  He  Raised  Kane 
SERIALS 
The  Diamond  Queen   (Eileen  Sedgwick .  18  Episodes 
The  White  Horseman   18  Episodes 
Do  or  Die  (Eddie  Polo)  18  Episodes 
Terror  Trail   18  Episodes 
Winner  of  the  West  (Art  Acord)  18  Episodes 
The  Secret  Four  (Eddie  Polo)  18  Episodes 
With   Stanley   in   Africa   (George  Walsh 

and  Louise  Lorraine)   18  Episodes 
The  Adventures  of  Robinson  Crusoe  (Har- 
ry Myers)   18  Episodes 

Perils  of  the  Yukon  (Wm.  Desmond) ..  1 5  Episodes 
In  the  Days  of  Buffalo  Bill  (Art  Acord)  18  Episodes 
UNIVERSAL  COMEDIES  (1) 
Accidents  Will  Happen       A  Model  Messenger 
The  Wall  Nut  Accidental  Wealth 
Matinee   Idles  The  Speed  Boy 
Young  Ideas  Their  Steady  Job 
Off  the  Earth  Lot  O  Bull 
His  First  Job  A  Rip  Snoring  Night 
Love   Drops  A   Dog  Gone  Day 
Once   to   Every  Boy         Rail  Birds 
Doing  'Em  Good  Where's  the  Parade? 
RETURN  OF  CYCLONE  SMITH  SERIES  (3) 
A  Battle  Against  Odds     The  Yellow  Streak 
Cyclone  Smith's  Vow  The  Heritage  of  Hate Square  Deal  Cyclone         A  Ride  for  a  Rancho 
WESTERN  DRAMAS  (21 
At  Large  A  44  Caliber  Mystery 
The  Gypsy  Trail  Pirates  of  the  Deep 
The  Soul  Herder  Blue    Blood   and  Red 
White  and  Yellow  Committee  on  Credentials 
Giants  of  the  Open  The  Law  of  The  Sea 
The  Wrong  Man  Timberland  Treachery 
The   Channel   Raiders        The  Texas  Sphinx 
INTERNATIONAL  NEWS  (Wed.  and  Sat.) 

VITAGRAPH 
LARRY  SEMON  COMEDIES  (2)  : 
The  BeU  Hop  The  Show  : 
The  Sawmill  A  Pair  of  Kinja 
JIM  AUBREY  SERIES  (2) 
The  Riot  The  Charmed  Life 
The  Applicant  The  Chicken  Parade 
The  Messenger 
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Brothers  Under  the  Skin Boss  of  Camp  4 

Released  by  Goldwyn.  Story  by  Peter  B.  Kyne. 

Continuity  by  Grant  Carpenter.  Camera- 
man, John  J.  Metcalf.  Directed  by  E. 

Mason  Hopper.  Running  Time,  Sixty 
Minutes. 

CAST  AND  SYNOPSIS 

Newton  Craddock,  Pat  O'Malley;  Millie  Craddock,  Helene  Chadwick  ;  Thomas 
Xirlland,  Norman  Kerry ;  Dorothy  Kirtland,  Claire  Windsor ;  Mrs.  Bulger, 
Mae  Busch. 
Newton  Craddock,  shipping  clerk,  at  a  salary  of  $30  per.  week,  loves  his  wife 

Millie  dearly  although  she  is  running  him  heavily  into  debt  through  her 
extravagance  and  neglect.  Thomas  Kirtland,  with  an  income  of  $30,000  a  year 
finds  himself  in  the  same  pred'eament.  Newton  after  a  row  with  his  wife \iecides  to  commit  suicide.  He  is  prevented  though  by  one  of  the  wharf  hands. 
Later  he  is  given  five  dollars  to  deliver  a  letter  to  Kirtland's  apartment.  He 
finds  the  door  open  and  enters  to  wait  until  someone  returns.  The  young 
shipping  clerk  sees  some  of  Mrs.  Kirtland's  handsome  gowns  hanging  up  and 
exchanges  the  cheap  ones  that  he  has  bought  for  Millie  as  a  peace  offering.  He 
also  helps  himself  to  drinks  and  settles  down  comfortably  until  he  suddenly 
discovers  that  the  Kirtlands  have  arrived.  Mrs.  Kittland  is  suspicious  of  her 
husband  and  during  a  battle  of  strong  words  she  shows  the  evidence  in  the  form 
of  the  dress  that  Newton  has  left  in  the  apartment.  Newton  then  comes  for- 

ward and  explains.  Kirtland  then  refuses  to  be  submissive  any  longer  and 
dictates  the  policy  of  the  household.  Newton  returns  to  his  own  flat  and  finds 
his  wife  is  jealous  of  one  of  their  neighbors.  He  remembers  Kirtland's  tactics 
in  a  similar  situation  and  finds  that  his  wife  is*  only  too  eager  to  bend  to  his will.     From  then  on  happiness  reigns  supreme  in  both  households. 

' '  Brothers  Under  The 
Skin  "  is  a  light  comedy  of 
domestic  life.  It  deals  with 
two  married  couples  in 
vastly  different  stations  of 
life  yet  having  the  same 
problem  to  solve.  There  is 
a  moral  in  the  story  but  it 
is  cleverly  given  and  the 
film  does  not  take  on  the 
appearance  of  a  sermon. 
The  story  is  full  of  laughs 
and  fine  interest  is  develop- 

ed throughout.  It  is  a  pic- 
ture that  should  appeal  to 

all  classes,  men  and  women 
alike. 

Points  of  Appeal. — Prac- 
tically everyone  is  interest- 

ed in  a  theme  dealing  with 
matrimony.  This  picture 
tells  an  interesting  tale  and 
puts  it  over  with  lots  of 
good  comedy.  The  story 
will  have  a  pretty  general 
appeal  because  it  is  simply 
told  and  carries  its  point 
without  burdening  the  spec- 

tator with  too  much  super- 
fluous material.  It  is  one 

that  can  easily  be  exploited 
and  if  properly  done  will 
no  doubt  attract  wide  at- 
tention. 

Cast. — Virtually  an  all 
star  cast  has  been  selected 

to  do  this  picture.  Pat  O'- 
Malley, as  Newton  Crad- 

dock, gives  an  enjoyable 
portrayal.  Helene  Chad- 

wick, as  Millie,  is  also  good. 
Claire  Windsor  and  Norman  Kerry  as  the  Kirtlands  do  some  good 
work  and  help  get  the  laughs.  Mae  Busch  as  Mrs.  Bulger  is  good 
in  her  role.    The  other  players  do  good  work. 

Photography,  Lighting,  Direction. — The  interiors  are  well  lighted 
and  consist  of  some  interesting  shots.  Exteriors  good.  Although 
two  distinct  stories  are  involved  there  is  little  or  no  difficulty  in 
following  the  picture  due  to  the  clever  direction. 

Released  by  Fox.  Story  by  Arthur  P.  Haskins. 

Scenario  by  Paul  Schofield.  Cameraman, 

Ernest  Miller.  Directed  by  W.  S.  Vair  Dyke. 

Length  4235  Feet. 
CAST  AND  SYNOPSIS 

Chet  Fanning,  Charles  Jones;  Irish  Paxton,  Fritzi  Brunette;  Dave  Miller, 
G.  Raymond  Nye;  Dude  McCormick,  Francis  Ford;  Warren  Zome  Sid  Jordan; 
Andrew  Paxton,  Milton  Ross. 

Andrew  Paxton,  road  contractor,  gives  McCormick  the  first  payment  on  a 
land  purchase.  The  final  payment  is  to  be  made  within  thirty  days  or  the 
property  reverts  to  McCormick.  Paxton  advertises  for  men  to  rush  the  com- 

pletion of  the  road  that  will  enable  him  to  meet  his  payments.  Chet  Fanning, 
a  war  veteran,  is  given  a  job  at  the  road  camp.  Jimmy,  who  has  worked  for 
Paxton  for  some  time  asks  the  foreman  for  some  men  to  help  put  up  a  tent 

for  Paxton's  daughter  who  is  to  be  there  with  her  father.  The  foreman  makes 
an  insulting  remark  about  the  girl  and  Fanning  sails  into  him.  Meanwhile 
McCormick  learns  that  his  land  holds  coal  and  regrets  his  sale.  He  bribes 
the  boss  of  the  camp  to  delay  the  work,  hoping  to  prevent  Paxton  from  raising 
the  money  needed.  He  starts  a  rebellion  among  the  men  but  Chet  is 
made  foreman  and  quells  the  disturbance.  They  plan  to  delay  the  work 
further  by  faulty  blasting  and  succeed  in  capturing  Chet  and  binding  him.  He 
finally  frees  himself  and  arrives  just  in  time  to  prevent  the  calamity.  He  also 
wins  the  love  of  the  girl. 

"Boss  of  Camp  4" 
makes  an  entertaining  pic- 

ture with  an  abundance  of 
exciting  situations  and 
some  genuine  thrills.  The 
hero's  grappling  with  men 
who  considerably  outnum- 

ber him  is  not  always  con- 
vincing but  supplies  some 

good  action.  There  are 
numerous  dare-devil  stunts 
that  are  realistically  done 
and  the  picture  keeps  mov- ing with  increased  rapidity 
until  the  big  climax  is 
reached.  It  is  a  story  that 
will  hold  the  interest  of  the 

men  and  also  women  in 
the  audience  and  should 
prove  to  be  a  thoroughly 
satisfactory  box  office  at- 
traction. 

Points   of   Appeal. — The 
hero's  pluck  will  amuse 
and  delight  the  onlookers and  the  various  plots  that 
are  formed  against  him 
will  cause  some  good  sus- 

pense. The  scenes  in  which 
he  rescues  the  girl  from  the 
path  of  the  falling  rocks 
are  excellently  done  and 
create  a  big  thrill.  The  out- 

door scenes  around  the  con- 
struction camp  are  good 

and  lend  convincing  atmos- 
phere to  the  story. 

Cast. — Charles  Jones 
gives  a  fine  performance 
and  proves  his  capabilities 
for  this  sort  of  role.  He 
goes  through  with  some 
stiff  fights  with  good  effect. 
Fritzi    Brunette    has  the 
leading  female  role.  Other  members  of  the  cast  are  good  types 
and  give  splendid  support. 

Photography,  Lighting,  Direction. — All  of  the  exterior  shots  are 
first  rate.  The  camp  scenes,  are  well  photographed  and  the  in- 

teriors are  good.  Sufficient  lighting  has  been  given  to  all  of  the 
sets  and  the  long  shots  and  natural  scenery  are  well  focused.  The 
story  is  speedy  and  direction  good. 
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STATE     RIGHTS  PICTURES 

AMERICAN  FILM  CORP.,  INC. 
\  Crook's  Romance  (Helen  Holmes)   5,000* 
A  Rough-Shod  Fighter  (William  Russell...  5,000* 
The  Marriage  Bargain  (Mary  Miles  Minter)  5,000* 
Loggers    of    Hell-Roarin'    Mountain  (Helen 
Holmes)   5,000* 

Silent   Shelby    (Frank   Borzage)   5,000* 
ANCHOR  FILM  DIST.,  INC. 

Threads  of  Destiny   (Besse  May)   5,000* 
In  Search  of  Arcady    5,000* 
The  Lamb  and  the  Lion   5,000* 
Hoop-La    5,000* 
i*he  Lore  Call    5.000* 
The  Girl  ot  My  Dreams    5,000* 

ARROW  FILM  CORP. 
^hain    Lightning   (Special)   4,969 
Xhe  Broken  Silence    5,929 
rhe  Marshal  of  Moneymint  (Jack  Hoxie) . .  4,726 
Impulse    (Neva   Gerber)  4,505 

ARTCLASS  PICTURES  CORP. 
(Released  by  Weiss  Bros.) 

After    Six   Days    (Old   Testament    Story) ..  12.000* 
AYWON  FILM  CORP. 

Bull  Dog  Courage  (George  Larkin)   5.000* 
Boomerang  Justice  (George  Larkin)    5,000* 
Barriers  of  Folly  (George  Larkin)   5,000* 
The  Flash  (George  Larkin)    5,000* 
Barb  Wire  (George  Hoxie)    5.000* 
Crow's  Nest  <  Tack  Hoxie)   5,000* Riders  of  the  Law  (Jack  Hoxie)   5,000* 
Back-Fire  (Jack  Hoxie)   5,000* 
White  Hell  (Richard  Travers)   3,000* 
Dawn  of  Revenge  (Richard  Travers)   5,000* 
Another  Man's  Boots  (Francis  Ford)   5,000* 
Stranger  of  the  Hills  (Edward  Coxen)   5,000* 
They're  Of!  (Peggy  O'Day)   5,000* 
Thundering  Hoofs  (Peggy  O'Day)   5.000* 
With  Wings  Outspread  (All  Star)   5,000* 

C.  B.  C.  FILM  SALES 
Cap'n  Kid  (Eddie  Polo)  Serial The  Victim  (Robert  T.  Haines)   6  reels 
Captivating    Mary    Carstairs    (Norma  Tal- 

madge    reissue)    5  reels 
The  Heart  of  the  North  (Roy  Stewart)   5,600 
Life's  Greatest  Question  (Rov  Stewart)   5,000 More  to  Be  Pitied  (All  Star)   5,800 

COMMONWEALTH  PICT.  CORP. 
The  Hidden   Light   5,000* 

EAST  COAST  PRODUCTIONS,  INC. 
AMALGAMATED  SERIES 
Ashes    5,000* 
Any   Night    5,000* 
The  Greater  Duty    5.000* 

EQUITY  PICTURES  CORP. 
Midehannel  (Clara  Kimball  Young)   .  6,000* 
Hush  (Clara  Kimball  Young)   6,000* Where  Is  My  Wandering  Boy  Tonight?   ???? 
Th«  Black  Panther's  Cub  (Florence  Reed)..  5,800 

EXPORT  AND  IMPORT 
Kazan    6,464 
The  Mask    6,400 

FEDERATED  FILM  EXCHANGE 
The  Servant  in  the  House  (All  Star)   5,000 
Penny  of  Top  Hill  Trail  (Bessie  Love)   5,000* 
Dangerous  Toys   (All  Star)   7,000* Heidi  of  the  Alps   (Prima)   ???? 

THE  FILM  MARKET,  INC. 
The  Supreme  Passion    6,000* 
The  Ne'er-Do-Well    7,000* 
The  House  Without  Children    7,000* 
The  Spoilers    9,000" 
PHIL  GOLDSTONE  PRODUCTIONS 
Deserted  at  the  Altar  (All  Star  Special  Cast)  ???? 
RICHARD  TALMADGE  SERIES 
Watch  Your  Step    5,000* 
Lucky  13    5,000* 
Wildcat   Jordean    5,000* 
FRANKLIN  FARNUM — 12  Westerns   2  reels 
When  East  Comes  West   5,000* 
Smilin  Jim    5.000* 
Texas    5,000* 

GRAPHIC  FILM  CORP. 
Mother  Eternal    6,700* 

JANS  PICTURES,  INC. 
Madonnas  and   Men    (Super   Feature)   6,200 

JOAN  FILM  SALES  CORP. 
She  Played  and  Paid  (Fannv  Ward)  (5,000* 
Annabel  Lee  (All  Star  Cast).  .,   5.000* 
•Approximately 

J.  W.  FILM  CORPORATION 

The  Road  to  Arcady     6,000* 
Slould   a   Wife  Work  >   6.00U* 
For  Your  Daughter's  Sake   5,000* 

GEORGE  H.  HAMILTON,  INC. 

Give  Me  My  Son    5.U00* 
In  Self  Defense   5,000* 
When  Knights  Were  Bold   5.000* 
ROY  H.  KLUMB  PRODUCTIONS 

Daddy's  Love    5,000* 
Judge  Her  Not    4,500* 
Wolves  ol  the  Range   4.500* 
Bear  Hunt  on  the  Roosevelt  Trail   3,000* 

LEE  AND  BRADFORD 

Branded    (Tosephine   Earle)   4,900 
Serving  Two  Masters  (Josephine  Earle) ....  4,500 
The  Way  of  a  Man  (Josephine  Earle)   5.400 
Cloudburst  (Bombardier  Billy  Wells)  4,800 
The  Unccnquered  Woman  (Rubye  de  Remer)  4,700 
Flesh  and  Spirit  (Bell  Bennett)   5,600 
Determination  (All  Star  Cast)  10,000* 

PACIFIC  FILM  COMPANY 
The  Call  from  the  Wild  (Frankie  Lee  and 

Highland  Laddie)    5,000* 
The  Abie-Minded  Lady  (Henry  B.  Walthall)  5,000* 
The  Girl  from  Rocky  Point  (Ora  Carew) .  .  5,000* The  Forest  King  (Reed  Chapman  and  Lil- 

lian Hall)    5,000* 
PRODUCERS  SECURITY  CORP. 

Country  Flapper  (Dorothy  Gish)    5,000* 
Just  a  Song  at  Twilight(Richard  Barthelmess)  5,000* 
Madame  Sans  Gene  (Special  Cast)    5,000* 
In   The   Night    (Special    Cast)    5,000* 
Diane  of  Star  Hollow  (Evelyn  Greeley)   ....  5,000* 
When  Dawn   Came   (Colleen  Moore)    6.000* 
Right  Way  (All  Star)    7,000* 

RIALTO  PRODUCTIONS,  INC. 

Whispering  Shadows  (Lucy  Cotton)   6,000* 
Soul  and  Body  (Anne  Luther)   6,000* Dangerous  Love  (Pete  Morrison)   5  reels 
Dangerous   Love   (Pete   Morrison  and  Carol 
Holloway)    5.000* JOSEPH  MOORE  AND  EILEEN  SEDGWICK 
SERIES 

False  Brands    5,000* 
The  Wolf  Pack    5,000* CLARA  KIMBALL  YOUNG  SERIES 
Yellow  Passport  .  . . .-   5,000* 
Feast  of  Life    5,000* 

SECOND  NAT'L  PICTURES  CORP. 
David  and  Jonathan    4,800 
Her  Story    5,000* The  Night  Riders    5,750 
Broken    Shadows    5,000* 
One  Moment's  Temptation    5,000* 
W.  M.  SMITH  PRODUCTIONS,  INC. 
FARNUM,  HAMILTON,  HART,  FORD  SERIES 
So  This  Is  Arizona    5,892 
White  Masks,  The    4,922 
Angel   Citizens.  The   4,826 

WM.  STELNER  PRODUCTIONS 
(Neal    Hart  Series) 

Tangled  Trails    5,000* 
Rangeland    5,000* 
t.ure  of  Gold    5.000* 
The  Heart  of  a  Texan   5,000* 
West  of  the  Pecos   5,000' 
Table  Top  Ranch   5.000* 
TRUART  FILM  CORPORATION 

Burlington  Adventure  Series   (each)   1  reel 

WARNER  BROS. 

Why  Girls  Leave  Home   7,97. 
Parted   Curtains   5,73!> 
Ashamed  of  Parents    5,863 
School  Days  (Wesley  Barry)   7,201 
Your  Best  Friend  (Vera  Gordon)   7,000* 
Rags    to    Riches    (Wesley    Barry)   6,000* 
Beautiful  and  Damned  (Marie  Prevost)   7.000* 

WESTERN  PICTURES  CORP. 

Honeymoon  Ranch   (Alene  Ray)   5,000* 
West  uf  the  Rio  Grande  (Alene  Ray)   5,000* NEW  SERIES 
Partners  of  the  Sunset  (Alene  Ray)   5,000* 
T.aHv    T.ock    (Alene    Ray)   5.000* 

SHORT  SUBJECTS 

ADVENTURES  OF  T.  S.  S.  CO_ 
Adventures  of  Tarzan  (Elmo  Lincoln)   15  Episodes 

ANCHOR  FILM  DIST.,  INC. 
Irie   Comedies    (Little   Napoleon)   2  reels 
Crescent  Comedies  (Jack  Richardson)  ....  2  reels 
The  Movie  Star's  Stampede  (Novety,   2  ree» 

ARROW  FILM  CORP. 
SERIALS 
Thunderbolt  Jack    15  Episode* The  Blue  Fox    15  Episode* 
Nan  of  the  North   15  Episodes 
CRUELWED  COMEDIES 
Husband  &  Strife    2  reels 
EDDIE  LYONS  COMEDIES 
Why  Not  Now?   2  reeis Follow  Me    2  reels 
REGGIE  MORRIS  COMEDIES 
The  Jantor's  Wife    2  reels 
BROADWAY  COMEDIES— MORRIS SCHLANK  PROD. 
But  a  Butler   ;2.reelj 
MIRTHQUAKE  COMEDIES  (Prod,  by  Eddie Lyons) 
Fresh    Paint    2  reels 
Hands   Upl    2  reels SPORT  PICTORIAL  (26)    1  reel 

ARTCLASS  PICTURES  CORP. 
(Distributed  by  Goldwyn) 

Sport  Review  Releases    1  reel 
AYWON  FILM  CORP. 

HARRY   CAREY — 15   Westerns    (each)  2  reels 
FRANKLIN  FARNUM  SERIES 
lOY    COMEDIES— 6  (each)  2  ree  » 
HELEN  HOLMES — 22  Railroad  Dramas..  2  reels 
MARY   PICKFORD  REVIVALS   2  reels 

CLARION  PHOTOPLAYS,  INC. 
(Distributed  by  Weiss  Brothers) 

The  Expose  of  Sawing  a  Lady  in  Half    1.745 
C.  B.  C.  FILM  SALES 

STAR  RANCH  WESTERNS  (Bi-monthly)  2  reels SCREEN  SNAPSHOTS  (1  reel  each) 
CARNIVAL  COMEDIES   r- •  V  '  „V  2  ree'i 
SUNRISE    COMEDIES    (Billy    West)  26 
comedies   ■  ■  -   \  reels 

HALLROOM    HOYS'    COMEDIES   2  reels Twice  a  Month.  Featuring  Sid  Smith 

EXPORT  AND  IMPORT SERIAL 

The  Jungle  Goddess  (Elimore  Field  and 
Truman  Van  Dyke)    Id  Episodes 

FEDERATED  FILM  EXCHANGE 
HALL  ROOM  COMEDIES  (2  reels  each) 
CHESTER  COMEDIES  (2  reels  each) 
JOE  ROCK  COMEDIES  (1  reel  each) 
SCREEN    SNAPSHOTS    (Bi-Monthly)  .  . .  .  1  reel 
MONTY  BANKS  COMEDIES  (2  reels  each) SERIALS  „  .  . 

Miracles  of  the  Jungle   15  Episodes 

KLNETO  CO.  OF  AMERICA 
(Released  through  State  Rights  Exchange) 

Wonders  of  the  World  •  ••  •  (2  series) 
First  Series  from  No.  1  to  No.  26  (each).  ..  1  ree 
Second  Series  from  No.  27  to  No.  52  (each;  1  reel Kinto  Reviews    *  reel 

ROY  H.  KLUMB  PRODUCTIONS WESTERNS 
\Vinning  Claim   -   2.000 
Red  Blood  of  the  West    2,000 
Breaking  In    2.000 COMEDIES                                       ,  , 

Tom  and  Jerry  Comedies,  one  a  month,  each  1  ree) Slow  Motion,  one  a  week   500 
LEE  AND  BRADFORD 

Squirrel  Comedies  (Series  of  Sixj  .  .  ■  .600* 
O'CONOR  PRODUCTIONS 

No  Brains  (Billy  Franey)   2  reejf 
Highly  Polished  (Billy  Franey)    2  reels 
Peace   in    Pieces    (Eilly    Franey)   2  reel; 
Hot  and  Cold  (Billv  Franey)   2  reels 

PACIFIC  FILM  COMPANY 
FOLLY  COMEDIES    1  reel NEWPAPER  STORIES 
Featuring  Irene  Hunt   (Two-a-Month)  2  reelf 
PRODUCERS  SECURITY  CORP. 

IRVING  CUMMINGS  SERIES 
Patsy's  Jim   2  reel-. 
Corporal    Tim's  Wara   2  reels 
Rope's   End,  The    2  reels h'alse  Trail.  The   2  reel' 
Irving  Cumrmngs  Subjects  to)   £  reels 
Cissy  Fitzgerald  Subjects   io;    2  reels 

SANFORD  PRODUCTIONS 
TWEEDY  COMEDIES 
Fire!    Fire!   2  reels 
Take  a  Tin    2  reels 
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Thorns  and  Orange  Blossoms The  Pride  of  Palomar 

Produced  by  Preferred  Pictures  and  distributed 

by  Al  Lichtman  Corporation.  Directed  by 
Gasnier.  Adapted  by  Hope  Loring  from  the 
novel  and  play  by  Bertha  M.  Clay.  Edited 
by  Eve  Unsell.  Photographed  by  Karl 
Struss.    Footage,  6971. 

CAST  AND  SYNOPSIS 

Rosita  Mendez,  Estella  Taylor;  Alan  Randolph,  Kenneth  Harlan;  Barnes 
Ramsey,  Arthur  Hull;  Violet  Beaton,  Edith  Roberts;  Colonel  Beaton,  Carl 
Stockdale ;  Pio  Guerra,  Evelyn  Selbie. 

Rosita  Mendez,  prima  donna  and  idol  of  Spain,  finds  the  man  she  loves 
m  Alan  Randolph  of  New  Orleans  on  business  in  Madrid.  Barnes  Ramsey, 
lawyer  friend,  reminds  Randolph  of  his  approaching  marriage  to  Violet  Beaton. 
Leaving  only  a  forwarding  address  Randolph  returns  home.  Rosita  goes  to 
America.  In  New  Orleans  Randolph  meets  Rosita,  finds  his  infatuation  still 
strong,  and  as  a  measure  of  precaution  is  secretly  married  to  Violet.  Randolph 
responds  to  the  insistence  of  Rosita  that  he  see  her.  In  a  struggle  the  singer 
is  shot  and  blames  Randolph,  wh'1  is  sent  to  prison.  Rosita  following  her 
recovery  sings  at  the  prison  and  to  Randolph  suggests  a  plan  for  his  escape. 
A  letter  from  Violet  announcing  the  arrival  of  a  baby  induces  Randolph  to  ac- 

cept the  offer.  Once  outside  the  prison,  however,  Rosita  insists  Randolph  go 
to  Spain  with  her.  The  refugee  says  he  will  return  to  prison.  The  singer  with 
the  police  goes  to  the  home  of  Violet  and  sees  the  baby — and  is  softened.  She 
admits  her  perjury  at  the  trial,  Randolph  is  released  and  Rosita  returns  to  Spain. 
The  chief  factor  of  this 

story  is  its  steady  interest, 
its  entertaining  qualities, 
rather  than  its  possession 
of  any  great  moments.  Good 
situations  there  are,  though 
several  of  them.  The  theme 
is  of  love  and  revenge  and 
later  of  renunciation.  It  is 

a  "pretty  picture." 
Estelle  Taylor,  in  the  role 

of  Eosita,  a  Spanish  singer, 
easily  is  the  centre  of  inter- 

est— and  this  is  true  in 
spite  of  the  fact  that  she 
is  the  loser  for  the  hand 
of  the  man  she  loves.  An 
interesting  situation  is  pre- 

sented— that  of  a  man  deep- 
ly in  love  with  one  woman 

and  under  a  spell  of  infat- 
uation with  another;  and 

the  latter  a  woman  of  ex- 
perience in  affairs  of  the 

heart,  but  _  in  the  present 
instance  really  being  in 
love  so  deeply  that  she 
is  determined  in  ease  she 
may  not  win  the  object  of 
her  affections  to  prevent 
any  other  woman  doing  so. 

rector  Gasnier  hai 
narmingly  staged  the  sub- 
ect.  The  locale  is  of  Ma- 

drid and  New  Orleans, 
lending  itself  to  west  coast 
production  to  decorative 
backgrounds  of  which  lux- 
zrient  vegetation  is  a  part. 

Points  of  Appeal. — One 
of  the  high  spots  of  the 
story  is  the  triumph  of  love 
over  infatuation,  the  win- 

ning out  of  the  girl  of  the 
same  race  as  that  of  the  man  in  the  ease,  and  the  losing  out  of  the 
rival,  a  public  favorite.  It  is  the  woman  of  the  home  against 
the  woman  of  the  theatre.  Exhibitors  may  promise  their  pations 
a  satisfying  picture  and  the  production  will  make  good  for  them. 

Cast. — Estelle  Taylor  is  seen  at  her  best  in  a  difficult  part — and 
her  interpretation  rings  true.  Edith  Eoberts  makes  an  appealing 
American  girl,  a  portrayal  that  will  inspire  and  retain  sympathy. 
Evelyn  Selbie 's  work  in  a  minor  role,  that  of  companion  to  Eosita, 
stands  out.  The  acting  of  the  cast  as  a  whole  and  as  individual? 
is  well  done. 

Photography,  Lighting  Direction. — The  photography  is  excellent. 
The  direction  as  a  whole  is\  commendable. 

Paramount  Photoplay  in  Eight  Parts.  Author, 

Peter  B.  Kyne.  Scenario  by  Grant  Carpen- 

ter and  John  Lynch.  Director,  Frank  Bor- 

zage.     Running  Time,  Eighty-Five  Minutes. 

CAST  AND  SYNOPSIS 

Don  Mike,  Forrest  Stanley ;  Kay  Parker,  Marjorie  Daw ;  Pablo,  Tote  De 
Crow ;  Father  Dominie,  James  Barrow ;  Don  Miguel,  Joseph  Dowling ;  John 
Parker,  Alfred  Allen ;  Mrs.  Parker,  Jessie  Hebbard. 
Don  Mike  Farrell  returns  home  from  serving  through  the  World  War  iji 

Siberia.  He  finds  his  father  dead  and  his  ancestral  estate  in  the  possession  of 
John  Parker,  a  wealthy  westerner.  Yet  his  relations  with  Parker,  whom  he  has 
already  met  are  friendly  all  the  more  because  he  loves  his  daughter,  Key. 
Okada,  a  Japanese  investor,  who  has  made  a  fortune  in  selling  potatoes,  is 
Mike's  rival.  Mike  plans  to  recover  his  property  although  his  means  are 
limited.  Kay  is  shocked  by  the  disclosure  of  events.  Parker  h'kes  a  good 
fight  and  tells  Mike  he  will  play  fair,  although  he  is  determined  to  retain  tht 
ranch.  Mike  is  attacked  from  ambush  by  Okada  and  badly  wounded.  He  is 
nursed  back  iu  health  by  Kay.  Mike  gives  a  fiesta  to  celebrate  his  recovery 
and  in  a  race  rides  Panchito  to  victory.  A  mysterious'  grandee  arrives,  anxious 
to  enter  a  horse  in  a  new  race  which  is  to  be  run.  The  grandee  is  Mike  in 
disguise  and  his  horse,  Panchito,  wins.  Parker  is  convinced  that  Mike  has 
won  an  enormous  sum  on  the  race.    Mike  comes  into  his  own  and  weds  Kay. 

There  isn't  much  to  be 

said  for  the  plot  of  "The 
Pride  of  Palomar,"  when 
taken  as  a  whole.  The  ac- 

tion is  slow  in  starting  but 
after  it  gets  into  full  swing 
lovers  of  straight  melo- 

drama will  probably  sit 
tight  in  their  seats  and 
gasp  wildly  in  unison  with 
the  hero 's  narrow  escapes 
from  sudden  death.  Once 

the  picture  gets  into  its 
stride  there  is  no  lack  of 
suspense  and  the  last  few 
reels  are  chuck  full  of  sus- 

pense. The  film  is  frankly 
anti-Japanese,  a  real  bit  of 
propaganda  and  it  is  up  to 
the  individual  exhibitor  to 
decide  whether  it  will  suit 
the  tastes  of  his  patrons. 

Points  of  Appeal. — There 
California  is  shown  in 
many  fine  shots,  in  fact  the 
camera  work  throughout  is 
excellent.  There  are  many 
fine  melodramatic  episodes 

and  a  happy  climax  is  at- tained. 

Cast. — Eorrest  Stanley 
makes  one  of  the  best  hits 
if  his  screen  career  in  the 
role  of  Don  Mike,  Marjorie 

Daw  is  a  sweetly  interest- 
ing heroine  and  adequate 

support  is  rendered  by  the  remainder  of  the  company. 
Photography,  Lighting,  Direction. — The  long  shots  are  excellent 

viewed  from  a  strictly  scenic  standpoint  this  picture  registers 
one  hundred  percent,  the  lighting  effects  are  absolutely  perfect. 
Even  continuity  and  rapid  action  prevail  all  through  the  pro- 
duction. 
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New  Accessories  On  The  Market 

The  interest  in  projection  lenses 

has  never  been  greater  than  it  is  today. 
Looking  back  ten  years  the  progress 
in  lens  manufacture  has  been 

phenomenal.  Recently  interest  in 

lenses  was  heightened  by  the  appear- 
ance on  the  market  of  the  Taylor- 

Hobson  cinema  lenses  which  are 

handled  in  this  country  by  Burke  & 
James,  240  E.  Ontario  St.,  Chicago, 
111. 

The  name  Taylor-Hobson  is  well 
established  in  England.  J.  W.  Hanner 
of  the  Burke  &  James  Company  states, 
that  after  a  competitive  test  in  London 

at  the  premiere  of  "Orphans  of  The 
Storm,"  the  Taylor-Hobson  lens  was 
chosen  to  project  that  masterpiece. 
Now  we  have  a  letter  from  Ralph  W. 
Lieber,  well  known  manager  of  the 
Circle.  Indianapolis,  stating  that  the 
Taylor-Hobsons  in  use  in  that  theatre 

"give  the  very  best  projection,"  and 
Lieber  "recommends  it." 

It  is  claimed  in  behalf  of  this  new 
lens  that  it  gives  52%  more  light  than 
others  and  saves  50%  on  current  bills. 
Actual  use,  it  is  said,  in  London,  show- 

ed a  cut  in  amperage  from  60  to 
27.  The  lens  is  made  in  thirteen  focal 
lengths,  from  3^2  to  7.  The  manu- 

facturers say  of  it : 

"This  wonderful  luminosity  is  ob- 
tained by  using  the  largest  diameter 

lenses  that  can  be  used  in  a  standard 
jacket  and  by  a  patented  formula 
which  permits  of  the  rear  lens  being 
brought  close  up  to  the  film  gate. 

"All  the  light  passing  through  the 
gate  is  transmitted  by  this  wonder- 

ful lens  to  the  screen  resulting  in  pic- 
tures of  sparkling  brilliancy. 

"The  lens  is  made  from  the  highest 
grade  optical  glass,  scientifically 
ground  and  polished  and  beautifully 
finished. 

"It  is  especially  recommended  for 
use  with  Mazda  installation.  The  in- 

creased clearness  and  brilliance  of  the 

pojected  image  will  prove  the  great- 
est drawing  card  for  the  progressive 

exhibitor. 

"Supplied  in  mounts  fitting  directly the  standard  American  Projection 
Machines,  such  as  Simplex  of  Pow- 

ers." 
New  Film  Patcher 

A  film  mending  device  which 
scrapes  and  patches  film  has  been 
brought  to  America  from  abroad.  It 
is  known  as  the  Cutanscrape  which  is 
a  combination  of  the  two  words  cut 

Scraper  and  Patcher  Appears 
An  English  Lens  Reported 
Going  Well  and  New  Film 
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Taylor. -J-JobsoiJ  Iens. 

The  T.  H.  Comparison 

The  Cutanscrope  Patcher 

Neat  Indicator  Sign 

and  scrape.  The  film  to  be  patched 
is  laid  upon  a  table  adjustable  for 

gauge  by  the  simple  turning  of  a  mill- 
ed screw,  and  then  by  light  pressure 

upon  the  lever  handle  the  torn  end 
is  cut  with  mathematical  precision 
and  the  exact  amount  of  emulsion  re- 

moved to  ensure  a  join  almost  indis- 

tinguishable from  continuous  run.  The 
whole  operation  of  cutting  and  scrap- 

ing takes  but  a  few  seconds,  and  the 
joining  in  the  joint-making  bed  of  the 
machine  is  just  as  rapid.  Knowledge 
of  film-mending  is  unnecessary. 

A  ISeat  Sign 

We  have  at  last  discovered  the  manu- 
facturer of  that  dainty,  plate  glass  il- 

luminated sign  which  has  become  the 
fashion  in  modern  theatres  to  indicate 

aisles,  rest  rooms,  etc.  The  sign  it- 
self is  known  as  the  Glo  Letr  and  is 

made  by  Frank  E.  Plowman  Company, 
400  N.  Michigan  Ave.,  Chicago. 

Eighteen  of  these  signs  are  used  in 
the  new  McVickers  theatre,  Chicago,  to 
designate  aisles,  balconies,  retiring 
rooms,  telephones,  elevators,  etc. 

The  signs  consist  of  an  ornamental 
bronze  housing  containing  the  lamps, 
sheets  of  plate  glass  on  which  is  deeply 
sandblasted  the  lettering,  cold  drawn 
bronze  channel  to  support  the  glass  and 
form  a  frame  and  the  necessary  wiring 
and  means  of  support. 

When  lighted  the  effect  is  that  of 
softly  glowing  embossed  lettering  on  a 
dead  black  background  and  is  so  strik- 

ing in  appearance  that  the  signs  invaria- 
bly evoke  a  second  glance. 

Newest  Strand  Theatre 
Is  of  the  Stadium  Type 

"The  State,"  latest  and  most  elaborate 
of  the  Strand  motion  picture  houses  in  New 
York  state,  will  be  opened  in  Schenectady, 
during  the  week  of  November  26.  The 
house  is  of  the  sta:lium  type  and  will  seat 
3,500  persons,  the  ground  floor  accommodat- ing 2,500  with  a  balcony  seating  1,000.  The 
cost  is  in  the  neighborhood  of  $400,000. 

A  long  arcade  leading  to  the  theatre,  and 
which  is  also  shared  by  the  Proctor  thea- 

tre, opens  into  a  spacious  foyer,  attractive- 
ly furnished  with  divans  and  beautifully  up- holstered chairs. 
The  main  ceiling  is  domeshaped,  being 

sixty  feet  in  diameter.  Another  dome  forms 
a  sounding  board  over  the  stage.  In  front 
there  are  fourteen  Corinthian  columns  of 

gold. 

Gold  and  tan  also  carry  out  the  interior 
decorations  of  the  house,  the  walls  being 
paneled  in  embossed  velvet.  There  are  two 
proscenium  boxes  and  eleven  loge  boxes. 
The  aisles  are  carpeted  in  deep  red. 
The  women 's  rest  room  is  particularly 

attractive,  decorations  being  of  a  French 
period  design.  The  smoking  rooms  and  rest 
rooms  are  of  antique  oak  and  marble.  The 
house  has  fourteen  exits. 
Edwin  O.  Weinberg,  who  has  managed 

Strand  houses  in  Buffalo  and  Syracuse,  will 
act  as  manager,  v.'hile  Weinberg  is  slated to  act  in  a  similar  capacity  for  the  Troy 
Strand,  this  house  will  not  be  ready  for 
opening  until  after  the  first  of  the  year. 
Weinberg  is  already  in  Schenectady  looking 
after  details  in  connection  with  the  open- 

in  g. 
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FRENCH  CONDENSING  LENSES 

FIVE  ★  P  O  I  N  T 
Trade  Mark  Reg.  TJ.  S.  Patent  Office 

PLANO  CONVEX— DOUBLE  CONVEX— MENISCUS 

All  Genuine  "Five  *  Point"  Condensers  Etched  with  the  * 

and  Every  Wrapper  and  Label  Bears  the  Trade  Mark 
"FIVE 

ALL  REGULAR  DIAMETERS 

27/8"  Diam.  for  Stereo  Work. 

314"  Diam.  for  Baby  Spots. 

4%"  Diam.  for  Projection. 

POINT
" 

AND  LOCAL  LENGTHS 

5  &  6"  Diam,  for  Spotlights 

8-9 10 

12  &  14  j 
^  Diam.  for 

Studio  Work 

Obtainable  from  the  Best  Supply  Houses 

SUSSFELD,   LORSCH  &  SCHIMMEL 
153  West  23rd  St. Sole  Importers New  York 

,._„. — + 

LOOSE  LEAF  FOLIOS 

For  the  Photoplay 

First  Series,      Nos.    1  to  10  inclusive 
Second  Seizes,   Nos.  11  to  20  inclusive 
Third  Series,     Nos.  21  to  30  inclusive 
Fourth  Series,    Nos.  31  to  40  inclusive 

Prices,  each  series:  Full  and  Piano,  $5.50;  Small  and 
Piano,  $4.00;  Piano,  56  cents;  Organ,  65  cents;  other 
parts,  50  cents  each. 

Piano  parts  are  thoroughly  cued. 
The  sale  of  our  Orchestra  and  Band  Music  carries 
with  it  the  right  of  Public  Performance  without  Tax. 

OLIVER   DITSON  COMPANY 

178-9  Tremont  St.,  Boston,  Mass. 

BETTER  LIGHTING— BETTER  BUSINESS 

COLORINGS  and  FROSTINGS 
Color- Lite :    Transparent  coating for  inside  use. 
Opalite:     Opaque     coating  for outside  use. 

Attractive  Prices 

Frostine:       Produces  colored, 
frosted  effect. 

Permafrost:    Permanent  etching fluid.     Acts  quickly. 

Write  for  Details 

Behrend  Motion  Picture  Supply  House 

729  SEVENTH  AVENUE 
NEW  YORK  CITY 

Bryant  7843 SOLE  AGENTS 
New  York,  New  Jersey,  Connecticut Theatrical  Trade 

Ten  Thousand  Dollars  Reward 

will  be  paid  to  any  person  who  can  prove  that  B.  F.  Porter  did  not  sell  and  install  Simplex 
Machines  in  the  Capitol  Theatre  at  51st  Street  and  Broadway,  New  York  City. 

B.  F.  PORTER,  729  7th  Ave.,  New  York 

WORLD'S  LARGEST  EXCLUSIVE  AMUSEMENT  TICKET  PLANT  TWENTY-SIX  YEARS  EXPERIENCE  AT  YOUR  SERVICE 

ROLL  flSSff)  FOLDED 

TICKETS 352  N.  ASHLAND  AVENUE 

CHICAGO,  ILLINOIS        ;t     "v-*^  best  eor  the  least  money       quickest  delivery       correctness  guaranteed 
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State  Surveying  Theatre  Conditions 

Questionnaire  Just  Sent  Out  Includes 

All  Equipment  and  Condition  of  Structure 

A  survey  of  all  places  of  amusement  in 
New  York  State  is  being  made  by  the  De- 

partment of  Labor,  which  has  issued  a  ques- 
tionnaire to  ' '  all  places  where  100  or  more 

persons  may  assemble  for  amusement  or 
recreation"  that  are  maintained,  rented  or 
leased  for  a  pecuniary  gain. 

The  questionnaire  carries  169  questions 
that  must  be  answered  by  the  owner  or 
manager  of  the  theatre  or  other  public  place 
and  sworn  to  before  a  notary  and  in  addi- 

tion it  is  required  that  a  sketch  or  plan  of 
the  building  be  attached  to  form  which  will 
show  the  location  of  stage,  platform,  projec- 

tion booth,  balconies,  graae  exits,  stairs  and 
dressing  rooms,  as  well  as  giving  the  dimen- 

sions of  the  building. 
A  complete  history  of  the  building  is  pro- 

vided for  in  the  questions  asked  as  well  as 
seating  capacities,  the  number  of  standees 
permitted,  number  of  performances  daily, 
the  time  of  opening  and  closing  and  wheth- 

er or  not  smoking  is  permitted. 
Following  the  general  history  as  outlined 

above  there  are  sections   of   the  question- 

LETTERS 

Spotlights 
Somerville,  Mass. 

Could  you  tell  me  if  there  are  any  books 
or  pamphlets  published  on  the  use  of  elec- 

tric spotlight  construction,  cable,  etc.,  etc. 
I  own  4  lamp  2  Kleigl  2  N.  J  X  B  Calcium 
L.  W.  i.nd  have  the  catalogues.  Any  in- 

formation along  this  line  will  be  gratefully 
received. 

Yours  truly, 
L.  B.  Harmon, 

111  Bartlett  St 
Write  to  Research  Dept.,  General  Elec- 

tric Co.,  Schenectady,  N.  Y. 

Training  Cameramen 

Olathe,  Kansas. 
Will  you  please  inform  me  if  there  are 

any  motion  picture  corporations  who  train 
their  own  cameramen.    If  so,  kindly  let 
me  have  their  names  and  addresses. 

Thanking  you  in  advance  for  any  in- 
formation on  this  subject.  I  remain. 
Yours  very  truly, 

Vernon  S.  Smith, 
219  So.  Water  Street. 

Motion  picture  producers  employ  trained 
cameramen.   There  is  a  school  for  camera- 

men in  New  York  City.    Address — N.  Y. 
Institute  of  Photography,  New  York  City. 

W  ants  Information 

Kearney,  Neb. 
I  am  thinking  of  going  into  the  moving 

picture  show  business  by  either  buying 
out  a  show  or  starting  a  new  show.  I  am 
writing  you  for  such  information  as  you 
can  give  me  in  regards  to  prices  of  show 
equipment,  how  film  circuits  are  handled, 
etc.  and  such  other  information  as  you 
care  to  give  in  regards  to  same. 

Yours  for  response, 
H.  R.  Valentine 

109  East  26th  Street, 
Kearney,  Neb. 

Consult  the  Theatre  Equipment  Number 
of  Exhibitors  Trade  Review  for  equipment. 
For  details  of  circuit  management,  etc., 
see  your  local  exchangemen. 

naire  covering  exits,  lighting,  heating,  fire 
fighting  equipment,  local  fire  department, 
lobby,  auditorium,  balconies,  toilet  rooms, 
stage,  sanitary  conveniences  for  dressing 
rooms  or  stage,  projection  booth,  boilers  and 
additionar  occupancy  of  the  building  in 
which  the  theatre  or  place  of  assembly  is 
located. 

The  forms  are  to  be  filled  and  remailed 
to  the  office  of  the  Industrial  Commissioner. 
It  is  known  as  ' '  Standard  Inspection  Form 
to  be  used  for  all  places  to  which  article  17 
of  the  labor  law  is  applicable,  as  defined  in 
section  2,  subdivision  12,  chapter  405  of  the 

laws  of  1922. ' ' To  Theatre  managers  in  Greater  New 
York  the  arrival  of  the  form  came  as  a  gen- 

eral surprise,  as  all  theatres  have  their  plans 
and  specifications  on  file  with  the  building 
department  of  the  municipality  and  those 
records  are  at  all  times  available.  To  a 
number  of  people  it  appears  that  the  send- 

ing out  of  the  form  will  materially  increase 
the  income  of  architects  or  printers  of  blue 
print  plans,  as  there  is  no  theatre  manager 
who  is  personally  qualified  to  draw  a  plan 
of  his  theatre  such  as  is  required  by  the 
form. 

Solvent,  Says  Nusco 

The  Independent  Movie  Supply  Co.,  Inc., 

New  York,  has  filed  its  schedule  in-  accord- 
ance with  court  requests  as  a  result  of  in- 

voluntary bankruptcy  proceedings  brought 
against  it  in  the  Federal  District  Court, 
specifically  denying  it  is  insolvent.  The  as- 

sets are-  estimated  as  exceeding  the  liabili- 
ties. William  H.  Rabell,  president  of  the 

company,  alleges  the  corporation  has  $87,- 
610.65  in  assets  and  owes  $51,330.20.  Of 
the  assets  $40,653.26  consists  of  open  ac- 

counts due.  Stock  on  hand  is  valued  at 
$34,816.45. 

John  J.  Townsend,  the  referee,  is  calling 
a  meeting  of  creditors  to  consider  a  pro- 

posed offer  of  composition  to  pay  10  per 
cent,  cash  and  90  per  cent,  in  notes,  redeem- 

able monthly.  Wilson  Lee  Cannon,  trie  re- 
ceiver, meantime  is  continuing  the  business. 

Automatic  Film  Inspection 

Dr.  Maxwell  Vidaver,  New  York  City,  has 
invented  a  film  inspection  machine  that  is 
being  adopted  by  several  film  companies 
even  before  the  marketing  corporation  has 
been  organized. 

Dr.  Vidaver,  a  brother  of  Nathan  Vida 
ver,  well-known  theatrical  attorney,  claims 
a  girl  can  operate  two  such  machines  where 
formerly  two  inspectors  were  necessary  for 
one  film.  Each  machine  automatically  de- 

tects and  records  any  breaks  in  films  re- 
turned to  exchanges  by  exhibitors. 

LENSES 

November  8th,  1922. 
Exhibitors  Trade  Review. 

"With  reference  tt  tb<?  Cinephor  lenses 
which  Professor  AaitMis^/  ;elected  for  the 
College  of  Industrial  Arts,  Danton,  Texas, 
is  is  rather  hard  for  those  interested  in 
better  projection  to  appreciate  the  super- 

iority of  Cinephor  lenses  until  they  are 

}rolume  13.     Number  1 

given  a  comparative  and  impartial  test 
with  other  makes  of  lenses. 

The  College  of  Industrial  Arts,  Danton, 
Texas,  is  by  far  the  largest  exclusive  girls 
training  school  in  the  South  and  South- 

west, their  annual  enrollment  usually  ex- 
ceeds 2500  students,  and  an  institution  of 

such  consequence  naturally  would  com- 
mand the  best  of  everything.  While  their 

$25,000  auditorium  was  under  construction, 
they  made  necessary  provisions  for  equip- 

ment which  would  produce  ideal  projec- 
tion. This  projection  equipment  consists 

of  two  of  the  latest  model  Powers  6-B 
Type  E  Projectors,  a  70  ampere  General 
Electric  Inerpole  Generator  Set  and  a 
115x20  Minusa  Gold  Fibre  Screen,  an  indi- 

vidual shadow  box  which  raises  and  lowers 
in  front  of  the  screen,  reducing  the  size 
of  the  picture  to  slightly  larger  than  12x16 
The  stage  settings  were  particularly  de- 

signed and  color  schemes  selected  which 
would  make  a  perfect  picture. 
Professor  Adkisson,  who  is  Director  of 

Physics,  and  incidentally  selecting  the 
equipment,  requested  a  comparative  test  of 
motion  picture  lenses  in  order  that  the 
very  best  lenses  could  be  obtained.  Lenses 
manufactured  by  three  of  the  foremost  op- 

tical companies,  of  the  correct  focal  length 
were  obtained.  Both  large  and  small  dia- 

meter lenses  were  considered  in  the  test 
and  Bausch  and  Lomb  Series  LL  seemed 
to  be  favored  over  all  others  and  even 
over  the  series  I  Cenephor  particularly  be- 

cause of  the  exceedingly  long  throw  (135 

ft.).  Professor  Adkisson's  selection  of these  lenses  was  based  on  their  ability  to 
give  the  maximum  contrast  in  black  and 
white,  focus  sharply  to  their  edges  and 
give  a  clear  even  field  of  light  throughout 
the  screen  surface. 
Trusting  this  is  the  information  desired 

and  assuring  you  of  our  appreciation  to 
co-operate  with  you,  we  are, Yours  very  truly, 

Southern  Theatre  Equipment  Co., 

(Sgd.)  A.  G.  Smith, 
Sales  Manager. 

"Fills  A  Need" 

"Unbiased" 

"Fast" 

"Accurate" 
The  Exhibitor's  Trade  Review 

has  certainly  made  itself  more  vai 
uable  among  the  exhibitors  of  this 
section  at  least  since  it  amplified 
and  extended  its  "Voice  of  the  Box 

Office." 

We  appreciate  this  service  be- 
cause it  fills  a  need  that  the  mo- 

tion picture  theatre  man  feels.  The 
reports  coming  from  your  staff  cor- 

respondents are  unbiased,  since 
they  do  ndt  emanate  from  produc- 

ers or  from  distribution  sources 
and  this,  I  think,  makes  the  service 
both  fast  and  accurate. 

To  those  who  must  depend  upon 
reports  on  the  reception  given,  a 
pidture  by  audiences  in  other  cities, 
the  "Voice  of  the  Box  Office"  of- 

fers a  service  which,  as  far  as  I 
am  concerned),  makes  the  Exhibi- tors Trade  Review  the  most  helpful 
paper  vJhich  I  get. 
Wishing  you  continued  success,  1 

am. 

Yours  very  truly, 
J.  J.  MCGAREY.  Asst.  Mgr. 

TIMONY  THEATRE, 
FREELAND,  PA. 
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MINU/A 

Gold  Fibre  Screens 

Are  delivering  the  ultimate  in  film 

reproduction  in  more  than  eight  thou- 
sand high  class  theatres  the  world  over. 

Samples  and  literature  upon  request 

On  Duty  Always 

THE 

NEW  PITTSBURGH 

TRIANGULAR 

EXIT  BALL 

Doubles  the  Security 

For  Theater  and  Its  Patrons 
A  Good  Leader  for  Dealers 

PITTSBURGH  LAMP,  BRASS  &  GLASS  CO. 

S-842  IN  RED  OR  GREEN 

PITTSBURGH PENNSYLVANIA 

TRIMOUNT  PRESS 

115  ALBANY  STREET 
BOSTON  MASS 

Iran^rteK 
Reduces  Power  Bills 
Makes  Better  Pictures 

Change?  A.C.  into  D.C.  which  is  best  for  projection  arcs.  It 
automatically  supplies  the  voltage  needed  without  the  use  of 
wasteful  ballast.     TransVerteR  gives  the  projectionist  perfect 
arcs,  clear-white,  steady  light  that  is  easy  to  control. Write  for  TransVerteR  Facts 

The  Hertner  Electric  Co. 
1908  West  112th  Street. Cleveland,  Ohio 

Mov^ 
MEANS 

EASE  AT  THE  MOVIES 

Only  One  Person 
Standing 

And  that  won't  be  you — un- less it's  you  that's  passing 
along  the  row.  The  old  meth- od of  seating  required  every 
one  in  the  row  to  rise  to 
cramped  positions  to  enable 
a  late  arrival  to  squeeze  past, 
causing  annoyance  to  all  con- 

cerned and  obstructing  the 
view  of  those  seated  in  the rear. 

But  no  more!  The  Mov-Ezy 
theatre  chair,  the  greatest  im- 

provement in  seating  arrange- 
ments since  theatres  were 

built,  has  eliminated  all  that. 
Its  occupant  can  turn  it  to 
either  side  to  allow  ample 
passage  space,  without  any one  getting  up. 

The  Mov-Ezy  has  proved  itself 
the  greatest  individual  featuig 
of  every  theatre  where  it  has 
been  installed.  Send  for  our 
beautifully  illustrated  cata- 

logue and  see  why. 

Josiah  Partridge  &  Sons  Company,  Inc. 
529-541  Marbridge  Building 

Show  Room  saies  office 
47  West  34th  Street,  New  York 

U R  ABILITY 

THE  FIRST 

RAVEN  HAFTONE  SCREEN 

INSTALLED  NEARLY 

FIVE  YEARS  AGO 

IS  STILL  GIVING  EXCELLENT 

SCREEN  RESULTS 

RAVEN  SCREEN  CORPORATION 
ONE  SIXTY  FIVE  BROADWAY NEW  YORK 

TICKETS 
JPl     ~~     ONE  HAND  BOOK  STRIP TWO  COLOR  RESERVED  SEAT. 

'WELDON,WILLI  AMS  &  LICIC 
FORT  SMITH,  ARK.. 

ESTABLISHED  25  YEARS  ■  KNOWN  THE  WORLD  OVER. 

TELL  YOUR  CUSTOMERS 

How  Easy  It  Is  To  Have  Color  Lighting 
Reco  Hoods  of  natural  glass — instantly  slip  on  and 
off  lamp — stay  put.  Save  cost  in  year  by  reduced 
lamp  renewal  alone. 

Yi«oi/: fCTRIC  COMPANY 

'"^y  Mfg. 

sizes:  10W-40W    2651  W.  Congress  St.  Chicago,  111.  2 

For  Better  Music 

THE  FOTOPLAYER 

THE  AMERICAN  PHOTO  PLAYER  CO. 
NEW  YORK  CITY    CHICAGO         SAN  FRANCISCO 

1600  Broadway  702  S.  Wabash.  Ave.    109  Golden  Gate  Ave. 
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CONSTRUCTION  NEWS 

New  Theatres — Changes  in  Ownership — 
Theatres    for    Sale  —  Theatres  Wanted 

Live    Oppo  r  t  unities 

Building  Notes 

The  Palace  Theatre,  Little  Rock,  Ark., 
has  reopened,  having  been  remodeled  arid 
redecorated.  Trie  theatre  has  been  leased 
by  the  Palace  Amusement  Company,  Henry 
Pepin,  trustee,  Wm.  A.  May,  manager. 

Garden  theatre,  Stuttgart,  Ark.,  is  com- 
pleted according  to  original  plans,  having 

been  refinanced  by  Lincoln  Trust  Co.,  St. 
Louis. 

The  Lyric  Theatre,  Lubbock,  Texas,  has 
been  thoroughly  renovated  and  remodeled. 
E.  L.  McElroy  is  manager. 
The  National  Theatre  at  Graham,  Texas, 

has  undergone  remodeling. 
Fire  partially  destroyed  the  Majestic 

Theatre  at  Blooming  Grove,  Texas,  evening 
of  October  27th. 

Ponca  City  Amusement  C^.,  Ponca  City, 
Okla.  Capital  stock,  $100,000.  Incorporat- 

ors, A.  L.  Bogan,  C.  E.  Kinney  and  Frank 
Jamison,  all  of  Ponca  City,  Okla. 
The  Folly  Theatre  opened  at  Duncan, 

Okla,  Nov.  1,  to  pleased  capacity  business. 
The  Folly  is  modern  in  e»ei',  particular, has  500  comfortable  opera  cha  rs,  and  the 
decorations  and  lighting  effects  are  har- monious and  pleasing  throughout. 

M.  W.  Rr>th.  Queen  Theatre,  Marshall, 
Texas,  and  F.  W.  Zimmerman,  San  Marcus, 
Texas,  have  installed  American  Foto- 
player  and  pipe  organ  respectively. 
The  Wichita  Theatre,  Wichita  Falls, 

Texas,  has  been  renovated  and  seating  ar- rangement enlarged. 
The  Big  Bend  Theatre,  at  Alpine,  Texas, 

has  been  reopened  by  C.  D.  Stewart. 
Rialto  Theatre  at  Pecos,  Texas,  has  been 

leased  by  Glenn  R.  Hampton  and  Jack 
Wingate. 

E.  L.  Mosive  has  been  appointed  manager 
of  the  Aldine  theatre  at  Robstown,  Texas, 

L.  H.  and  E.  H.  Griffith  have  opened  a 
Movie  Theatre  at  Goulsbush,  Texas,  with 
E.  H.  Griffith  as  manager. 

F.  S.  Ferguson  has  reopened  the  Royal 
theatre  at  Victoria,  Texas. 

R 
APIA  -  BEAD  SCREEN 

This  quality  bead  screen  will  im- 
prove  your   picture.     Ask  your 

supply  dealer  for  demonstration. 
THE  RADIANT  SCREEN  &  DECORATIVE  CO. 
812  Finance  Bldg.,  Cleveland,  Ohio 

Fabbrica  Italiana  Lamine  Milano 

F.I.L.M. 
Positive  raw  film  made  in  Italy 

Sole  Agents 
The  Commercial  Fibre  Co. 

of  America,  Inc. 
15  East  26th"  Street  Mad.  Sq.  4430 

Leon  H.  Lempert  &  Son 
Theatre  Architects 
347  Cutler  Bldg., 
Rochester,  N.  Y. 

"Pioneers  in  theatre  designing  and  originators 
the    bowled    auditorium,  now  Universally  used.*' 

The  Rialto  Theatre  at  Houston,  Texas, 
has  reduced  its  admission  prices  to  10  and 
20  cents  for  matinees  and  10  and  25  c^iil.j 
for  night  performances. 
Birkholm  &  De  Hart,  111  West  42nd 

Street,  New  York  City,  are  installing  Bjirtl 
Projectors  in  the  following  theatres:  Cap- 

itol Theatre,  Union  Hill,  N.  J.;  State  Thea- 
tre, Union  Hill,  N.  J.;  State  Theatre, 

Schenectady,  N.  Y.,  and  the  Troy  TJie_tr^, 
Troy,  N.  Y. 
Texas  Theatres  adding  new  equipment 

during  past  week  were:  H.  F.  Lloyd,  two 
new  projectors  at  Slayton;  Howard  &  Long, 
Grapeland,  Texas,  Star  Theatre,  Eagle  Pass, 
J.  R.  Henderson,  Sallisaw,  Okla.,  projector:;. 
Royal  Theatre,  Hamilton,  Texas,  special 
Mazda  equipment.  These  items  were  fur- nished by  Thrash  of  Dallas,  Texas. 

Reports  Increasing  Call 
for  Baby  Fotoplayer 

Keports  from  the  sales  department  of  the 
American  Photoplayer  Company  indicate 
that  throughout  the  country  there  has  been 
a  tremendous  revival  of  interest  in  theatre 
organs.  The  smaller  theatres,  it  is  rported, 
are  taking  to  the  style  15  Fotoplayer,  the 
baby  of  the  Fotoplayer  family. 

Recent  installations  of  Fotoplaycrs  are 
reported  as  follows:  Crystal  Theatre,  Super- 

ior, Wy. ;  Home  Theatre,  Los  Angeles,  Cal.; 
A.  J.  Davenport,  Compton,  Cal.;  The  In- 

ternational Amusement  Co.,  El  Paso,  Tex.; 
Playhouse  Theatre,  Los  Angeles,  Cal.;  F. 
A.  Eichey,  Los  Angeles,  Cal.;  Casino  Thea- 

tre, San  Diego,  Cal.;  Ramina  Theatre,  San 
Diego,  Cal.;  Star  Theatre,  Oshkosh,  Wis.; 
Orpheum  Theatre,  Centerville,  Iowa;  Circle 
Amusement  Corporation,  Ottuma,  Iowa; 
Elite  Theatre  Co.,  Milwaukee,  Wis.;  Semi- 

nole Theatre,  Homestead,  Fla.;  Lewis  Thea- 
tre, Brooklyn,  N/.  Y.;  Pearl  Theatre,  Brook- 
lyn, N.  Y.;  Dixie  Theatre,  Colemanfl  Tex. 

It  is  of  interest  also  to  find  Jack  M.  Levy 
who  exploits  the  Fotoplayer  remarking  as follows: 

"Smaller  houses  are  buying  the  Style  15. This  is  evidently  the  result  of  the  better 
music  propaganda  which  your  valued  publi- 

cation is  constantly  contributing  to  the  suc- 
cessful presentation  of  the  photoplay." 

Kenneth  G.  Kurtz  Is 

Advanced  by  Dan  Barton 

K.  G.  Kurtz  has  just  been  advanced  to 
the  position  of  General  Sales  Manager  for 
the  Bartola  Musical  Instrument  Company. 
Kurtz  has  earned  this  position  by  a  long- 
faithful  service  in  the  musical  end  of  the 
motion  picture  industry.  Kurtz's  early  life 
was  spent  in  the  musical  end  of  the  theatri- 

cal production  and  was  started  at  a  very 
early  age  as  pianist  for  a  hypnotic  show. 
This  ws  followed  by  a  long  series  of  ad- 

Kenneth  G.  Kurtz 

ventures  wi,h  various  troops  until  at  obout 
the  age  of  twenty  he  became  general  musical 
director  for  the  Whitney  Company. 
When  the  motion  picture  industry  first 

started,  he  drifted  into  that  end  of  the 
business  and  claims  to  be  one  of  the  original 
drum  and  piano  slammers  of  the  good  old 
motion  picture  days.  Kurtz  relates  how  for 
a  long  time  he  was  manager  of  one  of  the 
first  motion  picture  theatres  in  Indianapolis 
where  his  duties  consisted  of  posting  the 
showing  in  front  of  the  theatre,  relieving 
the  operator  during  the  supper  show,  helping 
to  do  the  clean-up  work  in  the  morning  and 
for  ten  hours  a  day  slamming  the  old  piano 
with  the  idea  of  making  so  much  noise  that 
it  could  be  heard  in  front  of  the  theatre  to 
attract  the  people  in  the  street. 
He  became  identified  with  the  Bartola 

Musical  Instrument  Co.  when  the  company 
was  organized — was  the  company's  first 
demonstrator  and  later  had  charge  of  the 
school  of  players. 

CLASSIFIED  
AD 

DEPARTMENT Rates 

For  Sale,  8  cents  per  word. 
Help  Wanted,  6  cents  per  word. 
Situations  Wanted,  4  cents  per  word. 
Special  rates  on  long  time  contracts. 

SALESMAN  WANTED 
Salesman  acauainted  with  buyers  and  who  can  ob- 

tain orders  for  sales  check  books  can  make  favor- 
able commission  arrangements  with  leading  Chicago 

concern  in  this  line.  Chicago  Sales  Book  Co., 
337  W.   Madison  St..  Chicago. 

FOR  SALE 
Fort  Wayne  Mctor  Generator  Set,  50  Amp.  220 
Volt,  very  little  used.  Good  as  new  $365.  Electric 
sign  EMPIRE  never  uncrated  11  feet  long  $75. 
EMPIRE   THEATRE,    PALMER,  MASS. 

Livest 

Theatre 

Fpuipment 
Section 

CAMERA  EXCHANGE 

We  buy,  rent  and  sell  motion  picture  and  still  cameras,  lighting  equipment, 
home  projectors,  etc.  Quick  turnovers.  Small  profits.  Write — Seiden, 
835  Eighth  Ave.,  New  York  City. 

Motion  Picture  and  "Still"  Cameras  rented,  sold  and  exchanged.  Portabel lights  for  sale  and  for  rent.  Keep  us  advised  of  your  wants.  Ruby  Camera 
Exchange,  727  Seventh  Ave.,  New  York  City. 
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Price 
25  cts. 

Great  Paramount  Pictures 

PRESENTS  A  GEORGE 

FITZMAURICE 
PRODUCTION 

KICK  IN 

Betty  Compson  Bertl/tell 

and  May  McAvqy- 
A  LAVISH,  all-star  pro- 

cluction  of  the  migh- 
ty melodrama  which  ran 

two  years  on  the  stage. 
One  of  the  pictures  your 
patrons  have  been  wait- 

ing for. 
Adapted  by  Ouida  Bergere 
from  the  play  by  Willard  Mack 

(2  Cparamount Cpicture 
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matter,  Aug.  25,  1922,  at  the  post  office  at  East  Stroudsburg,  Pa.,  under  the  Act  of  March  3,  1879. 
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jn  JJmerica's'Toremotf'Theatres 

CLEVELAND  PUBLIC  AUDITORIUM 

CLEVELAND,  OHIO 

J.  Harold  MacDowell,  Architect  Seating  by  the  American  Seating  Company 

A Monument  Conceived  as  a  Tribute  to  the  Ideals  of  Cleveland,  Builded 
by  Her  Citizens  and  Dedicated  to  Social  Progress,  Industrial  Achieve- 

ments and  Civic  Interest."  Thus  reads  the  dedication  of  this  magni- 
ficent building,  the  Main  Auditorium  of  which  has  a  seating  capacity  of 

thirteen  thousand.  It  ocupies  a  whole  city  block,  comprising  one  side  of  the 

great  Community  Centre  of  Cleveland.  It's  cost  was  $6,500,000.  It  is  an 
enterprise  and  a  building  of  which  this  great  city  may  well  be  proud. 

jEEnrtfrati  j8Mtuj  Qpwura 

NEW  YORK CHICAGO PHILADELPHIA BOSTON 
115  W.  Fortieth  St. 8  E.  Jackson  Blvd. 248  South  Broad  St. 73-D  Canal  St. 
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EXHIBIT 

EVIE 

Keeping  Faith  with  the  Public 

By  L.  W.  BOYNTON 

IT  is  easy  enough  to  write  editorials  full 

of  high  sounding  statements  as  to 

what  the  industry  is  going  to  do  by 

way  of  keeping  faith  with  the  public. 

But  it  is  much  more  to  the  point  to  watch 

the  attitude  of  the  public  and  find  out 

whether  that  very  influential  thing  called 

public  opinion  believes  the  faith  is  being 

kept. 

There  is  plenty  of  evidence  at  hand  al- 

ready of  a  changed  attitude  on  the  part 

of  the  American  people.  It  is  reflected 

in  the  newspapers.  It  found  very  definite 

expression  in  the  Massachusetts  censor- 

ship election.  It  is  revealed  in  the  situa- 

tion in  New  York  State,  where  the  politi- 

cal party  which  pronounced  against  cen- 

sorship in  its  platform  was  swept  into  of- 

fice by  an  overwhelming  plurality. 

These  are  clear  indications  of  which 

way  the  wind  is  blowing.  They  give  heart 

to  everybody  who  believes  in  the  motion 

picture  and  the  motion  picture  industry. 

JN  themselves,  they  constitute  a  chal- 
lenge for  higher  and  still  higher  stand- 

ards— a  challenge  which  is  being  met, 
and  will  continue  to  be  met.  That  is  not 

an  idle  statement.  The  screen  itself  is 

the  place  where  the  standards  are  re- 

vealed, inevitably,  mercilessly.  And 

what  do  we  find  on  the  screen  today? 

Certainly  nobody  of  fair  judgment 

would  deny  that  the  pictures  now  being 

released  are,  in  the  great  majority,  im- 

proved as  to  quality,  and  everything  that 

quality  means,  over  those  of  any  other 

similar  period.  The  industry  itself 

knows  this.  Its  leaders  do  not  regard 

the  fact  as  a  cause  for  mere  self- 

approval.  They  know  that  the  public 

will  continue  to  watch  very  closely  for 

still  further  improvement.  And  that  sit- 

uation, we  say,  is  the  healthiest  possible 

condition  for  this  art  and  this  business. 

g  UT  we  wonder  how  many  people  in  the 
industry  fully  grasp  this:  for  the  first 

time,  public  opinion  has  been  mobilized 

in  behalf  of  the  motion  picture  instead  of 

being  allowed  to  remain  passive  or  hos- 

tile, as  the  case  may  have  been.  What  do 

we  mean  by  that? 

We  mean,  specifically,  that  Mr.  Hays, 

in  the  few  short  months  he  has  been  the 

champion  of  this  cause,  has  gathered  to- 

gether a  Committee  on  Public  Relations 

representing  twenty  millions  of  people. 

This  Committee  is  drawn  from  the  great 

civic,  social  welfare  and  religious  organ- 
izations. Its  wider  influence  cannot  be 

calculated,  but  it  touches  a  far  greater 

number  than  twenty  millions. 

The  mobilization  has  proceeded  also 

along  other  lines,  none  the  less  impoF- 
(Copyright,   1922,  by  Exhibitors  Trade  Review,  Inc.) 
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"Finest 

Department 

"Impartial" 

"Great  Value 

"Fine  Idea  " 

It  is  a  difficult  matter  these  days 

to  get  reliable  information  on  the 

real  box-office  value  of  pictures. 

Your  publication,  however,  has 

gone  a  long  way  in  bringing  this 

data  to  the  exhibitor.  I  believe 

your  box  office  reports  to  be  thor- 

oughly impartial  and  I  find  them 

>gf  great  value  when  seeking  infor- 

mation of  what  value  productions 

are  from  a  box  office  viewpoint 

in  other  cities.  The  daily  press 

comment  feature  is  a  fine  idea. 

('The  Voice  of  the  Box  Office"  is 

one  of  the  finest  departments  in 

the  motion  picture  trade  journal 

field. 
Yours  very  tridy, 

VINCENT  R.  McFAUL, 

Manager. 

SHEA'S  HIPPODROME, 

BUFFALO,  N.  Y. 

Keeping  Faith  with  the  Public 
(Continued  from  Page  57.) 

tant.  But  the  point  which  we  wish  to  stress  here  has 

particular  reference  to  this  organized  body  of  public 

opinion. 

HESE  organizations  reach  every  city  and  town  in  the 

country.  They  are  composed  of  citizens  who  exert 

daily  a  commanding  local  influence  just  as  they  exert 

a  commanding  influence  nationally  through  the  organi- 
zations themselves. 

For  the  exhibitor  this  should  have  very  great  signifi- 
cance. If  he  conducts  his  theatre  properly;  if  he  is  just 

as  careful  of  theatre  standards  as  the  producer  must  be 

of  production  standards  he  may  look  for  support  from 

the  individuals  in  his  community  who  are  represented  by 

their  leaders  on  the  Public  Relations  Committee. 

This  is  only  another  way  of  saying  that  nobody  in  this 

industry,  producer  or  distributor,  can  any  longer  be  a 

law  unto  himself.  Whether  he  recognizes  the  fact  or 

not,  he  has  been  mobilized;  he  is  enlisted;  he  has  his  part 

to  play.  And  no  matter  how  small  he  may  be  in  the  film 

scheme  of  things,  he  is  under  the  searchlight  of  public 

opinion. 

'pHE  wise  exhibitor  knows,  of  course,  that  he  is  en- 
gaged  both  in  business  and  public  service.  The  pic- 

tures he  shows  on  his  screen,  and  the  theatre  in  which  he 

shows  them,  are  part  of  the  community,  and  a  very  vital 

part.  The  motion  picture  appeals  to  thought  and  to 

emotion.  That  is  what  makes  it  different  from  commod- 

ities which  merely  maintain  or  add  to  the  comfort  of 

life.  In  itself,  it  is  a  living  thing. 

The  service  which  the  theatre  can  render — and  must 

render  if  the  cause  is  to  succeed  on  the  widest  possible 

scale — has  a  big  bearing  on  keeping  faith  with  the 

public. 

T  T  is  a  happy  omen  that  the  strong  state  exhibitor  or- 
ganizations have  fully  recognized  their  duty  and  their 

opportunity  in  this  connection.  Wherever  conventions 

have  been  held,  co-operation  with  the  Hays  program  has- 

been  forthcoming.  We  recall  no  instance  in  which  this 

has  not  been  the  case. 

'  Intelligent  exhibitors  are  also  looking  forward  to  the 

time,  we  believe,  when  they  will  have  a  functioning  na- 

tional organization  which  will  be  able  to  cement  at  the 

theatre  those  forces  of  public  opinion  now  mobilized  in 

behalf  of  the  screen. 

WHEN  that  event  happens— as  happen  it  mu
st— all 

the  elements  vital  to  keeping  faith  with  the  public 

will  have  been  brought  into  play. 



December  9,  1922 EXHIBITORS    TRADE  REVIEW 59 

Vitagraph  Sues  Famous  Players 

Action,  Alleging  Restraint  of  Trade  Is 

Brought  Under  Federal  Anti-Trust 

Acts — Control  of  First-Run  Theatres 

THE  Vitagraph  Company  
of  Amer- 

ica, Inc.,  on  November  28  com- 
menced suit  against  the  Famous 

Players-Lasky  Corporation,  alleging 
certain  unlawful  acts  in  violation  of  the 

Federal  Anti-Trust  Acts  by  which  the 

plaintiff  claims  it  has  been  damaged  in 

the  sum  of  $2,000,000  and  demanding 

threefold  judgment  in  the  sum  of  $6,- 

000,000.  The  bill  of  complaint  wa<? 
filed  in  the  United  States  District 

Court,  Southern  District  of  New  York, 

by  William  Marston  Seabury,  attorney 

for  the  plaintiff.  Adolph  Zukor,  Jesse 
L.  Lasky,  Jules  E.  Brulatour,  Frank  A. 

Garbutt,  Cecil  B.  DeM'ille,  Daniel  Froh- 
man,  Emil  E.  Shauer,  Eugene  Zukor. 

Sidney  R.  Kent,  William  H.  English. 

Frederick  G.  Lee,  Maurice  Wertheim, 

Gayer  G.  Dominick,  Felix  E.  Kahn  and 
Theodore  F.  Whitmarsh  are  named 

with  the  Famous  Players-Lasky  Cor- 
poration as  defendants. 

The  suit  is  based  upon  the  claim  that 

in  1919  the  defendants  conspired  to- 
gether to  control  a  large  number  of 

"first  run"  theatres  of  the  country  for 
the  purpose  of  restraining  trade  and 

suppressing  competition  among  the  pro- 
ducers and  distributors  of  motion  pic- 

tures by  booking  all  the  pictures  pro- 
duced by  the  Famous  Players-Lasky 

Corporation  and  its  subsidiaries  in  all 
the  first  run  theatres  owned,  controlled 

or  influenced  by  the  Famous  Players- 
Lasky  Corporation  and  by  excluding  the 
pictures  of  the  plaintiff  and.  of  other 
producers  and  distributors  from  such 
theatres. 

The  complaint  contains  much  that  is1 
of  great  interest  to  the  trade  in  general, 

especially  at  this  time,  and  presents  to 
the  courts,  for  the  first  time,  the  legal 

status  of  the  first  run  theatres,  the  le- 
gality of  several  of  the  booking  circuits, 

particularly  those .  in  New  England,  in 
Philadelphia,  in  the  South  and  in  the 
Atlantic  and  Gulf  States,  and  demands 

an  inquiry  into  the  extent  to  which  pro- 

ducers and  distributors  of  motion  pic- 
tures may  invade  the  field  of  the  exhibi- 

tors. 

Apart  from  the  formal  allegations  of 
the  complaint  a  full  description  of  the 
three  main  branches  of  the  industry  is 

given,  showing  in  detail  the  part  played 

in  the  industry  by  the  producers,  dis- 
tributors and  exhibitors.  The  complaint 

asserts  that  there  are  about  38  key  cen- 
ters in  the  country  in  each  of  which 

there  are  now  first-run  theatres,  and  it 
is  alleged  in  the  complaint  that  the  value 
of  the  exhibition  in ,  the  first-run  the- 

atres of  the  country  represents  at  least 

50  per  cent,  of  the  American-Canadian 
gross  receipts  of  any  picture  exhibited 
in  such  theatres  and  in  other  theatres 

of  the  United  States  and  Canada;  not 

that  the  50  per  cent,  comes  from  the 
first-run  theatres  themselves,  but  that 
the  percentage  is  due  to  the  popularity 

and  prestige  the  picture  had  obtained 

through  its  showing  in  the  first-run 
theatre. 

Value  of  Broadway  Showing 

In  confirmation  of  this  estimate  the 

plaintiff  claims  that  the  exhibition  of 

the  picture  in  any  one  of  the  first-class, 
first-run  theatres  on  Broadway,  New 
York  City,  is  essential  to  the  proper 

exploitation  of  the  picture  throughout 

the  country,  and  that  the  value  of  the 
Broadway  showing  is  estimated  at  10 

per  cent,  of  the  American  and  Canadian 

gross  receipts,  while  the  value  of  the 
first  run  in  each  exchange  or  key  city 

is  estimated  at  about  40  per  cent,  of 

the  gross  derived  from  the  particular 
territory  served  from  the  exchange  city 
in  question. 

The  complaint  describes  ihe  business 

Statement  Expected  from 
Famous  Players  Later 

Up  to  the  time  this  issue  went ,  to 
press  no  statement  had  been  received 
from  the  Famous  Players-Lasky  Cor- 

poration with  regard  to  the  Vitagraph 
suit. 

It  was  said  at  the  Famous  Players 
offices  that  there  had  not  been  suf- 

ficient time  to  prepare  a  statement. 
It  is  expected  a  reply  will  he  issued 
for  publication  later. 
Adolph  Zukor  is  in  Los  Angeles 

where  he  went,  two  weeks  ago,  to 
attend  the  Paramount  convention. 
The  other  Famous  Players  officials 
who  went  to  the  convention  are  due 
home  Decemher  2d,  hut  Mr.  Zukor 
will  remain  at  the  coast  until  late  in 
the  month,  it  is  understood. 

Reply  to  a  telegram,  sent  to  Mr. 
Zukor  hy  Exhibitors  Trade  Review, 
requesting  a  statement,  has  not  yet 
been  received. 

of  the  plaintiff,  showing  that  since  1896 
it  and  its  predecessors  of  the  same  name 
have  been  engaged  in  the  production 

and  directly  and  indirectly,  in  the  distri- 
bution of  motion  pictures  throughout 

the  world,  and  that  during  that  time  it 

has  built  up  a  great  business  which  uni- 
formly since  1909  showed  a  large  profit 

each  year,  sometimes  exceeding  $1,000,- 
000. 

A  description  of  the  business  of  the 

Famous  Players-Lasky  Corporation  is 
also  given,  and  it  alleges  that  as  a  result 
of  the  various  consolidations  and  mer- 

gers of  several  producers  and  distribu- 
tors of  motion  pictures  within  the  three 

short  years  of  its  organization  in  1916, 

the  Famous  Players-Lasky  Corporation 
has  attained  a  position  in  the  first  rank 

among  the  producers  of  motion  pic- 
tures, here  and  elsewhere  throughout 

the  world.  The  substance  of  the  charge 
against  the  defendants  is  that  about  the 

year  1919  they  combined  and  conspired 
to  monopolize  a  large  number  of  first- 
class,  first-run  and  other  desirable  mo- 

tion picture  theatres  in  the  city  of  New 
York  and  elsewhere  throughout  the 

United  States  and  Canada  for  the  pur- 
pose of  enabling  them  to  dominate  and 

influence  the  buying  policy  of  all  of 
those  theatres  and  to  enable  the  Famous 

Players-Lasky  Corporation  to  exclude 
the  motion  pictures  of  the  plaintiff  and 
in  so  far  a?  possible  the  pictures  of 

other  competing  producers  and  distrib- 
utors therefrom. 

Reference  to  First  National 

Complaint  is  also  made  that  the  Fa- 
mous Players-Lasky  Corporation  sell- 

its  entire  product,  whenever  possible, 
under  closed  booking  contracts,  which 

require  exhibitors  to  take  all  of  their 

pictures  or  none,  and  that  whenever 
possible  these  contracts  are  made  with 
the  franchise  holders  of  the  Associated 

First  National  Exhibitors'  Circuit,  Inc. 
and  the  effect  of  such  contracts  is  to 

monopolize  all  or  almost  all  of  the  ex- 
hibition time  of  a  large  number  of  ex- 

hibitors to  the  exclusion  from  such 

theatres  of  a  large  number  of  pictures 
of  other  producers. 

The  Realart  Corporation  is  described 

as  a  "bogus"  independent. 
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Who's  Going  to  Direct  "Ben  Hur?" 
FJ.  GODSOL,  President  of  Goldwyn,  left  for  the  company's  California  studios 

•  on  Thanksgiving  Day.  He  expects  to  he  gone  ahout  three  weeks,  and  the  an- 
nounced purpose  of  his  visit  is  for  conferences  with  Edward  Bowes,  vice-president, 

and  Abraham  Lehr,  vice-president  in  charge  of  production. 
Although  no  statement  was  forthcoming  from  the  Goldwyn  offices,  it  is  believed 

that  one  of  the  chief  purposes  of  Mr.  Godsol's  visit  to  thel  Coast  is  concerned  with 
the  production  ' '  Ben  Hur, ' '  the  director  of  which  has  not  been  selected.  The 
names  of  several  prominent  directors  havel  been  mentioned,  in  current  gossip,  in 
connection  with  this  picture,  which  is  expected  to  be  one  of  the  most  elaborate 
spectacles  the  screen  has  ever  seen. 

It  is  understood  that  the  choice  of  the  director  will  bei  made  as  a  result  of  Mr. 

Godsol's  trip.  It  is  expected  that  the  presence  of  the  Goldwyn  chief  in  Los 
Angeles  will  have  the  effect  of  speeding  up  production,  and  it  would  not  be  surprising 
if  the  announcement  of  the  director  who  is  to  stage  ' '  Ben  Hur, ' '  heralded  as  one  of 
the  biggest  of  all  motion  pictures,  is  made  as  a  result  of  Mr.  Godsol's  Coast  trip. 

The  complaint  offers  as  further  evi- 
dence of  further  attempts  of  defend- 

ants to  interfere  with  the  plaintiff's 
business  the  defendants'  interference 

with  the  plaintiff's  stars  and  other  em- 
ployes by  offering  fictitious  induce- 

ments, chiefly  by  promise  of  increase  in 
salary  and  additional  opportunities  for 

publicity  and  exploitation,  to  leave  the 

employ  of  Vitagraph  and  enter  the  em- 
ploy of  the  defendant  company.  It 

cites  among  other  instances,  the  case 

of  Alice  Joyce,  one  of  Vitagraph's  best 
known  stars.  The  complaint  alleges 

that  in  the  year  1920  the  Famous  Play- 
ers-Lasky  Corporation  caused  public  an- 

nouncement in  London  that  thereafter 

the  defendant  company  would  market 
in  London  and  throughout  the  world 

pictures  in  which  Alice  Joyce  was  star- 
red or  featured  when  in  reality  Miss 

Joyce  was  under  a  contract  with  Vita- 
graph  which  had  until  June,  1922,  to 

run,  and  of  which  contract  the  defend- 
ants were  well  aware.  As  further  evi- 

dence of  alleged  unfair  competition,  the 
complaint  embodies  a  letter  said  to  have 

been  written  by  S.  R.  Kent,  as  sales- 

manager  for  the  Famous  Players-Lasky 

Petti john  Promoted  To 

Post  of  Counsel 

Charles  C.  Petti  john,  who  has  held 
the  position  of  Special  Assistant  to 
William  H.  Hays,  head  of  the  Motion 
Picture  Producers  and  Distributors  of 
America,  Inc.,  has  been  given  the  title 
of  Counsel  to  the  Hays'  office. 

The  promotion  was  due  largely  to 
the  splendid  part  which  Mr.  Pettijohn 

played  in  guiding  the  Citizens'  Com- mittee in  Massachusetts  in  the  won- 
derful victory  it  achieved  against  cen- 

sorship. Mr.  Pettijohn  is  a  lawyer  of 
long  experience  and  at  one  time  was 
Prosecuting  Attorney  of  Indianapolis. 

Corporation,  under  date  of  January  31. 

1922,  and  addressed  to  the  corporation's 
branch  manager,  M.  S.  Wilson,  at  Den- 

ver, Colo.,  in  which  he  is  alleged  to 

have  advised,  in  part,  to  "kick  out  every 
Vitagraph  account  you  can  find,  irre- 

spective of  the  terms  you  may  have  to 

make,  just  so  you  cancel  the  contract 
and  get  them  out  of  the  way.  As  long 

as  they  insist  on  a  fight  let's  give  it  to 
them."  These  instructions,  the  com- 

plaint alleges,  were  further  carried  to 
the  various  salesmen  in  a  letter  signed 

by  Mr.  Wilson. 

The  complaint  states  that  these  in- 
structions and  letters  were  extensively 

circulated  by  the  Famous  Players- 

Lasky  Corporation  and  that  almost  im- 

mediately after  this  attack  Vitagraph's 
American  and  Canadian  gross  income 
showed  a  loss  of  more  than  $22,000  a 

week,  and  that  this  loss  continued  for 

upwards  of  40  weeks.  This  appears  to 

be  the  basis  of  the  plaintiff's  claim  for 
over  $800,000. 

The  complaint  charges  that  the  effect 
of  the  acts  complained  of  has  been  to 
curtail  and  discourage  the  production 

of  first-class  motion  pictures  since  it  is 
said  that  such  pictures  produced  by 

others  than  the  Famous  Players-Lasky 
Corporation  are  denied  exhibition  in  a 

large  number  of  first-run  houses  con- 
trolled by  the  Famous  Players,  and  the 

inference  is  that  no  one  would  be  will- 

ing to  spend  the  large  sums  of  money 
involved  in  the  production  of  this  type 

of  pictures  unless  they  are  assured  of  a 
first-run  showing. 

It  is  claimed  that  the  acts  of  the  de- 
fendants enhanced  the  film  rentals  and 

prices  of  exhibition  rights,  and  that 
trade  is  unreasonably  restricted  and, 

competition  among  distributors  and 

producers  suppressed,  and  these  con- tentions conclude  with  the  statement 

that  the  defendants  have  used  arbitrar- 

ily and  oppressively  the  power  obtained 

by  the  Famous  Players  "to  force  out  of 
business  its  weaker  competitors  among 

the  small  and  independent  exhibitors  of 

the  country,  many  of  whom  for  years 

have  been  in  the  motion  picture  busi- 

ness, supporting  themselves  and  their 
families  from  the  small  profits  realized 

therefrom,  and  to  coerce  such  exhibi- 
tors into  a  sale  to  or  a  union  with  the 

defendants.   *  *  * 
Albert  E.  Smith,  President  of  the 

Vitagraph  Company  of  America,  said, 
with  reference  to  the  suit: 

"In  filing  suit  against  the  Famous' 
Players-Lasky  Corporation,  I  want  the 
industry  to  know  and  understand  that 
the  suit  represents  much  more  than  a 

mere  personal  controversy  between  two 
producers  and  distributors  of  motion 
pictures.  As  I  see  it,  this  suit  is  not 
only  the  case  of  Vitagraph  against  the 
Famous  Players-Lasky  Corporation, 
but  it  is  the  suit  of  every  independent 

producer  and  every  independent  exhibi- 

tor in  the  country." 

At  the  offices  of  Associated  First  Na- 
tional, it  was  said  that  no  statement 

would  be  issued  until  officials  had  had 

time  to  study  the  complaint. 

At  the  Hays  offices,  Courtland  Smith, 
secretary  of  the  M.  P.  P.  D.  A.,  pointed 

out  that  the  suit  was  merely  a  differ- 
ence between  two  members  of  the  or- 

ganization, and  was  not  an  association 
matter. 

Hays  Organization Establishes  Coast  Office 
Thomas  G.  Patten,  Postmaster  of 

New  York  City  from  1917  to  1921, 
has  been  appointed  West  Coast  repre- 

sentative of  the  Hays  organization, 
and  left  Thursday,  November  30,  for 
Los  Angeles  to  assume  his  duties.  He 

was  accompanied  by  Joseph  J.  O'Neill 
one  of  Mr.  Hays'  assistants. 

Mr.  Patten  has  been  a  member  of 
the  Players  Club  of  New  Y©rk  for 
several  years  and  has  a  wide  acquaint- ance in  the  industry. 

In  announcing  the  appointment  of 

Mr.  Patten,  Mr.  Hays  said:  "The industry  is  going  to  be  sure  that  it 
discharges  its  full  duty  in  helping  to 
maintain  an  industrial  community, 
which  shall  stand  as  a  model  not  only 
to  the  activities  of  the  industry  itself 
but  also  in  its  relations  to  the  splen- did civic  community  of  which  it  is  a 

part. ' ' 
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Kansas  Names  Legislative  Committee 

M.  P.  T.  O.  of  That  State  Names  125  Exhibitors, 

Representing  Every  Congressional  District— Elaborate 
Plans  Are  Formed  To  Combat  Hostile  Legislation 

ANEW  standard  in  legislative 
campaigns  in  Middle  Western 
states  was  set  at  an  executive 

meeting  of  the  executive  board  of  the 
Motion  Picture  Theatre  Owners  of 

Kansas  in  Kansas  City,  November  21. 

One  hundred  and  twenty-five  members, 
constituting  the  most  influential  exhibit- 

ors in  the  state,  were  appointed  as  mem- 
bers of  a  legislative  committee,  which 

bids  fair  to  be  one  of  the  most  power- 
ful organizations  in  the  history  of  Kan- 
sas in  combatting  blue  laws  and  injur- 

ious legislation. 
The  plan  under  which  the  committee 

will  function  will  be  a  machine  within 
itself.  For  example,  a  certain  bill  is 
about  to  be  introduced,  either  favora- 

ble or  unfavorable  to  the  exhibitors. 
The  M.  P.  T.  O.  K.  will  see  to  it  that 

minute  data  on  all  proposed  bills  is  ob- 
tained. Also  each  member  of  the  leg- 

islative committee  is  expected  to  be  in- 
timately acquainted  with  his  state  sen- 

ator or  representative.  At  the  crucial 
moment  telegrams,  125  of  them,  will  be 
sent  to  members  of  the  state  legislature 

from  "the  men  back  home,"  the  man 
who  lives  in  the  same  county  as  the  sen- 

ator or  representative,  and  whose  ap- 
peal will  be  heeded.  The  telegram  will 

be  an  appeal  to  vote  for  or  against  the 
proposed  bill  and  such  telegrams  will 
go  to  every  representative  and  senator 
in  the  state. 

With  Justice  of  the  Kansas  Supreme 
Court  Richard  T-  Hopkins,  who  has  act- 

ed as  counsel  for  the  M.  P.  T.  O.  K., 

C 
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Hope  Revived  for  Screen 
Freedom  in  Missouri 

Now  to  "go  Massachusetts  one  bet- 
ter." That  is  the  goal  set  by  Mis- souri. For  the  last  two  months  there 

has  been  a  proposal,  which  will  place 
the  screen  and  press  upon  the  same 
basis,  contained  on  the  bill  of  rights 
report  at  the  Constitutional  conven- 

tion at  Jefferson  City. 
"The  influence  of  the  Massachu- 

setts election  will  have  a  beneficial  ef- 
fect upon  the  membership  of  the  con- 

vention when  the  time  comes  to  vote 
on  the  Missouri  proposal,"  A.  A. 
Speer,  president  of  the  First  National 
bank,  Jefferson  City,  and  the  man  who 
introduced  the  proposal,  said. 

"I  am  pleased  to  note  that  the  op- 
position to  censorship  in  Massachu- 

setts was  by  a  greater  majority  than 
either  Lodge  or  Cox  were  elected  by. 
It  probably  will  be  some  time  yet  be- 

fore our  proposal  will  be  acted  upon, 
for  the  reason  that  it  is  contained  in 
the  bill  of  rights  report  and  several 
other  reports  seem  to  have  the  right 
of  way  ahead  of  it.  I  think  that  there 
will  be  a  number  of  influential  mem- 

bers assist  in  the  fight  against  cen- 
sorship in  the  convention. ' ' 

and  J.  J.  Griffith,  attorney  general,  both 
elected  with  the  support  of  the  Kansas 
exhibitors,  who-  ran  slides  during  the 
campaign,  can  anything  other  than  com- 

plete banishment  of  the  reformer  in 
Kansas  be  predicted?  That  is  what  ex- 

hibitors are  asking. 

Hostile  Bills  Proposed 

At  present  there  is  a  bill  in  the  mak- 
ing which  would  prohibit  children  less 

than  16  years  old  attending  a  theatre 
at  night  without  their  parents ;  another 
bill  which  would  act  as  a  substitution 
for  the  present  labor  law,  an  antique 
measure  which  provides  fine  and  pun-_ 
ishment  for  any  person  working  on 
Sunday.  It  is  these  proposed  laws 
which  the  Kansas  exhibitors  are  going 

to  battle  against,  and  the  odds  for  vic- 
tory are  with  them. 

The  resignation  of  M.  Van  Praag,  as 
president  of  the  M.  P.  T.  O.  K.,  was 
formally  accepted  and  plans  formulated 
by  the  Ways  and  Means  committee  for 
the  financing  of  the  legislative  cam- 

paign. Walter  Wallace  of  the  Lyceum 
theatre,  Leavenworth,  Kas.,  was  elect- 

ed as  a  member  of  the  executive  com- 
mittee, to  replace  R.  G.  Liggett,  who 

became  president  upon  the  resignation 
of  Mr.  Van  Praag. 

The  M.  P.  T.  O.  K.  legislative  com- 
mittee, which  includes  at  least  two  ex- 

hibitors in  every  congressional  district, 
a  chairman  and  assistant  chairman,  and 
in  some  cases  more,  will  organize  local 
committees  in  each  county. 
The  district  chairmen  of  the  legislative 

committee  are : 

District  No.  1. — -Chairman,  A.  M.  Hay- 
mocker,  Electric  theatre,  Highland,  Kas. 
District  No.  2. — Chairman,  Lee  Gunnison, 
Crystal  theatre,  Atchison,  Kas.  District  No. 
3. — Chairman,  Walter  Wallace,  Orpheum 
theatre,  Leavenworth,  Kas.  District  No.  4 
—Chairman,  C.  M.  Smith,  Tenth  Street  thea- 

tre, Kansas  City,  Kas.  District  No.  5 — 
Chairman,  0.  M.  Pattee,  Pattee  theatre, 
Lawrence,  Kas. 

District  No.  6 — Chairman,  Williard  Fraz- 
ier,  Empress  theatre,  Paola,  Kas.  District 
No.  7 — Chairman,  T.  J.  Beasley,  Harris  thea- 

tre, Garnett,  Kas.  District  No.  & — Chair- 
man, D.  Filizola,  Theaterette,  Fort  Scott, 

Kas.  District  No.  9 — Chairman,  E.  E.  Fraz- 
ier,  Grand  theatre,  Pittsburg.  Kas.  District 
No.  10 — Chairman,  A.  L.  Rehm,  Majestic 
theatre,  Baxter  Springs,  Kas. 

District  No.  11 — Chairman,  Fred  S.  Feess, 
Best  theatre.  Parsons,  Kas.  District  No.  12 
— Chairman,  Frank  Davidson,  Eoyal  theatre, 
Cherryvale,  Kas.  District  No.  13 — Chair- 

man S.  A.  Davidson,  Princess  theatre,  Neo- 
rlasha,  Kas.  District  No.  14 — Chairman,  W. 
T.  Smiley,  Rex  theatre,  Iola,  Kas.  District 
No.  15 — Chairman,  W.  A.  Millington,  Crystal 
theatre,  Ottawa,  Kas.  District  No.  16 — 
Chairman,  0.  D.  Beverly,  Garden  theatre, 
Burlingame,  Kas. 

District  No.  17 — Chairman,  J.  A.  Schober, 

Grand  theatre,  Topeka,  Kas.  District  No. 
18. — Chairman,  B.  Hatke,  Royal  theatre,  Sa- 
betha,  Kas. 

District  No.  19 — Chairman,  A.  R.  Zimmer, 
Liberty  theatre,  Marys ville,  Kas.  District 
No.  20 — Chairman,  C.  A.  Swierchinsky,  Ma- 

jestic theatre,  Washington,  Kas.  District 
No.  21 — Chairman,  H.  P.  Wareham,  Ware- 
ham  theatre,  Manhattan,  Kas.  District  No. 
22— Chai  rman,  G.  A.  Kubach,  Lyric  theatra, 
Abeline,  Kas.  District  No.  23 — Chairman, 
Raymond  Gear,  Mayflower  theatre,  Florence, Kas. 

District  No.  24— Chairman,  R.  H.  Holmes, 
Royal  theatre,  Emporia,  Kas.  District  No. 
25 — Chairman,  Jack  Gross,  Eldorado  theatre, 
Eldorado,  Kas.  District  No.  26 — Chairman, 
H.  P.  Sehonaerts,  Roberts  theatre,  Howard, 
Kas.  District  No.  27 — Chairman,  J.  R.  Bur- 
ford,  Rex  theatre,  Arkansas  City,  Kan.  Dis- 

trict No.  28— Chairman,  W.  F.  McDowell, 
Isis  theatre,  Wellington,  Kas. 

District  No.  29 — Chairman,  Stanley  Cham- 
bers, Miller  theatre,  Wichita,  Kas.  District 

No.  30 — Chairman,  C.  L.  McVey,  Hoising- 
ton,  Kas. 

District  No.  31 — Chairman,  W.  M.  Thatch- 
er, Royal  theatre,  Salina,  Kas.  District  No. 

32.— Chairman,  H.  Blaird,  Belleville,  Kas. 
District  No.  33— Chairman,  W.  J.  Gabel, 
Grand  theatre,  Beloit,  Kas.  District  No.  34 
— Chairman,  W.  H.  Woody,  Princess  theatre, 
Lincoln,  Kas.  District  No.  35 — Chairman, 
W.  H.  Weber,  Echo  theatre,  Great  Bend, Kas. 

District  No.  35 — Chairman,  W.  C.  Robert- 
son, Midland  theatre,  Hutchison,  Kas.  Dis- 

trict No.  35 — Chairman,  W.  H.  Harpool, 
Cozy  theatre,  Dodge  City,  Kas.  District  No. 
38 — Chairman,  Charles  A.  Ball,  Electric  thea- 

tre, Garden  City,  Kas. 
District  No.  39— Chairman,  W.  G.  Kirk- 

ham,  Strand  theatre,  Hays,  Kas.  District 
No.  40— Chairman,  C.  M.  Weston,  Star  thea- 

tre, Phillipsburg,  Kas. 

Colorado  "Reform"  Sheriff 
Defeated  for  Re-Election 

The  motion  picture  forces  in  Colora- 
do scored  a  distinct  victory  in  the  re- 

cent election  when  Frank  DuCray,  who 
figured  in  the  Grand  Junction  Sunday 
closing  trial,  was  defeated  for  re- 

election for  Sheriff  of  Mesa  County  by 
Jeff  Watson,  Democrat. 

DuCray  is  the  "reform"  sheriff  who 
was  disqualified  by  Judge  Miller  from 
further  service  in  drawing  jurors  in 
the  Grand  Junction  Sunday  closing 
trial  on  the  ground  that  he  drew  only 
jurors  prejudiced  in  favor  of  Sunday 
closing.  The  Judge  dismissed  Du- 
Cray's  panel  and  ordered  the  coroner 
to  select  a  new  one.  The  exhibitors 
then  won  the  case. 

This  information  is  sent  to  Exhib- 
itors Trade  Review  by  Harry  T.  No- 

lan, prominent  Colorado  exhibitor,  who 
also  calls  attention  to  the  fact  that 
two  Grand  Junction  picture  theatre 
owners  were  elected  to  the  Legislature 
from  Mesa  County— Ollie  E.  Bannister 
and  Sterling  E.  Lacy.  Bannister  was 
re-elected  by  2,000  plurality,  and  Lacy, 
who  was  defeated  two  years  also  by 
the  small  margin  of  26,  is  returned  to 
the  Legislature  by  2,200  plurality. 



Thorns    and    Orange  Blossoms 

A  Gasnier  production  presented  by  B.  P.  Schulberg  with  a  special  cast.  Adapted  by  Hope  Loring  from  the  story 
of  same  name  by  Bertha  M.   Clay.     Edited  by  Eve  Unsell.     Distributed    by    Al  .  Lichtman  Corporation. 

J 
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Problem  of  Children's  Matinees 

Public  Service  and  Educational  Department  of  C lan- 
ded Vs  Theatres  Conducts  Investigation  to  Find  Out  What 

Kind  of  Pictures  Are  Suitable— With  Surprising  Results 

ALTHOUGH  juvenile
  attendance 

at  motion  picture  theatres  com- 
prises a  much  less  percentage  of 

the  gross  patronage  than  is  popularly 

supposed  to  be  the  case,  it  has,  never- 
theless, always  been  one  of  the  problems 

of  the  exhibitor  to  cater  satisfactorily 

to  child  audiences.  Special  children's 
matinees  have  frequently  been  under- 

taken and  as  often  found  to  be  complete 
failures,  due  largely  to  the  fact  that  a 
firm  grasp  has  never  been  taken  of  the 
juvenile  viewpoint,  taste  or  psychology. 
It  has  been  thought,  and  until  recently 
with  no  tangible  reason  f®r  believing 
otherwise,  that  audiences  of  children 
must  needs  be  diverted  by  distinctly 

childish  entertainment — fairy  stories, 
fantasies  and  the  like. 

One  of  the  most  important  and  most 

valuable  findings  of  the  Public  Ser- 
vice and  Educational  Department  of 

the  Crandall  Theatres,  in  Washington, 
D.  C,  Mrs.  Harriet  Hawiey  Locher, 
director,  has  been  the  feasible  course 

of  procedure  to  relieve  the  adult  pro- 
gram of  the  need  of  considering  the 

child  spectator  and  to  imbue  the  ju- 
venile programs,  arranged  for  special 

Saturday  presentations,  with  those  qual- 
ties  which  will  interest  the  child  mind 

and  stimulate  his  interest  in  the  the- 
mental  development  as  well  as  amuse- 
ment. 

Study  the  Child  Mind 

Mrs.  Locher's  Advisory  Board  is 
composed  of  officers  and  directors  of 
all  of  the  organizations  in  the  District 
of  Columbia  having  direct  contact  with 
the  child  mind.  The  first  step  was  to 
initiate  the  Advisory  Board  into  the 
commercial  considerations  that  enter 
into  the  compilation  of  a  program  for 

public  presentation  in  the  motion  pic- 
ture theatre.  The  members  of  the 

board,  without  previous  experience  in 

the  "showmanship"  branches  of  the  in- 
dustry, found  many  of  their  firm  con- 

victions to  be  merely  impractical  the- 
ories. The  private  projection  room  in 

the  Metropolitan  Theatre  building  was 
thrown  open  to  Mrs.  Locher  for  the 
screening  and  analysis  of  feature  and 
short-reel  pictures  with  the  member- 

ship of  the  Advisory  Board  and  much 
progress  was  made.  In  fact,  the  pos- 

sibilities of  extending  this  brief  educa- 
tional course  soon  made  themselves 

apparene  and  several  members  of  the 
juvenile  organizations  of  the  Capital 
were  invited  to  participate  in  the 
screenings  and  the  discussions  that 
followed.    The  result  was  surprising. 

It  was  found  that  the  child  mind,  so- 
called,  has  developed  a  consciousness  of 
dramatic  values  and  a  definite  notion 

of  plot  construction  and  scene  sequences 
that  places  the  present-day  juvenile  so 
far  beyond  the  fairy  story  and  extrav- 

aganza in  perception  and  taste  that 

it  is  inevitable  that  the  usual  "children's 
matinee"  should  fail  dismally  of  its 

purpose. At  the  last  meeting  of  the  Advisory 

Board  in  Mrs.  Locher's  studio  on 
Thursday,  Nov.  i6th,  Mrs.  F.  L.  Bol- 
land,  of  the  Children  of  the  American 

Revolution,  described  a  recent  visit 
to.  Crandall's  York  Theatre.  The 
children  were  quiet  and  attentive  and 
made  an  obviously  clear  distinction 

between  the  good  and  the  bad  in  the 
fiction  of  the  picture. 

Miss  Elizabeth  Fisher,  of  the  Muni- 

cipal playgrounds,  spoke  on  the  pictures 

of  Washington's  playgrounds  in  the  var- ious sections  of  the  city  which  were 
presented  to  the  Association  by  Harry 

Crandall.  These  were  taken  by 
Mrs.  Susie  Root  Rhodes,  Supervisor, 

on  her  tour  of  the  cities  of  the  coun- 

try and  used  to  demonstrate  what  pro- 
gress has  been  made  in  this  work  in  the  , 

National  Capital. 
Valuable  as  Discipline 

The  Rev.  David  R.  Covell,  Trinity 
Church  Community  House  pointed  out 

that  the  discipline  exerted  by  the  mo- 

tion picture  is  remarkable.  Many  chil- 
dren come  to  Trinity  House  from 

homes  where  there  is  little  or  no  dis- 

cipline.   When  the  picture  begins,  con- 

fusion ceases.  The  children,  accord- 
ing to  Rev.  Covell — and  his  findings 

have  been  corroborated  by  ths  exper- 
ience of  the  Crandall  Public  Sendee 

Department — appreciate  the  ultimate 
victory  of  the  good.  Children  have 
reached  the  point  where  they  resent 
what  have  heretofore  been  known  as 

"children's  stories,"  fairy  stories  and 
f  sissy"  stories.  They  want  life,  follow 
the  action  thoughtfully  and  can  judge 
of  the  meritorious  action  with  only  a 

slight  modification  of  the  adult  view- 

point. 

Having  adduced  these  facts,  the 
Crandall  Public  Service  Department 
immediately  took  steps  to  put  them  to 

the  test.  Programs  for  the  special  Sat- 
urday juvenile  matinees  were  at  once 

booked  upon  precisely  the  same  theory 
that  had  always  been  applied  to  the  as- 

sembling of  bills  for  adult  consump- 
tion, the  only  difference  being  that  spec- 

ial care  had  to  be  exercised  in  choos- 

pg  subjects  not  too  abstruse  for  ju- 
venile comprehension.  The  result  has 

been  that  the  Crandall  matinees .  have 

leaped  into  instant  and  constantly  grow- 

ing popularity  and  one  of  the  harrass- 
jng  problems  of  a  decade  has  been  fi- 
l  ally  solved. 

The  experiment  has  been  so  success- 
ful that  intervals  for  expanded  public 

service  are  being  planned  to  take  up 

such  matters  of  civic  interest  as  "Safe- 
ty First,  hygiene,  practical  science,  etc. 

New  Color  Process  Is  Shown 

"To//  of  the  Sea,"  Technicolor  Produc- 
tion,  Gets  Premiere   at  Rialto,   N.  Y. 

THE  world  premier  of  Technicolor's first  film  presentation,  "Toll  of  The 
Sea"  was  held  at  the  Rialto  theatre, 
New  York  on  November  26.  Techni- 

color is  presenting  the  picture  through 
Metro  as  its  first  film  in  natural  colors. 

The  perfect  natural  color  process  has 
been  sought  for  since  the  beginning  of 
the  industry,  but  has  never  before  been 
successfully  done.  In  the  opinion  of 

some  of  the  greatest  film  stars,  produc- 
ers, scientists  and  financiers  in  the 

country,  the  new  process  is  so  marvel- 
ous that  it  will  completely  revolutionize 

photoplay  production. 
The  process  was  invented  and  per- 

fected by  Professor  Daniel  C.  Corn- 
stock  of  the  Massachusetts  Institute  of 
Technology  and  a  graduate  of  scientific 
institutions  in  Berlin,  Basle,  Zurich  and 
the  Cavendish  Laboratories  in  England ; 
also  by  Professor  Herbert  D.  Kalmus, 
noted  engineer  and  scientist.  They  have 
spent  seven  vears  working  on  this  pro- 
cess. 

The  last  three  years  Hon.  William 
Travers  Jerome  has  handled  the  details 

of  making  the  new  process  commercial- 
ly feasible  and  has  organized  a  syndi- 

cate of  fifty  New  York  bankers  and 

prominent  men.  Some  of  the  enthus- 
iastic supporters  of  the  new  invention 

are  Marcus  Loew,  Adolph  Zukor, 

Charles  Dana  Gibson,  Maxfield  Par- 
rish,  Norma  Talmadge,  Joseph  M. 
Schenck  and  others  who  are  familiar 
with  film  presentation  and  production. 

At  a  luncheon  given  by  Metro  at  the 
Hotel  Belmon'"  Monday  a  large  group 
of  representatives  of  newspapers,  trade 
papers  and  magazines  met  the  inventors 
and  Mr.  Jerome. 

An  interesting  discussion  on  the  pos- 
sibilities of  natural  color  photography 

as  revealed  by  "The  Toll  of  the  Sea" 
resulted.  Most  of  those  present  had 
seen  the  picture  and  were  enthusiastic 
over  the  big  advance  it  marked  for  the industry. 
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Independence  For  Producer  and 

Exhibitor  Is  Foundation  of  J.D. 

Williams'  New  Company 

JD.  WILLI
AMS,  forme

r 

Manager  of  Associated 

First  National  Pictures, 

Inc.,  and  one  of  the  leading  fig- 

ures in  the  industry,  returned 

to  New  York,  November  28, 

from  Los  Angeles,  where  he 

went  in  connection  with  the  new 

distributing  company  which  he 

is  organizing. 

Although  Mr.  Williams  de- 

clined to  be  interviewed  for 

publication,  it  is  learned  from 

reliable  sources  that  the  project 

upon  which  he  is  engaged  is  pro- 

gressing rapidly.  It  is  under- 

stood that  he  will  present  to  the 

industry,  within  the  next  few 

months,  an  entirely  new  idea  in 

distribution.  Those  who  are 

closely  acquainted  with  the  sit- 

uation declare  that  the  inde- 

pendent producer  and  the  inde- 

pendent exhibitor  will  be  the 

foundation  of  the  new  company. 

It  is  stated  authoritatively 

that  the  concern  will  not  en- 

gage in  production.  Its  sole 

function  will  b°  distribution, 

and  its  primary  purpose  will  be 

to  aid  in  keeping  the  motion 

picture  market  open  for  the  in- 

dependent. 

With  the  ample  financial 

backing  which  it  is  known  Mr. 

Williams  has  obtained,  it  is  ex- 

pected that  his  company  will 

take  its  place  at  once  as  one  of 

the  leading  distributors  in  the 

business.  Those  who  are  fullv 

Is 

in  touch  with  the  situation 

point  out  that  Mr.  Williams's 
policy  as  the  builder  of  First 

National  was  founded  upon  the 

belief  that  the  market  must  be 

kept  open  for  the  independent, 

whether  producer  or  exhibitor. 

His  recognized  ability  as  an  or- 

ganizer will,  no  doubt,  be 

brought  fully  into  play  in  his 

new  project,  and  it  is  said  that 

those  who  believe  all  the  possi- 
ble innovations  in  distribution 

have  been  explored,  are  due  for 

a  big  surprise. 

Mr.  Williams  has  established 

offices  in  the  Straus  Building, 

New  York,  and  announcements 

of  the  developments  of  his  new 

enterprise  will  be  forthcoming 
shortly, 
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The  News   of  the  Week 

Brockell  Heads 

Distribution  for 

First  National 

F.  M.  Brockell  has  been  appointed  Mana- 
ger of  Distribution  of  Associated  First 

National  Pictures,  Inc. 
The  appointment  was  announced  this  week 

as  part  of  the  organization 's  policy  of  im- 
proving its  methods  of  dealing  with  exhibi- 

tors by  centralizing  distribution  authority 
and  increasing  departmental  scope  and  effi- 

ciency. Mr.  Brockell 's  duties  will  comprise 
complete  supervision  over  distribution,  in- 

cluding sales  policies  and  plans. 
The  selection  of  Mr.  Brockell  is  in  recog- 

nition of  ability  evidenced  during  his  nearly 
three  years'  association  with  First  National. He  was  the  first  executive  in  the  New  York 
office  who  devoted  his  whole  time  and  at- 

tention to  general  sales  activities,  having 
been  selected  because  of  his  experience  as 
branch  office  employee,  salesman,  exhibitor, 
exchange  manager  and  home  office  execu- tive. 

His  connection  with  the  industry  dates 
back  to  the  days  considerably  prior  to  the 
organization  of  the  old  General  Film  Com- 

pany. He  began  at  the  bottom,  serving  an 
apprenticeship  in  his  home  town,  Cincinnati, 
under  the  tutelage  of  James  Steele.  When 
the  General  Film,  of  which  be  wa>J  Cin- 

cinnati manager,  retired  as  the  dominant 
factor  in  motion  pictures,  Mr.  Brockell  be- came an  exhibitor  in  Cincinnati. 

Prior  to  the  organization  of  Paramo  mt, 
Mr.  Steele  persuaded  Mr.  Brockell  to  re- 

turn to  exchange  work,  placing  him  in  Chi- 
cago where  he  successively  opened  and  man- 

aged the  exchanges  of  Famous  Players, 
First  National  and  Goldwyn.  lie  held  1hese 
managerial  positions  over  a  period  of  years, 
establishing  a  reputation  as  one  >?  the  most 
successful  sales  executives  in  the  industry. 
Not  long  after  the  organization  of  Gold- 

wyn he  was  sent  to  St.  Louis  for  that  com- 
pany as  special  representative.  Subsequent- 

ly he  went  to  Seattle  in  the  same  capacity, 
resigning  to  return  to  Chicago,  where  he 
opened  and  operated  a  state  right  exchange. 

Mr.  Brockell  again  joined  First  National 
shortly  after  its  reorganization  about  two 
and  one  half  years  ago.  He  established  the 
Dallas  Exchange  and  then  came  into  the 
New  York  Office  to  assume  the  position  of 
Supervisor  of  Exchanges,  which  he  held  at 
the  time  of  his  appointment  as  Manager  of 
Distribution. 

During  his  connection  with  First  National 

Ambassador  Geddes  Praises 

"Oliver  Twist" 
Sir  Auckland  Geddes,  British  am- 

bassador to  the  United  States,  has 
written  an  enthusiastic  approval  of 
"Oliver  Twist."  He  has  added  his 
praise  to  that  given  to  this  First 
National  release  by  the  trade  and 
newspaper  critics.  Sir  Auckland  even 
gees  further  by  declaring  that  this 
production  "should  attain  popularity 
in  England"  so  true  is  it  to  the  Dick- ens story. 

The  British  ambassador  and  mem- 
bers of  the  British  embassy  with  their 

wives  were  given  a  private  showing 
of  this  Jackie  Coogan  picture  in  the 
dining  room  of  the  British  ̂ Embassy  in 
Washington  on  Nov.  14. 

the  whole  plan  of  exchange  management 
has  gradually  been  altered.  The  tendency, 
under  his  direction  as  Supervisor  of  Ex- 

changes, has  been  steadily  toward  centraliz- 
ation and  the  upbuilding  of  a  strong  selling 

organization.  He  has  seen  the  work  develop 
until  the  original  exchanges  have  expanded 
into  forty  and  his  New  York  Office  staff 
has  increased  from  three  or  four  individuals 
to  almost  one  hundred. 

Stage  All  Set 

For  T.  O.  C.  C.  Ball 

is  A 

F.  M.  Brockell 

A  Departmental  cabinet,  comprising  Mr. 
Brockell,  his  division  executives  in  the  New 
York  Office  and  the  district  managers,  for- 

mulates the  principal  sales  policies.  The 
council  meets  quarterly,  the  next  session  be- 

ing scheduled  for  the  very  near  future. 

Speaking  of  his  appointment,  Mr.  Brock- ell states  his  purpose  and  policy  is  simply 
to  bring  about,  by  every  means  in  his  pow- 

er, more  cordial  relations  between  Associat- ed First  National  and  its  customers. 

Exact  Locales 

Improve  Acting 

Says  Geo.  Fawcett ' '  The  screen  is  wonderfully  true  and  sin- 
cere, "  explained  George  Fawcett  of  Para- 

mount, in  talking  of  the  rapid  strides  that 
many  actors  have  made  toward  the  ̂ perfec- 

tion of  acting  for  the  camera.  "The  cam- 
era pierces  through  mere  make-up  and 

photographs  thought.  Anyone  can  wear  a 
mask  but  that  does  not  make  him  an  actor. 
In  the  old  days  a  false  beard  and  a  swal- low-tail coat  was  about  all  an  actor  needed 
to  be  a  success  on  the  screen  because  peo- 

ple then  were  most  interested  in  the  tech- 
nical aspects  of  the  motion  picture  than 

in  acting. 

"Today  genuineness  in  characterization 
is  the  outstanding  feature.  Producers  of 
good  pictures  are  doing  everything  in  their 
power  to  make  the  people  who  appear  in 
pictures  be  real.  In  'Java  Head,'  Joseph 
Hergesheimer 's  story  which  George  Melford 
is  producing,  for  instance,  we  all  went  up 
to  Salem,  Mass.,  to  film  the  exterior  scenes. 
When  we  put  on  our  1850  costumes  and 
stepped  out  into  the  quaint  streets  of  the 
historic  town  we  were  real  people.  It  was 
just  like  folding  back  the  pages  of  history. ' ' 

At  Astor  Dec.  2 
As  an  added  attraction  of  the  Theatre 

Owners'  Chamber  of  Commerce  Ball,  Lee 
Ochs,  Chairman  of  the  Committee,  an- 

nounces that  Harry  Reichenbach,  Broad- 
way's famous  wit,  will  act  as  Master  of 

Ceremonies. 

Stars,  prominent  personalities  and  those 
famous  in  the  film  world  will  all  come  in 

for  their  share  of  Reichenbach's  good-na- tured fun. 

S.  L.  Rothafel's  surprise,  "In  the  Spot- 
light" promises  a  sensation  of  lighting effects  combined  with  a  novelty  which 

this  premiere  showman  says  is  new  even 
to  Broadway. 

Vincent  Lopez'  two  jazz  bands  will  carry 
the  musical  end  of  the  program.  Dancing 
will  be  continuous  Until  dawn.  Dining 
will  be  at  midnight. 

Governor-Elect  Alfred  E.  Smith  will 
make  his  first  formal  appearance  in  public 
since  his  election,  as  will  U.  S.  Senator- 
Elect  Royal  S.  Copeland.  Senator  James 
J.  Walker  will  accompany  the  party  to  the 
Box  of  Honor. 

All  of  the  companies  will  be  represented. 
Stars,  directors,  authors,  executives,  in  fact 
the  Committee  says,  "Everybody  who  is 
anybody  will  be  at  the  Astor  Saturday 

night,  Dec.  2nd." 

%4Glimpses  of  the  Mood" 
Paramount  Picture 

Has  Well  Known  Cast 

The  cast  for  Allan  Dwan's  production  of 
"The  Glimpses  of  the  Moon"  for  Para- 

mount is  rapidly  assuming  all-star  propor- 
tions. In  addition  to  Bebe  Daniels  and 

Nita  Naldi,  who  have  the  principal  parts, 
an  important  role  has  been  assigned  to 
Bubye  de  Bemer,  who  has  been  starred  in 
a  number  of  productions. 

The  male  members  of  the  east  selected  up 
to  the  present  are  Maurice  Costello,  who 
was  Yitagraph's  leading  male  star  for  a 
number  of  years,  and  Charles  Gerrard.  The 
leading  man  has  not  yet  been  decided  upon. 

Griffith  to  Revive  Two 

Masterpieces 

The  necessity  of  closing  the  Apollo 

theatre,  New  York,  to  permit  remod- 
elling the  stage  for  a  German  produc- 

tion soon  to  go  into  that  theatre,  has 
forced  D.  W.  Griffith  to  shorten  the 
Broadway  rim  of  his  mystery  picture 
' '  One  Exciting  Night ' '  from  ten  to 
eight  weeks,  and  this  is  the  final  week 
of  the  showing.  The  production  will 
shortly  he  released  by  United  Artists. 

Plans  now  are  under  way  for  Mr. 
Griffith  to  continue  his  repertory  sea- 

son at  the  Selwyn  theatre  for  two 
weeks.  "Intolerance"  and  "The 
Birth  of  a  Nation"  will  he  shown. 
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Florence  Vidor  entertains  Mr.  and  Mrs.  Arthur  S.  Kane  at  Vidor  Village. 

Kane  Finds  Big  Improvement 

Back  from  Western  Trip,  Declares 

Conditions  Justify  Real  Optimism 
It  was  a  story  of  prosperity  that  Arthur 

S.  Kane,  president  of  Associated  Exhibi- 
tors and  of  Arthur  S.  Kane  Pictures  Cor- 

poration, brought  from  the  West  on  his 
return  to  New  York  after  a  two  months' 
tour  of  the  West.  He  found  that  a  con- 

sistent improvement  in  business  condi- 
tions generally  is  being  reflected  in  the 

picture  industry.  The  building  of  many 
fine  theatres  has  not  found  producers  be- 

hind hand  and  they  are  meeting  the  de- 
mand upon  them  as  never  before. 

Mr.  Kane's  trip  took  him  as  far  south 
as  Los  Angeles,  and  as  far  north  as  Seattle, 
Butte  and  Minneapolis.  Throughout  the 
entire  wide  territory  covered  conditions 
justifying  optimism  revealed  themselves. 

"So  many  big  theatres  of  the  highest 
class  have  been  built  that  great  pictures 
are  essential  to  exhibitors,"  said  Mr.  Kane. 
"It  is  gratifying  to  see  the  producers  keep- 

ing step  with  the  theatre  development. 
Never  before  in  my  experience,  covering 
fifteen  years  in  the  distribution  of  pic- 

tures, have  I  seen  such  a  large  proportion 
of  really  wonderful  attractions  as  have 
marked  the  opening  of  the  present  season. 

"It  now  remains  for  the  exhibitors,  in 
their  grasp  of  the  possibilities  in  such  out- 

standing attractions  as  are  being  shown 
in  the  houses  which  they  control,  to  bring 
to  bear  every  resource  at  their  command  in 
the  furthering  of  these  great  features. 

"The  long  run  picture  is  greatly  to  be 
desired,  and  it  is  the  picture  that  is  doing 
the  biggest  business  for  the  theatres,  but, 
unless  the  management  has  vision  and 
nerve,  in  many  cases  the  opportunities  are 
wasted.  Los  Angeles  is  far  ahead  of  the 
rest  of  the  country  in  the  development  of 
the  long  run,  but  there  are  other  cities 
that  are  making  progress  in  this  direction. 
No  picture  ever  ran  for  three  weeks  in 
Minneapolis  until  Harold  Lloyd's  'Grand- 

ma's Boy'  was  retained  for  that  period  at the  Strand.  Finkelstein  &  Ruben  are 
showmen  who  are  able  to  visualize  the  op- 

portunities created  by  great  pictures.  Al- 
so, 'Grandma's  Boy'  is  one  of  only  two 

pictures  which,  so  far  as  I  know,  ever  ran 

three  weeks  in  Samuel  Harding's  Liberty Theatre,  Kansas  City. 
Among  the  important  developments  of 

Mr.  Kane's  stay  in  Los  Angeles  was  the enlistment  of  a  number  of  stars  under  the 
Associated  Exhibitors  banner,  and  the  com- 

pletion of  arrangements  for  several  new 
series  of  productions  for  distribution  by 
Associated. 

"As  I  was  confident  it  would,"  said  Mr. 
Kane,  "the  announcement  that  Douglas 
MacLean  will  produce  four  features  for 
Associated  has  caused  us  to  be  deluged 
with  congratulations.  All  these  features 
will  be  comedy  specials  of  the  type  of 
'The  Hottentot,'  the  Thomas  H.  Ince  pro- 

duction soon  to  be  released  through  First 
National,  and  in  each  of  them  Mr.  Mac- 
Lean  will  have  all  star  support. 

"Associated  feels  itself  peculiarly  hon- 
ored, too,  in  being  the  organization  which 

will  elevate  Madge  Bellamy  to  stardom. 
Miss  Bellamy  scored  a  distinct  triumph  in 
Maurice  Tourneur's  production,  'Lorna 
Doone,'  in  which  Mr.  Ince  features  her 
heavily,  at  its  recent  premiere  at  the  Kin- 
ema,  Los  Angeles.  She  also  is  an  out- 

standing figure  in  'The  Hottentot,'  and  has 
the  principal  role  in  the  Ince  comedy,  'Ten 

Ton  Love.' "Announcements  of  other  stars  and  at- 
tractions of  calibre  will  be  made  when  all 

details  regarding  each  have  been  ironed 

out.'  " 
Get 

BUUDOG 

DRUMMOND 

Dead  or 

Alive! 

Twenty-four  Specials 

Scheduled  For 

Vitagraph  Release 
Albert  E.  Smith,  President  of  Vitagraph, 

has  confirmed  the  recent  rumors  that  Cor- 
inne  Griffith's  contract  with  Vitagraph  had 
been  terminated  by  mutual  agreement.  In 
making  the  announcement  Mr.  Smith  added 
that  the  severence  of  the  relations  that  have 
existed  between  the  star  and  Vitagraph  for 
several  years  was  no  indication  that  the 
company  intended  to  discontinue  the  making 
of  feature  pictures  with  individual  stars, 
but  rather  that  more  effort  and  attention 
would  be  devoted  to  the  production  of  spe- 

cial productions,  with  all  star  casts. 
In  outlining  briefly  Vitagraph 's  plans  for 

the  coming  year  Mr.  Smithy  said  that  the 
success  of  the  Vitagraph  super-specials, 
which  commenced  nearly  two  years  ago  with 
"Black  Beauty,"  and  continued  down  to 
the  recent  "My  Wild  Irish  Kose, "  war- ranted a  still  greater  expenditure  in  time, 
effort  and  money  in  this  particular  class  of 
pictures.  The  recent  acquisition  of  the 
rights  to  twelve  stories  and  plays  by  twelve 
famous  writers  will  make  possible  the  speed- 

ing up  of  Vitagraph  specials  during  the  com- 
ing year,  their  production  and  release  be- 
ing dependent  only  upon  the  physical  ef- 

forts of  the  actors,  directors  and  mechani- 
cal staff.  The  varied  nature  of  the  stories 

is  indicated  by  the  list  of  authors  which 
includes:  Eamsay  Morris,  Edith  Ellis,  Mor- 

gan Eobertson,  George  Barr  McCutcheon, 
Emerson  Hough,  C.  N.  and  A.  M.  William- 

son, Bupert  Hughes,  James  Oliver  Curwood, 
Amelie  Eives,  Alfred  Henry  Lewis,  Freder- 

ick Upham  Adams,  Eichard  Harding  Davis. 
Of  these  the  first,  "The  Ninety  and 

Nine,"  a  screen  adaptation  of  the  stage 
play  by  Eamsay  Morris,  already  has  been 
completed  under  the  direction  of  David Smith. 

"Knighthood"  Sets 

Standard  for  New 

Cosmopolitan  Play 

The  spectacular  grandeur  which  featured 
the  creation  of  Cosmopolitan  Productions' 
' '  When  Knighthood  Was  in  Flower ' '  has 
been  accepted  as  the  goal  which  that  com- 

pany shall  strive  again  to  attain  in  its  pie- 
turization  of  the  Ibanez  romance  "Enemies 

of  Women. ' ' 
According  to  announcements  from  Cosmo- 

politan no  stone  is  being  left  unturned  to 
make  ' '  The  Enemies  of  Women  ' '  a  worthy 
successor  to  the  "Knighthood"  production. 
The  company  was  sent  to  Europe  for  loca- 

tions and  spent  six  weeks  in  Monte  Carlo, 
Nice  and  Paris  filming  scenes  in  the  actual 
surroundings  supplied  by  the  author. 

While  in  France  the  company  was  in  con- 
tact'with  Ibanez  and  his  assistance  in  tail- 

ing many  of  the  scenes  is  considered  by  the 
producers  to  be  of  great  value  to  the  pic- ture. 

Joseph  Urban,  who  did  the  settings  for 
' '  Knighthood  ' '  designed  the  interiors  for 
' '  The  Enemies  of  Women. ' '  Among  the  most 
notable  are  scenes  of  the  palace  of  Prince 

Lubimoff.   C'aire  Windsor  With  Pola  Negri 
Claire  Windsor,  former  Lois  Weber  and 

Goldwyn  star,  has  been  chosen  for  the  role 
of  Patricia  in  George  Fitzmaurice 's  produc- 

tion of  "Bella  Donna,"  in  which  Pola  Negri 
makes  her  American  stellar  debut  for  Para- 

mount. With  Conway  Tearle,  Conrad  Na- 
gel,  Miss  Windsor,  Macey  Harlam  and 
Claude  King  in  the  cast,  Miss  Negri's  sup- 

port, Paramount  points  out,  comes  about  as 
near  to  being  all-star  as  is  possible. 
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Twenty-five  New  First  National  Films 
Schedule  for  Second  Half  of 
Present    Season  Announced 

ttForget-Me-Not"  Wins 
Praise  from  Prominent 

San  Francisco  Folk 

"  Forget-Me-Not, "  a  Louis  Burston  pro- 
duction released  by  Metro  Pictures  Corpora- 

tion, received  praise  from  an  audience  of 
prominent  figures  in  the  religious  and  social 
life  of  San  Francisco  when  it  was  presented 
for  the  first  time  at  the  Warfield  Theatre  in 
that  city.  Clergymen,  clubwomen  and  nov- 

elists hailed  the  photoplay  as  an  example 
of  the  best  of  its  kind,  and  its  producers 
and  the  entire  industry  are  congratulated 
for  it.  Here  are  a  few  of  the  comments, 
submitted  by  prominent  San  Franciscans: 
"The  loveliest  picture  on  the  screen!  A 

wonderful  blending  of  idealism  and  realism 
.  .  .  It  is  pure  and  fresh  and  sweet  as 
a  mountain  stream.  Mr.  Will  H.  Hays,  we 
congratulate  you!" — From  J.  Wilmer  Gres- 
ham,  Dean  of  Grace  Cathedral,  San  Fran- cisco. 

"A  beautiful,  clean,  high  type  of  play 
which  is  what  we  club  women  want. ' ' — 
From  Miss  Jennie  Partridge,  President  City 
Federation  of  Women 's  Clubs,  San  Fran- cisco. 

' '  The  most  human — the  most  real — the 
most  stirring  home  picture  I  have  ever 
seen.  It  is  simply  great!" — From  Eev. 
James  L.  Gordon,  1st  Congregational 
Church,  San  Francisco. 
"Remarkable  film  .  .  .  splendidly  present- 

ed. No  one  who  loves  children  .  .  .  ought 
miss  seeing  this  .  .  .  remarkable  story. — 
From  Rabbi  Martin  A.  Meyer,  Temple 
Emanu-El,  San  Francisco. 

Alfred  Lunt  to  Play  Leading 

Male  Role  in  "Backbone" 
Alfred  Lunt  has  been  signed  to  play  the 

male  lead  in  "Backbone"  which  has  been 
adapted  for  the  screen  by  Charles  Whit- 
taker  from  the  Saturday  Evening  Post  story 
by  Clarence  Budington  Kelland  and  will 
mark  the  first  all-star  production  of  Distinc- 

Alfried  Lunt 

tive  Pictures  Corporation  and  the  first  of 
the  new  Distinctive  units  in  addition  to  the 
George  Arliss  pictures,  it  is  announced  by 
Arthur  S.  Friend,  president  of  the  company. 

Mr.  Lunt,  who  was  co-starred  with  Lola 
Fisher  in  the  Savoir-Clare  Kummer  stage 
play,  "Banco"  which  has  been  holding 
forth  at  the  Ritz  Theatre  all  season,  leapt 
into  fame  as  the  creator  of  the  name  part 
in  Booth  Tarkington's  "Clarence."  Last 
year  he  played  the  lead  opposite  Billie 
Burke  in  another  Booth  Tarkington  play, 
"The  Intimate  Strangers."  This  marks  Mr. 
Lunt's  first  motion  picture  appearance. 

Associated  First  National  has  just  an- 
nounced the  attractions  it  will  release  dur- 

ing the  second  half  of  the  present  season  be- 
ginning January  1st.  Twenty -five  pictures are  included  in  the  list  which  carries  the 

set  releases  of  First  National  well  into  June 
1923. 

In  the  line  up  of  stars  continue  such 
names  as  Norma  Talmadge,  Constance  Tal- 
madge,  Richard  Barthelmess,  Dorothy  Gish, 
Jackie  Coogan,  Guy  Post,  Katherine  Mac- 
Donald,  Dorothy  Phillips,  Douglas  Mac- 
Lean,  Strongheart,  the  famous  dog  of  "The 
Silent  Call"  and  "Brawn  of  the  North." 
Among  the  directors  whose  names  appear 

in  the  list  are  John  Stahl,  Thomas  H.  Inee, 
Edwin  Carewe,  Allen  Holubar,  John  S.  Rob- 

ertson, Frank  Lloyd,  Victor  Schertzinger,  E. 
Mason  Hopper,  Maurice  Tourneur,  Laurence 
Trimble  and  Jane  Murfin. 
As  to  stories  these  releases  will  contain 

adaptations  from  such  stage  successes  as 
"Within  the  Law"  in  which  Norma  Tal- 

madge will  star;  "The  Girl  from  the  Gold- 
en West,"  the  Belasco  play  which  will  be 

made  in  the  west  by  Edwin  Carewe;  "The 
Voice  from  the  Minaret ' '  which  will  also 
be  a  Norma  Talmadge  vehicle;  "Trilby," 
which  will  be  made  with  Guy  Bates  Post 
as  "Svengali."  "The  Bright  Shawl,"  Jos- 

eph Hergesheimer 's  latest  book  will  be  a 
Richard  Barthelmess  starring  vehicle,  most 
of  the  scenes  being  made  in  Cuba.  Maurice 
Tourneur  will  put  on  the  screen  "The  Isle 
of  Dead  Ships,"  adapting  it  from  Captain 
Marriott 's  fascinating  tale  of  the  sea. 
With  the  release  calendar  all  set  until 

next  June  and  with  further  releases  mapped 
out  Richard  A.  Rowland,  Harry  O.  Schwalbe 
and  other  members  of  First  National  Execu- 

tive Committee  have  gone  to  the  coast  to 
sign  up  more  independent  producers  for 
First  National  release. 

As  the  First  National  programme  is  now 
made  ,up  the  pictures  will  be  released  as follows: 

During  January :  "The  Dangerous  Age"  a  John M.  Stahl  production  of  thrilling,  amusing,  modern 
matrimonial  mix-up.  "Man  of  Action"  a  Thomas 
H.  Ince  production  with  Douglas  McLean.  "Fury" Inspiration  Pictures  Inc.  with  Richard  Barthel- 

mess and  Dorothy  Gish  directed  by  Henry  King. 
This  is  a  dramatic  sea  story.  "Money,  Money, 
Money"  B.  P.  Schulberg  prediction  starring Katherine  MacDonald  with  Tom  Forman  directing, 
This  is  an  adaptation  of  a  story  by  Larry  Evans. 
"The  voice  from  the  Minaret"  Joseph  M.  Schenck production  with  Norma  Talmadge  starring  and 
Frank  Lloyd  directing. 

Extended  Runs  for  "Dr. 

Jack" 

Extended  runs  of  "Dr.  Jack"  at 
leading  theatres  from  coast  to  coast 
were  assured  for  Harold  Lloyd's  new 
feature  length  comedy  more  than  a 
week  in  advance  of  the  general  re- 

lease date,  Nov.  26,  Pathe  reports. 
Up  to  Nov.  20  the  following  "Dr. 

Jack"  contracts  for*  runs  of  two 
weeks  and  longer  were  on  record — 
while  the  indefinite  run  of  the  com- 

edy at  the  Mission  Theatre,  Los  An- 
geles, was  entering  its  fourth  week 

of  capacity  business:  Denver — Rialto 
and  Princess;  Portland,  Ore. — Majes- 

tic; Tacoma,  Wash. — Rialto;  Minne- 
apolis, Minn. — Strand;  St.  Paul, 

Minn. — Astor;  Duluth,  Minn. — booked 
for  the  Reuben  and  Finkelstein  Cir- 

cuit; Newark,  N.  J. — Strand. 
In  New  York  City  "Dr.  Jack"  will 

have  its  premiere  at  the  Strand  on 
Broadway.  The  Strand  booking  is 
for  two  weeks,  opening  on  Christmas 
Eve. 

During  February :  "What  a  Wife  Learned,"  a Thomas  H.  Ince  special.  An  Edwin  Carewe  pro- 
duction, title  now  being  selected.  "Bell  Boy  No, 

13,"  an  Ince  production  with  Douglas  MacLean. 
"Daddy"  with  Jackie  Coogan  directed  by  E.  Mason Hopper. 
During  March:  "The  Sign,"  a  Murfin-Trimble 

picture.  "Scars  of  Jealousy,"  a  Thomas  H.  Ince 
production.  "The  White  Frontier,"  a  Jeffry  de Prend  story,  made  by  Allen  Holubar,  with  Dorothy 
Phillips  starring.  A  Constance  Talmadge  produc- 

tion, the  title  of  which  has  not  been  selected. 
April  will  bring  to  exhibitors :  "The  Lonely Road,"  with  Katherine  MacDonald,  directed  by 

Victor  Schertzinger'  from  a  story  by  Charles  Logue. 
"The  Bright  Shawl"  Horgesheimer's  late  novel  in which  Richard  Barthelmess  will  star.  The  greater 
part  of  this  picture  will  be  made  in  Cuba  under  the 
direction  of  John  S.  Robertson.  "The  Sunshine Trail"  an  Ince  production  with  Douglas  MacLean. "Within  the  Law"  adapted  from  the  great  stage 
success  with  Norma  Talmadge  as  the  star  and  with 
Frank  Lloyd  directing.  "The  Girl  from  the  Golden 
West"  adapted  from  the  Belasco  famous  play,  to 
be  made  in  the  "golden  west"  by  Edwin  Carewe. 

For  May :  "Money,  Love  and  the  Women,"  an 
original  story  which  John  Stahl  is  making.  "The Scarlet  Lily"  adapted  from  the  story  by  Fred  Sit- tenham  in  which  Katherine  MacDonald  stars,  yictor 
Schertzinger  directing.  James  Young's  initial First  National  production  for  which  no  title  has 
as  yet  been  selected.  Sam  Rorko  is  Mr.  Vernon's associate   in    this  enterprise. 

For  June:  "The  Isle  of  Dead  Ships,"  a  Maurice Tournour  production  adapted  from  Captain  Mar- 
riott's fascinating  story  of  the  sea  will  be  produced 

at  M.  C.  Love's  United  Studios.  "Trilby"  a Richard  Walton  Tully  Production  starring  Guy 
Bates  Post  as  "Svengali"  some  of  the  scenes  for this  picture  are  being  taken  by  Mr.  Tully  now  in 
France.     A  Jackie  Coogan  picture  as  yet  unnamed. 

"Breaking  Home  Ties" 
Given  Special  Showing 

Enthusiasm  over  the  Associated  Exhibi- 
tors feature,  "Breaking  Home  Ties,"  pre- 

sented by  E.  S.  Manheimer,  was  shown  by 
a  company  that  filled  the  grand  ball  room 
of  the  Hotel  Astor,  New  York,  Tuesday  af- 

ternoon. The  occasion  was  a  special  show- 
ing of  this  six  part  attraction,  and  those 

present,  principally  exhibitors  and  their 
friends,  were  guests  of  Associated. 

A  prologue  had  been  arranged  by  Edward 
Ritt,  consisting  of  vocal  selections  by  a 
quartette  composed  of  Mme.  Berini,  so- 

prano; Miss  Bertha  Rodgers,  contralto; 
Staso  Berini,  tenor,  and  Sol  Roselle,  basso, 

and  during  the  screening  A.  Katz's  orches- tra, from  the  Freeman  Theatre,  New  York 
City,  played.   
Bert  Adler  Returns  From 

Trip  to  the  Middle  West 
Bert  Adler,  personal  representative  of 

President  Arthur  S.  Friend  of  Distinctive 
Pictures  Corporation,  has  returned  from  a 
trip  to  Chicago,  Des  Moines,  Omaha,  Kan- 

sas City,  St.  Louis,  Indianapolis,  Toledo 
and  Cleveland,  where  he  visited  leading  ex- hibitors in  the  interests  of  the  current 

George  Arliss  production,  "The  Man  Who 

Played  God." Mr.  Adler  reports  that  conditions  are  im- 
proving, especially  employment  conditions, 

which  directly  affect  theatre  business  in 
most  of  the  sections  visited. 

Dead  or 

Alive! 
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Elaine  Hammerstein Myron  Selznick Victor  Heerman Bert  Lytell 

Selznick  Producer  and  Director  and  Stars  in  that  Company's  Elaborate  Production  of  "Rupert  of  Hentzau." 

New  Planet  in  Selznick  Heavens    "jazzmania",  Mae 

It's  "Rupert  of  Hentzau/'  Expected  to  Be  Ready  About 
Feb.  1,  and  L.  J.  Is  Concentrating  Every  Energy  on  It 

Lewis  J.  Selznick  at  his  offices  in  729 
Seventh  avenue  is  putting  behind  him  now 
thoughts  of  "One  Week  of  Love,"  the  en- thusiastic reports  from  which  have  left  no 
doubt  in  his  mind  that  the  production  is, 
as  he  believed,  "big  stuff."  With  the  Ham- 
merstein-Tearle  picture  well  started  on  its 
first  run  way  the  producer  is  now  devoting 
more  and  more  of  his  thought  to  "Rupert 
of  Hentzau,"  which  has  been  in  the  work at  the  west  coast  studios  for  several  weeks 
and  which  it  is  expected  will  be  completed 
about  February  1. 

Mr.  Selznick  said  this  week  that  in  the 
making  of  this  adaptation  from  the  famous 
story  of  Sir  Anthony  Hope  he  planned  to 
spend  a  sum  greater  by  double  than  any 
he  had  previously  allotted  to  a  single  pro- 
duction. 

"This  means  that  we  are  going  in  for 
big  stuff  here,"  he  declared.  "There  was a  time  when  exhibitors  would  not  listen 
to  that  kind  of  talk;  now  they  want  the 
big  pictures.  But  they  should  not  also  at 
the  same  time  figure  on  a  lot  of  pictures 
from  any  one  company.  As  an  indication 
of  how  we  indicate  the  signs  of  the  times 
up  here  I  may  say  this  year  we  will 
isue  one  picture  a  month — twelve  a  year. 
Last  year  there  were  forty  subjects,  the 
year  before  there  were  fifty-two,  and  the 
year  before  that  we  distributed  at  the  rate 
of  two  each  week." 
Myron  Selznick  is  supervising  the  pro- 

duction of  "Rupert  of  Hentzau"  and  Victor 
Heerman  is  directing  it  from  .a  scenario 
prepared  by  Edward  J.  Montagne.  Stephen 

Gosson  is  art  director  and  the  court  scenes 
are  being  supervised  by  Baron  von  Brick- 
en.  Clem  MacWilliams  is  chief  camera- 
man. 
The  cast  of  the  coming  Selznick  pro- 

duction is  composed  of  Elaine  Hammer- 
stein as  Queen  Flavia;  Bert  Lytell,  Ru- 

dolf Rassendyl  and  King  Rudolf  of  Ruri- 
tania;  Lew  Cody,  Rupert  of  Hentzau;  Ho- 
bart  Bosworth,  Colonel  Sapt;  Bryant 
Washburn,  Fritz  von  Tarlenheirn;  Margery 
Daw,  Rosa  Half;  Irving  Cummings,  Ber- 
enstein;  Adolphe  Jean  Menjou,  Rischen- 
heim;  Mitchell  Lewis;  Claire  Windsor, 
Helga.  It  is  a  cast  that  speaks  for  it- 
self. 

In  referring  to  "One  Week  of  Love,"  Mr. Selznick  said  it  was  scheduled  for  the 
New  York  Capitol  for  the  Week  of  Jan- 

uary 14,  but  that  already  it  had  played 
with  marked  success  at  the  coast,  in  both 
Los  Angeles  and  San  Francisco. 

New  Goldwyn  Exchange 

Opened  in  Indianapolis 
Goldwyn's  new  branch  exchange  at  438- 

40  North  Illinois  street,  Indianapolis,  Ind., 
was  officially  opened  last  week  with  more 
than  100  exhibitors  from  the  territory  to 
be  served  in  attendance. 

W.  W.  Willman,  resident  manager,  was 
the  host  and  he  was  assisted  by  G.  C. 
Parish,  his  office  manager,  and  H.  T. 
Snowden,  Goldwynner  attached  to  that  ex- change. 

Murray's  Latest. 

Being  Completed 
Mae  Murray  has  completed  the  enaction 

of  the  stellar  role  in  "Jazzmania, "  to  be 
presented  by  Robert  Z.  Leonard  and  re- 

leased by  Metro. 
The  new  photoplay,  scheduled  for  distri- bution about  the  third  week  in  January,  is 

now  in  the  process  of  being  cut  and  titled. 
In  this  Mr.  Leonard,  who  directed  "Jazz- 
mania,"  and  Miss  Murray  will  co-operate 
personally  with  the  film  editors. 

Officials  at  the  Metro  studios,  where  the 
production  was  made,  have  said  that,  for  all 
that  their  glimpses  of  the  action  had  been 
fragmentary,  they  believed  Miss  Murray  had 
struck  a  new  high  point  of  achievement  in 
her  most  recent  appearance  before  the  cam- 
era. 

The  lavishness  of  the  settings,  the  beauty 

and  striking  originality  of  the  star's  cos- tumes, the  grip  of  the  many  dramatie 
scenes  and  the  glamour  of  the  speet-acular 
are  reported  to  exceed  even  the  most  am- 

bitious efforts  Miss  Murray's  previous  pic- 
tures have  represented.  " 

Vincent  Trotta  Engaged 

At  a  dinner  given  Thanksgiving  Day  at 
87  Clinton  Avenue,  Brooklyn,  Mr.  and  Mrs. 
Michael  Rispoli  announced  the  engagement 
of  their  daughter.  Rose,  to  Vincent  Trotta, 
manager  of  the  Art  department  of  the  Fam- 

ous Players-Lasky  Corporation. 

Marjorie  Daw Bryant  Washburn Hobart  Bosworth Mitchell  Lewis 
Lew  Cody 

Some  more  stars  in  Selznick's  "Rupert  of  Hentzau,"  in  which  Lew  Cody  carries  the  title  role. 
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Doug  and  Mary 

Leave  for  Home 

In  California 

Douglas  Fairbanks  and  Mary  Piekford 
left  for  their  home  in  California  November 
24  after  a  whirlwind  morning  during  which 
they  posed  for  a  sculptor,  took  one  last 
look  at  "Douglas  Fairbanks  in  Robin 
Hood"  at  the  Lyric  and  pressed  the  button 
that  started  the  national  drive  of  the  Santa 
Claus  Association. 

Because  of  various  matters  which  demand- 
ed their  immediate  return  to  California,  Mr. 

Douglas  ..  Fairbanks  .  and  .  .Mary  Piekford 
starting  the  national  drive  of  the  Santa 
Claus  Association. 

and  Mrs.  Fairbanks  were  compelled  to  can- 
cel the  trip  to  Mexico  which  they  had 

planned. 
Fifteen  minutes  before  train  time  they 

returned  to  their  suite  at  the  Ritz  Carlton 
to  find  electricians  completing  telegraphic 
connection  to  twenty-five  cities  throughout 
the  country.  Photographers  and  newspaper- 

men filled  the  rooms  as  they  officially  start- 
ed the  national  drive  of  the  Santa  Claus 

association  which  collects  all  the  letters 
found  in  the  mail  boxes  addressed  to  "Santa 
Claus"  by  poor  children  and  sees  to  it  that 
the  kiddies  receive  what  they  want. 

Bandit  Foiled  bv  Exhibitor's 
Wife 

The  quick  wit  of  Mrs.  M.  Van 
Praag,  wife  of  the  former  president 
of  the  M.  P.  T.  O.  of  Kansas  and 
owner  of  the  Art  theatre,  Kansas  City, 
Kas.,  saved  $150  when  bandits  held  up 
the  theatre  Monday.  Mrs.  Van  Praag 
who  was  acting  as  cashier,  just  had 
started  to,  make  change  for  a  bill 
presented  her  by  a  young  man,  when 
the  man  drew  a  revolver  and  com- 

manded her  to  hand  out  the  box  of- 
fice receipts. 

She  started  to  do  so,  but  on  sec- 
ond thought,  knocked  a  box  contain- 
ing $150,  to  the  floor  and  handed  over 

a  sack  to  the  bandit,  containing  $50. 
The  bandit  escaped  in  a  waiting  mo- 

tor car,  which  stood  in  front  of  the 
theatre. 

Mayor  Frank  Cromwell,  of  Kansas  City,  m  eets  Paramount  special  en  rente  to  Los  An- 
geles and  invites  Adolph  Zukor  to  hold  nextsales  convention  in  Kansas  City. 

Paramount  Convention  Bij access 

Business  Sessions  Are  Supplemented 

by  Series  of  Elaborate  Entertainments 

The  district  and  branch  managers  and 
home  office  executives  attending  the  semi- annual sales  convention  of  the  Paramount 
Distribution  department  in  Los  Angeles  last 
week  were  royally  entertained  during  their 
sojourn  in  the  film  capital. 

The  morning  and  afternoons  were  entire- 
ly given  over  to  the  business  of  the  con- 

vention, with  reports  from  the  various  dis- 
trict and  branch  managers,  exhaustive  dis- 

cussions of  booking,  releasing  and  general 
sales  problems  and  the  completion  of  plans 
for  the  handling  of  the  Paramount  product 
to  be  released  during  the  second  six  months 
of  the  current  picture  year.  " On  Wednesday  one  entire  session  was 
given  over  to  a  detailed  description  of  the 
new  pictures  _by  Jesse  L.  Lasky,  first  vice- 
president  in  charge  of  production.  On  Fri- 

day morning .  Cecil  B.  DeMille  gave  an  ad- 
dress on  the  problems  of  the  producer,  par- 

ticularly as  applied  to  Mr.  DeMille 's  own 
production,  "Adam's  Rib,"  which  he  is  just 
finishing.  At  this  session  also  the  winners 
of  the  fifth  annual  Paramount  Week  prize 
awards  were  announced. 

The  social  festivities  of  the  convention 
were  inaugurated  by  the  banquet  held  in  the 
DeMille  prehistoric  set  on  the  stage  of  the 
Lasky  studio,  at  which  an  elaborate  pro- 

gram of  entertainment  planned  by  Jerome 
Beatty  and  Herman  Webber  was  given  by 
some  of  the  stars  and  leading  players  in 
Paramount  pictures.  Wednesday  night  (he 
members  of  the  convention  were  the  guests 
of  Sid  Grauman  at  the  Hotel  Alexandria. 
The  combined  orchestras  of  the  Grauman 
theatres  rendered  a  fine  program  of  classical 
and  popular  music,  Hugo  Riesenfeld  con- 

ducting one  of  the  numbers  on  the  invitation 
of  Mr.  Grauman.  There  were  also  singing 
and  dancing  numbers  and  impromptu 
speeches  by  Sid  Grauman,  Marcus  Loew, 
Walter  Hiers,  Robert  Cain,  Conrad  Nagel 

l  *£  MADE  TO  ORDER  c*jVf Commercial  Developing  and  Printing 
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and  others.  Later  on  in  the  evening  the 
entire  party  inspected  Grauman 's  nearly 
completed  Metro  Theatre,  one  of  the  most 
magnificent  structures  of  its  kind  in  the country. 

Thursday  evening  Mr.  and  Mrs.  Cecil  B. 
DeMille  entertained  at  a  reception  and 
dance  at  their  beautiful  home  in  Laughlin 
Park.  This  was  the  only  open  affair  of 
the  convention  and  was  graced  by  the  pres- 

ence of  a  representative  group  of  motion 
picture  celebrities. 

Mr.  and  Mrs.  DeMille  were  assisted  in 
receiving  by  Mr.  and  Mrs.  Jesse  L.  Lasky, 
Adolph  Zukor  and  S.  R.  Kent. 
On  Friday  the  entire  party  visited  the 

studio  and  on  Saturday  the  day  was  spent 
in  an  automobile  tour  of  the  beautiful 
country  South  and  East  of  Los  Angeles 
made  world-famous  in  motion  pictures.  Plans 
for  the  return  trip  included  a  day's  stop- 

over at  the  Grand  Canyon. 

Calls  "Ruling  Passion" Three  Hundred  Per  Cent 
There  is  only  one  thing  to  say  about 

George  Arliss  in  ' '  The  Ruling  Passion, ' ' 
wrote  Robert  J.  Hock,  of  the  Central  thea- 

tre, Goshen,  New  York,  after  he  had  shown this  United  Artists  release. 
And  then  he  went  on  to  say:  "Every 

theatre  should  book  it.  George  Arliss  is 
100  per  cent.;  his  east  is  100  per  cent.;  his 
picture  is  100  per  cent.  Total,  300  per  cent. 
We  wish  to  say  for  United  Artists  that 

their  price  was  fair,  their  print  excellent. ' ' 

1339-51  DIVERSEY  PARKWAY  -  CHICAGO.  U.S.A.  I 
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"Tess"  In  Two  L.  A.  Theatres 

Fred  Miller  Forced  to  Take  Care  of 

Overflow  When  Showing  Pickford  Film 
When  Fred  A.  Miller  of  the  California 

theatre,  Los  Angeles,  booked  Mary  Pic'k- 
ford's  brand  new  production  of  "Tess  of 
the  Storm  Country,"  a  United  Artists  re- 

lease, he  knew  he  had  a  big  picture  that 
was  going  to  draw  big,  but  he  didn 't  ex- 

pect to  have  to  throw  the  California' over- flow into  the  Miller  theatre  and  pack  that 
house  also. 

But  that  is  what  happened.  The  Los  An- 
geles public  crowded  into  the  California 

and  jammed  around  it  so  persistently  and 
continually  that  Mr.  Miller  had  to  do  some- 

thing to  take  care  of  those  who  clamored 
to  see  Miss  Pickford  in  her  new  ' '  Tess  of 
the  Storm  Country ' '  and  couldn 't  get  into the  California. 

So  he  sent  another  print  into  Miller's 
theatre,  and  there  he  sent  the  overflow  from 
the  California,  filling  both  houses  to  capa- 

city at  every  showing.  And  at  that,  they 
were  starting  the  first  performance  at  ten 
thirty  in  the  forenoon  and  giving  six  show- 

ings daily.  This  is  said  to  be  the  first  time 
this  has  ever  been  done. 

' '  Fashionably  gowned  society  women  wept 
and  raucous-voiced  laborers  declared  '  That 's 
the  best  picture  I  ever  saw  in    my    life, ' 

when  Mary  Pickford 's  brand  new  produc- 
tion of  'Tess  of  the  Storm  Country'  was 

shown  at  the  California  theatre,"  said  the 
reviewer  for  the  Los  Angeles  Evening  Her- 

ald. "In  view  of  all  this,  where  does  a 
paid  critic  get  off  at?  Miss  Pickford  is  an 
actress  of  charm  and  ease.  Indeed,  it  is  n 
going  too  far  to  say  she  is  a  consummate 
artiste.  Her  new  'Tess  of  the  Storm  Coun- 

try' well  can  be  hailed  as  marking  an  epoch 
in  motion  pictures  in  that  the  original  film 
would  hardly  stand  public  inspection  today." 
"Mary  Pickford 's  second  edition  of  'Tess 

of  the  Storm  Country,'  a  de  luxe  rendition 
of  the  earlier  popular  favorite,  loses  nothing 
of  the  finer  imaginative  flavoring  of  the 
initial  narrative,  but  has  the  further  joy  of 
polish  in  pantomimic  expression  by  an  ex- 

ceptional cast,  of  the  latest  improvements  in 
cinematic  art,  photographically,  directorially 
and  as  to  possibilities  in  settings  general- 

ly," said  the  critic  for  the  Evening  Ex- 

press. 
"A  film  with  a  heart  and  a  magical  feel- 

ing for  beauty,  Mary  Pickford 's  new  '  Tess 
of  the  Storm  Country'  is  one  of  the  out- 

standing achievements  of  the  year,"  said the  critic  for  the  Los  Angeles  Times. 

Frank  Lloyd  Not  Afraid  of  Censors 

Director  In  New  York  to  Film  Portions  of  "With- 

in The  Law"    Refuses    to  "View    With  Alarm" Somewhere  within  the  circle  of  all  those 
creatures  whom  fiction  or  fact  has  rendered 
pitifully  abject  and  poignantly  distraught, 
there  may  be  found  the  politically  appoint- 

ed censor!  There  he  stands,  hollow-eyed  and 
dripping  sorrow,  in  one  hand  his  rusty  shears 
and  waving  in  the  other  The  Papers;  "doc- 

umentary evidence"  of  his  authority  to  cut 
and  snip  and  slash. 

This  new  light  on  the  Censor  comes  af- ter an  interview  with  one  of  the  men  who 
has  given  the  screen  some  of  its  highest 
standards.  For  years  the  name  of  Frank 
Lloyd  has  been  associated  with  the  finest 
things  the  photoplay  has  done  and  it  is  Mr. 
Lloyd 's  views  of  censorship  which  supply 
the  tragic  background  in  which  the  Censor 
may  now  be  viewed.  For  what  could  be 
more  tragic  than  the  spectacle  of  a  Censor 
with  nothing  to  censor!  A  horrible  fate, 
indeed;  and  one  which  Mr.  Lloyd  predicts. 

"Directors  today  who  have  in  mind  the 
good  future  of  pictures  are  censoring  their 
pictures  in  the  making  and  they  leave  noth- 

ing for  these  political  censorship  boards  to 
do,"  says  Mr.  Lloyd,  who  is  in  New  York 
to  make  scenes  for  the  new  Norma  Tal- 
madge  play,  "Within  the  Law."  An  there 
you  have  the  crux  of  the  whole  situation  as 
it  is  viewed  by  the  man  who  gave  the 
screen  the  ' '  Oliver  Twist ' '  in  which  Jackie 
Coogan  achieved  his  triumph. 

Mr.  Lloyd  does  not  believe  in  the  future 
of  censorship.  That  is  impossible,  for  he 
believes  in  the  motion  picture. 

"I  am  not  afraid  of  the  political  censor- 
ship that  has  been  set  up  in  different  states, 

but  I  am  afraid  of  the  censorship  of  the 
men,  women  and  children  who  go  to  see 
pictures."  continued  Mr.  Lloyd. 

"Public  taste  may  be  offended  occasion- 
ally by  productions  put  out  by  fly-by-night companies,  and  if  state  governments  want 

to  spend  money  on  censorship  boards  to 
catch  these  pictures,  all  right.  But  I  be- 

lieve the  public  has  censored  and  continues 
to  censor  these  pictures  in  a  most  effectual 
manner  and  that  is  by  withdrawing  its  pat- 

ronage from  picture  houses  that  show  them. 
' '  I  believe  we  are  all  trying  to  make  pic- 

tures better.  I  know  that  exhibitors  have 
faith  in  'bigger  and  better'  pictures  be- 

cause where-ever  you  go  you  find  'bigger 
and  better'  picture  houses  flourishing." 

"Headless   Horseman"  for 

Capitol,  N.  Y. 
Announcement  of  unusual  interest 

is  made  by  the  W.  W.  Hodkinson  Cor- 
poration of  the  fact  that  "The  Head- 

less Horseman"  or  "The  Legend  of 
Sleepy  Hollow"  the  film  version  of 
Washington  Irving 's  famous  classic 
adapted  by  Carl  Stearns  Clancy  and 
distributed  through  the  Hodkinson 
Corporation  will  open  Christmas  week 
at  the  Capitol  Theatre,  New  York. 

Hodkinson  Will 

Distribute  Film 

Guild  Photoplays 

Great  satisfaction  has  been  expressed  by 
the  officials  of  the  W.  W.  Hodkinson  Cor- 

poration relative  to  the  announcement  of 
the  acquisition  of  the  Film  Guild  series  star- 

ring Glenn  Hunter. 
The  Film  Guild  product  consists  of  four 

feature  attractions  featuring  Glenn  Hunter 
and  supported  by  a  cast  of  well  known  dra- matic artists.  The  series  will  consist  of 
"Second  Fiddle,"  with  Glenn  Hunter  and 
Mary  Astor,  from  a  story  by  Frank  Tut- 
tle;  "The  Lap  of  Luxury,"  by  Townsend 
Martin  and  Frank  Tuttle,  with  Glenn  Hunt- 

er and  Martha  Mansfield,  and  Percy  Mac- 
Kaye's  Salem  witchcraft  romance,  "The 
Scarecrow. ' '  The  fourth  picture  will  be  an- 

nounced later. 
These  pictures,  it  is  stated  by  the  Hod- 

kinson Corporation,  will  be  released  early  in 
the  New  Year. 
Commenting  on  the  Film  Guild  releases 

Mr.  Hodkinson  said: 
"This  is  one  of  the  most  important  steps 

we  have  taken  in  some  months  toward  in- 
suring for  the  New  Year  a  continuing  sup- 

ply of  high  grade  product.  It  is,  in  fact,  a 
preliminary  announcement  of  a  program  of 
important  releases  which  will  be  added  to 
as  rapidly  as  negotiations  now  under  way 

can  be  completed." 

Weber  &  North  Plan  Tie-Up 
With  Local  Newspapers 

The  advertising  and  exploitation  depart- 
ment of  L.  Lawrence  Weber  &  Bobby 

North  has  come  forth  this  week  with  a 
publicity  plan  on  the  first  Will  Nigh  pho- 
todrama,  "Notoriety,"  which  is  expected  to 
work  with  automatic  precision  from  the 
main  office  and  to  secure  publicity  for  ev- 

ery run  of  the  subject  in  the  local  papers 
of  the  exhibitor's  respective  town.  By 
means  of  communicating  with  the  largest 
papers  in  the  principal  cities  of  the  coun- 

try, Weber  &  North  are  arranging  a  long 
distance  tie-up  to  take  effect  during  the 
week  that  the  local  theatre  plays  the  pic- ture. 

Theda  Bara  who  will  star  in  "The  Easiest 
Way"  for  Selznick 
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Quincy  Adams  Sawyer"  At  Capitol 
New  Metro-S-L  Production  Goes 

Into  Big  Playhouse  Week  of  Dec.  17 

Metro's  screen  version  of  "Quincy  Ad- 
ams Sawyer"  will  be  shown  at  the  Capitol 

Theatre,  New  York,  the  week  beginning 
December  17. 

The  first  print  of  the  picture,  arriving 
this  week  from  the  studios  in  Hollywood, 
was  reviewed  by  officials  of  Metro. 
Based  upon  Charles  Felton  Pidgin's  nov- 
el of  the  same  name — which  has  long  been 

known  as  Lhe  greatest  home-folk  story 
ever  written" — the  new  production  has been  made  with  unusual  care,  and  its  cast 
is  considered  by  Metro  the  most  brilliant 
ever  asembled  for  a  single  attraction. 
Among  those  who  take  part  in  this  Met- 

ro-S-L Special  Production  are  Blanche 
Sweet,  Lon  Chaney,  John  Bowers,  Bar- 

bara La  Marr,  Louise  Fazenda,  June  El- 
vidge,  Hank  Mann,  Elmo  Lincoln,  Billy 
Franey,  Edward  Connelly  and  Victor  Po- 
tel.    The  scenario  is  the  work  of  Bernard 

McConville.  Clarence  G.  Badger  staged 
the  picture. 

In  the  opinion  of  William  E.  Atkinson, 
general  manager  of  Metro,  "Quincy  Adams 
Sawyer"  seems  to  have  certain  box-office 
potentialities. 

Mr.  Atkinson  mentioned,  while  on  the 
subject  of  exploitation  and  advertising  val- 

ues, the  steps  which  Metro  already  has 
taken  to  further  the  prosperity  of  "Quincy 
Adams  Sawyer."  The  campaign  in  The 
Saturday  Evening  Post,  the  issuance,  by 
Grosset  and  Dunlap  of  a  special  photo- 

play edition  of  the  novel — illustrated  with 
scenes  from  the  picture — the  enlistment 
of  the  aid  of  one  of  the  most  prominent 
advertising  agencies  in  New  York  to  show 
the  exhibitor  definitely  how  to  profit  by 
the  Post  campaign- — these  were  but  a  few 
items  in  the  list  of  Metro's  efforts  to  pub- licize the  entire  country. 

Von  Stroheim  Insured  for  Million 

Goldivyn  Also  Takes  Out  Policy 
of  Like  Amount  on  June  Mathis 

Goldwyn  has  taken  out  two  $1,000,000 
insurance  policies — one  on  its  newly  en- 

gaged director,  Eric  von  Stroheim,  and  one 
on  June  Mathis,  recently  engaged  as  Editor- ial Director. 

The  policies  were  taken  out  through  Beh- 
rendt  and  Levy,  Los  Angeles  insurance 
agents. 

One  half  of  the  insurance  in  each  case 
was  placed  with  American  companies  and 
the  other  half  with  Lloyd's  of  London. 
Lloyds  was  the  only  company  which  would 
carry  a  special  policy  of  reimbursement  in 
case  of  illness  of  either  Mr.  von  Stroheim 

or  Miss  Mathis.  The  American  companies 
insured  the  two  chiefly  against  death. 
Goldwyn  announces  it  was  impelled  to 

take  out  these  two  million  dollar  insurance 
policies  because  of  the  big  productions  in 
view,  involving  millions  of  dollars,  in  which 
Mr.  von  Stroheim  and  Miss  Mathis  may  in- 

dividually be  concerned. 
Miss  Mathis  is  now,  and  was  for  several 

months  before  being  placed  under  contract 
by  Goldwyn,  engaged  upon  preparing  the 
script  of  "Ben  Hur"  and  she  will  be  close- 

ly associated  with  the  making  of  that  film 

play. 

Goldwyn  24  Sheet 

on  Neilan  Picture 

In  29  Big  Cities 
In  connection  with  an  early  national  ad- 

vertising campaign  for  its  first  Marshall  Nei- 
lan production,  "The  Strangers'  Banquet," 

from  Donn  Byrne's  novel,  Goldwyn  will  post 
a  six-color  twenty-four  sheet  poster  in  twen- 

ty-nine of  the  biggest  cities  in  the  country. 
The  primary  colors  are  black  and  red. 

The  poster  was  devised  and  executed  by 
Howard  Dietz,  director  of  Publicity  and 
Advertising  for  Goldwyn,  and  Hal  Burrow3 
of  that  firm's  art  department. 

The  advertising  campaign  for  "The 
Strangers'  Banquet"  will  begin  in  Decem- 

ber, the  release  date  having  been  fixed  some 
time  ago  for  December  31. 

The  poster  features  the  director  and  the 
cast.  The  heads  of  25  of  the  players  make 
a  large  border  entirely  around  the  24-sheet, each  in  a  square  blocked  off  by  heavy 
black  lines.  The  portrait  of  Neilan  is  in 
the  centre  of  the  bottom  row  of  heads.  The 
inner  space  is  given  up  to  text  entirely,  but 
with  plenty  of  white  space. 

The  poster  will  be  used  in  the  following 
cities:  New  York,  Los  Angeles,  Oakland, 
San  Francisco,  Denver^  Chicago,  Minneap- 

olis, St.  Paul,  Detroit,  St.  Louis,  Kansas 
City,  Cleveland,  Oklahoma  City,  Portland, 
Oregon,  Dallas,  Seattle,  Tacoma,  Atlanta, 
Buffalo,  Cincinnati,  Columbus,  Philadelphia, 
Washington,  New  Orleans,  Omaha,  Pitts- 

burgh, Indianapolis,  Des  Moines  and  Salt Lake  City. 

Paramount  to  Star  Walter  Hiers 

Lasky  Announces  Five-Year  Con- 
tract With    Popular  Comedian 

Jesse  L.  Lasky  announced  in  Hollywood 
Monday  that  a  five-year  contract  had  been 
signed  with  Walter  Hiers  whereby  the  lat- 

ter will  be  starred  in  Paramount  pictures. 
Hiers '  first  starring  picture  will  be  ' '  Mi\ 

Walter  Hiers 

Billings  Spends  His  Dime,"  by  Dana  Bur- net. 

Albert  Shelby  Le  Vino  has  already  com- 
pleted the  scenario  and' work  on  the  picture will  be  started  at  once  at  the  Lasky  studio 

under  the  direction  of  Wesley  Euggles,  who 
has  been  specially  engaged  for  this  produc- 

tion. Jacqueline  Logan,  who  is  just  finish- 
ing work  in  George  Melford's  "Java Head,"  at  Paramount 's  Eastern  studio,  will 

be  featured  opposite  Hiers  and  the  support- 
ing cast  will  also  include  George  Faweett, 

Eobert  McKim,  Clarence  Burton,  Patricia 
Palmer  and  Lucien  Littlefield. 

Eequests  from  all  quarters  for  comedies  of 
a  light,  romantic  type  indicate  that  the  kind 
of  pictures  decided  upon  for  Mr.  Hiers  will 
be  extremely  popular.  Moreover,  in  this 
connection  it  may  be  stated  that  Para- 

mount's  decision  to  star  Mr.  Hiers  followed 
the  receipt  of  hundreds  of  letters  from  ex- hibitors and  fans  during  the  past  few 
months,  all  of  whom  emphasized  his  tremen- 

dous popularity  with  the  picture-going  pub- 
lic and  urged  that  he  be  placed  in  stellar 

comedy  roles. 
Walter  Hiers  was  born  in  Cordele,  Georg- 

ia, and  received  his  education  in  Savannah 
and  at  the  Peekskill  Military  Academy.  He 
was  on  the  vaudeville  stage  when  he  decid- 

ed on  a  screen  career,  making  his  first  ap- 
pearance with  Paramount  in  support  of  Bry- 

ant Washburn  in  "It  Pays  to  Advertise." 
Later  he  appeared  in  support  of  Douglas 
MacLean  and  Doris  May  in  "What's  Your 
Husband  Doing?"  and  several  others. 

Terriss  Finishes  "The  Harbour 

Lights" 

From  England  comes  word  of  the  enthu- siasm with  which  Tom  Terriss,  who  sailed 
four  months  ago  for  John  Bull's  island,  re- 

gards ' '  The  Harbour  Lights ' '  which  he  has 
just  completed. Tom  Moore  plays  the  lead  in  this  melo- 

drama. Percy  Standing  has  strong  char- acter role  on  the  dark  side  of  hero  and 
villany.  Gilbert  Gowland,  who  was  so  ex- 

cellent in  "Blind  Husbands,"  has  an  im- 
portant part.  The  leading  lady,  Isobel  El- som,  Mr.  Terriss  declares  is  a  real  find. 

"House  of  Solomon"  Nears 

Completion "The  House  of  Solomon,"  produced  by 
Cardinal  Pictures  for  distribution  by  Ameri- 

can Eeleasing  Corporation,  is  nearing  com- 
pletion at  the  Whitman  Bennett  studios. 

Directed  by  Lawrence  C.  Windom  from  the 
story  and  continuity  by  Val  Cleveland,  the 
cast  numbers  Wm.  H.  Strauss,  Brenda 
Moore,  Nancy  Deaver,  Charles  Delaney, 
Fred  T.  Jones,  Lillian  Herein  and  Charles Brooke. 

|  BULLDOG  1
 

DRUMMOND 

I  Dead  or  k 
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irry  Rapf  Re-engaged  by  Warners 

Producer  Signs  a  Contract  Covering  Several  Years — 
William  Beaudine  and  Monte  Blue  Also  on  Dotted  Line 

Official  announcement  of  the  Warner 
Brothers  production  plans  for  the  season 
of  1923-4  were  made  last  week  by  Harry 
M.  Warner.  This  announcement  is  the 
forerunner  of  a  number  of  other  statements 
relative  to  the  securing  of  popular  plays 
and  books,  authors,  directors  and  prom- 

inent screen  players. 
Harry  Rapf,  who  has  produced  a  number 

of  proved  box-office  successes,  has  been  re- 
engaged for  a  number  of  years  to  make 

several  productions  annually  for  the  War- 
ner organization.  Mr.  Rapf  recently  com- 

pleted two  Wesley  Barry  pictures,  "Rags 
to  Riches"  and  "Heroes  of  the  Street,"  and 
the  Charles  G.  Norris  novel,  "Brass,"  which 
was  directed  by  Sidney  Franklin. 

For  the  past  ten  years  Mr.  Rapf  has 
produced  an  unusual  number  of  subjects, 
and  during  the  past  twelve  months  he  has 

HARRY  RAPP 
Who   has   been   re-engaged  to  produce  for 

Warner  Brothers 

turned  out  three  outstanding  attractions, 
namely,  "Why  Girls  Leave  Home," 
"School  Days"  and  "Your  Best  Friend." 
The  stories  to  be  produced  by  Mr.  Rapf 
were  not  made  known,  but  it  is  stated  that 
he  will  produce  several  popular  novels  and 
stage  plays. 

William  Beaudine,  who  directed  Wesley 
Barry  in  "Heroes  of  the  Street,"  has  been 
engaged  to  direct  three  features  a  year 
with  the  "freckled"  star.  It  is  said  the 
excellence  of  this  production  is  responsible 
for  the  engagement. 

Le  Saint  Returns  to  Coast 

All  Set  for  "Temptation" Definite  plans  for  the  production  of 
"Temptation,"  third  of  the  C.  B.  C.'s  ser- 

ies, have  been  definitely  set,  it  is  an- 
nounced this  week,  and  Director  Edward 

J.  Le  Saint  has  returned  to  the  West  Coast 
production  centre  with  plans  outlined  for 

immediate  casting  and  for  actual  produc- 
tion to  begin  at  once. 

It  was  made  known  this  week  that  pre- 
liminary work  on  this  third  feature  has 

been  under  way  for  some  time  and  that 
Mr.  Le  Saint,  who  also  directed  "Only  a 
Shopgirl,"  brought  with  him  from  the Coast  the  outline  of  the  story  and  some 
definite  plans  lined  up  by  him  and  Harry 
Cohn  at  the  Coast. 

Hollandia  Studios  Near  the 

Completion  of  "Hypocrites" 
The  filming  of  "Hypocrites,"  the  famous Henry  Arthur  Jones  story  and  play,  is 

nearing  completion  in  the  Hollandia  stu- 
dios. Producers  Security  Corporation, 

which  will  handle  releasing  arrangements 
for  it  in  America  is  anxiously  awaiting  the 
first  prints. 

Director  Charles  Giblyn  and  the  star, 
Wyndham  Standing,  were  sent  to  Holland 
several  weeks  ago  to  secure  important 
scenes.  Advanced  reports  state  that  "Hypo- 

crites" will  be  one  of  the  greatest  features of  the  year. 

"Sure-Fire  Flint" 

Has  Real  Getaway 

on  the  West  Coast 

"Sure-Fire  Flint,"  the  latest  Johnny 
Hines  feature  produced  by  C.  C.  Burr,  is 
evidently  out  on  a  record-breaking  career 
so  far  as  first  run  bookings  are  concerned. 
Louis  Hyman  of  All-Star  Features,  who 
controls  the  distribution  of  "Sure-Fire 
Flint"  on  the  coast,  wired  the  producer 
this  week  that  first  run  bookings  on  the 
production  already  have  been  arranged  for 
the  Strand  Theatre  in  San  Francisco,  God- 
dard's  Theatre  in  Sacramento,  the  Liberty 
Theatre  in  San  Jose,  the  U.  C.  Theatre 
in  Berkeley  and  the  Superba  in  San 
Diego.  Mr.  Hyman  is  particularly  enthu- 

siastic about  the  entertainment  value  of 

the  picture,  and  in  co-operation  with  these 
first-run  houses  is  putting  over  a  compre- 

hensive publicity  and  exploitation  cam- 

paign. 
These  bookings,  coming  so  soon  after 

the  announcement  that  "Sure-Fire  Flint" has  stood  up  well  at  other  first  runs,  has 
convinced  the  producer  and  the  various 
exchangemen  who  bought  the  production 
that  it  will  prove  to  be  one  of  the  big 
moneymakers  of  the  year.  Equally  in  line 
with  the  favorable  impression  created  with 

the  public  in  general  that  has  seen  "Sure- 
Fire  Flint"  are  the  highly  laudatory  press 
comments  it  is  receiving  from  the  news- 

paper critics. 

Arthur  Jacobs  Signs 

Frank  Borzage  for 

Long  Term  Contract 
Arthur  H.  Jacobs  has  signed  Frank 

Borzage  to  a  long  term  contract.  He  will 
direct  a  series  of  all-star  cast  productions 
of  famous  stories.  Mr.  Jacobs  announces 
that  "Wandering  Daughters,"  a  magazine 
story  by  Dana  Burnet,  will  be  the  first  of 
the  series. 

Frank  Borzage  is  at  present  completing 
the  last  of  his  pictures  for  Cosmopolitan, 
"The  Nth  Commandment."  by  Fannie 
Hurst.  Although  Mr.  Borzage  has  long 
been  recognized  as  a  director  of  the  first 
caliber,  he  came  into  fame  as  the  director 
of  "Humoresque."  His  most  recent  picture 
about  to  be  released  is  "The  Pride  of 
Palomar,"  by  Peter  B.  Kyne.  "The  Valley 
of  Silent  Men,"  by  James  Oliver  Curwood, 
is  another  of  Borzage's  recent  pictures 
considered  a  box-office  hit.  The  director 
leaves  Cosmopolitan  after  three  years  of 
success. 

Arthur  H.  Jacobs  began  his  career  eight 
years  ago  as  the  producer  of  features  star- 

ring Lenore  Ulric,  Julius  Steger  and  Helen 
Ware,  under  the  Triumph  trademark  for 
the  World  Film  Corporation. 

"It  is  my  plan  to  give  Frank  Borzage 
unlimited  backing  in  every  production 
sense,"  says  Mr.  Jacobs.  "I  have  long 
considered  him  the  best  director  in  pic- 

tures and  I  have  waited  a  long  time  to 

get  together  with  him." 

Lichtman  Goes  West  for  Conference 

With  Exchange  Visits  on 

Expects  to  Be  Away  From 
Al  Lichtman,  head  of  the  Al  Lichtman 

Corporation,  distributors  of  Preferred  Pic- 
tures, left  New  York,  November  24,  for  a 

six  weeks'  visit  to  Los  Angeles.  The  pur- 
pose of  his  trip  is  a  conference  with  his 

partner,  B.  P.  Schulberg,  president  of  the 
producing  organization.  This  conference 
will  be  concerned  with  future  production 
plans  for  Preferred  Pictures  through  the 
Lichtman  Corporation. 

After  a  short  stay  in  Chicago  Mr.  Licht- 
man will  go  directly  to  the  coast.  On  his 

return  journey  he  expects  to  allow  for 
time  to  stop  off  at  all  important  distribu- 

ting centers. 
For  some  time  past  Mr.  Lichtman  has 

been  lining  up  possible  stage  and  literary 

Return  Trip  Distributor 
New  York  for  Six  Weeks 

material  available  in  the  east.  In  the 
meantime  Mr.  Schulberg  has  been  obtain- 

ing for  future  productions  the  foremost 
screen  artists.  The  calibre  of  casts  appear- 

ing in  Preferred  Pictures  has  occasioned 
favorable  comment  from  franchise-holders. 

Gasnier  already  has  started  on  "Poor 
Men's  Wives,"  while  Tom  Forman  is  get- 

ting ready  to  shoot  the  preliminary  scenes 
of  "The  Girl  Who  Came  Back."  Three 
Preferred  Pictures,  "Rich  Mens  Wives," "Shadows"  and  "Thorns  and  Orange  Blos- 

soms" are  now  current,  and  besides  these 
"The  Hero"  and  "Are  You  a  Failure?"  are 
completed.  Although  the  company's  pro- duction is  well  ahead  of  its  releasing 
schedule  the  studio  is  working  at  full  blast 
on  coming  attractions. 
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Schulberg  Secures  'The  Broken  Wing' 

Will  Produce  Dickey  and  Goddard's  Comedy-Drama  in 
Lavish  Manner,  but  Actual  Date  Is  as  Yet  Undecided 

Outbidding  offers  of  a  number  of  im- 
portant producing  companies,  B.  P.  Schul- 

berg, president  of  Preferred  Picture  Inc., 
and  vice-president  of  the  Al  Lichtman  Cor- 

poration, early  this  week  secured  the  mo- 
tion picture  rights  to  "The  Broken  Wing," a  comedy  drama  by  Paul  Dickey  and 

Charles  W.  Goddard. 

It  is  Mr.  Schulberg's  intention  to  pro- duce this  in  a  manner  befitting  the  story. 
No  decision  as  yet  has  been  made  as  to 
when  the  piece  will  be  placed  in  produc- 

tion and  who  will  direct  it. 

"The  Broken  Wing"  played  for  a  good 
many  months  on  Broadway  during  the 
1920-21  theatrical  season.  It  opened  on 
November  29,  1920  at  the  48th  Street  Thea- 

tre and  remained  at  that  house  until  July 
2,  1921.  It  then  went  on  the  road  and 
played  a  number  of  extended  engagements 
in  Chicago,  Buffalo,  Boston,  Brooklyn, 
Pittsburgh,  Washington  and  Toledo.  In 
Chicago  alone  it  ran  for  twelve  weeks. 
At  present  there  is  an  English  com- 

pany appearing  in  the  production  at  the 
Duke  of  York  Theatre,  London.  The  cast 
there  is  headed  by  Dorothy  Dix  and  Thurs- 

ton Hall. 
Sargent  Aborn,  the  stage  producer,  lias 

disposed  of  the  musical  comedy  rights  to 
"The  Broken  Wing."  In  this  form  it  will 
appear  on  Broadway  under  the  direction 
of  a  well-known  musical  comedy  producer. 
All  over  the  country  stock  companies  are 
playing  this  comedy  drama  which  deals 
with  the  romance  of  an  American  aviator 
and  a  Mexican  girl.  The  highlight  of  the 
stage  production  was  the  actual  crash  of 
an  aeroplane  on  the  stage,  a  bit  of  busi- 

ness which  is  expected  to  reproduce  ad- 
mirably in  pictures. 

Producers  Security 

Secretary  Reports 

Sales  While  on  Tour 
F.  J.  Hawkins,  Secretary  of  Producers 

Security  Corporation,  who  just  returned 
from  a  trip  to  exchanges  in  the  Mid-West, 
reports  several  important  state  right  deals 
for  his  company. 

H.  C.  Simeral  Inc.,  of  Pittsburgh  secured 
Dorothy  Gish's  "The  Country  Flapper," 
Irving  Cummings'  "On  the  Trail,"  and 
"Tricked"  for  Western  Pennsylvania  and West  Virginia. 

Great  Western  Film  Exchange  of  Cleve- 
land secured  "The  Country  Flapper"  and 

Oscar  Apfel's  "The  Wolf's  Fangs"  for 
Ohio  and  Kentucky.  Several  other  deals 
are  pending.  Mr.  Hawkins  reports  ac- 

tivity among  independents  and  states  that 
big  pictures  are  bringing  most  satisfactory 
returns  in  all  territories.  He  adds  that 
Producers  Security  will  place  several  more 
big  features  on  the  independent  market  in 
the  near  future. 

Anchor  Film  Will 

Distribute  Product 

of  Arthur  Trimble 
Morris  R.  Schlank,  head  of  the  Anchor 

Film  Distributors,  Inc.,  announced  that  his 
firm  has  contracted  with  the  Arthur  Trim- 

ble Productions  for  distribution  of  the 
two-reel  features  starring  little  Arthur 
Trimble.  Arthur  Trimble  will  be  remem- 

bered as  playing  roles  in  both  Goldwyn's 

"Remembrance"  and  Paramount's  "Pink 

Gods." 

The  series  will  be  known  as  "The  Ad- 
ventures of  Prince  Courageous,"  and  will 

consists  of  twelve  two-reel  subjects,  each 
complete  in  itself  and  each  representing 
monetary  outlay  in  excess  of  the  sum  us- 

ually expended  tor  short  subjects. 
The  first  three  of  the  series,  which  are 

reported  to  have  received  wide  local  in- 
dorsement, are  ready  for  immediate  dis- tribution. 

"In  my  long  experience  as  a  showman 
I  have  never  witnessed  any  short  subjects 
comparing  in  any  way  with  this  series," 
said  Mr.  Schlank.  "Arthur  Trimble  has 
won  his  spurs  by  sheer  ability  and  rightly 
handled  talent.  As  these  pictures  are  in 
costume  they  will  appear  at  ax  time  when 
productions  of  this  sort  are  in  demand.  To 
prove  my  enthusiasm  I  am  personally  mak- 

ing a  tour  of  the  country  with  this  series, 
and,  I  am  sure,  there  will  be  no  regrets  on 

my  part." 
Direction  is  credited  to  Frederick  G. 

Becker  and  photography  to  Hal  Mohr.  The 
supporting  cast  is  headed  by  Bessie  Love 
and  includes  Charles  Belcher,  Jack  Car- 

lisle, Roy  Coulson,  Monte  Collins,  Jr.,  and 
Gilbert  Clayton. 

Hines  Company  Goes 

to  Coal  Regions  for 

"Luck"  Backgrounds 
Not  only  will  the  trade  be  genuinely 

surprised  with  the  high-powered  entertain- 
ment value  in  Johnny  Hines  next  feature 

"Luck,"  but  it  will  view  with  favor  the 
realism  of  the  sets  that  Producer  Burr  is 
building  for  the  production. 

In  order  to  get  the  locale  and  atmos- 
phere of  one  of  the  melodramatic  scenes 

Hines  and  the  supporting  cast  made  a 
three  day  visit  to  the  Buttonwood  coal 
mine,  a  few  miles  outside  of  Wilkes-Barre, 
where  some  rare  shots  were  obtained  not 
only  in  the  vicinity  of  the  coal  mines  them- 

selves but  immediately  inside  and  1700 
feet  below  the  surface.    Since  this  particu- 

Diana  Alden,  who  will  be  seen  shortly  in 
' '  Rip  Tide, "  an  A.  B.  Maescher  Production 

for  Arrow  release. 

lar  scene  is  the  nucleus  arounu  which 

tue  great  nieiouramauc  momeut  in  "uacn.  ' is  omit,  no  time  -auu  yams  were  spareu  to 
luaKe  as  niucii  capital  as  possiDie  out  oi 
tue  location.  ine  nimeis  tiiteinseives 
pitched  in  and  supplied  tue  necessary  at- 
liiusyuere,  and  tney  acted  as  it  tney  en- 

jo^eu  it. 

Goldberg  Makes  jbive 

Key  Bookings  for 

Sigh's  "Notoriety" Lee  Goldberg,  head  of  the  Big  Feature 
Rights  Corporation  of  Louisville,  and  local 
distributor  of  "Notoriety,"  the  Will  Nigh 
special  produced  by  L.  Lawrence  Weber 
&  Bobby  North,  has  booked  the  subject 
in  five  of  the  principal  cities  of  the  Louis- 

ville territory.  First  is  the  beautiful  Ala- 
mo Theatre,  Louisville,  considered  the  fin- 
est and  most  critical  first-run  house  of  the 

district.  The  feature  is  set  for  a  full 
week's  run. 
The  New  Kentucky  Theatre.  Lexington, 

far-famed  as  one  of  the  country's  models, 
also  has  booked  the  production  and 
is  the  third  big  firsth-un  to  house  the  Web- 

er &  North  release;  the  Empress,  Owens- 
boro,  leading  premier-run  theatre  of  the 
city,  makes,  the  fourth,  and  the  Princess, 

Mayfield,  is  the  fifth  re-booking  on  "No- 

toriety. ' ' Review  Boards'  Committee 
Rates  "Shadows"  Excellent 

The  Exceptional  Photoplays  Committee 
of  the  National  Board  of  Review  has  for- 

warded a  report  to  the  Al  Lichtman  Cor- 
poration in  which  "Shadows,"  its  second release  under  the  Preferred  trademark, 

is  characterized  as  an  excellent  picture. 
The  report  was  compiled  following  a 

special  showing  of  the  picture  at  the  Town 
Hall,  New  York,  on  November  17.  The 
entertainment  value  is  placed  in  the  ex- 

cellent class;  the  educational  value  is 
"good  from  the  standpoint  of  the  Chinese 
character"  and  the  dramatic  interest 
"strong." 

The  first  concrete  indorsement  of  "Shad- 
ows" as  a  "better  picture"  comes  from 

Hamilton,  Ohio,  where  the  local  chapter 
of  the  Daughters  of  the  American  Revolu- 

tion have  sponsored  it  for  showing  during 
their  national  better  films  week,  December 
3  to  9. 

Wesley  Barry  on  Final 
Lap  of  Vaudeville  Tour 

Wesley  Barry,  the  Warner  Brothers  star, 
is  reported  on  the  last  lap  of  his  vaude- 

ville tour.  His  last  appearance  on  the  le- 
gitimate stage  will  be  in  the  east,  where 

he  expected  the  first  week  in  December, 
after  which  he  will  return  to  the  coast 
studios  to  begin  work  on  the  first  of  three 
productions  for  next  season. 

"The  Streets  of  New  York" 
Booked  by  Loew  Circuit 

H.  H.  Thomas,  manager  of  Arrow  Ex- 
changes, Inc.,  729  Seventh  Avenue,  New 

York  City,  reports  that  he  has  booked  "The 
Streets  of  New  York,"  the  Arrow  melo- drama which  was  directed  by  Burton  King 
and  which  features  Edward  Earle  and  Bar- 

bara Castleton,  over  the  entire  Loew  Cir- 
cuit. The  picture  begins  its  engagement  at 

Loew's  State  Theatre  on  Broadway.  New 
York,  on  December  4.  It  also  opens  on  the 
same  date  at  the  Metropolitan  Theatre  in 
Brooklyn.  At  the  completion  of  these  en- 

gagements it  will  play  -.lay  and  date  over the  entire  circuit. 
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Brabin's  "Driven"  Is  Stark  Realism 

Emily  Fitzroy  and  Charles  E.  Mack  Give  Unusual 

Portrayals  in  Powerful  Tale  of  Southern  Hills 
We  have  just  seen  a  powerful  picture, 

one  that  makes  strong  demands  on  the 
emotions,  unleavened  with  but  few  lighter 
moments.  "Driven"  is  a  story  of  primi- 

tive life  in  the  Southern  hills,  ninety  miles 
from  a  railroad,  a  country  where  element- 

al passions  rule.  It  is  a  domestic  trage- 
dy— a  tragedy  wherein  a  mother  sacrifices 

to  the  revenue  men  her  husband  and 
three  of  her  sons  in  order  that  a  fourth — 
the  one  of  the  quartet  that  is  worth  while 
— may  go  his  way  in  peace  and  take  with 
him  the  girl  one  of  the  other  sons  de- 

clared should  be  his. 
The  subject,  which  is  5400  feet  long,  is 

a  Charles  J.  Brabin  Production.  Its  dis- 
tribution at  this  writing  has  not  been  de- 

termined. The  story  is  an  adaptation  by 
Alfred  Raboch  from  a  magazine  tale  by 
Miss  Jay  Gelzer,  originally  entitled  "Flow- 

er of  the  Flock."  The  photographer  was 
George  W.  Lane. 

Two  characters  stand  out  sharply — Em- 
ily Fitzroy  as  Mother  Tolliver  and  Charles 

E.  Mack,  through  the  courtesy  of  D.  W. 
Griffith,  as  the  boy  Tom  Tolliver.  Following 
these  there  are  two  others  who  also  stand 
out — George  Bancroft  as  Lem  Tolliver,  a 
most  vivid  portrayal  of  an  unspeakable 
brute,  and  Elinor  Fair  as  Essie  Harding, 
daughter  of  John  Harding,  shot  by  Lem 
"because  of  the  reprimand  the  father  had administered  following  his  embracing  of 
Essie.  Burr  Mcintosh  is  father  Tolliver 
and  Leslie  Stowe  is  John  Harding. 

It  is  a  new  conception  of  the  mother 
role  that  Miss  Fitzroy  brings  us — a  mov- 

ing interpretation  of  a  pathetic  and  a  he- 
roic woman,  one  who  lives  only  for  her 

younger  son,  a  boy  who  is  a  thing  apart 
from  his  father  and  brothers.  A  lot  might 
ne  written  in  praise  of  the  work  of  young 
Mack  too,  and  he  would  be  deserving  of 
it  all. 

Director  Brabin  has  chosen  some  re- 

Market  Strong  for 

Specials,  Reports 

Netter  and  Lichtman 

Leon  D.  Netter,  who  has  been  traveling 
in  the  capacity  of  special  sales  representa- 

tive for  the  Al  Lichtman  Corporation,  dis- 
tributors of  B.  P.  Schulberg's  Preferred 

Pictures,  returned  this  week.  His  itin- 
erary took  him  through  Washington,  Pitts- 

burgh, Toledo,  Cleveland,  Detroit,  Cincin- 
nati, Louisville  and  the  principal  cities  in 

the  territory  where  Harry  Charnas  is  hand- 
ling the  Lichtman  product. 

Netter  found  business  favorable  in  all 
these  distribution  points  and  adds  that  ex- 

change men  everywhere  are  optimistic 
about  picture  conditions  in  general.  He 
claims  that  never  has  there  been  a  better 
market  for  special  productions,  that  ex- 

hibitors in  every  city  he  visited  are  eager 
and  alert  to  secure  features  of  more  than 
ordinary  merit.  Real  box-office  attrac- 

tions are  being  sought  by  everyone. 

While  away  Netter  arranged  for  a  num- 
ber of  first  runs  on  the  second  Preferred 

Picture,  "Shadows,"  featuring  Lon  Chaney. 
It  opens  December  10  for  a  week's  run  at 
Phil  Gleichmann's  Broadway-Strand  in  De- 

troit and  on  December  11  at  Reade's  Hip- 
podrome in  Cleveland  for  a  similar  engage- 

ment 

markable  backwoods  locations — and  these 
have  been  shot  from  striking  angles,  with 
an  abundance  of  brilliant  light  and  alter- 

nating shade. 
The  picture  sounds  the  depths  and  the 

heights — from  the  savage  attack  of  Lem 
on  Esssie  as  the  girl  emerges  from  the 
stream  where  she  has  been  washing  her 
mudded  garment;  the  brutal  fight  between 
Lem  and  Tom  while  at  the  father's  com- 

mand the  two  other  sons  restrain  the  dis- 
tracted mother  from  interfering;  to  the 

action  of  the  mother  in  calling  on  the 
revenue  officer  and  selling  the  information 
as  to  the  location  of  the  Toliver  still,  in 
order  that  Tom  may  have  money  to  go 
away  with  Essie  and  that  throu^ 
same  action  the  father  and  sons  may  be 
prevented  from  following  the  two.  killing 
Tom  and  bringing  back  the  girl 

"Driven"  may  be  the  subject  of  contro- 
versy on  account  of  its  raw  brand  of  real- 

ism, but  there  will  be  no  denial  it  is  a 
powerful  and  very  probably  a  faithful  por- 

trayal of  one  phase  of  American  life  that 
gradually  is  passing  with  the  beneficent 
expansion  of  the  mountain  school. 
The  direction  of  Mr.  Brabin,  and  that 

statement  includes  the  work  of  the  play- 
ers, is  of  high  order.  The  suspense  at 

the  end  may  be  a  bit  attenuated — and  then 
again  it  may  not.  The  point  is  the  picture 
digs  under  your  skin  at  the  beginning, 
within  the  first  hundred  feet,  and  stays 
right  there  to  the  close.  G.  B. 

"Only  a  Shop  Girl" 
Has  Real  Interest 

and  Is  Well  Put  On 

One  of  the  best  things  about-  C.  B.  C.'s 
"Only  a  Shopgirl"  is  that  it  squares  with 
its  title.  It  talks  in  the  terms  of  plain 
people,  of  the  kind  of  which  all  of  us  know 
so  many  representatives — and  feel  at  home 
with.  The  tale  seldom  departs  from  plain 
surroundings,  the  only  times  being  the 
home  of  the  department  store  keeper  and 
the  cabaret  to  which  he  invites  his  girl 
employee. 
The  subject  is  finely  played — Director 

Edward  J.  Le  Saint  has  taken  good  care 
of  that  factor.  It  has  real  interest,  too — 
and  if  basically  it  had  not  it  certainly 
never  would  have  registered  as  a  Charles 
E.  Blaney  stage  success.  To  develop  that 
interest,  to  bring  it  out  to  the  full,  there 
has  been  employed  a  cast  the  excellent 
performance  of  which  as  a  whole  makes  it 
difficult  to  select  any  one  or  two  as  the 
dominating  elements. 

Let's  go  down  the  line:  Here's  Mae 
Busch  as  Josie,  "another  shopgirl,"  who 
gives  us  a  remarkably  convincing  portray- 

al; Estelle  Taylor,  as  Mame  Mulvey,  "the 
shopgirl"  who  was  and  introduced  as  pri- 

vate secretary  of  Watkins,  the  department 
storekeeper — who  puts  into  her  portrayal 
all  she  has  and  makes  it  live;  and  there 
are  Wallace  Beery,  William  Scott,  James 
Morrison,  Willard  Louis,  Claire  Dubrey 
and  Tully  Marshall..  And  let  us  not  over- 

look Josephine  Adair,  the  "kid"  sister  of Josie,  who  with  the  aid  of  a  couple  of  her 
little  companions  puts  over  one  of  the  big 
scenes  of  the  picture,  puts  it  over  with  all 
the  naturalness  of  a  player  of  many  years' 
experience. 

The  story  is  of  a  storekeeper  who  to 

get  him  out  of  the  way  connives  at  the 
imprisonment  of  a  brother  of  the  heroine, 
and  when  he  tires  of  the  latter  attempts 
to  win  another  of  the  girl  employes  of  his 
establishment.  It  is  in  trying  to  achieve 
this  that  the  merchant  is  killed  and  Josie 
is  arrested.  Present  when  the  murder  is 
committed  are  also  Mame  and  Danny  Mul- 

vey as  well  as  the  wife  of  the  victim.  So 
there  is  a  first-class  mystery  surrounding 
the  uncovering  of  the  person  responsible 
for  the  death. 

The  picture  is  well  staged.  One  of  the 
incidents  of  the  action  is  a  tenement  fire 
which  contributes  materially  to  the  sus- 

pense. One  of  the  scenes  that  will  make 
the  picture  especially  attractive  for  the 
women  is  that  in  which  the  department 
store  puts  on  a  young  fashion  show  and  in 
which  Miss  Taylor  poses  as  the  model. 
\  G.  B. 

Stirring  Scenes  in 

"Barriers  of  Folly" 

with  George  Larkin 
George  Larkin  is  the  star  of  "Barriers 

of  Folly,"  distributed  by  Russell  Produc- 
tions by  arrangement  with  Clinton  Produc- 

ductions.  The  subject  is  in  five  reels.  T. 
G.  Berrien  has  written  the  continuity  from 
the  story  by  Theodore  Rockwell.  It  was 
directed  by  Edward  Kull.  Mr.  Larkin  is 
supported  by  Eva  Novak  and  Wilfred  Lu- 

cas in  the  other  principal  roles. 
Edward  Kull  directs  a  story  that  at 

times  contains  stirring  scenes,  among 
these  being  the  automobile  chase  in  which 
Larkin  noses  out  a  locomotive;  the  fire  in 
an  apartment  and  the  scenes  of  rescue; 
and  the  battles  in  a  Chinese  place  that 
are  a  bit  drawn  out. 

The  story  is  a  western,  that  of  the  at- 
tempts of  an  oil  shark  to  obtain  possession 

of  two  adjoining  farms  which  he  believes 
to  contain  oil.  The  ranches  are  owned  by 
a  young  man  and  a  young  woman  who  are 
interested  in  each  other  until  the  appear- 

ance of  the  shark.  The  latter  induces  the 
girl  to  go  with  him  to  the  city.  After  her 
departure  her  neighbor  finds  traces  of  oil 
and  begins  a  search  for  the  girl  to  warn 
her  not  to  sell  her  property.  It  is  at  this 
point  the  character  of  the  tale  shifts  to 
that  of  the  city,  with  just  a  trace  of  the 
underworld. 

The  picture,  seen  at  Loew's,  New  York, November  24,  was  closely  followed  and 
seemed  to  interest  the  audience.     G.  B. 

For  "Fires  of  Youth"  Lewis 
Selects  Players  of  Strength 

Prominent  among  strong  casts  and  pro- 
ductions is  the  Edgar  Lewis  feature  tem- 

porarily titled  "Fires  of  Youth,"  featuring 
in  its  cast  Mary  Carr,  James  Kirkwood, 
Doris  Kenyon,  Robert  Edeson,  Edmund 
Breese  and  little  Russel  Griffin. 

Aside  from  Mary  Carr  and  James  Kirk- 
wood, Mr.  Lewis  will  have  in  his  cast  three 

players  who  appeared  to  advantage  with 
Johnny  Hines  in  "Sure-Fire  Flint." Production  on  this  feature  was  begun 
with  exteriors  three  weeks  ago,  and  with 
these  already  completed,  all  is  in  readi- 

ness at  Burr's  Glendale  Studio  where  all the  interiors  will  be  taken. 

Investigate  Color  Claims 
L.  Lawrence  Weber  &  Bobby  North, 

after  suggestions  by  Will  Nigh,  director 
of  "Notoriety"  and  of  three  more  feature 
productions  to  follow,  have  concluded  a 
number  of  tests  with  an  expert  of  colored 
film  photography  which  may  result  in  the 
use  of  natural  color  on  the  next  Nigh  fea- 
ture. 
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A  Stage  Play  Known  to  Millions 

For  more  than  twenty  years  this  play  has  packed  theatres  in 

every  hamlet  and  city.'  "ONLY  A  SHOPGIRL"  carries behind  it  a  wealth  of  advertising  that  has  never  been 

equalled  by  any  other  stage  play. 

A  Picture  Millions  Will  Talk  About 

Because  the  thrill,  romance  and  pathos  of  the  original  story  is 

enhanced  by  the  most  wonderful  cast  ever  assembled  including 

Estelle  Taylor 

William  Scott 

Tully  Marshall 

Mae  Busch  Wallace  Beery 

Claire  Dubrey       Willard  Lewis 

James  Morrison    Josephine  Adah- 

Directed  by  EdAvard  J.  Le  Saint 

Get  Your  Dates  Set  Now 

at 

Your  Best  Independent  Exchange 

or  C.  B.  C.  Film  Sales  Corp. 

New  York 

'1  r 
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Fecke  Secures  "Yankee  Doodle,  Jr." 

New  England  Independent  Exchangeman  Buys  World's  Rights 
Barring  Two  Territories  on  This  Sprightly  Comedy-Drama 

George  M.  A.  Feeke,  president  of  the  Mo- 
tion Pictures  Corporation  at  28  Piedmont 

street,  Boston,  has  purchased  the  world's 
rights  of  "Yankee  Doodle,  Jr.,"  and  his 
interest  in  the  property  has  been  confirmed 
by  order  of  court.  Under  the  arrangement 
all  territorial  holdings  with  two  exceptions 
have  reverted  to  the  purchaser.  The  excep- 

tions are  the  rights  of  Sol  Lesser  on  the 
west  coast  and  the  Motion  Picture  Cor- 

poration of  Boston  for  New  England. 
Mr.  Fecke  states  that  about  the  first 

of  the  New  Year  he  will  start  on  tour  of 
the  country  visiting  independent  exchange- 
men  and  showing  them  the  production  in 
its  present  state,  a  condition  Mr.  Fecke 
believes  is  even  an  improvement  over  the 
time  it  was  shown  for  review  during  the 
summer.  He  says  it  will  be  offered  to  the 
state  rights  men  on  a  live  and  let  live  ba- sis. 

"Yankee  Doodle,  Jr.,"  will  be  remem- 
bered by  state  rights  men  as  a  subject  shown 

to  the  trade  papers  during  the  summer  and 
on  which  several  territories  were  disposed 
of  at  the  time.    It  features  J.  Frank  Glen- 

A  representative  gathering  of  trade  and 
metropolitan  press  critics  and  editors  on 
Monday,  Nov.  27,  attended  a  special  showing 
of  the  second  Principal  Picture  Corporation 

special,  temporarily  entitled,  ' '  Chicago  Sal. ' ' 
The  critics  were  a  unit  in  describing  this 
latest  Principal  release  as  one  of  the  strong 
pictures  of  the  year.  It  was  made  by  Irv- 

ing Cummings  with  an  all-star  cast  headed 
by  Alice  Lake  and  Milton  Sills. 

The  story  concerns  the  regeneration  of  a 
shrewd  and  clever  girl  crook.  Love  plus 
motherly  affection  bring  about  her  reforma- 

tion in  an  unusual  and  entertainingly  thril- 
ling fashion.  It  is  replete  with  exciting 

episodes,  one  in  particular  being  a  realis- 
tic fire  in  which  a  tenement  house  is  burned 

to  the  ground. 
Irving  Lesser,  after  the  showing,  in  com- 

menting on  the  picture,  which  had  been  de- 

don  and  was  directed  by  Jack  Pratt.  All 
of  the  journals  agreed  the  picture  was  out 
of  the  ordinary  as  an  entertainment. 

Exhibitors  Trade  Eeview  said  the  picture 
was  well  made  and  contains  a  good  comedy 
vein,  that  it  is  a  good  and  a  wholesome  pic- 

ture, that  it  will  stand  analysis,  and  that 
is  is  well  directed  and  well  acted. 

The  Telegraph  describes  it  as  a  picture 
that  is  full  of.  the  kind  of  American  spirit 
George  Cohan  puts  in  to  his  plays,  that  it 
cries  out  to  be  set  to  music  and  to  become 
a  Broadway  hit. 

Exhibitors  Herald  refers  to  the  subject  as 
a  "picture  so  much  out  of  the  ordinary 
that  it  will  undoubtedly  prove  one  of  the 
best  state  rights  attractions  of  the  season." 
Moving  Picture  World  speaks  of  it  as  a 

' '  remarkable  showman 's  box  office  attrac- 
tion." The  News  says  "It  is  the  most 

delicious  little  comedy  drama  that  the  state 
right  market  has  seen  in  some  time. ' '  The 
Film  Daily  expresses  the  view  that  ' '  All 
you  need  to  put  this  over  is  a  match.  Ev- 

erything else  is  primed  and  sure  fire. ' ' 

livered  to  him  from  the  Coast  Offices  only 
last  week  said: 

' '  I  maintain  that  in  '  Chicago  Sal '  we  have 
one  of  the  most  entertaining  productions 
of  the  year.  It  deals  with  the  crook  theme 
in  a  fascinating,  new  and  unique  style  with 
every  character  human.  We  are  considering 
a  number  of  titles  that  have  been  suggested 
by  the  critics  who  have  just  reviewed  this 
production  and  the  one  whose  title  is  accept- 

ed will  be  given  a  prize  of  $100.  Some 
fifty  titles  have  been  suggested  and  submit- 

ted. By  next  week  we  expect  to  have  select- 
ed the  permanent  title  for  'Chicago  Sal.'  " 

Trade  Press  Praises 

Principal  Pictures' Elinor  Glyn  Story 

Principal  Pictures  Corporation's  initial 
release,  "The  World's  a  Stage,"  with  Doro- 

thy Phillips  and  an  all-star  cast,  was  given 
a  rousing  sendoff  by  the  trade  press  last 
week  following  a  special  showing.  This  Elin- 

or Glyn  story,  as  one  writer  so  well  phrased 
it,  is  ' '  one  of  the  revelations  of  the  year ' ' 
and  will  "make  the  box  offices  of  motion 
picture  theatres  of  the  country  tingle  with 

prosperity. ' ' 
Motion  Picture  News '  reviewer  was  en- 

thusiastic over  "The  World's  a  Stage"  and 
predicted  a  successful  run  for  this  produc- 

tion, which  he  characterized  as  ' '  sure-fire, ' ' brimful  of  action  and  clever  acting. 
Exhibitors  Trade  Keview  was  also  liberal 

in  its  praise,  particularly  concerning  the 
story,  while  The  Morning  Telegraph  char- 

acterized it  as  one  "of  the  very  few  truly 
great  pictures  of  the  year."  This  writer 
then  went  into  details  concerning  the  nature of  the  story. 

The  Moving  Picture  World  said  that,  in 
view  of  the  unusual  interest  taken  by  the 
public  in  the  domestic  affairs  of  movie  stars, 
as  evidenced  by  the  notoriety  given  them 
by  newspapers,-  "the  picture  could  not  help 
but  register  as  a  distinct  box  office  hit." 

Then  it  went  on  to  praise  the  individual 
acting  of  the  players. 
Exchanges  who  have  acquired  territorial 

rights  to  "The  World's  a  Stage"  already 
report  heavy  bookings.  Gene  Marcus  of 
the  Twentieth  Century  Exchange  of  Phila- 

delphia this  week  signed  the  entire  Wilmer 
&  Vincent  circuit  for  this  feature. 

Sailboat  Float  Used  to 

Exploit  "The  Sin  Flood" The  first  release  of  "The  Sin  Flood"  at 
the  Broadway  Strand,  Detroit,  November 
12,  was  marked  by  a  novel  exploitation 
stunt,  carried  out  by  Phil  Gleichman,  man- 

ager, and  John  Wilstach,  Goldwynner,  in 
the  form  of  a  float  that  was  used  through- 

out the  center  of  the  city,  in  the  Armistice 

Day  parade. A  practical  sailboat  was  mounted  on  a 
truck  in  the  midst  of  realistic  painted 
waves,  rising  on  either  side  of  the  vessel. 
There  was  a  display  on  the  sail:  "The 
flood  will  sweep  over  you,"  and  banners 
on  each  side  of  the  truck,  reading:  "  'ThP 
Sin  Flood '  is  coming,  starting  tomorrow  at 
the  Broadway  Strand. ' '  The  man  in  the 
boat  lowered  and  pulled  up  the  sail,  con- 

tinually in  excitement. 

H.  C.  Simeral  of  Pittsburgh 

Reports  Rig  Arrow  Bookings 
H.  C.  Simeral  Company,  Inc.,  of  Pitts- 

burgh, Pa.,  who  purchased  recently  from 
Arrow  many  of  its  best  pictures,  is  meeting 
with  much  encouragement  from  the  exhibi- 

tors in  the  Pittsburgh  territory.  The  Min- 
erva Theatre,  a  Fifth  Avenue  house  in  Pitts- 

burgh, has  booked  ' '  The  Streets  of  New 
York ' '  for  an  early  showing,  while  ' '  Night 
Life  in  Hollywood ' '  got  away  to  a  big 
start  at  the  Globe  Theatre  in  McKeesport 
on  Monday,  November  27. 

The  short  subjects,  too,  are  going  excep- 
tionally well.  An  Eddie  Lyons  special  com- 

edy, "Do  You  Take?"  is  playing  at  the 
million-dollar  Grand  Theatre  in  Pittsburgh 
this  week.  It  will  be  followed  by  the  re- 

mainder of  the  series,  which  also  has  been 
booked  over  the  Rowland  and  Clark  Cir- 
cuit. 

Want  Prints  of  "Only  a  Shopgirl" 
Proof  of  the  interest  with  which  the  com- 

pletion of  "Only  a  Shopgirl"  has  been 
awaited  is  given  this  week  by  C.  B.  C. 
Film  Sales  Corporation  with  word  that  al- 

most without  exception  every  territorial 
holder  of  the  six  box  office  winners  has 
already  wired  for  prints  to  be  rushed  to 
him. 

Warners'  Offer  to  Produce 
"Hamlet"  With  Barrymore 

At  the  Friar's  dinner  given  on  No- 
vember 19  in  honor  of  Augustus 

Thomas,  head  of  the  Producing  Man- 
agers' Association,  Will  H.  Hays  and 

Judge  Kenesaw  M.  Landis  were  pres- 
ent. Mr.  Thomas  suggested  in  the 

course  of  his  speech  that  some  motion 
picture  producer  undertake  the  film- 

ing of  "Hamlet,"  with  John  Barry- more  in  the  leading  role. 
In  reply  to  Mr.  Thomas,  Harry  M. 

Warner  says  the  firm  of  Warner 
Brothers  will  he  pleased  to  produce 
the  literary  classic  or  any  other  pro- 

duction of  equal  literary  and  educa- 
tional value  without  any  recompense 

other  than  the  actual  production  cost. 
Wide  distribution  and  exploitation 
would  he  given  such  a  picture,  and 
Mr.  Warner  believes  the  motion  pic- 

ture industry  as  a  whole  would  benefit 
from  such  a  procedure. 

Waiturdaw  Buys  England 
for  Preferred  Product 

Negotiations  were  closed  this  week 
between  Al  Lichtman  and  Colonel  H. 
A.  Browne,  chairman  of  the  board  of 
directors  of  the  Waiturdaw  Company, 
Ltd.,  of  London,  for  the  purchase  of 
the  English  rights  to  the  entire  out- 

put of  Preferred  Pictures,  the  distri- 
bution of  which  the  Al  Lichtman  Cor- 

poration handles.  This  is  one  of  the 
most  important  foreign  deals  consum- 

mated in  some  time,  involving  more 
than  half  a  million  dollars. 
Under  the  terms  of  the  contract 

Waiturdaw  will  begin  handling  the 
Preferred  product  with  its  second  re- 

lease, "Shadows."  "Rich  Men's 
Wives,"  the  first  picture  released 
through  the  Al  Lichtman  Corporation, 
is  now  being  distributed  throughout 
England  by  the  W.  and  F.  Film  Ser- 

vices, Ltd. 

Principal's  Second  Picture  Strong 
Subject  Temporarily  Titled  "Chicago  Sal"  Shown  to 
Writers  Last  Week — Permanent  Name  Being  Selected 
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Novel  Posters  for  "Only  a  Shop  Girl 
C.  B.  C.  Completes  Layout  of  Effective  Advertising — - 
Window  Cards  Shoiv  Estelle  Taylor  in  Striking  Costumes 

An  unusau  land  highly  effective  layout 
,of  posters  was  completed  last  week  on 
"Only  a  Shopgirl,"  second  of  the  C.  B.  C. 
Film  Sales  Corporation  series.  Jack  Cohn 
of  the  company  announces  that  more  time, 
thought,  and  expense  have  ben  given  to  the 
preparation  of  the  paper  on  this  new  feature 
than  any  other  releases  that  company  has 
made. 

One  special  featuer  of  the  paper  offered 
is  several  kinds  of  window  cards,  each  style 
made  for  a  definite  purpose,  and  for  use 
in  different  kinds  of  windows,  one  especially 
effective  being  a  combination  fashion  lay- 

out showing  Estelle  Taylor  in  the  many 
striking  gowns  she  wears  in  the  picture. 
This  is  especially  designed  for  use  in 
women's  shops  and  high  class  specialty shops. 

The  twenty-four  sheet  is  said  to  be  some- 
brand  new — being  an  interesting  study  of the  members  of  the  cast  silhouetted  in  char- 

acter against  a  bright  colored  background, 
the  whole  effect  being  that  of  a  company 
taking  a  curtain  bow. 
"If  producers,  distributors,  and  exhibi- 

tors would  only  realize  this  is  the  thing  that 
actually  sells  their  pictures, ' '  says  Mr.  Cohn 
"sells  from  the  distributor  to  the  exhibitor, and  from  the  exhibitor  to  the  public.  We 
have  come  during  the  past  year  or  two  to 
a  real  revolution  of  ideas  along  these  lines 
— 'paper'  has  changed  from  something  to be  stuck  in  front  of  the  theatres,  or  on 
twenty-four  sheet  stands  to  fill  up  space,  to something  brand  new  in  the  way  of  ideas, 
exploitation,  of  art  composition." 

ers 
Celebrated  Play 

Takes  Over  Michigan 

for  Lichtman  Output 
The  territory  in  which  the  F.  and  R 

Film  Company  has  handled  the  Al  Licht- 
man output  was  divided  last  week  result- 

ing in  an  arrangement  with  J.  L.  Grauman 
manager  of  the  Celebrated  Players  Film Corporation,  to  handle  distribution  in  Wis- 

consin. Distribution  up  to  this  time  in 
that  state  has  been  in  the  hands  of  the 
F.  and  R.  Film  Company  along  with  the 
Dakotas,  Minnesota  and  the  upper  penin- 

sula of  Michigan.  It  is  believed  this  di- 
vision will  afford  a  more  intensive  distribu- 

tion of  the  Lichtman  releases  in  that  terri- tory. 
Celebrated  Players  of  Wisconsin  is  affil- 

iated with  Celebrated  Players  Film  Com- 
pany of  Chicago,  of  which  J.  L.  Friedman 

is  president.  F.  and  R.  will  continue  to 
handle  the  two  initial  Preferred  Pictures, 
"Rich  Men's  Wives"  and  "Shadows,"  for Wisconsin,  but  with  the  release  of  "Thorns 
and  Orange  Blossoms'  future  features  will 
be  in  the  hands  of  Celebrated  Players. 

Public  Backs  up 

What  Critics  Said  of 

"Rags  to  Riches" The  unanimous  opinion  of  the  trade  pa- 
per and  newspaper  critics  that  the  War- 
ner Brothers  picture  "Rags  to  Riches," 

a  Harry  Rapf  production  featuring  Wesley 
Barry  is  an  exceptionally  meritorious  box- 
office  attraction  is  being  substantiated  by 
exhibitors  throughout  the  country. 
A  large  number  of  unsolicited  letters 

and  telegrams  are  being  received  daily  at 
■  the  Warner  offices,  and  it  is  reported  the 

picture  has  gone  over  far  beyond  the  ex- 
pectations of  theatre  owners. 

E.  E.  Horton,  of  the  Opera  House,  Stew- 
artsville,  Minn.,  said:  "To  say  that  this 
is  a  Barry  knockout  isn't  half  enough. 
We  played  this  feature  against  a  demo- 

cratic rally  and  a  republican  rally,  which 
is  some  opposition  in  this  town.  _  Exhibi- tors should  boost  this  to  the  skies.  This 
is  not  a  kid  picture,  for  it  pleases  the  older 
people  just  as  much  as  the  younger  class, 
and  is  the  type  of  picture  we  need  more 

of." 

Monte  Blue  has  been  placed  under  a 
long  term  contract  to  appear  exclusively 
in  Warner  productions.  Mr.  Blue  was 
cast  for  a  prominent  role  in  "Brass,"  and his  characterization  is  declared  to  have 
been  so  impressive  that  no  time  was  lost 
in  signing  him  to  a  contract.  It  is  re- 

ported that  he  will  play  a  prominent  role 
in  "Main  Street." 

production  plans  was  made  recently  with 
the  enlarging  of  the  studios.  More  than 
nine  and  a  half  acres  of  ground  now  com- 

prise the  studio  grounds,  and  in  addition 
to  the  present  structure  a  number  of  others 
will  be  erected. 

The  majority  of  the  books  and  plays  are 
said  to  have  been  secured. 
A  substantial  portion  of  the  $5,000,000 

will  be  utilized  in  trade  paper  advertising, 
publicity  and  exploitation  purposes. 

Warners  Will  Spend 

Five  Million  Making 

and  Selling  Products 
With  the  completion  of  "Little  Church 

Around  the  Corner,"  and  the  Harry  Rapf 
production  of  the  Charles  G.  Norris  novel, 
"Brass,"  Harry  M.  Warner  announces  that 
eighteen  pictures  will  be  made  for  the  sea- 

son of  1923-24  at  a  cost  of  $5,000,000. 
Production  of  "Main  Street,"  the  Sin- 

clair Lewis  novel  of  rural  America,  the 
seventh  and  last  picture  to  be  made  this 
season,  was  begun  last  week  at  the  War- 

ner coast  studios. 
According  to  Mr.  Warner  the  concern 

is  at  present  negotiating  with  several  of 
the  foremost  directors.  The  production 
will  be  made  on  an  elaborate  scale,  and 
upon  its  completion  the  entire  the  entire 
organization  will  concentrate  upon  the 
plans  for  the  eighteen  pictures. 
From  present  indications  these  will  be 

made  at  the  west  coast  studios.  In  ac- 
cordance with  the  present  policy  of  the 

organization  the  stories  will  be  adaptations 
of  novels  and  plays.    The  first  step  in  the 

Cut  Double  Features  When 

Using  "The  Curse  of  Drink" Houses  that  generally  use  double  fea- 
tures are  reported  to  be  making  an  excep- 
tion during  the  run  of  "The  Curse  of 

Drink,'  'the  six-reel  melodrama  released 
by  L.  Lawrence  Weber  &  Bobby  North. 

Box  office  reports  arriving  from  the  buy- 
ers of  the  Blaney  success  show  a  high  per- 

centage of  single  feature  bills  prevailing 
throughout  the  houses  booking  the  pic- ture. 

In  the  Boston  territory  Sam  Grand  re- 
ports the  picture  is  being  treated  with  the 

importance  of  a  feature,  and  even  in  cases 
where  houses  do  run  it  on  a  double  bill 
the  melodrama  is  given  prominence. 

Happenings  in  Seattle 
Arthur  A.  Lee  of  the  Lee-Bradford  Pro- 

ductions was  in  Seattle  last  week.  He 
personally  concluded  the  sale  of  the  ser- 

ies of  six  single  reel  Squirrel  Comedies 
to  the  Seattle  Film  Exchange  for  the 
North-west  territory. 

In  Seattle  "Shadows,"  "The  World's  a 
Stage"  and  "Thorns  and  Orange  Blossoms" 
have  just  been  received  by  the  De  Luxe 
Feature  Film  Company,  and  will  be  made 
the  subject  of  a  big  drive  throughout 
Washington,  Oregon,  Idaho  and  Montana. 
Three  salesmen  have  been  sent  into  the 
field,  and  are  reporting  a  fine  showing  with 
the  new  product. 

"Man  vs.  Beast,'  'the  big  Educational 
two-reeler,  is  giving  Northwest  picture  fans 
their  money's  worth  of  thrills.  When 
showed  at  the  Liberty  recently  it  received 
more  comment  than  the  feature  picture. 
Press  notices  and  advertising  space  were 
equal  to  that  of  some  of  the  big  feature 
pictures  in  town.  This  proves  conclusively 
the  value  of  good  short  material  in  re- 

lation to  features. 

House  to  House  Canvass  f or  Aralma 

To  Institute  National  Campaign  to  Acquaint  Women 

With  Purpose  of  the  Woman's  Home  Companion  Series 
Probably  for  the  first  time  in  the  history 

of  motion  picture  exploitation,  an  exten- 
sive house  to  house  canvass,  national  in 

scope,  is  part  of  the  campaign  to  acquaint 
the  women  of  the  country  with  the  nature 
and  purpose  of  the  new  subjects  produced 
by  Aralma  Films  for  presentation  by  Wom- 

an's Home  Companion  distribution  through 
Alexander  Film  Corporation. 

"Direct  to  the  Theatre-Patron"  advertis- 
ing campaigns  by  producers  and  distribu- 

tors of  motion  pictures  are  not  new,  but 
the  lengths  to  which  the  sponsors  of  the 
"Woman's  Home  Series"  are  going  to  make 
sure  that  the  mothers  and  daughters  of 
the  country  know  about  "This  Wife  Busi- 

ness" and  the  rest  of  the  series  of  screen 
dramas  and  comedy-dramas  written  around 
leading  articles  by  well  known  writers 
appearing  in  Woman's  Home  Companion each  month  is  of  unusual  interest  because 
of  several  features  new  to  the  national  dis- 

tribution of  pictures. 
In  addition  to  wide  publicity  in  the  mag- 

azine itself,  nearly  half  a  million  notices 
calling  attention  to  each  picture  will  be 
mailed  to  a  selected  list  throughout  the 
country  each  month.  At  the  same  time 
another  style  of  advertising  matter  de- 

scribing each  picture  and  also  the  import- 
ance of  the  subjects  to  women  and  all 

those  interested  in  the  movement  for  bet- 
ter films,  will  be  handed  to  the  woman- 

heads  of  nearly  a  quarter  of  a  million 
homes  in  a  house  to  house  canvass  each day. 

The  special  appeal  of  the  pictures  to 
women  and  the  standing  of  such  women 
as  Alice  Ames  Winter,  president  of  the 
General  Federation  of  Women's  Clubs, whose  article  inspired  the  first  photoplay 
of  the  series,  "This  Wife  Business,"  will 
be  explained  to  thousands  of  women  in 
person  and  their  support  of  the  movement 
solicited.  This  is  possible  in  the  case  of 
these  pictures  because  of  the  large  field 
force  covering  the  country  for  the  maga- 

zine and  especially  trained  along  the  lines 
that  should  make  this  canvass  effective. 
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Short  Subjects  and  Serials 

Aims  at  Two  Reel  Comedy  Each  Week 

That's  the  Ambitious  Program  of  Pathe  as  Outlined  by 
General  Manager.  Who  Declares  He  Wants  Feature  Value 

Exhibitors  and  their  patrons  are  assured 
that  the  important  comedy  field,  for  so  long 
comparatively  neglected,  is  in  a  fair  way 
to  be  developed  in  keeping  with  evident 
public  appreciation  of  that  form  of  screen 
entertainment.  This  assurance  gains  force 
from  the  fact  that  it  is  based  on  a  marked 
degree  of  progress  already  made  in  that 
direction — the  well  known  progress  of 
Pathe  along  the  lines  which  include  short 
subjects  in  general.  It  is  given  by  Elmer 
Pearson,  general  manager  and  responsible 
head  of  Pathe  Exchange,  Inc.,  in  the  fol- 

lowing statement: 
"It  is  our  opinion  that  our  present  pro- 

gram consists  of  the  best  items  of  their 
kind  on  the  market.  It  is  our  ambition 
and  determination  not  to  be  satisfied  with 
just  being  some  better,  but  to  be  by  so 
much  the  best  that  the  great  American 

public  will  refuse  to  be  satisfied  with  any- 
thing inferior  to  Pathe  in  short  subjects. 

"Having  but  recently  made  a  real  start 
in  the  two-reel  comedy  field,  as  in  every- 

thing we  do  we  shall  not  be  satisfied  until 
every  week  of  every  month  we  are  releas- 

ing a  two-reel  comedy  that  has  as  much 
box-office  value  an  anybody's  feature  of 
any  length  released  the  same  week. 

"Aside  from  the  Harold  Lloyd  comedies, 
now  recognized  as  peer  of  the  best,  we 

have  the  Hal  Roach  'Our  Gang'  comedies, 
which  from  the  beginning  have  captured 
audiences  everywhere,  and  have  grown 
better  with  every  successive  release. 
"The  'Snub'  Pollard  two-reelers,  also 

from  the  Hal  Roach  studios,  are  rapidly 
hitting  their  stride,  and  we  have  every 
confidence  in  their  also  meeting  this  high stcind-tircl 
"We  have  other  comedy  contracts  under 

Snub's  "Newly  Rich" 

for  Pathe's  Release 

Contains  Real  Snap 

Snub  Pollard's  contribution  to  the  Pathe 

release  list  for  Dee.  10  is  "Newly  Rich,"  a 
comedy  in  two  reels— and  it  is  a  comedy 
deserving  of  the  name.  Marie  Mosqumi  is 
seen  as  the  daughter  of  the  family  of  which 
Snub  is  the  chauffeur— and  Noah  Young  the 

butler.  It  may  be  guessed  the  family  sre- 
vants  are  in  love  with  the  daughter  of  the 
house.  Snub  wins  out,  and  it  is  about  that 
time  when  his  troubles  multiply. 

The  chief  part  of  the  fun  comes  when 
Snub's  relatives  accept  an  invitation  self- 
tended  to  a  dinner  dance  at  the  home  of 
their  fortunate  representive.  The  table 
"manners"  are  something  new — at  least  it 

is  unlikely  they  are  to  be  found  in  the  var- 
ious works  on  etiquette — they  are  funny  for 

the  onlooker.  But  it  is  when  the  dance  is 
"on"  that  the  real  sport  begins. 

The  steps  are  of  the  truly  olrl-fashioned 
kind — one  of  the  "outlanders"  makes  sure 
of  that  by  borrowing  more  or  less  forcibly 
one  of  the  musicians'  instruments  and  cut- 

ting loose.  Before  he  gets  through  he  has 
'em  all  going,  Fifth  avenue  and  Tenth  av- 

enue relatively  speaking  intermingling  in 
truly  democratic  fashion. 
"Newly  Rich"  may  prove  to  be  Snub's best  two-reeler.  G.  B. 

negotiation  for  attractive  product  now  in 
the  making,  concerning  which  our  forth- 

coming announcements  will  be  found  fully 
convincing  and  the  best  evidence  of  our 
sincerity  and  high  resolve. 

"Aside  from  a  few  notable  exceptions 
no  particular  progress  has  been  made  in 
the  comedy  field  for  several  years.  Com- 

pare this  condition,  if  you  please,  with  the 
progress  made  in  the  feature  field. 

"It  is  our  purpose  to  offer  the  comedy 
field  the  development  to  which  it  is  en- 

titled, and  thereby  afford  the  exhibitor  an 
opportunity  to  relieve  the  strain  on  the 
overworked  feature  for  at  least  one  change 
per  week.  Furthermore,  it  is  our  opinion 
that  the  patrons  will  so  relish  this  varia- 

tion that  the  comedy  change  will  far  out- 
draw  the  feature  changes. 
"Anyway,  we  are  going  to  provide  the 

material  and  rest  our  case  with  the  exhibi- 
tor and  the  public. 

REVIEWS    OF  CURRENT 

SHORT  SUBJECTS 

PAmHE  "REVIEW  NO  185.— "The  Horse- 
less Farm"  shows  one  of  the  newer  develop- 

ments on  an  up-to-date  farm,  the  same  being 
a  single  narrow-gauge  track  with  rolling 
stock  designed  to  transport  the  product  of 
the  field  right  into  the  barns.    There's  a 

bit  of  interesting  zoo  stuff,  showing  ele- 
phants and  bears  taking  their  bath;  a  slow- 

motion  novelty  "The  Hindu  Dance  of  Mys- 
tery," and  a  finely  photographed  Pathe- color  of  scenes  in  the  Pyrennees  along  the 

borders  of  France  and  Spain. 

TALES  OF  THE  FISH  PATROL— Univer- 
sal two-part  drama. — "The  Law  of  the  Sea" 

is  the  title  of  this  number  of  the  Jack  Lon- 
don series  which  is  being  adapted  for  the 

screen  by  Wallace  Clifton  and  directed  by 
Edward  Kull.  Jack  Mulhall  has  the  role 
of  the  patrol  dep.i'y  who  interferes  with 
the  plans  of  the  salmon  pirates.  The  pic- 

ture realistically  shows  how  the  deputy 

"dumps  up"'  the  illegal  fishermen  \>y  driv- 
ing his  schooner  right  between  th.«  fishing 

boats  and  with  a  buoyed-up  trailing  an- 
chor which  connects  with  the  nets  captures 

the  boats  to  which  they  are  attached.  The 
picture  is  well  made  and  will  interest. 

A  LOT  OF  BUIiL— CJnivers-al  comedy. 
— Keene  Thompson  has  written  a  story  which 
Gil  Pratt  directs  that  packs  a  lot  of  action 
into  one  reel.  Charles  Molina  is  Chariot, 
the  salesman  of  "Detroit  corn  poppers"  and 
by  force  of  circumstances  a  bullfighter  of 
parts.  The  atmosphere  of  the  piece  is  Mex- 

ican. The  bullfighting  scenes  are  something 
more  than  funny — there  are  some  near 
thrills  in  them.   THE  RADIO  .  KING — Universal  ...serial. 
— "The  Trail  of  Vengeance,"  Episode  9, 
continues  the  fighting  between  the  respec- 

tive sides.  Sidney  Bracey,  under  the  guid- 
ance of  Director  Robert  F.  Hill  keeps  up 

his  ferocious  interpretation  of  Marnee,  the 
scientific  fanatic,  who  is  bent  on  the  de- 

struction of  civilization.  There  is  a  thrill- 
ing automobile  plunge  down  a  hillside  at 

the  close.   IN  THE  DAYS  OF  BUFFALO  BILL— 
Universal  serial. — ' '  The  Hand  of  Justice, ' ' 
Episode  12,  shows  construction  on  the  rail- 

road reaching  into  Nebraska.  In  a  buffalo 
contest  Cody  wins  and  gains  the  title  of 
Buffalo  Bill.  The  locale  shifts  to  Washing- 

ton, where  General  Grant  is  brought  into 

the  story.   ROOKIES — Century  two-part  comedy,  re- 
leased by  Universal. — Director  Alf  Gouhl- 

ing  has  given  us  an  amusing  "kid  stuff" picture  the  star  of  which  is  Brownie  the 
wise  pup.  The  theme  is  of  two  boys  in  love 
with  the  same  girl,  and  the  action  shows 
the  attempts  strenuous  and  otherwise  of  one 
to  outdo  the  other. 

THE  BERYL  CORONET— Released  by 
Educational. — Eille  Norwood  as  Sherlock 
Holmes  gives  another  fine  interpretation  of 
the  famous  Doyle  character.  As  usual  he  is 
assisted  by  Hubert  Willis  in  the  role  of  Dr. 
Watson.  The  mystery  of  the  present  and 
interesting  subject  is  finely  maintained. 

AESOP'S  FILM  FABLES.— In  "The  Man 
Who  Laughs, ' '  the  release  for  Dec.  10,  Pathe 
provides  mirth  for  those  who  may  follow 
the  attempts  of  Farmer  Al  Falfa  to  present 
a  cheerful  front  regardless  of  untoward  cir- cumstances. 

Bull  Montana  in  "A  Punctured  Prince,"  a Metro  Comedy. 

Lucille  Carlisle  Comes 

East  for  Tour  of  Shops 
Lucille  Carlisle,  leading  woman  for  Lar- 
ry Semon  in  nearly  all  of  the  recent  Vita- 

graph  comedies,  arrived  in  New  York  on 
Thursday  from  Hollywood  for  a  brief  visit. 
She  is  accompanied  by  her  sister,  Helen, 
who  has  been  in  the  West  for  a  year  or 
more  writing  special  articles  for  the  mo- 

tion picture  fan  publications. 
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Pearl  White's  New 

Serial  to  be  Shown 

to  Trade  December  1 

Pathe  announced  a  special  trade  show- 
ing of  the  first  three  episodes  of  Pearl 

White's  new  Patheserial,  "Plunder,"  to  be 
given  at  the  New  York  Theatre  Roof  on 
Friday,  December  1st.  The  occasion  will 
be  at  2  P.M.,  to  which  all  New  York  and 
visiting  exhibitors  are  invited. 

Miss  White  has  signified  her  intention 
of  being  present  at  this  showing  of  "Plun- 
der,"which  she  considers  as  representing 
the  highest  achievement  of  her  long  screen 
career.  The  production  has  only  recently 
been  completed,  and  it  is  reported  the  star 
will  shortly  return  to  Paris  and  London  to 
resume  the  stage  career  which  was  inter- 

rupted to  enable  her  to  fill  her  contract 
with  Pathe. 

"Plunder,"  is  produced  and  directed  by 
George  B.  Seitz  from  the  scenario  by  Ber- 

Pearl  White 

tram  Millhauser  and  himself.  It  rounds 
out  a  list  of  about  twenty  serials  for  Pathe 
in  which  Mr,  Seitz  has  figured  either  as 
scenarist,  director  or  producer,  and  in 
many  instances  as  all  three.  The  story 
of  "Plunder"  is  said  to  flash  upon  the 
screen  the  highlights  and  shadows  of  New 
York,  with  its  under-current  of  appealing 
romance  harking  back  to  Hendrik  Hudson 
and  Captain  Kidd.  The  motive  of  all  its 
startling  complications,  its  dangers  and 
its  deeds  of  ferocity  and  of  courage,  is  a 
treasure  buried  centuries  ago  in  a  deep 
cave  above  which  now  towers  one  of  the 
city's  office  buildings. 

Pearl  White  portrays  a  rich  New  York 
girl  of  the  out-of-door  athletic  type,  courag- 

eous and  resourceful,  possessed  of  an  in- 
satiable love  of  adventure. 

Those  attending  the  New  York  Theatre 
Roof  trade  showing  will  receive  copies  of 
the  "Plunder"  campaign  book  and  a  spec- 

ially prepared  broadside. 

Marjorie  Marcel,  English 
Beauty  to  Play  for  Century 

Marjorie  Marcel,  an  English  beauty,  has 
been  signed  by  Julius  and  Abe  Stern  to 
appear  in  leading  roles  in  Century  Com- 

edies. Her  first  appearance  will  be  op- 
posite Buddy  Messinger  in  his  first  Cen- 

tury release. 
Miss  Marcel  is  well  known  in  America 

on  account  of  her  splendid  acting  in  the 
New  York  and  Chicago  productions  of 
"Scandal."  She  also  played  in  English  pic- 
tures. 

She  is  petite  in  build  and  frequently  has 
taken  child  parts,  and  she  has  been  given 
a  long  term  contract. 

Change  Baby  Peggy  Title 
The  cast  of  "Grandma's  Girl,"  Baby 

Peggy's  next  picture,  is  well  on  its  way. 
Besides  Jimmy  Kelly  as  the  grandfather, 
Florence  Lee  has  been  engaged.  Miss  Lee 
is  one  of  the  finest  portrayers  of  grand- 

mothers on  the  screen. 

Baby  Peggy's  last  picture,  "The  Senor- 
ita,"  has  had  its  title  changed  to  "Sunny 
Smile"  as  being  more  of  a  Peggy  title. 

Lloyd  Revivals  Are 

Enhanced  by  Pull 

of  Feature  Product 

The  durability  of  the  entire  list  of  Har- 
old Lloyd  two-reel  comedies  shows  plain 

evidences  of  being  enhanced  by  the  extra- 
ordinary public  reception  of  the  comed- 

ian's two  recent  productions  of  full  fea- 
ture length — "Grandma's  Boy"  and  "Dr. 

Jack,"  Pathe  reports.  These  evidences  are 
apparent  in  New  York  as  well  as  in  many 
other  cities  of  the  United  States.  Con- 

fidence in  all  product  bearing  the  name  of 
Lloyd,  which  seems  to  prevail  everywhere, 
is  indicated  in  the  display  of  that  name 
rather  than  the  title  of  the  specific  offer- ing. 

For  example,  while  the  comedy  "High 
and  Dizzy"  was  being  featured  at  the  Ri- 
alto  Theatre  last  week,  the  house's  elec- 

tric sign  read:  "Lloyd  Revival."  The  re- sult seemed  to  show  that  to  the  crowds, 
which  were  drawn  to  the  theatre  the  spe- 

cific "Lloyd"  being  offered  was  a  matter- 
of  secondary  importance. 

The  Pathe  release  lists  show  that  there 
are  nine  two-reel  Lloyd  comedies  which 
have  been  before  the  public  from  one 
to  three  years.  Rebookings  are  said  to  be 
without  regard  to  date  of  release,  and 
with  few  instances  of  decided  preference 
for  any  particular  title. 

Rattling  Western  Is 

"One  Jump  Ahead," 
with  Leo  Maloney 

Another  rattling  two-part  western  drama 
is  Leo  Maloney 's  "One  Jump  Ahead," 
Pathe 's  Range  Rider  Series  release  for  Dec. 
10.  The  story  was  written  and  directed  by 
Ford  Beebe  and  Leo  Maloney.  In  the  cast 
are  Josephine  Hill,  Bud  Osborne,  Chet  Ryan, 
J.  E.  Wiley  and  Mar'k  Fenton.  It  is  a  good 
cast,  too,  one  that  rings  the  bell.  It  con- vinces. 
Maloney  has  the  role  of  a  ranger  who 

discovers  just  what  he  is  seeking — -to  find 
a  small  party  of  men  making  it  a  practice 
to  buy  cattle  for  cash  and  later  steal  back 
the  money.  In  order  to  save  the  "roll" he  takes  it  from  the  secure  place  in  which 
the  rancher  has  hidden  it  and  in  the  same 
envelope  substitutes  a  note  telling  where 
the  cash  may  be  found.  Later  when  the 
sheriff  comes  seeking  the  hold-up  man  he 
finds  the  genuine  money  on  the  ranger. 
Things  look  bad  for  the  latter.  He  makes 
his  escape  and  is.  successful  in  finding  the 
three  hold-up  men.  At  the  conclusion  of  a 
stiff  hand-to-hand  fight  the  sheriff  and  fath- 

er and  the  girl  arrive,  explanations  follow 
and  a?1  ends  happily.  There  are  suspense 
and  action  in  goodly  measure.  G.  B. 

Bobby  Vernon  with 

"In  Dutch"  Gives  Us 

First-Class  Comedy 

A  lively  comedy  is  "In  Dutch,"  a  product 
of  the  Christie  studios  which  will  be  re- 

leased by  Educational.  It  is  directed  by 
Harold  Beaudine  from  a  story  by  Frank 
Roland  Conklin.  Bobby  Vernon  is  featured 
as  Jimmie,  the  Victim,  and  he  is  supported 
by  William  Irving  in  the  role  of  a  hated 
rival  and  by  Charlotte  Stevens  in  the  guise 
of  the  Loved  One. 

It  is  a  tale  of  youth  throughout,  of  fra- 
ternity men  of  the  Kutta-Peesa-Pye  stripe, 

and  of  the  efforts  of  members  of  the  organ- 
ization to  prevent  Jimmie  winning  the  cov- 

eted membership  pin  and  the  promised  hand 
that  was  to  go  with  it.  It  happens,  of 
course,  the  hated  rival  is  president  of  the 
fraternity  and  does  his  utmost  to  provide 
severe  tests  for  Jimmie  and  then  to  see  that 
the  candidate  fails  to  meet  them. 

One  of  the  first  of  the  stunts  is  to  sing 
to  three  policemen  separately  "You  beauti- 

ful doll. ' '  Following  the  successful  accom- 
plishment of  these  hazards  he  is  forced  to 

inform  his  dark-complexioned  sweetheart  "I 
love  a  blonde."  You  don't  need  a  map  to 
show  the  fun  behind  this  sort  of  stuff — and 
it  is  there  in  considerable  chunks.     G.  B. 

"Fast  and  Furious" 

Is  Larry  Semon's 
"Counter  Jumper" 

Instead  of  "The  Counter  Jumper"  Larry 
Semon  might  have  named  his  comedy  some- 

thing lite  "The  Walking  Egg."  For  it  is 
an  egg  with  a  protruding  pair  of  legs,  much 
resembling  those  ordinarily  associated  with 
a  frog,  that  provides  the  larger  element  of 
mirth  in  this  Vitagraph  release.  The  egg 
steps  out  of  a  basket  filled  with  its  kind  and 
proceeds  to  perform.  It  leaps  from  crag  to 
crag  in  the  country  store,  it  eludes  pursuit 
by  dodging  in  and  out  among  the  barrels and  baskets  and  defies  the  club  wielded  by 
the  agile  Larry,  finally  landing  on  the  pate 
of  a  stovewarmer.  As  the  accustomed  tile 
is  replaced  upon  its  usual  foundations  there- 

by imprisoning  the  egg  the  ruthless  club  des- cends. When  the  battered  headgear  finally 
is  lifted  it  is  a  full-fledged  duckling  that emerges. 

Oliver  ("Babe")  Hardy  is  catapulted  out 
of  a  window  at  the  crest  of  a  sharply  in- 

clined sandbank.  He  turns  over  and  over, 
slowly  as  if  half  floating — and  it  is  funny. 
Just  to  show  it  is  no  accident  he  does  it 
again.  A  clerk  filling  an  order  by  inadver- 

tence drops  a  lot  of  cartridges  into  a  stove. 
Things  happen.  A  colored  boy  gets  into  dif- 

ficulties. In  fact,  any  number  of  things 
take  place  in  these  two  reels  that  ought  to 
make  fun  for  the  crowd. 

The  atmosphere  is  of  the  country  store, 
with  its  loungers  and  its  indescribably  jum- 

bled arrangement  of  stock.  The  picture  will 
go  strongly  in  the  city,  but  it  is  not  risking 
much  to  wager  it  will  do  even  more  than 
that  in  rural  sections.  G.  B. 

Baby  Peggy  in  New  Home 
Baby  Peggy,  who  has  just  celebrated  her 

fourth  birthday  by  recovering  from  what 
was  nearly  a  fatal  illness,  has  presented 
her  parents  with  a  new  fifteen  room  house 
in  Beverly  Hills,  a  fashionable  residential 
district  where  film  stars  have  their  homes. 

Peggy,  whose  home  was  in  Owensmouth, 
will  be  nearer  the  film  center. 
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Live  News  of  the  West  Coast 

By  RENEE  BEEMAN 

THE  activities  at  the  various  studios 
in  the  western  production  field,  are 
encouraging.     The    whole  industry 

seems  to  be  taking  on  new  life. 

Goldwyn  is  making  elaborate  plans  for 

its  proposed  production  of  "Ben  Hur." 
-June  Mathis,  who  has  been  East  for  a  few 
weeks  doing  research  in  connection  with 
the  writing  of  the  continuity  has  returned 
to  the  Culver  City  studios  to  complete  the 
script  and  be  in  constant  consultation 
with  the  Goldwyn  production  executives. 

Sophie  Wachner,  in  charge  of  the  ward- 
robe department,  has  begun  work  on  the 

costumes  after  long-continued  research 
work,  much  of  which  was  done  in  New 
York  on  her  recent  trip  East,  in  order  to 
have  each  garment  historically  correct. 

Cedric  Gibbons,  art  director  for  Gold- 
wyn, has  had  his  staff  employed  on  scenic 

and  technical  problems  in  connection  with 

the  "Ben  Hur"  production  for  some  time. 
Mr.  Gibbon's  task  is  of  a  sort  not  usually 
confronting  a  motion  picture  art  director 
for,  in  addition  to  problems  concerning 
studio  sets,  he  must  prepare  plans  for  the 
erection  of  entire  ancient  cities  and  vil- 

lages which  will  be  erected  in  Palestine 
itself  where  many  of  the  exteriors  will  be 
made. 

Rupert  Hughes  is  starting  "Souls  For 
Sale."  This  will  not  be  an  ordinary  pro- gram picture  as  Hughes  plans  to  make  it 
the  best  he  has  ever  done. 

Marshall  Neilan  is  making  big  plans, 
also.  This  businessman-director  is  soon  to 
make  a  super  production. 

Pickford-Fairbanks  are  making  arrange- 
ments to  start  two  new  super-features. 

Doug  plans  to  spend  close  to  a  million  dol- 
lars on  his  own  picture  and  Mary's  new 

photoplay  will  cost  close  to  $500,000,  it  is 
said. 

Universal  City  is  carrying  out  their  big 
program  in  efficient  manner  and  greater 
activities  are  planned.  Special  features, 
program  pictures  and  comedies  are  on 
their  1923  schedule. 

William  Fox  has  his  plant  busy,  and  new 
companies  are  being  added.  Recently  an 
official  of  this  studio  was  seeking  a  leading 
lady  and  they  were  having  trouble  in 
securing  one  as  there  is  such  general  ac- 

tivity everywhere.  Most  leading  men  and 
leading  women  are  busy. 

Frank  Woods,  Thomas  Buchanan,  Clark 
Thomas  and  Elmer  Harris,  formerly  of  the 
Lasky  studios,  will  soon  start  the  operation 
of  their  new  independent  concern.  Frank 
Woods  stated  before  he  left  for  the  East 
that  they  had  planned  many  good  produc- 

tions for  the  coming  year.  Work  will 
be  started  in  December. 
Warner  Bros,  have  signed  Monte  Blue 

on  a  long  term  contract  to  star  in  forth- 
coming productions  of  well-known  books 

and  plays.  His  first  leading  role  will  be 
in  "Main  Street"  which  is  being  adapted  by 
Julien  Josephson,  cameramen  will  start 
shooting  in  a  couple  of  weeks.  This  is 
an  all-star  cast. 

As  soon  as  "Main  Street'  'is  completed 
the  activities  of  the  Warner  organization 
will  be  concentrated  upon  preparing  plans 
for  their  gigantic  $5,000,000  schedule  of 
18  pictures  for  the  season  of  1923-1924. 

Warner    Bros,    have    purchased  more 

ground  and  will  add  a  new  administration 
building,  two  new  stages  and  several  other 
improvements  to  their  already  modern 
plant.  Many  well-known  players  and  di- 

rectors are  under  contract  to  them.  They 
have  purchased  a  long  list  of  popular  sub- 

jects for  production. 
Charles  Ray  is  spending  large  sums  of 

money  in  preparation  of  filming  "The 
Courtship  of  Miles  Standish."  He  is  plan- 

ning to  make  this  one  of  the  big  pictures 
of  1923.  Months  will  be  required  in  its 
making  and  hundreds  will  be  given  em- 

ployment. 
The  Metro  company  is  to  increase  their 

force  and  activities.  Rex  Ingram  will  soon 
return  from  Florida  and  Joseph  W.  Engle, 

vice  president,  has  been  in  the  East  con- 
ferring with  Metro  executives  for  two 

months.  Big  plans  have  been  made  for 
1923. 

The  Louis  B.  Mayer  studio  is  now  known 
as  the  Mayer-Schulberg  plant  where  im- 

provements are  to  be  made  and  accommo- 
dations for  two  more  units  are  being  add- 

ed. Their  program  for  1923  is  by  no  means 
small. 

Thirteen  Lasky  Companies  are  work- 
ing on  special  productions.  James  Cruze 

and  his  company  are  in  Utah  and  will 
soon  return  to  finish  filming  "The  Cov- 
vered  Wagon"  for  Paramount  Wallace Reil  will  start  about  the  first  of  December 
in  "Mr.  Billings  Spends  His  Dime,"  adap- 

ted by  A.  S.  Le  Vino  and  Ralph  Block  from 
the  story  by  Dana  Burnett.  It  is  planned 
that  Wesley  Ruggles  will  direct  and  Jac- 

queline Logan  will  return  from  the  East 
to  play  the  leading  feminine  role. 

Joseph  Henabery  is  directing  Jack  Holt 
in  "The  Tiger's  Claw"  with  Eva  Novak 
as  the  leading  woman.  Betty  Compson  is 
starring  in  "The  White  Flower,"  which  is 
written  and  directed  by  Julia  Crawford 
Ivers.  Several  weeks  more  work  remain 

for  Pola  Negri's  first  American-made  Para- 
mount picture  "Bella  Donna,"  which George  Fitzmaurice  is  producing.  Mary 

Miles  Minter  will  make  "The  Trail  of  the 
Lonesome  Pine"  under  the  direction  of 
Charles  Maigne.  This  story  has  been  adap- 

ted by  Will  M.  Ritchey,  who  has  retained 
all  the  charm  and  the  ruggedness  as  well 
as  the  delightful  interest  of  the  original 
John  Fox,  Jr.,  story.  Antonio  Moreno  is 
to  be  the  leading  man.  Gloria  Swanson 
has  started  on  "Prodigal  Daughters,"  a 
Joseph  Hocking  story.  Ralph  Graves  is 
the  leading  man  and  Theodore  Roberts, 
Charles  Clary,  Robert  Agnew,  Vera  Rey- 

nolds, Louise  Dresser  are  others  in  the 
cast.  Agnes  Ayers  new  Paramount  pic- 

ture will  be  "Racing  Hearts,"  which  is  an exciting  automobile  story. 
The  United,  Fine  Arts  and  Hollywood 

and  other  studios  are  renting  space  to  in 
independent  producers.  New  companies 
are  being  formed  and  better  pictures  are 
being  marketed. 

Sol  Lesser  of  the  West  Coast  and  his 
business  associates  has  merged  his  inter- 

ests with  the  Principal  Pictures  Corp. 
and  it  is  planned  to  build  a  new  plant  in 
Hollywood.  The  first  picture  to  be  made 
under  the  new  merger  will  be  "David  Cop- 
perfield."  The  popularity  of  "Oliver 
Twist,"    Lesses's    newest   Jackie  Coogan 

production,  is  responsible  for  the  choos- 

ing of  another  of  Charles  Dickens'  stories for  the  screen. 
Allen  Holubar  is  directing  Dorothy  Phil 

lips  in  "The  White  Frontier."  Scenes  are 
being  shot  in  the  high  Sierras  for  this  new 
First  National  release.  Maurice  Tourneur 

has  begun  production  on  "The  Isle  of 
Dead  Shipt"  with  Anna  Nillson  and  Milton 
Sills  in  the  leading  roles.  George  O'Hara 
and  Clara  Horton  are  portraying  the  lead- 

ing roles  in  the  H.  C.  Witwer  second  Col- 
lier's Weekly  Fighting  Blood  story,  name- 

ly "The  KnightetaoinshrdulScmfwypnunu 
St.  Clair  production  for  F.  B.  O.  release. 
This  story  is  being  screened  at  the  Powers 
studios,  formerly  the  Robertson-Cole. 

Mr.  and  Mrs.  Carter  De  Haven  are  busily 

engaged  in  filming  "A  Waggin'  Tale"  for F.  B.  O.  release,  with  De  Haven  himself 
directing.  The  story  deals  with  a  domes- 

tic mix-up  between  two  married  couples, 
in  which  two  ugly  dogs  figure  prominently. 

Val  Paul  is  directing  Harry  Carey  at  the 

Powers  Studios  in  "The  Canyon  of  the 
Fools,"  which  is  Carey's  fourth  starring 
vehicle  for  F.  B.  O.  The  star  feels  he  has 
never  has  a  story  so  ideally  suited  to  him 
than  this  rapid-fire  memodrama.  Marguer- 

ite Clayton  plays  the  feminine  title  role. 
The  Rockett-Lincoln  Film  Company  fol- 

lowing the  completion  of  the  life  of  Abra- 
ham Lincoln,  will  further  picture  the  his- 
tory of  the  United  States. 

Charlie  Chaplin  will  shortly  return  from 
San  Francisco  and  will  at  once  start  work 
on  the  direction  of  Edna  Purviance  in  her 
first  independent  starring  vehicle,  the 
scenes  of  which  are  laid  in  Paris.  It  is 
not  decided  if  the  picture  will  be  entirely 
produced  in  Paris  or  partially  made  in 
Hollywood  at  the  Chaplin  studio. 

Richard  Walton  Tully,  while  traveling 
abroad,  will  spend  ten  days  filming  atmos- 

pheric scenes  for  "Trilby,'  in  which  Guy Bates  Post  will  be  featured  in  the  role  of 
Svengali.  After  shooting  these  scenes  Tul- 

ly will  immediately  return  to  Hollywood 
where  he  will  produce  the  major  portion 
of  this  well-known  story  for  release 
through  First  National. 

E.  W.  Hammons,  head  of  the  Educa- 
tional Film  Exchanges,  with  nearly  40 

offices  in  the  United  States  and  Canada, 
has  arrived  in  Los  Angeles  to  confer  with 
producers  who  are  releasing  pictures 
through  his  exchanges. 

Educational  releases  all  the  Christie 
Comedies,  besides  many  hundreds  of  scen- 

ic pictures  and  other  short  subjects. 
This  marks  Mr.  Hammons'  annual  trip  to 

the  coast.  He  was  accompanied  by  Sid- 
ney B.  Brennecke,  of  the  New  York  or- 

ganization, who  will  probably  remain  in 
Los  Angeles  to  look  after  the  interests  of 
Educational  here. 

E.  A.  Schiller,  general  representative  of 
the  Loew  interests  is  in  Los  Angeles,  hav- 

ing arrived  from  the  North.  Accompany- 
ing him  is  L.  H.  Keene,  general  western 

representative.  Loew's  State  in  Los  An- 
geles has  just  celebrated  its  first  anni- versary. 
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Making  the  Theatre  Pay 
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Manager  E.  J.  Barnum  of  the  Plaze,  Wheeling,  W.  Va.,  produced  this  dignified  yet  striking  lobby  decoration  for  United  Artists 
"The  Iron  Trail."  A  mask  of  Composition  board  squared  off  the  circular  court  in  the  center  of  the  lobby  and  represented  a  stone 
wall  with  two  arched  entrances  at  either  side  of  the  box  office.  Above  the  wall  was  a  large  cutout  from  the  2\-sheet  which  gave 
the  scene  action.    Cutouts  from  six  and  three-sheet  posters  were  used  as  stands  and  heightened  a  fine  effect. 

E 
p  1  o  i  t  o 
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THE  exhibitors  of  Birmingham  are  to  be  congratulated  for 

their  "childrens  hook  week"  cooperation  with  the  public  li- 
brary association.  That  is  the  sort  of  exploitation  which  not 

only  brings  immediate  profits  to  individual  theatres  but  adds  to 
the  prestige  of  the  motion  picture. 

TOM  KENNEDY. 

THE  Birmingham  theatres  selected  programs  to  fit  in  with  the 
occasion  of  "book  week"  and  were  thus  the  gainers  in  pub- 
licity through  the  libraries  as  well  as  a  big  factor  in  making  the 

week  a  success.  Just  how  much  public  spirit  was  with  the  theatres 

may  be  gleaned  from  thd  fact  that  the  "Birmingham  News" 
opened  its  columns  to  reviews  of  "The  Prisoner  of  Zenda"  at 
the  Trianon  and  "To  Have  and  To  Hold"  at  the  Strand  by  two 
leading  clergymen  of  the  city.  Excerpts  from  those  reviews  ap- 

pear in  our  "Voice  of  the  Box  Office"  department.    Read  them. 
THE  Kialto  theatre  in  Newark,  N.  J.,  made  good  use  of  its 

mailing  list  for  the  Thanksgiving  Week  booking.   The  theatre 
showed  "Flesh  and  Blood"  and  "Sure  Fire  Flint."  ...The  names 

of  all  the  stars  appearing  in  both  pictures  were  listed  and  the 
card  announced  a  "party"  at  which  the  Kialto  would  play  host 
to  the  eleven  celebrities  named  and  inviting  the  dear  public  to 
enjoy  their  company  in  the  two  pictures  to  be  played. 

THE  press  agents  are  hitting  a  fast  clip  these  days.  Will 
Kraft,  from  the  standpoint  of  the  press  agent,  scored  a  real 

knockout  with  his  story  about  the  showing  of  "I  Am  the  Law" 
at  a  home  for  old  men  at  Passaic,  N.  J.  And  then  Jack  Fuld  ne- 

gotiated and  engineered  an  especially  fine  newspaper-theatre  con- 
test-in Paterson  for  the  "East  is  West"  picture. 

FOLLOW-UP  stories  about  the  improved  health  of  the  old 
men  who  saw  '  'I  Am  the  Law' '  got  a  lot  of  space  and  next  we 

suppose  some  Paterson  eye  specialist  will  issue  a  bulletin  saying 
that  the  native  eyesight  is  improved  through  all  the  winking 

exercises  they  got  in  trying  to  win  a  prize  in  the  "wink  and  win" contest. 
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The  Strand,  Evansville,  Ind.,  tied-up  with  a  confectioner  for  an  attractive  display  for  Goldwyn's 
"Remembrance."  A  neatly  gotten  up  card  hook-up  the  picture  with  the  sweets  displayed  with  the  line 
"remembrance  will  pardon  many  an  oversight.  Our  candies  are  the  best  evidence  that  you  have  not  forgotten." 

The  "How  long 
will  it  burn?" candle  and  cutouts 
of  Norma  Tal- 
madge  made  an 
attraction  for  the 
display  of  pearls 
in  the  window  of 
a  jewelry  store  in 
Birmingham,  Ala. 
This  tie-up  was 
arranged  by  the 
manager  of  the 
Trianon  Theatre  to 
advertise  his  run 
of  First  National's 
"T  h  e  Eternal 

Flame." 

Torch-light  parades  still  have  attraction  value  and  one  was  used  to  good  purpose  in  Butte,  Mont.,  to 
advertise   Universal's   "The   Storm"   at   the   Ansonia   Theatre.     It  was  a  cooperative    stunt   between'  the theatre  and  a  local  automobile  agency. 

Symphony  Appeals 

To  Students  With 

Will  Rogers  Film 

Special  exploitation  tie-ups  with  the 
schools  of  Los  Angeles,  Calif.,  were  cre- 

ated during  the  run  of  "The  Headless 
Horseman"  or  "The  Legend  of  Sleepy  Hol- 

low," at  the  Symphony  Theatre. 
Wm.  T.  Dunlap,  special  exploitation  and 

publicity  man  for  this  production  on  the 
Pacific  Coast,  obtained  from  the  Board  of 
Education  of  Los  Angeles  permission  to 
bring  to  the  attention  of  the  school  chil- 

dren and  teachers  the  fact  that  the  au- 
thentic film  version  of  "The  Legend  of 

Sleepy  Hollow"  would  be  shown  at  the 
Symphony  Theatre. 

Mr.  Dunlap  made  a  tour  of  the  schools 

telling  the  students  about  "The  Headless 
Horseman."  At  the  same  time  he  en- 

couraged teacher  attendance  by  issuing 
them  an  individual  pass  countersigned  by 
the  Principal.  This  pass  was  good  on 
certain  days. 

Mr.  Dunlap  also  interviewed  forty-five 
Principals  of  Junior  High  Schools  and 
gave  them  for  distribution,  about  twelve 
hundred  invitations  for  the  teachers. 

The  bookstores  and  news  stands  in  Los 

Angeles  likewise  joined  in  "The  Headless 
Horseman"  campaign  and  gave  window 
displays  throughout  the  town.  Specially 
lettered  cards  announcing  the  sale  of  the 
cheap  edition  on  the  news  stands  and  the 
more  expensive  editions  in  the  bookstores 
were  used  in  advertising  the  feature. 

The  newspapers  devoted  space  to  this 
feature  of  the  campaign.  The  Symphony 
has  announced  a  run  of  an  indefinite 
duration. 

Publicity  Drive  by 

Seventeen  N.  Y.  Houses 

A  publicity  stunt  launched  by  the  Keith- Proctor-Moss  circuits  in  connection  with 
their  showing  of  the  Distinctive  Pictures 
production,  "The  Man  Who  Played  God," included  seventeen  theatres  in  all  within  the 
radius  of  Greater  New  York. 

Each  theatre  gave  away  $50  in  cash  prizes 
during  the  engagement  of  the  pictures  for 
a  written  report  of  the  kindliest  act  ob- served within  one  mile  of  each  theatre.  The 
judges  were  three  well  known  citizens  of each  community. 
The  high  spot  of  the  campaign  was 

reached  when  the  sum  of  $10,687  was  collect- 
ed from  twenty-nine  houses  for  Sergeant 

Samuel  B.  Woodfill,  called  by  Pershing  "the 
bravest  man  in  the  A.  E.  P."  The  stage 
of  the  Palace  Theatre,  the  largest  Keith 
house  in  New  York  City,  after  the  Armis- 

tice Day  ceremonies,  was  the  theatre  se- 
lected for  the  presentation.  Judge  P.  J. 

McCook,  comrade  of  the  Sergeant  in  the 
service,  presented  the  envelope  containing 
$500  in  cash,  a  check  for  $3,500,  paid-up  in- 

surance to  the  value  of  $5,000,  and  the  paid- 
up  $3,000  mortgage  on  the  Woodfill 's  home. 

New  Time  Record  Set 

Double  tracks  are  not  new,  but  the  re- 
cord set  for  the  one  obtained  in  Alton, 

111.,  for  "The  Old  Homestead"  is  a  mark 
for  anybody  to  shoot  at. 
Manager  J.  J.  Reilly,  of  the  Strand  and 

Oscar  Kantner,  Paramount  exploiteer,  tied 
up  fourteen  merchants  in  thirty  minutes. 
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Advance  Hints  on  "Back  Home  and  Broke" 

Still  E  offers  a  possible  tie-up  with  a  jewelry  store 
display   featuring   ropes    of   pearls    like    those  worn 

by  the  hero's  mother. 

EACH  exhibitor,  just  like  each  exploi- 
teer,  has  to  sell  his  proposition  in  his 
own  way  but  this  story  on  "Back 

Home  and  Broke"  is  an  attempt  to  enumer- 
ate the  talking  points  through  which  it  is 

highly  probable  that  you  can  secure  some 
free  co-operation  in  selling  your  picture  to 
the  public. 

None  of  these  propositions  are  "gags" 
and  "hoaxes."  They  are  sound  fifty-fifty 
arrangements,  through  which  the  person  who 
co-operates  obtains  as  much  advantage  as 
the  exhibitor.  So  the  exhibitor  need  have 
no  embarrassment  in  approaching  anybody 
for  these  tieups. 
Among  the  selling  points  for  the  picture 

are  three  major  ones:  the  title,  "Back  Home 
and  Broke,"  George  Ade,  the  author  of  the 
story;  and  Thomas  Meighan,  the  star. 

Newspaper  Tieup 
Every  town  has  a  list  of  famous  men  who 

have  left  it  and  achieved  success.  This 
makes  good  reading.    The  newspaper  can  be 
sold  on  the  proposition  to  run  feature  stories 
on  these  men.    Or,  run  an  essay  contest  ask- 

ing the  readers  to  write  stories  of  persons 
they  have  known  who  didn't  come  "Back 
Home  and  Broke." 
The  value  to  the  newspaper  are  these: 
1.  A  stunt  sure  to  attract  readers. 
2.  A  circulation  builder,  for  which  the 

theatre  offers  the  prizes. 
3.  A  newspaper  stunt  which  will  be  fur- 

ther supplemented  by  theatre  advertising  in 
the  newspaper  and  slides  run  on  the  screen. 

4.  This  kind  of  co-operation  has  been 
greatly  endorsed  by  managing  editors  of 
newspapers  that  have  tried  it. 

Street  Ballyhoo 
From  still  E.,  an  exhibitor  can  frame  an 

inexpensive   but   effective   street  ballyhoo. 

By  JOHN  P.  McCONVILLE 
Paramount  Exploiteer,  Boston 

Tieup  with  some  automobile  agency  for  the 
loan  of  a  machine  and  driver.  You  can  put 
more  kick  in  it  by  having  a  man  sitting  in 
the  back  seat  with  a  top  hat  and  a  cut-away 
coat.  A  big  American  flag  should  drape 
over  the  back. 

This  banner  can  be  used:  Although  he 
came  "Back  Home  and  Broke"  He  was 
Able  to  Drive  a  Car.    Find  out  the 
answer  at  the  Star  Theatre. 

The  automobile  company  is  usually  sold 
on  arguments  like  this: 

1.  An  excellent  opportunity  to  plug  the 
name  of  your  car  on  the  streets. 

2.  It  would  tie  up  the  car  with  the  theatre 
and  consequently  get  the  value  of  the  thea- 

tre 's  advertising. 
3.  The  stunt  has  been  worked  innumer- 

able times. 

Illustrations  have  appeared  in  recent  is- 
sues of  Exhibitors  Trade  Beview. 

Window  Tieups 

Co-operative  windows  are  cheap  and  mean 
locations  that  the  exhibitor  couldn't  buy  fer 
cash.    The  first  shot  would  be  at  the  book 

stores.    George  Ade,  the  author  of  "Back 

SMI   C   might    be   made  the    basis    of   an  attractive lobby  display. 

Still  D  shows  the  hero  in   front  of  his   own  home 
and  may  be  used  in  displays  in  windows  or  adver- tisments  by  real  estate  dealers. 

Home  and  Broke,"  has  long  been  a  best 
seller,  but  he  needs  a  revival  every  now 
and  then  because  he  has  been  before  the 
public  so  long.  The  store  can  advertise 
"Fables  in  Slang,"  "Breaking  into  So- 

ciety, ' '  and  other  works  with  a  window  card 
— also  his  latest  photoplay  story.  The  store 
might  also  be  prevailed  upon  to  take  a 
newspaper  ad  in  which  a  thumb-nail  cut  of 
Mr.  Ade  is  the  illustration.  Whenever 
Paramount  makes  a  picture,  the  story  of 
which  was  written  by  an  author  whose 
name  has  selling  value,  the  accessories  de- 

partment furnishes  a  small  line  cut. 
Your  arguments  are  these: 
1.  The  value  of  co-operative  windows  has 

been  proved  for  almost  every  picture  that 
has  been  released. 

2.  Photographs  and  pictures  are  the  easi- 
est things  in  the  world  to  look  at.  Attrac- 

tive stills  in  your  window  will  be  sure  to 
catch  the  attention  of  the  passers-by. 

3.  Undoubtedly  you  have  books  by  this 
famous  author,  and  here  is  a  rare  oppor- 

tunity to  sell  them. 

Still  E.  shows  Meighan 's  screen  ' '  mother ' ' 
wearing  a  beautiful  rope  of  pearls.  This  is 
suitable  for  a  jewelry  tieup.  Still  A.  show- 

ing Meighan,  is  a  window  for  a  store  that 
provides  for  "the  well-dressed  man."  Still 

Still  A   is  suggested  for  use  in  tie-up  with  men's clothing  stores. 

B.  in  which  you  see  the  coon  melodists  and 
the  banjos  is  just  the  thing  for  a  music  store 
tieup.  The  same  sales  arguments  can  be 
adopted  from  those  mentioned  in  the  book 
tieup. 

Real  Estate  Tieup 
Realtors    are    anxious    for  advertising novelty. 

Still  D.  shows  a  view  of  Meighan 'a  old 
"home,"  which  is  suitable  for  a  tienp  with 
the  real  estate  company.  These  people  eu 
be  sold  to  get  out  heralds  announcing: 

When  he  landed  "Back  Home  and  Broke" 
it  was  good  he  had  a  home  to  go  to.  Boy 
Your  own  home  from  Dixon  and  Co.,  Easy 
Payments. 

Your  arguments  are  these: 
1.  Here  is  a  genuine  novelty  as  far  as 

real  estate  advertising  goes.  It  is  sure  to 
attract  attention. 

2.  Cleverly  worded  ads  and  heralds  will 
be  read,  and  here  is  an  excuse  for  the  real 
estate  company  to  get  before  the  public. 

3.  In  St.  Louis,  A-Mike  Vogel,  the  Para- 
mount exploiteer,  tied  up  the  Harry  E. 

Prettyman  Co.  for  "The  Old  Homstead"  in 
which  the  company  spent  $3,600  and  ob- 

tained $60,000  in  sales.  Details  of  this  have 
been  given  in  a  previous  issue  of  Exhibitors 
Trade  Review. 

Bank  Tieup 

Banks,  too,  usually  come  in  on  campaigns 
to  boost  their  savings  accounts.  They  will 
undoubtedly  give  their  windows  for  co-oper- 

ative displays.  They  can  also  be  sold  on  a 
proposition  to  write  any  number  of  checks 
for  one  dollar  to  be  given  out  at  the  box- 
office  to  persons  coming  to  see  "Back  Home (Continued  on  page  87) 

The  musical  inclinations  of  the  group  in  Still  B  may 
serve  to  bring  a  tie-up  with  music  stores  and  dealers in   musical  instruments. 
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"Knighthood"  a  Social  Event  in  Frisco Fashion  Leaders  the  Target  of  San  Francisco 

Campaign  for  Engagement  at  Curran  Theatre 

The  presentations  in  various  cities  of  Cos- 
mopolitan's "When  Knighthood  Was  in 

Flower"  have  been  characterized  by  exten- 
sive publicity  campaigns  and  the  idea  used 

as  a  basis  of  these  campaigns  has  been  uni- 
formly the  same,  to  give  the  event  a  social 

distinction  not  always  associated  with  mo- 
tion picture  theatres. 

The  details  of  the  publicity  campaign 
carried  on  in  San  Francisco  for  the  engage- 

ment of  the  Marion  Davies  starring  vehicle 
at  the  Curran  Theatre  illustrate  how  the 
drive  to  enlist  the  interest  of  society  people 
was  turned  to  account  in  the  follow  up 
campaign  in  the  newspapers. 

The  advance  notices  laid  stress  upon  the 
recital  of  the  clothes  and  jewels  to  be  worn 
by  those  occupying  "Tudor  Circle,"  which 
was  the  name  given  the  twenty-five  mez- 

zanine boxes  at  the  Curran.  At  the  pre- 
miere performance  cameras  were  used  in 

wholesale  fashion  and  a  certain  portion  of 
the  pictures  taken  were  shown  in  the  papers 
the  following  day. 

The  city  was  posted  in  regular  Barnum 
style,  but  all  paper  was  in  the  Tudor  Colors 

and  was  of  dignified  design.  The  front  of 
the  theatre  had  a  display  of  large  photos  in 

oil  and  several  window  displays  showed  col- 
ored oil  scene  enlargements  in  Whistler  gold 

frames. 

A  special  stage  setting  carried  out  the 
atmosphere  of  the  play  and  all  advertising 
on  it.  The  set  had  two  large  doors  of  the 
Tudor  period  in  the  center  and  covering  the 
screen.  At  the  commencement  of  the  per- 

formance two  pages  opened  these  doors  and 
disclosed  the  screen. 

There  was  plenty  of  use  of  merchant  co- 
operation in  exploiting  "When  Knighthood 

Was  in  Flower."  Twenty  window  displays 
made  use  of  the  oil  paintings,  several  of  the 
stores  requesting  the  material.  A  restaur- 

ant in  the  downtown  district  decorated  its 
mirrors  with  cutouts  and  hung  the  enlarged 
photographs  and  a  chain  of  ice  cream  stores 
featured  a  "Knighthood  Fountain  Special." 
In  addition  there  was  a  tie-up  with  the 
Willys-Overland  auto  sales  room,  which  dis- 

played a  knight  in  armor  and  enlarge- ments of  Miss  Davies. 

When  In  "TROUBLE" These  Firms  Will  Help  You  Out 

Jackie  Coogic  I 
ia  TROUBLE 
STIAMD  7  HUTU 

Here's  Futch-Flower* 
FORD  FIXERS 

FUTCH-FLOWERS 
MOTOR  COMPANY 

STRAND~r_- 

IGNITION TROUBLES 
U  Our  Batmen 

Auto  Qnctre 

Whtn  in  Tire  Trouble 

PHONE  32 
brilf  Ui  I*  loa  Nfii  BW-ObI 

Montgomery  Tire  &  Supply  Co. 

!UTl£mA«tL£^T&«?"lLl 

\mpn+*i  Scrrxe  Caapoy 

CAPITOL TOP  CO. 

Don'l  Ut  That TROUBLE 

-Worry  You 

Capitol 
Top-  Co. 

'TRO.UBLE" 

KELLER  1  BOWMAN 

hWi  Yoar  TnxbU  TiW 

CALL  PHONE  2 

The  success  which  marked  the  first  cooperative  ad  in 
Mongomery,  Ala.,  is  reflected  in  this  spread  for  First 
National's  "Trouble."  Tailors  were  the  first  to  try the  stunt  and  their  enthusiasm  over  the  results  made 
it  easy  for  the  Strand  to  get  the  automobile  men 
behind  this   page   in   the   "Montgomery  Advertiser." 

The  traffic  on  Broadway  is  not  so  great  that  there  is  no  room  for  cruising  bally  hoos  for  the  film  plays.  Among  the  recent  attractions  along  this  line  are  the 
two  floats  shown  above.  At  the  left  is  the  ark  which  cried-out  the  presence  of  Goldwyn's  "The  Sin  Flood"  at  the  Capitol.  The  photograph  on  the  right  shows 
the  moving  van  which  attracted  a  lot  of  notice  to  the   Capitol  showing  of   "Brothers  Under  the  Skin."    There  was  a  chuckle  in  the  line  "this  furniture  is 

being  returned  for  non-payment  of  weekly  installments"   and  that  is  most  desirable. 

Conceals  Soloist 

In  Pipe  Organ  to 

Create  Illusion 

Three  soloists  of  the  Brooklyn  Mark 
Strand  theatre  were  placed  inside  one  of 
the  huge  chambers  of  the  gran  3  pipe  organ 
during  each  showing  of  Mary  Pickford  in 
"Tess  of  the  Storm  Country"  to  create  the 
illusion  that  the  organ  was  producing  the 
human  voice. 

Managing  director  Edward  L.  Hyman  con- ceived this  idea  to  accentuate  one  of  the 
crucial  scenes  in  the  picture  where  Tess 
takes  Teola's  child  to  the  church  to  be  bap- 

tized. At  this  point  the  three  soloists  within 
the  organ  sang  "Holy  Night."  In  the  or- 

chestra pit  it  seemed  that  the  voices  came 
direct  from  the  organ  flues. 
The  only  accompaniment  provided  for  this 

vocal  novelty  was  the  organ  itself. 

JRANT 

a"        :■  2 

«  mm 

American  Re- leasing Corpora- tion's "The  Queen 
of  the  Moulin 
Rouge"  has  been 
kept  in  the  eye  of the  New  York  City 
public  during  the run  of  that  picture 
at  the  Cameo  in 42nd  st.  The  float 
designed  by  Ben 
Carre,  which  won a  cup  in  the  Coney Island  Mardi  Gras, 
was  to  be  seen  on the  street 
throughout  the 
day  and  over  the 
canopy  of  the theatre  a  minature "Red  Mill"  with 
illuminated  outlines for  night  display, 
was  erected.  The 
photograph  shows the  float  in  front of  the  theatre 
where  it  rested 
most  of  the  even- 

ing during  perfor- mance time. 
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The  presentation  of  First  National's  "Lorna  Doone"  at  the  Kinema,  Los  Angeles  was  accompanied  by  a  comprehensive  campaign  in  whirh Making  use  of  the  National  cooperative  plans  arranged  with  manufacturers  and  distributors  for  the  picture,  the  Kinema  showing  was  hei 
tie-UDS  were  the  feature. 

displays  by  merchants.    At  the  left is  a  grocery  .store  window  making  use  tne   Nation^  ̂ ^5^  .ftTcSS^ta  a  s™?^  goods* store  window  displaying  photographic  supplies  with  enlarged  stills  from  the  photoplay;    the  photo  at  the   right  is  a  book  store  window  featuring   the  "Madge Bellamy  edition  or  .Lorna  Doone.  b  ** 

The  Palace  Theatre,  Brooklyn,  N.  Y.,  aroused  the 
ready  enthusiasm  of  radio  fans  as  an  opening  flash 
for  the  showing  of  Universal's  serial  "The  Radio 
King."  A  dealer  in  radio  supplies  erected  in  the 
lobby  of  the  theatre  the  receiving  set  shown  above. 
It  represent  an  outlay  of  $700  should  anyone  happen 
to  desire  such  a  complete  set  of  sound  collecting 
devices.  Reports  have  it  both  theatre  and  dealer 

profited  by  the  tieup. 

"Back  Home  and  Broke" 
(Continued  from  page  85) 

and  Broke."  These  are  redeemable  at  full 
value  if  deposited  in  a  savings  account 
along  with  nine  other  dollars.  The  teaser 
line  for  this  might  be:  "Don't  Come  'Back 
Home  and  Broke.'  A  Savings  Account  is 
Your  Insurance  Against  Starvation." 

Your  arguments  are: 
1.  It  will  be  a  drive  for  new  accounts. 
2.  Spending  one  dollar  to  get  the  use  of 

nine  dollars  is  a  good  advertising  invest- 
ment. • 

3.  It  will  mean  a  lot  of  word-of -mouth  ad- 
vertising. 

4.  The  theatre  will  announce  the  bank's 
offer  to  all  of  their  audiences  a  week  before 
the  run. 

5.  The  Eeliance  Saving  and  Loan  Co.,  of 
Cleveland,  gave  away  credits  amounting  to 
$50,000,  which  in  turn  secured  30,000  new 
accounts.  Spencer  G.  Sladdin,  Paramount 's 
exploiteer  in  Cleveland  worked  this  for 
' '  The  Good  Provider. ' ' 
Big  flashes  of  advertising  costs  money. 
It  may  cost  nearly  $500  to  get  the  adver- 

tising flash  you  desire.  But  if  twenty  mer- 
chants can  be  tied  up  to  spend  $25  each  it 

won't  mean  so  much,  and  the  aggregate  is 
just  the  same. 

Front  Page  Space  On  "I  Am  The  Law 
Passaic  and  New  York  City  Papers  Report  Escape  of  Old 

Men  Who  Go  in  Search  of  Villain  After  Free  Show  at  Home 
Will  Kraft,  advertising  and  exploitation 

man  for  Weber  &  North,  landed  on  the 
front  page  of  a  local  paper  with  a  stunt 
that  was  carried  by  the  Associated  Press 
and  was  given  two-column  space  in  the 
New  York  and  out  of  town  papers.  Like 
his  two  previous  efforts  on  "Schooldays" 
and  "Your  Best  Friend,"  his  latest  stunt 
was  direct  and  without  any  kick-back. 

The  picture  Kraft  went  out  to  put  over 
was  "I  Am  The  Law."  The  booking  was 
at  the  Rialto,  Passaic.  The  day  before 
the  picture  opened  at  the  Rialto  Kraft 
showed  the  feature  to  the  inmates  of  the 
Passaic  Almshouse.  The  generosity  of  the 
Rialto  in  bringing  a  picture  to  the  poor 
won  a  liberal  advance  story  in  the  local 
press,  the  day  before  the  picture  opened. 
On  the  day  of  the  opening,  the  news- 

papers of  Passaic  came  out  with  a  story 
of  the  sensational  escape  of  four  of  the 
inmates  of  the  Almshouse.    As  the  story 

ran,  these  four  men,  sixty-five  years  old, 
had  seen  a  thrilling  picture  of  the  North- 

west— "I  Am  The  Law,"  the  night  before 
at  the  Almshouse.  They  had  never  before 
seen  a  movie  in  their  life  and  they  mis- 

took the  screen  characters  for  real  people. 
When  the  picture  was  over,  they  looked 
behind  the  screen — the  villian  was  not 
there.  So  they  grabbed  some  rusty  rifles 
and  fared  forth  in  the  open  country,  leav- 

ing a  note — "We  won't  get  back  till  we 

get  our  man." 
The  story  got  headlines  in  the  Passaic 

dailies,  and  reached  New  York,  where  the 
metropolitan  dailies  gave  it  two-column 
space.  The  next  day,  the  local  papers  re- 

ported that  the  men  had  returned. 
The  high  spot  in  the  stunt  is  that  the 

papers  explained  the  escape  as  due  to  the 
thrills  .of  the  picture,  and  had  to  mention 
the  title. 

Harold  Lloyd  has  his  premiere  in  the  new  Associated  Exhibitors  offering,  "Dr.  Jack,"  at  the  Mission  Theatre, Los  Angeles.  The  theatre  supported  the  picture  with  a  fine  advertising  campaign,  spending  something 
like  $2,500  at  the  conclusion  of  the  first  week  of  an  indefinite  run.  100-24  sheets  were  posted  and  news- 

paper space  was  6  inches  double  in  the  S  papers,  both  morning  and  afternoon.  The  photograph  shows 
one  of  the  average  performances  during  the  first  week  of  the  film. 
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Manager  George  A.  Sine  had  no  difficulty  whatsoever  in  cooperating  with  the  American  Legion  post  to 
exploit  the  showing  at  the  Mary  Anderson  theatre  in  Louisville,  Ky.,  of  First  National's  "Skin  Deep." He  simply  turned  his  house  over  to  the  local  post  and  let  the  members  bring  in  the  profits.  The 
Legionnaires  held  a  rally  and  membership  drive  in  conjunction  with  the  showing  of  the  picture.  One  hundred 
new  members  were  signed  up  which  satisfied  the  Legion.     And  the  box  office  receipts  were  fine,  which satisfied  George. 

Newlyweds  in  Traveling 

Home  Exploit  "Prisoner" A  traveling  honeymoon  cottage  which  car- 
ried Zenda  tidings  was  made  the  basis  of 

an  exploitation  stunt  when  the  Eex  Ingram 
production,  "The  Prisoner  of  Zenda"  was 
presented  at  the  Ohio  Theatre  in  Indianapo- 

lis recently.  Newspaper  attention  was  di- 
rected to  the  house  on  wheels,  and  consider- 

able publicity  was  obtained  when  the  honey- 
mooners  were  arrested  on  a  technicality  and 
immediately  released.  The  stunt  was  of 
real  assistance  in  putting  over  the  picture 
for  the  Ohio  Theatre's  showing. 
A  one-room  bungalow  on  an  automobile 

chassis  served  as  the  home  of  Mr.  and  Mrs. 
Charles  Cherney,  who  had  reached  Indian- 

apolis on  their  trip  from  New  York  to  San 
Francisco.  This  event  was  heralded  in  the 

newspapers  without  any  reference  to  "The 
Prisoner  of  Zenda."  Cherney  was  soon  ar- 

rested, however,  for  violating  a  city  ordi- 
nance; but  his  release  came  immediately 

when  he  declared  that  he  earned  his  liveli- 
hood by  spreading  the  news  of  the  coming  of 

the  photoplay  in  the  novel  manner  in  which he  had  adopted. 
Considerable  attention  in  the  newspapers 

resulted  from  these  developments.  Bert  B. 
Perkins,  of  the  Chicago  exploitation  depart- 

ment, conceived  the  idea  and  gave  it  his 
personal  attention. 

Walter  Murphy,  manager  of  the  Crown  Theatre,  New  London,  Conn.,  got  toge  ther  with  Russell  Moon,  Paramount  exploiteer,  and  the  result  was  a  donation 
of  a  window  in  which  they  placed  an  "Indian  fortune  teller"  who  played  sol  uaire  until  a  crowd  collected  and  then  proceeded  to  show  stills  from  "The  Young 
Rajah"   to   advertise   that  picture's   showing   at  the   Crown.     At  the   right  is  the  front  of  the  theatre  decorated  in  colorful  fashion  with  the  simpl  eimplements offered  by  the  regular  paper   and  some  bunting. 

"The  Prisoner  of  Zenda" 

Arrested  in  Arctic,  R.  I. 

The  Pawtucket  Valley  Daily  Times,  of 
Arctic,  R.  I.,  devotes  most  of  its  front 
page  in  its  issue  of  Saturday,  October  28th 
to  an  account,  with  photograph,  of  a  novel 

exploitation  stunt  for  "The  Prisoner  oi 
Zenda"  which  was  performed  by  A.  J. 
Moreau,  manager  of  the  Palace  Theatre, 
Arctic. 

Mr.  Moreau  enlisted  the  co-operation  of 
the  local  police  department  and  of  tne 
state  penal  authorities.  The  stunt  was  to 

make  "The  Prisoner  of  Zenda"  a  real  pris- 
oner. Mr.  Moreau  and  Police  Officer 

Joseph  Bernard  went  to  the  New  York, 
New  Haven  and  Hartford  station  at  Cen- 
terville,  R.  I.,  when  the  Metro  film  came 
in,   Officer   Bernard   immediately  placed 

"The  Prisoner  Of  Zenda"  Under  arrest.  It  Tom  Boland  turned  himself  loosd  in  arranging  his  theatre  for  the  presentation  of  First  National's  "East Was  released  in  time  to  open  its  Showing  is  West."  He  devised  an  outside  display  that  was  an  eye-taker.  This  consisted  of  a  scene  reproduction .  .  .  atop  the  marquee  of  his  Empress  Theatre,   Oklahoma  City.     It  combined  a  setting  built  of  composition 
IOr  tne  residents  Ot  PawtUCket  Valley  board  and  cutout  figures  from  the  larger  paper.  Thel  principal  characters  of  the  play  appeared  aboard  the 
Monday  afternoon.  "love  boat."    The  deck  and  rails  were  built  of  board  and  ladders  connected  the  poop-deck  with  the  main deck.     It  was  elevated  at  the  rear  to  throw  *he  full  scene  into  view  from  the  street. 
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Rags  to  Riches' 

Well  Exploited 

In  Syracuse 

An  extensive  publicity  and  exploitation 
campaign  was  put  over  by  the  Empire 
Theatre,  Syracuse,  four  days  prior  to  the 
showing  of  the  Warner  Brothers  picture, 

"Rags  to  Riches." 
Tie-ups  were  made  with  a  number  of 

stores  for  displays  of  the  Barry  cut-o.ut 
cards;  heralds  were  distributed  broadcast, 
and  the  Warner  float  appeared  in  Syracuse 
for  several  days. 

BOTH  WERE  WRONG 

An  opportunity  presented  itself  to  ex- 
ploit the  feature  during  the  Syracuse- 

Nebraska  football  game,  which  attracted 
25,000  people.  One  of  the  local  papers 
sponsored  a  special  newsboy  matinee. 

Across  the  lobby  was  hung  a  clothes 
line  containing  ragged  clothes  and  clothes 
worn  by  a  wealthy  boy.  Gold  letters 
were  so -placed  that  the  words  "Rags"  re- 

presented the  worn  garments  and  "Riches" the  new  clothes. 

Legion  Got  Percentage 
But  25,000  Seats  Sold 

When  "Skin  Deep"  played  the  Capital 
Theatre,  Springfield,  Mass.  the  American 
Legion  got  a  30  percent  cut  on  all  tickets 
sold  by  its  members  but  there  were  25,000 
tickets  sold  that  way  so  Manager  Walter 
Merkle  made  a  profitable  tie  up.  The  run 
was  sponsored  by  the  Legion  and  conduct- 

ed for  its  merit.  The  Mayor  of  Spring- 
field personally  bought  100  tickets  and 

attended  the  opening. 

Vfl  HER  HE  WAS 

;    A  ROUNDER  " 

MAE  MURRAY 

With  a  shallow  lobby  to  work  with,  Charles  G.  Amos,  manager  of  the  Strand,  Spartanburg,  S.  C,  is  not 
deterred  from  producing  attractive  lobby  settings.  This  setting  for  Universal's  "The  Delicious  Little  Devil" shows  what  can  be  done  with  a  few  props  and  some  composition  board.  The  arched  porcenium  was  hung 
at  the  back  with  dark  blue  curtains.  The  cutout  of  Mae  Murray  stood  on  a  rug  and  was  surrounded 
by  potted  plants.  A  standing  lamp  completed  the  props.  The  setting  was  placed  just  inside  the  lobby 

and  passageway  into  the  theatre  was  provided  on  either  side. 

Colorado  Clarences  Get  Together 

"The  Crusade  of  Crucified  Clarences"  Is  Move- 
ment That  Publicizes  Reid  Film  Throughout  State 

Devoted  to  the  defense  of  good  men  un- 
fortunately named  "Clarence"  to  the  re- 

striction of  the  name  where  anything  else 
can  be  substituted;  and  the  advancement 
of  legislation  to  prevent  parents  from  com- 

mitting this  crime  against  their  new  born 

Membership  limited  to  "he-men"  strug- 
gling against  great  odds  under  the  handi- 

cap of  Clarence. 
Working  with  Ricketson,  Brennan  com- 

municated with  every  Paramount  exhibi- 
tor in  the  Denver  territory  who  had 

booked  the  picture.  He  asked  them  to 
obtain  the  names  and  addresses  of  every 
man  named  Clarence  in  the  town. 

To  them  he  wrote  a  personal  letter  ask- 
ing them  to  join  his  movement  to  prevent, 

by  law,  parents  naming  their  children  with 
the  fatal  moniker. 

The  fact  that  Clarences  are  sensitive 
about  their  names  has  proved  a  fine 
angle  for  exhibitors  playing  the  Paramount 
Picture,  "Clarence,"  in  fact,  if  the  Claren- 

ces won't  do  something  on  their  own  hook 
they  can  be  easily  prodded  to  make  a 
scene.  For  example: 

Princess  Theatre,  Denver,  Colo. 
Homer  Einstein,  the  famous  Rocky 

Mountain  exhibitor,  and  Rick  Ricketson, 
Paramount  exploiteer,  started  something 
interesting  in  Denver.  They  found  a  well- 
known  citizen  named  Clarence  Brennan, 
who  for  reasons  of  his  own,  wanted  a  lot 
of  personal  publicity. 
Brennan  printed  up  a  letter  head  which 

was  captioned  "The  Crusade  of  Crucified 
Clarences."  This  announced  the  purpose  of 
the  organization,  as  follows: 

Cutouts  from  the  large  paper  issued  by  distributers  are  employed  to  good  effect  at  the  Liberty  Theatre,  Wenatchee,  Wash.  These  displays  for  Paramount's 
"The  Valley  of  Silent  Men"  andx  "Blood  and  Sand"  show  how  the  Liberty  management  makes  use  of  its  lobby  space  to  attract  attention  to  the  show. 
The  realistic  setting  built  around  the  cutout  of  the  mounted  policeman  and  th  e    girl    is    especially    good.      For    "Blood    and    Sand"    the    girl    ushers  wore Spanish  costumes. 
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BARKER  SYSTEM  BAKERY 

ME  MADE  BREAD FRESH  ALL  THE  TIM 

The  Kentucky  Theatre  celebrated  the  playing  of  "Oliver  Twist"  by  a  Coogan  birthday  party  on  October  25,  to  which  Jackie's  youthful  admirers  were  invited. The  kick  in  the  celebration  consisted  in  a  birthday  cake  baked  by  the  Baker  System  and  displayed  in  the  window  several  days  in  advance  of  the  party.  It  is 
estimated  that  some  500  children  were  on  hand  for  the  special  matinee.     "Oliver   Twist"  suits  made  their  bow  in  Lexington  in  a  tieup  effected  by  the  theatre  with a  leading  department  store. 

"Tailor  Made  Man" 

Proves  Value  of 

Cooperative  Ads 
Montgomery,  Ala. — October — Even  the 

tailors  who  have  not  advertised  much  in 
the  past,  at  least  not  in  the  South,  are 

seeing  the  value  of  tying  up  in  advertis- 
ing with  the  programs  at  the  local  Moving 

Picture  Theatres. 
Three  tailors  of  Montgomery  recently 

co-operated  with  the  Strand  Theatre  of 
this  city  to  take  a  full  page  in  the  daily 

papers  and  advertise  "A  Tailor  Made  Man" 
and  the  tailor  shops  thoroughly. 

The  Strand  took  the  four  inch  space 

clear  across  the  top  of  the  page  and  de- 
voted it  to  a  straight  advertisement  of  the 

picture.  Right  in  the  center  of  the  seven 
column  page  they  ran  a  smaller  ad  with 
&  picture  of  Charles  Ray,  an  endorsement 
of  the  picture  by  Douglas  Fairbanks  and 
an  expression  of  approval  by  Charles  Ray 
himself. 

The  spaces  on  each  side  of  this  little 
advertisement  were  taken  by  tailors.  They 
used  the  endorsements  of  tailors  and  tailor 
made  clothes  that  are  found  in  the  picture 
to  advertise  their  wares. 

The  advertisement  proved  a  winner,  es- 
pecially from  the  point  of  view  of  the  ex- 

hibitor. The  tailors  seemed  thoroughly 
pleased. 

This  attractive 
herald  was  gotten 

up  by  Goldwyn for  "The  Sin 
Flood"  and  was 

used  in  the  cam- 
paign for  the showing  at  the 

Capitol,  New 
York  City.  The 
cardboard  support 

for  the  advertis- 
ing sheet  shows  a 

newsboy  in  pen 
and  ink  sketch. 
The  arm  is  slit  in 
order  to  receive 
the  "Cottonia 

Gazette,"  a  seven 

by  five  inch  news- 

paper reproduc- tion, carrying  a 
story  of  the  Flood 
and  actual  news- 

paper stories  re- cently featured  in 
the  metropolitan 
dailies.  The  back 

of  the  "Gazette"  ia 
a  flash  advertise- 

ment for  "The  Sin 
Flood,"  printed  in 
red  and  black. 
Altogether  it  is  an 
attractive  novelty. 

The  Branford,  Newark,  N.  J.,  hooked  up  with  the 
The  feature  which  served  as  the  basis  for  the  tieup 

National's  "Skin  Deep,"  which  was 

U.  S.  Marines  and  this  very  military  setting  resulted, 
between  the  theatre  and  a  recruiting  drive  was  First 
accorded  a  lively  campaign  in  Newark. 

Elusive  " Masquer ader" Manager  J.  M.  Fogelman  of  the  Colonial 
Theatre,  Allentown,  Pa.,  added  a  new  chap- 

ter to  .the  "Find  the  Masquerader"  stunt 
when  he  actually  showed  street  crowds 
his  masquerader  and  dared  the  crowds 
to  catch  him. 

The  man  made  his  public  appearance 
at  a  stated  time  on  the  marquee  of  the 
theatre.  It  was  a  risky  business  to  try  to 
climb  to  the  top  and  the  human  spiders 
among  the  audience  were  conspicuous  by 
their  absence.  One  or  two  did  try  and 
others  thought  of  running  into  the  building 
and  up  the  stairs.  Before  they  could  ac- 

complish their  purpose  the  First  National 
advertising  man  had  disappeared  into  the 
building  and  escaped  by  a  rear  entrance. 
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The  Voice  of  the  Box  Office 

How  the  Latest  Releases  Are  Being  Received  Throughout  the  Country 

"AFRAID  TO  FIGHT" 
(Universal) 

ROYAL  THEATRE,  BIRMINGHAM, 
ALABAMA. — Admission  10-20  cents.  Busi- 

ness was  exceptionally  good. 
Exploitation. — The  usual  newspaper  pub- 

licity and  display  advertising. 
Short  Subjects.— " The  Eent  Collector," 

(Vitagraph),  featuring  Larry  Semon.  Pathe 
News. 

Press  Comment. — One  good  comedy  dra- 
ma.— Birmingham  News. 

"ANOTHER  MAN'S  SHOES'* ( Universal) 
SUPERBA  THEATRE,  LOS  ANGELES. 

— Admission  25-35,  35-45  cents.  Fairly  good 
business.  No  exploitation  except  lobby  dis- 

play and  the  usual  newspaper  and  boards. 
Short  Subjects. — International  News — 

Johnny  Fox  Comedy  "Ginger  Face" — Jack 
Mulhall  in  "The  Channel  Rider." 

Press  Comments. — It  is  great  stuff  to  see 
Hierb  back  in  the  old  semi-crook  mystery 
plays.  He  creates  two  characters  and  holds 
to  them  admirably. — Times.  Herb  is  rather 
the  slap  dash  young  hero  throughout  so  it 
is  easy  to  look  at  him  and  believe  that  he 
might  accomplish  the  marvels  portrayed. — 
Examiner.  Should  bring  everyone  to  the 
edge  of  their  seats  with  excitement.  Thrills 
and  humor  go  hand  in  hand. — Herald. 

"ARABIA" 
(Fox) 

FOX-LIBERTY,  ST.  LOUIS,  MO— Admis- 
sion 20-40  cents.  One  of  the  best  box-office 

attractions  at  this  house  in  many  months. 
Exploitation. — Window  cards.  Lobby 

photos,  regular  newspaper  advertisement 
with  display  on  Sunday. 

Short  Subjects. — Fox  News  and  Views. 
"Wishing  Duck"  Mutt  and  Jeff  "The 
Haunted  House"  (Sunshine  Comedy)  "Old 
Spain"  Fox  Scenic. 

Daily  Press  Comments. — Is  far  above  the 
average  of  the  ordinary  motion  picture  and 
a  number  of  unusual  accomplishments  should 
be  credited  to  the  Fox  camera  man  and  pro- 

ducers.— Globe-Democrat. 

"FOR  BIG  STAKES" 
(Fox) 

LOEW'S  STATE,  BUFFALO— Admission 
20-40  cents.    Business  capacity  every  eve- 

ning and  very  satisfactory  in  afternoon, 
ing  and  very  satisfactory  in  afternoon. 

Exploitation. — A  party  for  the  newsboys 
arranged  in  co-operation  with  the  Buffalo 
Courier,  a  big  newspaper  campaign,  window 
cards,  billboards  and  lobby  display. 

Short  Subjects. — Mutt  &  Jeff  cartoon,  Lo- 
cal-Grams, Pathe  News  and  Hallroom  Boys 

comedy. 
Daily  Press  Comment. — The  dashing  Tom 

finds  much  to  do  in  this  play. — Commercial. 
Tom  Mix  in  another  of  his  inimitable  wes- 

terns headed  the  film  bill. — Evening  News. 
Fast  moving  and  filled  with  genuine  thrills. 
— Courier.  It  is  naturally  a  western  play 
with  complete  action  of  the  wild,  western 
type. — Times 

"THE  BLACK  BAG" 
( Universal) 

STRAND,  CHARLOTTE,  N.  C— Only  fair business. 

"BLOOD  AND  SAND" 
(Paramount) 

GRAND,  HAZLETON,  PA.— Went  twice 
usual  length  with  undiminished  audiences. 

Exploitation. — Ibanez,  Valentino  and  spe- 
cial music  all  given  share  in  special  pub- 

licity and  lobby  displays. 

A  Minute  With  the 

"Voice  Man  " 

Do  you  get  the  importance  of  in- 
cluding admission  prices  in  Voioe  of 

the  Box  Office  Reports? 
Most  of  our  readers  do;  then  again 

some  may  not  fully  understand  our 
reasons  for  printing  them. 

In  the  theatre  you  are  selling  a 
commodity.  If  you  were  selling 
some  other  commodity,  like  shoes 
we'll  say,  you'd  consult  the  market 
reports  of  the  shoes  industry.  You 
would  govern  your  own  prices  by 
the  prices  prevailing  in  the  great 
merchandising  centers.  If  a  certain 
type  of  shoe  was  proving  popular  at 
a  high  price  you'd  not  be  likely  to sell  below  that  figure. 

8o  with  the  admission  price  fea- 
ture of  Yoice  of  the  Box  Office  re- 

ports. By  analyzing  reports  from  all 
over  the  country  you  gain  an  idea 
of  what  you  can  afford  to  charge. 
You  also  get  a  good  idea  of  what 
the  general  tendency  is  with  admis- sion prices. 
A  wonderful  picture  may  come 

along  which  you  are  asked  to  buy 
at  a  price  higher  than  you  have  been 
accustomed  to  pay.  The  salesman 
may  tell  you  you  can  get  a  higher 
admission  for  that  picture  but  you 
want  some  independent  source  of 
information  on  admission  prices. 
Voice  of  the  Box  Office  is  that  In- 

dependent source  of  box  office  infor- 
mation you  need. 

/lie  Vcic* 

What  They 

Give  the 

Public 

69TH   STREET  THEATRE 
Philadelphia,  Pa. 

1.  Overture — Rienzi     (R.     Wagner)  Grand 
Concert  Organ,  Alfred  Seward,  Or- 

ganist 
2.  The  69th  St.  Theatre  Topical  Review 
3.  Snooky,  monkey  comedian  in  A  Monkey 

Cop 

4.  Musical  Numbers 
a)  Petite  Natalie  Roncace  in  an  Or- 

iginal Divertissement 
b)  The     69th     St.     Theatre  Mixed 

Quartette c)  Musical  Interlude — At  Dawning 5.  Feature — The  Face  in  the  Fog 
1.  Overture — Poet  and  Peasant  (von  Suppe) 

Grand  Concert  Organ,  Alfred  Seward, 
Organist 2.  Thd  69th  St.  Theatre  Topical  Review 

3.  Comedy — A  Tailor-Made  Chauffeur 
.  Musical  Numbers 

a)  Natalie  Roncace  as  Miss  69th  St. 
Theatre 

b)  The  69th  St.  Theatre  Sextette 
5.  Feature — On  the  High  Seas. 

"BROAD  DAYLIGHT" 
(Univtrtal) 

STANDARD,  CLEVELAND,  O.— Admis- 
sions 25  cents.  Fair  business  on  the  week's 

engagement.    No  extra  exploitation. 
Press  Comment. — Well  acted  by  rather  a 

brilliant  cast. — News. 

"BROADWAY  ROSE" 
(Metro) 

ALDINE,  PHILADELPHIA,  PA.— Ad- 
mission 50  and  75  cents.  Drew  splendid 

houses,  both  afternoon  and  evening,  and  was 
held  over  for  a  second  week. 

Exploitation. — Stanley  Company  offered 
a  gown  from  May's  for  best  300  word  de- 

scriptive essay  on  Miss  Murray's  gowns. 
Short  Subjects. — International  News,  Pa- 

the News,  Starland  Review  and  Fun  From the  Press. 
Daily  Press  Comments. — There  is  really 

little  to  set  this  production  apart  from  doz- 
ens of  others  of  the  same  general  sort. — 

Ledger.  Lavish,  gorgeous  and  luxurious,  it 
is  the  sort  of  picture  that  arouses  the  breath 
taking  envy  of  women  and  the  open  admira- 

tion and  approval  of  men. — Inquirer. 

"BRAWN  OF  THE  NORTH" 
(First  National) 

LIBERTY,  SEATTLE,  WASH.— Admis- 
sion 25-35  cents.  Held  up  well.  Augmented 

by  Buster  Keaton  in  "The  Electric  House," made  well  balanced  bill. 
Exploitation.  —  Newspaper  advertising, 

billboard  and  lobby  displays,  window  cards. 
Short  Subjects.— "  The  Blanket  Stiff" 

(Wilderness  scenic),  Liberty  News. 
Press  Comments. — Several  bits  of  clever 

humor  and  lots  of  human  acting  make  the 
plot  stand  out  with  startling  clearness. — Times. 
SAXE'S     STRAND,  MILWAUKEE.— 

General  admission  forty  cents.  A  good  busi- 
ness at  all  its  performances. 

Short  Subjects. — Stan  Laurel  in  Mud  and 
Sand;  First  National  Kinograms  and  Sketch- 
ograms;  Literary  Digest. 

Daily  Press  Comments. — The  appeal  of 
Strongheart,  canine  screen  hero,  over  even 
sleek  haired  gentlemen  vamps  was  attested 
to  over  the  weekend  when  men,  wo- 

men and  children  disregarded  the  bad 
weather  to  see  the  animal-actor  in  his  sec- 

ond production. — Milwaukee  Sentinel.  One 
of  the  funniest  of  the  new  burlesque  is  Stan 
Laurel's  Travesty  on  Valentino's  late  fea- ture as  Rhubarb  Valselino  in  a  version 
which  he  calls  Mud  and  Sand. — Journal. 

"BURNING  SANDS" 
(Paramount) 

NEWMAN  THEATRE,  KANSAS  CITT, 
MO. — Admission,  15,  25,  35,  50  and  75  cents. 
Played  to  good  crowds  for  a  week. 

Exploitation. — The  picture  was  played  up 
as  "A  man's  flaming  answer  to  'The 
Sheik,'  "  in  newspaper;  billboard  and  lob- 

by display  space. Short  Subjects. — Snub  Pollard  Comedy; 
Newman  News  and  Views  (Current  Events). 

Daily  Press  Comments. — Worth  the  price 
of  admission. — Star-Times. 

"CLARENCE" (Paramount) 

GRAUMAN'S  THEATER,  LOS  ANGE- 
LES.— Admission  20-35,  40-55  cents.  Excel- 
lent business  all  week.  The  matinees  and 

evenings  ran  about  neck  and  neck.  Daily 
news  stories  were  the  only  exploitation  and 
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the  usual  advertising  space  was  used. 
Short  Subjects. — Urban  Movie  Chats — Pa- 

the  Weekly- — Christie  Comedy  "That  .Son  of 
a  Sheik." 

Press  Comments. — There  are  astonishingly 
many  hearty  laughs  tucked  u.way  ir  the  film 
that  the  audiences  aired  without  restraint. 
"That  Son  of  a  Sheik"  proved  a  scream- 

ingly funny  burlesque  on  The  Sheik. — Ex- 
press. For  clean  comedy  of  puppy  love 

trials  and  tribulations  it  would  be  difficult 
to  excel  ' '  Clarence. ' '  On  the  same  bill  is  a 
really  funny  burlesque  on  "The  Sheik." — 
Herald.  William  De  Mille  has  given  the 
film  such  a  delightful  transcription  to  the 
screen,  that  it  stands  equally  high  in  my 
esteem  as  the  play.  Short  reels,  musical 
numbers  and  that  clever  Christie  comedy 
satire  make  the  bill  as  varied  and  colorful 
as  is  the  custom  of  Sid  Grauman. — Exam- 

iner. Lots  of  science,  no  little  art,  a  flap- 
per, a  saxophone  and  Wallie  Eeid  are  the 

ingredients  which  go  to  make  a  rather 
pleasant  picture  prescription  for  the  in- 
digoes.  The  Christie  comedy  has  a  lot  of 
good  burlesque  humor  and  is  played  with 
gusto. — Times.  Thoroughly  entertaining  and 
laughable  comedy,  that  should  find  welcome 
from  those  who  desire  a  photoplay  that  is 
little  different  from  the  ordinary  run.  The 
Christie  comedy  is  a  travesty  on  many  des- ert films  which  have  been  seen  of  late.  It 
is  very  cleverly  done. — Herald. 

"COME  ON  OVER" 
(Goldwyn) 

LOEW'S  GRAND,  ATLANTA,  GA. — Ad- 
mission 20-40  cents.  Drew  very  good  busi- 

ness   (First  half  of  week). 
Press  Comments. — The  picture  is  one  that 

will  cause  many  hearty  laughs. — Atlanta 
Georgian. 

"COUNT  OF  MONTE  CRISTO" 
(Fox) 

MARK  STRAND,  ALBANY,  N.  Y. — Ad- 
mission 30-60  cents.  Manager  Hill  was  sat- 

isfied with  this  picture  from  a  box  office 
standpoint,  although  it  was  not  a  record 
breaker. 

Exploitation. — Usual  newspaper  space. 
Short  Subjects. — A  news  reel. 
Daily  Press  Comments. — One  of  the  screen 

sensations  of  the  year. — Journal.  The  ro- 
mantic glamour  of  Dumas  has  been  well  re- 
tained in  the  film  version. — Times-Union. 

May  well  be  classed  among  the  best  of  the 
year. — Knickerbocker  Press. 

"DON'T  THROW  STONES" 
(Metro) 

ORPHETJM,     WILKES-BARRE,  PA.— 
Fair  business  for  nights,  matinees  weak. 

Exploitation. — Just  newspapers  and  stills. 

"DR.  JACK" 
(Associated  Exhibitors) 

MISSION  THEATRE,  LOS  ANGELES.— 
Admission  35-55,  55-80  cents.  Really  won- 

derful business  for  the  first  week,  Manager 
Harry  David  is  planning  to  run  the  picture 
several  weeks,  as  the  contract  signed  with 
Pathe  runs  considerable  over  $35,000  guar- 

antee. Extensive  exploitation  has  been  put 
over,  100  24-sheets  will  be  used  on  the  boards 
throughout  the  run,  the  sum  total  of  adver- 

tising used  so  far  is  $2500.  The  daily  space 
in  the  5  newspapers  is  6  in.  double,  this  in- 

cludes both  morning  and  afternoon  papers. 
Short  Subjects. — Mission  Review— "The 

Mirror"  screen  flashes — "The  Price  of  Pro- 
gress," educational  snaps — "Man  vs. 

Beast,"  African  Jungle  reel. 
Press  Comments. — Hats  off  to  Harold  Lloyd 

and  all  the  artists  connected  with  the  pro- 
duction, it  is  a  splendid  picture. — Examiner. 

One  dose  from  this  effervescent,  electric,  ef- 
fulgent, energetic,  edifying,  ectactic,  ennui- 

destroying  film  comedian  and  you  are  at  once 
a  new  fan  again.  Most  of  the  comedy  in 
this  picture  is  spontaneous  and  unforced. — 

What  They 

Give  the 

Public 

GRAUMAN'S  RIALTO 
Los    Angeles,  Calif. 

1.  Overture — When     Knighthood     Was  in Flower 
2.  Pathe    News    and    Weekly — Exclusive  at the    Grauman  Theater 
3.  Organ  Recital 
4.  Feature— When     Knighthood     Was  ''n Flower 

CAPITOL 

St.  Paul,  Minn. 
1.  Orchestra 
2.  Capitol  Digest — Current   Events,  Interna- tional News  and  Daily  News  Pictorial Weekly 

3.  Comedy — The   Electric  House 4.  Band 
5.  Feature — Sure    Fire  Flint 
6.  Organ  Exit — I'll   Be  in  Dixie  Land  To- morrow 
7.  Music  in  the  Air 
8.  Starland  Revue 
9.  Organ  Recital 

a)  A  Song  of  Thanksgiving  (Allitsen) 
b)  Valse  Gracieuse  (Dvorak) 
c)  The  Evening  Star  —  Tannhauser 
(Wagner) 

BRANFORD 
Newark,  N.  J. 

1.  Review  of  Events 
2.  Topics  of  the  Day 
3.  Vocal  Solos  (mezzo-contralto) a)  Would  You  (Corby) 

b)  A  Kiss  (Corby) 
4.  Comedy — Look  Out  Below 
5.  Solo  (soprano)  Selected 
6.  Feature — Oliver  Twist 
7.  Overture — Mignon  (Thomas) 

KINEMA 
Los  Angeles,  Calif. 

1.  Selections — Tomorrow    Will    Be  Brighter 
than  Today ;   Buddy ;   A   Perfect  Day 

2.  Pictorial  Review 
3.  Topics  of  the  Day 
4.  Vocal  Number 
5.  Prizma    Gem — Valse  Ballet 
6.  Cartoon  Novelty — Fresh  Fish 7.  Overture  to  Lorna  Doone 
8.  Feature — Lorna  Doone 

METROPOLITAN 
Atlanta,  Ga. 

1.  Overture — Selection   from   Lucia   di  Lam- mermoor 
2.  Kinograms 
3.  Comedy — His  Wife's  Relations 4.  Selection — Homesick 
5.  Feature — The  Fast  Mail 

NEW  GRAND  CENTRAL 
St.  Louis,  Mo. 

1.  Musical   Selection — I'll   Build   a  Stairway to  Paradise 
2.  Topics   of   the  Day 
3.  New  Grand  Central  News  and  Views 
4.  Vocal  Selection  (baritone) 
5.  Feature — Broadway  Rose 
6.  Comedy — The  Speeder 

STANLEY  THEATRE 
Philadelphia,  Pa. 

1.  Organ  Number — If  I  Were  King  (Adam) 
2.  Topical  Review 
3.  Jazz  Novelty — Tricks 4.  Scenic — The  Birth  of  the  American  Flag 

(  Prizma) 
5.  Musical  Number  (Cellist) 

a)  Ariso  (Bach) 
b)  Gavotte  (Mehul) 
c)  Ungarische  Rhapsody  (Popper) 

6.  Feature — The   Man  Who   Saw  Tomorrow 
7.  Organ  Number — Blossom  Time 8.  Cartoon — Felix  Minds  the  Kid 

Herald.  There  are  laughs  and  laughs,  they 
come  in  gusts  and  breezes  and  by  and  by 
they  become  a  whirlwind,  but  they  don't 
beat  up  a  hurricane. — Times. 

"EAST  IS  WEST" 
(First  National) 

MELBA  DALLAS,  TEXAS. — Admission, 
matinee  25,  35  cents;  night  35,  55  cents. 
House  filled  to  capacity  nearly  every  night 
and  attendance  at  matinees  good. 

Exploitation. — Box  office  enclosed  in  card- 
board in  imitation  of  Chinese  Temple. 

Chinese  decorations  carried  out  in  lobby 
with  name  of  play  stretched  across  en- 

trance in  large  letters.  Newspaper  space 
and  window  cards. 

Short  Subjects— "Bow  "Wow"  (First  Na- tional), Melba  News  including  local  scenes; vocal  specialty. 

Daily  Press  Comment. — Perhaps  the  best 
role  Constance  Talmadge  has  ever  had. — 
News.  The  kind  of  picture  that  sends  the 
spectators  away  smiling  with  satisfaction, 
for  it  is  not  too  heavy  and  yet  is  meaty  in 
its  entertainment  values. — Journal.  A  very 
ambitious  and  artistic  production. — Dispatch. 
LIBERTY,  PORTLAND,  ORE. — Admis- 

mission  25-35  cents.  Good  business  for  en- tire showing. 

Exploitation. — Usual  paper  stuff — lobby 
stills,  window  cards,  three  sheets. 
Short  Subjects.— Felix  Fifty-Fifty  (Gr. 

Features)  International  News. 
Press  Comment. — Comedy  and  Constance 

both  begin  with  a  C,  and  are  almost  syn- 
onymous in  the  pictures,  although  Constance 

has  to  be  very  sad  in  this  picture  for  a  few 
minutes  at  a  time.  With  Felix  furnishing 
more  comedy  the  Liberty  program  should 
run  all  week  and  maybe  longer  to  give  ev- 

eryone a  chance  to  see  it.— Sue  Brett  in 
Telegram.    Artistic  comedy. — Journal. 

"ENTER  MADAME" 
(Metro) 

LOEW'S  STATE,  BOSTON,  MASS— Ad- mission 25  cents  bottom  afternoon  to  60 
cents  top  evening.    Excellent  business. 

Exploitation. — In  advance;  lobby  of  paint- 
ed stretchers.  Screen  flashes  during  run; 

posters  in  all  subway  and  elevated  stations. 
Billboards,  window  cards,  and  one  sheets  in 
windows  to  cover  the  city.  Feature  news- 

paper ads  with  regular  ads  on  weekdays. 
Short  Subjects. — Larry  Semon  Comedy, 

"The  Agent."  Pathe  News  Weekly  and 
Topics  of  the  Day. 

Daily  Press  Comment. — A  very  good  and 
interesting  version  of  the  stage  success. — 
Post.    The  star  at  her  best. — Advertiser. 

"THE  FACE  IN  THE  FOG" 
(Paramount) 

RIVOLI,  PORTLAND,  ORE. — Admission 
25-50  cents.    Business  very  satisfactory. 

Exploitation. — Lobby  stills,  electric  sign, 
etc.   Paper  space,  three  sheets  on  billboards. 
Short  Subjects. — Select  News.  Ocean 

Swells,  (Educational).  Movie  Chats  No.  39. — Hodkinson. 

Press  Comments. — Very  good. — Journal. 

"FASCINATION" 
(Metro) 

SAVOY,  WILKES-BARRE,  PA— Rather 
old  in  point  of  release  but  first  run  was 
big  success  here.  Had  big  pulling  power  for 
whole  datings. 

Exploitation. — Dance  pictures  were  fea- 
tured in  mats  and  also  in  showings  of  stills at  lobby. 

"THE  FAST  MAIL" (Fox) 

STATE,  SCRANTON,  PA.— Average  busi- 
ness, not  much  more. 

Exploitation. — People  thought  it  was  thril- 
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ler  from  title  and  all  appeals  for  consid- 
eration by  public  dwelt  on  Lincoln  J.  Carter 

connection  and  of  some  good  stunts  in  pic- 
ture. 
METROPOLITAN,  ATLANTA,  GA. — Ad- 

mission 30-40  cents.  From  a  good  opening 
on  Monday,  it  drew  highly  gratifying  pa- 

tronage throughout  the  week. 
Exploitation. — A  smashing  display  on  the 

marquise  and  enthusiastic  reviews  in  the  pa- 
pers focused  much  attention. 

Short  Subjects. — "His  Wife's  Eolations" 
with  Buster  Keaton  and  Kinograms. 

Press  Comments. — This  production  is  hon- 
est and  clean,  as  clean  as  the  red-blooded, 

two-fisted,  hard  fighting  Americans  that  are 
characterized  therein. — Atlanta  Journal.  A 
thrilling  succession  of  events  which  leave 
the  spectators  breathless. — Atlanta  Georgian. 

"FLESH  AND  BLOOD" 
(Western  Pictures  Exp.  Co.) 

TWELFTH  STREET  THEATRE,  KAN- 
SAS  CITY,  MO. — Admission,  15-25  cents. 
The  attendance  for  the  week  was  good. 
Exploitation. — Sketch  of  Lon  Chaney  in 

a  characteristic  pose  on  crutches  was  fea- 
tured in  Sunday  newspaper  space.  Also  bill- 
board and  lobby  display  space. 

Short  Subjects. — Rolin  Comedy;  "Depu- 
tized" (Western  drama);  "Aesop's  Fables" 

(Comedy);  Twelfth  Street  Magazine  (Cur- 
rent Events). 

Daily  Press  Comments. — A  good  cast,  but 
the  sentiment  of  the  production  doesn't  ring 
true. — Star-Times.  Chaney  deserves  the  tri- 

bute as  being  one  of  the  screen's  greatest 
character  actors. — Journal-Post. 

"GOLDEN  DREAMS" 
(Goldwyn) 

LOEWS  BIJOU,  BIRMINGHAM,  ALA- 
BAMA.— Admission  10-20-30  cents.  Busi- 

ness exceptionally  good  throughout  the  run. 
Exploitation. — Display,  ads,  posters,  lobby 

decorations,  advance  publicity  and  newspa- 
per reviews. 

Short  Subjects. — Fox  News  Number  12, 
"A  Bully  Pair,"  Star  Comedy,  "Red  Hot" 
Mutt  and  Jeff  Fox  Comedy,  "Exit  Quickly" 
Educational,  Chester  Outing. 
Press  Comments. — The  feature  picture  at 

Loew's  Bijou  this  week  is  one  of  the  bright- 
est spots  on  the  program. — Birmingham 

News. 
REGENT,  PHILADELPHIA,  PA.— Ad- 

mission 28  cents.  Drew  fairly  well,  but 
business  was  not  satisfactory  on  the  whole. 
Had  to  contend  with  strong  attractions  in 
other  nearby  houses. 

Exploitation. — Consisted  only  of  small 
amount  of  newspaper  space,  and  a  few  win- dow cards. 
Short  Subjects. — Aesop's  Fables,  "The 

Fortune  Hunters,"  "Re-discovering  the 
French  River"  (scenic). 

Daily  Press  Comments. — The  picture  is 
more  attractive  to  the  eye  than  to  the  intel- 

ligence.— Ledger.  There  are  thrills  as  well 
as  romance  and  a  love-interest. — Inquirer. 

"GRANDMA'S  BOY" 
(Associated  Exhibitors) 

RIALTO,  OKLAHOMA  CITY,  OKLA. — 
Admissions  10  and  25  cents.    Good  business. 

Short  Subjects. — Aesop's  Fables.  Topics 
of  the  Day. 

"THE  GRAY  DAWN" 
MODERN  AND  BEACON  THEATRES.— 

Admission  20  cents  bottom  morning  to  50 
cents  top  evening.  Went  over  strong  and 
held  them  through.    Excellent  business. 

Exploitation. — Posters  in  all  subway  and 
elevated  stations.  Lobby,  advance  screen 
flashes,  regular  newspaper  ads,  window  cards 
and  window  one  sheets  to  cover  the  city. 
Short  Subjects. — Larry  Semon  comedy 

"The  Agent"  (Vitagraph).  International 
News  Reel.    Topics  of  the  Day  (Pathe). 

Daily  Press  Comment. — Murders,  hangings 
and  tortures  furnish  plenty  of  excitement. — Post. 

Press  Comments — The  atmosphere  of  the 
lumber  mills  is  an  entirely  new  one  and  is 
sure  to  please. — Times. 
STATE,  SCRANTON,  PA.— Went  well  for 

week. 
Exploitation. — Newspapers,  posters,  refer- 

ences to  Peter  B.  Kyne,  as  author. 

"THE  HEART  SPECIALIST" 
(Paramount) 

CAPITOL,  WILKES-BARRE,  PA— Good 
showing  for  three  days'  bookings. 

Exploitation. — Newspapers,  readers  plus 
lobby  stills. 

"HEROES  AND  HUSBANDS" 
(First  National) 

ALHAMBRA,  MILWAUKEE.— Admis- 
sion fifty  cents.    Business  fair. 

Exploitation. — Average  amount  of  news- 
paper advertising,  street  car  signs,  window 

cards,  billboards,  etc. 
Short  Subjects. — Buster  Keaton  in  "The 

Frozen  North,"  Pathe  news  reels,  Literary 
Digest. 

Daily  Press  Comments. — About  the  most 
favorable  thing  one  can  say  anent  Katherine 
MaeDonald's  latest  is  that  it  has  a  few 
good-looking  women  in  the  cast  besides  the 
star. — Journal.  Buster  Keaton 's  burlesque 
on  the  far  north  pictures  is  sure  to  amuse 
anyone  who  feels  himself  fed  up  on  Mounted 
Police  stories  and  the  like. — Journal. 

"THE  HEADLESS  HORSEMAN" 
(Hodkinson) 

SYMPHONY  THEATRE,  LOS  ANGELES. 
— Admission  39-55  cents.  Very  good  busi- 

ness. A  line-up  every  night  and  the  ma- tinees better  than  usual.  Held  over  for  a 
second  week.  Generous  advertising  both  on 
the  boards  and  in  the  dailies.  Symphony  in- 

vited 2,500  school  teachers  to  view  the  pic- ture. 

Short  Subjects. — Fox  News,  Starland  Re- 
view, Hy  Mayer  cartoon. 

Press  Comments. — Rogers  gets  full  mea- 
sure of  hick  humor  out  of  the  character 

adding  a  dash  of  wistfulness  and  whimsy 
which  make  the  portrayal  a  thoroughly  de- 

lightful one.— Times.  Rogers  and  his  direc- 
tor are  to  be  complimented  for  giving  us  a 

splendid  story,  in  which  they  have  notably 
avoided  the  well-known  hokum  with  re- 

straint that  amounts  to  high  art. — Examiner. 
Exceptionally  good  as  he  brings  to  the  char- acter a  whimsical  humor  and  kindliness  that 
imparts  of  real  mirth  to  the  picture. — Her- 

ald. Some  may  complain  that  the  picture  is 
slow,  but  to  others  it  is  this  quality  that 
gives  the  production  its  charm. — Express. 

"HONOR  FIRST" 
(Fox) 

ARCADIA  PHILADELPHIA,  PA. — Ad- 
mission 50  cents.  Drew  so  poorly  that  it  was 

taken  out  Wednesday,  and  supplanted  by 
"The  Prisoner  of  Zenda."    This  drew  well. 
Exploitation. — Was  restricted  to  regular 

newspaper  space,  and  few  window  cards. 
Short  Subjects. — Pathe  News,  "When 

Summer  Comes"  (Mack  Sennett  comedy), 
Screen  Snapshots  and  "Grandfather's Clock"  (novelty). 

Daily  Press  Comments. — The  tale  is  one  of 
lively  interest  throughout. — Ledger.  Some 
excellent  scenic  effects  are  shown,  both  in 
the  trenches  and  in  Paris. — Inquirer. 

"THE  KICKBACK" (F.  B.  O.) 
ALHAMBRA  THEATRE,  LOS  ANGEL- 

ES.— Admission  28-39,  39-55  cents.  Chil- 
dren 15  cents  at  all  times.  Just  ordinarily 

fair  business.  No  exploitation  and  the  us- 
ual weekly '  advertising. 

Short  Subjects. — International  News — 
' '  Toonerville  Tactics ' ' — Overture. 

Press  Comments. — One  of  the  best  staged 
bar-room  fights  you  ever  want  to  view.  The 
story  is  well  told. — Times. 

"KINDRED  OF  THE  DUST" (First  National) 
COLISEUM,  SEATTLE,  WASH. — Admis- 

sion, 25-35-50  cents.  Heavy  patronage, 
matinees  particularly  good. 

Exploitation. — Newspaper  advertising  an- 
nouncing setting  of  story  was  laid  in  state 

of  Washington,  proved  business  getter;  bill- 
boards, window  cards,  illuminated  lobby frames. 

Short  Subjects. — Topics  of  the  Day,  Pa- 
the News,  Kinograms. 

"LORNA  DOONE" 
(First  National) 

KINEMA  THEATRE,  LOS  ANGELES.— 
Admission  25-35-55,  25-35-55-80  cents.  In  the 
second  week  the  picture  just  got  by.  The 
same  advertising  was  carried  the  second 
week  until  Thursday  and  then  cut  to  normal. 

Short  Subjects. — The  Sherwood's  Singing 
Orchestra,  Kinema  Pictorial  Review,  Topics 
of  the  Day,  Co-operative  Prizma  "Valse 
Ballet,"  Burr  Cartoon  "Fresh  Fish." Press  Comments. — Maurice  Tourneur  has 
made  the  most  of  the  big  dramatic  episodes 
of  the  book  in  his  picturization  of  the  grip- 

ping tale. — Herald.  Aside  from  the  pic- torial beauty  there  is  a  tense  gripping  story 
with  drama  and  thrills.- — Express. 

"THE  LONE  HAND" 
( Universal) 

COLUMBIA,  SEATTLE,  WASH. — Admis- 
sions 25-35  cents.  Played  to  good  business. 

Coupled  with  special  "Jazz  Week"  of  mu- sic. 
Exploitation. — Newspaper  advertising  and 

lobby  trim.  Tieup  with  music  store  on  Jazz 
idea. 
Short  Subjects. — "Wedding  Pumps" 

Brownie,  (Century  Comedy),  International 
News,  with  Armistice  Day  Parade  and  Big 
football  scenes. 

Press  Comments. — Though  a  Western  com- 
edy, "The  Lone  Hand"  has  a  thrill  or  two 

woven  into  its  theme,  along  with  a  charm- 
ing love  story. — Times. 

"THE  MAN  WHO  SAW 

TOMORROW" 
(Paramount) 

MISSOURI,  ST.  LOUIS,  MO. — Admission 
30-35-50  cents.  Excellent  business  entire 
week. 

Exploitation. — Billboards,  window  cards, 
street  car  ads,  lobby  cards,  regular  news- 

paper space  with  display  on  Sunday. 
Short  Subjects. — "Fun  From  the  Press," 

Literary  Digest,  "The  Haunted  House" 
(Sunshine  Comedy)  Organ  Solo  "The  En- 

chanted City"  Mutt  and  Jeff  at  the  Sea Shore  Cartoon. 
Daily  Press  Comments. — Thomas  Mei- 

ghan's  finest  role.  The  production  is  han- 
dled with  skill. — Globe-Democrat. 

STANLEY,  PHILADELPHIA,  PA.— Ad- 
mission 50  and  75  cents.  Business  showed  a 

noticeable  improvement  after  a  three  weeks' 
slump.  First  three  days  were  not  very  strong, 
but  latter  part  of  week  carried  business  over the  top. 

Exploitation. — Tom  Meighan,  the  star  fea- 
tured in  all  advertising,  and  Hans  Kindler, 

highest-priced  individual  musical  attraction 
in  pictures,  linked  up  with  production. 

Short  Subjects. — Kinograms,  Pathe  Newe, 
Topics  of  the  Day,  "Felix  Minds  the  Kids" 
(comedy)  and  "Old  Glory"  (noveltv  reel). 

Daily  Press  Comments. — Thomas  Meighan 
has  appeared  in  many  recent  picture  stories 
better  than  the  present  offering,  but  what 
this  one  lacks  in  the  way  of  compelling  in- 

terest, it  atones  for  in  elaboration  of  scenic 
and  other  details. — Ledger.  A  good  narra- 

tive and  one  which  has  no  small  degree  of 
originality  to  it. — Inquirer. 
COLUMBIA,  PORTLAND,  ORE. — Admis- 

sion 25-35-50  cents.  This  picture  drew  such 
good  business  that  it  was  run  ten  days  in- 

stead of  the  usual  week. 
Exploitation. — Lobby  stills  and  posters, 

window  cards,  good  big  ads  in  the  papers, 
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and  well  advertised  by  slides  in  the  other 
theatres  owned  by  Jensen  von  Herberg. 

Short  Subjects.— Kinogram  News  (Educa- 
tional), Blazes  (Ed.),  Movie  Chats  No.  29— 

Hod'kinson. 
Press  Comments. — Something  of  a  new 

role  has  been  given  to  Thomas  Meighan  in 
this  picture. — Telegram. 

"THE  MAN  WHO  PLAYED  GOD" {United  Artists) 

BOSTON  THEATRE,  BOSTON,  MASS.— 
Admission  20  cents  bottom  morning  to  60 

cents  top  evening.  Went  over  strong  and 
played  to  great  business. 

Exploitation— Stretches  across  the  foyer 

in  advance.  Advance  screen  flashes  Fea- 
ture ads  in  all  papers.  Posters  in  all  sub- 
way and  elevated  stations.  Window  cards and  one  sheets. 

Short  Subjects.— Pathe  News  Weekly  and 

Topics  of  the  Day.  Aesop's  Fable.  Larry 
Semon  in  "The  Agent."  (Vitagraph). 

Daily  Press  Comment. — It  has  no  part 

that  would  offend  the  sense  of  the  squeam- 
ish and  abounds  in  those  appeals  to  human 

nature  that  would  win  the  favor  of  the  audi- 
ences.—Post.  Proves  Arliss  as  the  graphic 

figure  of  the  screen— Transcript. 

"THE  MAN  SHE  BROUGHT  BACK" (Playgoers) 

MAJESTIC,  DALLAS,  TEXAS. — Admis- 
sion matinee  25,  35  cents;  night  25,  55  cents. 

Attendance  about  average. 

Exploitation. — Newspaper  space,  posters and  frames. 

Short  Subjects. — Five  acts  vaudeville. 

Daily  Press  Comment. — A  powerful  drama 
of  the  Northwest.— Herald.  An  exciting 

story  of  the  North  West  Mounted  is  told 
anew  —Journal.  Another  one  of  those  north- 

western mounted  police  stories.— Dispatch. 

"MISSING  HUSBANDS" (Metro) 

GRAND,  BETHLEHEM,  PA— Good  busi- 
ness for  booking  and  universal  praise. 

Exploitation. — Snappy  references  to  Paris, 
Pierre  Benoit's  novel  and  some  effective 

playing  up  of  mats  in  advertising. 

"MOONSHINE  VALLEY" (Fox) 
ORPHEUM,  OKLAHOMA  CITY,  OKLA. 

—Admissions  10,  35,  55  cents.  Good  business. 
Short  Subjects.— Mutt  &  Jeff  Cartoon. 

The  Fox  News. 

Exploitation. — Usual  newspaper  space  and 
lobby  display. 

"MORE  TO  BE  PITIED  THAN 

SCORNED" (C.  B.  C.) 
BUTTERFLY,  MILWAUKEE. — General 

admission  30  cents.    Only  fair  business. 

Short  Subjects. — Hi  Mayer  Travelaugh; 
two  act  Century  comedy. 

Daily  Press  Comments. — It  is  melodrama, 
almost  of  the  lurid  variety,  but  an  excellent 
cast  succeeds  in  interpreting  the  roles  in  hu- man fashion. — Milwaukee  Sentinel. 
PANT  AGES  THEATRE,  LOS  ANGELES. 

— Admission  55  cents.  Children  15  cents  at 
all  times.  Went  over  very  good  with  the 
vaudeville  program.  The  usual  advertising 
and  no  exploitation. 

Short  Subjects. — Overture,  Hallroom  Boys 
Comedy,  6  acts  of  vaudeville,  Argonaut  Mine 
Disaster. 
Press  Comments. — A  melodrama  with 

fighting  and  weeping  which  holds  the  inter- est to  the  end. — Record.  It  is  thoroughly 
enjoyable  and  well  acted,  directed  and  pho- 

tographed.— Express. 
"NERO" 

(Fox) 
APOLLO,  INDIANAPOLIS,  IND. — Ad- 

mission 25-40  cents.  Opening  to  about  a 
half -filled  house;  business  increasing  to  S.  R. 

O.  in  the  evening.  General  satisfaction  as  a 
spectacle. 

Exploitation. — Increased  newspaper  space 
and  heavy  street  billing.    Attractive  lobby. 

Short  Subjects. — "Fun  From  the  Press" 
and  Fox  News.  Special  music  by  a  syn- 

copated orchestra. 
Press  Comment. — A  big  spectacular  pro- 

duction that  ranks  with  the  best  of  the 
year. — The  News.  One  of  the  few  pictures 
that  is  not  overrated  by  the  flattering  ad- 

vance notices. — The  Star. 

"OATH  BOUND" 
(Fox) 

LOEW'S  BIJOU,  BIRMINGHAM,  ALA- 
BAMA.— Admission  10-20-30  cents.  Business 

very  good. 
Exploitation.— The  usual  lobby  stills, 

newspaper  publicity,  advance  and  reviews, 
and  display  advertisements. 

Short  Subjects. — Fox  News  Number  11, 
"Just  Dogs,"  Century  Comedy,  Pathe  Re- 

view Number  171,  "Beyond  the  Beaten 
Trail,"  Bromberg  feature,  Chester  Outing. 
Press  Comment. — A  very  informative  and 

interesting  moving  picture  program  at 
Loew 's  this  week,  in  addition  to  the  vaude- 

ville stunts.— Birmingham  News. 

"ON  THE  HIGH  SEAS" 
(Paramount) 

MALL  AND  PARK,  CLEVELAND,  O.— 
Admission,  25-35-40  cents.  Drew  to  splendid 
business  at  both  theatres  evenings,  matinees 
not  so  big.  Played  at  Mall  three  days,  at 
Park  all  week.    No  extra  exploitation. 

Press  Comment. — The  tale  is  wildly  im- 
probable but  made  interesting  because  the 

director  knew  when,  where  and  how  to  get 
the  best  effects. — Plain  Dealer.  Scenes  are 
made  with  great  elaborateness  especially 
those  showing  the  sinking  of  the  first  ship 
and  later  the  sinking  of  the  derelict. — Press. 
Never  in  the  history  of  films  have  such 
scenes  been  caught  by  the  camera — they  are 
undeniably  the  most  beautiful  ever  reflected 
on  the  silver  sheet. — News. 
COLONIAL,  INDIANAPOLIS. — Admis- 

sion 25-40  cents.  Opening  to  S.  R.  O.,  which 
continued  throughout  the  day. 

Exploitation. — Usual  newspaper  advertis- 
ing and  billboard  and  street  car  cards. 

Short  Subjects. — Cartoon  comedy  and  Pa- 
the news. 

Press  Comment. — Thrills,  fast  action  and 
an  especially  capable  cast  make  "On  the 
High  Seas ' '  an  entertainment  above  the 
average  good. — The  News.  It  is  a  picture 
of  very  speedy  action  and  many  virile 
scenes. — The  Star. 

STRAND,  ATLANTA  GEORGIA.— Ad- mission 20  cents.  Business  was  well  above 
average. 

Short  Subjects. — A  Hank  Mann  comedy, 
"Tenderfoot  Luck"  and  Selznick  News.  As 
a  special  additional  number  on  the  program 
was  a  short  feature  on  the  danger  and  cure 
of  cancer. 

Press  Comments. — This  is  a  picture  replete 
with  thrills. — Atlanta  Georgian. 
MAJESTIC,  PORTLAND,  ORE.— Admis- 

sion 25-35-50  cents.  This  picture  drew  bet- 
ter than  the  average. 

Exploitation. — Shadow  box  on  corner  op- 
posite theatre  drew  considerable  attention, 

pictures  in  lobby,  usual  window  cards,  paper 
ads,  etc. 

Short  Subjects. — ' '  Accidental  Wealth ' ' 
(Universal).    International  News. 

"ONE  WEEK  OF  LOVE" (Selznick) 
CALIFORNIA  THEATRE,  LOS  ANGEL- 

ES.— Admission  25-35-55,  35-55-75  cents. 
Very  good  business.  The  usual  advertising 
and  no  exploitation. 

Short  Subjects. — Aesop's  Fables  "The 
Elephant 's  Trunk ' ' — California  Review  and 
Magazine — Topics  of  the  Day. 

Press  Comments. — The   director  and  his 

really  excellent  cast  have  been  able  to  make 
it  all  seem  probable  enough  to  hold  the  at- 

tention. "The  Elephant's  Trunk"  is  what 
we  call  real  entertainment  with  a  brain. — 
Times.  The  plot  is  exaggerated  and  at  times 
the  psychological  reactions  of  the  heroine 
are  decidedly  foggy,  but  the  acting  on  the 
whole  is  cleverly  done. — Examiner.  It  has 
all  the  popular  elements  of  success  including 
romance,  suspense,  dramatic  adventure,  uni- 

ty, a  capable  and  interesting  cast  and  above 
all  an  unusually  good  treatment. — Express. 
It  is  a  good  picture  and  a  good  adventure 
and  there  is  no  reason  to  be  critical. — Rec- 

ord. There  are  nearly  as  many  love  inci- 
dents as  there  are  genuine  danger  and  haz- 

ard thrills. — Herald. 

"THE  PRIMITIVE  LOVER" 
(First  National) 

STRAND,  SCRANTON,  PA.— Made  tre- 
mendous appeal  as  well  as  being  unqualified success. 

Exploitation. — Mats  of  Connie  Talmadge 
and  Harrison  Ford. 

"THE  PRISONER  OF  ZENDA" 
(Metro) 

TRIANON   THEATRE,  BIRMINGHAM, 
ALABAMA. — Admission,  15-35  cents. 

Exploitation. — The  picture  was  reviewed 
at  length  in  the  Birmingham  News  by  Bir- 

mingham's most  popular  preacher  and  en- 
dorsed by  him,  in  connection  with  the  cele- 

bration of  Children's  Book  Week. 
Press  Comment. — By  Dr.  John  A.  McSpor- 

ran,  I  take  off  my  hat  to  the  directors  and 
actors.  They  have  done  a  really  fine  piece 
of  work.  They  have  made  clean  romance 
and  chivalry,  pomp  and  splendor  to  live 
again  in  this  picture  of  a  little  country 
tucked  away  in  the  land  of  daydreams.  The 
beauty  about  Euritania  in  this  picture  is 
that  it  really  exists  for  those  who  have  the 
imagination  and  the  courage  to  possess  it, 
the  place  where  right  triumphs  and  beauty 
is  the  greatest  thing. — Birmingham  News. 
CLJ2TT0N  SQUARE,  ALBANY,  N.  Y.— 

Admission  28  cents.  Did  not  come  up  to 
Manager  Fred  Elliott's  expectations  as  a drawing  card.  Business,  however,  was  above the  average. 

Exploitation. — Extra  newspaper  space  and 
window  cards.  Remainder  of  program  con- 

sisted of  news  weekly  and  Fun  from  the Press. 

Daily  Press  Comments. — Motion  picture 
entertainment  in  its  best  sense.  The  pic- 

ture has  everything. — Times-Union.  One  of 
the  season's  super-plays. — Journal.  The 
Clinton  Square  should  have  a  busy  week 
with  this  picture. — Knickerbocker-Press. 
AMERICAN,  TROY,  N.  Y— Admission  25 

cents.  Proved  the  biggest  business-getter 
at  this  house  since  "Manslaughter"  and  it 
is  the  first  picture  outside  of  "Way  Down 
East"  which  has  ever  been  held  for  a  sec- 

ond week  in  Troy.  Matinee  business  big 
and  house  packed  nightly  at  seven  o'clock. 
According  to  Benjamin  Appel,  owner  of  the 
American,  it  brought  him  more  money  than 
anything  in  months. 
Exploitation. — Extra  newspaper  space.  Re- 

mainder of  program  consisted  of  news  week- ly and  comedy. 

"QUEEN  OF  THE  MOULIN 

ROUGE" 

(American  Releasing) 

BLUE  MOUSE,  PORTLAND,  ORE.— Ad- mission 25-35-50  cents.    This  attraction  drew 
crowds  all  week.    Good  business  at  matinees 
also. 

Exploitation. — A  pretty  prologue  with 
dancer  dressed  as  one  of  the  characters  in 
the  picture.  Usual  lobby  stills,  news  space 
and  window  cards. 

Short  Subjects. — Entertaining  the  Boss, 
(S.  C.  O.),  Fox  News,  Overture. 
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Press  Comments. — Lavish    drama. — Jour- 
nal. 

"QUEEN  OF  SHEBA" (Fox) 
GRAND,  HAZLLTON,  PA.— Great  hit, 

packed  houses,  hundreds  turned  away,  could 
have  been  run  for  week  or  two.  Opposed 
by  home  talent  shows,  operatic  visitors  and 
other  affairs. 

Exploitation. — Just  newspapers  and  lobby 
showings  of  photos. 
GALAX  THEATRE,  BIRMINGHAM, 

ALA. — Admission  10-20  cents.  Business  was 
good  for  a  second  run. 

Exploitation. — Special  lobby  decorations 
and  the  usual  newspaper  publicity  and  dis- 

play advertisements. 
Press  Comment. — A  magnificent  produc- 

tion in  every  way. — Birmingham  News. 

"RAGS  TO  RICHES" 
(Independent  Film    Corp. — First  Rights) 

VICTORIA,  PHILADELPHIA,  PA.— Ad- 
mission 35  cents.    Drew  packed  houses  all 

week. 
Exploitation. — Extra  newspaper  space,  and 

lobby  of  houses  literally  plastered  with  nov- el cut  outs. 
Short  Subjects. — Pathe  News,  and  Mack 

Bennett  comedy,  "When  Summer  Comes." 
Daily  Press  Comments. — In  this  picture 

Wesley  gives  an  outstanding  performance.— 
Ledger.  It  is  a  picture  filled  with  action 
and  young  Barry  is  seen  at  his  best. — In- 
quirer. 
ALCAZAR  THEATRE,  BIRMINGHAM, 

ALABAMA. — Admission  10-35  cents.  Busi- 
ness was  very  good. 

Exploitation. — The  usual  newspaper  pub- 
licity before  and  after  the  first  showing, 

and  special  lobby  decorations. 
Press  Comment. — The  picture  is  one  of  the 

most  entertaining  melodramas  that  has  been 
shown  in  a  long  time  and  is  an  excellent  se- 

lection for  book  week.- — Birmingham  News. 
CRITERION,  OKLAHOMA  CITY,  OKLA. 

— Admissions  10,  20,  30,  50  cents.  Good  busi- ness for  entire  week. 
Short  Subjects. — International  News.  Will 

Rogers  in  "The  Ropin'  Fool." 
Exploitation. — Usual  newspaper  space, 

billboards,  window  cards  and  lobby  display. 

"REMEMBRANCE" (Goldwvn) 
LIBERTY  THEATRE,   KANSAS  CITY, 

MO. — Admission  15-35  cents.  The  weekly 
attendance  was  good. 

Exploitation. — The  fact  that  Rupert 
Hughes  wrote  and  directed  the  production 
was  featured.  Billboard  and  lobby  display 
space. 

Short  Subjects.— " The  Blacksmith"  (com- 
edy), "Capitol  Shots"  (Novelty)  and  Pa- the and  Fox  News. 

Daily  Press  Comments. — A  strong  remind- 
er of  "The  Good  Provider"  although  not  so 

good  a  picture. — Star-Times.  An  original 
screen  story. — Journal-Post. 

"RICH  MEN'S  WIVES" (Preferred) 

LYRIC,  ALLENTOWN,  PA.— Strong  in- terest maintained  for  whole  week. 
Exploitation. — Clever  publicity  given  on 

basis  of  luxury. 

"THE  ROSARY" 
(First  National) 

DELMONTE,  ST.  LOUIS,  MO.— Admis- 
sion 25-50  cents.  Largest  week  this  house 

enjoyed  since  reopening. 
Exploitation. — Tieup  with  St.  Charles  Bor- 

romeo  Italian  Catholic  School,  billboards, 
window  cards,  street  car  ad.,  regular  news- 

paper space,  special  stories  on  school  bene- 
fit, advance  flashes  on  screen. 

Short  Subjects. — Delmonte  News  and 
Views,  "Fun  From  the  Press,"  Literary 
Digest,  a  comedy. 

Daily  Press  Comments. — On  the  sereen  is 
shown  a  newer  and  truer  version  of  the  dra- 

ma that  has  long  held  a  thrill  yf  or  the  world 
through  song  and  stage. — Globe-Democrat. 

"DOUGLAS  FAIRBANKS  IN  ROBIN 

HOOD" 

(United  Artists) 
GRAUMAN'S  HOLLYWODD  THEATRE, 

LOS  ANGELES.— Admission  50-75-$1.00,  75- 
$1.00-$1.50.  In  the  fourth  week  and  holding 
its  own.  This  is  the  only  cinema  theatre 
in  Los  Angeles  with  reserved  seats  policy 
and  it  is  proving  a  pleasing  success. 
Short  Subjects. — Overture  to  "Robin 

Hood ' ' — Atmospheric  Prologue  which  is 
very  elaborately  staged. 

"SHATTERED  IDOLS" (Hoaianson) 
CLUNES  BROADWAY,  LOS  ANGELES. 

— Admission  15-25,  25-35  cents.  Management 
reported  business  could  hardly  been  better. 
People  streamed  in  all  day  every  day  of  the 
week's  run.  The  usual  weekly  advertising 
was  used  and  no  exploitation. 
Short  Subjects. — Overture,  Kinograms, 

Lloyd  in  "Si  Senor, "  Solo. 
Press  Comments. — It  is  about  as  good  a 

picture  as  you  will  run  across  in  many 
months. — Times. 

"SHERLOCK  HOLMES" (Goldwyn ) 

RIALTO,  ALLENTOWN,  PA.— Big  suc- 
cess for  whole  run. 

Exploitation. — Conan  Doyle 's  master 
work  so  well  known  that  some  elaborate  ad- 

vertising on  story  and  star  did  trick  with- out trouble. 
WEST  END  LYRIC,  CAPITOL,  ST. 

LOUIS,  MO.— Admission  20-30-40  cents. 
Drew  big  attendance  all  week. 

Exploitation. — Billboards,  window  cards, 
street  car  ad,  advance  flashes  on  screen,  us- 

ual newspaper  space. 
Short  Subjects. — Pathe  Weekly,  Topics  of 

the  Day,  a  comedy. 
Daily  Press  Comments. — Is  recommended 

as  one  of  the  seasons  finest  productions  and 
Barrymore 's  greatest  picture. — Globe-Demo- crat. 
STRAND,  SEATTLE,  WASH— Admission 

35-50  cents.  Played  to  capacity.  Big  ma- 
tinees, long  lineup  on  opening  days. 

Exploitation. — Advance  advertising,  bill- 
boards, window  cards,  effective  lobby  with 

silhouettes  of  star.  Good  tieup  with  leading 
paper  running  Conan  Doyle  Spiritualism  ar- 

ticles, which  invite  public  opinion. 
Short  Subjects. — "Crash,"  (Cameo  Com- 

edy), Kinograms,  Scotty  Weston,  Jr.,  in 
buck  and  wing  dance  specialty. 
Press  Comments. — The  production  is  the 

kind  that  arouses  enthusiasm,  a  big  picture 
with  thrills  and  mystery  and  romance  and 
adventure  enough  to  suit  every  sort  of  thea- 

tregoer.— Times. 
"THE  SIN  FLOOD" (Goldwyn) 

NEW  GRAND  CENTRAL,   ST.  LOUIS, 
MO. — Admission  30-50  cents.  Business  very 
good  entire  week,  matinees  good. 

Exploitation. — Billboards,  window  cards, 
street  ear  signs,  advance  flashes  on  screen, 
usual  newspaper  space  with  display  on  Sat- 

urday and  Sunday. 
Short  Subjects. — Topics  of  the  Day,  Pathe 

Weekly  and  News.  Organ  solo  The  En- 
chanted Fiddle  (Aesop's  Fables),  "Ocean 

Swells"  (Comedy),  Musical  Selections. 
Daily  Press  Comments. — There's  a  genuine 

idea  behind  this  picture  and  makes  it  dif- 
ferent from  most  screen  attractions. — Globe- 

Democrat. 

"SILVER  WINGS" (Fox) 

LOEW  STATE,  LOS  ANGELES.— Admis- 
sion 25,  30-50  cents.  Children  15  at  all 

times.  Management  reported  a  good  picture 
but  very  poor  business.  The  usual  adver- 

tising and  no  exploitation,  except  the  news 
stories  on  Mary  Carr. 

Short  Subjects. — International  News,  Mutt 
and  Jeff  Comedy  ."Cold  Turkey,"  Weekly. Press  Comments. — Its  subtle  humor  and 
tender  scenes  carry  a  smile  and  a  sob  for 
everyone. — Herald.  The  success  of  the  pic- 

ture lies  wholly  in  the  selection  for  the  role 

of  the  mother  of  Mary  Carr. — Record.  If 
mother  pictures  still  hold  their  popularity, 
and  perhaps  they  still  do,  this  one  should 
reach  and  touch  the  feelings  of  the  be- 

holders.— Times. 

"SKIN  DEEP" (First  National) 
KARLTON,  PHILADELPHIA,  PA.— Ad- 

mission 50  cents.  Did  a  very  satisfactory 
business  throughout  the  week.  Evenings 
were  especially  strong. 

Exploitation. — Milton  Sills  was  featured 
in  all  advertising  as  the  star  of  the  produc- 
tion. 

Short  Subjects.— " Ocean  Waves"  (Com- 
edy), Kinograms,  Movie  Chats,  and  Pathe News. 

Daily  Press  Comments. — Much  of  engross- 
ing interest  occurs  in  this  picture. — Ledger. 

Mr.  Sills  puts  the  story  over  with  a  bang, 
even  in  the  most  exciting  spots  his  personal- 

ity is  felt. — Inquirer. 
CIRCLE,  INDIANAPOLIS,  IND. — Ad- 

mission 25-40  cents.  Unusually  good  open- 
ing; hundreds  turned  away  at  night. 

Exploitation. — Tieup  with  nurses  organ- 
ization and  American  Legion.  Heavily billed. 

Short  Subjects. — "Ocean  Swells,"  (Chris- 
ty), "It  is  amusing  without  being  rough," the  News.  Pathe  news  reel  and  Topics  of 

the  day.    Excellent  musical  program. 
Press  Comment. — Thoroughly  entertaining 

and  delightfully  varied  is  the  program  at  the 
Circle  this  week. — The  News  Sheer  melo- 

drama, with  a  far-fetched  plot,  but  despite 
its  incredibility  it  is  not  uninteresting. — The  Star. 
LELAND,  ALBANY,  N.  Y. — Admission 

28  cents.  Proved  a  strong  picture  for  all 
six  days,  filling  the  house  to  capacity.  No 
extra  exploitation. 

Short  Subjects. — News  reel,  "Just  Dogs," (comedy). 
Daily  Press  Comments. — Manager  Perrin 

showed  good  judgment  in  getting  this  pic- 
ture.-— Journal.  There  is  not  a  woman  in  the 

film  world  more  popular  than  Irene  Castle 
and  that  is  the  reason  the  South  Pearl 
Street  show  house  is  crowded  this  week. — 
Knickerbocker  Press.  This  picture  reveals 
Irene  Castle  as  a  versatile  actress. — Times- 
Union. 

"SMUDGE" 
(First  National) 

LAFAYETTE    SQUARE,    BUFFALO. — 
Admission  20  to  50  cents.- — Business  was  ca- 

pacity all  week.  Jimmy  Hussey,  the  com- 
edian, however,  must  be  given  credit  for 

most  of  the  business. 
Exploitation. — Newspaper  advertising, 

window  cards,  billboards,  big  flash  on  front of  house,  lobby  display. 
Short  Subjects. — Hal  Roach  comedy  Bur- 

lingham  scenic,  Hy  Mayer  Travelaugh,  Fox 
News. 

Daily  Press  Comment. — Although  there  is 
a  sameness  to  most  Ray  pictures,  because 
of  the  particular  talents  of  the  youthful 
star,  "Smudge,"  is  different. — Enquirer.  It 
abounds  in  funny  and  exciting  incidents. — 
Evening  News.  The  story  unfolds  with 
thrilling  incidents. — Express.  Ray  hits  the 
bulls  eye  again  in  this  film. — Commercial. 

"SONNY" 
(First  National) 

STRAND,  SCRANTON,  PA.— Made  good 
three  days'  run  and  drew  well. 

Exploitation. — Strand  Management  pushed 
exploitation  on  dignified  plane  of  presenta- 

tion. Was  rated  good  enough  for  special 
notices  in  newspapers,  something  unusual  in 
Scranton. 

"THE  SONG  OF  LIFE" 
(First  National) 

MARK-STRAND,  BUFFALO.— Admission 
15  to  25  cents.    Business  was  only  fair. 

Exploitation. — Newspaper  advertising,  lob- 
by display  and  window  cards. 

Short  Subjects. — Joe  Rock  in  "  Ali  Baba," 
Kinograms. 

Daily  Press  Comment. — It  is  a  human  in- 
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terest  film  with  a  pronounced  appeal,  and 
should  be  popular  entertainment  for  those 
tired  of  sex  pictures. — Courier. 

"STRONGHEART" 
(First  National) 

EMPRESS  THEATRE,  OKLAHOMA 
CITY,  OKLA. — Admissions  10  and  25  cents. 
Excellent  business  for  entire  week. 
Short  Subjects. — Pathe  News. 
Exploitation. — Usual  newspaper  advertis- 

ing, bill  board  and  window  cards. 

"TAILOR  MADE  MAN" 
(United  Artists) 

COLONIAL,  ALLENTOWN,  PA.— Usual 
success  that  follows  Bay  here.    Big  crowds. 

Exploitation. — Publication  of  telegrams 
endorsing  play,  some  special  writeups,  lobby 
displays  showing  star  and  cast. 

"THROUGH  A  GLASS  WINDOW" 
(Paramount) 

MILES,  SCRANTON,  PA.— Average  at- tendance. 

Exploitation. — Be-opening  under  Comer- 
ford  ownership  after  several  years  of  Charles 

H.  Miles  regime  characterized  by  usual  Com- 
erford  publicity,  together  with  stills,  posters, 
electric  signs  and  special  readers. 

"TIMOTHY  QUEST" 
(American  Releasing) 

CIRCLE,  CLEVELAND,  O. — Admission 
25  cents.  Fair  business  all  week.  Very  little 

exploitation  other  than  at  advance  screen- 
ing for  local  community. 

Press  Comment. — A  wholesome  comedy, 
well  acted. — News. 

"TO  HAVE  AND  TO  HOLD" (Paramount) 

STRAND,  ALLENTOWN,  PA.— Went 
through  billing  with  fairly  good  attendance. 

Exploitation. — Costume  drama  of  early 
Virginian  history  given  all  possible  display. 
PALACE,  DALLAS,  TEXAS.— Admission 

matinee  25,  35  cents;  night  35,  55  cents. 
Week's  business  high  satisfactory. 

Exploitation. — Huge  cutout  of  book  with 
scene  from  story  in  front  of  box  office. 
Hand  painted  frames  in  lobby.  Newspaper 
and  poster  advertising. 

Short  Subjects. — "The  Fortune  Hunters" 
(Fables),  International  News,  Pathe  News, 
Pathe  Review,  Pathecolor,  Vocal  solo,  "The 
Speeder"  (Educational). 

Daily  Press  Comment. — As  colorful  a  ro- 
mance as  movie  fans  could  wish  to  see.— 

News.  From  every  possible  standpoint  it  is 

a  great  picture  and  one  which  will  un- doubtedly rank  high  among  the  films  of 
the  year. — Journal.  A  rare  picturization 
of  one  of  the  best  loved  romances  of  Amer- 

ican history. — Dispatch.  Wholly  excellent, 
wholly  entertaining  and  thoroughly  absorb- 

ings— Herald. 
STRAND  THEATRE,  BIRMINGHAM, 

ALA. — Admission  10-35  cents.  Business  was 
very  good  this  week. 

Short  Subjects. — International  News  Reel. 
Exploitation. — Picture  Reviewed  by  a 

popular  minister  of  the  city  in  connection 
with  the  celebration  of  Children's  Book 
Week.  Also  the  lobby  was  decorated  with 
posters  and  pictures  of  Mary  Johnson.  The 
pictures  announced  the  author  as  Birming- 

ham's own.  The  usual  newspaper  publicity, 
display  advertising  and  special  posters. 

Press  Comment. — By  the  Rev.  Dr.  W.  B. 
Hendricks,  'To  Have  and  To  Hold,"  is  one 
of  the  most  entertaining  pictures  that  has 
come  to  our  city  in  many  days.  It  has  dis- 

tinct educational  and  historical  value  also. — 
Birmingham  News. 
LORENZ,  BETHLEHEM,  PA. — Unquali- 

fied success,  steady  crowds. 
Exploitation. — Romantic  story  of  Johnson 

novel  featured  in  advertising. 

"TRIFLING  WOMEN" 
(Metro) 

STILLMAN  -THEATRE,  -OHIO.— Admis- 
sions 35-60  cents.  Drew  to  exceptional  busi- 

ness at  both  the  matinees  and  evening  per- 
formances, in  fact  business  warranted  a  sec- 

ond week's  engagement. 
Exploitation. — Attractive  lobby,  dash 

cards  on  street  cars,  Newspaper  stories.  A 
prologue  "The  Vampire"  featuring  a  local 
vocalist  was  used  with  the  feature.  "Per- 

fect lip  contest"  held  in  one  of  the  news- 

papers. "UNDER  TWO  FLAGS" 
( Universal) 

LINCOLN.  TROY,  N.  Y.— Admission  35 
cents.  While  this  picture  did  fairly  well, 
it  did  not  pan  out  anything  exceptional. 
"The  Prisoner  of  Zenda, "  two  blocks  dis- 

tant, played  to  waiting  lines  each  night 
while  "Under  Two  Flags"  just  about  filled 
the  house,  and  that's  all. 

Exploitation. — Additional  newspaper  space 
and  plenty  of  billing  over  the  city. 

Short  Subjects. — International  news  reel, 
"The  Frozen  North,"  (comedy). 

OLYMPIC,  BUFFALO. — Admission  15-35 
cents.  Very  satisfactory  business.  Audi- 

ences at  each  show  spontaneously  broke  in 
to  applause. 

Exploitation.— Three  Arabian-clothed  per- 
sons on  horseback  and  sent  them  through 

the  downtown  streets.  A  young  lady  im- 
personated Cigarette.  The  lobby  was  decor- 

ated with  the  flags  of  all  nations.  There 
was  some  fine  newspaper  advertising  and  a 
well-papered  city. 

Short  Subjects. — "Solid  Ivory,"  a  Cen- 
tury comedy,  International  News  and  "De- 

vastated France."  A  local  girl  appeared  in 
<a  dance  prologue. 

Daily  Press  Comment. — Entertainment  of 
a  most  appealing  nature. — Courier.  Some 
one  went  through  the  files  of  the  best  sellers 
of  two  decades  ago,  found  the  romantic  nov- 

el, ' '  Under  Two  Flags, ' '  by  Ouida,  cast  Pris- 
cilla  Dean  as  the  appealing  "Cigarette,"  the 
vivandiere,  and  Stuart  Holmes  as  the  exiled 
Englishman  seeking  to  forget  the  past  as  a 
private  in  the  French  foreign  legion  of  Al- 

giers, wrote  a  scenario  around  the  plot  and 
released  it  to  the  delighted  world  at  the 
Olympic  Theatre  last  evening. — Evening 
News. 

"WHEN   KNIGHTHOOD    WAS  IN 

FLOWER" OHIO,  INDIANAPOLIS,  IND.— Admis- 
sion 25-40  cents.  Opening  to  long  line  in 

front  of  box-office.  Hundreds  turned  away 
at  evening  performances. 

Exploitation. — Special  advertising  in  news- 
papers several  days  in  advance  and  special 

billing;  lobby  specially  decorated;  doormen 
and  ushers  attired  in  costumes  of  the  per- 

iod represented  in  the  picture.  Publicity 
set  forth  fact  that  picturization  was  from 
the  book  by  Charles  Major,  who  was  born  in 
Indianapolis. 

Short  Subjects. — International  News  reel 
only.  Special  music  by  an  augmented  or- chestra. 

Press  Comment. — One  of  the  most  strik- 
ing and  delightful  photoplays  seen  in  In- 

dianapolis recently. — The  News.  A  succes- 
sion of  beautiful  pictures,  without  exception 

elaborate  and  cautious  of  detail. — The  Star. 

GARDEN,  MILWAUKEE.— Admission 
fifty  cents.  Picture  playing  to  capacity 
houses.  To  hold  over  for  a  fourth  week.  A 
record  in  Milwaukee. 

RIALTO,  ATLANTA,  GEORGIA.— Admis- 
sion $1.00  top.  Following  a  conspicuously 

successful  opening  "Knighthood"  enjoyed 
a  highly  satisfactory  second  week. 

Press  Comments. — It  is  a  massive  produc- 

tion and  one  of  which  its  producers  may 
well  be  proud. — Atlanta  Journal. 
GRAUMAN'S  RIALTO  THEATER,  LOS 

ANGELES.— Admission  85c,  $1.10.    In  the 
fourth  week  and  pulling  really  wonderful 
business. 

Short  Subjects. — Grauman 's  Bialto  Orche- 
tra — Pathe  News   and   Weekly  Burland 
at  the  Wurlitzer  Organ. 
ROYAL  THEATRE,  KANSAS  CITY,  MO. 

— Admission  50  cents.  This  picture  broke 
all  records  for  a  week's  run  at  this  thea- 
tre. 

Exploitation. — Large  cast  and  quality  of 
the  production  played  up  in  newspaper 
space  which  was  three  times  the  ordinary 
space.  Also  billboard  and  lobby  display 

space. 
Short  Subjects. — Boyal  Screen  Magazine 

(Current  Events). 
Daily  Press  Comments. — Costume  pictures 

will  never  lose  the  vogue  they  have  come 
into  recently  if  they  are  all  as  good  as 
"When  Knighthood  Was  in  Flower." — Star- Times.  A  distinction  for  Kansas  City  to  be 
the  fourth  city  in  the  United  States  to  see 
the  picture. — Journal-Post. 
"WHEN  HUSBANDS  DECEIVE" (Pathe) 

MODERN  AND  BEACON  THEATRES.— 
Admisison  20  cents  bottom  morning  to  50 
cents  top  evening.  Very  well  liked  and 
played  to  excellent  business. 

Exploitation. — Advance  screen  flashes.  Ad- 
vance lobby.  Posters  in  all  subway  and  ele- 
vated stations.  Regular  newspaper  ads.  Win- 

dow one  sheets  and  cards  to  cover  the  city. 
Short  Subjects.— "The  Agent,"  Larry  Se- 

mon,  Vitagraph  Comedy.  Internationa1  News Reel,  and  Topics  of  the  Day  (Pathe). 
Daily  Press  Comment. — A  picture  charac- 

terized by  good  acting  as  much  as  goo<3 
photography.  A  strong  story  and  a  good 
one. — Post.  Leah  Baird  in  some  of  her 
most  charming  moments. — Traveler.  It  was 
really  a  treat  from  first  to  last.  Excellent 
settings. — Advertiser. 
"WHERE  IS  MY  WANDERING  BOY 

TONIGHT?" 
(Arrow) 

BLUE  MOUSE,  SEATTLE,  WASH.— Ad- mission 25-50  cents.  Excellent  houses  all 
week. 

Exploitation. — Regular  newspaper  adver- 
tising, billboards,  window  cards,  illuminated 

lobby  frames  with  cutouts. 
Short  Subjects. — Fox  News,  Comedy. 
Newspaper  Comments. — The  action  is  fast 

and  thrilling  with  little  heart  tugs  and 
many  comedy  situations. — Times. 
"THE  WILDNESS  OF  YOUTH" (Pathe) 

LOEW'S    GRAND,    ATLANTA,    GA  — 
Personal  appearance  of  Virginia  Pearson, 
drew  capacity  crowds  at  each  performance last  half  of  week. 

"WHO  ARE  MY  PARENTS?" (Fox) 

STRAND,  CLEVELAND,  O.— Admissions 
25  and  35  cents.  Fair  business  with  very 
little  exploitation. 

Press  Comment. — Well  mounted  and  made 
entertaining  by  a  clever  cast  of  children. — 
News.  "Who  Are  My  Parents"  may  be 
classified  as  Mr.  Fox's  most  notable  failure. 
— Plain  Dealer.  Those  who  like  children  on 
the  screen  will  get  their  fill  here. — Press. 

"MY  WILD  IRISH  ROSE" 
KNICKERBOCKER,  FAIRYLAND  AND 

COZY,  CLEVELAND,  O.— Admissions  20-25 
cents.  Neighborhood  theatres  each  report 
good  business  with  little  exploitation. 
Press  Comment. — Suspense  and  action 

liven  up  the  last  part  of  this  film,  which 
in  its  entirety  smacks  of  the  other  produc- 

tions of  a  like  theme. — News. 

"THE  YOUNG  RAJAH" i  Paramount) 

HOWARD,  ATLANTA,  GEORGIA.— Ad- 
mission 30-40  cents.  Consistently  good  busi- 

ness. 
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were  given  to  the  first  ladies  who  attended. 
Short  Subjects. — Pathe  News  and  Pithy 

Paragraphs. 

Press  Comments. — This  story  will  please 
the  occult,  but  the  skeptical  will  still  be 
skeptical. — Atlanta  Journal. 

ALLEN,  CLEVELAND,  O.— Admissions 
35-60  cents.  Good  business  in  evenings,  ma- 

tinees a  little  better  than  average.  "Very  lit- 
tle exploitation  other  than  newspaper  ad- 

vertising. 

Short  Subjects. — M  e  r  m  a  i  d  comedy 
"Crash." 

Press  Comment. — As  a  picture  without  re- 
cognizing its  source  it  is  below  fair  in  qual- 

ity.— Plain  Dealer.  It  should  prove  a  popular 
attraction. — News.  We  can't  guess  how 
few  or  many  will  be  interested  in  this  pic- 

ture.—Press. 

CAPITOL  OKLAHOMA  CITY,  OKLA.— 
Admissions  10,  20,  30  and  50  cents.  Good 
business. 

Short  Subjects. — Kinograms,  Capitol  News 
weekly. 

SAVOY,  WILKES-BARRE,  PA.— Fine  at- 
tendance at  all  shows  and  genuine  old  time 

business  of  kind  enjoyed  before  anthracite 
suspension  hit  trade. 

Exploitation. — Extraordinarily  heavy  ad- 
vertising campaign.  Lavish  lobby  showings 

of  pictures  from  feature,  good  musical  pro- 
grams announced  and  produced,  with  idea 

worked  out  successfully  of  inculcating  pro- 
per impression  that  picture  was  a  real  event 

in  Wilkes-Barre  theatrical  history. 

STRAND,  SCRANTON,  PA. — Big  money 
maker,  judging  by  way  it  pulled. 

Exploitation. — Oriental  locale  played  up, 
with  some  special  stuff  on  Valentino.  Lobby 
showings  and  good  poster  work. 

LOEWS  STATE,  BOSTON,  MASS.— Ad- 
mission 25  cents  bottom  afternoon  to  60 

cents  top  evening.  It  played  to  excellent 
business  all  week. 

Exploitation. — Lobby  display  in  advance 
week.  Feature  newspaper  ads,  advance 
screen  flashes.  Billboard  posters,  window 
cards  and  one  sheets,  and  posters  in  all  sub- 

way and  elevated  stations. 

Short  Subjects. — Larry  Semon  comedy, 
"The  Agent,"  Pathe  News  Weekly  and  Top- 

ics of  the  Day. 

Daily  Press  Comment. — There  is  much 
fancy  in  the  settings  and  these  are  empha- 

sized by  photography  painstakingly  attrac- 
tive.— Advertiser.  The  photography  of  the 

"Young  Rajah"  is  exceedingly  fine  and  the 
lighting  is  excellent.  Save  in  this  one  re- 

spect the  picture  is  mere  sop  for  communi- 
cants of  the  cult  of  the  Sheik. — Transcript. 

The  story  may  be  hodge-podge,  but  it  holds 
the  interest. — Post. 

SHEA'S    HIPPODROME.    BUFFALO. — 
Admission  20-50  cents.  You  couldn't  get  in 
with  a  shoe  horn  on  opening  night  and  busi- 

ness was  capacity  all  the  rest  of  the  week. 

Exploitation. — Attractive  newspaper  ad- 
vertising, window  cards  of  brilliant  hues, 

excellent  lobby  and  big  electric  flash  in 
front  of  house. 

Short  Subjects. — Buster  Keaton  in  "The 
Frozen  North,"  Shea's  Hippodrome  Pic- 

torial and  "Impi, "  a  Prizma. 

Daily  Press  Comment. — It  is  a  play  of  fas- 
cinating contrasts. — Times.  Those  who  nev- 

er tire  of  gazing  at  Mr.  Valentino's  soulful 
eyes  and  patent-leather  hair,  those  who  have 
admired  him  on  the  screen  as  a  Brazilian, 
a  Spanish  bullfighter  and  a  son-of-the-desert 
lover,  will  no  doubt  be  freshly  enthralled 
by  this  demonstration  of  his  Harvard  and 
East  Indian  methods. — News.  Valentino  tries 

RIALTO 
1.  Overture — Selections    from     Samson     and  Delilah 

(Saint-Saens) 
2.  Riesenfeld's  Classical  Jazz 3.  Rialto  Magazine 
4.  The  Mirror 
5.  Intermede  Chinois 

Miriam  Lax,  soprano 
Adrian  DaSilva,  tenor 

6.  Feature — The  Toll  of  the  Sea  (Metro) 
7.  Danse  Grotesque 
8.  Teddy  in  Bow  Wow  (A  Max  Sennett  Comedy) 

Press  Comment 
Tribune — In  color  and  in  production  it 

is  one  of  the  loveliest,  daintest  pieces  of 
art  work  that  you  could  find.  World — Is 
really  quite  marvelous.  There  never  has 
been  a  full  length  picture  in  color  which 
approaches  it  in  effectiveness.  Times — May 
be  counted  as  a  distinct  achievement. 
American — It  is  an  achievement  in  natural 
color  films,  and,  without  doubt,  is  an  ad- 

vance on  all  previous  attempts  at  color 
photography.  Journal — It  is  with  difficulty 
the  spectator  is  made  to  realize  that  he 
is  not  looking  at  the  actual  persons  and 
places.  Mail — A  picture  of  rare  beauty. 
Telegram — Created  a  sensation. 

RTVOLI 
1.  Overture — Morning,  Noon  and  Night  in  Vienna (Franz  von  Suppe) 
2.  Rivoli  Pictorial 
3.  Pierrot's  Dream 4.  Feature — Singed   Wings  (Paramount) 
5.  Original  Piano  Trio 

Song  of  India  (Nicholas  Rimsky-Korsakoff ) 
Georgette  (Ray  Henderson) 

6.  The  Show — A  Max  Fleischer  Inkwell  Comedy 
7.  Marche  Solenelle  (E.  Ketterer) 

Press  Comment 

American — It  is  so  full  of  "material" 
that  somebody  will  surely  find  something 
to  applaud  and  cherish.  Journal — Out  of 
the  mixture  of  antique  and  modern  the 

spectator  was  impressed  by  Bebe  Daniel's delicate  grace  in  the  one  and  robust  beauty 
in  the  second.  Mail — Bebe  Daniels,  with 
her  black  hair  and  dark-eyed  beauty, 
makes  a  lovely  senorita.  Telegram — The 
charmingly  fantastic  tale  has  been  given 
beautiful  screen  interpretation. 

STRAND 
1.  Overture — Madam   Butterfly   Selections  (Puccini) 
2.  Odds  and  Ends 

a)  The   Horse-Less  Farm 
b)  Marks  of  the  Dawn  Hour 

hard  to  make  it  all  seem  probable,  and  to 
his  credit,  he  sometimes  almost  succeeds. — 
Courier. 

MERRILL,  MILWAUKEE. — General  ad- 
mission forty  cents.  It  was  Manager  Wett- 

stein's  plan  to  hold  the  picture  for  about 
two  weeks  but  picture  did  not  attract  as 
well  as  thought  it  would.  Taken  off  after  a 
run  of  nine  days. 

Exploitation. — Lobby  display,  large  news- 
paper ads  in  daily  and  Sunday  papers,  street 

car  signs,  window  cards. 

Short  Subjects. — International  news  reels. 

Daily  Press  Comments. — Rudolph  Valen- 
tino can  play  the  impetuous  American  col- 
lege athlete  as  well  as  the  passionate  lover 

of  the  Far  East. — Wisconsin  News.  It  is  a 
much  more  human  characterization  than  he 
has  heretofare  given,  if  we  may  except  that 

Ine  performance  of  Julio  in  "The  Four 
Horsemen. ' ' — Milwaukee  Sentinel. 

c)  The  Peace  of  the  Hills  (Pathecolor) 
3.  Pianist  in  a  performance  with  the  Duo-Art  Piano 

a)  Concert  Waltz  (Friml) 
b)  Marche  Mignonne  (Poldini) 

4.  Mark  Strand  Topical  Review 
5.  Fokine  Ballet — Fantasie  Chinois 
6.  Feature — Constance   Talmadge  in   East   Is  West 7.  Organ  Solo 

Press  Comment 
Tribune — You  can  laugh  easily  just  as 

you  can  at  Ben  Turpin — almost  as  easily 
as  you  can  at  Charlie  Chaplin,  but  there  is 
no  sense  of  reality,  no  hint  of  tragedy  in 
it.  World — Altogether  it  appeals  to  us  as 
being  a  pretty  ordinary  slapstick  comedy 
rather  longer  than  the  usual  one.  Herald — 
Succeeds  in  providing  excellent  entertain- 

ment. Strand — The  Chinese  maid,  in  "East 
is  West"  is  more  than  merely  interesting. 
Telegram — Her  antics  will  cause  laughter, 
but  what  is  more  tragic  than  a  serious- 
minded  person  made  to  appear  ridiculous? 
Globe — Constance  Talmadge  makes  a  most 
prepossessing  Chinese. 

CAPITOL 
1.  Capitol  Magazine 
2.  Overture — Fourth    Symphony    "Allegro    con  brio" (Tchaikovsky) 
3.  Nutcracker  Suite  (Tchaikovsky) 

Capitol  Ballet  Corps 
4.  The  Canyon  of  Dreams — A  Poetic  Scenic  Study 
5.  Prelude — Where  the  Volga  Flows   (an  impression) 
6.  Feature — Hungry  Hearts  (Goldwyn) 
7.  Air  Russe  (Wieniawski) 
8.  The  Fortune  Hunter 
9.  Capitol  Grand  Organ 

Press  Comment 

Herald — It  possesses  many  of  those  rare 
qualities  which  go  to  make  up  a  great  pic- 

ture. It  does  not  achieve  real  greatness 
but  it  threatens  the  heights  several  times. 
World — The  film  itself  hasn't  the  vein  of 
humor  or  delicate  satire  necessary  to  suc- 

cess. Times — There  is  one- — and  really  only 
one  stirring  moment  in  "Hungry  Hearts." 
American — A  vivid  account  of  immigrant 
life.  Journal — The  entire  production  is  ap- 
pealingly  and  sympathetically  handled. 
Telegram— The  picture  will  not  be  merely 
sinulating  history.  The  people  in  it  are 
living  subjects  of  that  history.  Globe — Is one  of  the  finest  things  of  its  kind  ever 
dono  with  any  medium  of  expression. 

First  Runs  on  Broadway 

Their  Presentation  and  Press  Com- 

ments by  Various  New  York  Dailies 
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Title Star 
Distributor Ittuc Page 

"A  Tailor  Made  Man"  (Charles  Ray),  United  Artists.  .Oct.    7  1259 
"Anna  Ascends"  (Alice  Brady),  Paramount   Nov.  25  1657 
"Another  Man's  Shoes"   (Herbert  Rawlinson),  Uni- versal  Nov.  18  1601 

"Bells  of  San  Juan"  (Charles  Jones),  Fox  Oct.  28  1433 
•Better  Man  Wins"  (Pete  Morrison),  Sanford  Oct.    7  1229 
"Bond  Boy,  The"  (Richard  Barthelmess),  First National   Oct.  21  1373 
"Bootleggers  Daughter,  The"  (Enid  Bennett),  Play- goers Pictures   Nov.  25  1659 
"Brawn  of  the  North"  (Strongheart)  First  National  .Nov.  25  1655 
"Broad  Daylight'   (Lois  Wilson),  Universal  Nov.  11  1645 
"Broadway    Madonna,     The"     Dorothy  Revler), p.  b.  O  Nov.  11  1541 
"Broadway  Rose"  (Mae  Murray),  Metro  Sept.    30  1201 
"Bulldog  Drummond"   (Carlyle  Blackwell  and  Eve- lyn Greeley)  Hodkinson   Nov.  25  1653 
"Burning  Sands"    (Special  Cast).  Paramount  Sept.  16  1081 
"Brothers  Under  the  Skin"  (Special  Cast),  Goldwyn.  .Dec.    2  49 
"Boss  of  Camp  4"  (Charles  Jones),  Fox   Dec.    2  49 

"Calverts  Valley"  (Jack  Gilbert),  Fox   Oct.  21  1»»» 
"Caught  Bluffing"   (Frank  Mayo),  Universal  Sept.  30  1199 
"Clarence"   (Wallace  Reid),  Paramount  Oct.  28  1429 
"Confidence"    (Herbert   Rawlinson),   Universal  Sept.  30  1203 
"Cowboy    and    the    Lady"    (Tom    Moore    and  Mary Miles  Minter)  Paramount   Nov.  25  1655 
"Curse    of   Drink,   The"    (Special   Cast),   Weber  & North   Sept.  16  1056 

"Deserted  At  Alter"  (Special  Cast),  Capitol  Films  Oct.  14  1290 
"Do  and  Dare"  (Tom  Mix),  Fox  Oct.    7  12W 
"Douglas  Fairbanks  in  Robin  Hood"  (Douglas  Fair- banks), United  Artists   Oct.  28  1427 
"Danger    Point,    The"     (Carmel    Myers),  American Releasing   Dec.    2  47 

"Enter  Madame"  (Clara  Kimball  Young),  Metro.. Nov.  18  1599 
"Eternal  Flame,  The"  (Norma  Talmadge),  First National  Sept.  30  1199 

"Face  in  the  Fog,  The"  (Lionel  Barrymore),  Para- mount  Oct.  21 
"Face  To  Face"  (Special  Cast),  Playgoers  Pictures .  .Oct.  14 
"Fighting  Guide,  The"  (William  Duncan),  Vitagraph  Sept.  30 
"Fools  of  Fortune"    (Special  Cast),  American  Re- leasing  Sept.  16 
"Forgotten  Law,  The."  (Milton  Sills),  Metro  Oct.  28 
"Fortunes  Mask"  (Earle  Williams),  Vitagraph   Oct.  21 
"Ebb  Tide"  (Special  Cast),  Paramount   Dec.  2 

"Galloping  Kid,  The"  (Hoot  Gibson),  Universal  Sept.  23 
"Ghost  Breaker,  The"  (Wallace  Reid),  Paramount .. Sept.  30 
"Girl's  Beslre,  A"  (Alice  Calhoun),  Vitagraph  Sept.  16 
■jtrl  Who  Ran  Wild,  The"  (Gladys  Walton), rjnlversal   Oct.  14 
"Gooa  Men  and  True"  (Harry  Carey,  F.  B.  O  Nov.  18 
"Grandma's  Boy'"    (Harold   Lloyd),   Associated  Ex- hibitors  Sept.  16 

Title 
Star Distributor Issue 

1377 
1311 1197 

1078 1427 
1371 

43 

1144 1203 
1081 

1311 1603 

1076 

"Headless  Horseman,  The"  (Will  Rogers),  Hodkinson  Nov.  4  1487 
-Her  Majesty"  (special  Cast),  Playgoers  Pictures.  .Sept.  16  1077 
"Heroes    and    Husbands"    (Katherine  MacDonald), First  National   Sept.  16  1080 
"Hidden  Woman,  The"    (Evelyn  Nesbit),  American Releasing   Oct.  14  1313 
His  Back  Against  the  Wall"  (Raymond  Hatton  and Virginia  Valli),  Goldwyn   May  27  1939 
•Hound   of  the  Baskervilles,   The"    (Special  Cast). F.  B.  O  Oct.    7  1253 

"Impossible  Mrs.  Bellew,  The"  (Gloria  Swanson), Paramount   Nov.     4  1485 
"If  I  Were  Queen"  (Ethel  Clayton),  F.  B.  O  Oct.  28  1425 
"Isle  of  Doubt.  The"  (Special),  Playgoers  Pictures.  .Sept.  30  1197 

"Jan  of  the  Big  Snows"  (Special  Cast),  American Releasing     Oct.  21  1375 
-June  Madness"  (Viola  Dana),  Metro   Oct.    7  1255 
"Jilt,   The"    (Marguerite    De    la   Motte   and  Ralph Graves),  Universal   Dec.    2  45 

"Kentucky    Derby,  The"  (Reginald  Denny),  Universal  Nov.     4  1485 

"Lavendar  Bath  Lady,  The"  (Gladys  Walton),  Uni-  * versal   Nov.  25  1653 
'Light  in  the  Dark,  The"    (Hope  Hampton),  First National   Sept.  23  1143 
"Little  Child  Shall  Lead  Them,  A"   (Special  Cast), Fox  Sept.  16 
•Little  Wildcat"  (Alice  Calhoun),  Vitagraph  Sept.  23 
'Lone  Hand,  The"  (Hoot  Gibson),  Universal  Oct.  28 
"Long  Chance,  The'    (Special  Cast),  Universal  Oct.  14 
"Lonesome  Corners"  (Special  Cast),  Playgoers Pictures   Oct.  21 
"Lorna  Doone"   (Madge  Bellamy),  First  National.  .Nov.  11 
"Love  Gamble,  The"    (John   Gilbert),  Fox  Nov.  18 
"Love  Is  An  Awful  Thing"  (Owen  Moore),  Selznick.  .Sept.  16 

1080 1144 
1431 1317 

1369 
1545 
1601 1078 

"Manslaughter"   (Thomas  Meighan),  Paramount.  ...  Sept.  30  1205 
"Man  She  Brought  Back,  The"  (Special  Cast),  Play- goers Pictures   Oct.  28  1429 
"Man  Who  Played  God,  The"  (George  Arliss),  United Artists   Sept.  It  1076 

"Man     Who     Saw     Tomorrow,     The"  (Thomas Meighan),    Paramount  Nov.  11 
"Me  and  My  Gal"  (Special  Cast),  American  Releasing Corp  Aug.  26 
"Missing  Millions"  (Alice  Brady),  Paramount  Sept.  30 
"Mixed  Faces"   (William  Russell),  Fox  Oct.  14 
"Mohican's  Daughter,  The"  (Special),  American  Re- leasing  Sept.  23 
"Motion  to  Adjourn"  (Special),  Arrow  Sept  30 

1547 

877 1205 
1315 

114S 
1176 

"New  Teacher,  The"  (Shirley  Mason),  Fox  Aug.  19  825 
"Night  Life  in  Hollywood"  (Special),  Arrow  Sept.  23  1110 
"Notoriety"  (Special  Cast),  Weber  &  North   Oct.  14  1290 

"Old  Homestead,  The"  (All  Star),  Paramount   Oct.  21  1373 
"Oliver   Twist"    (Jackie    Coogan),    First   National   Nov.  11  1641 
"On  the  High  Seas"  (Dorothy  Dalton  and  Jack  Holt).  .Oct.  14  1317 
"One  Eighth  Apache"  (Roy  Stewart),  Arrow  dept.  2S  1110 
"One  Exciting  Night"   (Carol  Dempster),  United Artists   Nov.  4  1483 
"One    Week    of   Love"    (Elaine    Hammersteln  & Conway  Tearle),  Selznick   Nov.  18  1599 

"Peaceful  Peters"   (William  Fairbanks),   Arrow.  ..  .Sept.  23  1110 
"Pink  Gods"  (Special  Cast),  Paramount   Oct.  7  1259 
"Proof  of  Innocence,  The"  (Special  Cast)   Oct.  28  1433 
"Pride  of  Palomar,  The"  (Forest  Stanley  and  Mar- jorie  Daw),  Paramount   Dec.  2  51 

"Rags  to  Riches"  (Wesley  Barry),  Warner  Bros  Oct.  7  122» 
"Remembrance"  (Special  Cast),  Goldwyn  Sept.  II  1076 
"Ridin'  Wild"  (Ed  (Hoot)  Gibson),  Universal   Dec.  2  47 

"Secrets  of  Paris"  (Lew  Cody),  C.  C.  Burr  Oct. 
"Shirley  of  the  Circus"  (Shirley  Mason),  Fox   Nov. 
'Sin  That  Was  His,  The"  (William  Faversham), Selznick   Oct. 
"Siren  Call.  The"  (Dorothy  Dalton),  Paramount  Oct. 
"Skin  Deep"  (Milton  Sills),  Associated  First  National 
Pictures   Oct. 

28  1406 25  1659 
21  1371 
7  126S 

21  1376 
'Snowshoe  Trail,  The"  (Jone  Novak),  F.  B.  O  Sept.  23  1142 
"Streets  Of  New  York,  The"  (Barbara  Caselton), Arrow   Nov.  11  1518 
"Sunshine  Harbor"  (Special  Cast),  Playgoers  Pic- tures  Nov.    4  1487 
"Sure  Fire  Flint"  (Johnny  Hines),  C.  C.  Burr  Oct.  22  1406 

"Tess  of  the  Storm  Country"  (Mary  Pickford),  United  Artists  ..Nov.  25  1*51 
"Three  Must-Get-Theres,  The"  (Max  Linder),  Allied Producers  ar.d  Distributors  Corporation  Sept.    9  1026 
"Through  the  Storm"  (Special  Cast),  Playgoers.  ..  .Sept.  9  101* 
"Till    We    Meet    Again"    (Mae    Marsh),  Associated Exhibitors  Oct.  28  1431 
"To  Have  and  to  Hold"  (Betty  Compson  &  Bert Lytell),  Paramount   Nov.  18  1605 
"Tom  Mix  in  Arabia"   (Tom  Mix),  Fox  Nov.  18  1605 
"Top  O'  The  Morning"  (Gladys  Walton),  Universal.  .Sept.  23  1143 
"Town  That  Forgot  God,  The"   (Bunny  Grauer), Fox   Nov.  Is  1603 
"Timothy's  Quest"  (Special),  American  Releasing.  .. Sept.  23  1146 
"Trail  of  the  Axe,  The"  (Dustln  Farnum),  American Releasing  Oct.    7  1255 
"Trifling  Women"  (Special  Cast),  Metr^   Oct.  21  1377 
"Thelma"  (Jane  Novak),  F.  B.  O  Dec.     2  43 
"Thorns  and  Orange  Blossoms"   (Special  Cast),  Al Lichtman   Dec.    2  51 

"Unconquered,  The"  (Maciste)  Aywon  Nov.  11  1618 
"Unconquered  Woman,  The"  (Rubye  De  Remer),  Let. 
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16  1054 

"Under  Two  Flags"  (Priscilla  Dean),  Universal  Oct.    7  1257 

"Valley  of  Silent  M«n,  The"  (Alma  Reubens),  Para- mount  Sept.    9  1023 
"Village  Blacksmith,   The"    (Special  cast),   Fox.  ..  .Nov.  18  1597 

30 

"When  Husbands  Deceive"  (Special  Cast),  Associated Exhibitors   Sept. 
"When  Knighthood  Was  in  Flower"  (Marion  Davies), Paramount  Sept.  30 
"Why  Do  Men  Marry?"  (Edy  Darclea),  Unity   Sept. 
"When  Danger  Smiles"  (William  Duncan),  Vita- graph  Nov. 
"White    Shoulders"    (Katherine    MacDonald),  First National   Nov. 
"Without  Compromise"  (William  Farnum),  Fox.  ..  .Nov. 
"Wolf  Law"  (Frank  Mayo),  Universal  Oct. 
"Woman  He  Loved,  The"  (Special  Cast),  American Releasing   Sept. 
"Woman  Who  Came  Back.  The"  (Special  Cast),  Play- goers  Sept.  9 
"Woman's  Woman,  A"  (Mar.-  Alden),  Allied  Producers and  Distributors  Oct.  14 
"Women  Men  Marry"   (Special  Cast),  Truart  Film Corp  Nov.  4 
"Wonders  Of  The  Sea"  J.  W.  Williamson  Nov.  4 
"When  the  Desert  Calls"  (Violet  Hemming)   Dec.  2 
"World's  a  Stage,  The"  (Dorothy  Phillips),  Princi- pal Pictures   Dec.  2 
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"Yosemlte  Trail,  The"  (Dustin  Farnum),  Fox  Oct.  14  1813 
"Young  Diana,  The"  (Marlon  Davies),  Paramount.  .Sept.  16  1077 
"Young  Rajah,  The"  (Rodolph  Valentino),  Para- mount  Nov.  18  1597 
"Youth    to    Youth"    (Billie    Dove),    Metro  Nov.  11  1543 
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Illustrated  Screen  Report 

Edited  by  GEORGE  T.  PARDY Assistant  Editor,  JAMBS  M.  DAVIS 

The  Toll  of  the  Sea While  Justice  Waits 

Produced  by  Technicolor,  Inc.  Released  by 

Metro.  Story  by  Frances  Marion.  Photo- 

graphed by  J.  A.  Ball.  Directed  by  C.  M. 

Franklin.  Length  4600  feet  approximately. 
CAST  AND  SYNOPSIS 

Lotus  Flower,  Anna  May  Wong;  Allen  Carver,  Kenneth  Harlan;  Barbara 
Carver,  Beatrice  Bentley ;  Little  Allen,  Baby  Marian ;  Gossips,  Etta  Lee 
and  Ming?  Young. 

Allen  Carver,  an  American,  is  rescued  from  the  sea  on  the  Chinese  shore 
by  Lotus  Flower.  They  fall  in  love  with  each  other  and  later  when  Allen  is 
called  back  to  the  United  States  his  friends  protest  against  his  bringing  the 
Chinese  girl  with  him.  They  persuade  him  to  return  alone.  Lotus  Flower 
waits  for  his  return  to  China  and  during  Allen's  absence  a  son  is  born.  En America  Allen  soon  realizes  hi9  mistake  and  falls  in  love  with  a  girl  of  his 
own  station  in  life.  They  are  married  and  go  to  China.  Allen's  American wife;  urges  him  to  see  the  little  Chinese  girl  and  explain  the  matter  to  her. 
Lotus  Flower  receives  them  in  the  garden  and  consents  to  give  up  the  white 
man.  She  also  asks  them  to  take!  the  child  and  after  their  departure  she  gives 
herself  up  to  the  sea. 

Natural  color  photog- 
raphy reaches  its  highest 

point  of  development  to 
date  in  "The  Toll  of  the 
Sea,"  which  will  not  only interest  but  astound  and 
delight  every  spectator. 
The  color  effects  obtained 
are  nothing  short  of  mar- velous in  their  richness  of 
tone  and  definite  outlines. 
The  old  flickering  of  col- 

ored spots  all  over  the 
screen  and  the  former  hazi- 

ness of  the  colors  have 
been  entirely  overcome  and 
in  this  presentation  the 
figures  are  so  lifelike  that 
one  almost  expects  to  hear 
them  speak.  The  story  it- 

self is  really  a  secondary 
consideration  although  the 
one  that  has  been  chosen 
affords  splendid  opportuni- 

ties for  much  display  of 
color.  It  is  along  the  line 
of  ' '  Madame  Butterfly ' ' 
and  ends  tragically. 

Points  of  Appeal. — It  is 
a  pretty  safe  bet  that  any 
house  playing  this  picture 
will  win  the  sincere  grati- 

tude of  its  patrons.  It  is  a 
real  achievement  in  the 
cinema  art  and  a  picture 
that  will  be  long  remem- 

bered and  talked  of.  It  is 
indeed  a  new  departure  in 
films,  first  off  because  of  its 
coloring  and  secondly  be- cause of  the  fact  that  it 
does  not  twist  itself  around 
into  a  happy  ending.  But 
regardless  of  what  style  the 
story  has  been  written  in, 
it  is  a  picture  that  every 
one  should  see  and  the  majority  will  enjoy. 

Cast. — Anna  May  Wong  is  an  attractive  little  Chinese  actress. 
Her  emotions  register  well  and  she  is  always  convincing.  Ken- 

neth Harlan  takes  the  leading  male  role.  The  support  is  fine  and 
it  is  a  relief  to  find  real  Chinese  people  doing  their  native  roles 
for  a  change. 
Photography,  Lighting,  Direction. — This  film  is  the  beginning  of 

a  new  era  in  motion  picture  photography.  The  lighting  and  direc- 
tion are  splendid  and  a  real  treat  is  in  store  for  all  who  go  to 

see  it. 

Released  by  Fox.  Story  by  Charles  A.  and  Don 

Short.  Scenario  by  Jack  Strumwasser. 

Cameraman,  Don  Short.  Directed  by  Ber- 

nard J.  Durning.    Length  4762  feet. 
CAST  AND  SYNOPSIS 

Dan  Hunt,  Dustin  Farnum;  Nell  Hunt,  Irene  Rich;  George  Carter,  Earl 
Metcalf;   Hunt   Jr.,  Junior   Delameter;   Joe,   Frankie   Lee;   A  Man,  Hector 
Sarno;    The    Man's    Daughter,    Peaches    Jackson;    Mollie    Adams,  Gretchen Hartman. 
Dan  Hunt,  prospector,  returned  home  to  find  his  wife  and  little  son  have 

left  him.  He  started  out  in  search  of  them  and  wandered  four  years  before 
being  able  to  find  any  trace  of  them.  He  learned  that  his  wife  left  with  a 
man  named  Carter  who  is  the  leader  of  a  notorious  gang.  Hunt  determined  to 
join  the  gang.  His  plans  work  and  he  is  admitted  but  he  sees  no  trace  of 
his  wife  or  son  with  them.  Later  when  he  returns  some  loot  that  has  been 
stolen  from  a  monastery  he  finds  his  son  who  has  been  raised  by  the  padre 
there.  The  priest  tells  him  that  he  found  the  child  on  the  doorstep  when  just 
a  baby.  Hunt  and  his  son  leave  for  the  nearby  town  of  Green  Pastures.  When 
they  arrive  they  find  that  Carter  and  his  gang  are  invading  the  place  Carter 
recognizes  a  woman  in  the  crowd  and  declares  that  she  is  his  wife.  Hunt  also 
recognizes  her  as  his  wife.  A  fight  follows  and  in  an  attempt  to  kill  Hunt 
Carter  fires  a  shot  that  wounds  the  little  boy.  Nell  and  Dan  are  reunited and  the  son  recovers. 

"While  Justice  Waits" 
is  a  typical  Dustin  Farnum 
picture.  It  has  just  the 
sort  of  stuff  that  the  gal- 

lery Gods  will  eat  up  with- 
out crying  ' '  Enough. "... There  are  many  situations 

in  which  the  action  has 

been  prolonged  thus  bring- 
ing about  good  suspense. 

That  is  to  say,  if  there  is 
such  a  thing  as  suspense 
when  a  story  is  as  stereo- 

typed as  this  one,  and 
Farnum  stages  a  couple  of 
his  usual  fights.  The  pic- ture fulfills  the  demands  of 
the  regulation  western melodrama  and  in  a  house 
where  this  class  of  enter- 

tainment is  enjoyed  there 
should  be  little  difficulty  in 

putting  it  over. Points  of  Appeal. — The 
story  reaches  a  fairly  sym- 

pathetic appeal  inasmuch 
as  just  at  the  time  that 
Nell  Hunt's  husband  dis- 

covers gold  she  is  persuad- ed to  leave  him  and  elope 
with  another  man.  Of 
course  Nell  doesn 't  know all  of  this  and  that  makes 
it  so  much  sadder.  The 
meeting  of  the  father  and 
son  years  later  and  the 
final  reckoning  with  the 
man  who  robbed  him  of  his 
family  are  some  of  the  big 
moments. 

Cast. — Dustin  Farnum  as 
Dan  Hunt  goes  through  his 
performance  with  his  usual 
ability  displayed  in  these 
roles.  He  is  ably  assisted 
by  Irene  Rich,  as  the  wife, 
who  gives  a  good  account  of  herself.  Earl  Metcalf,  as  George 
Carter,  is  rather  a  smooth  villain  and  likewise  succeeds  in  his 
characterization.  Other  members  of  the  cast  give  adequate  support. 
Photography,  Lighting,  Direction. — The  exteriors  give  some  ex- 

cellent long  shots  and  glimpses  of  the  western  country.  Interiors 
are  satisfactory  and  well  lighted.    Direction  O.  K. 
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GUIDE  TO  FEATURE  RELEASES 

AMERICAN  RELEASING  CORP. 

Footage 
The  Other  Side  (Hugh  Dierker)   6,000* 
The   Deer»layer    (Pyramid    Pictures)   6,000* Miles    Brewster   and    the    Super-Sex  (Frank 

R.  Adams)    6,000* 
At  the  Crossroads   (Seena-Owen)   6,000* 
The  Great  City   (Whitman  Bennett)   7,000* Cardiga>    (Messmore    Kendall)   6,982 
Jungle  Adventures  (Martin  Johnson)   5,000* Belle  of  Alaska  (Chester  Bennett)   4,666 
Daring   Danger   (Cliff   Smith)   4,669 
Jan  ot  the  Big  Snows  (J.  Oliver  Curwood)  . .  4,531 
The  Cradle  Buster   (Tuttle- Waller)   5,180 
Bluebeard,  Jr.  (Jas.  Livingston)   4,140 
The  Lying  Truth   (Marion  Fairfax)   5,392 
Sisters    (International    Film)   6,785 
The   Hidden    Woman    (Nanuet   Corp. — Allan Dawn)    4,626 
My  Old  Kentucky  Home  (Pyramid  Pictures)  7,382 
Man's  Law  and  God's  (Finis  Fox)   4,791 The  Three  Buckaroos  (Fred  Balshofer)   4,599 
Destiny's  Isle  (Wm.  P.  S.  Earle)   5,496 False  Fronts  (Herold  Bros.)   5,044 
The  Mohician's  Daughter  (S.  E.  V.  Taylor).  4,697 
His    Wife's    Husband    (Pyramid    Pictures)..  6,092 The  Great  Alone  (West  Coast  Films)   5,912 
Me  and  My  Gal  (Welch- Pearson)   5,433 
Moongold    (Dramafilms,    Inc.)   2,000* Shattered   Idols    (J.    L.    Frothingham)   5,850 
The  Amazing  Lovers  (Jans  Productions) ....  6,000* 
The  Trail  of  the  Axe  (Dustin  Farnum)   5,000* 
The  Proof  of  Innocence   (Louis   Du   Pre)..  5,000* 
Man  and  Woman  (Jans  Productions)   5,000* 
The  Challenge  (Dolores   Cassinelli)   5.000* That    Woman    (Catherine    Calvert)   5,840 
The  Danger  Point  (Halperin  Productions)....  5,807 
The  Prince  and  The  Pauper    6,445 

ASSOCIATED  EXHIBITORS 

(Distributed  through  Pathe) 

ASSOCIATED  FEATURES 

The  Real  Adventure  (Florence  Vidor)    5,000* 
Dusk  to  Dawn  (Florence  Vidor)    5,000* 
When  the  Devil  Drives  (Leah  Baird)    5,000* 
When  Husbands  Deceive  (Leah  Baird)    6,000* 
Till  We  Meet  Again  (All  Star  Cast)    6,000* Head  Hunters  of   The   South   Seas  (Martin 

Johnson    Production)    6,000* The   Woman    Who    Fooled    Herself  (May 
Allinson)    6,000* 

Breaking  Home  Ties  (All  Star  Cast)    6,000* 
HAROLD  LLOYD  COMEDIES 

Among  Those  Present   3,000* 
Now  or  Never    3,000* 
I  D«    3,000* 
Never  Weaken    3,000* 
A  Sailor-Made  Man   4,000* 
Grandma's   Boy   :   5,000* 
PLAYGOERS  PICTURES,  INC. 
The  Woman  Who  Came  Back  (All  Star  Cast)  6,000* 
Her  Majesty   (Mollie  King)    5,000* 
Through  the  Storm  (All  Star  Cast)    5,000* 
The  Isle  of  Doubt  (Wyndham  Standing)    6,000* 
Face  to  Face  (All  Star  Cast)    5,000* 
The,  Man  She  Brought  Back  (All  Star  Cast)  5,000* 
One  Night  in  Paris  (All  Star  Cast)    5,000* 
The  Bootlegger's  Daughter  (Enid  Bennet  and 

Fred   Niblo)    5,000* 
The  Man  and  the  Moment  (All  Star  Cast)  .  .  5,000* 
The  Man  Who  Waited  (All  Star  Cast)    5,000* 

FAMOUS  PLAYERS-LASKY 

PARAMOUNT  PICTURES 
The  Man  Unconquerable  (Jack  Holt)   5,795 
For  the  Defense  (Ethel  Clayton)   4,905 
The  Greatest  Truth  (Mia  May)   5,257 
South  of  Suva  (Mary  Miles  Minter-Realart)  4,639 
Borderland    (Agnes    Ayres)   5,486 
The  Siren  Call  (Dorothy  Dalton-Irvin  Willat)  5417 
While  S«tan   Sleeps   (Jack   Holt)   6,069 
Manslaughter  (Cecil  B.  DeMille  Prod.)   9,061 
Above  All  Law  (Hamilton  Prod.)   7,177 
Pink  Gods  (Penrhyn  SUnlaws   Prod.)   7,062 
•Approximately The  Old  Homestead  (Jas.  Cruze  Spec.  Prod.)  7,696 
The  Face  in  the  Fog  (Cosmopolitan  Prod.)  6,095 
Burning  Sands  (Geo.   Melford  Prod.)   6,919 
The  Ghost  Breaker  (Wallace  Reid)   5,130 
The  Cowboy  and  the  Lady  (Mary  Miles  Min- ter-Tom  Moore)    4,918 
To   Have   and   to   Hold    (Geo.  Fitzmaurice- 

Betty    Compson-Bert   Lytell)   7,518 The   Man    Who    Saw    Tomorrow  (Thomas 
Meighan)    6,993 

On  the  High  Seas  (Irvin  Willat  Prod,  with 
Dorothy  Dalton  and  Jack  Holt)    5,050 

The  Young  Rajah  (Rodolph  Valentino)    7.705 
Anna  Ascends   (Alice   Brady)   5,959 
Clarence  (Wm.  de  Mille  prod.  Wallace  Reid, 

Agnes  Ayres,  and  May  McAvoy)    6,146 
The  Impossible  Mrs.  Bellew  (Gloria  Swanson 

Sam  Wood)    7,155 
The  Pride  of  Palomar  (Cosmopolitan  Prod.).  7,194 

Footage 
Ebb  Tide  (George  Melford  Prod.)    7,336 
Outcast  (Elsie  Ferguson)    ???? 
Singed  Wings  (Penrhyn  Stanlaws  Prod-Bebe Daniels)    7,788 
Back  Home  and  Broke  (Thomas  Meighan).  ???? 
A  Daughter  of  Luxury   (Agnes  Ayres) ....  4,538 

REALART  PICTURES 

(Through  Famous  Players-Lasky) 
STAR  PRODUCTIONS 
Something  Different  (Constance  Binney) . . . .  4,840 
The  Magic  Cup  (Constanoe  Binney)   4,857 
Such  a  Little  Queen  (Constance  Binney)....  4,942 
Out  of  the  Chorus  (Alice  Brady)  4,888 
The  Land  of  Hope  (Alice  Brady)   4,964 
Little    Italy    (Alice    Brady)   4,875 
Blackbirds   (Justine  Johnstone)   4,979 
The   Plaything  of   Broadway   (Justine  John- stone)   5,360 
Sheltered  Daughters  (Justine  Johnstone) ....  4,895 
A  Heart  to  Let  (Justine  Johnstone)   5,294 
A  Private  Scandal  (Mary  McAvoy)   4,363 
Room  and  Board  (Constance  Binney)   5,107 
Her  Winning  Way  (Mary  Miles  Minter) .  .  4,715 
Everything  for  Sale  (May   McAvoy)   5,091 

FILM  BOOKING  OFFICES  OF 

AMERICA 

Boy  Crazy  (Doris  May)   4,800 
The  Bigamist  (Special  Cast)   5,170 
The  Vermillion  Pencil  (Sessue  Hayakawa) .  .  5,012 
The  Glory  of  Clementina  (Pauline  Frederick)  5,076 
Gay  and  Devilish  (Doris  May)   4,777 
Shiek  of  Araby  VH.  B.  Warner  revival)....  4,537 
The  Son  of  the  Wolf  (Norman  Dawn)   5,000* The  Fatal  Marriage  (Gish-Reid  revival)....  4,685 
The  Understudy  (Doris  May)    5,000 
Colleen  of  the  Pines  (Jane  Novak)   5,000 
Up  and  At  'Em  (Doris  May)   5,000* 
My   Dad   (Johnnie  Walker)   5,000* Queen  of  the  Turf  (Special  Cast)   4,823 
The  First  Woman  (Mildred  Harris)   4,959 
In  the  Name  of  the  Law  (Emory  Johnston)  6,000* 
The  Kick-Back  (Harry  Carey)   6,000* 

FIRST  NATIONAL 

A  Question  Of  Honor  (Anita  Stewart)   6,065 
Gas,  Oil,  Water  (Charles  Ray)   4,500 
Smilin'  Through  (Norma  Talmadge)   8,000* The    Infidel    (Katherine    McDonald)   5,377 
Kindred  of  the  Dust   (R.  A.  Walsh-Miriam 
Cooper)    8,422 

The  Half  Breed  (Morosco)   5,484 
Slippy  McGee  (Morosco)   6,000* The  Woman  He  Married  (Anita  Stewart)  .  . .  6,563 
Hurricane's  Gal  (Dorothy  Phillips)   7,944 The  Masquerader  (Guy  Bates  Post)   7,835 
Fools  First  (Marshall  Neilan  Prod.)   5,773 
One  Clear  Call  (John  M.  Stahl)   7,540 
The  Primitive  Lover  (Constance  Talmadge)..  6,172 
Deuce  of  Spades  (Charles  Ray)   4,505 
Sonny   (Richard   Barthelmess)..   6,968 
Rose  O'  the  Sea  (Anita  Stewart)   6,837 Domestic  Relations  (Kathrine  MacDonald) . .  5,192 
Smudge   (Charles  Ray)   4,716 
Crossroads  of  New  York   (Mack  Sennett) . .  6,292 
Alias  Julius  Caesar  (Charles  Ray)   6,131 
Woman's  Side  (Katherine  MacDonald)    5,222 Trouble   (Jackie  Coogan)    4,912 
Heroes  and  Husbands  (Katherine  MacDonald) 

  5,460 
Eternal   Flame  (Norma  Talmadge)    7,453 
Skin  Deep   (Ince   Special)    6,303 
The  Light  in  the  Dark  (Hope  Hampton)   5,600 
The  Bond  Boy  (Richard  Barthelmess)   6,902 
White  Shoulders  Katherine  MacDonald)   ....  5,966 
East  Is  West  (Constance  Talmadge)   7,737 
Lorna  Doone  (Maurice  Tourneur)    6,083 
Oliver  Twist  (Jackie  Coogan)   7,761 

ASSOCIATED  PRODUCERS 

(Through  First  Natonal) 

Cup  of  Life  (Thos.  H.  Ince)   4,392 
The  Leopard  Woman  (Louise  Glaum)   7,000* A  Thousand  to  One  (Hobart  Bosworth)   6,055 
Love   (Louise   Glaum)   6,000* 
I  Am  Guilty  (Louise  Glaum)   6,312* 
Greater  Than  Love   6,000* 
The  Forbidden  Thing  (James  Kirkwood — All 
Star)    6,000* A  Perfect  Crime  (Monte  Blue)   4,739 

A  Broken  Doll    4,594 
The  Last  of  the  Mohicians   (Maurice  Tonr- 
neur)    6,000* The  Foolish  Matrons   (Maurice  Tourneur)..  6, OOP 

A  Small  Town  Idol  (Ben  Turpin)   5,000* 
Home   Talent    5.000* 
The  Ten  Dollar  Raise    6,000* 
Mother  O'  Mine  (The  Thos.  H.  Ince)   6,500 Lying  Lips  (Thos.  H.  Ince)   7,000 
Homespun  Folks  (Thos.  H.  Ince)   6,006* 

FOX  FILM  CORPORATION 
Footage 

SPECIAL 
The  Fast  Mail    4,88* 
Silver  Wings    8,271 
Monte   Cristo    9,828 
A  Fool  There  Was    6,604 
Nero   11,500 
Lights  of  New  York  (Oct.  22)   ???? 
A  Little  Child  Shall  Lead  Them  (Oct.  29)  1,361 
My  Friend,  the  Devil  (Nov.  19)  9.S5S WILLIAM  FARNUM  SERIES 
Shackles  of  Gold   5,967 
Moonshine  Valley   5,6*9 TOM  MIX  SERIES 
Just  Tony    5,242 Do  and  Dare    ???? 
The  Fighting  Streak    4,888 
CHARLES  JONES  SERIES 
Western  Speed    5,062 
West  of  Chicago    4,694 
DUSTIN  FARNUM  SERIES 
Oathbound    4,468 
The  Yosemite  Trail    ???? 
WILLIAM  RUSSELL  SERIES 
Money  to  Burn   4,586 
The  Crusader   4.7M 
SHIRLEY  MASON  SERIES 
The  New  Teacher    4,453 
Youth  Must  Have  Love   4,368 
JOHN  GILBERT  SERIES 
Arabian  Love    4,440 
Honor   First    5,075 
In  Calvert's  Valley    ??*? 

GOLDWYN  PICTURES 

Pardon  My  French  (Vivian  Martin)   5,620 
A  Poor  Relation  (Will  Rogers)   4,609 
From  the  Ground  Up  (Tom  Moore)   4,495 
Be  My  Wife  (Max  Linder)   4,470 The  Grim  Comedian  (Special  Cast)   5,509 
The  Night  Rose  (Special  Cast)   5,63" Poverty  of  Riches  (Special  Cast)   5,641 
Man  from   Lost  River,  The  (Special  Cast).  5,693 
Glorious  Fool,  The   5,392 
Man  with  Two  Mothers   4,423 
His  Back  Against  the  Wall   4,680 
Watch  Your  Step   4,71,* Doubling  for  Romeo    4,304 
Wallflower,  The    5,228 
Grand  Larceny    5,228 
Theodora     (Special)   8,8#5 

W.  W.  HODKINSON  CORP. 

BENJ.  R.  HAMPTON 
The  Dwelling  Place  of  Light  (All  Star)...  6,568 
The   Spenders   (All   Star)   5,693 
A  Certain  Rich  Man  (All  Star)   6,900* 
Heart's    Haven    (Claire   Adams,    Carl  Gant- 

voort,    Robert    McKim)   6,080* The     Gray     Dawn     (Claire     Adams,  Carl 
Gantvoort,   Robert   McKim)   6,080* ZANE  GREY  PICTURES 

The  Riders  of  the  Dawn  (All  Star)   6,180* 
Desert  Gold  (All  Star)   7,000* The  Man  of  the  Forest  (All  Star)   5,880 
The  Mysterious  Rider  (All  Star)   5,509 
J.  PARKER  READ 
The  Brute  Master  (Hobart  Bosworth)  4,643 
Love  Madness  (Louise  Glaum)   6,290 
Sex  (Louise  Glaum)    6.208 DIETRICH  BECK,  INC. 
The  Harvest  Moon  (Doris  Kenyon)   5,480 ART  CO.  PRODUCTIONS 
Cynthia-of-the-Minute  (Leah  Baird)    5,634 ROBERT  BRUNTON 
The  Cost  of  Opportunity   (J.  Warren  Kerri 
■2  STan>    4,624 The  House  of  Whispers  (J.  Warren  Kerrigan)  4,624 
The  Green  Flame  (J.  Warren  Kerrigan) . . .  4,92f NATIONAL  PRODUCTIONS 
The  Kentucky  Colonel  (Joseph  J.  Dowling)  5.965 
JOSEPH  LEVERING 
His  Temporary  Wife  (Rubve  De  Demer) . .  5,329 DIAL  FILM 
The  Tiger's  Coat  (Myrtle  Stedman)   4,430 
King  Spruce   (Mitchell  Lewis)   6,000* 
Light  in  the  Clearing  (All  Star)   7.000* BERG-KAHLERT  PRODUCTIONS 
Free  Air  (Marjorie  Seaman)   6  000* LEWIS  TRACY 
The  Silent  Barrier  (Seldon  Lewis)    5.760 IRVIN  V.  WILLAT  PROD. 
T.  L.  FROTH  INGHAM  PROD. 
The  Broken  Gate  (Bessie  Barriscale)   6,300 
The  Breaking  Point   (Bessie   Barriscale)   5,700 
The  Other  Woman  (All  Star  Cast)   5  800 
Fifty   Candles   (All   Star)   6,000* Partners  of  the  Tid*  ( All  Star)   6  150 HUGO  BALLIN  PROD. 
Face  of  the  World  (Barbara  Bedford)   5,800 
East    Lynne     (Mabel     Ballin    and  Edward 
Earie>    6,634 

The  Journey's  End  (Mabel  Ballin  and  Wynd- ham Standing)    8.000* Jane  EvTe  (Mabel  Ballin  and  Norman  Trevor)  6^550 
Other  Women's  Clothes  (Mabel  Ballin,  Ray- 

mond  Bloomer.  Crauford  Kent)   7,000* 
Married  People  (Mabel  Ballin)   6,000* 
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You  Never  Know The  Man  and  the  Moment 

Vitagraph  Photoplay  in  Five  Parts.  Scenario  by 
Graham  Baker.  Director,  Robert  Ensmin- 
ger.  Cameraman,  Ernest  F.  Smith.  Run- 

ning Time,  Fifty-Five  Minutes. 
CAST  AND  SYNOPSIS 

Eddie  Manning,  Earle  Williams;  Miriam  Folansbee,  Gertrude  Astor;  Carlos 
Medina,  George  Field ;  Inez,  Claire  DuBrey ;  Muggsy,  Coy  Watson,  Jr. ;  Jas- 

per Folansbee,  James  Conway;  Jose  DeSilva,  Louis  Dumar;  Miguel,  Leonard Trainor. 
Carlos  Medina  enlists  the  aid  of  Jasper  Folansbee,  wealthy  San  Francisco 

merchant,  in  his  plan  to  become  president  of  the  South  American  Republic  of 
Durrango.  He  is  also  schemeing  to  obtain  possession  of  Folansbee's  daughter, 
Miriam.  The  latter's  auto  injures  a  little  guttersnipe  named  Muggsy,  who  is 
picked  up  by  Eddie  Manning.  The  latter  is  a  "hanger-on"  at  a  cafe  known as  the  Espana,  frequented  by  Spaniards.  Through  the  accident  Miriam  makes 
Manning's  acquaintance  and  becomes  interested  in  him.  Medina  is  staying  at the  Folansbee  mansion.  While  a  party  is  in  progress  there  Manning  enters 
Medina's  room  and  proceeds  to  search  his  effects.  He  is  discovered  by  Medina and  a  fight  occurs,  which  stops  when  Miriam  and  her  father  arrive  on  the 
scene.  Branded  as  a  thief,  Manning  leaves,  old  Folansbee  not  caring  to  have 
him  arrested  on  account  of  the  scandal  which  his  daughter's  acquaintance  with the  intruder  would  give  rise  to.  Medina  has  the  yacht  Golden  Star  ready  to 
steam  to  sea,  loaded  with  rifles  purchased  with  Folansbee's  money.  Medina persuades  Miriam  to  visit  the  yacht  and  sails  away.  But  Muggsy  reports  to 
Manning,  whom  he  finds  a  prisoner  in  the  hands  of  the  gang  at  the  Cafe 
Espana.  Manning  is  freed  by  the  youngster  and  the  latter's  pals.  A  fast  motor launch  pursues  the  Golden  Star,  which  is  boarded  by  Manning  and  six  uni- 

formed companions.  Manning  turns  out  to  be  a  Secret  Service  officer.  He 
orders  the  cargo  examined  and  it  developes  that  the  supposed  rifle  boxes  contain 
nothing  but  bricks,  Medina  having  cheated  Folansbee.  Medina  is  killed  by 
one  of  the  revolutionary  crew.  Manning  takes  Miriam  to  her  father.  The  latter 
is  safe  from  the  charge  of  shipping  contraband  weapons  because  of  his  rascally 
associate's  trick.    Manning  wins  Miriam. 

Plenty  of  dash  and 
speedy  action,  romance  and 
a  neatly  developed  mystery 
angle  combine  to  make  this 
one  of  the  most  entertain- 

ing pictures  in  which  that 
popular  star  Earle  Williams 
has  appeared.  The  direction 
is  good,  the  acting  well  bal- 

anced and  the  photography 
excellent.  Revolutions  in 
South  or  Central  American 
Republics  are  common 
enough  screen  material  but 
in  this  instance  the  plot 
has  been  given  several  cun- 

ning and  unusual  twists 
which  impart  an  original 
flavor  to  "You  Never 
Know,"  also,  while  the  ad- 

venture spirit  predomi- 
nates, numerous  flashes  of 

timely  comedy  light  up  the 
melodramatic  atmosphere. 
It  is  just  the  sort  of  fea- 

ture designed  to  suit  the 
popular  taste,  holds  its  in- terest from  start  to  finish 
and  should  prove  a  winning 
card  when  judged  from  the 
box  office  standpoint. 

Points  of  Appeal. — The 
quality  of  suspense  is  pres- 

ent in  generous  quantity 
and  the  identity  of  the 
supposedly  "down  and 
out ' '  hero  is  very  cleverly hidden  until  the  finish  is  at 
hand.  There  are  some  re- 

markably well  conceived 
and  irresistibly  funny  sub- 

titles in  evidence.  The 
scrap  in  the  Cafe  Espana 
is  a  real  "thriller"  and 
the  attack  of  Muggsy  and 
his  kid  associates  on  that 
cabaret  nest  of  intrigue  when  they  rescue  Manning  a  veritable 
whirlwind  of  action.  The  love  story  is  prettily  handled  and  ends 
satisfactorily. 

Cast. — Earle  Williams'  sunny  personality  and  dynamic  energy 
invest  the  role  of  Eddie  Manning  with  an  interest  which  never 
flags.  Gertrude  Astor  shines  brilliantly  in  the  part  of  heroine 
Miriam  and  special  mention  must  be  made  of  little  Coy  Watson, 
the  "Muggsy"  of  the  play,  and  his  faithful  dog.  The  support- ing cast  is  strong  in  talent. 
Photography,  Lighting,  Direction. — The  Spanish  cabaret  sets 

are  uncommonly  well  photographed,  there  are  some  attractive 
marine  scenes  and  the  chase  of  the  smuggling  yacht  by  the 
Revenue  launch  is  splenaidly  filmed.  The  picture  sparkles  with 
swift,  decisive  action  and  the  continuity  is  unbroken. 

Playgoers  Pictures  Photoplay  in  Five  Parts.  Dis- 

tributed by  Pathe.  Adapted  from  Elinor 

Glyn's  Novel  of  Same  Title.  Running  Time, 
Fifty-Five  Minutes. 

CAST  AND  SYNOPSIS 
Michael  Aranstoun,  Hayford  Hobbs ;  Sabine  Dalberg,  Minora  Thew ; 

Samuel  Greenbank,  Charles  Ashley ;  Henry  Fordyce,  Charles  Vane. 
Michael  Aranstoun  and  Sabine  Dahlberg  meeting  for  the  first  time,  decide 

to  wed  and  then  part  immediately  after  the  ceremony.  They  come  to  this  odd 
determination  as  a  matter  of  mutual  convenience  in  order  to  escape  the  con- 

sequences of  a  forced  marriage.  Accordingly  they  are  married  secretly  in  the 
chapel  of  Aranstoun  Castle.  A  wedding  supper  follows  and  Michael,  carried 
away  by  the  contemplation  of  his  bride's  beauty  and  the  knowledge  that  she  is 
actually  his  wife,  suddenly  embraces  her  with  feverish  ardor.  Sabine  vanishes 
and  Michael  begins  a  search  for  her  which  lasts  for  many  months  but  all  his 
efforts  to  discover  her  whereabouts  are  in  vain.  Henry  Fordyce  is  an  espe- 

cial chum  of  Michael's.  He  is  aware  of  this  friend's  strange  marriage  but  does 
not  know  who  the  bride  was.  Fordyce  becomes  engaged  and  wishes  to 
introduce  bis  fiancee  to  Michael.  The  meeting  is  brought  about  and  the  girl 
turns  out  to  be  the  missing  Sabine.  Michael  and  Sabine,  each  believing  that 
this  i9  for  the  best,  agree  to  a  divorce.  But  quite  accidentally  Fordyce  finds 
out  that  Sabine  is  Michael's  wife  and  brings  them  together.  Husband  and 
wife  acknowledge  their  mutual  love  and  are  reunited. 

This  picture  possesses 
considerable  artistic  charm, 
due  to  extremely  fine  set- 

tings and  some  delightful 
photographic  glimpses  of 
English  and  Continental 
scenery.  The  plot  is  of  the 
usual  kind  developed  in 
Elinor  Glyn's  novels,  based 
principally  on  the  physical 
passion  theme,  but  the  di- rector, whose  name,  by  the 
way,  does  not  appear  in 
connection  with  the  pro- 

duction, has  skilfully  avoid- 
ed anything  offensive  in the  sexual  line.  Yet  the 

film  can  only  be  classed  as 
mildly  entertaining.  The 
action  lags  lamentably  at 
times  and  were  it  not  for 

its  scenic  excellence  "The 
Man  and  The  Moment" would  become  decidedly 
wearisome  long  before  the 
five  reels  were  spun  out. 
It  is  by  no  means  a  "big time"  feature  but  may 
pass  muster  in  small  houses 
catering  to  patrons  of  a  not too  critical  type. 

Points  of  Appeal. — The 
sudden  disappearance  of 
the  heroine  after  her  mar- 

riage of  convenience  to 
Michael  Aranstoun  doesn't 
arouse  any  particular 
amount  of  suspense  in  the 
spectators'  minds,  for somehow  one  feels  pretty 
certain  that  she  will  turn 
up  O.  K.  at  the  finish.  It 
is  this  lack  of  suspense 
that  forms  one  of  the  pic- 

ture 's  chief  faults,  the  story 
fails  to  convince  and  the 
characters  seem  artificial. 

Cast. — Minora  Thew,  who  plays  the  part  of  the  vanishing  bride, 
is  a  graceful  and  appealing  little  beauty,  a  really  charming  hero- 

ine, and  quite  equal  to  the  demands  made  upon  her  emotional 
ability  by  the  role.  Hayford  Hobbs,  as  the  ardent  Michael 
Aranstoun,  is  a  good  looking  chap  of  typical  British  aspect  and  a 
very  capable  lover.    The  support  is  adequate. 

Photography,  Lighting,  Direction. — There  are  numerous  beauti- 
ful exteriors  shown,  the  English  landscape  views  are  excellent, 

an  imposing  castle  looms  proudly  in  the  background,  there  are 
many  handsome  interiors  and  some  exquisite  light  and  shadow 

effects  add  to  the  film's  camera  lure.  The  action  drags  occasion- 
ally, but  the  continuity  on  the  whole  is  smooth. 
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GUIDE  TO  FEATURE  RELEASES— Cont'd 

ROCKET    FILM    CORP.  Footage 
The  Truant   Husband   (All   Star)   5,000* 
Keeping  Up  with  Lizzie  (Enid  Bennett)   6,000* RENCO  FILM  CORP. 
At  the  Sign  of  the  Jack  O'Lantern  (AH  Star)  5,193 
The  Veiled  Woman  (Marguerite  Snow)   6,000* WARD  LASCELLE  PRODUCTIONS 
Rip  Van  Winkle  (All  Star)   6,700 
WINNIPEG  PRODUCTIONS,  LTD. 
God's  Crucible  (All  Star)   6,000* Cameron    of    the    Royal    Mounted  (Gaston 
Glass)    6,000* HOLTRE  PRODUCTIONS 

French  Heels  (Irene  Castle)   5.500 
No   Trespassing    (Irene   Castle)   6,000* TILFORD   CINEMA  STUDIOS 
Slim  Shoulders  (Irene  Castle)   6,000* 
AL  LICHTMAN  CORPORATION 

Rich  Men's  Wives    5,000* 
Shadows    5,060* 
Thorns  and  Orange  Blossoms    5,000* 
The  Hero    5,000' 
Are  You  A  Failure?    5,000* 

METRO  PICTURES  CORP. 
NAZIMOVA 
The  Heart  of  a  Child   6,239 
Madame  Peacock    5,428 
Billions   :   5,036* Camille    5,600 
METRO  CLASSICS,  Inc.  (Special) 
Fourteenth  Lover,  The  (Viola  Dana)   6,000* 
Infamous  Miss  Revel,  The  (Alice  Lake)   6.000* 
Alias  Ladyfingers  (Bert  Lytell)   6,600* 
There  Are  No  Villians  (Viola  Dana)   6,000* 
Golden  Gift.  The  (Alice  Lake)   6.000* 
Right  That  Failed,  The  (Bert  Lytell)   6,000' 
Glass  Houses  (Viola  Dana)   6,000* 
Kisses  (Aliee  Lake)   6,080* 
Face  Between,  The  (Bert  Lytell)   4,997 
Seein's  Believing   (Viola  Dana)   6,000* 
Hate  (Alice  Lake)   6,060* 
Five  Dollar  Baby.  The  (Viola  Danal   6,000* 
They  Like  'Em  Rough  (Viola  Dana)   6,000 
Sherlock   Brown   (Bert  Lytell)   6,000* MAURICE  TOURNEUR  PROD. 
The  Great  Redeemer  (All  itar  Cast)   5,005 
TAYLOR  HOLMES  PROD. 
Nothing  But  the  Truth   5,636 
The  Very  Idea   5.21? 
Nothing  But  Lies   4,882 
C.  E.  SHURTLEFF  PROD. 
The  Mutiny  of  the  Elsinore  (All  Star)    5,778 
The  Star  Rover  (Special   Cast)   4,446 
The  Little  Fool  (Special  Cast)   4,670 
S.  L.  PRODUCTIONS 
Garments  of  Truth  (Gareth  Hughes)   4,968 
The  Hunch  (Gareth  Hughes)   6,000* 
Liu's  Eva  Ascends  (Gareth  Hughes)   6,0nn* 
Stay    Home    (Gareth    Hughes)   ???? 
I  Can  Explain  (Gareth  Hughes)   6,000* 
Don't  Write  Letters  (Gareth  Hughes)   6,000* ROLAND  WEST  PROD. 
The  Silver  Lining  (Jewel  Carmen)   5,846 
HOPF  HAMPTON  PROD. 
A  Modem  Salome  (Hope  Hampton)   5,280 
WILLIAM  DESMOND  PROD. 
Fightin'  Mad  (Special  Cast)   6,000* REX  INGRAM  PROD. 
Conquering  Power,  The  (Special  Cast)   6,000' 
Turn  to  the  Right  (Special  Cast)   8.000* Prisoner  of  Zenda   (Special  Cast)   10,497 
TIFFANY  PROD. 
Peacock  Alley  (Mae  Murray)   8,000' Fascination    (Mae    Murray)   7,94(1 
HeT  Unwilling  Husband  (Blanche  Sweet)  .  . .  5,000* 
'Approximately 

PATHE  EXCHANGES,  INC. Footage 
Rogues  and  Romance  (George  B.  Seitz  and 

June   Caprice)    6,000* The  Girl  Montana  (Blanche  Sweet)   5,000* 
When  We  Were  Twenty-One  (H.  B.  Warner)  5,000* 
The  Sage  Hen  (Edgar  Lewis)   6,000* 
The  Killer  (Claire  Adams)   6,000' Truant  Husbands  (Mahlon  Hamilton)   5,019 
Bars  of  Iron  (Madge  White)   5,000' 
The.  Lure  of  Egypt  (Federal  Prod.)   6,000* The   Heart   Line   (Leah    Baird   and  Jerome 
Patrick)    6,000* Without  Benefit  of  Clergy    5,635 

The   Money   Maniac   5,000* The  Orderly    5,373 
The  Power  Within  (Achievement  Pictures) . .  6,000* 
Isle  of  Zorda  (Louis  Nalpas  Production)....  9,000* 
Nanook  of  the  North   6,000* 
Doctor  Jack  (Harold  Lloyd)   5,000* 

LEWIS  J.  SELZNICK  ENT 
ELAINE  HAMMERSTEIN  STAR  SERIES 
Remorseless   Love    4,180 
Handcuffs  or  Kisses    4,180 
The  Way  of  a  Maid    4,800 
Why  Announce  Your  Marriage?   5,200 
Reckless  Youth    5,700 
Evidence    ???? 
EUGENE  O'BRIEN  STAR  SERIES Ts  Life  Worth  Living?   5,019 
Clay  Dollars    ???? 
Chivalrous   Charlie    4,543 
The  Prophet's  Paradise   4,000' Channing  of  the  Northwest   4,725 
John  Smith    ???? 
CONWAY  TEARLE  SERIES 
Bucking  the  Tiger    5,333 
The  Fighter    6.000* After   Midnight    r??? 
The  Man  of  Stone   4,676 
A  Wide  Open  Town   4,650 
The   Referee    ???> OWEN  MOORE  STAR  SERIES 
The  Chicken  in  the  Case   5,261 
A  Divorce  of  Convenience   5,000* SPECIAL  PRODUCTIONS 
The  Sin  That  Was  His  (Wm.  Faveriham) . .  5,600 
Red  Foam  (Ralph  Ince  Special)   5,500 
Who  Am  I?  (All  Star)   4,938 
A  Man's  Home  (All  Star)   4,580 Conceit   (All  Star)   4,580 
Reported  Missing  (Owen  Moore)    ???? SELECT  PICTURES 
Seeds  of  Vengeance  (Bernard  Durning)   5.000* 
The  Servant  Question   (William  Collier)   5.000* 
Just  Outside  the  Door  (Edith  Hallor)   5,000* REPUBLIC  FEATURES 
The  Gift  Supreme  (Bernard  Doming)   ???? 
Children  of  Destiny  (Edith  Hallor)   ???? REVIVALS 
The  Lone  Wolf  (Hazel  Dawn  and  Bert  Lytel)  5,1 58" 
DeLuxe   Annie    (Norma   Talmadge)   5,000* 
By  Right  of  Purchase  (Norma  Talmadge)..  5,000' The  Safety  Curtain   (Norma  Talmadge)   5,000 
Forbidden  City  (Norma  Talmadge)   5,000* 
A  Pair  of  Silk  Stockings  (Constance  Talmadge  5,000* 
Mrs.    Leffingwell's    Boots    (Constance  Tal- 

madge)   5,000* 
Good  Night  Paul  (Constance  Talmadge)....  5,000* 
Experimental  Marriage  (Constance  Talmadge)  5,000* 

UNITED  ARTISTS  CORP. 
The  Lovelight  (Mary  Piclrford)   7,800 
The  Nut  (Douglas  Fairbanks)   5,800 
Dream   Street    9,400 
Through  the  Back  Door  (Mary  Pickford) .  .  7,000* 
Carnival  (Matheson  Lang)   7,000* 
Way  Down  East  (D.  W.  Griffith  Prod.)   11,000* 
Disraeli   (George  Arliss)   7.000* I  Accuse  (Abel  Gance  Prod.)   8,250 

Footage 

Iron  Trail,  The  (Rex  Beach  Prod.)   7,006* Little  Lord  Fauntleroy  (Mary  Pickford)  9,984 
Three   Musketeers    (Douglas   Fairbanks) .  11,750 
Doll's  House,  A    (Nazimova)   rfff 
Ruling  Passion,  The  (George  Arlisa)   7,000* The  Man  Why  Played  God  (George  Arliss) . .  if  It 
Tailor  Made  Man  (Charles  Ray)   rrf? 

UNIVERSAL  FILM  MFG.  CO. 
TEWEL  FEATURES 
The  Flirt    ???? 
The  Trap   (Lon  Chaney)   7,060* 
Going  Straight  (Mary  Pickford)   2,066* 
The  Storm  (Virginia  Valli  and  House  Peters)  1,000* 
Human  Hearts  (House  Peters)   7,000* 
The  Kentucky  Derby  (Reginald  Denny)   5,000* 
Man  to  Man  (Harry  Carey)   7,006* UNIVERSAL  FEATURES 
Afraid  to  Fight  (Frank  Mayo)   5,000* 
The  Loaded  Door  (Hoot  Gibson)   5,000* 
Don't  Shoot  (Herbert  Rawlinson)   6,000* The    Long    Chance    (Henry    B.  Walthall, 

Ralpb  Graves  and  Marjorie  Daw)   5,066* 
The  Girl  Who  Ran  Wild  (Gladys  Walton)..  5,000* 
The  Lone  Hand  (Hoot  Gibson)   5,060* Paid    Back    (Gladys    Brock  well    and  Stuart 
Holmes)    I,000» 

Top  O'  the  Morning  (Gladys  Walton)    5,000* 
The  Galloping  Kid  (Hoot  Gibson;   5.600* 
Caught  Bluffing  (Frank  Mayo)   5,006* 
Confidence  (Herbert  Rawlinson)   5,006* 
Wolf  Law   (Frank  Mayo)   5,006* Broad  Daylight  (Jack  Mulhall  ft  Lois  Wil- 

son Courtesy  Famous  Players)   5.066* 
Lavender  Bath  Lady,  The  (Gladys  Waltou*  .  1,660* 
The  Jilt  (Ralph  Graves,  Matt  Moore  ft  Mar- 

gurite  De  La  Motte)   S.09Q' The  Alter  Stairs   (Frank  Mayo)   SfiW 
Forsaking    All    Others    (Colleen    Moore  & 

Cullen    Landis)    5,000* One    Wonderful    Night    (Herbert  Rawlin- 
son)   5,000* 

A  Dangerous  Game  (Gladys  Walton)   5,000* 
The  Flaming  Hour  (Frank  Mayo)    5,000* MAE  MURRAY  SPECIAL  PRODUCTION 
The  Delicious  Little  Devil  (Mae  Murray)..  6,006* 
All  Night  (Rodolph  Valentino  and  Carmel 
Myers)    5,000* 

VITAGRAPH,  INC. 
VITAGRAPH  SUPER  FEATURES 
Gypsy  Passion    6,000* The   Sheik's   Wife   6.000* 
Too  Much  Business   7,000* 
My  Wild  Irish  Rose   7,000* 
The  Ladder  Jinx   6,000* 
The  Ninety  and  Nine   7,006* ALICE  JOYCE  PROD. 
The  Scarab  Ring   5,598 
The  Inner  Chamber   5,951* CORINNE  GRIFFITH  PROD. 
Received  Payment    5,000* 
Island  Wives    5,000* 
A  Virgin's  Sacrifice    S.^OO* 
Divorce  Coupons    5,000* EARLE  WILLIAMS  PROD. 
Three  Sevens    5,060* 
The  Man  from  Downing  Street    5.000* 
Restless  Souls    5,000* ANTONIO  MORENO  PROD. 
The  Secret  of  the  Hills   4,966 
Gnilty   Conscience    5,000* ALICE  CALHOUN  PROD. 
The  Little  Minister   6.000* 
The  Angel  of  Crooked  Street   5.000* 
The  Girl  in  His  Room   5,000* 
A    Girl's   Desire   5,006* WILLIAM  DUNCAN  PROD. 
Where  Men  Are  Men   5.000* 
Steelheart    6,000* 
No  Defense    6.000* 
The  Silent  Vow    5.066* 

GUIDE    TO    SHORT  SUBJECTS 

ASSOCIATED  PRODUCERS,  INC. 
(Through  First  National) 

MACK  SENNETT  COMEDIES  (2) 
She  Sighed  by  the  Sea-    Made  in  the  Kitchen 
side  Call  a  Cop 

BEN  TURPIN  COMEDIES  (2) 
Loves  Outcast 

EDUCATIONAL  FILM  CO«P. 
OF  AMERICA 

ADVENTURES  OF  SHERLOCK  HOLMES  (2) 
The  Tigar  of  San  Pedro  The  Solitary  Cyclist 
The  Priory  School  The  Resident  Patient 
CAMPBELL  COMEDIES  (2) 
How  to  Grow  Thin  (Spe-A  False  Alarm cial  Circus  Days 
A  Penny  Reward  A  Ring  Tail  Romance 

CAMEO  COMEDIES 
Crash Pitter  Patter 

Figurei  in  parsethesia  denote  number  of  reds. 

CHESTER  COMEDIES  (2) 
Snooky's  Blue  Monday    Snooky's  Wild  Oats CHESTER  OUTINGS  (1) 
The  Last  Hop  Jogging  Across  Sawttoth 
Music  in  the  Ah* JHESTER  SCENICS  (1) 
Old  Moose  Trails 

CHRISTIE  COMEDIES  (26 
A  Hickork  Hck  Cold  Feet 
Bucking  Broadway  That  Son  of  a  Sheik 
Mile-a-Minute  Mary  Pardon  My  Glove 
Let  Her  Run  Choose  Your  Weapons 
Ocean  Swells  Shop  Suey 

CINAL  FILMS— SLOW  SPEED  (1) 
The  Manly  Art  of  Self      Annette   Kellermin  ia Defense  High  Diving 

Golf 
GAYETY  COMEDIES 
Wild  and  Willie  Standing  Pat 
Assault  and  Flattery 
KINOGRAMS  (1) 
News  Reel — Sunday  and  Thursday 
LYMAiV  HOWE'S  HODGE  PODGE King  Winter  Sea  Elephants 
MERMAID   COMEDIES  (2) 
The  Steeplechaser  Rapid  Fire Look  Out  Below 

Treasure  Bound 
MISCELLANEOUS  (1) 
Man  Vs.  Beast  (2)  The  Enchanted  City 
TOONERVILLE  COMEDIES 
The  Skippers  Sermon 
WILDERNESS  TALES 
The  Split  Outfit  The  Blanket  Stit 
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Quincy  Adams  Sawyer Breaking  Home  Ties 

Released  by  Metro.  Story  by  Charles  Felton  Pid- 
gin, Scenario  by  Bernard  McConville.  Cam- 

eraman, Rudolph  Berquist.  Directed  by 
Clarence  G.  Badger.  Length  approximately 
7800  feet. 

CAST  AND  SYNOPSIS 

Quincy  Adams  Sawyer,  John  Bowers;  Alice  Pettengil,  Blanche  Sweet; 
Obadiah  Strout,  Lon  Chaney ;  Lindy  Putnam,  Barbara  La  Marr ;  Abner  Stiles, 
Elmo  Lincoln ;  Mandv  Skinner,  Louise  Fazenda ;  Nathaniel  Sawyer,  Josepfi 
Dowling;  Mrs.  Putnam,  Claire  McDowell;  Betsy  Ann  Ross,  June  Elvidge ; 
Hiram  Maxwell,  Victor  Potel ;  Samanthy,  Gale  Henry;  Ben  Bates,  Hank 
Mann;  Mrs.  Sawyer,  Kate  Lester;  Bob  Wood,  Billy  Franey. 
Quincy  Adams  Sawyer,  a  young  lawyer  and  son  of  a  prominent  Boston 

family,  is  sent  by  his  father  to  Mason's  Corner  to  assist  Mrs.  Putnam  in 
straightening  out  the  will  of  her  late  husband.  Strout,  the  village  lawyer  there 
is  suspected  of  holding  back  some  bonds.  Lindy  Putnam  is  delighted  at  the 
prospects  of- having  young  Sawyer  in  their  home  and  sets  out  to  conquer 
him.  Strout  takes  an  immediate  dislike  to  Quincy  and  seeks  the  aid  of 
Stiles,,  the  blacksmith,  to  rid  the  town  of  him.  He  also  starts  malicious 
gossip  about  the  young  lawyer  and  Lindy.  Quincy  moves  from  the  Putnam 
home  and  goes  to  Deacon  Pettingil's  where  he  meets  the  deacon's  blind  niece 
Alice  and  recalls  having  previously  seen  her.  They  become  fast  friends  and 
it  develops  into  a  romance.  Lindy  is  furious  at  being  suddenly  cast  aside  and 
joins  Strout  in  a  plan  to  get  revenge.  She  seeks  to  do  away  with  the  blind 
girl  and  Strout  hopes  to  win  Lindy  for  himself  by  also  getting  rid  of 
Quincy.  Their  plan  fails  though  as  Quincy  learns  of  Alice's  danger  and rushes  to  her  rescue.  The  shock  of  the  accident  restores  her  sight  and  she  and 
Quincy  become  engaged. 

There  are  comparatively 
few  pictures  that  can  boast 
of  a  cast  containing  any- more well  known  players 
assembled  than  in  ' '  Quincy 
Adams  Sawyer"  the  new 
Metro-SL  production.  The 
story  itself  is  already  one 
that  has  been  largely  read 
and  the  motion  picture  ver- 

sion will  no  doubt  give 
complete  satisfaction  to 
those  who  have  read  the 

and  likewise  gain 
new  admirers.  It 
good  interest  and 
unexpected  thrills 

occur  as  the  story  progres- 
es.  There  is  also  sufficient 
humor  to  please  and  as  a 
whole  the  picture  holds 
every  needed  requirement 
that  goes  to  make  up  a 
thoroughly  good  box  office 
attraction. 

Points  of  Appeal. — The 
rescue  scenes  are  some  of 
the  biggest  and  most  excit- 

ing that  have  been  done 
since  those  in  Griffith's 
"Way  Down  East."  Other 
moments  in  the  picture 
bring  unexpected  surprises 
that-are  not  quite  as  spec- 

tacular but  equally  effec- tive. The  romance  that 
runs  through  the  story  is 
good  and  the  efforts  of 
Lindy  Putnam  to  be  the 
village  vamp  are  amusing. 
Strout 's  scheme  to  prevent 
other  callers  at  Lindy 's 
home  will  surely  bring  the 
laughs. 

Cast. — It  would  be  diffi- 
cult to  give  praise  indi- 

vidually  as   the   work  on 
each  member's  part  is  most  creditable  in  every  instance.  John 
Bowers,  in  the  title  role  and  Blanche  Sweet  as  the  girl,  give 
fine  performances.  Lon  Chaney,  Elmo  Lincoln,  Louise  Fazenda, 
and  Barbara  La  Marr  are  also  excellent  in  their  character  parts. 

Photography,  Lighting,  Direction. — Fine  photography  throughout 
and  many  interesting  exteriors.  The  interiors  are  suitable  and 
good  lighting  prevails/  Continuity  unbroken  and  direction  good. 

book 
many 
holds 
many 

Released  by  Associated  Exhibitor's.  Written,  di- 
rected and  produced  by  Frank  N.  Seltzer  and 

George  K.  Roland.    Length  5622  feet. 

CAST  AND  SYNOPSIS 

Father  Bergman,  Lee  Kohlmar;  Mother  Bergman,  Rebecca  Weintraub  ;  David 
Bergman,  Richard  Farrell ;  Paul  Zeidman,  Arthur  Ashley ;  Esther,  Betty  Howe ; 
Rose,  Jane  Thomas;  Mr.  Martin,  Henry  B.  Schaffer;  Mrs.  Martin,  Maude 
Hill ;  Moskowitz,  Robert  Maxmillian. 

The  Bergman  family  circle  is  broken  when  David  flees  his  native  Russia 
after  killing  his  best  friend  in  a  rage  of  jealousy  over  a  girl.  During  the 
years  in  New  York  he  loses  track  of  his  parents,  all  efforts  to  locate  them 
having  failed.  The  Bergman's  have  failed  in  business  and  come  to  America 
to  find  David,  who,  unknown  to  them  has  changed  his  name.  They  live  in 
poverty  and  squalor.  David  has'  become  a  successful  lawyer.  Unknowingly  his 
path  has  often  touched  that  of  his  father.  David  is  a  generous  donator  to 
the  Home  for  the  Aged,  in  which  his  financee,  Rose  Neuman,  is  interested  and 
to  which  she  has  taken  the  Bergman's  ignorant  of  the  fact  that  they  are 
David's  parents.  Then  the  friend  David  thought  he  had  killed  turns  up,  and 
David  and  Rose  are  married  at  the  Home  for  the  Aged,  where  David  and  his 
parents  are  at  last  united. 

' '  Breaking  Home  Ties ' ' 
is  a  forceful  reminder  of 
' '  Humoresque. ' '  The  plot, 

although  different  from  its 
forerunner  as  far  as  the 
actual  story  is  concerned, 
is  based  on  the  traditional 

Yiddish  melody  ' '  Eili, 
Eili"  and  embodies  Jewish 
home  life  in  Russia  and 
in  New  York.  It  is  a  dra- 

ma that  is  scheduled  to 
reach  the  heart  and  works 
in  a  mother  theme  that  is 

appealing.  Because  of  its 
great  human  interest  the 
picture  will  no  doubt  make 
its  mark  wherever  shown 
but  should  be  of  particular 
appeal  in  localities  where 
there  is  a  large  Jewish 

population. Points  of  Appeal. — The 
picture  furnishes  a  vivid 
display  of  Jewish  home  life 
and  customs.  The  holiday 
services  are  impressive  and 
the  wedding  scenes  are  also 
good  in  detail  and  true  to 
orthodox  forms.  A  bit  of 
comedy  relief  is  brought  in 
by  the  characterization  of 
the  marriage  broker.  The 
old  father  and  mother  make 

an  appealing  study  and  re- 
gardless of  race  or  creed 

will  reach  the  hearts  of  all 
who  see  the  picture. 

Cast. — Lee  Kohlmar  as  Father  Bergman  does  the  superior  piece 
of  acting  in  the  story.  His  portrayal  of  this  character  is  enjoy- 

able and  convincing.  Rebecca  Weintraub,  as  his  wife  is  also  good. 
Richard  Farrell,  as  David,  the  son,  gives  a  good  characterization 
and  the  supporting  members  of  the  cast  are  types  that  have  been 
well  chosen. 

Photography,  Lighting,  Direction. — Details  relating  to  the  story 
have  received  careful  attention  and  there  is  some  exceptionally 

good  atmosphere.  Photography  and  lighting  are  generally  satis- 
factory and  direction  good. 
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GUIDE  TO  SHORT  SUBJECTS-Cont'd 

PUNCH  COMEDIES  (2) 
Country  Chickens  The  Love  Egg 
BRUCE  SCENIC  BEAUTIFUL  (1) 
In    the    Bonnie   Brier       As   Old   as   the  Hills 
Country  Unknown  Switzerland 

BRUCE  "WILDERNESS  TALES"  (1) The   One    Man   Reunion     The  Drifters 
SELIG-RORK  PHOTOPLAYS  (2) 
The  Ne'er  to  Return  Road  The   Northern  Trail The   Policeman  and   the  Baby 
SKETCH  O  GRAFS  (1) 

Wnlt^the  Limit  The  Family  Album TOONERVILLE  COMEDIES  (2) 
Toonerville  Trials  Toonerville  Blues 

Toonerville  Top>cs TORCH Y  COMEDIES  (2) 
Torchy's  Hold  Up  Torchy's  Nut  Sunday 
Torchy  Steps  Out  Torchy's  Feud VANITY  COMEDIES  (1) 
Chicken  Hearted  It's  Your  Move Spiking  the  Spooks  Ninety  Days  of  Life WORLD    WANDERINGS  (1) 
Dawn  to  Dusk  in  Egypt    The  People  of  Old  Brugts 
The   Silver  Harvest  Mexican    Oil  Fields 

FAMOUS  PLAYERS-LASKY 
HOLMES  TRAVEL 

Watching  the  Waylands 
In  Old  Granada 

PARAMOUNT- BURTON 
PICTURES  (1) 

Mexican  OH  Fields 
In   Batik  Land 
Across  the  Grand  Canyon  A  Fairy  Foreland 

Stamboul 
Along  the  Rio  Grande 
At  the  Damascus  Gate 
Lake  Maggiore 
First  Families  of  America 

Astray  from  the  Steerage 
Are  Waitresses  Safe? 
An   International  Sneak 
Watch  Your  Neighbor 
It    Pays   to  Exercise 

ijeville  in  Fair  Time 
At  the  Wailing  Wall 
Rural  Java 
Sante  Fe — the  City  Dif- 

ferent • 
Seeing  San  Marino 
PARAMOUNT-DE  HAVEN  COMEDIES  (2) 
Kids  Is  Kids  Spirits 
PARAMOUNT-MACK  SENNETT 
COMEDIES  (2) 

A  Fireside  Brewer 
Dabbling  in  Art 
Bungalow  Troubles 
On  a  Summer's  Day The  Unhappy  Finish 
Officer  Cupid 
PARAMOUNT  MAGAZINE  (1) 
PARAMOUNT-POST  NATURE  PICTURES  (1) 
From  a  Piscatorial  Angle  Indian  Summer 
The.  Cloud  Victory  Mountains 
A  Setting  of  Ages 
PARAMOUNT- VANDENBURGH    SERIES  (2) 
Wild   Men   of  Africa         Saying     the  Hippopota- 
Jungle  Dancers  mus 
The  Lion  Killers  The  Land  of  the  Pygmiei 

FILM  BOOKING  OFFICES  OF 
AMERICA 

Hy  Mayer  Travelaughs    1  reel 
itarland  Review    1  reel De  Haven  Comedies    2  reels 
Plum   Center  Comedies   2  reels 
Gloria  Joy  Comedies    2  reels 

FIRST  NATIONAL  EXHIBITORS 
CHARLES  CHAPLIN  (2) 
A  Dog's  Life  (3)  Sunnyside 
A  Day's  Pleasure  The  Idle  Class Shoulder  Arms  Pay  Day 
TOONERVILLE  TROLLEY  (2) 
Skipper's  Narrow  Escape  Skipper's  Flirtation 
Skipper's    Treasure    Gar-  Skipper's  Boozum  Friend den  Skipper  Has  Hi9  Fling 
Meeting  All  Trains  Toonerville  Tactics 
Toonerville   Fire   Brigade  Skipper  Strikes  It  Rich 
Skipper's   Scheme  Toonerville  Tangle Toonerville  Follies 
HARRY  LEHMAN  COMEDIES  (2) The   Punch  of  the  Irish  Wet  and  Warmer 
Twilight  Baby  (3)  The  Game  Lady 
The  Kick  in  High  Life 
BUSTER  KEATON  COMEDIES  (2) 
The  Boat  The  Frozen  North 
The  Blacksmith  The  Electric  House 
Cops  Day  Dreams 
My    Wife's  Relations 
SENNETT*  (2) Hard   Knocks  and    Love  The    Duck  Hunter 
Taps  On  Patrol Be  Reasonable  Bow  Wow 

By    Heck  When  Summer  Comes 
TURl'lN  (2) Love    and    Duujrhnuts      Step  Forward 
Bright  Eyes  Home  Made  Movies 

FOX  FILM  CORPORATION 
SUNSHINE  COMEDIES  (2) 
Chase  Me  A   Perfect  Villain 
Farmyard   Follies  Love  and  War 
Say  It  with  Flowers  Pardon  Me 
The  Book  Agent  Try  and  Get  It 
Singer    Midget's    Side  False  Alarm Show  Hold  the  Line 
One  Moment,  Please  Please  Be  Careful 
Splitting  Hairs  The  Tin  Bronco 
Puppy  Love  Dandy  Dan 

Figures  ia  p*reathesis  denote  number  of  reels. 

CLYDE  COOK  COMEDIES  (2) 
The   Toreador  The  Chauffeur 
Hot  Dog  Lazy  Bones The  Sailor  The  Eskimo 
AL  ST.  JOHN  SERIES  (2) 
Fool  Days  The  Studio  Race 
Straight  from  the  Farm     All  Wet 
MUTT  AND  JEFF   CARTOONS  (1) 
The  Tong  Sandwich  Bony  Parts 
Shadowed  A  Ghostly  Wallop 
Turkish  Bath  Beside  Her  Cider 
The  Big  Mystery  The  Last  Laugh 
Long  Live  the  King        The  Hole  Cheese 
The  Village  Cut-Ups        The  Phoney  Focus 
A   Messy  Christmas  The  Crystal  Gazer 
Fast   Freight  Stuck  in  the  Mud The  Stolen  Snooze  Too  Much  Sap 
Getting  Ahead  Riding  the  Goat Falls  Ahead  Red  Hot 
Court  Plastered 
LUPINO    LANE    SERIES  (2) 
The   Reporter  The  Pirate 
FOX-NEWS  (Twice  a  Week) 
SERIALS 
Bride  13   1  5  Episodes 
Fantomas   20  Episodes 
LEE  KIDS  RE-ISSUES 
A  Pair  of  Aces  Double  Trouble 
Kids  and  Skids 

GOLDWYN  PICTURES 
CAPITOL  COMEDIES  (2) 
Fingers  and  Pockets         Ged  Ap.  Napoleon 
Love  and  Rollers  You'd  Better  Get  It Hearts  and  Hammers       Indigo  Sunday 
At  It  Again  Why  Worry? 
Professional  Ethics  Nothing  to  Think  About 
When  Martin  Gits  Here  Take  It  Easy 
EDGAR  COMEDIES  (2) 
Edgar  Camps  Out  Edgar's  Feast  Day Edgar  the  Explorer  Get-Rich-Quick  Edgar 
Edgar's  Country  Cousin     Edgar's  Little  Saw GOLDWYN-BRAY   COMICS— LAMPOONS  (1> 
Happy  Hooligan  in  Judge  Rummv  in  "Why "Appolo"  Change  You  Hus- 
Happy  Hooligan  in  "Cu-  band?" pid's  Advice"  Happy  Hooligan  in  "Doc- 
Happy  Hooligan  in  "Hap-     tor  Jekyll  and  Mr. 
py  Hoolidini"  Zipp" 

Judge  Rummy,  in   "The  Judge  Rummy  in  "Bear 
Prize  Dance"  Facts" 

Judge    Rummy    in    "The  Happy  Hooligan  in  "Roll 
Snappy  Judgment"  Your  Own" Happy  Hooligan  in  "The  Judge  Rummy  in  "Yes, 
Blacksmith"  Dear" 

Happy   Hooligan    in    "A  Happy  Hooligan  in  "Oil" Romance  of  '76"  Judge   Rummy   in  "Too 

Much  Pep" 
GOLDWYN-BRAY   PICTOGRAPHS  (1) 
Tree-Top    Concert    Sing-   The  Human  Voice 
ers  Seein'     Things     on  the The  Island  of  the   Mist  Orinoco 

Through   the   Earth  Unshod  Soldiers  of  the 
What     Is     Your     Body  King 
Worth?  No  Reg'lar  Bird Venice  of  the  Orient  Chemical  Inspiration 

A  Paradise  for  Birds         Safe  Combination 
Action  of  the  Human       The  City  That  Never 
Heart  Sleeps 
The  Riveter 

W.  W.  HODKINSON  CORPORATION 
TRIART  PRODUCTIONS 
The  Beggar  Maid  (Mary  Astor)   2,117 
The    Bashful    Suitor    (Mary    Brandon  and 

Pierre   Gendron)    2,064 
The  Young  Painter  (Mary  Astor  and  Pierre 
Gendron)    2,500 

Hope  (Mary  Astor)    3,000* 
KINETO  COMPANY  OF  AMERICA 

Distributed  by  W.  W.  Hodkinson  Corp. 
The    Four    Seasons    (Nature    Classic)   4  reels 
THE  GREAT  AUTHORS  (Series  of  12)  (1) 
John  Greenleaf  Whittier    Mark  Twain 
Washinigton  Irving  Walt  Whitman 
Edgar  Allan  Poe  Ralph  Waldo  Emerson 
James  Russell  Lowell  Henry  Wadsworth  Long- Nathaniel  Hawthorne  fellow 
Oliver  Wendell  Holmes      Official  Urban  Movie 
William  Cullen  Bryant  Chats  of  M.  P.  T.  O. 
James  Fennimore  Cooper      A.  (Weekly) 

METRO  PICTURES  CORP. 
BUSTER  KEATON  COMEDIES  (2)  — ^ 
Convict  13  The  Haunted  House 
One  Week  Hard  Luck 
The  Scare  Crow  .      The  High  Sign 
Neighbors  The  Goat  * 

PATHE  EXCHANGE,  INC. 
PATHE  NEWS— Wednesdays  and  Saturdays 
TOPICS   OF  THE   DAY— WEEKLY Week  of  November  12th 
The  Quagmire  (Speed  No.  4)   2  reels 
Washed  Ashore  (Paul  Parrot  Comedy)   1  reel 
The  Enchanted  Fiddle  (Aesop  Fable)  &  reel 
Hook  Line  and  Sinker  (Snub  Pollard)   2  reels 
Bees  in  His  Bonnet  (Lloyd  Reissue)   1  reel 
The  Drifter  (Leo  Maloney)   Range  Rider 
Series    2  reels 

Week  of  November  19th 
Fightin'  Mad  (Speed  No.  5)   2  reels Harvest  Hands  (Paul  Parrot  Comedy)   1  reel 
A  Rolling  Stone  (Aesop  Fable)   H  reel 
I'm  On  My  Way  (Lloyd  Reissue)   1  reel The  Price  of  Progress   (Industrial)  Oregon 

Trial    Series    2  reels 
Screen  Snapshots  No.  13    1  reel 
Johnny  Jones   Comedy    2  reels 

Week  of  November  26 
Panic  (Speed  No.  6)    2  reels 
The  Flivver  (Paul  Parrot  Comedy)   1  reel 
The  Fortune  Hunter  (Aesop  Fable)    reel 
Don't  Shove  (Lloyd  Reissue)    1  reel Our  Gang  Comedy  (Featuring  Kids)   2  reels 
Range  Rider  Series  (Leo  Maloney)   2  reels 

Week    of    December  3 
Jaws  of  Danger  (Speed  No.  7)    2  reels 
Paul  Parrott  Comedy    1  reel 
Friday  The  13th   (Aesop  Fable)    2-3  reel 
Soft  Money   (Lloyd  Re-issue)    1  reel Saturday   Morning  (Our  Gang  Comedy)    ..  2  reels 
Screen  Snapshots  No.  14    1  reel 
LEWIS  J.  SELZNICK  ENTERPRISES 
HERBERT  KAUFMAN  MASTERPIECES 
WILLIAM  J.  FLYNN  SERIES  (Detective Series)    2  reels 
CHAPMAN  CLASSICS 
SELZNICK  NEWS SERIALS 
The  Whirlwind   15  Episodes 
The  Branded  Four   15  Episodes 

UNIVERSAL  FILM  MFG.  CO. 
UNIVERSAL  SPECIAL 
The    Siege    of   the    Lancashire    Queen  (Jack 
Mulhall)    2  reels 

The  Golden   Bullet  (Harry   Carey)   2  reels 
Dangerous    Waters    (Jack    Mulhall)    2  reels CENTURY  COMEDIES  (2) 
Foolish   Lives  Hello  Judge 
The  Radio  Hound  True  Blue 
The  Kickin'  Fool  Rookies The  Fresh  Kid  Women  First 
Wedding  Pumps  Me   and    My  Mule 
The  Cabby  A   Small  Town  Derby 
Ginger  Face  The  Tattle  Tale American  Plan 
JEWEL    COMEDIES  (2) 
"P.  D.  Q."  Some  Family 
Roman-Romeos  Robinson's  Trousseau 
A  Monkey  Movie  Star      A  Monkey  Bell-Hop 

JEWEL   COLLIER   SERIES  (2) 
Leather  Pushers  No.  1      Leather  Pushers  No.  4 
Leather  Pushers  No.  2      Leather  Pushers  No.  S 
Leather  Pushers  No.  3      Leather  Pushers  No.  6 
NEW  LEATHER  PUSHERS  (2)— Reginald  Denny 
The  New  Leather  Pushers  are  .scheduled  /or 
release  beginning  December  4th  and  every  two weeks  thereafter. 
Young  King  Cole  He  Raised  Kane SERIALS 
The  White  Horseman   18  Episodes 
Do  or  Die  (Eddie  Polo)  18  Episode* Terror  Trail   18  Episodes 
Winner  of  the  West  (Art  Acord)  18  Episodes 
The  Secret  Four  (Eddie  Polo)  18  Episodes 
With  Stanley   in  Africa   (George  Walsh 

and  Louise  Lorraine)   18  Episodes 
The  Adventures  of  Robinson  Crusoe  (Har- 

ry Myers)   ,  18  Episodes Perils  of  the  Yukon   (Wm.  Desmond) ..  15  Episodes 
Tn  the  Days  of  Buffalo  Bill  (Art  Acord)  18  Episodes 
Around  the  World  in  18  Days  (Wm.  Des- 

mond)  18  Episodes 
UNIVERSAL  COMEDTES  (1) 
The  Wall  Nut  Accidental  Wealth 
Matinee   Idles  The  Speed  Boy 
Young  Ideas  Their  Steady  Job 
Off  the  Earth  Lot  O  Bull 
His  First  Job  A  Rip  Snoring  Night 
Love   Drops  A   Dog  Gone  Day 
Once  to    Every   Boy  Rail  Birds 
Doing  'Em  Good  Where's  the  Parade? A  Model  Messenger  Alladin  Jr, 
RETURN  OF  CYCLONE  SMITH  SERIES  (2) 
A  Battle  Against  Odds     The  Yellow  Streak 
Cyclone  Smith's  Vow  The  Heritage  of  Hate Square  Deal  Cyclone         A  Ride  for  a  Rancho 
WESTERN  DRAMAS  (2> 
At  Large  A  44  Caliber  Mystery 
The  Gypsy  Trail  Pirates  of  the  Deep 
The  Soul  Herder  Blue   Blood   and  Re«t 
White  and  Yellow  Committee  on  Credentials 
Giants'  of  the  Open  The  Law  of  The  Sea 
The  Wrong  Man  Timberland  Treachery 
The   Chanmel   Raiders        The  Texas  Sphinx 
INTERNATIONAL  NEWS  (Wed.  and  Sat.) 

VITAGRAPH 
LARRY  SEM.ON  COMEDIES  (2) 
The  Bell   Hop;  The  Show The  Sawmill  A  Pair  of  Kings 
JIM  AUBREY  SERIES  (2) 
The  Riot  The  Charmed  Life 
The  Applicant  The  Chicken  Parade tfef  Messenger  g  jj  % 
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Singed  Wings 

Paramount  Photoplay  in  Seven  Parts.  Author, 
Katherine  Newlin  Burt.  Scenario  by  E.  A. 
Bingham.  Director,  Penrhyn  Stanlaws. 
Cameraman,  Paul  Perry.  Running  Time, 

Seventy-Five  Minutes. 
CAST  AND  SYNOPSIS 

Bonita  della  Guerda,  Bebe  Daniels;  Peter  Gordon,  Conrad  Nagel;  Bliss 
Gordon,  Adolphe  Menjou ;  Don  Jose  della  Guerda,  Robert  Brower ;  Emilio, 
Ernest  Torrence;  Eve  Gordon,  Mabel  Trunelle. 

Bonita  della  Guerda  lives  with  her  aged  grandfather  in  an  old  house  on 
San  Francisco's  waterfront.  She  supports  him  by  dancing  in  a  cabaret.  Her 
protector  is  Emilio,  former  circus  clown,  now  half-witted  but  devoted  to 
Bonita,  whom  he  escorts  to  and  fro,  from  the  cabaret,  where  he  also!  does  a 
turn.  Bonita  has  a  dream  in  which  she  figures  as  a  princess  wooed  by  a 
knight,  their  suit  favored  by  the  fairies,  but  frowned  on  by  a  witch.  A 
jealous  Jester  shoots  an  arrow  which  pierces  the  princess's  heart  and  she dies.  Her  grandfather  accepts  the  dream  as  a  warning  that  love  will  be  fatal 
to  Bonita.  She  constantly  wears  a  rose  in  her  hair,  a  flower  which  the  cabaret 
guests  understand  will  only  be  given  to  the  man  she  loves.  Bliss  Gordon, 
wealthy,  a  rake,  and  neglectful  of  his  wife  Eve,  wagers  that  he  will  win  Bonita's 
rose.  In  friendly  guise  he  obtains  the  girl  several  important  dancing  engage- 

ments. His  nephew,  Peter  Gordon,  arrives,  sees  Bonita  and  falls  in  love 
with  her.  Bonita  is  fascinated  by  the  young  man,  but  fears  the  warning 
of  her  dream.  Bliss  decoys  Bonita  out  to  his  country  home.  Peter  acci- 

dentally sees  them  and  follows.  A  fight  takes  place  between  him  and  his 
uncle,  with  the  result  that  Bliss  finally  takes  her  home  unharmed.  Eve, 

hoping  to  win  back  her  husband's  love,  learns  Bonita's  famous  Moth  Dance 
and  persuades  the  girl  to  allow  her  to  substitute  for  her  at  an  entertainment 
given  by  Bliss.  Emilio,  believing  Bonita  has  sold  herself  to  Bliss,  shoots  and 
kills  Eve  as  the  latter,  masked,  performs  Bonita's  dance.  Later,  in  Bonita's 
home,  the  clown,  whose  brain  has  thoroughly  given  away,  sees  the  girl,  greets 
her  as  a  dead  woman  and  forces  her  to  dance  at  the  point  of  his  pistol.  .Peter 
arrives  in  time  to  save  her.    Emilio  dies  and  the  lovers  are  united. 

The  curious  mingling  of 
fantasy  and  melodrama  in 
this  picture  is  so  deftly 
and  gracefully  accom- 

plished that  it  registers  as 
most  unusual  and  interest- 

ing entertainment  which 
can  hardly  fail  to  achieve 
widespread  success.  The 
"fine  Italian  hand"  of 
director  Penrhyn  Stanlaws 
has  worked  wonders  in  the 
way  of  providing  quaint, 
alluring  settings,  witness 
the  fairy  prologue  depict- 

ing Bonita's  dream  with 
which  the  feature  opens. 
This  is  an  absolutely  en- 

thralling bit  of  rare  screen 
art,  a  gardenland  of  love- 

liness enhanced  by  magical 
photographic  effects,  re- 

plete with  elusive,  bizaare 
charm.  There  follows  a 
story  remarkable  for  sus- 

pense, pathos  and  the  ironi- 
cal comedy  supplied  by  that 

tragical  figure  of  fun, 
Emilio,  the  half-witted 
clown.  Bebe  Daniels  by 
virtue  of  a  splendidly  sin- 

cere and  natural  perform- 
ance clinches  securely  her 

right  to  rank  among  the 
favorites  of  stardom  and 
the  entire  company  work 
together  with  delightful 
smoothness  and  dramatic 
strength.  No  exhibitor  will 
make  a  mistake  in  booking 
"Singed  Wings."  It  is  an 
unique  attraction  and  a 
likely  box  office  asset. 
Points  of  Appeal. — Be- 

sides the  artistry  of  the 
film,  the  swinging'  action of  the  plot  and  its  many 

(  emotional  phases  compel  attention,  the  heroine  wins  sympathy 
and  the  climax  is  thoroughly  satisfactory. 

Cast. — Bebe  Daniels  as  Bonita  is  a  wide-eyed  vision  of  beauty, her  every  gesture  and  facial  expression  bespeaks  the  girl  of 
Spanish  blood,  swayed  by  legendary  romance  and  the  passions  of 
her  ancestors,  yet  faithful  to  the  man  she  loves.  It  is  a  fine  piece 
of  character  work,  all  the  more  astonishing  when  one  reflects 
that  but  a  short  time  has  xelapsed  since  Miss  Daniels  was  only known  to  the  public  as  a  pert,  pretty,  lively  comedienne.  Of 

Ernest  Torrence's  performance  as  Emilio,  the  clown,  it  is  safe  to say  that  nothing  more  heart-rending  and  terribly  impressive  has 
ever  been  screened.  Conrad  Nagle,  as  Peter  Gordon,  is  a  lover 
par-excellence,  manly,  yet  tender,  Mable  Trunelle  shines  in  the 
pathetic  role  of  Bliss  Gordon's  wife,  Robert  Brower  presents  a touching  spectacle  of  senile  decay  as  the  grandfather  Jose,  and 
Adolphe  Menjou  has  never  appeared  to  better  advantage  than  as 
the  smiling,  sinister  Bliss  Gordon,  woman  hunter  extraordinary. 
Photography,  Lighting,  Direction. — The  beauty  of  the  fairy  pro- 

logue has  already  been  referred  to.  There  are  numerous  hand- 
some interiors,  beautiful  country  shots,  exquisite  marine  views 

and  perfect  lighting  governs  all.  The  continuity  is  even  and  the action  moves  swiftly. 

What  Fools  Men  Are 

Released  by  American  Releasing  Corp.  Story  by 

Eugene  Walter.  Scenario  by  Peter  Milne. 
Cameraman,  Rudolph  Mariner.  Directed 

by  George  Terwilliger.  Running  Time,  Ap- 
proximately One  Hour. 

CAST  AND  SYNOPSIS 
Peggy  Kendricks,  Faire  Binney ;  Ralph  Demarest,  Joe  Striker ;  Bartley 

Claybourne,  Huntley  Gordon ;  Kate  Claybourne,  Florence  Billings ;  Ola,  Lucy 
Fox;  Horace  Demarest,  J.  Barney  Sherry;  Thomas,  Templer  Saxe;  Steve, 
Harry  Clay  Blaney. 

Peggy  Kendricks,  a  society  flapper,  lives  with  her  literary  sister  and  the 
latter's  husband,  Bartley  Claybourne.  Kate  fails  to  note  Peggy's  elaborate clothes,  but  finally  is  confronted  by  the  fact  that  her  own  husband  has  been 
paying  for  Peggy's  finery.  Kate  seeks  a  divorce  with  the  understanding that  Bartley  will  eventually  marry  Peggy.  But  Peggy  does  not  love  him 
enough  for  that,  so  willingly  promises  not  to  see  him  during  Kate's  absence in  Reno.  She  does  see  much  of  Ralph  Demarest,  however,  and  impulsively 
marries  him.  The  end  of  the  honeymoon  discloses  the  fact  that  Ralph's  money is  to  be  controlled  by  lawyers.  His  father  calls  and  succeeds  in  apparently 
buying  Peggy  off.  She  flings  the  money  at  Ralph  and  orders  him  to  make 
a  man  of  himself.  Peggy  has  laughed  at  Bartley's  proposal,  so  now  she reunites  him  with  Kate  and  succeeds  in  reforming  Ralph.  In  the  end  she 
justifies  herself  as  a  flapper  and  even  wins  the  affections  of  Ralph's  father 
who  agrees  that  while  Peggy's  methods  are  unconventional  her  heart  is 
pure  gold. 

"What  Fools  Men  Are" 
is   another   triangle  story 

that,    although  traversing 
fairly  well  known  ground, 
proves   to   be    a  splendid 
drama.    The  story  is  well 
told  and  good  suspense  is 

developed.  There  are  occa- 
sionally some   new  twists 

that  serve  to  sharpen  the 
interest  and  also  a  slight 
bit  of  humor.    The  film  has 
been  nicely  produced  and 
all  details  have  had  careful 

consideration.  It  is  a  pic- 
ture that  will  appeal  to  the 

married  patrons  and  also 

the  young  girls  of  the  com- 
munity. 

Points  of  Appeal. — Flap- 
pers have  been  very  much 

in  the  limelight  here  lately 
and    to    them    this  story 
seems  indirectly  to  carry  a 
moral  in  a  way  that  shows 
discretion  to  be  the  better 
part    of    valor.  Genuine 
sympathy  is  gradually  built 
up  for  the  little  girl  who  at 
first  seems  to  be  so  selfish 
and  self  centred  and  who 
finally  realizes  how  blind 
she  has  been.     There  are 
some  big  scenes  in  the  pic- 

ture and  all  are  effective. 
Cast. — Faire   Binney,  as 

Peggy,  has  been  excellently 
chosen  to  do  this  part.  Joe 
Striker  in  the  role  of  Ealph 
Demarest  is  also  good. 
Huntley  Gordon,  as  Bartley  Claybourne  is  a  fine  type  for  this 
character  and  Florence  Billings  as  his  wife  gives  a  performance 
that  is  creditable.  Lucy  Fox  as  Ola  the  maid  does  some  good 
work  too.    The  remainder  of  the  cast  is  capable. 

Photography,  Lighting,  Direction. — The  photography  is  first  rate. 
The  interiors  are  attractive  and  exteriors  good.  Ample  lighting  in 
all  sets.    Continuity  even  and  direction  satisfactory. 
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STATE     RIGHTS  PICTURES 

AMERICAN  FILM  CORP.,  INC. 
A.  Crook's  Romance  (Helen  Holmes)   5,000* 
A  Rough-Shod  Fighter  (William  Russell...  5,000* 
The  Marriage  Bargain  (Mary  Miles  Minter)  5,000* 
Loggers    of    Hell-Roarin'    Mountain  (Helen 
Holmes)    5,000* 

Silent  Shelby   (Frank  Borzage)   5,080* 
ANCHOR  FILM  DIST.,  INC. 

Threads  of  Destiny    (Besse   May)   5,000* 
In  Search  of  Arcady    5,000* 
The  Lamb  and  the  Lion   5,000* 
Uoop-La    5,000* 
the  Lore  Call    5.000* 
The  Girl  ol  My  Dreams    5,000* 

ARROW  FILM  CORP. 
„'hain  Lightning   (Special)   4,969 i1><>  Broken  Sutnte   
roe  Marshal  of  Moneymint  (Jack  Hoxie) . .  4,726 
impulse    (Neva    Gerber)   4,505 

ARTCLASS  PICTURES  CORP. 
(Released  by  Weiss  Bros.) 

After    Six   Days    (Old   Testament    Story) ..  12,000* 
AY  WON  FILM  CORP. 

Bull  Dog  Courage  (George  Larkin)   5,000* 
boomerang  Justice  (George  Larkin)    5,000* 
Barriers  oi  Folly  (George  Larkin)   5,000* 
Ihe  Flash  (George  Larkin)    5,000* 
barb  Wire  (George  Hoxie)    5,000* 
Crow's  Nest  (lack  Hoxie)   5,000* 
Riders  of  the  Law  (Jack  Hoxie)   5,000* 
back-Fire  (Jack  Hoxie)   5,000* 
White  Hell  (Richard  Travers)   s.000* 
Dawn  of  Revenge  (Richard  Travers)   5,000* 
Another  Man's  Boots  (Francis  Ford)   5,000* 
Stranger  of  the  Hills  (Edward  Coxen)   5,00(1* 
They're  Off  (Peggy  O'Day)   5,000* 
Thundering  Hoots  (Peggy  O'Day)   5.000* 
With  Wings  Outspread  (All  Star)   5,001'* 

C.  B.  C.  FILM  SALES 
Cap  o  Kid  (Eddie  Polo)  Serial 
l'he  Victim  (Robert  T.  Haines)   6  reels 
captivating    Mary    Carstairs     (Norma  Tal- 

madge    reissue)    5  reels 
The  Heart  of  the  North  (Roy  Stewart)   5,600 
Lite's  Greatest  (juestion  (Roy  Stewart)   5,000 More  to  Be  Pitied  (All  Star)   5,800 
COMMONWEALTH  PICT.  CORP. 

The   Hidden    Light   S.0U0* 
EAST  COAST  PRODUCTIONS,  INC. 
AMALGAMATED  SERIES 
Ashes    5,000* 
Any   Night    5,000* 
The  Greater  Duty    5.000* 

EQUITY  PICTURES  CORP. 
Midchannel  (Clara  Kimball  Young)   6,000* 
Hush  (Clara  Kimball  Young)   6.000* 
Where  Is  My  Wandering  Boy  Tonight?   ???'r 1  be  black  Panther's  Cub  (Florence  Reed)..  5,800 

EXPORT  AND  IMPORT 
Kazan    6,464 
The  Mask    6,400 
FEDERATED  FILM  EXCHANGE 

The  Servant  in  the  House  (All  Star)   5,000 
Penny  of  Top  Hill  Trail  (Bessie  Love)   5,000* 
Dangerous  Toys   (All  Star)   7,000* Heidi  of  the  Alps   (Prima)   ???? 

THE  FILM  MARKET,  INC. 
The  Supreme  Passion    6,000* 
The  Ne'er-Do-Well    7,000* 
The  House  Without  Children    7,000* 
The  Spoilers    9,000" 
PHIL  GOLDSTONE  PRODUCTIONS 
RICHARD  TALMADGE   FIRST  SERIES 
Taking    Chances    5,000* 
The   Unknown    5,000* 
Cub    Reporter    5,000* 
Watch  Your  Step    5,000* 
Putting    It    Over    5,000* 
Wild  Cat  Jordan    5.000* RICHARD     TALMADGE     SPECIAL  SERIES 
The    Speed   King    5,000* 
The    Fire    Eater    5,000* SPECIAL 
Deserted    at   The    Alter    6,000* FRANKLYN  FARNUM  SERIES 
When   East    Comes   West    5,000* 
Smiling    Jim    5,000* 
Texas   5,000* 
Gun    Shy    5,000* 
The   Firebrand    5,000* 
Wolves  of  the  Border    5,000* SNOWY  BAKER  SERIES 
Pals   5,000* 

GRAPHIC  FILM  CORP. 
Mother  Eternal    6,700* 

JANS  PICTURES,  INC. 
Madonnas  and  Men   (Super  Feature)   6.200 

JOAN  FILM  SALES  CORP. 
She  Played  and  Paid  (Fanny  Ward)  (5,000* 
Annabel  Lee  (All  Star  Cast)   5.00.)* 
•Approximately 

J.  W.  FILM  CORPORATION 

The  Road  to  Arcady    6,000* 
:Slould  a  Wife  Work   6,000* 
For  Your  Daughter's  Sake    5,000* 

GEORGE  H.  HAMILTON,  INC. 

Give  Me  My  Son    5.000* 
to  Self  Defense      5,000* 
When  Knights  Were  Bold    5.000* 
ROY  H.  KLUMB  PRODUCTIONS 

Daddy's  Love    5,000* 
Judge  Her  Not   ,   4,500* 
Wolves  of  the  Range   4.500* 
Bear  Hunt  on  the  Roosevelt  Trail   3,000* 

LEE  AND  BRADFORD 

Branded    (Josephine   Earle)  4,900 
Serving  Two  Masters  (Josefhine  Earle)  4,500 
The  Way  of  a  Man  (Josephine  Earle)   5,400 
Cloudburst  (Bombardier  BilBy  Wells)  4,800 
The  Unconquered  Woman  (Rubye  de  Remer)  4,700 
Flesh  and  Spirit  (Bell  Benaett)   5,600 
Determination  (All  Star  Case)   10,000* 

PACIFIC  FILM  COMPANY 
The  Call  from  the  Wild  (Frankie  Lee  and 

Highland  Laddie)   5,000* 
The  Able-Minded  Lady  (Hetry  B.  Walthall)  5,000* 
The  Girl  from  Rocky  Point  (Ora  Cartw) .  .  5,000* The  Forest  King  (Reed  Chapman  and  Lil- 

lian Hall)    5,000* 
PRODUCERS  SECURITY  CORP. 

Country  Flapper  (Dorothy  Gisji)    5,000* 
Just  a  Song  at  TwilighURichaud  Barthelmess)  5,000* 
Madame  Sans  Gene  (Special  Cast)    5,000* 
In   The   Night    (Special   Cast)    5,000* 
Diane  of  Star  Hollow  (Evelyro  Greeley)    5,000* 
When  Dawn  Came   (Colleen.  Moore)    6,000* 
Right  Way  (All  Star)    7,000* 

RIALTO  PRODUCTIONS,  INC. 

Whispering  Shadows  (Lucjt  Cotton)   6,000* 
Soul  and  Body  (Anne  Luther)   6.UU0* Dangerous  Love  (Pete  Morrison)   5  reels 
Dangerous  Love  (Pete  Morrison  and  Carol 
Holloway)   ,   5.000* 

JOSEPH  MOORE  AND   EILEEN  SEDGWICK 
SERIES 

False  Brands   5,000* 
The  Wolf  Pack   j   5,00(1* 
CLARA  KIMBALL  YOUNG  SERIES 
Yellow  Passport  . ...    5,000* 
Feast  of  Life   3   5,000* 

SECOND  NAT'L  PICTURES  CORP. 
David  and  Jonathan    4,800 
Her  Story    5,000* The  Night  Riders    5,750 
Broken    Shadows    5,000* 
One  Moment's  Temptation    5,000* 
W.  M.  SMITH  PRODUCTIONS,  INC. 
FARNUM,  HAMILTON,  HART,  FORD  SERIES 
So  This  Is  Arizona   5,892 
White  Masks,  The    4,922 
Angel  Citizens,  The  [   4,826 

WM.  STEINER  PRODUCTIONS 
(Neal   Hart  Series) 

Tangled  Trails   5,000* 
Rangeland   ,    5,000* 
Cure  of  Gold   S.000* 
The  Heart  of  a  Texan   5,000* 
West  of  the  Pecos   5,000* 
Table  Top  Ranch   5.000* 
TRUART  FILM  CORPORATION 

Burlington  Adventure  Series   (each)   1  reei 

WARNER  BROS. 

Why  Girls  Leave  Home   7,97. 
Parted  Curtains    5,73s 
Ashamed  of  Parents    5,863 
School  Days  (Wesley  Barry)   7,20k 
Your  Best  Friend  (Vera  Gordon)   7,000* 
Raes   to  Riches    (Wesley   Barry)   6,000* 
Bearutiful  and  Damned  (Marie  Prevost)   7,000* 

WESTERN  PICTURES  CORP. 

Honeymoon  Ranch  (Alene  Ray)   5,000* 
West  of  the  Rio  Grande  (Alene  Ray)   5,000* 
NEW  SERIES 
Partners  of  the  Sunset  (Alene  Ray)   5,000* 
T.aHy    Lock    (Alene    Ray)   5,00g« 

SHORT  SUBJECTS 

ADVENTURES  OF  T.  S.  S.  CO_^ . 
Adventures  of  Tarzan  (Ehno  Lincoln)   15  Episodes 

ANCHOR  FILM  DIST.,  INC. 
Irie   Comedies    (Little   Napoleon)  2  reels 
Crescent  Comedies   (Jack   Richardson)   2  re*U 
TJje  Movie  Star's  Stampede  (Novety>   J  reel* 

ARROW  FILM  CORP. SERIALS 
Thunderbolt  Jack    15  Episodes 
The  Blue  Fox    15  Episodes 
Nan  of  the  North   15  Episodes CRUELWED  COMEDIES 
Husband  &  Strife    2  reels 
HDD  IE  LYONS  COMEDIES 
"Why  Not  Now?   2  reels Follow  Me    2  reels 
REGGIE  MORRIS  COMEDIES 
The  Jantor's  Wife    2  reels BROADWAY  COMEDIES— MORRIS SCHLANK  PROD. 
But  a  Butler  2  reeli 
MIRTHQUAKE  COMEDIES  (Prod,  by  Eddie Lyons) 
Fresh    Paint    2  reels 
Hands   Up  1    2  reels 
SPORT  PICTORIAL  (26)    1  reel 

ARTCLASS  PICTURES  CORP. 
{Distributed  by  Goldwyn) 

Sport  Review  Releases    1  reel 
AYWON  FILM  CORP. 

HARRY  CAREY— 15   Westerns   (each)  2  reels FRANKLIN  FARNUM  SERIES 
JOY  COMEDIES— 6  (each)  2  reels 
HELEN  HOLMES — 22  Railroad  Dramas..  2  reels 
MARY   PICKFORD  REVIVALS   2  reel. 

CLARION  PHOTOPLAYS,  INC. 
{Distributed  by  Weiss  Brother!) 

The  Expose  of  Sawing  a  Lady  in  Half  ....  1,745 
C.  B.  C.  FILM  SALES 

STAR  RANCH  WESTERNS  (Bi-monthly)  2  reels SCREEN  SNAPSHOTS  (1  reel  each) 
CARNIVAL  COMEDIES    2  reels 
SUNRISE  COMEDIES    (Billy   West)  26 
comedivs    2  reels 

HALLROOM    BOYS'   COMEDIES   2  reel. Twice  a  Month.  Featuring  Sid  Smith 
EXPORT  AND  IMPORT 

SERIAL 
The  Jungle  Goddess  (Elimore  Field  and 
Truman  Van  Dyke)    15  Episodes 
FEDERATED  FILM  EXCHANGE 

HALL  ROOM  COMEDIES  (2  reels  each) 
CHESTER  COMEDIES  (2  reels  each) 
JOE  ROCK  COMEDIES  (1  reel  each) 
SCREEN   SNAPSHOTS    (Bi-Monthly)  . . .  .  1  reel MONTY  BANKS  COMEDIES  (2  reels  each) SERIALS 
Miracles  of  the  Jungle   15  Episodes 

KJNETO  CO.  OF  AMERICA 
(Released  through  State  Rights  Exchange) 

Wonders  op  the  World  (2  series) 
First  Series  from  No.  1  to  No.  26  (each) ....  1  reel 
Second  Series  from  No.  27  to  No.  52  (.eacK,  1  reel 
Kinto  Reviews    1  reel 

ROY  H.  KLUMB  PRODUCTIONS 
WESTERNS 
Winning  Claim    2.000* 
Red  Blood  of  the  West    2,000* 
Breaking  In  . .    2.000* COMEDIES 
Tom  and  Jerry  Comedies,  one  a  month,  each  1  reel Slow  Motion,  one  a  week   500 

LEE  AND  BRADFORD 
Squirrel  Comedies  (Series  of  Six.;...  400* 

O'CONOR  PRODUCTIONS 
No  Brains  (Billy  Franey)   2  reek 
Highly  Polished  (Billy  Franey)    2  reels 
Peace   in    Pieces    (Eilly    Franey)   2  reel/ 
Hot  and  Cold  (Billy  Franey)   2  reek 

PACIFIC  FILM  COMPANY 
FOLLY  COMEDIES    1  reel NEWPAPER  STORIES 
Featuring  Irene  Hunt  (Two-a-Month)  2  reek 
PRODUCERS  SECURITY  CORP. 

IRVING  CUMMINGS  SERIES 
Patsy's  Jim    2  reeU 
.orporal  Tim's  Ward   2  reek 
Rope's  End,  The    2  reels false  Trail.  The   2  reel? 
Irving  Cummings  Subjects  (6)    i  reels 
Cissy  Fitzgerald  Subjects  vo;    2  reels 

SANFORD  PRODUCTIONS 
TWEEDY  COMEDIES 
Fire  I  Fire  I    a  ree* 
Take  a  Tip    lml> 
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Hungry  Hearts The  Super  Sex 

Goldwyn  Photoplay  in  Seven  Parts.  Author, 

Anzia  Yezierska.  Scenario  by  Julien  Joseph- 
son.  Director,  E.  Mason  Hopper.  Camera- 

man, Robert  Neward.  Running  Time,  Seven- 
ty-Five Minutes. 

CAST  AND  SYNOPSIS 

David,  Bryant  Washburn ;  Sara,  Helen  Ferguson ;  Abraham,  E.  A.  Warren ; 
Hannah,  Rosa  Rosanova ;  Rosenblatt,  George  Siegmann ;  Gedalyah  Mindel, 
Otto  Lederer ;  Mishel  Mindel,  Millie  Schottland ;  Cossack,  Bert  Sprotte ;  Sopkin, 
A.  Budin ;  Judge,  Edwin  E.  Tilton. 

The  Levin  family  escape  from  the  troubles  of  terror-stricken  Europe  and 
find  refuge  in  America.  They  settle  in  New  York.  The  father  is  but  a 
poor  bread-winner  and  his  wife,  daughter  and  children  are  obliged  to  work  to 
keep  things  going.  Sara,  the  pretty  daughter,  becomes  a  janitress  and  makes 
the  acquaintance  of  David,  nephew  of  landlord  Rosenblatt  and  the  latter's 
rent  collector.  David  falls  in  love  with  Sara  and  teaches  her  to  read  and 
write.  He  looks  forward  to  the  day  when  he  will  open  a  law  office,  be  inde- 

pendent of  his  miserly  uncle  and  marry  the  girl.  But  his  uncle  intervenes  and 
parts  the  lovers.  Rosenblatt  raises  the  rent  of  his  tenants  without  mercy. 
Sara's  mother,  temporarily  insane  through  her  troubles,  damages  the  walls  of 
the  home.  For  this  offense  the  Levins  are  brought  to  court.  The  young  law- 

yer, David,  defends  them  and  wins  the  case  against  his  brutal  uncle.  The 
lovers  are  united  and  the  Levin  family  finds  happiness  in  the  suburbs  among 
the  flowers  and  fields  they  pined  for. 
The  human  interest  note 

rings  strong  and  clear  all 
through  this  picture,  which 
presents  a  very  realistic 
story  of  the  struggles  of  a 
Hebrew  family  whose  mem- 

bers have  sought  New  York 
as  a  haven  of  refuge  from 
the  distress  of  war-worn 
Europe.  There  are  many 
clean-cut  character  sketches 
all  true  to  life,  in  evidence, 
pathos  predominates,  but 
there  is  a  distinct  spirit  of 
comedy  every  now  and 
again  emerging  to  flash  a 
smile  through  the  clouds  of 
trouble  which  surround  the 
unfortunate  Levins,  father, 
mother,  daughter  and  little 
ones,  and  taken  on  the 
whole  the  plot  is  the  sort 
of  thing  warranted  to  move 
the  average  spectator  to  al- 

ternate tears  and  laughter. 
' '  Hungry  Hearts ' '  should 
appeal  favorably  to  all  na- tionalities because  of  its 
simplicity  and  strength.  It 
ought  to  prove  a  good  box 
office  investment  for  any 
exhibitor  and  in  theatres 
catering  to  Jewish  patrons 
there  can  be  no  doubt  as  to 
its  heavy  earning  capacity. 

Points  of  Appeal. — The 
love  romance  between 
David  and  Sara  is  cleverly 
worked  out,  one  particular- 

ly sympathizes  with  the 
young  Hebrew  girl  trying 
so  hard  to  raise  herself  to 
the  intellectual  level  of  her 
lover  and  the  conduct  of 
the  grasping  old  uncle 
arouses  indignation.  One  of 
the  best  of  the  comedy  touches  is  the  scene  in  court  when  the 
tables  are  unexpectedly  turned  on  the  miserly  landlord  and  the 
latter's  fright  when  the  judge  threatens  him  with  jail.  There  is 
a  happy  and  consistent  climax,  winding  up  in  the  sunshine  of  a 
suburban  home. 

Cast. — Bryant  Washburn  gives  an  earnest,  artistic  interpretation 
of  the  role  of  David,  the  young  lawyer,  Helen  Ferguson  is  wist- 

fully appealing  in  the  part  of  Sara  and  the  support  is  entirely 
adequate. 

Photography,  Lighting,  Direction. — The  interiors  are  well  filmed, 
the  slum  exteriors  are  colorful,  closeups  and  long  shots  are  alike 
effective  and  good  lighting  prevails.  The  continuity  is  unbroken 
and  the  action  travels  at  a  fast  clip. 

Released  by  American  Releasing  Corp.  Story  by 

Frank  R.  Adams.  Scenario  by  Lambert 

Hillyer.  Cameraman,  John  S.  Stumar.  Di- 
rected by  Lambert  Hillyer.  Length,  5749 

Feet. 

CAST  AND  SYNOPSIS 

Miles  Brewster  Higgins,  Robert  Gordon;  Irene  Hayes,  Charlotte  Pierce; 
Mr.  Higgins,  Tully  Marshall ;  Mrs.  Higgins,  Lydia  Knott ;  Grandma  Brew- 

ster, Gertrude  Claire ;  Cousin  Roy,  Albert  McQuarrie ;  J.  Gordon  Davis,  Louis 
Natheaux;  Mr.  Hayes,  George  Bunny;  Mrs.  Hayes,  Evelyn  Burns. 

Miles  Brewster  Higgins,  20,  is  a  small  town  youth  with  such  a  youth's  hopes 
and  fears  and  self-consciousness.  With  the  appearance  of  a  flashy  automobile 
salesman  from  New  York,  Miles  endures  the  tortures  of  jealousy  because  his 
sweetheart  flatly  tells  him  she  cannot  run  around  with  ineligibles  any  more. 
When  life  looks  blackest  to  Miles,  Cousin  Roy,  the  adventurous  spirit  of  the 
familyt  blows  into  town  and  persuades  the  boy  to  invest  his  meagre  savings 
in  Baby  Blue  oil  stock.  Shortly  afterwards  the  gusher  breaks  and  Miles 
is  hailed  as  a  Napoleon  of  finance.  He  plans,  boyishly,  to  become  engaged  to 
tha  girl,  jilt!  her  and  break  her  heart.  Word  comes  that  Miles'  money  was not  invested  in  Baby  Blue  but  in  another  stock  with  prospects.  Deep  in  debt, 
the  boy  decides  to  steal  away  to  South  America.  A  short  distance  away,  how- 

ever, he  changes  his  mind  and  comes  back  to  face  the  music.  Then  Cousin 
Roy  returns  with  Miles'  Baby  Blue  stock  certificates.  In  the  general  sur- 

prise Grandma  Brewster  says  she  was  responsible  for  the  false  news  of  his 
investment  in  Baby  Blue.  She  did  it  to  test  him.  Miles  is  reaTly  rich  and  he 
really  loves  the  girl. 

"The  Super-Sex"  is 
adapted  from  the  original 
story  "Miles  Brewster  and 
the  Super-Sex"  that  ap- 

peared in  one  of  the  popu- 
lar magazines.  The  story 

is  fairly  humorous  all  the 
way  through,  often  it  tugs 
at  the  heart  strings  and 
often  it  brings  to  mind 
some  similar  experience  in 
our  own  lives.  It  is  a  good 

picture  of  American  home 
life  and  is  told  without  any 

pretext  or  unnecessary  em- 
bellishments. The  story  will 

no  doubt  appeal  to  people 
of  all  ages  and  classes  and 
therefore  should  prove  to 

be  a  good  box  office  at- traction in  any  locality. 
Points  of  Appeal. — The 

story  of  a  youth  and  puppy 
love  is  generally  good 
screen  material.  In  this 
picture  it  is  given  full  play 
and  proves  to  be  quite 
amusing.  There  is  a  homey 
atmosphere  about  the  story 

that  appeals  and  the  sim- 
plicity of  it  will  be  enjoy- 

ed. A  thoroughly  good 

point  in  the  picture  and 
one  that  will  be  greatly 

enjoyed  is  the  fact  that  the 
onlooker  can  read  the  lip 

sayings  of  the  actors,  par- 
ticularly so  at  the  time  when  Grandma  Brewster  is  speaking. 

Cast. — Robert  Gordon  as  Miles  Brewster  Higgins,  gi.es  an  en- 
joyable portrayal  of  the  youth.  Charlotte  Pierce  as  the  girl  is 

attractive.  Tully  Marshall  as  Mr.  Higgins  is  good  and  Gertrude 
Claire  as  Grandma  Brewster  is  perfect  in  her  role.  Other  support 
is  good. 

Photography,  Lighting,  Direction. — All  sets  have  been  nicely 
lighted  and  filmed.  The  story  is  easily  followed  and  direction 
satisfactory. 
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New  Accessories  On  The  Market 

An  Instrument  Which  Measures 

Light  Is  Among  the  Newest 
Articles    on    the    Market  Now 

To  accurately  measure  light  as  -you 
would  measure  cloth  or  determine  the 
pressure  of  water,  has  been  a  problem, 
especially  with  the  theatre  man  who  de- 

sires to  test  the  illumination  of  his 
screen  or  the  illumination  of  his  theatre. 

Science  has  now  evolved  an  instrument 
which  determines  the  degree  of  light,  in 
fact  it  has  developed  two  such  instru- 

ments, the  Holophane  lightmeter  and  the 
Foot  candelmeter.  The  former  is  the  lat- 

est device  on  the  market  and  the  manu- 
facturers, Holophane  Glass  Co.,  342  Mad- 

ison Ave.,  N.  Y.,  describe  it  as  follows: 
The  Holophane  Lightmeter  is  an  accur- 

ate, portable  illuminometer  of  the  inverse 
square  type.  The  instrument  is  self-con- 

tained and  light  in  weight,  so  that  it  is 
easily  portable. 

It  has  been  specially  designed  for  meas- 
uring the  brightness  of  motion  picture 

screens,  so  as  to  compare  the  efficiency 
of  various  types  of  projecting  equipment 
and  of  various  screen  surfaces. 

The  instrument  is  also  of  special  use- 
fulness for  setting  the  position  of  the 

lamp  in  automatic  printing  machines.  By 
measuring  the  brightness  of  the  red  glass 
window  in  the  automatic  printing  ma- 

chines, the  positions  and  voltage  of  the 
printing  machine  lamp  can  be  accurately 
and  quickly  determined  for  the  proper 
printing  density. 

The  instrument  is  also  of  use  for  meas- 
uring the  intensity  of  illumination  on  sets 

in  studios  where  negatives  are  being 
made.  By  keeping  an  accurate  record  of 
illumination  intensity  of  sets,  with  addi- 

tional data  as  to  time  of  exposure,  lens 
opening,  etc.,  it  is  quite  possible  to  elim- 

inate many  costly  and  difficult  retakes. 
Several  of  the  larger  motion  picture 

companies  are  using  the  Holophane  Light- 
meter  for  the  above  outlining  purposes. 

Mazda  Regulator 

The  growing  use  of  Mazda  in  projection 
has  brought  many  devices  on  the  market. 
The  Royal  Mazda  lamp  regulator  is  a  de- 

vice put  out  by  the  Capital  Merchandising 
Co.,  538  So.  Dearborn  Street,  Chicago,  and 
a  description  of  its  uses  prepared  by  Barney 
Pearlman,  head  of  the  Capital  Company, 
makes  these  claims: 

Can  be  used  with  either  Alternating  or 
Direct  Current  100  to  125  line  voltage. 

Three  and  one-half  times  greater  light  on 
the  screen  by  use  of  30  Volt,  900  Watt,  30 
ampere  globe  than  by  use  of  the  110  Volt, 
9  ampere  globe,  1000  Watt. 

Cost  of  30  Volt,  900  Watt  Lamp  is  15% 
less  than  the  110  Volt,  1000  Watt  Lamp,  be- 

sides giving  3%  times  the  light. 

Mazda  Lamp  Eegulator  eliminates  contin- 
uous Arc  Lamp  feeding.  No  dirt.  No 

dust. 

A  constant  and  equal  flow  of  light  main- 
tained under  all  conditions,  which  increases 

the  brilliancy  and  steadiness  of  the  picture 
on  the  screen. 

The  regulator  permits  the  operator  to  in- crease or  decrease  his  light  at  will,  by  the 

simple  turning  of  a  handle  as  shown  in  il- lustration. 

The  New  Lightmeter 

The  Mazda  Regulator 

A  standard  ammeter  is  supplied  with  the 
Eegulator  as  a  guide  indicating  what 
amount  of  current  and  amperage  is  being 
used  and  also  to  devoid  overloading  the 
capacity  of  the  lamp. 

Simplicity  in  operation  with  •  excellent  il- lustrations for  connecting  the  equipment. 
The  Eegulator  is  entirely  enclosed,  which 

means,  all  parts  fully  protected. 

Letters 

Color  Process  Data 

Moscow,  Idaho,  October  18th,  1922. 
Camera  Department, 
Exhibitors  Trade  Review. 

I  am  interested  in  the  making  of  natural 
color  motion  picture  film  though  I  am  not 
a  professional  cameraman,  as  a  matter  of 
fact,  I  am  a  mining  engineer.  So  far  as 
I  know  there  are  two  processes  of  making 
natural  color  picture,  namely:  the  Prizma 
nrocess  and  the  Eastman  two-color  process 
which  is  only  good  for  close  up  pictures 
as  we're  told  in  your  Trade  Review.  Re- 

cently I  read  an  article  of  the  same  ap- 
pearing on  the  Science  and  Invention,  Sept. 

No.  It  told  the  process  of  making  colorful 
picture  by  the  new  invention  by  Dr.  W.  H. 

Peck  of  New  York.  The  process  consists 
of  two  color  filter  prisms:  one  filters 
off  the  red-orange-yellow  color  and  the 
other  filters  off  the  green-blue  color.  Pic- 

tures are  taken  simultaneously  and  then 
print  both  on  one  positive.  This  process 
seems  to  be  the  Eastman  process,  but  the 
reader  has  no  idea  of  this  whatsoever, 
and  desires  to  look  into  this  if  possible. 

For  the  past  four  years  I  have  been  a 
movie  fan  and  am  now  getting  serious 
about  the  same  and  desire  to  look  into  it, 
into  an  industry  of  much  prosperity  in  a 
country  like  China.  You  see,  I  am  a 
Chinese  student  in  this  country. 

I  want  to  know  under  what  conditions, 
one  is  able  to  learn  and  master  that  new 
natural  color  process  and  what  are  the 
publications  written  on  this  subject  so 
far  obtainable  and  other  information  con- 

cerning same.  I  would  appreciate  it  very 
much  if  you  will  kindly  furnish  those 
mentioned.  And  thousand  thanks  in  ad- 

vance whatever  you  can  advise,  I  am, 
Very  sincerely  yours, 

C.  K.  TSAO. 

We  suggest  that  Mr.  Tsao  write  to  Mr. 
George  Blair,  Eastman  Kodak  Company, 
or  to  the  Society  of  Motion  Picture  En- 

gineers for  further  information  on  color 
film  processes. 

Home  Made  Door  Holder 

Pittsburg,  Kansas. 
Have  made  a  door  holder  for  a  Powers 

Projector  out  of  a  piece  of  ordinary 
clothes  line  wire  or  heavy  wire  by  fasten- 

ing one  end  through  the  row  of  big  round 
ventilation  holes  in  the  lamphouse  door. 
The  other  end  is  fastened  loosely  (so  it 
will  slip  easily)  on  to  the  nickled  rod  that 
the  lamp  house  rides  on.  (When  it  is 
pushed  out  for  running  slides.)  Not  very 

spectacular  I'll  admit  but  it  helps  me. 
Let's  have  more  "Bright  Ideas."  Wishing 
you  more  power,  I  am, 

Yours  very  truly, 

O.  D.  Barger,  Projectionist, 
Klock  Theatre. 
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TO  EQUIPMENT  MANUFACTURERS 

AND   THEATRE   SUPPLY  READERS 

The  Second  Edition  of  the  Theatre  Equipment  Directory  Num- 

ber goes  to  press  December  15. 
It  is  the  ideal  merchandising  medium  for 

both  the  manufacturer  and  dealer  in  theatre 

equipment  for  although  it  is  national  it  is  also 
regional  and  100%  in  both  respects. 

It  covers  every  state  100%. 
It  covers  the  nation  100%. 

And  it  is  the  only  Directory  in  the  field. 

Time  is  limited.    Send  in  your  copy  today. 

EXHIBITORS   TRADE  REVIEW 

Knickerbocker  Bldg. 42nd  and  Broadway. New  York  City. 

TICKETS ^  ONE  HAND  BOOK  STRIP 
TWO  COLOR  RESERVED  SEAT. 

SELDOM , WILLI  AMS  &  LICK. 
FORT  SMITH,  ARK. 

ESTABLISHED  25  YEARS  •  KNOWN  THE  WORLD  OVER. 

TELL  YOUR  CUSTOMERS 

How  Easy  It  Is  To  Have  Color  Lighting 
Reco  Hoods  of  natural  glass — instantly  slip  on  and 
off  lamp — stay  put.  Save  cost  in  year  by  reduced 
lamp  renewal  alone.   Give  brilliant  eye  catching  colors. 

ECTRIC  COMPANY 

"V      Mfgs.  of  Keco  Motors,  flashers,  for  Electric  Signs 
2  sizes:  10W-40W    2651  W.  Congress  St.  Chicago,  111.  2 

^DITSON'S  TAX  FREE  MUSIC- 
FOR  THE  PHOTOPLAY 

This  splendid  special  edition  of  descriptive 
music  for  the  requirements  of  the  photoplay  and 
other  moving  picture  scenes  is  offered  at  ex- 

tremely low  rates,  especially  if  they  are  pur- 
chased in  "Loose-Leaf"  form. 

By  "Loose-Leaf"  system  certain  numbers  are 
assembled  with  each  part  in  a  special  cover. 

Sample  Violin  Parts  Are  Free 

OLIVER  DITSON  COMPANY 

178-9  Tremont  St. BOSTON,  MASS. 

Remarkable  Contrast 

between  black  and  white — maximum  illumina- 
tion, sharp  definition,  and  natter  field  mark  the 

superiority  of  the 

BAUSCH  &  LOMB 

CINEPHOR 

The  New  Projection  Lens 

The  quality  is  absolutely  uniform — each  lens  is 
so  thoroughly  tested  at  the  factory. 

Write  for  interesting  literature 

BAUSCH  &  LOMB  OPTICAL  CO. 
St.  Paul  Street,  Rochester,  N.  Y. 

New   York       Washington       Chicago       San    Francisco  London 
Leading  American  Makers  of  Photographic  Lenses,  Microscopes,  Pro- 

jection Apparatus  (Balopticons)  Ophthalmic  Lenses  and  Instruments, 
Photo-Micrographic.  Apparatus,  Range  Finders  and  Gun  Sights  for 
Army  and  Navy,  Searchlight  Reflectors,  Stereo-Prism  Binoculars, 
Magnifiers,  Automobile  Lens  and  Other  High-Grade  Optical  Products. 

Write  for  beautifully  illustrated  catalog. 

JOSIAH  PARTRIDGE  &  SONS  CO.  INC. 

47  WEST  34th  STREET  NEW  YORK 

For  Better  Music 

THE  FOTOPLAYER 

THE  AMERICAN  PHOTO  PLAYER  CO. 

NEW  YORK  CITY    CHICAGO         SAN  FRANCISCO 
1600  Broadway  702  S.  Wabash  Ave.    109  Golden  Gate  Ave. 
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What  Is  Real  Equipment  Service? 

Like  a  Doctor  Dealer  Who  Really 

Serves    Must   Be    on    the   Job  Always 

Robert  L.  Hosmer  and  His  Boston  Service  Station 

To  get  out  of  bed  anytime,  night 
or  day,  to  serve  a  theatre  whose 
projection  equipment  has  suffered 
temporary  derangement  is  doing 
duty  comparable  with  that  which 
is  expected  of  a  doctor.  We  might 
call  Robert  L.  Hosmer,  of  Boston, 
"Dr."  Hosmer,  because  he  has  been 
giving  service  to  theatres  as  a  doc- 

tor attends  a  patient. 
With  men  like  Hosmer  in  the 

theatre  equipment  field  it  is  not 
surprising  that  the  supply  business 
is  rapidly  being  elevated  to  a  high- 

er plane. 

In  the  Spring  of  this  year  the  writer 
spent  a  day  with  Robert  L.  Hosmer,  of  the 
Eastern  Theatre  Equipment  Co.,  of  Boston, 
getting  a  first  hand  demonstration  of  the 
real  meaning  of  service. 

Service  is  a  word  often  abused.  It  is 
frequently  used  to  get  business  and  all  sorts 
of  promises  of  service  are  made  but  unfor- 

tunately they  sometimes  fall  short  in  ful- fillment. 

"The  salvation  of  the  supply  dealer" 
Hosmer  told  us, "  is  to  give  prompt  and  com- 

plete service.  He  is  not  in  business  merely 
to  sell  but  as  the  representative  of  manu- 

facturers he  must  see  that  the  product  he 
sella  is  properly  installed  and  that  both 
product  and  buyer  get  a  square  deal. 

' '  Giving  service  is  a  matter  of  sacrifice. 
It  requires  that  a  man  be  on  the  job  night 
and  day  and  unless  he  is  the  customer  looks 
for  someone  else  and  someone  else  can  al- 

ways be  found." 
It  happened  during  the  visit  referred  to 

that  Hosmer  had  just  installed  two  new 
projectors  in  a  Boston  theatre.  Installing 
projectors  is  a  night  and  day  job  with  em- 

phasis on  the  night.  The  theatre  owner 
cannot  afford  to  lose  a  show,  especially  in  a 
neighborhood  house  where  steady  patronage 
has  been  built  up  and  patrons  have  formed 

a  movie  habit. 

To  avoid  a  temporary  halt  in  perform- 
ances Hosmer  had  to  work  all  night  after 

working  all  day  to  see  that  the  machines 
were  ready  for  the  installation,  that  the 
wire  connections  were  all  right,  that  the 
workmen  each  had  their  tasks  assigned  to 
them  and  understood  what  they  had  to  do. 
This  took  a  whole  day. 

After  the  night  shows  the  crew  went  to 
work  and  put  in  the  machines.  They  got 
through  about  ten  in  the  morning  but  Hos- 

mer's  work  did  not  end  there.  He  had  to 
stick  on  the  job  through  the  next  day  to 
see  that  the  machines  performed  as  he  had 
promised  they  would.  When  he  figured  out 
the  time  he  had  spent  he  had  actually  been 
on  the  job  forty-eight  hours. 

The  result  was  that  satisfaction  was  per- 
formed where  satisfaction  was  promised.  It 

also  happened  that  the  theatre  in  question 
was  part  of  a  circuit  and  Hosmer 's  per- 

formance led  to  his  acquisition  of  all  the 
supply  business  on  that  circuit. 

Hosmer 's  experience  in  the  theatre  equip- 
ment field  is  one  of  the  most  interesting  in 

that  end  of  the  business.  He  first  attracted 
attention  by  installing  a  great  number  of 
Mazda  projection  units  in  New  England. 
When  he  started  he  was  told  that  it  would 

be  impossible  to  put  them  over  but  he  ac- 
cepted the  challenge  and  dotted  New  Eng- 

land with  the  new  equipment. 

LETTERS 

A.  G.  E.,  Man's  View October  19th,  1922. 
Exhibitors  Trade  Review, 

Gentlemen:  — 
As  I  receive  copies  of  your  magazine,  in 

connection  with  the  exploitation  of  motion 
picture  apparatus,  particularly  Mazda  Pro- 

jection devices  and  kindred  apparatus,  I 
have  taken  note  of  the  fact  that  your  Issue 
as  of  October  21st,  seemingly  is  quite  su- 

perior to  many  of  your  previous  issues,  if 
I  might  so  express  it.  I  have  more  in 
mind  the  reading,  rather  than  the  adver- 

tising matter.  You  have  so  profusely  il- 
lustrated your  articles  and  the  tone  of 

them,  it  seems  to  me  at  least,  is  more  cou- 
rageous. 

The  writer  has  just  returned  from  a 
trip  to  the  Pacific  Coast  and  of  course, 
visited  the  industry  at  Hollywood.  I  was 
thinking  that  many  of  the  visitors  to  the 
Motion  Picture  Production  Companies 
must  receive  quite  a  jolt  on  their  arrival 
at  the  premises  of  any  one  of  these  com- 

panies. The  jolt  is  of  a  wholesome  char- 
acter, moreover.  My  own  feelings  on  en- 
tering the  United  Picture  properties  were 

that  I  would  see  a  lot  of  frivolities  and 
possibly  a  number  of  men  and  women  aim- 

lessly walking  about.  To  my  surprise 
and  I  can  add,  pleasure,  I  saw  nothing  of 
the  sort.  Each  group  of  people  that  I  did 
see,  were  either  waiting  in  a  business- 

like way  to  do  their  bit  in  the  production 
of  some  individual  picture,  or  were  in  the 
act  of  performing  one.  I  went  into  the 
cafeteria  of  the  aforementioned  produc- 

tion company's  property  and  found  every- thing conducted  on  a  purely  business  basis 
and  in  fact,  the  same  air  of  serious  work 
was  prevalent  everywhere.  It  might  in- 

terest you  to  know  that  I  talked  with  per- 
haps a  hundred  people  during  my  trip  to 

the  Coast  on  motion  pictures  and  almost 
without  exception,  commendatory  remarks 
were  made,  all  tending  to  show  that  the 
public  are  now  well  satisfied  that  a  real 
effort  is  being  made  by  the  industry  to 
show  clean,  wholesome  and  entertaining 
pictures  of  real  merit.  This  all  goes  to 
indicate  that  the  industry  has  become  its 
own  censor  of  pictures,  resulting  in  In- 

dividual State  Censor  Boards,  now  finding 
their  services  no  longer  required.  The 
adaptation  of  the  world's  best  fiction  stor- ies to  the  screen  is  an  excellent  idea  and 
with  the  freer  use  of  such  scenarios,  you 
will  find  the  educational  world,  encourag- 

ing people  to  visit  motion  picture  theatres, 
rather  than  placing  obstacles  in  the  path 
of  the  industry. 

The  next  step  will  be  to  stop  sending  to 
other  parts  of  the  world,  those  undesirable 
pictures,  which  have  been  prohibited  In 
the  United  States. 

It  is  a  mighty  fine  thing  to  find  your 
magazine  so  much  awake  to  those  things 
which  will  prove  helpful  to  the  whole  In- dustry. 

Yours  very  truly, 

C.  L.  ALEXANDER 
Merchandising  Department, 

International  General  Electric  Co. 
Schenectady,  N.  Y. 

"Innovation 99 

"Commendable 99 

"True  Facts99 The  innovation  which  you  recently 

started  quoting  the  country's  leading 
newspapers  on  the  various  features 
is  a  commendable  one  and  should  be 
appreciated  by  every  exhibitor  in 
search  of  the  true  facts  on  pictures 
he  is  about  to  book. 

I  have  used  your  box  office  reports 
in    connections    with    bookings  for 
several  years  and  have  always  found 
them  reliable  and  accurate. 

Yours  very  truly. 
E.   A.   PFEIL.  manager, 

STRAND  THEATRE, 
BUFFALO,    N.  Y. 
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|      "It  Is  Time  to  Remodel" 

The  Theatre 

Reconstruction  Studio 
212  East  Superior  Street 

Chicago,  111. 

Ideas    Plans  Execution 

Artists  Engineers  Contractors 

We  Make  the  OLD — NEW 
Commanding  a  complete  organization  trained  and 

experienced  in  solving — 

Architectural — Engineering,  Ventilating,  Light- 

ing, Seating,  Decorative  and  Equipment 

Problems  in  connection  with  REMODELING  of  THEATRES.  A  Central- 
ized and  United  Service  which  will  save  you  monty. 

Write  for  further  information  on  our  unusual  service  today.  We  have 
remodeled  scores  of  theatres  all  over  the  country  and  taved  and  mad* money  for  the  Exhibitor. 

Every  day  operating  under  old  conditions  means  just 
that  many  days'  loss  of  the  increased  profit  bound  to come  under  NEW  conditions. 

The  Theatre  Reconstruction  Studio 

212  East  Superior  Street CHICAGO,  ILL. 

TRIMOUNT  PRESS 

115  ALBANY  5TREET 
BOSTON  MASS 

Largest  plant  in  New  England  specializing  in  Theatre  Ticket  Printing  j 

Industrial  Photography 

The  American  Film  Company  has  established  an  enviable 
reputation  during  the  last  twelve  years  for  the  finest 
quality  of  photography — -both  in  theatrical  and  non-theatrical 
work.  American-made  productions  are  outstandingly  better 
in  lighting,  clearness  and  brilliancy. 
We  can  take  care  of  any  photographic  requirements  you  may 
have,  whether  it  be  the  making  of  motion  picture  negatives, 
positives,  tinting,  toning,  editorial  work  and  so  forth.  We 
also  make  still  negatives  and  positive  prints. 

NEGATIVES  STORED  FREE 
Write  for  full  particulars 

Developing: Printing Tinting Totting 
Editing Titling 

Ordinary  film  reduced 
to  American  Standard 
Safety  Site. 
(Abioluttly  fireproof 
film  pasted  by  all  fir* andtrwrittrt.) 

We  have  a  film  print- 
ing capacity  of  one million    feet  weekly. 

American 

Film  Co.,  Inc. 
Laboratories 

6229  BROADWAY 
CHICAGO,  ILL. 

and 
London,  England 

Samuel  S.  Hutchinson, 
President 

American  10  Points 

1.  QUALITY.  Prints  known  for brilliancy  and  clearness.  Expert 
staff,  trained  by  years  of  ex- perience, assures  highest  quality 
prints  obtainable. 2.  REPUTATION.  Gained  in  It 
years  of  experience. 3.  RESPONSIBILITY.  A  con- cern of  strong  financial  standing. 

4.  LOCATION.  In  the  proper 
geographical  location,  assuring 
quick  delivery  anywhere. 

5.  EQUIPMENT.  All  o<  the most  modern  obtainable. 
6.  CLEANLINESS.  Within  two blocks  of  Lake  Michigan.  Away 

from  dirt  and  dust. 
7.  SAFETY.  Plant  approved  by 

both  city  of  Chicago  and  Board of  Fire  Underwriters. 
8.  PROMPTNESS.  Accustomed 

to  serve  exacting  requirements. 
9.  PRICES.  Reasonable  and  com- 

petitive. 
10.  GUARANTEES.  Write  for 

our  unique  guarantee  of  quality 
work. 

BETTER  LIGHTING — BETTER  BUSINESS 

COLORINGS  and  FROSTINGS 
Color- Lite:   Transparent  coating for  inside  use. 
Opalite:     Opaque    coating  for outside  use. 

Attractive  Prices 

Frostine:       Produces  colored, 
frosted  effect. 

Permafrost:    Permanent  etching fluid.     Acts  quickly. 

Write  for  Details 

Behrend  Motion  Picture  Supply  House 

729  SEVENTH  AVENUE NEW  YORK  CITY 

Bryant  7843 SOLE  AGENTS 
New  York,  New  Jersey,  Connecticut Theatrical  Trade 

BRIGHTER,  BETTER  PICTURES 
The  new  Taylor  Hobson  Projecting  Lens  Passes  52%  More 
Light  because  of  patented  construction  which  permits  lens 
to  be  placed  very  close  to  film  gate.  Perfect  Definition. 
Send  for  Descriptive  Circulars.    Thirteen  Focal  Lengths. 

BURKE  &  JAMES,  INC.  (1) 240  E.  Ontario  St.,  Chicago.        225  Fifth  Ave.,  New  York 

Amperage  Reduced  With1 
GOLDEN  KURTAIN  KOAT 

Restful  to  the  Eyes 
Bluish     White  —  Will     Not     Turn  Yellow 
A  Perfect  Coating  for  Motion  Picture  Screens 

Sold    through    Supply    Dealer.     See  him. 
THE  GOLDEN  COMPANY 
1913-15  Harrison  St.,  Chicago,  111. 

Established  1916  ~~"(6) 

WORLD'S  LARGEST  EXCLUSIVE  AMUSEMENT  TICKET  PLANT  TWENTY-SIX  YEARS  EXPERIENCE  AT  YOUR  SERVICE 

ROLL  FOLDED 

AnCUSTTcKErfl /  352  h.  ASHLAND  AVENUE  \vF 
~  CHtr&.r.f\  ti  i  imok 

TICKETS 

CHICAGO,  ILLINOIS  BfSl  LOR  TMf  least  money       quickest  delivery       correctness  guaranteed 
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CONSTRUCTION  NEWS 

New  Theatres — Changes  in  Ownership — 
Theatres    for    Sale  —  Theatres  Wanted 

Live  Opportunities 

Building  Notes 

The  Specialty  Film  Co.,  at  Dallas,  Texas, 
will  move  from  107  South  Paul  Street  to 
1914  Main  Street,  Dallas,  Texas. 
Sam  Wade  has  taken  over  the  theatre 

at  Cross  Plaines,  Texas. 

Arthur  Keyes,  Quanah,  Texas,  purchased 
one  of  the  two  theaters  at  Hugh. 

G.  T.  Trammel  will  open  the  Palace 
Theater  at  Marshall,  Texas,  December  1. 
and  will  operate  full  time — six  days. 

Mr.  Yungk  has  taken  over  the  theater  at 
Sonora,  Texas.   
The  C.  J.  Musselman  theater  interests  in 

Paris,  Texas,  will  open  their  third  house 
at  Paris  in  near  future. 

The  Jefferson  Theater  at  Dallas,  Texas, 
has  been  leased  by  Ray  Stinnett  from  the 
Southern  Enterprises,  Inc.,  and  re-opened November  9  with  a  program  of  first  run 
pictures  and  musical  comedy. 

The  name  of  the  Queen  Theater  at  Na- 
cogdoches, Texas,  has  been  changed  to  the 

Palace.     A.  Levy  is  manager. 

The  Oh  Boy  Theater  at  Holland,  Texas, 
was  destroyed  by  fire  last  week. 

The  Queen  Theater  at  West  Texas  was 
destroyed  by  fire   last  week. 

The  Rialto  Theater  at  Oklahoma  City, 
Okla.,  has  added  a  four  piece  orchestra  to 
its  musical  equipment  and  announces  that 
both  jazz  and  classical  music  will  be  had  in 
abundance  from  now  on. 

Ray  Stinnett  has  taken  over  the  Queen 
and  Mission  theaters  at  Atilene,  Texas,  and 
also  the  Jefferson  at  Dallas,  Texas.  Mr. 
Stinnett  now  controls  seven  theaters  in 
Texas. 

John  E.  Martin  has  installed  a  6-B  Model 
Power's  projector  and  a  Minusa  Gold  Fibre 
screen  in  his  Martin  theater'  at  Mount Pleasant,  Texas.  A  small  type  Seeburg  or- gan has  been  installed  in  the  Rex  theater 
at  Graham,  Texas.  The  Mission  theater  at 
Amarillo,  Texas,  has  installed  a  new  photo- 
player  and  pipe  organ  and  new  equipment 
added.  The  Grand  theater  at  City,  Texas, 
has  installed  a  high  power  radio  set. 

J.  C.  Chatmas  carries  rain  insurance  on 
his  theater  at  Marlin,  Texas,  and  collected 
twice  from  the  insurance  company  in  Sep- 

tember on  a  precipitation  of  only  2-10  inch. 

The  Rex  theater  at  Eagle  Lake,  Texas, 
has  been  renovated  and  made  practically new. 

L.  B.  Brown  has  purchased  the  Royal 
theater  at  Gatesville,  Texas. 

The  Lyric  theater  at  San  Marcus,  Texas, 
has  closed  temporarily. 

The  Palace  JJie^er  at  San  Marcus,  Texas, 
has  installed  a  new  $10,000  pipe  organ  and 
the  building  has  been  renovated  and  re- decorated. 

Smith  &  Mason  has  purchased  the  Mis- sion theater  at  Mission,  Texas. 
The  Harbor  theater  at  Corpus  Christi, 

Texas,  opened  for  business. 
Louis  Santikos  announces  that  his  mil- 

lion dollar  theater  at  San  Antonio,  Texas, 
will  open  in  the  near  future. 

A.  V.  Wade  will  open  a  new  theater  at 
Yoakin,  Texas,  soon. 

W.  B.  Wallace  has  purchased  the  Majes- tic theater  at  Eastland,  Texas. 

Charles  Mason  has  purchased  the  Play- 
house at  Curryville,  Texas. 

The  M.  E.  Comerford  Amusement  Enter- 
priser, ocranton,  .fa.,  nas  awarueu  the  con- 

tract lo  xiveig  Brotners,  10  erect  an  omce 
ounuing  iwo  stories  at  Wyoming  avenue 
ana  Ajiuden  street,  dCianton,  to  serve  as 
neadq uar ters  lor  tne  uig  amusement  ciiani. 

Dr.  (jr.  I.  bammona,  w  eatherly,  owner  of 
the  oiu  totar  tneater  in  tue  irennsyivania 
uoiougn,  operated  lor  a  time  as  a  unit  oi 
tne  nuvv  suspenued  Campbell  circuit  oi  .tia- 
zieton,  ira.,  Has  re-openeu  tue  jfiaynouse ana  will  snow  motion  pictures  exclusively. 

H.  A.  Morrison,  acranton,  Pa.,  has  been 
nameu  manager  ot  tne  jvi.  E.  (Jomerroru 
nouses  at  lionesdaie,  ra.,  taking  tne  piace 
ox  jacK  J  ones  wno  nas  been  maue  manager 
oi  tne  Mixes  and  Academy  playhouses  at bcranton. 

The  Rome  theater.  Sugar  Notch,  Pa.,  near 
WnKes-isaiie,  nas  Deen  destroyed  by  lire 
at  a  loss  or  $;20,u00.  The  itome  was  owned 
and  managed   uy   John  J.  Malloy. 

Tilghman  Moyer  Co.,  Allentown  builders 
and  architects,  have  started  work  on  the 
new  $2ou,0U0  theater  that  Bayer  Brothers, 
owners  oi  the  present  chain  of  Lehighton 
playhouses,  will  operate.  Location  Second 
Street,  Lehighton,  Pa. 
Manager  Edward  Connolly,  of  the  State 

and  Kex  theaters  at  Manticoke,  Pa.,  mem- 
ber of  the  tirm  of  Connolly  &  Quigley,  own- 
ers of  the  two  playhouses,  has  re-opened the  Rex,  which  was  closed  during  a  period 

of  alterations. 

New  Theatres 

HlMACY,  MASS. — John  b\  Cullen,  10  Bos- 
worth  Street,  Boston,  has  completed  plans 
tor  this  tneater  to  De  erectea  by  owner, 
Dennis  F.  Crowley,  1536  hancocK  Street, 
yuincy. 

PHILADELPHIA,  PA. — John  Chas.  Nor- 
ton, 2i>  W.  Lancaster  Ave.,  Ardmore,  Pa., 

Philadelphia  has  completed  plans  for  the 
new  theater  to  be  erected  by  owner,  C.  F. 
K.line,  110  N.  60th  Street,  Philadelphia. 

PHILADELPHIA,  PA. — H.C.  Hodgons,  Inc. 
130  S.  15th  Street  has  completed  plans  for 
the  $200,000  theater  for  Woodland  Ave.  to 
be  erected  by  owner  Marcus  A.  Bonn,  5814 
Springfield  Ave.  and  The  Stanley  Co.  of 
America,  care  of  John  J.  McGui»k,  1214 Market  Street. 

READING,  PA.— Edward  Z.  Scholl,  136 
Robeson  St.  has  completed  plans  for  a  thea- 

ter building  soon  'to  be  erected  by  owner. 
WILLIAMSPORT,  PA, — Arthur  Rianhard, 

Masonic  Bldg.,  Williamsport,  has  completed 
plans  for  the  theater  for  Newberry,  to  be 
erected  by  Geo.  A  Mears,  707  Diamond 
Street,  Newberry,  Pa. 

ROANOKE,  VA. — Eubank  &  Caldwell,  Ex- 
press Bldg.,  have  completed  plans  for  the 

$10,000  theater  for  N.  East  Roanoke,  to  be 
erected  by  Raymon  Capers,  618  Madison 
Avenue,  owner  and  builder. 

MORGANTOWN,  W.  VA. — C.  Reger,  Trac- 
tion Bldg.,  has  completed  plans  for  the 

$150,000  theater  for  Communtzis  Bros.,  own- ers, same  to  be  erected  soon. 
DETROIT,  MICH. — C.  W.  &  Geo.  L.  Rapp, 

190N.  State  Street,  Chicago,  111.,  have  com- 
pleted plans  for  the  $12,000,000  theater  for 

Woodward  Ave.  &  High  Streets,  Detroit. 
Owner  Louis  S.  Milansky  &  Sam  Levy,  1330 
Book  Bldg.,  Detroit. 

Secretary  Denby  Gets 
Close  Up  of  Powers 

Secretary  of  the  Navy  Denby  knows  a 
Powers  when  he  sees  one,  as  the  accom- 

panying photo  shows.  It  was  taken  aboard 
the  U.  S.  Henderson,  which  carried  the 
Secretary  and  party  to  Japan.  Projection 
on  board  was  in  charge  of  Chief  Elec- 

trician's Mate  Eiwood  R.  Murphy. 
The  trip  proved  a  pleasant  one.  Mur- 

phy has  written  a  letter  to  M.  D.  O'Brien, 

traveling  representative  of  the  Nicholas 
Power  Co.,  in  which  he  says: 

The  day  before  our  arrival  in  San  Fran- 
cisco, his  orderly  came  down  with  the  mes- 

sage that  I  was  wanted  in  the  cabin.  I 
obeyed  the  request,  and  much  to  my  pleas- 

ure received  from  the  navy  chief  a  con- 
gratulatory speech  for  the  projection  and 

the  selection  of  so  many  good  programs. 
In  addition  he  presented  me  with  a 

beautiful  pair  of  gold  cuff  buttons  as  a 
token  of  appreciation  and  remembrance 
from  him  and  Mrs.  Denby.  The  projector 
I  used  was  a  Power's,  which  you  probably 
will  remember,  as  it  was  one  from  the 
school  and  had  just  passed  through  the 
exchange  after  being  repaired  at  the  Pow- 

er's factory.    It  worked  splendidly. 

CLASSIFIED 
 AD 

DEPARTMENT
 

Rates For  Sale,  8  cents  per  word. 
Help  Wanted,  6  cent*  per  word. 
Situations  Wanted,  4  cents  per  word. 
Special  rates  on  long  time  contracts. 

POSITION  WANTED 
Desire  position  as  manager  of  Motion  Picture  show, 
in  town  of  about  3-5,000   population.     Two  years' experience.     Box  460,  Sonora,  Texas. 

POSITION  WANTED 
Mfs.    Oscar    Hamraerstein,   wife   of   impresario,  de- 

sires work.    Communicate  immediately:  Max  Rubin, 
255  East  Houston  St.,  New  York. 

HELP  WANTED 
Salesman  with  experience  selling  moving  picture 

supplies  to  exhibitors  in  Illinois,  Iowa,  Minnesota 
Indiana  or  Wisconsin.     Give  full  particulars.  Ad- 

dress Box  X-100  Exhibitors  Trade  Review. 

Livest 

Theatre 

Epuipment 
Section 

CAMERA  EXCHANGE 

We  buy,  rent  and  sell  motion  picture  and  still  cameras,  lighting  equipment, 
home  projectors,  etc.  Quick  turnovers.  Small  profits.  Write — Seiden, 
835  Eighth  Ave.,  New  York  City. 

Motion  Picture  and  "Still"  Cameras  rented,  sold  and  exchanged.  Portabel lights  for  sale  and  for  rent.  Keep  us  advised  of  your  wants.  Ruby  Camera 
Exchange,  727  Seventh  Ave.,  New  York  City. 



WILLIAM  deMILLE 
PR.ODUCTION 

THE  WORLD'S
 APPLAUSE
 

BEBE  DANIELS 

ind  LEWIS  STONE 

A POWERFUL  story-of  lo
ve 

and  fame-rewritten  by  the 

author  of  "Tlfe  Gil^ftT  Lily." 
Bebe  DaniekV  biggds£  role. 

The  most  beautifully  and  lux- 
uriously staged  picture  that 

William  deMille  has  ever 

made. 

By    Clara  Bcrangcr 

&  (paramount  Qidure 

Published  Weekly  by  Exhibitors  Trade  Review,  Inc..  at  East  Stroudsburg.  Pa.  Executive,  Editorial  Offices, 
Knickerbocker  Bldg.,  Broadway  and  42d  St., New  York  City.  Subscription  $2.00  year.  Entered  as  second-class 
matter,  Aug.  25,  1922,  at  the  post  office  at  East  Stroudsburg,  Pa.,  under  the  Act  of  March  3,  1879.1 



UNIT 

ORGANS 

Patents 

Iiv  America's Finest  Theatres 
Distinguished  Proof  of 

WuruTzer  Supremacy! 

READ 

Other  famous 
Chicago  Theatres 

in  which 
WURLITZER 

UNIT  ORGANS 
have  been 
installed 

McVICKERS 
REVIERA 

CHICAGO  THEATRE 
COVENT  GARDEN 

HALFIELD 
TIFFIN 

Last   two    named  now 
being  installed. 

t  .  of  WP^^er 

,b  a*9  sft  organ  *•*  » 

The  tui|  *to0eume  or  t 
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TIVOLJ 

THEATRE 

CHICAGO 
One  of 

the  worlds 

finest 

In  Americas  Finest  Theatres 

Despite  the  enviable  reputation  enjoyed  by 
the  WURLITZER  HOPE- JONES  UNIT  OR- 

GAN for  its  beautiful  tonal  quality  and  en- 
during construction — it  is  available  at  prices 

and  terms  which  place  it  'within  easy  reach  of 
the  smallest  theatres  demanding  the  best  in 
misic.  A  WURLITZER  ORGAN  in  your  thea- 

tre places  it  in  the  same  class  with  the  na- 
tion's best. 

Here  is  the  testimony  of  the  world's 
greatest  exhibitors  of  high-class  motion 
pictures  —  Balaban  &  Katz  —  quoting 
their  reasons  for  selecting  the  WUR- 

LITZER HOPE-JONES  UNIT  ORGAN 
for  the  correct  musical  interpretation  of 
their  feature  photoplay  presentations  at 
the  Tivoli.  They  realized  that  better 

music  brings  bigger  attendance — and 
makes  first-comers  regular  patrons.  The 
WURLITZER  UNIT  ORGAN  provides 
music  in  closest  harmony  with  film  pic- 

tures— soft  and  sweet  in  tone,  or  inspir- 

ing in  fullness.  A  good  organ  is  an  in- 
vestment which  pays  for  itself  in  in- 

creased box  office  receipts  in  a  short 
time.  Before  buying  an  Organ  do  your- 

self the  justice  to  investigate  the  merits 
of  the  WURLITZER.  It  is  so  far  su- 

perior to  any  other  instrument  of  its 
kind,  there  can  be  no  real  basis  for  com- 

parison. Write  today  for  illustrated 

descriptive  catalogue,  advising  the  seat- 

ing capacity  of  your  house.  You  incur 
no  obligation  whatever. 

G^Jhe  RUDOLPH  WURLITZER o. 
NEW  YORK 

120  West  42nd  St. 

Stores  in  all  Principal  Cities 
CINCINNATI  CHICAGO 

121  East  4th  St.  329  So.  Wabash 

SAN  FRANCISCO 
250  Stockton  St. 



^  ©C1B553683 

EXHIBITORS 

T    JEfc.  A.   D  22 

REVIEW 

Collective  Booking 

By  L.  W.  BOYNTON 

UPON  the  theatre  box-office  all  the 

industry's  problems  center.  It  is  the 
key-point  in  the  business  life  of  the 

motion  picture,  because  that  is  where  the 

people — for  whom  ultimately  the  picture 

is  made — pay  their  money  to  see  it  or 

don't  pay  it  as  the  case  may  be. 

The  road  traveled  by  the  picture  before 
it  gets  into  the  theatre,  and  before  the 

public  has  a  chance  to  step  up  to  the  box- 

office — or  stay  away — is  often  a  rocky 
one.  There  is  the  question  of  rental 

prices,  for  instance;  a  matter  upon  which 

you  can  start  an  argument  anywhere  in 

this  industry  at  any  hour  of  the  day. 

HpHE  collective  booking  movement, 
which  has  recently  come  prominently 

into  the  spotlight  though  it  is  by  no  means 

a  new  thing,  takes  its  rise  in  the  conflict 

over  rentals,  for  one  thing  and  for  an- 

other the  argued  supremacy  of  the  first- 
runs. 

So  far  as  rentals  are  concerned,  nothing 

we  could  say  would  change  the  fact  that 

the  seller  will  get  as  much  as  he  can  and 

the  buyer  will  hammer  down  the  price  as 
far  as  he  is  able.  That  is  a  commercial 

law  which  has  been  operating  in  this 

world  ever  since  there  was  trade  of  any 

sort  anywhere. 

We  cannot  get  alarmed  over  the  ap- 
pearance of  booking  combines  at  various 

points  of  the  compass.  They  have  existed 

practically  ever^  since  the  business  em- 

erged from  the  nickelodeon  stage,  and 

they  will  be  with  us,  in  some  form  or 

other,  always. 

Some  of  the  prophets  are  predicting 

that  these  various  combines  will  one  day 

be  gathered  together  into  a  national 

booking  monopoly,  and  then  there  will  be 

the  devil  to  pay.  The  producers  and  dis- 

tributors, say  the  prophets,  will  then  com- 
bine, control  the  source  of  supply  and  the 

supply  itself,  with  the  result  that  the  in- 
dustry will  be  all  tied  up:  theatres  will 

have  no  pictures  to  show  and  the  distribu- 

tors won't  have  any  theatres  to  show 
them  in,  except  the  few  they  control 

themselves. 

HP  HIS  is  a  picture  of  calamity  which 

ought  to  satisfy  the  most  ardent  pes- 

simist.   But  let's  take  a  common-sense 
slant  at  it. 

The  formation  of  a  national  booking 

combine  is  illegal  in  the  first  place.  Just 

as  illegal  as  would  be  a  production  or  dis- 

tribution monopoly.  That's  a  little 
obstacle  the  prophets  have  overlooked. 

Going  deeper  than  that:  the  motion 

picture  can't  be  monopolized  in  any  of  its 
phases.  It's  a  product  of  personality,  and 
just  when  you  think  you  have  got  all  the 

good  personality  cornered,  some  more 

good  personality  will  break  out  in  a  new 

spot. 
Nobody  can  tell  us  that  any  man  or  set 

(Copyright,  1922,  by  Exhibitors  Trade  Review,  Inc.) 
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"Best  Medium  " 

"Box  Office 

Values  " 

"Direct" 

"Fair" 

"Impartial' 

During  the  -past  several  weeks  I 
have  had  occasion,  more  so  than  pre- 

viously, to  closely  observe  your  da 

partment,  "The  Voice  of  the  Box 
Office,"  and  to  me  it  apepars  as  one 
of  the  test  mediums  through  which 
an  exhibitor  can  determine  in  ad- 

vance the  box  office  value  of  a  pro- 
duction without  actually  seeing  the 

picture.  Coming  direct  from  exhibit- 
ors, through  your  representative  in 

the  territory,  this  department,  as  now 
conduct e  I,  should  be  of  invaluable 
service  to  the  theatre. 

That  the  criticisms  or  commend- 
ations on  pictures  car  efair  and  im- 

partial, I  have  no  doubt  as  I  am  fa- 
miliar with  the  method  through 

which  these  comments  are  obtained 
in  the  Kansas  City  territory. 

Sincerely  Yours, 

M.  VAN  PRAAG,  manager 

Art  Theatre,  Kansas  City,  Kas. 

of  men  can  get  a  monopoly  on  all  the  brains  and  money 

and  property  necessary  for  production — or  distribution 

— or  exhibition,  either.  Several  people  have  tried  it. 
They  have  never  succeeded,  and  they  never  will. 

BUT  the  theatre  situation  seems  to  be  the  chief  diffi- 

culty nowadays.  It  is  argued  that  the  first-runs  in 
combination  or  speculation  get  the  cream,  and  there  is 

nothing  left  for  the  subsequent  runs.  In  some  cases  this 

is  unquestionably  true.  Hence,  the  combinations  of  in- 
dependent exhibitors  seeking  to  take  the  big  pictures 

away  from  the  first-run  circuits,  so  that  the  little  fellows 
can  continue  to  live. 

We  don't  see  anything  unnatural  about  that,  neither  do 
we  think  it  means  the  ruination  of  the  industry.  The  ar- 

gument as  to  whether  booking  combines  are  justified  or 

not  is  beside  the  point.  In  some  instances  they  may  be 

and  in  some  they  may  not.  The  situation  is  simply  an 

extension  of  the  original  buyer-seller  proposition.  If  a 

distributor  can  get  more  money  and  a  better  break  from 

an  independent  combine  than  from  an  established  circuit, 

why,  of  course,  he  will,  other  things  being  equal,  give  the 

combine  the  preference. 

THE  thing  everybody  seems  to  forget  is  that  pictures 

are  not  made  for  distributors  or  exhibitors,  but  for 

the  public.  And  the  public  wants  to  see  the  picture — and 

see  it  good —  in  a  comfortable,  well-conducted  theatre. 
Some  sections  of  the  public  want  to  see  their  pictures  in 

de  luxe  theatres;  others  are  satisfied  with  neighborhood 
houses. 

The  industry  will  not  be  able  to  decide  which  class  of 

theatres  the  public  ought  to  have.  The  public  has  already 
decided  that  it  wants  both. 

And  a  picture  is  no  better,  so  far  as  the  public  is  concerned,  be- 

cause it  is  sponsored  by  a  booking  combine,  or  because  it  isn't. 

THE  answer  to  this  production-distribution-booking-combine-or- 
no-booking-combine  proposition  must  lie  in  an  appeal  to  common 

sense.   No  problem  is  so  big  that  it  cannot  be  solved. 

Granting  that  competition  and  the  relation  between  buyer  and 
seller  are  always  to  be  taken  into  account,  it  would  seem  that  the 
chief  difficulties  under  which  the  industry  is  laboring  are  a  fit  subject 

for  conference  between  the  producer-distributor  and  exhibitor 
branches. 

Obviously,  there  cannot  be  combination  or  conspiracy  between 
them.  There  can  be  conference.  And  it  is  not  too  much  to  say  that 

there  will  be  conference  one  of  these  days  when  the  exhibitors  get 

themselves  into  possession  of  a  functioning  national  organization, 

protective  and  business-like  in  nature,  thoroughly  representative  of 
the  whole  exhibitor  body,  and  armed  with  authority  and  the  right  to 

speak. 
That  is  the  sensible  Avay  to  solve  the  problems  which  now  stand 

between  the  industry  and  the  imperative  necessity  of  serving  all  the 
public  in  all  the  towns  of  this  country  with  the  best  possible  pictures 
shown  under  the  best  possible  conditions. 
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New  Fight  on  Music  Tax 

National  Committee,  Organized  by  Frank  Rembusch,  Appeals 

for  Support  of  Exhibitors  Throughout  Country — Status  of 

Philadelphia    Cases  —  Complaints    Filed    at  Washington 

THE  Music  Tax  problem  was 
 given 

eral  developments,  one  of  which 

new  emphasis  this  week  by  sev- 
was  the  announcement  by  Frank  J. 
Rembusch,  of  Indiana,  of  the  formation 
of  a  National  Committee  on  Music  Tax 

Repeal,  with  headquarters  in  Indian- 
apolis. 

Formal  complaints  against  the  Amer- 
ican Society  of  Authors,  Composers 

and  Publishers  were  lodged  in  the  office 
of  Attorney  General  Daugherty  and 
with  the  Federal  Trade  Commission 

on  December  4  in  Washington  by  Syd- 
ney Cohen,  H.  B.  Varner,  Julian  Bry- 

lawski  and  M.  J.  O'Toole,  representing the  M.  P.  T.  O.  A. 

The  complaints  allege  that  the  Amer- 
ican Society  is  a  combination  in  re- 

straint of  trade  and  that  its  operations 

are  prejudicial  to  the  interests  of  thea- 
tre owners  and  the  public. 

A  report  of  the  status  of  the  Phila- 
delphia music  tax  cases,  in  which  thirty- 

nine  exhibitors  are  defendants,  was  also 
received  by  Exhibitors  Trade  Review 
from  George  P.  Aarons,  Secretary  and 
Counsel  of  the  M.  P.  T.  O.  of  Eastern 

Pennsylvania,  Southern  New  Jersey 
and  Delaware. 

Four  cases  were  tried  in  the  United 
States  District  Court  in  Philadelphia  in 
three  days.  Mr.  Aarons  represented  the 

defendants,  assisted  by  I.  Emanuel  San- 
ders and  Joseph  L.  Ehrenreich. 

On  the  conclusion  of  the  fourth  case, 
attorneys  for  the  American  Society  of 
Composers,  Authors  and  Publishers  put 
in  an  application  to  the  court  to  have 
the  other  thirty-five  cases  referred  to  a 
special  master,  appointed  by  the  Court, 
the  master's  duty  being  to  take  evidence 
and  report  back  to  the  Court  his  find- 

ings on  the  questions  of  fact  and  law. 
The  Court  reserved  decision  on  the  four 

cases,  pending  the  hearing  in  the  others. 

The  American  Society,  evidently  con- 
sidering the  situation  important  from 

their  point  of  view,  was  represented  by 
an  array  of  legal  counsel :  Judge  Haight 
of  Newark,  Allan  Davis  of  Pittsburgh, 

Attorney  Rosenthal  of  New  York,  and 
Albert  W.  Sansom  of  Philadelphia. 

"The  fight  is  not  over  yet,"  Mr. 
Aarons  declared.  "It  will  be  necessary 
for  exhibitors  throughout  the  country 

to  organize  and  be  prepared  to  fight  this 
issue  if  they  ever  expect  relief.  I  feel 
that  eventually  the  exhibitor  is  going  to 

find  relief  in  the  courts — if  not  the  low- 

er court,  at  least  in  an  appeal  to  the  Su- 

preme Court." 
Rembusch's  Statement 

Mr.  Rembusch's  statement  contained 
an  appeal  to  exhibitors  throughout  the 

country  for  co-operation  with  his  Com- 

mittee in  the  fight  on  the  music  tax. 

"After  careful  investigation  we  are 
convinced  that  with  proper  effort  we 
need  not  and  should  not  pay  the  music 

tax,"  says  the  statement  in  part.  "Re- 
cently Indiana  exhibitors  hvae  asked  us 

to  find  means  of  defeating  this  tax. 
Various  plans  have  been  advocated.  We 
have  added  some  new  means  of  defense 

that  put  the  matter  in  an  entirely  dif- 
ferent light.  We  have  associated  ex- 

hibitors with  us  in  this  battle  in  several 
states,  and  we  request  that  you  bring 
this  matter  to  the  attention  of  every 

exhibitor  in  America,  with  a  view  to  en- 
listing the  co-operation  of  all. 

"We  are  engaging  attorneys  of  na- 
tional experience  in  copyright  law  to 

assist  us  and  such  other  attorneys  as 
are  necessary  in  each  State,  to  defend 
your  and  our  cases.  We  plan  to  carry 
one  or  more  cases  up  to  the  Supreme 
a  more  equitable  and  just  interpretation 

of  the  copyright  act,  if  this  is  neces- 

sary." 

""DECAUSE  the  caption  over  a  short 
interview  with  me  in  a  recent  is- 

sue of  the  Exhibitors  Trade  Review 

may  tend  to  mislead  other  people  in 

the  country  about  the  attitude  of  Ala- 
bama Exhibitors  I  want  to  say  that 

Alabama  exhibitors  have  not  discussed 
the  matter  of  booking  combines  in  any 

of  their  meetings,"  said  B.  H.  Mooney 
of  Birmingham,  president  of  the  Ala- 

bama League  of  Exhibitors.  "The 
caption  stated  that  Alabama  Exhibitors 
are  against  the  combines.  Just  how 
they  would  stand  on  it  if  interviewed 
separately  or  in  a  body  I  can  not  say 
but  I  do  know  that  it  would  be  difficult 

to  get  their  widely  different  opinions  as 
to  what  is  a  good  picture  to  book  to- 

gether and  it  would  be  still  more  diffi- 
cult to  keep  them  together,  having  once 

succeeded  in  persuading  them  to  work 

together. 
"The  phase  of  this  plan  which  stumps 

most  of  them  is  that  audiences  which 
frequent  different  houses  have  different 
opinions  as  to  the  merits  of  pictures. 
After  catering  to  them  for  a  while  the 
exhibitor  develops  a  certain  amount  of 

ability  to  foresee  what  they  will  patron- 
ize. If  co-operative  booking  of  pic- 
tures for  Alabama  were  left  to  a  man 

or  group  of  men,  the  cry  would  go  up 
presently  from  all  parts  of  the  state 
that  this,  that  or  the  other  picture  was 

Mr.  Rembusch  is  Chairman  of  the 
Committee  on  Music  Tax  Repeal,  and 
the  headquarters  are  557  Consolidated 
Bldg.,  Indianapolis. 

Defendants  in  actions  alleging  viola- 
tion of  copyright  laws,  several  well 

known  motion  picture  exhibitors  in 
New  York  State  are  listed  for  trial  in 
the  coming  term  of  Federal  Court  at 
Utica.  Harry  Hall,  of  Troy,  is  charged 

with  having  played  music  to  accom- 
pany photoplays  in  his  house  on  Sep- 

tember 23,  without  having  secured  per- 
mission from  the  publishers.  The  plain- 

tiffs are  Jerome  H.  Remick  and  Com- 
pany, Shapiro,  Bernstein  and  Company 

and  M.  Whitmark  and  Sons. 
Three  well  known  exhibitors  in  Utica 

are  also  defendants  in  the  same  actions. 
These  include  W.  H.  Linton,  of  the 

Hippodrome,  well  known  as  the  treasur- 
er of  the  Motion  Picture  Theatre 

Owners  of  New  York  State ;  Fred 
Duffy,  of  Hibernian  Hall,  and  George 
Hauf  of  the  Highland  Theatre. 

not  suited  to  their  needs  and  that  if 
their  needs  could  not  be  attended  to 
better  they  would  begin  booking  their 
own  pictures. 

"This  is  not  only  true  of  the  exhibi- 
tors in  this  state  but  of  those  in  other 

states  as  well,  I  have  learned  from  ob- 
serving their  actions  in  regard  to  co- 

operative booking.  If  it  could  be  done 
harmoniously  co-operative  booking 
would  be  a  profitable  plan,  always  pro- 

vided the  houses  which  co-operate  in 
booking  could  profitably  offer  their  pa- 

trons the  same  pictures. 

"The  point  which  I  want  to  make 
most  clear  is  that  some  plan  whereby 
the  rent  on  films  can  be  reduced  must 
be  devised  for  the  Alabama  territory. 
If  it  is  not  the  exhibiting  industry  in 
this  section  will  be  sadly  crippled  and 

may  disappear,  for  who  cares  to  pur- sue a  business  in  which  he  can  not  make 

money?  In  my  opinion  there  is  no  ques- 
tion about  the  fact  that  the  prices  for 

films  are  much  too  high. 

"I  believe  it  is  time  for  the  exhibitors 
in  all  parts  of  the  country  to  get  to- 

gether on  a  plan  for  the  reduction  of 
these  rentals.  If  co-operative  booking 
could  be  so  worked  out  that  all  partici- 

pators in  the  plan  were  satisfied  it 
would  be  a  splendid  thing.  My  obser- 

vations up  to  the  present  time  has  led 

me  to  believe  that  it  has  not  been  done." 

Mooney  Discusses  Booking  Combines 

Head  of  Alabama  Exhibitors  League 
Makes  Clear  His  Position  on  Problem 



The  Toll  of  the  Sea 

Produced  by  Technicolor,  Inc.    Starring  Anna  M  ay  Wong.     Story  by  Francis  Marion.  Directed by  C.  M.  Franklin.    Released  through  Metro. 
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Protest  Non-Theatrical  Bookings 

Michigan  and  Milwaukee  M.  P.  T.  O.  Send 

Letters  to  Producers  and  Distributors— Co- 

operation Sought  in  Solution  of  Problem 

TWO  exhibitor  organizations — the Motion  Picture  Theatre  Owners 
of  Milwaukee  and  the  Motion 

Picture  Theatre  Owners  of  Michigan — 
have  recently  sent  letters  to  distributors 
and  producers  registering  protests 

against  bookings  made  to  non-theatrical 
institutions. 

Copies  of  these  letters  were  received 
by  Exhibitors  Trade  Review  this  week. 
Both  voice  a  desire  for  co-operation  in 
the  solution  of  the  problem.  The  Michi- 

gan letter,  which  also  refers  to  the 

question  of  protection  and  the  "barter- 
ing of  contracts,"  follows : 

"The  Motion  Picture  Theatre  Own- 
ers of  Michigan  stands  for  close  co- 

operation between  all  the  elements 
which  comprise  the  industry.  We  be- 

lieve that  both  the  industry  and  the 
public  will  thereby  be  best  served.  In 
this  spirit  this  letter  is  addressed  to  you. 
Your  co-operation  is  asked  in  abolish- 

ing certain  innovations  recently  intro- 
duced which  are  highly  injurious  to 

the  exhibitor. 

"As  a  matter  of  fundamental  justice, 
we  say  that  producing  companies  should 
not  market  their  products  through  non- 
theatrical  channels,  but  should  sell  them 

only  to  the  exhibitors.  If  fraternal  or- 
ganizations and  other  like  bodies  are  to 

have  the  good  pictures  during  the  win- 
ter months,  this  manifestly  unfair  prac- 

tice will  spell  ruin  to  many  exhibitors. 

"We  are  unalterably  opposed  to 
granting  more  than  30  days  protection 
on  any  production,  and  more  than  seven 
days  protection  on  second  runs. 

"Our  attention  has  also  been  called 
to  the  fact  that  in  some  instances  neigh- 

borhood houses  have  asked  long  protec- 
tion on  other  neighborhood  houses.  The 

sanctioning  of  such  a  request  will  mean 
the  elimination  of  scores  of  theatres 

upon  whom  the  producing  companies 
are  dependent  for  a  portion  of  their 
revenue.  The  organization,  therefore, 
feels  that  it  is  working  for  the  best 
interests  of  the  industry  to  oppose  such 
protection. 

"It  has  also  come  to  our  attention  that 
the  practice  of  salesmen  bartering  con- 

tracts between  competing  exhibitors 
and  distributors  is  still  in  vogue. 

"We  feel  this  organization  has  proved 
that  it  is  desirous  of  co-operating  with 
you  for  our  mutual  welfare.  We  would 
greatly  appreciate  a  reply,  indicating 
your  attitude  upon  these  vital  topics,  so 
that  we  may  communicate  it  to  our 
members. 

The  letter  is  signed  ̂   by  H.  M. 
Richey,  General  Manager. 

The  letter  from  the  Milwaukee  M. 

P.  T.  O.  is  headed  "Motion  Picture 
Performances  in  Non-Theatrical  Insti- 

tutions" and  is  signed  by  J.  H.  Mer- 
gener,  Secretary.    It  follows  : 

"The  undue  frequency  with  which 
members  of  our  organization  are  being 

confronted  with  picture  shows  in  non- 
theatrical  institutions,  such  as  public 
md  parochial  schools,  community  halls, 
etc.,  in  direct  competition  with  their 
own  business,  has  necessitated  the  giv- 

ing of  serious  consideration  to  the 
problem  now  confronting  the  members 
of  our  organization. 

"For  some  time  past  a  school  or  a 
church  here  and  there  have  thought 
favorably  of  the  idea  of  using  motion 
picture  film  subjects  for  educational 
purposes ;  in  other  words,  films  only  of 
high  educational  value  was  primarily 

the  object  of  promoting  visual  educa- 
tion. The  thought  was  splendid  had 

the  work  been  properly  conducted  and 
carried  out  and  had  it  been  confined  to 

subjects  of  strictly  educational  value; 
but  the  fact  is  that  these  same  schools, 
churches,  community  halls,  etc.,  have 
entered  into  direct  competition  in  a 

commercial  way  with  the  theatre  mem- 
bers of  our  Association  and  the  menace 

is  growing  by  such  leaps  and  bounds 
that  it  becomes  necessary  for  us  to  de- 

termine once  and  for  all  what  the  stand 
and  attitude  will  be  that  we  are  going 
to  take  henceforth  with  respect  to  all 
producers  and  distributors  who  make  it 

a   policy   of   supplying  non-theatrical 

competitors    with    commercial  films. 

"There  is  no  gainsaying  the  fact 
that  the  producer  and  distributor  as 
well  is  dependent  for  the  greater  por- 

tion of  his  revenue  upon  the  theatres 
of  the  country.  Depending  solely  on 
the  revenue  derived  from  non-theatrical 
competition  would  put  any  producer  or 
distributor  out  of  business.  Now  then, 
the  question  is :  Do  you  as  a  producer 
or  a  distributor  feel  that  you  can  con- 

scientiously continue  to  serve  non- 
theatrical  institutions  with  direct  com- 

petition with  your  theatre  accounts  ? 
Do  you  feel  that  from  a  commercial 
standpoint  (that  is  dollars  and  cents) 
basis  that  it  is  good  business  for  you 
to  allow  this  feeling  against  you  to  de- 

velop among  the  exhibitors  of  the  coun- 
try and  would  it,  in  the  end,  be  profit- 

able for  you  to  openly  flout  your  com- 
mercial accounts  (your  theatre  ac- 
counts) by  continuing  to  supply  non- 

theatrical  institutions  with  competitive 
subjects  ? 
"We  are  writing  you  this  letter  only 

in  the  friendliest  of  spirit  with  the 
thought  in  mind  that  it  will  be  to  our 
mutual  interest  to  co-operate  and  try  to 
be  as  liberal  as  possible  in  our  views 
for  future  good  and  protection.  We 
sincerely  trust  that  you  will  endeavor 
to  realize  the  importance  and  the  seri- 

ousness of  the  situation  now  confront- 
ing the  theatre  owners  and  that  it  will 

become  necessary  for  their  own  protec- 
tion to  curb  this  growing  evil  by  taking 

some  drastic  steps  if  necessary." 

Joint  Arbitration  Board  in  Kansas 

Exhibitors  Named  by  Liggett  to  Serve  on 
Joint  Tribunal,  Similar  to  That  in  Missouri 

A JOINT  arbitration  board,  which  will 
have  full  power  in  all  matters  of  dis- 
pute between  exchanges  and  exhibitors, 

has  been  appointed  by  the'  M.  P.  T.  O.  of Kansas.  The  board  which  will  function 
similar  to  the  Missouri  board  recently  or- 

ganized will  be  composed  of  six  members, 
P.  R.  Biechele,  chairman;  C.  M.  Smith  and 
R.  G.  Liggett,  all  of  Kansas  City,  Kas., 
representing  the  exhibitors,  and  three  ex- 

change members  who  are  yet  to  be  selec- ted. 
The  chairman  of  the  board,  appointed  by 

R.  G.  Liggett,  president  of  the  Kansas 
organization,  will  serve  six  months,  being 
succeeded  by  the  member  next  in  line, 
Mr.  Smith.  The  plan  of  the  join  arbitra- 

tion board  was  approved  at  the  Kansas 
convention  in  Wichita,  Kas.,  recently  but 
appointment  of  the  exhibitor  members  of 
the  board  was  deferred. 

Next  week  a  long  delayed  tour  of  the 
state  will  be  made  by  C.  E.  Cook,  busi- 

ness manager  of  the  M.  P.  T.  O.  K.,  in 

effort  to  line  up  a  solid  front  of  support 
in  a  legislative  battle,  which  appears  in- 

evitable. Following  the  appointment  of  the 
legislative  committee  last  week,  the  fol- 

lowing instructions  have  been  issued  to 
members  of  the  committee: 

"You  no  doubt  are  familiar  with  the 
adverse  legislation  that  confronts  motion 
pictures  theatre  owners  at  the  state  legis- 

lature. This  year  we  anticipate  some  ob- 
noxious bills,  which,  if  passed,  will  effect 

every  exhibitor  in  Kansas.  Because  of  the 
personal  interest  you  have  taken  in  this 
regard,  you  have  been  appointed  by  the 
president  and  confirmed  by  the  board  of 
directors  to  represent  the  M.  P.  T.  O.  K. 
in  your  district.  Your  wide  acquaintance 
should  be  utilized  to  the  fullest  degree, 
that  these  drastic  bills  may  never  become 
state  laws. 

"As  the  personal  representative  of  this 
organization  in  your  district  you  will  co- 

operate with  your  assistants  in  order  that 
the  desired  results  may  be  accomplished." 



Garrison's  Finish 

racing  story  of  the  same  name  by  W.  B.M.  Ferguson.    Starring  Jack  Pickford.  Released 
by  Allied  Producers  and  Distributors  Corporation. 
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"Clean  Pictures  Me  an  Better  Business" 

"
C
 

Declares  M.  L.  Finkelstein,  of  Ruben  and  Finkelstein, 

Minneapolis — Backs  Hays'  Program  Wholeheartedly — 

Asserts  Public  Demands  "Bigger  and  Better"  Films 
|  LEAN  pictures  mean  not  only 
clean  business  but  clean  pic- 

tures mean  better  business,"  is 
the  belief  of  M.  L.  Finkelstein,  First 
National  Franchise  holder  and  member 
of  the  firm  of  Ruben  &  Finkelstein, 
Minneapolis,  which  operates  forty-three 
motion  picture  theatres,  the  biggest  of 
which  are  the  capitol  in  St.  Paul,  the 
State  in  Minneapolis  and  the  Garrick  in 
Duluth. 

Mr.  Finkelstein  is  in  New  York  at 
present  attending  to  business  as  a  mem- 

ber of  the  Rotating  Committee  of  First 
National.  He  will  be  here  about  two 

weeks.  He  has  been  in  the  motion  pic- 
ture business  since  1909.  He  makes 

his  home  in  St.  Paul. 

"I  see  that  Mr.  Will  Hays  has  been 
preaching  the  gospel  of  clean  pictures 
to  producers,  to  exhibitors,  to  advertis- 

ing men,"  continued  Mr.  Finkelstein. 
"Well  I  for  one  back  Mr.  Hays  whole- 

heartedly. The  public  doesn't  want  the 
so-called  salacious  pictures.  Any  ex- 

hibitor who  puts  on  a  salacious  picture 
is  digging  his  own  business  grave.  I 
say  that  exhibiting  such  pictures  is  not 
good  business.  In  certain  territories  an 
exhibitor  may  increase  business  tem- 

porarily with  a  picture  that  is  'a  little 
off,'  but  his  regular  business  is  hurt. 
His  regular  patronage  is  afraid  to  come 
back. 

"For  the  general  good  of  the  picture business  I  believe  exhibitors  should  not 

support  a  producer  who  releases  any- 
thing but  clean,  wholesome  pictures. 

"I  have  seen  the  statement  printed 
that  the  public  can  be  educated  to  like 

'better  and  bigger'  pictures.  Believe 
me,  the  public  doesn't  need  education. 
The  public  demands  the  'better  and  the 
bigger'  pictures.  Five  years  ago  the 
public  began  to  tell  theatre  owners  by 
their  attendance  the  kind  of  pictures 
necessary  to  gain  their  patronage.  And 
this  has  been  good  for  the  progressive 
exhibitor.  The  big  motion  picture  thea- 

tres of  today  are  monuments  to  the 
demand  of  the  public  for  better  pic- 

tures, for  clean  pictures. 

"The  whole  tone  of  picture  theatres 
has  improved  greatly  in  the  last  five 
years.  Look  at  the  entertainment  we 
give  today  in  these  big  picture  houses. 
We  give  a  beautiful  prologue.  We  give 
the  best  of  music.  We  keep  the  pub- 

lic informed  with  the  news  reel.  But 
with  all  this  the  picture  is  the  thing. 

If  we  have  a  good  picture  up  goes  busi- 
ness. If  we  have  a  poor  one  our  re- 
ceipts quickly  tell  us  about  it. 

"No  one  can  hide  the  fact  that  we 
had  a  very  bad  summer.  But  the  pic- 

ture business  today  vis  getting  back  to 
normal.    At  least  that  is  so  in  our  thea- 

tres. 
causes : 

M. of  Ruben  & 
L.  Finkelstein 
Finkelstein,  Minneapolis 

This  I  believe  is  due  to  two 
Better  business  conditions  that 

are  giving  work  to  the  workingmen 

(and  pictures  are  the  workingman's  en- tertainment) ;  and  the  excellent  big  pic- 
tures we  have  had.  To  me  we  have  had 

this  fall  the  best  pictures  we  have  ever 
shown.  My  business  began  to  bound 
back  to  normal  with  Norma  Talmadge 

in  'Smilin'  Through.'  'The  Masquer- 
ader,'  with  Guy  Bates  Post  was  also  a 
good  business  getter  and  Norma  Tal- 

madge in  'The  Eternal  Flame.'  'Man- 
slaughter' was  fine  too.  I  can't  say 

too  much  for  pictures  like  'The  Four 
Horsemen.'  We  have  repeated  this 
four  times  to  big  audiences  in  some  of 
our  smaller  theatres. 

"My  advice  to  the  producer  is :  Keep 
up  the  good  work.  Give  us  good,  clean, 
strong  love  stories ;  give  us  good  clean 
comedy  dramas  and  business  will  keep 
getting  better  and  better.  If  a  slump 

comes  it  won't  be  because  we  haven't 
tried  to  give  the  people  what  they  want, 
and  if  a  slump  comes  due  to  conditions 
outside  the  picture  business,  we  will  be 
prepared  to  weather  it.  Let  us  steer 

our  business  with  an  honest  hand." 

Theatre  As  Community  Center 

Missouri  M.  P.  T.  O.  Sponsors  Interesting 
New   Plan   to   Win   Influential  People 

Missouri  exhibitors  have  a  unique 
plan  for  warding  off  radical  opposition 
to  the  film  industry.  The  plan  will  be 

given  a  test  in  the  Star  Theatre,  War- 
rensburg,  Mo.,  owned  by  T.  C.  Good- 

N.  Y.  Exhibitors  Will  Wei- 
come  Censorship  Repeal 
George  W.  Roberts,  president  of  the 

Albany,  N.  Y.,  Theatrical  Managers' Association,  declared  this  week,  that 
the  abolition  of  censorship  in  New 
York  State  would  be  hailed  with  de- 

light by  members  of  his  association. 
According  to  Mr.  Robert,  there  was 
absolutely  no  reason  for  censorship, 
and  that  once  it  came,  it  brought 
with  it  a  comparatively  heavy  burden 
of  expense  which  was  distributed  all 
along  the  line. 

"The  Albany  Managers'  Associa- 
tion has  never  had  an  opportunity  of 

going  on  record  as  against  the  cen- 
sorship commission,"  said  Mr.  Rob- 

erts, ' '  but  I  know  that  each  and  every 
member  is  in  favor  of  doing  away 
with  censorship.  There  was  never  any 
reason  for  the  creation  of  the  com- 

mission and  I  am  personally  glad  that 
it  will  soon  be  removed. 

"I  can  speak  for  every  member  of 
the  association,  when  I  say  that  we 
are  heartily  in  favor  of  abolishing 
the  commission.  We  object  to  the 

principle  that  is  involved." 

night,  an  executive  officer  of  the  M.  P. 
T.  O.  of  Missouri,  next  month.  A  cer- 

tain day  or  night  will  be  designated  as 
"Educational  Day."  Upon  this  day, 
with  the  co-operation  of  the  local  min- 

isters and  civic  bodies,  theatre  will  be 
made  a  community  center,  educational 
films  will  be  shown,  intermingled,  per- 

haps, with  a  few  addresses. 

The  point,  as  seen  by  Missouri  ex- 
hibitors, is  this:  Persons  who  frequent 

the  theatre  at  least  one  day  a  week  are 
not  likely  prospects  for  reform  bodies; 
they  will  be  inclined  to  attend  the  thea- 

tre more  often  than  the  day  specified 
for  the  community  meeting,  and  the 
theatre  will  become  a  mecca  for  the 

best  people  of  the  community.  The 
Warrensburg  test  will  last  about  a 
month,  and  if  successful,  will  be  dupli- 

cated in  virtually  every  town  and  city 
in  Missouri. 

A  series  of  slides,  depicting  the  pro- 
gressive attitude  of  the  screen  and  ex- 

posing methods  being  used  by  reform- 
ers, who  are  seeking  the  passage  of 

drastic  bills  at  the  constitutional  con- 
vention, are  to  be  prepared  by  the  Mis- 

souri organization,  and  will  be  used  on 
every  screen  in  the  state,  according  to 
Lawrence  E.  Goldman,  secretary  and 
counsel  of  the  Missouri  body. 



The  Altar  Stairs 

A  Universal  production  starring  Frank  Mayo.    St  ory  by  G.  B.  Lancaster.    Scenario  by  George  Ran- 
dolph  Chester.    Directed  by  Lambert  Hillyer. 
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Hodkinson  Urges  Percentage  Plan 

Declares  Business  at  Virtual  Standstill  Because  of 

Present  System  of  Bartering  Between  Distributor  and 

Exhibitor — Reviews  Exhibitors9  Objections  to  Idea 

DECLARING  that  the  percentage 
system  is  the  solution  for  the 
present  booking  situation,  W.  W. 

Hodkinson  this  week  issued  a  state- 
ment to  the  trade  press,  which  is  an 

extension  of  his  article  in  the  current 

Collier's  Weekly,  entitled  "Whv  You 
Don't  Get  Better  Films." 

"So  long  as  the  motion  picture  busi- 
ness is  at  a  virtual  stand-still  bound  by 

a  system  of  bartering  between  the  pro- 
ducer and  the  exhibitor,  I  cannot  but 

believe  that  nothing  but  the  adoption 
of  a  system  of  percentage  dealing  be- 

tween these  two  elements  will  cut  the 

bonds,"  said  Mr.  Hodkinson.  "Just  as 
the  arbitrary  selling  of  pictures  on 

'footage  basis'  held  the  industry  back 
until  my  original  percentage  plans  were 
put  into  effect  upon  the  formation  of 
the  Paramount  organization  in  19 14, 
so  will  its  present  progress  be  retarded 
until  such  time  as  producers  are  defi- 

nitely rewarded  for  good  product 
through  the  pulling  power  of  their  pro- 

ductions at  the  box-office,  and  in  no 
other  way.  In  spite  of  the  difficulties 
that  lay  in  the  way  of  this  plan,  I  be- 

lieve that  the  advantages  far  outweigh 
the  disadvantages  and  I  believe  that  ul- 

timately, the  adoption  of  the  percent- 
age system  is  inevitable. 

"The  gradual  acquisition  of  distribut- 
ing channels  by  the  mass  producers  has 

reached  a  point  where  the  distributor 
has  been  almost  eliminated  as  a  neu- 

tral factor;  and  the  producer,  in  effect, 
has  a  direct  contact  with  the  exhibi- 

tor. Faced  with  the  necessity  of  manu- 
facturing a  large  quantity  of  product, 

the  producer  is  exerting  every  power 
within  his  reach  to  force  the  exhibitor 
to  pay  maximum  rentals  regardless  of 
the  quality  of  his  product.  Often  he 
has  had  to  resort  to  over-statement  and 
misrepresentation,  to  the  creation  of 
false  values,  to  force  these  prices.  The 
exhibitor  has  begun  to  lose  confidence 
in  the  producer  and  his  promises  and 
an  insecure  condition  results,  which  is 

reflected  in  the  present  continual  con- 
troversies between  exhibitor  buying 

groups  and  the  producer-distributor  in- 
terests. The  exhibitor  is  continually 

endeavoring  to  assert  his  independence 

against  the  producer-distributor's  desire 
to  strengthen  his  domination  over  ex- 

hibitor interests. 

"Where  he  has  thought  it  necessary, 
the  producer-distributor  has  even  enter- 

ed the  exhibiting  field  and  has  pur- 
chased theatres  for  the  express  purpose 

of  forcing  the  out-put  of  his  picture 
factories,  regardless  of  their  fitness. 

"Does  it  not  seem  a  simple  procedure, 
as  a  means  of  ending  this  conflict,  for 

the  adoption  of  a  system  whereby  the 
theatre  owner  and  the  producer  divide 
box  office  revenue  on  an  equitable  basis, 
with  the  distributor  standing  between 
them  as  a  neutral  and  independent  fac- 

tor? The  big  question  seems  to  be: 

What  is  an  equitable  division  of  re- 
ceipts? 

Objections  of  Exhibitor 

"We  find  today  that  the  exhibitor  is 
unalterably  opposed  to  percentage  book- 

ings for  two  reasons,  both  of  them  jus- tified. 

"First,  the  producer  has  demanded  of 
the  exhibitor  that  he  pay  flat  rentals  for 

indifferent  product,  reserving  the  lion's share  of  the  better  product  for  himself. 

"Second,  the  exhibitor  fears  to  dis- 
close the  records  of  his  business  to  pro- 

ducer interests  that  are  actively  com- 
peting with  him  in  the  operation  of 

theatres  and  who  might  very  well  use 
the  information  thus  gained  to  raise 
rentals  on  average  product  and  to  guide 
him  in  the  establishment  of  competing 

houses  in  particularly  productive  terri- 
tory. 

"The  exhibitor,  indeed,  is  between 
two  dilemmas ;  on  the  one  hand  he  sees 
his  audience  dwindling  by  reason  of  the 
fact  that  he  has  found  it  necessary  to 
play  a  great  deal  of  inferior  product, 
produced  by   the   factory  producers, 

THE  third  annual  supper  dance  of the  Theatre  Owners  Chamber  of 
Commerce,  was  held  at  the  Hotel  Astor, 
New  York,  on  the  evening  of  Saturday, 
Dec.  2,  was  a  success.  Better  than 
what  may  be  implied  in  that  somewhat 
cold  and  informal  statement  it  was  a 

jolly  party,  one  wherein  every  one  met 
every  one  else,  and  where  about  every 

one  also  remained  until  the  wee  sraa' 
had  outgrown  their  swaddling  clothes 
and  the  hour  hand  was  well  on  its  way 
around  the  clock. 

There  was  an  unusual  representation 
of  production  and  distribution  as  well 
as  equipment  executives  present,  among 
those  noted  being  B.  F.  Porter,  C.  C. 
Burr,  B.  S.  Moss,  Edward  Earl,  Wal- 

ter E.  Greene,  Fred  B.  Warren,  Bobby 
North,  Lewis  Innerarity,  Harry  M. 
Warner,  Samuel  Zierler,  J.  D.  Williams, 
T.  G.  Bachman,  William  E.  Atkinson, 

Dr.  W.  E.  'Shallenberger,  W.  Ray  John- 
ston, Nicholas  Schenck,  Joseph  M. 

Schenck,   Harry   H.   Buxbaum,  Carl 

which  product  is  an  effective  dam 

against  better  independent  producer's 
pictures  reaching  him ;  and  on  the  other 
hand,  he  fears  to  trust  the  producer  to^ 
deal  fairly  with  him  if  he  opened  his 
books  to  the  examination  necessary 

where  percentage  contracts  are  en- 
forced. 

"This  brings  us  squarely  to  the  pres- 
ent need  of  a  neutral  element  standing 

between  the  two — an  independent  and 
unbiased  influence  that  would  see  that 
justice  was  dealt  out  to  both  parties, 
impartially.  This  is  the  function  of  the 
neutral  distributor  who  completes, 
equitably,  the  triangle  of  the  industry. 

"Furthermore,  such  a  three-way 
alignment  of  the  industry — independent 
production,  neutral  distribution,  and 

independent  theatre  operation — would 
stop  the  three  great  economic  wounds 
from  which  the  industry  must  bleed 
to  death  if  they  are  not  stanched : 

"1st.  Waste  in  surplus  and  unneces- 
sary distributing  systems 

"2nd.  Waste  in  the  production  of 
factory  motion  pictures,  and  independ- 

ent products  which  they  shut  out, 
which  are  only  partly  utilized  by  the 
market,  and 

"3rd.  The  loss  of  public  favor  and 
admissions  resulting  from  its  failure  to 
attend  theatres  where  the  average  of 

quality  is  so  low." 

Laemmle,  Hiram  Abarms,  Arthur  S. 
Friend,  Henry  M.  Hobart  and  Lewis 

J.  Selznick. Among  the  players  in  attendance 
were  Norma  Talmadge,  George  Beban, 

Wesley  Barry,  Robert  Edeson,  Mon- 
tagu Love,  Madlaine  Traverse,  Lea- 

trice  Joy,  Alice  Brady,  Edith  Roberts, 
Seena  Owen,  Colleen  Moore  and  -Violet 
Mersereau. 

Senator  James  J.  Walker,  counsel  for 
the  organization,  was  early  in  entering 
an  appearance.  Alfred  E.  Smith  and 

Royal  S.  Copeland,  governor-elect  and 
senator-elect,  were  expected,  but  were 
unable  to  attend. 

By  11  o'clock  the  clans  were  pretty 
well  gathered.  It  was  not  long  after 
that  hour  that  Harry  Reichenbach,  as 
master  of  ceremonies,  turned  the  spot- 

light on  a  number  of  persons  in  the 
gathering.  The  first  to  be  honored  was 
Carl  Laemmle,  and  he  come  to  the  front 
of  nis  box  and  greeted  the  applauding 

(Continued  on  page  12$) 

Theatre  Owners'  Party  a  Merry  Affair 
Representatives  of  All  Branches  of  Industry  Attend 
Third  Annual  Dance  of  Chamber  of  Commerce  at  Astor 



122 EXHIBITORS    TRADE  REVIEW Volume  13.    Number  3 

N.  Y.  Censors  Stage  Show  of  Their  Own 

While  "Birth  of  Nation"  Runs 

at  N.  Y.  Theatre 

A CONTINUOUS  per
formance 

was  staged  by  the  New  York 

state  censorship  board  this 

week  which  is  probably  without  pre- 
cedent in  censorship  annals. 

It  began  on  Saturday,  December 

2,  two  days  before  D.  W.  Griffith's 
"Birth  of  a  Nation"  was  scheduled 
to  go  into  the  Selwyn  Theatre,  New 

York,  for  a  week's  run,  as  part  of  Mr. 

Griffith's  regular  repertory  season. 
The  censors  were  first  wrestling 

with  the  problem  of  whether  they 

would  permit  "The  Birth"  to  be  run. 
Then  they  allowed  it  to  go  on  with  the 

proviso  that  they  would  attend  the 

performance,  watch  the  effect  on  the 

audience,  and  make  up  their  minds 

whether  this  eight-year-old  master- 
piece, which  has  been  shown  in  every 

state  in  the  Union  save  Kansas,  could 
finish  the  week. 

Chairman  George  H.  Cobb  and 

Secretary  Joseph  Levenson  were  in 

the  audience  Monday  night.  Noth- 

ing untoward  happened,  save  a  few 

hisses  when  the  scenes  showing  the 

Ku  Klux  Klan  were  flashed,  and 

they  were  drowned  under  storms  of 

applause.  At  the  conclusion  of  the 

performance,  which  served  to  bring 

forth  numerous  comments  that  "The 

Birth"  is  the  great  picture  it  always 
was,  Messrs.  Cobb  and  Levenson  de- 

parted before  the  reporters  could 
find  them. 

On  Tuesday,  the  Griffith  office  was 

informed  that  Levenson  was  looking 

at  the  picture  again.    This  was  at 

eleven  o'clock.    In  the  early  after- 
noon, it  was  made  known  that  Mrs. 

Eli  T,  Hosmer,  the  woman  member  of 

the  board,  was  going  to  take  a  look  at 

it.     Meanwhile,  the  matinee  per- 

formance went  on  as  scheduled,  as 

did  the  night  show.  The  Griffith  of- 

fices were  kept  in  suspense,  not  know- 
ing whether  they  would  have  to  take 

the  picture  off  and  replace  it  with 

"Intolerance,"  and  what  the  attitude 
of  the  censors  would  be  as  to  show- 

ings in  other  parts  of  the  state. 

On  Wednesday,  the  debates,  con- 

ferences, pow-pows  and  arguments 

were  still  in  progress  up  at  the  Mo- 

tion Picture  Commission's  headquar- 
ters. Persons  who  attempted  to 

keep  a  record  of  how  many  times  the 

censors  looked  at  the  Griffith  master- 

piece lost  count.  It  was  reported  they 

examined  it  severally  and  then  joint- 

ly; they  saw  it  in  pairs;  they  ran  it 

slow;  they  ran  it  fast. 
Nobody  was  in  doubt  over  the  fact, 

however,  that  they  were  seeing  one 

of  the  great  pictures  of  all  time,  and 

somebody  suggested  that  the  censors 
were  so  fascinated  that  they  just 

couldn't  stop  looking  at  it.  Anyhow, 
the  performance  at  the  Selwyn  and  at 

censor  headquarters  continued  up  to 

the  time  this  issue  went  to  press. 

The  continuous  performance  by 

the  censorship  board  all  started  as  a 
result  of  kicks  filed  with  them  on 

Saturday  by  Walter  F.  White,  As- 
sistant Executive  Secretary  of  the 

National  Society  for  the  Advance- 
ment of  Colored  People;  Henry  W. 

Shields,  senator-elect  from  the  Twen- 

ty-first New  York  District;  and  Al- 
derman George  W.  Harris. 

The  Griffith  organization  was  rep- 

resented by  Mr.  Griffith  and  his  coun- 

sel, Frank  J.  Loughlin.  Thomas 

Dixon,  from  whose  book,  "The  Clans- 
man," the  picture  was  in  part  taken, 

also  appeared  in  defense  of  the  film. 
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The  News  of  the  Week 

Second  Anniversary 

At  Long  Island  Studio 

Celebrated  by  F.  P.-L. The  second  anniversary  of  the  opening 
of  Paramount's  two-million  dollar  studio  on 
Long  Island  was  celebrated  recently  dur- 

ing the  filming  of  a  scene  for  George  Mel- 
ford's  new  production,  "Java  Head."  While 
the  scene  was  staged  especially  for  the  pic- 

ture studio  officials  joined  the  merry  par- 
ty, between  "shots,"  and  made  an  anni- versary celebration  of  it. 

The  Paramount  studio,  which  occupies 
an  area  of  three  square  blocks  in  Astoria, 
L.  I.  and  is  the  largest  motion  picture 
studio  under  one  roof  in  the  world,  was 
opened  a  little  more  than  two  years  ago. 
The  first  company  to  begin  work  in  the 
new  building  was  John  S.  Roberston's 
"Sentimental  Tommy"  company.  Follow- 

ing this  initial  production  come  Thomas 
Meighan  in  "The  City  of  Silent  Men"  and 
George  Fitzmaurice's  production  "Paying 
the  Piper."  a  total  of  thirty-three  pictures 
have  been  produced  at  the  studio  in  the 
two  years. 
Among  the  stars  who  have  worked  at 

the  studio  are  Elsie  Ferguson,  Alice  Brady, 
Dorothy  Dalton,  Billie  Burke,  Mae  Murray, 
Constance  Binney,  Justine  Johnston, 
Thomas  Meighan,  Wallace  Reid,  Richard 
Barthelmess  and  Jack  Holt. 

Look-Before-Booking  Policy 

Laemmle  Announces  "JVew  Leather  Pushers"  to  Be 
Sold  Only  to  Exhibitors  Who  Review  All  Six  of  Series 

Metro  Releases  Break  Record 

in  Two  Chicago  Theatres 
Two  box  office  records  of  two  Chicago 

theatres  operated  by  E.  E.  Benesch  were 
reported  shattered  by  two  recent  Metro 
releases,  "The  Five  Dollar  Baby,"  starring 
Viola  Dana  ,and  the  Louis  Burston  produc- 

tion, "The  Forget-Me-Not." 
"The  Five  Dollar  Baby"  surpassed  at- tendance records  maintained  for  seven 

years  at  the  Bell  Theatre;  and  "Forget- 
Me-Not"  showed  the  best  day's  receipts 
during  one  year  of  operation  at  the  Liberty 
Theatre. 

Four  of   "Tiger"  Clemen- 

ceau's  Party  See  "Gar- 
rison's Finish" 

Four  members  of  the  party  accom- 
panying George  Clemenceau,  famed 

"Tiger"  of  France,  were  among 
many  distinguished  guests  at  a  pri- 

vate screening  December  4,  at  the 
Grand  Theatre,  Pittsburgh,  of  Jack 
Pickf ord '  s  "  Garrison '  s  Finish, "  this 
star's  first  photoplay  since  his  return 
to  the  screen  after  a  long  term  of 
directorial  work  for  his  sister,  Mary 
Pickf  ord. 

Seventeen  hundred  persons  were 

present  at  the  showing  of  "Gar- 
rison's Finish,"  an  Allied  Producers 

and  Distributors  Corporation  release, 
which  has  been  booked  for  an  ex- 

tended prerelease  engagement  at  the 
Grand.  Those  of  Mr.  Clemenceau' s 
party  were  his  personal  secretary, 
Louis  Le  Fire ;  Robert  Remey,  corres- 

pondent for  the  Havis  Agency; 
Francois  Crucy,  correspondent  for  La 
Petite  Parisenne,  and  Albert  Bciulan, 
the    "Tiger's"    personal  attendant. 

Carl  Laemmle,  president  of  Universal, 
this  week  took  the  first  step  in  a  move  to 

assure  a  "look  before  you  book"  policy 
on  the  part  of  exhibitors.  He  has  gone 
even  farther  than  this  by  making  it  oblig- 

atory for  exhibitors  to  see  certain  Uni- 
versal pictures  before  booking  them. 

Taking  "The  New  Leather  Pushers,"  a 
new  series  of  six  two  reelers  made  from  H. 

G.  Witwer's  popular  prize  ring  stories,  as 
a  working  try-out  for  the  new  policy,  Mr. 
Laemmle  has  instructed  all  Universal  ex- 

changes that  no  bookings  are  to  be  taken 
on  any  of  the  six  new  pictures,  until  the 
prospective  purchaser  has  seen  the  entire 
six.  "The  New  Leather  Pushers"  series 
was  chosen,  says  Universal,  because  in  a 
limited  way,  it  corresponds  to  series  of  big 
feature  productions.  The  six  pictures, 
made  by  Harry  Pollard,  with  Reginald 
Denny  as  the  star,  are  listed  as  Universal 
Jewel  productions. 

"I  have  taken  a  radical  step,  and  I  real- 
ize how  far-reaching  it  may  be,"  said  Mr. 

Laemmle.  "But  if  it  serves  to  bring  to 
the  attention  of  exhibitors  the  importance 
and  desirability  of  seeing  the  pictures  they 
buy,  before  they  sign  up  for  them,  I  will 
be  vindicated.  I  don't  expect  an  immed- iate revolution  in  the  distributing  end  of 
the  industry.  Neither  do  I  expect  a  coun- 

try-wide demand  that  every  picture  be 
screened  for  every  exhibitor. 

"I  know  only  too  well  that  there  are 
many  exhibitors  who  find  it  inconvenient 
and  sometimes  almost  impossible  to  screen 
the  pictures  they  buy.  No  two  exhibitors 
are  surrounded  with  the  same  conditions. 
But  I  do  know  that  in  a  majority  of  the 
cases,  the  exhibitor  could  preview  his  pro- 

bable bookings  for  a  month  or  so  in  ad- 
vance and  assure  himself  that  he  was  get- 

ting value  received. 
"Many  exhibitors  who  today  are  signing 

up  for  big  blocks  of  pictures  some  of  which 
are  not  even  on  paper,  and  who  mortgage 
tne  future  of  their  theatre  for  a  mess  of 

pottage  in  the  shape  of  some  alleged  "su- 
per" production,  could  "shop"  for  the screen  and  buy  only  what  they  know  will 

be  box-office  hits,  if  they  but  took  the 
trouble  to  do  so,  and  took  the  stand  that 
they  were  determined  to  do  so. 

"As  the  producer  and  distributor  of  'The 
new  Leather  Pushers'  series,  I  consider 
that  is  my  right  to  request  that  each  man, 
who  wants  to  buy  this  series,  should  see 
it  first.  I  do  not  feel  that  this  is  in  any 
way  an  imposition  of  the  exhibitor.  Pri- 

marily, I  am  making  this  request  for  the 
benefit  of  the  exhibitor.  Any  merchant 
has  a  right  to  show  his  wares  to  a  pro- 

spective purchaser.  It  protects  both  the 
merchant  and  the  customer.  The  mer- 

chant is  protected  because  the  customer 
has  seen  and  accepted  the  goods.  There 
can  be  no  come-back.  The  customer  is 
protected  because  he  sees  and  knows  what 
he  is  getting.  There  should  be  no  need 
of  a  come-back. 

Lubin  Leaves  for  West  in 
Interest  of  New  Picture 

Following  the  private  premiere  of  "Quin- 
cy  Adams  Sawyer"  at  the  Grand  Ball  Room of  the  Hotel  Bancroft,  Worcester,  Mass., 
Herbert  Lubin  left  for  Chicago  this  week. 

"Quincy  Adams  Sawyer"  is  the  first  S-L 
Picture  to  be  sponsored  by  Associated 
Pictures  Corporation,  his  newly  formed 
organization.  While  in  the  middle  West, 
Mr.  Lubin  will  confer  with  the  district 
suervisors  of  Metro  Pictures  Corporation 
exchanges  in  that  territory,  for  the  pur- 

pose of  co-operating  with  Metro  in  the 
placing  of  certain  first  runs. 
•  Arthur  H.  Sawyer,  supervising  director 
of  Associated  Pictures  Corporation,  who 
made  a  special  trip  East  for  the  purpose 
of  witnessing  the  Worcester  showing,  has 
returned  to  the  Coast  and  will  begin  work 
immediately  on  the  next  S-L  special  for 
Metro  which  will  be  "Your  Friend"  and 
Mine,"  by  Willard  Mack,  who  will  also 
enact  the  leading  role  in  the  film  version 
of  his  vaudeville  vehicle. 

Mae  Busch  as  Glory  Quale  in  Goldwyn's 
Production  "The  Christian" 

"Broken    Chains"  Booked 

for  Capitol,  N.  Y. 

Goldwyn's  production  of  the  prize 
winning  scenario  in  the  Chicago 
Daily  News  830.000  scenario  contest. 
"Broken  Chains,"  by  Winifred  Kim- 

ball, is  booked  for  showing  at  the 
Capitol  Theatre,  New  York,  next 
week. 

This  story  was  selected  for  first 
prize  by  the  judges  out  of  32.000 
manuscripts  submitted.  Goldwyn  en- 

gaged Allen  Holubar  to  direct  the 
production  and  gave  him  a  cast  in- 

cluding Colleen  Moore.  Malcolm  Mc- 
Gregor, Ernest  Torrence,  Claire  Wind- sor. Gerald  Pring.  Beryl  Mercer  and 

other  well  known  players. 
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As  a  director  Mary  Pickford  has  the  "punch."    She  is  shown  above  "directing"  Lillian 
and  Dorothy  Gish  prior  to  Lillian's  departure  for  Italy  where  she  is  to  film  F.  Marion 

Crawford's  novel,  "The  White  Sister"  for  Inspiration  Pictures 

Cast  for  "The  Common  Law" 
Corinne  Griffith,  Conway  Tearle,  and 
Elliott  Dexter  Engaged  for  Stellar  Roles 

"The  Common  Law"  is  conceded  to  be 
one  of  the  most  valuable  pieces  of  motion 
picture  property  in  existence.  Written  by 
Robert  W.  Chambers  as  a  serial  novel 
for  one  of  the  big  national  magazines,  it 
appeared  when  the  author  was  at  the 
height  of  his  popularity.  It  was  subse- 

quently published  in  book  form  and  at  once 
took  rank  as  a  "best  seller." The  announcement  that  Corinne  Griffith, 
Conway  Tearle  and  Elliott  Dexter  will  ap- 

pear in  the  stellar  roles  in  the  photoplay 
version  will  prove  of  great  interest  to  ex- 
hibitors. 

The  probable  release  date  of  "The  Com- 
mon Law"  has  not  yet  been  discussed. 

Production  work  is  being  started  immedi- 
ately and  the  picture  will  be  ready  for  dis- 

tribution, subject  to  the  plans  of  the  com- 
pany, not  later  than  February  15. 

"Woman  Who  Fooled  Herself" 
Reported  in  Popular  Demand 
Edward  A.  MacManus's  production  of 

"The  Woman  Who  Fooled  Herself,"  the 
Associated  Exhibitors'  feature  in  which 
May  Allison  and  her  husband,  Robert  Ellis, 
are  featured,  is  proving  a  hit  with  exhibi- 

tors, according  to  advices  received  at  As- 
sociated's  home  offices. 

In  Chicago,  W.  S.  Barbee  ran  this  pic- 
ture for  two  weeks  at  Barbee's  Loop  Thea- tre, an  engagement  of  unusual  length  for 

that  house,  and  drew  crowds  from  be- 
ginning to  end.  The  feature  proved  a  win- 

ning attraction  in  P.  W.  Scarborough's Lyric  Theatre,  Cincinnati,  during  a  recent 
week's  run,  and  it  has  just  completed  a 
highly  successful  run  of  a  week  at  Ben 
Apple's  American,  in  Troy,  N.  Y. 

I.  Gibson  found  "A  Woman  Who  Fooled 
Herself"  such  a  drawing  card  when  he  ran 
it  for  three  days  in  the  middle  of  Novem- 

ber at  the  Strand,  Dayton,  Ohio,  that  he 
has  booked  it  for  a  full  week  at  his  Pal- 

ace, in  Indianapolis,  where  it  is  to  appear 
at  an  early  date.  A  few  of  the  many  other 
contracts  which  have  been  signed  with 
Associated  Exhibitors  call  for  a  week's 
showing  in  Jack  Farran's  Victoria  Thea- tre, Rochester,  N.  Y.,  and  three  days  in 
J.  Elliott's  Hippodrome,  Youngstown,  Ohio. 
In  New  York  the  photoplay  has  made  the 
rounds  of  the  Marcus  Loew  time. 

Robert  V/.  Chambers'  "The  Common 
Law,"  announced  as  one  of  the  super  spec- 

ials to  be  released  by  the  Selznick  Com- 
pany as  a  part  of  their  1922-23  offerings 

is  about  to  be  put  into  production.  The 
picture  is  to  be  made  in  the  company's West  Coast  Studios  under  the  personal 
supervision  of  Myron  Selznick,  President 
of  the  company.  Production  work  will  be 
concurrent  with  that  on  Sir  Anthony 
Hope's  "Rupert  of  Hentzau"  which  is  now 
in  the  making  and  the  shooting  of  these 
two  pictures  at  the  same  time  will  make 
the  Selznick  company  one  of  the  busiest 
producing  organizations  on  the  Pacific 
Coast. 
The  cast  for  the  production  has  been 

selected  in  accordance  with  the  announced 
policy  of  the  Selznick  company.  Corinne 
Griffith,  Conway  Tearle,  and  Elliott  Dexter 
will  be  co-starred.  Other  screen  artist^ 
of  almost  unusual  prominence  will  sup- 

port them.  George  Archainbaud  will  direct. 

Leah  Baird  who  is  featured  in  a  series  of 
productions  for  Associated  Exhibitors 

Charlotte  Film 

Exchanges  Hold 

Annual  Banquet 
One  of  the  most  delightful  gatherings 

of  film  men  ever  held  in  the  South  was  the 
first  annual  banquet,  given  by  the  Char- 

lotte Film  Exchange  Managers  Associa- 
tion December  1  at  the  Selwyn  Hotel,  to 

all  employes  of  the  Charlotte  exchanges 
which  have  membership  in  the  organiza- 

tion conceived  by  the  officers  of  the  as- 
sociation with  the  idea  of  imbuing  every 

employe  of  the  Charlotte  exchanges  with 
a  higher  regard  for  the  responsibilities  of 
their  positions  in  the  film  industry  and  to 
bring  about  a  closer  spirit  of  co-operation. 

C.  E.  Peppiatt,  manager  of  Southern 
Enterprises,  Inc.,  and  E.  F.  Dardine,  man- 

ager of  Universal  Film  Exchanges,  Inc., 
were  the  committee  on  arrangements. 

Dardine,  as  toastmaster,  kept  a  ready 
flow  of  wit  circulating,  while  at  different 
intervals  the  more  serious  side  of  the  film 
business  was  treated  ably  in  short  address- 

es. Among  those  who  spoke  before  the 
gathering  were  Thos  A.  Branon,  E.  E. 
Heller  and  C.  E.  Peppiatt. 
The  following  were  present,  representing  each  of 

the  Charlotte  exchanges :  Select  Pictures  Corpora- tion— J.  W.  Mc  Cormick,  manager ;  Ray  S.  Nelson 
booker ;    Robert  M.   Boovy,  cashier. 
Southern  Enterprises,  Inc. — C.  F.  Peppiatt, 

manager;  E.  H.  Crowell.  booker;  A.  M.  Woodall, 
auditor;  R  .B.  Masterman,  cashier;  M.  W.  Davis, 
J.  P.  Kerin  and  Stanley  Catscallen,  salesmen. 

Pathe  Exchange  Inc. — E.  E.  Heller,  manager,  G. 
E.  Ebersole,  Southern  division  booker-inspector;  S. 
Sipe,  cashier;  H.  L.  Hendry,  booker;  G.  V.  Atkin- 

son, Dan  O'Connor  and  C.  Alexander,  salesmen. Eltabran  Film  Company — T.  A.  Branon,  general 
manager;  R.  F.  Braon,  Charlotte  manager;  O.  H. 
Branon,  salesman. 
Educational  Film  Exchanges — H.  H.  Everett, 

manager;  G.  T.  Wilby,  booker;  H.  L.  Beddingfield, 
cashier ;  B.  T.  Burckhalter,  salesman. 

Fox  Film  Corporation — W.  J.  Kupper,  manager; 
W.  L.  Griswold  booker;  M.  B.  Simmons  Cashier; 
G.  M.  Tyler,  salesman.  ( 

Universal  Flim  Exchange,  Inc. — E.  F.  Dardine, 
manager,  M.  J.  Rogers,  assistant  manager;  B.  C. 
Talley,  booker;  W.  B.  Corby,  H  I.  Horton,  R.  T. 
Goode,  salesman. 

Enterprise  Distributing  Corporation — J.  M.  Hicks, 
manager ;  R.  C.  Price,  booker ;  J.  J.  Rogers,  sales, man. 

Special  guests — Bill  Einehan,  United  Artists.  Wash- ington ;  R.  E.  Helms,  formerly  of  Premier  Pictures 
Corporation,  and  Fritz  Friend,  Metro  Pictures  Cor- 

poration, Atlanta. 

Leatrice  Joy  as  she  appeared  in  Marshall 
Neillan's    "Minnie,"    a    First  National 

release  for  December 
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Pathe  Sales  Contest 

Going  Strong  Now 

In   Fourth  Week 

A  novel  and  valuable  feature  of  the 
Eschman  Sales  Contest,  now  in  its  fourth 
week,  is  claimed  by  Pathe  in  rules  gov- 

erning the  competition  which  practically 
eliminate  the  usual  reaction  immediately 
following  such  contests.  This  construc- 

tive trade  angle  of  the  contest  named  for 
him  is  analyzed  as  follows  by  E.  A.  Esch- 
mann,  Pathe  General  Sales  Manager: 

"It  is  a  fact  generally  conceded  by  sales 
managers  of  large  organizations  that  sell- 

ing contests  are  a  necessary  stimulant  to 
business.  In  our  present  contest  I  believe 
that  the  terms  by  which  it  is  governed — 
the  basis  upon  which  credits  will  be  given 
— will  reduce  to  a  minimum  the  unpleasant 
reaction  immediately  following  similar  con- 

tests in  the  past. 

"These  terms  credit  not  only  business 
written  and  collections  received  during  the 
period  of  the  contest,  but  they  underwrite 
our  business  for  the  period  immediately 
succeeding  it — which  tends  to  balance  re- 

sults toward  normal  business.  In  other 
words,  the  chances  of  reaction  following 
the  contest  are  minimized  by  causing 
credits  to  be  given  also  for  business  which 
will  mature  subsequent  to  the  contest"." 

To  this,  Pathe  adds  the  statement  that 
the  usual  hearty  response  •  of  exhibitors 
to  these  intensive  selling  campaigns  ap- 

pears to  be  emphasized  in  the  present  in- 
stance, and  that  constructive  results  will 

be  far-reaching. 

Loughborough   on   "Robin  Hood" 
Staff 

James  Loughborough  has  joined  the  ex- 
ploitation staff  of  "Douglas  Fairbanks  in 

Robin  Hood"  as  assistant  to  Pete  Smith. 
Loughborough  will  take  charge  of  the  pub- 

licity and  advertising  for  the  New  York 
engagement.  Smith  left  last  night  for 
Boston  where  he  will  make  the  advertis- 

ing arrangements  for  the  opening  at  the 
Park  Theatre  the  middle  of  this  month. 

Los  Angeles  welcomed  film  officials  when  they  attended  the  tenth  annual  fall  convention 
of  the  Department  of  Distribution  of  Famous  Players-Lasky  Corporation.    Left  to  right: 
Jesse  L.  Lasky,  First  Vice  President  in  charge  of  production;  Adolph  Zukor,  President; 

Agnes  Ayres,  star,  and  the  Honorable  George  E.  Cryer,  Mayor  of  Los  Angeles 

K.  C.  Gets  Paramount  Convention 

Next  Meeting  of  Department  of 
Distribution  Will  Be  Held  There 

"Take  'em  off,  Bill, we  know  yer!"  Wil- 
liam Desmond  disguised  as  a  swami  or 

maharajah  in  one  of  the  sequences  of  the 
Universal  chapter-picture,  "Around  the 

World  in  18  Days" 

Kansas  City  will  be  the  scene  of  the  next 
convention  of  the  Department  of  Distribu- 

tion of  Paramount  pictures,  according  to 
an  announcement  made  at  Hollywood  fol- 

lowing the  close  of  the  Paramount  sales 
convention  by  Adolph  Zukor,  president  of 
the  Famous  Players-Lasky  Corporation, 
and  S.  R.  Kent,  General  Manager  of  Dis- 
tribution. 

Both  of  these  officials  remained  over  in 

Los  Angeles  when  the  "Paramount  Spec- 
ial" left  Los  Angeles  with  all  the  other 

delegates  to  the  convention  on  board. 
They  planned  to  remain  for  at  least  a  week 
working  out  with  Jesse  L.  Lasky,  first 
vice-president  of  the  corporation,  the  im- 

portant steps  decided  on  at  the  convention. 
The  first  thing  done  by  the  three  execu- 

tives when  they  went  into  session  at  the 
Lasky  studio  was  to  select  the  meeting 
place  of  the  1923  convention.  When  they 
made  their  decision,  they  dispatched  a 
wire  to  Mayor  Cromwell,  of  Kansas  City, 
who  met  the  Paramount  special  when  it 
passed  through  Kansas  City  en  route  to 
Los  Angeles.  He  headed  a  big  delegation 
who  gave  the  film  men  an  enthusiastic  wel- 

come and  officially  extended  an  invitation 
to  hold  the  next  convention  in  his  city.  The 
gathering  will  be  in  May. 

"The  highly  successful  convention  which 
has  just  come  to  a  close,"  said  Mr.  Kent, 
"will  be  patterned  after  in  all  our  con- 

ventions hereafter.  The  meeting  here 
brought  tremendous  results  because  the 
production  and  distribution  departments 
worked  hand  in  hand.  At  all  future  con- 

ventions, several  representatives  of  the 
production  department  will  be  in  atten- 

dance to  see  that  his  thorough  co-opera- 
tion goes  on. 

"We  of  the  Distribution  department 
make  it  our  first  business  to  learn  what 
the  public  wants  when  it  goes  to  a  mo- 

tion picture  theatre.  At  the  convention 
just  closed,  we  passed  on  this  information 
to  the  Production  department,  headed  by 
Mr.  Lasky,  and  the  two  branches  of  the 

corporation  worked  out  what  I  believe  will 
be  the  most  successful  program  in  the  his- 

tory of  the  motion  picture  industry." 

Playgoers  Pictures  Get 

"A  Pauper  Millionaire" 
Playgoers  Pictures  closed  a  contract  this 

week  with  Reginald  Ward  under  which  it 
will  distribute  "A  Pauper  Millionaire,"  a 
comedy  drama  which  he  controls.  The 
production  was  directed  by  Frank  H. 
Crane. 
The  cast  is  said  to  be  in  capable  hands 

and  Playgoers  expects  "A  Pauper  Million- 
aire" to  prove  a  comedy  hit. 

What  Is  a  Print? 

The  Evidence  of  Motion  Pic- 
ture Craftsmanship  in  all  its 

branches.  Beautiful  sets, 

powerful  stories,  master  direc- 
tion, capable  acting  and  un- usual artistic  achievements  are 

either  given  in  their  true 
worth  or  belittle  by  the  print. 

Unless  the  same  personal  in- 
terest is  carried  out  in  the 

making  of  the  print  that  was 
given  the  negative  your  entire 
investment  is  jeopardized. 

Personal  Interest  Follows  Your 

Picture  Through  Every  Stage  ' 

Evans  Film  Laboratories 

414  W.  216th  St.,  N.  Y.  C. 
Wadsworth  34  43 



The  Kingdom  Within 

Produced  and  directed  by  Victor  Schertzinger  with  a  special  cast.     Story  by  Kenneth  B.  Clarke. 
To  he  released  by  W.  W.  Hodkinson  Corporaion. 
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First  National's 

Sales  Contest 

Called  Big  Success 
Associated  First  National  salesmen  of 

United  States  and  Canada  have  just  fin- 
ished a  merry  contest  for  "played  and 

paid  for"  business.  This  contest  was 
planned  by  Floyd  M.  Brockwell,  who  was 
last  week  appointed  Manager  of  Distribu- 

tion for  First  National.  The  contest  began 
on  October  1st  and  ended  November  25th. 
The  prizes  offered  to  "pep"  up  the  entire 
sales  force  were  $300  for  the  best  increased 
"played  and  paid  for"  business,  $200  for 
second  best,  $150  for  third  and  $100  for 
fourth,  in  each  district.  There  being  six 
districts  the  total  amount  of  the  prizes 
was  $4,500. 

The  boys  began  with  great  energy  and 
the  first  week's  reports  showed  Alphonsus Gorman,  of  Montreal,  leading  the  field  with 
Lewis  W.  Carter  of  Atlanta  second,  Char- 

les Rammage,  of  Toronto,  third;  Charles 
F.  Harris,  Portland,  fourth;  Fred  Wilson 
of  Detroit,  fifth  and  J.  M.  Jacobs,  Chicago, 
sixth. 

By  the  end  of  the  fourth  week,  Charles 
J.  Hamal,  of  Salt  Lake,  had  jumped  into 
the  lead,  with  Lewis  W.  Carter  of  Atlanta, 
still  second;  J.  M.  Jacobs,  of  Chicago 
moved  into  third  place ;  Fred  Wilson  of  De- 

troit, climbed  a  peg  into  fourth  place;  Al- 
phonsus Gorman  of  Montreal,  slipped  back 

into  fifth  place  and  W.  C.  Cook  of  Chicago 
was  sixth. 

The  sixth  week  found  the  national  line 
up  as  follows:  J.  M.  Jacobs,  of  Chicago, 
first;  Charles  J.  Hamal,  Salt  Lake,  sec- 

ond; Fred  Wilson,  Detroit,  third;  Lewis 
W.  Carter,  Atlanta,  fourth;  John  W.  How- 
land,  Chicago,  fifth;  and  Alphonsus  Gor- 

man, Montreal,  sixth. 
"Played  and  paid  for"  business  has  come into  the  First  National  New  York  offices 

so  fast,  it  is  stated,  that  with  the  contest 
closed  it  will  take  a  couple  of  weeks  to 
decide  the  winners. 
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To  Design  Costumes  for  Films 
Adrian,  the  nineteen  year-old  designer 

who  arrived  in  New  York  from  Paris  two 
months  ago  to  design  a  number  of  the 
costumes  for  the  new  edition  of  the  Music 
Box  Revue,  has  been  engaged  by  Arthur  S. 
Friend  head  of  the  Distinctive  Pictures 
Corporation,  to  design  the  costumes  for  the 
French  episode  of  "Backbone,"  the  all- star  production  which  Edward  Sloman  is 
now  directing  for  that  company. 

To  Release  Jack  Pickford  Film 

"Garrison's   Finish"   Marking  Star's  Re- 
turn   to    Screen,    Set    for    January  15 

A  definite  release  date  for  January  15th 
next  has  been  set  for  Jack  Pickford's 
"Garrison's  Finish,"  an  Allied  Producers 
and  Distributors  Corporation  release  which 
marks  Mr.  Pickford's  formal  return  to 
the  screen  as  a  star  after  two  years  di- 

rectorial work  with  his  sister,  Mary  Pick- ford. 
"Garrison's  Finish"  is  based  on  W.  B. 

M.  Ferguson's  racing  novel  of  the  same 
title — a  story  that  has  been  read  and  loved 
by  many  hundreds  of  thousands.  It  is  de- 

scribed as  a  big  picture  in  every  sense  of 
the  word,  and  for  its  racing  scenes  has 
the  actual  running  of  the  last  Kentucky 
Derby  won  by  the  great  Morvich  at  Louis- 

ville, as  well  as  the  last  Metropolitan  hand- 
icap at  Belmont  Park. 

"Garrison's  Finish"  has  been  booked  for 
a  pre-release  run  at  the  Grand  Theatre, 
Pittsburgh.  After  the  theatre  management 
had  seen  the  picture  everyone  was  strong 
in  congratulations  for  Jack  Pickford  and 
heartily  endorsed  the  film  as  an  excellent 
box-office  and  entertainment  feature,  ac- 

cording to  a  statement  from  Allied. 
Arrangements  were  made  for  a  private 

showing  of  "Garrison's  Finish"  to  all  the 
members  of  "Sally,"  the  stage  play  in 
which  Marilyn  Miller  (Mrs.  Pickford)  is 
starring,  as  well  as  for  members  of  all 
other  theatrical  companies  playing  In 
Pittsburgh.  Because  the  Grand  Theatre 
print  had  not  yet  reached  Pittsburgh  plans 
were  made  for  having  a  print  sent  on  by 
special  messenger  for  this  private  showing. 

Fred  Elliott  with  Feaster  Company 

Former  N.  A.  M.  P.  I.  Secretary  Elected  to 

Directorate   of  No-Reivind  Manufacturers 
Announcement  was  made  yesterday  that 

Frederick  H.  Elliott,  who  organized  the 
National  Association  of  the  Motion  Picture 
Industry  and  served  as  its  Executive  Sec- 

retary for  over  six  years,  has  been  elected 
a  member  of  the  board  of  directors  and 
executive  committee  of  the  Feaster  Manu- 

facturing Company  and  has  assumed  his 
new  duties  at  the  general  offices  of  the 
company,  16  West  46th  Street. 

The  Feaster  Manufacturing  Company  is 
a  $750,000  corporation  which  manufactures 
the  Feaster  no-rewind  machine  for  attach- 

ing to  the  standard  makes  of  projection 
machines  and  which  eliminates  rewinding, 
thereby  prolonging  the  life  of  the  film  and 
is  considered  very  essential  from  the  view- 

point of  fire  protection. 
Mr.  Elliott  brings  to  this  corporation  a 

wide  experience  and  knowledge  of  the  mo- 
tion picture  industry,  gained  from  his 

many  years  of  service  with  the  industry's national  organization,  which  should  prove 
invaluable  to  his  associates  in  the  Feaster 

Company.  This  is  particularly  true  in  con- 
nection with  the  fire  prevention  work  of 

the  National  association  which  Mr.  Elliott 
directed  and  which  resulted  in  the  adop- 

tion of  many  precautionary  measures  and 
policies  affecting  the  studios,  exchanges, 
laboratores  and  motion  picture  theatres 
and  with  a  resultant  protection  to  the  lives 
of  thousands  of  employees  in  the  various 
branches  of  the  industry. 

Mr.  Elliott  as  a  representative  of  the 
motion  picture  industry  was  active  in  the 
councils  of  the  National  Fire  Protection 

Association  and  will  serve  in  a  simjlar  ca- 
pacity representing  the  Feaster  Manufac- turing Company. 

It  is  understood  that  Mr.  Elliott  has 
already  been  invited  to  become  actively 
identified  with  the  New  York  Chapter  of 
the  National  Fire  Protection  Association, 
which  has  a  membership  of  upwards  of  six 
hundred  in  the  Greater  New  York  terri- tory. 

"Breaking  Home  Ties"  Praised Letters  Received 

sons  in  Varied 

Since  the  special  showing  in  the  grand 
ball  room  of  Hotel  Astor,  New  York,  of 
the  Associated  Exhibitors  feature,  "Break- 

ing Home  Ties,"  every  mail  has  brought  to 
E.  S.  Manheimer,  who  presents  the  feature, 
letters  extolling  the  picture.  These  come 
from  persons  in  various  walks  of  life, 
whose  activities  cover  a  wide  range. 

George  P.  Kennedy,  vice  president  of 
the  Chatham  &  Phoenix  National  Bank, 
wrote:  "It  is  without  doubt  a  remarkable 
picture  and  one  which  everyone  should 
see,  as  the  lesson  it  conveys  is  one  much 
needed  in  our  present  times." 
Abraham  J.  Herrick,  attorney,  of  99  Nas- 

sau street,  said:  "This  production  should have  a  wonderful  future.  It  is  a  picture 
of  intense  interest  from  the  first  scene  to 

the  last." 

msm 
Commercial  Developing  and  Printing 

From  Many  Per- Walks  of  Life 

Special  interest  attaches  to  the  comment 
of  Mrs.  David  Lion,  220  West  98th  Street, 
because  of  her  well  known  interest  in  set- 

tlement work.  In  her  letter  Mrs.  Lion 
said:  "I  have  rarely  seen  such  an  inter- 

esting picture.  I  wish  you  the  very  best 
of  success,  and  am  sure  that  every  Jew 
and  Gentile  that  has  the  least  spark  of 
filial  and  brotherly  love  will  enjoy  the 
picture  as  much  as  we  did.  The  climax 
was  very  beautiful  and  unexpected,  and 

the  acting  was  wonderful." 

Wallace   Beery  as   Felix  Bavu  in  '^The 
Attic  of  Felix  Bavu, ' '  the  Earl  Carroll  play 
of  Soviet  Russia  which  is  being  filmed  by 

Universal  N 
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Exterior  Scenes  of  "Famous 
Mrs.  Fair"  Are  Finished 

All  of  the  exterior  scenes  for  the  Fred 

Niblo  photoplay  version  of  "The  Famous 
Mrs.  Fair,"  have  been  photographed,  ac- 

cording to  information  received  at  the  New 
York  offices  of  Metro,  which  will  release 
this  picture.  The  art  department  and  me- 

chanical forces  are  working  at  top  speed 
on  the  construction  of  the  interior  settings, 
so  that  Fred  Niblo,  director  of  the  film, 
will  be  enabled  to  continue  working  ac- 

cording to  the  schedule  already  fixed. 
In  the  cast  are  Myrtle  Stedman,  Huntly 

Gordon,  Marguerite  de  la  Motte,  Cullen 
Landis,  Ward  Crance,  Carmel  Myers  and 
Helen  Ferguson. 
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Western  Exhibitors 

Praise  Mary's  New 

Version  of  "Tess" From  both  John  Hamrick,  of  Seattle,  and 
Jean  Roth,  of  San  Francisco,  come  expres- 

sions of  the  highest  praise  after  previews 
of  Mary  Pickford's  new  production  of  her 
"Tess  of  the  Storm  Country,"  now  being 
released  by  United  Artists. 
"We  have  previewed  Mary  Pickford's 

'Tess  of  the  Storm  Country,'  "  telegraphed 
Mr.  Hamrick.  "Naturally  we  were  all  anx- 

ious and  wondering  if  it  would  come  up  to 
expectations.  Today  I  will  tell  the  whole 
world  my  expectations  were  tame  in  com- 

parison with  the  realization.  The  Picture 
is  100  per  cent  all  the  way  and  Miss  Pick- 
ford  has  never  equalled  anything  like  this 
'Tess  of  the  Storm  Country.'  I  expect  to 
stop  traffic  with  this  feature." 

"Our  entire  staff,  including  Mr.  and  Mrs. 
Rothschild,  prereviewed  Mary  Pickford's 
'Tess  of  the  Storm  Country'  last  night," 
was  the  message  from  Jean  Roth,  "and 
throughout  the  entire  ten  reels  the  keen- 

est interest  was  manifest,  all  uniting  In 

declaring  that  in  this  version  of  'Teas' 
Miss  Pickford  perhaps  gives  the  finest  ar- 

tistic portrayal  of  her  entire  career.  I 
consider  this  picture  in  a  class  by  itself." 

"The  Kingdom  Within" 
Has  Strong  Cast 

Variety  is  again  expressed  in  the  distri- 
bution plans  of  the  W.  W.  Hodkinson  Cor- 

poration following  the  announcement  that 
"The  Kingdom  Within"  will  be  the  feature release  scheduled  for  December  24th 
Quite  unlike  "The  Headless  Horseman" 
and  "Bulldog  Drummond"  in  general  ap- 

peal, this  Victor  Schertzinger  production 
is  considered  to  be  one  of  the  strongest 
dramatic  offerings  seen  for  sometime. 

The  cast  includes  Russell  Simpson,  G. 
Walt  Covington,  Gaston  Glass,  Pauline 
Starke,  Hallam  Cooley,  Ernest  Torrence, 
and  little  Marion  Faduchi.  The  story  is 
by  Kenneth  B.  Clarke  and  the  production 
produced  and  directed  by  Victor  Schert- 
zinger. 

Willard  Mack  to  Appear  in 
Screen  Version  of  His  Sketch 

Willard  Mack,  author  of  "Your  Friend 
and  Mine,"  which  S-L  (Sawyer-Lubin)  Pic- 

tures is  to  produce  for  Metro,  will  enact 

Brenda  Moore  in  "The  House  of  Solomon," 
to  be  released  by  American  Releasing 

a  leading  role  in  this  production.  The 
playwright  and  actor  is  taking  a  personal 
interest  in  the  filming  of  his  sketch,  which 
he  produced  in  vaudeville  under  the  title 
of  "The  Rat." 

Enid  Bennett  is  the  only  other  member 
of  the  cast  for  "Your  Friend  and  Mine" 
who  has  been  definitely  signed  to  date. 

Many  Bookings  For 
Hodkinson  Releases 

An  important  booking  announcement  has 
been  made  by  the  W.  W.  Hodkinson  Cor- 

poration to  the  effect  that  the  Fox  Circuit 
has  booked  the  melodrama  "Bulldog 
Drummond"  into  17  theatres  in  Greater 
New  York  and  vicinity. 

Following  the  announcement  of  the  book- 
ing of  "The  Headless  Horseman,"  or  "The 

Legend  of  Sleepy  Hollow,"  at  the  Capitol 
Theatre,  New  York,  the  Hodkinson  Cor- 

poration states  that  many  bookings  have 
been  coming  in  on  this  Washington  Irving 
classic  from  all  over  the  country.  It  is 
further  stated  that  at  the  present  time  the 
majority  of  the  contracts  have  been  se- 

cured in  the  central  West  and  New  Eng- 
land states  but  that  the  South  and  other 

sections  will  be  heard  from  in  short  order. 

About  two  hundred  executives  and  mem- 
bers of  the  coast  film  colony  were  guests 

of  Al  Lichtman,  president  of  the  Al  Licht- 
man  Corporation,  and  B.  P.  Schulberg, 
president  of  Preferred  Pictures,  Inc.,  at  a 
dinner  held  at  Marcel's  Cafe,  Los  An- 

geles, December  4.  The  guests  included 
the  visiting  First  National  officials,  the  di- 

rectors and  artists  affiliated  with  Pre- 
ferred Pictures  and  a  notable  gathering  of 

other  well  known  figures  in  the  production 
division  of  the  business. 

The  occasion  marked  the  termination  of 
the  directors'  meeting  of  the  First  National 
board  which  had  gathered  to  discuss  pro- 

duction plans.  The  dinner  was  tendered 
by  Messrs.  Lichtman  and  Schulberg  to 
them  as  a  mark  of  courtesy. 

"In  all  the  years  I  have  been  in  the 
business,"  said  Mr.  Lichtman  in  part,  "I 
have  always  heard  talk  of  the  market  clos- 

ing up;  that  the  big  companies  would  force 
the  smaller  ones  out  of  business  and  that 

sort  of  thing.  That's  the  bunk.  Just  as 
many  times  as  that  state  of  affairs  was 
predicted  has  that  condition  failed  to  ar- 

rive. The  industry  will  continue  to  thrive 
and  grow  just  so  long  as  new  blood  is 
injected  and  new  producers  enter  the 
field. 

"Without  attempting  to  foist  on  you  too 
much  of  what  our  company  has  done,  let 

me  say  that  we  adopted  a  slogan:  'We'll pay  for  our  failures  if  the  exhibitor  will 
pay  for  our  successes,'  and  we  intend  abid- 

Warners  Buy  Rights  to 

"The  Tie  That  Binds" Warner  Brothers  have  purchased  the 

foreign  rights  to  "The  Tie  That  Binds," 
according  to  Gus  Schlesinger,  general  man- 

ager of  the  foreign  department. 
The  story  is  said  to  deal  with  one  of 

the  most  vital  problems  of  today  with  an  ap- 
peal as  broad  as  humanity  itself.  It  was 

written  by  Charles  K.  Harris,  the  well 
known  song  writer  and  scenarist. 

The  cast,  containing  a  number  of  pop- 
ular screen  players  includes  Barbara  Bed- 
ford, Walter  Miller,  Raymond  Hatton,  Wil- 
liam P.  Carleton,  Robert  Edeson,  Julia 

Swayne  Gordon,  Marion  Swayne,  and  Effie 
Shannon. 

Fording  Scenes 

For  "Covered 

Wagon"  Filmed The  episode  of  fording  the  river,  to 

which  James  Cruze,  who  is  making  "The 
Covered  Wagon"  for  Paramount  in  Neva- da and  Utah,  had  looked  forward  with 
more  or  less  apprehension,  was  successfully 
accomplished  at  the  location  85  miles  from 
Milford  last  week.  The  fear  of  the  men 
who  braved  the  dangers  of  the  Oregon 
trail  in  '48  was  duplicated  in  the  filming of  these  scenes. 
Two  hundred  wagons  drawn  by  horse, 

mule  and  ox  teams  forded  the  rushing 
stream,  the  wagon  boxes  lashed  to  logs 
in  order  that  they  might  float  the  running 
gear  and  the  entire  train  driven  into  the 
river  while  outriders  with  whips  forced  the 
leading  teams  out  into  the  swimming 
water. 

Great  credit  is  due  the  actors  for  their 
gameness.  Charles  Ogle  was  the  first  to 
swim  his  horse  across  and  Lois  Wilson 
playing  the  feminine  lead,  bravely  drove 
her  team  of  mules  into  the  water  and  made 
the  crossing  successfully. 

ing  by  that  to  the  last.  There  is  no  such 
thing  as  coercion  exercised  in  the  sale  of 
Preferred  Pictures.  The  exhibitor  books 
the  product  willingly  or  not  at  all. 

"I've  been  in  this  busines  long  enough  to 
ask  you  to  believe  me  when  I  say  that 
good  pictures  backed  by  sales  effort  of 
the  proper  kind  will  get  results,  irrespec 
tive  of  who  makes  them.  Good  pictures 

the  kind  Will  Hays  talks  about — that's  the 

answer." 

"I  know,"  said  Mr.  Schulberg,  "many 
independent  producers  on  the  coast  are  ex- 

tremely gratified  over  the  manner  in  which 
their  pictures  are  breaking  into  the  first 
run  houses. 

Third  Annual 

T.  O.  C.  C.  Ball 

Is  Merry  Affair 
{Continued  from  page  121) 

throng.    But  the  crowd  was  anxious 
to  dance,  and  the  introductions  were 
not  long  maintained. 

Supper  was  served  around  I  o'clock. It  was  an  unhurried  function,  and  the 

throng  enjoyed  itself  to  the  limit.  It 
was  nearly  3  o'clock  before  the  dining rooms  were  cleared. 

S.  L.  Rothafel  was  in  charge  of  the 

lighting  arrangements,  and  to  the  effec- tive manner  in  which  these  were 

planned  and  carried  out  were  due  large- 

ly the  picturesque  effect  of  the  func- 
tion as  a  whole.  There  were  two  or- 

chestras in  attendance,  stationed  in  op- 
posite corners  of  the  grand  ballroom. 

There  were  few  lulls. 
The  ball  committee  was  composed 

of  Lee  A.  Ochs,  chairman ;  Bernard 

Grob,  Charles  Schwartz,  Morris  Nee- 
dles, Sol  Raives,  Benjamin  Knobel, 

Harry  Brandt,  Charles  Goldreyer,  Sam- 
uel Schwartz  and  J.  Louis  Geller. 

First  National  Directors  Are  Dined 

Lichtman  and  Schulberg  Are  Hosts  at  Party- 
Tendered  Visiting  Executives  in  Los  Angeles 
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Erlanger  Goes  To  Goldwyn  Studio 
Goes  to  Aid  in  Selection  of  Director 

for    Screen    Version    of    "Ben  Hur" 
A.  L.  Erlanger,  the  theatrical  producer 

who  guided  the  destiny  of  "Ben-Hur"  on 
the  speaking  stage  for  the  past  twenty- 
five  years,  left  last  week  for  the  Goldwyn 
studios  at  Culver  City,  Calif.,  to  confer 
with  F.  J.  Godsol,  president  of  Goldwyn, 
on  the  motion  picture  version  of  Gen.  Lew 

Wallace's  famous  novel,  which  is  being made  by  Goldwyn  in  association  with  Mr. 
Erlanger,  Mr.  Godsol  left  for  the  Pacific 
Coast  a  week  ago. 

It  is  the  purpose  of  the  Goldwyn  com- 
pany and  of  Mr.  Erlanger  to  turn  the  fam- 

ous stage  play  made  from  the  novel  into 
the  most  magnificent  motion  picture  ever 

produced.  Mr.  Erlanger,  on  account  of  his 
long  familiarity  with  the  play,  "Ben-Hur" will  advise  on  the  screen  version. 
The  continuity,  now  in  its  finishing 

stage,  was  prepared  by  June  Mathis,  re- 
cently appointed  Editorial  Director  for 

Goldwyn,  in  close  conference  with  Mr.  Er- 
langer. 

It  is  expected  the  name  of  the  man  who 
is  to  direct  "Ben-Hur"  for  Goldwyn  will 
be  announced  soon,  as  it  is  believed  this 
will  be  one  of  the  first  matters  settled 
definitely  after  Mr.  Godsol  and  Mr.  Er- 

langer confer  with  the  production  execu- 
tives. 

Production  Begun 

on  New  Vehicle 

for  Clara  K.  Young 
Actual  filming  has  been  started  in  Holly- 

wood of  "The  Woman  of  Bronze,"  the 
stage  play  which  will  be  picturized  with 
Clara  Kimball  Young  as  the  star.  The 
photoplay  is  being  produced  by  Harry  Gar- 
son  for  release  by  Metro. 

King  Vidor,  who  recently  directed  Laur- 
ette  Taylor  in  a  Metro  screen  version  of 
"Peg  O'  My  Heart,"  has  been  engaged 
to  serve  in  a  similar  capacity  for  Miss 
Young. 

In  the  supporting  cast  are  John  Bowers, 
Katherine  McGuire,  Lloyd  Whitlock,  Ed- 

win Stevens  and  Edward  Kimball. 
The  role  which  Miss  Young  will  por- 

tray is  the  one  in  which  the  stage  actress, 
Margaret  Anglin,  appeared  with  marked 
success  on  Broadway.  It  affords  the  star 
a  vehicle  possessing  opportunities  for  emo- 

tional acting. 

New  Ibanez  Picture 

Featuring  Barrymore 

Stages  Big  Fight 
What  is  described  as  one  of  the  most 

realistic  hand  to  hand  battles  ever  staged 
before  the  camera  is  that  fought  by  Lionel 
Barrymore  and  Ivan  Linow  in  "The  Ene- 

mies of  Women,"  the  super  special  which 
Cosmopolitan  Productions  is  now  picturiz- 
ing  from  Vicente  Blasco  Ibanez's  story. 

This  screen  battle,  which  was  "shot" 
at  the  International  studios,  this  week,  is 
said  to  even  surpass  in  tense  thrills,  earn- 

estness and  action  Barrymore's  fight  with 
Louis  Wolheim  in  Cosmopolitan's  "The 
Face  in  the  Fog."    Linow  is  a  champion 

Dorothy  Phillips  and  the  silver  trophy  cup 
which  she  gave  to  the  Los  Angeles  Trap 
Shooting  Association.  Miss  Phillips  is 
starred  in  "The  White  Frontier,"  a  First National  release 

Russian  wrestler  and  admits  that  Barry- 
more gave  him  the  hardest  tussle  of  his 

screen  career. 
In  the  picture,  Linow  portrays  the  role 

of  a  Russian  Bolshevik  leader.  The  fight 
is  staged  in  the  palace  of  Prince  Lubimoff, 
the  role  played  by  Barrymore.  The  high 
light  of  the  battle  comes  when  Barrymore, 
after  eluding  a  severe  lunge  by  the  Rus- 

sian climbs  to  a  balcony  from  where  he 
makes  a  flying  leap  to  the  shoulders  of  his 
antagonist,  bearing  him  to  the  ground. 

The  picture  is  being  produced  by  Cos- 
mopolitan. Featured  with  Barrymore  is 

Alma  Rubens.  Other  players  in  the  cast 
are  Pedro  de  Cordoba,  W.  H.  Thompson, 
William  "Buster"  Collier,  Jr.,  Gareth 
Hughes  and  Gladys  Hulette.  Alan  Cros- land  is  directing. 

"Prisoner  of  Zenda" 
Scores  in  New  York 

at  Loew  Theatres 
Outdistancing  in  attendance  records  of 

Rex  Ingram's  earlier  production,  "The 
Four  Horsemen  of  the  Apocalypse,"  is  the 
same  director's  photoplay,  "The  Prisoner 
of  Zenda,"  a  screen  version  of  the  novel 
by  Anthony  Hope  which  has  been  and  is 
now  being  presented  in  the  Marcus  Loew 
theatres  in  Greater  New  York.  Already 
this  Metro  motion  picture  has  proved  it- 

self an  even  greater  financial  success  than 
"The  Four  Horsemen,"  says  Metro. 
The  Greater  New  York  engagements  of 

"The  Prisoner  of  Zenda"  include  presenta- 
tions at  the  following  Loew  theatres: 

Week  of  Nov.  13,  Metropolitan;  Nov.  16-19, 
State;  Week  of  Nov.  20,  Greeley,  Orpheum, 
Victoria,  Delancy,  Av.  B;  Nov.  23-26,  Lin- 

coln Square;  Week  Nov.  27,  Boulevard, 
Gates,  National;  Nov.  30-Dec.  3,  Palace, 
Fulton,  Warwick;  Nov.  19-20,  New  York; 
Nov.  24-26,  42nd  St.;  Nov.  23-24,  Circfe; 
Nov.  30-Dec.  1,  Broadway;  Nov.  22-26,  116th 
St.;  Nov.  30-Dec.  1,  86th  St.,  Bijou;  Nov.  24- 
26,  Seventh  Ave.;  Nov.  27-28,  Rio;  Dec.  1-3, 
Brevoort;  Nov.  20-24,  Eighty -third  Street; 
Nov.30-Dec.  4,  Burland;  Nov.  29-Dec.  1, 
Victory;  Nov.  27-30,  New  Rochelle;  Nov. 
29-Dec.  3,  Alpine. 

George  MacQuarrie  Signed 
For  Role  in  Distinctive  Film 

George  MacQuarrie  has  been  signed  by 
Distinctive  Pictures  to  play  the  role  of  the 
Constable  of  France  in  the  French  Epi- 

sode of  "Backbone,"  the  first  all-star  pro- 
duction of  this  company  which  is  now  in 

the  making  at  the  Biograph  Studios. 
MacQuarrie,  who  has  been  prominent 

stage  and  film  circles  for  the  past  seven 
years,  is  perhaps  best  known  on  the  screen 
for  his  portrayal  of  the  Father  in  D.  W. 
Griffith's  "The  Love  Flower,"  and  as  the 
detective  with  Thomas  Meighan  in  "The 
City  of  Silent  Men." 

Southern  Enterprises  Books 

"Dr.  Jack" 
Pathe  reports  the  closing  of  a  rec- 

ord booking  deal  with  Southern  En- 
terprises whereby  "Dr.  Jack"  will  be 

played  over  that  entire  circuit  at  ren- 
tal prices  said  to  be  the  highest  ever 

paid  by  that  organization  for  any 

picture. The  contract  covers  first  run  and 

repeat  showings.  "Dr.  Jack"  opens on  the  Southern  Enterprises  Circuit 
at  the  Howard  Theatre,  Atlanta,  Dec. 
11,  which  is  anniversary  week. 

Holah  Becomes 

President  of  New 

Cleveland  M.  P.  Co. 

C.  E.  "Doc"  Holah  has  resigned  as  Spec- 
ial Representative  of  the  Literary  Digest 

"Fun  From  the  Press"  to  devote  his  entire 
time  to  the  Cleveland  Motion  Picture  Co., 
of  which  he  has  accepted  the  Presidency 
and  General  Management. 

This  new  company  which  Holah  heads 
completed  arrangements  November  15  to 
move  into  larger  quarters  in  the  Film  Ex- 

change Bldg.,  Cleveland.  They  now  occu- 
py a  space  of  4,000  square  feet  on  the 

sixth  floor  and  as  soon  as  present  equip- 
ment is  installed  they  will  have  a  complete 

commercial  studio  for  varied  purposes. 
Holah  has  been  identified  with  the  mo- 

tion picture  business  since  1910,  back  in 
the  days  of  Patents  companies  and  Gen- 

eral film.  For  a  period  of  four  years 
he  was  General  Manager  of  the  A.  H. 
Blank  Enterprises  with  headquarters  at 
Omaha  and  later  with  the  home  office  of 
First  National.  For  past  two  years  has 
been  located  in  his  home  town,  Cleveland. 

The  Cleveland  Motion  Picture  company 
was  formed  for  the  purpose  of  making 
motion  picture  stunt  publicity  films  for 
the  theatres  and  the  venture  has  led  into 
other  branches,  taking  in  considerable  in- 

dustrial and  commercial  work.  They  are 
now  branching  out  nationally  with  the  com- 

ing of  the  new  year  and  announce  they 
will  conduct  a  large  mail  order  business 
of  a  new  nature  in  the  film  business  taking 
in  the  educational  field  as  well  as  a  broad- 

er scope  of  motion  picture  publicity  for  the , 
theatres  in  the  larger  towns 
Some  of  the  theatres  which  have  al- 

ready put  over  Holah's  proposition  are the  Scovil  Essex  Reif  Circuit  of  ten  houses 
in  Cleveland  and  the  Lorain  Fulton  Thea- 

tre, a  $300,000  house  on  Cleveland's  west side,  the  Circle  Theatre,  the  Pearl  Theatre, 
South  Brooklyn,  Strand  Theatre,  Fremont, 
Ohio,  Strand,  Akron,  Ohio,  and  others. 

Richard  A.  Rowland,  the  new  general  mana- 
ger of  Associated  First  National,  and  Jackie 

Cocgan.    Jackie  and  the  "big  Boss"  are 

gxeat  pals. 



130  EXHIBITORS    TRADE    REVIEW  Volume  13.    Number  3 

STATE  RIGHTS 

ALL     THE     NEWS     OF     ACTIVITIES     IN     THE  TERRITORIES 

Lichtman  Appraises  Two  Productions 

After  Viewing  "The  Hero"  and  "Are  You  a  Failure" He  Declares  They  Will  Outrank   Their  Predecessors 

The  first  message  dispatched  by  Al 
Lichtman  to  his  exchanges  shortly  after 
his  arrival  in  Los  Angeles  to  confer  with 
his  partner,  B.  P.  Schulberg,  was  a  tele- 

gram promising  those  who  are  handling 
Preferred  Pictures  attractions  with  real 
box  office  value.  Mr.  Lichtman  left  New 
York  ten  days  ago  to  visit  the  Mayer- 
Schulberg  Studio,  where  he  is  discussing 
plans  governing  future  productions  for  his 
releasing  program  in  the  spring  and  sum- 
mer. 

After  viewing  the  two  Preferred  Pic- 
tures recently  completed  but  not  yet  re- 

leased, "The  Hero"  and  "Are  You  A  Fail- 
ure?" the  distributor  was  so  convinced 

of  their  merit  as  really  big  features  that 
he  sent  to  his  franchise  holders  the  follow- 

ing appraisal  of  them: 

"I  just  experienced  the  extreme  pleasure 
of  reviewing  our  next  two  productions, 
'The  Hero'  and  'Are  You  a  Failure?'  and 
without  mental  reservations  of  any  kind 
I  am  proud  to  say  that  these  two  pictures 
are  superior  to  any  you  have  had  from  us 
to  date  and  will  both  prove  outstanding 
box-office  successes  for  every  class  of  thea- 

tre anywhere.  You  may  without  any  hes- 
itancy spread  this  information  to  all  ex- 

hibitors in  your  territory  as  pictures  them- 
selves will  say  more  than  I  can  convey 

to  you." In  adding  a  word  about  those  attractions 
now  in  production  Mr.  Lichtman  assures 
the  exhibitor  that  they  will  be  charac- 

terized by  the  same  appeal  as  that  con- 
tained in  "Rich  Men's  Wives,"  the  first Preferred  Picture  handled  by  him  which 

has  proved  an  exceptional  success  in  every 
part  of  the  country.    He  said: 

"Our  next  two  pictures,  'Poor  Men's 
Wives'  and  'The  Girl  Who  Came  Back,' 
now  in  course  of  production,  are  being  pre- 

pared deliberately  with  the  attempt  to  turn 
out  even  greater  pictures  and  with  exact- 

ly the  same  peculiar  appeal  contained  in 
'Rich  Men's  Wives'  only  bigger.  From 
rushes  on  'Poor  Men's  Wives'  seen  to  date 
this  result  will  be  accomplished." 

One  Warner  Succeeds 

Its  Studio  Mate  This 

Month  at  the  Strand 
For  two  consecutive  weeks  two  Warner 

Brothers  productions  will  be  shown  at  the 
Strand  Theatre,  New  York.  "The  Beauti- 

ful and  Damned,"  with  Marie  Prevost,  is 
booked  for  the  week  of  Dec.  10,  and  "He- 

roes of  the  Street,"  a  Harry  Rapf  produc- 
tion featuring  Wesley  Barry,  will  be  shown 

the  following  week. 
According  to  Harry  M.  Warner  this  is 

the  first  time  in  the  history  of  Broadway 
that  two  independent  productions  are  to  be 
shown  for  two  consecutive  weeks  at  the 
Strand  Theatre.  To  aid  the  Strand  man- 

agement, the  Warner  publicity  department 
has  planned  an  extensive  publicity  and 
advertising  campaign  for  both  productions. 

"The  Beautiful  and  Damned"  is  a  pictur- 
ization  of  F.  Scott  Fitzgerald's  novel  of 

the  same  name  which,  in  the  estimation 
of  literary  critics,  has  created  more  dis- 

cussion of  a  sound  nature  than  any  other 
novel  published  during  the  past  year.  It 
is  said  to  be  listed  as  a  "best  seller," thousands  of  copies  having  been  purchased 
by  the  reading  public. 

"Heroes  of  the  Street,"  featuring  Wes- 
ley Barry,  is  said  to  be  the  greatest  pic- 

ture of  the  freckled  youngster's  career. The  story  is  full  of  melodrama.  It  brings 
to  light  the  courageous  struggle  of  a  young 
lad  to  uphold  the  traditions  of  his  family, 
after  his  father  has  been  eliminated  as  the 
good  provider. 

Heyl  Reports  Good  Progress 

on  Arrow's  "Schoolhouse" 
Martin  J.  Heyl,  producer  of  "The  Little 

Red  Schoolhouse,"  which  is  to  be  pub- 
lished by  Arrow,  reports  that  work  is 

progressing  fast.  This  picture  is  being 
made  at  the  Tilford  Cinema  Studios,  un- 

der the  direction  of  John  G.  Adolfi.  Among 
the  players  are  Martha  Mansfield,  E.  K. 
Lincoln,  Sheldon  Lewis,  Rose  Coghlan  and 
Edmund  Breese. 

Syracuse  Company's 

"Thru  the  Skylight" 

Making  Good  Speed 
The  new  Syracuse  Motion  Pictures  Com- 

pany feature  starring  Henry  Hull  and 
Mary  Thurman,  which  is  now  in  produc- 

tion under  the  wprking  title  of  "Midnight," 
has  been  definitely  titled  "Through  the 

Skylight." 
Director  Hamilton  Smith  reports  rapid 

progress  on  the  feature  and  states  that  the 

two  leading  players  make  an  ideal  star- 
ring combination. 

Mr.  Hull  scored  a  hit  in  "The  Cat 
and  Canary,"  a  stage  production,  and  in 
Griffith's  "One  Exciting  Night."  He  has  a 
personality  and  a  keen  sense  of  humor, 
coupled  with  a  finished  technique  of  act- 

ing. Marcia  Moore  and  William  Tucker 
lend  the  stars  excellent  support. 

"Through  the  Skylight"  will  be  handled 
through  Producers  Security  Corporation 
but  no  releasing  arrangements  have  been 
announced  as  yet. 

Ben  Wilson's  Studio 

Hit  by  Fire  Loss  of 

$20,000,  Insured Ben  Wilson,  one  of  the  most  important 
directors  on  the  West  Coast  who  is  en- 

gaged in  creating  pictures  for  Arrow  re- 
lease, suffered  a  twenty-thousand-dollar 

loss  and  a  severe  set-back  when  the  cut- 
ting room  of  the  Berwilla  Studios,  where 

Mr.  Wilson  produces,  was  destroyed  by 
fire. 

Eddie  Lyons,  who  ia  also  producing  his 
Mirthquake  Comedies — released  by  Arrow 
— in  the  Berwilla  Studios,  lost  a  new  com- 

edy which  he  had  just  completed  with 
Bobby  Dunn. 

Both  Mr.  Wilson  and  Mr.  Lyons  are 
speeding  up  production,  in  order  to  make 
up  for  the  loss  which  was  imposed  upon 
them. 

It  is  said  that  the  material  losses  were 
covered  by  insurance,  therefore  the  only 
thing  which  they  have  to  contend  with 
now  is  the  time  element. 

L 

Eddie  Lyons,  producer-comedian,  one  time 
member  of  Lyons  and  Moran,  now  making 
comedies  for  Arrow  release.    Also  the  pro- 

ducer of  a  series  of  Mirthquake  Comedies 

Break  Two  Flasks 

on  Doorstep  of  New 

Anchor  Film  House 

A  simple  ceremony  marked  the  formal 
dedication  of  the  new  Anchor  building  at 
1442  Beachwood  drive,  Hollywood,  Cal., 
Saturday,  November  25,  a  few  hours  prior 
to  Morris  R.  Schlank's  trip  eastward.  The structure  was  built  principally  to  house 
the  Anchor  Film  Distributors,  Inc.,  of 
which  Mr.  Schlank  is  president. 
At  promptly  ten  o'clock  on  the  date above  referred  to  Mrs.  Irma  Horsley, 

daughter-in-law  of  William  Horsley,  lab- 
oratory owner,  broke1  two  flasks  of  film 

cement  on  the  threshold.  The  ceremony 
was  witnessed  by  a  large  throng. 
Anchor  Film  Distributors,  Inc.,  is  only 

a  few  days  over  a  year  old,  having  been 
organized  on  November  18,  1919,  by  Mr. 
Schlank  and  a  group  of  producers. 

Bromley  Is  With  C.  B.  C. 
Joe  Brandt,  President  of  the  C.  B.  C. 

Film  Sales  Corporation,  announces  that 
Sherman  S.  Krellburg  is  not  connected 
with  his  company  nor  in  any  capacity 
affiliated  with  its  activities.  Mr.  Brandt 
states  that  George  F.  Bromley  has  been 
added  to  C.  B.  C.  forces,  and  is  serving 
that  company  in  the  capacity  of  middle 
western  representative,  with  headquarter* 
in  Chicago. 
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East  and  West  Exploit  Warner  Film 

In  Los  Angeles  Loew's  State  Puts  on  "Rags  to  Riches'9 
Drive  and  Buffalo's  Strand  Conducts  Newspaper  Contests 

Congratulations  to  the Schulbergs 

A  card  from  Los  Angeles  states  that 
"Sonya  Gladys  and  Seymour  Wilson Schulberg  announce  the  hirth  of  their 
brother,  Stuart  Harding,  Friday,  No- 

vember 17,  1922." We  extend  our  congratulations  to 
the  very  young  woman  and  very  young 
man  who  so  felicitously  introduce 
their  infant  brother — and  the  good 
wishes  also  go  to  the  parents  of  the 
three,  Mr.  and  Mrs.  Ben  Schulberg. 

Two  exploitation  campaigns  in  different 
sections  of  the  country  were  put  over  in 
connection  with  the  Warner  Brothers  pic- 

ture, "Rags  to  Riches,"  a  Harry  Rapf  pro- 
duction featuring  Wesley  Barry,  Loew's 

State  Theatre,  Los  Angeles,  inaugurated 
a  number  of  street  ballyhoos  and  a  Sal- 

vation Army  "Rags  'to  Riches"  drive.  In Buffalo  the  Mark-Strand  Theatre  utilized 
the  many  novelties  available  with  the  fea- 

ture, in  addition  to  conducting  several 
contests  in  the  local  dailies. 

For  a  street  ballyhoo  Loew's  State  used 
a  trick  buggy  with  a  swayback  horse, 
placing  banners  on  the  sides  and  back, 
It  was  driven  by  a  man  in  rags  with  an- 

other person  arrayed  in  full  dress  at  his 
side.  The  buggy  was  paraded  down  the 
main  streets  three  days  before  the  show- 

ing of  the  picture,  and  during  the  first  two 
days  of  its  run. 
Thousands  of  kids  wearing  false  faces 

of  Barry  and  carrying  banners  paraded 
the  streets,  Salvation  Army  trucks  car- 

ried banners  on  both  sides,  and  booths 
were  opened  at  prominent  corners  for  the 
public  to  deposit  old  clothes.  Over  500 
window  cards  were  placed  in  downtown 
stores.  Six-foot  cut-out  letters  outlined 
with  chalk  and  filled  in  with  shellac  were 
painted  on  twelve  main  boulevards  lead- 

ing into  the  city  of  Los  Angeles.  The 
signs  were  over  a  block  long,  and  every 
person  traveling  into  the  city  in  a  machine 
saw  the  ad  a  week  in  advance  of  the  play 
date. 

Newspaper  tie-ups  were  secured  with 
every  daily  in  the  city.  They  were  con- 

ducted along  general  news  lines,  being 
backed  up  by  the  Salvation  Army  officials. 
This  campaign  was  launched  by  Clarke 
Irvine,  the  Warner  coast  publicity  man. 

Ten  thousand  Wesley  Barry  paper  hats 
were  furnished  ■  to  the  school  principals 
and  teachers  of  Buffalo  by  the  Strand 
Theatre.  These  were  distributed  to  the 
children  as  they  came  out  of  school.  A 
newsboy  matinee  was  sponsored  by  the 
Buffalo  Times  and  the  Strand,  and  for  a 
full  week  prior  to  the  showing  the  news- 

paper carried  front  page  stories  and  pho- 
tographs of  the  picture. 

Further  interest  in  the  picture  was 
aroused  by  a  contest  captioned,  "What 
Would  You  Do  If  You  Had  a  Million  Dol- 

lars?" conducted  by  the  Buffalo  Inquirer. Hundreds  of  answers  were  received.  Door 
knob  hangers  and  other  novelties  were 
used  in  large  quantities  and  these  were 
placed  on  doors  of  office  buildings  and 
homes.  A.  L.  Feinman,  the  Warner  ex^ 
ploitation  man,  aided  the  Strand  manage- 

ment in  putting  over  this  campaign. 

Lichtman  Company 

Plans  Tie-Up  With 

Book's  Publishers 
The  Al  Lichtman  Corporation  has  arr 

ranged  a  tie-up  with  the  publishers  of 
"Thorns  and  Orange  Blossoms"  for  a  spe- cial motion  picture  edition  of  the  famous 
Bertha  M.  Clay  story  which  Preferred  Pic- 

tures has  recently  transferred  to  the  screen 
in  a  Gasnier  production  presented  by  B. 
P.  Schulberg. 
Under  this  arrangement  200,000  copies 

of  the  novel  will  be  published  immediately. 
The  covers  of  these  will  contain  star  pic- 

tures of  the  featured  players,  Estelle  Tay- 
lor, Kenneth  Harlan  and  Edith  Roberts,  in 

addition  to  scenes  from  the  play.  Space 
will  be  allowed  for  the  name  of  the  ex- 

change and  the  imprint  of  the  local  thea- 
tre. 

It  is  expected  that  many  profitable  ex- 
ploitation schemes  will  result  from  this 

special  printing  of  the  story,  which  ties 
it  up  with  the  screen  play.  Few  novels 
have  ever  attained  the  popularity  of  the 
Clay  romance.  It  was  first  published  in 
the  early  nineties  as  a  serial  in  a  popu- 

lar magazine.  When  it  later  came  out  in 
book  form  it  ran  almost  to  countless  edi- 

tions and  was  finally  put  on  the  stage, 
where  it  has  been  a  favorite  for  many 
seasons.  It  is  estimated  by  showmen 
that  20,000,000  persons  have  seen  the  play 
in  addition  to  10,000,000  who  read  the 
book,  according  to  the  publishers'  figures. 

The  Al  Lichtman  Exchange  in  Cleveland 
has  contracted  to  use  40,000  copies  of  the 
film  edition  of  the  novel  which  will  be 
ready  shortly.  The  orders  of  the  other 
exchanges  will  be  in  proportion. 

"This  Wife  Business" 

Ready  for  Release 

Early  in  New  Year 
The  first  of  the  two  reel  series  of  Ameri- 

can Home  Life,  entitled  "This  Wife  Busi- 
ness" and  produced  by  Arthur  J.  Zellner 

for  Aralma  Film  Company,  Inc.,  has  been 
set  for  release  early  in  January  so  that  it 
will  be  available  to  the  theatres  at  the 
same  time  that  the  article  by  Alice  Ames 
Winter,  from  which  it  is  adapted,  appears 
in  Woman's  Home  Companion. 

While  these  new  subjects  are  regulation 
comedy-dramas  and  dramas,  from  the 
standpoint  of  entertainment,  tire  aim  of 
the  producers  is  to  have  them  of  special 
interest  to  women  and  also  to  see  that 
each  story  contains  a  really  worthwhile 
idea.  This  is  being  accomplished  by  writ- 

ing each  scenario  around  an  article  from 
the  magazine  by  some  prominent  writer 
who  deals  with  topics  with  wide  popular 

appeal. The  new  series  will  be  released  monthly, 
and  are  said  to  be  the  first  direct  and 
practical  method  of  testing  the  interest  of 
the  public  in  better  films. 

Wesley  Barry  Will 

Play  Copperfield 
for  the  Warners 

Wesley  Barry,  the  Warner  Brothers  star 
arrived  in  New  York  last  week  after  com- 

pleting a  ten  week's  vaudeville  tour  in  a juvenile  skit.  The  tour  was  cancelled  in 
order  to  give  the  youngster  an  opportunity 
to  enjoy  the  holidays  prior  to  returning to  the  Warner  coast  studios  to  begin  the first  of  three  features  for  next  season. 
Two  plays  that  made  George  M.  Cohan 

famous,  and  one  of  Charles  Dickens'  mas- terpieces have  been  secured  for  Harry. 
The  Cohan  plays  are  "Little  Johnny 
Jones"  and  "George  Washington,  Jr."  the 
Dickens'  masterpiece  being  "David  Copper- 

field." 

According  to  Harry  M.  Warner,  William 
Beaudine,  who  directed  Barry  in  "Heroes  of 
the  Street,"  which  will  have  its  premiere 
at  the  Strand  Theatre,  New  York,  during 
the  week  of  December  17,  has  been  en- 

gaged to  direct  the  youngster  in  the  three 
productions.  Director  Beaudine  was  signed 
for  one  year. 

From  present  indications  "Freckles" 
Barry  will  return  to  the  Warner  coast  stu- 

dios the  early  part  of  next  year. 

"A  Woman's  Faith"  Ready 
Arrow's  first  contribution  to  the  current 

quota  of  mystery  plays  will  be  "A  Woman's 
Faith,"  which  is  now  ready  for  screen  in- 

spection, having  been  completely  retitled 
and  re-edited  by  J.  S.  Harrington  and  Rich- 

ard Weil  of  the  Arrow  organization.  The 
picture  is  said  to  be  a  combination  mys- 

tery and  society  drama,  with  its  scenes 
laid  in  India  and  in  London. 

A  scene  from  "Through  the  Skylight,"  a  Syracuse  Motion  Pictures  Company  special, 
co-starring  Henry  Hull  and  Mary  Thurman,  direction  of  Hamilton  Smith.  Distributed 

through  Producers'  Security 
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Burr  Closing  Out  Feature  Territory 

Four  Divisions  Already  Sold  on  Johnny  Hines  "Luck" — 
Three  Productions  Taken  on  by  Metro  of  Philadelphia 

Evidence  of  the  rapidity  with  which 
C.  C.  Burr  is  disposing  of  territory  on  his 
various  features  was  illustrated  this  week 

when  it  was  announced  that  Johnny  Hines' 
latest  feature,  "Luck,"  had  been  sold  to Sam  Zierler  of  Commonwealth  Pictures  for 
New  York  State  and  Northern  New  Jer- 

sey, to  Skirboll  Brothers'  Gold  Seal  Pro- ductions of  Cleveland,  to  Columbia  Film 
Service  of  Pittsburgh  for  Western  Penn- 

sylvania territory  and  to  Metro  Film  Ex- 
change of  Philadelphia  for  Eastern  Penn- 

sylvania and  Southern  New  Jersey. 
"Blind  Justice"  now  definitely  titled 

"The  Last  Hour"  was  also  purchased  by 
Metro  Film  Exchange  for  its  territory,  as 
was  "Fires  of  Youth"  and  "Secrets  of  Par- 

is," both  C.  C.  Burr  products.  The  latter, 
which  has  just  completed  a  record-break- 

ing week  at  Fay's  Theatre  in  Providence, 
has  been  sold  to  Skirboll  Brothers'  Gold 
Seal  Productions  of  Cleveland,  Major  Film 
Company  of  Boston  for  New  England,  Su- 

preme Film  Company  of  Los  Angeles  for 
the  coast,  and  for  all  foreign  rights  with 
the  exception  of  Alaska  and  Newfound- 

land to  William  Vogel,  New  York  City. 
It  is  possible  that  negotiations  pending 

now  on  all  of  these  features  will  result 
in  a  closing  of  a  majority  of  the  territories 
open  on  all  of  the  Burr  productions  within 
the  next  week.  Mr.  Burr  expressed  him- 

self as  being  well  pleased  with  the  manner 
in  which  the  territorial  sales  are  being 
contracted  for.  Lester  Scott,  sales  mana- 

ger for  the  Burr  enterprises,  left  early 
this  week  on  a  trip  to  the  South  and  Mid- 

dle West  with  prints  of  the  finished  pro- 
ductions in  his  possession. 

Johnny  Hines'  New 

Feature  Comedy  Is 

Slated  for  Dec.  15 

After  a  hectic  seven  weeks  of  production 
it  is  announced  that  production  on  Johnny 
Hines'  feature  comedy-drama  "Luck,"  pro- 

duced by  C.  C.  Burr  at  the  latter's  Glen- dale  Studio  with  Violet  Mersereau,  Robert 
Edeson,  Edmund  Breese,  Warner  Rich- 

mond, Charlie  Murray,  Flora  Finch  and 
Polly  Moran  also  in  the  cast,  has  been 
completed  and  put  into  the  cutting  room 

lor  final  assemblage  and  titling.  This  task 
will  probably  consume  another  week  of 
endeavor  with  the  result  that  "Luck"  will 
be  ready  for  showing  about  December  15. 

According  to  officials  in  the  Burr  offices, 
"Luck,"  with  its  cast  and  its  story,  which 
was  written  by  Jackson  Gregory  and  adap- 

ted by  Doty  Hobart,  has  about  every  ele- 
ment of  humor  and  drama  that  could  be 

crowded  into  six  reels  of  film. 

Abbey  Pictures,  Inc., 

Seeks  Material  for 

Six  Subjects  Yearly 
President  John  A.  Murphy  of  Abbey  Pic- 

tures, Inc.,  1674  Broadway,  New  York,  this 
week  announced  that  his  company  had 
•started  negotiations  for  several  well-known 
books  which  will  give  the  Abbey  Pictures 
sufficient  worthwhile  story  material  for 
the  six  features  the  company  plans  for  the 
coming  year.  A  list  of  the  books,  titles 
and  author's  names  will  be  shortly  an- 

nounced by  Production  Manager  Maurice 
Kriger. 

The  present  plan  of  the  company  is  to 
leature  the  story.  Tht  pictures  will  be 
released  on  the  independent  market,  start- 

ing the  middle  of  January  or  thereabouts. 

Greater  Features 

Starts  Branch  in 

Portland,  Oregon 

Manager  J.  T.  Sheffield  of  Greater  Fea- 
tures, Inc.,  has  just  returned  from  an  ex- 

tended trip  through  the  northwest.  While 
absent  he  established  a  branch  in  Portland 
at  391  Oak  Street.  L.  N.  Walton  is  sales 
manager  and  Miss  Elsie  Reynolds  office 
manager.  Half  of  the  spacious  building 
was  leased  to  the  new  F.  B.  O.  branch,  the 
same  arrangements  being  later  concluded 
in  Salt  Lake. 

Greater  Features,  Inc.,  has  completed  its 
schedule  of  four  two-reel  comedies  a 
month  for  the  Seattle,  Portland  and  Butte 
offices,  with  the  purchase  of  Ben  Wilson 

Productions,  including  twelve  Monty 
Banks,  1923  series;  twelve  1923  Federated 
Radio  Comedies;  and  the  Federated  Hall- 
room  Boys  Comedies,  previously  an- 

nounced. For  the  Denver  and  Salt  Lake 
exchanges,  there  has  been  added  to  this 
list  the  series  of  twelve  comedies  being 
produced  by  and  featuring  Joe  Rock,  aver- 

aging five  every  four  weeks. 

"Shadows"  Plays  to 

Large  Business  in 
the  East  and  West 

"Shadows,"  B.  P.  Schulberg's  second  re- 
lease through  the  Al  Lichtman  Corpora- 

tion, is  playing  to  big  business  in  first 
run  theatres  in  the  east  and  west.  The 
picture  opened  last  week  in  the  Kinema, 
Gore  Brothers'  and  Lessers'  large  house in  Los  Angeles.  The  crowds  lining  up  at 
the  box-office  reached  such  proportions 
that  the  management  was  forced  to  put  on 
an  extra  evening  performance  at  10:5  5 

o'clock. 

The  feature  is  proving  an  even  greater 
attraction  than  "Rich  Men's  Wives."  At the  Rialto  in  Washington,  D.  C,  where 
"Shadows"  is  now  playing,  the  receipts  for 
the  opening  day  overtopped  those  on 
"Rich  Men's  Wives"  by  2076  paid  admis- sions. 

Producers  Security 

to  Issue  Physioc's 
"The  Love  Nest" 

Arrangements  were  completed  this  week 

for  placing  Wray  Physioc's  heart  interest 
drama  "The  Love  Nest"  with  Producers 
Security  Corporation  for  distribution. 

The  feature  players  are  Richard  Travers 
and  Jean  Scott.  The  story  deals  with  a 
young  girl,  daughter  of  a  lowly  fisherman, 
who  is  infatuated  with  a  city  stranger  on 
a  mission  to  the  village  that  is  a  secret. 
How  her  jilted  lover  turns  the  tables  un- ravels a  most  human  story. 
Producers  Security  Corporation  an- 

nounces that  the  subject  will  be  placed 
on  the  independent  market,  along  with 
several  other  features  this  corporation  is 
offering  state  righters. 

Arrow's  "Jacqueline"  Is 
Set  for  January  Release 

Arrow's  "Jacqueline"  has  been  cut  by 
its  director,  Dell  Henderson,  from  115  reels 
to  90,  in  which  form  it  stands  at  the  pres- ent time. 

The  cast  includes  Marguerite  Courtot, 
Lew  Cody,  Sheldon  Lewis,  Gus  Weinberg, 
Edmund  Breese,  Effie  Shannon,  Paul  Pan- zer and  Joseph  Depew. 

Director  Henderson  will  devote  the  next 
few  weeks  to  editing  and  titling  the  picture 
which,  it  is  expected,  will  be  ready  for 
release  sometime  in  January.  It  will  be 
put  out  by  Arrow  as  a  super-special. 

Standard  Film  Still  Holds 

All  Its  Lichtman  Territory 
Regardless  of  the  implication  contained 

in  a  headline  in  the  Trade  Review  of  last 
week  the  Standard  Film  Service  Company 
has  not  relinquished  its  clutch  on  the  dis- 

tribution of  the  Lichtman  output  in  Michi- 
gan. The  text  of  the  article  in  question 

told  how  Celebrated  Players  would  in  fu- 
ture distribute  the  Lichtman  output  in 

Wisconsin,  and  that  is  what  the  headline 
should  have  said.  Our  apologies  are  due 
to  Harry  dramas  and  his  sturdy  crew  for 
the  blunder. 
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Buy  Nine  Harold  Bell  Wright  Stories 

Principal  Pictures  Secures  Stage  and  Screen  Rights 

to  Popular  Novels,  Including  "Shepherd  of  the  Hills" 
Irving  Lesser,  eastern  manager  of  Prin- 

cipal Pictures  Corporation,  this  week  an- 
nounced the  receipt  of  a  lengthy  telegram 

from  Sol  Lesser  on  the  Coast  concerning 
the  acquisition  by  that  company  of  screen 
and  stage  rights  to  Harold  Bell  Wright's novels.  The  deal,  it  is  said,  fixes  the 
amount  involved  in  this  deal  at  approxi- 

mately 1540,000.  Nine  volumes  are  named 
in  the  transaction,  and  these  are  estimated 
to  have  been  read  by  more  than  14,000,000 
persons,  for  that  many  copies  have  been 
published  and  distributed  in  all  parts  of 
the  world. 

Fitzgerald's  novel,  under  the  direction  of 
William  A.  Seiter,  and  Blue  played  the 
lead  in  the  Charles  G.  Norris  novel 
"Brass,"  a  Harry  Rapf  production  directed 
by  Sidney  Franklin. 

Jean  Havez  Takes 

Charge  of  Comedy 

Scripts  for  C.  B.  C. 

The  books  are  "The  Eyes  of  the  World," 
"The  Re-creation  of  Brian  Kent,"  "The 
Uncrowned  King,"  "The  Winning  of  Bar- 

bara Worth."  "The  Calling  of  Dan  Mat- 
thews," "The  Shepherd  of  the  Hills,"  "The 

Printer  of  Udells,"  "When  a  Man's  a  Man." 
and  "Their  Yesterdays." 
"The  Re-creation  of  Brian  Kent"  has 

been  selected  as  the  first  picture  and  cast- 
ing already  is  under  way.  Frank  Lloyd, 

director  of  "Oliver  Twist,"  will  assist  in the  continuity. 
Sol  Lesser,  in  a  later  statement  received 

in  New  York  this  week  by  Irving  Lesser, 
said  that  Principal  Pictures  Corporation 
intends  spending  approximately  $250,000 
on  each  production.  The  deal  with  Mr. 
Wright  was  the  result  of  more  than  a 
year's  negotiations.  A  number  of  program 
producers  had  sought  to  tie  up  the  stories, 
but  it  was  not  until  last  week  following  a 
visit  by  Mr.  Rosenberg  to  Mr.  Wright's ranch  in  Arizona  that  final  papers  were 
actually  signed.  Mr.  Wright,  it  is  under- 

stood, will  personally  aid  in  the  produc- 
tion of  the  features. 

Announcement  was  made  that  the  firm, 
because  of  the  popularity  of  the  subjects, 
will  remake  two  famous  Harold  Bell 
Wright  stories  that  years  ago  when  adap- 

ted to  the  screen  attracted  wide  attention. 
These  are  "The  Eyes  of  the  World"  and 
"The  Shepherd  of  The  Hills." 

Warner  Brothers  All 

Ready  to  Shoot  on 

Novel  "Main  Street" 
Harry  Beaumont  has  been  engaged  by 

the  Warner  Brothers  to  direct  the  screen 
version  of  Sinclair  Lewis'  novel,  "Main 
Street."  According  to  reports  from  the Warner  coast  studios  Monte  Blue,  Harry 
Meyers  and  Louise  Fazenda  have  been 
signed  to  play  prominent  parts  in  the  pro- 
duction. 

"Main  Street"  is  believed  by  some  to  be 
the  greatest  novel  ever  written  of  rural 
America.  The  novel  was  picturized  by 
Julien  Josephson. 

The  complete  cast  is  being  selected,  and 
it  is  expected  actual  production  will  be 
started  early  next  week  under  the  direct 
supervision  of  Sam  and  Jack  Warner.  It 
is  the  last  of  seven  productions  to  be  made 
by  the  Warner  Brothers  for  this  season, 
and  upon  its  completion  the  organization 
will  concentrate  on,  the  eighteen  pictures 
scheduled  for  next  year. 

Director  Beaumont  leaped  into  the  public 
limelight  following  the  showing  of  "Skin 
ner's  Dress  Suit."  The  popularity  and 
ability  of  Monte  Blue  as  a  leading  man 
were  responsible  for  a  long  term  contract 
with  the  Warner  organization.  A  similar 
contract  was  signed  by  Harry  Meyers,  of 
"Connecticut  Yankee"  fame. 
Meyers  and  Miss  Fazenda  recently  com- 

pleted prominent  roles  in,  "The  Beautiful 
and  Damned,"  the  film  version  of  F.  Scott 

Word  comes  from  Harry  Cohn  of  the 
C.  B.  C.  Film  Sales  Corporation,  and  pro- 

ducer of  the  comedy  output  for  that  com- 
pany, of  the  engagement  of  Jean  Havez  to 

write  and  take  active  charge  of  comedy 
scripts  for  C.  B.  C.  The  engagement  of 
Mr.  Havez  comes  as  the  forerunner  of  an 
announcement  by  Mr.  Cohn  of  augmenting 
to  a  large  degree  his  comedy  producing 
units  and  to  add  in  the  near  future  at  least 
two  more  comedy  units  to  that  now  en- 

gaged in  the  making  of  the  popular  Hall 
Room  Boys  Comedies. 

Mr.  Havez  has  been  known  for  a  long 
time  as  one  of  the  most  successful  fur- 

nishers of  laugh  material. 
While  the  production  of  feature  com- 

edy-dramas will  be  an  important  part  of 
the  C.  B.  C.  output  it  is  Harry  Cohn's  in- 

tention to  continue  to  specialize,  as  al- 
ways, on  the  production  of  good  two-reel 

comedies. 

Frank  Fay  Buys  "Night  Life" 
W.  Ray  Johnston,  Vice-president  of  Ar- 

row Film  Corporation,  reports  the  sale  of 
"Night  Life  in  Hollywood,"  the  Arrow 
special,  to  Frank  Fay  of  the  Southwestern 

Film  Corporation,  Dallas,  for  Texas,  Ok- lahoma and  Arkansas. 
Mr.  Fay  purposes  placing  an  intensive 

exploitation  and  advertising  campaign  be- 
hind the  production. 

Ottawa  Men  Organize  to 
Produce  Motion  Pictures 

The  Canadian  Motion  Picture  Digest  is 
authority  for  the  statement  that  a  num- 

ber of  prominent  men  of  Ottawa,  Ontario, 
are  identified  with  the  organization  of  the 
Tesa  Films,  Limited,  a  company  which  has 
been  established  for  the  purpose  of  pro- 

ducing moving  pictures  of  various  types. 
The  new  concern  has  secured  the  moving 
picture  studio  at  Trenton,  Ontario,  which 
has  been  standing  idle  for  some  time. 

Those  at  the  head  of  the  new  syndicate 
include  Dr.  H.  C.  Church,  president;  J.  R. 
Booth,  Jr.,  vice-president;  James  Ander- 

son, Arthur  Bateman  and  Dr.  A.  M.  Mc- 
Cormick,  all  of  Ottawa. 

Sloman's  "Blind  Justice"  Is 

Changed  to  "The  Last  Hour" C.  C.  Burr  announces  this  week  that  the 
Edward  Sloman  production  temporarily 
titled  "Blind  Justice"  had  been  changed 
to  "The  Last  Hour."  This  production  has 
a  cast  which  includes  Milton  Sills,  Carmel 
Myers,  Pat  O'Malley,  Walter  Long,  Alec Francis  and  Jack  Mower. 
As  soon  as  the  main  title  is  changed 

Mr.  Burr,  who  is  releasing  the  picture 
through  Mastodon  Films,  Inc.,  will  launch 
it  with  a  publicity,  advertisting  and  exploi- 

tation campaign  of  large  proportions. 

A.  &  R.  Film  Buys  Anchor  Output 
Morris  R.  Schlank,  president  of  the  An- 

chor Film  Distributors,  Inc.,  announces 
that  the  A.  &  R.  Film  Exchange  of  Dal- 

las, Texas,  presided  over  by  Jack  K.  Ad- 
ams, has  purchased  the  entire  line  of 

features  released  through  Anchor. 

KnoiDs  this  is  Notre  T^)ame 

—is 

0i*  —
 

do  you.  Kfiou) 

the- 
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Short  Subjects  and  Serials 

Pearl  White's  "Plunder"  Looks  Bi? 
Many  New  York  Exhibitors  and  Their  Guests  Applaud 

Fast  Action  in  First  Three  Episodes  of  the  Patheserial 

Pearl  White  still  packs  a  wallop  in  that 
good  right  mitt  of  hers.  A  thousand  ex- 

hibitors and  their  friends  who  filled  the 
seats  of  Loew's  New  York  Roof  on  the 
afternoon  of  Friday,  Dec.  1,  saw  and  ap- 

plauded first  hand  evidence  of  the  young 
woman's  physical  prowess  as  they  followed the  unwinding  of  the  first  three  episodes 
of  "Plunder,"  the  Patheserial  which  will 
be  released  Jan.  28.  And  it's  a  trio  of 
strong  chapters,  beyond  any  doubt. 

"Plunder"  is  a  tale  of  New  York  City — 
at  least,  the  opening  so  indicates,  but  ad- 

vance announcements  state  that  the  lo- 
cale will  shift  temporarily  to  Kentucky  and 

South  America.  The  basis  of  the  story 
is  a  battle  for  treasure  hidden,  under  one 
of  New  York's  skyscrapers — or  rather  for 
treasure  that  three  centuries  previously 
had  been  buried  deep  in  ground  that  later 
supported  a  great  skyscraper,  the  Central 
Building.  Pearl  Travers,  the  heroine,  is 
one  of  the  stockholders  in  the  company 
owning  the  building. 
The  scenario  was  written  by  Bertram 

Millhauser  and  George  B.  Seitz,  with  the 
latter  officiating  as  producer  and  director. 
Warren  Krech  has  the  role  of  Mister  Jones, 
the  mysterious  young  man  who  continually 
puts  in  appearance  when  the  heroine  is 
in  greatest  danger.  Harry  Semels  is  Jude 
Deering,  the  chief  malefactor. 
The  first  chapter  is  "The  Bandaged 

Man."  It  is  filled  with  the  same  speedy  ac- 
tion that  marks  the  progress  of  the  suc- 

ceeding two  episodes.  The  second  and 
third  chapters  are  entitled  "Held  by  the 
Enemy"  and  "The  Hidden  Thing."  Very likely  an  incident  in  the  third  episode  will 
make  an  unusual  impress  upon  the  aver- 

age beholder — from  the  standpoint  of  thrill 
the  case  of  some,  from  that  of  horror  with- 

in others.  Pearl,  carefully  making  her  way 
through  a  house  of  which  she  has  no  prev- 

ious knowledge,  comes  face  to  face  with  a 
figure  in  the  form  of  a  great  ape;  and  if 
your  patrons  inquire  if  it  is  a  man  or  an 
ape  and  you  reply  that  you  don't  know 
there  is  better  than  a  colorable  reason  for 
so  stating. 
The  serial  gives  promise  of  unusual 

speed,  and  in  view  of  the  high  mark  being 
set  these  days  and  weeks  by  serial  makers 
"unusual  speed"  is  no  mean  compliment to  hang  on  the  work  of  any  one.  The  her- 

oine continues  to  "photograph  like  a  mil- 
lion dollars."  She  is  in  her  manner  the 

same  Madame  Don't  Care,  she  approaches what  looks  like  danger  anyway  with  the 
same  abandon  as  of  old.  All  signs  point 
to  "Plunder"  as  a,  regular  serial.      G.  B. 

"Fleeced  for  Gold" 

Tells  Story  of  Sheep 

Industry  in  Oregon 
Combined  romance  and  reality  is  a  brief 

description  of  "Fleeced  for  Gold,"  which 
Pathe  announces  for  release  as  a  one-reel 
special  on  December  17.  This  is  a  pro- 

duction of  the  Riser  Studios  of  Portland, 
Oregon,  whose  Oregon  Trail  Series  Pathe 
announced  not  long  ago,  and  is  preceded  by 

the  two-reel;  picture  called  "The  Price  of 

Progress." "Fleeced  for  Gold"  as  an  important  part 
of  its  action  presents  in  fascinating  detail 
the  highlights  of  the  great  Western  sheep 
industry.  A  sheep  ranch  surrounded  by 
rolling  hills  covered  with  thousands  of  the 
wool  bearing  animals  furnishes  an  Eastern 
youth  with  the  opportunity  he  needs  to 
"accomplish  something  in  the  world,"  and 
thereby  win  the  girl  who  will  accept  him 
on  no  other  terms. 

The  picturesque  activities  of  herders  and 
their  intelligent  dogs,  the  washing,  shear- 

ing and  branding  of  the  sheep  -  and  the 
preparation  of  their  fleeces  for  market,  to- 

gether with  the  excellence  of  the  photogra- 
phy and  the  interest  of  the  human  story, 

make  a  picture  commended  by  the  review- 
ers in  the  West  Coast  newspapers. 

Hodkinson  to  Issue 

Six  One  Heelers  of 

Rod  and  Gun  Days 
Title  and  release  dates  for  the  first  four 

of  the  series  of  six  sport  films  entitled 
"Days  Afield  with  Rod  and  Gun,"  produced 
by  Eltinge  E.  Warner,  publisher  of  the 
sporting  magazine  Field  and  Stream,  and 
distributed  through  the  W.  W.  Hodkin- 

son Corporation,  are  announced.  "The 
Goose"  is  the  title  of  the  first,  scheduled for  release  Dec.  24. 
These  single  reel  productions,  it  is  be- 

lieved, will  have  a  widespread  appeal.  The 
men  particularly  will  revel  in  the  sports 
that  they  present  and  the  women  will  find 
interest  in  the  great  big  outdoor  settings. 
Keen  feminine  followers  of  field  sports  are 
shown  in  some  of  the  releases. 

If  Howell  Saw  It  Six  Times 

He  "Sure"  Ought  to  Know 
"The  very  best  comedy  that  has  ever 

been  shown  in  Tuscaloosa,  and  it  is  the 
very  best  one  that  I  have  ever  seen." 
This  is  the  judgment  of  W.  F.  Howell, 
manager  of  the  Grand  Theatre,  Tuscaloosa, 
Alabama,  after  presenting  before  his  pa- 

trons the  Stan  Laurel  comedy  "Mud  and 
Sand."  Mr.  Howell,  in  a  letter  to  Charles 
E.  Kossnich,  district  manager  at  Atlanta 
of  Metro,  distributors  of  this  series  of 
photoplays,  says  that  "business  was  ex- 

cellent," and  he  himself  saw  it  "at  least 

six  times." 

Colonel  Heeza  Liar 

Returning  to  Screen 

in  New  Adventures 

J.  R.  Bray,  president  of  Bray  Produc- 
tions, Inc.,  announces  the  return  of  ,  "Colo- 

nel Heeza  Liar"  to  the  screen  for  a  fare- 
well tour  in  a  series  of  blood  curdling 

single  reel  adventures  under  the  general 
title  of  "Bray  Comedies,"  to  be  released 

through  the  W.  W.  Hodkinson  Corporation. 
The  Colonel's  first  appearance  will  be  on 
December  10  in  his  own  version  of  "Treas- 

ure Island."  Other  releases  will  follow 
at  intervals  of  four  weeks. 
As  great  advances  have  been  made  in 

the  motion  picture  art  during  the  Colonel's retirement,  the  new  series  of  comedies  will 
be  so  far  in  advance  of  the  old  as  to  be 
unrecognizable  except  for  the  familiar  fea- 

tures of  the  Colonel  himself  and  his  fer- 
tility of  resource  in  escaping  from  hope- 

less situations.  "Colonel  Heeza  Liar"  will 
of  living  actors  and  creations  of  the  draw 
ing  board. 

Denishawn  Dancers 

to  Do  Poetry  Stuff 

for  Bull  Montana 

"They  Call  It  Dancing"  has  been  selected 
as  the  title  of  the  next  Bull  Montana  com- 

edy, according  to  information  received  at 
the  New  York  offices  of  Metro  Pictures 
Corporation,  distributors  of  this  series  of 
comedies,  from  Hunt  Stromberg,  their  pro- 

ducer. In  it  the  comedian  will  be  seen  as 
a  distinguished  dancing  master,  at  the  head 
of  a  school  of  classical  dancers.  The  fam- 

ous Denishawn  dancers  will  appear  in  the 

picture. With  the  announcement  of  the  title  of 
Bull's  next  picture  comes  an  explanation 
of  the  comedian's  sudden  and  recent  devo- 

tion to  the  Terpsichore  art.  Bull  has  been 
busy  taking  dancing  lessons  and  has  de- 

veloped what  is  described  as  a  remarkable 
proficiency  in  the  art. 

Vitagraph  Will  Show  World 

New  York's  Water  Source 
"Spending  600,000,000  a  day,"  the  Urban 

Popular  Classic  released  by  Vitagraph  this 
week  is  of  national  interest,  although  it 
picturizes  a  distinctly  New  York  work. 

It  shows  New  York's  water  supply,  its 
source  and  its  uses — the  system  that  pro- 

vides New  York  City  with  615,000,000  gal- 
lons of  water  a  day,  an  average  of  100 

gallons  a  person.  It  presents  picturesque 
and  interesting  scenes  in  the  Catskill 
Mountains,  125  miles  from  New  York,  the 
water  supply  starts;  the  famous  Croton 
watershed  with  its  area  of  375  square 

miles;  various  reservoirs  including  the' Kensico  reservoir  only  30  miles  north  of 
New  York  City,  and  even  the  small  reser- 

voir in  Central  Park. 

And  Now  It's  Baby  Peggy's 

Director  Who's  on  Sick  List 
"Grandma's  Girl,"  the  picture  Baby  Peg- 

gy was  working  on  when  she  contracted 
pneumonia,  will  have  to  be  discontinued 
indefinitely,  as  Alf  Goulding,  its  director, 
became  ill  and  his  physician  ordered  him  to 
take  a  rest. 

In  order  that  no  time  may  be  lost 
"Grandma's  Girl"  will  wait  until  Gould- 

ing has  recovered,  and  Herman  Raymaker 
will  direct  a  Baby  Peggy  comedy  entitled 
"The  Flower  Girl."  Peggy  will  be  a  little 
flower  girl  selling  her  wares  in  the  slum 
streets  of  Paris.  Joe  Moore,  brother  of 
the  three  other  Moores,  will  play  an  impor- 

tant part. 
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Universal  Wins  "Buffalo  Bill  Suit" 
Historical  Pictures  Corporation  Claims  Exclusive  Right 

to  Name,  But  the  Defendant  Makes  Exhaustive  Denial 

Siegfried  F.  Hartman,  attorney  tor  Uni- 
versal, lias  received,  word  trorn  Denver  tiiat 

Universal  has  won  tiie  injunction  action 
against  its  serial,  ";ln  the  Days  of  Buiiaio 
Bill."    Tiie  case  was  brought  by  tne  Vv. 

Cody  ("Buffalo  Bill")  .Historical  Pic- tures Corporation  against  tiie  Universal 
Film  Excnanges,  Inc.,  on  the  claim  by 
Historical  that  it  had  acquired  from  Bui- 
falo  Bill  exclusive  right  to  the  use  of  the 
name  in  moving  pictures,  and  it  had  made 
and  exploited  a  motion  picture  based  on 
these  rigfits  and  that  the  Universal  had 
imitated  their  advertising  of  "Buffalo  Bill" 
and  had  infringed  upon  their  rights  and 
simulated  their  publicity  and  title.  Re- 

dress was  claimed  on  the  ground  of  unfair 
competition. 
The  Universal  claimed  that  Historical 

had  no  exclusive  right  in  the  name  of  "Buf- 
falo Bill"  or  the  character  of  Buffalo 

Bill;  in  the  second  place,  that  the  com- 
pany had  not  simulated  the  advertising  of 

Historical  in  any  way,  that  the  name  and 
advertising  were  entirely  different  and  dis- 

tinct and  that  the  company  had  acted  in 
good  faith  in  releasing  and  exploiting  the 
picture  which  was  under  a  different  name 
and  in  such  a  way  as  plainly  to  show  that 
there  was  no  connection  between  it  and 
the  plaintiff's  picture.  The  attorneys  took 
the  broad  ground  that  Buffalo  Bill  was  a 
historical  character  and  that  anyone  in 
the  world  had  aright  to  show  the  character 
and  tell  the  story  of  "Buffalo  Bill." The  attorneys  also  claimed  that  many  of 
the  plays  which  showed  the  character  of 
Buffalo  Bill  or  in  which  Buffalo  Bill 
had  played  and  which  had  been  copy- 

righted had  reached  the  expiration  of 
their  copyright  term — that  the  copy- 

right, in  other  words,  had  expired,  and 
become  public  property. 

Hodkinson  Shows 

Two  Comedy-Dramas 

in  Two  Reels  Each 

The  first  of  a  series  of  two-reel  com- 
edies  presented  by  C.  C.  Burr  and  released 
through  Hodkinson  under  the  name  of  All- 
Star  Comedies  consists  of  "Faint  Hearts" 
and  also  "Social  Errors,"  both  featuring 
Charles  Murray,  Mary  Anderson  and  Ray- 

mond McKee.  "Faint  Hearts"  is  a  story 
of  a  timid  young  man  whose  sweetheart 
insists  that  he  should  model  himself  after 
a  Fairbanks  fashion  and  become  more 
courageous  and  athletic.  With  a  picture 
she  gives  him  as  a  constant  reminder  and 
working  inspiration  he  finds  himself  doing 
stunts  a  la  Fairbanks  and  returns  for  her 
answer.  There  is  a  counterplot  of  black- 
hands  and  pursuits  and  a  good  bit  of  live- 

liness about  the  film  that  will  be  enjoyed. 
"Social  Errors"  is  a  story  that  brings Flora  Finch  back  to  the  screen  as  the 

climbing  wife  of  a  sleepwalking  husband. 
While  entertaining  a  bogus  Baron  she  is 
embarrassed  by  her  husband's  lack  of  pro- 

priety and  sends  him  off  to  bed.  During 
the  evening  he  starts  walking  in  his  sleep 
and  after  traveling  over  the  ledge  of  the 
hotel  roof  and  entering  many  rooms  final- 

ly reaches  the  ball  room  scantily  clad, 
where  the  party  is  still  going  on  in  full 
swing.  The  Baron  proves  to  be  the  leader 
of  a  gang  of  hotel  thieves  who  are  only 
prevented  from  making  a  get-away  by  the 
timely  arrival  of  the  young  hero,  who  had 
previously  been  spurned  m  favor  of  hip 

more  notable  rival.  *  There  are  some  laugh- 

able situations  in  this  one  but  for  the  most 
part  it  depends  upon  whether  or  not  a 
gentleman  minus  his  trousers  can  still 
amuse  the  public.  J.  M.  D. 

REVIEWS    OF  CURRENT 

SHORT  SUBJECTS 

TIMBERLAND  TREACHERY  —  From 
' '  Timberland  Tales ' '  of  Universal. — In  the 
two-part  story  written  by  Burdette  E.  Brown 
and  adapted  by  Karl  Koolidge  Roy  Stewart 
is  featured  as  a  representative  of  the  forest- 

ry department  of  the  national  government 
and  particularly  concerned  in  the  protection 
of  second  growth  trees.  Esther  Ralston, 
Albert  J.  Smith  and  James  Corry  are  the 
remaining  principal  players.  The  locale  is 
among  the  red  woods,  a  picturesque  spot 
and  finely  photographed.  The  story  is  of 
the  attempt  of  a  guardian  to  secure  for 
himself'  the  homestead  owned  by  Ms  ward 
and  the  efforts  of  the  Government  man, 
successful  eventually,  to  upset  these  plans. 
The  picture  is  lively,  among  other  features 
there  being  a  knockdown,  two  escapes  from 

explosions,  upsetting  of  a  canoe  by  a  de~- scending  log  and  another  fight.  Good  and 
picturesque  melodrama. 

IN  THE  DAYS  OF  BUFFALO  BILL — 
Chapter  -  13,  entitled  "Trails  of  Peril,'.'  of the  Universal  serial,  opens  with  a  simulated 
buffalo  hunting  contest  between  Buffalo  Bill 
and  one  of  his  plains  confreres.  Of  course, 
the  actual  thing  would  be  out  of  the  ques- 

tion, as  what  remaining  bison  there  are  in 
the  west  are  not  being  subjected  to  any 
slaughter.  There  is  a  furthering  of  the 
plots  and  counterplots  both  in  Washington 
and  in  the  west,  among  the  former  of  these 
being  an  attempted  strike  of  the  railroad 
builders.  Among  the  .characters  introduced 
are  President  Johnson  and  General  Grant. 

THE  NATURAL  BORN  LIAR— Robert 
C.  Bruce  Wilderness  Tale,  Educational  re- 

lease.— One  of  the  lesser  of  its  group.  It  is 
the  tale  of  two  prospectors,  one  of  whom 
has  a  strong  liking  for  reminiscing,  and  the 
latter  entertains  his  companion  of  ten  years 
and  a  .visitor.,  to  .....camp  with  some  of.  his 
experiences... .  The  visitor  to  camp,  by  the 
way,  is  Mr.  Bruce  himself,  disguised  behind 
a  beard  and  attired  in  bewhiskered  pants. 
One  of  the  best  of  the  shots  is  that  of  the 
tops  of  clouds,  seen  from  the  crest  of  a 
high  hill.  Another  is  a  view  of  fish,  big 
fellows,  in  a  Washington  lake. 

WANTED,  A  STORY— Two-part  Pathe 
picture  from  the  studio  of  J.  K.  McDonald 
Productions. — Johnny  Jones  is  starred  in 
this  as  in  former  numbers  of  the  Johnny 
Jones  series.  He  is  supported  by  Gertrude 
Messinger,  Ben  Alexander,  Kenneth  Green 
and  Turner  Savage.  Like  its  predecessors  it 
is  "kid  stuff,"  pure  and  simple.  The  tale, 
is  of  the  manager  who  see'ks  a  script  for  his 
juvenile  players.  A  woman  author  drops 
in  with  a  yarn,  which  she  reads  to  the 
children.  As  she  proceeds  the  five  young- 

sters portray  the  action.  The  picture  hard- 
ly will  have  the  pull  for  older  patrons  that 

it  will  for  the  younger. 

SCREEN  SNAPSHOTS  NO.  15— Pathe  re- 
lease.— The  introductory  section  shows  Sir 

Hall  Caine,  author  of  "The  Christian,"  get- 
ting together  with  Maurice  Tourneur,  who 

is  directing  the  adaptation  of  the  great 
story,  and  Richard  Dix  and  Mae  Busch,  the 

two  American  players  who  went  to  England 
to  participate  in  the  making.  Nazimova 
goes  in  bathing,  leaving  her  husband  and 
Director  Capellani  contentedly  looking  on 
from  the  shade  of  a  great  umbrella.  Later 
the  actress  returns  to  the  arms  of  Mr.  Bry- 

ant, to  the  apparent  dampening  of  his  cloth- 
ing if  not  of  his  spirits.  Mack  Sennett, 

Ford  Sterling  and  Mabel  Normand  are 
shown  in  a  bit  of  old  stuff — the  archaic  kind 
— which  is  very  interesting.  Will  H.  Hays 
greets — on  his  California  journey  last  sum- 

mer— Norma  Talmadge,  Buster  Keaton,  Con- 
way Tearle,  David  Selznick,  Dorothy  Phil- 
lips, Ruth  Roland  and  Jackie  Coogan. 

THE  RADIO  KING— Universal  serial  — 
' '  Saved  by  Science, ' '  the  tenth  episode,  is 
the  final  chapter  of  an  unique  serial.  The 
number  marks  the  clearing  up  of  the  mys- 

tery surrounding  the  man  in  the  cloak,  who 
proves  to  be  the  father  of  Ruth.  Lane  is 
shown  on  what  is  feared  to  be  his  death 

bed  fighting  against  the  "  electrolyzing"  ef- forts of  Marnee,  but  Leyden  finds  a  way 
to  circumvent  the  anarchist.  Marnee  comes 
to  grief.  The  end  of  the  story  shows  Lane 
and  Ruth  at  the  altar. 

THE  MAN  WITH  THE  TWISTED  LIP. 
— Educational  release. — In  this  episode  of 
the  Sherlock  Holmes  series  Eille  Norwood 
and  Hubert  Willis  portraying  Holmes  and 
Watson,  unravel  the  story  of  the  beggar 
who  doubles  as  a  respectable  member  of 
society;  or  how  the  beggar,  about  to  be  dis- covered by  the  wife  who  knows  nothing  of 
his  method  of  acquiring  a  living,  pretends 
to  kill  his  other  self.  The  singular  sight 
is  presented  of  a  man  being  arrested  and 
consigned  to  jail  for  killing  himself.  The 
story  is  well  told  and  will  deeply  interest. 

WOMEN  FIRST— Century  two-part  com- 
edy, released  by  Universal.- — Lee  Moran  in the  role  of  a  hotel  clerk  is  the  chief  figure 

of  this  subject.  The  establishment  in 
which  he  operates  is  well  manned,  but  suf- 

fers from  a  scarcity  of  guests.  The  first 
customer,  a  dude  from  the  city,  flirts  with 
the  daughter  of  the  proprietor  and  the  clerk 
starts  things.  A  fire  breaks  out,  and  from 
that  time  until  the  end  of  the  story  there 
is  so  much  fire  there  is  no  chance  for  any- 

thing else.  The  subject  seems  to  lack  mirth- 
making  qualities. 

SPEED — Patheserial. — The  ninth  episode, 
entitled  "Hit  or  Miss,"  shows  the  rescue 
by  Hutch  of  Lucy  from  the  apartment  in 
which  she  is  imprisoned  and  the  departure 
of  the  two  on  a  motorcycle  in  pursuit  of 
their  elusive  ' '  alibi. ' '  Lucy  boards  the 
train  from  the  motorcycle,  but  Hutch  is 
thrown  to  the  water  as  the  cars  pass  over 
a  bridge.  The  number  is  up  to  the  serial's 
high  mark. 

FAIR  WEEK— Hal  Roach  comedy,  one 
reel,  released  by  Pathe. — The  outstanding 
factor  of  this  subject  is  the  shell  game, 

played  with  the  big  boys,  with  walnuts  in- 
stead of  peas.  At  the  county  fair  the  hired 

man  takes  a  tip  from  the  accompanying 
daughter  of  his  employer  and  makes  a  bet 
on  the  wrong  shell.  The  comedy  is  of  the 
rural  sort  all  the  way — and  moderately  fun- ny. 

FLEECED  FOR  GOLD— One  of  the  Ore- 
gon Trail  series,  issued  by  Pathe. — The  best 

thing  in  this  subject  is  the  number  of  sheep 
— flocks  of  'em- — running  through  the  pic- 

ture. In  the  single  reel  there  is  a  preten- 
sion to  a  bit  of  drama,  but  it  is  only  that. 

What  gives  the  picture  value  is  its  scenic 
side,  the  views  of  rolling  sheep-covered  land- scape. 

HENRY'S  BUSTED  ROMANCE— Aesop 's 
Fable  in  Film,  Pathe  release. — -Really  novel, 
the  subject  will  rank  with  the  best  of  this excellent  group. 
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Live  News  of  the  West  Coast 

By  RE  NEE  BEE  MAN 

^*j^±jS i'ONE  announces  that  the 
first  oi  tne  snowy  miter  pictures, 
"Tais,"  is  now  in  the  course  oi  pro- 

uuction,  directed  by  Howard  Mitcneii,  wno 
unected  William  Fox  productions  lor  tnree 
years. 

Tnis  first  story,  "Pals,"  will  feature 
Snowy  Baiter  ana  ins  tamous  horse  "isooni- 
eiang,"  wnicn  is  one  oi  the  most  remarK- 
aoie  noises  ever  used  in  motion  pictures, 
lieautiiui  sets  and  scenery  are  to  be  useu 
in  tnis  production  as  tne  producer  De- 
neves  the  type  of  human  interest  animal 
action  picture,  which  is  something  diner- 
em  irom  the  regular  run  of  production 
today,  snould  go  over  big. 

Mr.  uoidstone  has  clianged  the  title  ot 
the  second  Richard  Talniadge  production 
irom  tiie  "Fire  Eater"  to  the  "Smoite  Eat- 

er." 
The  first  of  the  series  of  the  Talmadge 

productions,  "The  speed  King,"  will  ue 
icitaSiu  in  December.  It  is  tne  biggeoc 
and  the  most  spectacular  picture  ever  pro- 
uuceu  around  tins  star  and  all  that  viewed 
n  oelieve  it  is  going  to  make  a  great  mi. 

great  lavor  as  he  is  very  successiui  in 
screening  iraveiugUeb. 

Tail  Goldstone  announces  the  sale  oi  tne 
SOUUl  alEeiioaii  ligiiLS  on  '  Ubsci  tea  at  lue 
Altar"   to  tne  Argeniine  American  J?'iim 

Dispatches  received  from  Jack  Callicott, 
manager  of  the  Kinema  Theatre,  tos  An- 
geies,  who  recently  organized  and  person- 

ally lead  a  party  of  local  big  game  hunt- 
ers into  the  wilds  of  southwestern  Canada, 

indicate  that  the  quest  for  game  and  mo- 
tion-pictures has  ended,  and  that  an  early 

return  to  this  city  may  be  expected. 
The  party,  primarily  organized  as  a  hunt- 

ing expedition,  was  decidedly  unique  in- 
asmuch as  two  cameramen  with  approxi- 

mately $30,000  of  all  kinds  of  equipment 
such  as  slow-motion  cameras,  graflexes 
and  speed  cameras,  were  taken  to  cover 
the  entire  trip  with  the  camera's  far  reach- 

ing eye.  Mr.  Callicott's  dispatch  tells  of 
great  success.  Grizzlies,  caribou,  moun- 

tain lions,  moose,  bear  and  Dolly  Varden 
trout  were  found  in  adequate  quantities. 
The  camera  followed  every  phase  of  the 
expedition,  and  the  finished  picture  will 
be  released  shortly  after  the  arrival  of  the 
party  in  Los  Angeles.  This  is  Mr.  Calli- 

cott's annual  visit  north  on  hunting  ex- 
pedition and  heretofore  his  scenic  motion 

picture  releases  have  been  received  with 

At  a  time  wiien  tne  re-adjustment  of  tne 
Worm  is  occupying  tne  minus  01  me  great- 

est economists  01  tne  uay,  wnen  cnaos  is 
giving  way  to  greater  narmony,  one  more 
step  iorwaru  in  tins  re-aujusc.weni  ousi- 
ness  is  taiten  Dy  i^eah  .tsairu  s  new  pic- 

ture "wfien  Civilization  .t  ailed, '  wnicn  is 
^uiit  being  completed  at  the  Culver  City 
studios  oi  Thomas  H.  Ince. 

"There  must  also  be  an  advance  in  the 
relations  of  the  men  and  women  of  the 
wond  it  this  old  sphere  is  going  to  be  a 
mucn  better  place  in  which  to  live,"  says 
Miss  Band,  and  she  has  given  the  matter 
much  thought,  when  she  adapted  the  spec- 

ial production  from  a  stage  play  by  Dorian 
Neve. 

"1  have  put  human  nature  to  a  real 
test  in  this  picture — by  removing  all  the 
refinement  of  civilization  and  turning  two 
men  and  a  woman  loose  on  a  deserted 
island  with  a  typhoon  and  an  erupting  vol- 

cano for  companions.  What  happens  as 
the  result,  I  think,  has  some  definite  bear- 

ing on  the  real  value  of  civilization." 

Richard  Walton  Tully,  in  discussing  his 
production  "Omar  the  Tentmaker,"  said, 
"Let  it  be  said  that  in  'Omar  the  Tentmak- 

er,' I  have  produced  a  play  of  reality, — 
not  a  poem  transferred  to  the  screen,  be- 

cause it  is  not  built  on  the  Rubaiyat  of 
'Omar  Khayyam.'  It  is  built  on  the  life 
of  'Omar  Khayyam.' 

"  'Omar  the  Tentmaker'  symbolizes  the 
necessity  for  personal  liberty — a  necessity 
that  existed  in  the  twelfth  century  just  as 

it  exists  today.  It  shows  that  'Blue  Law' advocates  were  active  in  Persia  in  the 
days  of  'Omar  Khayyam'  just  as  they  are 
active  today.  Mr.  Omar  is  not  the  man 
of  the  Rubaiyat  who  preached  alcoholic 
excesses.    He  is  an  astronomer,  a  scien- 

tist, a  seeker  of  the  truth  who  met  with 
marvellous  adventures.  He  loved  and 
lought  and  was  a  real  man,  therefore 
'Omar  the  Tentmaker'  is  lull  of  liie  and 
action.  The  finished  picture  is  a  red-blood- 

ed drama  with  a  spectacular  background 

oi  marvellous  beauty." 

One  hundred  and  fifty  men  from  the  San 
Joaquin  Valley,  Calnornia  who  served  in 
the  world  war  played  the  role  of  State 
militia  for  scenes  in  Viola  Dana's  newest 
starring  picture  for  Metro,  "Noise  in  New- 
boro."  Miss  Dana  and  her  company  were 
on  location  for  10  days  with  these  fellows 
and  Director  Harry  Beaumant  said  he  has 
never  enjoyed  such  co-operation.  In  fact 
the  whole  country  side  were  over  anxious 
to  assist,  the  townspeople  loaned  electri- 

cians to  assist  in  night  filming,  the  country 
jail  was  turned  over  to  the  company  to  use 
as  a  set  and  the  prisoners  were  taken  to 
another  building  while  the  company  were 
at  work. 

Marcus  Loew  is  in  Los  Angeles  on  his 
annual  visit  to  look  over  his  studio  and 
theatre  interests. 

During  his  two  weeks  stay  in  the  West 
a  great  part  of  his  time  will  be  taken  up  in 
looking  at  the  new  Metro  pictures  re- 

cently completed  and  which  will  be  ready 
for  an  early  release. 

Among  these  will  be  "Quincy  Adams 
Sawyer,"  the  S-L  special,  "Peg  'O  My 
Heart"  in  which  Laurette  Taylor  is 
starred;  "All  the  Brothers  Were  Valiant," Ben  Ames  Williams  powerful  sea  story 
which  Irving  Willat  directed,  "Miss  Emmy 
Lou,"  Viola  Dana's  most  recently  com- 

pleted starring  vehicle  and  "Glad  Rags," 
Hunt  Stromberg's  latest  comedy  produc- 

tion starring  Bull  Montana. 
Mr.  Loew  will  also  visit  Mae  Murray 

and  watch  her  working  on  "Jazzmania," 
her  newest  tiffany  production  which  Rob- 

ert Z.  Leonard  is  directing  and  which 
Metro  is  to  release.  He  will  also  view 

the  completed  portion  of  Fred  Niblo's  first 
production  for  Metro,  "The  Famous  Mrs. 
Fair"  and  the  early  episodes  of  Clara  Kim- 

ball Young's  new  Harry  Garson  produc- 
tion for  Metro  "The  Woman  of  Bronze." 

We  could  withhold  the  name  of  this  star,  who  is  posing  as  the  king  of  Yuletide,  and  start 
a  guessing  contest,  but  why  prolong  the  suspense?   Would  you  say  it  is  Charles  Ray? 

Plans  unique  in  the  history  of  filmdom, 
for  a  series  of  films  outlining  important 
phases  of  American  history,  have  been  an- 

nounced by  the  Rockett-Lincoln  Film  Co. 
According  to  this  announcement,  the  con- 

cern, following  the  completion  of  the  life 
of  Abraham  Lincoln,  will  in  the  future  pic- 

ture the  history  of  the  United  States.  The 
subjects  will  cover  the  entire  range  of  the 
country's  history  from  the  days  of  the Revolution  to  the  World  War.  The  plan, 
upon  which  research  has  already  begun, 
covers  almost  the  entire  history  of  the 
growth  of  the  American  Nation.  The  pro- 

ducers have  convinced  themselves  that  the 
demand  is  ready  made  and  awaiting  for the  supply. 

This  program  will  not  conflict  with  the 
plans  of  the  Yale  University  productions, 
says  Rockett,  for  the  reason  that  the  Yale 
films  are  made  primarily  for  non-theatrical 
release,  and  many  of  them  are  short  sub- 

jects, while  the  Rockett  Company  pictures 
kill  all  be  spectacular,  dramatic  subjects 
jf  ten  or  twelve  reels  in  length. 
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Making  the 
Theatre  Pay 

Exploiting  the  Picture  | 

|  Equipping  the  The
atre 

Broadway  and  Mae  Murray  clashed  for  leading  honors  in  this  lobby  decoration  at  the  Majestic  Theatre,  Columbus,  0.,  for  the 
presentation  of  Metro's  "Broadway  Rose."  The  star  of  course  stepped  out  somexohat  in  advance  of  the  far  famed  foot-path.  The miniature  erected  over  the  box  office  made  an  attractive  showing  and  combined  with  the  oil  painting  in  the  latticed  frame  and  two 
boxed-in  displays  of  the  star  in  her  dazzling  castumes  made  up  an  arresting  and  dignified  lobby.  The  panels  used  at  either  side 
of  the  lobby  entrance  were  specially  built  of  cutouts  and  composition  board.    The  framed-in  figures  were  set  against  a  background 

in  which  rings  of  tinsel  were  pasted  on  the  star  design. 

E 

p  1  o  i  t  o 
r  i 

a  1 

AS  demonstrated  over  Manhattan  last  week  there's  a  man  who 
will  write  your  teaser  copy  in  nice  fleecy  letters  'way  up 

against  the  hlue  of  the  heavens.  All  you  have  to  do  is  tell  your 
line  to  the  pilot  and  up  hei  goes  in  a  plane  that  scribbles  out  the 
story  in  smoke. 

IF  Sky  Writing  Is  going  to  drive  the  printed  page  out  of  exist- 
ence all  we  can  say  is  that  we  are  glad  we  did  not  set  out  to 

make  a  career  in  the  printing  end  of  the  newspaper  business. 

AFTER  a  swing  around  the  well  known  "key  ring"  Joe  Brandt 
arrives  at  the  conclusion  that  for  all  around  purposes  the 

novelties  are  the  best  form  of  exploitation  material  the  distribu- 
tor can  give  the  exhibitor.  Accordingly  C.  B.  C.  is  now  specializ- 
ing in  novelties  for  their  forthcoming  releases. 

WHILE  landing  some  good  newspaper  space  on  "A  Blind 
Bargain"  the  Goldwyn  outfit  demonstrated  that  it  takes 

salesmanship  to  sell  fifty-cent  pieces  for  a  quarter.    However,  it's 

quite  natural  that  people  who  practice  wisdom  by  starting  with 
suspicion  should  decide  that  a  man  offering  a  half-dollar  for  a 
quarter-dollar  was  either  a  crook  or  a  cuckoo. 

BECAUSE  he  looks  so  different  in  each  picture  and  because 
about  90  per  cent,  of  the  recent  pictures  either  star  or  feature 

Lon  Chaney,  we  are  beginning  to  believe  that  there's  a  Lon 
Chany  for  every  lot  in  Hollywood. 

LOOKS  like  Harold  Lloyd  has  "put  over"  another  box-oflice 
knockout.  After  the  way  "Grandma's  Boy"  played  Healer 

to  so  many  ailing  houses  is  there  or  is  there  not  something  "sig- 
nificant," as  "Merton  of  the  Movies"  would  say,  in  titling  the 

new  picture  "Dr.  Jack." 
THE  Broadway  Bronchitis  Brigade  is  in  excellent  Cough  and 

many  people  are  wondering  if  it  would  not  have  been  better 
for  John  Barrymore  to  have  done  his  "Hamlet"  for  the  pictures. 

TOM  KENNEDY. 
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"Schade's"  Ads  on  School  Stationery 

Tablet  Exploitation  Puts  Name  and  Message  of  Theatre 

Before    75    Per    Cent,    of    Sandusky  Population 

George  Schade,  owner  and  manager  of 
the  theatre  bearing  his  name  has  just  put 
into  effect  an  exploitation  campaign  which, 
it  is  estimated,  will  put  mention  of  his 
theatre  into  seventy-five  percent  of  San- 
duskey's  homes. 
With  the  opening  of  a  new  school  year 

he  has  gone  after  the  school  children.  He 
has  done  this  by  the  simple  expedient  of 
making  scratch  pads,  or  tablets  as  he  calls 
them,  that  are  used  in  every  classroom  in 
the  country  and  then  taken  home  for 
"home  work." 
The  real  genius  of  the  stunt  is  that 

Schade  has  advertised  his  theatre  in  a  way 
that  not  only  does  not  antagonize  his  fel- 

low merchants  in  the  stationery  line  but 
secures  their  co-operation  by  showing  them 
a  profitable  addition  to  their  merchandise. 
Schade's  tablets  have  been  made  up  in 
regulation  size  and  in  vast  quantities  bear- 

ing advertising  for  the  "Schade"  Theatre, 

Always  a  Good  Show,  the  Home  of  First 
National  Attractions. 
The  combination  of  merchandise  and 

price  was  unbeatable.  The  fact  that  the 
cover  front  carried  a  photograph  of  the 
Schade  Theatre  and  that  the  pad  was  cal- 

led "The  Schade  Theatre  Tablet"  was 
simply  good  civic  boasting  and  helped, 
rather  than  hurt  their  sale  in  Sandusky. 
The  exhibitor  regards  this  tablet  not 

only  a  good  advertiser  for  children  but 
also  good  copy  for  adults  because  he 
figures  that  it  will  go  into  a  majority  of 

Sandusky  homes  and  that  parents'  interest 
in  their  children's  progress  at  school  will 
be  certain  to  see  the  tablet  and  read  the 
advertising. 

For  exploitation  results  alone  the  idea 
would  be  worth  a  good  investment.  Com- 

bined with  the  fact  that  it  is  actually  go- 
ing to  enable  the  exhibitor  to  break  even 

it  furnishes  a  remarkable  example  of 
simple  but  effective  exploitation. 

Gets  Two  Weeks  Publicity 

on  "Remembrance"  Stunt 
Getting  on  the  front  page  of  a  big  city 

newspaper  for  two  weeks  is  a  form  of 
motion  picture  publicity  that  any  exhibitor 
might  covet;  Manager  Brentlinger  of  the 
Strand  theatre,  Evansville,  Ind.,  got  such 

publicity  for  "Remembrance,"  in  the 
"Evansville  Press,"  through  a  "Happiest 
Remembrance"  contest.  "Tell  Your  Hap- 

piest Remembrance"  was  the  3-column 
head  over  the  announcement. 
A  single-page  advertising  tieup  was  used 

twice.  Prizes  of  22  tickets  to  "Remem- brance were  offered.  The  page  was  divided 
into  eleven  boxes,  extending  clear  across 
the  page.  Each  ad  was  limited  to  the  space 
in  the  tiele,  "Remembrance."  Each  letter at  the  Jeff  hand  side  of  the  page,  was 
occupied  by  one  of  the  letters  to  be  found 
in  the  title,  "Remembrance."  Each  letter 
began  the  first  word  in  the  commercial 
advertisement.  The  prizes  were  offered 
for  the  best  substitute  for  the  first  sen- 

tence in  each  ad,  retaining  the  same  ini- 
tial letter  so  that  "Remembrance"  in 

heavy  type  ran  clear  down  the  left  side of  the  page. 

Goldwyn  put  out  some  good  paper  on  "The  Sin  Flood"  and  it  is  being  used,  to  good  purpose  in  display  billing  by  theatres.  At  the  left  is  the  Black- stone  Theatre,  Pittsburg,  Pa.,  lobby  for  the  picture.  The  management  of  the  B  lackstone  usually  takes  advantage  of  the  possibilities  for  display  offered  by  the 
domed  ceiling  of  the  lobby.  For .  "The  Sin  Flood"  a  poster  was  improvised  which  featured  heads  of  the  characters.  A  display  frame  showing  photographs and  newspaper  accounts  of  famous  Hoods  was  given  prominent  placement  in  the  display.  At  the  left  is  the  America  Theatre,  Colorado  Springs,  Col.,  showing 
effective  use  of  the  twenty-four  sheet  on  the  front  of  the  house. 

C.  B.  C.  to  Specialize  In 

Exploitation  Novelties 

Articles  for  the  exploitation  of  "Only  A 
Shopgirl"  are  being  added  to  every  day,  and 
the  C.  B.  C.  Film  Corporation  announces 
that  co-incident  with  the  launching  of  this 
second  of  the  Six  Box  Office  Winners  in 
any  territory  all  the  novelties  of  an  un- 

usual number  and  variety  will  be  actually 
ready  for  use  at  the  same  time. 

Listed  among  these  are  balloons  of 

varying  shapes  and  sizes  imprinted  "She 
may  be  Only  a  Shopgirl  but  she'll  keep 
you  up  in  the  air."  There  are  also  shop- 

ping cards  for  the  women  and  memoran- 
dum cards  for  the  men;  two  colored  blot- 
ters; shopping  bags;  soap,  properly  im- 

printed; wrist  watch  give-aways  for  tie- 
ups  with  local  department  and  jewelry 
stores. 
It  is  also  announced  that  two-color 

heralds  are  in  process  of  preparation,  and 
that  the  stack  of  novelties  will  be  added 
to  from  day  to  day  so  that  there  will  be 
an  ever-increasing  variety. 

Gordon  Conrad,  who  operated  the  Town  Hall  in  Melbourne,  Australia,  with  all  the  dash  and  spirit  of  the 
liveliest   showman,    wanted    to    startle   people    into    attention   to    his   offering    of    Paramount's  "Saturday 
Night."     That  was   Conrad's  intention   and  for  evidence   as  to  whether   he   attained   his   goal   look  no 

further  than  the  float  reproduced  above.    Yes,  she's  alive. 
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Not  every  theatre  man 
is  permitted  to  make 
frontal  displays.  City 
ordinances  interfere 
sometimes.  On  the  other 
hand  not  every  theatre 
man  is  convinced  of  their 
value.  But  in  either  even- 

tuality there  can  be  nothing  but  the  con- 
clusion that  the  two  examples  of  elaborate 

street  displays  shown  on  this  page  reach 
a  high  mark  in  accomplishing  the  full  pur- 

pose for  which  they  were  built.  The  home 
of  Uncle  Tosh  himself  appeared  on  the 
streets  of  Waltham.  Mass.,  when  Manager 
J.  F.  Heinlein  erected  the  setting  shown 
above  Over  the  front  of  the  Central 
Square  Theatre  for  his  run  of  Paramount' s 

Stepping  to  the  Front 

Displays  which  Invade  the 

Streets  with  the  Color  and 

Atmosphere  of  the  Shoiv 

"The  Old  Homestead." 
The  display  reproduced 
above  seems  an  especial- 

ly good  handling  of  a 
double  bill  feature.  The 
Hippodrome.  Ft.  Worth, 
Texas,  had  a  wall  across 
the  front  of  the  lobby  at 

the  street  line  and  demoted  space  at  either 
side  of  the  gateway  to  the  two  pictures 
shoivn.  The  wall  was  built  of  composition 
board.  Cutouts  from  the  paper  wns  pasted 
up  and  mounted  on  top  of  the  wall.  These 
were  removable  and  the  setting  thus  was 
made  available  for  use  with  other  attrac- 

tions. First  National's  "Home  Talent"  and 
"The  Foolish  Matrons"  were  billed  in  this 
way  as  the  ttco  features  of  the  program. 
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The  truck  which  ballyhooed  American  Releasing  Corporation's  "When  the  Desert  Calls"  in  the  streetj 
of  New  York  and  the  "atmosphere"  atop  the  marquee  of  the  Cameo  Theatre,  where  this  picture  played a  two-week  stand. 

Theatre  Starts  Uplift-Week 
Mayor  Proclaims,  Clergymen  Declaim  and  All 

Scottsbluff  Gets  "The  Old  Homestead^  Idea 
This  went  on  the  front  page  of  the  local 

daily  along  with  statements  by  leading 

clergymen  and  other  members  of  the  "up- 
lift" to  the  effect  that  the  delightful  fresh- 

ness of  the  old  age  had  degenerated  into 
brassy  jazz. 

The  American  Legion  got  out  its  mem- 
bership in  khaki  and  staged  a  parade  Sat- 

urday morning  in  which  a  float  with"  a  model old  homestead  built  on  it. 

That  night  the  American  Legion  held  an 
Old  Homestead  Barn  Dance.  The  next  day, 

the  Sunday  before  the  opening,  every  min- 
ister in  town  spoke  of  "The  Old  Home- 
stead, ' '  its  joys,  its  sorrows,  its  tribulations, 

but  always  of  its  cleanliness  and  whole- someness. 

Eicketson  tied  up  enough  merchants  for 
co-operative  ads,  so  on  the  Monday  of  the 
opening  the  newspaper  had  a  special  four- 
page  section  with  everybody  advertising 
Old  Homestead  Bargains  at  a  dollar  a 
throw. 

Not  one  but  six  events  were  staged  by 
Manager  Billy  Ostenberg  of  the  Orpheum 
and  Exploiteer  Eick  Eicketson,  which  put 
over  ' '  The  Old  Homestead ' '  with  a  bang  in 
Scottsbluff,  Neb. 
:  Following  a  similar  campaign  staged  in 
'Longmont,  Colo.,  Eicketson  sold  Mayor 
Deutsch  on  an  appeal  for  the  town  to  return 
to  the  moral  code  and  standards  of  "The 
Old  Homestead."  The  idea  "took"  im- 
mediately. 
Mayor  Deutsch  immediately  issued  this 

proclamation: 
' '  This  is  an  age  of  Homes  and  any  effort 

made  to  strengthen  and  brighten  the  home 
must  add  to  the  happiness  and  prosperity 
of  the  people.  More  happy  homes  means 
less  viciousness  and  more  law-abiding  peo- 

ple. The  Old  Homestead,  be  it  a  dug-out 
or  a  siddy,  was  a  happy  home  and  I  trust 
that  this  "home  week"  we  may  bend  our 
efforts  toward  developing  more  happy  homes. 
Make  your  home  happy  and  the  world  will 
be  brighter  for  us  all." 

Jensen  and  Von 

Herberg  Launch 

"Greater  Season" 
Jensen,  and  von  Herberg  operating  five 

houses  in  Portland,  Ore.,  have  just  put  over 
one  of  the,  if  not  the,  biggest  and  most 
effective  publicity  campaigns,  in  the  history 
of  pictures  on  the  west  coast. 

For  two  weeks  or  more  before  the  secret 
was  revealed,  a  series  of  blind  ads  were  run 
in  the  local  newspapers  with  this  statement 
— "It  starts  on  Nov.  25th  at  5."  A  large 
electric  sign  on  the  main  corner  in  town, 
carried  the  same  message,  and  people  be- 

gan to  ask  each  other  what  the  cryptic 
statement  meant.  Then  twenty  telephone 
operators,  called  up  every  number  in  the 
city,  and  announced  the  same  thing.  By 
this  time  the  phrase  was  on  everyone's  lips; 
and  many  were  the  guesses  that  were  heard 
on  every  side. 
Now  the  secret  is  out.  A  handsome  little 

booklet,  called — Entertainment  De  Luxe — 
was  distributed  to  a  select  mailing  list,  and 
others  were  enabled  to  get  a  copy  at  any 
of  the  firm's  theatres  by  asking  for  them. 
Silk  badges  were  given  out,  and  the  em- 

ployees of  the  different  houses  wore  them. 
That  the  plan  gives  great  promise  of  in- 

creased business,  is  evinced  by  the  fact  that 
telephone  officials  state  that  personal  tele- 

phone calls  have  increased  4%,  by  those 
wishing  more  information  on  the  subject. 
The  booklet  gives  a  partial  list  of  the 

big  super-features  this  corporation  have  se- 
cured for  an  early  showing.  The  various 

houses  are  described,  and  the  personnel  of 
each,  such  as  musicians,  managers,  etc. 

Advertises  For  Lost  Rings 

Wedding  rings  but  no  bells  was  the  tragic 
little  exploitation  campaign  unearthed  by 
Manager  H.  H.  Wilson  of  the  Sherman 
Theatre,  Sullivan,  Ind.,  in  connection  with 
the  showing  of  First  National's  "Man, 
Woman,  Marriage."  Ten  ten  cent  rings 
were  tossed  around  the  city's  streets  and 
then  advertised  for  in  the  "Lost  and 
Found"  columns  with  a  reward  if  they 
were  returned  to  Dorothy  Phillips  care  of 
the  Sherman  Theatre.  The  reward  was  paid 
— a  pass  to  the  picture. 

An  immensely  successful  hook-up  with  the  local  post  of  the  American  Legion  enabled  the  Sigma  Theatre,  Lima,  O.,  to  record  some  fine  returns  with  First 
National's  "Skin  Deep."     The  photograph  shows  the  way  the  attraction  was  ballyhooed  by  the  drum  corps  of  the  post,  which  paraded  and  gave  concerts 

under  the  "Skin  Deep"  banners, 
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Recent  Features  Of  The  Window  Displays 

The  window  at  the  left  shows  how  much  of  the  merchant's  display  the  showman  may  obtain  through  arranging  a  setting  that  has  attraction  value.  Manager James  Tallman  of  the  Victoria  theatre,  Stubenville,  O.,  built  a  miniature  cabin  with  a  layout  of  enlarged  scene  stills  practically  appropriated  a  valuable 
advertising  display  for  Paramount's  "The  Old  Homestead,"  At  the  right  is  a  n  elaborate  fashion  display  to  feature  Irene  Castle  gowns  in  a  tieup  with  the 
Rialto  theatre,   San  Antonio,  Texas,  for  the  engagement  of  Hodkinson's  "Slim   Shoulders"  and  the  Fashion,  Promenade. 

Libson's  Walnut  Theatre,"  Cincinnati,  O.  Featuring 
Goldwyn's   "Remembrance"   this  tieup  was  used  to      The  theatre  has  access  to  the  window  space  of  every  conceivable  store.    A  little  imagination  will  supply 
■jointly  boost  the  show  and  a  sale  of  old-time  ballads      the  idea  which  hooks  up  the  picture  with  the  merchandise  in  the  window.     The  above  window  display 

and  song  records.  in  an  automobile  accessories   store,   in,  which    Universal's    "The    Storm"   was   prominently  featured,  was arranged  by  the  Garrick  Theatre,  Duluth,  Minn. 

The  druggist,  the  grocer  and,  the  music  dealer  accord,  for  their  own  benefits,  their  window  space  to  displays  of  picture  attractions.  At  the  left  is  an  especially 
attractive  arrangement  featuring  First  National's  "Skin  Deep"  at  the  Mary  Anderson  Theatre,  Louisville,  Ky.  Cutouts  from  the  striking  three-sheet  issued by  the  company  made  a  colorful  central  figure  to  build  around.  In  the  center  is  a  grocery  store  making  an  unusually  big  splurge,  thanks  to  the  stimulation 
injected  into  a  campaign  for  a  National  Biscuit  product  which  has  the  same  name  as  First  National's  "Lorna  Doone."  At  the  left  is  shown  a  new  arrange- 

ment for  music   store   displays.     Copies  of   the  music   were  folded   together   to  form  parasol  shape.     The  music  displayed  is  the  "Eternal  Flame"  song  and photographs  of  Norma  Talmadge  were  centered  on  the  odd-shaped  pieces. 
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Now  look  what  the  press  agents  have  done!   .Gone  right  in  and  put  "Douglas  Fairbanks  in  Robin  Hood into  the  curriculum  of  the.  New  York  City  Schools.     The  photograph  shows  a  class  in  one  of  the  New 
York  Schools  using  posters  from  United  Artists;  offering  as  charts  for  study  of  the  manners  and  customs of  England  in  the  twelfth  century. 

The  Rivoli  Thea- 
tre, Columbia,  S. 

C.  specialized  in 
paper  and  display 
frames  to  advertise 
Hodkinson's  "Slim 
Shoulders"  and  the 
fashion  promenade. 
The  Rivoli  is  one 
of  the  theatres 
which  puts  the  at- 

traction over  to  a 
successful  engage- 

ment during  its 
tour  of  the  South. 

Manager's  Sales  Arguments 
Convince  College  Faculty 

E.  A.  Keene,  manager  of  the  Oxford 
Theatre,  Oxford,  Ohio,  put  over  First  Na- 

tional's "Lorna  Doone"  by  exploiting  it 
through  personal  efforts  among  members 
of  the  faculties  of  the  various  educational 
institutions  located  in  his  town. 

In  Oxford  are  located  three  large  col- 
leges, including  Miami  University  and 

Western  College  for  Women.  The  student 
population  is  almost  as  large  as  the  citizen 
population  of  the  town.  On  booking  the 
feature  Keene  made  a  personal  visit  to 
the  dean  of  the  university  and  presented 
his  case  in  the  following  light: 

"Lorna  Doone,"  being  a  faithful  adapta^ 
tion  by  Maurice  Tourneur,  director  of  "The 
Last  of  the  Mohicans,"  of  a  literary  classic, 
deserved  the  favor  of  the  educators.  Mr. 
Keene  felt  that  it  was  his  duty  to  call 
attention  of  the  teachers  to  the  fact  that 
he  was  making  a  special  effort  to  present 
this  picture  during  National  Book  Week 
and  that  the  educators  would  appreciate 
his  informing  them  of  his  plans.  He  had 
arranged  a  special  matinee  to  show  the 
picture  to  members  of  the  faculties  of  the 
various  educational  institutions  before  the 

regular  showings.  If,  on  seeing  "Lorna 
Doone"  the  teachers  found  it  of  educa- 

tional value,  they  might  wish  to  recom- 
mend it  to  their  students. 

Keen  reported  that  he  did  the  biggest 
Monday  and  Tuesday  business  of  the  year. 

A  piece  of  staging  in  the  best  R.  H.  Burnside  manner  was  a  feature  of  the  presentation  of  Universal's 
"Foolish  Wives"  at  the  New  Oxford  Theatre,  London.'  The  picture  played  a  six-weeks  engagement  at this   house,   which  is   under   the   management  of   C.    B.    Cochran.     The   tableau   shown   above   served  as 

a  prologue  for   the  picture. 

School  Board  Co-operates 
Unique  and  valuable  exploitation  for  the 

showing  of  Goldwyn's  John  Barrymore 
picture,  "Sherlock  Holmes,"  at  the  Acad- 

emy theatre,  Lynchburg,  Va.,  was  obtained 
by  Manager  Accrossinni  in  a  tie-up  with 
the  School  Board. 

Mr.  Accrossinni  arranged  with  the  school 
board  to  give  a  special  showing  at  ten 
o'clock  Tuesday  morning  for  every  school 
child  that  wished  to  see  it.  The  children 
were  to  be  excused  from  school  long 
enough  to  see  the  photoplay  screened. 
The  chilren  were  to  pay  the  regular  price 
for  children's  tickets  to  the  Academy,  25 
cents.  Of  this  amount,  ten  cents  was  to 
go  to  the  theatre  and  fifteen  cents  to  the 
School  Entertainment  Fund.  The  pupils 
bought  the  tickets  from  their  teachers,  the 

latter  retaining  the  school's  share  of  fifteen cents  for  each  ticket. 

Scrapes  Walls  to  Make 

Room  for  "Skin  Deep" 
Sid  Lawrence,  former  First  National  ex- 

ploitation agent,  is  putting  his  experience 
in  the  field  to  excellent  use  as  manager 
of  the  Isis  Theatre,  Grand  Rapids,  Mich. 

During  the  ■  un  of  First  National's  "Skin 
Deep"  the  manager  was  having  the  house 
re-papered,  so  he  used  old  and  new  oblong 
strips  of  wall  paper  and  had  the  backs 
printed  to  read:  "We  are  scraping  the 
wall  paper  off  our  walls  to  make  room 
for  the  crowds  that  will  want  to  see  'Skin 
Deep.'  "  This  was  given  out  to  patrons  the 
week  before  the  picture  opened. 
The  new  angle  that  Lawrence  worked 

in  on  this  stunt  was  in  allowing  patrons 
who  wished  to  select  their  sheet  from  any 
particular  kind  of  paper. 
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The  Missouri  Theatre,  St.  Louis,  offers  its  first  lobby  display  of  the  winter  season.  Attracting  attention 
to  Paramount's  "The  Loves  of  Pharaoh,"  it  is  notable  for  simplicity  and  effect,  and  is  reported  to  have created  more  talk  than  any  display  previously  made  by  this  theatre.  An  out  of  town  exhibitor  offered  to 
buy  the  scenic  properties  for  his  theatre.  The  setting  was  designed  by  Herscel  Stuart,  Managing 

Director  and  his  assistant  Mr.  L.  Lanning. 

A  "Clothing  Shower"  Ties 
Up  Theatre  and  Newspaper 

Tying  up  with  the  Courier-Journal,  the 
Mary  Anderson  Theatre,  Louisville,  Ky., 
secured  reams  of  free  publicity  by  pro- 

moting in  conjunction  with  their  "Armis- 
tice Week"  celebration  2l  "Clothing  Show- 

er" for  the  benefit  of  the  needy  ex-service 
men  of  Louisville  during  the  run  of  "Skin 

Deep." 

Thru  the  medium  of  newspaper  stories 
and  special  letters  sent  to  the  various 
merchants  of  Louisville,  an  appeal  was 
made  for  new  clothing  which  would  be 
turned  over  to  ex-service  men  who  are  in 
need.  The  American  Legion  participated 
in  the  Mary  Anderson  Courier-Journal 
"Clothing  Shower." 
The  Legion  Rehabilitation  Committee 

was  placed  in  charge  of  distributing  -the 
clothing  secured  as  result  of  the  shower. 
Each  merchant  who  contributed  to  this 
drive  was  given  several  cards  for  display 
in  his  window  attesting  the  fact  that  he 

had  participated  in  the  "Clothing  Shower," as  a  token  of  appreciation  to  those  who 
served. 

This  lobby  display  was  designed  by  Arthur  E.  Weldt,  Strand,  Waterloo,  Iowa.    A  lattice  work   built  around  the   box-office   had   the   exterior  appearance   of  a 
summer  house.    The  interior  as  shown  in  the  photo  at  the  left  furnished  with  the  "flame  candle"  for  the  presentation  of  First  National's  "The  Eternal  Flame." 
It  was  such  a  successful  attraction  that  the  display  was  held  over  for  the  showing  of  Associated   Exhibitor's  offering  of   Harold   Lloyd  in   "Grandma's  Boy," for  which  it  made  up  to  represent  a  scene  from  the  play  as  illustrated  in  the  photo  at  the  right. 

Dogs  Still  Popular  As 

Ballyhoo  For  Strongheart 
Two  cities  have  already  expounded  the 

police  dog  hook  up  on  First  National's 
"Brawn  of  the  North,"  Detroit  where  the 
picture  played  the  Capitol  Theatre  and  Oak- 

land where  the  picture  was  shown  at  the  T 
&  D  Theatre. 

In  Detroit  a  street  ballyhoo  was  used  of 
two  police  dogs  with  blankets  led  by  a  man 
in  a  yellow  jacket,  marking  what  is  al- 

leged to  be  the  first  time  that  street  bally- 
hooing  has  been  usei  in  conjunction  with 
the  Kunsky  houses.  Manager  Moule  of  the 
Capitol  personally  sponsored  the  stunt.  It 
cost  $4.50. 

At  the  T.  &  D.  Theatre,  Oakland,  the 
manager  tied  up  with  the  owner  of  the 
Oakland  Tribune  who  was  himself  a  keen 
dog  enthusiast.  The  result  was  a  regular 
bench  show  at  the  theatre,  in  which  the 
Tribune  took  a  prominent  part.  Attempts 
were  made  to  pick  the  dog  who  most  resem-  The  "sweet  potato  matinee"  steps  forward.  The  photo  shows  the  turnout  of  youngsters  all  carrying  their 
bled  Plash   the  wonder  animal  admission  price  to  the  Colonial  theatre,  Vidalia,  Ga.,  for  a  special  showing  of  the  Patheserial  "The  Timber 
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The  Voice  of  the  Box  Office 

How  the  Latest  Releases  Are  Being  Received  Throughout  the  Country 

"ANNA  ASCENDS" 
(Paramount) 

PRINCESS,  DENVER,  COLO— Average business.    Showed  all  week. 
Exploitation.— Newspaper  ads  and  lobby 

displays. 
STRAND,  SCRANTON,  PA.— A  three 

days'  run  and  crowds  were  average. 
Exploitation. — Lobby,  posters,  big  adver- tisements. 
ARCADIA,  PHILADELPHIA,  PA— Ad- 

mission 50  cents.    Good  houses  all  week. 
Exploitation. — Double  newspaper  space and  window  cards. 
Short  Subjects.— " The  Speeder"  (Com- 

edy), Pathe  News,  and  "Provident  Life" 
(Stanley  Made). 
Daily  Press  Comments. — Alice  Brady  is 

the  whole  show. — Ledger.  It  is  exciting 
melodrama,  with  a  good  colorful  story,  if 
not  altogether  novel. — Inquirer. 

"ALWAYS  THE  WOMEN" 
(Paramount) 

PALACE,     BETHLEHEM,     PA.— Audi- 
ences fair  sized  and  interest  maintained. 

Exploitation. — Sheik  stuff  played  up. 

"ANOTHER  MAN'S  SHOES" 
(Universal) 

COLUMBIA,  SEATTLE,  WASH.— Admis- 
sion 25-35  cents.  Played  to  ordinary  busi- 
ness for  four  days,  against  very  heavy  com- 

petition. 
Exploitation. — Regular  newspaper  space, 

lobby  trim. 
Short  Subjects. — "A  Bully  Pair,"  (com- 

edy), the  "Mirror"  depicting  the  Birth  of 
Aviation,  "With  Eod  and  Gun  Afield  and 
Stream"  (Hodkinson  novelty  scenic),  In- ternational News. 

Press  Comments. — It  is  an  action  picture 
that  has  the  dramatic  ability  and  fineness 
necessary  in  a  successful  novel. — Times 

"THE  BEAUTY  SHOP" 
(Paramount) 

RIALTO,  PORTSMOUTH,  VA.— Three 
days  to  fair  business. 

Daily  Press  Comment. — A  remarkable  cast 
and  an  extraordinary  picture. — Virginian Pilot. 

"THE  BOND  BOY" 
(First  National) 

COLONIAL,  ALLENTOWN,  PA.— Quite 
a  success  and  many  "repeats"  seen  in crowds. 

Exploitation. — Devoted  to  star  and  to  the 
thrills  in  the  picture. 

"BROADWAY  ROSE" 
(Metro) 

GRAND  CENTRAL,  WEST  END  LYRIC, 
CAPITOL,  ST.  LOUIS,  MO.— Admission  30- 
40-50  cents.  Drew  very  good  attendance 
both  matinee  and  night. 

Exploitation. — Billboards,  window  cards, 
advance  flashes  on  screen,  street  car  ads, 
regular  newspaper  space  with  display  on 
Saturday  and  Sunday. 

Short  Subjects. — Topics  of  the  Day,  Pathe 
Weekly  and  News,  Vocal  Solo,  "The  Speed- 

er," a  comedy. 
Daily  Press  Comments. — The  story  is  a 

variation  on  a  theme  that  has  been  often 
used. — Star.  Lloyd  Hamilton,  steals  the  hon- 

ors from  Mae  Murray,  his  distinguished 
contemporary — "The  Speeder,"  Hamilton's 
new  comedy,  serves  to  keep  audiences  in  a 
continuous  uproar  for  two  reels. — Globe- Democrat. 

What  They 

Give  the 

Public 

METROPOLITAN  THEATRE Atlanta,  Ga. 
1.  Overture — Second   Hungarian  Rhapsody 
2.  Kinograms — News  and  Views  of  Interest 
3.  Literary    Digest's   Fun   from   the  Press 4.  My  Boy 
5  Soprano — Giannina    Mia — The  Firefly 

(Friml) 6.  Feature — Rags   to  Riches  ,, 

KINEMA  THEATRE 
Los  Angeles,  Calif. 

1.  Overture 
2.  Kinema  Pictorial  Review 
3.  Topics  of  the  Day 
4.  Piano  Selections 
5.  Prizma — Old  Glory 
6.  A  Novelty  Musical  Revue 
7.  Feature — Brawn  of  the  North 

CAPITOL  THEATRE 
St.  Paul,  Minn. 

1.  Overture — Mignon  (Thomas) 
2.  The  Miracle  Scene 
3.  Capitol  Digest — Current  Events,  Interna- tional News  and  Daily  News  Pictorial Weekly 

4.  Organ    Novelty — My  Buddy 
5.  Lloyd  (Ham)  Hamilton  in  The  Educator 6.  La  Parisienne — Original  French  Revue 
7.  Feature — The  Impossible  Mrs.  Bellew 
8.  Organ  Exit — Romany  Love 
9.  Noonday  Organ  Recital — Arthur  Koerner 10.  Endurance 

BRANFORD  THEATRE Newark,   N.  J. 
!        1.  Branford's  Review  of  Events I        2.  Topics  of  the  Day 
I        3.  Soprano  Solo — Kathlyn  Holey 

a)  Yesterday  and  Today  (Spross) 
b)  Absent  (Metcalf) 

1        4.  Scenic — Trumph's    Ace  High 5.  Dorothv  Kenton — the  Girl  with  the  Banjo 
6.  Buster  "Keatnn  in  The  Frozen  North 7.  L.  Wolfe  Gilbert  presents  Mona  Sunshine. 

the  miniature  Soohie  Tucker  in  her  in- 
terpretation of  the  big  song  success — The  Natchez  and  the  Robert  E.  Lee. 

8.  Feature-^-Anita  Sewart  in  The  Woman  He 
Married 9.  Overture — Force  of  Destiny  (Verdi) 

CHICAGO  THEATRE 
Chicago,  111. 

1.  Overture — Pagliacci  (Leoncovallo) 2.  Cartoon 
3.  Specialty 
4.  Scenic 
5.  Organ  Solo — Lost 6.  Weekly 
7.  Specialty — Duet — La  Forza  del  Destmo 8.  Feature — Sherlock  Holmes 
9.  Digest 

GRAUMAN'S  RIALTO Los  Angeles,  Calif. 
1.  Overture — When      Knighthood     Was  in 

Flower 2.  Pathe  Weeklv 
3.  Organ  Recital 4.  Feature — When      Knighthood      Was  m 

Flower 

MISSION  TREATRE 
Losi  Angeles,  Calif. 

1.  Review — News    from     Here,    There  and 
Everywhere 

2.  The  Mirror — A    record    of    the  Cinema's 
Past  and  Present.     Subject :   San  Fran- cisco Fire  of  1906 

3.  Organ  Solo — Carolina  Home 4.  The  Price  of  Progress 
5.  Man    vs.    Beast — an    excursion    into  the African  Jungle 

6.  Song  Recital — a)  Duet — Sunrise  and  You 
b)  Soprano  Solo c)  Tenor  Solo 
d)  Duet — Suzanna 7.  Feature — Dr.  Jack 

"BROAD  DAYLIGHT" 
( Universal) 

NEW  OLYMPIC,  BUFFALO. — Admission 
15  to  35  cents.  Manager  T.  Cecil  Leonard 
put  on  such  a  strong  bill  that  patrons  were 
drawn  to  it  by  its  quality  as  well  as  quan- 

tity. For  good  measure,  Mr.  Leonard  tacked 
on  ' '  Wolf  Law, ' '  starring  Frank  Mayo. 
Exploitation. — Some  attractive  newspaper 

ads,  billboards,  window  cards,  big  flash  on 
front  of  house,  lobby  display. 

Short  Subjects. — "Hello  Judge,"  a  Cen- 
tury comedy,  "Fun  from  the  Press,"  "In- 

ternational News." Daily  Press  Comment. — Before  the  story 
of  "Broad  Daylight,"  begins  the  audience 
is  asked  to  believe  that  life  is  full  of  im- 

probable things  and  that  the  situation  in  the 
picture  was  taken  from  police  records. 
Those  in  the  audience  who  twisted  their 
minds  as  the  caption  suggested  probably 
found  the  film  entertaining.  Those  who 
didn't,  probably  didn't. — Courier.  It  con- veys with  a  punch  that  there  are  but  two 
ends  to  the  career  of  a  crook;  the  gray 
dawn  of  death  or  the  broad  daylight  of 
reason. — Express.  A  story  of  crime  and 
criminals  and  how  they  live  in  real  life  and 
not  between  the  pages  of  fiction  books. — Evening  News. 

"BRAWN  OF  THE  NORTH" (First  National) 
COLORADO,  DENVER,  COLO.— Shown 

during  the  week  and  drew  good  crowds. 
Exploitation. — Newspaper  stories  and  ad- 

vertisements.   Also  lobbv  displays. 
KINEMA  THEATRE,  LOS  ANGELES. — 

Admission  25-35-55,  25-35-55-80  cents.  Very 
good  business,  not  so  big  the  first  part  of 
the  week  but  built  toward  the  end.  Line-up 
three  nights.  Matinees  very  good.  80-ad- 
ditional  24-sheets  on  the  boards,  the  Kinema 
and  the  producers  going  50-50.  10,000  post 
cards  sent  out  in  a  tie-up  with  the  Sat.  Eve. 
Post  page  ad.  Will  hold  over  for  the  sec- ond week. 

Short  Subjects. — Kinema  Pictorial  Re- 
view, Topics  of  the  Day,  Co-Operative  Film 

Exchange,  "Old  Glory." Press  Comments. — Tense  situations  gives 
the  story  an  unusual  interest. — Express.  It 
is  during  the  scenes  in  which  human  life  is 
eliminated  that  the  feature  has  its  greatest 
fascination  for  the  mind  whcih  thrills  to  the 
unusual. — -Examiner.  The  story  is  much  bet- 

ter than  "The  Silent  Call,"  the  photogra- 
phy is  beautiful  beyond  words  and  there  are 

some  vividlv  dramatic  moments. — Times. 
LIBERTY,  PORTLAND,  ORE. — Admis- 

sion 25-35  cents.  Very  good  business  for  the 
entire  week. 

Exploitation. — Canvas  picture  of  dog's 
head  above  marquee,  illuminated  with  elec- 

trics at  night,  drew  considerable  attention. 

Ability  of  dog,  exploited  in  news  ads.  Lob- 
by stills,  window  cards,  and  big  posters. 

'Short  Subjects. — News  (Universal), 
Screen  Snap  Shots,  (Pathe). 

Press  Comments. — A  production  rich  in 
scenes  of  the  long  snow  trail. — Journal.  The 
rescue  of  the  baby  from  the  wolves  is  a  new 
thrill  on  the  screen,  and  puts  Strongheart 

in  a  class  by  himself  when  it  comes  to  ca- 
nine actors. — Telegram.  Situations  that  would 

require  the  very  best  artistrv  from  human 
actors  are  given  to  Strongheart. — Oregonian. 

"CLARENCE" 
( Paramount) 

SAXE'S  STRAND,  MILWAUKEE— Ad- 
mission forty  cents  until  6.15,  after  which, 
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55  cents.  Excellent  business  during  entire 
week  at  matinee  and  evening  performances. 

Exploitation. — Lobby  display,  newspaper 
advertising  in  all  dailies  and  Sunday  papers; 
billboard;  street  car  and  window  cards. 

Short  Subjects. — Christie  comedy  ' '  Chop 
Suey;"  First  National  Kinograms  and 
Sketchograms. 

Daily  Press  Comments. — Booth  Tarking- 
ton, William  ie  Mille,  and  a  goodly  sec- 
tion of  the  screen's  planetary  system  have 

combined  to  make  a  real  picture  of  the 
American  family  with  the  broad,  tolerant 
humor  that  only  a  spectator  can  muster. — 
Journal.  The  story  is  a  delightful  comedy 
making  up  in  humor  what  it  lacks  in  plot. 
Wallie  Reid's  interpretations  of  Clarence  is 
expert. — Wisconsin  News. 
RIALTO,  DENVER,  COLO— Good  busi- 

ness at  both  afternoon  and  evening  per- 
formances. 

Exploitation. — Newspaper  write-ups  fea- 
turing Booth  Tarkington  as  author  and 

newspaper  ads. 
GRAND,  WILMINGTON,  N.  C— Admis- 

sion 20-35  cents.  Three  days  to  very  poor 
business. 

MARK  STRAND,  ALBANY,  N.  Y. — Ad- 
mission 30-60  cents.  Did  only  fair  business. 

No  extra  exploitation. 
Short  Subjects. — "The  Pirate"  (comedy), 

Topical  News. 
Daily  Press  Comments. — One  of  the  most 

delightful  programs  of  the  season. — Knick- erbocker Press.  Strand  audiences  relished 
this  whimsical  story  by  Booth  Tarkington, 
with  its  odd,  timid,  mysterious  hero — Times- 
Union.  The  story  has  lost  nothing,  but 
rather  gained  by  the  elaborate  filming  of 
it. — Journal. 
HOWARD,  ATLANTA,  GEORGIA— Ad- 

mission 30-40  cents.  Monday  opened  with  a 
flourish  at  the  Howard,  and  the  last  evening 
performance  found  hundreds  waiting  for 
seats. 

Short  Subjects. — Pathe  News  and  Pithy 
Paragraphs. 

Press  Comments. — Mr.  Eeid  rarely,  if 
ever,  has  been  seen  to  better  advantage 
and  the  work  of  his  associates  in  the  film 
was  decidedly  pleasing. — -Atlanta  Journal. 
"Clarence"  is  thoroughly  enjoyable  and 
essentially  a  delightful"  family  picture. — At- lanta Georgia. 
SHEA'S  HIPPODROME,  BUFFALO. — 

Admission  20-50  cents.  Opened  to  capacity 
business  and  continued  to  attract  good  busi- 

ness for  the  half  week  run.  Guy  Bates 
Post  in  "The  Masquerader,"  was  put  on 
the  last  half  and  brought  in  overflow  au- diences. 

Exploitation. — Newspaper  advertising, 
special  stories  in  newspapers,  window  cards, 
billboards,  lobby  display. 

Short  Subjects. — "Bow-Wow,"  a  Mack 
Sennett  Comedy,  Hippodrome  Review  and 
Courier  Camera,  showing  local  events. 

Daily  Press  Comment. — As  Clarence,  Reid 
does  some  excellent  character  work,  and  is 
the  whimsical  jack  of  all  trades  that  Tar- 

kington apparently  intended  he  should  be. — 
Enquirer.  Wallace  gives  a  performance  that 
is  better  than  one  would  expect  of  him  after 
seeing  him  in  innumerable  pretty  boy  roles, 
and  Booth  Tarkington 's  comedy  has  been 
put  in  to  the  movies  sensibly  and  in  keep- 

ing with  the  spirit  of  the  stage  play. — Even- 
ing News.  Booth  Tarkington  gave  the  stage 

one  of  the  greatest  stage  successes  in  ' '  Clar- 
ence," and  Clara  Beranger  has  transferred 

the  story  to  the  screen  retaining  all  its 
wholesome  humor. — Express.  It  is  one  of 
the  finest  light  comedies  of  the  season. — Courier. 

"THE  CURSE  OF  DRINK'9 (Weber  &  North) 
LOEW'S  GLOBE  THEATRE,  BOSTON, 

MASS. — Has  played  to  two  weeks  of  excel- lent business. 
Exploitation. — A  huge  locomotive  mounted 

over  an  auto  truck  paraded  streets.  Spec- 

What  They 

Give  the 

Public 

HOWARD  THEATRE Atlanta,  Ga. 
1.  Overture — The   Fortune   Teller  (Herbert) 2.  Pathe    News  (Selected) 
3.  Prologue — The    Crystal    Gazer,  featuring 

mezzo  suprano  in  a  presentation  of 
The  World  is  Waiting  for  the  Sunrise 

4.  Feature — Trifling  Women  (Metro) 

jRAUMAN'S  THEATER Los   Angeles,  Calif. 
1.  Overture — a)  Are  You  Playing  Fair 

b)  Why  Dear c)  Don't  Be  Too  Sure 
d)  Isle  of  View 
e)  Who  Loves  You  Most  After  All 
f)  Canadian  Capers 2.  Urban  Movie  Chats 

3.  Pathe  Weekly 
4.  The  A.   B.  C  of  a  Movie   Organist — An Original  Novelty 
5.  Music  and  Song 
6.  The  Three  Must-Get-Theres 
7.  Feature — The  Top   of   New   York  (Para- mount) 

STANLEY  THEATRE 
Philadelphia,  Pa. 

1.  Organ  Number — March  from  Tannhaeuser 
(Wagner) 

2.  Topical  Review  (News  Weeklies) 
3.  Scenic — I  Know  a  Garden  (Prizma) 4.  Prelude  to  The  Eternal  Flame 
5.  Feature — The  Eternal  Flame 
6.  Organ  Selection — Tannhaeuser  (Wagner) 
7.  Cartoon — Modeling 

TIVOLI  THEATRE 
Chicago,  111. 

1.  Overture — Paul  Sternberg  and  his  twenty- seven  musician  marvels  in  Amplified 
Syncopation 2.  Weekly 

3.  Organ  Sok> — Who  Cares? 4.  Scenic 
5.  Specialty. — Tulip  Time 
6.  Feature — Dangerous  Age  with  Lewis  Stone 7.  Cartoon 

RIVIERA  THEATRE 
Chicago,  111. 

1.  Overture — Dance  of  the  Hours 
2.  Digest 
3.  Specialty — Dennis  Sisters 4.  Weekly 
5.  Specialty — In  Old  Madrid 6.  Feature — Dangerous  Age 
7.  Cartoon 

MISSOURI  THEATRE 
St.    Louis,  Mo. 

1.  Raymond  Overture  (Thomas) 
2.  Missouri  News 
3.  Fun  from  the  Press 

Wooden  Shoes — song  hit  from  The 
Spice  of  1922  played  by  Orchestra 

4.  Wonder  Organist — a)  Till   We   Meet  Again    (Egan  and Whiting) 

b)  Kiss  Me  Again  (Victor  Herbert) 
c)  Hungarian  Rhapsody  (Franz  Liszt) 
d)  Alexander's  Ragtime  Band  (Berlin) e)  Narcissus  (Nevin) 
f)  Stars  and  Stripes  Forever  (Souza) 

5.  Comedy — The   Haunted  House 6.  The  Enchanted  City 
7.  Folk  Dance 
8.  Feature — The  Man  Who  Saw  Tomorrow 

(Paramount) 
9.  Animated   Cartoon — Mut   and  Jeff  at  the Sea  Shore  (Fox) 

69th  STREET  TREATRE 
Philadelphia,  Pa. 

Week  of  November  6th 
First  Half 

1.  Overture — Home  Sweet  Home  the  World 
Over.  Grand  Concert  Organ.  Alfred 
Seward,  Organist 

2.  Topical  Review 
3.  Comedy — Some  Family 
4.  Violin  Solo 
5.  Feature — Burning  Sands  (Paramount) 

Second  Half 
1.  Overture — Largo — New   World  Symphony 

(Dvorak)  Grand  Concert  Organ  Al- fred Seward,  Organist 
2.  Topical  Review 
3.  A     Hy     Mayer    Travelaugh — Along  the Riviera 
4.  Scenic — Color-Study  Wonderful  Waters 
5.  Soprano  Soloist 6.  Feature — The  Ghost  Breaker  (Paramount) 

ial  billboards  of  24  sheet  size  all  over  the 
city.  Lobby  of  posters  with  display  ads 
in  all  papers. 

Daily  Press  Comment. — It  gave  unre- 
strained delight  to  large  houses.  Few  pic- 

tures have  been  blessed  with  such  an  array 
of  real  screen  stars. — Post.  If  the  rescue 
scene  was  faked  then  it  was  more  cleverly 
done  than  any  we  remember  seeing. — Adver- tiser. 

"THE  COWBOY  AND  THE 

LADY" 

(Paramount) 
COLONIAL,  RICHMOND,  VA.— Admis- 

sion 30-40  cents.  Even  with  Chaplin  as  a 
side  attraction  this  one  suffered  miserably. 

Other  Attractions. — Charlie  Chaplin  in 
"The  Bank;"  "Good  Morning  Dearie" 
(comedy). 
Daily  Press  Comment. — It  is  a  Western 

story  of  the  highest  grade. — News  Leader. 
For  a  Western,  it  is  a  very  good  picture. — 
Times-Dispatch. 
GALAX  THEATRE,  BIRMINGHAM, 

ALA. — Admission  10-20  cents.  Business  just fair. 

Exploitation. — Advertisements,  publicity 
both  before  and  during  the  run. 

Press  Comment. — Dainty  Mary  Miles  Min- 
ter  and  Tom  Moore  are  clever  separately 
but  together  they  are  sure  fire  winners. — Birmingham  News. 

"DEUCE  OF  SPADES" 
(First  National) 

REGENT,  PHILADELPHIA,  PA— Ad- 
mission 28  cents.  First  Charles  Ray  picture 

in  this  house  for  some  time,  and  pulled 
better  than  the  average  production. 

Exploitation. — Limited  to  regular  ad  space 
and  window  cards. 

Short  Subjects. — "Wishing  Duck"  Mutt 
and  Jeff  Cartoon,  and  "Nature's  Wild Babies"  (educational). 

Daily  Press  Comments. — It's  an  agreeable 
and  generally  entertaining  picture. — Ledger. 
All  sorts  of  weird  experiences,  some  hu- 

morous, others  more  serious,  and  in  which 
there  is  a  vein  of  romance. — Inquirer. 

"DR.  JACK" 
(Pathe) 

APOLLO,  INDIANAPOLIS,  DND— Ad- 
mission 25-40  cents.  Business  opened  to  a 

long  line  in  front  of  the  theatre  and  turned 
them  away  before  the  day  was  over.  Booked 
for  two  weeks. 

Exploitation. — Heavy  newspaper  and 
street  advertising.  Attractive  lobby  dis- 

plays. 
Short  Subjects. — Lee  Maloney  in  a  short 

western,  "Drifting,"  and  the  Fox  news. 
Special  music  includes  a  singing  orchestra. 
"Drifting"  received  favorable  criticism from  reviewers. 

Press  Comment. — Equally  as  mirth-provok- 
ing as  "Grandma's  Boy." — The  News.  Only 

the  last  part  of  "Dr.  Jack"  comes  up  to 
one's  expectations.  The  last  two  reels  com- 

pensate for  the  dullness  of  the  first  part. — The  Star. 

MISSION  THEATRE,  LOS  ANGELES. — 
Admission  35-55  cents,  55-80  cents.  In  the 
second  week  and  doing  excellent  business. 
Line-up  every  night  until  9  o  'clock  and  on Sat.  and  Sun.  until  after  ten.  On  Sat.  it  was 
found  necessary  to  run  extra  show,  making 
three  showings  during  the  evening. 

Short  Subjects. — Mission  Theatre  Review, 
"The  Mirror,"  San  Francisco  Fire  of  1906, 
"The  Price  of  Progress,"  Educational  film 
"Man  vs.  Beast." 
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"YOUTH  TO  YOUTH" 
(Metro) 

ALHAMBKA,    CHARLOTTE,    N.  C— 
Three  days  to  good  business. 

Other  Feautnes. — Musical  act;  Fun  from 
the  Press. 

"EAST  IS  WEST" (First  National) 

ALHAMBRA,  MILWAUKEE.— General 
admission  fifty-five  cents;  lodges  seventy- 
cents.  Excellent  business  prevalied  through- 

out entire  week,  at  both  matinee  and  even- 
ing performances. 

Exploitation. — -Unusual  amount  of  space 
given  to  the  newspaper  ads,  billboard  adver- 

tising, street  car  signs,  window  cards. 
Short  Subjects. — Century  comedy;  pro- 

logue take-off  on  Ming  Toy;  Fun  From  the Press  and  Pathe  News  reels. 
Daily  Press  Comments. — Constance  Tal- 

madge 's  biggest  and  best — a  worthy  protest 
against  the  jazz  baby  role  into  which  the 
emotional  drama  of  Norma  has  thrust  the 
younger  sister. — Journal.  Constance  Tal- 
madge's  first  attempt  at  making  a  big  spec- 

ial production  has  been  crowned  with  suc- 
cess.— Sentinel.  When  Constance  Talmadge 

completed  "East  Is  West,"  it  was  heralded as  her  new  master  achievement.  And  so 
it  is.- — Wisconsin-News. 
ALBANY  THEATRE,  SCHENECTADY, 

N.  Y. — Admission  25  cents.  Did  a  whoppin' 
good  business  all  the  week,  against  strong 
competition. 

Exploitation. — Lobby  in  tea  garden  effect 
with  Japanese  lanterns,  while  a  Chinaman, 
placarded,  walked  the  streets.  In  one  of 
the  big  department  stores,  Ming  Toy's  Lul- 

laby, played  upon  a  victrola,  was  magnified 
by  horn  attachment,  and  served  to  adver- 

tise the  picture  to  the  shoppers  each  day. 
Additional  newspaper  space  was  also  used. 

"THE  ETERNAL  FLAME" 
(First  National) 

STANLEY,  PHILADELPHIA,  PA.— Ad 
mission  50  and  75  cents.  Broke  all  recent 
records.  The  afternoon  patronage  was  ex- 

ceptionally good. 
Exploitation. — Star's  name  was  featured 

in  all  24  sheets  and  newspaper  ads. 
Short  Subjects. — Out  of  the  Inkwell  car- 

toon, "Modeling  Prizma,  "I  Know  a  Gar- 
den," Fox  and  Pathe  News,  and  Topics  of 

the  Day. 
Daily  Press  Comments. — The  production 

is  an  admirable  one  from  every  point  of 
view. — Ledger.  Melodrama  of  the  mellow- 

est variety. — Inquirer. 

"EXTRAVAGANCE" 
(Metro) 

QUEEN,  DALLAS,  TEXAS.— Admission 
matinee  10,  20,  35  cents;  Night  10,  25,  40 
cents.    Average  business  on  two  days  run. 

Exploitation. — Only  usual  newspaper  ad- 
vertising and  lobby  cutouts  and  frames. 

Short  Subjects— " The  Speed  Boy,"  (Uni- 
versal), News  reel. 

Daily  Press  Comment. — An  interesting  pic- 
ture with  a  universal  appeal  and  moral, 

moving  swiftly  to  a  climax. — Journal.  Wo- men can  find  either  an  education  of  a  moral 
in  the  film. — Dispatch. 

"THE  FATAL  HOUR" 
(Metro) 

QUEEN  DALLAS,  TEXAS.— Admission 
10,  20,  25  cents;  night  10,  35,  40  cents. 
Two  day  run,  including  Sunday  drew  only 
average  crowds. 

Short  Subjects. — Universal  comedy  and  In- 
ternational news. 

Daily  Press  Comment. — Although  the 
death  of  the  misguided  son  is  a  bit  melo- 

dramatic, the  fact  does  not  detract  from  the 
good  qualities  of  the  picture. — News.  The 
plot  is  rather  threadbare. — Herald. 

"THE  FACE  IN  THE  FOG" (Paramount) 
STRAND,  ALLENTOWN,  PA.— Great 

success  and  splendid  audiences. 

Exploitation. — Kiddies'  matinees  in  morn- 
ings, big  newspaper  advertising. 

Si1  ATE,  SCRANTON,  PA. —  Went  strong for  three  days,  continuous  shows  from  11  to 11. 

LIBERTY.  SEATTLE,  WASH— Admis- 
sion 25-35  cents.    Average  audiences. 

Exploitation.— Newspaper,  billboard  and 
lobby  advertising,  window  cards. 

Short  Subjects. — ' '  Man  vs.  Beast, ' '  (Edu- 
cational special),  attracted  mucn  attention, 

Aesop  FaDle,  .Liberty  News. 
Press  Comments. — The  plot  appeals  to 

every  type  of  theatre-goer  and  is  arousing- 
unusual  enthusiasm. — Times.  ' '  Man  vs. 
Beast"  a  two-act  picture  crammed  full  oi 
thrills  that  could  not  be  reproduced  at  any 
studio  is  a  special  attraction. — Times. 
RO*AL,  WILMINGTON,  N.  C— Admis- 

sion 15-20  cents.  Very  good  business  lor 
two  day  run. 

QUEBN,  DALLAS,  TEXAS.— Admission 
matinee,  10,  20,  25  cents;  night  lu,  25,  4U 
cents.  Despite  unusually  unravorable  wea- 

ther picture  drew  good  crowds  during  five- 
day  run. 

Exploitation. — Newspaper  advertising. 
' '  The  Face  in  the  Fog ' '  represented  by  a 
drawing  in  frame  behind  cheese  cloth  sim- 

ulating heavy  fog,  in  lobby. 
Daily  Press  Comment. — Any  adjective  im- 

plying exciting  and  thrilling  events  are  in 
order  in  describing  ' '  The  Face  in  the  Fog. ' ' 
— News. 

"THE  FIVE  DOLLAR  BABY" 
(Metro) 

LOEW  STATE,  LOS  ANGELES.— Admis- 
sion 25,  30-50  cents.  Children  15  cents  at 

all  times.  No  line-ups  but  playing  to  ca- 
pacity houses.  60-24;  300-3  sheets;  500-1 

sheets  and  about  1-3  more  newspaper  ad- 
vertising space.    No  special  exploitation. 

Short  Subjects. — Loew 's  State  ' '  Minute 
Views  of  Current  News" — Mutt  and  Jeff, 
' '  The  Wishing  Duck ' ' — Jack  and  June 
Laughlin  in  ' '  Amsterdam  Roof  Revue. ' ' 

Press  Comments. — There  is  an  absorbing 
love  interest  woven  through  the  strands  of 
humor  and  pathos. — Express.  All  hearty 
laughter  and  general  good  cheer  is  in  or- 

der.— Herald.  The  feature  picture  main- 
tained the  general  note  of  gaiety.  Miss 

Dana 's  beauty  and  spontaneity  are  rich 
qualities  for  the  title  role  in  Cobb's  yarn. 
— Times. 

"THE  FORGOTTEN  LAW" (Fox) 

MAJESTIC,  PORTLAND,  ORE.— Admis- 
sion 25,  35,  50  cents.  Good  business  for 

entire  week. 
Exploitation. — Just  the  ordinary  amount 

of  paper  advertising,  lobby  stills,  posters, 
and  window  cards. 
Short  Subjects. — News,  (Universal), 

"Shiver  and  Shake,"  (Pathe  comedy). 

"A  FOOL  THERE  WAS" 
(Fox) 

METROPOLITAN,  ATLANTA,  GEORG- 
IA.— Admission  30-40  cents.  Satisfactory 

week.  Equal  credit  goes  to  short  subject, 
"The  Moonlight  Sonata." 
Short  Subjects. — ' '  Moonlight  Sonata, ' ' 

"Fun  From  the  Press"  and  Kinograms. 
Press  Comments. — "A  Fool  There  Was," 

is  interesting,  well  acted  and  with  fine  ef- 
fects, particularly  the  departure  of  the  big 

ocean  steamer  with  its  farewells  at  the  New 
York  dock. — Atlanta  Georgian. 
LIBERTY  THEATRE,  KANSAS  CITY, 

MO. — Admission,  15,  35  cents.  A  good  box 
office  attraction.  Lively  week's  attendance. 

Exploitation. — Featured  in  unusually  large 
Sunday  newspaper  space.  Also  Billboard 
and  lobby  display  space. 

Short  Subjects. — "A  Ropin'  Fool"  (com- 
edy); "Fun  From  the  Press"  and  "Capitol 

Shots"  (Screen  Novelties  and  Pathe  and 
Fox  News  (Current  Events). 

Daily  Press  Comments. — Everybody  will 
want  to  see  this  one. — Star-Times.  .Neither 
the  prayer,  the  fool  nor  the  vamp  would 
recognize  one  another  if  they  saw  them- 

selves on  the  screen. — Journal. 

"THE  FOUR  HORSEMEN  OF 

THE  APOCALYPSE" (Metro) 
R1ALTO  THEATRE,  BIRMINGHAM, 

ALA. — Admission  10-25  cents.  Buaine.-^ 
just  fair  for  a  second  run  picture. 

Exploitation. — Lobby  decorations,  display 
advertisements  and  press  readers  and  re- views. 

Press  Comment. — A  finished  portrayal  of 
a  dramatic  book  with  a  popular  and  com- 

petent star. — Birmingham  News. 

"GRANDMA  S  BOY" (Pathe) 

BLUEBIRD,  RICHMOND,  VA— (Second 
run;.  Big  business  on  its  second  run  for three  days. 

Daily  Press  Comment.— A  very  likable 
comedy. — Times  Dispatch.  Next  to  "  A  Sail- 

or Made  Man,"  the  best  thing  Lloyd  has 
done. — News-Leader. 
LORENZ,  BETHLEHEM,  PA. — Great 

success  with  steady  attendance  for  entire 
run.    Matinees  did  as  well  as  night  shows. 

Exploitation. — Billboards,  lobby  and  spec- ial advertising. 

"GREATER  THAN  LOVE" (First  National) 
STRAND,  NORFOLK,  VA.— Three  days 

to  fair  business. 
Daily  Press  Comment. — Lots  of  heart- 

aches and  beautiful  sentiment. — Ledger-Dis- 
patch. A  masterpiece  of  its  kind. — Norfolk Landmark. 

"THE  GIRL  WHO  RAN  WILD" ( Universal) 

ROYAL,  WILMINGTON,  N.  C— Admis- 
sion 15-20  cents.  Two  days  to  poor  busi- ness. 

"THE  HEADLESS  HORSE- 

MAN" 

:  Hodkinsnn ) 

SYMPHONY  THEATRE,  LOS  ANGEL- 
ES.— Admission  39-55  cents.  In  the  second 

week  the  feature  drew  fair  business. 
Short  Subjects. — Fox  News,  Starland  Re- 

view No.  13,  Hy  Mayer  Cartoon. 

"THE  HOUND  OF  THE  BAS- 

KERVILLES" 

(F.  B.  O.) 

PEOPLES,  PORTLAND,  ORE. — Admis- sion 25-35-50  cents.  This  picture  marked 
the  re-opening  of  this  house  which  has  been 
closed  for  some  months.  Very  good  atten- 

dance is  reported. 
Exploitation. — Considerable  news  space 

given  over  to  the  announcement  that  only 
the  best  pictures  will  be  shown  at  this  house 
from  now  on.  Lobby  stills,  and  the  other 
usual  methods  of  exploitation  were  em- 

ployed. 
Short  Subjects. — Movie  Chats,  "Ma  and 

Pa,"  (Sennett  1st  Nat.),  Enchanted  City 

(Ed.). 
Press  Comments. — A  fairly  accurate  and 

very  effective  version  of  A.  Conan  Doyle's famous  story  of  the  same  name.  Thrilling 

mystery  story. — Journal.  In  this  screen  ver- 
sion of  the  story,  all  of  the  thrilling  drama- 

tic episodes  are  developed  and  interest  and 
suspense  are  maintained  at  high  tension 
t  hroughout. — Oregonian. 

"THE  INFIDEL" 
(First  National) 

BROADWAY,  CHARLOTTE,  N.  C— Ad- mission 10-30  cents.  Only  two  days  was 

given  to  this  one  and  fair  business. 
Other  Features. — "Choose  Your  Weap- 

ons" (Christie  comedy). 
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"IF  YOU  BELIEVE  IT,  ITS  SO" (Paramount) 
LEHIGH     ORPHEUM,  BETHLEHEM, 

PA. — Nothing  more  to  be  desired  in  busi- ness. 
Exploitation. — Name  of  star  was  enough 

to  bring  the  people  in. 

"IF  /  WERE  QUEEN" (F.  B.  0.) 

WASHINGTON,     DALLAS,  TEXAS.— 
Matinee  25  cents,  night  40  cents.  Drew  well 
for  week. 

Exploitation. — Extra  newspaper  space. 
Large  posters  in  lobby  and  streamers. 

Short  Suojects. — "The  Ranch  Borneo," 
(Sunshine  comedy). 
Daily  Press  Comment. — Adventures  re- 

plete with  swashbuckling  sword  play  and 
the  intrigues  of  a  court  of  royalty  provide 
the  element  of  suspense  and  sustain  the  in- 

terest of  the  spectator  throughout. — Dis- 
patch. 

"THE  IMPOSSIBLE  MRS.  BEL- 

LEW" 
(Paramount) 

GRANjcSY;,  NORFOLK,  VA— Admission 
25-3o  cents.  An  entire  week  to  good  busi- 
ness. 

Other  Attractions. — Kinogram  News,  Fun 
.From  the  Press;  "Look  Out  .below, "  (-fcidu- 
eationai  comely). 

Daily  Press  Comment. — Gloria  Swanson 
scores  another  home  run. — Leuger  Jjispatcn. 
Miss  Swanson  a  most  attractive  figure 
makes  this  a  very  attractive  picture. — Nor- ioik  Landmark. 

COLONIAL,  INDIANAPOLIS,  IND.— 
Admission  35-40  cents.  Opened  to  big  busi- 

ness and  general  satisfaction. 
j^xpioitation. — Usual  billboard  and  news- 

paper advertising;  featuring  Gioiia  Swan- son. 

Short  Subjects. — Aesop's  Fables  and  Pa- Ihe  News. 
Press  Comment. — Credit  is  due  Sam  Wood 

in  selecting  Conrad  Nagel  to  head  Miss 
Swanson 's  capable  cast. — The  Star.  Not  an 
extraordinary  picture,  but  a  highly  interest- 

ing screen  play. — The  News. 
COLUMBIA,  PORTLAND,  ORE— Admis- 

sion 25-50  cents.  This  offering  ran  ten  days. 
Exceptionally  good  houses  the  first  week, 
and  good  matinees  throughout. 

Exploitation. — Usual  lobby  displays,  post- 
ers, window-cards,  and  news  ads. 

Short  Subjects. — Kinogram  News  (Educa- 
tional), "Choose  Your  Weapons,"  (Ed.). 

Press  Comments. — Here  is  a  new  Magde- 
lene  role  which  fits  in  with  Gloria's  talents 
perfectly. — Journal.  The  story  runs  through 
a  gamut  of  interesting  sequences  to  a  ro- 

mance that  promises  to  give  her  the  happi- 
ness of  which  she  has  been  deprived. — Ore- 

gonian. 

"just  TONY" 
{Fox) 

RIALTO,  MILWAUKEE. — Admission  25 
cents.    Business  good. 

Short  Subjects. — "The  Haunted  House," 
a  radio  comedy;  Selznick  News. 

Daily  Press  Comments. — One  of  the  finest 
western  features  ever  screened.  It 's  well 
worth  seeing. — Milwaukee  Sentinel. 

"KISSED" 
( Universal) 

GALAX  THEATRE,  BIRMINGHAM, 
ALA. — Admission"  10-20  cents.  Business  just fair. 

Exploitation. — Display  advertisements, 
publicity  readers  before  the  run  and  reviews 
after  first  day.    Special  lobby  decorations. 

Press  Comment. — The  results  of  the  kiss 
are  satisfactory  in  providing  an  hour's  en- 

tertainment at  the  Galax.— ^Birmingham 
News. 

"LOVES  OF  PHARAOH" (Paramount) 

MISSOURI,  ST.  LOUIS,  MO.— Admission 
30-50  cents.  Excellent  business  entire  week, 
matinees  held  up  strong. 

Exploitation. — Lobby  display,  balloons, 
billboards,  window-cards,  advance  flashes  on 
screen,  usual  newspaper  space  with  display 
on  Saturday  and  Sunday. 

Short  Subjects. — 'Tun  From  the  Press," 
Literary  Digest,  Organ  Solo,  ' '  The  Agent ' ' 
(Vitagraph  comedy),  Missouri  News. 
Daily  Press  Comments. — The  director  of 

the  picture  has,  therefore  produced  a  his- 
torical play  with  human  values  that  should 

be  successful  in  all  civilized  countries,  with- 
out regard  to  nationality  or  languages. — Globe-Democrat. 

1    "THE  LONE  HAND" (Universal) 
PANTAGES  THEATRE,  LOS  ANGELES. 

— Admission  55  cents.  Children  15  cents 
at  all  times.  Going  over  big.  ' '  Hoot ' '  has 
many  friends  in  this  man 's  town.  The 
usual  advertising  and  no  exploitation. 

Short  Subjects. — Overture,  Hallroom  Boys 
Comedy,  6  acts  of  vaudeville. 
Press  Comments.— There  are  thrills  as 

well  as  laughs  in  this  feature,  also,  bathing 
girls. — Examiner.  It  isn't  slapstick,  but  it 
has  enough  of  the  Keystone  stuff  in  it  to 
register. — -Times. 

"THE  MAN  WHO  SAW  TO- 

MORROW" 
(Paramount) 

COLISEUM,  SEATTLE,  WASH. — Admis- 
sion 25-35-50  cents.    Held  up  well. 

Exploitation. — Begular  newspaper  adver- 
tising, billboards,  lobby  and  window  cards. 

Short  Subjects.—' '  Felix  Fifty-Fifty ' ' 
(cartoon  comedy),  Scenic,  Pathe  News, 
Kinograms. 

Press  Comments. — The  contrast  of  the 
many  widely  different  locales  and  the  lavish 
and  colorful  scenery  adds  greatly  to  the 
interest  of  the  play. — Times. 
ROYAL  THEATRE,  KANSAS  CITY,  MO. 

— Admission  10,  35  and  50  cents.  A  big 
week's  business. 

Exploitation. — -Featured  in  newspaper, 
billboard  and  lobby  display  space  as  ' '  the 
year's  most  unusual  love  story." 

Short  Subjects. — "Our  Gang"  (Comedy; 
Royal  Screen  Magazine  (Current  Events). 

Daily  Press  Comments. — The  happiest  sort 
of  a  love  story,  and  a  rather  queer  one. — 
Star-Times.  A  good  love  story. — Journal- Post. 

"THE  MAN  WHO  PLAYED 

GOD" 

(United  Artists) 
MARK  STRAND,  ALBANY,  N.  Y. — Ad- 

mission 30-60  cents.  Without  any  undue  ex- 
ploitation, it  served  to  fill  the  house  each 

evening  and  the  matinee  business  measured 
up  to  expectations. 

Daily  Press  Comments. — Always  a  de- 
light in  screen  acting. — Times-Union. 

Proved  itself  a  strong  attraction. — Journal. 
A  handsomely  staged  picture  equally  as 
well  done. — Knickerbocker  Press. 
BLUE  MOUSE,  SEATTLE,  WASH— Ad- 

mission 25-50  cents.  Played  to  large  appre- 
ciative audiences  many  of  whom  took 

trouble  to  call  up  or  write  letters  compli- 
menting management  on  securing  picture. 

Exploitation. — Regular  newspaper  adver- 
tising, billboards,  window  cards,  lobby frames. 

Short  Subjects. — News  reel,  "The  Ropin ' 
Fool"  (Comedy). 

Press  Comments. — George  Arliss  has  never 
given  a  poor  picture  to  the  screen,  and  in 
this,  his  latest  offering,  he  has  given  one 
of  his  greatest  successes. — Times.  Mr.  Ar- 

liss presented  a  character  that  was  so  real 
as  lo  seem  a  living  personality. — Post-In- 
telligencer. 

"THE  MARRIED  FLAPPER" 
(Universal) 

FIVE  POINTS  THEATRE,  BIRMING- 
HAM, ALA. — Admission  10  cents.  Business fair. 

Exploitation. — Advertisements,  prelimi- 
nary readers  and  reviews  following  first showing. 

Press  Comment. — True  love,  innocent  flir- 
tation, jealousy,  an  intriguing  combination, 

served  with  humor. — Birmingham  News. 

"MOONSHINE  VALLEY" (Fox) 

STRAND,  ATLANTA,  GEORGIA— Ad- mission 20  cents.  This  picture  enjoyed  a 
fairly  good  week. 

Exploitation. — Manager  G.  M.  Phillips 
constructed  a  very  realistic  moonshine  still 
in  the  lobby  of  the  Strand  and  used  great 
branches  of  cedar  to  give  the  proper  hidden 
in  the  woods  effect. 

Short  Subjects. — Fox  Sunshine  Comedy 
' '  Haunted  Houses ' '  and  Selznick  News. 

Press  Comments. — ' '  Moonshine  Valley, ' ' 
is  an  old  story  of  Western  melodrama  made 
new. — Atlanta  Georgian. 

"NERO" 
(Fox) 

STANTON,  PHiAj^-jjxiLPHIA,  PA— Ad- 
mission 50  and  75  cents.  Played  to  good 

business  all  the  first  week,  and  was  held 
over  for  the  second. 

Exploitation. — City  was  well  covered  with 
three  and  one  sheets,  and  extra  newspaper. 

Short  Subjects. — Fox  News. 
Daily  Press  Comments. — The  picture  is  a 

long  one,  nearly  eleven  reels,  but  every  di- 
vision is  replete  with  interest. — Ledger. 

"THE  NEW  TEACHER" (.Fox) 

LOEW'S  STATE,  BUFFALO.— Admission 
20-40  cents.  Manager  Al  Beckerich  had 
Jack  Yellen  as  his  big  attraction  so  that 
the  feature  was  not  given  much  play  in 
the  advertising.   Business  overflow  all  week. 

Exploitation. — Ads  in  newspapers,  big 
electric  displays  on  two  entrances,  bill- 

boards, window  cards. 
Short  Subjects. — Sunshine  Comedy,  Pathe 

News  and  Local-Grams. 
Daily  Press  Comment. — A  striking  bit  of 

film  work. — Times.  Miss  Mason  misses 
nothing.  She  is  always  the  center  of  some 
thrilling  episode. — Commercial.  It  is  excit- 

ing.— Evening  News. 

"NICE  PEOPLE" (Paramount) 
GRAND,  HAZLETON,  PA.— Steady  busi- 

ness_  at  all  shows  and  good  cleanup. 
Exploitation. — Distribution  of  unique  pro- 

grams in  book  form,  special  advertising. 

"NIGHT  LIFE  IN  HOLLY- 

WOOD" 

(Arrow) 
BROADWAY,  CHARLOTTE,  N.  C— Four 

days  to  good  business. 
Exploitation. — Manager  Ralph  De  Bruler 

published  three  column  signed  statements 
recommending  the  picture.  The  entire  cam- 

paign was  handled  in  a  dignified  manner. 
LESTER'S  RIVOLI,  COLUMBIA,  S.  C— 

Three  days  to  big  business. 

"ON  THE  HIGH  SEAS" (Paramount) 

LAFAYETTE     SQUARE,  BUFFALO.— 
Admission  20-50  cents.  Dorothy  Dalton  and 
Jack  Holt  spelled  capacity  at  this  house. 

Exploitation. — -Large  ads  in  newspapers  ir 
which  both  stars  were  given  equal  promi 
nence,  window  cards,  billboards,  lobby  dis- 

play, special  stories  in  papers. 
Short  Subjects. — A  ' '  Snub, ' '  Pollard  com- 

edy, Burlingham  scenic,  Prizma  subject  and Fox  News. 

Daily  Press  Comment.— A  burning  liner, 
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a  hand-to-hand  fight  in  the  midst  of  a  rag- 
ing storm  and  a  Lochinvar-like  elopement 

are  a  few  of  the  thrills  with  which  it  is 
crowded. — Evening  News.  A  thrilling  Para- 

mount picture. — -nxpiess.  It  is  filled  with 
motion  picture  thrills. — Courier. 

"THE  ORDEAL" {Paramount) 
PALACE,  BETHLEHEM,  PA. — Steady- business. 
Exploitation. — Special  stuff  on  plot  and 

on  cast  with  big  featuring  of  star. 

'  THE  OLD  HOMESTEAD" (Paramount) 
TIVOLI,  PORTSMOUTH,  VA.— Three 

days  to  big  business. 
Daily  Press  Comment. — One  of  the  most 

remarkable  pictures  of  the  year. — Virginian Pilot. 

"OUR  LEADING  CITIZEN" (Paramount) 
WOODLAWN  THEATRE,  BIRMING- 

HAM, ALABAMA. — Admission  10  cents. 
Business  fair. 

Exploitation. — Advertisements,  press  read- ers and  reviews. 
Press  Comment. — Written  especially  for 

Thomas  Meighan  and  fitting  him  perfectly. 
— Birmingham  News. 

'  OLIVER  TWIST" (first  National) 
CIRCLE  THEATRE,  INDIANAPOLIS, 

IND. — Prices  3U-50  cents.  General  satisfac- 
tion. 

Exploitation. — Page  ads  before  picture 
opened,  in  which  it  was  announced  admis- 

sion has  been  increased  from  25-40  cents  to 
30-50  cents.  Street  billing  heavy,  featuring 
Jackie  Coogan  and  the  Charles  Dickens 
story. 

Short  Subjects. — The  Pathe  News,  Topics 
of  the  day  and  a  scenic. 

Press  Comment. — Jackie  Coogan 's  Oliver 
is  as  good  as  anything  that  has  been  done 
for  the  screen. — The  Star.  His  "Oliver 
Twist"  is  away  and  above  anything  he  has 
done  since  "The  Kid." — The  News. 

"PINK  GODS" (Penrhyn  Stanlaws) 
STRAND  THEATRE,  BIRMINGHAM, 

ALA. — Price  10-35  cents.    Drew  fairly  well. 
Short  Subjects. — Larry  Semon  featured  in 

"In  the  Show." 
Exploitation. — Special  lobby  decorations, 

advertising  displays  in  daily  papers,  prelim- 
inary readers  reviews. 

Press  Comment. — Bebe  Daniels  is  always 
bewitching. — Birmingham  News. 
GRAND,  WILMINGTON,  N.  C— Admis- sion 20-35  cents.  Poor  business  for  three 

day  run. 
BUTTERFLY,  MILWAUKEE. — General 

admission  thirty-one  cents.  Business  only 
fair.  This  may  be  due  to  the  fact  that 
many  theatre-goers  are  not  cognizant  that 
the  Butterfly  is  again  showing  first  run  pic- tures. Bebe  Daniels  is  generally  a  good  box 
office  attraction  in  Milwaukee. 

Exploitation. — Ordinary  newspaper  adver- 
tising, and  street  car  signs. 

Short  Subjects. — Comedy  "Blazes";  news 
reels;  Jazz  orchestra. 

Daily  Press  Comments.  — It  is  seldom  that 
a  novel  is  improved  in  transition  to  the 
screen  but  "Pink  Gods"  to  our  way  of 
thinking,  was  more  entertaining  on  the  cel- 

luloid than  as  written  originally. — Sentinel. 
Bebe  Daniels  in  this  role  does  her  most 
dramatic  acting — Journal. 

"PRISONER  OF  ZEND  A" (Metro) 
PALACE,  DALLAS,  TEXAS— Admission 

matinee  25,  35  cents;  night  35,  55  cents. 
Played  to  full  houses  throughout  week. 

Exploitation. — Papier  Mache  replica  of 
Zenda  castle  with  life  sized  cutouts  of  cast 
over  marquee.  Miniature  castle  with  figures 
within  illuminated  in  front  of  box  office. 
Newspaper  advertising  and  posters. 

Daily  Press  Comment. — It  is  about  all 

that  a  motion  picture  should  be. — Herald 
Settings  are  exquisite,  the  direction  is  mas- 

terly and  the  film  will  rank  with  the  great- 
est pictures  of  the  year. — News.  The  film 

is  a  directorial  triumph  for  not  even  in 
"The  Four  Horsemen"  has  Ingram  treated 
movie  fans  to  such  a  marvelous  lot  of  scenic 
effects  and  swift  action. — Journal.  The 
screen  production  of  the  famous  novel 
equals  "The  Four  Horsemen." — Dispatch. 

Short  Subjects. — International  News.  Pa- 
the News.  Pathe  Review.  "Friday  13th" 

(Fable  Film). 

'  RAGS  TO  RICHES" ( Warner  Brothers) 

LELAND,  ALBANY,  N.  Y.— Admission 
28  cents.    Held  up  throughout  the  entire 
week  and  filled  the  house.    No  extra  ex- 

ploitation. Short  Subjects. — A  comedy,  news  reel  and 
"Topics  of  the  Day." 

Daily  Press  Comments. — It  is  not  the  sort 
of  picture  that  is  going  to  be  a  mile  stone  in 
screen  improvement. — Journal.  To  those  who 
are  looking  for  a  film  that  is  sure  to  hold 
interest  throughout,  this  picture  is  recom- 

mended.—Knickerbocker  Press.  The  picture 
is  better  than  ' '  School  Days. ' ' — Times- Union. 

OLD  MILL,  DALLAS,  TEXAS.— Admis- 
sion matinee  10,  20,  25  cents;  Night  10,  35, 

40  cents.  Enthusiastically  received  by  full 
houses  throughout  week.  Especially  well 
attended  by  children  at  matinees. 

Exploitation. — Larger  department  stores 
and  some  other  firms  were  hosts  to  boys  in 
their  employ  at  theatre  parties.  Extra 
newspaper  space.  Large  cutouts  of  Barry 
and  huge  money  bags. 

Short  Subjects. — "A  Day's  Pleasure" 
(First  National),  Fox  News. 

Daily  Press  Comment. — The  story  is  one 
of  universal  appeal. — Journal.  The  picture 
is  more  than  just  a  comedy  and  more  than 
a  story  built  around  a  star  for  the  plot  is 
exceptionally  good. — Dispatch.  Fresh  and 
invigorating  "Rags  to  Riches"  is  entertain- 

ment of  high  quality.  Chaplin,  back  for  a 
return  engagement,  proved  as  great  a  mirth- 
provoker  as  ever. — News. 

'THE  ROSARY" (First  National) 

CLINTON  SQUARE,  ALBANY,  N.  Y— 
Admission  28  cents.  This  picture,  coupled 
with  "Fascination,"  packed  Fred  Elliot's house  every  night. 

Exploitation. — Extra  newspaper  space. 
Remainder  of  program  consisted  of  a  comedy 
and  news  reel. 

Daily  Press  Comments. — One  of  the  finest 
pictures  ever  presented  here.  It  was  a  de- 

light to  the  large  audiences  at  the  Clinton 
Square  Theatre. — Times-Union. 

"DOUGLAS  FAIRBANKS  IN 

ROBIN  HOOD" (United  Artists) 
GRAUMAN  HOLLYWOOD,  LOS  ANGEL- 

ES.— Admission  50c-75c-$1.00,  75c-$1.00- 
$1.50.  In  the  5th  week  and  pulling  excel- lent business. 

RICH  MEN'S  WIVES" (Al  Lichtman) 
CRITERION,  OKLAHOMA  CITY,  OKLA. 

— -Admissions  10,  30,  50  cents.  Splendid 
business. 

Short  Subjects. — International  News, 
Carter  De   Havens  in   "Entertaining  the 

Boss." 
Exploitation. — Large  and  extensive  news- 

paper advertising,  billboard,  window  cards 
and  attractive  lobby. 

Daily  Press  Comment. — A  great  picture 
splendidly  played. — Times.  A  fine  picture. 
— News.  A  very  entertaining  picture. — 
Daily  Oklahoman. 

"THE  SEA  LION" 
(First  National! 

WINTER  GARDEN,  SEATTLE,  WASH. 
— Admission  10  cents  any  time.  Played  to 
good  business. Exploitation.  —  Newspaper  advertising, 
lobby  trim. 
Short  Subjects.— "  Their  Steady  Job" 

(Universal  comedy),  International  News. 
Press  Comment. — A  story  of  tremendous 

power. — Post-Intelligencer. 
""SHADOWS" 

(Al  Lichtman) 

VICTORIA.  PHILADELPHIA,  PA.— Ad- 
mission 50  cents.  Did  a  turnaway  business 

almost  every  night  of  the  week,  with  ma- tinees correspondingly  large. 
Exploitation. — Full  page  single  column 

ais  in  Sunday  papers,  and  extra  space  dur- ing the  week.  Theatre  lobby  rigged  out 
with  cutouts  and  Japanese  lanterns. 

Short  Subjects. — "The  Speeder"  (com- 

edy), and  Screen  Snapshots. 
Daily  Press  Comments. — In  its  older,  more 

rugged  way,  it  is  almost  the  equal  of  Bar- 
thelmess'  Cheng  Huan  in  Griffith's  "Brok- en Blossoms.  "—Ledger.  Is  one  of  those 

gripping  pictures  designed  to  hold  the  in- terest of  audiences  from  the  start  to  finish. — Inquirer. 

"  SHERLOCK  HOLMES" (Goldwyn) 

TWELFTH  STREET  THEATRE,  KAN- 
SAS CITY,  MO.— Admission,  15,  25  cents. 

Newspaper  praise  helped  this  one  to  draw 

big  for  a  week's  run. Exploitation. — The  name  of  John  Barry- 

more  was  played  up  big  in  newspaper,  bill- board and  lobby  display  space. 

Short  Subjects. — Pathe  comedy;  "Aesop's 
Fables"  (Comedy),  and  Twelfth  Street 
Screen  Magazine  (Current  Events). 

Daily  Press  Comments. — We  recommend 

the  film  to  all,  especially  those  who  are  al- 
ways bemoaning  the  scarcity  of  really  good 

films.— Star-Times.  One  of  the  big  pictures 

of  the  year. — Journal-Post. 
TRIANON  THEATRE,  BIRMINGHAM, 

ALA.— Admission  15-35  cents.  Business 

fair. 
Exploitation. — For  the  entire  week  pre- 

ceding the  run  Sherlock  Holmes  was  in  town 
in  his  very  noticeable  get-up  with  a  placard 
on  his  back  announcing  his  identity.  In 

addition  to  that  the  usual  display  adver- 
tising and  press  readers  and  reviews  ran 

during  the  week. 
Press  Comment. — A  corking  melodrama. 

John  Barrymore  gives  a  finished  interpreta- tion of  the  character— Birmingham  News. 

BIJOU,  RICHMOND,  VA. — Admission  40- 
50  cents.  Packed  houses  for  the  first  three 
days  with  indications  of  holding  up  all week. 

Daily  Press  Comment. — In  many  respects 

it  is  disappointing,  but  worth  seeing.— Dis- 
patch. One  of  the  most  unusual  and  artistic 

pictures  seen  in  some  time. — News  Leader. 

"'THE  SHEIK  OF  ARABY" (F.  B.  O.) 

LEHIGH     ORPHEUM,  BETHLEHEM, 
PA. — Went  strong  for  two  days'  run. 

Exploitation. — Eastern  stuff,  ' '  The  Sheik ' '  ✓ and  other  side  lines  helped. 

"THE  SIN  FLOOD" (Goldwyn) 

MODERN  AND  BEACON  THEATRES. 

BOSTON,  MASS. — Admission  20  cents  bot- 
tom afternoon  to  50  cents  top  evening..  Ex- 

cellent business  all  week. 
Exploitation. — Lobby;  advance  flashes  on 

screen.  Regular  newspaper  ads  with  Sunday 

specials.  Posters  in  all  subway  and  eleva- 
ted stations.  Cards  and  one  sheets  in  win- 

dows. 
Short  Subjects. — "The  Frozen  North," 

Buster  Keaton   Comedy   (First  National). 
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International  News  Eeel.  Topics  of  the  Day. 
Daily  Press  Comment. — Such  a  supposi- 

tious case  has  never  been  wrought  to  great- 
er advantage. — Transcript.  It  is  unusual  in 

both  theme "  and  treatment. — Post.  A  de- 
vastating study  of  the  soul  is  this  splendid 

Goldwyn  production. — Advertiser.  Some  of 
the  most  powerful  and  gripping  scenes  I 
have  seen  in  pictures. — Traveler. 

'SILVER  WINGS" 
(Fox) 

ALCAZAR  THEATRE,  BIRMINGHAM, 
ALA. — Good  business.    Price  10-35  cents. 

Exploitation. — The  usual  newspaper  pub- 
licity and  display  advertising,  lobby  stills 

of  the  star  and  other  members  of  the  cast. 

Press  Comment. — "Silver  Wings"  is  a 
picture  featuring  mother  love  and  is  withal 
worked  out  artistically. — Birmingham  News. 

"SOUTH  OF  SUVA" 
(Paramount) 

PALACE,  BETHLEHEM,  PA.— Business 
boomed. 

Exploitation. — Star  and  settings  all  sub- 
ordinated to  south  sea  stuff  which  had  com- 

pelling appeal  on  public  which  turned  out 
well. 

"THE  STORM" 
( Universal) 

NEW  RIVOLI,  ST.  LOUIS,  MO. — Admis- 
sion 20-40  cents.  Opening  week.  Remark- 
able business  entire  week,  matinees  held  up 

much  better  than  expected.  Capacity  about 
800. 

Exploitation. — Tie-up  with  contractors,  for 
full  page  ad.  Special  stories  appeared  for 
two  weeks  in  advance,  then  a  whale  of  a 
story  on  opening  in  all  local  papers.  Win- 

dow cards,  one-sheets,  newspaper  advertise- ment. 

Short  Subjects. — News  Weekly  (Interna- 
tional), a  Comedy  (Century),  Musical  Selec- tions. 

Daily  Press  Comment. — Towering  over 
anything  of  its  kind  presented  on  the  screen 
this  season,  ' '  The  Storm ' '  easily  ranks  with 
the  few  great  productions  in  recent  years. — 

"SURE  FIRE  FLINT" 
(First  National) 

DELMONTE,  ST.  LOUIS,  MO. — Admis- 
sion 25-50  cents.  Children  10  cents  always. 

Although  it  received  favorable  press  com- 
ments, picture  failed  to  draw,  result  a  poor 

week  for  the  Delmonte. 

Exploitation. — Billboards,  window  cards, 
street  car  signs,  regular  newspaper  space 
with  display  on  Sunday. 

Short  Subjects. — Delmonte  News,  Topics 
of  the  Day,  Burton-Holmes  Travalogue.  ' '  Fun 
From  the  Press,"  Vocal  selections. 

Daily  Press  Comments. — The  special  merit 
of  ' '  Sure  Fire  Flint ' '  is  its  high-pressure, 
yet  quite  natural  action.  It  is,  in  effect, 
an  action  film  if  there  ever  was  one. — Globe- 
Democrat. 

"TESS  OF  THE  STORM 

COUNTRY" (United  Artists) 
MELBA,  DALLAS,  TEXAS. — Admission 

matinee  25,  35  cents;  night  35,  55  cents. 
Opened  with  overflow  houses  and  held  up 
well  during  first  week. 

Exploitation. — Newspaper  space,  posters, 
window  cards  and  special  lobby  decora- 

tions.   Special  matinees  for  school  children. 
Short  Subjects. — Selznick  News,  Topics  of 

the  Day. 
Daily  Press  Comment. — The  film  is  dis- 

tinctly different  from  the  original  picture. 
The  story  is  trite — but  one  of  those  tales 
of  universal  appeal. — News.  The  new  pro- 

duction is  an  entirely  different  thing.  Not 
only  is  the  picture  on  a  much  grander  scale, 
but  Miss  Pickford  has  greatly  excelled  her 
previous  work. — Journal.    While  interest  in 

the  film  is  somewhat  dimmed  with  age,  the 
new  production  is  much  more  elaborate  than 
the  old  and  promises  a  revival  of  popularity 
equal  to  that  of  the  first. — Dispatch.  Tears 
and  laughter  are  mingled  all  the  way 
through.  So  much  more  elaborate  and 
more  artistically  photographed  that  it  is  al- 

together a  new  picture. — Herald. 
STRAND,  SCHENECTADY,  N.  Y. — Ad- 

mission 35  cents.  For  some  unknown  rsason, 
this  picture  flopped  after  the  second  day. 
Everyone  had  expected  it  to  do  a  big  busi- 

ness. While  it  started  off  well,  the  crowds 
grew  smaller  each  day,  and  it  lost  money 
for  the  theatre.  Aside  from  extra  news- 

paper space,  there  was  no  exploitation  to 
speak  of,  as  it  was  generally  conceded  that 
the  picture  itself  would  take  care  of  the advertising. 

CALIFORNIA  THEATRE,  LOS  ANGEL- 
ES.— Admission  25-35-55;  35-55-75  cents. 

Great  business,  the  best  this  theatre  has 
ever  shown.  The  lines  have  been  so  long 
that  Manager  Fred  Miller  decided  to  open 
the  Miller  Theatre,  in  the  same  block  with 
an  extra  print  of  "Tess"  and  run  both 
prints  for  next  week  and  then  pull  off  the 
California  and  run  the  Miller  as  long  as  the 
picture  draws  with  the  same  admission  prices 
as  the  Calif.  Mary  has  pulled  another  hum- 

dinger for  box  office  value.  50  extra  24 
sheets  on  the  boards — 6  inches  in  the  5 
daily  papers — 10,000  tack  cards. 
Short  Subjects. — California  Topical  Re- 

view and  Magazine — Topical  Review  and 
Magazine. 

Press  Comments. — Tess  can  well  be  hailed 
in  marking  an  epoch  in  motion  pictures. — 
Herald.  A  film  with  a  heart  and  a  magi- 

cal feeling  for  beauty,  it  is  one  of  the 
outstanding  achievements  of  the  year. — 
Times.  The  feature  is  so  vastly  improved 
over  the  old  filming  as  to  be  quite  a  new 
story,  and  a  jolly  good  one  at  that. — Ex- 

press. "TO  HAVE  AND  TO  HOLD" 
(Paramount) 

SAVOY,  WILKES-BARRE,  PA.— Whole 
week  to  fine  business. 

Exploitation. — Mary  Johnson's  novel  fea- 
tured in  book  stores;  lobby;  big  newspaper 

space. STRAND,  SCRANTON,  PA— Business 
was  fine. 

Exploitation. — Romance  with  the  word 
"magnificent"  worked  to  the  limit  chief 
item  featured  in  newspaper  stuff.  Lobby 
gave  good  help  through  means  of  showings of  stills  of  play. 

ALLEN,  CLEVELAND,  OHIO.— Admis- 
sions 35-60  cents.  Spler.did  business  all 

week,  at  both  matinees  and  evening  per- 
formance.   Not  very  much  publicity. 

Short  Subjects. — Comedy,  "Let  Her  Run" and  local  weekly. 
Press  Comment. — Concerning  the  picture 

I  warmly  advise  a  visit  to  it.  The  action 
is  so  rapid  and  so  strong  that  it  sweeps  all 
characters  before  it. — Plain  Dealer.  It  is 
a  lively  and  interesting  picture. — Press.  It 
is  a  real  screen  treat. — News. 

"TRAIL  OF  THE  AXE" 
{American  Releasing) 

CLUNES  THEATRE,  LOS  ANGELES. — 
Admission  15-25,  25-35  cents.  Children  10 
cents  at  all  times.  Very  good  business,  es- 

pecially Saturday  and  Sunday.  The  usual 
advertising  and  no  exploitation. 

Short  Subjects. — Starland  Review  No.  8, 
Topics  Weekly,  Lloyd  in  "Two  Scrambled." 

"TRIFLING  WOMEN" 
(Metro) 

LOEW'S  STATE  AND  ORPHEUM 
THEATRES,  BOSTON,  MASS.— Admission 
25  cents  afternoon  to  60  cents  top  evening. 
Played  to  excellent  business  for  the  run, 
and  audience  comment  was  very  enthusias- tic. 

Exploitation. — Billboards,  window  cards 
and  three  sheets  to  cover  the  city  in  ad- 

vance. Advance  screen  flashes.  Lobby  dur- 
ing run.  Regular  newspaper  ads  with  Sun- 
day features.  Posters  in  all  subway  and 

elevated  stations. 

Short  Subjects. — Buster  Keaton  in  "The 
Frozen  North,"  Topics  of  the  Day,  and 
News  Weekly.     Screen  Snapshots  No.  14. 

Daily  Press  Comment. — Scenically  it  is 
what  Ingram's  name  always  assures,  some- 

thing good,  and  the  acting  is  far  above  the 
average. — Post.  Every  click  of  the  camera 
registers  a  scene  of  tense  meaning. — Ad- 

vertiser. A  film  superior  in  imaginative 
power  to  anything  he  has  yet  attempted. — Transcript. 

"TILL  WE  MEET  AGAIN" 
(Associated  Producers) 

MODERN  AND  BEACON  THEATRES 
BOSTON,  MASS.— Admission  20  cents  bot- 

tom afternoon  to  50  cents  top  evening.  Ex- 
cellent business. 

Exploitation. — Framed  still  groups  and 
three  sheets  in  lobby.  Advance  flashes  on 
screen.  Regular  newspaper  ads  with  Sunday 
specials.  Window  cards  and  one  sheets. 
Post  ers  in  all  subway  and  elevated  stations. 
Short  Subjects.— " The  Frozen  North," (First  National),  International  News  Reel, Topics  of  the  Day. 
Daily  Press  Comment.— A  slow-moving melodrama  full  of  crooks  of  all  sizes  and 

types. — Post. 

"THE  TOP  OF  NEW  YORK" 
(Paramount) 

RIALTO,  ATLANTA,  GEORGIA. — Ad- 
mission 25-30  cents.  It  was  natural  to  ex- 

pect somewhat  of  a  slump  at  the  Rialto 
after  the  two  weeks'  run  of  "Knighthood" but  on  the  whole  the  management  was  well 
satisfied  with  the  week's  business.  Business 
was  fairly  good  and  the  patrons  seemed  well 

pleased. Short  Subjects. — International  News  and 
Clyde  Cook's  comedy  "Lazy  Bones." Press  Comments.— One  of  the  finest  screen 
romances  of  the  season. — Atlanta  Georgian. 
A  little  bette'r  treatment  would  have  raised "The  Top  of  New  York"  at  the  Rialto  this 
week,  to  heights  of  art  so  far  attained  by 
but  one  picture,  D.  W.  Griffith's  "Broken 
Blossoms."  May  MeAvoy,  Paramount  star, 
is  seen  to  splendid  advantage  in  "The  Top 
of  New  York." — Atlanta  Journal. 

"TROURLE" 
(First  National) 

KARLTON,  PHILADELPHIA,  PA.— Ad- 
mission 50  cents.  Did  an  exceptional  busi- 

ness all  week,  with  children  making  up  the 
greater  part  of  the  matinee  audiences.  Ev- 

enings were  heavy,  especially  Saturday. 
Exploitation. — Newspaper  space  was 

doubled  and  number  of  window  cards  in- creased. 

Short  Subjects. — "Choose  Your  Wife" 
(comedy),  Pathe  News,  Sinograms,  and  Mo- vie Chats. 

BROADWAY,  RICHMOND,  VA.— Admis- 
sion 25-35  cents.  An  entire  week  to  fair business  only. 

Daily  Press  Comment. — Mighty  little  sto- 
ry, but  those  who  admire  Jack  will  like  it. — 

Ti  mes-Dispatch.  Another  success  that  will 
appeal  to  old  and  young  alike. — News-Lead- 

er. 
"UNDER  TWO  FLAGS" 

( Universal) 
FOX-LIBERTY,  ST.  LOUIS,  MO.— Ad- 

mission 20-40  cents.  Drew  very  good  atten- 
dance, especially  the  nights.  No  exploita- 

tion regular  newspaper  advertisement. 
Short  Subjects. — Fox  News  and  Views. 

Musical  selections  and  a  comedy. 
Daily  Press  Comments. — Is  by  far  the 

best  thing  Miss  Dean  has  even  done. — Globe- Democrat. 
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EMPRESS,  OKLAHOMA  CITY,  OELLA. — 
Admissions  10  and  25  cents.  Splendid  busi- 

ness prevailed. 
Short  Subjects. — Pathe  News,  Mack  Sen- 

nett  comedy,  "Bow  Wow." 
Exploitation. — Usual  newspaper  advertis- 

ing, window  cards  and  lobby  display,. 
Daily  Press  Comment. — An  exceedingly 

fine  picture. — -Times. 
RIVOLI,  PORTLAND,  ORE. — Admission 

25-35-50  cents.    Good  houses  all  week. 
Exploitation. — Lobby  decorated  with 

painted  flags.  Author's  name  given  consid- 
erable prominence  in  paper  ais,  posters, 

window  cards,  and  lobby  stills. 
Short  Subjects. — Select  News,  "Hello 

Judge,"  (Universal),  Overture  by  orches- 
tra "Bonibo"  selection.  One  hour  and 

forty-five  minute  concert  on  Sundays. 
Press  Comments. — Not  one  slow  moment 

in  the  picture. — Journal.  Priscilla  Dean 
handles  the  characterization  with  the  same 
fire  and  passion  that  mads  "The  Virgin 
of  Stamboul, "  of  two  years  ago,  an  epic 
of  the  screen. — Oregonian, 

"THE  VALLEY  OF  SILENT 

MEN" 

(Paramount) 

GRAND,  HAZLETON,  PA.— Attendance 
up  to  normal,  sometimes  better. 

Exploitation. — Newspaper  advertising, 
lobby  displays,  special  programs. 

"W II  ATS  WRONG  WITH 

WOMEN" MAJESTIC,  DALLAS,  TEXAS. — Admis- 
sion matinee  25,  35  cents;  night  25,  55  cents. 

Fair  business  for  seven  days. 
Exploitation. — Usual  newspaper  space, 

window  cards  and  lobby  frames. 
Short  Subjects. — Six  acts  of  vaudeville. 
Daily  Press  Comment. — The  production  is 

even  and  meritorious. — News.  The  picture 
must  be  accredited  a  pretentiousness  above 
the  average  problem-solving  movie. — Herald. 
A  rather  sensational  picture  which  holds  the 
interest  all  the  way  through. — Journal. 

"WHEN    KNIGHTHOOD  WAS 

IN  FLOWER" (Cosmopolitan) 
STRAND,  SEATTLE,  WASH.— Matinees 

55-75  cents,  evenings  55-75  cents,  different 
groups  of  seats,  reserved  loges,  $1.10,  chil- 

dren 25  cents  any  time.  Gave  five  perfor- 
mances a  day,  to  capacity. 

Exploitation. — A  tremendous  campaign 
was  put  over. 

Press  Comments. — Superbly  delightful  en- 
tertainment.— Times.  The  spirit  of  Ro- 

mance— perfectly  visualized — that,  in  a 
phrase  is  Cosmopolitan's  cinema  triumph. — 
Post-Intelligencer. 
GRATJMAN  RIALTO  THEATER,  LOS 

ANGELES.— Admission  85-$1.10.  In  the  5th 
week  and  playing  to  capacity  business. 

Short  Subjects.— Grauman 's  Rialto  Orches- 
tra— Pathe  Weekly. 
OHIO  THEATRE,  INDIANAPOLIS,  IND. 

- — Second  week  opening  Sunday  to  excel- lent business. 

"WILDNESS  OF  YOUTH" (Graphic) 
LOEW'S  BIJOU,  BIRMINGHAM,  ALA- 

BAMA.— Admission  10-20-30  cents.  Busi- 
ness exceptionally  good. 

Exploitation. — Besides  the  usual  news- 
paper publicity  and  display  advertising,  Vir- 
ginia Pearson  made  a  personal  appearance. 

Press  Comment. — Miss  Pearson  was  enthu- 
siastically applauded,  both  in  person  and  in 

the  very  good  photoplay  in  which  she  ap- 
peared.— Birmingham  News. 

"THE  YOUNG  RAJAH" (Paramount) 
NEWMAN  THEATRE,  KANSAS  CITY, 

MO. — Admission  15,  25,  35,  50  and  75  cents. 
Seven  days  of  good  attendance. 

Exploitation. — Played  up  in  newspaper 
space  as  Valentino's  best.  Also  billboard 
and  lobby  display  space. 

Short  Subjects. — Mermaid  Comedy,  New- 
man News  and  Views  (Current  Events). 

Daily  Press  Comments. — Entirely  satis- 
factory.— Star-Times.  An  entertainment  of 

romance. — Journal  Post. 

OLD  MILL,  DALLAS,  TEXAS. — Admis- 
sion matinee  10-  20,  25  cents;  night  10,  25, 

40  cents.  Good  business  during  first  part  of 
run  and  satisfactory  matinee  attendance 
throughout  week. 

Exploitation. — Colored  folders  with  Valen- 
tino's  picture  distributed  at  other  theatres 

during  previous  week.  Newspaper  space 
and  miniature  oriental  temple  in  front  of 
box  office. 

Short  Subjects. — "Circus  Day"  (Educa- 
tional), Old  Mill  Melody  Man. 

Daily  Press  Comment. — The  film  is  nota- 
ble for  some  very  gorgeous  scenes  of  the 

Orient. — News.  There  are  innumerable  "de- 
vices" for  action  and  a  spectacular  display 

of  silk  and  velvet. — Herald.  A  rather  far- 
fetched and  overdrawn  film.  But  the  weak- 

ness of  the  plot  and  the  fanciful  setting 
didn't  fail  to  evoke  thrills  of  pure  joy  from 
the  admirers  of  the  oily-haired  hero. — Dis- 

patch. Flashbacks  into  ancient  Hindu  his- 
tory are  not  entirely  convincing  but  are  in- 

teresting nevertheless. — Journal. 
IMPERIAL,  CHARLOTTE,  N.  C— Ad- 

mission 30-40  cents.  Admission  price  was 
raised  for  this  one,  but  business  was  good 
on  a  three  day  run. 
IMPERIAL,  COLUMBUS,  S.  C— Three 

days  to  big  business. 

First  Runs  on  Broadway 

Their  Presentation  and  Press  Com- 

ments by  Various  New  York  Dailies 

RIVOLI 
1.  Overture — The  Carnival  of  Venice  (Thomas) 
2.  Rivoli  Pictorial 

Dreaming  Alone  in  the  Twilight  (Moore) 
Susan  Ida  Clough,  mezzo  soprano 
Frederick  Baer,  baritone 

Elsie  Ferguson  in  Outcast 
Piano  Concerto 
"Buster"   Keaton  in  The  Blacksmith 

3. 

Press  Comment 

World. — Is  sure  to  be  considered  one  of 
the  screen's  highest  achievements.  It  is not  sensational  or  elaborate.  It  is  just  a 
picture  of  life.  Tribune. — We  found  it  an 
interesting  picture  because  of  the  acting 
and  direction,  which  is  excellent.  Ameri- 

can.— Miss  Ferguson,  if  she  had  posses- 
sed the  dramatic  powers  of  Bernhardt — 

and  nobody  has  ever  accused  her  of  it — 
could  scarcely  have  done  anything  in  this 
picture.  Herald. — It  inspires  the  spectator 
with  no  vehemence  of  condemnation  or 
praise.  Sun. — It  is  not  often  that  a  screen 
adaption  has  the  star  who  made  the  play 
a  go  before  the  footlights,  so  this  picture 
can  count  itself  doubly  fortunate.  Jour- 

nal.— Miss  Ferguson  has  the  ability  to  ap- 
pear almost  unrecognizable  in  shabby 

clothes  and  untidy  bobbed  hair  and  to  re- 
veal her  familiar  beauty  and  sartorial 

loveliness  when  occasion  permits.  Globe. — 
Seems  to  have  suffered  tremendously  in 
its  transference  to  the  screen.  Telegram. — 
Miss  Elsie  Ferguson  brings  back  to  Broad- 

way one  of  the  greatest  successes  of  her 
career.  Evening  World. — Miss  Ferguson  is 

as  good  in  the  movie  version  of  "Outcast" as  she  was  in  the  speaky  of  the  same  name. 
CAPITOL 

1.  Capitol  Grand  Orchestra — Overture — Mignon  (Thomas) 
2.  The   Split  Outfit 
3.  Dementia  Americana — Kitten  on  the  Keys 

(Zez  Confrey) 
4.  Capitol  Magazine 5.  Impressions  of  Ethelbert  Nevin 

a)  Narcissus 
b)  Mighty  Lak  a  Rose 
c)  A  Day  in  Venice — Conzona  Amorosa, Erik  Bye;  The  Gondoliers,  Betsy  Ayres and   Erik  Byd 
d)  The  Rosary 

6.  Feature— A  Blind  Bargain  (Goldwyn) 
7.  Interlude — Solo   for  Flute — Rigoletto  Paraphrase 

(D.  Lovreglio) 
8.  Jesse    W.     Orndorff     Presents     Reversibility  and 

Relatively — A  satire  on  Professor  Albert  Ein- 
stein's Theories  written  and  directed  by  Pro- fessor Delmar  Witson 

9.  Capitol  Grand  Organ 
Press  Comment 

Tribune. — An  interesting  name  and  so  is 
the  theme,  but  the  picture  is  filled  with  no- 

thing but  Promises.  Times. — It  is  interest- 
ing at  times,  though,  to  watch  Mr.  Chaney, 

and  some  of  Director  Worsley's  pictures 
are  interesting,  too.  American. — Lon  Chan- 

ey as  both  Dr.  Lamb  and  the  hunchbacked 
servant  has  the  sort  of  roles  in  which  he 
can  register  as  many  of  his  thousand  faces 
as  there  are  close-ups.  Telegram.— A  thrill- 

ing and  breath-taking  denouement.  Jour- 
nal.— There  are  some  very  thrilling 

situations.  Sun. — It  succeeds  exceptionally 
in  its  purpose,  largely  because  Lon  Chaney 
is  on  hand  using  up  several  more  of  his thousand  faces. 

STRAND 
1.  Overture — II   Guarany  (Gomez) 
2.  Odds  and  Ends — a)  Taking  a  Chance  at  Chimney  Rock b)  Living  Paintings — The    Royal  Family 

c)  The  City  of  Watches  (Pathecolor) 
3.  iokme  Ballet — Danse  Classique 
4.  Topical  Review 
5.  Prologue  to  Lorna  Doone — Tenor  Solo 6.  Feature — Lorna  Doone 
7.  Lazy  Bones 
8.  Organ  Solo 

Press  Comment 
World. — In  points  of  scenic  effectiveness 

it  is  way  ahead  of  most  outdoor  romantic 
picture  plays.  Times— It  is  largely  in  pic- tures that  Mr.  Tourneur  has  told  the  old 
story,  pictures  composed  with  a  keen  eye 
for  effects,  and  sharp,  therefore,  with 
meaning,  pictures  in  soft  tones  and  strik- 

ing contrasts,  all  related  by  the  action  of 
an  appropriately  speeded  story,  each 
occupying  its  proportionate  place  in  the 
whole.  Herald. — "Lorna  Doone"  at  the 
Strand,  is  a  disappointment.  Sun. — As 
choice  a  bit  of  seventeenth  century  swash- 

buckling as  was  ever  screened.  Journal. — 
In  solemn  truth,  Maurice  Tourneur  and 
those  associated  with  him  have  done  a 
thing  of  which  they  may  be  proud.  Globe. — 
Is  a  film  to  be  given  a  high  rating.  Tele- 

gram.— Maurice  has  taken  a  great  romance 
and  made  of  it  a  great  picture.  Mail. — One 
can  hardly  imagine  a  great  novel  better 
adapted  for  a  motion  picture  than  Black- 
more's  "Lorna  Doone."  Evening  World. — 
As  good  as  the  novel.  What  more  can  one 
say  in  praise  of  it. 

RIALTO 
1.  Overture — Selections  from  Manon  (Massenet) 
2.  Riesenfeld's  Classical  Jazz 3.  Rialto  Magazine 
4.  Danse  Algerian — Lillian  Powell 
5.  Dan  Mason — Pop  Tuttle's  Grass  Widow 6.  Soprano — Sweetheart  (Sig.  Romberg) 
7.  Feature— A  Daughter  of  Luxury 
8.  The  Chickasha  Bone  Crusher 

Press  Comment 

American.— The  fall  and  rise  of  Mary 
Fenton  gives  Agnes  Ayres  a  chance  to  look 
prettily  sad  and  charmingly  happy.  World. 
— Never  highly  exciting,  Miss  Ayres  and 
her  support  contrive  to  make  a  fairly 
pleasant  picture  in  luxurious  settings. 
Evening  World. — It  is  all  very  light,  but 
entertaining  in  spots.  Telegram. — A 
sprightly  comedy  drama.  Journal. — Agnes 
Ayres  gives  a  pleasing  performance  as 
Mary.  Sun. — The  only  remarkable  feature 
of  the  production  is  the  personal  charm  of 
the  star,  but  the  plot  is  good  entertainment 
and  it  gives  plenty  of  exercise  to  that 

human  attitude  called  sympathy. 
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Illustrated  Screen  Report 

Edited  by  GEORGE  T.  PAJRDY  Assistant  Editor,  JAMES. M,  DAVIS 

The  Great  Night When  Love  Comes 

Released  by  Fox.  Story  and  Scenario  by  Joseph 

F.  Poland.  Cameraman,  David  Abels.  Di- 

rected by  Howard  M.  Mitchell.  Length, 
4346  feet. 

CAST  AND  SYNOPSIS 

Larry  Gilmore,  William  Russell ;  Mollie  Martin,  Eva  Novak ;  Papita  Gon- 
zales, Winifred  Bryson;  Robert  Gilmore,  Henry  Barrows;  Jack  Denton,  Wade 

Boteler;  Simpkins,  Harry  Lonsdale;  Green,  Earl  Metcalfe. 
Larry  Gilmore  learns  that  according  to  his  father's  will  he  must  marry before  he  is  thirty;  in  order  to  receive  his  inheritance.  This  leaves  the  young 

man  just  thirty  days  and  although  he  has  many  offers  of  marriage  he  refuses 
them  all.  He  persuades  a  friend  of  his  to  get  him  on'  the  police  force  on night  duty  and  while  on  this  job  he  meets  a  waitress  with  whom  he  falls  in 
love.  He  proposes  to  her  and  is  accepted  but  when  he  insists  that  they  get 
married  at  once  she  does  not  understand  as  he  has  told  her  nothing  about 
himself.  She  finally  agrees  but  through  some  misunderstanding  she  fails  to 
appear  at  the  appointed  time.  Gilmore  has  only  one  hour  left  in  which  to 
fulfil  his  fathers  wishes  and  he  rushes  wildly  around  to  find  the  girl.  He  returns 
home  to  meet  his  uncle  and  there  he  finds  the  girl  in  his  own  apartment  and 
she  is1  being  accused  of  being  connected  with  a  gang  of  diamond  thieves.  She 
explains  though  that  she  is  the  niece  of  Gilmore's  secretary  and  is  there  with some  papers  for  her  uncle  to  read.  Matters  are  straightened  out  and  Gilraore 
and  Mollie  are  married  on  the  stroke  of  midnight  just  in  time  to  save  the 
inheritance. 
"The  Great  Night"  is 

just  an  ordinary  sort  of 
picture  made  from  time- 
worn  material  that,  how- 

ever, still  seems  to  satisfy 
in  certain  localities.  None 
of  the  situations  are  new 
yet  it  suffices  as  a  vehicle 
for  William  Russell  and 
should  afford  fairly  good 
entertainment  qualities  in 
houses  where  he  is  well 
known  and  admired.  The 
chief  objection  with  this 
story  is  that  the  public  is 
already  rather  well  ac- 

quainted with  -the  general 
outlines  and  little  enthusi- 

asm can  be  reached  during 
the  showing  of  the  film.  Tt 
will,  however,  get  by  with 
not  overly  critical  audi- ences. 

Points  of  Appeal. — A  cer- 
tain young  man  finds  that 

in  order  to  come  into  his 
inheritance  he  must  marry 
within  thirty  days.  He  is 
besieged  with  accommodat- 

ing females  but  rather  than 
marry  any  except  of  his 
own  choice  he  disappears 
and  joins  the  police  force. 
It  is  then  that  he  finds  the 
girl  of  his  heart.  There  are 
lots  of  moderately  .humor- 

ous episodes,  a  dash  of  mys- 
tery and  some  fair  love 

making  that  takes  place 
during  the  story. 

Cast.— William  Eussell  is 
rather  good  in  his  role  as 
the  policeman.  Eva  Novak  as  Mollie  Martin  plays  opposite  him 
in  the  leading  feminine  role.  Other  members  of  the  cast  lend  ade- 

quate support. 
Photography,  Lighting,  Direction. — The  photography  is  good  and 

lighting  satisfactory.  The x  story  has  fairly  good  speed  and  the 
continuity  is  easily  followed.    Direction  O.  K. 

Released  through  F.  B.  O.  Story  by  Ray  Carroll. 

Scenario  by  Winifred  Dunn.  Cameraman, 
Lucien  Androit.  Directed  by  William  A. 

Seiter.     Length,  approximately  4800  feet. 
CAST  AND  SYNOPSIS 

Jane  Coleridge,  Helen  Jerome  Eddy;  Peter  Jamison,  Harrison  Ford;  Aunt 
Sisie,  Fannie  Midgeley;  Marie  Jamison;  Claire  Dubray ;  Jim  Matthews,  Joseph 
Bell ;  Rufue  Terrance,  Gilbert  Clayton ;  David  Coleridge,  J.  Barrows ;  Ruth 
Fay  McKenzie;  Coleridge  Twins,  Buddy  Messenger  and  Mollie  Gordon. 

Jane  Coleridge,  elder  daughter  of  a  widower  endeavors  to  fill  the  place  of 
a  mother  to  her  little  brother  and  sister.  She  is  in  love  with  Peter  Jamison 
and  he  with  her,  but  his  shyness  prevents  him  asking  her  to  marry  him.  Peter 
submits  his  plans  for  a  dam  to  the  Board  but  it  is  refused  and  although  greatly 
discouraged  he  asks  Jane  to  marry  him.  Jane  hesitates  and  goes  into  the 
house.  Jane  discovers  that  her  father  has  died  suddenly  and  in  her  grief  fails 
to  come  back  to  see  Peter  who  feeling  that  he  has  been  rejected,  leaves  the 
little  town.  Five  years  elapse  and  Jane  has  become  a  teacher  and  never 
married.  Meanwhile  Peter  has  become  fascinated  by  another  woman  and 
marries  her  and  they  have  a  little  girl.  Peter  is  recalled  by  the  Board  once 
again  and  his  plans  are  accepted.  He  has  been  deserted  by  his  wife  and  the 
old  love  spark  is  again  kindled  between  the  former  sweethearts.  Suddenly  his 
wife  puts  in  her  appearance  and  tries  to  win  Peter  back.  She  publicly 
denounces  Jane  and  demands  that  the  school  board  dismiss  her.  Later  when 
the  work  on  the  dam  is  nearing  completion  she  and  the  little)  baby  girl  are 
caught  in  the  onrush  of  water  and  saved  by  Jane.  Marie,  is,  however,  badly 
hurt  and  dies  but  not  without  first  clearing  Peter  and  Jane  of  any  blame. 
This  picture  holds  good 

human  interest.  It  is  a 
little  draggy  at  times  but 
should  not  fail  to  be 
thoroughly  enjoyed  if  shown before  an  audience  who 
does  not  crave  a  wild  rush 
of  excitement  all  of  the 
time.  There  is  a  great  deal 
of  pathos  and  ample  oppor- 

tunities for  tears  although 

the  story  itself  is  not  over- 
ly burdened  with  sentimen- talities. A  fine  climax  is 

built  up  and  fairly  good 
suspense  is  maintained 
throughout. 

Points  of  Appeal. — "All 
the  world  loves  a  lover ' '  so the  old  adage  goes  and 
therefore  the  hero  and  hero- 

ine of  ' '  When  Love  Comes ' ' 
gain  the  sympathy  of  the 
audience  at  the  beginning 

of  the  picture.  Circum- stances change  the  plans  of 

the  young  lovers  and  sev- eral years  elapse  before 
they  are  brought  together 

again.  Then  the  spectator's heart  suddenly  beats  faster 
and  faster  as  he  learns  that 
the  young  man  has  married 
during  his  absence.  This  is 
one  of  the  tense  moments 
of  the  film  and  the  sustain- 

ed suspense  is  well  carried. 
As  the  story  progresses  all 
obstacles  are  finally  over- come and  all  ends  well. 
Another  big  moment  in  the 
picture  is  Jane's  rescue  of 
Peter's  wife  and  baby  from 
the  onrush  of  the  water. 

Cast. — Helen  Jerome  Ed- 
dy is  a  thoroughly  pleasing 

actress  and  carries  her  emotional  scenes  through  with  good  effect. 
Harrison  Ford,  as  Peter  Jamison,  also  does  some  good  acting. 
Other  members  of  the  cast  give  enjoyable  performances. 

Photography,  Lighting,  Direction.— The  exteriors  and  interiors 
are  all  good.  Ample  lighting  is  supplied  in  the  sets.  Continuity and  direction  good. 
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"A  Tailor  Made  Man"  (Charles  Ray),  United  Artists.  .Oct.  7 
"Anna  Ascends"  (Alice  Brady),  Paramount   Nov.  25 
"Another  Man's  Shoes"   (Herbert  Rawlinson),  Uni- versal  Nov.  18 

"Barriers  of  Folly"  (George  Larkin),  Russell  Prod.  .Dec.  9 
"Bells  of  San  Juan"  (Charles  Jones),  Fox  Oct.  28 
"Better  Man  Wins"  (Pete  Morrison),  Sanford  Oct.  7 
"Bond  Boy,  The"  (Richard  Barthelmess),  First National   Oct.  21 
"Bootleggers  Daughter,  The"  (Enid  Bennett),  Play- goers Pictures   Nov.  25 
"Brawn  of  the  North"  (Strongheart)  First  National  .Nov.  25 
"Breaking  Home  Ties"  (Special  Cast),  Associated Exhibitors   Dec.  9 
"Broad  Daylight'   (Lois  Wilson),  Universal  Nov.  11 
"Broadway     Madonna,     The"     Dorothy  Revler), F.  B.  O  Nov.  11 
"Broadway  Rose"  (Mae  Murray),  Metro  Sept.  30 
"Bulldog  Drummond"  (Carlyle  Blackwell  and  Eve- lyn Greeley)  Hodkinson   Nov.  25 
"Brothers  Under  the  Skin"  (Special  Cast),  Goldwyn.  .Dec.  2 
"Boss  of  Camp  4"  (Charles  Jones),  Fox   Dec.  2 
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"Man  and  the  Moment,  The"  (Special  Cast),  Play goers   Dec.  9  101 
"Man     Who     Saw     Tomorrow,     The"  (Thomas Meighan).    Paramount  Nov.  11  1547 
"Missing  Millions"  (Alice  Brady),  Paramount  Sept.  30  1205 
"Mixed  Faces"  (William  Russell),  Fox....  Oct.  14  1315 
"Mohican's  Daughter,  The"  (Special),  American  Re- leasing  Sept.  23  114S 
"Motion  to  Adjourn"  (Special),  Arrow  Sept  30  1176 

"Night  Life  in  Hollywood"  (Special),  Arrow  Sept.  23  1110 
"Notoriety"  (Special  Cast),  Weber  &  North   Oct.  14  1290 

"Old  Homestead,  The"  (All  Star),  Paramount   Oct.  21  1373 
"Oliver   Twist"    (Jackie    Coogan),    First   National    Nov.  11  1541 
"On  the  High  Seas"  (Dorothy  Dalton  and  Jack  Holt).. Oct.  14  1317 
"One  Eighth  Apache"  (Roy  Stewart),  Arrow  dept.  23  1110 
"One  Exciting  Night"   (Carol  Dempster),  United Artists   Nov.  4  1483 
"One    Week    of   Love"    (Elaine    Hammerstein  & Conway  Tearle).  Selznick   Nov.  18  1599 
"Only  a  Shop   Girl"    (Special   Cast),   C.   B.   C  Dec.  9  76 

"Calverts  Valley"  (Jack  Gilbert),  Fox   Oct.  21  1368 
"Caught  Bluffing"   (Frank  Mayo),  Universal  Sept.  30  1199 
"Clarence"  (Wallace  Reid),  Paramount  Oct.  28  1423 
"Confidence"    (Herbert   Rawlinson),   Universal  Sept.  30  1203 
"Cowboy   and    the   Lady"    (Tom   Moore   and  Mary Miles  Minter)  Paramount   Nov.  25  1655 

"Deserted  at  Altar"  (Special  Cast),  Capitol  Films ....  Oct.  14  1290 
"Do  and  Dare"  (Tom  Mix),  Fox  Oct.     7  12b/ 
"Douglas  Fairbanks  in  Robin  Hood"  (Douglas  Fair- banks), United  Artists   Oct.  28  1427 
"Danger    Point,    The"    (Carmel    Myers),  American Releasing   Dec.    2  47 
"Driven"    (Special  Cast),  Charles  J.   Brabin  Prod.. Dec.    9  76 

"Enter  Madame"  (Clara  Kimball  Young),  Metro.. Nov.  18  1599 
"Eternal  Flame,  The"  (Norma  Talmadge),  First National   Sept.  30  1199 

"Face  in  the  Fog,  The"  (Lionel  Barrymore),  Para- mount  Oct.  21  1377 
"Face  To  Face"  (Special  Cast),  Playgoers  Pictures.  .Oct.  14  1311 
"Fighting  Guide.  The"  (William  Duncan),  Vitagraph  Sept.  30  1197 
"Forgotten  Law,  The"  (Milton  Sills),  Metro  Oct.  28  1427 
"Fortunes  Mask"  (Earle  Williams),  Vitagraph   Oct.  21  1371 
"Ebb  Tide"  (Special  Cast),  Paramount   Dec.    2  43 

"Peaceful  Peters"   (William  Fairbanks),   Arrow ...  .Sept.  23  1110 
"Pink  Gods"  (Special  Cast),  Paramount   Oct.    7  1259 
"Proof  of  Innocence,  The"  (Special  Cast)   Oct.  28  1433 
"Pride  of  Palomar,  The"  (Forest  Stanley  and  Mar- jorie  Daw),  Paramount   Dec.    2  51 

"Quincy  Adams  Sawyer"    (Special  Cast),  Metro ...  .Dec.    9  103 

"Rags  to  Riches"  (Wesley  Barry),  Warner  Bros  Oct.    7  122* 
"Ridin'  Wild"  (Ed  (Hoot)  Gibson),  Universal   Dec.    2  47 

"Secrets  of  Paris"  (Lew  Cody),  C.  C.  Burr  Oct.  28  1406 
"Shirley  of  the  Circus"  (Shirley  Mason),  Fox  Nov.  25  1659 
'Sin  That  Was  His,  The"  (William  Faversham). Selznick   Oct  21  1371 
"Siren  Call,  The"  (Dorothy  Dalton),  Paramount  Oct.  7  1253 
"Skin  Deep"  (Milton  Sills),  Associated  First  National Pictures   Oct.  21  1375 
"Singed  Wings"    (Bebe   Daniels),  Paramount  Dec.  9  105 
"Snowshoe  Trail,  The"  (Jone  Novak),  F.  B.  O  Sept.  23  1142 
"Streets  Of  New  York,  The"  (Barbara  Caselton), Arrow   Nov.  11  1518 
"Sunshine  Harbor"  (Special  Cast),  Playgoers  Pic- tures  Nov.  4  1487 
"Super  Sex,  The"  (Special  Cast),  American  Releasing  Dec.  9  107 
"Sure  Fire  Flint"  (Johnny  Hines),  C.  C.  Burr  Oct.  28  1406 

"Galloping  Kid,  The"  (Hoot  Gibson),  Universal  Sept.  23  1144 
"Ghost  Breaker,  The"  (Wallace  Reid),  Paramount.  .Sept.  30  1203 
-«iirl  Who  Ran  Wild,  The"  (Gladys  Walton), rjniversal   Oct.  14  1311 
"Gooa  Men  and  True"  (Harry  Carey,  F.  B.  O  Nov.  18  1603 
"Grandma's  Boy''    (Harold   Lloyd),  Associated  Ex- hibitors  Sept.  16  1075 

"Headless  Horseman,  The"  (Will  Rogers),  Hodkinson  Nov.  4  1487 
"Hidden  Woman,  The"   (Evelyn  Nesbit).  American Releasing   Oct.  14  1313 
His  Back  Against  the  Wall"  (Raymond  Hatton  and Virginia  Valli),  Goldwyn   May  27  1939 
"Hound   of  the  Baskervilles,   The"    (Special  Cast). F.  B.  O  Oct.  7  1253 
"Hungry   Hearts"    (Bryant   Washburn),   Goldwyn ...  Dec.  9  107 

"Impossible  Mrs.  Bellew,  The"  (Gloria  Swanson), Paramount   ,  Nov.  4  1485 
"If  I  Were  Queen"  (Ethel  Clayton),  F.  B.  O  Oct.  28  1425 
"Isle  of  Doubt.  The"  (Special),  Playgoers  Pictures.  .Sept  30  1197 

"Jan  of  the  Big  Snows"  (Special  Cast),  American Releasing    Oct.  21  1375 
"June  Madness"  (Viola  Dana),  Metro   Oct.  7  1255 
"Jilt,   The"    (Marguerite    De    la   Motte   and  Ralph Graves),  Universal   Dec.  2  45 

"Kentucky    Derby,  The"  (Reginald  Denny),  Universal  Nov.  4  1485 

"Lavendar  Bath  Lady,  The"  (Gladys  Walton),  Uni- versal  Nov.  25  1653 
'Light  in  the  Dark,  The"    (Hope  Hampton),  First National   Sept.  23  1143 
'Little  Wildcat"  (Alice  Calhoun),  Vitagraph  Sept.  23  1144 
'Lone  Hand,  The"  (Hoot  Gibson),  Universal  Oct.  28  1431 
"Long  Chance,  The'    (Special  Cast),  Universal  Oct.  14  1317 
"Lonesome  Corners"  (Special  Cast),  Playgoers Pictures   Oct.  21  1369 
"Lorna  Doone"   (Madge  Bellamy),  First  National.  .Nov.  11  1545 
"Love  Gamble,  The"   (John  Gilbert),  Fox  Nov.  18  1601 

"Manslaughter"   (Thomas  Meighan),  Paramount ....  Sept.  30  1205 
"Man  She  Brought  Back,  The"  (Special  Cast),  Play- goers Pictures   Oct.  28  1429 

"Tess  of  the  Storm  Country"  (Mary  Pickford),  United  Artists  ..Nov.  25  1651 
"Till    We    Meet    Again"    (Mae    Marsh),  Associated Exhibitors   Oct.  28  1431 
"To  Have  and  to  Hold"  (Betty  Compson  &  Bert 

Lytell),  Paramount'  Nov.  18  1605 "Toll  of  the  Sea.  The"  (Anna  May  Wong),  Metro.. Dec.    9  99 
"Tom  Mix  in  Arabia"   (Tom  Mix),  Fox  Nov.  18  1605 
"Top  O'  The  Morning"  (Gladys  Walton),  Universal .. Sept.  23  1143 
"Town  That  Forgot  God,  The"   (Bunny  Grauer), Fox   Nov.  IS  1603 
•Timothy's  Quest"  (Special),  American  Releasing.  .. Sept.  23  1145 
"Trail  of  the  Axe,  The"  (Dustin  Farnum),  American Releasing   Oct.    7  1255 
"Trifling  Women"  (Special  Cast),  Mettv,   Oct.  21  1377 
"Thelma"  (Jane  Novak),  F.  B.  O  Dec.    2  43 
"Thorns  and  Orange  Blossoms"   (Special  Cast),  Al Lichtman   Dec.    2  51 

"Unconquered,  The"  (Maciste)  Aywon  Nov.  11  1518 
"Under  Two  Flags"  cPriscilla  Dean),  Universal  Oct.    7  1257 

"Village  Blacksmith,   The"    (Special  cast),   Fox  Nov.  18  1597 

"What  Fools  Men  Are"  (Faire  Binney),  American Releasing   Dec.  9 
"When  Knighthood  Was  in  Flower"  (Marion  Davies), Paramount   Sept.  30 
"While  Justice  Waits"  (Dustin  Farnum),  Fox  Dec.  9 
"Why  Do  Men  Marry?"  (Edy  Darclea),  Unity   Sept.  30 
"When  Danger  Smiles"  (William  Duncan),  Vita- graph  Nov.  11  1547 
"White   Shoulders"    (Katherine    MacDonald),  First National   Nov.  25 
"Without  Compromise"  (William  Farnum),  Fox.  ..  .Nov.  11 
"Wolf  Law"  (Frank  Mayo),  Universal  Oct.  28 
"Woman's  Woman.  A"  (Mar."  Alden),  Allied  P-oducers and  Distributors     Oct.  14  1315 
"Women  Men  Marry"   (Special  Cast),  Truart  Film 
Corp    Nov.  4 

"Wonders  Of  The  Sea"  J.  W.  Williamson  Nov.  4 
"When  the  Desert  Calls"  (Violet  Hemming)   Dec.  2 
"World's  a  Stage,  The"  (Dorothy  Phillips),  Princi- pal Pictures   Dec.  2 
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"Yosemite  Trail,  The"  (Dustin  Farnum),  Fox  Oct.  14 
"You  Never  Know"  (Earle  Williams),  Vitagraph ....  Dec.  9 
"Young  Rajah,  The"   (Rodolph  Valentino),  Para- mount  Nov.  18 
"Youth    to    Youth"    (Billle    Dove).    Metro  Nov  11 
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Outcast 
One  Night  In  Paris 

Paramount  Photoplay  in  Seven  Parts.  Author, 

Hubert  Henry  Davies.  Scenario  by  Jose- 

phine Lovett.  Director,  Chet  Withey.  Run- 
ning Time,  Eighty  Minutes. 

CAST  AND  SYNOPSIS 
Miriam,  Elsie  Ferguson ;  Geoffrey  Sherwood,  David  Powell ;  Tony  Hewlitt, 

William  David :  Valentine  Moreland,  Mary  MacLaren ;  John  Moreland,  Charles 
Wellesley ;  Nellie  Essex,  Teddy  Sampson ;   De  Valle,  William  Powell. 

Valentine  Moreland  has  married  her  husband  for  money's  sake,  jilting  Geof- frey Sherwood.  The  latter  feels  her  desertion  keenly  and  his  chum,  Tony 
Hewlitt  finds  him  in  his  apartment  drinking.  A  girl  named  Miriam,  forsaken 
by  her  husband,  whose  baby  has  died  in  consequence  of  neglect,  is  forced  into 
the  street  when  her  room  rent  is  over  due.  Passing  Sherwood's  apartment Tony  Hewlitt  squirts  some  soda  water  out  of  a  siphon  over  her.  He  invites 
her  in,  offering  to  make  good  the  damage  done  to  her  hat.  Miriam  thus 
meets  Geoffrey,  tells  her  own  hard  hick  story  and  convinces  him  that  he  is 
no  worse  off  than  lots  of  other  folks.  Geoffrey  becomes  interested  in  Miriam, 
provides  her  with  a  place  to  live  and  later  she  is  associated  with  him  in 
his  South  American  business.  She  loves  him  and  tries  to  win  his  affection, 
but  Valentine's  memory  still  holds  its  place  in  his  heart.  Valentine  wearies of  her  elderly  husband  and  seeks  Geoffrey.  She  visits  his  apartments.  While 
there,  Miriam  appears.  She  sees  that  Geoffrey  is  still  infatuated  with  Val- 

entine and  resolves  to  leave.  Just  then  Valentine,  glancing  out  of  the  window, 
sees  her  husband  entering  the  house.  She  is  panic-stricken.  Miriam  conceals 
Geoffrey  and  Valentine  in  another  room.  When  Moreland  arrives  she  lies 
bravely,  convinces  him  that  she  is  Geoffrey's  mistress  and  the  only  woman there,  and  he  leaves  satisfied.  Valentine,  conscious-stricken,  decides  to  rejoin her  husband.  Miriam  bids  Geoffrey  good  bye.  She  leaves  a  letter  to  be 
delivered  to  him  which  asserts  her  intentions  to  drown  herself.  She  sails 
for  South  America.  Geoffrey  reads  the  letter  and  pursues  the  steamer  in  a 
hydroplane.  Miriam  leaps  aboard.  She  is  rescued  by  Geoffrey.  They  are 
married  and  go  to  Rio  for  the  honeymoon. 

There  is  every  reason  for 
believing  that  "Outcast" will  win  public  recognition 
as  one  of  the  most  popular 
productions  in  which  Elsie 
Ferguson  has  appeared. 
The  story  is  pathetic  for  the 
greater  part,  although  re- lieved here  and  there  by 
judicious  flashes  of  humor 
conveyed  by  pithy  subtitles, 
apt  little  phrases  of  wit  and 
wisdom,  with  a  slightly 
slangy  flavor.  In  which  con- nection it  may  be  observed 
that  much  of  the  orig- 

inal stage  dialogue  finds 
an  outlet  in  the  said  subtit- 

ling, also  that  the  scenario 
«v-iter  has  done  a  remark- 

ably good  job  in  adapting 
the  play  for  the  screen. The  film  opens  quietly 
enougn  with  the  jilting  of 
Geoffrey  Sherwood  by  Val- entine, her  marriage  to 
Morewood,  an  introduction 
of  Miriam  in  her  temporary 
situation  as  a  cloak  model, 
thereby  allowing  for  a  dis- 

play of  gorgeous  gowns  cal- culated to  charm  the  femi- 
nine eye.  The  seamy  side  of life  is  first  shown  when 

Miriam  gets  into  difficulty 
with  her  landlady  and 
drifts  aimlessly  into  the 
street.  From  then  on  the 
plot  increases  in  strength 
and  poignant  appeal,  its 
emotional  tide  swells  into 
full  flood,  sweeping  along 
to  a  thrilling  and  realistic 
climax.  The  beauty  of 
"Outcast"  is  that  it  grows upon  one  so  to  speak,  its 
tension  tightens  gradually 
but  surely  and  never  slack- ens until  the  finale  is 
reached.  Admirably  di- 

rected, handsomely  photo- 
graphed, a  real  "human 

document,"  this  film  should 
prove  an  unusually  valua- ble box  office  asset. 
Points  of  Appeal. — The 

heroine's  gallant  struggles to  keep  afloat  amid  a 
stormy  sea  of  trouble,  her 
patient  d_evotion  and  will- ing  self   sacrifice   for  the 
man  she  loves,  earn  for  her  a  generous  meed  of  sympathy. 
Among  the  best  scenes  is  that  in  which  Miriam,  upon  first  meet- ing Geoffrey,  expounds  her  cheery  philosophy  of  life,  despite  the 
adversity  she  has  known;  and  the  encounter  with  Moreland,  when 
she  shields  the  erring  Valentine  at  the  cost  of  her  own  good 
name.  The  chase  of  the  steamer  by  the  hydroplane  and  Geoffrey's rescue  of  Miriam  is  a  stunt  cleverly  managed  and  thrilling  in  the 
extreme. 

Cast. — Elsie  Ferguson's  portrayal  of  Miriam  is  refreshingly  na- 
tural, her  every  motion  is  instinct  with  grace,  she  seems  to  ac- 
tually "live"  the  role  which  stands  out  as  a  dramatic  gem  and welcome  contribution  to  the  art  of  the  silver  sheet.  David  Powell 

gives  an  impressive  performance  as  Geoffrey  Sherwood,  Mary  Mac- Laren is  a  capable  Valentine  and  the  other  members  of  the 
company  render  satisfactory  support. 

Photography,  Lighting*.  Direction. — The  settings  are  elaborate, 
the  interiors  handsome,  that  of  the  fashion  show  deserving  partic- 

ular mention,  the  long  shots  at  sea  are  admirable  and  the  lighting 
effects  faultless.    The  continuity  is  smooth  and  the  action  rapid. 

Playgoers  Pictures  Photoplay  in  Five  Parts. 
Author,  Director  and  Cameraman  not 

Credited.  Running  Time,  Fifty-Five  Min- 
utes. 

CAST  AND  SYNOPSIS 

Jacques  Fromage,  Pierre  de  Guingant ;  Maurice  Durand,  Maurice  Chevalier; 
Clare  Durand,  Denise  Legeay ;  Mine.  Durand,  Marguerite  Moreno ;  Felix  Cloque, 
M.  Pre  File;  Cloque  Senior,  M.  Joffre ;  Jerome,  Jerome  Martinelli;  Cora  La 
Belle.  Mile.  Guereau. 

Jacques  Fromage,  who  is  exceedingly  popular  with  the  fair  sex  in  Paris, 
comes  to  lodge  at  the  home  of  Mme.  Durand.  She  has  a  son  and  daughter, 
named  respectively  Maurice  and  Clare.  Despite  the  many  affairs  of  the  heart 
in  which  Jacques  has  been  tangled  he  has  never  met  a  girl  whom  he  really 
wished  to  wed  until  his  encounter  with  Clare  Durand.  Howevei ,  Clare  is 
engaged  to  Felix  Cloque,  a  remarkably  stupid  specimen  of  mankind.  Every- 

one but  Clare  considers  the  match  an  ideal  one.  Jacques  is  not  dismayed  by 
the  fact  of  a  rival  being  in  existence.  He  makes  love  ardently  to  Clare  with 
the  result  that  she  breaks  with  Felix.  Incidently  Jacques  introduces  Maurice 
to  the  joys  of  Montmarte  life  and  the  society  of  Cora  La  Belle,  an  actress. 
Jacques  takes  Clare  to  a  performance  at  the  Comedie  Francaise,  but  she  is 
offended  when  she  overhears  him  remark  that  he  wouldn't  marry  the  best  girl ' 
living.  During  the  evening  Mme.  Durand  had  been  listening  to  scandal  about 
Jacques.  When  the  pair  returns  home  the  mother  announces  that  she  wants 
Clare  to  abandon  her  new  lover.  But  this  results  in  driving  Clare  into 
Jacques'  arms,  that  gentlemen  asserts  solemnly  that  henceforth  he  will  lead 
the  correct  life  and  all  ends  well. 

Its  title  is  about  the 

most  attractive  thing  about 
this  picture,  carrying  as  it 

does  a  suggestion  of  "jaz- iy"  life  and  lively  times 
in  the  French  capital  and 

a  certain  amount  of  ad- 
vertising value.  But  as  a 

plain  matter  of  fact  the 
film,  which  was  produced 
abroad,  does  not  belong  in 

the  category  of  top-notch 
foreign  features.  It  offers 

no  offense  to  the  moralists 

or  "  naughty  -  naughty  " 

stuff  for  the  edification  of 

those  in  search  of  the 
risque.  being  P^.f?/ 

harmless;  a  loosely  knit  
to- 

gether comedy  drama  with 
a  plot  of  exceedingly  thin 
texture.  Neither  photog- raphy or  direction  is  up  to 
the  average  American  stan- dard, the  action  spins  along 
at  a  pretty  fast  clip  but the  situations  are  badly 
coupled  up  and  the  general effect  is  decidedly 
' '  jumpy. ' '  The  feature 

may  pass  muster  in  the cheaper  class  of  houses  but 
will  not  satisfy  critical 

patrons. 
Points  of  Appeal. — There 

is  more  comedy  than  drama 
about  the  production,  in 
fact  its  prevailing  note  is 
distinctly  f  arcial  and  when 
the  story  enters  what  is 
intended  as  a  serious  phase 
it  fails  to  convince.  How- 

ever, there  is  sufficient 
Gallic  atmosphere  in  evi- 

dence to  keep  it  from  be- 
ing   dull,    the    views  of 

sporting  life  in  the  "world's  gayest  city"  are  amusing  and  an 
appropriate  climax  is  attained. 

Cast.- — Denise  Legeay,  who  fills  the  heroine  role,  is  an  extremely 
beautiful  girl  and  capable  actress.  Indeed,  the  ability  of  every 
member  of  the  cast  deserves  praise,  their  pantomime  is  excel- 

lent and  one  is  forced  to  remark  that  they  possess  dramatic  and 
comedy  talent  worthy  of  a  better  vehicle. 

Photography,  Lighting,  Direction. — The  scenic  effects  are  toler- 
ably good,  at  times  inferior  lighting  imposes  a  blurred  impression 

on  the  vision,  but  the  shots  of  night  life  in  Montmarte  are  pleas- 
ing and  the  interiors  are  well  filmed.  The  continuity  is  ragged, 

the  action  moves  swiftly. 
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GUIDE  TO  FEATURE  RELEASES 

AMERICAN  RELEASING  CORP. 

Footage 
The  Other  Side  (Hugh  Dierker)   6,000* 
Tke  Deerslayer  (Pyramid   Pictures)   6,000* Mile*   Brewster  and   the   Super-Sex  (Frank 

R.  Adams)    6,000* 
At  the  Crossroads  (Seena-Owen)   6,000* 
The  Great  City  (Whitman  Bennett)   7,000* Cardigan    (Messmore    Kendall)   6,982 
Jungle  Adventures  (Martin  Johnson)   5,000* Belle  of  Alaska  (Chester  Bennett;   4,666 
Daring  Danger  (Cliff  Smith)   4,669 
Jan  of  the  Big  Snows  (J.  Oliver  Curwood) . .  4,531 
The  Cradle  Buster  (Tuttle- Waller)   5,180 
Bluebeard,  Jr.  (Jas.  Livingston)  4,140 
The  Lying  Truth  (Marion  Fairfax)   5,392 
Sisters    (International    Film)   6,785 
The  Hidden  Woman   (Nanuet   Corp. — Allan 
Dawn)    4,626 

My  Old  Kentucky  Home  (Pyramid  Pictures)  7,382 
Man's  Law  and  God's  (Finis  Fox)  4,791 The  Three  Buckaroos  (Fred  Balshofer)  4,599 
Destiny's  Isle  (Wm.  P.  S.  Earle)   5,496 False  Fronts  (Herold  Bros.)   5,044 
The  Mohictan's  Daughter  (S.  E.  V.  Taylor).  4,697 
His   Wife's   Husband   (Pyramid    Pictures)..  6,092 The  Great  Alone  (West  Coast  Films)   5,912 
Me  and  My  Ga!  (Welch- Pearson)   5,433 
Moongold    (Dramafilms,    Inc.)   2,000* Shattered  Idols   (J.   L.   Frothingham)   5,850 
The  Amazing  Lovers  (Jans  Productions) ....  6,000* 
The  Trail  of  the  Axe  (Dustin  Farnum)   5,000* 
The  Proof  of  Innocence  (Louis  Du  Pre)..  5,000* 
Man  and  Woman  (Jans  Productions)   5,000* 
The  Challenge  (Dolores  Cassinelli)   5,000* That    Woman    (Catherine    Calvert)   5,840 
The  Danger  Point  (Halperin  Productions)....  5,807 
The  Prince  and  The  Pauper   6,445 

ASSOCIATED  EXHIBITORS 

(Distributed   through  Pathe) 

ASSOCIATED  FEATURES 

The  Real  Adventure  (Florence  Vidor)    5,000* 
Dusk  to  Dawn  (Florence  Vidor)    5,000* 
When  the  Devil  Drives  (Leah  Baird)    5,000* 
When  Husbands  Deceive  (Leah  Baird)    ....  6,000* 
Till  We  Meet  Again  (All  Star  Cast)    6,000* Head  Hunters  of   The    South   Seas  (Martin 

Johnson    Production)    6,000* The   Woman    Who    Fooled     Herself  (May 
Allinson)    6,000* 

Breaking  Home  Ties  (All  Star  Cast)    6,000* 
HAROLD  LLOYD  COMEDIES 
Among  Those  Present   3,000* 
Now  or  Never    3,000* 
I  D«    3,000* 
Never  Weaken    3,000* 
A  Sailor-Made   Man   4,000* 
Grandma's   Boy    5,000* 
PLAYGOERS  PICTURES,  INC. 
The  Woman  Who  Came  Back  (All  Star  Cast)  6,000* 
Her  Majesty   (Mollie  King)    5,000* 
Through  the  Storm  (All  Star  Cast)    5,000* 
The  Isle  of  Doubt  (Wyndham  Standing)  ....  6,000* 
Face  to  Face  (All  Star  Cast)    5,000* 
The  Man  She  Brought  Back  (All  Star  Cast)  5,000* 
One  Night  in  Paris  (All  Star  Cast)    5,000* 
The  Bootlegger's  Daughter  (Enid  Bennet  and Fred   Niblo)    5,000* 
The  Man  and  the  Moment  (All  Star  Cast)  .  .  5,000* 
The  Man  Who  Waited  (All  Star  Cast)    5,000* 

FAMOUS  PLAYERS-LASKY 

PARAMOUNT  PICTURES 
The  Man  Unconquerable  (Jack  Holt)   5,795 
For  the  Defense  (Ethel  Clayton)   4,905 
The  Greatest  Truth  (Mia  May)   5,257 
South  of  Suva  (Mary  Miles  Minter-Realart)  4,639 
Borderland    (Agnes    Ayres)   5,486 
The  Siren  Call  (Dorothy  Dalton-Irvin  Willat)  5417 
While    Satan    Sleeps    (Jack    Holt)   6,069 
Manslaughter  (Cecil  B.   DeMille  Prod.)  9,061 
Above  All  Law  (Hamilton  Prod.)   7,177 
Pink  Gods  (Penrhyn  Stanlaws   Prod.)   7,062 
The  Old  Homestead  (Jas.  Cruze  Spec.  Prod.)  7,696 
The  Face  in  the  Fog  (Cosmopolitan  Prod.)  6,095 
Burning   Sands   (Geo.    Melford   Prod.)   6,919 
The  Ghost   Breaker   (Wallace  Reid)   5,130 
The  Cowboy  and  the  Lady  (Mary  Miles  Min- 

ter-Tom  Moore)    4,918 
To   Have   and   to   Hold    (Geo.  Fitzmaurice- 

Betty    Compson-Bert   Lytell)   7,518 The    Man    Who    Saw    Tomorrow  (Thomas 
Meighan)    6,993 

On  the  High  Seas  (Irvin  Willat  Prod,  with 
Dorothy  Dalton  and  Jack  Holt)    5,050 

The  Young  Rajah  (Rodolph  Valentino)    7.705 
Anna  Ascends   (Alice   Brady)   5,959 
Clarence  (Wm.  de  Mille  prod.  Wallace  Reid, 
Agnes  Ayres,  and  May  McAvoy)    6,146 

The  Impossible  Mrs.  Bellew  (Gloria  Swanson 
Sam  Wood)    7,155 

The  Pride  of  Palomar  (Cosmopolitan  Prod.).  7,194 
•Approximately 

Footage 

Ebb  Tide  (George  Melford  Prod.)    7,336 
Outcast  (Elsie  Ferguson)    ???? 
Singed  Wings  (Penrhyn  Stanlaws  Prod-Bebe Daniels)    7,788 
Back  Home  and  Broke  (Thomas  Meighan).  ???? 
A  Daughter  of  Luxury   (Agnes  Ayres)....  4,538 

KEALART  PICTURES 

(Through  Famous  Players-Latky) 
STAR  PRODUCTIONS 
Something  Different  (Constance  Binney) ....  4,840 
The  Magic  Cup  (Constance  Binney)   4,857 
Such  a  Little  Queen  (Constance  Binney) ....  4,942 
Out  of  the  Chorus  (Alice  Brady)  4,888 
The  Land  of  Hope  (Alice  Brady)   4,964 
Little   Italy    (Alice   Brady)   4,875 
Blackbirds  (Justine  Johnstone)   4,979 
The   Plaything  of  Broadway  (Justine  John- stone)   5,360 
Sheltered  Daughters  (Justine  Johnstone)  4,895 
A  Heart  to  Let  (Justine  Johnstone)   5,294 
A  Private  Scandal  (Mary  McAvoy)  4,363 
Room  and  Board  (Constance  Binney)   5,107 
Her  Winning  Way  (Mary  Miles  Minter) . .  4.71S 
Everything  for  Sale  (May  McAvoy)   5,091 

FILM  BOOKING  OFFICES  OF 

AMERICA 

Boy  Crazy  (Doris  May)   4,800 
The  Bigamist  (Special  Cast)   5,170 
The  Vermillion  Pencil  (Sessue  Hayakawa) . .  5,012 
The  Glory  of  Clementina  (Pauline  Frederick)  5,076 
Gay  and  Devilish  (Doris  May)   4,777 
Shiek  of  Araby  VH.  B.  Warner  revival)....  4,537 
The  Son  of  the  Wolf  (Norman  Dawn)   5,000* The  Fatal  Marriage  (Gish-Reid  revival)  4,685 
The  Understudy  (Doris  May)    5,000 
Colleen  of  the  Pines  (Jane  Novak)   5,000 
Up  and  At  'Em  (Doris  May)   5,000* 
My  Dad  (Johnnie  Walker)  :   5,000* Queen  of  the  Turf  (Special  Cast)  4,823 
The  First  Woman  (Mildred  Harris)   4,959 
In  the  Name  of  the  Law  (Emory  Johnston)  6,000* 
The  Kick-Back  (Harry  Carey)   6,000* 

FIRST  NATIONAL 

A  Question  Of  Honor  (Anita  Stewart)   6,065 
Gas,  Oil,  Water   (Charles  Ray)   4,500 
Smilin'  Through  (Norma  Talmadge)   8,000* The   Infidel    (Katherine   McDonald)   5,377 
Kindred  of  the  Dust  (R.  A.  Walsh-Miriam 
Cooper)    8,422 

The  Half  Breed  (Morosco)   5,484 
Slippy  McGee  (Morosco)   6,000* The  Woman  He  Married  (Anita  Stewart) . . .  6,563 
Hurricane's  Gal  (Dorothy  Phillips)   7,944 The  Masquerader  (Guy  Bates  Post)   7,835 
Fools  First  (Marshall  Neilan  Prod.)   5,773 
One  Clear  Call  (John  M.  Stahl)   7,540 
The  Primitive  Lover  (Constance  Talmadge)..  6,172 
Deuce  of  Spades  (Charles  Ray)   4,505 
Sonny   (Richard   Barthelmess)   6,968 
Rose  O'  the  Sea  (Anita  Stewart)   6,837 Domestic  Relations  (Kathrine  MacDonald) .  .  5,192 
Smudge   (Charles  Ray)   4,716 
Crossroads  of  New  York  (Mack  Sennett) .  .  6,292 
Alias  Julius  Caesar  (Charles  Ray)   6,131 
Woman's  Side   (Katherine  MacDonald)    5,222 Trouble   (Jackie  Coogan)    4,912 
Heroes  and  Husbands  (Katherine  MacDonald) 

  5,460 
Eternal   Flame   (Norma  Talmadge)    7,453 
Skin   Deep   (Ince   Special)    6,303 
The  Light  in  the  Dark  (Hope  Hampton)   5,600 
The  Bond  Boy  (Richard  Barthelmess)   6,902 
White  Shoulders  Katherine  MacDonald)   ....  5,966 
East  Is  West  (Constance  Talmadge)   7,737 
Lorna  Doone  (Maurice  Tourneur)    6,083 
Oliver  Twist  (Jackie  Coogan)   7,761 

ASSOCIATED  PRODUCERS 

(Through  First  Nalonal) 

Cup  of  Life  (Thos.  H.  Ince)   4,392 
The  Leopard  Woman  (Louise  Glaum)   7,000* A  Thousand  to  One  (Hobart  Bosworth)   6,055 
Love   (Louise  Glaum)   6,000* 
I  Am  Guilty  (Louise  Glaum)   6,312* 
Greater  Than  Love   6,000* The  Forbidden  Thing  (James  Kirkwood — All 
Star)    6,000* A  Perfect  Crime  (Monte  Blue)   4,739 

A  Broken  Doll    4,594 
The  Last  of  the  Mohicians   (Maurice  Tour- 

neur)   6,000* The  Foolish   Matrons   (Maurice  Tourneur)..  6,000 
A  Small  Town  Idol  (Ben  Turpin)   5,000* 
Home   Talent    5.000* 
The  Ten  Dollar  Raise    6,000* 
Mother  O'  Mine  (The  Thos.  H.  Ince)   6,500 Lying  Lips  (Thos.  H.  Ince)   7,000 
Homesoun  Folks  (Thos.  H.  Ince)   6,006* 

FOX  FILM  CORPORATION 

r« 

SPECIAL 
The  Fast  Mail    4JM 
Silver  Wings    8,271 Monte   Cristo    9JM 
A  Fool  There  Was    6,604 
Nero  11,500 
Lights  of  New  York  (Oct.  22)   1111 A  Little  Child  Shall  Lead  Them  (Oct  29)  0.361 
My  Friend,  the  Devil  (Nov.  19)  9,5»S WILLIAM  FARNUM  SERIES 
Shackles  of  Gold    5,067 
Moonshine  Valley    5,6f9 TOM  MIX  SERIES 
Just  Tony   5 ,142 Do  and  Dare    till 
The  Fighting  Streak     4U1 CHARLES  JONES  SERIES 
Western  Speed    5,001 
West  of  Chicago    4,604 DUSTIN  FARNUM  SERIES 
Oathbound    4,460 
The  Yosemite  Trail    till 
WILLIAM  RUSSELL  SERIES 
Money  to  Burn   4,110 
The  Crusader    4,700 SHIRLEY  MASON  SERIES 
The  New  Teacher   4,453 
Youth  Must  Have  Love   O** 
JOHN  GILBERT  SERIES 
Arabian  Love    4,440 
Honor  First   5,073 
In  Calvert's  Valley    1111 

GOLDWYN  PICTURES 

Pardon  My  French  (Vivian  Martin)   5,620 
A  Poor  Relation  (Will  Rogers)   4,609 
From  the  Ground  Up  (Tom  Moore)   4,495 
Be  My  Wife  (Max  Linder)   4,470 The  Grim  Comedian  (Special  Cast)   5,509 
The  Night  Rose  (Special  Cast)  ,   5,63? 
Poverty  of  Riches  (Special  Cast)   5,641 
Man  from  Lost  River,  The  (Special  Cast).  5,693 
Glorious  Fool,  The   5,392 
Man  with  Two  Mothers   4,423 
His  Back  Against  the  Wall   4,6M 
Watch  Your  Step   4,71* Doubling  for  Romeo    4,304 
Wallflower,  The    5,238 
Grand  Larceny    5,220 
Theodora     (Special)   I, SOS 

W.  W.  HODKINSON  CORP. 
BENJ.  R.  HAMPTON 
The  Dwelling  Place  of  Light  (All  Star)...  6,568 
The  Spenders   (All  Star)   5,693 
A  Certain  Rich  Man  (All  Star)   6,000* 
Heart's   Haven    (Claire   Adams,   Carl  Gaat- 

voort,   Robert   McKim)   6,009* The     Gray     Dawn     (Claire     Adams,  Carl 
Gantvoort,   Robert   McKim)   6,000* ZANE  GREY  PICTURES 

The  Riders  of  the  Dawn  (All  Star)   6,186* 
Desert  Gold  (All  Star)   7,000* The  Man  of  the  Forest  (All  Star)   5,880 
The  Mysterious  Rider  (All  Star)   5,500 
J.  PARKER  READ 
The  Brute  Master  (Hobart  Bosworth)  4,643 
Love  Madness  (Louise  Glaum)  6,290 
Sex  (Louise  Glaum)    6,201 DIETRICH  BECK,  INC. 
The  Harvest  Moon  (Doris  Kenyon)   5,480 ART  CO.  PRODUCTIONS 
Cynthia-of-the-Minute  (Leah  Baird)    5,634 ROBERT  BRUNTON 
The  Cost  of  Opportunity  (J.  Warren  Kerri 
„,  ean)    4,624 The  House  of  Whispers  (J.  Warren  Kerrigan)  4,624 
The  Green  Flame  (J.  Warren  Kerrigan) . . .  4,925 NATIONAL  PRODUCTIONS 
The  Kentucky  Colonel  (Joseph  J.  Dowling)  5.965 
JOSEPH  LEVERING His  Temporary  Wife  (Rubye  De  Demer) .  .  5,329 
DIAL  FILM 
The  Tiger's  Coat  (Myrtle  Stedman)  4,430 
King  Spruce  (Mitchell  Lewis)   6,000* 
Light  in  the  Clearing  (All  Star)   7,000* BERG-KAHLERT  PRODUCTIONS 
Free  Air  (Marjorie  Seaman)   6.000* LEWIS  TRACY 
The  Silent  Barrier  (Seldon  Lewis)    5.760 
IRVIN  V.  WILLAT  PROD. 
J.  L.  FROTHINGHAM  PROD. 
The  Broken  Gate  (Bessie  Barriscale)   6,300 
The  Breaking  Point  (Bessie  Barriscale) ....  5,700 
The  Other  Woman  (All  Star  Cast)   5,800 
Fifty  Candles  (All  Star)   6,000* Partners  of  the  Tide  (All  Star)   .  6.150 
HUGO  BALLIN  PROD. 
Face  of  the  World  (Barbara  Bedford)   5,800 
East    Lynne     (Mabel     Ballin    and  Edward 
Earle)    6,634 

The  Journey's  End  (Mabel  Ballin  and  Wynd- 
ham Standing)    8,000* fane  Eyre  (Mabel  Ballin  and  Norman  Trevor)  6,550 

Other  Women's  Clothes  (Mabel  Ballin,  Ray- 
mond  Bloomer,  Crauford  Kent)   7,000* 

Married  People  (Mabel  Ballin)   6,000* 
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The  Altar  Stairs A  Daughter  of  Luxury 

Released  by  Universal.  Story  by  G.  B.  Lancaster. 

Scenario  by  George  Randolph  Chester. 

Cameraman,  Dwight  Warren.  Directed  by 

Lambert  Hillyer.    Length  4641  feet. 

Released  by  Paramount.  Story  by  Leonard  Mer- 

rick and  Michael  Morton.  Scenario  by 

Beulah  Dix.  Cameraman  Bert  Baldridge. 

Director  Paul  Powell.     Length  4538  feet. 

CAST  AND  SYNOPSIS 

Rod  McLean,  Frank  Alayo;  Joie  Malet,  Louise  Lorraine;  Tony  Heritage, 
Lawrence  Hughes;  Captain  Malet,  J.  J.  Lanoe;  Blundell,  Harry  de  Vere ; 
Hugo,  Boris  Karloff;  Parete,  Dagmar  Godowsky ;  Tulli,  Nick  de  Ruiz. 
Rod  McLean,  a  daring  trader  of  the  South  Seas,  saves  Tony  Heritage,  a 

derelict,  from  savages.  Tony's  ingratitude  is  remarkable ;  he  steals  Rod's 
money  and  leaves  for  France.  In  France  he  marries  the  daughter  of  a  French 
commandant  about  to  leave  for  the  South  Seas  to  take  a  post.  The  officer 
learns  of  Tony's  record  and  repudiates  the  marriage  and  takes  his  daughter  to 
the  South  Seas.  Tony  turns  up  in  the  South  Seas  and,  to  keep  him  quiet, 
the  commandant,  Malet,  gives  him  a  job  helping  Rod  McLean  establish  a  new 
trading  post,  separated  from  Joie  Malet.  Rod  has  fallen  in  love  with  Joie, 
but  he  discovers  that  she  is  married,  without  discovering  who  the  husband  is. 
He  scorns  her  as  a  flirt.  From  a  trip  to  the  island  on  which  she  lives  he 
goes  back  to  his  own  post  in  a  broken-hearted  state  and  discovers  that  Tony 
has  been  disloyal  in  his  absence  and  gotten  the  natives  drunk.  They  are 
burning  the  island  chapel.  Rod  discovers  that  Tony  is  the  husband  of  Joie 
and  is  about  to  kill  him  when  the  island  minister  interferes.  Tony  steals 
Rod's  boat  and  escapes  to  an  outgoing  steamer,  and  Rod,  insane  with  anger, 
starts  after  him  and  the  minister  after  both  of  them  to  prevent  murder,  while 
on  the  main  island  little  Joie  Malet  waits  grimly  for  the  climax  that  Fate  has 
in  store  for  the  three  twisted  threads  of  human  life. 

Frank  Mayo  appears  to 
good  advantage  in  "The 
Altar  Stairs,"  a  fairly  in- 

tense melodrama  that  has 

been  adapted  from  the 
novel  of  the  same  name  by 
G.  B.  Lancaster.  The  out- 

come of  the  story  is  by  no 
means  hard  to  guess  yet 
there  is  much  good  sus- 

pense developed  and  plenty 
of  exciting  situations 
while  the  picture  is  in  pro- 

gress. Some  good  atmos- 
phere has  been  brought  in 

and  the  South  Sea  effects 
are  realistic  and  interest- 

ing. For  the  most  part 
the  story  has  been  well 
reproduced  although  there 
exists  some  slightly  faulty 
scenes  on  the  part  of  the 
director. 

Points  of  Appeal. — There 
is  a  romance  that  will  ap- 

peal. The  story  itself, 
while  offering  nothing  es- 

pecially new,  will  be  found 
to  contain  enough  good 
points  to  hold  the  interest. 
Particularly  good  are  the 
exterior  shots  on  the  is- 

land and  some  of  the  sea 
effects  are  also  well  done. 
The  native  dances  are  en- 
joyable. 

Cast. — Frank  Mayo  as 
Eod  McLean,  carries  the 
role  through  with  credit. 
He  has  however,  had  bet- 

ter roles  and  done  some 
better  acting  though  pre- 

viously. Louise  Lorraine, 
who  has  been  appearing  in 
serials,  is  given  her  first 
lead  in  feature  work  in  this  picture.  The  supporting  cast  is  good 
and  the  types  chosen  for  native  parts  are  good. 
Photography,  Lighting,  Direction. — The  photography  is  clear 

and  sufficient  lighting  has  been  used  in  all  sets.  There  are  some 
exteriors  of  extremely  good  scenic  value  that  lend  convincingly 
to  the  atmosphere  of  the  story.    Direction  generally  satisfactory. 

CAST  AND  SYNOPSIS 

Mary  Fenton,  Agnes  Ayres ;  Blake  Walford,  Tom  Gallery;  Ellen  Marsh, 
Edith  Yorke ;  Bill  Marsh,  Howard  Ralston ;  Loftus  Walford,  Edward  Martin- 
del ;  Mrs.  Walford,  Sylvia  Ashton ;  Red  Conroy,  Clarence  Burton;  Mary 
Cosgrove,  ZaSu  Pitts;  Charles  Owen,  Robert  Schable ;  Winnie,  Bernice  Frank; 
Genevieve  Fowler,  Dorothy  Gordon;  Nancy,  Muriel  MacCormick. 
Mary  Fenton,  while  waiting  for  the  courts  to  award  her  her  inheritance  finds 

herself  reduced  in  finances  to  one  dime.  While  out  one  day  she  speaks  to 
a  man,  thinking  him  to  be  an  old  friend  of  hers  but  discovers  her  mistake.  He 
notices  that  she  seems  to  be  in  need  and  invites  her  in  for  tea.  He  offers 
her  money  and  also  tries  to  take  advantage  of  her  situation  but  is  repulsed 
by  the  girl.  They  are  discovered  by  a  woman  friend  of  his  who  immediately 
tells  his  relatives  and  he  therefore  has  to  introduce  the  newcomer  as  his  wife's 
sister.  The  Walfords,  bend  on  making  a  match  between  their  young  son 
and  the  "heiress"  insist  that  she  come  and  visit  them.  Thus  Mary  Fenton 
alias  Mary  Cosgrove,  goes  to  the  Walford  mansion  and  lives  in  Inxury  again. 
For  some  time  the  deception  is  not  discovered  but  suddenly  the  real  Mary 
Cosgrove  appears  and  demands  that  the  imposter  be  jailed.  After  numerous 
explanations  the  matter  is  satisfactorily  adjusted  and  Blake  Walford  and 
Mary  Fenton  are  married. 

"A  Daughter  of  Lux- 
ury" has  been  adapted 

from  the  play  "The  Im- 
poster" and  serves  as  an 

enjoyable  society  drama 
thai  holds  good  interest.  It 
has  several  good  twists 

that  heighten  the  enthusi- asm and  moves  along 

breezily  gaining  much 
laughter  and  develops  keen 
enjoyment  as  fast  as  the 

reel  is  turned.  The  pic- 
ture has  been  attractively 

produced  and  affords  first 
class  entertainment  value 
in  every  respect. 

Points  of  Appeal. — The 
story  of  an  heiress  who  is 
temporarily  placed  in  an 
embarrassing  position  both 
financially  and  socially. 

The  plot  is  first  rate  ma- terial for  the  screen  and 
the  picture  will  win  the 
approval  of  the  greater 
majority  who  see  it,  par- 

ticularly so  in  high  grade 
houses.  There  are  numer- 

ous laughs  and  a  neat  lit- tle romance  that  holds  the 
attention  from  start  to 
finish. 

Cast. — Agnes  Ayres  as 
Mary  Fenton  and  alias 
Mary  Cosgrove,  gives  a 
performance  that  is  de- 

lightful in  every  way.  Tom 
Gallery  as  Blake  Walford 
is  an  agreeable  hero  type 
and  acts  well.  All  other  members  of  the  cast  render  good 
assistance. 

Photography,  Lighting,  Direction. — The  many  interiors  of  the 
Walford  home  arc  artistically  done  and  the  result  is  most  pleasing 
on  the  screen.  Comparatively  few  exteriors  are  used  in  the  pic- 

ture. Good  lighting  is  in  evidence  throughout.  The  story  is 
lively  and  the  director  has  added  many  touches  that  set  off  the 
picture  to  good  advantage. 
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GUIDE  TO  FEATURE  RELEASES— Cont'd 

ROCKET    FILM    CORP.  Footage 
The   Truant   Husband    (All   Star)   5,000' 
Keeping  Up  with  Lizzie  (Enid  Bennett)....  6,000* REN  CO  FILM  CORP. 
At  the  Sign  of  the  Jack  O'Lantern  (All  Star)  5,193 
The  Veiled  Woman  (Marguerite  Snow)   6,000* WARD  LASCELLE  PRODUCTIONS 
Rip  Van  Winkle  (All  Star).   6,700 
WINNIPEG  PRODUCTIONS.  LTD. 
God's  Crucible  (All  Star)   6,000* Cameron    of    the    Royal    Mounted  (Gaston 
Glass)    6,000* HOLTRE  PRODUCTIONS 

French  Heels  (Irene  Castle)   5.500 
No   Trespassing    (Irene   Castle)   6,000* TILFORD   CINEMA  STUDIOS 
Slim  Shoulders  (Irene  Castle)   6,000* 

AL  LICHTMAN  CORPORATION 
Rich  Men's  Wives    5,000* 
Shadows      5,000* 
Thorns  and  Orange  Blossoms    5,000* 
The  Hero    5,000* 
Are  You  A  Failure?   .  5,000* 

METRO  PICTURES  CORP. 
NAZIMOVA 
The  Heart  of  a  Child   .   6,239 
Madame  Peacock    5,428 
Billions    5,036* Camille    5,600 
METRO   CLASSICS,  Inc.  (Special) 
Fourteenth   Lover,   The   (Viola  Dana)   6,000* 
Infamous  Miss  Revel,  The  (Alice  Lake)   6,000* 
Alias  Ladyfingers  (Bert  Lytell)   6,000* 
There  Are  No  Villians  (Viola  Dana)   6,000* 
Golden  Gift.   The  (Alice  Lake)   6,000* 
Right  That  Failed,  The  (Bert  Lytell)   6,000* 
Glass  Houses  (Viola  Dana)   6,000* 
Kisses   (Alice  Lake)   6,000* Face  Between,  The   (Bert  Lytell)   4,997 
Seein's   Believing   (Viola   Dana)   6,000* 
Hate    (Alice   Lake)   6,000* 
Five  Dollar  Baby,  The   (Viola  Dana)   6,000* 
They  Like  'Em  Rough  (Viola  Dana)   6,000. 
Sherlock   Brown   (Bert   Lytell)   6,000* MAURICE  TOURNEUR  PROD. 
The  Great  Redeemer  (All  jtar  Cast)   5,005 
TAYLOR  HOLMES  PROD. 
Nothing   But   the   Truth   5,630 
The  Very   Idea    5.212 
Nothing  But  Lies   4,882 
C.  E.  SHURTLEFF  PROD. 
The  Mutiny  of  the  Elsinore  (All  Star)    5,778 
The  Star  Rover  (Special   Cast)   4,44o 
The  Little  Fool  (Special  Cast)   4,670 
S.  L.  PRODUCTIONS 
Garments  of  Truth  (Gareth  Hughes)   4,968 
The  Hunch  (Gareth  Hughes)   6,000* 
Litt'e  Eva  Ascends  (Gareth  Hughes)   6,000* Stay    Home    (Gareth    Hughes)   ???? 
I  Can  Explain  (Gareth  Hughes)   6,000* 
Don't  Write  Letters  (Gareth  Hughes)   6,000* ROLAND  WEST  PROD. 
The  Silver  Lining  (Jewel  Carmen)   5,846 
HOPF  HAMPTON  PROD. 
A  Modern  Salome  (Hope  Hampton)   5,280 
WILLIAM  DESMOND  PROD. 
Fightin'  Mad  (Special  Cast)   6,000* REX  INGRAM  PROD. 
Conquering  Power,  The  (Special  Cast)   6,000* 
Turn  to  the  Right  (Special  Cast)   8.000* 
Prisoner  of  Zenda   (Special   Cast;   10,497 
TIFFANY  PROD. 
Peacock  Alley  (Mae  Murray)   8,000* 
Fascination    (Mae    Murray)   7,940 
Her  Unwilling  Husband  (Blanche  Sweet)...  5,000* 
'Approximately 

PATHE  EXCHANGES,  INC. Footage 
Rogues  and  Romance  (George  B.  Seitz  and 

June    Caprice)    6,000* The  Girl  Montana  (Blanche  Sweet)   5,000* 
When  We  Were  Twenty-One  (H.  B.  Warner)  5,000* 
The  Sage  Hen  (Edgar  Lewis)   6,000* 
The  Killer  (Claire  Adams)   6,000* Truant  Husbands   (Mahlon  Hamilton)   5,019 
Bars  of  Iron  (Madge  White)   5,000* 
The  Lure  of  Egypt  (Federal  Prod.)   6,000* The    Heart   Line    (Leah    Baird    and  Jerome 
Patrick)    6,000* Without  Benefit  of  Clergy    5,635 

The    Money    Maniac   5,000* The  Orderly    5,373 
The  Power  Within  (Achievement  Pictures)..  6,000* 
Isle  of  Zorda  (Louis  Nalpas  Production)   9,000* 
Nanook  of  the  North   6,000* 
Doctor  Jack  (Harold  Lloyd)   5,000* 

LEWIS  J.  SELZNICK  ENT. 
ELAINE  HAMMERSTEIN  STAR  SERIES 
Remorseless   Love    4,180 
Handcuffs  or  Kisses    4,180 
The  Way  of  a  Maid   4,800 
Why  Announce   Your  Marriage?   5,200 
Reckless   Youth    5,700 
Evidence     .   ???? 
EUGENE  O'BRIEN  STAR  SERIES Is  Life  Worth  Living?   5,019 
Clay  Dollars    ???? 
Chivalrous    Charlie    4,543 
The   Piophet's   Paradise   4,000* Channing  of  the  Northwest   4,725 
John  Smith    ???f CONWAY  TEARLE  SERIES 
Bucking  the  Tiger    5,333 
The   Fighter    6,000* After    Midnight    ???? 
The  Man  of  Stone   4,676 
A  Wide  Open  Town   4,650 
The   Referee    ????' OWEN  MOORE  STAR  SERIES 
The  Chicken  in  the  Case   5,261 
A  Divorce  of  Convenience   5,000* SPECIAL  PRODUCTIONS 
The  Sin  That  Was  His  (Wm.  Faversham) . .  5,600 
Red  Foam  (Ralph  Ince  Special)   5,500 
Who  Am  I?  (All  Star)   4,938 
A  Man's  Home  (All  Star)   4,580 Conceit    (All   Star)   4,580 
Reported  Missing  (Owen  Moore)    ???? SELECT  PICTURES 
Seeds  of  Vengeance  (Bernard  Durning)   5,000* 
The  Servant  Question   (William  Collier)   5.000' 
Just  Outside  the  Door  (Edith  Hallor)   5,000* REPUBLIC  FEATURES 
The  Gift  Supreme  (Bernard  Durning)   ???? 
Children  of  Destiny   (Edith  Hallor)   ???? 
REVIVALS 
The  Lone  Wolf  (Hazel  Dawn  and  Bert  Lytel)  5,158" 
DeLuxe   Annie    (Norma   Talmadge)   5,000* 
By  Right  of  Purchase  (Norma  Talmadge)..  5,000* The  Safety  Curtain   (Norma  Talmadge)....  5,000 
Forbidden  City  (Norma  Talmadge)   5,000* 
A  Pair  of  Silk  Stockings  (Constance  Talmadge  5,000* 
Mrs.    Leffingwell's    Boots    (Constance  Tal- 

madge)   5,000* 
Good  Night  Paul  (Constance  Talmadge)   5,000* 
Experimental  Marriage  (Constance  Talmadge)  5,000* 

UNITED  ARTISTS  CORP. 
The  Lovelight  (Mary  Pickford)   7,800 
The  Nut   (Douglas  Fairbanks)  . .  5,800 
Dream   Street    9,400 
Through  the  Back  Door  (Mary  Pickford)..  7,000* 
Carnival  (Matheson  Lang)   7,000* 
Way  Down  East  (D.  W.  Griffith  Prod.)  11,000* 
Disraeli    (George  Arliss)   7.000* I  Accuse  (Abel  Gance  Prod.)   8,250 

Footage 

Iron  Trail,  The  (Rex  Beach  Prod.)   7,000* Little  Lord  Fauntleroy  (Mary  Pickford)   9,984 
Three    Musketeers    (Douglas    Fairbanks) ....  1 1,750 
Doll's   House,   A    (Nazimova)   ???? 
Ruling  Passion,  The  (George  Arliss)   7,000* The  Man  Why  Played  God  (George  Arliss)..  ???? 
Tailor  Made  Man  (Charles  Ray)   ???? 

UNIVERSAL  FILM  MFG.  CO. 
JEWEL  FEATURES 
The  Trap   (Lon  Chaney)   7,000* 
Going  Straight   (Mary   Picklord)   2,000* The  Storm  (Virginia  Valli  and  House  Peters)  8,000* 
Human  Hearts  (House  Peters)   7,000* 
The  Kentucky  Derby  (Reginald  Denny)   5,000* 
Man  to  Man  (Harry  Carey)   7,000* The  Flirt    ???? 
UNIVERSAL  FEATURES 
The  Loaded  Door  (Hoot  Gibson)   5,000* 
Don't  Shoot  (Herbert  Rawlinson)   6,000* The    Long    Chance     (Henry     B.  Walthall, 

Ralph  Graves  and  Marjorie  Daw)   5,000* 
The  Girl  Who  Ran  Wild  (Gladys  Walton)..  5,000* 
The  Lone  Hand  (Hoot  Gibson)   5,000* Paid    Back    (Gladys    Brockwell    and  Stuart 
Holmes)    5,000* 

Top  O'  the  Morning  (Gladys  Walton)    5,000* 
The  Galloping  Kid  (Hoot  Gibson)   5.000* 
Caught  Bluffing   (Frank  Mayo)   5,000* 
Confidence  (Herbert  Rawlinson)   5,000* 
Wolf  Law    (Frank   Mayo)   5,000* 
Broad  Daylight  (Jack  Mulhall  &  Lois  Wil- 

son Courtesy  Famous  Players)   5.000* 
Lavender  Bath  Lady,  The  (Gladys  WaltooV  .  5,000* 
The  Jilt  (Ralph  Graves,  Matt  Moore  &  Mar- 

gurite  De  La  Motte)   5,000* 
The  Alter  Stairs    (Frank  Mayo)   5,000* Forsaking    All    Others    (Colleen    Moore  & 

Cullen    Landis)    5,000* One    Wonderful    Night     ( Herbert  Rawlin- 
son)   5,000* 

A  Dangerous  Game   (Gladys  Walton)   5,000* 
The  Flaming  Hour  (Frank  Mayo)    5,000* The  Ghost  Patrol   (Ralph  Graves  and  Bessie 
Love)    5,000* MAE  MURRAY  SPECIAL  PRODUCTION 

The  Delicious  Little  Devil   (Mae  Murray)..  6,000* All  Night  (Rodolph  Valentino  and  Carmel 
Myers)    5,000* 

VITAGRAPH,  INC. 
VITAGRAPH   SUPER  FEATURES 
Gypsy   Passion    6,000* 
The   Sheik's    Wife   6,000* 
Too   Much   Business   7,000* 
My  Wild  Irish  Rose   7,000* 
The  Ladder  Jinx   6,000* 
The  Ninety  and  Nine   7,000* ALICE  JOYCE  PROD. 
The  Scarab  Ring   5,598 
The   Inner  Chamber   5,951* CORINNE  GRIFFITH  PROD. 
Received  Payment    5,000* 
Island   Wives    5,000* 
A  Virgin's  Sacrifice    5/)00* 
Divorce  Coupons    5,000* EARLE  WILLIAMS  PROD. 
Three  Sevens    5,000* 
The  Man  from  Downing  Street    5,000* 
Restless  Souls    5,000* ANTONIO  MORENO  PROD. 
The  Secret  of  the  Hills   4,900 
Gnilty  Conscience    5,000* ALICE  CALHOUN  PROD. 
The  Little  Minister   6.000* 
The  Angel  of  Crooked  Street   5,000* 
The  Girl  in  His  Room   5,000* 
A   Girl's   Desire   5,000* WILLIAM  DUNCAN  PROD. 
Where  Men  Are  Men   5,000* 
Steelheart    6,000* 
No  Defense    6,000* 
The  Silent  Vow    5.000* 

GUIDE    TO    SHORT  SUBJECTS 

ASSOCIATED  PRODUCERS,  INC. 
(Through  First  National) 

MACK  SENNETT  COMEDIES  (2) 
She  Sighed  by  the  Sea-    Made  in  the  Kitchen 
side  Call  a  Cop 

BEN  TURPIN  COMEDIES  (2) 
Loves  Outcast 

EDUCATIONAL  FILM  CO*p. 

ADVENTURES  OF  SHERLOCK  HOLMES  (2) The  Beryl  Coronet 
The  Man  with  the  Twisted  Lip 
The  Tigar  of  San   Pedro  The  Solitary  Cyclist The  Priory  School  The  Resident  Patient 
CAMPBELL  COMEDIES  (2) 
How  to  Grow  Thin  (Spe-  A  False  Alarm 
cial  Circus  Days 

A  Penny  Reward  A  Ring  Tail  Romance 
Figures   in    parenthesis   denote   number   of  reels. 

CAMEO  COMEDIES 
Once  Over Hurry  Up 

Crash 
Pitter  Patter 
CHESTER  COMEDIES  (2) 
Snooky's  Blue  Monday     Snooky's  Wild  Oats CHESTER  OUTINGS  (1) 
The  Last  Hop  Jogging  Across  Sawttoth 
Music  in  the  Air 
JHESTER  SCENICS  (1) 
Old   Moose  Trails 
CHRISTIE  COMEDIES  (2* 
The  Chased  Bride 
A  Hickork  Hck 
Bucking  Broadway 
Mile-a-Minute  Mary 
Let  Her  Run 
Ocean  Swells 

In  Dutch 
Cold  Feet 
That  Son  of  a  Sheik 
Pardon  My  Glove 
Choose  Your  Weapons Shop  Suey 

CINAL  FILMS— SLOW  SPEED  (1) 
The  Manly  Art  of  Self      Annette   Kellerman  in 
Defense  High  Diving 
Golf GA VET Y  COMEDIES 
Wild  and  Willie  Standing  Pat Assault  and  Flattery 
EARL   HURD    COMEDIES  (1) Railroading 
KIXOGRAMS  (1) 
News  Reel — Sundav  and  Thursdav 
LYMAA'  HOWE'S  HODGE  PODGE Garden  of  Geysers 

Sea  Elephants 
MERMAID   COMEDIES  (2) 
High  Power A    Good  Scout 
Look  Out  Below  Treasure  Bound MISCELLANEOUS  (1) 
Man  Vs.  Beast  (2)  The  Enchanted  City TOONERV1LLE  COMEDIES 
The  Skippers  Sermon WILDERNESS  TALES 
The  Blanket  Stiff The  Natural  Born  Liar  ^ 
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The  Marriage  Chance A  Blind  Bargain 

American  Releasing  Corporation  Photoplay  in  Six 
Parts.  Author  and  Director,  Hampton  Del 
Ruth.  Cameraman,  Dal  Clawson.  Running 
Time,  Seventy  Minutes. 

CAST  AND  SYNOPSIS 

Eleanor  Douglas,  Alta  Allen;  William  Bradley,  Milton  Sills;  Dr.  Paul 
Graydon,  Henry  E.  Walthall ;  Timothy  Lamb,  Tully  Marshall ;  Mary  Douglas Irene  Rich ;  The  Mute,  Mitchell  Lewis ;  Martha  Douglas,  Laura  La  Vernie ; Uncle  Remus,  Nick  Cogley. 

Willam  Bradley,  youthful  district  attorney,  is  about  to  be  married  to  Eleanor 
Douglas.  The  wedding  arrangements  are  all  made  and  the  ceremony  is  scheduled 
to  take  place  at  the  bride's  home.  While  the  guests  await  her  coming,  she  re- quests a  glass  of  water.  She  drinks,  and  immediately  falls  senseless.  Dr. 
Graydon,  guardian  of  Eleanor  and  her  sister,  pronounces  her  dead.  Meanwhile 
her-  cat  tastes  the  water  in  the  glass  and  also  collapses.  It  is  known  that 
the  doctor  gave  Eleanor  the  water.  Immediately  the  suspicion  arises  that  the 
girl  may  have  been  buried  alive,  for  as  the  cat  is  about  to  be  interred,  it 
recovers  suddenly  and  runs  away.  Bradley  has  the  coffin  examined  and,  it  is 
found  the  body  has  disappeared.  He  goes  to  Graydon's  room  and  discovers the  erstwhile  bride  lying  on  the  operating  table,  alive,  and  the  doctor  prone 
on  the  floor,  dead.  Detectives  suspect  that  Eleanor  may  have  slain  him.  The 
door  opens  and  the  sister  walks  in,  holding  a  revolver.  Then  the  scene  fades. 
It  has  all  been  a  dream.  Eleanor  is  at  home,  Dr.  Graydon  stands  beside  her 
couch  with  a  glass  of  water.  She  comes  out  of  her  faint  and  the  marriage  is 
performed. 

Acute  realism,  mystery, 
romance  and  melodrama, 
prefaced  by  live  wire  come- 

dy of  the  most  hilarious 
description — these  qualities 
combine  to  make  "The 
Marriage  Chance"  as  odd 
and  absorbing  a  production 
as  has  ever  been  screened. 
By  injecting  uproarious  and 
irresistible  fun  into  the 
opening  scenes  Director 
Hampton  Del  Kuth  provides 
a  startling  contrast  with 
the  weird  and  thrilling  sit- 

uations which  follow,  a  neat 

bit  of  stagecraft  which  ful- 
fills its  purpose  thoroughly 

by  abruptly  switching  the 
spectator's  emotions  from one  extreme  to  the  other. 
There  is  no  disputing  the 
sharp-edged  originality  ■  of 
the  plot,  something  to  be 
sincerely  thankful  for  in 
these  days  when  so  many 
makers  of  features  insist 
upon  treading  the  same 
beaten  path.  At  the  same 
time  it  isn't  the  sort  of 
entertainment  to  spring 
without  warning  upon  folks 
handicapped  by  weak 
nerves.  That  episode  of  the 
physician  whose  enthusiasm 
for  science  leads  him  to 
demand  a  human  victim  for 
vivisection  purposes  i  s 
worked  out  with  uncanny 
cleverness  in  a  succession 
of  scenes  warranted  to  send 
the  chills  crawling  down 
the  back  of  the  most  hard- 

ened devourer  of  horrors. 
It  comes  as  an  absolute  re- 

lief, when  the  tension  dis- 
solves in  the  discovery  that  it  is  all  a  dream.  Exhibitors  in  search 

of  an  unique  and  soul-shivering  attraction  will  surely  find  it  here. 
Points  of  Appeal. — The  high  jinks  comedy  at  the  beginning 

starts  the  laughing  ball  a 'rolling  merrily,  but  this  soon  gives 
place  to  vivid  melodrama  and  a  spirit  of  grewsome  fascination. 
The  climax  is  neatly  turned  and  dispels  the  gloomy  atmosphere 
in  cheery  style. 

Cast. — Alta  Allen  fills  the  leading  role  to  perfection.  She  plays 
the  part  of  Eleanor  Douglas,  first  as  the  mischievous  school  girl 
and  later  the  bride-elect  who  undergoes  such  a  fiendish  night- 

mare, with  vim  and  intelligence,  her  physical  beauty  adding  to  the 
charm  of  the  performance.  Henry  Walthall  is  an  ideal  Dr.  Gray- 

don, Milton  Sills,  as  the  lover,  Irene  Rich  as  the  sister  and  Tully 

Marshall  as  Timothy  Lamb,  all  win  favor  in  their  respective'  roles. 
Photography,  Lighting,  Direction. — There  are  many  fine  interiors, 

the  exteriors  are  well  filmed  and  the  lighting  effects  admirable. 
The  continuity  is  dexteriously  woven  and  the  action  never  falters. 

A  Goldwyn  Picture.  Director,  Wallace  Worsley. 

Author,  Barry  Pain.  Cameraman,  Norbert 

Brodin.  Running  Time,  Forty-Five  Minutes. 
CAST  AND  SYNOPSIS 

Dr.  Lamb  and  Hunchback,  Lon  Chaney ;  Robert,  Raymond  McKee;  Angela, 
Jacqueline  Logan ;  Mrs.  Lamb,  Fontaine  LaRue ;  Mrs.  Sandell,  Virginia  True 
Boardman;  Bessie,  Aggie  Herring;  Angela's  Mother,  Virginia  Madison. 
The  story  takes  its  title  from  an  agreement  made  between  Robert,  a  writer, 

and  Dr.  Lamb,  under  the  terms  of  which  the  former  is  to  deliver  himself 
blindly  for  experimental  purposes  into  the  hands  of  the  surgeon.  Robert  does 
this  to  get  money  and  medical  care  for  his  ill  mother.  Matters  go,  along  well 
enough  until  the  doctor  suddenly  notifies  the  young  man  that  the  time  has 
come  and  that  on  the  morrow  he  must  make  good  his  part  of  the  bargain. 
Robert  is  awakened  at  dawn  by  the  doctor's  servant,  a  hunchback.  The 
twisted  little  man  shows  his  agitation  and  finally  Robert  realizes  his  danger 
when  the  hunchback  leads  him  into  a  cellar  and  shows  him  a  completely 
equipped  operating  room.  Adjoining  it  is  a  long  passage  lined  on  either  side 
by  steel-barred  cages,  which  imprison  strange  beasts.  The  doctor  enters  and 
rages  against  the  servant.  His  anger  mounts  to  a  frenzy  and  Robert  is  saved 
only  by  the  action  of  the  hunchback,  who  opens  one  of  the  cages  and  releases 
a  powerful  beast,  which  attacks  the  doctor.  Thus  Robert  is  released  from  his 
bargain  andl  he  then  learns  of  the  success  of  his  writings.  There  follows  the 
happy  reunion  with  his  sweetheart. 

In  apportioning  the  hon- 
ors for  distinction  in  con- 

nection with  the  new  Gold- 

wyn production  "A  Blind Bargain"  one  has  merely  to 
say  "Lon  Chaney"  and 
mention  next  Director  Wal- 

lace Worsley.  The  former 
has  given  the  picture  its 
greatest  power  to  interest 
the  spectator  and  the  direc- tor has  contrived  many 

scenes  of  photographic  dis- 
tinction and  dramatic  ef- fect. 

"A  Blind  Bargain"  is 
first  of  all  a  vehicle  for 

Lon  Chaney.  It's  one  of 
those  "chamber  of  hor- rors ' '  melodramas  dealing 
with  a  skilled  but  mad 
surgeon  who  craves  fine 
specimens  of  manhood  to 
subject  to  an  operation 
which  gives  them  the 
strength  of  beasts — and,  up 
to  the  point  dealt  with  by 
the  plot,  also  the  mentality 
of  beasts.  We  would  not 
pronounce  it  interesting  as 
drama,  though  there  is  no 
hesitation  in  recommending 
it  as  entertaining  movie 
fare.  Indeed,  the  picture 

is  exceptionally  entertain- 
ing and  works  up  to  a  cli- 
max which  if  not  convinc- 

ing is  decidedly  thrilling. 
Mr.  Worsley  has  contriv- ed many  attractive  settings 

and  pointed  the  more  melo- dramatic of  the  situations 
successfully.  There  is  per- 

haps a  too  great  insistence 
upon  the  element  of  horror, 
but  since  the  spectator  does 
not  feel  so  thoroughly  the  terror  visibly  experienced  by  the  "sym- 

pathetic" characters  of  the  play,  there  is  no  great  harm  done 
here  and  one  does  not  feel  that  the  evening  has  been  spent  en- 

tirely in  the  wax  gallery  where  all  the  terrible  crimes  are  de- 
picted in  ghastly  reality. 

Mr.  Chaney  essays  the  dual  role  assigned  him  with  that  fine 
assurance  which  marks  all  his  work.  His  make-up  is  of  course 
wonderful  and  one  marvels  at  the  contrast  between  the  Doctor 
with  his  erect  and  distinguished  carriage  and  the  deformed  little 
man  victimized  by  the  surgical  experiments.  Baymond  McKee  as 
the  youth  and  Jacqueline  Logan  as  his  sweetheart  are  pleasant 
and  agreeable  persons  and  the  others  in  the  cast  do  well. 

Photography,  Lighting,  Direction. — Fine  photography  is  the  rule 
throughout  the  length  of  the  film  and  the  direction  makes  the 
most  of  a  story  which  is  all  plot.  "A  Blind  Bargain"  is  a  mighty 
good  picture  of  its  kind. 
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GUIDE  TO  SHORT  SUBJECTS-Cont'd 

PUNCH  COMEDIES  (2) 
Country  Chickens  The  Love  Egg 
BRUCE  SCENIC  BEAUTIFUL  (1) 
In   the   Bonnie   Brier       As  Old  as  the  Hills 
Country  Unknown  Switzerland 

BRUCE  "WILDERNESS  TALES"  (1) The  One   Man  Reunion     The  Drifters 
SELIGRORK  PHOTOPLAYS  (2) 
The  Ne'er  to  Return  Road  The  Northern  Trail The  Policeman  and  the  Baby 
SKETCHO GRAFS  (1) 

wUtWhe  Limit  The  Fami1^  Album TOONERVILLE  COMEDIES  (2) 
Toonerville  Trials  Toonerville  Blues 

Toonerville  Topics 
TORCHY  COMEDIES  (2) 
Torchy's  Hold  Up  Torchy's  Nut  Sunday 
Torchy  Steps  Out  Torchy's  Feud VANITY  COMEDIES  (1) 
Chicken  Hearted  It's  Your  Move Spiking  the  Spooks  Ninety  Days  of  Life 
WORLD   WANDERINGS  (1) 
Dawn  to  Dusk  in  Egypt  The  People  of  Old  Bruges 
The  Silver  Harvest         Mexican    Oil  Fields 

FAMOUS  PLAYERS-LASKY 
PARAMOUNT-BURTON    HOLMES  TRAVEL 
PICTURES  (1) 

Mexican  Oil  Fields  Watching   the  Waylands In  Batik  Land  In  Old  Granada 
Across  the  Grand  Canyon  A  Fairy  Foreland 
Seville  in  Fair  Time  Stamboul 
At  the  Wailing  Wall        Along  the  Rio  Grande 
Rural  Java  At  the  Damascus  Gate 
Suite  Fe — the  City  Dif-  Lake  Maggiore ferent  First  Families  of  America 
Seeing  San  Marino 
PARAMOUNT.DE  HAVEN  COMEDIES  (2) 
Kids  Is  Kids  Spirits 
PARAMOUNT-MACK  SENNETT 
COMEDIES  (2) 

A  Fireside  Brewer  Astray  from  the  Steerage 
Dabbling  in  Art  Are  Waitresses  Safe? 
Bungalow  Troubles  An  International  Sneak 
On  a  Summer's  Day  Watch  Your  Neighbor The  Unhappy  Finish  It   Pays   to  Exercise 
Officer  Cupid 
PARAMOUNT  MAGAZINE  (1) 
PARAMOUNT-POST  NATURE  PICTURES  (1) From  a  Piscatorial  Angle  Indian  Summer 
The  Cloud  Victory  Mountains 
A  Setting  of  Ages 
PARAMOUNT-VANDENBURGH    SERIES  (2) 
Wild  Men  of  Africa         Saying    the  Hippopota- Jungle  Dancers  mus 
The  Lion  Killers  The  Land  of  the  Pygmies 

FILM  BOOKING  OFFICES  OF 
AMERICA 

Hy  Mayer  Travelaughs    1  reel 
Starland  Review   1  reel 
De  Haven  Comedies    2  reels 
Plum  Center  Comedies   2  reels 
Gloria  Joy  Comedies    2  reels 

FIRST  NATIONAL  EXHIBITORS 
CHARLES  CHAPLIN  (2) 
A  Dog's  Life  (3)  Sunnyside 
A  Day's  Pleasure  The  Idle  Class Shoulder  Arms  Pay  Day 
TOONERVILLE  TROLLEY  (2) 
Skipper's  Narrow  Escape  Skipper's  Flirtation 
Skipper's    Treasure    Gar-  Skipper's  Boozum  Friend den  Skipper  Has  His  Fling Meeting  All  Trains  Toonerville  Tactics 
Toonerville  Fire  Brigade  Skipper  Strikes  It  Rich 
Skipper's  Scheme  Toonerville  Tangle Toonerville  Follies 
HARRY  LEHMAN  COMEDIES  (2) The  Punch  of  the  Irish  Wet  and  Warmer 
Twilight  Baby  (3)  The  Game  Lady The  Kick  in  High  Life 
BUSTER  KEATON  COMEDIES  (2) 
The  Boat  The  Frozen  North 
The  Blacksmith  The  Electric  House 
Cops  Day  Dreams 
My  Wife's  Relations 
SENNETT"  (2) Hard   Knocks   and   Love  The    Duck  Hunter 
Taps  On  Patrol 

Be  Reasonable  Bow  Wow 
By    Heck  When  Summer  Comes 
TURPIN  (2) 
Love    and    Doughnuts      Step  Forward 
Bright  Eyes  Home  Made  Movies 

FOX  FILM  CORPORATION 
SUNSHINE  COMEDIES  (2) 
Chase  Me  A  Perfect  Villain 
Farmyard   Follies  Love  and  War 
Say  It  with  Flowers  Pardon  Me 
The  Book  Agent  Try  and  Get  It 
Singer    Midget's    Side  False  Alarm Show  Hold  the  Line 
One  Moment,  Please  Please  Be  Careful 
Splitting  Hairs  The  Tin  Bronco 
Puppy  Love  Dandy  Dan 
Fisrura  in  parenthesis  denote  number  of  reels. 

CLYDE  COOK  COMEDIES  (2) 
The   Toreador  The  Chauffeur 
Hot  Dog  Lazy  Bones The  Sailor  The  Eskimo 

AL  ST.  JOHN  SERIES  (2) 
Fool  Days  The  Studio  Race 
Straight  from  the  Farm    All  Wet 
MUTT  AND  JEFF  CARTOONS  (1) 
The  Tong  Sandwich         Bony  Parts 
Shadowed  A  Ghostly  Wallop 
Turkish  Bath  Beside  Her  Cider 
The  Big  Mystery  The  Last  Laugh 
Long  Live  the  King        The  Hole  Cheese 
The  Village  Cut-Ups        The  Phoney  Focus 
A  Messy  Christmas         The  Crystal  Gazer 
Fast  Freight  Stuck  in  the  Mud 
The  Stolen  Snooze  Too  Much  Sap 
Getting  Ahead  Riding  the  Goat Falls  Ahead  Red  Hot 
Court  Plastered 
LUPINO    LANE   SERIES  (2) 
The  Reporter  The  Pirate 
FOX-NEWS  (Twice  a  Week) SERIALS 
Bride  13   15  Episodes 
Fantomas   20  Episodes 
LEE  KIDS  RE-ISSUES 
A  Pair  of  Aces  Double  Trouble 
Kids  and  Skids 

GOLDWYN  PICTURES 
CAPITOL  COMEDIES  (2) 
Fingers  and  Pockets        Ged  Ap,  Napoleon 
Love  and  Rollers  You'd  Better  Get  It Hearts  and  Hammers      Indigo  Sunday 
At  It  Again  Why  Worry? 
Professional  Ethics  Nothing  to  Think  About 
When  Martin  Gits  Here  Take  It  Easy EDGAR  COMEDIES  (2) 
Edgar  Camps  Out  Edgar's  Feast  Day Edgarthe  Explorer  Get-Rich-Quick  Edgar 
Edgar's  Country  Cousin  Edgar's  Little  Saw GOLDWYN-BRAY   COMICS— LAMPOONS  (1) 
Happy  Hooligan  in  Judge  Rummy  in  "Why "Appolo"  Change  You  Hus- 
Happy  Hooligan  in  "Cu-  band?" 

pid's  Advice"  Happy  Hooligan  in  "Doc- 
Happy  Hooligan  in  "Hap-    tor  Jekyll  and  Mr. 
py  Hoolidini"  Zipp" 

Judge  Rummy,  in   "The  Judge  Rummy  in  "Bear Prize  Dance"  Facts" 
Judge    Rummy    in    "The  Happy  Hooligan  in  "Roll 

Snappy  Judgment"  Your  Own" 
Happy  Hooligan  in  'The Judge  Rummy   in  "Yes, Blacksmith"  Dear" 
Happy    Hooligan    in    "AHappy  Hooligan  in  "Oil" 

Romance  of  76"  Judge   Rummy    in  "Too 

Much  Pep" 
GOLDWYN-BRAY    PICTOGRAPHS  (1) Tree-Top    Concert    Sing-  The  Human  Voice 

TifrS  t  i    j     ,  w      Seein*     Things     on  the 
lhe   Island  of  the   Mist  Orinoco 
Through   the   Earth  Unshod  Soldiers  of  the What     Is     Your     Body  King 
Worth?  No  Reg'lar  Bird Venice  of  the  Orient  Chemical  Inspiration A   Paradise  for  Birds  Safe  Combination 

Action   of  the   Human        The   City   That  Never Heart  Sleeps 
The  Riveter 

W.  W.  HODKINSON  CORPORATION 
TRIART  PRODUCTIONS 
The  Beggar  Maid  (Mary  Astor)   2,117 
The    Bashful    Suitor    (Mary    Brandon  and 

Pierre   Gendron)    2,064 
The  Young  Painter  (Mary  Astor  and  Pierre 
Gendron)    2,500 

Hope  (Mary  Astor)    3,000s 
KINETO  COMPANY  OF  AMERICA 

Distributed  by  W.  W.  Hodkinson  Corp. 
The    Four    Seasons    (Nature    Classic)  4  reels 
THE  GREAT  AUTHORS  (Series  of  12)  (1) 
John  Greenleaf  Whittier    Mark  Twain 
Washinigton  Irving  Walt  Whitman 
Edgar  Allan  Poe  Ralph  Waldo  Emerson 
James  Russell  Lowell         Henry  Wadsworth  Long- Nathaniel  Hawthorne  fellow 
Oliver  Wendell  Holmes    Official  Urban  Movie 
William  Cullen  Bryant  Chats  of  M.  P.  T.  O. 
James  Fennimore  Cooper    A.  (Weekly) 

METRO  PICTURES  CORP. 
BUSTER  KEATON  COMEDIES  (2) 
Convict  13  The  Haunted  House 
One  Week  Hard  Luck 
The  Scare  Crow  The  High  Sign 
Neighbors  The  Goat 

PATHE  EXCHANGE,  INC. 
PATHE  NEWS— Wednesdays  and  Saturdays 
TOPICS   OF  THE   DAY— WEEKLY 

Week  of  November  12th 
The  Quagmire  (Speed  No.  4)   2  reels 
Washed  Ashore  (Paul  Parrot  Comedy)   1  reel 
The  Enchanted  Fiddle  (Aesop  Fable)  J4  reel 
Hook  Line  and  Sinker  (Snub  Pollard)   2  reels 
Bees  in  His  Bonnet  (Lloyd  Reissue)   1  reel 
The  Drifter   (Leo   Maloney)    Range  Rider 
Series    2  reels 

Week  of  November  19th 
Fightin'  Mad  (Speed  No.  5)   2  reels Harvest  Hands  (Paul  Parrot  Comedy)   1  reel 
A  Rolling  Stone  (Aesop  Fable)   H  reel 
I'm  On  My  Way  (Lloyd  Reissue)   1  reel The  Price  of  Progress  (Industrial)  Oregon 

Trial    Series    2  reels 
Screen  Snapshots  No.  13    1  reel 
Johnny  Jones   Comedy    2  reels 

Week  of  November  26 
Panic  (Speed  No.  6)    2  reels 
The  Flivver  (Paul  Parrot  Comedy)   1  reel 
The  Fortune  Hunter  (Aesop  Fable)    >A  reel 
Don't  Shove  (Lloyd  Reissue)   1  reel Our  Gang  Comedy  (Featuring  Kids)   2  reels 
Range  Rider  Series  (Leo  Maloney).   2  reels 

Week   of   December  3 
Jaws  of  Danger  (Speed  No.  7)    2  reels 
Paul  Parrott  Comedy   1  reel 
Friday  The  13th  (Aesop  Fable)    ....  2-3  reel 
Soft  Money  (Lloyd  Re-issue)    1  reel Saturday  Morning  (Our  Gang  Comedy)  . .  2  reels 
Screen  Snapshots  No.  14    1  reel 

LEWIS  J.  SELZNICK  ENTERPRISES 
HERBERT  KAUFMAN  MASTERPIECES 
WILLIAM  J.  FLYNN  SERIES  (Detective 
Series)    2  rssls CHAPMAN  CLASSICS 

SELZNICK  NEWS 
SERIALS 
The  Whirlwind  15  Eplsodss 
The  Branded  Four   15  Episodes 

UNIVERSAL  FILM  MFG.  CO. 
UNIVERSAL  SPECIAL 
The   Siege    of   the    Lancashire    Queen  (Jack 
Mulhall)    2  reels 

The  Golden  Bullet   (Harry   Carey)   2  reels 
Dangerous    Waters    (Jack    Mulhall)    2  reels 
The  Doomed  Sentinels   (Roy  Stewart)    ....2  reels 
CENTURY  COMEDIES  (2) 
The  Radio  Hound  True  Blue 
The  Kickin'  Fool  Rookies The  Fresh  Kid  Women  First 
Wedding  Pumps  Me  and   My  Mule 
The  Cabby  A  Small  Town  Derby 
Ginger  Face  The  Tattle  Tale 
Hello  Judge  American  Plan 

Sting  'em  Sweet TEWEL    COMEDIES  (2) 
"P.  D.  Q."  Some  Family 
Roman-Romeos  Robinson's  Trousseau 
A  Monkey  Movie  Star      A  Monkey  Bell-Hop 
JEWEL   COLLIER   SERIES  (2) 
Leather  Pushers  No.  1      Leather  Pushers  No.  4 
Leather  Pushers  No.  2      Leather  Pushers  No.  5 
Leather  Pushers  No.  3      Leather  Pushers  No.  6 
NEW  LEATHER  PUSHERS  (2)— Reginald  Denny 
The     New     Leather     Pushers     are     scheduled  for 
release     beginning    December    4th    and    every  two 
weeks  thereafter. 
Young  King  Cole  He  Raised  Kane 
SERIALS 
The  White  Horseman   18  Episodes 
Do  or  Die  (Eddie  Polo)  18  Episodes 
Terror  Trail   18  Episodes 
Winner  of  the  West  (Art  Acord)  18  Episodes 
The  Secret  Four  (Eddie  Polo)  18  Episodes 
With   Stanley   in  Africa   (George  Walsh 
and  Louise  Lorraine)   18  Episodes 

The  Adventures  of  Robinson  Crusoe  (Har- 
ry Myers)   18  Episodes Perils  of  the  Yukon   (Wm.   Desmond) ..  15  Episodes 

In  the  Days  of  Buffalo  Bill  (Art  Acord)  18  Episodss 
Around  the  World  in  18  Days  (Wm.  Des- 

mond)  18  Episodes 
UNIVERSAL  COMEDIES  (1) 
Matinee   Idles  The  Speed  Boy 
Young  Ideas  Their  Steady  Job 
Off  the  Earth  '    Lot  O  Bull His  First  Job  A  Rip  Snoring  Night 
Love   Drops  A  Dog  Gone  Day 
Once  to   Every    Boy         Rail  Birds 
Doing  'Em  Good  Where's  the  Parade? A  Model  Messenger  Alladin  Jr, 
Accidental  Wealth  The  Best  Cellar 
RETURN  OF  CYCLONE  SMITH  SERIES  (3) 
A  Battle  Against  Odds  The  Yellow  Streak 
Cyclone  Smith's  Vow  The  Heritage  of  Hate Square  Deal  Cyclone  A  Ride  for  a  Rancho 
WESTERN  DRAMAS  (2) 
At  Large  A  44  Caliber  Mystery 
The  Gypsy  Trail  Pirates  of  the  Deep 
The  Soul  Herder  Blue   Blood   and  Red 
White  and  Yellow  Committee  on  Credentials 
Giants  of  the  Open  The  Law  of  The  Sea 
The  Wrong  Man  Timberland  Treachery 
The  Channel   Raiders        The  Texas  Sphinx 
INTERNATIONAL  NEWS   (Wed.  and  Sat.) 

VITAGRAPH 
LARRY  SEMON  COMEDIES  (2) 
The   Bell  Hop  The  Show 
The  Sawmill  A  Pair  of  Kings 
JIM  AUBREY  SERIES  (2) 
The  Riot  The  Charmed  Life 
The  Applicant  The  Chicken  Parade The  Messenger 
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Love  In  The  Dark The  Woman  Who  Fooled  Herself 

Metro  Photoplay  in  Six  Parts.  Adapted  to 

John  Moroso's  Story,  "Page  Tim  O'Brien." 
Scenario  by  J.  G.  Hawks.  Director,  Harry 
Beaumont.  Cameraman,  John  Arnold.  Run- 

ning Time,  Seventy  Minutes. 
CAST  AND  SYNOPSIS 

Mary  Duffy,  Viola  Dana;  Tim  O'Brien,  Cullen  Landis;  Mrs.  O'Brien,  Arline 
Pretty;  Red  O'Brien,  Bruce  Guerin ;  Dr.  Horton,  Edward  Connelly;  Mrs.  Horton, Margaret  Mann ;  Robert  Horton,  John  Harron ;  Jimmy  Watson,  Charles  West. 

Tim  O'Brien,  a  erook,  and  his  wife  resolve  to  hire  a  girl  to  take  care  of  their little  boy.  They  secure  the  services  of  Mary  Duffy,  who  has  been  reared  in 
an  orphan  asylum.  A  peculiarity  about  Tim  is  that  due  to  an  affliction  of  the 
eyes  he  can  scarcely  see  in  the  daytime,  while  at  night  he  possesses  the  faculty 
of  a  cat  for  distinguishing  objects.  Tim  is  anxious  to  "go  straight"  but  his 
young  wife  does  not  sympathize  with  this  idea  and  urges  him  on  to  perform  ' 
another  "job."  Tim's  wife  and  his  pal  doublecross  him,  making  a  getaway 
when  the  police  appear.  Little  "Red,"  the  child,  is  left  in  Mary's  care.  Tim, however  makes  his  escape.  His  wife  deserts  him  in  daylight  but  is  killed  by 
an  auto.  Mary  is  arrested  but  discharged  by  the  magistrate  through  whom 
she  obtains  a  poslton  as  companion  to  the  wife  of  a  minister.  The  minister's 
son  steals  his  father's  money  and  loses  it  to  a  gambler.  Having  previously arranged  with  Tim  to  summon  him  by  means  of  a  newspaper  ad  in  case  she 
needs  help,  Mary  sends  for  him.  At  her  instigation  he  opens  the  gambler's 
safe  and  gets  the  money  back  to  save  the  minister's  son  frnro  disgrace  and  his father  from  a  broken  heart.    Tim  and  Mary  are  united. 

A  bully  crook  melodrama, 
replete  with  thrills,  comedy 
and  pathos,  "Love  in  the 
Dark"  should  give  thor- 

ough satisfaction  wherever 
it  is  shown.  The  plot  de- 

velops a  good  many  entire- 
ly unexpected  angles,  in 

fact  the  element  of  sur- 
prise bobs  up  continually 

and  adds  to  its  freshness 
and  interest.  The  hero  who 
is  blind  during  the  day  but 
possessed  of  sharp  sight 
throughout  the  hours  of 
darkness  is  a  very  unusual 
character,  quite  new  to  the 
screen  but  extremely  effec- 

tive. As  a  vehicle  for  Viola 
Dana  the  story  is  all  that 
could  be  desired,  it  is  skil- 

fully directed,  the  action 
moves  fast  and  smoothly 
and  beautiful  photography 
holds  the  eye  from  start  to 
finish.  Considered  as  a 
strictly  commercial  propo- sition the  film  should  be 
given  a  high  market  rat- 

ing. It  is  exactly  the  sort 
of  thing  which  will  please 
a  majority  of  the  movie 
fans,  thanks  to  the  intense- 

ly human  atmosphere  sur- 
rounding even  the  most 

melodramatic  phases  of  the 
yarn. 

Points  of  Appeal.— The 
heroine  wins  sympathy  at 
once  and  all  through  the 
play  the  interest  of  the 
spectators  in  her  progress 
from  the  asylum  and  slums 
to  a  higher  goal  and  well 
deserved  reward  never  fal- 

ters.    The   redemption  of 
the  crook  hero  is  brought  about  smoothly  and  without  any  of 
those  violent,  unlikely  changes  of  character  which  so  frequently 
render  it  difficult  for  one  to  be  convinced  that  a  screen  criminal 
has  really  reformed.  Despite  the  plot's  artfully  woven  compli- 

cations it  is  easy  to  follow,  there  is  no  lack  of  suspense  and  a 
snappy,  joyful  climax  is  achieved. 

Cast. — Viola  Dana  is  irresistibly  cute  as  little  Mary  Duffy,  the 
orphan  heroine.  She  enters  so  thoroughly  into  the  spirit  of  the 
role,  accentuating  its  comedy  with  unerring  humor,  sounding  the 
pathetic  chords  with  such  fine  art  that  the  performance  will  surely 
be  considered  as  one  of  her  best  screen  contributions  by  a  host 
of  admirers.  Cullen  Landis  limns  a  clean-cut,  natural  life  sketch 
of  the  crook  hero,  Arline  Pretty  shines  as  the  scheming  wife  and 
well  balanced  support  is  accorded  the  principals  by  other  members 
of  the  company. 

Photography,  Lighting,  Direction. — There  are  many  good  close- 
ups  in  evidence,  exteriors  and  interiors  are  cleverly  filmed  and 
perfect  lighting  prevails.  The  continuity  is  unbroken  and  the 
action  speedy. 

Associated  Exhibitors-Pathe  Photoplay  in  Six 

Parts.  Author,  Charles  A.  Logue.  Direc- 

tor, Charles  Logue  and  Robert  Ellis.  Cam- 

eraman, A.  Fried  and  Eugene  O'Donnell. 
Running  Time,  Sixty-Five  Minutes. 

CAST  AND  SYNOPSIS 

Eva  Lee,  May  Allison;  Fernando  Pennington,  Robert  Ellis;  Don  Fernando 
Casablance;  Donna  Marie  Pennington,  Besse  Wharton;  Cameron  Camden,  Rob- 

ert Schable;  Eban  Burnham,  Louis  Dean;  The  Padre,  Rafael  Arcos. 
Eva  Lee  gets  an  engagement  to  dance  in  the  tropics;  and  incidentally  weave 

a  plot  by  which  she  can  induce  the  wealthy  Casablancas  to  sell  a  portion  of 
rich  plantation  lands  to  a  rival  corporation  known  as  the  Equator.  Eva  plays 
her  part  so  skillfully  that  she  manages  to  obtain  entree  to  the  Casablanca 
home  as  a  guest.  Then  she  fixes  her  affections  on  Pennington,  grandson  of 
the  old  Don.  She  becomes  ashamed  of  the  conspiracy  in  which  she  is  engaged 
but  can  see  no  way  out  of  the  tangle.  The  aged  Don  suspects  Eva  and  orders 
her  to  leave  the  house.  Pennington  aggrieved  by  this  action,  thereupon  gives 
the  Equator  Corporation  an  option  on  his  land.  Later  he  learns  that  she  has 
tricked  him.  In  revenge  he  kidnaps  the  girl  during  her  cabaret  performance, 
but  she  pleads  for  release  and  he  frees  her.  Eva  then  sets  her  wits  to  work 
and  persuades  the  Equator  officials  to  return  the  option.  There!  is  happiness  in 
the  home  of  the  Casablancas  and  Eva  and  Pennington  are  united. 
This  picture  offers  fair 

entertainment.  It  is  par- 
ticularly rich  in  scenic 

value,  the  photography 

throughout  being  of  first- 
class  quality  and  the  glow- 

ing life  of  the  tropics  de- 
picted in  colorful  fashion. 

The  action  travels  at  a 
rapid  gait  and  although there  is  nothing  strikingly 
original  about  the  plot, 
which  exploits  the  familiar 
theme  of  a  big  money  deal, 
with  a  heroine  engaged  in 
a  swindling  scheme,  but 
making  amends  when  she 
falls  in  love  with  one  of  the 
intended  victims;  the  two 
directors  have  handled 
their  material  skilfully  and 

kept  the  story's  interest alive  to  its  finish.  May 
Allison,  after  a  long  ab- sence from  the  world  of 
stardom,  returns  to  the 
screen  in  "The  Woman 
Who  Fooled  Herself."  Al- 

ways a  popular  comedienne, 
she  essays  a  serious  role 
in  this  film  with  consider- 

able success,  but  it  is  an 
open  question  as  to  whether 
her  many  admirers  would 
not  prefer  the  vivacious 
May  in  a  merrier  mood. 

Points  of  Appeal. — The 
"big  punch"  scene  is  that in  which  hero  Pennington 
asserts  himself  somewhat 
roughly  by  kidnapping  the 
girl  who  has  tricked  him 
while  she  is  performing  in 
the  cabaret.  This  situation 
is  put  over  with  realistic 
fury  and  speed,  Pennington 
adopting  the  rather  novel  expedient  of  lashing  his  way  with  a 
huge  whip  through  all  opposition,  with  the  fair  deceiver  tucked 
securely  under  one  arm.  There  follows  his  repentance  and  release 
of  Eva,  who  redeems  herself  by  getting  back  the  option  on  her 
lover's  land  which  she  cajoled  out  of  him.  There  is  a  little  bright 
comedy  in  the  early  stages  of  the  picture,  but  romance  and  ad- 

venture predominate.  The  climax  leaves  everyone  happy  and 
satisfied. 

Cast.- — May  Allison  registers  as  a  very  charming  Eva  Lee.  For 
an  actress  whose  screen  triumphs  have  until  now  been  limited  to 
humorous  roles,  the  ability  she  displays  in  the  emotional  situations 
which  fall  to  her  is  nothing  short  of  surprising  and  augurs  well 
for  her  future  career  as  an  exponent  of  romantic  parts.  Robert 
Ellis  gives  a  capital  performance  as  Fernando  Pennington,  he  is 
the  hot-blooded  Spanish  lover  to  the  very  life.  Frank  Currier 
scores  heavily  as  the  aged  Don  aid  the  support  is  adequate. 

Photography,  Lighting,  Direction.— The  tropical  views  are  ex- 
quisite, the  interiors  well  filmed  and  good  lighting  prevails.  The 

continuity  is  smooth  and  the  action  fast. 
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STATE     RIGHTS  PICTURES 

AMERICAN  FILM  CORP.,  INC. 
A  Crook's  Romance  (Helen  Holmes)   5,000* A  Rough-Shod  Fighter  (William  RusselP . . .  5,000* 
The  Marriage  Bargain  (Mary  Miles  Minter)  5,000* 
Loggers    of    Hell-Roarin'    Mountain  (Helen 
Holmes)    5,000* 

Silent  Shelby   (Frank  Borzage)   5,000* 
ANCHOR  FILM  DIST.,  INC. 

Threads  of  Destiny  (Besse  May)   5,000* 
In  Search  of  Arcady    5,000* 
The  Lamb  and  the  Lion   5,000* 
Hoop-La    5,000* 
The  Love  Call    5,000* 
The  Girl  ot  My  Dreams    5,000* 

ARROW  FILM  CORP. 
-hain  Lightning   (Special)   4,969 
The  Broken  Silence    5,929 
The  Marshal  of  Moneymint  (Jack  Hoxie) . .  4,726 
Impulse    (Neva   Gerber)   4,505 

ARTCLASS  PICTURES  CORP. 
(Released  by  Weiss  Bros.) 

After   Six   Days    (Old   Testament    Story) ..  12.000* 
AYWON  FILM  CORP. 

Bull  Dog  Courage  (George  Larkin)   5,000* 
Boomerang  Justice  (George  Larkin)    5,000* 
Barriers  of  Folly  (George  Larkin)   5,000* 
The  Flash  (George  Larkin)    5,000* 
Barb  Wire  (George  Hoxie)    5,000* 
Crow's  Nest  flack  Hoxie)   5,000* 
Riders  of  the  Law  (Jack  Hoxie)...   5,000* 
Back-Fire  (Jack  Hoxie)   5,000* 
White  Hell  (Richard  Travers)   s,000* 
Dawn  of  Revenge  (Richard  Travers)   5,000* 
Another  Man's  Boots  (Francis  Ford)   5,000* 
Stranger  of  the  Hills  (Edward  Coxen)   5,000* 
They're  Off  (Peggy  O'Day)   5,000* 
Thundering  Hoofs  (Peggy  O'Day)   5,000* 
With  Wings  Outspread  (All  Star)   5,000* 

C.  B.  C.  FILM  SALES 
Cap'n  Kid  (Eddie  Polo)  Serial The  Victim  (Robert  T.  Haines)   6  reels 
Captivating.  Mary    Carstairs    (Norma  Tal- 

madge    reissue)    5  reels 
The  Heart  of  the  North  (Roy  Stewart)   5,600 
LUe's  Greatest  Question  (Roy  Stewart)   5,000 More  to  Be  Pitied  (All  Star)   5,800 
COMMONWEALTH  PICT.  CORP. 

The   Hidden   Light   5,000* 
EAST  COAST  PRODUCTIONS,  INC. 
AMALGAMATED  SERIES 
Ashes    5,000* 
Any   Night    5,000* 
The  Greater  Duty    5.000* 

EQUITY  PICTURES  CORP. 
Midchannel  (Clara  Kimball  Young)   6,000* 
Hush  (Clara  Kimball  Young)   6.000* 
Where  Is  My  Wandering  Boy  Tonight?   ???? 
The  Black  Panther's  Cub  (Florence  Reed)..  5,800 

EXPORT  AND  IMPORT 
Kazan    6,464 
The  Mask   6,400 
FEDERATED  FILM  EXCHANGE 

The  Servant  in  the  House  (All  Star)   5,000 
Penny  of  Top  Hill  Trail  (Bessie  Love)   5,000* 
Dangerous  Toys  (All  Star)   7,000* Heidi  of  the  Alps  (Prima)   ???? 

THE  FILM  MARKET,  INC. 
The  Supreme  Passion    6,000* 
The  Ne'er-Do-Well    7,000* The  House  Without  Children    7,000* 
The  Spoilers    9.00U" 
PHIL  GOLDSTONE  PRODUCTIONS 
RICHARD  TALMADGE   FIRST  SERIES 
Taking    Chances    5,000* 
The  Unknown    5,000* 
Cub    Reporter    5,000* 
Watch  Your  Step    5,000* 
Putting    It     Over    5,000* 
Wild  Cat  Jordan    5.000* 
RICHARD     TALMADGE     SPECIAL  SERIES 
The    Speed   King    5,000* 
The    Fire    Eater    5,000* SPECIAL 
Deserted    at   The   Alter    6,000* FRANKLYN  FARNUM  SERIES 
When   East   Comes  West    5,000* 
Smiling    Jim    5,000* 
Texas    5,000* 
Gun    Shy   5,000* 
The  Firebrand    5,000* 
Wolves  of  the  Border    5,000* SNOWY  BAKER  SERIES 
Pals    5,000* 

GRAPHIC  FILM  CORP. 
Mother  Eternal   ; . . .  6,700* 

JANS  PICTURES,  INC. 
Madonnas  and   Men    (Super   Feature)   6,200 

JOAN  FILM  SALES  CORP. 
She  Played  and  Paid  (Fannv  Ward)  (5,000* 
Annabel  Lee  (All  Star  Cast)   5.000* 
"Approximately 

J.  W.  FILM  CORPORATION 
The  Road  to  Arcady    6,000* 
Slnuld   a   Wife   Work   6.00U* 
For  Your  Daughter's  Sake    5,000* 

GEORGE  H.  HAMILTON,  INC. 

Give  Me  My  Son    5.U00* 
Tn  Self  Defense     5,000' 
When  Knights  Were  Bold    5.000* 
ROY  H.  KLUMB  PRODUCTIONS 

Daddy's  Love    5,000* 
Judge  Her  Not    4,500* 
Wolves  ot  the  Range    4.500* Bear  Hunt  on  the  Roosevelt  Trail   3,000* 

LEE  AND  BRADFORD 
Branded    ( losephine    Earle)   4,900 
Serving  Two  Masters  (Josephine  Earle) ....  4,500 
The  Way  of  a  Man  (Josephine  Earle)   5,400 
Cloudburst  (Bombardier  Billy  Wells)   4,800 
The  Unccnquered  Woman  (Rubye  de  Remer)  4,700 
Flesh  and  Spirit  (Bell  Bennett)   5,600 
Determination  (All  Star  Cast)   10,000* 

PACIFIC  FILM  COMPANY 
The  Call  from  the  Wild  (Frankie  Lee  and 

Highland  Laddie)    5,000* 
The  Abie-Minded  Lady  (Henry  B.  Walthall)  5,000* 
The  Girl  from  Rocky  Point  (Ora  Carew) . .  5,000* The  Forest  King   (Reed  Chapman  and  Lil- 

lian Hall)    5,000* 
PEERLESS  FILM  EXCHANGE 

Wakefield    Case    (Herbert    Rawlinson)    6,000* 
Whispering  Shadows   (Lucy  Cotton)    6,000* 
White  Rider  (Joe  Moore-Eileen  Sedgwick) . .  5,000* 
Problem  Eternal  (Joe  Moore-Eileen  Sedgwick)  5,000* 
False  Brands   (Joe  Moore-Eileen   Sedgwick)  5,000* 
Wolf  Pack  (Joe  Moore-Eileen  Sedgwick)   . .  5,000* 
Judgment    (All   Star)    6,000* 
Nine  Seconds  from  Heaven,  (All  Star)   5,800* 
The  Money  Monster  (All  Star)    5,000* 
In  the  Web  (All  Star)    5,000* 
The  Man  Trap    (All   Star)    5,000* 
PRODUCERS  SECURITY  CORP. 

Country  Flapper  (Dorothy  Gish)    5,000* 
Just  a  Song  at  Twilight(Richard  Barthelmess)  5,000* 
Madame  Sans  Gene  (Special  Cast)    5,000* 
In   The   Night    (Special   Cast)    5,000* 
Diane  of  Star  Hollow  (Evelyn  Greeley)    5,000* 
When  Dawn  Came  (Colleen  Moore)    6.000* 
Right  Way  (All  Star)    7,000* 

SECOND  NAT'L  PICTURES  CORP. 
David  and  Jonathan    4,800 
Her  Story    5,000* The  Night  Riders    5.750 
Broken    Shadows   ....5,000* 
One  Moment's  Temptation    5,000* 

W.  M.  SMITH  PRODUCTIONS,  INC. 
FARNUM,  HAMILTON,  HART,  FORD  SERIES So  This  Is  Arizona    5,892 
White  Masks,  The    4,922 
Angel  Citizens,  The   4,826 

WM.  STEJNER  PRODUCTIONS 
(Neal   Hart  Series) 

Tangled  Trails    5,000* 
Rangeland    5,000* 
l.ure  of  Gold    5.000* 
The  Heart  of  a  Texan   5,000* 
West  of  the  Pecos   5,000* 
Table  Top  Ranch   5.000* 

TRUART  FILM  CORPORATION 
Burlington  Adventure  Series   (each)   1  reel 

WARNER  BROS. 
Why  Girls  Leave  Home   7,97! 
Parted  Curtains    5,73!. 
Ashamed  of  Parents    5,863 
School  Days  (Wesley  Barry)    7,20b 
Your  Best  Friend  (Vera  Gordon)   7,000* 
Rags   to   Riches    (Wesley    Barry)   6,000* 
Beautiful  and  Damned  (Marie  Prevost)   7,000* 

WESTERN  PICTURES  CORP. 

Honeymoon  Ranch   (Alene  Ray)   5,000* 
West  uf  the  Rio  Grande  (Alene  Ray)   5,000* NEW  SERIES 
Partners  of  the  Sunset  (Alene  Ray)   5,000* 
T.ady    Lock    ( Alene   Ray)   5.000* 

SHORT  SUBJECTS 

ADVENTURES  OF  T.  S.  S.  CO- . 
Adventures  of  Tarzan  (Elmo  Lincoln)   15  Episodes 

ANCHOR  FILM  DIST.,  INC. 
Irie    Comedies    (Little    Napoleon)  2  reels 
Crescent  Comedies  (Jack  Richardson)  ....  2  real* 
The  Movie  Star's  Stampede  (Novety;  2  reels 

ARROW  FILM  CORP. 
SERIALS 
Thunderbolt  Jack    15  Episodes 
The  Blue  Fox    15  Episodes 
Nan  of  the  North   15  Episodes 
CRUELWED  COMEDIES 
Husband  &  Strife    2  reels 
EDDIE  LYONS  COMEDIES 
Why  Not  Now?   2  reels 
Follow  Me    2  reels 
REGGIE  MORRIS  COMEDIES 
The  Jantor's  Wife    2  reels BROADWAY  COMEDIES— MORRIS SCHLANK  PROD. 
But  a  Butler   2  reels 
MIRTHQUAKE  COMEDIES  (Prod,  by  Eddie Lyons) 
F resh    Paint    2  reels 
Hands   Up !    2  reel* 
SPORT  PICTORIAL  (26)    1  reel 

ARTCLASS  PICTURES  CORP. 
(Distributed  by  Goldwyn) 

Sport  Review  Releases   1  reel 
AYWON  FILM  CORP. 

HARRY   CAREY— 15  Westerns   (each)  2  reels FRANKLIN  FARNUM  SERIES 
JOY  COMEDIES — 6  (each)  2  reels 
HELEN  HOLMES — 22  Railroad  Dramas..  2  reels 
MARY   PICKFORD  REVIVALS   2  reel* 

CLARION  PHOTOPLAYS,  INC. 
(Distributed  by  Weiss  Brothers) 

The  Expose  of  Sawing  a  Lady  in  Half     . .  .  1,745 
C.  B.  C.  FILM  SALES 

STAR  RANCH  WESTERNS  (Bi-monthly)  2  reels SCREEN  SNAPSHOTS  (1  reel  each) 
CARNIVAL  COMEDIES    2  reels 
SUNRISE   COMEDIES    (Billy   West)  26 
comedies    2  reels 

HALLROOM    BOYS'   COMEDIES   2  reels Twice  a  Month.  Featuring  Sid  Smith 

EXPORT  AND  IMPORT 

SERIAL The  Jungle  Goddess  (Elimore  Field  and Truman  Van  Dyke)    15  Episodes 

FEDERATED  FILM  EXCHANGE 
HALL  ROOM  COMEDIES  (2  reels  each) 
CHESTER  COMEDIES  (2  reels  each) 
JOE  ROCK  COMEDIES  (1  reel  each) 
SCREEN    SNAPSHOTS   (Bi-Monthly)          1  re«l MONTY  BANKS  COMEDIES  (2  reels  each) SERIALS 
Miracles  of  the  Jungle   15  Episodes 

KLNETO  CO.  OF  AMERICA 
(Released  through  State  Rights  Exchange) 

Wonders  of  the  World  (2  tenet) 
First  Series  from  No.  1  to  No.  26  (each) ....  1  reel 
Second  Series  from  No.  27  to  No.  52  (eactj  1  reel 
Kinto  Reviews    1  reel 
ROY  H.  KLUMB  PRODUCTIONS 
WESTERNS 
Winning  Claim    2.000* 
Red  Blood  of  the  West    2,000* 
Breaking  In    2.000* 
COMEDIES Tom  and  Jerry  Comedies,  one  a  month,  each  1  reel 
Slow  Motion,  one  a  week   500 

LEE  AND  BRADFORD 
Squirrel  Comedies   (Series  of  Six1...  d00* 

O'CONOR  PRODUCTIONS 
No  Brains  (Billy  Franey)   2  reek 
Highly  Polished  (Billy  Franey)    2  reell 
Peace   in   Pieces    (Eilly    Franey)   2  reek 
Hot  and  Cold  (Billv  Franey)   2  reeh 

PACIFIC  FILM  COMPANY 
FOLLY  COMEDIES     1  reel 
NEWPAPER  STORIES 
Featuring  Irene  Hunt  (Two-a-Month)  2  reelf 

PEERLESS  FILM  EXCHANGE 
Ghost    of   Slumber    Mountain   1  reel 
A    Western    Roundup   ,  2  reel 
Peerless    Pictorials    (10)   1  reel 
PRODUCERS  SECURITY  CORP. 

IRVING  CUMMINGS  SERIES 
Patsy's  Jim    2  reeli 
"orporal   Tim's  Ward   2  reel* 
Rope's  End,  The    2  reels False  Trail.  The    2  reel? 
Lrving  Cumrmngs  Subjects  (.6)    2  reels 
Cissy  Fitzgerald  Subjects   \.o)    2  reels 

SANFORD  PRODUCTIONS 
TWEEDY  COMEDIES 
Fire  1   Fire  1    2  reels 
Take  a  Tip   _.   2  reals 
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New  Accessories  On  The  Market 

Just  recently  a  long  stride  forward  was 
taken  .when  the  Globe  Ticket  Company 
applied  for  a  patent  on  a  new  system  of 

ticket  numbering,  known  as  "inventory 
numbering."  This  feature  will  be  valu- 

able to  theatre  owners,  by  keeping  all  the 
stock  records  automatically,  right  on  the 
tickets. 

The  improvement  provides  for  each  tick- 
et to  be  printed  with  two  numbers.  The 

one  shows  sales  as  usual,  and  so  needs  no 
explanation.  The  inventory  number  is  at 
the  opposite  end  of  the  ticket,  and  is  print- 

ed in  somewhat  smaller  type  (figures). 
When  500  tickets  have  been  sold  from  an 
order  of  10,000  tickets,  the  next  ticket  will 
show  an  inventory  number  of  9,450,  in- 

dicating the  supply  still  on  hand.  As  this 
number  changes  on  every  ticket,  an  up-to- 
date  stock  record  is  provided  at  all  times, 
without  the  necessity  of  counting  tickets, 
or  keeping  a  special  stock  record. 

The  stock  record  thus  provided  will  be 
accurate,  so  that  anyone  may  feel  safe  in 
depending  on  it  for  government  reports,  or 
any  other  records  of  equal  importance. 
It  will  also  help  the  theatre  owner  by 
keeping  him  posted  at  all  times  regarding 
his  ticket  supply,  practically  eliminating 
the  possibility  of  allowing  his  stock  to  get 
too  low  for  safety. 

Inventory  numbering  is  adaptable  to 
either  Roll  or  Machine  Tickets,  or  in  fact 
any  kind  of  tickets,  checks,  or  tags  that 
will  be  sold  or  used  consecutively.  It  will 
be  found  only  on  tickets  printed  by  the 
Globe  Ticket  Company. 

Dual  Numbered  Ticket 

and  Mirrored  Projection 

Arc  Lamp  Make  Appearance 

a) 

"IS  c 

r- 

ro 

ORPHEUMTHEATRE 
SPRINGFIELD 

CO 

C\J CD 

Ag^T  ADULT 

CNJ 

CD 

r- 

<d 

o 

Established  Prices  1c 

TAX  PAID  4c 

TOTAL 

35c 

Dual  Numbered  Globe  Ticket 

Springers  New  Condenserless  Lamp 

New  Superior  Projector 
Given  Demonstration 

The  "Visual  Instruction  Association  of 
New  York  gave  an  informal  dinner  at  the 
Hotel  McAlpin  recently. 

In  addition  to  speaking  and  a  musical 
program,  a  demonstration  of  what  is  per- 

haps the  newest  standard  motion  picture 
projector  on  the  market  was  made.  It  is 
the  purpose  of  this  Association,  in  addi- 

tion to  searching  and  surveying  the  field 
for  all  available  slide  and  film  material, 
to  keep  its  members  fully  informed  as  to 
progress  in  the  development  of  projection 

apparatus. After  some  years  of  experimentation,  the 
makers  of  the  Superior  Projector  have 
just  recently  introduced  to  the  public  and 
placed  on  the  market  commercially  their 
projector.  This  projector  was  inspected  by 
a  Committee  of  the  Visual  Instruction  As- 

sociation, their  first  model,  and  they  re- 
ported that  it  gave  promise  of  comparing 

favorably  with  the  highest  grade  of  stand- 
ard projectors. 

Now  that  this  projector  is  being  manu- 
factured on  a  commercial  scale,  the  Ex- 

ecutive Committee  of  the  Association  was 
prompted  to  give  it  a  public  trial  at  the 
dinner. 

While  we  have  not  as  yet  had  time  to 
receive  an  official  report  of  the  perfor- 

mance of  the  projector,  on  this  particular 
occasion,  an  informal  comment  was  made 
to  the  effect  that  it  was  entirely  satisfac- tory. 

An  advantage  claimed  by  the  makers  of 
the  Superior  Projector  is: 

The  elimination  throughout  of  belts  and 
chains,  a  direct  motor  drive,  less  parts 
than  other  machines,  and  general  simplici- 

ty and  strength  of  construction. 

Problems 

Redfleld,  Iowa. 

Exhibitors  Trade  Review, 

Projection  Department. — 
Please  find  enclosed  check  for  renewal. 

I  certainly  enjoy  reading  the  Exhibitors 
Trade  Review  and  especially  the  projec- 

tion department.  The  theatre  projection 
here  has  some  trouble,  which  I  would  like 
to  ask  your  advice  on. 

The  machine  is  a  Powers,  5"  with  arc 
light,  110  volt,  60  cycle,  alternating  cur- 

rent. The  picture  is  rather  hazy  and  dim 
on  screen.  It  cannot  be  focused  sharp 
enough,  I  have  adjusted  shutter  but  this 
does  not  brighten  picture.  When  center 
of  picture  is  focused,  as  good  as  it  can  be. 
the  edges  are  dim,  or  out  of  focus,  and 
vice  versa.  Also,  I  have  noticed  on  sub- 

titles that  there  is  an  image  of  letters  to 
the  lower  left  or  lower  right  of  the  orig- 

inal letters  or  words  with  streaks  connec- 
ting them.  This  is  not  travel  ghost  for 

I  have  remedied  that.  I  have  measured 
and  ascertained  that  the  right  focal  length 
lens  is  used,  but  am  not  sure  about  con- 

denser lens. 

I  will  thank  you  for  any  information  that 
you  can  give  on  this  problem.  Stamped 
addressed  envelope  is  enclosed  for  your reply. 

Yours  truly, 

Herbert  Jacobs, 
Rb.  165,  Redfleld,  Iowa. 

{Continued  on  page  162) 

At  a  Hawaiian  Console 

Percy  S.  Burraston  at  the  console  of  the  new  Robert-Morton  Organ  installed  in  the 
Hawaii  Theatre,  Honolulu,  T.  H. 
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Aluminum  Film  Being  Discussed 

German  Inventor  Claims  to  Have  Per- 

fected Metallic  Invention  for  Pictures 

Transparent  cellulose  film,  may  in  the 
future  have  to  count  with  a  possible  com- 

petitor, the  opaque,  reflecting  metal  film. 
While  nearly  uninflammable  films  have 

been  devised,  a  film  made  from  organic 
material,  such  as  cellulose  cannot,  by  its 
very  nature,  be  incombustible.  This  how- 

ever, is  the  case  of  the  aluminum  film  in- 
vented by  M.  Werthen,  of  Berlin,  which,  in 

addition,  solves  a  number  of  other  prob- 
lems the  film  industry  so  far  had  to  con- 
tend with.  In  fact,  aluminum  films  are 

much  more  durable  than  celluloid  films: 

Whereas  the  latter  after  a  few  weeks'  use 
will  be  worn  out  and  each  time  before  be- 

ing lent  out  anew  have  to  be  checked 
carefully  until  repeated  clipping  of  defec- tive sections  will  reduce  their  length  to, 
say,  half  the  original  figure,  aluminum 
films  have  a  life  at  least  ten  times  longer 
and  can  therefore  be  kept  in  permanent 
use  for  a  whole  year.  Moreover,  they  are 
40  to  50  per  cent  cheaper  than  celluloid 
films,  and,  if  used  on  both  sides,  their 
superiority  from  an  economic  point  of  view 
will  even  be  greater.  Using  the  film  on 

both  sides,  by  the  way,  affords  the  addi- 
tional advantage  of  reducing  by  half  the 

amount  and  weight  of  film  material  re- 
quired for  a  given  record.  When  the  first 

half,  during  the  performance,  has  been 
unwound,  the  rear  side  with  the  sec- 

ond half  is  unwound  in  an  opposite  di- 
rection, thus  dispensing  with  the  neces- 

sity of  winding  up  again  in  a  separate 
operation. 

Another  advantage  is  the  better  utiliza- 
tion of  light.  Whereas  the  never  quite 

transparent  celluloid  film  absorbs  consid- 
erable amounts  of  light  (15-18  per  cent), 

the  reflecting  aluminum  film  enables  the 
whole  available  luminous  intensity  to  be 
utilized.  To  this  should  be  added  that  the 
reflected  picture  never  shows  such  abrupt 
transitions  between  light  and  shade  as  the 

projection  of  a  transparent  celluloid  film, 
thus  producing  more  pleasing  effects  on 

the  eye.  Reflection  on  the  fine-grained 
aluminum  surface,  however,  results  in 

quite  remarkable  effects  comparable  with 
those  of  rotogravure,  of  which  a  surprising 
plasticity  is  the  most  marked. 

The  aluminum  film  is  the  outcome  of 

twelve  years'  strenuous  work,  partly  under 
difficult  war-time  conditions,  unaided  by 

the  advice  of  others.  Metallurgical,  chem- 
ical, photographical  and  optical  problems 

had  to  be  solved,  and  experts  in  these 
various  fields,  whenever  consulted  by  the 

inventor,  would  in  good  faith  do  their  best 
to  dissuade  him  from  any  further  work  on 
those  lines.  A  special  rolling  process  had, 
for  instance,  to  be  developed  to  obtain  the 
uniform  fine-grained  metal  surface  of  the 
aluminum  film.  A  special  photographic 
emulsion  and,  primarily,  a  special  process 
for  uniting  the  sensitive  layer  with  the 
metal  had  to  be  devised,  to  which  effect 

the  inventor,  imitating  Nature's  own  prac- 
tice of  accumulating  aluminum  in  the  form 

of  silicates,  inserted  between  the  metal 
and  emulsion  a  silicon  skin  similar  to 

water-glass.  The  combination  thus  ob- 
tained is  so  intimate  that  no  mechanical 

treatment  will  sever  the  picture  from  the 

underlying  metal,  the  film  being  bent  and 
crumpled  without  loosening  even  the 

slightest  traces  of  the  photographic  layer. 

Finally,  the  optical  system  used  in  pro- 
jecting the  opaque  film  had  to  comply 

with  special  conditions.    In  this  case,  too, 

the  inventor  did  everything  himself.  In 
addition  to  making  his  own  apparatus  at 
the  lathe  and  anvil,  he  would  even  grind 
his  own  lenses.  By  the  addition  of  a 
special  illuminating  apparatus,  the  same 
projector  can  be  used  in  alternately  work- 

ing with  celluloid  and  aluminum  films. 
However,  any  ordinary  projector  can,  after 
shifting  the  lamp  case,  as  well  be  used 
in  this  connection  without  any  further  al- 

teration or  adaptation. 
Aluminum  films  can,  of  course,  only  be 

used  as  positives,  preferably  in  connec- 
tion with  practically  uninflammable  cellon 

films  as  negatives. 

to-date  model  as  the  Nicholas  Power  Com- 
pany discontinued  making  the  No.  5  some 

years  ago  and  they  no  longer  even  supply 
parts  for  this  model. 

I  would  like  to  suggest  that  if  you  are 
showing  pictures  to  people  who  pay  admis- 

sion to  view  them  that  it  would  be  wise 
to  take  steps  to  secure  an  up-to-date  equip- 

ment, as  it  is  quite  impossible  to  secure 
satisfactory  results  with  the  equipment 
you  are  now  using. 

I  feel  sure  that  if  you  have  any  compe- 
tition in  your  locality,  you  cannot  hope  to 

secure  your  full  share  of  the  business  with 
the  equipment  you  are  using.  If  you  have 
no  competitor  but  are  in  a  growing  com- 

munity, some  progressive  exhibitor  will 
eventually  realize  his  opportunity  if  you 
continue  to  use  a  projector  which  is  out 
of  date. 

LETTERS 

PROBLEMS 
(Continued  from  page  161) 

It  is  evident  that  there  are  several  things 
at  fault  with  your  Power's  No.  5  projector mechanism.  The  out  of  focus  effect  which 
you  describe  is  undoubtedly  due  to  the 
aperture  plate  tracks  being  worn,  which 
causes  the  tension  springs  to  hold  the  film 
unevenly  over  the  aperture.  This  can  be 
remedied  by  installing  a  new  aperture 
plate  and  a  set  of  tension  springs. 

The  double  image  which  you  describe  is 
very  likely  caused  by  one  locking  face 
of  the  star  wheel,  being  out  of  register 
with  the  other  three  locking  faces.  As 
a  result  every  third  picture  registers  in 
a  different  position  from  the  next  three 
pictures  and  this  develops  the  double 
image  which  you  describe.  The  only  rem- 

edy for  this  is  to  install  a  new  and  per- 
fect star  wheel. 

It  may  be  possible,  however,  that  the 
trouble  is  due  to  your  projection  lens  not 
being  assembled  properly.  It  would  be 
advisable  to  remove  the  individual  glasses 
from  the  lens  jacket  and  reassemble  them 
in  the  correct  position  in  order  to  make 
sure  that  the  projection  lens  is  not  at  fault. 

You  are,  of  course,  aware  that  Power's 
No.  5  could  hardly  be  regarded  as  an  up- 

Enclosed  Rewind 

Will  you  kindly  give  me  the  name  and 
address  of  the  parties  in  California  who 
manufacture  an  enclosed  rewind  cabinet 
and  storage  device  combined.  The  one  I 
have  in  mind  sells  for  $185.00.  Thanking 
you  very  kindly  for  the  information,  I  beg to  remain, 

W.  D.  HOWELL, 
1602  So.  Main  Street. 

A   new   enclosed   rewind   cabinet  which 
sells  for  $175  is  made  by  L.  B.  Hooker, 
1530  Howard  St.,  San  Francisco,  Calif. 

The  Apollo  theatre  in  Everett,  Wash., 
has  reopened  after  being  closed  for  over three  months.  It  is  understood  that  the 
Everett  will  be  closed  for  extensive  re- 

pairs, the  Apollo  meantime  caring  for  its 
patrons.  When  the  Everett  reopens  the 
Apollo  will  be  renovated. 

Mr.  and  Mrs.  G.  M.  Terhune  former  own- ers of  the  Rex  theatre  in  Spokane,  have 
sold  out  to  O.  Eischell,  who  accompanied 
Mr.  Terhune  to  Seattle  this  week  to  adjust 
unexpired  contracts,  etc.  Mr.  Terhune  is 
said  to  be  looking  for  a  house  in  suburban Seattle. 

F.  Olson,  owner  of  the  Pastime  Theatre 
at  Delavan,  Wis.,  has  placed  an  order 
through  K.  G.  Kurtz,  sales  manager  for  the 
Bartola  Instrument  Company,  for  a  fully- equipped  Barton  Orchestral  Organ.  This means  that  Mr.  Olson  will  have  one  of  the 
new  model  Bartons. 

BUILDING  A  LIVE  MAILING  LIST 

In  the  table  below  are  given  the  sources  of  names   for  a  mailing  list  compiled  by  one  of  the 
country's  best  known  direct-by-mail  experts.    This  shows  how  to  collect  the  names,  how  to  classify  them, .  and  how  to  check  them  to  maintain  accuracy. 

Names Directories Records 
Organizations 

Press  Clippings 
Miscellaneous 

Property  Owners and  Taxpayers 

City 

Telephone 
City    Tax  List County  Tax  List 
Registration  List 
Building  Permits 

Civic 

Society  Notes Fires 

Removals 
Auto  Registration Real  Estate Transfer 

Professional  and Business  Men 

City 

Telephone National  Rating 
Books 

License 
Secretary  of  State 

Professional 
Commercial 

Civic 
Advertising 

Clubs 

Business 
Changes,  New 
Incorporations 

Investigators 

Farmers 
Gazetteers 
Telephone County  (Atlas) 

County 

Secretary  of  State 

Lodges 
Grange Rural  Mail Carriers,  County 

Agents,  Editors, Contests 

Club  and 
Lodge  Members Trade 

Social  and 
Labor  Member- ship Lists 

General Notices Contests 

Officers  and  Exec- utives of  Business 
Concerns 

City 

National  Rating Books 

Directors,  etc. 
Corporation 

Fraternal, 
Professional 
Commercial Advertising 

Clubs 

New  Incorpora- tions, Business Changes Investigators 
Bank  Cashiers 

Mortgage,  Bond 
and  Stockholders 

Corporation 

County, 

City  and  State 
Brokers 

Addressing  Co.'s. 

Class,  Vocation and 
Miscellaneous 

Trade 
Year  Book 
Blue  Book Miscellaneous 

Marriage  Licenses School  Lists Tax  Lists 
Professional 
Social  and Labor 

Names    of  Adver- tisers, Fires, 
Births,  Removals, Real  Estate  and Business  Changes, 
Notices  in  General 
Relating  to  Your Business 

Employees'  Names, 
Addressing  Co.'s. 
Salesmen's  Re- ports, Customers, Dealers,  Justices of  Peace,  Country 

Editors,  Canvass- 
ing Contests 
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RAVEN 

HAFTONE 

SCREEN 

Reproduces  in  Remarkable  Perfection  the 
DELICATE  HALFTONES 

Of  Present  Day  High  Grade  Photoplay 
Films 

Raven  Screen  Corporation 

One  Sixty-five  Broadway,  New  York 

*■■ 1 S 

TRIMOUNT  PRESS 

115  ALBANY  STREET 
BOSTON  MASS 

Largest  plant  in  New  England  specializing  in  Theatre  Ticket  Printing 

We  will  send  Free  of  Charge 

Sample  1st  Violin  Parts 
of 

Our  Characteristic  Numbers,  and  Photoplay  Music. 
Also  of  some  of  our  Collections  for  Orchestra.  They 
are  up  to  date,   superb   in  arrangement   and  also 

FREE  FROM  TAX 

Send  for  the  above  and  Complete  Catalog 

OLIVER  DITSON  COMPANY. 

Boston,  Mass. 
T 

«* 

Means  "Ease  at 

the  Movies" 
Write  for  beautifully  illustrated  catalog. 

JOSIAH  PARTRIDGE  &  SONS  CO.  INC. 

47  WEST  34th  STREET  NEW  YORK 

Better  Projection  —  More  Patrons 

lran^?rteK 

Will  Do  It 

Adjustment  for  Amperes Meters  Show  Volts 
and  Amperes 

D.  C. 
Generator 

A.  C. 
Motor 

Full  Control  of  Arcs 
with  the  Switches' on  side  of  Projec- tion Machine.  No Complicated  Moves. 
No  Chance  for  Mis-  • 
takes. 

All  Arcs  in  Series  Two  or  More, 
Any  Two  Simultaneously   Same  Amperes  in  Each  Arc. 

Motor  Generating  Unit 
Ball  Bearing  Quiet  Efficient 

Built  to  Last  and  Give  Satisfactory  Service 

All  Arcs  in  Series  Two  or  More 
Any  Two  Simultaneously  Same  Amperes  in  each  Arc 

Improve  your  projection  and  your  attendance  and 
profits  will  grow  accordingly. 

TransVerteR  will  do  this.  It  permits  the  most  artistic 
projection  of  pictures,  because  it  is  scientifically  correct, 
and  mechanically  right.  TransVerteR  is  built  for  you 
and  to  enable  you  to  attract  into  your  theatre  steadier 
and  more  profitable  patronage. 

The  wide  endorsement  received  by  TransVerteR  from 
Motion  Picture  Exhibitors  everywhere,  is  evidence  of  its 
many  desirable  points  of  utility  and  economy. 

TransVerteR  has  many  worthwhile  features  and  the 

greater  one's  experience  with  projection  conditions,  the 
more  these  distinctive  features  are  appreciated. 

You  should  know  about  TransVerteR 

Write  For  The  Facts 

The  Hertner  Electric  Co. 

1908  W.  112th  Street,  Cleveland,  Ohio 

TELL  YOUR  CUSTOMERS 

How  Easy  It  Is  To  Have  Color  Lighting 
Reco  Hoods  of  natural  glass — instantly  slip  on  and 
off  lamp — stay  put.  Save  cost  in  year  by  reduced 
lamp  renewal  alone.   Give  brilliant  eye  catching  colors. 

ECTRIC  COMPAN 

Mfgs.  of  Reco  Motors,  Flashers,  for  Electric  Signs 
2  sizes:  10W-40W    2651  W.  Congress  St.  Chicago,  111.  2 

WORLD'S  LARGEST  EXCLUSIVE  AMUSEMENT  HCKFT  ?!ANT TWf  NTY-SIX  YEARS  EXPERIENCE  AT  YOUk  SERVICE 

T 

<S2  N.  ASHLAND  AVENUE 
CHICAGO,  ILLINOIS 

ROLL  188$)  FOLDED 

0  TICKETS— ;EST  iOR  THE  LEAST  MONEY         QUcCKEST  DELIVERY         CORRECTNESS  GUARANTEED 
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CONSTRUCTION  NEWS 

New  Theatres — Changes  in  Ownership — 

Theatres    for    Sale  —  Theatres  Wanted 

Live  Opportunities 

Building  Notes 

A  site  60'  front  and  140'  deep  has  been 
secured  in  Little  Falls,  N.  T.,  for  the  erec- tion of  a  new  Moving  Picture  Theatre  to 
contain  the  most  modern  equipment  includ- 

ing a  pipe  organ. 
Plans  for  same  are  under  way  and  the 

estimated  cost  is  to  be  $150,000.  The  thea- 
tre is  being  backed  by  local  interest,  allied 

with  the  Liberty  Theatre  at  Hermimer,  N. 
Y.  Mr.  C.  H.  Meyer  of  the  Liberty  will  be 
the  manager. 

Oscar  Schaeffer  Post  of  the  American  Le- 
gion, Conyngham,  Pa.,  will  build  a  struc- ture 40  x  140,  for  community  use,  including 

an  auditorium  and  stage,  to  seat  800  per- 
sons and  suitable  for  motion  picture  per- formances. 

Loyal  Order  of  Moose,  Lodge  No.  1176, 
of  Lykens,  Pa.,  has  given  the  contract  for 
the  erection  of  a  community  hall  and  thea- tre 48  x  140,  to  the  Shamokin  Lumber  & 
Construction  Co.  The  theatre  will  seat 
1200  persons. 

The  Peoples  Theatre,  Shickshinny,  Pa., 
opened  on  Thanksgiving  Day  with  Warren 
Kline  as  manager. 

R 
ADIA  -  BEAD  SCREEN 

This  quality  bead  screen  will  im- prove  your   picture.     Ask  your 
supply  dealer  for  demonstration. 

THE  RADIANT  SCREEN  &  DECORATIVE  CO. 
812  Finance  Bldg.,  Cleveland,  Ohio 

Leon  H.  Lempert  &  Son 
Theatre  Architects 
347  Cutler  Bldg., 
Rochester,  N.  Y. 

"Pioneers  in  theatre  designing  and  originators 
the    bowled    auditorium,  now  Universally  used." 

The  M.  E.  Comerford  interests  at  Scran- 
ton,  Pa.,  have  named  Harry  Spiegel,  as 
manager  of  the  Academy,  just  bought  from 
Charles  H.  Miles. 

Jack  Jones  is  now  manager  of  the  new 
Capitol  Theatre,  Scranton,  Pa. 

The  Miles  Theatre,  the  $500,000  playhouse, 
Scranton,  Pa.,  has  been  re-christened  The 
Capitol  because  of  the  recent  purchase  to- 

gether with  the  Academy  by  the  M.  E. Comerford  Amusement  Co. 

A.  H.  Kershner,  Shamokin,  Pa.,  has  made 
it  public  that  he  contemplates  the  erection 
of  a  motion  picture  theatre  of  the  most 
modern  and  expensive  type.  A  three  story 
building  with  the  playhouse  on  the  first 
floor  and  the  auditorium  extending,  past 
the  lobby  limits,  two  stories  high,  with  gal- 

lery and  balcony  also  planned.  Location 
Independence  same  town. 

Prank  Mickley,  Allentown,  Pa.,  former 
representation  of  the  Hall-Thompson  Co.,  is 
appointed  manager  of  the  new  Rajah  Thea- tre at  Reading,  Pa.,  recently  opened  by Wilmer  &  Vincent. 

The  new  Lyric  Theatre,  Minersville,  Pa., 
it  is  rumored,  will  be  opened  by  Christmas. 

Alterations  and  the  extension  to  the 
Franklin  Theatre,  Allentown,  Pa.,  will  be 
finished  shortly  and  so  reopen  with  seating 
capacity  of  1,100. 

New  Theatres 

BUFFALO,  N.  Y. — General  Theatre  Corp., 
J  Wallingford,  Pres.,  Builders  Exchange 
Bldg  ,  are  contemplating  the  erection  of  a 
motion  picture  theatre  same  to  mature  in 
the  spring.    Architect  not  selected. 

UTICA,  N.  Y. — Thos.  W.  Lamb,  644  Eighth 
Avenue,  N.  Y.  C,  has  completed  plans  for 
the  $150,000  theatre  for  Lafayette  St.  to 
be  erected  by  New  Criterion  Theatre,  W.  H. 
Linton,  care  of  Hippodrome  Theatre,  125 
Lafayette  St.,  owner. 

.  DERBY,  CONN. — E.  C.  Horn  &  Sons,  1475 
Broadway,  N.  Y.  C,  have  completed  plans 
for  the  $300,000  theatre  for  Elizabeth 
Street.  Owner,  I.  J.  Hoffman,  Capitol  Thea- 

tre, Ansonia,  Conn. 

KEEXE,  AT.  H.— Haynes  &  Mason,  280 
Main  Street,  Fitchburg,  Mass.,  have  com- 

pleted plans  for  theatre  to  be  erected  by 
C.  C.  Baldwin,  Keene,  N.  H. 

EAST  ORANGE,  NT.  J  F.  G.  Hasselman, 
53  W.  39th  Street,  N.  Y.  C,  has  completed 
plans  for  the  $300,000  theatre  to  be  erected 
at  Prospect  Place  by  Prospect  Theatre  Com- 

pany, C.  E.  Hale,  523  Main  Street,  East Orange. 

WEATHERLY,  PA. — C.  F.  Storch,  Summit 
Hill,  Pa.,  has  completed  plans  for  the  $10,- 
000  theatre  for  Weatherly  to  be  erected  by 
Fred  Domotr,  owner,  Weatherly. 

RE1STERTOWN,  DID, — Jos.  Steinacker, 
28  Sandford  Rd.,  Baltimore,  Md.,  has  com- 

pleted plans  for  the  $10,000  theatre  for 
Reistertown,  to  be  erected  by  J.  Edward 
Christhilf,  Reistertown,  owner. 

UKEWOOD,  OHIO. — H.  W.  Christford, 
1462  W.  117th  Street,  Lakewood,  has  com- 

pleted plans  for  the  $125,000  theatre  for 
Madison  Ave  &  Arthur  Ave.,  to  be  erected 
by  The  Lincoln  Theatre  Co.,  C.  G.  Burton, 
Pres.,  2301  Center  Street,  Cleveland,  Ohio. 

MIDDLETOWJI,  OHIO. — Thos  H.  Scott  & 
Son,  have  completed  plans  for  the  $150,000 
theatre  for  Crawford  Ave.  to  be  erected  by 
J.  Lorenzo,  owner. 

DETROIT,  MICH. — Ross  Love  Henderson, 
Capitol  Theatre  Bldg.,  has  completed  plans 
for  the  $55,000  theatre  for  12th  St.  &  Lee 
Place.  Owner,  Harry  Brown,  Academic 
Theatre,  9000  Oakland  Ave.,  Detroit. 

■  MILWAUKEE,  WIS. — Martin,  Tullgren  & 
Sons,  425  East  Water  St.,  Milwaukee,  have 
completed  plans  for  the  $2,000,000  theatre 
for  N.  E.  Corner  Sixth  &  Grand  Streets  to 
be  erected  by  owner,  Wisconsin  Real  Es- tate Development  Corp.,  John  I.  Beggs, 
Pres.,  425  E.  Water  St.,  Milwaukee. 

CLASSIFIED  A
D 

DEPARTMENT Rates 

For  Sale,  8  cents  per  word. 
Help  Wanted,  6  cents  per  word. 
Situations  Wanted,  4  cents  per  word. 
Special  rates  on  long  time  contract*. 

POSITION  WANTED 
Desire  position  as  manager  of  Motion  Picture  show, 
in  town  of  about   3-5,000   population.     Two  years' experience.     Box  460,  Sonora,  Texas. 

FOR  SALE 
Fort  Wayne  Motor  Generator  Set,  SO  amp.,  220 
volt,  very  little  used.  Good  as  new,  $365.  Electric 
sign  EMPIRE  never  uncrated,  11  feet  long,  $75- 
EMPIRE  THEATRE,   Palmer,  Mass. 

For  Better  Music 

THE  FOTOPLAYER 

THE  AMERICAN  PHOTO  PLAYER  CO. 
NEW  YORK  CITY    CHICAGO         SAN  FRANCISCO 

1600  Broadway  702  S.  Wabash  Ave.    109  Golden  Gate  Ave. 

"Advertising  Balloons' 
Will  Boost  Your  Business  When 

Everything  Else  Fails 
There  has  never  been  an  ad- 

vertising medium  devised  that 
creates  the  interest,  attracts  the 
attention,  and  "gets  results" like  advertising  toy  balloons. 
Prices  Range  from  $16  to  $30 Per  M. 

Novelty  Rubber  Sales  Co. 
AKRON,  OHIO. 

CAMERA  EXCHANGE 

We  buy,  rent  and  sell  motion  picture  and  still  cameras,  lighting  equipment, 
home  projectors,  etc.  Quick  turnovers.  Small  profits.  Write — Seiden, 835  Eighth  Ave.,  New  York  City. 

Motion  Picture  and  "Still"  Cameras  rented,  sold  and  exchanged.  Portabel : lights  for  sale  and  for  rent.  Keep  us  advised  of  your  wants.  Ruby  Camera 
Exchange,  727  Seventh  Ave.,  New  York  City. 

TWO  COLOR  RESERVED  SEAT. 

*WELDON,WILLIAMS  SLICK, FORT  SMITH,  ARK.. 
ESTABLISHED  25  YEARS  ■  KNOWN  THE  WORLD  OVER. 



I  EXHIBITORS  I 

iR  EVf  E  W! 

In  One  Month 

Three  Big  Specials  and 

Three  Big  Star  Pictures! 

(paramount  pictures 

A  George  Fitzmaurice 

production 

"Kick  In" 
with  Betty  Compson,  Bert  Lytell 

and  May  McAvoy 
Adapted  by  Oiiida  Bergere  from  the  play 

by  Willard  Mack 

for  January 
A  William  deMille 

production 
"The  World's  Applause with 

Bebe  Daniels  and  Conrad  Nagel 

by  Clara  Beranger 

Wallace  Reid  in 

"Thirty  Days" 
From  the  play  by  A.  E.  Thomas 

and  Clayton  Hamilton 
Directed  by  James  Oruze 
Scenario  by  Walter  Woods 

"The  Enemies  of  Women" 
by  Vicente  Blasco  Ibanez 

•with 

Lionel  Barrymore 
Alma  Rubens  and  an  all-star  east 

A  Cosmopolitan  Production 
Directed  by  Alan  Crosland 
Scenario  by  John  Lynch 

Jack  Holt  in 

"Making  a  Man" 
by  Peter  B.  Kyne 

Directed  by  Joseph  Henabery 
Scenario  by  Albert  S.  LeVino 

Alice  Brady  in 

"Missing  Millions" 
by  Jack  Boyle 

Directed  by  Joseph  Henabery 

Scenario  by  Albert  S.  LeVino 
99 

Watch  for  Paramount' s  "Super  39 

■4 

iS  FAMOUS  PLAYE  RS  -  IAS  KY  CORPORATION ,   ADOLOH  ZUKOP.   P-»,.J«nt  <  I 

Published  Weekly  by  Exhibitors  Trade  Review,  Inc..  at  East  Stroudsburg,  Pa.    Executive.  Editorial  Offices, 
1  Knickerbocker  Bldg.,  Broadway  and  42d  St., New  York  City.    Subscription  S2.00  year.     Entered  as  second-class 
natter,  Aug.  25,  1922,  at  the  post  office  at  East  Stroudsburg,  Pa.,  under  the  Act  of  March  3,  1879. 
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CLEVELAND  PUBLIC  AUDITORIUM 

CLEVELAND,  OHIO 

J.  Harold  MacDowell,  Architect  Seating  by  the  American  Seating  Company 

A Monument  Conceived  as  a  Tribute  to  the  Ideals  of  Cleveland,  Builded 

by  Her  Citizens  and  Dedicated  to  Social  Progress,  Industrial  Achieve- 

ments and  Civic  Interest."  Thus  reads  the  dedication  of  this  magni- 
ficent building,  the  Main  Auditorium  of  which  has  a  seating  capacity  of 

thirteen  thousand.  It  ocupies  a  whole  city  block,  comprising  one  side  of  the 

great  Community  Centre  of  Cleveland.  It's  cost  was  $6,500,000.  It  is  an 
enterprise  and  a  building  of  which  this  great  city  may  well  be  proud. 

NEW  YORK 

115  W.  Fortieth  St. 

CHICAGO 

8  E.  Jackson  Blvd. 

PHILADELPHIA 

248  South  Broad  St. 
BOSTON 

73-D  Canal  St. 



REVIEW 

±nstead  of  the  usual  "Christmas  Number, 99  Exhibitors  Trade 

Review  will  next  week  bring  out  the  second  semi-annual  Theatre 

Equipment  Directory.  The  success  of  the  Directory,  which  stands 

alone  in  the  field,  was  established  upon  its  appearance  last  July. 

Given  one  hundred  per  cent  circu  lation,  it  was  immediately  recog- 

nized as  filling  a  need;  both  readers  and  advertisers  have  urged 

us  to  bring  it  out  twice  a  year. 

The  Directory  is  the  only  accurate  and  complete  buying  guide 

in  this  business.  As  before,  the  issue  containing  it  will  receive  one 

hundred  per  cent  circulation. 

Our  issue  next  week  will  have  other  material  of  permanent 

and  constructive  value,  notably  a  symposium  of  opinions  about 

the  motion  picture  and  the  motion  picture  industry  from  eminent 

Americans  in  all  walks  of  life. 

It  is  our  belief  that  it  is  the  duty  of  a  progressive  trade  paper 

to  study  the  attitude  of  the  public  and  reflect  it  back  accurately 

to  the  industry.  This  is  a  service  which  touches  everybody  who  has 

any  relation  whatever  to  the  picture  world. 

So  we  have  gone  to  the  leaders  of  America  and  sought  their 

views — first-hand.  The  response  will  be  disclosed  next  week. 

You  know  and  we  know  that  the  screen  has  definitely  entered 

a  new  era.  What  do  the  people  who  largely  shape  the  thought  of 

the  country  think  about  it?  Our  symposium  will  show  you.  It  will 

be  valuable  to  every  member  of  the  industry  and  it  will  be  the 

first  undertaking  of  the  kind   ever  made  by  a  motion  picture 

trade  paper. 

Next  Week's  Issue 
By  L.  W.  BOYNTON 

(Copyright,   1922.  by  Exhibitors  Trade  Review,  Inc.) 
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way, New  York. 
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"Heartiest 

Congratulations 
99 

"Accurate  
Guide99 

{Best  Obtainable 

?9 

Please  allow  una  to  extend  my 
heartiest  congratulations  and 
through  you,  to  the  correspondent 

who  makes  up  your  box  office  re- 
ports. I  have  found  these  reports 

of  great  value  to  me  in  booking 

pictures,  and  the  newspaper  com- 
ments compiled  by  your  correspond- 

ent can  be  taken  as  an  accurate 

guide  to  the  quality  of  the  pictures. 

I  have  every  reason  to  believe 
that  these  reports  are  the  best  ob- 

tainable, and  I  sincerely  trust  that 

you  will  continue  to  give  this  valu- 
able information  to  the  readers  of 

your  publication. 

Very  truly  yours, 
A.  L.  SKINNER,  Manager, 

VICTORIA  THEATRE, 
BUFFALO,  N.  Y. 

TT7  E  are  happy  to  call  special  attention  this  week  to  a  plan  about 
'  »  to  be  tried  in  Missouri  under  the  auspices  of  the  state  exhibi- 

tor organization.  Briefly  stated,  this  plan,  which  is  to  be  initiated 
at  Warrensburg,  has  for  its  purpose  the  cultivation  of  additional 

public  goodwill  by  the  holding  of  an  "Educational  Day,"  in  which 
effort  will  be  made  to  interest  the  influential  citizens  of  the  com- munity. 

The  idea  back  of  the  movement  is  that  of  making  the  motion 

picture  theatre  a  community  institution.  It  deserves  to  be  encouraged 
in  every  possible  way. 

Particularly  is  Exhibitors  Trade  Review  glad  to  see  Missouri 
come  to  the  front  in  this  important  service  to  the  industry.  Only 

two  weeks  ago,  on  this  very  page,  we  pointed  out  that  the  final  step 
in  the  mobilization  of  public  opinion,  now  organized  nationally  under 
the  inspiring  guidance  of  Mr.  Hays,  rests  with  the  theatre. 

We  care  not  how  small  the  community  may  be,  how  remote  it 

may  appear  from  the  centers  of  influence,  there  is  good- will  to  be 
gained,  there  is  influential  friendship  to  be  acquired,  there  is  service 
to  be  rendered  the  public. 

Let  us  remind  the  exhibitor  again  that  there  are  citizens  in  his 
town  who  are  vitally  concerned  in  the  affairs  of  one  or  more  of  the 

great  national  civic  and  social  welfare  organizations  represented  on 
the  Hays  Committee  on  Public  Relations.  When  the  exhibitor  gets 
these  men  and  women  to  take  a  new  attitude  toward  his  theatre,  and 

in  turn  renders  them  a  new  service  by  enlisting  his  house  in  all 

movements  for  community  betterment,  he  is  welding  a  link  in  a  na- 
tional chain. 

In  these  times  we  hear  much  about  the  danger  of  the  church 

or  the  school  supplanting  the  theatre  as  the  home  of  the  motion  pic- 

ture. Laying  aside  all  other  considerations,  it  is  evident  that  the  so- 
lution of  this  problem  for  the  exhibitor  is  that  he  shall  so  firmly  es- 

tablish his  house  as  a  community  institution  that  it  cannot  be  dis- 
placed by  any  other. 

That  is  not  an  impractical  scheme,  nor  is  there  any  conflict  be- 
tween its  execution  and  commercial  success.  The  exhibitors  of  Mis- 

souri announce  they  are  going  to  try  the  plan.  If  it  works  at  War- 
rensburg, it  will  be  put  into  action  on  a  statewide  scale. 

They  are  setting  an  example  that  deserves  the  widest  possible 
imitation,  if  for  no  other  reason  than  because  its  success  will  mean 

taking  away  from  the  reformers  the  stock  argument  that  the  "best 
people"  are  with  them. 

•4      ,<*i:c  !v:. . 

"What's  Right  With  the  Movies" 

OME  of  our  well-known  national  magazines  have  devoted  a  lot  of 

space,  at  one  time  or  another,  to  picking  on  the  film  industry, 

printing  alleged  "inside"  stuff  by  people  who  were  never  inside  and 
making  themselves  conspicuous  generally  by  using  the  time-worn 
methods  of  the  muck-raker. 

The  day  when  that  sort  of  thing  is  considered  good  business  or  good 
sense  is  about  over. 

The  January  issue  of  Pictorial  Review,  which  never  of  course  stooped 
to  the  yellow  methods  described  above,  but  always  maintained  a  fair 

attitude,  contains  an  article  by  Nina  Wilcox  Putnam,  entitled  "What's 

Right  With  the  Movies."  It's  like  a  breath  of  fresh  air.  It  gathers 
authority  because  it  carries  "side  remarks  from  several  competent 
critics,"  the  critics  being  Will  H.  Hays,  Adolph  Zukor,  D.  W.  Griffith, 
Marcus  Loew,  Samuel  Goldwyn,  and  W.  W.  Hodkinson. 
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Cohen  Forms  Distribution  Company 

M.  P.  T.  O.  A.  President  and  Group  of  Associates 

Organize  "Theatre  Owners  Distributing  Corporation" 
—  Announcement    Sprung   at    Meeting    in  Chicago 

SYDNEY  COHEN  and  a  group  of  his  associates  have  or
gan- 

ized a  distribution  company. 

That  the  leadership  of  the  Motion  Picture  Theatre  Owners 

of  America  had  abandoned  the  original  purposes  of  the  organ- 

ization, and  started  out  on  a  voyage  over  the  uncharted  sea  of 

distribution,  was  revealed  at  Chicago,  Tuesday,  December  12. 

At  a  meeting  called  at  the  Sherman  Hotel,  in  that  city,  William  A. 

True,  President  of  the  Connecticut  M.  P.  T.  O.,  a  member  of  the 

National  Board  of  Directors  and  a  close  personal  friend  of  Cohen's, 

presided  at  an  exhibitor  meeting,  when  announcement  of  the  dis- 

tribution scheme  was  sprung. 

Almost  at  the  same  time  as  the  arrival  of  this  news  from  Chicago 

the  trade  papers  received  from  Cohen's  office  a  two-page  printed 

prospectus  of  the  company.  It  contains  his  name  as  one  of  the  Board 

of  Directors  of  the  concern,  which,  it  is  stated,  has  been  incorporated 

under  laws  of  the  State  of  Delaware,  under  the  name  "Theatre 

Owners'  Distributing  Corporation." 
The  other  directors  named  in  the  prospectus,  besides  Cohen,  are: 

William  D.  Burford,  Aurora,  111. ;  Harry  Davis,  Pittsburgh,  Pa. ; 

L.  J.  Dittmar,  Louisville,  Ky. ;  William  A.  True,  Hartford,  Conn. 

This  prospectus  is  labeled:  "Statement  made  by  William  A.  True 

at  Sherman  House,  Chicago,  111.,  Tuesday,  December  12,  1922." 
ing  all  independent  exhibitors  of  the 

Centralization  of  Power 

Centralization  of  power  in  the 

hands  of  a  few  men  is  clearly  in- 
dicated in  the  prospectus  which 

says: — "It  has  also  been  determined, 
in  order  to  secure  absolute  equality 

of  representation  and  in  order  to  se- 
cure the  company  from  attacks  with- 

out or  disturbances  within,  that  all 
subscribers  for  stock  must  be  re- 

quired to  enter  into  a  voting  trust 
agreement  and  pursuant  to  the  terms 
thereof  assign  all  their  stock  to  the 
voting  trustees  therein  named.  The 
incorporators  have  decided  that  a 

board  of  seven  voting  trustees  is 
best  adapted  to  the  needs  of  the 
company,  five  of  whom  have  been 

elected." 
The  five  referred  to  are  evidently 

Messrs.  Cohen,  Burford,  Davis,  Ditt- 
mar and  True. 

It  is  further  stated  that  "this  meet- 
ing is  called  for  the  purpose  of  invit- 

United  States  to  become  stockhold- 
ers of  this  company  and  aid  in  the 

advancement  and  perfection  of  this 
enterprise  so  essential  to  the  business 

welfare  of  all  independent  ex- 

hibitors." As  to  the  stock  issue,  the  prospec- 

tus says :  "It  will  be  sufficient  for  me 
(meaning  True)  to  state  at  this  time 
that  my  associates  have  become  so 
convinced  of  the  necessity  for  the 

organization  of  a  new  distributing 

company  that  we  have  caused  a  com- 
pany to  be  organized  under  the  laws 

of  the  State  of  Delaware  known  as 

"Theatre  Owners  Distributing  Cor- 
poration" with  an  authorized  capital  of 

Five  Million  Dollars.  The  stock  of 

the  company  is  all  common  stock  and 
consists  of  one  hundred  thousand 

shares  of  the  par  .value  of  Fifty  Dol- 
lars each.  We  have  completed  the 

organization  of  this  company  to  the 
extent  of  subscribing  for  some  of  the 

stock  and  electing  a  board  of  direc- 

tors to  accelerate  progress." 
Other  paragraphs  of  the  prospectus 

set  forth : 

"It  is  the  desire  of  this  company  to 
arrange  for  obtaining  and  distribut- 

ing to  motion  picture  exhibitors, 
stockholders  of  this  company,  a 

grade  of  pictures  of  consistent  qual- 
ity which  can  be  supplied  to  ex- 

hibitors at  a  price  that  will  enable 

them  to  realize  a  profit  on  their  in- 
vestments. 

"My  associates  have  undertaken 

this  gigantic  enterprise  for  the  pur- 
pose of  affording  protection  to  the  in- 

dependent exhibitors  throughout  the 
United  States  and  with  this  purpose 
in  mind  it  is  the  fundamental  idea  of 

the  incorporators  to  make  the  com- 

pany strictly  co-operative." 
The  intention  to  make  the  "com- 

pany strictly  co-operative"  furnishes 
interesting  reading  taken  in  connec- 

tion with  the  paragraph  quoted  above 

which  refers  to  the  voting  trust 

agreement. 
As  to  just  how  independent  ex- 

hibitors will  be,  after  they  buy  stock 
in  the  Theatre  Owners  Distributing 
Corporation,  the  following  section  of 

the  prospectus  will  show: 
"Each  subscribing  stockholder  will 

also  be  obligated  to  exhibit  the  pic- 
tures released  by  the  company  upon 

the  terms  and  conditions  that  will  be 
incorporated  in  a  standard  form  of 

contract." 
Compulsory  Play  Dates 

Play  dates  will  be  compulsory. 

Says  the  prospectus:  "It  is  the  hope 
of  the  company  to  prepare  a  standard 
form  of  contract  which  will  be  fair 

and  equitable  in  all  its  terms  and 
which  will  insure  to  the  exhibitors 

the  opportunity  for  exhibiting  pic- 
tures for  which  they  have  contracted 

and  will  insure  to  the  company  the 
absolute  fulfillment  of  these  contracts 

by  the  exhibitors." After  reading  that,  the  following 

paragraph  seems  almost  unnecessary : 

"The  company  hopes  to  maintain  di- 
rect and  constant  relations  with  all  of 

its  stockholders  who  will  also  be  cus- 
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A.  B.  C.  Changes  Its Policy 

A  change  of  policy  has  been  adopt- 
ed hy  the  Associated  Booking  Cor- 

poration due  to  the  conditions  that 
the  memhers  think  has  made  it  nec- 

essary, says  a  statement  issued  this 
week.  The  fact  that  these  inde- 

pendent exhibitors  have  received  an 
absolute  lack  of  co-operation  from 
most  of  the  larger  producers,  despite 
the  fact  that  they  have  demonstrated 
that  they  are  ready  and  able  to  han- 

dle large  productions,  and  the  antag- 
onism which  has  been  shown  them  by 

several  of  these  producers  who  are 
financially  and  otherwise  interested  in 
opposition  circuits  has  made  it,  in  the 
opinion  of  the  members,  necessary  to 
discard  their  first  policy  of  remaining 
completely  out  of  the  distributing  or 
producing  end  of  the  industry  and 
they  are  now  laying  their  plans  for 
state  right  purchases  of  all  suitable 
productions  which  they  are  offered. 

"The  immense  buying  power  of  this 
group  of  first  run  exhibitors  and  the 
fact  that  immediate  playing  dates  and 
cash  returns  are  possible  should  make 
them  a  big  factor  in  the  New  York 
State  and  Northern  New  Jersey  ter- 
ritory. 
"Immediate  action  along  these 

lines  is  contemplated  by  this  corpora- 

tion." 

tomers  of  the  company,  by  causing  to 

be  organized  a  national  advisory 
committee,  consisting  of  one  man 

from  each  of  the  twenty-nine,  Or  less, 
distributing  zones  in  the  United 
States,  each  of  the  said  men  to  be 

elected  by  the  subscribers  for  stock. 
The  company  also  hopes  to  cause  to 
be  established  a  local  committee  of 

seven  exhibitors  selected  by  the 
stockholders  themselves  in  each  zone 

through  whom  the  company  will  ad- 
just disputes  and  from  whom  the 

company  will  obtain  information  and 
suggestions  for  the  betterment  of  the 

service  it  intends  to  furnish." 
As  before  stated,  however,  the 

stockholders  will  already  have  as- 
signed their  stock  to  the  voting  trust 

of  seven  men. 

The  word  "hope,"  which  seems  to 
be  a  favorite  of  the  writer  or  writers 

of  the  prospectus  bobs  up  again  in 
this  paragraph : 

As  to  Product 

"It  is  our  hope  that  we  will  be  able 
to  have  our  product  ready  for  release 
beginning  September,  1923,  and  prior 

to  that  time  the  company  will  be  en- 
gaged in  organizing  exchanges  in  all 

of  the  principal  exchange  centers  of 

the  United  States  or  acquiring  ex- 
changes now  in  existence,  contracting 

with  producers,  directors  and  stars 
for  the  distribution  of  material  suit- 

able for  exhibition  by  the  exhibitor 

and  at  prices  consistent  with  the  gen- 
eral purpose  of  the  company  and  with 

the  desires  and  hopes  (there's  that 
word  again)  of  the  exhibitors 

throughout  the  United  States." 
Coming  back  to  that  question  of 

stock,  Paragraphs  Five  and  Six  of 

this  amazing  document  read  as  fol- 
lows : 

"You  can  realize  how  many  prob- 
lems have  already  forced  themselves 

upon  the  attention  of  the  incorpora- 

tors (by  the  way,  the  names  of  the  in- 
corporators are  not  given)  calling  for 

solution  and  how  many  more  prob- 
lems will  arise  from  time  to  time  as 

the  organization  and  operation  of  the 
company  progresses.  We  cannot 
submit,  and  I  feel  that  you  do  not  ex- 

pect, a  statement  in  detail  of  all  these 
problems  that  have  arisen  and  of  the 
disposition  of  the  same  by  the  incor- 

porators. One  of  these  problems, 
however,  was  to  insure  equality  of 
interest  in  the  company  to  the  ex- 

hibitors. We  have  felt  that  it  would 
be  unjust  to  allow  a  majority  of  stock 
of  this  company  to  be  owned  by  a  few 
large  exhibitors  and  that  it  would  be 
equally  unjust  to  permit  a  large  and 
well-to-do  exhibitor  to  obtain  the 
benefits  of  this  cooperative  company 
without  contributing  a  fair  portion  of 
the  capital.  We,  therefore,  have 
concluded  that  the  allotment  of  stock 

to  the  subscribers  must  be  based  up- 
on a  schedule  of  minimum  and 

maximum  requirement  so  that  a  the- 
atre owner  in  a  town  of  given  size 

will  be  required  to  subscribe  for  at 
least  a  certain  minimum  of  stock  for 

each  theatre  and  will  not  be  permit- 
ted to  subscribe  for  more  than  the 

maximum  limits  fixed. 

"Minimum  and  maximum  limits 
for  stock  subscriptions  are  contained 

on  attached  schedule."  But  the  "at- 
tached schedule''  was  not  attached  to 

the  prospectus  received  by  Exhibitors 
Trade  Review. 
A  story  sent  out  from  Chicago  by 

the  promoters  of  the  T.  O.  D.  C. 
said : 

"Many  independent  exhibitors  in 
no  way  connected  with  exhibitor  or- 

ganizations, in  the  mailn  took  the  ini- 
tiative in  this  proposition,  and  invited 

the  officers  and  members  of  the  ex- 
hibitor organization,  notably  the  Mo- 

tion Picture  Theatre  Owners  of 
America  to  meet  with  them  in  formu- 

lating a  new  line  of  action. 

"While  the  moves  tending  toward 
this  end  was  known  in  inside  exhibi- 
cors  circles  for  several  days,  yet  no 
inkling  of  the  real  situation  reached 
the  industry  generally  until  Tues- 

day's meeting  was  held. 
"The  meeting  in  Hotel  Sherman 

was  attended  bv  about  100  leading  in- 
dependent theatre  owners  from  dif- 

ferent parts  of  the  United  States.  By 
request,  William  A.  True,  of  Hart- 

North"  Carolina  M.  P.  T.  O. 
to  Meet 

Colonel  Henry  B.  Varner,  of  Lex- 
ington, North  Carolina,  has  called  the 

regular  mid-winter  meeting  of  the 
North  Carolina  M.  P.  T.  O.  to  meet 
in  the  O.  Henry  Hotel,  Greensboro, 
North  Carolina,  on  December  27th  and 
28th. 
In  his  official  call  Col.  Varner 

frankly  predicts  that  another  strong 
effort  will  be  made  by  the  reformers 
to  put  over  a  statewide  censorship 
bill  at  the  January  session  of  the 
North  Carolina  General  Assembly,  and 
stresses  as  one  of  the  important  mat- 

ters to  be  taken  up  at  the  Greensboro 
meeting  arrangements  for  strong  rep- 

resentation in  Raleigh  all  during  the 
time  the  legislature  is  in  session. 

ford,  Conn.,  presided  after  the  meet- 
ing was  opened  by  W.  D.  Burford  of 

Aurora,  Illinois,  who  welcomed  the 
exhibitors  to  Chicago. 

"Mr.  True  stated  that  letters  and 
telegrams  were  on  the  desk  from 
many  independent  exhibitors  who 
were  most  enthusiastically  in  favor 

the  new  movement  but  were  pre- 
vented from  being  present  because  of 

the  great  distance  to  be  traveled,  or 
for  different  business  reasons. 

"The  Theatre  Owners  Distributing 
Corporation  is  chartered  under  the 
the  laws  of  the  State  of  Delaware  be- 

cause of  the  many  business  advan- 
tages associated  with  this  line  of  in- 

corporation. It  has  an  authorized 

capital  of  $5,000,000.  It  will  be  en- 
tirely co-operative  in  character. 

"A  demand  for  a  company  of  this 
kind  on  the  part  of  the  independent 
theatre  owner  has  been  repeatedly 

n'aae  for  several  years,  because  of  the 
tendency  within  the  industry  to  ef- 

fect lines  of  centralized  control.  The 

independent  exhibitor  saw  his  posi- 
tion in  the  business  imperiled,  and  the 

desire  for  an  exhibitor  controlled  dis- 
tributing corporation  was  expressed 

at  the  Minneapolis  convention  of  the 
Motion  Picture  Theatre  Owners  of 
America  in  Tune,  1921,  and  reiterated 

with  much  emphasis  at  the  Washing- 
ton convention  in  May  of  this  year, 

and  was  at  that  meeting  referred  to 
the  Board  of  Directors. 

"Many  state  and  other  meetings  of 
exhibitors,  allied  to  this  national  or- 

ganization, went  on  record  as  favor- 
ing such  a  move,  and  similar  action 

was  taken  by  different  regional 

bodies.  Finally  the  Board  of  Direc- 
tors of  the  Motion  Picture  Theatre- 

Owners  of  America  decided  that  that 

organization  could  not  of  itself  make 
such  a  move,  but  that  the  formation 
of  an  exhibitor  owned  and  controlled 

distributing  corporation  was  impera- 
tive to  insure  the  safety  of  the  inde- 

pendent theatre  owners. 
"Meetings  will  be  held  in  different 

cities  throughout  the  country  soon  to 
afford  all  independent  exhibitors  an 

opportunity  to  become  affiliated  with 

the  new  company." 
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No  Formal  Complaints  Filed  by 

Cohen  Again  st  So-Called 

"Music  Trust" 

NO  formal  complaints  have  been 

filed  by  Sydney  S.  Cohen  or  the 

Motion  Picture  Theatre  Owners 

of  America  with  the  Attorney-General  of 

the  United  States  or  the  Federal  Trade 

Commission  against  the  American  So- 

ciety of  Composers,  Authors  and  Pub- 

lishers. 

Exhibitors  Trade  Review  last  week 

received  a  statement,  as  did  all  the 

other  trade  papers,  from  Washington 

evidently  sent  by  Cohen's  direction. 
The  statement  said  that  formal  com- 

plaints had  been  filed  with  Attorney- 

General  Daugherty  and  the  Federal 

Trade  Commission  on  December  4  by 

Cohen  and  certain  other  national  officers 

of  the  M.  P.  T.  0.  A. 

This  publication  printed  the  statement 

last  week  in  all  good  faith.  Early  this 

week,  however,  Exhibitors  Trade  Review 

learned  from  well-informed  sources  that 

Cohen's  claim  that  he  had  filed  formal 
complaints  was  not  in  accord  with  the 
facts. 

An  investigation  was  at  once  begun, 

with  the  result  that  Exhibitors  Trade 

Review  is  in  possession  of  information 

to  prove  that  no  formal  complaints  were filed. 

While  we  are  on  the  subject  of  the 

music  tax,  it  is  interesting  to  note  that 

Cohen  pays  it  now  and  has  always  paid 

it,  despite  the  fact  that  he  has  urged 

exhibitors  all  over  the  country  to  fight 

it  with  all  the  means  in  their  power. 

Some  of  these  exhibitors  have  been  sued 

by  the  American  Society,  but  Cohen  him- 

self has  never  refused  to  pay  the  tax, 

never  stood  a  suit,  and  has  never  volun- 

teered to  make  a  new  test  of  the  copy- 

right law  by  permitting  himself,  as  na- 

tional president,  to  be  made  a  defendant 

in  a  music  tax  case. 
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ROB'T  9.  DENN  J  SO  N  *  CO..  INC.,  20S  PEARL  »T„  N.  V. 

Facsimile  of  Check  Issued  by  Sydco  Photoplay  Corporation  in  Payment  of  Dues  to  American  Society  of  Authors,  Composers  and  Pub- 
lishers for  the  Empire  Theatre,  New  York  City,  Owned  by  Sydney  S.  Cohen 



All  The  Brothers  Were  Valiant 

Taken  from  the  Story  by  Ben  Ames  Wilson.     Produced  by  Irving  Wullat.     The  Cast  includes  Lon 

Chaney,  Billie  Dove  and  Malcomb  MacGregor.     To  be  Released  by  Metro. 
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Theatre  As  Community  Center 

M,  P.  T.  O.  of  Missouri  Plans  Co-operation  Wit 

State  Sunday  School  Association— Months  Test 

Will  be  Made  at  Warrensburg  Photoplay  House 

ADDITIONAL  developments  in 
the  educational  plan,  sponsored 

by  the  Motion  Picture  Theatre  Own- 
ers, of  Missouri,  which  seeks  to  make 

the  theatre  a  community  center  on  Sun- 
day, were  announced  last  week.  Three 

representatives  of  the  state  Sunday 
school  association  and  three  exhibitors 

will  form  a  committee  which  will  se- 
lect all  educational  films  to  be  used  in 

the  Sunday  programs.  Various  minis- 
ters of  communities  will  be  called  upon 

to  lecture  for  periods  of  one  month 

from  the  stage  or  platform  of  the  mo- 
tion picture  theatre,  all  lectures  to  be 

non-sectarian. 

Within  a  week  or  so  a  conference  be- 
tween M.  P.  T.  O.  M.  officials  and  the 

Sunday  school  association  will  be  held 
to  determine  the  details  of  launching 
the  plan.  A  test  of  one  month  then 
will  be  made  at  the  Star  theatre,  War- 

rensburg, Mo.,  owned  by  T.  C.  Good- 
night, an  executive  official  of  the  state 

exhibitors'  organization. 
But  the  unofficial  approval  of  the 

Missouri  plan  was  not  the  only  event  of 
the  week  that  sent  joy  to  the  hearts  of 
the  exhibitors.  Announcement  also 
was  made  that  Lawrence  E.  Goldman, 
counsel  and  secretary  of  the  M.  P.  T. 
O.  M.,  had  been  named  as  assistant 
county  prosecutor  of  Jackson  County, 
comprising  Kansas  City  and  suburbs. 
With  Mr.  Goldman  occupying  this  po- 

sition, along  with  the  burning  condem- 
nations of  reform  laws  by  Mayor 

Frank  Cromwell  and  Senator  James  A. 
Reed,  exhibitors  believe  they  have  but 
little  to  fear  in  the  way  of  blue  laws. 

Bowlby  Active  Again 
An  organized  attack  against  Sunday 

shows  and  other  forms  of  amusement 
was  launched  in  Kansas  City  last  week 
at  the  national  Presbyterian  confer- 

ence of  laymen.  Amusement  interests 
were  loudly  proclaimed  the  desecrators 
of  the  Sabbath  and  opponents  of  the 
church. 

Chief  among  the  attack  launchers 
was  the  Rev.  H.  L.  Bowlby,  of  New 
York,  who  advanced  the  following  ar- 

guments before  an  audience  of  more 
than  i.ooo  laymen: 

"Sabbath  desecration  is  the  outstand- 
ing problem  of  the  churches  today. 

Sabbath  desecration  falls  into  two 

classes,  organized  and  unorganized. 
The  big  commercial  drive  put  on 
against  the  American  Sunday  is  put 
on  by  the  commercial  amusement  and 

sporting  corporations  and  organiza- tions. 

"More  than  $1,000,000  already  has 
been  spent  to  break  down  our  Sun- 

day laws.  As  forty-four  state  legisla- 
tive bodies  will  be  in  session  in  1923  it 

behooves  the  Christian  citizenship  of 
the  country  to  be  on  guard  lest  the 
state  Sunday  laws  be  seriously  modi- 

fied and  possibly  in  some  cases  repealed 

or  annulled." As  far  as  the  citizenship  of  Missouri 
being  on  guard,  Mr.  Bowlby  need  have 

but  little  fear.  The  state  never  was  on 

guard  against  radical  reformers  more 
than  at  present.  Simultaneous  with 

the  laymen's  conference,  word  was  re- ceived from  the  headquarters  of  the 

Missouri  State  Sunday  School  Associ- 
ation, unofficially  approving  the  educa- 
tional plan  about  to  be  launched  by  the 

M.  P.  T.  O.  Missouri  and  which  is  ex- 
pected to  receive  the  co-operation  of 

the  majority  of  ministers  in  the  State, 
few  of  whom  were  represented  at  the 
Kansas  City  national  conference. 

Wins  Sunday  Opening  Case 

Findlay,  Ohio,  Exhibitor  Acquitted 

— Striking     Argument  Advanced 

MY  client  has  been  promoting  hap- 
piness and  safety  in  accordance 

with  the  constitution,"  said  Calvin  Spit- 
ler,  Tiffin,  O.,  of  counsel  for  E.  B. 

Gilmore,  manager  of  the  Marvin  thea- 

tre, Findlay,  O.,  acquitted  by  the  Fin- 
lay  jury,  the  foreman  of  which  was  a 
Findlay  woman,  Mrs.  Ida  Dye,  on  a 

charge  of  having  "operated  a  picture 
show  on  Sunday."  The  contention  was 
advanced  in  the  course  of  an  argument 
to  the  jury. 

"I  am  in  the  Presbyterian  church  at 

Tiffin,"  said  Attorney  Spitler,  continu- 
ing. "I  teach  a  Sunday  school  class 

of  boys.  I  would  rather  have  my  six- 
teen year  old  son  in  a  picture  show 

Sunday  afternoon  or  Sunday  night 
than  have  him  scampering  around, 

God  only  knows  where." 
Spitler  lauded  the  Sunday  theatre 

and  the  exhibitor  who  presents  pic- 

tures like  "My  Boy"  and  "Penrod"  on Sundays. 

"The  Sunday  picture  show  stands next  to  the  church  and  the  exhibitor 

who  presents  pictures  on  Sunday  is  the 
equal  in  most  instances  and  in  not  a 

few  cases  the  peer  of  the  minister," 
said  Attorney  Spitler,  who  declared 

further  that  "closing  Sunday  picture 
shows  is  no  way  to  advance  the  best 
interests  of  the  community  morally  or 

otherwise." Mr.  Spitler  made  a  strong  plea  for 

the  workingman  "who  has  no  automo- 
bile in  which  to  take  his  family  out  on 

Sunday  and  to  whom  the  Sunday  pic- 
ture show  is  recreation." 

"The  law  under  which  this  prosecu- 

tion is  based  was  never  intended  to  be 

used  in  infringing  on  the  rights  of  such 

people,"  Spitler  declared.  "You  can't 
throttle  the  people's  wants  and  expect 

them  to  humbly  bow  before  you,"  Spit- 
ler declared  with  direct  reference  to 

the  contention  that  the  Sunday  picture 
show  diminishes  church  attendance. 

"Political  influence  and  connivance 

can  make  statutes  mean  almost  any- 

thing," he  argued,  attacking  the  statute 
on  which  the  prosecution  was  based. 

"However,"  he  went  on,  "a  statute 
is  not  a  law  for  law  comes  from  the 

customs  and  manners  of  the  people  it 
serves.  In  monarchies  kings  make  laws 

and  edicts  as  they  wish  and  in  a  dem- 

ocracy the  one  danger  is  that  a  minor- 
ity will  impose  its  wishes  upon  all  the 

rest  of  us." Attorney  Spitler,  concluding  com- 
pared "sticklers  for  the  Sunday  closing 

laws,"  to  "the  Biblical  Pharisees." 
Before  entering  into  a  discussion  of 

the  case  from  the  standpoint  of  moral- 

ity, Attorney  Spitler  took  up  various 
legal  angles  involved  in  cases  based  on 
alleged  Sunday  law  violation. 
"When  the  statute  against  Sunday 

running  of  theatres  were  enacted,"  he 
said,  "the  picture  theatre  was  unknown 
and  to  attempt  to  enforce  these  statutes 

'on  any  one  of  them  against  an  exhibi- 
tor, is  not  only  unjust  but  the  height of  folly. 

Attorney  Spitler  quoted  a  number  of 
court  decisions  in  support  of  his  con- 
tention. 



Back  Bone 

Scenes  from  the  Distinctive  Pictures  Corporation's  Picturization  of  Clarence  Budington  Kelland's 

Story.  The  scenes  shown  here  depict  the  French  Episode  of  the  picture,  which,  with  that  excep- 

tion, has  a  modern  New  England  lumber  camp  locale.     Edith  Roberts  and  Alfred  Lunt  play  the 
leads.     Director,  Edward  Sloman. 



December  23,  1922 EXHIBITORS    TRADE  REVIEW 174a 

Aftermath  of  Bay  State  Victory 

Notable  Increase  in  IS  umber  of  People  Who  Are 

Speaking  Publicly  In  Favor  of  Screen— Attention 
Given  to  Educational  Phases  of  Motion  Picture 

(Special  Correspondence) 

Boston,  December  12. 
i 

NOW  that  the  hundreds  of  th
ou- 

sands of  Massachusetts  citizens 

who  went  to  the  polls  at  the  No- 
vember election  and  thoroughly  killed 

state  censorship  of  the  motion  picture, 

have  almost  forgotten  that  they  voted, 

but  not  why  they  voted  "no,"  there  are 
several  things  of  note  that  have  hap- 

pened in  the  Bay  State  of  interest  to  the 

industry,  both_as  reasons  for  the  vic- 
tory and  as  results  of  that  great  win 

that  will  long  stand  out  in  annals  of 
the  screen. 

There  has  been  noticeable  increase  in 

the  number  of  people  who  have  spoken 

publicly  in  favor  of  the  screen,  the 
floodgates  of  oratory  seemingly  thrust 

open  by  the  tide  of  the  people's  voice, not  in  Massachusetts  alone,  but  also  in 

the  neighboring  cities  of  other  states. 
Again  there  has  been  a  marked  increase 
in  the  number  of  educational  and  chil- 

dren's motion  pictures  that  have  found 
their  way  to  this  part  of  the  country. 

Prof.  Richard  Burton,  head  of  the 

English  department  of  the  University 
of  Minnesota,  and  former  president  of 

the  Drama  League,  spoke  in  a  Provi- 
dence, Rhode  Island,  church  recently 

on  "The  Movies  and  the  Multitude." 
He  voiced  great  praise  for  the  motion 

picture,  though  his  talk  was  not  all 
praise.  There  was  much  criticism  also, 

but  it  was  all  of  the  right  sort,  funda- 
mentally constructive. 

"No  one  can  gainsay  that  the  motion 
picture  is  a  great  and  important  thing 

today,"  he  said.  "More  than  20,000,000 
people  in  this  country  see  motion  pic- 

Final  Figures  on  Censorship 
Vote 

The  final  vote  on  the  motion  picture 
referendum  in  Massachusetts  as  cer- 

tified by  the  Secretary  of  State  is  as 
follows: 

Against  Censorship  553,173 
For  Censorship  1.208,252 

Majority  against  Censor- 
ship  _  _  344,921 

tures  every  day,  and  that  fact  alone 
makes  the  celluloid  drama  a  vital  so- 

cial problem. 

The  immense  field  of  the  film  drama, 

its  attendant  low  price  of  admission, 

and  the  well  nigh  limitless  educational 
possibilities  lying  dormant  within  the 
celluloid  reel,  he  highly  commended.  He 
declared  that  the  culture  of  the  mo- 

tion picture  merits  the  interest  in  the 
industry,  now  taken  in  art,  music,  and 

literature.  He  strongly  defended  mo- 

tion pictures  against  the  extreme  opin- 

ions that  they  are  crowding  out  the  le- 
gitimate drama  by  improving  upon  it, 

and  that  the  films  are  an  expression  of 
modern  degeneracy. 

He  said  that  the  movies  were  far 

from  being  all  bad,  or  even  bad,  and 
named  several  productions  which  he 
classed  as  really  excellent,  adding  that 

75  per  cent,  of  the  pictures  were  alto- 
gether blameless,  and  that  at  least  50 

per  cent,  were  really  worth  seeing.  He 
declared  that  managers  are  now  realiz- 

ing that  they  must  appeal  to  the  intelli- 
gence of  their  audiences,  rather  than  to 

the  lack  of  it. 

In  connection  with  children's  movies, 
at  Tremont  Temple  one  morning  re- 

cently a  showing  of  "Buster  Bear's  Dis- 
obedient Twins,"  an  animal  movie  for 

children,  was  given.  The  showing  was 
accompanied  by  a  talk  by  Thornton  W. 
Burgess,  author  of  Bedtime  Stories, 
which  are  running  in  the  Boston  Her- ald. 

Censorship  Scored 

Another  speaker  who  has  recently 
given  the  motion  pictures  high  praise 
from  public  platforms  is  Rabbi  Nathan 
Krass,  of  the  Central  Synagogue,  New 

York  City.  Speaking  recently  in  Bos- 
ton he  declared  that  a  censor  is  good 

for  nothing  but  to  cause,  fume,  fuss, 
and  worry.  He  caused  considerable 
amusement  when  he  said  that  he  had  a 

censor  in  New  York,  and  that  he  sup- 
posed Boston  was  under  that  stigma 

also. 

"Why,"  he  said,  "do  they  always  put 
the  best  things  in  the  hands  of  the 

worst  people  ?" He  saw  in  the  silver  sheet  the  future 
school  of  the  world,  a  school  that  would 
really  bring  learning  to  the  pupils,  and 
not  merely  teach  them.  He  had  visions 
of  the  greatest  minds  of  all  the  educa- 

tional centers  of  the  world,  brought  via 
the  screen  to  every  lecture  room  and 
laboratory  where  they  would  visualize 
their  greatest  achievements,  perform 
their  epoch-making  experiments,  and 
could  be  forced  to  repeat  them  until 

firmly  fixed  in  the  pupil's  mind. That  for  the  result,  and  now  for  one 
of  the  newly  discovered  causes  of  the victory. 

Some  More  History 

Very  few  people  realized  the  fight 
that  was  put  up  by  the  occupants  of 
"film  row,"  the  exchange  men.  Ten 
days  before  the  election  they  met  at  the 

Copley  Plaza  Hotel  under  the  leader- 
ship of  President  Murphy  of  the  Film 

Board  of  Trade,  and  declared  a  mutual 
armistice  in  business-soliciting  from 
then  on  until  after  election. 

From  that  day  there  were  more  than 
200  men  in  the  field  from  the  district 

each  day,  speaking  in  the  theatres  of 
the  state.  On  election  day  they  closed 

up  shop  entirely.  The  doors  of  every 
exchange  were  locked,  and  over  2,000 
persons  took  the  field  to  work  for  the 
downing  of  the  censor.  Every  one  in 
the  business  admits  that  they  did  a  won- 

derful piece  of  campaigning.  They 

plastered  the  windshields  of  their  auto- 
mobiles and  trucks  with  stickers,  and 

decorated  most  of  their  friends'  autos 
too,  judging  from  the  number  seen. 
They  distributed  more  than  2,000,000 
pieces  of  literature.  They  tacked  cards 

on  every  available  pole.  In  short,  cit- 
izens of  the  Bay  State  found  it  difficult, 

in  the  days  immediately  preceding  the 

election,  to  look  anywhere  without  see- 

ing an  urgent  message  to  vote  "no." 

Sunday  Opening  Wins  in 
N.  Y.  Village 

Following  a  campaign,  which  at 
times  threatened  to  rend  the  little 
village  to  its  very  foundations,  Ball- 
ston  Spa,  N.  Y.,  last  Saturday  voted 
in  favor  of  Sunday  motion  picture 
shows.  All  persons  over  18  years  of 
age  were  allowed  to  vote.  The  count 
showed  848  to  750  in  favor  of  the 

proposition. For  several  weeks  past,  the  entire 
village  has  heen  involved  in  the  ques- 

tion of  Sunday  Movies.  The  whole 
affair  started  when  the  board  of  trus- 

tees passed  an  ordinance  allowing  Sun- 
day shows.  Pastors  denounced  the 

hoard  in  such  terms  that  the  action 
was  rescinded  and  then  submitted  to 
referendum  vote. 
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Vitagraph  Abolishes  Deposit  System 

Important  Step  Will  Be  Effective.  January  1— 
No  Contracts  Will  Be  Accepted  Unless  Play 

Dates  Are  Given — Action  Is  Not  Retroactive 

ITAGRAPH  will  abolish  the  de- 

posit system   entirely,  beginning 

with  the  new  year.  This  im- 
portant step  was  announced  December 

12  by  Albert  E.  Smith,  president  of  the 
organization,  and  comes  after  careful 

consideration.  In  making  the  an- 
nouncement Mr.  Smith  added  that  the 

action  of  the  Vitagraph  company  was 

not  retroactive  and  that  no  deposits  al- 
ready received  under  existing  contracts 

would  be  refunded,  but  that  every  dol- 
lar of  deposits  so  received  would  be 

applied  strictly  according  to  the  terms 
of  the  contracts  as  they  read  at  the 
time  the  contracts  were  made.  Con- 

tracts made  after  the  new  year  will  re- 
quire no  deposit,  but  the  Vitagraph 

company,  Mr.  Smith  said,  would  expect 
and  demand  the  same  fair  treatment  on 

the  part  of  the  exhibitor  as  the  exhibi- 
tor received  from  Vitagraph. 

In  explaining  this  very  important 
change  in  the  method  of  dealing  with 
the  exhibitor,  Mr.  Smith  said  that  ten 

years  or  more  ago,  when  in  the  major- 
ity of  cases  the  exhibitor  represented 

only  a  small  theatre  with  a  few  hun- 

dred seats  and  under  a  short  lease,  it 

was  deemed  necessary  to  require  a  sub- 
stantial advance  payment  from  the  ex- 
hibitor, not  that  the  money  might  be  in 

the  hands  of  the  producer  or  distribu- 
tor for  use,  but  in  order  to  insure  the 

performance  of  the  contract  by  the  ex- 
hibitor. Today,  Mr.  Smith  said,  the 

conditions  are  different  and  the  situa- 

tion is  entirely  changed.  The  exhibi- 
tor of  today,  with  but  few  exceptions, 

Mr.  Smith  said,  has  a  very  substantial 

investment  in  the  theatre  which  he  op- 
erates. He  is  responsible  and  means  to 

live  up  to  the  contract  which  he  signs. 

Fully  ninety-seven  per  cent  of  the  ex- 
hibitors today  are  thoroughly  respon- 

sible, Mr.  Smith  said,  not  only  in  their 
financial  ability  to  meet  the  obligations 
in  their  contracts,  but  in  their  desire 
and  intention  to  meet  them.  He  de- 

clared that  the  Vitagraph  company  had 
experienced  no  trouble  in  dealing  with 
the  great  majority  of  exhibitors  and  he 

held  that  the  great  majority  of  ninety- 
seven  or  more  per  cent,  of  exhibitors 

should  not  be  required  to  pay  advance 

deposits  amounting  to  millions  of  dol- 
lars annually,  because  of  the  unreliabil- 

ity of  the  almost  negligible  minority. 

"Vitagraph,  however,  intends  to  en- 
force its  contracts  with  such  exhibitors 

who  are  not  thoroughly  reliable,  by  re- 
quiring them  to  live  up  to  the  letter  of 

their  contracts,"  says  the  statement. 
"To  carry  out  the  plan  of  exacting  the 
same  treatment  from  the  exhibitor  that 

Vitagraph  gives  him,  the  exhibitor  will 
be  compelled  to  meet  his  obligations, 

and  pay  the  full  amount  due  under  all 
contracts  regardless  of  whether  or  not 

the  pictures  are  played.  The  delinquent 
will  be  brought  to  terms.  Already 

many  delinquent  exhibitors  have  learn- 
ed that  a  breach  of  contract  does  not 

mean  merely  the  loss  of  his  deposit. 
Only  last  week  Vitagraph  secured  a 

judgment  against  one  theatre  for  more 
than  six  thousand  dollars.  This  was  a 

case  where  the  theatre  management,  it 

was  alleged,  attempted  arbitrarily  to  ig- 
nore a  contract.  The  Court  sustained 

the  legality  of  the  Vitagraph  contract 

and  gave  judgment  in  the  full  amount 
although  the  theatre  never  played  the 
pictures.  All  other  exhibitors  who  have 

breached  their    contracts    with  Vita- 

HPHE  second  annual  dinner  of  the  Al- 
A  lied  Laboratories  Association  was 

given  at  Delmonico's  on  the  evening  of 
Dec.  7.  The  growth  of  the  association 
was  indicated  by  an  increase  in  the 
number  of  laboratory  members  who 
were  present  and  the  enthusiasm  which 
greeted  the  speakers. 

The  dinner  was  presided  over  by  Ma- 
jor Tom  Evans  of  the  Evans  Labora- 

tories. The  arrangements  were  in 
charge  of  Herbert  J.  Yates  of  Repub- 

lic Laboratories. 

The  speakers  of  the  evening  were 
Courtland  Smith,  of  the  Hays  organ- 

ization, Gen.  Charles  Cole,  who  con- 
ducted the  anti-censorship  fight  in 

Massachusetts,  Jules  Brulatour  of  the 
Eastman  Kodak  Co.,  J.  A.  Coram,  the 
venerable  head  of  Bay  State  Film  Co., 

graph  will  have  the  same  issue  to  meet. 
"Beginning  the  new  year,  Vitagraph 

will  accept  contracts  from  any  exhibi- 
tor with  the  complete  understanding 

that  full  payment  for  each  picture  to 

be  played  will  be  made  seven  days  be- 
fore the  play  date  designated  in  the 

contract.  When  the  exhibitor,  for  any 

reason,  desires  to  postpone  the  original 

play  date  named  in  the  contract  it  will 
be  necessary  for  him  to  pay  the  amount 

due  on  the  contract  in  full  at  least  sev- 
en days  in  advance  of  the  original  play 

date  named  in  the  contract,  before  Vit- 
agraph will  consent  to  the  change  and 

then  the  exhibitor  in  each  case  will 

have  the  privilege  of  playing  such  pic- 
tures at  a  later  date.  No  contracts  will 

be  accepted  unless  a  definite  play  date 
is  given  for  each  picture  at  the  time  the 

contract  is  signed." In  making  the  announcement  re- 
garding the  change  of  policy,  President 

Smith  expressed  the  hope  that  it  would 
not  be  necessary  to  bring  suit  against 
many  exhibitors  to  induce  them  to  meet 
their  obligations  and  pay  the  full 
amount  under  any  contracts  they  have 

signed  previous  to  the  new  arrange- 
ment. But,  he  said,  the  industry  had 

reached  that  point  where  it  was  abso- 
lutely necessary  for  every  exhibitor  to 

thoroughly  understand  and  know  that 
every  contract  signed  must  be  honored. 

W.  A.  Johnston,  Joe  Dannenberg,  Mar- 
tin Quigley  and  L.  W.  Boynton.  They 

all  urged  closer  cooperation  and  organ- 
ization among  the  laboratories  of  the country. 

Those  present  were : 
Courtland  Smith,  George  Blair,  Richard 
Erady,  Jules  E.  Brulatour,  W.  J.  German, 
W.  A.  Johnston,  E.  K.  Gillette,  Robert  E. 
Welch,  W.  E.  Milligan,  J.  Dannenberg,  L. 
W.  Boynton,  H.  McClellan,  Gen.  Charles 
Cole,  J.  A.  Coram,  M.  J.  Quigley,  R.  W. 
Baremore,  G.  W.  Yates,  A.  C.  Snyder,  S. 
Schneider,  P.  J.  Sweeny,  G.  Barth,  Ross 
Coram,  Ben  Goetz,  Abel  Cary  Thomas, 
Francis  Doublier,  Edward  W.  Ulmer,  Mon- 

roe F.  Mannheimer,  H.  Glickman,  H.  Le- 
Roy,  G.  L.  Pinkham,  Charles  Urban,  Henry 
San,  J.  H.  San,  Ralph  Ittelson,  C.  C.  Coop- 

er, R.  Brophy,  E.  F.  Murphy,  P.  Rodes, 
Grant  DanDuys,  Maj.  Tom  Evans,  Herbert 
J.  Yates,  Wm.  K.  Hedwig,  Allan  A.  Lownes, 
Harry  Goetz,  O.  W.  Biarmer,  L.  J.  San,  M. 
E.  A.  Tucker,  Edward  Home. 

Allied  Laboratories'  Annual  Dinner 

Men  Who  Provide  Sinews  of  Indus- 
try  Hosts    to   Prominent  Figures 
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The  News   of  the  Week 

Erlanger  At  Coast  Metro  Output  Announced 

To  Aid  in  Filming  "/Vot  Ready-Mades  But  Custom-Made  Pictures,"  Com- 

e    "Plpyi    TTur"  pany's  General  Manager  States  in  Describing  Output 
A.  L.  Erlanger,  the  theatrical  producer, 

arrived  at  Goldwyn's  studios  in  Culver 
City,  Cal.,  last  week.  He  was  accompan- 

ied by  F.  Richard  Anderson  who,  with  Mr. 
Erlanger,  superintended  the  creation  of 
the  Erlanger  circuit  of  theatres.  His  pres- 

ence in  Los  Angeles  at  this  time  is  to  aid 
Goldwyn  in  the  filming  of  "Ben-Hur,"  the 
theatrical  destinies  of  which  he  has  guid- 

ed for  a  quarter  of  a  century. 
"It  was  part  of  the  agreement  that  I 

should  render  any  assistance  in  my  power 
in  the  filming  of  'Ben  Hur,'  "  said  Mr.  Er- 

langer. "Mr.  Godsol  wants  me  to  keep  in close  touch  with  him  and  June  Mathis  in 
turning  the  play  into  a  picture. 

"It  is  going  to  be  a  real  screen  drama and  will  be  produced  in  a  most  elaborate 
way.  I  will  spend  most  of  my  time  going 
over  the  scenario  with  Miss  Mathis.  I 
mean  to  do  everything  in  my  power  to 
have  the  production  correct  in  every  de- 

tail. I  want  it  to  be  something  monumen- 
tal in  presentation.  In  the  picture,  just 

as  in  the  drama,  all  due  reverence  will  be 
paid  to  the  deity  that  nearly  the  whole  civ- 

ilized world  worships." 
Upon  his  arrival  in  Los  Angeles  Mr.  Er- 

langer announced  plans  for  the  building  of 
new  theatres  in  Los  Angeles  and  San  Fran- 
cisco. 

Eddie  Bonns  in  Chicago 
to  Exploit  Goldwyn  Pictures 

Eddie  Bonns,  manager  of  Goldwyn's  ex- 
ploitation department,  is  off  on  a  trip  to 

Detroit  and  Chicago  to  superintend  special 
exploitation  campaigns  for  Goldwyn  pic- tures. 
Goldwyn  announces  it  is  going  to  put 

over  the  biggest  exploitation  campaign  ever 
|  known  for  the  showing  of  "Broken  Chains" 

in  Chicago  in  connection  with  the  Chicago 
Daily  News  and  Mr.  Bonns  will  have  charge 
of  it.  "Broken  Chains"  was  the  prize  win- 

ning scenario  in  the  Daily  News'  $30,000 
motion  picture  scenario  contest.  He  will 
work  in  co-operation  with  Walter  D.  Nea- 
land,  Goldwynner  attached  to  the  Chicago 
Goldwyn  Exchange. 

World  Premiere  of  "The 

Flirt"  at  Rialto,  N.  Y. 
"The  Flirt,"  Universal 's  Jewel 

production  of  Booth  Tarkington's 
novel,  will  have  its  premiere  showing 
in  the  Rialto  Theatre,  New  York,  dur- 

ing the  week  of  December  24 — Christ- 
mas Week.  It  is  understood  that  Dr. 

Hugo  Reisenfeld,  manager  of  the  Riv- 
oli,  searching  for  the  strongest  possi- 

ble attraction  for  a  week  which  or- 
dinarily is  the  poorest  in  the  show 

business,  chose  "The  Flirt"  as  the 
picture  most  fitted  to  his  needs. 

Dr.  Reisenfeld  arranged  for  an  op- 
tion on  the  picture  for  a  second 

week's  showing.  Immediately  after 
the  picture's  run  at  the  Rialto,  it  will 
be  released  for  general  booking.  It  is 
scheduled  for  country-wide  release  on 
Jaunary  1.  It  was  directed  by  Ho- 
bart  Henley.  Eileen  Percy  and  Helen 
Jerome  Eddy  are  the  featured  play- ers. 

Business  life  for  the  exhibitor  during  the 
next  two  months  is  going  to  be  just  one 
big  attraction  after  another,  in  so  far  as 
Metro 's  offerings  are  concerned.  This  is 
the  gist  of  a  statement  given  out  this  week 
at  the  home  offices  of  Metro,  in  New  York, 
by  William  E.  Atkinson,  general  manager, 
Summarizing  Mr.  Atkinson 's  outline  of  the 
schedule  for  December  and  January,  there 
appear  to  be,  in  addition  to  the  current 
Metro  successes,  no  less  than  a  dozen  pic- 

tures of  exceptional  entertainment  value  in 
the  immediate  offing.  Grouped  about  the 
junction  of  the  year  1922  with  the  year  1923 
are  the  Metro-SL  special  production  of 
' '  Quincy  Adams  Sawyer, ' '  Laurette  Tay- 

lor in  "Peg  O'  My  Heart,"  the  sensational 
Technicolor  picture,  "Toll  of  the  Sea,"  Ben 
Ames  Williams'  sea  drama  "All  the  Broth- 

ers Were  Valiant,"  the  Reginald  Barker 
production  ' '  Hearts  Aflame, ' '  Robert  Z. 
Leonard's  presentation  of  a  new  Mae  Mur- 

ray picture  "Jazzmania,"  the  Fred  Niblo 
production  of  "The  Famous  Mrs.  Fair," 
Viola  Dana's  latest  comedy  of  youth,  "Cali- 

co and  Romance,"  and,  somewhat  later,  Rex 
Ingram 's  production  ' '  The  Passion  Vine. ' ' In  addition  to  these  features  are  several 
Bull  Montana  and  Stan  Laurel  comedies- — 
short  subjects. 

' '  Making  motion  pictures, ' '  said  Mr.  At- 
kinson, "may  be  likened  to  making  a  suit of  clothes.  There  are  two  distinct  sorts 

of  clothes:  the  factory-made  and  the  cus- 
tom-made. The  factory-made  motion  pic- 

ture has  done  more  harm  to  the  industry 
than  any  other  element.  The  public  needs 
not  so  much  to  be  protected  against  sen- 

sational pictures  as  against  die-cut  pic- tures. No  man  needs  to  be  warned 
against  wearing  a  black-and-white  cheeked 
dinner  coat — and  that's  sensational  enough. 
But  if  there  are  too  many  ready-mades  in 
the  market,  the  buyer — who  is  the  theatre- 

goer— becomes  reluctant  about  spending 
money  for  something  that  gives  him  only 
mediocre  satisfaction. 

"Metro  has  not  only  long  since  realized 
that  the  custom-made  movie  is  the  desirable 
one,  but  it  has  insisted  in  translating  this 
observation  into  action,  that  in  making  pic- 

tures of  distinction,  all  elements  must  be  of 
the  first  grade. 
"Going  over  the  Metro  releases  for  the 

next  two  months  or  so,  the  showman  can 
check  up  and  observe  that  the  pictures  men- tioned conform  to  the  necessities  of  success 
as  entertainment. 
"Take  first  'Quincy  Adams  Sawyer,'  the 

Metro-SL  special.  The  cast  is  little  short 
of  astonishing:  Blanche  Sweet,  John  N. 
Bowers,  Lon  Chaney,  Barbara  La  Marr, 
Louise  Fazenda,  Hank  Mann,  June  Elvidge, 
Edward  Connelly,  Joseph  Dowling,  Elmo 
Lincoln  and  several  others  as  well  known. 
The  story  is  the  most  famous  home-folks 
romance  ever  written,  Charles  Felton  Pid- 

gin's novel.  The  scenario  is  by  Bernard 
McConville,  who  did  'A  Connecticut  Yan- 

kee in  King  Arthur's  Court'  and  other 
pictures  as  successful.  Clarence  G.  Badger, 
director  of  the  picture,  had  much  to  do 
with  the  popularity  of  the  series  of  Will 

Rogers  pictures,  such  as  'Jubilo, '  and  other's^ 
The  picture  is  clean-,  it's  funny,  it's  human, 
and  it  has  the  biggest  dramatic  punch  at 
the  climax  I've  ever  seen. 
"Right  after  'Quincy  Adams  Sawyer' 

comes  'Peg  O'  My  Heart,'  with  Laurette 

Taylor  in  the  star  role.  This  actress,  one 
of  the  most  distinguished  of  American 
stage  stars,  has  heretofore  refused  all  offers 
of  an  appearance  on  the  screen;  and  it  is 
doubtful  whether,  had  it  not  been  in  the 
character  of  Peg,  her  most  famous  role, 
she  would  have  ever  consented  to  act  before 
the  camera.  The  play  itself  is  undoubtedly 
the  most  successful  the  modern  stage  has 
seen.  All  doubt  as  to  its  faithful  repro- 

duction in  pictures  is  dissipated  by  the  fact 
that  the  author,  J.  Hartley  Manners,  was 
present  at  the  Metro  studios  throughout  the 
making  of  the  film.  The  scenario  is  by 
Mary  O'Hara,  who  did  the  continuity  for 

Rex  Ingram's  'The  Prisoner  of  Zenda.' 
The  direction  is  King  Vidor's. "Metro  is  privileged  at  this  time,  too,  to 
issue  a  picture  which  marks  as  new  an  era 

in  progress  as  did  the  Wright  Brothers' flights  several  years  ago.  The  release  is 
the  Technicolor  picture,  'The  Toll  of  the 
Sea,'  the  first  color  picture  to  prove  realis- 

tic. It  is  the  result  of  seven  years'  ex- 
periment and  invention  in  color  photography 

— sixty  patents  protect  it — and  one  only  has 
to  glance  at  the  notices  in  the  New  York 
papers  to  know  that  it  is  a  success. "These  are  but  the  first  of  the  big  ones. 

Next  in  line  comes  Ben  Ames  Williams' 
great  sea  story,  'All  the  Brothers  Were 
Valiant,'  produced  by  Irvin  V.  Willet.  The 
cast  includes  Lon  Chaney,  Billie  Dove  and 

Malcolm  McGregor.  The  scenario  is  Ju- 
lian Josephson's.  Following  this  is  Regin- 

ald Barker's  production  'Hearts  Aflame,'  a 
tremendous  thing— not  only  filled  with  the 
most  human,  vital  drama,  but  presenting 
on  the  screen  perhaps  the  most  remarkable 
scenes  of  catastrophe,  such  as  a  great  fire 

and  an  earthquake,  ever  done.  Robert  Z. 
Leonard,  who  directs  Mae  Murray  and  who 

presents  this  star's  pictures,  wires  us  that 
the  newest  one,  'Jazzmania'  is  going  to 

make  'Broadway  Rose,'  'Fascination'  and 'Peacock  Alley'  look  like  primer  stuff.  We 
don't  see  how  it  can  be  done,  but  Mr.  Leon- 

ard ought  to  know.  To  all  intents,  too, 
Fred  Niblo 's  first  production  for  Metro, 
now  being  made  at  the  Louis  B.  Mayer 
studios,  is  going  to  be  even  better  than  the 

play  upon  which  it  was  founded;  James 
Forbe's  New  York  dramatic  hit,  'The  Fam- 

ous Mrs.  Fair. '  Harry  Beaumont  has  finished 
directing  Viola  Dana  in  a  new  comedy  of 

youth,  'Calico  and  Romance,'  and  it's  more than  up  to  the  record  of  earlier  ones.  And 
down  in  Florida,  Rex  Ingram  has  about 
completed  the  outdoor  scenes  of  his  newest, 
'The  Passion  Vine,'  from  a  story  of  the 
South  Seas,  by  John  Russell.  Playing  in 
the  picture  are  Ramon  Novarro,  Alice  Terry, 
Harry  Morey,  Edward  Connelly  and  others. 

Landis  Engaged  by  Vitagraph 

For  Lead  in  "Masters  of  Men" Cullen  Landis  has  been  engaged  by  Vita- 
graph  to  create  the  role  of  Dick  Halpin  in 
its  forthcoming  special  production,  "Mas- 

ters of  Men."  This  is  the  second  of  the 
series  of  twenty-four  special  productions 
announced  by  Vitagraph  for  the  coming 
year.  Work  on  the  new  production  al- 

ready has  been  begun  at  the  West  Coast 
studio  under  the  direction  of  David  Smith. 
Its  action  takes  place  on  both  land  and 
sea;  the  cast  is  being  selected  by  Director 
Smith  with  the  greatest  of  care. 

i 
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These  svelt  dancers  are:    Jack  Coogan  (centre)  dad  of  the  famous  Jackie  and  at  his 
right  Sol  Lesser,  exhibitor-producer  of  international  fame.    The  dignified  party  at  the  left 

is  none  other  than  "Mike"  Levee,  president  of  the  United  Studios. 

Laemmle  Flays  First  Run  System 
Universal  Chief  Asserts  Most  First  Runs  Are  Pure 

Bunk — Exposes  Fallacy  of  "Follow  Your  Leader." 
Denunciation  of  the  present  method  of 

first  run  showings  and  a  warning  that  the 
first  run  system  is  the  greatest  menace  to 
the  business,  are  contained  in  a  statement 
made  public  by  Carl  Laemmle,  head  of  the 
Universal.  The  statement  is  a  verbatim 
copy  of  a  letter  written  recently  to  an  ex- 

hibitor who  solicited  Mr.  Laemmle 's  per- sonal views  on  the  first  run  situation.  Mr. 
Laemmle 's  answer  impressed  him  so  forci- 

bly, he  urged  the  Universal  head  to  carry 
the  same  message  to  every  exhibitor.  The 
letter  said  in  part: 
"You  are  malting  the  mistake  of  your 

life  if  you  are  booking  your  pictures  accord- 
ing to  what  the  first  run  house  in  your  ter- 

ritory is  showing!  You  know  as  well  as  I 
do  that  nearly  every  first  run  house  in  the 
United  States  and  Canada  is  controlled, 
either  by  some  producing  company  or  by 
some  distributing  concern,  and  you  know 
mighty  well  that  the  purpose  of  controlling 
first  run  houses  is  to  exploit  pictures  there 
so  you  will  book  them. 

"In  the  great  majority  of  cases  nowa- 
days, the  quality  of  a  picture  has  precious 

little  to  do  with  the  case.  If  a  company 
produces  a  picture  and  the  same  company 
owns  or  controls  theatres,  it  is  going  to 
run  that  picture  in  those  theatres  for  the 
sake  of  the  impression  it  will  make  upon 

you! "There  was  a  time,  when  first  run  houses 
were  really  owned  by  individuals,  that  the 
first  run  meant  something.  In  those  days, 
if  the  man  who  owned  the  theatre  and  made 
his  living  out  of  it  picked  out  a  picture 
to  exhibit,  it  was  safe  bet  for  you  to  fol- 

low his  lead  and  book  the  same  picture. 
Evidently  'them  days  is  gone  forever.' 

' '  Today,  in  most  cases,  first  run  does  not 
mean  first  run  but  it  simply  means  first 
exploitation. 

"I  know  what  I'm  talking  about  because the  Universal  in  its  time  has  tried  out  the 
scheme  of  controlling  a  handful  of  theatres 
in  order  to  exploit  pictures.  The  only  place 
we  ever  tried  the  stunt  was  in  cities  where 
Universal  pictures  were  frozen  out  of  first 
runs  because  competitors  controlled  all  the 
good  houses  in  the  zone.  The  only  place 
where  Universal  will  ever  own  or  control  a 
theatre  is  in  such  cities  as  that!  Heaven 
knows,  we  want  to  stick  to  the  producing 

and  distributing  end  of  the  business  and 
never  compete  with  our  own  customers  but 
in  a  few  cities  we  have  been  driven  into 
the  theatre  end  of  the  business  in  self  de- fense. 

"Therefor,  I  am  speaking  as  an  exhibitor 
as  well  as  a  producer  when  I  tell  you  that 
in  all  except  a  mighty  few  instances  first 
runs  are  bunk.  They  are  the  greatest  men- 

ace to  the  business  and  they  are  a  double 
menace  to  you,  because  they  not  only  com- 

pete with  you  but  they  mislead  you  into 
booking  pictures  that  you  should  not  book. 

"There  is  only  one  safe  booking  system 
and  that  is  all  summed  up  in  the  Universal 
slogan,  'Look  before  you  book.'  I  have 
been  telling  you  this  for  years.  It  is  even 
truer  today  than  when  I  first  told  you. ' ' 

Tully  To  Produce 

"Trilby"  For  Release 

By  First  National 
Richard  Walton  Tully  is  to  produce 

"Trilby"  for  First  National  release.  Plans 
for  the  production  of  this  famous  book  and 
stage  play  were  announced  this  week  when 
it  became  known  that  Mr.  Tully  who  went 
abroad  to  attend  the  opening  of  "The  Mas- 
querader"  in  London  was  in  Paris  photo- 

graphing atmosphere  scenes  of  the  Latin 
Quarter  for  what  is  claimed  will  be  his 
most  pretentious  work. 

Out  on  the  coast  the  Tully  organization 
is  actively  preparing  the  ground  work  for 
"Trilby"  so  that  as  soon  as  Mr.  Tully  re- 

turns to  the  coast  he  will  be  ready  to  start 
filming  this  production. 

Mr.  Tully  plans  to  put  on  the  screen  a 
lavish,  powerfully  dramatic  picture  of  the 
story.  He  has  already  chosen  some  of  his 
cast  but  will  not  announce  names  until 
his  return  to  this  country.  It  is  hinted  on 
the  coast  that  he  may  bring  a  star  from 
Europe  to  portray  the  title  role  but  it  was 
known  before  he  departed  that  he  had  sev- 

eral American  women  under  consideration. 
Another  big  choice  still  to  be  made,  or 

perhaps  it  is  better  to  state,  still  to  be 
announced,  is  that  of  the  man  to  enact  the 
difficult  but  greatly  desired  role  of  Sven- 

gali. 
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"Grandma's  Boy" 

In  Demand  As 

Holiday  Attraction 
"Grandma's  Boy"  will  furnish  one  of  the 

chief  holiday  diversion  of  thousands  of 
persons  throughout  the  country,  according 
to  a  statement  by  Arthur  S.  Kane,  presi- 

dent of  Associated  Exhibitors. 

"Our  reports  show  that  'Grandma's  Boy' is  in  heavy  demand  in  picture  houses  in 
all  parts  of  the  country  as  the  Holiday 
Week  feature,"  said  Mr.  Kane.  "This  de- 

mand is  a  very  great  tribute  to  this  photo- 

play. "It  's  interesting  to  note  that  cities  in 
which  'Grandma's  Boy'  scored  its  greatest 
triumphs  in  its  first  runs,  and  in  which 
there  have  been  second  and  in  some  cases 
even  third  runs,  continue  to  clamor  for  it. 
The  first  run  in  Detroit,  at  the  Fox 

Washington  Theatre,  closed  at  the  end  of 
three  weeks  because  of  previous  bookings 
by  the  management,  but  nine  other  houses 
in  that  city  have  contracted  for  showings 

at  early  dates,  in  three  of  which  "Grand- ma's Boy"  is  to  run  for  a  week  each.  The 
Harold  Lloyd  feature  had  a  highly  suc- 

cessful run  in  Galvin  Heilig's  Theatre, Portland,  Ore.,  followed  by  a  second  run 
in  G.  R.  Slater's  Portsmouth,  and  is  now booked  for  runs  in  three  other  theatres. 

In  Denver,  where  "Grandma's  Boy"  broke the  local  record  by  running  three  weeks 
in  Homer  E.  Ellison's  Rialto  and  Princess 
Theatres,  the  latest  run  has  been  in  Frank 
Milton's  Folly,  and  the  picture  has  been 
booked  also  for  the  Highland  Garden. 
Kansas  citizens  watched  the  Lloyd  film 

three  weeks  in  Sam  Harding's  Liberty  and 
soon  are  to  see  it  again  in  five  other 
houses.  Five  St.  Paul  managers,  moved  by 
its  success  at  Finklestein  &  Ruben's  New 
Astor,  have  booked  the  feature  for  Decem- 

ber and  January  runs. 

Jos.  Urban  Has  Beautiful  Scene 

in  "The  Enemies  of  Women" 
One  of  the  most  beautiful  scenes  ever 

screened  was  filmed  during  the  past  week 
at  Cosmopolitan  Productions'  studio  as  a 
part  of  the  forthcoming  super-special,  "The 
Enemies  of  Women,"  from  the  story  by 
Ibanez,  author  of  "The  Four  Horsemen." It  is  the  interior  of  the  Russian  palace  of 
Prince  Lubimoff,  the  chief  character  in  the 
story  impersonated  by  Lionel  Barrymore, 
during  a  wild  revel  just  prior  to  the  revolu- tion in  Petrograd. 

Joseph  Urban,  celebrated  scenic  artist, 
fashioned  the  set. 

In  addition  to  Barrymore,  who  is  fea- 
tured in  the  production  the  cast  of  "The 

Enemies  of  Women"  includes  Alma  Ru- 
bens, Pedro  de  Cordoba,  Gareth  Hughes, 

Gladys  Hulette,  W.  H.  Thompson,  William 
Collier,  Jr.,  Paul  Panzer  and  Mario  Majer- 
oni. Alan  Crosland  is  directing  the  picture 
from  the  scenario  of  John  Lynch. 

Nazimova's   "Salome"  For 
Criterion,  N.  Y. 

Definite  announcement  is  made  that 
Nazimova  in  "Salome"  will  be  the 
attraction  at  the  Criterion  Theatre, 
New  York,  opening  New  Years'  Eve, Sunday,  December  31. 

This  production  of  Oscar  Wilde's 
poetic  drama,  "Salome"  directed  by 
Charles  Bryant,  is  the  most  ambitious 

photoplay  in  Nazimova's  career. 
Nazimova  in  "Salome"  will  be  pre- sented with  an  elaborate  prologue 

and  musical  setting  arranged  by  Hugo 
Reisenfeld  and  will  be  shown  at  the 
Criterion  for  a  limited  engagement. 
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Story  Importance 

Is  Stressed  By 

C.  Griffith  Films  Through  Hodkinson 

•  Distributor  Signs  Contract  to 
Release    Series    of  Pictures 

Edgar  Shelden 
In  selecting  the  Paul  Dresser  classic,  "On 

the  Banks  of  the  Wabash,"  for  Madge  Ev- 
an's first  production  for  Associated  Exhibi- 
tors, Edgar  Selden,  of  Worth-While  Pic- 
tures Corporation,  adhered  to  his  policy  in 

securing  stories  or  plays  of  proved  enter- tainment and  box  office  value. 
"Ten  years  ago,  when  I  began  to  take  an 

active  interest  in  motion  pictures,"  said 
Mr.  Selden  yesterday,  "I  recognized  quick- 

ly the  importance  of  the  story  on  the  screen. 
With  very  few  exceptions,  pictures  pro- 

jected at  that  time  were  barren  even  of 
primitive  plot,  and  almost  utterly  unin- 

telligible both  in  continuity  and  construc- tion. 
' '  There  has  been  a  complete  reversal  in 

the  formula  for  picture  production.  The 
questions  which  the  distributors  ask  are: 

'What  of  the  story;  what  is  it  about? 
Who  Wrote  it?'  If  a  Broadway  play  is 
suggested  the  inquiry  comes,  'How  long  has 
it  been  running?'  and  if  a  novel,  'How 
many  editions?'  I  am  not  minimizing  the 
importance  of  the  star,  but  I  rejoice  be- 

cause the  story  also  is  now  being  given 
the  consideration  it  merits.  When  a  produc- 

er has  both  the  star  and  the  story  he  has 
secured  a  most  happy  combination. ' ' 

E.  O.  Van  Pelt  Resigns 
From  Producers  Security 

E.  O.  Van  Pelt  has  resigned  as  manager 
of  the  foreign  department  and  as  chief  of 
the  exploitation  division  of  Producers  Se- 

curity Corporation.  Mr.  Van  Pelt  has  been 
in  that  position  for  over  two  years.  Prior 
to  that  time  he  had  been  interested  in  pro- 

duction at  the  coast.  He  came  east  with 
the  production  of  "When  Dawn  Came," 
and  placed  it  with  Producers  Security.  Af- 

ter personally  exploiting  the  subject  he 
joined  Producers. 

Mr.  Van  Pelt  stated  Tuesday  his  plans 
for  the  future  were  not  quite  determined, 
but  believed  they  would  be  within  a  few 
days.  His  new  affiliation  would  be  one 
connected  with  the  motion  picture  indus- 

try, he  declared. 

Sawyer's  Next  Picture 
Has  Author  as  Star 

Following  "Quincy  Adams  Sawyer,"  the 
Metro  special  produced  by  Arthur  H.  Saw- 

yer and  Eobert  Lubin.  Mr.  Sawyer  has 
commenced  production  of  the  next  S-L  pic- 

ture at  the  Metro  West  Coast  Studios.  This 
film  is  an  elaboration  of  the  vaudeville  play- 

let. "Your  Friend  And  Mine"  written  by 
Willard  Mack.  It  will  be  directed  by  Clar- 

ence Badger,  under  the  personal  supervision 
of  Mr.  Sawyer.  Willard  Mack  will  head  a 
cast  which  includes  Enid  Bennett,  J.  Her- 

bert Frank,  Huntley  Gordon,  Otto  Lederer, 
Eosemary  Theby  and  others,  including  Al- 
lene  Ray,  winner  of  the  Motion  Picture 
Magazine  Beauty  Contest  of  last  year  and 
a  former  star  of  Bert  Lubin  Productions. 

The  W.  W.  Hodkinson  Corporation  an- 
nounced this  week  that  early  Spring  will 

see  the  presentation  of  the  Corinne  Griffith 
Productions  under  the  Hodkinson  trade 
mark. 

It  will  be  the  purpose  of  the  Corinne 
Griffith  Productions,  according  to  the  an- 

nouncement, to  adapt  only  popular  novels 
for  the  screen  that  will  fit  the  acting  abili- 

ties and  personality  of  Miss  Griffith. 
Edward  Small  and  Charles  B.  Rogers,  who 

have  formed  the  Corinne  Griffith  Produc- 
tions, need  little  introduction  to  the  in- 

dustry. Mr.  Small  has  guided  the  destinies 
of  many  stars  and  directors  for  years.  Mr. 
Rogers  has  had  wide  experience  in  the  dis- 

tribution of  motion  pictures.    He  was  for 

Few  casts  in  current  motion  pictures  are 
made  up  of  such  well  known  screen  favor- 

ites as  that  in  Jack  Pickford's  first  inde- 
pendent photoplay,  ' '  Garrison 's  Finish, ' '  an Allied  Producers  and  Distributors  release, 

and  marking  this  star's  formal  return  to  the 
films  after  two  years  directorial  work  for 

his  sister,  Mary  Piekf  ord.  ' '  Garrison 's 
Finish"  has  been  set  for  release  on  January 15th. 

The  veteran  in  the  cast  is  Charles  Ogle, 
who  has  been  continuously  on  the  screen  for 
sixteen  years.  He  was  loaned  to  Jack  Pick- 
ford  for  this  one  film.  Clarence  Burton, 
another  star  loaned  to  Mr.  Piekford  for 
this  one  picture,  has  been  long  established 
on  the  screen  as  one  of  the  greatest  "heav- 

ies. ' '  He  plays  the  villain  in  ' '  Garrison 's 

Finish. ' ' 
Another  pioneer,  although  still  quite 

young,  is  Ethel  Grey  Terry,  who  has  been 
before  the  publip  professionally  ever  since 
she  was  a  babe  in  arms  in  dramatic  stock. 
Tom  Prior  has  done  much  of  his  best  work 
while  supporting  various  members  of  the 
Piekford  family.  He  played  important  roles 
in  several  Mary  Piekford  releases. 

Among  the  comparative  newcomers  who 
have  achieved  fame  early  in  their  careers 
is  Madge  Bellamy. 

Leatrice  Joy  who  is  appearing  in  Marshall 
Neilan's  "Minnie"   a  First  National 

attraction. 

years,  General  Sales  Manager  for  the  Select 
Pictures  and  later  was  General  Manager 
of  Distribution  for  Robertson-Cole. 
The  Corinne  Griffith  Productions,  it  is 

stated,  will  be  produced  in  a  series  and 
will  cover  a  long  period.  While  the  titles 
will  not  be  announced  for  a  while,  it  is 
understood  that  the  stories  selected  will  be 
of  the  society  variety.  The  productions  will 
be  directed  by  Webster  Campbell.  Produc- tion will  start  soon  after  the  New  Year  and 
the  first  picture  will  be  ready  for  private 
screening  on  or  about  the  first  of  April  or 

May. 

Special  stress  will  be  laid,  it  is  said,  upon 
the  exploitation  and  advertising  campaign 
which  will  be  inaugurated  for  each  of  the 

productions. 

Two  others  in  this  cast  who  may  be  safe- 
ly tagged  as  having  most  promising  des- tinies are  Audrey  Chapman  and  Dorothy 

Manners,  both  of  whom,  curiously  enough, 
earned  their  advancement  to  good  parts  in 
this  picture  through  their  work  in  support 
of  Douglas  Fairbanks. 

"Garrison's  Finish"  is  described  as  one 
of  those  swift-moving  racing  stories  such 
as  are  rarely  written.  Jack  portrays  the 
character  of  a  heroic  jockey. 

The  scenes  of  the  Kentucky  Derby  and 
the  Metropolitan  Handicap  are  said  to  be 
particularly  impressive.  The  direction  is 
by  Arthur  Rosson  and  Elmer  Harris,  su- 

pervised the  production,  is  plainly  discerni- 
ble throughout.  Mary  Piekford  herself 

wrote  the  titles  and  edited  the  film. 

Graf  Preparing  Three  New 
Productions  for  Metro 

Max  Graf,  whose  first  production  "The 
Forgotten  Law"  is  a  current  Metro  re- 

lease, has  taken  up  headquarters  at  the 
Metro  studios  and  is  preparing  for  the 
production  of  his  next  three  pictures.  They 
will  be  made  at  the  San  Mateo  studios. 
"The  Fog,"  a  story  by  William  Dudley 

Felley  will  be  Mr.  Graf's  next  production 
and  he  expects  to  begin  filming  within  the 
next  four  weeks.  H.  H.  Van  Loan  is  pre- 

paring the  screen  adaptation  of  this  story. 
Following  this  is  to  come  "Beans,"  an 

original  story  by  Mr.  Graf  and  Mr.  Van Loan. 

The  third  production  will  be  "The  Gam- 
ble in  Souls,"  a  story  on  which  Mr.  Graf 

and  Mr.  Van  Loan  collaborated.  Previous 

to  producing  "The  Forgotten  Law,"  Mr. Graf  was  associated  with  Hobart  Bosworth 
at  the  Ince  studio. 

"Lorna  Doone"  Endorsed  by 

New  England  Club  Women 
At  a  meeting  of  the  Old  Second  Church 

of  Hartford,  Connecticut,  which  was  found- 
ed by  Thomas  Hooker,  a  group  of  three 

hundred  New  England  club  women  en- 
dorsed Maurice  Tourneur's  picturization 

of  "Lorna  Doone." 
The  occasion  was  a  meeting  of  the  Froe- 

bel  Club,  an  organization  of  women  inter- 
ested in  juvenile  education.  Miss  Carolyn 

Sherwin  Bailey,  who  prepared  the  abridge- 
ment of  Blackmore's  novel,  was  present. 

The  club  voted  to  recommend  the  pic- 
ture to  its  membership  and  to  the  thou- sands of  children  who  are  influenced  by 

;s  members. 

Griffith    Begins    Work  on 
New  Picture 

D.  W.  Griffith  has  begun  rehearsals 
on  his  next  production.  It  will  be 
produced  under  the  title  "The  White 
Rose"  and  will  have  a  Southern  set- ting. 

Although  born  in  Kentucky,  this 
will  be  the  first  picture  since  "The 
Birth  of  a  Nation"  which  Mr.  Grif- 

fith will  make  in  the  country  with 
which  he  is  most  familiar. 

Rehearsals  will  continue  for  about 
two  weeks  before  any  actual  filming 
begins. 

Favorites  in  "Garrison's  Finish 
Large  Number  of  Screen  Celeb- 

rities in  Jack  Piekford  Picture 
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Big  Bookings  for  "Dr.  Jack 
Contracts  Accepted  At  Pathe  Home  Office  Up 

To  December  6  Declared  To  Break  All  Records 

99 

With  respect  to  "Dr.  Jack,"  Pathe  re- 
ports that  exhibitors,  patrons  and  reviewers 

are  "sold"  in  the  fullest  meaning  of  the 
term.  The  statement  is  made  that  booking 

contracts'  for  Harold  Lloyd's  new  feature 
comedy  accepted  at  the  home  office  up  to 
December  6  break  all  records  for  any  type 
of  picture,  and  that  no  section  of  the  coun- 

try is  omitted  from  this  claim. 
An  extraordinary  number  of  extended 

runs  of  "Dr.  Jack"  at  important  houses 
throughout  the  United  States  are  reported 
to  be  under  negotiation,  inspired  in  many 
instances  by  bulletins  of  the  popular  furor 
for  the  Lloyd  comedy  in  Los  Angeles,  where 
the  Mission  Theatre  run  is  now  entering  its 
fifth  week.  In  the  smaller  cities  bookings 
for  an  entire  week,  and  longer,  by  houses 
which  usually  limit  their  feature  showings 

to  three  or  four  days,  are  said  to  be  sur- 
prisingly numerous. 

Bookings  of  ' '  Dr.  Jack ' '  for  all  the  thea- 
tres in  important  circuits  now  in  negotia- 
tion will,  it  is  said,  figure  as  an  outstanding 

feature  in  the  distribution  of  this  Lloyi 
production.  Southern  Enterprises  contracts 
covering  theatres  in  the  Atlanta  district, 
reported  a  week  ago,  include  eight  in  the 
Dallas  territory. 
The  especially  remodeled  Portola  Thea- 

tre, San  Francisco,  will  re-open  around  the 
middle  of  this  month  for  its  extended  run 
of  "Dr.  Jack." 

Exhibitor  J.  J.  Parker,  of  Portland,  Ore., 
telegraphs  Pathe:  "  'Dr.  Jack'  has  upset 
all  my  previous  knowledge  of  picture  value. 
I  am  glad  now  to  have  paid  you  highest 
rental  for  any  production  ever  shown  in 
this  city.  After  nine  days,  still  breaking 
box  office  records." 

Pathe  Will  Issue 

Second  Series  of  Six 

Our  Gang  Comedies 
The  quickest  and  most  emphatic  success 

scored  by  any  of  its  new  comedy  series, 
says  Pathe,  must  be  credited  to  the  kid 
and  animal  two-reelers  produced  by  Hal 
Koach  under  the  general  title  of  Our  Gang 
Comedies.  These  easy-going  laughmakers, 
of  which  "One  Terrible  Day"  and  "Sat- 

urday Morning"  are  familiar  examples  to 
screen  patrons,  are  declared  to  have  met 
with  a  hearty  reception  at  the  start. 
"Our  Gang"  Comedies  were  announced 

and  issued  as  a  series  of  six  pictures.  But 
exhibitor  reaction  was  so  prompt,  that  this 
Hal  Koach  unit — including  the  studio 
"zoo" — was  prepared  to  continue  indefinite- 

ly with  the  successful  novelty  at  the  rate  of 
one  comedy  every  four  weeks.  Accord- 

ingly Pathe  announces  a  second  series  of 
six,  to  be  released  one  every  four  weeks 
beginning  with  "The  Champeen,"  to  be 
issued  on  January  28. 

ents  who  laughed  heartily  at  the  pranks 
of  Buster  and  his  dog  Tige. 

On  the  screen  the  part  of  Tige  will  be 
taken  by  Brownie,  the  Century  Wonder 
Dog.  The  part  of  Buster  has  not  been 
filled  yet  and  the  Stern  brothers  are  at 
present  in  New  York  looking  for  a  boy  to 
play  the  part. 

Hodkinson  to  Issue  Famous 
Christmas  Poem  in  Two  Reels 

Announcement  has  been  made  by  the 
Film  Mutual  Benefit  Bureau  that  the  wide- 

ly known  poem  "The  Night  Before  Christ- 
mas" has  been  picturized  by  Ashley  Miller 

in  two  reels  and  produced  by  the  Bray 
Productions,  Inc.  Distribution  is  to  be 
made  through  the  W.  W.  Hodkinson  Cor- 

poration, proceeds  of  which  will  be  turned 
over  to  the  fund  used  by  the  Committee 
for  Devastated  France  and  Maternity  Cen- 

ter Association  of  New  York.  Miss  Sophie 
K.  Smith,  Field  Secretary  for  the  Bureau, 
wrote  the  scenario. 

Dr.  Clement  C.  Moore,  who  wrote  the 
poem  one  hundred  years  ago  this  Christ- 

mas Eve,  called  it  "A  Visit  from  St.  Nich- 
olas," but  all  the  world  knows  it  as  "The 

Night  Before  Christmas." 

Buster  Brown  to  Be 

Recreated  on  Screen 

in  Century  Comedies 
The  Stern  brothers  announce  the  pur- 

chase from  Richard  F.  Outcault  of  the 
screen  right  to  use  his  famous  Buster 
Brown  cartoons  as  the  basis  for  a  series 
of  Century  Comedies.  These  cartoons, 
first  published  in  The  Herald,  were 
widely  syndicated  all  over  the  world  and 
formed  the  basis  of  a  musical  comedy. 
They  were  immensely  popular  not  only 
with  the  children  but  also  with  their  par- 

Rosenbluh  Sales  Forces 

in  Anniversary  Week  Drive 
Fox  Anniversary  week,  which  marks  the 

nineteenth  year  of  the  activities  of  Wil- 
liam Fox  as  a  producer,  will  be  celebrated 

January  28  to  February  3. 
Louis  Eosenbluh,  the  executive  of  the 

New  York  Exchange,  has  been  assured  al- 
ready that  the  Fox  banner  will  float  from 

a  larger  number  of  theatres  in  his  territory 
than  ever  before,  the  banner  proclaiming 
a  full  week's  program  of  Fox  entertain- ments. The  Rosenbluh  sales  forces  are 
working  shoulder  to  shoulder  to  go  over  the 
top  of  all  sales  records  as  a  compliment  to 
their  chief. 

Mack  Sennett  to  Release  Through  Allied 
ALONG  term  contract  has  been  executed  by  which  Mack  Sennett  will  release 

his  forthcoming  motion  picture  product  through  Allied  Producers  and  Dis- 
tributors Corporation,  the  subsidiary  organization  of  United  Artists. 

The  contract  was  arranged  and  signed  by  Hiram  Abrams,  president  of  Allied 
Producers  and  Distributors,  and  Mr.  Sennett.  The  first  picture  to  be  released 
under  the  new  arrangement  will  be  ' '  Suzanna, ' '  a  film  of  romance,  mystery  thrills, 
adventuresome  action,  intrigue  and  Mabel  Normand  comedy.  "Suzanna"  is  heralded 
as  Miss  Normand 's  greatest  characterization.   The  picture  is  set  for  an  early  release. 

This  new  releasing  arrangement  perfected  between  Mr.  Abrams  and  E.  M.  Asher, 
representing  Mr.  Sennett,  comes  as  a  surprise  in  the  motion  picture  industry. 

Museum  of  Natural  History 

Shows  "Nanook" In  connection  with  its  acceptance 
from  Pathe  and  Revillon  Freres  of  a 

print  of  "Nanook  of  the  North"  for 
its  Department  of  Public  Education, 
the  New  York  Museum  of  Natural 

History  gave  a  special  showing  of  the 
Eskimo  screen  classic  for  school  chil- 

dren on  Dec.  13.  As  was  anticipated 
by  Curator  George  H.  Sherwood,  the 

announcement  of  the  'Nanook'  show- 
ing, together  with  the  facts  of  the 

presentation,  brought  responses  from 
the  New  York  public  schools  that 

proved  the  capacity  of  the  Museum's auditorium  far  from  equal  to  the  de- 
mand for  seats. 

The  Museum  showing  was  preceded 

by  a  short  address  by  Curator  Sher- 
wood. 

Pathe's  Sales 

Contest  Reported 

Booming  Along 

At  the  end  of  the  third  week  of  the 
Eschmann  Sales  Contest  Pathe  reports 
that  the  weekly  quota  set  for  the  eight 
weeks'  period  is  exceeded  by  more  than 
ten  per  cent.  The  Portland,  Ore.,  branch 
was  then  leading,  with  Los  Angeles  sec- 

ond and  Denver,  Milwaukee,  Newark,  Salt 
Lake  City,  Spokane,  Dallas,  Charlotte  and 
Memphis  following  in  the  order  named. 

Every  mail  is  said  to  load  General  Sale6 

Manager  E.  A.  Eschmann's  desk  with  evi- 
dences of  increasing  enthusiasm  felt  by 

the  contesting  branches.  Even  in  the  case 
of  those  branches  lowest  in  the  list,  fixed 
"quotas"  have  ceased  to  disturb  the  minds 
of  any  individuals  directly  interested  in 
the  outcome — managers,  assistant  mana- 

gers, salesmen,  bookers  or  cashiers. 
The  terms  of  the  contest,  which  are 

constructive,  laying  foundations  for  futur« 
business,  are  credited  by  Pathe  with 
heightening  the  spirit  and  "staying  pow- ers" of  every  competing  branch. 

S-L  Issues  Book  of  Reviews 

on  "Quincy  Adams  Sawyer" 
An  appropriate  Christmas  reminder  will 

be  issued  by  Sawyer  and  Lubin  of  S-L 
Pictures  concerning  "Quincy  Adams  Saw- 

yer," their  recently  produced  special  for Metro.  It  will  take  the  form  of  a  booklet, 
incorporated  in  which  will  be  the  trade 
press  reviews  accorded  "Quincy  Adams 
Sawyer."  The  covers  of  the  booklet  will 
carry  an  appropriate  Christmas  drawing. 

Several  thousand  copies  will  be  placed  in 
the  hands  of  Metro  Exchanges  for  dis- tribution Christmas  to  the  various  first  run 
theatres  in  each  territory. 

Plan  Timely  Release  for  Classic 
Vitagraph  has  arranged  that  the  Urban 

Popular  Classic  entitled  "George  Washing- 
ton" will  be  in  its  exchanges  so  that  the 

picture  may  have  a  timely  release  during  the 
week  of  Washington 's  Birthday. The  release  for  this  week  is  another  of 
the  "Eoving  Thomas"  series,  this  one  a 
trip  on  a  fishing  trawler.  It  is  particularly 
interesting  at  this  time  as  it  shows  the 
source  of  fish  to  be  found  in  the  markets 
at  this  season  of  the  year. 
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Reginald  Barker's 

"Hearts  Aflame" 

Released  by  Metro 

Metro  will  distribute  "Hearts  Aflame," 
the  Reginald  Barker  production  for  Louis 
B.  Meyer,  according  to  an  announcement 
from  the  releasing  company.  This  state- 

ment puts  to  rest  many  rumors  concern- 
ing the  identity  of  the  issuing  medium  for 

this  photoplay. 
The  photoplay  is  an  adaptation  of  Har- 

old Titu's  novel,  "Timber."  It  has  spec- 
tacular scenes  such  as  a  raging  forest 

fire,  the  dynamiting  of  a  whole  mountain- 
side and  the  blowing  up  of  a  dam.  The 

forest  fire  is  printed  in  natural  color. 
Frank  Keenan  is  seen  in  the  role  of 

Luke  Taylor,  a  millionaire  lumber  king. 
Anna  Q.  Nilsson  appears  in  the  role  of  a 
spirited,  strong-willed  girl  of  a  Michigan 
woods.  The  cast  includes  Craig  Ward, 
Richard  Hendrick,  Russell  Simpson,  Rich- 

ard Tucker,  Stanton  Heck,  Martha  Mattox, 
Walt  Whitman,  Joan  Standing,  Ralph 
Cloninger,  Lee  Shumway  and  others. 
Reginald  Barker  directed  the  photoplay. 
The  scenario  of  "Hearts  Aflame"  was 

prepared  by  J.  G.  Hawks  and  L.  G.  Rigby. 

Cast  Selected 

For  New  Davies 

Starring  Vehicle 
Work  Was  started  this  week  at  the  Cos- 

mopolitan Studios,  New  York,  on  Marion 
Davies'  next  picture,  a  super-special  of 
the  play,  "Little  Old  New  York"  by  Rida Johnson  Young. 

"Little  Old  New  York"  will  be  made  on 
the  same  elaborate  scale  that  character- 

ized Miss  Davies'  present  picture,  "When 
Knighthood  Was  in  Flower." Miss  Davies  will  appear  in  the  role  of 
Patricia  O'Day,  the  little  Irish  girl  who 
landed  in  New  York,  only  to  find  that  in 
order  to  obtain  the  family  fortune  she 
would  have  to  be  a  boy.  Included  in  the 
supporting  cast  are:  J.  M.  Kerrigan,  Mah- 
lon  Hamilton,  Courtney  Foote,  Harrison 
Ford,  Norval  Keedwell,  George  Barraud, 
Sam  Hardy,  Montague  Love,  Riley  Hatch, 
Chas.  Kennedy,  Spencer  Charters,  Harry 
Watson,  Chas.  Judels,  Pauline  Whitson, 
Mary  Kennedy,  Thomas  Findlay  and 
Marie  R.  Burke. 
New  York  as  it  appeared  a  century  ago 

will  be  depicted  in  this  film. 

H.  A.  Loper  Praises 

"The  Prisoner  of  Zenda" 

"The  best  picture  that  has  ever  played 
Springfield,"  is  how  H.  A.  Loper,  manager 
of  the  Lyric  Theatre,  in  the  Illinois  City, 

designated  Rex  Ingram 's  production  for 
Metro  of  "The  Prisoner  of  Zenda." 

In  a  telegram  to  L.  A.  Rozelle,  branch 

manager  of  Metro's  Chicago  exchange,  Ms 
Loper  said: 

"  'Prisoner  of  Zenda'  is  the  best  pic- 
ture that  ever  played  Springfield.  Great 

cast  with  perfect  direction.  Pleased  one 
hundred  per  cent.  Business  immense.  Con- 

gratulations— give  us  more  like  this  one." 
This  message  of  approval  is  said  to  be  ex- 

emplary of  the  hundreds  which  have  been 
forwarded  to  the  home  offices  of  Metro  from 

the  exchanges  or  transmitted  from  exhibi- 
tors. 

Ferdinand  Earle  To  Direct  Bara 

Director  of  iiRuhaiyai',  Will  Handle 

Megaphone  on  "The  Easiest  Way" 
David  O.  Selznick,  under,  Whose  personal 

supervision  Eugene  Walter's-  "The  Easiest 
Way, "  starring  Theda  Bara,  is  soon  to  go 
into  production  in  the  East,  has  announced 
his  selection  of  Ferdinand  Earle  to  direct 
the  big  special  photoplay.  The  contract 
with  Mr.  Earle  had  been  pending  for  some 
time  and  was  finally  closed  only  a  few 
days  ago. 

George  D.  Baker,  among  the  best  known 
of  contemporary  authors,  directors,  and 
scenarists,  has  been  employed  by  Mr.  Selz- 

nick to  provide  the  script.  Mr.  Earle  is 
already  busy  with  his  plans  for  the  pro- 

duction and  Mr.  Baker  has  his  story  well 
in  hand.  The  actual  work  of  "shooting" 
will  be  begun  the  first  week  in  January. 

Producers  and  distributors  both  in  New 
York  and  on  the  West  Coast  are  just  now 

extremely  interested  in  Mr.  Earle 's  photo- 
play production  from  "The  Kubaiyat  of 

Omar  Khayyam ' '  recently  completed  after 
years  of  work  in  Los  Angeles.  Those  who 
have  seen  it  have  praised  it  highly. 

Those  who  have  been  interested  in  Mr. 
Earle 's  work  will  recall  that  many  months 
ago  he  announced  a  production  of  Goethe's ' '  Faust "  to  be  done  in  the  same  artistic 
manner  as  "The, Rubaiyat. "  The  producer- 
director's  engagement  by  the  Selznick  com- 

pany is  not  to  interfere  with  these  pre- 
viously announced  plans.  Like  "The  Ru- 

baiyat," "Faust"  will  be  months  or  years 
in  production  and  at  the  present  time  a 
staff  or  artists  under  Mr.  Earle 's  direction 
are  engaged  in  work  on  "Faust"  in  Mr. Earle 's  studios  in  Los  Angeles. 

"McTeague"  Von  Stroheim's  First 
Director  Selects  Frank  Norris 

Story  for   His   Initial  Goldwyn 

"McTeague,"  Frank  Norris'  famous  real- 
istic novel,  ranked  among  the  greatest  of 

American  stories,  will  be  Eric  Von  Stro- 
heim's  first  production  for  Goldwyn,  ac- 

cording to  an  announcement  just  received 
from  that  company.  Speculation  has  been 
rife  in  motion  picture  circles  ever  since  the 
news  that  Goldwyn  had  placed  Mr.  Von 
Stroheim  under  contract  as  to  what  his  first 
picture  would  be. 

' '  McTeague ' '  was  one  of  Frank  Norris ' 
early  novels;  it  is  very  realistic  in  its  ac- 

count of  a  San  Francisco  dentist's  life.  In 
fact,  it  was  written  while  Norris  was  still 
under  the  spell  of  the  great  French  realist, 
Emile  Zola,  and  possesses  many  of  his  char- 

acteristics. Norris  afterward^'  <in  ' '  The  Oc- 
topus" and  "The  Pit,"  returned  partly  to 

his  earlier  romantic  style,  although  the 
sternest  realism  abounds  in  many  episodes 
in  both  of  those  novels. 

Goldwyn  feels  that  in  "McTeague"  it 
has  a  great  story,  one  that  will  give  Mr. 
Von  Stroheim 's  abilities  as  a  producer  full 
scope.  "McTeague"'  is  the  story  which 
gave  Frank  Norris  a  great  reputation  in 
Europe  as  a  literary  artist  and  it  is  the 
book  of  his  which  has  made  the  biggest 

impression  upon  the  American  reading  pub- lic and  which  remains  as  the  outstanding 
monument  to  his  genius. 

Hope  Hampton 

Signs  With  Fox 

and  Famous  Players 

Following  Hope  Hampton's  "The  Light 
in  the  Dark,"  which  was  released  in  Oc- 

tober by  the  First  National,  Miss  Hampton 
has  devided  to  appear  in  more  pictures  dur- 

ing the  coming  year  than  heretofore. 
In  line  with  this  her  first  contract  has 

been  signed  with  the  Fox  Film  Corporation 
by  which  she  will  be  featured  in  an  all  star 
production   to   be  made  in  their  studios. 

Mae  Marsh  Returns  to 
Griffith  Forces 

Mae  Marsh   "came   back  home" 
his  week  when  she  signed  a  contract 
to  play  a   leading  part  in  D.  W. 
Griffith's     next     production,  "The 

White  Rose." After  an  absence  of  six  years,  the 
little  freckle-faced  school  girl  whom 
Griffith  moulded  into  fame  in  ' '  The 
Birth  of  a  Nation"  returns  to  his  di- 

rection again  to  resume  her  career. 
Of  her  Mr.  Griffith  has  said: 

' '  Every  other  motion  picture  star  I 
have  ever  known  was  'made'  by  long 
training  and'  much  hard  work,  but 
Mae  Marsh  was  born  a  film  star.  Des- 

tiny itself  seemed  to  have  been  her 

coach  in  acting." 

Following  this  Miss  Hampton  will  then 
go  to  Hollywood  studios  of  Famous  Players- 
Lasky  to  fulfill  a  contract  with  that  com- 

pany to  play  the  featured  role  in  '  -  Lawful Larceny."  Her  acceptance  of  these  con- 
tracts will  not  interfere  with  the  produc- 

tions to  be  made  by  the  company  which  has 
produced  her  other  pictures  when  suitable material  is  found. 
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Paramount  Announces  "The  Super  39" 

Famous  Players— Lasky  Product  for  Next  Six 

Months  Planned  and  In  Production— Policy  Is 

Insure  "Constant  Flow  of  Super — Pictures" 

IT  WAS  just  six  months  ago  that  the 
Famous  Players-Lasky  Corporation 
made  its  announcement  of  the  forty- 

one  Paramount  Pictures  which  it  intended 

to  release  to  the  public  through  the  mo- 
tion picture  theatres  during  the  six  months 

following  August  1st.  This  announcement 
was  the  most  complete  and  far-reaching  of 
its  kind  ever  put  forth  since  the  motion 
picture  industry  was  born. 

Following  a  long  period  of  business  de- 
pression which  had  been  felt  quite  as  keen- 

ly in  the  theatres  as  anywhere  else — a 
period  of  hesitation  born  of  fear  upon  the 
part  of  the  great  majority  of  producers 
and  distributors  of  pictures — this  bold 
stroke  by  the  largest  company  engaged  in 
the  production  of  motion  pictures  not  only 
aroused  keen  public  interest  but  it  created 
a  sensation  within  the  industry  itself. 

The  plans  for  that  program  of  produc- 
tion had  been  conceived  by  Adolph  Zukor, 

president  of  the  company,  and  Jesse  L. 
Lasky,  first  vice-president  in  charge  of  pro- 

duction, months  before,  when  the  industry 
as  a  whole  was  in  the  doldrums.  It  was 
no  time  for  snap  judgment,  although  the 

situation  called  for  quick  action.  "We 
will  go  to  work  at  once,"  said  Messrs.  Zu- 

kor and  Lasky,  "and  in  six  months  we  will 
present  to  the  exhibitors  of  America  a 
program  of  productions  which,  if  not  all 
of  them  are  completed,  they  all  will  be 
at  least  planned  and  provided  for  down  to 

the  last  detail." 
"And  they  did.  The  history  of  'The 

Famous  Forty-One'  is  now  nearly  com- 
plete. As  that  first  announcement  awak- 

ened new  hope  and  confidence  in  the  fu- 
ture, so  have  the  finished  pictures  ful- 
filled every  promise  made  for  them,"  says 

a  statement  from  Famous  Players-Lasky. 
"The  record  is  written  in  the  box-office  re- 

sults scored  by  'The  Dictator,'  'If  You  Be- 
lieve It,  It's  So,'  'Nice  People,'  'Blood  and 

Sand,'  'The  Valley  of  Silent  Men,'  'Man- 
slaughter,' 'The  Old  Homestead,'  'Burning 

Sands,'  'To  Have  and  To  Hold,'  'The 
Young  Rajah,'  'Clarence,'  'The  Impossible 
Mrs.  Bellew'  and  all  the  rest,  right  down 
the  line." 

Now  "The  Super  39" 
Confident  of  the  wisdom  of  their  policy 

— a  confidence  which  has  been  fully  justi- 
fied by  the  reception  accorded  those  great 

pictures  by  the  industry  and  the  public — 
the  Paramount  executives  made  no  amend- 

ment of  their  previous  action.  Before  the 
release  of  the  first  of  the  forty-one  on  the 
sixth  of  August,  work  had  actually  been 
started  on  more  than  a  dozen  of  the  Para- 

mount pictures  to  be  included  among  the 
releases  of  the  second  six  months  start- 

ing next  February  5th. 

So  now  come  "The  Super  Thirty-Nine." 

"To  ensure  a  continuation  of  the  con- 
stant flow  of  super-pictures  to  satisfy  the 

demand  of  a  public  eager  for  more  of  this 
class  of  bigger  and  finer  screen  entertain- 

ment, the  immense  resources  of  the  Par- 
amount organization  were  expanded  and 

more  perfectly  systematized  than  ever  be- 
fore," the  statement  continues. 

"Despite  the  fact  that  the  Paramount 
studios  in  California  had  been  enlarged 
and  production  efficiency  there  had  been 
carried  to  a  point  never  before  reached, 
it  was  found  that  even  those  facilities,  un- 

equalled as  they  were  by  those  of  any  oth- 
er organization  in  the  industry,  were  in- 

adequate. It  was  found  necessary  to  re- 
open the  company's  huge  studio  at  Long 

Island  City,  which  had  been  closed  for 
many  months,  in  order  to  accommodate 
the  expanding  production.  This  was  done 
during  the  Summer  and  both  Western  and 
Eastern  producing  organizations  have  been 
working  virtually  to  capacity  ever  since. 

"The  staff  of  writers  necessarily  had  to 
be  increased,  for  the  rights  to  some  of 
the  most  valuable  literary  and  dramatic 

properties  had  been  secured  for  picturiza- 
tion.  No  effort  or  expense  has  been  spared 
in  order  to  raise  the  quality  and  magnitude 

of  the  productions  contemplated  to  a  stand- 
and  of  realism  and  entertainment  value 
never  before  approached. 

Negri  Brought  to  America 
"Pola  Negri,  the  wonderful  European 

star  of  'Passion'  and  'Gypsy  Blood,'  was 
brought  to  America  where  she  has  made, 
under  the  direction  of  George  Fitzmaurice, 

'Bella  Donna,'  Robert  Hichens'  great  story 
of  the  desert. 

"In  order  to  secure  the  exact  atmos- 

phere called  for  by  Joseph  Hergesheimer's 
sensational  novel,  'Java  Head,'  Direccoi 
George  Melford  and  his  entire  producing 
unit  were  brought  East  from  California 
and  sent  to  Salem,  Mass.,  there  to  film 
the  important  scenes  right  at  the  very 
locale  of  the  story. 

"Julia  Crawford  Ivers,  while  vacation- 

ing in  Hawaii,  wrote  a  story,  'The  White 
Flower,'  for  Betty  Compson.  When  it 
came  time  to  make  the  picture,  Miss 
Compson  and  the  entire  company  were 
sent  to  the  far-off  Pacific  Islands  to  work 
before  the  very  backgrounds  the  story 
described. 

"James  Cruze  had  been  assigned  to  pro- 
duce a  Paramount  picture  from  Emerson 

Hough's  epic  of  the  Great  West,  'The  Cov- 
ered Wagon.'  His  entire  unit,  augmented 

by  hundreds  of  extra  players  and  supplied 

with  trainloads  of  equipment  and' supplies, was  sent  first  to  Antelope  Island  in  Great 
Salt  Lake,  were  a  real  buffalo  hunt  was 
staged,  and  later  to  a  huge  ranch  in  Ne- 

vada where  a  thousand  or  more  Indians 
had  been  marshalled  for  a  reproduction  of 
a  battle  between  the  savages  and  the  he- 

roic emigrants. 

"To  provide  the  proper  atmosphere  for 
the  screen  version  of  Rex  Beach's  great 
story,  'The  Ne'er-Do-Well,'  Alfred  E. 
Green,  the  director,  Thomas  Meighan,  the 
star  and  the  entire  company  are  off  to  Pan- 

ama, there  to  film  all  of  the  exterior 
scenes  right  where  the  author  gathered 
the  material  for  the  story  and  laid  his 

plot. 
Cosmopolitan  Product 

"These  are  but  a  few  of  the  things  that 
Paramount  has  done  in  order  to  provide 
America  with  its  entertainment  for  the 
remainder  of  the  picture  season  of  1922- 
23.  Moreover,  its  own  product  will  be  aug- 

mented by  a  number  of  pictures  produced 
by  the  Cosmopolitan  Corporation,  all  of 
which  will  be  distributed  through  the  thir- 

ty-six Paramount  branch  exchanges  to  the 
exhibitors  and  people  of  the  United  States. 

"Most  of  the  'Super  Thirty-Nine'  either 
have  been  completed  or  are*  now  in  course 
of  production.  As  for  the  rest,  every  last 
detail  has  been  planned,  even  the  players 
for  the  minor  roles  have  been  chosen,  and 
-the  actual  dates  upon  which  they  will  first 
be1  shown  to  the  public  have  been  set." 
Here  they  are: 

k  Marion  Davies  in  "When  Knighthood  Was  in 
Flower,"  a  Cosmopolitan  Production.  Adapted from  the  novel  by  Charles  Major.  Directed  by 
Robert  G.  Vignola,  with  an  all-star  cast  including 
-Forest  Stanley,  Lyn  Harding  and  Pedro  de  Cordoba 
supporting  Miss  Davies. 
Dorothy  Dalton  in  "Dark  Secrets,"  from  an original  story  and  scenario  by  Edmund  Goulding, 

directed  by  Victor  Fleming.  Robert  Ellis  and 
Jose  Ruben  head  the  supporting  cast. 

Gloria  Swanson  in  "My  American  Wife,"  a  Sam Wood  production,  by  Monte  M.  Katterjohn,  based 
on  a  story  by  Hector  Turnbull.  Tony  Moreno 
appears  opposite  Miss  Swanson. 

"Adam's  Rib,"  a  Cecil  B.  DeMille  production. 
Written  by  Jeanie  Macpherson  and  featuring  Milton 
Sills,  Eliott  Dexter,  Theodore  Kosloff,  Pauline  Ga- 
ron,  Julia   Faye   and  many   other  screen  favorites. 
Mary  Miles  Minter  in  "Drums  of  -Fate"  an 

adaption  by  Will  M.  Ritchey  of  the  novel,  "Sacri- 
fice," by  Stephen  French  Whitman.  Directed  by 

Charles'  Maigne.  Supporting  cast  includes  George Fawcett,  Casson  Ferguson  and  Robert  Cain. 
Jack  Holt  in  "Nobody's  Money,"  scenarized  by Beulah  Marie  Dix  from  the  stage  play  by  William 

Le  Baron,  directed  by  Wallace  Worsley.  Wanda 
Hawley  and  Julia  Faye  are  in  the  cast. 
George  Melford's  production,  "Java  Head,"  by Joseph  Hergesheimer.  With  Leatrice  Joy,  Jac- 

queline Logan,  Raymond  Hatten,  George  Fawcett 
and  Albert  Roscoe.     Scenario  by  Waldemar  Young. 

Betty  Compson  in  "The  White  Flower,"  written and  directed  by  Julia  Crawford  Ivers.  Supporting 
cast  includes  Edmund  Lowe,  Arline  Pretty,  Edward Martindel  and  Leon  Barry. 

Marion  Davies  in  "Adam  and  Eva,"  a  Cosmo- politan production.  From  the  play  by  Guy  Bolton 
and  George  Middleton.  Scenario  by  Luther  Reed. 
Directed  by   Robert  G.  Vignola. 
Agnes  Ayres  in  "Racing  Hearts,"  with  Theo- dore Roberts  and  Richard  Dix.  Story  by  Byron 

Morgan.  Scenario  bv  Will  M.  Ritchev.  Directed 
by  Paul  Powell. "The  Covered  Wagon,"  a  James  Cruze  produc- tion, from  the  novel  by  Emerson  Hough.  Scenario 
by  Jack  Cunningham.  Cast  includes  Lois  Wilson. 
J.  Warren  Kerrigan.  Charles  Ogle.  Ernest  Tor- rence,  Tully  Marshall,  Alan  Hale,  Guy  Oliver  and 
John  Fox, 

"The  Nth  Commandment."  a  Cosmopolitan  pro- duction, with  Colleen  Moore,  James  Morrison  and 
Eddie  Phillips.  Story  by  Fannie  Hurst,  scenario 
by  Frances  Marion,  directed  by  Frank  Borzage. 

Thomas    Meighan   in    "The   Ne'er-Do-Well,"  by 
(Continued  on  Page  183) 
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Rex  Beach.  Scenario  by  Tom  J.  Gerahty.  Direc- 
ted by.  Alfred  E.  Green.  In  the  cast  are  Lila  Lee, 

John  Miltern  and  Laurance  Wheat. 
Alice  Brady  in  "The  Leopardess,"  by  Katherine Newlin  Burt.  Scenario  by  J.  Clarkson  Miller. 

Directed  by  Henry  Kolker.  Included  in  the  cast 
are  Rober  Etllis,  Montague  Love  and  Charles 
Kent. 

Jack  Holt  in  "The  Tiger's  Claw"  by  Jack  Cun- ningham. Directed  by  Joseph  Henaberry.  Cast  in- 
cludes Eva  Novak,  Bertram  Grassby  and  Claire  Mc- Dowell. 

Pola  Negri  in  "Bella  Donna,"  a  George  Fitz- maurice  production.  From  the  novel  by  Robert 
Hichens.  Scenario  by  Ouida  Bergere.  Supporting 
Miss  Negri  are  Conway  Tearle,  Conrad  Nagel, 
Sigrid  Holoquist,  Claude  King  and  Macey  Harlam, 
"Grumpy,"  a  William  de  Mille  production  with Theodore  Roberts,  May  McAvoy  and  Conrad  Nagel. 

From  the  play  by  Horace  Hodges  and  T.  Wigney 
Percyval.     Scenario  by  Claire  Beranger. 
"The  Go-Getter,"  a  Cosmopolitan  production, with  Seena  Owen,  T.  Roy  Barnes,  Tom  Lewis  and 

William  Norris.  From  the  story  by  Peter  B.  Kyne, 
scenario  by  John  Lynch.  Directed  by  E.  H. 
Griffith. 

Gloria  Swanson  in  "Prodigal  Daughters,"  a  Sam Wood  production.  Adapted  by  Monte  Katterjohn 
from  the  story  by  Joseph  Hocking.  Theodore 
Roberts  and  Ralph  Graves  are  in  the  cast. 
"The  Glimpses  of  the  Moon,"  an  Allen  Dwan production,  with  Bebe  Daniels  and  Nita  Naild, 

From  the  Pictorial  Review  story  and  Appleton  book 
by  Edith  Wharton.  Scenario  by  Edfrid  Bingham. 
Cast  also  includes  David  Powell,  Rubye  De  Remer 
and  Maurice  Costello. 

Mary  Miles  Minter  in  "The  Trail  of  the  Lone- 
some Pine,"  supported  by  Antonio  Moreno.  From the  novel  by  John  Fox,  Jr.,  and  the  play  by  Eugene 

Walter.     Directed  by   Charles  Maigne. 
Dorothy  Dalton  in  "The  Law  of  the  Lawless," supported  by  Theodore  Kosloff  and  Charles  de  Roche. 

From  the  Pictorial  Review  story  by  Konrad  Ber- 
cobici.  Scenario  by  E.  Lloyd  Sheldon.  Directed 
by  Victor  Fleming. 

"You  Can't  Fool  Your  Wife,"  a  George  Melford production  with  Leatrice  Joy,  Nita  Naldi  and 
Lewis  Stone.  By  Waldemar  Young,  suggested  by 
a  story  by  Hector  Turnbull. 

Walter  Hiers  in  "Mr.  Billings  Spends  His 
Dime,"  with  Jacqueline  Logan.  From  the  Red Book  story  by  Dana  Burnet.  Screen  play  by  Al- 

bert Shelby  Le  Vino.     Directed  by  Wesley  Ruggles. 
"The  Rustle  of  Silk,"  a  George  Fitzmaurice  pro- duction with  Betty  Compson  and  Conway  Tearle. 

By  Cosmo  Hamilton.     Scenario  by  Ouida  Bergers. 
Pola  Negri  in  a  George  Fitzmaurice  production, 

"Declasse,"  Ethel  Barrymore's  great  Empire  The- atre success  by  Zoe  Akins.  Scenario  by  Ouida 
Bergere. 

"Hollywood,"  a  James  Cruze  production,  based 
upon  the  novelette,  "Hollywood,  and  the  Only 
Child,"  by  Frank  Condon.  With  a  cast  including Cecil  B.  DeMille,  Pola  Negri,  Gloria  Swanson, 
Thomas  Meighan,  Wallace  Reid,  Bebe  Daniels,  Ag- 

nes Ayres,  Jack  Holt,  Betty  Compson,  May  Mc- Avoy, Leatrice  Joy,  Lila  Lee,  Theodore  Roberts, 
Conrad  Nagel,  Lois  Wilson,  Theodore  Kosloff, 
George  Fawcett,  Charles  Ogle,  Walter  Hiers,  Jac- 

queline Logan  and  others. 
"Vendetta,"  a  Cosmopolitan  production,  with Lionel  Barrymore  and  Alma  Rubens.  From  the 

novel  by  Marie  Corelli.  Scenario  by  Frances 
Marion.     Directed  by  Alan  Crosland. 
Thomas  Meighan  in  "White  Heat,"  from  the  Sat- urday Evening  Post  story  by  R.  G.  Kirk.  Scen- ario by  Percy  Heath.  Directed  by  Alfred  E.  Green. 

Agnes  Ayres  in  "Contraband,"  by  Clarence  Bud ington  Kelland.  Scenario  by  Beulah  Marie  Dix. 
Directed  by  Paul  Powell. 

Betty  Compson  in  "The  Woman  With  Four 
Faces,"  by  Bayard  Veiller,  author  of  "Within  the 
Law,"  "The  Thirteenth  Chair,"  etc. 

Gloria  Swanson  in  "Bluebeard's  Eighth  Wife,"  a Sam  Wood  production.  Scenario  by  Monte  M.  Kat- 
terjohn from  Charlton  Andrews'  adaptation  of  Al- 

fred Savoir's  play. 
"Only  38,"  a  William  de  Mille  production,  with Elliott  Dexter,  May  McAvoyt  George  Fawcett  and 

Lois  Wilson.  By  A.  E.  Thomas,  suggested  by  a 
story  by  Walter  Pritchard  Eaton.  Screen  play  by 
Clara  Beranger. 

Bebe  Daniels  and  Bert  Lytell  in  "The  Exciters," by  Martin  Brown.  .  Scenario  by  Julia  Crawford Ivers. 
Wallace  Reid  in  "A  Gentleman  of  Leisure,"  by John  Stapleton  and  P.  G.  Wodehouse.  Screen  play 

by  Albert  Shelby  LeVino.  Directed  by  Wallace 
Worsley. 

"Children  of  Jazz,"  with  Nita  Naldi,  Jacqueline Logan,  Conrad  Nagel  and  Robert  Cain.  By  Harold 
Brighouse.     An  Alfred  E.  Green  production. 

Dorothy  Dalton  in  "Fog  Bound,"  by  Jack  Bech- dolt.  Scenario  by  E.  Lloyd  Sheldon.  An  Irvin 
Willat  production. 

Alice  Brady  in  "The  Snow  Bride,"  a  screen  play b.y  Sonya  Levien  from  a  story  by  Sonya  Levien 
and  Julie  Herne.    Directed  by  Victor  Fleming. 

Jack  Holt  in  Peter  B.  Kyne's  story,  "The  Light 
to  Leeward."  Scenario  by  Jack  Cunningham.  Di- rected by  Joseph  Henaberry. 

pliable  Exhibitors  to  See  on  Own  Screens 

What     They     Are     Asked     to  Book 

Practical  visual  salesmanship  of  motion 
pictures  is  about  to  be  an  accomplished 
fact,  declares  Paramount,  announcing  its 

sales  featurette's;  For  the-  first  time  ex- 
hibitors everywhere  will  be  afforded  the 

opportunity  of  seeing  on  their  own  screens 

what  they  are  asked  to  buy,  the  announce- 
ment points  out. 

"It  is  not  always  convenient,  or  even 
possible,  for  an  exhibitor  to  attend  a 
screening  of  a  picture  before  buying  it. 
Even  less  often  is  it  possible  for  him  to 
screen  what  he  buys  in  his  own  theatre 
before  signing  his  contract,"  the  announce- 

ment continues.  "Moreover,  Paramount 
recognizes  the  fact  that  the  best  of  sales- 

men cannot  tell  the  exhibitor  everything 
he  ought  to  know  or  wants  to  know  about 
a  picture,  especially  the  larger  production 
that  because  of  its  very  nature  does  not 
represent  on  its  face  the  same  stabilized 
value  that  the  exhibitor  knows  he  is  gel- 
who  have  an  established  patronage  at  his 
ting  when  he  buys  pictures  with  stars 
box-office. 

"That's  the  reason  for  the  featurettes. 
Starting  with  The  Super  Thirty-Nine,  ev- 

ery Paramount  salesman  will  carry  with 
him  a  film  of  necessary  length,  which  will 
tell  the  exhibitor,  better  than  he  can  be 
told  by  words,  what  he  would  like  to  know 
about  each  of  the  season's  specials.  It  is 
not  a  tabloid  version  of  the  feature — it  is 
more  than  that.  It  tells  him  not  only  the 
picture  story  in  abridged  form  but  it  vis- 

ualizes to  him  the  salient  selling  points 
connected  with  its  production.  And  in  ad- 

dition it  shows  glimpses  of  all  the  big 
scenes  which  fia've  been  introduced  to  lend 
box-office  value  to  the  production. 

"The  featurette  on  the  James  Cruze  pro- 
duction, 'The  Covered  Wagon,'  may  be 

cited  as  an  example.  The  film  opens  with 
a  reproduction  of  the  copy  of  the  Saturday 
Evening  Post  in  which  the  story  started 

Paramount  Date-Book 
for  1923 

Unique  among  advertising  booklets 
is  the  Paramount  Date  Book  which 
has  been  prepared  by  the  advertising 
department. 

Covered  in  limp  cloth  binding  and 
printed  in  colors,  this  booklet  con- 

tains a  full-page  or  two-page  illus- 
trated announcement  on  each  of  The 

Super  Thirty-Nine  and  these  are  fol- 
lowed by  short  illustrated  official  bill- 

ings and  brief  synopses  of  all  The 
Famous  Forty-One. 

There  are  also  brief  seasonal  an- 
nouncements by  Adolph  Zukor,  Jesse 

L.  Lasky  and  S.  R.  Kent,  but  the 
main  feature  of  the  booklet  is  a  com- 

plete exhibitor's  booking  guide  and cost  sheet  for  the  entire  year  1923. 
Each  page  covers  a  week's  bookings 
with  ample  space  allotted  for  entries 
covering  each  day's  feature,  comedy and  miscellaneous  films;  accessories, 
including  lithographs,  lobby  displays, 
heralds,  etc.;  the  cost  of  picture,  cost 
of  advertising  and  day's  receipts. 

This  souvenir  of  "The  Super  Thirty- 
Nine"  is  now  being  distributed 
through  the  exchanges  to  all  Para- 

mount exhibitors. 

as  a  serial.  The  first  page  of  the  story, 
showing  the  title  and  the  name  of  the  au- 

thor, Emerson  Hough,  together  with  the 
manner  in  which  it  was  displayed  to  the 

.  Post's  millions  of  readers,  is  reproduced. 
Then  follow  quickly  one  or  two  of  the 
succeeding  installments  and  then  a  copy 
of  the  book  published  by  D.  Appleton  &  Co. 

"Next  is  shown  an  animated  map  of  that 
section  of  the  Great  West  which  is  the 
locale  of  the  story.  A  line  is  started  at 
Kansas  City,  which  at  that  time  was  known 
as  Westport  Landing,  and  follows  the 
course  of  tne  wagon  train  migration  across 
the  mountains  and  plains  to  the  Coast — 
the  historic  journey  which  furnished  the 
author  with  his  theme.  Then  from  Holly- 

wood, Cal.,  another  line  moves  across  in 
opposite  direction,  showing  where  the 
Cruze  company  went,  in  Utah  and  Nevada, 
to  make  the  big  scenes  for  the  picture. 
The  preparations  for  the  picture,  the  as- 

sembling of  the  equipment  and  the  mar- 
shalling of  the  hordes  of  extras  and  tech- 

nicians, the  actual  roping  and  break- 
ing of  the  hundreds  of  steers  used 

to  draw  the  covered  wagons  in  the  picture, 
are  all  emphasized  pictorially. 

"Then  follow  glimpses  of  the  big  scenes, 
such  as  the  departure  from  Westport 
Landing;  the  attack  by  the  Indians  on  Fort 
Bridger,  the  buffalo  hunt  and  the  exciting 
fording  of  the  swollen  river,  together  with 
the  big  intimate  scenes  more  directly  con- 

nected with  the  unfolding  of  the  dramatic 
plot.  Short  subtitles  give  supplementary 
information  concerning  the  cast  and  story 
as  well  as  everything  of  advertising  and 
exploitation  value  directly  connected 

with  it." 

"See  for  yourself,"  is  the  implied  slogan 
of  the  featurettes,  and  it  is  the  opinion  of 
S.  R.  Kent  and  other  Paramount  sales  ex- 

ecutives that  they  are  going  to  revolution- 
ize the  business  of  film  selling  as  applied 

to  special  productions. 

"Knighthood"  To  End 

Long  Run  on  B 'way 
On  December  30th 

Owing  to  the  fact  that  a  longer  tenancy 
of  the  Criterion  Theatre  cannot  be  se- 

cured, the  Cosmopolitan  Corporation  will 
bring  "When  Knighthood  Was  in  Flow- 

er," starring  Marion  Davies,  to  an  end  at that  theatre  on  December  30. 
"Knighthood's"  closing  at  the  Criterion 

will  mark  the  completion  of  one  of  the 
most  remarkable  engagements  ever  en- 

joyed by  a  photoplay  production  on  Broad- 
way. When  Cosmopolitan's  picturization 

of  Charles  Major's  story  plays  its  final 
performance  at  the  Criterion  it  will  have 
completed  fifteen  and  a  half  consecutive 
weeks  at  that  theatre,  for  a  total  of  245 
performances  in  108  days. 

Scheduled  at  the  beginning  for  two  per- 
formances a  day,  the  demand  for  seats 

was  so  great  that  at  was  found  necessary 
to  give  three  performances  every  Saturday, 
Sunday  and  holiday.  Even  this  proved  in- 

sufficient and  for  a  time  four  performances 
a  day  were  given,  an  extra  matinee  being held  at  11  A.  M. 

Since  its  premiere  on  September  14  it 
has  opened  in  London,  Boston,  Chicago, 
Washington,  Los  Angeles,  San  Francisco, 
Atlanta,  Detroit,  Seattle,  Cleveland,  Kan- 

sas City,  Milwaukee  and  Philadelphia. 
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Paramount  National  Advertising 

Policy  Inaugurated  Eight  Years  Ago 

 Ten  Times  as  Much  Spent  Now 
Paramount  inaugurated  its  present 

national  advertising-  policy  some  eight 

years  agc\  At  the  outset  the~eompany  spent in  the  first  year  a  sum  of  money  which  was 
regarded  skeptically  in  some  quarters  as  ex- 

travagant Paramount  has  kept  on  expand- 
ing and  expanding  the  scope  of  its  nation- 
al campaign,  and  in  1923  the  company 

will  spend  just  about  ten  times  as  much 
in  selling  Paramount  pictures  for  the  ex- 

hibitor to  the  public  as  it  did  that  first  year. 
A.  M.  Botsford,  Advertising  Manager, 

with  the  co-operation  of  Hanff  Metzger.Inc, 
advertising  agents,  has  completed  his  plans 
"or  the  national  advertising  of  "The  Super 
Thirty-Nine" — a  campaign  greater  in  mag- 

nitude than  any  ever  before  launched.  As 
usual,  The  Saturday  Evening  Post,  with 
its  circulation  of  more  than  two  million 
copies  every  week,  will  carry  the  message 
in  greatest  volume. 
The  Post  campaign  for  "The  Super 

Thirty-Nine"  will  start  in  the  issue  of  Jan- 
uary 13.  This  will  be  a  full  page  in  colors, 

the  Paramount  trademark  dominating  the 
illustration  and  the  text  being  captioned, 
"The  name  that  earned  fame  through  thou- 

sands of  hours  of  wonderful  entertain- 
ment!" In  a  box  at  the  right  is  text  calling 

attention  to  the  complete  announcement 
of  "The  Super  Thirty-Nine"  to  be  found  in 
the  Post  of  January  27. 

In  the  issue  of  the  27th,  immediately 
preceding  the  initial  release  of  the  six- 
months  product,  the  listing  of  all  the  pic- 

tures will  be  carried  in  a  double-page 
spread  in  colors.  Double-page  spreads  In 
black  and  white  will  be  run  on  each  of  the 
following  six  special  productions  set  for 
day  and  date  release,  the  advertisement  in 
rach  instance  appearing  in  The  Post  dated 
the  day  before  the  release  of  the  picture: 
"Adam's  Rib,"  "Java  Head,"  "Bella  Donna," 
"The  Glimpses  of  the  Moon,"  "Hollywood" 
and  "Bluebeard's  Eighth  Wife." 

Copy  on  "You  Can't  Fool  Your  Wife"  and 
"The  Rustle  of  Silk,"  also  day  and  date  re- 

Information  that  keeps  the  public  con- 
stantly appraised  of  Paramount's  activities 

comes  in  a  steady  flow  from  Paramount's 
publicity  department,  headed  by  Charles 
K.  McCarthy.  The  machinery  of  the  depart- 

ment is  geared  to  its  highest  development 
in  situations  where  publicity  is  most  need- 

ed. For  instance,  a  tremendous  publicity 
campaign  has  attended  the  American  debut 
of  Pola  Negri.  Comparatively  little  known 
before  her  arrival  in  America,  this  Europ- 

ean actress  has  in  a  few  months  become 
the  most  talked  of  screen  player  in  the 
world.  Paramount  declares,  and  her  first 
American  picture,  "Bella  Donna,"  is  being 
awaited  eagerly  . 

Moreover  the  half-hundred  other  screen 
stars,  directors  and  leading  players  in  Para- 

mount pictures  are  being  kept  constantly 
before  the  public  in  newspapers,  magazines, 
theatre  programs,  and  other  forms  of  pub- 
licity. 

Sheet  music  and  books  are  also  being 
utilized  to  bring  them  favorably  to  the  at- 

tention of  new  audiences.  From  your  piano 
Paramount  players  smile  at  you  from  the 
covers  of  such  popular  music  as  "Singed 
Wings,"  "To  Have  and  To  Hohi,"  "Burning 
Pan'ds."  "The  Young  Rajah,"  "The  Old 
TTomestead"  and  other  songs. 
From  your  library  table  you   are  re- 

leases, will  consist  of  single  pages  in  colors, 
while  the  big  James  Cruze  production,  "The 
Covered  Wagon,"  will  be  handled  in  a  uni- 

que manner.  Several  weeks  before  the  re- 
lease of  that  picture  a  series  of  quarter- 

page  teaser  advertisements  will  be  started 
and  they  will  culminate  in  a  double-page 
spread  in  colors.  Incidentally,  color  pages 
on  "The  Covered  Wagon"  will  be  run  in 
many  other  national  magazines. 

Supplementing  this  production  advertis- 
ing in  The  Post  there  will  be  a  page  in 

colors  every  four  weeks.  These  will  con- 
sist of  good  will  copy  and  each  will  carry 

the  complete  Paramount  schedule  for  the 
following  month.  The  decorative  and 
human  interest  features  of  this  copy  in 
each  instance  will  center  around  a  great 
motion  picture  theatre,  the  list  of  houses 
including  among  ofiaers,  the  Rivoli,  in  New 
York;  the  Granada,  in  San  Francisco;  Grau- 
man's  Metropolitan,  in  Los  Angeles;  the 
Palace,  in  Washington;  McVicker's,  in 
Chicago,  and  Newman's  in  Kansas  City. 

In  addition  to  the  campaign  in  The  Post. 
all  the  leading  fan  magazines  will  carry 
at  least  one  full  page  in  each  issue,  with 
two-page  spreads  on  some  of  the  bigger 
pictures.  The  Ladies  Home  Journal  will 
also  carry  a  page  each  month,  while  Pic- 
torial  Review  will  have  a  special  adver- 

tisement on  "The  Glimpses  of  the  Moon," 
the  story  of  which  ran  serially  in  that 
magazine. 
The  January  issue  of  Pictorial  Review. 

now  on  the  news  stands,  has  an  interest- 
ing article  by  Nina  Wilcox  Putnam,  en- 

titled, "What's  Wrong  With  the  Movies," embodying  comments  by  Adolph  Zukor, 
Marcus  Loew,  Samuel  Goldwyn,  W.  W. 
Hodkinson,  D.  W.  Griffith  and  other  prom- 

inent figures  in  the  picture  world 
Paramount  has  taken  advantage  of  the  fan 
interest  aroused  by  this  article  and  on  the 
page  opposite  the  start  of  the  story  there 
is  a  full-page  advertisement,  "Shopping  for 
the  Best  Pictures." 

minded  of  Paramount  pictures  by  the  il- 
lustrated photoplay  editions  of  such  books 

as  "Manslaughter,"  "Blood  and  SaDd," 
"When  Knighthood  Was  In  Flower."  "The 
Young  Diana,"  "Burning  Sands,"  "Java 
Head,"  "The  Covered  Wagon,"  "Bella 
Donna,"  "Miss  Lulu  Bett,"  "The  Glimpses 
of  che  Moon"  and  "The  Trail  of  the  Lone- 

some Pine." Forty-eight  million  newspaper  readers 
learn  about  Paramount  pictures  each  week 
from  the  news  service  issued  by  the  Para- 

mount publicity  department,  this  being  the 
combined  circulation  of  860  newspapers 
who  have  requested  a  weekly  news  service. 
The  Paramount  fashion  bureau  serves  210 
newspapers  with  a  mat  service  illustrated 
by  the  gowns  worn  in  Paramount  pictures. 

Magazine  editors  are  finding  the  library 
of  several  hundred  thousand  photographs 
of-  Paramount  players  and  productions  of 
increasing  value  to  illustrate  their  pages 
with  circulation-building  material. 

The  home  office  staff,  consisting  of  Sam- 
uel D.  Palmer,  J.  M.  Jerauld,  Austin  Parker 

and  Clendon  Allvine,  edit  and  distribute 
the  photographs  and  text  material  pre- 

pared at  the  East  and  West  Coast  studios. 
E.  W.  Wingart  handles  the  publicity  mat- 

ters at  the  Long  Island  studio.  At  the 
Lasky  studio   in   Hollywood   publicity  Is 

handled  by  Adam  Hull  Shirk,  Arch  Reeve, 
Barrett  C.  Kiesling,  A.  D.  Wilkie,  Arnold 
Prince  and  James  Fidler. 

The  publicity  department  works  in  close 
co-operation  with  the  advertising  depart- 

ment, headed  by  A.  M.  Botsford,  and  with 
the  staff  of  Paramount  exploiteers  directed 
by  Claud  Saunders. 

7  New  Branch 

Exchanges  Opened 

In  Past  Year 

During  the  past  year  seven  new  Para- 
mount distributing  offices  have  been 

opened  in  the  United  States,  bringing  the 
total  number  of  thirty-six  and  placing  the. 
company  in  a  position  to  render  more  ef- ficient service  to  exhibitors  of  Paramount 
pictures  than  ever  before.  Of  the  seven 
new  offices  six  are  fully  equipped  branch 
exchanges  and  th_e  seventh  a  shipping  sta- 

tion which  serves  an  immense  chough 
thinly  populated  territory. 

The  new  exchanges  are  as  follows:  Mil- 
waukee, located  at  119-121  Seventh  St., 

managed  by  G.  A.  Durlam  and  serving  ter- 
ritory in  District  No.  5;  the  Maine  Ex- 

change, located  at  263  St.  John  St.,  Port- 
land, Me.,  managed  by  J.  H.  Maclntyre  and 

serving  the  northern  part  of  District  No.  1; 
Peoria,  111.,  at  113  So.  Monroe  St.,  man- 

aged by  M.  M.  Hirsch  and  serving  the  ex 
treme  southern  section  of  District  No.  5; 
Columbus,  O.,  at  251  No.  Fifth  St.,  managed 
by  Harry  W.  Dodge  and  serving  Central 
Ohio  in  District  No.  10;  Wilkes  Barre,  Pa., 
at  62  No.  State  St.,  managed  by  E.  W. 
Sweigert  and  serving  the  north  central 
section  of  Pennsylvania  in  District  No.  3, 
and  Sioux  Falls,  S.  D.,  managed  by  A.  B. 
Leak  and  serving  the  northwestern  section 
of  District  No.  11. 

The  shipping  station  is  located  at  Butte, 
Mont.,  at  49  West  Granite  St.,  and  facili- 

tates distribution  throughout  an  immense 
part  of  the  Rocky  Mountain  territory, known  as  District  No.  8. 
The  entire  Paramount  exchange  system 

is  now  declared  to  be  at  the  highest  point 
of  efficiency  in  personnel  and  physical 
equipment.  In  its  entirety  it  is  directed 
by  S.  R.  Kent,  General  Manager  of  the 
Department  of  Distribution  The  ."ountry 
embraces  three  sales  divisions,  each  In 
charge  of  a  Divisional  Sales  Manager  with 
headquarters  at .  the  home  office  in  New 
York,  and  each  having  jurisdiction  over 
the  District  Managers  in  their  divisions, 
who  in  turn  are  in  charge  of  the  several 
exchanges  in  their  districts. 

John  McCormack's  Parents  to 
See  Meighan  Film  on  Christmas 
Over  in  Dublin  on  Christmas  Day  there 

is  going-  to  be  one  family,  with  a  few  neigh- 
bors, perhaps,  who  arc  to  have  a  Christinas 

unlike  any  they  ever  have  had  before.'  It 
is  going  to  be  a  Christmas  with  an  enter- 

tainment thoughtfully  provided  for  them  by 
a  son  on  this  side  of  the  ocean  and  a  close 
friend  of  that  son. 

The  name  of  the  son  is  John  McCormack 
— ho  who  put  "Mother  Machree"  in  the 
hall  of  fame  (who  introduced  "  Maeushla  -  1 to  the  masses  and  who  often  responds  to 

encores  with  "At  Dawning." McCormack  and  Thomas  Meighan,  the 
star  of  Paramount  pictures,  are  great 
friends.  Meighan  had  an  inspiration.  With 
the  assistance  of  his  director.  Alfred  K. 
Green,  one  of  the  sets  of  the  picture  was 

arranged  for  an  impromptu  act.  "McCor- mack was  lured  before  the  camera.  An 
entire  reel  was  "shot,"  showing  McCor- 

mack as  if  ho  hail  boon  in  his  own  living- 
room.  •    '  . "  <>' Then  Meighan  enlisted  the  co-operation  of 

Paramount's  Publicity  Machine 
Many  Angles  Utilized  in  Keeping  Pic- 

tures and  Film  Folk  Before  Public 
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Sees  "39"  As  Boon  To  Foreign  Trade Announcement  Will  Be  Received  with 

Great  Interest  Abroad,  Declares  Shauer 
That  no  announcement  in  the  motion 

picture  trade  throughout  the  world  will  be 
received  with  greater  interest  than  that 
given  Mr.  Lasky's  production  program  for 
the  remainder  of  the  year  1922-23,  is  the 
opinion  of  Emil  E.  Shauer,  assistant  treas- 

urer and  director  of  the  foreign  depart- 
ment of  the  Famous  Players-Lasky  Corpor- 

ation, in  discussing  plans  for  world  distri- 
bution of  The  Super  Thirty-Nine. 

"Although  it  will  be  several  months  be- 
fore these  forthcoming  Paramount  specials 

will  be  available  for  foreign  distribution," 
said  Mr.  Shauer,  "we  are  finding  every- where throughout  the  world  a  constantly 
increasing  Interest  in  the  future  production 
plans  for  Paramount  pictures. 

"The  foreign  exhibitor  is  becoming  more 
and  more  keenly  alive  to  the  development 
of  the  motion  picture  industry  in  this 
country,  and  announcements  of  the  sort 
made  by  Mr.  Lasky  at  the  Los  Angeles  Par- 

amount convention  will  be  received  with 
particular  gratification  the  world  over. 
Perhaps  the  most  interesting  feature  of 
this  announcement  is  the  action  of  the 
production  department  ip.  continuing  the 
policy  of  producing  the  highest  grade  su- 

per-specials. A  number  of  the  group  of 
forty-one  specials  have  been  released  in 
various  parts  of  the  world  in  the  last  few 
months  and  have  met  with  the  most  en- 

thusiastic receptions  everywhere. 
"Perhaps  the  most  striking  development 

in  the  foreign  field  during  the  last  year  has 
been  the  conversion  of  the  leading  exhibi- 

tors to  the  policy  of  screening  special  pro- 
ductions of  the  highest  calibre.  These  ex- 

hibitors are  learning,  as  has  been  the  case 
in  this  country,  that  their  patrons  want 
nothing  but  the  best  in  motion  picture  en- 

tertainment. For  this  reason  the  foreign 
department  welcomes  the  opportunity  to 
distribute  through  its  own  offices  and 
through  leading  distributors  elsewhere  the 
splendid  list  of  thirty-nine  Paramount  pic- 

tures promised  by  Mr.  Lasky  for  the  com- 
ing six  months. 

"During  the  past  twelve  months  the 
foreign  department  has  taken  particular 
pains  to  enlarge  its  distributing  facilities 
throughout  the  world  to  obtain  the  proper 
presentation  of  such  great  Paramount 
specials  as  'Blood  and  Sand.'  'T„  Have  a  ,fl 
To  Hold,'  'Manslaughter,'  'While  Satan 
Sleeps,'  'The  Old  Homestead,'  'The  Impos- 

sible Mrs.  Bellew,'  'Clarence,'  'Kick-In,' 
'The  World's  Applause'  and  others  of  the 
superb  forty-one.  This  policy  will  be  con- 

tinued during  the  coming  year. 
"In  France  branch  offices  have  been 

opened  in  Lille,  Toulouse,  Bordeaux,  Strass- 
burg,  Marseilles,  Lyon  and  Nancy,  and  the 
same  organization  is  distributing  Para- 

mount pictures  from  recently  opened  of- 
fices at  Brussels,  in  Belgium;  Basle,  Swit- 

zerland; Algiers,  Algeria;  Cairo,  Egypt,  and 
Constantinople,  Turkey,  with  Adolphe  Osso 
of  Paris  in  charge.  In  Denmark,  Norway 
and  Sweden  arrangements  were  com- 

pleted for  the  distribution  of  Paramount 
pictures  through  offices  operated  by  Carl 
York  and  Walter  LeMat  in  Copenhagen, 
Christiania  and  Stockholm.  Ingvald  C.  Oes 
is  Paramount's  representative  in  these  of- fices. 

"On  the  other  side  of  the  world  it  has 
become  necessary  for  the  Famous-Lasky 
Film  Service,  Ltd.,  of  which  John  W. 
Hicks,  Jr.,  is  managing  director,  to  open 
exchanges  at  Singapore,  Straits  Settle- 

ments, and  Batavia,  Java,  to  take  care  of 
the  increased  demands  for  Paramount  pic- 

tures. Recently  offices  were  opened  in 
Tokyo,  Japan,  under  the  management  of 
Tom  D.  Cochrane. 

EMIL  E.  SHAUER 

"In  Great  Britain  arrangements  have 
been  completed  by  John  Cecil  Graham, 
Managing  Director  of  Famous  Players  Film 
Company,  Ltd.,  for  the  immediate  release 
of  four  Paramount  specials,  'Saturday 
Night,'  'Bought  and  Paid  For,'  'The  Young 
Diana,'  and  'The  Good  Provider.'  This 
policy  has  met  with  an  enthusiastic  recep- 

Paramount's  Division  of  Exploitation, under  the  direction  of  Claud  Saunders, 

points  to  the  fact  that  its  slogan,  "It  Has 
Been  Done,"  has  been  lived  up  to  in  con- 

nection with  "The  Famous  Forty-One."  Its record  of  performance  therefore  is  cited  as 
embodying  the  strongest  assurance  to  ex- 

hibitors that  they  may  expect  the  same 
kind  of  co-operation  on  "The  Super  Thirty- 

Nine." 

No  story  of  "The  Famous  Forty-One"  Is complete  without  at  least  a  brief  story  of 
the  activities  of  this  department  which 
maintains  a  staff  of  thirty  trained  show- 

men scattered  throughout  the  country.  The 
duty  of  these  men  is  to  see  that  the  ex- 

hibitor takes  in  as  much  as  possible  on 
his  Paramount  productions. 

For  "Her  Gilded  Cage,"  the  exploiteers 
developed  a  cheap  and  inexpensive  lathe 
work  which  transformed  lobby  fronts  at 
little  cost.  This  novel  flash  worked  per- 

fectly everywhere  the  picture  played. 
For  "Nice  People,"  the  exploiteers  sold 

the  title  to  merchants  of  the  town  on  the 
angle  that  "  'Nice  People'  trade  at  this 
store,"  and  secured  page  after  page  of 
solid  advertising  at  no  cost  to  the  theatre. 
"Nice  People"  has  probably  the  largest 
double-track  record  of  any  picture  ever 
exhibited. 
For  "Blood  and  Sand,"  the  exploiteers 

developed  a  fake  bull-fight  gag  that  set 
every  town  on  its  ears.  This  was  Just  one 
of  hundreds  of  stunts  that  put  this  picture 
over  to  some  of  the  biggest  receipts  in  *he 
history  of  filmdom. 

For  "Manslaughter,"  a  safety-first  tie-ap 
was  arranged  which  secured  a  civic  back- 

tion  on  the  part  of  the  film  trade  and  the 
public,  as  it  foreshadows  the  coming  of  the 
day  when  the  British  release  schedule  will 
be  brought  down  to  within  six  or  eight 
months  of  the  American  schedule." 

New  Meighan  Film 

To  Have  Premiere  At 

Governors'  Conference 
Thomas  Meighan's  newest  Paramount 

picture,  "Back  Home  and  Broke,"  is  to 
have  its  premiere  on  the  night  of  Decem- 

ber 15  at  the  Governors'  Conference,  White 
Sulphur  Springs,  where  the  executive 
heads  of  every  State  in  the  Union  will  be 

gathered. The  showing  of  the  picture  was  ar- 
ranged by  Mr.  Meighan  and  Governor  Mor- 

gan of  West  Virginia,  who  is  acting  as  host 
to  the  governors.  Dr.  Hugo  Riesenfeld, 
director  of  the  Rivoli  and  Rialto  Theatres, 
is  completing  the  program  and  will  accom- 

pany the  party  to  conduct  an  orchestra  of 
fifteen  musicians  which  is  being  taken 
from  New  York. 

George  Ade,  who  wrote  "Back  Home 
and  Broke"  especially  for  Mr.  Meighan,  Al- fred E.  Green,  who  directed  the  picture, 
and  Charles  E.  McCarthy,  Publicity  Man- 

ager of  Famous  Players-Lasky,  will  also 
make  the  trip  to  White  Sulphur  Springs. 

This  unusual  premiere  for  the  picture  is 
a  result  of  Mr.  Meighan's  visit  to  the 
Springs  immediately  after  he  had  complet- 

ed his  work  in  the  leading  role  at  the  Long 
Island  studio.  Governor  Morgan  fell  in 
with  the  idea  enthusiastically  and  permis- 

sion was  obtained  by  telegraph  from 
Adolph  Zukor,  who  is  now  on  the  West Coast. 

ing  for  the  theatres,  choice  locations  for 
billing,  free  newspaper  publicity  and  ad- 

vertising and  word-of-mouth  advertising  at 
practically  no  additional  cost.  The  sound- 

ness of  the  exploiteers'  work  is  best  dem- 
onstrated by  the  fact  that  the  federal  po- 

lice of  Washington,  D.  C,  backed  "Man- 
slaughter," the  first  Government  co-opera- tion in  the  history  of  the  national  capital. 

Just  before  they  had  refused  to  co-operate with  two  other  pictures. 
For  "The  Old  Homestead,"  the  exploita- 

tion men  worked  up  teasers  and  a  system 
of  co-operation  which  culminated  In  a  real 
estate  agency  in  St.  Louis  spending  $3,600 
to  put  the  picture  before  the  public.  Many 
other  campaigns  were  executed  by  the  ex- 

ploiteers which  insured  a  healthy  box-of« flee. 
This  is  only  to  mention  work  on  five  of 

the  "41."  Other  campaigns  fully  described 
in  the  trade  papers  have  boosted  receipts 

on  every  one  of  the  pictures.  For  "The 
Loves  of  Pharaoh,"  the  exploitation  men 
combatted  the  prejudice  against  costume 
pictures,  and  showed  conclusively  anybody 
will  enjoy  an  historical  production,  and 
that  such  a  picture  will  get  many  people 

into  the  theatre  who  wouldn't  come  other- wise. 

The  Division  of  Exploitation,  under  the 
direction  of  Claud  Saunders,  knows  where 
it  is  "at"  on  the  new  "39."  However,  it  is 
not  the  policy  of  the  department  to  send 
exhibitors  on  a  wild  goose  chase.  The 
stunts  will  be  put  into  actual  operation 
and  if  they  are  good  the  exhibitors  will  be 
informed  through  the  columns  of  the  trade 
papers  and  in  The  Paramount  Exploiteer. 

Exploitation  Division  Is  "Set" Maintains  Staff  of  Thirty  Scattered 
Trained  Men  Throughout  the  Country 
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Paramount  supplies  the  following  details 
about  "The  Super  Thirty-Nine":  — For  the  amount  of  expenditure  involved 
in  a  successful  endeavor  to  make  one  of 
the  great  classics  of  the  screen,  for  the 
number  of  people  employed  steadily  from 
The  start  to  the  finish  of  the  picture,  for 
the  difficulties  encountered  and  overcome 
and  for  the  mighty  theme  of  the  story,  this 
James  Cruze  production  exceeds  anything 
ever  before  attempted  by  the  Paramount 
producing  organization. 
The  picturization  of  Emerson  Hough's story  of  ihe  conquest  of  the  West  was 

made  in  Nevada  and  Utah.  Hundreds  of 
people  were  transported  to  the  Baker  ranch 
in  Nevada,  consisting  of  200,000  acres.  The 
whole  West  was  combed  for  every  avail- 

able prairie  schooner  still  in  existence, 
and  nearly  two  hundred  of  them  were 
procured.  Their  transportation,  along  with 
that  of  the  rest  of  the  vast  amount  of 
equipment,  required  thirty  special  trains. 
A  thousand  Indians  were  rounded  up  for 
the  staging  of  the  most  realistic  Indian 
battle  scenes  ever  filmed,  and  special  per- 

mission was  given  for  the  staging  of  a  real 
buffalo  hunt,  in  which  the  great  herd  on 
Antelope  Island,  in  Great  Salt  Lake — the 
largest  herd  in  existence — was  used. 

No  printed  page  is  sufficient  to  present 
an  adequate  description  of  the  magnitude 
of  this  picture,  with  the  vast  Western 
plains  as  the  background  for  its  thousands 
of  people,  600  oxen,  1..000  horses  and  500 
buffaloes — produced  without  stint  by  the 
man  who  made  "The  Old  Homestead."  It 
is  a  picture  of  great  historic  importance, 
presenting  a  cast  including  Lois  Wilson,  J. 
Warren  Kerrigan,  Alan  Hale,  Charles  Ogle, 
Ethel  Wales,  Ernest  Torrence,  Tully  Mar- 

shall, Guy  Oliver  and  John  Fox.  The 
scenario  was  written  by  Jack  Cunningham. 

"Adam's  Rib" 
Those  who  argue  that  there  is  nothing 

new  in  the  photoplay  are  due  for  a  sur- 
prise when  they  see  Cecil  B.  DeMille's  pro- 

duction, "Adam's  Rib,"  which  is  another 
original  sTory  by  Mr.  DeMille's  talented scenario  writer,  Jeanie  Macpherson. 

This  romance  is  played  out,  for  the  most 
part,  against  a  strange  setting  of  skeletons 
of  animals  that  lived  somewhere  around 
fourteen  million  years  ago — probably  the 
most  unique  setting  yet  used  in  a  motion 
picture.  These  reconstructed  prehistoric 
monsters  are  exact  copies  of  those  treas- 

ured in  the  American  Museum  of  Natural 
History  and  the  Smithsonian  Institution. 
In  connection  with  these  curiosities  Mr. 
DeMille  has  gone  back  further  than  ever  be- 

fore in  the  making  of  scenes  which  repre- 
sent how  people  lived,  or  might  have  lived, 

in  the  days  before  history  dawned. 
"Adam's  'Rib"  carries  over  the  interest 

started  in  the  modern  girl  by  "Manslaugh- 
ter" by  giving  the  other  side  of  the  case — 

in  other  words,  setting  her  forth  In  her 
best  light.  Thus,  Mr.  DeMille  is  answering 
one  successful  and  sensational  picture  with 
another,  just  as  he  answered  "Don't 
Change  Your  Husband"  with  "Why  Change 
Your  Wife?"  Milton  Sills,  Elliott  Dexter, 
Theodore  Kosloff,  Anna  Q.  Nilsson  and 
Pauline  Garon  are  the  principals  in  a  won- 

derful cast. 

"Hollywood" 
Here  is  a  picture!  And  something 

unique  in  the  realm  of  the  cinema.  When 
Frank  Condon  submitted  to  Jesse  L.  Lasky 
the  script  of  his  novelette,  "Hollywood, 
and  the  Only  Child.'v  Mr.  Lasky  was 
amazed  by  Its  novelty,  charmed  by  Its 
story  and  enthused  in  the  contemplation 
of  its  wonderful  possibilities. 

CECIL  B.  DE  MILLE 
Director  General 

Ask  any  motion  picture  fan  which  she 
would  rather  see,  Hollywood  or  new  York, 

and  the  answer  will  be,  "Hollywood,  if  I 
can  see  everything  and  everybody  when  I 

get  there."  And  "Hollywood,"  directed  by 
James  Cruze,  shows  "everything  and  every- 

body." 

But  make  no  mistake.  "Hollywood" carries  with  it  no  propaganda,  no  expose 
of  the  secrets  of  picture-making.  It  is  not 
a  moving  picture  tour  of  Hollywood.  It  is 
a  real,  fast-moving  story,  a  human  love  ro- 

mance of  a  girl  who  wanted  to  get  into 
the  movies— and  doesn't  succeed.  The 
heroine  is  the  counterpart  of  a  million 
American  girls,  with  a  consuming  ambition 
to  act  in  moving  pictures.  Like  so  many 
others  she  thinks  her  beauty  will  prove  to 
be  the  open  sesame,  but  oddly  enough, 
even  her  old-fashioned  father,  her  maiden 
aunts,  her  sweetheart  and  finally  her  own 
twin  children  "beat  her  to  it."  And  run- 

ning through  the  plot  are  melodrama,  love, 
mystery  and  humor,  all  in  abundance. 
And  the  cast — Cecil  B.  DeMille  has  a 

prominent  part — the  first  instance  on  rec- 
ord of  a  big  director  playing  a  role  in  the 

production  of  another  director.  Along  with 
him  is  featured  an  array  of  stars  The  list 
includes  Pola  Negri,  Gloria  Swanson, 
Thomas  Meighan,  Wallace  Reid,  Bebe 
Daniels,  Agnes  Ayres,  Jack  Holt,  Betty 
Compson.  May  McAvoy,  Leatrice  Joy,  Lila 
Lee,  Theodore  Roberts,  Conrad  Nagel,  Lois 
Wilson,  Theodore  Kosloff,  George  Fawcett, 
Charles  Ogle,  Walter  Hiers,  Jacqueline  Lo- 

gan and  others. 

"Bella  Donna" 

Pola  Negri,  George  Fitzmaurice,  "Bella 
Donna" — here,  indeed,  Is  a  combination. 
"Bella  Donna"  is  the  role  chosen  for  the 
first  appearance  of  the  Polish  star  of  ".Pas- 

sion" and  "Gypsy  Blood"  in  an  Amerioan- 
made  picture! 
The  author  of  "The  Garden  of  Allah" 

wrote  this  novel  of  Egypt  in  1909.  Drama- 
tized by  Bernard  Fagan,  it  was  produced 

by  Charles  Frohman  in  1912-1913  with  Alia 
Nazimova  in  the  title  role  and  created  a 
sensation. 

In  support  of  the  star,  Conway  Tearle 
plays  Baroudi,  the  Arab,  and  Conrad  Nagel 
the  husband.  Claude  King  is  cast  as  the 
physician-friend,  and  Macey  Harlam  has  a 
heavy  role.  Duida  Bergere  wrote  the 
scenario  and  Mr.  Fitzmaurice  directed. 

"When  Knighthood  Was  in  Flower" 
To  this  superb  production  from  the 

studios  of  the  Cosmopolitan  Corporation  is 
accorded  the  honor  of  first  place  on  Para- 
mount's  February  schedule,  introducing 
"The  Super  Thirty-Nine"  to  the  public.  On 
this  picture  Cosmopolitan  spent  more  than 
a  million  and  a  quarter  dollars — and  it looks  it. 

The  success  scored  by  George  Fitzmaur- 
ice's  "To  Have  and  To  Hold"  and  other  re- 

cent productions  of  similar  type  has  proved 
once  and  for  all  that  the  public  is  educated 
to  the  costume  picture  and  will  flock  to  it 
if  it  is  something  more  than  a  spectacle,  as 
most  costume  pictures  of  the  past  have 
been.  The  business  that  the  picture  has 
been  doing  at  the  Criterion  Theatre  in 
New  York  and  in  several  other  leading 
cities  where  it  has  been  playing  long  runs 
proves  it  one  of  the  greatest  of  costume 

pictures. It's  a  great  story;  this  romantic  novel  by 
Charles  Major  of  the  period  of  King  Henry 
VIII,  and  Miss  Davies,  under  the  able  di- 

rection of  Robert  G.  Vignola,  rises  to 
dramatic  heights  she  has  never  before  at- 

tained. The  sets  were  designed  by  Joseph 
Urban.  The  picture  was  six  months  in  the 
making  and  presents  3,000  actors,  genuine 
antique  armor  and  rare  tapestries,  cos-, 
tumes,  furniture  and  paintings. 

In  the  supporting  cast  are  Forrest  Stan- 
ley, Lyn  Harding,  Perdo  de  Cordoba,  Ruth 

Shepley,  Ernest  Glendinning,  Charles  Ger- 
ra-rd,  Macey  Harlam  and  George  Nash. 

"The  Ne'er-Do-Well" 
Alfred  E.  Green,  who  has  made  all  of 

Meighan's  lecent  Paramount  pictures,  in- 
cluding "The  Bachelor  Daddy,"  "Our  Lead- 

ing Citizen"  and  "Back  Home  and  Broke,"-: is  the  director,  while  Tom  J.  Geraghty, 
Paramount's  supervisor  of  production  at 
the  Long  Island  studio,  adapted  the  story 
for  the  screen. 

"The  Ne'er-Do-Well"  is  a  story  of  regen- 
eration, a  theme  which  invariably  means 

success  at  the  box-office.  A  young  fellow 
who  is  more  or  less  notorious  for  the 
scrapes  he  has  got  himself  into  and  who 
has  come  to  be  regarded  by  his  father  as  a 
ne'er-do-well,  is  drugged  by  a  bunch  of  rol- 

licking friends  and  wakes  up  to  find  him- 
self on  board  a  ship  bound  for  Panama, 

without  a  cent.  To  make  matters  worse, 
he  is  suspected  of  a  crime  which  he  did 
not  commit,  so  when  he  arrives  in  Central 
America  he  is  refused  aid  from  his  father. 
There  he  falls  under  the  influence  of  an 
adventurous  woman  and  everything  seems 
to  conspire  against  his  reform. 

Director  Green  is  taking  the  entire  com- 
pany, which  includes  Lila  Lee,  John  Mil- 

tern  and  Laurance  Wheat,  to  Panama, 
there  to  film  all  the  scenes  right  where 
the  author  laid  them. 

i  

George  Melford's  "Java  Head" 
"Java    Head,"    adapted    by  Waldemar Young  from  the  story  by  Joseph  Herge-; 

sheimer,  author  of  "Tol'able  David,"  is  de- 
scribed as  one  of  Paramount's  biggest  pic- tures of  the  season. 

The  story  is  laid  back  in  1850,  with  the  ] 
quaint  old  city  of  Salem, .  Mass.,  as  the ' chief  locale.  The  action,  however,  carries 
half  way  'round  the  world,  for  it  was  in China,  whence  he  had  gone  on  a  sailing 
ship,  that  Gerrit  Ammidon,  Salem  ship- 

master, met  and  married  his  pretty  Chin- 
ese wife,  who  was  destined  to  lead  such  a 

stormy  existence  back  in  the  old  New  Eng- land town. 
To  make  this  picture  Mr.  Melford 

brought  his  entire  producing  unit  from  the 
West  Coast  to  the  Long  Island  studio,  and 

(Continued  on  Page  1S9) 



Stars  of  "The  Super  Thirty-Nine" 
1 — Alice  Brady.    2 — Marion  Davies.     3 — Betty  Compson.  4 — Dorothy  Dalton.     5 — Gloria  Swanson.     6 — 
Bebe  Daniels.    7 — May  McAvoy.    8 — Mary  Miles  Minter.    9 — Agnes  Ayres.    10 — Pola  Negri.    11 — Jack  Holt. 

12 — Wallace  Reid.    13 — Thomas  Meighan.  14 — Bert  Lytell.     15 — Walter  Hiers. 
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m  order  to  get  true  atmosphere  he  took  his 
company  up  to  Salem,  where  all  the  ex- 

terior scenes  were  made,  chiefly  in  the 
shipping  district  which  was  once  ona  of 
the  greatest  centers  of  commerce  in 
America.  Back  at  the  studio  some  won- 

derful sets  had  been  erected  and  there  the 
picture  was  brought  to  completion. 

The  cast  chosen  for  this  production  is 
one  of  the  greatest  ever  assembled  under 
the  Paramount  banner.  Here  are  some  of 
the  members:  Leatrice  Joy,  Jacqueline  Lo- 

gan, Raymond  Hatton,  George  Fawcett, 
Albert  Roscoe,  Arthur  Hull  and  Rose  Tap- 
ley. 

"Grumpy" 
William  de  Mille  has  become  famous 

during  the  past  few  years  for  his  transla- 
tion of  stage  plays  to  the  screen.  Witness: 

"Miss  Lulu  Bett,"  "Bought  and  Paid  For," 
"Nice  People,"  and  "Clarence,"  among 
others.  Now  he  has  essayed  "Grumpy," 
the  wonderful  play  by  Horace  Hodges  and 
T.  W.  Percyval,  which  provided  one  of 
the  greatest  character  studies  in  the  his- 

tory of  the  modern  stage. 
Clara  Beranger,  who  has  written  the 

scenarios  of  nearly  all  the  recent  William 
de  Mille  pictures,  wrote  the  adaptation  of 
this  play.  The  story  is  more  than  thrill- 

ing, involving  an  attempted  diamond  rob- 
bery, and  through  it  all  runs  a  thread  of 

romance. 

"Grumpy"  was  first  presented  at  the 
Theatre  Royal  in  Glasgow  in  September, 
1919.  Later  that  same  season  it  opened 
at  Wallack's  in  New  York,  where  It  ran for  180  performances.  All  the  next  season 
it  ran  in  London  and  in  1915-16  It  was 
brought  back  to  New  York  for  a  return 
engagement.  Throughout  the  two  runs  in 
New  York  and  the  one  in  London,  the 
ouaint  title  character  around  which  the 
play  is  built  was  played  by  Cyril  Maude. 
"Grumpy"  is  declared  to  be  made  to  or- 

der for  Theodore  Roberts,  even  more  so 
than  was  the  role  of  Uncle  Josh  in  "The 
Old  Homestead."  Featured  with  him  will 
be  May  McAvoy,  with  Conrad  Nagel  play- 

ing opposite. 

"The  Glimpses  of  the  Moon" 
Paramount  was  extremely  fortunate  in 

securing  for  picturizatirm  Edith  Wharton's 
great  novel,  "The  Glimpses  of  the  Moon," 
for  with  the  publicalion  of  the  first  In- 

stallment of  the  story  in  Pictorial  Review- 
last  May,  its  photoplay  possibilities  were 
apparent.  Running  serially  through  the 
August  number,  the  story  was  published 
bv  D.  Appleton  &  Co.,  simultaneously  with 
the  last  installment,  and  has  topped  tne 
best  sellers  of  fiction  every  month  since. 

The  plot  is  quite  unique.  The  heroine, 
luxury-loving  and  dependent  entirely  upon 
her  rich  friends,  and  the  hero,  a  poor  but 
socially  ambitious  writer  marry  with  the 
understanding  that  should  an  opportunitv 
present  itself  to  either  one  to  better  him- 

self financially  and  socially,  the  other  will 
not  stand  in  the  way. 

Allan  Dwan,  who  now  perches  on  the 
ton  of  the  directorial  ladder  by  reason  of 
his  production  of  "Robin  Hood,"  starring Douglas  Fairbanks,  was  engaged  to  direct, 
and  Bebe  Daniels  was  chosen  to  play  the 
l^adin0-  ro^e.  Opposite  her  \is  David  Pow- 

ell, while  Nita  Naldi  is  seen  5n  a  vampire 
ro'e.  Rubve  De  Remer  and  Maurice  Cos- 
tello  are  also  in  the  cast.  The  ptcun« 
breathes  luxury  and  wealth. 

  (Continued  from  Page  187)   

"Bluebeard's  Eighth  Wife" 
This  Sam  Wood  production  is  made  from 

a  scenario  by  Monte  M.  Katterjohn,  based 

upon  Charlton  Andrews'  adaptation  of  the 
famous  French  comedy  by  Alfred  Savoir. 
A  year  ago  the  play  was  presented  at  the 
Ritz  Theatre,  New  York,  with  Ina  Claire  as 
the  star. 

This  "Bluebeard"  is  a  modern  American 
millionaire  who  has  gone  to  Biarritz  to 
wed  a  famous  French  singer.  He  has  been 
married  before  no  fewer  than  seven  times, 
his  first  wife  having  died  and  he  having 
divorced  all  of  the  other  six.  But  he 
meets  another  young  French  girl,  becomes 
infatuated  with  her  beauty  and  decides  to 
marry  her  rather  than  the  gui  to  whom 
he  is  engaged.  His  attentions  are  not  wel- 

comed by  the  young  woman,  but  her  father 
and  sister,  learning  of  his  immense  wealth 
and  the  fact  that  he  always  settles  200,000 
francs  a  year  on  his  wives,  make  arrange- 

ments for  the  marriage,  which  eventually 
is  consummated. 

As  in  the  case  of  the  former  wives,  the 
milliona're  tires  of  this  one  and  seeks  to 
divorce  her,  but  she,  even  though  she  is 
not  in  love  with  him,  decides  obstinately 
to  hold  him — and  does,  by  the  most  amaz- 

ing stratagems  imaginable. 

"The  Rustle  of  Silk" 
This  is  a  George  Fitzmaurice  production. 

Cosmo  Hamilton  wrote  it  and  Ouida  Ber- 
gere  adapted  it. 

It  is  a  tale  of  a  poor  young  English  girl 
who  falls  in  love  with  a  famous  statesman 
at  first  sight.  His  station  in  Ife  being  far 
above  her  own,  she  secures  employment 
in  his  household  as  lady's  maid  to  his  wife, in  order  to  be  near  him.  Spurning  the  love 
of  a  worthy  young  man  of  her  own  circle, 
she  resolves  to  win  the  object  of  her  ad- 

miration. She  dons  one  of  the  gowns  of 
her  mistress  and  goes  to  the  Savoy,  where 
she  knows  he  is  to  dine,  and  there,  through 
a  ruse,  secures  an  introduction  to  htm. 
She  continues  her  masquerading  ana  at 
last  succeeds  in  winning  his  attention  and 
later  his  love.  His  wife  discovers  whflt  is 
going  on  and  the  triangular  situation  de- 
ve'ops  most  interestingly. 

Mr.  Fitzmaurice  has  directed  both  Miss 
Compson  and  Conway  Tearle,  the  featured 
players,  before,  with  great  success,  tl?e 
former  in  "To  Have  and  To  Hold,"  and 
"Kick  In"  and  the  latter  in  support  of 
Pola  Negri  in  "Bella  Donna." 

"Children  of  Jazz" 
This  is  a  story  by  Harold  Brighouse, 

bearing  a  title  that  in  itself  is  enough  to 
bring  peopie  to  the  box-office  in  droves, 
Paramount  believes.  Moreover,  it  is  the 
first  Paramount  picture  to  be  released  as 
an  Alfred  E.  Green  production.  Mr.  Green 
has  come  rapidly  to  the  front  since  he  be- 

came a  Paramount  director.  His  first  pic- 
ture. "The  Bachelor  Daddy,"  starring 

Thomas  Meighan,  was  classed  among  the 
best  of  the  past  year.  Since  then  he  has 
come  through  with  three  more — all  with 
Meighan  as  star — "Our  Leading  C'tizen," 
"The  Man  Who  Saw  Tomorrow"  and  "Back 
Home  and  Broke." In  this  comedy,  the  lives  of  the  present 
vounger  generation  and  those  of  the  pre- 

ceding one  are  vividly  contrasted  when  the 
children  of  jazz;  some  oddly  mixed  young 
connles  typical  of  the  jazz-mad  age,  are 
cast  up  on  an  island  where  a  ceremonious 
old  gentleman  is  living  aione  m  the  mf  *- ories  of  the  past. 

In  the  cast  are  Nita  Naldi.  Jacqueline 
Logan,  Conrad  Nagel  and  Robert  Cain. 

"Dark  Secrets" 
After  an  absence  of  many  months,  Doro- 

thy Dalton  returns  to  the  Paramount 
schedule  in  "Dark  Secrets." Edmund  Goulding,  talented  not  only  as 
an  actor  and  director,  but  also  as  an  au- 

thor, wrote  the  story  of  "Dark  Secrets"  and 
Victor  Fleming  directed.  The  action  car- 

ries the  spectator  from  a  magnificent  Long 
Island  estate  to  London  and  then  to  Cairo. 
A  thrilling  feature  of  the  picture  is  a  bat- 

tle between  Miss  Dalton  and  an  untamable 
Arabian  horse,  which  throws  her  and 
makes  her  a  hopeless  cripple,  it  seems. 
Robert  Ellis  is  leading  man  and  Jose  Ru- 

ben shines  in  the  supporting  cast. 

"My  American  Wife" This  is  another  of  the  Sam  Wood  pro- 
ductions in  which  Miss  Swanson  has  ap- 

peared since  she  was  elevated  to  stardom 
by  Paramount  and  made  her  stellar  debut 
in  "The  Great  Moment."  This  picture  is 
from  an  original  story  by  Hector  Turnbull, 
who  wrote  "The  Cheat,"  and  the  adapta- 

tion was  made  by  Monte  M.  Katterjohn. 
It  is  the  romantic  story  of  a  love  affair 

between  a  rich  young  American  girl  and  a 
young  Spaniard  from  the  Argentine.  There 
are  some  scenes  laid  in  the  Argentine  cap- 

ital and  fans  are  promised  some  of  the  best 
racetrack  and  race  stuff  ever  filmed.  An- 

tonio Moreno,  former  Vitagraph  star,  plays 
opposite  Miss  Swanson  and  Walter  Long  is 
also  in  the  cast. 

"Drums  of  Fate" 
"Drums  of  Fate"  is  said  to  afford  Mary 

Miles  Minter  greater  opportunities  than 
ever  before  to  demonstrate  that  she  is. 
possessed  of  rare  dramatic  ability  as  well 
as  beauty.  It  is  an  adaptation  of  Stephen 
French  Whitman's  novel,  "Sacrifice,"  pub- lished by  D.  Appleton  &  Co.  The  story  is 
described  as  thrilling  in  the  extreme,  the 
locale  being  Portuguese  East  Africa.  M.  B. 
(Lefty)  Flynn,  former  Fox  star,  who  scored 
in  support  of  Dorothy  Dalton  in  "The 
Woman  Who  Walked  Alone,"  is  Miss  Min- 
ter's  leading  man,  while  George  Fawcett, 
Robert  Cain,  Casson  Ferguson  and  Bertram 
Grassby  help  round  out  a  supporting  cast 
which  is  hard  to  beat.  Charles  Maigne directed. 

"Nobody's  Money" 
No  star  in  all  the  Paramount  galaxy  has 

come  forward  faster  than  Jack  Holt,  and 
here  is  a  picture  which  is  bound  to  make 
him  more  secure  than  ever  in  the  hearts  of 
fans.  On  the  legitimate  stage  this  play  by 
William  Le  Baron  had  a  long  run  last 
year  in  New  York,  and  with  its  crook  plot 
and  underlying  comedy  it  has  lent  itself 
admirably  to  picturization.  Yes,  "Nobody's 
Money"  is  a  comedy-drama.  Wallace  Wors- 
iey  was  specially  ensraeed  to  direct  and  a 
fine  cast  was  assembled  for  the  picture. 
Wnnda  Hawley,  star  in  her  own  right, 
plays  opposite  Mr.  Holt,  with  Robert 
Sohable,  Walter  McGrail,  Julia  Faye. 
Charles  French  and  Will  R.  Walling  prom- inent in  the  support. 

"The  White  Flower" 
The  beautiful  scenery  and  romantic  at- 

mosphere of  Hawaii  are  transferred  di- 
rectly to  the  screen  in  "The  Wlr'te 

F'ower."  which  will  be  Bettv  C^mnson's 
first  p'cture  in  the  Super  Thirty-Nine.  It 
is  an  Hawaiian  story,  replete  with  native 
romance  revolving  about  a  half-caste  na- 

tive girl.  Julia  Crawford  Ivers.  known  to 
Mie  picture  public  only  as  a  director  up  to 
five  years  ago,  but  who  since  then  has 
been  a  leading  member  of  the  Paramount 

{Continued  on  Porr  1Q"M  ,^^^^—1 



Scenes  From  Some  of  "The  Su
per  Thirty-Nine" 

1— Marion  Davies  in  "When  Knighthood  Was  in  Flower."  2— Pola  Negri 
 in  "Bella  Donna, 

Compson  in  "The  White  Flower."  4— Dorothy  Dalton    in   "Dark    Secrets."   
  5— "Java  Head. 

Covered  Wagon." 



Scenes  from  Some  of  "The  Super  Thirty-Nine" 
1 — Cecil  B.  De  Mille's  "Adam's  Rib."  2 — Gloria  Swanson  in  "My  American  Wife."  3 — Agnes  Ayres  in 
"Racing  Hearts."  4 — Thomas  Meighan  in  "Back  Home  and  Broke."     5 — Jack  Holt  in  "Nobody's  Money." 

6 — Mary  Miles  Minter  in  "Drums  of  Fate." 
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is  a  story  of  the  South  Seas.  Edward 
Langford  is  Miss  Brady's  leading  man, 
while  the  chief  heavy  role  is  played  by 
Montague  Love.  Other  well-known  people 
in  the  cast  are  Charles  Kent,  George  Ber- 
anger  and  Marguerite  Forrest.  The  pic- 

ture was  made  for  the  most  part  in  Florida. 

"The  Tiger's  Claw" 
This  is  an  original  story  by  Jack  Cun- 

ningham, one  of  the  most  talented  of  the 
Lasky  studio  staff  of  scenario  writers.  Jo- 

seph Henabery  directed  and  the  cast  in- 
cludes Eva  Novak,  leading  woman;  Ber- 

tram Grassby,  George  Periolat,  George 
Field,  Aileen  Pringle,  Evelyn  Selby  and 
others.  Holt  plays  the  part  of  an  engi- 

neer in  the  jungles  of  India  and  eventually 
is  called  upon  to  choose  between  the  love 
of  a  true  white  girl  and  that  of  a  faithless 
native. 

"The  Go-Getter" 

Peter  B.  Kyne,  author  of  "Cappy  Ricks," 
"While  Satan  Sleeps,"  and  "The  Pride  of 
Palomar,"  wrote  this  story,  and  it  is  one 
of  his  best.  Its  theme  is  most  inspiring, 
relating  how  a  certain  man  surmounted 
many  obstacles  and  finally  got  the  thing 
he  was  sent  for.  The  Cosmopolitan  Cor- 

poration has  given  it  a  splendid  production, 
entrusting  the  scenario  to  John  Lynch  and 
the  direction  to  E.  H.  Griffith.  A  fine  cast 
was  chosen,  headed  by  Seena  Owen,  T. 
Roy  Barnes,  Tom  Lewis  and  William  Nor- 
ris,  all  of  whom  are  featured. 

"Prodigal  Daughters" 
Gloria  Swanson  in  the  role  of  a  girl  of 

today  who  has  revolted  against  the  time- 
honored  social  conventions  and  ideals  of 

conduct  governing  the  feminine  sex — that's 
"Prodigal  Daughters,"  a  Sam  Wood  pro- 

duction. The  theme  of  the  novel  by  Jo- 
seph Hocking,  which  was  adapted  by 

Monte  M.  Katterjohn,  is  the  revolt  of  mod 
ern  woman.  Theodore  Roberts  and  Ralph 
Graves  are  in  the  supporting  cast. 

"The  Law  of  the  Lawless" 
This  is  a  story  by  Konrad  Bercovici,  the 

Bohemian  author  whose  writings  are  cre- 
ating a  furore  in  this  country.  "The  Law 

of  the  Lawless"  was  first  published  in 
Pictorial  Review  and  attracted  wide  at- 

tention. The  setting  of  the  story  is  unus- 
ual and  picturesque,  depicting  the  glamor 

and  romance  of  gypsy  life.  The  character 
played  by  Miss  Dalton  is  that  of  a  gypsy 
woman,  as  fearless  as  she  is  beautiful,  who 
recognizes  no  law  save  that  of  her  own  de- 

sire. In  the  chief  roles  supporting  Miss 
Dalton  are  Theodore  Kosloff  and  Charles 
de  Roche,  the  French  screen  star  who  re- 

cently came  to  America  to  appear  in  Para- 
mount pictures.  E.  Lloyd  Sheldon  wrote 

the  scenario  and  Victor  Fleming  directed. 

"You  Can't  Fool  Your  Wife" 
This  is  a  George  Melford  production. 

Waldemar  Young  wrote  the  story,  basing 
it  upon  an  original  by  Hector  Turnbull.  A 
most  elaborate  production  has  been  pro- 

vided for.  Leatrice  Joy,  who  leaped  into 
the  spotlight  of  popularity  with  her  per- 

formance as  Lydia  Thorne  in  "Manslaugh- 
ter"; Nita  Naldi,  the  alluring  Dona  Sol  of 

"Blood  and  Sand,"  and  Lewis  Stone,  one  of 
the  finest  dramatic  actors  on  the  screen, 
are  the  featured  players. 

"Mr.  Billings  Spends  His  Dime" 
With  this  picture  Paramount  introduces  a 

new  star  in  the  person  of  Walter  Hiers,  his 
entrance  into  the  select  circle  being  in  def- 

erence to  numerous  requests  from  exhibitors 
as  well  as  in  recognition  of  his  pronounced 
talent  as  a  comedian.  Dana  Burnet  wrote 
this  story  of  a  necktie  salesman  who  spent, 
his  last  dime  and  then  found  himself  em- 

broiled in  a  life  of  adventure  and  romance. 
The  story  was  published  in  Red  Book.  Al- 

bert Shelby  Le  Vino  wrote  the  scenario  and 
Wallace  Worsley  directed.  Jacqueline  Lo- 

gan is  featured  opposite  Mr.  Hiers  and 
Clarence  Burton,  George  Field  and  Lucien 
Littlefield  are  in  the  cast. 

scenario  staff,  wrote  the  original  story  as 
well  as  the  scenario,  and  then  directed  the 
picture.  She  went  to  Hawaii  for  material 
for  her  story  and  then  took  the  entire  com- 

pany over  there  to  make  the  picture.  Ed- 
mund Lowe,  Edward  Martindel,  Arline 

Pretty,  Sylvia  Ashton  and  Arthur  Hoyt  are 
among  those  who  will  be  seen  in  the  cast. 

"Adam  and  Eva" 
Cosmopolitan  has  made  a  picture  out  of 

this  play  by  Guy  Bolton  and  George  Mid- 
dleton,  which  was  a  big  success  on  the 
New  York  stage  and  found  its  picture 
rights  in  brisk  demand.  Luther  Reed 
wrote  the  scenario  and  Robert  G.  Vignola, 
who  produced  "When  Knighthood  Was  in 
Flower,"  directed.  It  is  the  story  of  a man  who  turned  his  family  over  to  a  young 
go-getter  and  came  back  to  find  them  all 
changed.  Cosmopolitan  has  surrounded 
Miss  Davies  with  a  fine  cast,  including  T. 
Roy  Barnes  and  Tom  Lewis. 

"Racing  Hearts" 
Remember  those  automobile  pictures — 

"Too  Much  Speed,"  "The  Roaring  Road," 
"Excuse  My  Dust,"  "What's  Your  Hurry?" 
"Across  the  Continent,"  etc. — that  Wally 
Reid  made  from  the  stories  of  Byron  Mor- 

gan? Well,  here  you  have  Agnes  Ayres 
risking  her  life  in  just  that  kind  of  a  pic- 

ture by  the  same  author.  Like  the  others, 
it's  a  comedy-drama  with  thrill  following 
thrill  upon  the  automobile  racetrack  and 
boulevard.  Some  famous  drivers  take  part 
in  the  race  which  Agnes  wins  in  a  most 
sensational  finish.  Yes,  Theodore  Roberts, 
with  his  familiar  cigar,  is  here  again  as 
the  father,  with  Richard  Dix  playing  the 
leading  man's  part  and  Robert  Cain  doing 
a  lot  of  dirty  work.  Paul  Powell  directed 
this  one. 

"The  Nth  Commandment" 
This  picture  from  the  Cosmopolitan  stu- 

dios was  made  by  the  same  tiio  that  was 
responsible  for  "Humoresque."  Fannie 
Hurst  wrote  the  story,  Frances  Marion 
wrote  the  scenario  and  Frank  Borzage  di- 

rected it.  Like  all  the  other  stories  by 
Miss  Hurst,  this  one  is  said  to  carry  tre- 

mendous human  appeal.  Three  capable 
young  players  are  featured — Colleen 
Moore,  James  Morrison  and  Eddie  Phil- 
lips. 

"The  Leopardess" 
Henry  Kolker,  producer  of  "Disraeli,"  in which  George  Arliss  was  the  star,  directed 

this  picture  which  is  an  adaptation  of 
Katherine  Newlin  Burt's  novel.  J.  Clark- 
son  Miller  wrote  the  screen  version.  This 

"The  Trail  of  the  Lonesome  Pine" 
Mary  Miles  Minter  is  the  star  of  this 

picture,  which  is  a  screen  version  of  the 
story  of  the  feud  country  by  John  Fox.  Jr. 
The  scenario  is  based  upon  the  stage 
adaptation  bv  Eugene  Walter,  who  wrote 
"Paid  in  Full"  and  "The  Easiest  Way," and  Charles  Mai^ne  is  the  director.  Miss 
Minter,  being  a  Southern  girl,  is  at  home 
in  the  type  of  rugged  role  in  which  this 
picture  presents  her.  The  supporting  cast 
is  heprtfld  by  Antonio  Moreno,  former  Vita- 
grnph  star. 

"Declassee" 
This  is  acknowledged  as  the  greatest 

stage  play  in  which  Ethel  Barrymore  ever 
appeared  and  the  picturization  will  be  made 
by  George  Fitzmaurice  with  Pola  Negri  as 
the  star.  The  play  was  written  by  Zoe 
Akins  and  was  presented  by  Charles  Froh- 
man,  Inc.,  at  the  Empire  Theatre,  New 
York,  in  October,  1919.  It  is  the  story  of 
a  beautiful  and  fascinating  woman  with  a 
lofty  sense  of  justice  and  fair  play  who 
is  divorced  without  just  cause  by  a  brutal 
husband.  The  denouement  is  tragic.  The 
scenario  is  by  Ouida  Bergere. 

SOME  OF  THE  DIRECTORS  OF  "THE  SUPER  THIRTY-NINE" 
From  left  to  right:    Joseph  Henabery,  James  Cruze,  George,  Melford,  Allan  Dwan  and  Victor  Fleming. 
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"Vendetta" 
There  is  no  piece  of  modern  literature 

more  wonderfully  suited  to  the  screen  than 
Marie  Corelli's  famous  novel,  "Vendetta." 
It  is  probably  literally  true  that  millions 
have  read  it,  for  it  is  probably  the  most 
successful  of  all  the  stories  by  the  widely 
read  author  of  ' '  Thclma, "  "  Wormwood, ' ' 
' '  The  Young  Diana ' '  and  ' '  The  Sorrows  of 
Satan."  It  is  the  thrilling  story  of  a  man 
who,  supposed  dead,  returns  with  a  fabulous 
fortune  and  wreaks  vengeance  upon  his  ehi- 
mies.  Cosmopolitan  has  given  it  a  setting, 
fully  worthy  of  the  story,  Frances  Marion 
wrote  the  scenario  and  Alan  Crosland  di- 

rected. Lionel  Barrymore  and  Alma  Eubens 
are  the  featured  players. 

"White  Heat" 
Everybody  who  reads  the  Saturday  Even- 

ing Post  is  familiar  with  the  stories  of  the 
steel  mills  by  R.  G.  Kirk.  The  author 
wrote  this  one  especially  for  Mr.  Meighan 
and  is  the  story  of  a  young  steel  engineer 
who  runs  a  small  steel  plant.  There  are 
scenes  actually  taken  in  the  Pennsylvania 
steel  mills.  Percy  Heath  is  the  scenarist 
and  Alfred  E.  Green  the  director. 

"Contraband" 
There  is  no  present-day  fiction  writer  who 

possesses  more  of  the  human  touch  than 
Clarence  Budington  Kelland,  whose  stories 
appear  in  Eed  Book.  This  one  was  pub- 

lished serially,  starting  in  the  issue  of  May, 
1922,  and  is  the  story  of  a  young  girl, 
charming,  attractive  but  poor,  who  suddenly 
finds  herself,  through  the  death  of  an  uncle, 
owner  of  a  small-town  newspaper.  Agnes 
Ayres  is  the  star.  The  scenario  is  by  Beu- 
lah  Marie  Dix  and  Paul  Powell  is  the  di- 
rector. 

"The  Woman  With  Four  Faces" 
"Setting  a  thief  to  catch  a  thief,"  or  the 

regeneration  of  a  clever  girl  crook  who 
helps  a  young  lawyer  to  bring  to  justice 
seme  powerful  millionaires  who  are  defraud- 

ing the  people  of  their  rights,  is  the  theme 
o'f .  this  story  by  Bayard  Veiller,  author  of 
"Within  the  Law"'  and  "The  Thirteenth 
Chair. ' '  Betty  Compson  has.  the  title  role. 
Among  other  dramatic  scenes  it  offers  the 
unusual  spectacle  of  a  convict  escaping  from 
prison  by  means  of  a  rope  lowered  from  an 
airplane. 

I  "Only  38" 
Here  is  a  comedy.  Elliott  Dexter,  May 

McAvoy,  George  Fawcett  and  Lois  Wilson 
head  the  cast.  Suggested  by  a  story  by 
\\*alter  Pritchard  Eaton,  the  idea  was  dra- 

matized by  A.  E.  Thomas.    The  screen  play 

Releasing  Schedule  for  the 

Super  Thirty-Nine Feb.  5 When   Knighthood    Was  in 
Flower 

5 Dark  Secrets 12 

My  American  Wife 
19 Adam's  Bib 
26 Drums  of  Fate 
26 Nobody's  Money 

Mar.  5 Java  Head 
5 The  White  Flower 

12 Adam  and  Eva 12 

Racing  Hearts 
19 

The  Covered  Wagon 
19 The  Nth  Commandment 
26 The  Ne'er-Do- Well 26 The  Leopardess 

Apr.  2 
Bella  Donna 

9 

Grumpy 

9 The  Go-Getter 
16 You  Can't  Fool  Your  Wife 
16 Prodigal  Daughters 
23 The  Glimpses  of  the  Moon 
30 The  Trail  of  the  Lonesome 

Pine 
30 The  Law  of  the  Lawless 

May  7 
The  Tiger's  Claw 14 Mr.  Billings  Spends  His  Dime 

14 The  Rustle  of  Silk 
21 Declassee 
28 Hollywood 
28 Vendetta 

vv  ill uc  neat 
4 Contraband 

11 The  Woman  With  Four  Faces 
11 Bluebeard's  Eighth  Wife 
18 

Only  38 
25 The  Exciters 

July  2 A  Gentleman  of  Leisure 
9 Children  of  Jazz 

16 Fog  Bound 

23 
The  Snow  Bride 

30 The  Light  to  Leeward 

young  detective.  The  cast  is  a  large  one, 
and  some  of  the  foremost  Paramount  play 
ers  will  be  seen  in  support  of  the  stars. 

is  by  Clara  Beranger.  It  is  all  about  a 
young  widow  of  a  minister,  only  38,  who 
decides  to  ' '  step  out ' '  and  fairly  shocks 
her  own .  grown-up  children.  And  to  cap 
the  climax,  she  falls  in  love.  It  is  a  typi- 

cal William  de  Mille  production. 

"The  Exciters" 
This  adaptation  by  Julia  Crawford  Ivers 

of  the  play  by  Martin  Brown  which  ran  this 
season  at  the  Times  Square  Theatre,  New 
York,  is  best  described  as  a  melodramatic 
comedy.  It  is  a  flapper  story  with  a  new 
twist,  and  Bebe  Daniels  is  cast  as  the  girl 
whose  whole  life  is  spent  in  a  search  for 
excitement.  Bert  Lytell  lends  his  attrac- 

tive personality  in  the  role  of  a  handsome 

"A  Gentleman  of  Leisure" 
The  original  story  of  this  play  which  has 

been  adapted  by  Albert  Shelby  Le  Vino  was 
written  by  P.  G.  Wodehouse  and  was  pub- 

lished in  book  form  under  the  title,  "The 
Intrusions  of  Jimmy."  It  was  subsequently 
dramatized  by  the  author  and  John  Staple- 
ton  and  was  produced  on  the  stage  by  Wil- 

liam A.  Brady  with  Douglas  Fairbanks  in 
the  stellar  role.  It  is  a  rapid-fire  comedy 
about  a  young  man  who  is  hopelessly  afflic- 

ted with  the  "go"  fever.  Fnially,  on  a 
wager,  he  disguises  himself  as  a  burglar  and 
getting  a  real  burglar  to  help  him  finds 
himself  mixed  up  in  a  series  of  funny  situ- 

ations.   The  director  is  Wallace  Worslcy. 

"Fog  Bound" The  story  of  "Fog  Bound"  was  published 
in  the  Argosy-All  Story  Magazine,  Jack 
Bechdolt  being  the  author.  The  scenario 
is  by  E.  Lloyd  Sheldon.  The  role 
which  Miss  Dalton  plays  is  a  pictur- 

esque one,  that  of  a  girl  who  lives  alone on  an  island  out  in  the  straits  that  lead  to 
the  Pacific,  working  a  truck  farm  that  her 
father  has  left  her.  Known  as  an  indepen- 

dent, pugnacious  individual,  she  is  left  alone 
until  one  day  when  her  peace  is  disturbed 
by  the  arrival  of  a  criminal  and  his  pur- 

suers. There  starts  an  interesting  romance. 
This  is  an  Irvin  Willat  production. 

"The  Snow  Bride" 
This  story  of  the  Far  North  was  written 

by  Sonya  Levien  and  Julie  Heme,  of  the 
Paramount  scenario  staff,  and  Miss  Levien 
wrote  the  screen  adaptation.  Miss  Brady 
has  an  emotional  role — that  of  a  fur  trad- 

er's daughter  who  is  forced  by  her  father  to 
marry  against  her  will.  The  thrill  is  fur- nished by  an  avalanche  which  wipes  out 
of  existence  every  building  in  the  little 
camp  and  every  person  except  the  girl  and 
the  man  whom  she  really  loves.  Victor 
Fleming  is  the  director. 

"The  Light  to  Leeward" 
This  story  is  by  the  author  of  ' '  Cappy 

Eicks, ' '  Peter  B.  Kyne,  who  also  wrote 
"The  Pride  of  Palomar"  and  "While  Satan 
Sleeps,"  and  like  "Cappy  Eicks,"  it  is  a 
sea  story.  It  is  a  story  of  shipwrecks  and 
battles  with  the  elements,  in  which  Jack 
Holt,  in  the  he-man  role  of  the  skipper  of  a 
lumber  schooner,  not  only  saves  a  steamer  in 
distress  in  a  Pacific  storm  but  the  life  of 
his  young  wife  as  well.  The  scenario  is  by 
Jack  Cunningham  and  Joseph  Henabery  is 
the  director. 

First  National  is  counting  on  this  Tully 
production  as  one  of  its  most  important 
next  year  releases. 

SOME  OF  THE  DIRECTORS  OF  "THE  SUPER  THIRTY-NINE" 
From  left  to  right:    Sam  Wood,  George  Fitzmaurice,  William  de  Mille,  Alfred  E.  Green  and  Paul  Powell. 



Conquering  the  Woman 

King  Victor  production  starring  Florence  Vidor.  Scenario  by  Frank  Howard  Clark.    Released  by 
Associated  Exhibitors.    Physical  distribution  through  Pathe. 
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Policemen's  Kiddies  See  Barry  Film 
Two  Thousand  of  'Em  Attend  Special  Performance  at 
IS  etc  York  Strand  and  Cheer  Appearance  of  Young  Star 

Over  2000  children  of  members  of  the 
New  York  Police  Department  were  accorded 
an  unusual  reception  this  week  at  a  special 
morning  performance  of  the  Warner  Bro- 

thers' picture,  "Heroes  of  the  Street,"  a 
Harry  Eapf  production  featuring  Wesley 
Barry,  at  the  Strand  Theatre.  A  preview 
presentation  of  the  feature  was  held  at  the 
Knickerbocker  Theatre,  Philadelphia,  on  De- 

cember 9  by  Lou  Berman,  of  the  Indepen- 
dent Film  Corporation,  who  is  handling  the 

Warner  series  of  seven  productions. 
The  youngsters  at  the  Strand  showing 

were  particularly  thrilled  when  Wesley  Bar- 
ry appeared  in  person  to  greet  them.  The 

reception  was  made  possible  through  the 
efforts  of  several  officials  of  the  police  de- 

partment and  Mrs.  Julia  M.  Loft,  honorary 
deputy  commissioner,  who  acted  as  hostess. 
A  special  permit  was  secured  from  the 

police,  and  a  brass  band  composed  of  100 
boys  marched  from  Columbus  Circle  to  the 
Strand,  headed  by  Barry,  who  was  arrayed 
in  the  uniform  of  a  juvenile  policeman.  Be- 

hind this  procession  came  the  Warner  Bro- 
thers' float,  advertising  their  seven  produc- 

tions for  this  season,  carrying  a  special  dis- 
play for  "Heroes  of  the  Street." 

As  Barry  came  to  view  police  caps  were 
distributed  to  the  youngsters  who  cheered 
the  player  for  several  minutes.  Just  before 
the  picture  was  shown  Barry  appeared  on 
the  stage  and  greeted  his  little  friends.  He 
was  followed  by  six  of  the  heroes  of  the 
police  and  fire  department,  who  were  award- 

ed cash  prizes  through  the  courtesy  of  Harry 
M.  Warner. 

At  the  Knickerbocker  Theatre  preview  in 
Philadelphia  were  present  many  of  the  most 
prominent  officials  of  the  city,  several  hun- 

dred members  of  the  police  force,  in  addition 
to  many  theatre  owners.  The  picture  is 
said  to  have  been  received  far  beyond  the 
expectations  of  Mr.  Warner.  While  the 
feature  is  claimed  to  be  the  best  production 
in  the  career  of  Barry,  the  ovation  at  the 
conclusion  of  the  showing  was  in  the  opin- 

ion of  Mr.  Warner  the  most  enthusiastic 
he  has  ever  witnessed. 

Jesse  J,  Goldburg 

Buys  Twelve  Carter 

Tales  from  Garsson 

The  Independent  Pictures  Corporation, 
&  national  state  right  distributing  concern, 
of  which  Jesse  J.  Goldburg  is  general  man- 

ager, has  acquired  the  new  series  of  twelve 
two-reel  Nick  Carter  detective  productions, 
made  by  Murray  W.  Garsson,  Inc. 

The  Independent  Pictures  Corporation's 
first  offering  was  a  series  of  twelve  two- reel  revived  productions  known  as  the 
Favorite  Star  Series  with  old  Biograph 
players.  The  statement  is  made  by  the 
company  that  before  the  end  of  January 
it  will  present  to  the  state  right  market  a 
series  of  twenty-four  feature  productions 
to  be  released  on  a  franchise  basis. 

Independent  has  also  acquired  the  out- 
put of  the  Iroquois  Productions,  the  first 

two  feature$  of  which  have  been  complet- 

ed under  the  direction  of  Carlyle  S.  Flem- 
ing. "We  will  release  no  more  than  fifty- 

two  reel  subjects,  24  of  which  we  have  al- 
ready acquired,"  said  Mr.  Goldburg. Independent  has  taken  enlarged  quarters 

in  the  Loew  State  Theatre  Building  and 
have  moved  from  their  present  temporary 
quarters  at  729  Seventh  avenue. 

Premiere  in  East 

Review  in  West 

for  Warner  Picture 

Warner  Brothers  production  of  F.  Scott 
Fitzgerald's  novel,  "The  Beautiful  and 
Damned,"  with  Marie  Prevost,  was  given  a 
preview  presentation  at  the  Paramount 
Theatre,  Los  Angeles,  on  November  27,  to 
one  of  the  largest  and  most  representative 
audiences  on  the  west  coast.  The  eastern 
premiere  was  held  at  the  Strand  Theatre, 
New  York,  during  the  week  of  December 
10. 

At  the  Los  Angeles  showing  were  pres- 
ent the  members  of  the  cast,  directors, 

authors  and  city  officials. 
For  the  Strand  presentation  in  New 

York,  the  Warner  publicity  department 
materially  aided  the  management  in  put- 

ting over  the  production.  One  of  the  spe- 
cial publicity  stunts  was  the  placing  of 

20,000  four  page  rotogravure  sections  spe- 
cially devised  for  the  picture  in  the  Sun- 

day issue  of  a  New  York  newspaper. 
Window  displays  were  secured  in  many 

of  the  leading  shops  along  Broadway  by 
the  use  of  cut-outs;    door  knob  hangers 

W.  E.  Shallenberger,  President  of  Arrow 
Film  Corporation,  returned  to  New  York 
last  week  for  a  short  visit  to  the  home 

office,  preparatory  to  going  to  the  Coast. 
In  the  period  Dr.  Shallenberger  was  away 

he  closed  deals  in  Pennsylvania,  Ohio, 
Northern  Illinois,  Indiana,  Southern  Illinois 
and  Western  Missouri,  which  were  of  partic- 

ular importance  and  interest  to  the  inde- 
pendent market.  In  Pittsburgh  he  closed 

a  deal  with  the  H.  C.  Simeral  Company,  Inc., 
whereby  that  concern  secured  the  distribu- 

tion rights  for  Western  Pennsylvania  and 
West  Virginia  for  Arrow  special  produc- tions. 

In  Ohio  the  recently  organized  Progress 
Pictures  Company,  of  which  J.  S.  Jossey  is 
President  and  E.  H.  Fielder  vice  president, 
contracted  for  the  greater  portion  of  avail- 

able Arrow  product  for  Ohio. 
In  Chicago  Dr.  Shallenberger  closed  a  deal 

with  Frank  Zambreno,  President  of  Pro- 
gress Pictures  Company,  for  the  distribution 

in  Northern  Illinois  and  Indiana  of  four 
specials.     In   St.   Louis  Dr.  Shallenberger 

were  placed  on  automobiles  and  on  the 
doors  of  office  buildings;  the  Warner  float 
paraded  the  prominent  sections  of  the 
city;  window  cards  were  put  up  all  over 
town;  and  the  billboards  were  covered 
with  unique  twenty-four  sheets. 

Twenty-Two  Buffalo 

Houses  Get  Dates  for 

"Rich  Men's  Wives" 
Sydney  Samson,  manager  of  the  Grand 

and  North  Film  Exchange  in  Buffalo,  now 
the  Bond  Photoplays,  which  holds  the  Al 
Lichtman  franchise  in  Northern  New  York, 
has  closed  an  important  booking  deal  on 
"Rich  Men's  Wives,"  the  first  of  the  Pre- 

ferred releases  through  the  Lichtman  Cor- 

poration. Following  the  success  of  the  picture  at 
the  Lafayette  Square  theatre,  the  follow- 

ing houses  contracted  for  the  picture  and 
further,  gave  immediate  play  dates.  The 
theatres  will  play  the  subject  within  the 
next  sixty  days  and  include  the  Elmwood, 
Victoria,  Criterion,  Central  Park,  Capitol, 
Maxine,  Rivoli,  Plaza,  Ellen  Terry,  Allen- 

dale, Circle,  Jubilee,  Columbia,  New  Ariel, 
Frontier,  Emblem,  Lovejoy,  Broadway, 
Park,  Little  Hippodrome,  Marlowe  and 
Oriole. 

In  Buffalo  film  circles  it  is  said  this  book- 
ing for  one  picture  is  somewhat  unusual. 

Two  Sales  on  "Environment" Two  important  territorial  sales  on  the 
second  Principal  Pictures  Corporation  spe- 

cial, "Environment,"  co-starring  Alice  Lake 
and  Milton  Sills,  were  announced  this  week 
by  Eastern  Manager  Irving  Lesser.  The 
Irving  Cummings  production  has  been  sold 
to  William  Shapiro  of  Franklin  Films  Com- 

pany of  Boston  for  New  England  and  to 
Renown  Pictures  Corporation  of  New  York 
City  for  New  Jersey  and  New  York  State. 

made  a  contract  with  Tom  Leonard,  who 
owns  the  Pioneer  Exchange  there,  distribu- 

ting through  Southern  Illinois  and  Eastern 
Missouri,  whereb}^  Mr.  Leonard  organized 
the  Progress  Pictures  Company,  which  has 
secured  for  that  organization  many  Arrow 

productions. "In  the  three  months  I  spent  visiting 
the  exchange  men  and  exhibitors  throughout 
the  territory,  going  as  far  West  as  Omaha,  I 
found  that  Independent  pictures  were  find- 

ing a  foothold  in  the  better  class  of  thea- 
tres," said  Dr.  Shallenberger.  "The  most 

important  thing  I  observed  was  that  the  in- 
dependent exchange  man  is  being  convinced 

he  has  a  chance  in  this  industry,  that  he  is 
building  and  strengthening  his  organizations 
with  the  intention  of  making  it  his  future 
business  and  his  life  work.  It  seems  to  be 
the  general  opinion  of  theatre  owners  that 
it  is  bad  policy  to  sign  up  with  any  com- 

pany for  its  entire  output,  thus  closing  their 
doors  to  the  better  independently  produced 
and  distributed  pictures  that  are  now  in 
the  field  and  that  are  coming  into  the  mar- 

ket in  ever-increasing  numbers." 

Dr.  Shallenberger  Visits  His  Office 

After  Successful  Three  Months  in  the  Middle  West 
Arrow  Executive  Discusses  Situation  as  He  Sees  It 
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Reviews  of  Independent  Films 

Fitzgerald  Story  Is  of  the  Flapper 

Warners'  "The  Beautiful  and  Damned"  by  Reason  of  Its 
Notable  Comedy  Element  Will  Make  Good  Entertainment 

A  rather  strange  story  is  "The  Beautiful 
and  Damned/'  which  the  firm  of  Warner 
Brothers  has  adapted  from  the  novel  by 
F.  Scott  Fitzgerald  and  which  was  given  its 
first  presentation  at  the  New  York  Strand 
in  the  week  beginning  Dec.  10.  It  is  a  story 
in  which  no  one  of  the  principals  displays 
any  marked  strength  of  character,  unless  it 
be  found  in  the  grandfather.  But  as  it  is 
a  story  of  the  flapper,  of  the  male  as  well 
as  the  female  variety,  it  is  to  be  assumed 
they  were  not  intended  to  have.  And  as 
previous  experience  shows  that  the  crowd 
"falls"  for  flapper  stuff  it  is  to  be  as- 

sumed it  will  likewise  line  up  at  the  box 
office  for  this  example  of  an  after-the-war 
phase. 

A  perfectly  worthless  young  man  marries 
a  perfectly  worthless  young  woman.  We 
are  making  no  reference  to  morals,  for  on 
this  score  the  two  are  above  reproach.  There 
is  no  triangle.  The  grandfather  of  the 
young  man  tires  of  his  shiftlessness  and 
disinherits  him  and  the  father  of  the  girl  is 
badly  bent  financially.  The  grandson  sues 
to  break  the  will  following  his  relative's 
death,  and  when  the  couple  are  at  the  peak 
of  the  troubles  brought  about  by  their  ex- 

travagance and  abstention  from  work  and 
dissipation  on  the  part  of  the  man  the  court 
in  its  wisdom  turns  over  the  fortune  to  the 
grandson,  who  in  the  fadeout  swears  he  will 
be  worthy  of  the  trust.  The  closing  of  the 
picture  is  disappointing. 

That  is  the  man 's  sized  job  faced  by  Di- rector William  A.  Seiter  when  he  selected 
a  cast  to  convert  into  entertainment  the 
adaptation  by  Olga  Printzlau.    Those  who 

A  sure-enough  "movie  story"  is  "Environ- 
ment," and  we  are  saying  that  in  no  at- tempt cheap  or  otherwise  to  take  from  this 

six-reel  production  to  be  distributed  by 
Principal  Pictures  Corporation  anything 
that  belongs  to  it.  For  it  is  a  good  pic- 
ture. 

In  the  first  place,  Harvey  Gates  has 
written  a  story  with  an  abundance  of  ac- 

tion and  one  that  at  times  stirs  and  moves 
even  as  at  other  times  it  thrills.  Irving 
Cummings,  the  producer  and  director,  has 
done  a  good  workmanlike  job — first  in  the 
selection  of  his  cast  and  then  in  the  way 
his  players  perform  their  allotted  tasks. 

Alice  Lake  in  the  role  of  Sally  Dolan 
easily  tops  the  list  in  the  opportunities 
that  are  given  her  and  in  the  percentage 
of  accepted  chances,  if  we  may  be  permit- 

ted for  the  moment  to  drop  into  the  ver- 
nacular of  the  diamond.  Her  part  is  that 

of  a  girl  who  associates  with  well  dressed 
crooks,  one  who  hesitates  not  to  take 
money  away  from  the  well-to-do  but  flatly 
balks  at  robbing  the  hard-working  kind. 
It  Is  when  her  associate  robs  a  farmer 
that  she  rebels,  too  loudly  as  it  proves, 
and  is  taken  prisoner  by  the  police  while 
her  partner  escapes. 

Sal  is  sentenced  to  serve  a  year  at  the 
farm  of  the  simple  folk  who  have  been 

see  the  finished  product  will  agree  he  has 
succeeded.  He  ha-;  created  a  character  in 
Gloria,  the  wife,  played  by  Marie  Prevost, 
that  steadily  grows  on  the  follower  and  for 
which  also  full  credit  is  due  that  young 
woman.  The  role  of  Anthony,  the  grandson, 
is  well  played  by  Kenneth  Harlan. 

Louise  Fazenda  in  the  part  of  a  friend  of 
the  two  principals  and  as  a  member  of  the 
same  young  set  gives  a  delightful  charac- 

terization and  one  with  a  marked  comedy 
twist.  George  Kuwa  as  the  Japanese  ,  ser- 

vant in  the  days  of  the  couple 's  prosperity 
contributes  more  than  his  share  to  the  light- 

er moments.  Later  in  the  story  VfHen  with 
a  basket  of  fruit  to  commemorate  the  third 
marriage  anniversary  he  calls  on  the  dis- 

consolate couple  he  precipitates  perhaps  the 
first  touch  of  real  sentiment. 

Walter  Long  in  the  guise  of  Hull,  a  hard 
citizen,  also  brings  in  some  comedy  scenes 
that  register  strongly.  As  usual  it  falls  to 
him  to  play  the  villain,  in  the  present  in- stance to  embrace  his  young  hostess,  and 
when  she  escapes  him  promptly  to  fall  down 
stairs.  The  tension  following  the  action 
and  the  hysterical  flight  of  Gloria  out  into 
the  storm  is  quickly  converted  into  a  hearty 
laugh  as  Hull  emerges  reeling  from  the 
house  with  all  the  time  pieces  of  the  party. 
By  the  way,  the  idea  of  commandeering 
and  concealing  all  the  watches  of  the  guests 
so  that  there  might  be  no  record  of  the 
fleeting  time  is  both  novel  and  interesting. 
Harry  Meyers  as  a  friend  of  the  young 

couple  also  has  a  role  that  makes  for  gay- 
ety.  Tully  Marshall  is  the  grandfather,  a 
strong  characterization.  The  work  of  the 
cast  is  excellent.  G.  B. 

robbed.  It  is  here  she  meets  Steve  Mac- 
Laren,  impersonated  by  Milton  Sills,  and 
likes  him.  When  her  former  accomplice 
calls  at  the  farm  she  compels  him  to  give 
back  the  money  he  has  stolen.  Sal  goes 
back  to  the  city,  where  she  is  followed 
by  Steve,  just  in  time  to  get  arrested  for  a 
crime  of  Sal's  and  to  go  to  prison.  When 
he  comes  out  she  is  waiting  for  him. 

Ralph  Lewis  is  "Diamond  Jim"  Favre, keeper  of  the  cafe  where  Sal  is  employed 
in  Chicago  and  in  love  with  her.  Mr. 
Lewis'  performance,  like  all  of  his  per- 

formances, is  finished.  His  role  is  not 
strictly  speaking  an  unpleasant  one;  it  is 
so  conceived  that  the  sympathy  of  his 
house  follows  him.  Mr.  Sills,  too,  as  the 
simple  farmer  has  his  audience  with  him 
all  the  way.  Gertrude  Claire  is  a  whole- 
souled  motherly  Grandma  MacLaren,  and 
Richard  Headrick  is  Steve's  adopted  son. 
As  for  the  latter  youngster  you  may  write 
your  own  ticket  and  we'll  sign  it.  There is  an  unnamed  rural  judge,  too,  who  makes 
a  lot  out  of  his  bit. 
We  want  you  to  gather  from  the  fore- 

going that  W2  like  the  picture — that  it  is drama  and  it  is  entertainment.  Just  to 
follow  the  interpretation  of  Alice  Lake 
alone  will  repay  the  picturegoer.  But  be 
sure  to  see  it  for  yourself.  G.  B. 

"Lucky  Dan,"  with 
Richard  Talmadge, 

Has  Action  Aplenty 

There's  one  rough  and  tumble  after  an- 
other in  "Lucky  Dan,"  a  five-reel  subject 

directed  by  Phil  Goldstone.  Richard  Tal- 
madge is  the  featured  player,  and  he 

emerges  from  one  muss  only  to  drop  into 
a  succeeding  one.  There  is  a  goodly  quan- 

tity of  entertainment  in  following  these 
athletic  exercises  even  when  they  are  con- 

sidered apart  from  the  dramatic  phase  of 
the  picture.  The  subject  leans  more  heavily 
on  the  gymnasium  side  than  on  that  of  the 
story. 

The  cast  is  adequate.  G.  A.  Williams  is 
the  father  of  the  girl  in  the  case,  portrayed 

by  Dorothy  Woods.  S.  E.  Jennings  is  Slim  ' Connors,  the  bad  man  who  seeks  to  prevent 
Dan  from  coming  into  his  heritage  by  the 
pivotal  date.  Much  of  the  photographing 
has  been  done  in  the  open,  avoiding  exten- 

sive and  expensive  use  of  interiors. 
One  of  the  more  spectacular  incidents  in 

the  action  is  where  Dan  pushes  Slim  over 
the  crest  of  a  steep  embankment  and  then 
dives  after  his  opponent,  fighting  it  out 
with  him  to  the  bottom.  It  is  a  stirring "scrap." 

The  theatre  man  seeking  subjects  filled 
with  action  and  containing  a  large  measure 
of  interest  for  those  who  revel  in  this  sort 

will  do  well  to  look  up  "Lucky  Dan." G.  B. 

Baremore  Goes  to  Burr 

to  Direct  Advertising 
R.  W.  Baremore  has  resigned  from  the 

staff  of  The  Morning  Telegraph  to  take 
over  the  direction  of  advertising  and  pub- 

licity for  the  various  film  interests  of 
Charles  C.  Burr.  He  will  assume  his  new 
duties  Dec.  18.  Mr.  Baremore  was  a  mem- 

ber of  the  original  staff  of  Exhibitors' Trade  Review.  He  had  charge  of  pub- 
licity and  advertising  for  United  Picture 

Theatres  and  Productions,  and  for  some 
time  past  has  been  conducting  a  page  for 
exhibitors  in  the  Sunday  edition  of  The 
Telegraph.  He  has  also  handled  publicity 
for  a  number  of  stars  and  independent 

producers. The  new  Burr  publicity  and  advertising 
department  will  pay  particular  attention  to 
aiding  the  exhibitor  in  putting  over  the 
wide  variety  of  films  distributed  by  the 
Burr  Enterprises. 

Broadcast  "Shadows"  Song 
"Ching,  Ching,  Chinaman,"  the  special 

song  published  by  Remiek's  in  connection with  "Shadows"  was  sent  over  the  radio 
to  all  the  fans  last  week  from  Los  Angeles. 

The  arrangements  were  made  by  Eve  Un- 
sell,  head  of  the  scenario  department  of 
Preferred  Pictures,  Inc.,  who  wrote  the  ly- 

rics for  the  song.  The  music  was  written 
by  Louis  Gottschalk,  who  conducted  the 
specially  engaged  orchestra  for  the  occa- sion.   Myrtle  Stedman  sang  the  song. 

Peerless  Buys  "Notoriety" The  Peerless  Film  Company  of  Atlanta, 

Ga.,  has  bought  the  state  rights  to  "No- toriety," the  seven-reel  society  drama,  for 
North  and  South  Carolina,  Georgia,  Florida 
and  Alabama.  S.  W.  Grow  and  J.  A.  Mc- 
Whorter  are  the  proprietors  of  the  southern exchange. 

Schulberg  Buys  Two  New  Stories 
Two  new  stories  have  been  acquired  this 

week  by  B.  P.  Schulberg.  president  of  Pre- 
ferred Pictures,  Inc.,  for  release  through  the 

Al  Lichtman  Corporation.  These  are  "The 
Parasite"  by  Helen  Martin  and  "Sunshine 

Alley." 

"Environment"  Is  Good  Production 

Alice  Lake  in  Principal  Pictures  Subject  Gives  a  Fine 

Performance — Ralph  Lewis  and  Milton  Sills  in  the  Cast 
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Lynch  Circuit  Books  C.  B.  C.  Feature 

"More  to  Be  Pitied"  First  of  Its  Series,  Signed 
Up  for  Tiventy-Nine  Cities  in  Six  Southern  States 

Proof  that  independent  features  are  more 
and  more  getting  the  biggest  bookings  all 
over  the  country  comes  again  this  week  with 
word  that  "More  to  Be  Pitied,"  lirst  of 
the  0.  B.  C.  Film  Sales  Corporation  series, 
has  been  booked  over  the  entire  Lynch  cir- 

cuit. This  is  one  of  the  biggest  and  most 
important  circuit  bookings,  not  only  in  the 
South,  but  anywhere  in  the  country. 
The  Lynch  Circuit  booking,  which  was 

made  through  the  Atlanta  office  of  Southern 
Enterprises,  which  controls  the  territorial 
rights  to  the  series,  places  ' '  More  to  Be 
Pitied"  in  the  finest  houses  in  twenty-nine 
cities,  covering  the  entire  section  100  per 
cent.  By  its  terms  the  feature  is  to  be  seen 
in  Atlanta,  Augusta,  Brunswick,  Columbus, 
Macon,  Rome,  Asheville,  N.  Y.;  Fort  Meyers, 
Jacksonville,  Lakeland,  Miami,  Orlando,  St. 
Augustine,  St.  Petersburg  and  Tampa; 
Greenwood,  Greenville,  Spartanburg,  N.  C; 
Chattanooga,  Jackson,  Knoxville,  Maryville, 
Memphis,  South  Pittsburgh,  Tenn.;  Annis- 
ton,  Gadsden,  Huntsville,  Montgomery  and 
Tuscaloosa,  Ala. 

Tn  speaking  of  this  booking  Joe  Brandt 
of  C.  B.  C.  said,  that  't  means  so  much  to him  and  to  Oscar  Oldknow  of  Southern 
States,  because  while  everyone  seemed  to  be 
agreed  as  to  the  picturization  given  "More 
to  Be  Pitied,"  the  strength  of  the  cast,  the 
settings,  and  the  other  details  of  its  produc- 

tion, some  of  the  "wise  ones"  predicted 
there  would  be  difficulty  in  getting  the  big- 

gest bookings  for  it  in  the  South  because 
it  fell  under  the  classification  known  as 

"melodrama."  Mr.  Oldknow  reports  that  he 
has  found  the  subject  one  of  the  most  suc- 

cessful he  has  handled  and  that  on  the 
strength  of  its  showing  exhibitors  through- 

out his  territory  are  already  booking  dates 
on  "Only  a  Shopgirl." 

"Environment"  Is 

Chosen  as  Title  of 

Cummings'  Subject Announcement  was  made  this  week  by 
Irving  Lesser,  eastern  manager  of  Princi- 

pal Pictures  Corporation,  that  the  Irving 
Cummings  production  tentatively  entitled 
"Chicago  Sal"  had  been  permanently 
named  "Environment."  This  is  the  pro- 

duction starring  Alice  Lake  and  Milton 
Sills. 
When  the  picture  was  completed  Sol 

Lesser  and  Michael  Rosemberg  together 
with  Producer  Cummings  decided  that  a 
change  in  the  title,  which  at  that  time  was 
"Chicago  Sal,"  would  increase  the  exploita- 

>  tion  value  of  the  production.  Consequent- 
ly Eastern  Manager  Lesser  arranged  a  spe- 

cial showing  and  announced  that  the  per- 

son whose  title  was  accepted  would  be 
given  $100.  M.  H.  Hoffman  of  Tiffany 
Productions,  Inc.,  this  week  received  a 
check  for  $100. 
"Environment"  is  considered  particular- 
ly suitable  for  the  reason  that  it  was  en- 

vironment together  with  love  that  brought 
about  the  reformation  of  the  girl  crook 
and  cabaret  star. 

Director  Le  Saint  Preparing 

Continuity  on  "Temptation" 
Casting  on  "Temptation,"  whicli  Is  sched- uled to  be  the  third  release  on  the  C.B.C. 

Film  Sales  Corporation  series,  is  going  for- 
ward rapidly  at  the  West  Coast  Produc- 

tion centre. 
According  to  advices  from  Producer  Har- 

ry Conn  and  Director  Edward  Le  Saint, 
most  of  the  principal  players  in  the  cast 
have  already  been  secured.  LeSaint  per- 

sonally is  preparing  the  continuity  on  the 
feature. 

The  Al  Lichtman  Corporation  this  week 
received  the  following  wire  from  Al  Licht- 

man, president,  and  B.  P.  Schulberg,  vice- 
president,  and  also  president  of  the  Pre- 

ferred Pictures,  Inc.,  both  in  Los  Angeles: 
' '  Please  inform  trade  papers  of  our  com- 

plete satisfaction  over  the  manner  in  which 
exhibitors  are  receiving  'Shadows.'  At 
first  turned  down  by  important  exhibitors 
who  doubted  its  entertainment  value,  'Shad- 

ows' is  now  meeting  with  a  reception  that 
is  particularly  gratifying.  There  are  no 
more  skeptics  among  theatre  men.  In 
Washington  the  picture  played  to  2076  more 
paid  admissions  at  the  Rialto  than  'Rich 
Men's  Wives,'  and  the  latter  picture  met with  universal  satisfaction  there. 

' '  Here  in  Los  Angeles,  on  the  opening 
night  at  the  Kinema,  '  Shadows '  drew  such 
crowds  that  the  Kinema  was  forced-  to  put 
on  an  extra  show  at  10.30  at  night.  In 
Newark  at  the  Strand  the  picture  played  to 
the  best  business  at  that  house  in  six 
months  despite  strong  competition  from 
other  theatres.  In  San  Francisco  at  the 
Strand  the  production  met  with  praise  from 
all  of  the  newspaper  critics.  The  Victoria, 
Philadelphia,  played  to  crowded  houses 
when  the  picture  was  at  that  house.  The 
Loew  circuit  has  signed  a  contract  which 
becomes  effective  on  January  8. 

"It  is  extremely  pleasing  to  us  that  our 

Irving  Lesser  Home  for  Holidays 

Irving  Lesser,  eastern  manager  of  Prin- 
cipal Pictures  Corporation,  on  Tuesday  af- 

ternoon, Dec.  12,  left  New  York  for  the 
Coast  to  spend  the  holidays  with  his  folks 
and  incidently  to  confer  with  Sol  Lesser 
and  Michael  Rosemberg  relative  to  Princi- 

pal's 1923  plans,  which  include  a  series  of 
Jackie  Coogan  specials  and  of  features 
based  on  stories  written  by  Harold  Bell 
Wright.  Mr.  Lesser  will  return  to  New 
York  early  in  January. 

"The  Hero"  Comes  This  Month 
' '  The  Hero ' '  is  the  December  release  of 

the  Al  Lichtman  Corporation.  The  picture 
was  directed  by  Gasnier  with  a  cast  in- 

cluding Gaston  Glass,  Barbara  La  Marr, 
John  Sainpolis,  Doris  Pawn,  David  Butler, 
Ethel  Shannon,  Martha  Mattox  and  Frankie Lee. 

The  new  Gasnier  release  is  a  film  version 

of  Gilbert  Emery's  play  which  was  first 
given  at  special  matinees  in  the  April  of 
1921  and  had  an  extended  run  in  New  York 
with  Richard  Bennett,  Robert  Ames  and 
Fania  Marinoff  in  the  leading  roles. 

original  opinion  of  the  production  has  been 
borne  out.  Although  '  Shadows '  is  really 
starting  on  its  career,  the  manner  in  which 
it  has  gone  over  in  those  few  cities  where 
it  has  already  been  shown  is  a  clear  indica- 

tion that  artistic  pictures  are  commercial 

successes  as  well." 
Ample  evidence  of  what  Lichtman  and 

Schulberg  state  in  their  wire  is  offered  by 
the  favorable  criticism  of  various  newspap- 

ers throughout  the  country.  In  connection 
with  the  showing  at  the  Kinema,  in  Los 
Angeles,  in  the  Times  said: 
"Lon  Chaney's  amazing  characterization 

of  a  Chinese  good  Samaritan,  the  puritanical 
scruples  of  a  conscious-ridden  preacher, 
played  superbly  by  Harrison  Ford,  the  tre- mendously ironical  death  scene  of  Yen  Sin, 
when  he  turns  to  the  white  men's  God  only 
after  making  all  who  have  been  deriding 
Him  confess  their  sins,  and  at  the  last  the 
final  glimpse  of  the  old  scow  drifting  off 
into  the  night  as  Sin 's  soul  passes — these 
are  things  that  impress  one  mightily  in 
'Shadows.'  " 
The  San  Francisco  Chronicle  said: 

"  'Shadows'  at  the  Strand  Theatre  this 
week  comes  pretty  near  being  a  great  pic- 

ture, great  in  a  quiet,  sincere  way  that 
sinks  into  the  consciousness  and  leaves  an 

impress  there." 

"Shadows"  Meeting  Hearty  R  eception 
Messrs.  Lichtman  and  Schulberg  in  Telegram  From  Los 

Angeles  Comment  on  Strong  Reports  From  Many  Cities 

"A   KNOCKOUT  IN  EVERY  RESPECT 

MORE  THRILLING  STUFF  PACKED  INTO  THIS  PRODUCTION 

THAN  INTO  THE  ORDINARY  TWELVE-REEL  LENGTH  SPECIAL" 

rhat's  what  Roger  Ferri,  of  Moving  Picture  World,  says  ab  c 

ONLY  A  SHOP  GIRL 
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Two  Buffalo  Exchanges  Merged 
Bond  Photoplays  Takes  Over  Distribution  of  Grand 
&  North  and  Nu-Art,  With  No  Change  in  Executives 

The  Bond  Photoplays  Corporation  has 
been  organized  in  Buffalo  to  take  over  the 
distribution  of  Grand  &  North  and  of  Nu- 
Art  Pictures  Corporation  product. 

The  Nu-Art  equipment  has  been  moved 
from  its  headquarters  in  the  big  Beyer 
lilm  building  at  Tupper  and  Pearl  Streets  to 
the  Grand  &  Nortn  building,  20'5  Franklin street. 

The  exchange  end  of  the  new  business  will 
be  under  the  supervision  of  Sydney  Samson, 
who  has  been  manager  of  the  Albany  and 
Buffalo  Grand  &  North  offices,  and  Fred  M. 
Zimmerman,  who  has  been  president  and 
general  manager  of  Nu-Art. 

The  deal  was  closed  at  a  conference  in 
Buffalo,  Dec.  7,  although  negotiations  had 
been  in  progress  for  a  long  time.  Present 
were  Sam  Grand,  Bobby  North,  Samuel 
Zierler,  Mr.  Samson  and  Mr.  Zimmerman. 

It  is  expected  the  Bond  Corporation  will 
employ  several  former  employees  of  the  Nu- 
Art  exchange.  The  Bond  Corporation  also 
assumes  the  lease  of  Nu-Art  in  the  Beyer 
Building. 

The  building  at  265  Franklin  Street  now 
houses  the  Born  Corporation,  Filkins  & 
Murphy,  distributors  of  Merit  product  in 
New  York  State,  and  United  Artists. 

Register  Arrow  Comedies  in 
Selected  Program  Pictures 

The  November  list  of  Pictures  for  Se- 
lected Programs,  issued  by  the  National 

Committee  for  Better  Films,  in  affiliation 
with  the  National  Board  of  Review  of 
Motion  Pictures,  have  selected  four  Ar- 

row comedies  which  are  especially  recom- 
mended. The  comedies  thus  honored  are 

"Why  Not  Now?",  an  Eddie  Lyons  Com- 
edy; "Stay  Down  East,"  a  Broadway  Com- 
edy featuring  Eddie  Barry,  and  "One 

Stormy  Orphan"  and  "No  Luck,"  Mirth- quake  Comedies  starring  Bobby  Dunn. 

the  town  was  destroyed.  As  a  result  part 
of  the  company  had  to  live  in  tents  for 
the  remainder  of  the  stay,  according  to  a 
wire  sent  Anthony  J.  Xydias,  president  of 
Sunset. 
At  the  time  Hoxie  left  Los  Angeles  the 

weather  was  warm  and  the  story  called 
for  a  summer  location,  but  two  days  after 
they  arrived  in  the  mountains  two  feet  of 
snow  fell  and  Director  Bradbury  had  to 
change  the  story  to  fit  winter  conditions. 

Wesley  Barry  Goes  On  Tour 
After  New  York  Appearance 

Following  the  premiere  presentation  of 
the  Warner  Brothers  picture,  "Heroes  of 

MR.  EXHIBITOR— 

Pat  Sullivan's new  series 

FELIX  CAT  COMICS" 

Fire  and  Snow  Fail 

to  Stop  Jack  Hoxie 

on  Old  San  Jacinto 
Jack  Hoxie  has  returned  from  the  San 

Jacinto  Mountains  where  he  has  been 
filming  the  sixth  release  for  the  current 
series  of  Sunset  Productions,  under  the 
direction  of  Robert  North  Bradbury.  The 
company  reports  a  thrilling  experience 
while  climbing  the  6,000  foot  grade  into 
the  hills.  Hoxie  was  riding  in  Director 
Bradbury's  machine  when  something  went 
wrong  with  the  gas  line  and  the  car  caught 
fire.  The  flames  rapidly  approached  the 
gas  tank  and  both  men  had  to  jump  for 
their  lives  in  the  middle  of  the  grade.  The 
car  was  destroyed. 

That  night  fire  broke  out  in  the  hotel 
and  spread  rapidly  until  nearly  half  of 

are  creating  happy  hours 

everywhere 

Ask  your  local  exchange  to  show  you 
a  Felix  comedy. 

Foreign  rights  controlled  by 
Gus  Schlesinger 

Territories  Going  Fast 

M.  J.  WINKLER 

220  West  42nd  St., 

New  York,  N.  Y. 

the  Street,"  a  Harry  Rapf  production  fea- 
turing Wesley  Barry,  at  the  Strand  Thea- 

tre, New  York,  during  the  week  of  De- 
cember 17,  the  freckled  youngster  will  start 

on  the  first  lap  of  a  twelve  weeks'  personal 
appearance  tour. The  tour  will  take  the  young  player  from 
New  York  to  Los  Angeles.  En  route  to 
the  coast  he  will  appear  in  a  specially 
written  skit  at  a  number  of  first  run  thea- 

tres showing  "Heroes  of  the  Street." 
"Freckles"  is  expected  to  arrive  at  the 
coast  about  March  1,  after  which  he  will 
begin  the  first  of  three  productions  sched- uled for  next  season. 

Report  Many  Sales 
of  Pat  Sullivans 

"Felix  Cat  Comics" 
That  the  new  single-reel  series  of  Pat 

Sullivan's  "Felix  Cat  Comics"  are  meeting 
with  public  approval  is  evidenced  by  the 
reports  received  by  M.  J.  Winkler,  who  con- 

trols the  distribution  rights  for  the  United 
States  and  Canada.  The  foreign  rights  have 
been  secured  by  Gus  Schlesinger. 
Some  of  the  more  recent  negotiations  con- 

summated by  Miss  Winkler  were  made  with 
Harold  Rodner,  who  has  taken  over  Greater 
New  York;  Masterpiece  Film  Attractions, 
Eastern  Pennsylvania  and  Southern  New 
Jersey;  Peerless  Film  Service,  Los  Angeles, 
California,  Nevada,  Arizona,  Hawaiian  Is- 

lands; Finkelstein  &  Eubin,  Minnesota  and 
North  and  South  Dakota;  Associated  First 
National  Pictures,  Charlotte,  N.  C,  Georgia, 
Florida,  Alabama,  North  and  South  Caro- 

lina; Standard  Film  Service,  Cleveland, 
Ohio,  Michigan,  Kentucky  and  Pittsburg, 
and  Greater  Features,  Inc.,  Seattle,  Wash- 

ington, Oregon,  Idaho,  Montana,  Colorado, New  Mexico  and  Utah. 

Prints  on  Second 

"Betty  Blythe"  Film 

Now  Going  Forward 
B.  B.  Productions,  Inc.,  announces  that 

deliveries  are  now  being  made  on  "Dar- 
ling of  the  Rich,"  the  second  picture  in  the 

series  of  the  Betty  Blythe  state  right  spe- 
cial productions  being  released  on  the  open 

market.  This  production  is  described  as 

far  more  elaborate  than  "How  Women 

Love." 

The  name  of  the  third  picture  has  been 

changed  to  "The  Garden  of  Desire."  In this  drama  Miss  Blythe  will  play  the  role 
of  the  married  woman  who  confronts  a  ter- 

rible domestic  problem,  finally  leading  to 
startling  court  room  scenes.  The  three 
leading  male  roles  will  be  played  by  Wil- 

liam T.  Carlton,  Tyrone  Power,  and  Fred 
Jones. 

HAS  REAL  INTEREST  AND  IS  WELL  PUT  ON 

EXCELLENT  CAST— REMARKABLY  CONVINCING 

PERFORMANCE  OF  BLANEY'S  STAGE  SUCCESS" 
Is  George  BlaisdelVs  enthusiastic  comment  in  Exhibitors  Trade  Review  on 

OMLY  A  SHOP  GIRL 
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Short  Subjects  and  Serials 

"The  Educator"  Has  a  Hilarious  Spot  "Fruits  of  Faith" 
A  Boring  Fly  Lights  on  Nose  of  Hamilton  and  the 

Drowsy  Josephine  Just  Won't  Let  Him  Brush  It  Off 
Sitting  on  the  rear  seat  of  the  inside 

of  a  stage  coach  is  a  husky  male  traveler 

holding  somebody's  little  daughter  in  his 
arms.  The  child  tightly  clasps  both  of 

the  man's  hands,  so  that  he  cannot  move 
them.  A  fly  lights  on  the  nose  of  the 
man;  it  is  one  of  these  persistent,  boring 
specimens  of  insect,  and  quickly  makes  its 
presence  uncomfortably  felt.  The  man 
starts  to  raise  his  hand  to  brush  aside 
the  fly.  The  child  stops  him — effectually. 
The  man's  face  is  contorted;  his  eyes  roll. 
But  the  fly  bores  on.  And  the  child  hangs 
on.  You  may  take  our  word  for  it  it  is 
a  situation  that  is  funny — yes,  and  rarely so. 
The  man  is  Lloyd  Hamilton  and  the 

Little  Traveler  is  Josephine  Adair — a  tal- 
ented youngster  of  whom  it  may  be  said 

in  all  truth  she  has  "arrived."  The  scene 
is  one  of  the  first  in  "The  Educator,"  a 
Hamilton  Comedy  which  is  distributed  by 
Educational.  It  may  be  noted  in  passing 
that  Frank  Bacon,  the  fine  portrayer  of 
"Lightnin',"  did  not  live  quite  long 
enough  to  see  the  name  of  his  son,  Lloyd 
Bacon,  credited  on  the  screen  as  the  di- 

rector of  a  picture.  It  is  an  auspicious 
start,  too. 
The  story  of  "The  Educator"  is  by 

Archie  Mayo.  Arthur  Roberts  is  credited 
with  the  editing  and  Jack  Froelich  with  the 
art  direction.  One  of  the  cast  who  gives 
promise  is  Ruth  Hiatt,  who  is  seen  as 
the  Girl. 

Hamilton's  role  is  that  of  a  teacher,  a truly  ladylike  young  man  who  aims  to 
further  the  education  of  an  exceedingly 
primitive  community,  one  the  members 
of  which  are  more  or  less  disinclined  to 
be  taught.  In  fact,  the  chief  occupation 
of  the  men  and  women,  too,  in  some  in- 

stances is  sending  the  teacher  on  his  way 
about  as  soon  as  he  sees  the  inside  of  the 
schoolhouse.  For  this  purpose,  or  partly 
for  it  anyway,  the  bearded  pupils  carry 
rifles  to  school. 
As  the  Educator  travels  from  his 

home  town  to  Angelville  the  stage  coach 
is  attacked  by  Indians,  who  are  repulsed 
in  ways  that  are  as  novel  as  they  are  ef- 

fective. In  the  schoolhouse  the  session  is 
short.  The  teacher  escapes  with  his  life 
and  hides  in  a  well.  Raiding  revenue  officers 
pour  barrels  of  liquid  in  various  forms  of 
fermentation  over  the  head  of  the  man  in 
hiding.  The  latter  inhales  quantities  of  it, 
his  determination  is  aroused  and  he  climbs 
out  into  the  open  and  starts  on  the  war- 
path. 

Well,  he  tames  the  "children."  Not  only 
do  they  promise  to  be  good,  but  there  is 
a  feeling  in  the  community  that  they  will 
continue  so  to  be.  "The  Educator"  is  strong 
comedy,  it  is  well  built  and  one  that  per- 

haps may  qualify  as  "big  stuff."     G.  B. 

Carey,  Gibson  and 

Alice  Lake  Play  in 

Too  Short  Universal 

Universal  is  reviving  a  two-part  western 
drama.  "The  Texas  Sphinx,"  which  by  rea- son of  three  members  of  its  cast  as  well 
as  its  intrinsic  strength  should  make  it  of 

unusual  interest  for  those  exhibitors  whose 
patrons  are  fond  of  this  division  of  photo- 
drama.  The  featured  player  is  Harry  Ca- 

rey, with  Alice  Lake  playing  opposite  him. 
Alongside  of  the  star  as  a  "  sidekick ' '  is 
Hoot  Gibson,  now  being  featured  in  Uni- 

versal features  on  his  own.  Another  playei 
whose  work  stands  out  is  Ed  Jones  as  Dave 
Baxter,  an  impressively  robust  and  stern- 
faced  sheriff.  The  story  is  from  the  hand 
of  T.  Shelley  Sutton,  with  the  adaptation 
by  George  Hively.  Fred  C.  Kelsey  was  the director. 

The  tale  has  a  mystery  twist  at  the  end 
which  heightens  the  climax.  A  stage  coach 
entering  Maverick  is  held  up  by  Giles  (Gib- 

son)—Cranman  (Carey)  remaining  in  the 
background — and  a  bundle  of  money  taken 
from  Lonagran,  who  tells  the  sheriff  later  he 
is  a  cattle  buyer.  Cranman  comes  into 
Maverick,  and  by  Lonagran,  who  has  se- 

cured an  appointment  as  deputy,  is  arrested 
on  suspicion  of  being  the  road  agent  for 
whom  a  reward  is  posted. 
A  couple  of  weeks  later  Giles  comes  into 

Maverick,  and  when  Lonagran  denounces 
the  new-comer  to  the  sheriff  as  the  one.  who 
held  him  up  Giles  shows  a  Banger's  badge 
and  replies  that  the  money  taken  off  Lona- 

gran has  been  identified  by  the  bank  that 
has  offered  the  reward.  So  the  tables  very 
neatly  are  turned,  Cranman  is  released,  Lona- 

gran is  arrested,  and  in  a  breakaway  and 
running  fight  as  he  is  being  taken  to  jail 
is  shot  by  Cranman.  Incidentally  the  rival- 

ry between  the  two  men  for  the  hand  of 
the  stage  driver's  daughter  is  quickly  ended. This  all  too  short  bit  of  a  western  is 

finely  played.  Don't  miss  a  chance  to  get 
a  squint  at  it.  If  you  don 't  like  it  the soda  water  is  on  us.  G.  B. 

High  Price  for  the 

Pearl  White  Serial 

Reported  by  Pathe 
Pearl  White  the  star  and  George  B.  Seitz 

the  producer  of  "Plunder,"  the  new  Pa- 
theserial,  says  Pathe,  are  being  credited 
throughout  the  picture  industry  with  having 
reached  the  highest  point  in  their  screen 
careers.  In  New  York,  Chicago  and  other 
important  centers  where  trade  showings  of 
"Plunder"  have  been  given  the  result  has 
been  to  evoke  the  highest  praise  for  the 
story,  for  the  excellence  of  the  production 
and  for  Pearl  White  as  the  adventurous 
heroine. 

Now  that  "Plunder"  is  completed  and 
ready  for  release  late  this  coming  Winter, 
the  verdicts  from  the  exhibitor  viewpoint 
are  significant,  Pathe  points  out,  as  realiz- 

ing to  the  fullest  extent  anticipations  cre- 
ated by  the  original  announcement  that  the 

player  was  under  contract  to  return  to  the 
"House  of  Serials"  with  the  settled  pur- 

pose of  eclipsing  even  the  best  of  her 
unique  achievements. 

The  story  of  "Plunder"  is  not  yet  re- 
leased for  publication,  but  it  is  described  as 

thrilling  melodrama  dealing  with  the  hectic 
life  of  New  York  high  finance  with  shady 
accessories  naturally  causing  close  relations 
and  colorful  conflicts  between  denizens  of 
the  slums  and  the  inhabitants  of  palaces. 

with  Will  Rogers  Is 

Real  Comedy-Drama 
There's  a  kick  of  real  size  in  the  third 

and  final  part  of  Pathe's  "Fruits  of  Faith," in  which  Will  Rogers  is  starred.  Possibly 
the  effectiveness  of  this  dramatic  sequence 
is  all  the  greater  because  the  action  prior 
to  that  point  has  been  more  or  less  light 
and  the  picturegoer  is  caught  a  bit  off  his 

guard. 
Clarence  D.  Badger  directs  the  picture 

the  story  of  which  has  been  written  by 
Mildred  and  William  Pigott.  It's  a  simple 
tale,  of  a  tramp  who  is  led  after  listening 
to  the  remarks  of  a  street  preacher  to  in- 

dulge in  a  prayer  and  in  a  little  faith  and 
hope.  It  leads  him  into  a  train  of  circum- 

stances at  the  outcome  of  which  he  finds 
himself  in  possession  of  a  baby  he  believes 
an  orphan  and  also  a  furnished  shack. 
Later  he  induces  a  young  woman  neigh- 

bor to  share  with  him  his  name  and  the 
responsibility  for  the  rearing  of  the  child. 
Several  years  afterward  the  father  of  the 
little  fellow  puts  in  an  appearance,  and 
when  he  sees  the  distress  of  the  foster- 
parents  he  slips  out  between  two  suns. 

Irene  Rich  is  the  little  fellow's  new mother  and  Bert  Sprotts  is  the  father  who, 
when  he  sees  how  well  the  child  is  situat- 

ed, makes  the  sacrifice.  Mr.  Rogers  is  -in 
his  best  and  most  whimsical  vein — and  the 
remark  applies  to  his  manner  and  to  the 
characteristic  titles  that  adorn  the  action. 
The  locale  is  of  the  desert,  and  Mr. 

Badger  has  chosen  some  unusual  back- 
grounds, strikingly  picturesque  plains  with 

towering  cloud-capped  hills  behind  them. 
The  subject  is  one  that  should  fit  into  any 
program  and  lift  it.  G.  B. 

"Here's  Your  Men" 

Is  Another  Strong 

Pathe-Leo  Maloney 

Pathe's  Range  Rider  Series  number  in the  releases  listed  for  Dec.  24  stars  Leo 
Maloney  in  another  of  his  virile  two-part 
dramas  which  so  consistently  are  display- 

ing thought  in  conception  and  care  and 
snap  in  execution.  "Here's  Your  Men" was  written  and  directed  by  Ford  Beebe 
and  Mr.  Maloney. 
Among  those  in  the  supporting  cast  are 

Josephine  Hill,  who  again  appears  opposite 
Mr.  Maloney — a  wholesome  natural  play- 

er; Bud  Osborne,  not  as  the  heavy  this 
time  but  as  a  high-tempered,  hard-fisted 
brother  of  the  girl;  Georgie  Woodthrop 
as  the  mother  of  the  latter  and  the  girl, 
distressed  by  the  troubles  that  result  from 
the  act  of  her  fiery  son,  and  Milton  Brown, 
robust  and  gray  bearded  rancher  who  in- 

sists on  getting  what  is  coming  to  him 
in  a  monetary  way. 

The  story  is  a  logical  tale  of  the  squab- 
bles of  neighboring  ranchers,  with  Ma- 
loney in  love  with  the  sister  of  the  scrappy 

young  man,  acting  as  peacemaker  in  the 
first  instance  and  later  as  the  discoverer 
of  the  identity  of  the  men  who  murder  the 
old  rancher  and  incidentally  as  the  one 
who  prevents  his  sweetheart's  brother from  being  lynched  for  a  crime  he  did  not 
commit. 
The  picture  has  abundant  interest,  is 

well  played,  and  possesses  a  goodly  de- 
gree of  suspense.  G.  B. 
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Pathe  Review  Entering  Fourth  Year 

Attractive  and  Successful  Issue  to  Contain  Aquarium 

Series  and  Another  of  "Silliettes"  by  H.  M.  Dawley 
Pathe  Eeview  enters  upon  its  fourth  year 

prepared  shortly  to  release  a  series  of  novel 
and  interesting  subjects.  Most  generally 
diverting  and  informative  of  these  probably 
is  the  series  called  "Citizens  of  the  Sea," 
made  with  the  co-operation  of  the  New 
fork  Aquarium.  The  first  of  this  series, 
called  "The  Grafters,"  is  announced  for 
Pathe  Eeview  No.  2,  released  on  Januarv 
14. 

In  "The  Grafters,"  the  Eeview  screen 
reveals  underwater  closeups  of  the  shark, 
suckers  and  pilot  fish  species  which  ' '  graft ' ' on  the  larger  of  the  shark  tribe.  The  pilot 
fish  follows  the  shark  at  a  set  distance  as 
though  drawn  along  by  invisible  strings. 

Other  subjects  show  the  almost  human 
expressions  on  the  faces  of  the  "Bluffers" 
and  other  "fish  faces,"  in  which  Clemen- 
ceau,  the  "Tiger  of  France"  exhibited  so much  interest  on  the  occasion  of  his  recent 
visit  to  the  aquarium- — as  reported  in  the 
newspapers.  For  ' '  Fish  Faces ' '  the  Pathe 
Eeview  Cameraman  succeeded  in  getting 
highly  amusing  closeups  of  some  exceeding- 

ly odd-looking  specimens,  including  the moon  fish  which  is  so  thin  that  it  is  almost 
transparent. 
Forthcoming  issues  of  Pathe  Eeview  also 

will  show  a  series  called  "Silliettes,"  repre- 
senting a  perfected  process  of  animated  sil- 

houettes worked  out  by  Herbert  M.  Dawley. 
The  first  example  of  this  new  brand  of 
screen  humor  will  be  released  in  Pathe  Ee- 

view No.  3,  released  on  January  21. 
Innumerable  motion  pictures  have  been 

shown  of  airplanes  in  flight,  but  in  Pathe 
Eeview  No.  2,  released  in  January  14,  a  sec- 

tion called  "Cavalry  of  the  Air,"  the  cam- 
eraman reveals  in  a  simple,  understandable 

way  exactly  why  an  airplane  flies  and  how 
it  is  flown.  With  the  aid  of  slow-motion, 
the  screen  shows  clearly  how  the  army  air- 

men "pull  through  the  prop"  of  a  big  De 
Haviland  No.  4.  Other  pictures  in  the 
series  illustrate  exactly  what  the  airmen 
mean  when  they  speak  of  ' ' camber, "  "di- 

hedral," "lifting  surfaces,"  "stagger," 
"angles  of  incidence,"  etc.,  and  explain for  the  first  time  the  scientific  methods  that 
have  been  developed  since  the  war  for  de- 

termining the  capacity  of  a  candidate  for 
' '  taking  the  air. ' ' 

REVIEWS    OF  CURRENT 

SHORT  SUBJECTS 

A  SMALL  TOWN  DERBY— Two-part 
Century  Comedy,  released  by  Universal. — Al  Herman  is  the  director  of  a  skit  in 
which  Maudie  the  mule  and  Johnny  Fox 
hold  the  center  of  the  stage.  The  mule  is 
well  trained  and  more  or  less  funny,  but 
Johnny  is  very  young.  There's  a  big  sis- 

ter and  rival  sweethearts,  a  pie-eating  con- 
test at  a  county  fair,  momentary  confusion 

on  the  part  of  Johnny  when  he  turns  to 
slap  a  mule  and  finds  a  lion,  and  what  had 
been  intended  as  a  race  between  a  horse 
and  the  mule,  but  the  horse  got  all  the  hard 
cider  and  Maudie  got  the  prize.  There's 
perhaps  better  than  an  even  chance  your 
house  will  find  entertainment  in  the  subject. 

GRAPHIC,  No.  2550— Educational  Re- 
lease.— An  upstanding  feature  of  this  single 

reel  is  "The  Buoy  Patrol  of  Ambrose 
Channel,"  at  the  end  of  the  number,  in 
which  is  most  "graphically"  shown  the 
care  bestowed  upon  the  entrance  to  New 
York  harbor.  There  are  repeated  views  of 
a  stormy  ocean,  with  waves  and  whitecaps 

beyond  the  ordinary — and  they  are  finely 
photographed.  Some  of  the  best  of  these 
shots  are  of  a  small  boat  leaving  Scotland 
lightship  to  secure  rations  for  the  coming 
week  from  the  supply  boat.  As  you  see  the 
skiff  tossed  about  in  the  heavy  waves  you 
have  or  may  have  a  feeling  that  you  are 
looking  on  danger  that  is  real — there  is  no 
play  about  it,  is  is  devoid  of  tinsel.  Other 
departments  show  Babe  Euth  at  his  Massa- 

chusetts farm;  a  hotel  chef  demonstrates 
how  he  carves  a  turkey,  and  it's  as  simple 
as  A,  B,  C — for  him;  a  picturesque  chim- 
ne}'  sweep  at  his  work  in  New  Orleans — 
a  real  character;  and  normal  and  slow  mo- 

tion views  of  an  athletic  Jersey  school- 
ma'am,  a  champion. 

POP  TUTTLE'S  GRASS  WIDOW— Plum 
Center  Comedy,  released  by  F.  B.  O. — Dan 
Mason  essays  the  role  of  an  ancient  beau 
in  this  rural  two-part  subject  directed  by 
Eobert  Eddy.  The  story,  which  was  written 
by  A.  H.  Giebler,  is  of  a  buxom  young 
woman  who  comes  into  the  village  in  order 
to  get  atmosphere  for  her  book.  She  poses 
as  single,  from  perfectly  proper  motives. 
Pop  and  the  hotel  keeper  contend  for  her 
attention.  The  husband  arrives  and  loses 

his  patience  and  his  temper.  That 's  the 
shell.  But  the  "business"  is  lively,  the 
titles  are  clever,  and  the  comedy  will  rate 
well  up  with  its  companions. 

STARLAND  REVUE  No.  17— Released 
by  F.  B.  O. — One  of  the  more  interesting 
numbers  in  this  issue  is  that  showing  shape- 

ly Muriel  Stryker,  the  "bronze  girl"  in 
Ned  Wayburn 's  show,  who  two  times  a  day 
dons  a  make-up  each  application  of  which 
costs  $45.  Among  the  other  sketches  are 
Ethelind  Terry  of  the  Music  Box  Eevue, 
showing  a  unique  design  in  costume;  the 
Greenwich  Village  Follies  members,  at  play 
on  the  roof  of  a  theatre;  behind  the  scenes 
in  Broadway  cabarets;  scenes  from  "Molly 
Darling,"  and  performance  by  Herton 
Spurr,  unique  vaudeville  artist. 

IN  THE  DAYS  OF  BUFFALO  BILL.— 
Universal  serial. — One  of  the  notable  fac- 

tors in  "The  Scarlet  Doom,"  Episode  14,  is 
the  desert  setting  chosen  for  the  major  part 
of  the  exterior  action.  It  is  highly  pictur- 

esque. Friendly  Pawnees  come  to  the  aid 
of  the  railroad  builders  attacked  by  Sioux. 
Conspirators  send  to  the  railroad  camp  a 
wagonload  of  whiskey  camouflaged  under 
the  top  of  a  hospital  wagon,  in  order  to 
demoralize  the  workers.  In  Washington  we 
see  President  Johnson  welcoming  Charles 
Dickens  on  his  second  visit  to  the  United 
States. 

VIA  RADIO — Educational  release. — This 
very  interesting  single-reel  discussion  of  the marvelous  forces  of  the  air  has  been  made 
in  co-operation  with  the  Scientific  Ameri- 

can. Naturally  there  are  many  explanatory 
titles — thirty-eight,  to  be  exact.  Attention 
is  given  at  first  to  talk  of  light  and  sound 
waves.  One  of  the  informing  shots  is  that 
of  a  photograph  of  the  human  voice.  A 
major  part  of  the  footage  is  devoted  to  ex- 

plaining communication  by  radio.  The  sub- 
ject has  undoubted  value  for  any  house. 

SPEED. — Patheserial. — ' '  Buried  Alive, ' ' 
Episode  10,  has  for  its  backgrounds  in  part 
a  great  mine  which  makes  an  imposing  set- 

ting. The  end  of  the  chapter  shows  Hutch, 
senseless  on  the  ground  following  a  fight 
with  Sprague,  tangled  up  in  a  good-sized 
dynamite  explosion. 

A  WHITE   BLACKSMITH.— Hal  Roach 
Comedy  released  by  Pathe. — Here's  a  single reel  featuring  Paul  Parrott,  supported  by 
Jobyna  Ralston,  that  looks  like  a  real  fun- 
maker.  Parrott  and  his  big  side  partner 
are  cast  as  brothers  who  receive  a  legacy, 

a  garage  to  one  and  a  blacksmith's  -shop-  to the  other.  The  previous  training  of  neither 
has  in  no  way  qualified  him  to  assume 
charge  of  the  establishment  that  falls  to 
his  care.  When  later  on,  after  heaps  of 
trouble  for  both  have  been  piled  up,  the 
tension  is  not  lessened  by  the  discovery  of 
the  lawyer  that  he  has  made  a  wrong  appor- tionment. 

GLAD  RAGS. — Two  reels  released  by 
Metro,  a  Hunt  Stromberg  presentation  with 
Bull  Montana  featured. — The  comedy  has 
somewhat  of  a  real  plot  and  is  successful 
in  getting  the  laughs  in  one  way  or  another. 
The  incorrigible  Bannerman  family  is  left 
in  charge  of  "Frisco  Flash,"  pugilist,  who, 
while  employed  by  the  father  of  the  house 
to  put  his  children  under  control,  falls  into 
the  ways  of  luxury  and  later  upon  re-enter- 

ing the  ring  in  bespangled  trunks  and  flow- 
ing sash  meets  defeat  on  all  sides  but  later 

comes  back  with  a  wallop.  There  is  a 
lot  of  good  stuff  in  this,  and  it  appears  to 
be  a  comedy  of  the  better  sort. 

PATHE  REVIEW  NO.  187.— Under  the 
caption  of  "Monkey  Psychology"  there  are 
a  number  of  "character  studies"  of  genu- 

ine interest  photographed  in  the  New  York 
Zoological  Gardens.  Other  sections  of  the 
number  are  devoted  to  fine  shots  of  the 
Mongaup  River,  Pennsylvania;  the  straw 
hut3  of  Sangha,  in  Pathecolor,  and  a  strik- 

ing slow-motion  analysis  of  animal  action, 
with  leaping  deer  and  dogs  as  subjects. 

BRAY-HODKINSON  NATURE  PIC- 
TURES.— Unblazed  Trails.— One  reel  of  a 

new  series  showing  mountain  climbing  in 
Canada. — This  reel  contains  some  remark- 

able scenery  and  shows  cliqs  being  sealed 
that  appear  to  be  almost  perpendicular.  It  is 
interesting  and  instructive  throughout. 

THE  PEST— Stan  Laurel  Comedy. — Re- 
leased by  Metro. — Here  are  two  reels  of 

ordinary  hokum  that  sometimes  is  amusing. 
A  great  deal  of  the  old  chase  action  is  used 
to  stir  up  excitement.  Some  parts  of  the 
picture  are  good,  though,  and  as  a  whole 
it  is  a  comedy  that  will  most  likely  satisfy. 

BRAY-HODKINSON  MAGAZINE  RE- 
LEASE NO.  1.— One  reel,  including  shots  of 

birds  and  animals  in  prize  fighters  guise. 
Some  interesting  graphically  described  pic- 

tures of  cyclones  and  tornados  and  a  car- 
toon "Ink-Eaving"  depicting  the  plight  of 

the  straphangers. 

BRAY-HODKINSON  MAGAZINE  RE- 
LEASE NO.  2. — One  reel,  showing  the  deep 

sea  gardens  and  its  inhabitants.  A  few 
shots  of  ' '  Queer  Jobs  for  the  Motorcycle ' ' 
and  some  entertaining  views  of  the  buck 
and  wing  dancers  in  Bali.  Also  there  is  one 
of  the  "Bobby  Bumps"  cartoons. 

BRAY-HODKINSON  MAGAZINE  RE- 
LEASE NO.  3. — One  reel  that  shows  studies 

in  character  analysis  dealing  with  the  hands. 
Then  too  there  are  some  interesting  shots 

of  a  bird  subject  and  a  cartoon  "Ink-Rav- ing" on  Tax. 

SIC  'EM  TOWSER.— Harold  Lloyd-Pathe 
single-reel  re-issue. — Bebe  Daniels  and  Snub 
Pollard  both  join  with  Harold  in  making 
this  a  lively  subject,  one  of  the  worthwhile re-issues. 

AESOP'S  FILM  FABLE. — Pathe  release. 
— "A  Dog's  Paradise"  is  like  the  great  ma- 

jority of  its  predecessors — novel  and  dis- 
playing initiative  and  inventiveness — and  it is  funny. 
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Live  News  of  the  West  Coast 

By  RENEE  BEEMAN 

RUPERT  JULIAN  has  been  elected  to 
direct  "Merry-Go-Around,"  the  leng- 
'thy  feature  which  Eric  Von  Stro- 

heim  started  at  Universal.  Director  Jul- 
ian has  re-written  and  re-filmed  the  fea- 

ture. He  is  using  the  same  cast  selected 
for  the  original  picture  which  includes 
Mary  Philbin,  Norman  Kerry,  Dale  Full- 

er, Caesar  Gravina,  George  Seigman, 
George  Hackathorne,  Dorothy  Wallace  arjd 
others.  The  new  title  has  not  been  made 
public,  as  yet.  Director  Julian  has  defin- 

itely planned  on  having  the  super-feature 
finished,  cut  and  ready  for  distribution 
within  five  months.  The  picture  will  be 
equally  as  spectacular  as  "Foolish  Wives," it  is  declared. 

Jack  Mulhall  has  been  engaged  to  play 
lead  to  Norma  Talmadge's  next  picture 
"Within  the  Law"  and  the  rest  of  the  cast 
is  being  billed  now  by  Director  Frank 
Lloyd.  Frances  Marion  has  the  scenario 
all  ready  so  that  shooting  can  commence 
as  soon  as  Miss  Talmadge  returns. 

trigue  and  adventure,  written  for  Kather- 
ine  MacDonald  by  Lois  Zellner,  and  called 
"Refuge." 

Parking  his  professional  "funny  shoes" 
and  old  derby  and  donning  his  "other 
clothes,"  Charlie  Chaplin  has  begun  his 
career  as  director,  officiating  at  the  mega- 

phone in  Edna  Purviance's  first  starring 
vehicle.  The  picture  is  tentatively  called 
"Yesterday,"  and  was  written  by  Chaplin. 
It  is  a  society  story,  and  is  said  to  contain 
a  wealth  of  good-humored  satire.  Miss 
Purviance  is  giving  a  good  account  of  her- 

self, according  to  reports,  as  a  dramatic 
star.  Her  leading  man  is  Carl  Miller,  the 
youth  who  played  a  leading  role  in  "The 
Kid."  His  work  under  Chaplin's  direction is  said  to  be  excellent. 

Al  Lichtman,  head  of  the  distributing 
organization  which  bears  his  name,  is  in 
Los  Angeles  to  confer  with  B.  P.  Schul- 
berg  on  the  list  of  special  productions  to 
be  filmed  by  Preferred  Pictures  for  Licht- 

man distribution  during  the  coming  six 
months.  The  Schulberg  organization 
which  has  enlarged  its  plant,  is  now  known 
as  the  Mayer-Schulberg  Studios.  They 
have  completed  their  first  round  of  pro- 

ductions and  are  about  to  begin  on  a  new 
series. 

Henry  Murdock,  who  has  been  playing 
comedy  roles  in  Christie  pictures  for  two 
years,  will  be  seen  opposite  Dorothy  De- 
vore  in  the  forth-coming  "Hazel  from 
Hollywood,"  and  will  then  be  featured 
himself,  according  to  Al  Christie's  recent announcement. 

Now  that  the  secret  about  her  next  Leah 
Baird  production  is  out,  and  the  world 
knows  she  is  to  make  "The  Destroying 
Angel,"  Leah  Baird  doesn't  care  who 
knows  that  she  is  to  make  it  at  Ince  Stu- 

dios, and  that  W.  S.  Van  Dyke  will  direct. 
John  Bowers  will  play  opposite  Miss  Baird, 
Ford  Sterling  is  cast  as  a  cabaret  owner 
and  Noah  Beery  has  an  important  part. 

Some  of  the  new  productions  to  be 
filmed  by  Preferred  Pictures  are  already 
under  way.  Work  has  just  started  on 
"The  Girl  Who  Came  Back,"  a  picture 
suggested  by  the  Charles  E.  Blaney  stage 
production  of  the  same  name.  It  will  be 
directed  by  Tom  Foreman  who  wielded 
the  megaphone  for  "Shadows,"  and  the 
cast  will  include  Miriam  Cooper,  Kenneth 
Harlan,  Gaston  Glass  and  others  equally 
well  known.  Victor  Schertzinger  has  be- 

gun work  on  a  colorful  story  of  love,  in- 

Among  the  new  stories  purchased  by 
Universal  for  early  filming  is  "The  Chick- 

en that  Came  Home  to  Roost"  a  short 
story  from  the  November  Cosmopolitan 
which  will  be  used  as  Gladys  Walton's 
starring  vehicle.  "Nobody's  Bride"  is  be- 

ing prepared  for  Herb  Rawlinson. 

The  Paramount  company  producing  "The 
White  Flower"  has  returned  from  Hono- 

lulu and  is  completing  the  picture  in  the 
studio.    Betty  Compson  is  starred  in  this 

picture  as  a  girl  who  is  half  American  and 
half  Hawaiian. 

Thomas  G.  Patten  who  is  to  represent  Will  T.  Hays  in  the  film  colony  on  the  West  coast, 
arrived  in  Los  Angeles  recently.  He  is  here  witnessing  the  making  some  scenes  for 
"Rupert  of  Hentzau."  Left  to  right:  A.  George  Volck,  Vice  President  of  Selznick 
Pictures  Corporation,  an  old  time  friend  of  Mr.  Patten,  Miss  Chartre'ase,  Myron  Selznick, 
President  of  Selznick  Pictures  Corporation,  Mrs,  Patten,  Mrs.  A.  G.  V^lck  and  Mr.  Patten. 

Gloria  Swanson's  new  picture  is  a  Sam 
Wood  production  entitled  "Prodigal  Daugh- 

ters." Ralph  Graves  plays  the  lead  op- 
posite Miss  Swanson  and  Theodore  Rob- 

erts, Louise  Dresser  and  others  of  promi- 
nence appear  in  the  cast. 

Dorothy  Dalton  has  started  work  at  the 
Paramount  studios  under  the  direction  of 

Vic  Fleming,  filming  "The  Law  of  the 

Lawless." According  to  statements  from  Larry 
Semon's  quarters,  the  comedy  star  will 
soon  be  released  from  his  Vitagraph  con- 

tract. Semon  has  made  31  of  the  35  two 
reel  comedies  that  he  contracted  for  three 
years  ago.  It  is  stated  that  Larry  will 
soon  move  into  his  own  studio  where  he 
will  make  his  own  productions,  releasing 
two  five  reel  features  each  year  in  addi- 

tion to  twelve  two-reelers. 

Irving  Cummings  will  release  hold  on 
his  director's  arm-chair  long  enough  to 
don  the  grease  paint  in  Myron  Selznick's 
production  of  "Rupert  of  Hentzau."  This 
newest  Elaine  Hammerstein  picture  num- 

ber in  its  cast  such  well-known  names  as 
Bert  Lytell,  Bryant  Washburn,  Hobart 
Bosworth,  Claire  Windsor,  Adolphe  Men- 
jou  and  Lew  Cody. 

Concluding  one  of  the  biggest  deals  so 
far  this  season  negotiated  between  an  in- 

dependent producer  and  an  international 
distributing  organization,  Louis  B.  Mayer 
has  arranged  with  Marcus  Loew  for  the 
presentation  of  his  Reginald  Barker  all-star 
specials  through  the  extensive  Metro  re- 

leasing channels.  "Hearts  Aflame,"  a  dra- matic spectacle  noted  for  its  tremendous 
forest-fire  climax,  will  be  the  first  of  the 
Barker  series  to  go  out  under  the  Metro 
banner. 

Fred  Niblo  Productions  will  also  be  re- 
leased through  Metro,  as  previously  an- 

nounced. Niblo  is  now  making  "The 
Famous  Mrs.  Fair,"  with  an  all-star  cast. 

After  breaking  all  previous  box-office 
records  at  the  Miller  Theatre,  Los  Angeles, 

for  the  past  three  weeks,  Mary  Pickford's 
new  "Tess  of  the  Storm  Country"  started on  its  fourth  week  playing  to  the  largest 
crowds  ever  housed  in  the  history  of  the 
house.  It  is  truly  a  combination  of  favor- 

ite artist  and  favorite  story,  and  the  pub- 
lic seems  to  be  taking  the  advantage  of- 

fered in  Mary's  re-creation. 

After  many  weeks  in  the  cutting  room, 
Burr  Nickle  has  finished  work  on  the  first 
two  releases  of  his  twelve  pictures  for 
1923.  "The  Bargain"  is  a  stirring  tale,  for- 

cibly told  of  the  Australian  wanderings  of 
a  run-away  son  and  the  complications  in- 

volved when  another  represents  himself  as 
1he  long-lost  heir  at  the  bed-side  of  the  dy- 

ing father.  In  "Tansy,"  Mr.  Nickle  pre- 
sents a  pastoral  idyll  with  some  of  the 

most  beautiful  photography  every  shown 
on  the  screen.  To  procure  the  proper  set- 

tings for  the  exteriors  the  company  was 
taken  to  the  sheep  country  of  the  Suffolk 
Downs  in  England.  Among  the  early  re- 

leases of  the  Burr  Nickle  Productions  for 
1923  will  be  a  story  by  A.  M.  S.  Hutchin- 

son of  "If  Winter  Comes"  fame,  entitled 
"Once  Aboard  the  Lugger."  It  is  said  to 
be  a  very  clever  comedy  drama  of  some 

5,000  feet. 
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A  group  of  Beaute-Boxes  with  portraits  of  Paramount  stars.  Their  distribution  through  local  merchants 
offers  a   tieup   that  has  been   successfully   used   by  theatres.     They   are   being    extensively   advertised  as 

holiday  gifts. 

Goldwyn  Publicity  Scores  Again 

Bonus  Repeats  Success  of  "Brothers  Under  the  Skin" 

In  Landing  Front  Page  Story  on  "A  Blind  Bargain" 

Paramount  Stars 

On  Novelty  Boxes 

New  Tieup  Feature 

T^XHIBITORS  the  country  over  are  af- 
'  forded  opportunity  for  great  co-opera- 

tive window  displays  by  reason  of  Beaute- 
box  hook-ups  with  department  and  novelty 
stores. 

The  Beautebox  is  a  new-process  novelty 
with  a  lithograph  of  a  painting  of  a  Para- 

mount star  fixed  permanently  under  the 
surface  of  the  cover. 

The  boxes  are  suitable  for  candy  con- 
tainers, and  there  are  designs  for  cigar- 

ettes, tobacco  jars,  vanity  cases  and  many 
others. 

The  paintings  were  made  by  Henry 
Clive  and  include  Rodolph  Valentino, 
Gloria  Swanson,  Wallace  Reid,  Betty 
Compson,  Bebe  Daniels. 
The  novelty  had  been  on  the  market 

only  a  few  weeks  when  Chicago,  New  York 
and  Toronto  exhibitors  concluded  tie-ups 
with  the  dealers. 

In  New  York  the  Riesenfeld  houses, 
Stadium  Theatre,  and  the  103rd  Street 
Theatre,  all  effected  profitable  tieups  with 
these  articles.  The  Stadium  offered  free 

matinee  tickets  for  "The  Old  Homestead" 
with  every  purchase  in  a  drug  store. 

Front  Page  of  Pittsburgh 

Post  Adapted  as  Herald 

s - Pittburgh,  Pa— The  sensational  head- 
lines in  the  Pittsburgh  Post  announcing 

the  indictment  of  two  motorists  for  Man- 
slaughter, played  up  in  a  2-line  front  page 

streamer  of  8-columns,  has  been  convert- 
ed into  a  herald  which  is  widely  used  by 

Pennsylvania  exhibitors. 

A  "tear-space"  has  been  morticed  in  the 
center  of  the  page  giving  room  for  a  large 
type  ad  bringing  in  the  title  "Manslaugh- 

ter." The  pages  alone  cost  one  cent  a 
piece  and  imprinted  a  cent  and  a  half. 
A-Mike  Vogel,  Paramount  exploiteer, 
Pittsburgh,  originated  the  idea. 

Plenty  of  symbolism  was  evident  in  this  float.  The 
C.  B.  C.  production  "More  to  Be  Pitied  than 
Scorned"  was  exploited  in  Philadelphia  by  the  De Luxe  Film  Company  with  the  ballyhoo  shown  here. 
The  well  known  "finger  of  scorn"  pointed  from  all 
directions   at    the    "more    to    be    pitied"  lady. 

Goldwyn's  demon  publicity  duet,  How- 
ard Dietz  and  Eddie  Bonns  wanted  anoth- 

er big  splash,  for  "A  Blind  Bargain" — as 
big  a  splash  as  their  "Brothers  Under  the 
Skin"  Club  had  made. 

So  they  went  to  work  and  grabbed  off 
front  page  space — on  Thanksgiving  Day — 
in  the  Times,  the  Herald,  the  Globe,  the 
Mail  and  the  World. 
With  the  connivance  of  W.  R.  Ferguson 

they  engaged  a  man  named  Jack  Cohen  to 
sell  half  dollars  at  the  price  of  twenty-five 
cents  to  sophisticated  New  Yorkers.  The 
half  dollars  were  in  small  envelopes 
marked  "Blind  Bargain,"  and  Cohen  at- 

tempted to  sell  them  in  front  of  the  Capi- 
tol theatre  and  along  Broadway. 

The  curious  crowded  around  him  aijd 

listened  to  his  spiel,  but  they  didn't  buy — 
not  even  one.  They  were  afraid  of  being 
gold-bricked  for  a  quarter.  Patrolman 
Harty  of  the  West  Forty-seventh  Street 
precinct,  chased  him  off  Broadway,  but 
Cohen  returned.  After  chasing  him  away 
twice,  Harty  finally  arrested  the  man  for 
peddling  without  a  license  and  he  was  tried 
in  the  West  Side  Court  and  fined  $2. 

The  stunt  was  good  "human  interest" 
stuff,  and  the  reporters  told  how  Cohen 
had  bet  a  friend  of  his  from  St.  Louis  that 
the  average  New  York  man  was  perfectly 
willing,  even  anxious  to  be  plucked  if 

there  was  any  chance  of  getting  something 
for  nothing,  or  doubling  his  money. 
They  wagered  $200  each  that  Cohen 

couldn't  within  fifteen  minutes,  sell  a 
Broadway  crowd  $50  worth  of  half  dol- lars at  25  cents  each. 

The  Herald  ran  a  three-quarters  column 
story  on  the  front  page.  Evening  papers 

gave  it  a  double  column  head.  The  As- 
sociated Press  and  other  news  bureaus 

carried  the  story  and  it  was  featured  in 
newspapers  throughout  the  country. 

The  man  who  tried  to   sell  fifty-cent  pieces  for  a 
quarter    and    thereby    made    the    tale    which  put 
Goldwyn's   "A   Blind   Bargain"   on  the  front  pages of    the    Metropoliitan  dailies. 
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Making  the  1 
lieatre  Pay 

Exploiting  the  Picture  j Equipping  the  Theatre 

At  the  Melba  Theatre  in  Dallas  they  go  in  for  atmosphere  when  the  feature  warrants  it.  Here  is  an  example  of  the  effects 
which  hare  become  common  to  patrons  of  the  theatre.  First  National's  "East  Is  West"  offered  the  colorful  features  which  supply material  for  frontal  decorations.  The  house  artist  went  to  work  with  composition  board  and  colors  with  the  result  that  there 
was  good  atmosphere  and  good  advertising.  The  title  was  spelled  out  across  the  lobby  in  fantistically  arranged  letters,  which 
were  stispended  on  wires.  A  board  mask  with  dragon  designs  around  the  box  office  ivas  the  only  other  ivork  necessary  to  accomplish 
the  desired  result. 

E 

p  1  o  i  t 
o  r  i  a 1 

FULL  page,  double-truck  ads  and  some  fine  specimens  of  news- 
paper reprints  add  considerably  to  the  bulk  of  exploitation 

material  coming  in  from  all  corners  of  the  country.  The  tieup 
ads  are  gaining  in  popularity  it  seems.  And  that  is  as  it  should 
he. 

IN  a  way  it  seems  like  labeling  a  spade  "a  spade,"  but  we 
want  to  remind  you  that  these  merchant-theatre  cooperative 

ads  are  reproduced  in  order  to  supply  ' '  exhibits ' '  valuable  to  a 
sales  talk  that  might  be  necessary  to  interest  the  merchants  and 
the  newspaper.  A  collection  of  them  pasted  up  in  a  clipping 
book  strengthen  yeur  argument  that  cooperative  ads  are  things 
which  are  "being  done"  by  the  livest  newspapers  and  merchants in  the  country. 

PHILANTHROPY  pays.  Especially  if  it  takes  the  form  of 
theatre  passes,  judiciously  issued.  C.  C.  Dudley,  manager 

of  the  Strand,  Canton,  N.  C,  gives  passes  to  the  schools,  which 
award  them  to  children  making  a  perfect  score  in  deportment 
during  the  week.  He  keeps  statistics.  They  prove  that  this 
plan  has  increased  the  receipts  from  children  50  per  cent.  ...  The 

night  performances  have  increased  21  per  cent.  The  Sheridan  in 
New  York  City  is  another  recently  to  use  this  plan  of  cooperating 
with  the  schools. 

RESOURCE  and  resourcefulness  makes  a  happy  combination. 
An  interesting  case  is  that  of  Goldwynner  Willi?jn  N.  Rob- 

son.  When  the  Lyric  in  Erie,  Pa.,  was  showing  "The  Sin  Flood" 
he  wanted  to  make  a  lobby  display  of  photos  of  famous  Penn- 

sylvania floods.  The  photos  were  scarce  and  elusive  and  he  was 
about  to  give  up  when  he  recalled  that  his  family  had  driven  into 
Erie  the  night  of  the  big  flood  in  July  1915.  Robson  got  in 
touch  with  the  family  and  asked  them  to  search  the  old  albums. 
About  a  dozen  snapshots  were  found  and  promptly  sent  to  Bill, 
who  make  a  hit  with  them  in  the  lobby  of  the  Lyric.  After  that 
nobody  can  say  Bill  Robson  is  not  interested  in  his  job. 

WE  notice  in  the  papers  that  the  Los  Angeles  theatre  ads 
are  getting  so  one  can  read  them.  There  is  less  ink,  fewer 

picture-puzzles  and  more  advertising  evident  in  the  most  recent 
examples  from  the  Grauman  and  Miller  houses. 

TOM  KENNEDY. 
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i^ws  "MANSLAUGHTER" 
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This  effective  employment  of  the  puzzle  ad,  with 
the  names  of  the  advertisers  appearing  in  jumbled 
letter  fashion  was  run  across  the  pages  and  filled 
the  two  page  space.  It  was  arranged  by  C.  F. 
Gillis  to  exploit  Paramount's  "Manslaughter"  at the  Gillis  theatre,  Clarksburg,  W.  Va.  The  slogan 
of  the  advertiser  was  the  key  of  the  puzzle,  for 
which  a  prize  was  offered.  During  the  run  of  the 
picture  the  ad  was  reprinted  spelling  out  the 
names  of  the  twelve  merchants  interested  in  the display. 

Liberty  Gets  Displays  In 
27  Western  Union  Windows 

When  Goldwyn 's  ' '  Remembrance  ' '  was 
screened  at  the  Liberty  theatre,  Kansas 
City,  Mo.,  an  exploitation  feature  was  a  tie- 
up  for  a  window  display  in  every  Western 
Union  Telegraph  Office  in  the  city — and 
there  are  twenty-seven  of  them. 

A  hand-painted,  framed  card,  about  four 
by  six  feet,  was  placed  in  every  window. 
The  card  read: 

' '  Remembrance,  a  son 's  duty,  a  lover 's 
ilege,  a  husband's  vow.  Don't  write — tele- 

graph and  go  to  the  Liberty  theatre  this 
week  for  the  sake  of  Remembrance." 

5,000  telegram  blanks  were  obtained  and 
the  following  message  from  "Pop"  Grout, 
the  leading  character  in  "Remembrance" 
was  printed  on  them:  "Dear  Friends— A 
telegram  is  the  best  evidence  you  haven't 
forgotten.  Send  a  wire  home  to-day  to 
Mother,  Sister,  Brother  and  Dear  Old  Dad. 
Or  to  the  sweetheart  whom  you  failed  to 
write.  Remembrance  will  pardon  many  an 
oversight  and  you'll  know  why  after  you 
have  seen  Rupert  Hughes '  '  Remebrance ' 
at  the  Liberty  Theatre,  one  week  beginning 
Sunday,  Nov.  5.  It's  the  sweetest  story 
ever  told.    'Pop'  Grout." 

"Hungry  Hearts" 

Widely  Heralded 

In  New  York  City 
The  New  York  City  campaign  for  Gold- 

wyn's  "Hungry  Hearts"  was  built  around 
Anzia  Yezierska's  stories  of  Russian  im- migrant life. 
The  campaign  in  connection  with  the 

Capitol  showing  embraced  all  of  central 
and  downtown  New  York.  A  woman  and 
a  boy  attired  in  Russian  peasant  costume, 
carried  large  red  hearts  on  which  the 

showing  of  "Hungry  Hearts"  was  adver- 
tised. They  started  out  on  foot  in  down- 

town New  York  on  the  Friday  before  the 
showing  and  continued  to  parade  the 
streets  for  Tweek. 

Three  thousand  candy  hearts,  about  an 
inch  in  diameter,  were  used  in  the  ex- 

ploitation in  the  theatrical  district.  On 
one  side  of  the  candy  heart  was  printed 

the  following:  "No  more  Hungry  Hearts." 
These  hearts  were  put  into  transparent 
paper  bags.  Printed  on  the  front  of  the 
bag  was  "Hungry  Hearts  are  calling  you 
to  the  Capitol,  week  of  November  26th." 

These  hearts  were  distributed  in  shops, 
apartment  stores  and  to  the  various  Kid- 

die Clubs. 

A  cooperative  ad  which  appeared  in  the  "Warren 
Daily  Chronicle"  thanks  to  the  ingenuity  nad  enter- prise of  the  manager  of  the  Duchess  theatre  in 
Warren,  Ohio.  Each  merchant  represented  was 
assured  of  the  best  kind  of  advertising  since  a 
prize  of  passes  was  offered  those  who  properly 
filled  out  the  name  of  the  character  and  player  of 
each  member  of  Goldwyn's  "Remembrance"  cast. The  names  could  be  learned  by  calling  personally  at 
the  office  or  store  of  the  merchant!  whose  display  in- 

cluded a  photograph.  It  was  reported  150  persons 
called  at  each  advertiser  to  get  the  necessary information. 

Educator  and  Mayor  Extol  Film  Art 

Statements  Recommending  "The  Loves  of  Pharaoh" 
Start  Parade  Past  Box  Office  of  Theatre  in  Green  River 

Green  River,  Wyo. — A  great  principle  of 
exploitation — that  a  town  can  be  unsold 
and  sold  again — was  brought  out  in  Man- 

ager S.  S.  Warner's  exploitation  for  "The 
Loves  of  Pharoah"  when  it  played  at  a 
one-day  engagement  at  the  Isis  Theatre. 

Mr.  Warner  took  in  $94.40  on  the  pic- 
ture, when  his  average  Monday  receipts 

have  been  around  $24  and  at  times,  as 
during  the  railroad  strike,  as  low  as  $17. 

He  booked  "The  Loves  of  Pharoah"  with 
the  understanding  that  he  could  have  the 
services  of  Kenneth  O.  Renaud,  the  Para- 

mount exploiteer,  to  help  him  turn  the 

prejudice  against  "foreign"  pictures  into cash. 

Since  he  was  a  stranger  in  town,  Mr. 
Warner  decided  that  Renaud  should  do  the 

dirty  work.    The    Paramount  exploiteer 

called  on  the  superintendent  of  schools, 
Mr.  Daniel  Mcintosh.  Renaud  described 

"The  Loves  of  Pharoah"  for  him,  and  Mr. 
Mcintosh  was  enthusiastic. 

Mayor  Charles  Nicoll  was  also  chairman 
of  the  Board  of  Education  and  between 

Mcintosh  and  Renaud  "The  Loves  of  Phar- 
oah" was  sold  to  him.  He  issued  a  state- 
ment praising  the  picture  in  superlatives 

and  urging  everybody  in  Green  River  to 
come  to  see  it. 

The  statement  was  printed  up  into  hand 

bills  and  there  wasn't  a  house,  buggy,  Ford, 
or  hotel  room  in  Green  River  without  a 
stack  of  them.  The  reaction  was  simple. 
If  the  mayor  went  to  these  lengths  there 
must  be  something  to  the  picture,  even 
if  it  was  made  in  Europe  and  was  no  more 
than  ancient  Egypt. 

(ir-iiiiyj'iryioH  (ii;  pi)['.ip'on  - 

Marion  Daviea 
A  Cosmopolitan  .'Production.  ■  .  -  -'- 

When  Knighthood  Was 

in  flower 

mm. f 

The  posters  for  Paramount  offerings  are  now  under  the  supervision  of  the  Division  of  Exploitation  of  that    company  and  these  two  recently  issued  stands  show 
the  influence  of  the  exploiteer.     Designed  to  sell  the  stars,  these  24-sheets  on    "The  Young   Raiah"   and   "When   Knighthood  Was   In   Flower,"  feature  head reproductions  without  sacrifice  of  balance  of  attraction  value.     The  heads  are    nearly  four  sheets  high,   which  is  considerably  in   excess  of  the  space  usually 
occupied  by  head  drawings.     There  is  an  advantage  to  the  exhibitor  who  uses  large  cutouts  for  display  above  the  marquee  or  on  the  front  of  his   house  in 

billing  a  star.    Tom  Shrader  of  the  Olympic  Pittsburgh,  made  his  display  for  "T  he      Young      Rajah"      with      the      cutout     from      the      Valentino  sheet. 
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What's  What  In  Bally-Hoo 
STREET  ballyhooing  is  a  good  deal  like 

Mr.  Jorgins. 

Mr.  Jorgins  was  a  casual  customer 
at  two  neighboring  stores,  one  a  clothier 

and  the  other  a  druggist.  The  two  retail- 
ers got  together  one  evening  to  discuss 

their  patrons  and  conversation  centered 
upon  Mr.  Jorgins. 

"What  kind  of  a  customer  do  you  find 
him?"  the  druggist  asked. 

"Well,  he  don't  buy  often." 
"He's  not  so  good  then." 
"And  he  isn't  regular."  ' 
"That's  worse." 

"And  he  doesn't  select  expensive  goods." 
"Terrible." 

"But  he  always  pays — and  promptly." 
The  druggist  dismissed  all  argument 

with  two  hands. 

"Say  no  more — he's  a  good  customer." 
Street  ballyhooing  is  like  Mr.  Jorgins — 

a  good  thing  to  have  around  if  it  pays. 
The  question  of  just  where  it  does  pay  is 
one  that  has  perplexed  most  showmen 

since  the  early  days  of  exploitation.  Even 

today  opinions  are  as  varied  as  the  colors 
of  the  rainbow. 

A  small  town  house  decries  street  bally- 

hoos  on  the  argument  that  they  are  too 

expensive  for  the  small  house  to  support. 
A  first  run  theatre  refuses  to  entertain 

them  because  they  are  too  undignified. 
One  well  known  first  run  house  refused 

to  sponsor  a  Victoria  with  a  bridal  couple 
for  "Smilin'  Through"  because  it  would 
lower  the  house's  standing  with  its  pa- 

trons. A  week  later  another  house  only  a 
block  away  packed  its  lobby  with  old 
clothes  on  a  "Trouble"  matinee  that  gath- 

ered in  old  clothes  for  a  local  orphanage. 
The  stunt  was  sponsored  and  advertised 
by  a  street  ballyhoo;  and  even  after  the 
opening  Old  Clothes  matinee  the  house 
did  a  record  afternoon  business. 

This  is  not  intended  as  a  reflection  upon 
the  first  of  these  two  houses.  Sitting  in 
a  New  York  office  it  is  often  far  easier 
to  be  critical  than  constructive. 
The  individual  theatre  manager,  after 

all,  is  the  one  who  knows  conditions  in 
his  community  or  vicinity  and  his  exploi- 

tation mediums  must  be  guided  by  this 
knowledge. 

Surveying  the  field  from  long  distance, 
however,  and  from  a  symposium  of  all  the 
reports  on  exploitation  campaigns  that 
have  come  to  hand  it  would  seem  that  the 
ailment  street  ballyhoos  have  suffered 
from  has  been:  too  much  noise  and  too 

little  nucleus.  The  tendency  in  some  cases 
has  been  to  assume  that  the  big  splurge 
on  the  street  meant  a  corresponding  sale 
of  tickets  at  the  boxoffice. 

There  was  an  instance  several  months 
ago  of  a  theatre  in  the  central  western 
states  which  hired  a  well  known  local  ath- 

lete to  throw  a  ball  from  the  roof  of  the 
theatre  building  to  the  roof  of  another 
building  across  the  street.  The  man  who 
engineered  this  stunt,  afterward  made 
this  confession. 

"I  don't  think  this  stunt  sold  a  single 

ticket  at  the  boxoffice,"  he  admitted.  "If we  coud  have  advertised  that  the  star 
would  appear  on  the  stage  and  throw  a 
baseball  somewheres  inside  the  theatre, 
we  could  have  filled  the  place.  As  it  was 
the  crowds  watched  him  throw  the  ball 

and  then  followed  him  as  he  went  away." 
The  first  principle  of  street  ballyhooing 

is  a  definite  tieup  with  the  boxoffice.  It 
is  illogical  and  far  fetched  to  expect  that 
any  great  number  of  picture  goers  are 
going  to  travel  four  miles  to  the  Creamo 
Theatre  because  a  man  with  a  parasol  and 
apparently  closed  eyes  happens  to  pass 
through  the  residential  section  to  adver- 

tise "The  Sleep  Walker."  The  footsore 
artist  may  be  a  good  medium  for  arous- 

ing interest  but  any  assumption  that  his 
presence  alone  will  fill  the  theatre  is  apt 
to  be  sadly  shattered. 

In  addition  to  arousing  interest,  the  ex- 
(Continued  on  Page  208) 

asquerader"  in  the  fsrm  of  a  street  stunt  which  ttraveled  the  city  and  frequently  stopped  at  the  theatre  paying  First  Nationals  attraction  w,th  Guy 
>st  In  the  center  a  ballyhoo  featuring  the  large  book  idea  acted  as  an  a  ttraction  for  the  showing  of  the  Masquerader  at  the  Colorado  theatre  in 
Denver     At  the  right  is  the  straight  billing  form  of  ballyhoo  used  to  focus  attention  on  the  appearance  of  Richard  Barthelmess  in  Sonny. 
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Clarke  Finds  Lobby  Displays  Profitable 

The  mask  with  the  two  side  entrances  used  for  First 
Nationals  "Heroes  and  Husbands." 

rj    B.  CLARKE,  Manager  of  the  Strand, 
Memphis,  Tenn.,  uses  his  lobby  as 

the  main  item  of  his  exploitation  for  the 
attractions  offered  at  his  house. 

The  group  of  photos  shown  here  illus- 
trate the  high  effect  he  obtains  with  little 

more  than  stock  accessories  as  his  decora- 
tive material.  These  were  used  at  the 

Strand  during  the  past  two  months. 

Occasionally  a  window  display  is  used 
and  other  means  resorted  to,  but  mainly 
Mr.  Clark  concentrates  on  making  his 
flash  in  the  lobby.  He  states  that  it  pays 
him  big  dividends  on  the  money  put  into it. 

MAE  MURPAV.  PODOLPH  VALfNTINO. 

fti  iJt.  i.  r,  mjj  ill  lit  UfcVIL ,1 

Universal's  "The   Delicious   Little   Devil"  gave  equal prominence  to  Rodolph  Valentino  and  Mae  Murray  in 
this  lobby  arrangement  by  Clark. 

■■HUMAN'  HEARTS' 

above  the  Strand  utilizes  stock  mater  ial  in  getting  its  flash  effects.     The  display  at  the  left  for  First  National's  "Rose 
revolving  fan         he'Shtened  by  the  use  of  a  flashing  light  shown  in;  the  composition    board   light-house.     Clark    arranged    this    by   having   a    spot   fastened    to  a 

is  shown  in  the  lobby  decorations  illustrated  abc 

,55 Search  For  "Perfect  Lips' 
Exploits  "Trifling  Women" 

"What  young  woman  in  Cleveland  has 
perfect  lips?" That  question,  asked  by  the  Cleveland 
Press,  was  made  the  basis  of  a  tie-up  for 
"Trifling  Women,"  when  this  Metro  photo- 

play was  presented  at  the  Stillman  Thea- 
tre, Cleveland,  recently.  The  contest  for 

the  young  woman  who  could  answer  the 
requirement  was  a  keen  one,  and  the  Press 
carried  photographs  of  those  competing 
as  well  as  of  Barbara  La  Marr,  whose  lips 
were  used  as  a  model  of  perfection. 
The  contest  was  arranged  as  follows: 

The  Press  announced  that  Rex  Ingram, 
director  of  the  photoplay,  was  desirous  of 
finding  an  understudy  to  Miss  La  Marr, 
and  had  asked  the  paper  to  help  find  one. 
The  chief  requirement  was  that  the  young 
woman  have  as  perfect  lips  as  those  pos- 

sessed by  the  screen  actress.  The  account 
continued  to  the  effect  that  Mr.  Ingram 
would  award  a  prize  of  $50.00  to  the 
woman  having  the  necessary  requirements. 
Photographs  were  to  be  sent  to  the  news- 

papers and  a  committee  of  Cleveland 
judges  was  to  make  the  decision. 
Groups  of  contestants  were  published 

daily,  all  calling  attention  to  the  contest 
as  well  as  to  the  picture  at  the  Stillman 
Theatre. 

Hamer  Uses  Tie-Up  Lobby 
When  Ellsworth  Hamer,  manager  of  the 

Strand  Theatre,  Lansing,  Mich.,  booked 
"A  Tailored  Made  Man,"  he  went  out  after 
business  with  a  specially  designed  lobby 
display. 

This  display  was  worked  in  conjunction 
with  one  of  the  leading  tailors  of  the  city, 
whose  name  was  splashed  across  the  glass 
in  a  big  frame  in  the  lobby.  Before  this 
frame  stood  a  dummy  figure  dressed  in 
the  style  of  1850,  while  at  the  other  side 
stood  a  fantastically  dressed  figure,  rep- 

resenting a  possible  style  of  1950.  In  the 
center  between  these  two  figures  sat  an- 

other dressed  as  Charles  Ray  in  the  most 
modish  of  predicted  1923  styles  for  men. 

Cops  Aid  With  Ad  Copy 
Manager  Wright  of  the  Strand  Theatre, 

Seattle,  and  Goldwynner  Frank  H.  Burns 

dragooned  the  Chief  of  Police  and  the  en- 
tire police  force  of  Seattle  into  exploiting 

the  showing  of  Goldwyn's  John  Barrymore 
picture,  "Sherlock  Holmes,"  at  that  thea- 

tre. A  special  showing  of  the  film  was  ar- 
ranged for  the  police  and  they  marched  in 

a  body  to  the  theatre. 
Inspectors  and  other  members  of  the  force 

gave  their  comments  on  the  picture  to  the 
management  for  use  in  newspaper  adver- 
tisements. 

Motion  pictures  of  the  police  marching 
to  the  Strand  were  screened  as  a  special 
local  news  item  at  both  Jensen  and  von 
Herberg  houses  in  Seattle. 

A  group  of  photos  showing  how  the  "Wink  and  Win"  contest  was  put  over  in  Paterson  to  exploit  First 
National's  "East  Is  West"  at  the  Regent  theatre.     The  stunt  was  a  tieup  between  the  theatre  and  the 

"Paterson  Evening  News." 



December  23,  1922 EXHIBITORS   TRADE  REVIEW 207 

Three  Newark  City  sprinkling  carts  were  used  as  ballyhoo  for  the  showing  of  Goldwyn's  "The  Sin 
Flood"   at   the   Strand.     Each   carried    the   sign    flashing   the    show    as   illustrated    in    the    photo  above. 

Past  Recalled  with  Old 

Photos  for  "Remembrance1' 
An  old-fashioned  photograph  contest  was 

used  by  the  manager  of  the  Sun  theatre, 

Howard  J.  Phillips,  for  Goldwyn's  "Re- 

membrance." Instead  of  essays  on  things  remember- 
ed, the  contest  called  for  the  submission 

of  old  photographs  of  objects,  persons  or 
events  in  the  history  of  Omaha. 

The  Omaha  Daily  News  tied  up  with  the 
theatre  on  the  Old  Time  Photo  contest. 
The  best  of  the  photographs  submitted 
were  printed  in  the  News  during  the  show- 

ing of  the  feature  picture.  One  photo- 
graph that  was  reproduced  in  a  four-col- 

umn cut  was  of  horse  car  No.  14,  piloted 
by  G.  B.  Surrey,  taken  in  1886.  Another 
was  of  Omaha  mounted  police  drawn  up 
for  review  by  President  Grover  Cleveland, 
reproduced  in  four  column  cut.  Another 
was  of  the  Grand  Central  Hotel  destroyed 

by  fire  in  1872. 

The  space  at  the  rear  of  the  lobby  and  over  the  entrance  to  the  auditorium  at  Asher's  Merrill,  Milwaukee,  Wis.,  affords  a  display  stand  which  was  used  to 
fine  effect  for  the   showing   of   Paramount's   "The   Young   Rajah"   and   "The      Ghost    Breaker."      Scene    reproductions    made    with    cutouts    had    interest  and decorative  value  as  shown  by  the  photos  above. 

Best  Pupils  Get  Passes 

New  York,  N.  Y. — A  scholarship  prize  of 
five  tickets  to  each  class  good  for  the  Sat- 

urday Matinee  at  the  Sheridan  Theatre 

has  been  donated  by  Managing  Director 
Edwin  T.  Emery  to  the  five  best  pupils 
in  each  class  who  excel  in  study  and  de- 

portment. The  schools  represented  in  this 
prize  include  Public  Schools  8,  95,  3,  107, 
40,  St.  Bernards,  St.  Josephs  and  St.  Ve- 

ronicas, all  situated  in  the  14th  precinct 
of  the  city. 

Palace  Posts  4,000  Sheets 
More  than  4,000  lithographed  sheets 

were  posted  in  Dallas,  Texas,  in  connec- 
tion with  the  presentation  at  the  Palace 

Theatre  there  of  "The  Prisoner  of  Zenda." 
Many  twenty-four  sheets  were  used  in 

the  outdoor  advertising.  Five  of  the  large 
sheets  were  posted  side  by  side  on  the 
wall  of  a  building  which  extended  through 
an  entire  block.  Above  this  set  of  twenty- 
four  sheets  was  painted  in<  7-foot  letter- 

ing:   "Coming  to  the  'Palace.'  " 

'THE  STORM"  ARRIVES 

As  a  means  of  bringing  local  business  men  together  and  producing  mutual  benefits  there  is  perhaps  nothing 
better  than  the  cooperatiive  ad.  As  an  example  of  the  good  work  accomplished  by  a  successful  tieup 
ad  in  making  the  newspapers  and  merchants  desirous  of  repeating  the  practice  take  this  case  in  Marshall- 
town,  Iowa.  The  page  for  Paramount's  "The  Old  Homestead"  at  the  left  was  solicited  by  the  "Times 
Republican"  for  the  Strand.  And  the  page  shown  at  the  right  for  Universal's  "The  Storm"  was  also solicited  by  the  same  newspaper  for  the  Orpheum.     Both   theatres  were   thus  relieved   of  all   the  detail work  in  connection  with  the  stunt. 
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Mr.  Magaro  played  host  to  the  poor  children  of  Harrisburg,  Pa.,  Thanksgiving  day,  at  a  special  matinee  of 
Paramount's  "The  Old  Homestead."    The  turn-out  was  sufficient  to  tax  the  capacity  of  the   Regent  as as  shown  in  this  photograph. 

Magaro  Gives  His  Seventh 
Thanksgiving  Free  Show 

P.  Magaro,  owner  and  manager  of  the 
Regent  theatre,  Harrisburg,  Pa.,  gave  his 
seventh  free  show  for  poor  children  on 
Thanksgiving  Day  of  this  year. 

All  the  poor  children  of  Harrisburg  were 
invited  to  attend  the  morning  show  of 
"The  Old  Homestead"  as  guests  of  the 
Regent. 

As  in  the  past  the  Regent  was  given 
prominent  write-ups  in  the  Harrisburg 
newspapers  and  the  townspeople  respond- 

ed to  this  generosity  on  the  part  of  Ma- 
garo with  their  applause  and  esteem. 

In  a  letter  in  which  he  points  out  the 
value  of  this  campaign  Mr.  Magaro  says: 

"More  of  the  exhibitors  ought  to  be  do- 
ing the  same  thing.  I  was  the  first  ex- 

hibitor that  started  this  particular  cam- 
paign and  it  has  been  going  on  for  the  last 

seven  years.  I  notice  that  others  all  ov- 
er the  country  are  following  my  example." 

A  jewelry  store 
tied  up  with  a  Fox 
p  r  o  d  u  c  tion  of "Monte  Cristo"  in making  its  display 
at  the  Texas  State 
Fair  and  Interna- tional Exposition, 
which  ran  in  Dal- las from  October 
6  to  16  A  re- 

production of  the cave  scene  from 
the  photoplay  ser- ved as  a  setting 
for  the  gems  and 
jewelry  exhibited 
by  Lintz  Bros. 

The  sailboat  display  designed  by  Manager  Wadsworth  of  the  Republic  Theatre,  Great  Falls,  S.  D.,  for 
the  prielsentation  of  Harold  Lloyd  in,  his  Associated  Exhibitors  feature  "A  6ailor-Made  Man."    It  made  a good  setting  for  the  cutout  of  Lloyd. 

BALLYHOO 
(Continued  from  page  205) 

hibitor  must  create  desire  and  time  and 
place  play  a  part  in  that. 

One  of  the  best  ballyhoo  campaigns  we 
ever  heard  of  was  at  a  beach  resort  where 
a  cameraman  ostensibly  took  moving  pic- 

tures of  the  crowd  working  the  scenes  in- 
to a  complete  scenario  that  eventually 

wound  up,  for  the  final  scene,  directly  in 

front  of  the  theatre  at  two  o'clock  when 
the  first  matinee  began.  He  had  drawn 
thousands  of  people  from  the  beach  to  the 
theatre  and  many  of  them  naturally  drift- 

ed inside. 
The  same  plan  was  worked  out  on  the 

many  campaigns  conducted  on  "The  Cross- 
roads of  New  York"  where  the  artists  who 

participated  in  "The  Crossroads  of  Louis- 
ville" and  the  many  subsequent  adapta- 
tions, were  street  ballyhoos  for  the  pic- 

ture consciously  or  otherwise.  In  this 
case  a  real  picture  was  made;  and  its 
showing  at  the  theatre  subsequently  was 
the  magnet  that  drew  crowded  houses. 
Madge  Bellamy  and  her  stage  entourage 

for  "Lorna  Doone"  at  the  Kinema  Theatre, 
Los  Angeles,  was  a  good  drawing  card  be- 

cause they  always  entered  the  theatre  af- 
ter making  their  tour.  In  fact,  the  star's 

reception  at  the  Kinema  was  one  of  the 

high  spots  in  the  week's  news  and  hun- 
dreds of  people  followed  her  inside  to  hea» 

her  acclaimed. 
By  a  similar  token  the  Jackie  Coogan, 

"Oliver  Twist"  stage  coach  that  ballyhood 
the  picture  at  the  New  York  Strand  for 
twelve  days  at  a  cost  estimated  at  $500, 
was  good  publicity  because  the  actors  in 

this  little  stunt  always  ended  their  day's labor  in  front  of  the  theatre  and  then 
drifted  inside. 

Street  ballyhoos  are  like  Mr.  Jorgins — 
good  if  they  pay.  The  danger  flag  is  a 
possible  loss  of  sight  of  the  objective:  to 
sell  tickets.  Any  attempt  at  street  bally- 
hooing  for  the  purpose  of  creating  noise 
or  personal  publicity  may  be  in  the  school 
of  erudite  and  charitable  philanthropy; 
but  for  selling  a  show  to  the  public  the 
practical,  feasible  rules  of  exploitation 
must  dominate  the  street  stunt. 
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The  Voice  of  the  Box  Office 

How  the  Latest  Releases  Are  Being  Received  Throughout  the  Country 

"AFFINITIES" 
( Hodkinson ) 

SYMPHONY  THEATRE,  LOS  ANGEL- 
ES.— Admission  39-55  cents.  Very  poor 

business.  The  usual  weekly  advertising  was 
used,  no  exploitation.  The  picture  simply 
did  not  draw  so  was  pulled  off  in  the  middle 
of  the  week. 

Short  Subjects. — Fox  News — Hy  Mayer 
Cartoon— Few  of  the  cast  appeared  in  a 
small  skit. 

Press  Comments. — It  isn't  a  shocking  pic- 
ture as  the  title  would  suggest.  It  is  a 

very  pleasant  one  and  at  times  comes  near 
being  among  the  cleverest  satires  to  date. 
— Times.  It  begins  with  a  prehistoric  pro- 

logue that  portends  a  De  Mille  treatise  on 
matrimony,  but  develops  into  a  high  com- 

edy situation. — Express.  It  is  a  comedy 
farce,  close  approaching  the  Mack  Sennett 
brand. — Record.  Delightful  comedy. — Her- 

ald. The  picture  is  not  expertly  made,  the 
early  scenes  are  rather  shoddily  photo- 

graphed, but  the  picture  as  a  whole,  is  filled 
throughout  with  bright  touches  of  humor 
that  give  the  spontaniety  of  a  very  cred- 

itable little  satirical  farce. — Examiner. 

"ALL  NIGHT" 
( Universal) 

STANDARD,  CLEVELAND. — Admissions 
25  cents — fair  business,  with  evenings  light, 
but  matinees  a  trifle  better  than  average. 

Press  Comment. — A  recreated  version  of  a 
former  film  success  is  always  of  interest,  if 
for  no  other  reason  than  to  make  com- 

parisons with  the  featured  players'  more 
recent  productions. 

"ANNA  ASCENDS" 
(Paramount) 

QUEEN,  DALLAS,  TEXAS.— Admission 
matinee  10,  20,  25  cents;  night  10,  25,  40 
cents.  Opened  to  good  houses  Sunday  with 
fair  business  during  the  two  remaining  days 
of  run. 

Exploitation. — Newspaper  space,  frames 
and  large  cutout  of  star  in  lobby. 

Short  Subjects.— "  Their  Steady  Job" 
(Universal),  International  News. 

Daily  Press  Comment. — Alice  Brady  wins 
further  screen  honors  in  this  picturization 
of  her  foremost  stage  success. — News.  The 
story  of  a  young  Syrian  girl  is  effectively 
portrayed. — Journal.  Notwithstanding  the 
plot  is  weak  and  overdrawn,  Miss  Brady 
makes  the  best  of  it  and  does  some  of  the 
best  acting  of  her  career. — Dispatch. 
COLONIAL  THEATRE,  INDIANAPO- 

LIS, IND. — Admission  25-40  cents.  Busi- 
ness opened  big,  following  several  days  of 

intensive  advertising,  including  heavy  news- 
paper and  billboard  advertising,  with  at- tractive lobby  displays 

Short  Subjects.— Clyde  Cook  in  "The  Es- 
kimo," and  Pathe  News. 

Press  Comment. — It  is  laughable  bur- 
lesque on  north  pole  explorations. — The 

News.  After  watching  Alice  Brady  in 
"Anna  Ascends"  one  leaves  the  theatre 
with  the  feeling  that  it  is  good  to  have  her 
back  on  the  screen. — The  News.  There  are 
a  lot  of  exciting  moments  in  "Anna  As- cends."—The  Star. 
RIALTO,  ATLANTA,  GA— Admission  25- 

30  cents.  From  a  poor  Monday  and  Tues- 
day, when  the  weather  man  conspired 

against  the  showmen,  business  took  a  sud- 
den upward  turn  Wednesday  and  the  week 

at  the  Rialto  as  a  whole  was  entirely  sat- 
isfactory. x 

Short'  Subjects.— A  St.  John  Comedy. 
Press  Comments. — "Anna  Ascends"  is  an 

What  They 

Give  the 

Public 

RIVOLI  THEATRE 
Baltimore,  Md. 

1,  Organ 
2.  Concert 

Excerpts     from     the     Grand  Opera Natoma 
Dream  On  (Indian  Lullaby)  new 
Entr'  Acte  music  from  Orange  Blos- 

soms, introducing  The  Lonely  Nest and  a  Kiss  in  the  Dark,  new 
A  Few  Herbert  favorites  especially  ar- 

ranged by  request :  March  of  the 
Toys,  The  Senenade,  When  You're Away,  Put  Down  Six  and  Carry- Two,  Gypsy  Love  Song,  Italian Street  Song,  I  Might  Be  Your  Once 
in  a  While,  I'm  Falling  in  Love 
with  Someone,  Kiss  Me  Again,  It's a  Great  Day  Tonight  for  the  Irish 

3.  Rivoli  News 
4.  Feature — The  Sin  Flood 
5.  Review 
6.  Comedy — Fair  Enough 
7.  Organ 

CENTURY  THEATRE 
Baltimore,  Md. 

1.  Comedy      Attraction  —  Choose  Your Weapons 
2.  Organ  Solo 
3.  Overture — La  Forza  Del  Destino  (Verdi) 
4.  Century    Topical    Review    and  Magazine 
5.  Vocal  Duet 

6.  Special    Scenical    Review — Drifters 
7.  The  First  Large  Fashion  Show — Gowns from  the  Hub 
8.  Feature  —  The  Impossible  Mrs.  Bellew 

(Paramount) 

STANLEY  THEATRE 
Philadelphia,  Pa. 

1  Organ     Number  —   March  Triumphal (Grieg) 

2.  Topical  Review 
3.  News 
4     Vocal    Number— The    Jewel    Song  from 

Faust    (Gounod)    Vera    Curtis,  So- 

prano 
5.  Rolling  Down  to  Ric  with   Secretary  of 

State  Hughes 
6.  Prologue — Rolling    Down    to    Rio — Color 

Raising  by  and  with  the  United  States 
Navy  and  Naval  Reserve  Forces  of 
Philadelphia 

7.  Feature — The   Impossible   Mrs.  Bellew 
8.  Organ    Selection   —   March  Triumphant (Grieg) 

9.  Cartoon 
DELMONTE  THEATRE 

St.  Louis,  Mo. 

I.    Delmonte  News — World  Events  in  Pass- 
ing Review 2  Topics  of  the  Day — Amusement  from  the World  Press 

3.  Delmonte  Funster — 4.  Joseph  F.  Sheehan  and  associate  singing 
artists 
Quartette  from  Rigoletto Miserere 
Gypsy  Love  Song When  Honey  Sings  an  Old-Time  Song Carmena 
Special  Selection 

5.  Feature — Elaime  Hammerstein  and  Con- 
way Tearle  in  One  Week  of  Love 

excellent  vehicle  for  Miss  Alice  Brady  in 
one  of  those  immigrant  girl  roles  which 
she  does  so  well. 

BUTTERFLY,  MILWAUKEE. — Admis- 
sion thirty-three-  cents.  Picture  drew  only 

fair  audiences.  Theatre  has  only  just  re- 
turned to  using  first  run  pictures,  and  ac- 

cording to  general  opinion  it  will  take  a 
few  weeks  or  so  to  acquaint  the  public  with this  fact. 

Short  Subjects. — "The  Steeplechaser"  a 
comedy  act,  a  Lyman  Howe  news  reel  called 
"Hodge  Podge,"  and  eight  piece  orchestra. 

Daily  Press  Comments. — If  you  don't  get 
too  sympathetic  with  Alice  for  her  appear- 

ance, you  will  find  "Anna  Ascends"  an  in- 
teresting film. — Journal. 

"ARABIA" 

(Fox) 
BOSTON  THEATRE,  BOSTON,  MASS.— 

Admission  25  cents  bottom  morning  to  60 
cents  top  evening.   Excellent  business. 

Exploitation. — Advance  screen  flashes,  ad- 
vance billing  in  the  lobby  and  foyer;  win- dow cards  and  window  one  sheets.  Posters 

in  all  subway  and  elevated  stations.  Regu- 
lar newspaper  ads  with  specials  on  Sunday. 

Short  Subjects. — Pathe  News  Weekly, 
Topics  of  the  Day,  and  Aesop's  Fable. Late  comedy. 

Daily  Press  Comment. — It  is  a  very  good 
picture  with  plenty  of  action. — Post. 

"BRAWN  OF  THE  NORTH" 
(First  National) 

KINEMA  THEATRE,  LOS  ANGELES.— 
Admission  25-35-55,  25-35-55-80  cents.  In 
the  second  week  and  pulling  fairly  well. 
The  dog  Strongheart  returned  from  the  East 
this  week  and  made  some  personal  appear- 

ances both  at  the  theatre  and  among  the 
crowds  in  the  shopping  district. 

Short  Subjects. — Kinema  Pictorial  Review 
— Topic  of  the  Day — Co-Operative  Film  Ex- 
change  "Old  Glory." 

"BROADWAY  ROSE" 
(Metro) 

AMERICAN,  TROY,  N.  Y. — Admission  25 
cents.  One  of  the  big  pullers  of  the  fall. 
Matinees  better  than  usual.  Line  in  front 
each  night.  Patrons  waited  until  ten 
o  'clock  Thanksgiving  Night  for  an  oppor- 

tunity to  see  picture. 
Exploitation. — Usual. 
Short    Subjects. — "One    Terrible  Day" 

(Comedy);  Selznick  News. 
RIALTO,  OKLAHOMA  CITY,  OKLA.— 

Admissions  10  and  25  cents.  Excellent  busi- 
ness. 

Short  Subjects. — Pathe  News,  Will  Rog- 
ers in  "The  Ropin'  Fool." 

Exploitation. — Usual  newspaper  space  and 
lobby  display.  • 

"BURNING  SANDS" 
(Paramount ) 

GRAND,  WILMINGTON,  N.  C— Three 
days  to  fair  business. 

Exploitation. — Widely  advertised  as  "a 
man's  answer  to  the  Sheik,"  but  did  not 
pull  business  in  proportion  to  the  strong  ex- ploitation campaign. 
LEHIGH  ORPHEUM,  BETHLEHEM, 

PA. — Fine  attendance  at  all  shows  for  two 

days'  run. Exploitation. — Special  advertising  on  Ar- 
abs, deserts,  sheiks,  sand  storms,  etc. 

■ 
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"CLARENCE" 
{Paramount) 

IMPERIAL,  COLUMBIA,  S.  C— Three 
days  to  good  business. 
IMPERIAL,  CHARLOTTE,  N.  C— Three 

days  to  big  business. 
NEWMAN  THEATRE,  KANSAS  CITY, 

MO. — Admission  15,  25,  35,  50  and  75  cents. 
Played  to  crowded  houses  all  week. 

Exploitation. — Unusual  large  newspaper 
.space  Sunday.    Also  billboard  space. 

Short  Subjects. — "Chop  Suey"  (Comedy) 
and  Newman  News  and  Views  (Current 
Events). 

Daily  Press  Comments. — The  picture  is 
interesting  for  several  reasons,  chief  of 
which  is  that  it  introduces  an  entirely  new 
"Wally"  Reii. — Star-Times.  A  wholesome 
comedy. — Journal-Post. 
STRAND  THEATRE,  BIRMINGHAM, 

LA. — Admission  10-35  cents.    Business  fair. 
Short  Subjects. — International  News  Reel. 
Exploitation. — Display  advertising,  public- 

ity readers,  reviews  following  the  first  day, 
special  lobby  decorations.  The  Loveman 
Joseph  and  Loeb  Department  Store  sold  500 
tickets,  at  1  cent  each,  to  the  first  five  hun- 

dred customers  Monday. 
LOEWS  STATE  THEATRE,  BOSTON, 

MASS. — Admission  25  cents  bottom  after- 
noon to  60  cents  top  evening.  Did  great 

business  through  the  run. 
Exploitation. — Feature  ads  in  all  papers 

in  advance.  Regular  ads  for  run.  Ad- vance screen  flashes.  Lobby,  billboards, 
window  one  sheets  and  window  cards  to 
cover  the  city.  Posters  in  all  subway  and 
elevated  stations. 

Short  Subjects. — Pathe  News  Weekly  and 

Topics  of  the  Day.  Bull  Montana  in  "A Punctured  Prince." 
Daily  Press  Comment. — One  of  the  most 

entertaining  films  I've  seen  in  a  long  time. 
An  easy  film  to  watch  because  of  expert 
lighting  and  photography. — Traveler.  The 
picture  is  well  worth  seeing. — Post.  Care- 

fully directed  it  makes  a  moderately  amus- 
ing motion  picture. — Transcript. 

"THE  COWBOY  AND  THE  LADY" 
(Paramount) 

LIBERTY,  SEATTLE,  WASH— Admis- 
sion 25-35  cents.    Average  audiences. 

Exploitation. — Regular  newspaper  space, 
billboard  and  lobby  display,  window  cards. 

Short  Subjects.— " Chop  Suey"  (Christie 
comedy),  "The  Beautiful  Sun"  (Sunset- 
Burrud  scenic),  Liberty  News,  special  musi- cal offerings. 

Press  Comments. — The  locale  gives  a  new 
angle  on  the  West,  the  story  is  a  mingling 
of  society  with  the  rugged  elemental  char- acters of  the  outdoors  and  the  comedy  is 
supplied  in  an  entirely  new  manner  that  is 
captivating. — Times. 
TWELFTH  STREET  THEATRE,  KAN- 

SAS CITY,  MO— Admission  15  and  25 
cents.  The  attendance  for  a  week's  run 
was  good. 

Exploitation. — Large  halftones  of  Tom 
Moore  featured  in  Sunday  newspaper  space. 
Also  billboard  and  lobby  display  space. 

Short  Subjects.— " The  Law  of  the  Sea" 
(Drama)  Torchy  Comedy,  "Aesop's  Fables" 
(Comedy),  and  Twelfth  Street  Screen  Maga- 

zine (Current  Events). 
Daily  Press  Comments. — :A  murder  mys- 

tery story  with  a  cast  of  popular  players. — Journal  Post. 

"DO  AND  DARE" 
(Pox) 

LOEW'S  BIJOU,  BIRMINGHAM,  ALA. 
— Admission  10-20  cents  during  the  day. 
15-25-40  cents  in  the  evening.  Business 
fairly  good. 

Short  Subjects. — Fox  News  15 — "True 
Blue"  (Century  Comedy),  Pathe  Review 
Number  173,  "He  Loved  the  Ladies," 
(Brombcrg  Comedy). 

Exploitation. — The  usual  newspaper  pub- 
licity, display  advertisements  and  reviews. 

What  They 

Give  the 

Public 

MARK  STRAND 
Brooklyn,  N.  Y. 

1.  Overture — Capriccio    Italien  (Tschaikow- 
sky)  I 2.  Novelty  Original  Piano  Trio 

3.  Mark  Strand  Topical  Review 
4.  Symphonized   Jazz — Tomorrow 5.  Musical  Novelty — Criterion  Quartette 
6.  Feature — Lorna  Doone 
7.  Comedy — Larry  Semon  in  The  Agent 
8.  Organ  Solo — Minuet  (Suite  Gothique) 

NEW  GRAND  CENTRAL 
St.  Louis,  Mo. 

1.  Overture — Ballet   Egyptein  (Luigini) 
2.  Topics  of  the  Day 
3.  Review 
4.  Organ  Solo  Hello,  Hello,  Hello 
5.  Solo — The  Kashmiri  Songr  from  Indian 

Love  Lyrics 
6.  Feature — The  Young  Rajah 
7.  Buster  Keaton  in  The  Blacksmith 

CAPITOL  THEATRE 

St.   Paul,  Minn. 
1.  Orchestra — Poet    and    Peasant  (Suppe) 
2.  Capitol    Digest — Current    Events,  Inter- 

national News,  and  Daily  News  Pic- torial Weekly 
3.  Violin  Virtuoso 
4.  Felix  Minds  the  Kid — Cartoon 
5.  Alaska  Duo — A  Night  on  the  Yukon 
6.  Organ  Novelty — When  the  Leaves  Come 

Tumbling  Down 
7.  Feature — The  Old  Homestead 

8. 

Organ    Exit — Yankee    Doodle  Blues 9. Noonday  Organ  Recital 10. 
Esquimotion 

RIVIERA  THEATRE 
Chicago,  111. 

1. 

Overture 2. Scenic 3. Cello  Solo — Polonaise 4. Weekly 
5. 

Digest 

6. 

Specialty — Tulip  Time 7. Feature — Sherlock  Holmes 

8. 

Cartoon 

TIVOLI  THEATRE 
Chicago,  111. 

1.'
 

Overture 
2. 

Digest 

3. 

Specialty  Solo — Lolita 

4. 
Weekly 

5. 

Organ  Solo — Favorite  Songs  of  Today 

6. 

Scenic 7. Specialty — Those   Days   Are  Over 8.  Feature — Sherlock  Holmes 9. Cartoon 

CHICAGO  THEATRE 
Chicago,  111. 

1. Overture 2. Scenic 
3.  Digest 4.  Weekly 
5.  Organ  Solo — Waters  of  Venice 
6.  A  Night  in  Venice 
7.  Feature — Rex  Ingram's   Trifling  Women 8.  Cartoon 

MISSOURI  THEATRE 
St.   Louis,  Mo. 

1.  Overture — Victor  Herbert  Selections 
2.  Missouri  News 
3.  Fun  from  the  Press 
4.  Wonder  Oragnist 
5.  Lazy  Bones — New  Fox  Comedy 
6.  Robinson's  Down  in   Dixie  Band 7.  Feature — The  Pride  of  Palomar 

BRANFORD 
Newark,  N.  J. 

1.  Branford  Review  of  Events 
2.  Topics  of  the  Day 
3.  Soprano  Solo — Ruth  Courtney 
4.  Comedy — Pardon  My  Glove 
5.  Tenor  Solo — Luigi  Guiffrida a)  For  You  Alone  (Guhl) 

b)  La  donna  e'mobile  (Verdi) 
6.  Feature — Guy   Bates   Post   in   Omar,  the Tentmaker 
7.  Overture — Selections  from  You're  in  Love 

Press  Comment. — The  picture  with  the  bill 
at  Loew's  Bijou  is  very  good. — Birmingham News. 

"DR.  JACK" (Pathe) 

SAXE'S  STRAND,  MILWAUKEE.— Ad- 
mission 40  cents.  Business  excellent  for  en- 

tire week;  picture  to  be  held  over  for  sec- ond week. 

Exploitation. — Catchy  ads  runs  a  week  in 
advance  of  picture  in  all  local  papers;  lob- 

by display,  street  car  cards  and  window cards. 
Short  Subjects. — Picture  of  game  hunting 

' '  Man  versus  Beast ; ' '  First  National  Kino- 
grams  and  Sketehograms. 

Daily  Press  Comments. — The  production 
surpasses  everything  he  has  done  thus  far. 
In  "Dr.  Jack"  he  earns  the  title  of  the 
premier  comedian  of  the  cinema. — Wiscon- sin-News. 

APOLLO,  INDIANAPOLIS.— Admission 
25-40  cents.  Second  week.  Business  prac- 

tically S.  R.  O.  the  first  week  and  opened 
to  capacity  the  beginning  of  the  second 
week.  Regarded  almost  as  good  as  his 
"Grandma's  Boy,"  which  set  a  two-weeks' 
attendance  record  at  this  house  a  short  time 

ago. MISSION  THEATRE,  LOS  ANGELES.— 
Admission  25-55,  55-80  cents.  In  the  3rd 
week  and  doing  excellent  business.  The 
management  believes  the  picture  will  show 
until  after  Xmas.  Line-ups  almost  every 
night  and  very  good  matinee  business. 

"EAST  IS  WEST" 
(First  National) 

WELLS,  NORFOLK,  VA.— Admission  25- 
35  cents.  An  entire  week  t©  capacity  busi- ness. 

Daily  Press  Comment. — Miss  Talmadge 
has  made  it  her  greatest  achievement  and 
has  carried  the  character  to  superlative 
lengths  not  possible  on  the  stage. — Ledger 
Dispatch.  The  director  has  achieved  the 
utmost  from  a  play  with  unlimited  possi- 

bilities.— Norfolk  Landmark. 
CAPITOL,  CINCINNATI,  OHIO.— Proved 

a  very  good  attraction. 
Short  Subjects. — Pathe  News. 
Daily  Press  Comments. — A  great  many 

people  who  see  the  film  will  say  it  is  more 
pleasing  than  the  stage  play  in  which  Fay 
Bainter  was  starred. — Times-Star.  Not  a 
single  element  of  artistic  motion-picture 
production  was  overlooked  in  "East  Is 
West,"  and  the  original  story  was  faith- 

fully preserved,  with  the  usual  elaboration 
of  settings. — Enquirer. 

"THE  FIVE  DOLLAR  BABY" 
(Metro) 

ALDINE,  PHILADELPHIA,  PA— Admis- 
sion 50  and  75  cents.  Played  to  fairly  good 

business,  and  was  held  over  for  a  second 
week.  Thanksgiving  Day  better  than  last 

year. 

Exploitation. — Novelty  throwaways,  and 
extra  newspaper  space. 

Short  Subjects. — International  News,  Fun 
From  the  Press,  "Ladies'  Man,"  Starland 
Review,  and  Pathe  News. 
Daily  Press  Comments. — The  original 

"punch"  and  "pep"  that  Irvin  S.  Cobb, 
famous  for  those  two  qualities,  inserted  in 
his  tale  of  "The  Five  Dollar  Baby"  have 
not  only  not  been  lost,  but  have  actually 
been  augmented. — Inquirer.  Uniquely  clever 
as  the  plot  of  this  story  is,  it  is  a  little 
improbable  in  some  of  its  details,  though 
not  more  so  than  is  often  needed  for  such 

a  presentation. — Record. 
"GOOD  MEN  AND  TRUE" 

(F.  B.  O.) 
RIALTO,  OKLAHOMA  CITY,  OKLA.— Admissions  10  and  25  cents.    Good  business. 
Exploitation. — Usual  newspaper  space  and 

lobby  display. 
WASHINGTON,     DALLAS,     TEXAS. — 
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Admission  matinee  25  cents,  night  30  cents. 
Business  satisfactory,  especially  at  night. 

Exploitation. — Newspaper  advertising  and 
posters  in  lobby. 
Short  Subjects.— "  The  City  Chap," 

(Fox). 
Daily  Press  Comment. — The  play  is  well 

balanced  with  humorous  skits  and  is  ex- 
ceedingly thrilling.  The  eternal  triangle  is 

comically  portrayed  in  "The  City  Chap," — 
News.  All  of  the  Harry  Carey  productions 
of  the  past,  among  which  have  been  some 
mighty  good  ones,  are  excelled  by  his  latest 
production.  —  Herald.  Holding  thrills, 
laughs  and  humorous  skits  in  the  same 
scene  is  the  accomplishment  of  the  film. — 
Al  St.  John  is  exceptionally  good  in  "The 
City  Chap." — Journal. 
ORPHEUM,  CLEVELAND.— Admission 

20-25  cents.  Fair  business  on  the  week, 
with  very  little  advertising  on  the  pro- 

duction and  no  exploitation. 

"THE  HOLE  IN  THE  WALL" 
(Metro) 

LOEWS  BIJOU,  BIRMINGHAM,  ALA. 
— Admission  10-20  cents  day,  15-25-40  cents 
night  prices.    Business  fairly  good. 

Short  Subjects. — Fox  News  Number  16, 
"Their  Steady  Job,"  (Star  Comedy),  "Fal- 

len Arches,"  (Mutt  and  Jeff  Cartoon),  "As- 
sorted Heroes,"  (Bromberg  Comedy). 

Exploitation. — The  usual  display  adver- 
tisements, advance  readers  and  reviews. 

Press  Comment. — The  picture  at  Loew's 
is  a  feature  of  the  program  this  week.  The 
vaudeville  bill  outshines  it  not  at  all. — Bir- 

mingham News. 

"HONOR  FIRST" 
(Fox) 

PALACE,  BETHLEHEM,  PA.— Fair  busi- 
ness for  three  days. 

Exploitation. — John  Gilbert  as  star  was 
featured,  with  lobby  showings. 

"HUMAN  HEARTS" 
( Universal) 

ORPHEUM,     WILKES-BARRE,  PA.— 
Pulled  better  than  average  and  business 
seemed  good  for  the  whole  week. 

Exploitation. — Special  space  on  star  and 
on  plot,  with  some  attractive  playups  on 
the  story  of  the  feature  and  lobby  showings 
of  stills. 

"IF  YOU  BELIEVE  IT,  IT'S  SO" 
(Paramount) 

PALACE,  DALLAS,  TEXAS. — Admission 
matinee  25,  .35  cents;  night  35,  55  cents. 
Attendance  up  to  usual  good  standard. 

Exploitation.  —  Newspaper  advertising, 
posters  and  special  lobby  decorations. 

Short  Subjects.— " That  Son  of  a  Sheik" 
(Christie  Educational),  Pathe  News,  Pathe 
Review,  International  News. 

Daily  Press  Comment. — You  and  the  whole 
family  will  like  "If  You  Believe  It,  It's 
So."  The  Aesop's  Fable  is  a  rich  travesty 
on  a  certain  type  of  romantic  film. — Herald. 
The  picture  offers  unusual  entertainment, 
with  a  simple  plot  concisely  told  and  many 
human  interest  features  cleverly  brought 
out.  The  humor  in  ' '  That  Son  of  a  Sheik ' ' 
is  productive  of  shrieks  and  the  practical  ef- 

fect is  destructive  of  Sheik  ideas. — Journal. 
Were  all  screen  dramas  as  wholesome  and 
healthfully  optimistic,  the  churches  might 
dismiss  their  congregations  to  witness  them, 
for  graphic,  realistic  life-lessons  are  taught 
by  the  picture. — Dispatch.  It  is  holding 
the  attention  of  the  audiences,  teaching 
them  a  lesson  and  sending  them  away  laugh- 

ing.— News. 

"THE  IMPOSSIBLE  MRS. 

BELLEW" (Paramount) 

COLISEUM,  SEATTLE,  WASH.— Admis- 
sion 25-35-50  cents.    Drew  well. 

Exploitation. — Regular  newspaper  space, 
billboards,  window  cards,  lobby. 

Short  Sub jects.—" Felix  Gets  Revenge," 
(Cartoon  comedy),  "King  Winter,"  (scen- 

ic), Pathe  News,  Kinograms. 
Press  Comments.— The  usual  colorful 

trappings  in  the  way  of  lavish  gowns  and 
settings,  but  a  new  note  in  the  beautifully 
developed  story  of  mother  love. — Times. 
CAPITOL,  OKLAHOMA  CITY,  OKLA. — 

Admissions  10,  30,  50  cents.  Drew  large 
business  both  matinee  and  night. 

Short  Subjects. — Kinograms. 
Exploitation. — Billboards,  window  cards, 

program  and  regular  newspaper  space  with 
display  on  Friday  and  Saturday. 

Daily  Press  Comment. — One  of  the  best 
pictures  that  has  reached  the  screen. — Ok- 
lahoman.  Scored  heavily  as  a  leading  at- 

traction full  of  entertainment. — News. 
HOWARD,  ATLANTA,  GEORGIA. — 

Broke  all  attendance  records  at  the  Howard 
on  Thanksgiving  and  played  to  very  satis- 

factory business  the  remainder  of  the  week. 
Short  Subjects. — Larry  Semon  in  "  A  Pair 

of  Kings. ' ' Press  Comments. — The  picture  is  of  a 
usual  class  of  society  drama  common  to 
the  screen. — Atlanta  Georgian. 
GRAUMAN  THEATER,  LOS  ANGELES. 

— Admission  20-35,  40-55  cents.  Knockout 
bill.  Wonderful  business  all  week.  The 
usual  advertising  used  and  no  exploitation. 
The  matinee  business  was  excellent,  owing 
to  Miss  Swanson's  especial  attraction  to 
women  patrons. 

Short  Subjects. — Urban  Movie  Chats,  Pa- 
the Weekly,  The  Syncopated  Fashion  Plates, 

Atmospheric  Prologue. 
Press  Comments. — The  gorgeous  Gloria 

has  an  opportunity  to  act  in  this  new  pro- 
duction.— Examiner.  It  impresses  you  sim- 

ply as  something  very  futile,  done  very 
beautifully.  It  is  a  veiled  attack  on  shams 
but  is  after  all,  pretty  much  a  sham  itself. 
— Times.  It  is  fashionable  and  frilly  and 
frivolous,  even  though  it  occasionally  strives 
to  plunge  into  sentiment. — Express. 

"THE  KENTUCKY  DERBY" 
(American  Feature) 

MODERN  AND  BEACON  THEATRES, 
BOSTON,  MASS. — Admission  20  cents  bot- 

tom morning  to  50  cents  top  evening.  Ex- 
cellent business. 

Exploitation. — Feature  newspaper  ads  in 
advance,  with  screen  flashes,  and  a  lobby  of 
stretchers,  stills  grouped  and  framed  three 
sheets.  Regular  ads  during  the  run,  with 
window  cards  and  one  sheets,  and  posters 
in  all  subway  and  elevated  stations. 

Short  Subjects. — International  News  Reel, 
Pathe  Topics  of  the  Day,  new  First  Nation- al comedy. 

Daily  Press  Comment. — As  a  super-thriller 
this  picture  should  occupy  a  high  niche. — Post. 
CRITERION,  OKLAHOMA  CITY,  OKLA. 

■ — Admissions  10,  30,  50  cents.  All  week 
to  splendid  business. 

Short  Subjects. — International  News,  Snub 
Pollard  in  "365  Days." 

Exploitation. — Newspaper  advertising, 
billboards,  window  cards  and  one  sheets  to 
cover  the  city.    Excellent  lobby  display. 

Daily  Press  Comment. — A  stirring  and 
thrilling  picture. — Times.  Excellent  picture 
and  well  worth  seeing. — News.  The  Ken- 

tucky Derby  was  great. — Oklahoman. 
COLUMBIA,  SEATTLE,  WASH.— Admis- 

sion 25-35  cents.  Large  audiences  at  every 
performance. 

Exploitation. — Billboards,  newspaper  ad- 
vertising, teasers  distributed:  horse  and 

jockey  bearing  "Are  you  going  to  the  races? 
Tickets  for  sale  at  1412  Second  Ave." 
Novel  lobby  trim.  Huge  race  track  cut- 

outs on  top  of  marquise.  Electrical  race- 
track with  spotlight  fixed  on  top  of  box- 

office,  at  one  side  of  lobby,  made  everyone 
stop  to  look. 

Short  Subjects. — "Just  Dogs"  (Century 
comedy),  International  News. 

Press  Comments.— The  picture  abounds 
with  the  atmosphere  of  the  blue  grass  coun- 

try and  the  excitement  of  Kentucky 's  great- 
est race  classic. — Times. 

NEW  OLYMPIC,  BUFFALO. — Admission 
15-25  cents.  Business  was  fair  for  the week's  run. 

Exploitation. — A  jockey  on  a  horse  riding 
around  the  downtown  section  with  a  sign  on 
his  back  set  forth  the  fact  that  the  picture 
was  being  shown  at  the  Olympic.  News- 

paper ads,  window  cards,  billboards,  and 
special  photographs  in  some  of  the  big downtown  store  windows. 

Short  Subjects.— "True  Blue,"  century 
comedy;  International  News  and  Fun  from 
the  Press. 

Daily  Press  Comment.— Beautiful  photog- 
raphy and  a  naturalness  that  one  seldom 

sees  in  motion  pictures  make  the  film  a  no- 
table one. — Evening  News.  "The  Ken- 
tucky Derby,"  is  one  of  those  inevitable 

pictures. — Enquirer. 

"LOVE  IN  THE  DARK" 
(Metro) 

LOEW'S  STATE  THEATRE,  BOSTON, 
MASS. — Admission  25  cents  bottom  after- 

noon to  60  top  evening.  Played  to  excellent business. 
Exploitation. — Advance  lobby.  Feature 

newspaper  ads  with  regular  ads  during  the 
run.  Advance  screen  flashes.  Window  one 
sheets  and  cards,  and  billboards  to  cover 
the  city.  Posters  in  all  subway  and  elevated 
stations. 

Short  Subjects. — Pathe  News  Weekly  and 
Topics  of  the  Day.  Bull  Montana  in  "A 
Punctured  Prince." 
„  Daily  Press  Comment. — It  is  a  very 
charming  story  eloquently  told  by  capable 
actors.  Very  interesting  and  absorbing. — Post. 

"LOVE  IS  AN  AWFUL  THING" (Selznick) 

ALCAZAR  THEATRE,  BIRMINGHAM, 
ALA. — Admission  10-35  cents.  Business 

poor. 

Short  Subjects.— " The  Enchanted  City," —Educational. 

Exploitation. — The  usual  press  notices,  re- 
views *and  display  advertisements,  also  spec- ial lobby. 

Press  Comment. — A  laugh  producer  de 
luxe.  The  star  is  fine  in  his  part  and  has 
excellent  support.  The  short  subject,  "The 
Enchanted  City,"  is  a  fantastic  conception 
artistically  done  and  quite  out  of  the  or- 

dinary.— Birmingham  News.  Those  who  .seek 
to  forget  their  troubles  should  see  this  pic- 

ture, which  is  one  of  the  best  farce  com- 
edies ever  shown  here — Birmingham  Age- Herald. 

"THE  MAN  WHO  PLAYED  GOD" 
(United  Artists) 

COLONIAL,  RICHMOND,  VA.— Three 
day  run  to  fair  business. 

Short  Subjects. — Christie  comedy  "Treas- 
ure Bound"  (Educational);  Overture 

' '  Sweethearts, ' '  Colonial  orchestra. 
Daily  Press  Comment. — Does  not  offer  a 

very  wide  scope  for  the  artistry  of  George 
Arliss. — Times  Dispatch.  A  quite  remarkable 
picture. — News  Leader. 

"THE  MAN  WHO  SAW 

TOMORROW" 
(Paramount) 

NORVA,  NORFOLK,  VA.— Admission  30- 
40  cents.    A  week  to  fair  business. 

Daily  Press  Comment. — A  picture  of  in- 
finite charm  and  appeal. — Ledger  Dispatch. 

WALNUT,  CINCINNATI,  OHIO.— Proved 
excellent  attraction. 

Short  Subjects. — "The  Story  of  a  Film," and  Pathe  News. 
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Daily  Press  Comments. — Patrons  of  the 
silent  drama  who  are  always  on  the  look-out 
for  something  new  will  find  it  in  "The 
Man  Who  Saw  Tomorrow," — Enquirer.  The 
story  is  one  of  the  South  Seas  and  British 
society  with  a  mingling  of  Hindoo  magic, 
which  gives  opportunity  for  much  that  is 
thrilling  and  spectacular. — Times-Star. 

"MORE  TO  BE  PITIED  THAN 

SCORNED" (C.  B.  C.) 

STRAND,  CLEVELAND. — Admissions  25 
cents — no  advance  publicity  or  any  exploi- tation.   Fair  business. 

Press  Comment. — The  production  is  uni- 
formly acted  and  technically  good. — Plain 

Dealer.  It  is  a  melodramatic  film,  well  act- 
ed and  staged. — News. 
STRAND,  CINCINNATI,  OHIO.— Such 

poor  business  that  the  picture  had  to  be 
taken  off  after  the  first  four  days'  run  and another  substituted  the  rest  of  the  week. 

Short  Subjects. — Pathe  News. 
Press  Comments. — The  production  is  a 

kind  of  dramatic  atavism,  amusing  because 
it  shows  what  motion  pictures  used  to  be, 
rather  than  what  they  are  now. — Enquirer. 
The  difficulty  of  the  film  thus  naively  en- 

titled seems  to  be  in  deciding  who  deserves 
the  pity.  Perhaps  the  real  person  to  be 
pitied  is  the  critic- — Times-Star. 

"NANOOK  OF  THE  NORTH" 
(Pathe) 

DORIC  THEATRE,  KANSAS  CITY,  MO. 
— Admission,  25  and  35  cents.  The  house 
was  re-opened  for  Thanksgiving  week  run 
only  and  did  average  business. 

Exploitation. — Newspaper,  billboard  and 
lobby  display  space. 

Daily  Press  Comments. — A  type  of  Drama 
rarely  seen  on  the  screen. — Journal-Post. 

"THE  OLD  HOMESTEAD" 
(Paramount) 

SAVOY,  WILKES-BARRE,  PA.— Ran 
week  with  fine  business. 

Exploitation. — Stars'  pictures  strung 
across  lobby  on  easels,  larger  space  than 
usual  in  newspapers,  special  music.  Thanks- 

giving Day  tie  up  with  feature. 
LORENZ,  BETHLEHEM,  PA.— Great 

business  for  whole  week  and  general  en- 
joyment. Many  "repeats"  seen  in  audi ences. 

Exploitation. — Biggest  space  in  some  time 
bought  from  newspapers,  lobby  displays. 
STRAND,  SCRANTON,  PA.— Good  busi- 

ness for  entire  week.    Packed  'em  in. 
Exploitation. — Big  advertising  campaign, 

lobby  showings  of  scenes  and  stars,  posters, 
placards  and  newspapers. 
STRAND,  ALLENTOWN,  PA.— Big 

cleanup  and  with  no  advance  in  prices. 
Exploitation. — Featured  as  a  Theodore 

Roberts  stellar  attraction,  with  big  space  in 
newspapers,  lobby  display.  Played  for 
whole  week. 

"OLIVER  TWIST" 
(First  National) 

TRIANON   THEATRE,  BIRMINGHAM, 
ALA. — Price  20-35  cents.     Business  fairly 
good. 

Exploitation. — The  Birmingham  News 
gave  a  "movie"  party  for  all  of  the  chil- 

dren of  the  city  who  are  readers  of  that 
publication.  Besides  this  there  were  special 
lobby  decorations,  display  advertisements 
and  publicity  readers  in  the  newspapers. 

Press  Comment. — Just  a  few  words  in 
praise  of  an  actor,  heaven  forbid  the  use 
of  the  word  child,  although  the  actor  is  a 
child  in  years.  Jackie  Coogan  needs  not  the 
fjualifying  word  of  child  in  speaking  of  his 
art.  Jackie  does  not  portray  Oliver  Twist, 
he  just  is  Oliver  Twist. — Birmingham  News. 
MARK  STRAND,  ALBANY,  N.  Y.— Ad- 

mission 30-60  cents.  Did  only  fairly  well, 
many  declaring  that  it  was  top  heavy  and 
failed  to  show  Jackie  Coogan  at  his  best. 
No  extra  exploitation. 

Short  Subjects. — "Cops"  (comedy);  Topi- 
cal Review. 

Daily  Press  Comments. — A  classic  of  the 
screen. — Journal.  The  picture  is  delighting 
crowds  made  up  of  Dickens '  fans  and  a  lot 
more  of  Coogan  fans. — Times-Union.  A 
good  evening's  entertainment. — Knicker- bocker Press. 
ALLEN,  CLEVELAND— Admissions  35- 

60  cents.  Attendance  very  good  at  both 
evening  and  matinee  performances,  with 
matinees  better  than  average. 

Exploitation. — Advance  newspaper  copy, 
street  ear  cards  and  decorative  lobby. 

Short  Subjects. — Christie  Comedy,  "Let 

Her  Run. ' ' Daily  Press  Comment. — ' '  Oliver  Twist ' '  is 
Jackie  Coogan 's  greatest  production. — News. 
"Oliver  Twist"  is  loaded  with  heart  inter- 

est. In  this  Jackie  Coogan  hits  the  pace  he 
established  in  "The  Kid." — Plain  Dealer. 
' '  Oliver  Twist ' '  with  Jackie  Coogan  as 
"Oliver"  is  an  exceptionally  good  picture. 
But  it  does  better  for  the  boy  Coogan  than 
for  the  author  Dickens. — Press. 
LIBERTY  THEATRE,  KANSAS  CITY, 

MO. — Admission  25  and  35  cents. — A  good 
week's  business. 

Exploitation. — Tieup  with  mayor  of  city 
and  Jackie  Coogan  in  special  "Warm 
Clothes  Matinee,"  the  admission  to  which 
was  old  clothes  that  were  given  to  charity. 
Also  billboard,  lobby  display  and  news- 

paper space. Short  Subjects. — Pathe  and  Fox  News, 
(Current  Events). 

Daily  Press  Comments. — A  big  production, 
artistic  and  well  directed. — Star-Times.  A 
creation  of  irresistible  appeal. — Journal. 

"ONE  WEEK  OF  LOVE" (Selznick) 

DELMONTE,  ST.  LOUIS,  MO.— Admis- 
sion 25-50  cents.  Business  very  light.  Nights 

getting  the  most. 
Exploitation. — -Street  car  ads,  window 

cards,  regular  newspaper  space  with  display on  Sunday. 

Short  Subjects. — Delmonte  News.  "Fun 
From  The  Press,"  Delmonte  Funster. 

Daily  Press  Comments. — Even  without  the 
story,  and  its  a  thriller  for  fair,  this  really 
big  picture  would  be  a  purchase  at  twice 
the  price  of  admission;  for  this  photodrama 
is  the  last  word  in  artistic  photography,  be- 

sides unfolding  a  story  of  modern  romance, 
in  many  of  its  details  new  to  the  screen. — Globe  Democrat. 

"THE  PRIDE  OF  PALOMAR" 
(Paramount) 

MISSOURI,  ST.  LOUIS,  MO.— Admission 
30-50  cents.  Excellent  business  both  ma- 

tinee and  night. 
Exploitation. — Billboards,  window  cards, 

advance  showing  on  screen,  usual  newspaper 
space  with  display  ads,  on  Sunday. 

Short  Subjects. — Missouri  News,  "Fun 
From  The  Press. ' '  Literary  Digest,  ' '  Lazy 
Bones,"  (Fox)  comedy. 

Daily  Press  Comment. — Frank  Borzage, 
who  directed  ' '  Humoresque ' '  will  receive 
great  credit  for  his  magnificent  work  in 
making  "The  Pride  of  Palomar"  and  the 
exceptional  cast,  in  its  entirety,  reflect  the 
mastery  of  his  skillful  handling. — Globe- Democrat. 

"THE  PRISONER  OF  ZEND  A" 
(Metro) 

LESTER'S  RIVOLI,  COLUMBIA,  S.  C— 
Three  days  playing  to  very  good  business. 

"RAGS  TO  RICHES" 
(Warner  Brothers) 

PARK  AND  MALL,  CLEVELAND.— Ad- 
missions 25-35  cents.  Business  good  at  Park 

where  the  picture  played  all  week,  but  at 
Mall,  nothing  to  get  wildly  excited  about. 
Mall  is  down-town  theatre  and  Park  is  in 
residential  neighborhood  with  bigger  possi- 

bilities for  presentation  of  photoplays.  No 
advance  exploitation  and  very  little  extra advertising. 

Short  Subjects. — "The  Fire  Fighter." 
Press  Comment. — Should  prove  exceeding- 
ly popular. — News.  Hokum  but  not  to  be 

overlooked  even  by  the  most  finicky. — Plain 
Dealer.  An  exciting  escape  from  death  on  a 
railroad  trestle  is  a  feature  of  the  picture. 

— Press. 

METROPOLITAN,  ATLANTA,  GA.— De- 
spite of  very  disagreeable  weather  all  of 

Monday,  Tuesday  and  part  of  Wednesday, 
business  was  satisfactory.  Thursday  was  a 
regular  red-letter  day  for  all  the  theatres  in 
town,  and  Friday's  receipts  were  tremen- 

dously gratifying.  Saturday  went  even  be- 
yond the  splendid  mark  of  Friday.  Tre- mendous juvenile  patronage. 

Short  Subjects. — "Fun  From  the  Press" and  Kinograms. 
Press  Comments. — Wesley  Barry,  the  lad 

with  the  frolicsome  freckles,  scores  another 
great  hit  in  "Rags  to  Riches." — Atlanta 
Georgian.  This  picture  is  thoroughly  enjoy- 

able, clean  and  wholesome,  and  has  a  cer- 
tain intriguing  quality  that  holds  the  in- 

terest of  the  audience  from  start  to  finish.- — 
Atlanta  Journal. 
MARK  STRAND,  BUFFALO.— Admission 

15-25  cents.  Wesley  Barry  can  usually  be 
relied  upon  to  attract  fair  business,  which 
was  the  ease  in  this  instance.  The  produc- tion was  held  for  the  week. 

Exploitation.  —  Newspaper  advertising, 
special  newsies  party  arranged  in  co-opera- 

tion with  the  Times,  a  contest  in  the  En- 
quirer on  "What  Would  You  Do  If  You 

Had  a  Million  Dollars,"  lobby  display,  win- 
dow cards. 

Short  Subjects. — Comedy,  "Ali  Baba," 
starring  Joe  Rock;  Kinograms,  Sport  Pic- 
torial. 

Daily  Press  Comment. — For  genuine  enter- 
tainment, "Rags  to  Riches,"  starring  Wes- 

ley Barry  is  quite  as  good  as  anything  in 
town. — Courier.  "Rags  to  Riches,"  is 
packed  with  thrills. — Times.  "Rags  to 
Riches, ' '  is  good,  clean  comedy,  with  the 
pranks  of  mischievous  Wesley  Barry  mak- 

ing for  many  laughs. — News. 
"REMEMBRANCE" (Goldwyn) 

COLONIAL,  ALLENTOWN,  PA.— Pro- nounced success. 
Exploitation. — Double  barrelled  methods 

followed.  One  line  went  after  the  fathers 
of  the  town  with  good  results  and  the  other 
was  a  $7500  tie  up  with  the  Allentown 
Trust  Co.  which  issued  7500  one  dollar 
vouchers  good  to  start  savings  accounts  if 
$10  average  was  kept  up  for  the  year  1923. 
These  were  handed  out  to  patrons  inside  the 
theatre  and  the  bank  went  in  for  heavy 
advertising  of  the  feature  as  well  as  the 

playhouse  management.' 
"ROBIN  HOOD" 

(United  Artists) 
GRAUMAN  HOLLYWOOD  THEATER, 

LOS  ANGELES.— Admission  50-75-$1.10,  75- 
$1.00-$1.50.  In  the  6th  week  and  doing  ex- 

cellent business.  This  is  a  reserved  seat 
house  and  the  advance  sales  are  very  grati- fying. 

Short  Subjects.— Prologue  to  the  picture 
which  is  an  elaborate  set  of  Nottingham 
Castle — Overture  "Robin  Hood." 

"SHERLOCK  HOLMES" (Goldwyn) 

GRAND,  HAZLETON,  PA.— Steady  at- 
tendance which  taxed  capacity  of  house  at 

practically  all  shows. 
Exploitation. — Special  advertising.  Very 

effective  use  of  two  column  mats  in  pub- 
licity. 

"SINGED  WINGS" 
(Paramount) 

KARLTON,  PHILADELPHIA,  PA. — Ad- mission 50  and  75  cents.  Advertised  as  a 
double  star  bill,  it  drew  exceptional  crodws 
all  week,  and  literally  packed  'em  on Thanksgiving  Day. 
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Exploitation. — Devoted  to  stars  rather 
than  title,  and  was  concentrated  on  window 
cards,  and  newspaper  space. 

Short  Subjects. — Pathe  News,  Kinograms, 
Eailroading  (scenic),  and  "The  San  Fran- 

cisco Earthquake"  (scenic). 
Daily  Press  Comments. — An  old,  old  story 

— that  of  the  delinquent  husband,  the  grief- 
stricken  wife,  the  innocent  cabaret  dancer 
and  the  gallant  young  knight — is  dressed  in 
fantastic  style.— Inquirer.  The  romantic 
story  lent  itself  to  the  imagination  of  the 
artist  who  directed  it,  and  the  manner  in 
which  he  has  maintained  a  thread  of  poetry 
reveals  another  fine  talent  such  as  is  raising 
the  standard  of  the  photoplay. — Eecord. 

"THE  SIREN  CALL" 
(Paramount) 

GRAND,  HAZLETON,  PA— Business  up 
to  average  and  kept  so  at  all  shows. 

Exploitation. — Pictures  shown  in  lobby 
and  newspaper  space. 

CIRCLE,  CLEVELAND.— Admissions  20- 
25  cents.  Fair  business  all  week.  With  very 
little  newspaper  advertising  and  no  exploi- tation. 

Press  Comment. — It  is  a  melodrama  of  the 
far  North  with  splendid  exterior  scenes  and 
several  thrills,  but  without  Miss  Dalton,  in 
the  film,  well,  she  simply  makes  the  picture. 
— News. 

"SKIN  DEEP" 
(First  National) 

ROYAL  THEATRE,  KANSAS  CITY,  MO. 
— Admission  10,  35  and  50  cents.  A  good 
box  office  attraction.  Drew  good  attendance 
for  a  week. 

Exploitation. — Names  of  the  cast  played 
up  in  Sunday  newspaper  space.  Also  bill- 

board and  lobby  display  space. 
Short  Subjects. — "Ocean  Swells."  (Com- 

edy), and  Royal  Screen  Magazine  (Current 
Events). 

Daily  Press  Comments. — Delivers  a  splen- 
did message — a  wonderful  picture. — Star- 

times.  A  type  of  production  that  you  can 
freely  bring  your  children  to  see. — Journal- Post. 
LAFAYETTE  SQUARE— Admission  20- 

50  cents.  Broke  all  house  records  at  this  big 
theatre.  The  Thanksgiving  Day  business 
cracked  all  box  office  totals  by  many  hun- 

dreds of  dollars.  The  S.  R.  O.  sign  was 
out  every  night  and  the  folks  just  couldn't 
find  seats  any  where  after  8  o'clock. 

Exploitation. — Newspaper  advertising, 
special  stories  in  the  press,  window  cards, 
lobby  display,  billboards. 

Short  Subjects. — "Snub"  Pollard  comedy, 
Burlingham  scenic,  Starland  Revue,  Fox 
News. 

Daily  Press  Commenf. — The  film  is  crowd- 
ed with  tense  moments. — Evening  News.  If 

you  like  good  old-fashioned  melodrama  that 
is  packed  with  excitement  presented  in  a 
high  class  manner  without  resorting  to  cheap 
sensationalism,  you  certainly  will  want  to 
see  "Skin  Deep." — Evening  Times. 

"THE  SNOW  SHOE  TRAIL" 
(F.  B.  O.) 

RIALTO,  MILWAUKEE.— Admission  25 eents.    Good  business. 
Short  Subjects. — Our  Gang  two  act  com- 

edy; Selzniek  News. 
Daily  Press  Comments. — The  picture  is 

good,  thanks  to  the  acting  of  an  altogether 
excellent  east. — Sentinel. 

"THE  STORM" (Universal) 
OLYMPIC,  PORTSMOUTH,  VA.— Three 

"days  to  good  business. 
Daily  Press  Comment. — One  of  the  great- 

est works  of  the  year  seen  on  any  screen. — 
Virginian  Pilot. 

"A  TAILOR  MADE  MAN" 
(United  Artists) 

CIRCLE  THEATRE,  INDIANAPOLIS, 
IND. — Admission  35-50  cents.  Opened  to 
splendid  business;  excellent  satisfaction. 

Exploitation. — Heavy  streSt  billing,  lobby 
display  and  special  newspaper  advertising. 

Short  Subjects. — Buster  Keaton  in  "The 

Blacksmith. ' '  Pathe  News  and  Kinograms. 
The  musical  features  are  unusually  good. 

Press  Comment. — Charles  Ray  has  founi 
in  the  character  of  John  Paul  a  role  worthy 
of  his  versatile  ability. — The  News.  This 
new  picture  marks  his  (Ray's)  return  to 
the  fine  standard  of  old;  he  has  "come back."— The  Star. 

"TESS  OF  THE  STORM 

COUNTRY" 
(United  Artists) 

BLUE    MOUSE,    SEATTLE,  WASH— 
Admission — special  50  cents  all  day  (regu- 

lar evening  prices),  kiddies  20  cents.  Op- 
ened extended  engagement  to  big  crowds. 

Exploitation. — Heavy  advance  newspaper 
advertising,  town  well  papered  with  twen- 

ty-four sheets,  window  cards,  and  attractive 
lobby.  Special  musical  attractions,  both  by 
concert  orchestra  and  organ,  were  a  feature. 

Press  Comments. — It  is  truly  a  combina- 
tion of  a  favorite  artist  in  a  favorite  play 

and  the  amusement  seekers  of  this  city  are 
displaying  a  marked  avidity  in  embracing 
the  opportunity  offered  for  a  genuine  diver- 

sion of  a  rare  variety.  Few  photoplay 
classics  have  ever  elicited  such  unstinted 
and  universal  applause  as  this  one. — Times. 
ALHAMBRA  AND  GARDEN  THEA- 

TRES, MILWAUKEE.— Admission,  fifty- 
five  cents.  First  time  in  the  motion  picture 
history  in  Milwaukee  a  picture  has  played 
at  two  first  run  theatres  at  the  same  time. 
Plan  a  success.  Picture  played  to  capacity 
houses  at  both  theatres  at  all  performances. 

Exploitation. — Exceptional  amount  of 
advertising  space  in  local  daily  and  Sunday 
papers;  street  car  advertising,  lobby  dis- 

plays; billboard  ads  and  window  cards. 
Short  Subjects. — Pathe  news  reels,  Lit- 

erary Digest  and  prologue. 
Daily  Press  Comments. — The  masterpiece 

of  the  screen's  First  Lady  of  the  Land. 
For  Mary  Pickford's  1922  edition  of  "Tess 
of  the  Storm  Country"  is  her  finest  con- 

tribution to  the  art  of  the  shadows. — Jour- 
nal. "Tess  of  the  Storm  oCuntry"  may  be 

chalked  up  as  Mary  Pickford's  best  and 
biggest  screen  offering,  which  is  not  to  be 
wondered  at,  since  Mary  Pickford  herself 
acclaims  it  as  her  bes  loved  role. — Sentinel. 
CALIFORNIA  AND  MILLERS  THEA- 

TRES, LOS  ANGELES.— Admission  25-35- 
55,  35-55-75  cents.  Fred  Miller  found  it 
necessary  to  book  an  extra  print  of  "Tess" in  his  smaller  theatre  and  show  both  prints 
at  the  same  time.  The  theatres  are  about 
300  feet  apart  and  if  the  lines  had  been 
formed  in  this  space,  Manager  Miller  as- 

sured us  they  would  have  met  almost  every 
night  and  the  people  were  standing  four 
abreast.  The  showing  will  close  at  the 
California  this  week,  but  will  continue  at 
the  Miller  Theatre  for  at  least  8  weeks,  it 
is  estimated. 

Short  Subjects. — Cal.  Topical  Review  and 
Magazine — Topics  of  the  Day. 

"TILL  WE  MEET  AGAIN" 
(Associated  Exhibitors) 

LINCOLN,  TROY,  N.  Y— Admission  25- 
35  cents.  Originally  booked  for  four  days, 
this  picture  panned  out  so  well  that  Man- 

ager Crawford  used  good  judgment  in  hold- 
ing it  over  for  the  remainder  of  the  week. 

Matinees  went  well. 
Exploitation. — Usual. 
Short  Subjects. — "Be  Reasonable"  (com- 

edv) ;  International  News. 
"TO  HAVE  AND  TO  HOLD" (Paramount) 
BIJOU,  RICHMOND,  VA.— An  entire 

week  to  big  business. 
Daily  Press  Comments. — An  exceptionally 

beautiful  and  appealing  picture. — News 
Leader.  A  superb  picture,  wonderfully 
played. — Times  Dispatch. 

"THE  TRAP" 
(Universal) 

RIVOLI,  ST.  LOUIS,.  MO.— Admission  20- 
40  eents.  Wonderful  business  entire  week, 
both  matinee  and  night. 

Exploitation. — Regular  newspaper  space, 

advance  showing  on  screen,  one  sheets  and 
several  news  stories  in  local  paper. 

Short  Subjects. — International  News.  Cen- tury Comedy. 
Daily  Press  Comments. — It  can  only  be 

reiterated,  as  has  been  done  countless  times, 
that  Lon  Chaney  is  the  greatest  character 
actor  the  screen  has  ever  revealed. — Globe- Democrat. 

"UNDER  OATH" (Select) 

ARCADIA,  PHILADELPHIA,  PA.— Ad- 
mission 50  cents.  Played  to  very  fair  busi- 

ness all  week,  and  strengthened  beginning Wednesday. 

Exploitation. — Limited  to  extra  number  of 
window  cards,  and  one  half  additional  news- 

paper space. Short  Subjects. — "Our  Gang"  (Comedy), 
Movie  Chats,  Pathe  News,  and  "An  Artie 
Hike  on  the  Aletsch  Glacier"  (Scenic). 
CAPITOL,  PHILADELPHIA,  PA— Ad- mission. Picture  drew  well  all  week  with 

a  record  breaking  Thanksgiving.  In  all 
exploitation  for  this  theatre,  the  Star's name  was  featured  over  title  of  picture. 

Short  Subjects. — Kinograms,  the  Imp 
(comedy),  and  "Our     Gang"  (comedy). 
Daily  Press  Comments. — The  story  is  an 

unusual  one  and  is  interesting  throughout. 
Moreover,  it  is  well  played  and  screened. — 
Inquirer.  Is  a  cleverly-spun  story,  with 
several  turns  to  the  plot. — Record. 

"WEST  OF  CHICAGO" 
(Fox) 

HILLSTREET  THEATRE,  LOS  ANGEL- 
ES.— Admission  28-40,  40-55  eents.  Children 

15  cents  at  all  times.  Real  good  audience 
picture  and  the  Universal  Chapter  play  is  a 
big  drawing  card  on  the  bill.  The  star, 
Charles  Jones  made  personal  appearances 
every  night  in  a  rooping  skit.  The  usual 
advertising  was  used  and  no  special  exploi- 

tation other  than  the  appearances  of  the star. 

Short  Subjects. — Universal .  Chapter,  ' '  In 
the  Days  of  Buffalo  Bill,"  Lew  Sargent 
Comedy— International  News — Aesop 's  Fa- 
bles. 

Press  Comments. — This  William  Fox  dra- 
ma carries  a  thrill  every  minute. — Herald. 

Naturally  with  Buck  Jones  as  the  star,  the 
story  is  of  the  West  and  filled  with  plenty 
of  thrills.  "In  the  Days  of  Buffalo  Bill" 
proves  just  as  interesting  as  the  former  in 
stallments, "  and  brings  out  plentiful  ap- 

plause.— Times. PALACE,  BETHLEHEM,  PA.— Good  at- tendance at  all  shows. 
Exploitation. — Feature  stories  on  locale, 

with  some  promises  of  thrills  in  every  reel 
used  to  keep  the  kids  interested.  Lobby 
used  for  big  display  of  picture. 
"WHEN  KNIGHTHOOD   WAS  IN 

FLOWER" 

(Cosmopolitan) 

S TILLMAN,  CLEVELAND,  OHIO.— Ad- 
missions 36-60  cents.  Overwhelming  busi- 

ness entire  week,  matinees  way  above  the 
average,  night  attendance  reached  turn- 
away  crowds  every  night,  will  be  held  for  a 
second  week,  at  least. 

Exploitation. — Advance  newspaper  cam- 
paign, billboard  and  street  cars,  attractive 

lobby,  advance  screening  to  teachers  and 
city  officials.  Special  midnight  screening 
arranged  for  actors  appearing  at  legitimate 
theatres  by  Mr.  Fred  Stone.  Large  news- 

paper ads  on  opening  day. 
Press  Comment. — It  is  an  artistic  produc- 

tion that  tells  the  world  the  industry  is 
more  than  holding  its  own.  You'll  enjoy 
this  production  from  beginning  to  end. — 
News.  Our  hat  is  off  to  Robert  Vignola, 
he  has  made  Marion  Davies  act  and  every 
time  we  think  of  the  picture  off  goes  our 
hat. — Plain  Dealer.  Technically  the  movie 
is  excellent.  Perhaps  never  excelled.  Pic- 
torially  the  whole  thing  is  firs  rate.  But 
the  characters  great  and  small,  seem  merely 
director's  puppets. — Press. 
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STRAND,  SEATTLE,  WASH. — Admis- 
sions, special  prices,  55-75-$1.10.  Holding  up 

well  throughout  second  week.  Receiving 
united  praise  of  press  and  much  word  of 
mouth  advertising.    Advertising  sustained. 
GRAUMAN'S  RIALTO  THEATRE,  LOS 

ANGELES. — Admission  85-$1.10.  In  the  6th 
week  and  doing  very  good  business.  Ca- 

pacity matinees  and  small  line-ups  during 
the  early  evening  shows. 
Short  Subjects. — Grauman's  Rialto  Or- 

chestra offering  to  the  picture — Pathe  Week- 
iy. 
Press  Comments. — Spectacular  costume 

drama;  lots  of  duels. — Times. 

"WHAT'S  WRONG  WITH  THE 

WOMEN" (Equity) 

READS' S  HIPPODROME,  CLEVELAND 
• — Admissions  35-55  cents.  Played  to  ex- 

ceptional business  being  featured  with  seven 
acts  of  vaudeville. 

Exploitation. — A  generous  amount  of 
posting  of  type  one  sheets,  with  advance 
notices  in  the  lobby,  several  days  before 
the  playing  date. 

Press  Comment. — The  picture  appears  to 
be  an  indictment  of  the  craving  for  ex- 

citement among  the  younger  set.  The  title 
leads  the  observer  to  expect  more  than  he 
receives  for  the  author  never  gives  us  a 
semblance  of  the  answer. — Plain  Dealer. 
The  idea  seems  to  be  that  women  are  nev- 

er contented  with  their  environment.  The 
etory  is  threadbare. — Press. 
CLINTON  SQUARE,  ALBANY,  N.  Y. — 

Admission  28  cents.  Fred  Elliott's  expecta- 
tions of  doing  a  land  office  business  in  this 

picture  were  realized.  Next  to  "Broadway 
Rose,"  it  set  a  record  for  the  fall's  busi- 

ness. Receipts  were  so  heavy  on  Thanksgiv- 
ing Day  that  the  money  till  broke  from 

the  weight  of  coin. 
Exploitation. — Two  days  out  with  an  au- 

tomobile plastering  the  countryside  over, 
with  cards.    Extra  newspaper  space. 

Short  Subjects. — "One  Terrible  Day" 
(comedy);  Selzniek  News,  Fun  from  the 
Press. 

Daily  Press  Comments. — Don't  expect  to 
drowse  at  the  Clinton  Square  this  week, 
foh  the  feature  will  rivet  your  attention 
from  start  to  finish,  and  there  has  never 
been  a  better  comedy  than  the  one  shown. 
— Knickerbocker  Press.  Hundreds  of  men, 
and  an  equal  number  of  women,  are  flocking 
to  the  Clinton  Square  this  week,  to  find  the 
answer  to  a  problem  as  old  as  the  hills. 
Whatever  the  answer,  the  picture  pleased. — 
Times-Union.  The  Clinton  Square  divided 
honors  with  King  Turkey  Thanksgiving 
Day,  although  the  former  crashed  in  far 
heavier  than  the  latter. — Journal. 

"WHO  ARE  MY  PARENTS" 
(Fox) 

LOEW'S  STATE,  LOS  ANGELES. — Ad- 
mission 25,  30-50  cents.  Only  fair  business 

on  this  feature.  The  usual  weekly  adver- 
tising space  and  no  exploitation. 

Short  Subjects. — Overture,  Loew  State 
Minuet  Views  of  Current  News,  Mutt  and 
Jeff  Comedy. 

Press  Comments. — The  picture  is  much 
better  than  the  title  would  lead  you  to  be- 

lieve. It  is  good  entertainment.  There 
is  nothing  startling  in  the  story. — Times. 
FOX-LIBERTY,  ST.  LOUIS,  MO.— Admis- 

sion, 20-40  cents.  Evening  business  was 
good,  matinees  didn't  hold  up. 

Short  Subjects. — Fox  News  and  Views, 
Mutt  and  Jeff  in  "Bumps  and  Thumps," 
' '  Lazy  Bones ' '  a  comedy. 

Exploitation. — Regular  Newspaper  adver- tisement and  window  cards. 
Daily  Press  Comments. — It  is  filled  with 

human  interest,  and  each  succeeding  link 
of  its  development  strengthens  it  as  an  emo- 

tional play. — Globe-Democrat. 

"THE  YOUNG  RAJAH" 
(Paramount) 

GRAND  CENTRAL,  WEST  END  LYRIC, 
CAPITOL,  ST.  LOUIS,  MO.— Admission 
30-40-50  cents.  Grand  Central  and  Capitol 
played  to  crowded  houses  all  week.  West 
End  Lyric,  fell  off  the  latter  part  of  week, 
matinees  at  this  house  only  fair 

Exploitation. — Billboards,  window  cards, 
street  car  signs,  advance  showing  on 
screen,  lobby  posters,  regular  newspaper 
space  with  display  ads,  on  Saturday  and Sunday. 

Short  Subjects. — Topics  of  the  Day,  Pathe 
Weekly,  Organ  Solo;  "The  Blacksmith" 
(First  National)  comedy;  Vocal  Solo. 
Daily  Press  Comments. — Rodolph's  new 

picture,  "The  Young  Rajah,"  is  the  kind 
of  picture  he  should  always  make.  It  has 
an  especial  appear  to  the  ladies  and  the 
world  knows  he  should  direct  his  art  along 
these  lines. — Globe-Democrat. 
STANLEY,  PHILADELPHIA,  PA— Ad- 

mission 50  and  75.  Played  to  big  business 
all  week,  and  Thanksgiving  Day  was  the 
largest  in  the  history  of  the  house.  Valen- 

CAPITOL 
1.  Capitol  Grand  Orchestra 

Overture — Zampa  (Herold) 
2.  The  Lake  of  Silence 
3.  Song    of    the    Siren.      Music  Theme — Song  of 

India  (Rimsky-Korsakoff ) 
4.  Capitol  Magazine 
5.  Divertissements 

a)  Prelude  from  A  Cycle  of  Life  (Landon) 
b)  Stephanie  Gavotte  (A.  Czlbulka) 
c)  Can't  You  Hear  Me  Calling,  Caroline (Cara  Roma) 

6.  Feature — Broken  Chains 
7.  In  a  Clock  Store  (Lake) 

Capitol  Grand  Orchestra 
8.  .The  Fable  of  a  Dog's  Paradise — Newest  of  the 

Pathe  Aesops '  Film  Fables 9.  Capitol  Grand  Organ 

Press  Comment 

Tribune. — It  seems  to  us  a  badly  direct- 
ed, badly  titled  and  trite  and  uninterest- 
ing picture.  Evening  World. — The  story 

is  of  a  familiar  theme.  Mail. — A  conven- 
tional story  of  a  coward  who  becomes  a 

hero.  Sun. — There  are  several  powerful 
situations,  but  they  are  easy  to  see  in  the 
distance.  Telegram. — Represents  a  most unusual  drama  in  real  life. 

< .. . .  cc-'-ir STRAND 
1.  Overture — Oberon  (Weber) 

Strand    Symphony  Orchestra 
2.  Here  and  There 

a)  The  Crown  of  Rio  Sugarloaf  Mountain 
b)  Physical  Speed c)  The  Straw   Huts  of  Sangha  (Pathecolor) 

3.  Fokine  Ballet 
a)  Humoresque  (Dvorak) 
b)  Polka  (J.  Strauss)  * Strand  Symphony  Orchestra 

4.  Mark  Strand  Topical  Review 5.  Prologue 
6.  Feature — The   Beautiful   and    Damned  (Warner Brothers) 
7.  Railroading 
8.  Organ  Solo 

Press  Comment 

World. — Is  interesting  by  virtue  of  its 
success  in  clinging  closely  to  reality.  Tri- 

bune.— Surprisingly  good.  Times. — A  story 
that  fails  to  satisfy  as  entertainment  and 
means  nothing.  American. — There  is  an 
obvious  lack  of  Fitzgeraldian  frivolity. 
urtobe. — If  you  can  forget  the  novel  judge 
the  picture  on  its  own  account  it  is  but 
one  of  a  thousand,  neither  better  nor 
worse  than  the  999  others  that  show  the 
early  career  of  the  newly  weds.  Telegram. 
— An  exciting  screen  version  of  flappers, 

tino  was  featured  more  than  the  title  of  the 
story  on  24,  three  and  one  sheets,  and  con- 

siderable extra  newspaper  space  was  taken, 
edy),  Urban  Movie  Chats,  "Topics  of  the 
t  Short  Subjects. — "Aesop's  Fables"  (com- 

edy), Urban  Movie  Chats,  "Topics  of  the 
Day,"  and  Fox  and  Pathe  news  reels. 

Daily  Press  Comments. — A  photoplay  that 
is  distinctly  out  of  the  ordinary. — Inquirer. 
The  production  is  one  of  the  most  beautiful 
seen  here  in  many  months. — Record. 

"YOUTH  TO  YOUTH" 
(Metro) 

MAJESTIC,  DALLAS,  TEXAS.— Admis- 
sion matinee  25,  35  cents;  night  25,  55  cents. 

Business  about  average. 
Exploitation. — Newspaper  advertising  and 

lobby  frames. 
Short  Subjects. — Six  acts  of  vaudeville. 
Daily  Press  Comment. — It  is  both  an  in- 

teresting and  well  directed  picture. — 'News. 
The  story  is  a  sweet  one,  finely  enacted  and 
directed  even  better. — Journal.  A  picture 
of  modern  life. — Herald.  The  picture  in 
it  does  some  of  the  more  interesting  phases 
of  more  than  passing  interest,  revealing  as 
above  the  average. — Dispatch. 

high  life  and  fate.  Sun. — It  is  realistic 
moving  and  something  original  for  the 
screen.  Evening  World. — We  thoroughly 
believe  that  if  you  liked  the  book  you  will 
like  the  screen  edition  of  this  best  seller. 

RIVOLI 
1.  Sunset  Land,  a  Hawaiian  Fantasy Miriam  Lax,  soprano 

Barbara  Rowit,  mezzo  soprano 
Jean  Booth,  contralto Fred  Jagel,  tenor 
Lillian  Powell,  danseuse 

2.  In  the  Land  of  Hula 
A  Trip  to  Waikiki 

3.  Rivoli  Pictorial 
4.  Second  Hungarian  Rhapsody  (Franz  Liszt) 

Czymbalom  Cadenza  by  Bela  Nyary 
Rivoli    Concert  Orchestra 

5.  Riesenfeld's   Classical  Jazz 6.  Feature — Wallace   Reid  in  Thirty  Days 
7.  The  Moth  and  the  Moon   (Willy  Stahl) 
8.  Snub  Pollard  in  Newly  Rich 

Press  Comment 

Times. — A  gay  piece  of  foolishness  and 
keeps  the  spectator  in  pretty  continuous 
good  humor.  American. — The  Wallace 
Reid  "fans"  may  possibly  be  much  amused 
at  it.  It  has  some  splashes  of  humor  and 
once  or  twice  it  seemed  like  a  real  farce. 
Evening  World. — It  is  good,  clean,  whole- 

some film  fun  and  gives  the  star  a  chance 
to  further  demonstrate  his  laugh-getting 
abilities.  Journal- — It  is  a  jolly  comedy, 
generously  provided  with  amusing  situa- tions in  which  Mr.  Reid  shines  in  his  own 
manner.  Sun. — Mr.  Wallace  Reid  has 
hitherto  contributed  some  extremely  clever 
bits  of  satire  to  the  screen,  but  something 
seems  to  be  lacking  in  his  latest  offering. 
Telegram.- — Is  as  amusing  as  "Clarence." Globe. — The  most  exacting  film  enthusiast 
could  ask  no  more  in  the  way  of  light comedy. 

RIALTO 

1.  Overture — Suite  L'Arlesienne 
2.  Riesenfeld's  Classical  Jazz 3.  Rialto  Magazine 
4.  Dreaming     Alone     in     the     Twilight  (Hartley 

Moore) 

5.  Feature — Elsie  Ferguson  in  Outcast 
6.  Buster  Keaton  in  The  Blacksmith 

Press  Comment 

Feature  Played  the  Rivoli  last  week. 
Press  Comments  in  issue  of  December  16. 

First  Runs  on  Broadway 

Their  Presentation  and  Press  Com- 

ments by  Various  New  York  Dailies 
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Illustrated  Screen  Report 

Edited  by  GEORGE  T.  PA.RDY  Assistant  Editor,  JAMES  M.  DAVIS 

Peg  O'  My  Heart 
Alias  Julius  Caesar 

Released  by  Metro.  Story  by  J.  Hartley  Manners. 

Scenario  by  Mary  O'Hara.  Cameraman, 
George  Barnes.  Directed  by  King  Vidor. 

Length,  7900  feet. 
CAST  AND  SYNOPSIS 

Peg,  Laurette  Taylor;  Jerry,  Mahlon  Hamilton;  Jim  O'Connell,  Russell 
Simpson ;  Ethel  Chichester,  Ethel  Grey  Terry ;  Christian  Brent,  Nigel 
Barrie;  Hawkes,  Lionel  Belmore;  Mrs.  Chichester,  Vera  Lewis;  Mrs.  O'Con- 

nell, Sidna  Beth  Ivins ;  Alaric  Chichester,  D.  R.  O.  Hatswell;  Peg  as  a 
child,  Aileen  O'Malley ;  Butler,  Fred  Huntly. 

Peg  O'Connell,  according  to  her  uncle's  will  is  to  be  educated  in  England under  the  supervision  of  her  aunt,  Mrs.  Chichester.  She  arrives  from  Ireland 
and  is  looked  down  upon  by  the  members  of  Chichester  household  because  of 
her  lack  of  culture.  Peg,  reluctantly  has  left  her  father  and  upon  finding  such 
a  cool  reception  at  the  Chichester's  vows  never  to  become  a  lady.  She  meets a  young  man  who  says  his  name  is  Jerry  and  lives  on  the  adioining  estate  and 
he  seems  to  be  her  only  friend.  Peg  discovers  thought  that  he  is  Sir  Gerald 
Adair  and  she  rebels  at  the  deception  he  has  been  carrying  on.  She  also  learns 
that  her  aunt  is  only  keeping  her  because  she  too  is  receiving  compensation 
from  the  will  and  straightway  Peg  makes  up  her  mind  to  return  to  her 
father  in  Ireland.  When  she  gets  home  she  realizes  that  she  loves  Jerry  and 
Jerry  also  knowing  that  he  is 
and  proposes. 

in  love  with  the  girl  follows  her  to  Ireland 

Occasionally  there  comes 
to  us  a  screen  revival  of  a 
favorite  stage  play  that 
lives  up  to  all  expectations. 
And  equally  rare  it  is  that 
we  see  the  original  star 
playing  the  lead  on  the  sil- 

ver sheet.  Such  are  the 
endorsements  that  "Peg  O 
My  Heart"  carries.  Those 
who  were  fortunate  enough 
to  see  Miss  Taylor  on  the 
stage  in  this  play  and  en 
joyed  it,  need  nave  no  fear 
of  being  disappointed  in 
seeing  it  again  in  the  pic- 

ture version.  In  fact,  many 
of  the  details  that  neces- 

sarily had  to  be  omitted  in 
the  original  production 
have  been  given  full  play 
now  and  lend  themselves 
nicely  to  the  adaptation 
The  production  is  splendid- 

ly handled  throughout  and 
ought  to  register  in  any 
theatre. 

Points   of  Appeal. — The 
story  is  a  wholesome  little 
romance  with  good  bits  of 
humor  d,nd  some  good 
boosts  for  the  Irish.  In 
localities  where  the  popula- tion of  sons  of  Erin  is 
fairly  large  the  picture  is 
as  sure  of  success  as  the 
fate  of  a  snow  ball  in  the 
proverbial  melting  place. 
There  is  splendid  human  in- 

terest, s*ome  apt  Irish  wit and  sufficient  entertainment 
to  keep  the  story  moving. 

Cast. — Laurette  Taylor  is 
inimitable  as  Peg.  The 
same  fascination  that  she 
so  successfully  exerted  over 
her  audiences  before  is  again  in  evidence  with  its  charm  and 
delightfulness  even  though  the  voice  is  not  there.  Mahlon  Ham- 

ilton plays  the  hero  role.    Other  support  is  good. 
Photography,  Lighting,  Direction. — The  photography  is  excellent 

and  many  fine  exteriors  have  been  made.  Good  lighting  prevails 
and  the  direction  is  capably  done. 

First  National  Photoplay  in  Six  Parts.  Author, 

Richard  Andres.  Director,  Chas.  Ray.  Run- 

ning Time,  Seventy  Minutes. CAST  AND  SYNOPSIS 
Billy  Barnes,  Charles  Ray;  Helen,  Barbara  Bedford;  Harry,  William  Scott; 

Tom,  Robert  Fernandez ;  Dick,  Fred  Miller ;  Nervy  Norton,  Eddie  Gribbon ; 
Nose,  Tom  Wilson ;  Mons.  Dumas,  Harvey  Clark ;  Mr.  Harrington  Whitney, 
Gus  Thomas ;  Police  Sergeant,  Milton  Ross ;  Detective,  S.  J.  Bingham ;  Billy's Valet,  Philip  Dunham ;  Janitor,  Bert  Offord. 

While  Billy  Barnes,  young  society  man,  is  taking  a  bath  in  his  club, 
fellow  members  purloin  his  clothes,  their  object  being  to  prevent  his  at- 

tendance at  a  dance  to  which  he  has  promised  to  take  his  girl.  Billy  makes  an 
exit  wrapped  in  the  shower  bath  screen  and  reaches  his  auto,  regardless  of  the 
attendant's  query  as  to  whether  he  is  Julius  Caesar.  The  police  send  two  motor cops  after  this  supposed  lunatic?  who  is  driving  around  ini  scant  attire.  Billy 
is  locked  up.  His  cell  mate  turns  out  to  be  a  crook  who  operates  in  society 
circles,  posing  as  a  detective,  and  he  describes  his  methods  to  Billy.  The 
latter  manages  to  cajole  the  negro  porter  inta  opening  the  cell  door  and  he 
and  his  cell  mate  escape.  Billy  goes  to  the  ball,  but  his  girl  is  angry,  de- 

claring that  he  must  have  passed  her  by  for  another  engagement.  Billy's crook  acquaintance  makes  his  appearance  and  begins  work,  choosing  Billy  as 
a  likely  confederate.  A  variety  of  complications  follow,  the  thief  reaping  a 
rich  harvest  of  plunder,  but  in  the  end  Billy  outwits  and  denounces  him, 
returns  the  jewelry  to  the  victims  and  is  reinstated  in  his  fiancee's  favor. 

This  picture  opens  with  a 
rapid-fire  laughing  seance, 
its  fun  waxes  fast  and  fur- ious as  the  plot  progresses, 
and  there  is  no  letup  in 
speed  or  merriment  until 
tne  last  reel  has  spun  into 
the  finale.  "Alias  Julius 
Caesar"  will  not  only 
please  the  Charles  Ray  fans 
but  help  to  swell  the  num- bers of  his  already  huge 
host  of  admirers.  It  is  a 
bully  comedy,  alive  with 
lively  farcial  situations,  the 
kind  of  stuff  that  makes  a 
hit  with  young  and  old. 
clean,  wholesome  and  full 
of  "pep."  The  role  of  the 
wealthy  young  society  man 
of  infinite  resource,  who 
stumbles  into  such  a  med- 

ley of  complications  as  a result  of  a  practical  joke 
played  by  his  friends;  suits the  star  to  perfection,  he  is 
supported  by  a  large  and 
well  selected  cast  and  ex- 

hibitors in  search  of  an  at- 
traction guaranteed  to 

tickle  the  mirthful  side  of 
their  patrons'  sensibilities cannot  do  better  than  book 
this  feature. 
Points  of  Appeal. — The 

hero's  exit  from  his  club, 
wrapped  in  a  rubber  bath 
curtain,  his  flight  and  pur- 

suit by  motor  cops  are  epi- sodes that  get  the  picture 
off  to  a  good  flying  start 
and  thereafter  there  is  no 
lack  of  comic  absurdities  to 
keep  the  action  going  and 
throw  the  spectators  into 
fits  of  stormy  appreciation. 
Probably  the  most  amusing 
part  of  the  story  is  that 
dealing  with  Billy  Barne's predicament  at  the  ball, when  he  unwittingly  finds 
himself  a  crook's  confeder- ate, but  for  that  matter  the 
whole  film  may  be  set  down 
as  a  veritable  comedy 
scream,  with  never  a  dull 
moment  in  it. 

Cast. — Charles  Ray  fills 
the  role  of  Billy  Barnes 
with  his  accustomed  dash 
and  curiously  magnetic 
power  of  making  an  audi-  f ence  grin  at  almost  every  move  he  makes.  It  is  clean-cut  charac- 

ter sketch,  irresistibly  funny,  and  adds  fresh  lustre  to  the  star's reputation  as  a  comedian  of  the  first  rank.  Barbara  Bedford  is  a 
pretty  and  charming  heroine.  Eddie  Gribbon  does  an  effectively 
jocular  bit  of  work  as  the  irrepressible  "Nervy"  Norton  and  well balanced  support  is  accorded  the  principals  by  the  other  members of  the  company. 
Photography,  Lighting,  Direction. — The  exteriors  include  a  num- 

ber of  neat  longshots,  the  interiors  are  skilfully  filmed,  deep  sets 
being  employed  to  good  advantage,  the  lighting  is  clear  and  dis- 

tinct, the  continuity  smooth  and  the  action  whirls  at  headlong speed  from  first  to  last. 
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Forsaking  All  Others 

Produced  by  Marshall  Neilan.  Released  through 

First  National.  Story  and  Scenario  by  Mar- 

shall Neilan.  Cameraman,  Daivid  Kesson. 

Directed  by  Marshall  Neilan.  Length,  

feet. 
CAST  AND  SYNOPSIS 

Minnie,  Leatrice  Joy;  Newspaper  Man,  Matt  Moore;  Minnie's  Father, 
George  Barnum;  Step-Mother,  Josephine  Crowell ;  Step-Sister,  Helen  Lynch; 
Chewing  gum  salesman,  Raymond  Griffith;  Doctor,  Dick  Wayne;  Janitor, 
Tom  Wilson ;  Local  "cut-up,"  George  Dromgold. 

Minnie,  the  homeliest  girl  in  town,  devotes  her  life  to  work  and  her 
father,  a  discouraged  inventor  who  has  been  trying  for  years  to  perfect  a 
device  that  will  conduct  all  work  by  wireless.  Minnie,  brought  to  bay  by 
the  sneers  of  neighbors,  decides  to  "invent"  a  lover.  She  writes  herself  love 
letters  and  sends  herself  flowers  until  Minnie's  mysterious  "fellow"  becomes  a 
by-word  in  town.  Her  step-sister  suspects  the)  truth  and  threatens  to  expose 
her.  Desperate,  she  claims  an  unidentified  body  at  the  morgue  as  her  lover 
and  reiterates  the  story  to  the  newspaper  reporter,  quite  ignorant  of  the  fact 
that  the  body  is  that  of  a  Chinaman.  Beneath  her  unlovely  exterior  Minnie 
hides  a  heart  of  gold  that  the  absent  minded  newspaper  reporter  is  quick  to 
recognize  and  he  "forgets"  all  about  the  big  story.  Minnie's  father  continues 
to  meet  disappointments  in  quick  order  and  his  wife,  Minnie's  step-mother, 
dccides'vtp  leave  him.  By  a  turn  of  fortune  the  invention  comes  through. 
Minnie's  father  is  turned  into  a  rich  man  and  the  residents  who  helped 
finance  Turn,  share  in  his  fortune.  Minnie's  step-sister,  a  chewing  gum  sales- 

man, who  is  the  village  cut-up,  aand  others  are  much  interested  in  the  hand- 
some couple  who  arrive  for  the  celebration  that  marks  the  arrival  of  good 

luck.  Their  amazement  is  increased  when  they  learn  that  it  is  Minnie  and 
her  husband,  the  former  newspaper  reporter,  who  has  gone  to  science  to 
turn  physical  ugliness  into  beauty. 

This  film  is  somewhat  of 
a  novelty  or  at  any  rate  it 
affords  a  theme  that  is  just 
a  little  different  from  the 
majority  of  themes.    It  is 
a    happy    combination  of 
comedy  and  drama  with  a 
rather  unusual  romance  and 
many  bright  spots  running- 
through  the  story  that 
should       easily  provide 
laughs  enough  for  all.  It 
carries  its  serious  moments 
too  and  should  prove  to  be 
first  rate  entertainment  in 
practically  any  locality. 

Points  of  Appeal. — There 
are  many  more  "Minnies" 
in  real  life  than  most  of 
us  ever  give  any  thought 
to.      Perhaps  after  seeing 
this  picture  many  more  of 
us  will  stop  to  consider 
other     people's  feelings. 
The  picture  bears  out  im- 

pressively   the    story  it 
seeks  to  tell    and  never 
once     becomes  boresome 
with  numerous  preachments 
or   morals.     It   is  always 
simply  and  naturally  done. 
The  small  town  atmosphere 
is  good.    The  idea  of  the 
new  invention  will  also  in- 

terest, and  the  automobile 
rides    to    Eiverboro  are 
amusing. 

Cast. — Leatrice  Joy  is 
splendid  as  Minnie.  Her 
emotional  scenes  are  good 
and  her  comedy  is  excel- 

lent. Matt  Moore  as  the 
homely  reporter  is  also 
good.  All  other  members 
of  the  cast  lend  fine  sup- 
port. 
Photograph,  Lighting,  Direction. — Some  of  the  exteriors  and 

long  shots  afford  beautiful  scenic  effects.  The  photography 
throughout  is  clear  and  well  lighted.  Continuity  even  and  di- 

rection good. 

Released  by  Universal.  Story  by  Mary  Lerner. 

Scenario  by  Doris  Schroeder.  Cameraman, 

Charles  Stumar.  Directed  by  Emile  Chau- 

tard.    Length,  4462  feet. 

CAST  AND  SYNOPSIS 

Penelope  Fearing,  Cooleen  Moore ;  Oliver  Newell,  Cullen  Landis ;  Mrs. 
Newell,  May  Wallace;  Dr.  Mason,  Sam  Degrasse ;  Enid  Morton,  June  Evidge ; 
Sam  Morton,  David  Torrence ;  Cyrus  K.  Wharton,  Melbourne  McDowell : 
Mrs.  Wharton,  Elinor  Hancock ;  May  Wharton,  Lucille  Ricksen. 

Oliver  Newell  has  been,  raised  under  the  shelter  of  a  jealous  mother  love. 
But  with  manhood  the  love  of  Penelope  Fearing  intervenes.  The  mother,  be- 

lieving she  cannot  share  the  love  of  her  son  with  any  other  woman,  takes 
him  to  a  fashionable  resort  to  get  him  away  from  Penelope.  But  she  has 
stepped  from  the  frying  pan  into  the  fire.  Oliver  becomes  infatuated  with 
Enid  Morton,  a  married  woman  who  amuses  herself  by  flirting  with  him. 
Her  suspicious  husband  enters  his  apartment  unexpectedly  and  there  is  a 
tense  scene  with  Enid  in  the  room  and  Oliver  hidden  undiscovered  in  a 
closet.  Now  the  frantic  mother,  aware  of  the  terrible  situation  appeals  to 
Penlope  for  help.  Even  though  Oliver  has  thrown  her  over,  Penlope  nobly 

responds  to  the  mother's  appeal  and  races  to  the  resort.  Oliver  courts  death 
by  asking  the,  married  girl  to  meet  him  in  a  lonely  cabin  and  the  husband 
listens  at  the  switchboard.  Enid  agrees  to  do  it.  Oliver,  waiting  for  her, 
has  a  change  of  heart  and  when  she  comes  to  the  cabin  he  tells  her  he 
cannot  go  through  with  it.  Just  then  her  husband  enters  with  a  gun  in 
hand,  and  the  gods  that  run  domestic  situations  take  the  reins. 

"Forsaking  All  Others" 
at  first  appears  to  be  an- other story  of  mother  love, 
but  it  soon  develops  into  a 
tale  of  a  jealous  mother 
who  strives  to  hold  her  son 

for  herself.  The  story  "has some  moments  that  are  hu- 
morous and  some  that  are 

fairly  appealing.  It  is  a 
picture  that  because  of  the 
novelty  of  the  theme  will 
be  generally  well  accepted 
wherever  shown. 

Points  of  Appeal. — There 
may  be  some  mothers  who are  like  Mrs.  Newell.  The 
young  hero  who  steps  out 
of  the  frying  pan  into  the 
fire  is  an  interesting  char- 

acter. Then  comes  a  tri- 
angle story  that  serves  to 

teach  them  both  a  lesson 
and  reunites  the  hero  and 
the  heroine.  The  scenes 
at  the  society  fair  are  good 
and  also  some  of  the  scenes 
between  the  boy  and  the 
married  woman  with  a  jeal- 

ous husband.  Complications 
are  numerous  and  fairly 
good  interest  is  susta^^d throughout. 

Cast. — Colleen  Moore,  as 

Penelope  Fearing,  is  excel- 
lent. Cullen  Landis  as  Oli- 

ver Newell,  the  young  hero, 
gives  a  good  performance. Enid  Morton,  played  by 

June  Elvidge,  is  a  success- 
ful vamp.  The  remainder 

of  the  cast  is  satisfactory. 
Photography  Lighting, 

Direction. — All  sets  are 
adequate  for  the  story  an! 
have  been  sufficiently  taken 
care  of  in  the  matter  of  lighting.  Continuity  even  and  direction satisfactory. 
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The  Hottentot 
Broken  Chains 

Thomas  H.  Ince  production  distributed  by  First 

National.  Scenario  adapted  from  the  Willie 

Collier  play  of  the  same  name.  Directed 

by  James  W.  Home  and  Dell  Andrews,, 

CAST  AND  SYNOPSIS 

Sam  Harrington,  Douglas  MacLean ;  Peggy  Fairfax,  Madge  Bellamy ;  Mrs. 
Car^l  Chadwick,  Lila  Leslie;  Ollie  Gilford,  Martin  Best;  Mrs.  May  Gilford, 
Stanhope  Wheatcroft ;  Swift,  Raymond  Hatton ;  Major  Reggie  Townsend, 
Dwight  Crittendon ;  Perkins,  Harry  Booker;  McKesson,  Bert  Kindley. 
Sam  Harrington  never  did  like  horses,  but  at  a  house  party  he  is  mistaken 

for  one  S.  Harrington,  famous  as  a  steeplechase  rider.  The  pretty  girl  loves 
horses  and  she  insists  that  Harrington  ride  her  favorite  in  the  big  race.  He 
has  been  forced  into  the  saddle  on  the  Hottentot,  one  of  the  wildest  horses 
in  the  string  owned  by  a  wealthy  man  of  the  community.  It  is  love  and  a  lot 
of  circumstances  which  he  cannot  explain  away  that  drive  Sam  to  the  point 
of  donning  a  costume  and  preparing  for  the  race.  At  the  last  moment  he  is 
relieved  to  find  that  Peggy's  horse  is  unable  to  start,  but  her  disappointment 
is  so  keen  he  decides  to  make  the  supreme  sacrifice.  He  buys  the  Hottentot, 
presents  him  to,  Peggy  and  rides  him  in  the  race.  The  race  shows  plainly 
that  a  man  in  love  can  go  through  about  everything  to  win  the  girl  of  his 
heart  and  it  also  provides  thrills  with  the!  laughter. 

It 's  a  mercy  the  Volstead Act  does  not  include  screen 
stimulants  in  the  black  list 
of  prohibition.  Tom  Ince 
can  be  thankful  and  so  too 
can  all  those  who  like 
thrills  and  are  interested  in 
seeing  just  how  far  the 
photoplay  can  go  in  produc- 

ing emotional  reaction.  All 
this  Thanksgiving  is  over 
"The  Hottentot,"  which 
iis  certainly  the  "hard 
licker"  of  the  silversheet. 
It  is  served  as  a  high-ball 
but  the  "kick"  is  there. 

Mr.  Ince  has  taken  the 
Willie  Collier  stage  farce 
and  made  it  into  a  film 
frolic  which  breaks  all  rec- 

ords for  action.  The  finish 
is  a-  whirlwind  of  excite- 

ment and  thrills.  James 
W.  Home  and  Dell  An- 

drews directed  the  produc- tion and  it  must  be  said  to 
the  credit  of  all  those  con- 

nected with  the  staging  of 
the  piece  that  there  are 
very  few  false  starts.  Each 
incident  played  for  regis- 

ters finely.  There  are  some 
uproarious  moments  and 
there  are  those  thrills  of 
the  cross-country  steeple- 

chase. In  photographing 
the  race  scenes  the  direc- 

tors and  camera  men  broke 
through  the  wide  boundary 
of  camera  precedent  and 
in  "The  Hottentot"  ef- 

fects art  attained  which 
are  far  in  advance  of  any- 

thing that  has  gone  before 
in  producing  action  thrills 
of  horse  races. 

The  play  has  been  pointed  up  to  fill  out  a  photoplay  of  feature 
length.  The  original  was  a  good  vehicle  for  Collier  because  it 
was  filled  with  Collier's  own  jokes  and  gags.  Under  the  treatment 
given  it  at  the  Ince  Studios  "The  Hottentot"  became  a  farce 
melodrama  with  both  elements  finely  accented  in  terms  of  screen 
action.  Along  about  the  middle  of  the  first  reel  there  is  a  big 
laugh  and  a  big  swath  of  acting.  So  things  get  stirring  early. 
From  that  on  to  the  race  there  are  many  moments  of  good  farce 
and  continued  pace. 

Douglas  MacLean  has  the  role  of  Sam  Harrington.  He  does 
some  conspicuously  good  work  but  at  times  he  tries  too  hard. 
Raymond  Hatton  takes  things  easier  and  accomplishes  more  with 
his  comedy  moments.  One  can  always  expect  a  good  performance 
from  Hatton.  Madge  Bellamy*  is  pretty  and  rather  charming  in  her 
scenes.    The  other  members  of  the  cast  all  do  better  than  well. 

Released  by  Goldwyn.    Story  by  Winifred  Kim- 

ball.    Continuity  by  Carey  Wilson.  Cam- 
eraman, B.  C.  Haskins.    Directed  by  Allen 

Holubar.    Running  time  approximately  one 
hour. 

CAST  AND  SYNOPSIS 

Mercy  Boone,  Colleen  Moore;  Peter  Wyndham,  Malcolm  McGregor!  Boy- 
kan  Boone,  Ernest  Torrence;  Hortense  Allen,  Claire  Windsor;  Pat  Mulcahy, 
James  Marcus ;  Mrs.  Mulcahy,  Beryl  Mercer ;  Slog  Sallee,  William  Orlamond ; 
Butler,  Gerald  Pring ;  Burglar,  Edward  Pell ;  Gus,  Leo  Willis 

Peter  Wyndham  faces  the  scorn  of  his  Long  Island  social  set  when  he 
shows  cowardice  during  a  hold-up  at  a  brilliant  ball.  His  butler  proves 
there  are  some  things  money  cannot  buy,  and  dies  gloriously  to  save  a  woman. 
In  despair  Peter  goes  to  his  lumber  ranch  in  the  West  hoping  to  forget  his 
yellow  streak.  Here  he  discovers  Mercy  Boone,  a  baeutiful  and  gentle  girl 
married  to  the  meanest  man  of  the  mountains.  Peter's  kindly  manner  strikes 
a  responsive  chord  in  Mercy's  heart  and  she  tells  him  that  following  her 
attempt  to  run  away  from  her  brutal  husband,  she  has  been  kept  a  prisoner 
in  chains.  The  youth  returns  during  Boone's  absence,  releases  Mercy  from 
her  shackles  and  plans  for  her  freedom.  But  the  plot  comes  to  Boone's  ears 
and  he  intercepts  the  two.  Peter,  shaken  with  fear  is  thoroughly  whipped. 
Meanwhile  the  Sheriff's  posse  sets  forth  to  get  the  perpetrators  of  a  bank 
robbery  of  the  previous  night  in  which  Boone  is  implicated.  The  hoof-beats 
of  horses  sound  in  the  valley.  Peter  knows  that  relief  is  coining  but  a  sudden 
mad  courage  seizes  him.  The  girl  he  cares  for  is  at  stake,  as  is  his  self- 
respect  forever  after.  Peter  wrecks  the  drawbridge  that  offers  his  only  chance 
for  escape,  and  returns  to  the  Boone  shack.  Th  towering  mountaineer  laughs, 
but  like  a  flash  Peter  is  upon  him.  For  hours  they  battle,  with  Mercy 
chained,  standing  by  and  hoping.  By  a  sudden  blow  Boone  trips  through 
the  door  and  down  into  the  swirling  river  below.  Peter  smashes  the  chains 
that  bind  Mercy  and  in  his  arms  the  girl  knows  peace  at  last. 

"Broken  Chains"  is  an 
exciting  melodrama  with  a 
generous  supply  of  thrills 
made  to  appeal  to  the  pub- lic. As  far  as  the  actual 
plot  is  concerned,  there  is 
nothing  of  any  startling 
newness  brought  forward  to 
either  praise  or  criticize, 
yet  it  affords  many  situa- tions that  register  well  and 
it  must  be  said  that  the 
director  has  certainly  spent 
a  lot  of  time  and  stress  on 
material  that  first  terrifies 
and  later  appeases  the 
spectator.  A  great  deal  of 
delayed  suspense  is  en- countered, especially  in  the 
fight  scenes.  As  a  whole, 
though  the  picture  is  of  the 
type  that  will  most  likely 
give  satisfaction  to  those 
who  seek  excitement. 
Points  of  Appeal. — A 

hero  who  is  at  first  a  cow- 
ard but  who  finally  throws 

off  his  shackle  of  fear,  an 
abused  child-wife  who  fin- 

ally breaks  her  chains  of 
slavery  and  a  villainous 
husband  who  gets  all  that 's coming  to  him  from  the 
hero,  make  up  some  of  the 
situations  in  the  story.  The 
spectacular  leap  of  the 
horses  in  the  rescue  is  a 
big  and  rather  unexpected 
thrill. 

Cast. — Colleen  Moore,  as 
Mercy  Boone,  is  often  an 
appealing  little  figure.  Mal- colm McGregor,  as  Peter 
Wyndham,  takes  the  hero 
role.  The  cast  also  includes 
Ernest  Torrence,  Claire 
Windsor,  Beryl  Mercer  and 
others  also  do  well. 

Photography,  Lighting,  Direction. — The  exterior  shots  of  the 
picture  are  effective  and  well  supplied  with  light.  Interiors  also 
oood.    Direction  satisfactory. 
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Thirty  Days 

Paramount  Photoplay  in  Five  Parts.  Adapted 

from  Stage  Play  by  A.  E.  Thomas  and  Clay- 
ton Hamilton.  Scenario  by  Walter  Woods. 

Director,  James  Cruze.  Cameraman,  Karl 

Brown.    Running  Time,  Fifty-five  Minutes. 
CAST  AND  SYNOPSIS 

John  Floyd,  Wallace  Reid ;  Lucille  Ledyard,  Wanda  Hawley ;  Judge  Hook- 
er, Charles  Ogle;  Huntley  Palmer,  Cyril  Chadwick ;  Polenta,  Herschell  Mayall ; 

Mrs.  Floyd,  Helen  Dunbar ;  Carlotta,  Carmen  Phillips ;  Warden,  Kalla  Pasha. 
Because  of  his  flirtatious  tendencies,  John  Floyd,  wealthy  young  society 

man,  is  put  on  a  month's  probation  by  his  sweetheart,  Lucy  Ledyard.  She induces  him  to  aid  her  in  settlement  work.  In  so  doing  he  visits  a  tough 
Italian  section  where  he  is  soothing  the  woes  of  an  attractive  woman  named 
Carlotta,  when  her  vengeful  husband  enters  and  chases  him  with  a  knife. 
John  escapes  from  the  wrathful  Italian,  but  later  this  man,  Polenta,  who  is sought  by  the  police  for  stabbing  a  fellow  townie,  takes  a  temporary  job as  butler  in  the  Floyd  home,  while  awaiting  his  chance  to  slip  off  to  Italy. Carlotta  comes  to  Floyd  to  warn  him  against  her  husband.  Polento  sees  his 
wife  and  pursues  her1  with  a  carving  knife  but  is  halted  and  pinched  by  an officer  in  the  street.  Judge  Hooker,  friend  of  the  Floyds,  suggests  that  John should  seek  safety  by  going  to  jail  for  thirty  days,  by  which  time  Polenta will  have  left  the  country,  John  immediately  assaults  a  friend  and  rival Huntley  Palmer,  is  arrested  and  given  the  sentence  by  Hooker  In  the  jail he  meets  Polenta  again,  who  tries  to  attack  him,  but  is  foiled.  Polenta  on being  discharged,  keeps  vigil  outside  the  prison  waiting  for  John  to  be released.  The  jail  is  visited  by  John's  fiancee  and  two  of  her  friends, fhey  see  John,  who  lies  rapidly,  stating  that  he  had  himself  arrested  in  order to  get  the  real  inside  dope  on  prison  life.  Later,  Polenta  makes  vigorous attempts  to  reach  John,  but  the  latter  with  the  assistance  of  a  couple  of crooks  has  him  tied  up  and  shipped  aboard  the  steamer  for  Italy.  John  and Lucy  make  a  satisfactory  end  to  their  differences. 

The  farcial  element  pre- 
dominates in  ' '  Thirty 

Days,"  which  offers  an 
abundance  of  quick  action 
and  odd,  amusing  situations 
calculated  to  keep  an  au- 

dience on  the  broad  grin 
from  beginning  to  end.  The 
star  isn't  called  upon  to 
participate  in  so  many  ath- 

letic feats  or  exhibitions  of 
agility  as  have  distin- 

guished many  of  his  pic- 
tures in  the  past,  but,  ex- 

cepting in  the  scenes  where 
he  fends  off  the  Italian 
knife-wielder  with  a  table, 
or  floors  the  jail  warden, 
incidentally  wrecking  the 
office,  Wallace  Eeid  plays 
the  pantomine  art  than 
when  essaying  this  particu- 

lar role.  The  photography 
is  admirable,  the  settings 
decorative  and  appropriate, 
James  Cruze  has  directed 
the  picture  with  his  usual 
fine  skill  and  it  should 
prove  a  good  box  office 
card,  especially  in  the 
many  sections  of  the 
country  where  the  leading 
man's  name  is  a  powerful 
advertising  magnet. 

Points  of  Appeal. — The 
humor  of  the  plot  is  inten- 

sified to  no  small  extent  by 
cleverly  written  subtitles, 
which  bubble  over  with 
frothy  wit  and  help  the  ac- 
the  hero  role  quietly,  yet 
with  immense  effect.  His 
pantomine  and  facial  ex- 

pressions are  wonderfully 
effective,  in  fact  he  has 
never  shown  to  better  ad- 

vantage as  a  past  master  in 
tion  along  amazingly.  Among  the  scenes  which  score  heaviest 
may  be  mentioned  the  hero's  first  encounter  with  the  jealous 
Italian,  his  unsolicited  interview  with  the  impulsive  but  com- 

promising Carlotta  in  the  Floyd  home  and  the  jail  episode.  The 
funny  complications  are  still  further  increased  by  the  attempts 
of  John's  rival,  Huntley  Palmer,  to  undermine  the  successful 
suitor  and  the  film  ends  as  it  began — on  a  well  sustained  comic note. 

Cast. — Wallace  Eeid  gives  a  natural  and  convincing  perform- 
ance as  John  Floyd,  Wanda  Hawley  fills  the  heroine  role  grace- 
fully and  wears  a  number  of  handsome  gowns  which  are  sure  to 

attract  the  feminine  eye,  the  part  of  Carlotta,  the  Italian  wife, 

is  interpreted  with  a  keen  sense  of  its  comedy  strength  by  Car- 
men Phillips,  whose  brunette  beauty  and  artistic  talents  deserve 

especial  praise,  Charles  Ogle,  as  Judge  Hooketr  and  Kalla  Pasha, 
as  the  jail  warden,  are  effective  and  the  support  is  adequate. 
Photography,  Lighting,  Direction. — There  are  many  handsome 

interiors  shown,  some  pleasing  exteriors,  with  pretty  long  shots, 
the  lighting  is  good  at  all  stages,  the  continuity  unbroken  and 
the  action  lively 

That  Woman 

An  F.  C.  Nims  production.  Distributed  by  Amer- 
ican Releasing  Corporation.  Story  by  Capt. 

Sabin  Wood.  Directed  by  Harry  O.  Hoyt. 

Running  Time,  One  Hour. 

CAST  AND  SYNOPSIS 
Adora  Winstanley,  Catherine  Clavert;  William  Arnold  Kelvin,  Joseph 

Brunelle;  William  Kelvin,  William  Black;  Somerton  Randolph,  George  Paunce- fort;  Morris  Eltman,  William  Ricciardi ;  Hilary  Weston,  Jack  Newton;  Mishu, 
Norbert  Wicki. 
Adora  Winstanley  captivates  Billy  Kelvin  when  he  first  sees  her  on  the 

stage.  Billy  arranges  to  meet  her  and  their  friendship  ripens  into  a  love  which 
decides  them  to  marry  in  spite  of  the  difference  in  social  position.  Kelvin's immensely  wealthy  father  returns  from  a  long  journey  and  immediately  sets 
about  breaking,  or  trying  to  break  up  the  marriage.  He  will  not  believe  Adora 
really  loves  his  son  and  demands  that  Billy  quit  her  or  cut  himself  off  from 
the  parental  protection  and  income.  But  Billy  is  determined  and  he  gets  a 
job  as  a  chauffeur.  A  plot  is  hatched  to  discredit  Adora  in  her  adoring  hus- 

band's eyes,  but  the  "party"  aboard  the  Randolph  yacht  is  a  failure  from  that standpoint.  Billy  knows  his  wife  and  he  forces  an  apology  from  the  man  who 
lied  about  her  to  his  father.  The  elder  Kelvin  is  therefore  convinced  and  he 
welcomes  Billy  back  into  his  good  graces  and  tells  Adora  he  believes  in  her 
and  is  happy  to  be  her  in-law  father. 

The  F.  C.  Nims  produc- 
tion "That  Woman"  offers 

romantic  melodrama 
against    the    rather  gay 
background  supplied  by  the 
stage  and  "high  society." 

The  plot   deals   with  "  the tribulations    arising  from 
the  marriage  of  an  actress 
to  a  wealthy  youth  whose 
' '  connections ' '    appear  to 
lift  him  away  and  above 
the  social  plane  to  which 
an  actress  is  supposed  to 
be  restricted.  Accordingly 
there  is  all  sorts  of  havoc 
when  the  young  man  tries 
to  have  his  ' '  set ' '  take  up 
his  wife.  But  as  one  jaun- 

ty clubman  puts  it  "men of  our  sort  do  not  marry 
chorus  girls."    And  so  the 
plot  is  on.     The  attempt 
to  estrange  the  harrassed 
couple  makes  up  the  por- tion of  the  drama  which 
leads   up   to   a  climax  in 
which  the  actress  and  her 
husband  triumph  by  com- 

bining right  and  might. 
Catherine  Calvert  makes 

a  return  to  the  screen  af- 
ter a  short  absence  as  the 

actress.        Her  personal 
charms   are   provided  full 
opportunity  to  make  their 
appeal.    Miss  Calvert  has 
the  advantage  of  handsome 
settings  and  fine  photog- 

raphy and  she  seems  quite 
at  home  in  the  luxurious 
atmosphere  of  fashionable 
saloons  and  finely  appoint- 

ed yachts.  Joseph  Bruelle 
is  cast  as  the  rich  young 
man  who  is  cut  off  by  his 
father  but  who  sets  right  about  earning  his  own  living.  He 
gets  a  job  as  ehauifeur,  and  makes  good,  as  a  chauffeur. 

Photography,  Lighting,  Direction. — The  camera  work  is  good 
and  Director  Harry  O.  Hoyt  succeeded  in  getting  effective  atmos- 

phere for  some  of  the  scenes.  Screen  patrons  who  "just  love" 
to  pour  out  sympathy  to  a  beauty  in  distress,  who  can  sigh  with 
and  for  the  misjudged  lady  who  is  ready  to  sacrifice  for  love, 
should  have  a  good  time  at  a  showing  of  "That  Woman."  It's made  to  order  for  its  public. 
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Pawned 

Selznick  Photoplay  in  Five  Parts.  Author,  Frank 

Packard.  Director,  Irvin  V.  Willat.  Run- 

ning Time,  Fifty-Five  Minutes. 
CAST  AND  SYNOPSIS 

John  Bruce,  Tom  Moore ;  Claire  Venzia,  Edith  Roberts ;  Dr.  Crang,  Charles 
Gerard;  Paul  Venzia,  Joseph  Swickard;  Mr.s  Venzia,  Mabel  Van  Buren ;  Old 
Hawkins,  James  Barrows ;  Gilbert  Larmond,  Eric  Mayne ;  Joe  Burke,  Billy  Elmer. 

John  Bruce,  American  is  broke  in  the  South  Sea  Islands.  Gilbert  Larmond 
engages  him  to  go  to  New  York  and  investigate  certain  clubs  he  owns, 
which  he  suspects  are  not  being  squarely  run.  Bruce  accepts  and  signs  his 
contract  in  an  invisible  ink  which  can  be  only  read  when  moistened  with 
salt  water.  Larmond  explains  that  this  is  to  be  their  method  of  communica- 

tion. In  New  York  Bruce  overhears  a  patron  of  one  of  Larmond's  clubs  ask for  a  loan  on  a  ring.  He  is  refused  but  directed  to  a  pawn  broker.  Bruce 
follows  and  meets  Claire,  daughter  of  Paul  Venzia,  the  pawnbroker  in  whom 
he  becomes  deeply  interested.  Bruce  is  mixed  up  in  a  gang  fight,  stabbed,  pur- 

sued and  finds  refuge  in  Claire's  room.  She  induces  the  only "  physician  she knows,  Dr.  Crang,  a  dope  fiend,  to  attend  to  Bruce.  He  does,  on,  the  con- dition that  she  will  marry  him.  Crang  also  has  a  hold  over  the  girl  because 
hq  knows  that  her  supposed  father  is  guilty  of  a  serious  crime.  Claire's  real father  is  Old  Hawkins,  a  drunken  taxicab  driver  who  turned  her  over  to  the 
pawnbroker  and  the  latter's  wife,  when  she  was  a  baby.  Bruce  recovers.  He and  Claire  are  in  love,  but  she  is  bound  by  her  promise  to  Dr.  Crang.  Bruce 
is  trapped  by  Crang  and  a  couple  of  crooks  and  forced  to  write  a  letter  to 
Larmond,  asking  him  to  come  to  him.  Larmond  arrives  but  Bruce  overpowers 
Crang  and  saves  his  employer.  Crang  insists  that  Claire  must  marry  him  at 
once.  They  leave  in  Old  Hawkin's  taxi.  Hawkins  does  not  know  his daughter  is  in  the  cab,  and  is  resolved  to  destroy  Crang,  her  persecutor. 
Hawkins  drives  the  taxi  through  the  ferry  slip  into  the  water.  Bruce,  in 
pursuit,  sees  the  catastrophe,  plunges  in  and  rescues  Claire.  Hawkins  and 
Crang  are  drowned.    Bruce  and  Claire  are  united. 

An  exciting  and  extreme- 
ly interesting  melodrama  in 

which  the  underworld  at- 
mosphere, well  developed 

and  maintained,  predomin- 
ates, "Pawned"  can  be 

depended  upon  to  catch  and 
hold  the  attention  of  any 
movie  crowd.  It  is  well  di- 

rected, the  action  moves 
briskly,  there  are  many  and 
varied  thrills  and  a  love 
story  which  is  satisfactor- 

ily handled.  Also,  quite  a 
telling  contrast  is  achieved 
by  starting  the  wheel  of 
events  moving  in  a  South 
Sea  environment,  amid  all 
the  beauty  of  tropical  sun- 

shine and  native  color,  then 
switching  to  New  York's 
slums  and  manifold  con- 

spiracies of  thugs  and  dope 
fiends.  It  is  all  intensely 
melodramatic,  of  course 
but  so  remarkably  well 
done  that  it  carries 
conviction.  Better 
East  Side  "stuff"  has 
never  been  screened  and 
taken  on  the  whole  it  is 
safe  to  predict  wide-spread 
popularity  for  the  feature, 
which  exhibitors  can  surely 
rely  upon  the  fetch  in  the 
desirable  dollars. 

Points  of  Appeal. — There 
is  abundance  of  suspense, 
a  number  of  savage  scraps 
staged  with  extreme  real- 

ism, in  which  the  hero  dis- 
tinguishes himself  proudly, 

one  lurid  situation  follows 
fast  upon  the  heels  of  an- 

other; in  fact  the  specta- 
tor isn't  hardly  given  time 

to  recuperate  from  a  "big 
punch"  episode  before  he 
or  she  is  swept  away  again 
into  the  storm  of  action.  It  is  no  small  feat  to  keep  a  picture 
of  this  type  hurtling  along  without  once  overdoing  the  ' '  melo ' ' 
quantity  or  tripping  over  the  boundary  line  of  absurdity.  But 
director  Willat  and  his  corps  of  able  players  have  accomplished 
that  same  and  also  provided  a  crashing  climax  warranted  to  make 
a  mummy  get  up  and  yell.x 

Cast. — Tom  Moore  is  excellent  in  the  hero  role  of  John  Bruce, 
his  sunny  smile  is  often  in  evidence,  occasionally,  however,  lost 

in  a  battle  frown,  for  he  is  called  upon  to  do  some  mighty  active 
slugging,  responding  to  the  demand  with  true  Celtic  zeal  and  ani- 

mation. He  is  a  pleasing  lover  and  Edith  Roberts  an  alluring 
figure  as  his  sweetheart.  A  capital  bit  of  acting  is  the  portrayal 
of  Old  Hawkins  by  James  Barrows,  Charles  Gerard  shines  as  the 
"dope"  doctor  and  the  support  is  all  that  could  be  desired. 

Photography,  Lighting,  Direction. — The  closeups  are  uniformly 
good,  there  are  many  fine  interiors,  the  South  Sea  scenery  is  a  de- 

light to  the  eye  and  the  East  Side  views  of  the  drab  side  of  life 
are  striking.  The  lighting  is  adequate,  the  continuity  even  and 
fast  action  prevails. 

A  California  Romance 

Released  by  Fox.  Story  and  Scenario  by  Charles 

Banks.  Cameraman,  Joseph  August.  Di- 

rected by  Jerome  Storm.   Length  3892  feet. 
CAST  AND  SYNOPSIS 

Don  Patricio  Fernando,  John  Gilbert ;  Donna  Dolores,  Estelle  Taylor ;  Don 
Juan  Diego,  George  Seigmann ;  Don  Mauel  Casca,  Jack  MacDonald ;  Steve, 
Charles  Anderson. 
When  California  was  ceded  to  the  United  States  in  1848,  Don  Mauel  Casca 

lived  there  with  his  granddaughter,  Dolores,  who  loved  and  was  loved  by  Don 
Patricio.  A  commander  of  the  Mexican  troops  was  Don  Juan  Diego  who  also 
sought  the  hand  of  Dolores  and  he  offered  to  lead  his  troops  against  the 
American  invaders  to  win  the  love  of  his  lady  fair.  Don  Patricio  refused 
to  join  the  band,  insisting  that  American  rule  would  be  best  and  he  was 
looked  upon  as  a  traitor  and  ordered  to  be  shot.  He  makes  his  escape  though 
and  finally  proves  to  be  a  hero  and  saves  his  people  from  the  treacherous 
plans  of  Don  Juan  who  sought  only  to  get  possession  of  their  rich  lands. 
Don  Patricio  and  Dolores  are  reunited  then  and  declare  their  love  for  each other. 

This  story  starts  out  in 
rather  a  melodramatic 

strain  but  one  soon  ceases 

to  take  the  picture  serious- 
ly. As  the  story  progresses 

and  the  love-making  be- 
comes more  fiery  and  the 

action  more  fierce,  the  sub- 
titles are  jazzed  up  a  bit 

and  thus  "A  California 
Romance"  of  1848  soon 
blossoms  forth  in  full  twen 
tieth  century  phraseology. 
There  are  bits  of  adventure 
and  romance  that  may 
please  in  places  where  the 
audience  is  not  overly  criti- 

cal, but  for  the  most  part 
the  picture  is  only  fair. 

Points  of  Appeal. — The 
early  Californian  atmos- 

phere and  Spanish  costum- ing are  at  times  effective. 
The  young  Spanish  hero who  knows  that  American 
government  will  be  better 
for  them  than  Mexican  law- lessness is  a  wise  hero.  The 
tense  situations  are  always 
obvious  but  as  yet  the  pic- 

ture going  public  still  can 
feel  the  thrill  of  dashing 
cavalry  coming  to  the  res- cue. 

Cast. — John  Gilbert  is  a 
conscientious  worker  and  it 

seems  that  he  is  deserving 
of  far  better  material  than 

is  given  him  in  this.  Es- 
telle Taylor  plays  the  lead- 
ing feminine  role.  The 

other  members  of  the  cast 
and  ensemble  lend  adequate 

support. Photography,  Lighting, 
Direction. — Interiors  and 

exteriors  are  good.  Some  beautiful  scenic  effects  have  been  made 
in  the  canyon  that  is  used.  Lighting  satisfactory  and  direction 
O.  K. 
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The  Economy  of  Film  Renovating 

A  Few  Exchanges  Are  Renewing  Their  Films 

But  Many  Still  Operate  Under  Old  Conditions 

Wandering  through  many  exchanges  an 
observer  is  struck  by  the  lack  of  atten- 

tion given  to  the  cleaning  and  renovating 
"of  used  positive  prints.  The  waste  of 
film  due  to  the  failure  to  treat  it  after  it 
has  run  a  number  of  times  is  appalling. 

The  fact  that  used  prints  can  be  treated 
so  that  the  projected  picture  is  improved 
and  the  life  of  the  film  prolonged  does  not 
seem  to  have  impressed  many  exchange 
managers  although  it  has  been  the  writer's 
experience  that  wherever  renovators  were 
used  they  were  giving  satisfaction  that 
pleased  the  exchange  man. 

There  was  a  time  when  the  industry 
lacked  the  machinery  with  which  reno- 

vating could  be  done  well  and  in  large 
quantities.  That  condition  is  not  true  to- 

day. One  machine,  at  least,  has  been  de- 
veloped and  is  in  practical  use.  It  was 

invented  by  George  H.  Bennett  of  Kansas 
City,  Kan.,  an  old  time  film  machine  and 
exchange  operator  who  foresaw  the  need 
of  the  machine. 

Bennett's  machine  can  be  operated  by 
any  inspector  and  cleans  about  forty  reels 
per  day,  turning  out,  at  the  same  time  two 
third's  of  a  day's  quota  of  inspection.  It 
is  propelled  by  a  1-8  hp  motor  which  hooks 
up  to  any  light  socket.  It  requires  a  floor 
space  of  only  18  by  22  inches  thus  mak- 

ing it  adaptable  to  the  smallest  inspection 
room. 

There  are  no  sprocket  or  buffing  wheels, 
no  revolving  dryers  and  only  two  belts. 
Its  speed  change  is  automatic,  each  foot 
of  film  gets  uniform  treatment.  Tensons 
and  adjustments  are  automatic  being  tak- 

en care  of  by  gravity.  This  is  an  entirely 
new  principle. 

Information  furnished  the  writer  by  the 
A.  H.  Blank  Enterprises  in  Kansas  City, 
Mo.,  concerning  the  operation  of  machines 
in  its  exchanges  is  as  follows: 

"The  machine  not  only  cleans  the  film 
thoroughly  but  goes  a  long  way  toward 
adding  new  life  to  the  prints.  One  im- 

portant feature  of  the  machine  is  its  com- 
pactness. It  takes  up  very  little  room  in 

our  inspection  department. 
"So  far  we  have  been  able  to  clean  our 

film  at  a  cost  of  approximately  8  cents  per 
reel  while  in  the  past  we  have  been  send- 

ing the  film  out  to  be  cleaned  at  a  cost  of 
60  cents  per  reel.  It  is  also  an  absolutely 
fool  proof  machine. 

Skouras  Brothers  Enterprises,  St.  Louis, 

reported  that  the  machine  "cleans  the  film 
thoroughly  without  making  it  brittle  and 

prolongs  the  life  of  prints." 
Select  Enterprises,  Kansas  City,  send  in 

this  report: 

"When  you  installed  your  new  Bennett 
Cleaning  Machine  in  this  office,  I  told  you 
I  would  give  you  an  expression  of  my 
opinion  of  the  merits  of  same  after  I  had 
had  time  to  try  it  out,  and  I  want  to  state 
for  your  benefit,  or  whoever  may  be  con- 

cerned, that  we  find  the  machine  to  be  all 
and  more  than  you  claim  for  it. 

By  HOWARD  McLELLAN 

"Since  it  has  been  installed  in  this  ex- 
change, we  have  cleaned  an  average  of 

40  reels  per  day  at  an  average  cost  of  less 
than  10c  per  reel.  This  cost  includes  rent- 

al of  machine,  cost  of  chemical  and  elec- 
tricity. We  use  no  special  help  to  operate 

the  machine,  consequently  this  is  our  only 
cost. 

"I  am  not  only  extremely  pleased  with 
the  machine  but  with  the  chemical  you 
furnished  us,  as  I  find  that  a  film  which 
has  been  submerged  in  the  chemical  for 
four  weeks  is  in  even  better  physical  con- 

dition than  it  was  when  first  submerged. 
I  find  the  emulsion  after  all  this  time  just 
as  firm  and  clear  as  it  was  when  we  sub- 

merged it. 
I  will  be  only  too  pleased  to  recommend 

b  ith  the  machine  and  the  chemical  to  any- 
one who  wishes  my  opinion  on  same.  I 

might  add  that  one  of  the  first  films  clean- 
ed by  your  machine  was    a  new  print 

The  New  Slide-O-Graf  is  rapidly  being  in- 
stalled in  the  lobbies  of  Broadway,  N.  Y., 

theatres  where  it  attracts  attention  with 
its  moving  displays. 

which  I  used  for  a  test.  I  have  since 
cleaned  this  film  twice  and  it  has  been 
projected  12  times.  I  picked  one  reel  of 
this  feature  at  random  and  screen  same 

condition." New  Prizma  Laboratories 

Doubles  Company's  Output 
Wm.  V.  D.  Kelley,  Technical  Advisor  of 

Prizma,  has  just  completed  the  installation 
of  new  equipment  at  its  Jersey  City  La- 

boratory that  involves  an  expenditure  of 
about  $60,000.00,  and  that  more  than  dou- 

bles Prizma's  capacity. 
This  new  machinery  was  made  neces- 

sary by  the  steadily  increasing  demand 
for  color  photography  by  the  many  pro- 

ducers who  are  now  using  it  to  give  their 
pictures  novel  and  artistic  touches,  and  is 
further  evidence  of  the  confidence  of  Priz- 

ma in  the  future  of  color  motion  photogra- 
phy, based  on  five  years  experience  and 

study  of  its  logical  place  in  the  industry. 
The  new  installation  also  permits  of  a 

considerable  reduction  in  the  price  of  title 
prints,  and  Prizma  has  announced  such  a 
reduction  to  the  trade.  "We  are  con- 

stantly seeking  ways  and  means  of  re- 
ducing our  costs,"  said  Mr.  Kelley,  "and just  as  quickly  as  we  do  this,  we  pass 

the  results  along  to  the  trade.  Our  aim 
is  to  make  color  prints  for  all  who  can  use 
color,  and  at  a  price  within  the  reach  of 
all.  The  new  price  scale  brings  Prizma 
color  within  the  reach  of  every  producer, 
and  furthermore,  this  reduction  has  been 

brought  about  at  no  sacrifice  of  quality." 

Letters 

More  About  Cinephor 

While  the  following  letter  was  not  ad- 
dressed to  the  Editor  it  is  interesting  and 

comes  to  us  through  Ivan  L.  Nixon  of  the 
Bausch  &  Lomb  Co.,  Rochester,  N.  Y.  It 
supplements  a  letter  printed  a  short  time 
ago  from  the  Southern  Theatre  Equipment 
Co. 

COLLEGE  OF  INDUSTRIAL  ARTS 
Denton,  Texas., 
November  25,  1922. 

Bausch  &  Lomb  Optical  Company, 
Rochester,  N.  Y. 

Gentlemen:  — When  the  time  came  to  install  our  two 
improved  Power's  motion  picture  projec- 

tors, we  tested  a  number  of  lenses  in  or- 
der to  get  the  best.  The  test  consisted  of 

running  the  same  film  through  for  each 
lens.  A  committee  of  five  competent  judges 
observed  the  work  of  each  lens  on  a  twen- 

ty foort  screen.  The  members  of  the  com- 
mittee did  not  know  what  lens  were  being 

used. 

After  the  test  all  five  of  the  judges  ren- 
dered their  decision  in  favor  of  No.  $, 

which  proved  to  be  the  Bausch  &  Lomb 
"Cinephor,"  Series  11.  The  points  con- 

sidered were:  Illumination,  definition, 
black-white  contrast,  and  flatness  of  field. 

Very  truly  yours, 
C.  N.  Adkinson,  Director, 

Physics  Department. 
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Reproductive  quality  enables  the  sensitive 

emulsion  to  correctly  portray  every  step  of 

gradation  from  highest  light  to  deepest 

shadow, 

EASTMAN 

POSITIVE  FILM 

faithfully  reproduces  every  tone  of  the 

negative.  It  carries  the  quality  through 

to  the  screen. 

Eastman  Film,  both  regular  and 

tinted  base — now  available  in  nine 

colors,  is  identified  throughout  its 

length  by  the  words  "Eastman" 

"Kodak"  stenciled  in  black  letters 

in  the  transparent  margin. 

EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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Publications 

Don't  Tell  All 
"The  Proof  of  the  Pudding  Is  In  the 

Eating"  is  the  title  of  a  neat  folder  pre- 
pared by  the  Enterprise  Optical  Manufac- 
turing Company  on  its  projector.  The  re- 

gretable  part  of  the  folder  is  that  it  tells 
nothing  of  the  mechanical  features  of  the 
machine,  facts  which  everyone  is  anxious 
to  learn  in  view  of  controversies  existing 
as  to  recent  happenings  in  Detroit  and 
Chicago.  There  is  no  man  in  the  business 

better  qualified,  to  write  on  projection,  es- 
pecially the  machine  which  he  himself 

built  from  the  ground  up,  than  the  presi- 
dent of  the  Enterprise  Company,  Mr.  Roe- 

buck. Evidently,  however,  Mr.  Roebuck 
did  not  prepare  the  booklet. 

Film  Renovating 

A  booklet  describing  in  full  detail  the 
Bennett  Film  Renovator  is  at  hand  sent 

by  George  H.  Bennett,  inventor  of  Kansas 

City  Kan.  It  is  an  interesting  exposition 

of  the  machine  and  its  operation  and  con- 
tains many  testimonials  as  to  the  econo- 

mies put  into  practice  at  exchanges  whereby 

by  use  of  the  machine  the  life  of  the  film 
has  been  prolonged  and  its  photographic 

quality  maintained.  A  good  booklet  for 
exhibitors  and  exchangemen.  Not  enough 
is  known  about  modern  film  renovating; 
in  fact  not  enough  of  it  is  done. 

Light  Measuring 

The  Holophane  Lightmeter  is  the  title 

of  a  neat  booklet  prepared  by  the  Holo- 
phane Glass  Co.,  342  Madison  Avenue,  N. 

Y  City  It  describes  the  new  lightmeter 

an  account  of  which  was  recently  print- 

ed in  these  columns.  A  valuable  hand- 
book for  the  studio,  laboratory  and  the- 

atre as  the  lightmeter  has  useful  appli- 
cation in  each  of  the  institutions  con- 
cerned as  the  lightmeter  actually  meas- 

ures light  whether  on  the  screen  or  else- where. 

Hail  Columbia! 

A  folder,  Clear  Projection,  has  just  been 

published  by  the  National  Carbon  Co.  It 

deals  with  the  well  known  Columbia  Sil- 

vertip  and  White  Flame  projection  car- bons. 

Ticket  Machines 

"The  Machine  That  Made  Good"  is  the 
title  of  a  folder  just  published  by  the  Na- 

tional Ticket  Register  Co.,  1511  N.  Broad- 
way, Mo.  It  deals  with  the  Simplex  Tick- 

et Register  and  not  only  explains  the  op- 
eration of  the  machines  but  describes  the 

various  types  of  machines  put  out  by  this 
company. 

That  Keystone  Brand 

Several  interesting  booklets  on  theatre 
floor  coverings  have  just  been  issued  by 
the  Russelloid  Company,  Harrisburg,  Pa. 
They  deal  with  the  Keystone  brand  floor 
covering  which  has  been  adopted,  it  seems 
as  an  official  covering  for  many  theatre 
floors.  The  booklets  tell  of  the  unusual 
wearing  qualities  of  the  covering  when  it 
is  used  as  a  complete  floor  covering  or 
for  aisle  strips.  It  is  made  especially  for 
theatre  floors  where  the  wear  and  tear  is 
tremendous. 

Camera  School 
"How  to  Become  a  Professional  Photo- 

grapher" is  the  title  of  a  new  publication 
issued  by  the  New  York  Institute  of  Pho- 

tography which  trains  motion  picture  and 
still  cameramen.  The  book  deals  with  the 
possibilities  of  the  professional  photogra- 

phic field  and  should  interest  embryonic 
cameramen  and  projectionists  who  have 
an  inclination  to  go  a  step  further  in  ci- 

nematography and  delve  into  the  intri- cacies of  motion  picture  taking. 

Bios 
A  folder  on  the  Bio  projector  carbons 

has  just  been  issued  by  the  Arco  Electric 
Company,  110  W.  42nd  St.,  N.  Y.  City, 
importers  in  this  country  of  the  Bio  pro- 

duct.   The  folder  describes  the  product. 

Preparing  Second  Eastman  Film 
Jack  Hyland  is  now  preparing  the  scenar- 
io for  the  second  of  the  five  reel  produc- 

tions being  made  by  the  Eastman  Kodak 
Company.  The  first  picture,  recently  com- 

pleted, was  written  and  directed  by  Mr. 
Hyland  and  met  with  the  enthusiastic  ap- 

proval of  the  Eastman  executives.  The 
films  are  to  be  used  by  the  Eastman  pro- 

fessional photographers  school.  Each  pic- 
ture represents  a  phase  of  photographic 

work  and  is  told  in  an  interesting  manner. 
They  include  instruction  for  professional 
photographers  in  the  arrangement  of  the 
studio,  improvements  in  photographic  meth- 

ods, lighting,  reception  and  treatment  of 
subjects  and  general  business.  The  pro- ductions are  being  made  in  the  Paragon 
Studio  at  Fort  Lee  and  the  sets  are  being 
constructed  by  the  Tilford  Cinema  Studios. 

That  Round  Camera 
A  very  complete  treatise  indeed  is  the 

new  book  on  the  Akeley  camera  just  is- 
sued by  the  Akeley  Camera,  Inc.,  244  West 

49th  St.,  N.  Y.  City.  The  booklet  is  pro- 
fusely illustrated  and  filled  with  the  most 

interesting  data  about  the  Akeley  we  have 
ever  seen. 

Important  Optical  Lecture 
On  Monday,  December  11th,  1922,  at  11. 

30  P.  M.,  a  descriptive  lecture  on  Optics, 
as  applied,  to  motion  picture  projection,  il- 

lustrated by  stereo  slides,  was  given  at  the 
headquarters  of  the  International  Projec- 

tion Association,  437  E.  14th  St.,  N.  Y. 
City.  The  lecturer  was  E.  A.  Taylor,  Opti- 

cal Engineer  of  the  Bausch  &  Lomb  Optical 
Co.    Many  attended. 

First  Photo  of  New  Projector 

The  photograph  above  is  the  first  one  to  be  published  of  the  Superior  Projector  which 
has  been  in  course  of  development  for  some  time. 
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Gives  You  All  the  Light 

You  Pay  For 

An  entirely 
new  principle 
i  n  projection 
optics  makes 
this  new  lens 
the  last  word  _ 
in  better  pro- 
jection. 

Transmits  to  the  screen  all  the  light  your  arc  furnishes 

PROJECTION  OPTICS  COMPANY 
203  State  Street 

Rochester  New  York 

Trade  Mark 

BULL  DOG 

FILM  CEMENT 
Contains   No  Ether — Causes   No   Headaches.  Will 

Not  Buckle,  Burn  Skin  or  Turn  White. 
Hermetically  Sealed  to  Prevent  Evaporation 

A  GOLDEN  RULE  PRODUCT 
Best  The  World  Over 

GOLDEN  MANUFACTURING  CO. 
Sold  only  through  Sup-  Established  1916  1913-15  Harrison  St.,  Chicago,  111. 
ply  Dealer — see  him.  (1) 

TICKETS ^  ONE  HAND  BOOK  STRIP 
TWO  COLOR  RESERVED  SEAT. 

'WELDONWIIXIAMS  &  LICK. 
FORT  SMITH,  ARK.. 

ESTABLISHED  25  YEARS  •  KNOWN  THE  WORLD  OVER- 

"Advertising  Balloons'' Will  Boost  Your  Business  When 
Everything  Else  Fails 

There  has  never  been  an  ad- 
vertising medium  devised  that 

creates  the  interest,  attracts  the 
attention,     and  "gets  results" like  advertising  toy  balloons. 
Prices  Range  from  $16  to  $30 Per  M. 
Novelty  Rubber  Sales  Co. 

AKRON,  OHIO. 

Romance  in  Business 

American  Film  Company  has  proved  its  ability  to 
put  romance  into  Industrial  Photography. 
Talented  Scenario  writers  are  at  your  disposal. 
These  men  instill  the  spark  of  life  into  any  and 
all  commercial  pictures. 

It  will  be  a  pleasure  to  fully  explain  the  superior- 
ity of  American-made  productions 

NEGATIVES  STORED  FREE 

Write  for  full  particulars 
Developing; 
Printing Tinting 
Tonlnfc 
Edltlns 

T'tllns 

Ordinary  film  reduced 
to  American  Standard 
Safety  Size. 
{Absolutely  fireproof 
film  passed  by  all  fir; underwriters.) 

We  have  a  film  print- 
ing capacity  of  one million    feet  weekly. 

American 
•  Film  Co.,  Inc. 

Laboratories 
6233  BROADWAY 
CHICAGO,  ILL. 

and 
London,  England 

Samuel  S.  Hutchinson, 
President 

s 

American  10  Points 

1.  QUALITY.  Prints  known  for brilliancy  and  clearness.  Expert 
staff,  trained  by  years  of  ex- perience, assures  highest  quality 
prints  obtainable. 

2.  REPUTATION.  Gained  in  It- years  of  experience. 3.  RESPONSIBILITY.  A  con- 
cern of  strong  financial  standing. 

4.  LOCATION.  In  the  proper 
geographical  location,  assuring quick  delivery  anywhere. 

5.  EQUIPMENT.  All  of  the most  modern  obtainable. 
6.  CLEANLINESS.  Within  two blocks  of  Lake  Michigan.  Away 

from  dirt  and  dust. 
7.  SAFETY.  Plant  approved  by 

both  city  of  Chicago  and  Board of  Fire  Underwriters. 
8.  PROMPTNESS.  Accustomed 

to  serve  exacting  requirements. 
9.  PRICES.  Reasonable  and  com- 

petitive. 10.  GUARANTEES.  Write  for 
our  unique  guarantee  of  quality 
work. 

r 

For  Better  Music 

THE  FOTOPLAYEK 

THE  AMERICAN  PHOTO  PLAYER  CO. 
NEW  YORK  CITY    CHICAGO         SAN  FRANCISCO 

1600  Broadway  702 -S^  Wabash  Ave.    109  Golden  Gate  Ave, 

TELL  YOUR  CUSTOMERS 

How  Easy  It  Is  To  Have  Color  Lighting 
Reco  Hoods  of  natural  glass — instantly  slip  on  and 
off  lamp — stay  put.  Save  cost  in  year  by  reduced 
lamp  renewal  alone.    Give  brilliant  eye  catching  colors. 

M^^J    ELECTRIC    COMPANY  ly^^ 
Mfgs.  of  Reco  Motors,  Flashers,  for  Electric  Signs 

2  sizes:  10W-40W    2651  W.  Congress  St. Chicago,  111.  2 

Means  "Ease  at 

the  Movies" Write  for  beautifully  illustrated  catalog. 

JOSIAH  PARTRIDGE  &  SONS  CO.  INC. 

47  WEST  34th  STREET  NEW  YORK 

A      "    -    o' — — :  '  ~  : — —  —  : — ■  !  •  ■  ' 
WORLD'S  LARGEST  EXCLUSIVE  AMUSEMENT  TICKET  PLANT  TWENTY-SIX  YEARS  EXPERIENCE  AT  YOUR  SERVICE 

ROLL  ("coupon*)  FOLDED 

TICKETS 352  N.  ASHLAND  AVENUE 

CHICAGO,  ILLINOIS  best  eor  the  least  money       quickest  delivery       correctness  guaranteed 
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CONSTRUCTION  NEWS 

moters  are  not  yet  divulged. 
L.  M.  Rideout,  of  Denison,  Texas,  has  pur- chased the  Star  and  Realto  Theatres  there 

from  the  Southern  Enterprises,  Inc. 

New  Theatres— Changes  in  Ownership — 

Theatres    for    Sale  —  Theatres  Wanted 

A.  Edmund  Lee,  treasurer  of  Lock  City 
Theatres,  Inc.,  announces  a  new  $150,000 
theatre  to  be  built  at  East  Avenue  and  Elm 
Street.  It  will  have  107  feet  frontage  and  a 
depth  of  156  feet.  Stores  will  be  located  on 
the  ground  floor  and  offices  on  the  second. 
The  Garden  Theatre,    Buffalo,    has  been 

Li've  Opportunities 

sold  by  the  International  Railway  Company 
to  Blanch  E.  Dunn,  who  will  rebuild  and 
remodel  the  house  into  a  hugh  Natatorlum, 
something  after  the  style  of  Madison  Square 
Garden  in  New  York. 

New  Theatres 

FULTON,  ILL. — John  Morrell  Arch'l  Co., 18  E.  Third  Street,  Sterling,  111.,  has  com- 
pleted plans  and  awarded  contracts  for  the 

$35,000  Coliseum  of  which  City  of  Fulton, 
care  Mayor,  is  owner.  „„„„ 
NEW  YORK,  N.  Y. — Margon  &  Glaser,  2806 

Third  Ave.,  have  completed  plans  for  the 
$100,000  theatre  for  N.W.  corner  Burnside and  Harrison  Ave.,  owner,  173rd  St.  Realty 
Co.,  370  E.  149th  Street. 
NEW  YORK,  N.  Y. — Thomas  W.  Lamb, 

644  Fifth  Ave.,  has  completed  planB  for  the 
$500,000  theatre  for  14th  St.  and  Park  Road, 
N.W.,  Washington,  D.  C.  Owner,  Harry 
Candell,  care  Metropolitan  Theatre,  934  F. 
St.,  N.W.,  Washington. 
NEW  YORK,  N.  Y. — Eugene  DeRosa,  110 

W.  40th  St.,  has  completed  plans  for  the 
$150,000  theatre  for  Walton  and  Burnside 
Aves.  Owner,  Jupiter  Realty  Co.,  Morris 
Winck,  Pres.,  71  W.  23rd  St. 
SUFFERN,  N.  Y. — Eugene  DeRosa,  110  W. 

40th  St.,  N.  Y.  C,  has  completed  plans  for 
the  $125,000  theatre  of  which  Suffern 
Amusement  Co.,  Inc.,  is  owner,  pres.,  A.  J. 
Miller,  Ramapoe,  N.  Y. 
JERSEY  CITY,  N.  J. — J.  Jackson,  1819 

Broadway,  N.  Y.  C,  has  completed  plans  for 
the  $500,000  theatre  for  Bergen  Ave.  Owner, 
Y.M.C.A.,  76  Montgomery  St.,  Jersey  City. 
RUTHERFORD,  N.  J. — Delano  &  Aldrich, 

126  E.  38th  Street,  N.  Y.  C,  has  completed 
plans  for  the  $150,000  theatre  for  Center 
Park  Ave.,  Rutherford.  Owner,  Congreg.  of 
the  Rutherford  Ave.  Presbyterian  Church. 
PHILADELPHIA,  PA. — Thos.  W.  Lamb, 

644  Eighth  St.,  N.  Y.  C,  has  completed  plans 
for  the  $2,000,000  theatre  for  S.W.  corner 
16th  St.  and  Market  St.,  Philadelphia,  Pa. 
Owner,  Fox  Film  Corp.,  126  W.  46th  St.,  N. Y.  C. 
PITTSBURGH,  PA. — Simons,  Brittain  & 

English,  Magee  Building,  have  completed 
plans  for  the  $150,000  Theatre  for  Center 
and  Montrose  Sts.  Owner,  Steel  City  Amuse- 

ment Co.,  John  L.  Branch  in  charge,  801 
Wylie  Ave. 
STATE  COLLEGE,  PA. — Harry  S.  Blair, 

Vandergrift  Bldg.,  Pittsburgh,  has  complet- 

ed plans  for  the  $150,000  theatre  for  W. 
College  Ave.  Owner,  Nittany  Theatre  Co., 
care  Maurice  Baum,  care  Sim  Baum  Store, State  College. 
WASHINGTON,  D.  C. — Thomas  W.  Lamb, 

644  Fifth  Ave.,  N.  Y.  C,  has  completed  plans 
for  the  $500,000  theatre  for  14th  St.  and  Park 
Road,  N.  W.,  Washington.  Owner,  Harry 
Candell,  care  Metropolitan  Theatre,  934  F 
St.,  N.W.,  Washington. 
GARY,  IND. — Plans  are  drawn  for  the 

$700,000  theater  for  N.W.  corner  Seventh 
Ave.  and  Broadway,  owner  V.  U.  Young,  451 Jefferson  St.,  Gary. 
INDIANA  HARBOR,  IND. — Mac  Turner, 

633  Hohman,  care  Standard  Elec.  Co.,  has 
completed  plans  for  the  theatre  or  which 
James  Piwaranas,  3602  Deodar,  is  owner 
MILWAUKEE,  WIS. — Martin  Tullgren  & 

Sons,  425  E.  Water  Street,  have  completed 
plans  for  the  $2,000,000  theatre  for  N.E. 
corner  Sixth  and  Grand  Streets.  Owner, 
Wisconsin  Real  Estate  Development  Corp. 

ST.  LOUIS,   MO. — Wedemeyer   &  Nelson. 
Wainwright  Bldg.,  have  completed  plans  for 
the  $60,000  Community  building  for  Marcus 
and  Margaretta  Aves.  Owner,  German  Evan 
gelical  Salem  Church. 

The  Whalen  building,  second  street. 
Saint  Clair,  Pa.,  is  being  remodeled  as  a 
motion  picture  theatre. 

The  Hippodrome  Theatre  at  Pine  Grove, 
Pa.,  is  to  be  re-opened. 

The  American  Theatre  at  Pottsville,  Pa., 
closed  for  some  time  for  remodeling,  has 
been  re-opened  by  the  managers  and  own- ers, the  Messrs.  Brennaman. 

Weatherly,  Pa.,  is  to  have  a  $100,000  thea- 
tre. Benny  Freed,  of  Summit  Hill,  Pa.,  run- 
ning theatres  at  Summit  Hill,  Lansford  and 

Mauch  Chunk,  has  bought  the  Gilbert 
House  property.  He  will  add  bowling 
alleys  to  the  theatre  property  as  an  addi- tional card  to  make  the  property  one  of 
community  interest. 
Ray  W.  Eberhard  is  the  new  manager 

of  the  Miles  Theatre  at  Scranton,  Pa. 

Building  Notes 

The  Paul  Donah,  Incorporated,  has  taken 
over  the  Nesbitt  Theatre  at  Wilkes-Barre, Pa.  It  is  chartered  to  buy,  sell,  manage 
and  lease  theatres.  Charles  Miller  and 
John  F.  Schmidt  of  Wilkes-Barre,  Pa.,  and 
John  T.  Sando,  of  Plymouth.  Pa.,  are  the inc.i  porators. 

Ted  Dermott  has  taken  an  option  on  the 
new  motion  picture  theater  that  Martin  Mc 
Fadden  is  building  at  Nesquehoning,  Pa. 

William  A.  Cadoret,  who  joined  the  M.  E. 
Comerford  forces  at  Scranton,  Pa.,  has  taken 
up  the  work  of  booking  manager,  to  assist 
George  Moore,  who  has  added  to  his  line 
the  supervision  of  the  construction  work  in 
progress  in  the  65  theater  strong  Comerford 
circuit. 

The  Panther  Creek  Valley  Amusement  Co., 
which  has  started  work  on  a  new  opera 
house  at  Lansford,  Pa.,  announces  the  open- 

ing for  six  months  hence. 

CLASSIFIED 
 AD 

DEPARTMENT
 

Rates 

For  Sale,  8  cents  per  word. 
Help  Wanted,  6  cents  per  word. 
Situations  Wanted,  4  cents  per  word. 
Special  rates  on  long  time  contracts. 

A  syndicate  is  dickering  for  the  purchase 
of  a  site  for  a  motion  picture  theatre  at 
Weatherly,  Pa.,  but  the  names  of  the  pro- 

POSITION  WANTED 
Desire  position  as  manager  of  Motion  Picture  show, 
in  town  of  about  3-5,000   population.     Two  years' experience.     Box  460,  Sonora,  Texas. 

We  will  send  Free  of  Charge  j 

Sample  1st  Violin  Parts 
of 

Our  Characteristic  Numbers,  and  Photoplay  Music. 

Also  of  some  of  our  Collections  for  Orchestra.  They 

are  up  to  date,   superh  in   arrangement   and  also 

FREE  FROM  TAX 

Send  for  the  above  and  Complete  Catalog 

OLIVER  DITSON  COMPANY. 
TRI MOUNT  PRESS 

15  ALBANY  STREET* 
BOSTON  MASS 

SAVES  50%  ON  CURRENT 
New  Taylor  Hobson  Projecting  Lens  Passes  52%  more 
light.  Brighter  pictures  or  big  saving  on  current  bills. 
Fits  Simplex  and  Powers.  Write  for  Circular.  Thirteen Focal  Lengths. 

BURKE  &  JAMES,  INC.  
(4) 

CAMERA  EXCHANGE 

240  E.  Ontario  St.,  Chicago. 225  Fifth  Ave.,  New  York 

We  buy,  rent  and  sell  motion  picture  and  still  cameras,  lighting  equipment, 
home  projectors,  etc.  Quick  turnovers.  Small  profits.  Write — Seiden, 
835  Eighth  Ave.,  New  York  City. 

Motion  Picture  and  "Still"  Cameras  rented,  sold  and  exchanged.  Portabel 
lights  for  sale  and  for  rent.  Keep  us  advised  of  your  wants.  Ruby  Camera- Exchange,  727  Seventh  Ave.,  New  York  City. 
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Patents 

In  America's Finest  Theatres 

3Ev 

Distinguished  Proof  of 

JIzer  Supremacy! 

READ 

Otlier  famous 
Chicago  Theatres 

in  _which 
WURLITZER 

UNIT  ORGANS 
have  been 
installed 

McVICKER'S REVIERA 
CHICAGO  THEATRE 
COVENT  GARDEN 

HALFIELD 
TIFFIN 

Last  two   named  now 
being  installed. 

Ultras'811*  * 

TlVOI.l 

THEATRE 

CHICAGO 

One  of 

the  world's 

finest 

In  Americas  Finest  Theatres 

Despite  the  enviable  reputation  enjoyed  by 
the  WURLITZER  HOPE-JONES  UNIT  OR- 

GAN for  its  beautiful  tonal  quality  and  en- 
during construction — it  is  available  at  prices 

and  terms  which  place  it  within  easy  reach  of 
the  smallest  theatres  demanding  the  best  in 
music.  A  WURLITZER  ORGAN  in  your 
theatre  places  it  in  the  same  class  with  the 
nation's  best. 

Here  is  the  testimony  of  the  world's 
greatest  exhibitors  of  high-class  motion 
pictures  —  Balaban  &  Katz  —  quoting 
their  reasons  for  selecting  the  WUR- 

LITZER HOPE-JONES  UNIT  ORGAN 
for  the  correct  musical  interpretation  of 
their  feature  photoplay  presentations  at 
the  Tivoli.  They  realized  that  better 

music  brings  bigger  attendance — and 
makes  first-comers  regular  patrons.  The 
WURLITZER  UNIT  ORGAN  provides 
music  in  closest  harmony  with  film  pic- 

tures— soft  and  sweet  in  tone,  or  inspir- 

ing in  fullness.  A  good  organ  is  an  in- 
vestment which  pays  for  itself  in  in- 

creased box  office  receipts  in  a  short 
time.  Before  buying  an  Organ  do  your- 

self the  justice  to  investigate  the  merits 
of  the  WURLITZER.  It  is  so  far  su- 

perior to  any  other  instrument  of  its 
kind,  there  can  be  no  real  basis  for  com- 

parison. Write  today  for  illustrated 

descriptive  catalogue,  advising  the  seat- 
ing capacity  of  your  house.  You  incur 

no  obligation  whatever. 

6 ^/he  RUDOLPH  TflJURLITZER 
o. 

NEW  YORK 

120  Wesl  42nd  St.. 

Stores  in  all  Principal  Cities 

CINCINNATI  CHICAGO 

121  East  4th  St.  329  So.  Wabash 

SAN  FRANCISCO 

250  Stockton  St. 
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EXHIBITORS 

X    R  A   D  IS 

REVIEW 

1922-1923 

By  L.  W.  BOYNTON 

THE  Holiday  Season  is  with  us  again, 
and  so  is  the  time  for  retrospect  and 

prospect.  The  industry  surveys 

what  the  past  year  has  brought  and 

looks  forward  to  what  the  new  year  will 

mean.  And  the  close  of  1922  affords  a 

wealth  of  material,  and  a  vast  number  of 

events  one  crowding  upon  the  other, 

which  make  up  the  record  of  the  dying 

year. 

As  we  see  it,  the  industry  enters  1923 

stronger  than  it  ever  was  in  the  essen- 

tials; still  subject  to  the  disturbances  and 

changes  which  signify  health  and  pro- 

gress; and  ready  for  the  greatest  of  all 

its  years  in  1923. 

Such  a  statement  needs  elaboration  and 

explanation,  but  that  is  not  a  difficult 

thing  to  set  down. 

IN  the  record  of  1922  the  vital  achieve- 

ment is  written  clear  for  him  to  read 

who  will;  the  public  has  changed  its  at- 

titude. The  way  has  been  opened  for  the 

creation  of  a  real  partnershipbetweenthis 

business  and  the  American  people.  And 

that  great  thing  has  come  about  because 

of  the  entry  of  Will  H.  Hays  into  the 

industry. 

The  men  who  had  the  vision  to  see  that 

the  industry  must  get  right  with  the  pub- 

lic, and  who  set  in  motion  the  forces  that 

would  accomplish  the  job,  are  benefactors 

of  the  motion  picture.  Some  years  hence 

— after  personalities  have  died  away  and 

somebody  writes  a  real  history  of  the 

Screen — their  names  will  occupy  a  very 

conspicuous  place.  We  see  no  reason 

why  the  acknowledgment  should  not  be 
made  now. 

Mr.  Hays  was  invited  by  them  to  take 

charge  of  the  job.  He  has  made  wonder- 

ful progress  since  March  6,  1922 — how 
wonderful,  the  opinions  of  prominent 

Americans  covering  several  pages  in  this 
issue,  bear  witness. 

''pHESE  opinions,  sought  first-hand  by ■1  this  publication  are  a  veritable  gold- 
mineof  suggestion  and  comment.  Theyde- 
serve  careful  reading  by  everybody.  And 

they  reveal  just  how  widespread,  how 

penetrating  is  the  changed  attitude  of 

the  public  toward  the  picture  world. 

The  testimony  to  the  sincerity  and  truth 

of  the  Hays  program  has  been  recorded 

in  many  ways;  but  nowhere  more  em- 

phatically than  in  these  opinions.  The 

landslide  of  votes  in  Massachusetts 

showed  that  the  people  want  the  screen 

to  be  free.  They  also  want  it  to  maintain 

the  highest  standards.  That  same  atti- 

tude is  reflected  in  the  symposium  which 

we  have  the  honor  of  presenting  in  the 

pages  that  immediately  follow. 
(Continued  on  next  page) 

(Copyright,  1922,  by  Exhibitors  Trade  Review,  Inc.) 
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(Continued  from  Page  225) 

NOW  it  is  perfectly  plain,  that  because  these 
things  have  happened,  the  road  has  been  laid 

out  clear  and  straight  for  all  of  us.  After  years 

of  wandering  in  the  wilderness  of  indifference, 

hostility  or  only  partial  friendship* from  the  public,  we 

have  got  ourselves  at  last  into  possession  of  a  program 

that  means  something.  It  cannot  fail,  because  it  is  ever- 

lastingly right.  We -are  already  in  the  first  flush  of  the 
dawn  of  its  success. 

So  far  as  Exhibitors  Trade  Review  is  concerned,  we 

have  supported  the  Hays  program  from  the  beginning, 

and  we  shall  continue  to  do  so,  because  we  believe  its 

complete' fulfillment  will  mean  the  complete  fulfillment 

of  this  industry's  destiny.  «  : 

IN  other  divisions  of  activity,  progress  has  been  marked.   For,  one 
thing  there  has  been  a  general  advance  in  picture  quality  such  as 

no  previous  year  ever  witnessed."     4  •"  "''•»> To  realize  fully  Avhat  this  means,  one  has  only  to  look  back  to  the 

situation  as  it  stood  at  the  beginning  of  1922.  The  screen,  then,  was 

receiving  an  increasing  number  of  first-Class  pictures.  A  great  lesson 

was  beginning  to  be  learned:  the  lesson  that  the  public  was  "shop- 

ping" and  would  have  only  Ihe'best.-**  y  -y-  ■ .,'  j 
I  low  far  this  lesson  has  sunk  in,  the  closing  months  of  the  year 

testify.  There  is  an  abundance  of  excellent  product.  There  will  be 
more  in  1923.  And  we  venture  to  predict  that  most  of  it  wilL.meet 

the  diversified  requirements  of  theatre-goers. 

SO  we  may  say,  without  exaggeration,  that  the  ground-work  has 
been  laid  in  the  vital  matter  of  public  confidence,,  and  the  struc- 

ture of  qonfidence  and  co-operation  between  the  people  "arid  the 

screen,  is 1 on  the  way  up.  ■  ' 
What  of  the  situation  in  the  industry  itself  ? 

Unquestionably,  there  are  many  internal  problems  to  be  solved, 
but  we  see  no  reason  to  believe  they  cannot  be  at  least  started  well 
along  toward  solution  in  the  coming  year.  ..  .  .  ,$ 

The  motion  picture  business  is  sound  at  heart.  That  it  moves 
rapidly,  and  undergoes  considerable  turmoil  in  the  process,  is  true, 

of  course.  Nobody  has  ever  claimed  perfection  for  its  methods.  .  ©j^t 

change  is  one  of  the  surest  signs  of  progress.  .  ■■{ 

Unless  we  are  greatly  mistaken,  the  altered  attitude  of  the' public 
will,  of  itself,  do  two  things,  both  of  which  will  operate  to  iron  but 
some  of  the  inner  wrinkles :  it  will  bring  a  larger  clientele  tq  the 

theatre  and  it  will  impress  the  industry  with  the  imperative  need  of 

settling  difficulties"  within  to  meet  the  changed  situation  on  the outside. 

AND  we  believe  the  solution  of  the  inner  problems  hinges  upon  the 

willingness  of  producer  and  distributor,  on  one  side,  and  ex- 
hibitor, on  the  other,  to  confer,  and  to  agree  that  both  have  the  same 

object  in  view:  namely,  serving  the  public  in  the  best  way. 
We  shall  not  be  greatly  surprised  to  see  that  very  thing  happen. 

It  is  a  logical  development ;  to  our  mind,  almost  inevitable. 

SUMMED  up,  the  year  just  closing  has  been  productive  of  more 

events  of  real  significance  than  any  previous  year  in  screen  his- 
tory.   There  will  be  still  greater  progress  in  1923. 

And,  in  extending  the  season's  compliments,  Exhibitors  Trade  Re- 
view wishes  each  member  of  the  picture  world  the  fullest  happiness 

and  prosperity  in  1923. 
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Public's  New  Attitude  Toward  Industry 

Reflected  in  Opinions  Gathered 

By  Exhibitors  Trade  Review 

From  Eminent  Americans 

EXHIBITORS  TRADE  REVIEW  presen
ts 

a  remarkable  symposium  of  opinions  from 
eminent  Americans  in  many  walks  of  life. 

Conceiving  it  to  be  the  duty  of  a  trade 

paper  to  reflect  to  the  industry,  first  hand,  the 
attitude  of  the  people  who  shape  the  thought  of 

the  country  in  large  measure,  the  Editor  of  Ex- 
hibitors Trade  Review  asked  for  expressions  from 

leaders  in  many  lines  of  activity. 

The  response  was  overwhelming.  The  testi- 
mony to  the  new  era  of  the  motion  picture  which 

came  into  being  with  the  entry  of  Mr.  Hays  into 
the  industry  is  heartening  and  unmistakable. 

These  letters  show  that  the  industry  has  a  stand- 
ing with  the  public  it  never  had  before.  They 

show  also  that  the  leaders  of  America  are  genuine- 
ly interested  in  the  motion  picture ;  they  want  to 

see  it  succeed  in  fulfilling  its  mission  to  the  limit 
through  the  maintenance  of  the  highest  standards. 

So  interested  are  they,  in  fact,  that  many  of 
them  have  taken  the  trouble  to  write  at  length, 

setting  down  suggestions  and  constructive  criti- 
cisms. And  for  this  evidence  of  friendship — 

friendship  which  is  worth  something  because  it 

points  out  both  virtues  and  faults — this  industry 
will  be  deeply  grateful. 

Insofar  as  space  limitations  permit,  we  print  the 
letters  in  full.    And  we  urge  everybody  in  the 
picture  world  to  read  them.    Here  are  the  letters: 

BY  H.  M.  DAUGHERTY, 
Attorney  General  of  the  United  States 

\/f  Y  dear  Mr.  Boynton :    I  am  glad  to  comply  with  your 
request  of  November  1,  for  an  expression  concerning 

the  value  of  the  motion  picture  industry  as  a  public  insti- 
tution. 

The  rapidly  advancing  influence  of  the  moving  pictures 
as  an  educational  factor  has  long  been  the  subject  of  serious 
discussion  among  thinking  people.  Not  since  the  dawn  of 
civilization  has  there  been  a  more  potent  single  agency  for 
the  promotion  of  good.  Many  millions  the  world  over,  and 
particularly  in  our  own  country,  are  experiencing  a  new 
education  through  the  medium  of  the  screen.  It  may  even 
be  said  that  the  motion  picture  has  attained  an  influence 
over  the  masses  that  is  second  only' — if,  indeed,  it  be  sec- 

ond, to  that  of  the  press;  Thus  its  relationship  to  the  in- 
tellectual morality  of  our  citizenry  may  well  be  considered, 

and  very  seriously  considered. 

It  seems  to  me  that  there  is  a  very  close  analogy  be- 
tween what  is  called  "Freedom  of  Speech,"  on  the  ros- 

trum or  in  the  printed  page,  and  the  visualized  exposition 
of  an  idea  though  no  words  are  used.   The  latter,  indeed, 

may  even  be  more  far-reaching  because  the  impression 
left  upon  the  minds  of  those  who  see  is  generally  more 
lasting  than  that  on  those  who  merely  read  or  hear. 

The  effort  which  is  being  made  by  the  motion  picture  in- 
dustry through  the  organization  of  the  Motion  Picture  Pro- 

ducers' and  Distributors  of  America,  Inc.,  to  promote  more 
wholesome  photoplays  cannot  fail  to  receive  the  whole- 

hearted indorsement  of  all  good  Americans.  As  I  under- 
stand it,  the  purpose  of  the  organization  is  primarily  to  "es- 

tablish and  maintain  the  highest  possible  moral  and  artistic 

standards  of  motion  picture  production,"  and  "to  develop the  educational  as  well  as  the  entertainment  value  and  the 

general  usefulness  of  the  industry."  Nothing  could  be 
more  commendable,  and  a  faithful  adherence  to  these  prin- 

ciples must  necessarily  be  of  vast  benefit  to  the  present  and 
future  generations  of  our  people.  Patriotic  Americans  who 
have  the  welfare  of  the  nation  at  heart  and  whose  desire 
is  to  see  our  great  country  peopled  with  a  morally  healthful 
race,  alike  respectful  of  and  obedient  to  the  laws,  will,  I 
am  sure,  heartily  indorse  any  ideal  designed  to  benefit  all 
the  people.  The  millenium  may  never  be  reached  but  the 
chances  of  the  human  family  ever  reaching  that  desired 
goal  will  be  helped  if  the  purposes  of  such  organization 
meet  with  the  success  they  deserve  to  attain. 

Returning  to  the  analogy  between  the  purity  of  the  screen 
and  the  freedom  of  speech  guaranteed  under  the  Constitu- 

tion, I  am  reminded  of  the  words  of  a  famous  American 
lawyer  and  orator  who  once  said  that 

"One  man's  liberty,  my  liberty,  ends  where  another  man's 
begins."  .  . 

THE  TESTIMONY  OF  THE 

PRESIDENT 

CONCERNING  the  plans  for  co-opera- 
tion between  the  Motion  Picture  Pro- 

ducers and  Distributors  of  America,  Inc.,  and 
the  educational  leadership  of  the  country,  I 
am  pleased,  of  course,  to  note  this  progress 

and  to  assure  you  of  the  co-operation  of  the 
Federal  Department  of  Education. 

"I  am  mindful,  too,  of  the  efforts  being 
made  by  your  association  for  the  general  bet- 

terment of  pictures  which  is  a  distinct  con- 

tribution to  the  general  good." 

 Warren  G.  Harding,  President  of  the 
United  States,  in  a  letter  to  Will  H.  Hays. 

(The  full  text  of  the  letter  is  printed  elsewhere 
in  this  issue) . 
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That  sentence,  it  seems  to  me,  sums  up  in  a  fashion  the 

whole  philosophy  of  what  we  have  written  into  our  con- 
stitution and  it  should  be  a  safe  and  fitting  guide  to  all 

Americans  who  would  be  just  to  themselves  and  to  their 
neighbors. 

The  American  public  will  demand  and  protect  the 
fullest  liberty  for  the  moving  picture  screen  as  it  does 
for  the  individual  and  the  press,  but  it  will  not  tolerate 
that  freedom  of  speech,  or  that  freedom  or  abuse  of  the 
screen  that  would  exceed  the  limitations  of  public  decency 
or  go  beyond  the  scope  and  intent  of  the  written  and  un- 

written laws  of  our  country. 

BY  HENRY  C.  WALLACE, 

Secretary  of  Agriculture 

T  HAVE  your  letter  of  November  1.  In  the  Department 
*■  of  Agriculture  we  have  excellent  results  with  educational 
motion  pictures,  and  the  presentation  of  facts  through  this 
medium  is  now  no  more  unique  than  has  been  the  use  of 
printed  material.  Many  of  our  field  workers  are  highly  en- 

thusiastic about  films,  and  some  of  them  claim  that  nothing 
else  is  so  valuable  in  arousing  and  sustaining  interest  in  a 

given  subject.  This  has  resulted  in  the  Department  pro- 
ducing 150  subjects  up  to  the  present  time,  and  we  are  cir- 

culating nearly  1200  reels  in  all  sections  of  the  country, 
while  at  least  an  equal  number  have  been  purchased  and  are 
being  circulated  by  other  institutions. 

The  demand  for  these  films  and  the  results  that  have  been 

reported  make  strong  testimony  in  favor  of  the  educational 
motion  picture,  and  furnish  a  practical  basis  for  believing 

that  the  work  toward  developing  the  film's  educational 
values,  as  undertaken  by  Mr.  Will  H.  Hays  and  the  motion 
picture  producers,  has  a  motive  of  the  greatest  worth.  Their 

other  major  purpose,  "to  establish  and  maintain  the  highest 
possible  moral  and  artistic  standards  of  motion  picture  pro- 

duction," is  not  only  a  proper  action  but  a  duty  on  the  part 
of  the  stewards  of  this  great  new  medium  of  entertain- 

ment and  instruction. 

BY  EDWIN  DENBY, 

Secretary  of  the  Navy 

T  AM  very  glad  to  have  this  opportunity  to  express  my 
*  appreciation  of  the  high  aims  and  splendid  work  of  the 
Motion  Picture  Producers  and  Distributors  of  America, 
Inc.,  under  the  able  leadership  of  Mr.  Will  H.  Hays. 
Wherever  possible  to  assemble  men  in  the  Navy,  both 

on  ships  and  stations,  moving  pictures  are  shown  daily  and 
are  regarded  by  officers  and  men  as  a  great  source  of  en- 

tertainment and  of  high  moral  and  educational  value  as 
well. 

Having  in  mind  the  fact  that  these  pictures  may  be  shown 
in  all  ports  of  the  world  and  frequently  in  the  presence  of 
foreign  peoples  whose  friendship  and  good  will  it  is  the 
aim  of  the  Navy  to  foster,  I  regard  it  as  important  from 
every  point  of  view  that  great  care  should  be  taken  to 
eliminate  all  films  that  are  calculated  by  their  character  to 
wound  the  sensibilities  of  any  race  or  nationality. 

I  am  in  entire  agreement  with  you  that  the  effort  of 
your  organization  to  improve  the  standards  of  the  industry 
in  order  to  develop  its  maximum  influence  for  the  general 
good  is  deserving  of  the  highest  commendation. 

BY  HUBERT  WORK, 

Postmaster  General 

T  T  PON  my  return  from  the  West,  I  was  gratified  to 

^  learn  of  the  proposed  special  edition  of  your  publi- 
cation to  be  devoted  to  the  work  which  the  motion  pic- 

ture producers  and  Mr.  Hays  have  undertaken  in  reorgan- 
izing this  gigantic  industry. 

I  can  not  refrain  from  expressing  my  approval  of  the 
high  purposes  which  have  been  set  in  this  connection,  and 
certainly  the  producers  are  to  be  congratulated  on  their 
selection  of  Mr.  Hays  to  go  forward  with  the  plan.  To 

work  with  him  is  an  inspiration,  and  if  he  succeeds  in  arous- 
ing the  enthusiasm  of  those  associated  with  him,  as  he  did 

in  the  postal  service,  there  will  not  be  much  difficulty  in 
reaching  the  goal.  The  postal  service  is  better  for  his 
having  been  connected  with  it,  and  without  thought  of  as- 

suming the  role  of  prophet,  I  wish  to  express  my  opinion 
that  the  motion  picture  industry  will  likewise  be  benefited  by 
his  inspiring  touch. 

BY  JULIUS  H.  BARNES 

President,  Chamber  of  Commerce  of  the  United  States 

HP  HE  fairy  tale  of  modern  industry  is  the  Motion  Pic- 
ture. Almost  in  a  day,  it  has  become  the  universal 

entertainment  and  the  standard  instructor  of  American 

social  life.  No  agency  compares  with  it  as  the  Fairy  God- 
mother, bringing  the  inspiration  of  romance  into  countless 

homes.  No  agency  can  compare  with  it  as  the  unobtrusive 
conveyor  of  human  experience  by  which  character  is 
formed  and  lives  made  useful  as  well  as  happy. 

If  the  organization  of  the  industry,  under  inspired  lead- 
ership, can  preserve  the  entertainment  of  romance,  the 

service  of  knowledge,  and  the  character  formation  of  hu- 
man experience,  there  is  no  social  service  comparable  to 

this. 

I  have  a  great  faith  that  this  can  be  done,  and  a  great 
hope  that  the  men  now  engaged  in  that  effort  will  be  suc- 

cessful, as  the  immense  possibilities  entitle  them  to  be. 
BY  S.  STANWOOD  MENKEN, 

President,  National  Security  League,  N.  Y. 

A  S  motion  pictures  develop  into  the  second  and  most  im- 
portant  vehicle  for  the  development  of  thought  and 

education,  I  think  it  is  a  great  national  boon  to  have  Mr. 
Will  H.  Hays  as  President  of  the  Motion  Picture  Produc- 

ers and  Distributors  of  America.  His  breadth  of  view 

and  balanced  thought,  together  with  his  dominant  patriot- 
ism will  enable  him  in  the  most  positive  way  to  make  the 

pictures  a  maximum  force  for  elevation  of  the  minds  and 
morals  of  the  audiences.  Of  course,  I  realize  that  he  can- 

not make  the  effort  in  any  way  bear  the  stamp  of  the  didac- 
tic, but  know  that  his  constant  purpose  will  have  the  effect 

of  making  the  pictures  advance  intellectually  so  far  as 

practicable. 
BY  T.  COLEMAN  DU  PONT, 

Wilmington,  Del. 

J  T  is  with  genuine  pleasure  that  I  reply  to  your  request 
for  some  views  on  the  value  of  motion  pictures  in  their 

relationship  to  the  public. 
The  motion  picture,  it  seems  to  me,  is  something  in  which 

everyone  who  cares  for  the  welfare  of  the  American  people 

should  take  a  deep  and  sincere  interest.  From  its  begin- 
ning as  a  mere  toy — so  few  years  ago  that  it  seems  almost 

yesterday — it  has  developed  to  a  point  where  today  it  ranks, 
in  my  opinion,  with  the  spoken  word  of  the  forum  and 
the  printed  word  of  the  newspaper  and  book,  as  a  factor 
in  the  betterment  of  humanity. 

Of  course,  we  all  think  of  the  motion  picture,  primarily, 
as  a  means  of  entertainment.  True,  it  is  that,  primarily. 
And  right  there  it  fills  a  most  important  place  in  our  scheme 
of  life.  People  must  have  entertainment.  They  cannot  do 
without  it.  And  what  better  entertainment  could  they  have 
than  the  portrayal  of  life — the  interesting,  the  thrilling,  the 
romantic,  the  humorous  angles  of  life — on  the  screen? 
Particularly  when  this  means  of  entertainment  is  so  reas- 

onably priced  that  it  is  within  the  reach  of  all  ? 
As  an  instrument  of  entertainment  the  motion  picture 

has  brought  untold  gladness  to  many  millions  of  our  peo- 
ple, and  has  been  especially  valuable  to  those  in  our  smaller 

towns  and  villages,  who  have  no  opportunity  to  witness  the 
spoken  drama  or  listen  to  the  opera.  And  then  again  the 
pictures  come  within  the  means  of  those  to  whom  the  cost 
of  attending  the  other  forms  of  entertainment  is  prohibitive. 

The  equality  of  picture-plays  offered  for  entertainment 
purposes  has  been  greatly  improved  within  recent  months,  it 
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"Hays  Exactly  the  Right  Man,"  Arthur 
Brisbane  Declares 

MY  dear  Mr.  Boynton : 
I  have  your  letter.  When  you  men- 

tion the  name  of  Will  Hays  you  say  all  that 

is  necessary.  What  he  undertakes  he  does, 
and  what  he  starts  he  finishes.  The  marvel 

is  that  exactly  the  right  man  was  found  for 
the  difficult  job.  That  does  not  always 

happen. Yours  Sincerely, 

(Signed)  A.  Brisbane 
(Chief  Editorial  Writer, 

Hearst  Newspapers) 

seems  to  me.  Famous,  and  sometimes  classical  dramas  and 
books  have  been  pictured  and  are  being  offered  upon  the 
screen.  These  are  clean  and  wholesome,  as  well  as  inter- 

esting, and  are  bound  to  have  considerable  educational  in- 
fluence upon  those  who  see  them,  even  though  the  educa- 

tional influenc  is  received  unconsciously. 
Those  who  produce  the  pictures  appear  to  be  engaged  in 

an  honest,  sincere  effort  to  improve  them  in  every  way,  and 
to  carry  out  the  pledges  made  by  their  leader,  Mr.  Will  H. 
Hays.  These  good  pictures  now  appearing  deserve  the 
support  of  everyone.  The  way  to  encourage  good  pictures, 
of  course,  is  to  go  to  see  them. 

I  have  read  that  instructional  pictures,  for  use  in  school 
class  rooms,  are  planned — the  best  educators  of  the  country 
to  co-operate  with  the  best  technical  experts  from  Mr. 

Hays'  organization  in  the  making  of  films  which  will  teach 
the  various  subjects  by  reaching  the  brain  directly  through 
the  eye.  This  plan  has  enormous  possibilities.  There  seems 
to  be  ample  reason  to  predict  that  some  day,  in  the  not  dis- 

tant future,  every  school  in  the  country  will  be  using  this 
form  of  instruction  in  addition  to  its  text-books.  The  fu- 

ture of  the  motion  picture  to  me  seems  very  bright,  pro- 
vided, of  course,  that  those  who  make  the  pictures  maintain 

the  high  standards  they  have  apparently  established  and 
under  which  they  now  appear  to  be  operating. 

BY  J.  HORACE  McFARLAND 

Pres.  American  Civic  Association  co-operating  with  The 
National  Municipal  League 

'TPD  your  letter  of  November  3rd  with  its  clear  statement 
of  the  housecleaning  effort  proceeding  under  the  able 

leadership  of  Mr.  Will  H.  Hays  in  the  motion  picture  field 
I  am  glad  to  reply. 

As  I  see  it,  in  its  influence  on  the  human  race,  the  mov- 
ing picture  is  next  in  importance  to  the  printed  word.  In- 

deed, it  can  and  does  go  further  than  the  printed  word, 
for  the  six  million  census  illiterates  in  America,  and  the 
other  six  million  virtual  illiterates,  the  two  classes  involv- 

ing a  full  10  per  cent,  of  our  population,  can  be  reached  by 
the  motion  picture,  though  the  printed  word  is  unknown  to 
them. 

If  the  standards,  artistic,  moral  and  educational  as  set 
forth  by  Mr.  Hays  are  pursued,  and  if  to  these  standards 
there  is  added  the  further  and  extremely  important  stand- 

ard easily  formulated,  that  of  a  high  grade  of  civic  accom- 
plishment, then  the  influence  of  the  motion  picture  in  the 

life  of  the  nation  can  become  not  only  far  greater  than 
it  now  is  but  the  greatest  influence  for  good  after  the 
influence  and  example  of  the  Man  of  Galilee. 

Feeling  as  I  do  that  artistic  values,  clean  thought,  a  whole- 
some and  even  religious  trend  are  in  no  sense  incompatible 

with  the  highest  grade  of  entertaining  and  attracting  value, 
I  look  with  hope  upon  the  movement  headed  by  Mr.  Hays. 

Nowhere  in  the  statements  now  made  have  I  seen  re- 

peated the  old  untrue  statement  that  "we  give  the  public 
what  the  public  wants."  This  is  most  encouraging,  be- 

cause that  statement  once  made  and  indeed  yet  maintained 
by  some  of  the  purveyors  of  drama  in  the  nation  is  as  false 
as  it  is  nasty.  It  cloaks  the  ideals  of  those  who  think  a 
plan  which  reaches  their  own  degraded  sensibilities  is  the 
best  plea  to  the  great  public  which  has  so  repeatedly  shown 
its  approval  of  entertaining  wholesomeness,  while  some- 

times accepting  the  carrion  provision  which  this  class  of 
producers  feeds  upon. 

I  am  in  hearty  sympathy  with  the  effort  you  are  re- 
porting, and  I  trust  the  progress  toward  the  ideals 

formulated  by  Mr.  Hays  will  be  rapid. 

BY  MILES  POINDEXTER, 

United  States  Senator  from  Washington 
T  ANTICIPATE  very  valuable  public  service  from  the 

A  program  of  the  motion  picture  producers  under  the 
presidency  of  Mr.  Will  H.  Hays,  by  elevating  the  stand- 

ards and  prompting  the  moral,  artistic  and  educational 
benefits  of  this  great  agency  of  expression. 

BY  ARTHUR  CAPPER, 

United  States  Senator  from  Kansas 

HP  HE  campaign  which  the  Motion  Picture  Producers  and 
Distributors  of  America,  Inc.,  have  inaugurated  for 

the  improvement  of  screen  productions  is  a  most  commend- 
able effort.  I  think,  too,  that  the  selection  of  Will  H.  Hays 

to  direct  the  activities  of  this  tremendous  and  constantly 
growing  industry  is  a  most  happy  one.  He  brings  to  the 
work  not  only  ability  of  the  highest  order,  but  into  it  he 
throws  his  wonderful  personality,  a  real  genius  for  organ- 

ization, a  most  intimate  touch  with  the  people  of  the  nation 
and  a  genuine  humaneness  which  combine  to  make  him 
an  ideal  man  for  an  endeavor  of  such  far-reaching  im- 

portance. The  growth  of  the  moving  picture  industry  is  one  of 
the  amazing  achievements  of  the  age.  There  is  probably 
no  other  form  of  recreation  in  the  world  that  touches  and 

appeals  to  so  many  people  or  that  is  patronized  so  generally 
by  all  classes,  rich  and  poor,  high  and  low.  Therefore,  if 
the  proper  kind  of  pictures  are  produced  and  exhibited,  it 
seems  to  me  there  is  no  way  to  over-estimate  their  value, 
both  from  a  social  and  an  educational  standpoint.  They 
can  be  made  at  once  the  school  room  of  the  masses  and 

a  wonderful  source  of  wholesome  and  elevating  entertain- 
ment. 

I  am  a  strong  believer  in  moving  pictures  and  their  pos- 
sibilities for  good,  and  I  am  therefore  very  much  pleased 

with  the  present  fine  effort  of  producers  and  distributors  to- 
ward the  improvement  of  film  productions.  The  endeavor 

has  my  very  best  wishes,  and  certainly  it  is  worthv  of  the 
encouragement  of  good  people  everywhere. 

BY  MARCUS  A.  DOW, 

President,  National  Safety  Council. 

VOUR  letter  of  the  8th  instant  is  received,  in  which  you 
ask  my  opinion  of  the  effort  which  is  being  made  by 

the  motion  picture  industry  through  the  organization  of 
the  Motion  Picture  Producers  and  Distributors  of  America, 
Inc.,  of  which  Mr.  Will  H.  Hays  is  president. 

In  reply  would  state  that  it  is  my  very  strong  personal 
opinion  that  high  standards  in  art,  entertainment,  education 
and  morals  in  motion  pictures  can  be  attained  and  main- 

tained through  such  an  organization  with  more  satisfactory 
results  to  both  motion  picture  producers  and  the  general 
public  than  in  any  other  way.  The  effort  this  organi- 

zation is  making  to  enlist  the  co-operation  of  serious 
minded  people  and  other  great  national  organizations  of 

high  purposes  and  ideals  to  imp'rove  motion  picture standards  is  the  right  way  to  tackle  the  problem. 
Through  such  a  co-operative  plan  it  will  be  possible,  also, 

to  develop  the  making  of  educational  films  of  immeasurable 
value,  which  will  have  a  tremendous  influence  for  good 
upon  the  character  and  habits  of  the  coming  generation  of 
Americans. 
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BY  ALFRED  E.  SMITH, 

Governor-Elect  of  New  York. 

\\J  ITH  the  deep  interest  in  the  motion  picture  industry 
V*  of  a  true  lover  of  the  pictures,  I  have,  of  course,  fol- 

lowed the  progressive  program  of  the  Motion  Picture  Pro- 
ducers and  Distributors  of  America,  Inc.  Certainly  the  at- 

tempt of  an  industry  at  self-government  and  self-regulation 
is  in  the  right  direction. 

The  industry  has  such  tremendous  possibilities  for  good 
or  evil  that  it  is  gratifying  to  record  the  appreciation  of 
every  effort  toward  its  betterment.  There  is  room  for  im- 

provement and  self-consciousness  on  the  part  of  those  re- 
sponsible for  progress  in  the  industry  as  one  of  the  ele- 

mental roads  to  improvement. 
I  follow  with  interest  the  educational  work  of  this  branch 

of  the  motion  picture  industry. 

BY  EDWIN  P.  MORROW 

Governor  of  Kentucky. 

"D  EPLYING  to  your  recent  letter,  the  organization  of  the 
*j \  Motion  Picture  Producers  and  Distributors  of  Amer- 

ica with  Hon.  Will  H.  Hays  as  President  came  at  the  right 
time  and  in  the  right  way. 

The  motion  picture  speaks  to  more  people  in  a  more  in- 
timate way  than  all  of  the  pulpits,  all  of  the  press  or  all 

of  the  speakers  of  America.  It  has  become  warp  and  woof 
in  the  thread  of  American  life.  A  great  organization  is 
necessary  that  will  constantly  have  in  mind  the  maintenance 
of  proper  moral  standards  and  the  ever  increasing  artistic 
beauty  and  fidelity  of  production,  and  which  will  see  to  it 
that  while  laughter  and  humor,  drama  and  tragedy  are  not 
neglected,  the  great  educational  value  of  the  films  shall  not 
be  neglected. 

The  motion  picture  can  touch  the  finest  forces  of  Ameri- 
can spirit  or  it  can  appeal  to  the  basest  instincts  of  human- 

ity. It  can  give  light  and  laughter  and  delineate  nobility 
of  life  and  character.  It  can  bring  the  world  with  all  of  its 
marvelous  manifestations  to  all  of  its  inhabitants,  and  it  can 

be  a  great  lever  lifting  humanity  and  doing  the  Master's work  in  His  world. 
I  sincerely  believe  that  the  organization  of  Producers 

and  Distributors  of  the  Motion  Picture  Industry  has  by 
the  organization  which  it  has  perpetrated,  demonstrated 
that  the  spirit  of  the  producer  and  the  distributor  is  sound 
to  the  core.  All  power  to  the  movement!  And  those 
who  stand  in  its  way  should  be  ignored  or  crusned. 

BY  EVERETT  J.  LAKE, 

Governor  of  Connecticut 

T  AM  in  receipt  of  your  favor  of  November  2ist  in  which 

A  you  request  an  expression  from  me  relative  to  the  Mo- 
tion Picture  Producers  and  Distributors  of  America,  Inc., 

under  the  presidency  of  Mr.  Will  H.  Hays. 
I  wish  to  express  mv  sincere  appreciation  of  the  mo- 

tion picture  industry  as  it  is  carried  out  in  America.  With 
very  few  exceptions,  it  meets  the  high  standard  of  Amer- 

ica's best  citizenship  and  fills  a  wonderful  place  in  our  so- cial life. 

Will  you  pardon  me  if  I  inject  one  item  of  criticism  or 
suggestion?  It  appears  to  me  that  the  industry  now  pro- 

vides a  means  of  accumulating  an  easy  fortune  by  certain 
stars  quite  out  of  proportion  to  even  their  great  ability  or 
genius.  If  this  be  the  cause  of  maintaining  the  present 
high  prices  for  admission  to  moving  picture  houses,  it  is 
wrong.  I  do  not  begrudge  any  man  getting  all  he  can  for 
his  ability,  but  if  good  pictures  could  be  produced  so  as  to 
enable  the  maximum  price  of  admission  to  the  movie  theatre 
at  not  to  exceed  twenty  cents,  the  industry  would  mater- 

ially help  the  Nation  to  meet  the  requirements  of  the  read- 
justment to  pre-war  normal  conditions. 

BY  J.  A.  O.  PREUS, 
Governor  of  Minnesota 

VOUR  letter  of  November  eighteenth  is  at  hand.    I  am 
very  glad  to  indorse  the  work  which  the  Motion  Pic- 
ture Producers  and  Distributors  of  America,  which  Will 

H.  Hays  is  President  of,  is  doing. 

Any  new  industry,  growing  up  as  rapidly  as  the  film 
industry,  is  certain  to  have  some  abuses  connected  with  it  We 
must  aclmit  that  certain  kinds  of  motion  pictures  have  had 
a  pernicious  influence  upon  some  classes  of  people,  espe- 

cially the  young.  But  it  would  be  absurd  to  destroy  anv 
industry  unless  the  harm  it  does  is  greater  than  the  good. 
The  motion  picture  can  be  made  such  a  powerful  agency 
for  good  that  we  should  make  full  use  of  it.  As  a  means 
of  entertainment,  furnishing  wholesome  recreation,  teach- 

ing moral  lessons  and  spreading  knowledge  about  art,  his- 
tory and  science,  it  can  reach  a  great  many  more  people 

than  the  speaking  stage.  As  long  as  the  organization  in- 
sists upon  the  highest  moral  and  artistic  standards,  it 

should  have  the  support  of  every  person  interested  in  pub- lic welfare. 

It  is  used  in  commerce,  in  the  church,  in  public  service, 
in  social  service  and  in  almost  every  line  of  human  en- 

deavor. The  association  is  especially  to  be  commended  if 
it  will  make  available  films  for  general  and  specialized  edu- 

cational work. 

BY  HENRY  J.  ALLEN 
Governor  of  Kansas 

JV/f  OTION  pictures  have  unlimited  possibilities  in  the  en- 
A  tertainment  and  educational  fields.  It  is  impossible  to 

estimate  the  far-reaching  influences  of  the  silent  drama. 
The  screen  as  a  publicity  agent  for  the  instruction  and 
entertainment  of  persons  of  all  ages  and  stations  of  life 
is  surpassed,  possibly  only  by  printed  matter.  General  use- 

fulness of  the  motion  picture  industry  will  grow  as  does 
the  expansion  of  the  business  with  strict  regard  to  high 
moral  and  artistic  standards. 

Astonishing  development  has  been  made  in  its  brief  span 
of  years.  Its  field  is  the  entire  work  of  human  endeavor. 
The  motion  picture  can  be  made  and  safeguarded  as  a  dis- 

tinct contribution  to  human  welfare.  It  enters  into  the  social 

well  being  and  the  daily  life  of  the  world's  peoples  in  a 
unique  and  effective  way.  It  ever  must  be  kept  in  mind 
that  pictorial  influence,  as  well  as  other  influence,  can  be 
turned  to  evil  as  well  as  good. 

Producers  and  distributors  of  motion  pictures  are  rising 
to  the  great  responsibility  which  is  placed  upon  them. 

BY  THOMAS  C.  McRAE 
Governor  of  Arkansas. 

T  RECEIVED  your  kind  letter  of  November  23,  advising 

A  me  about  the  effort  now  being  made  through  the  organi- 
zation of  the  Motion  Picture  Producers  and  Distributors  of 

America,  Inc.,  of  which  Mr.  Will  H.  Hays  is  president,  to 
improve  this  great  agency,  through  the  promotion  of  ar- 

tistic and  moral  standards,  as  well  as  educational  and  enter- 
tainment values. 

Such  is  my  admiration  of  and  confidence  in  Mr.  Hays, 
and  the  high  standard  of  manhood  and  citizenship  which  I 
think  he  represents,  that  I  am  very  hopeful  of  much  good 
coming  out  of  the  enterprise  which  he  now  heads. 

BY  LEE  M.  RUSSELL, 
Governor  of  Mississippi 

HTHE  motion  picture  business  is  one  of  the  largest  educa- 
tional  factors  in  the  Nation.  It  follows,  therefore, 

that  it  is  imperative  that  the  highest  possible  standards 
should  be  maintained.  The  entertainment  value  is  worth 
while,  but  the  true  educational  value  is  all  important  and 
I  am  glad  to  know  that  the  motion  picture  industry  is  keep- 

ing step  in  a  large  way  with  public  sentiment  in  placing 
before  the  public  pictures  of  the  greatest  educational  value. 
This  field  is  broad  and  unlimited  and  I  wish  your  effort  and 
that  of  your  co-laborers  great  success. 
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231 BY  FRANK  DU  MOULIN 

Episcopal  Bishop,  Cleveland,  Ohio 

MQTION  pictures  have  come  to  stay.  They  have  be- come a  recreational  necessity.  The  demands  of  the 
commercial  and  industrial  life  of  today  ,are  so  tense  and 
stern  as  to  make  imperative  the  relief  that  comes  from 

wholesome  and  invigorating  mental  recreation.  The  human 

mind  strained  by  the  exactions  of  the  modern  business  life 

can  maintain  its  poise  and  constructive  power  only  by  seek- 
ing habitual  relief  through  the  channels  of  thinking  that 

divert  the  intellect  from  its  treadmill  tasks  and  give  to  it 

new  impetus  and  inspiration.    The  movies  do  this. 

The  development  of  the  motion  picture  tvoe  of  recreation 
has  come  as  the  answer  to  a  general  human  need  created 

by  the  complex  and  absorbing  conditions  that  characterize 
our  modern  progressive  age.  In  the  ideal  it  has  the  power 
to  become  a  vital  force  in  modern  life  making  against  the 

prevalency  of  strain  and  nerves  and  a  restorative  of  cheer- 
fulness and  sanity.  There  can  be  no  doubt  about  the  in- 
fluence in  the  direction  of  human  betterment  exercised  by 

a  good  film,  sound  morally  and  of  merit  artistically.  To  me 
some  such  antidote  to  the  hysteria  and  mental  tension  of 

the  age  is  necessary  else  we  shall  develop  into  a  people 

ready  to  claim  St.  Vitus  as  our  patron  saint. 
Yes,  the  movies  have  come  to  stay.  And  they  will  stay 

not  only  because  they  answer  a  human  need  but  because 

their  producers  are  organizing  their  usefulness  to  life  ac- 

cording to  educational  and  moral,  as  well  as  artistic  stand- ards. 

I  confess  to  being  greatly  impressed  by  the  new  motion 

picture  movement.  First  because  I  believe  in  the  man 
who  heads  it.  I  know  Will  Hays  and  I  believe  in  him. 

He  was  a  wise  cnoice.  The  motion  picture  people  were 

lucky  to  get  a  man  of  his  stamp  to  take  this  big  American 
influence  in  hand  and  to  protect  it  against  misuse  and 

perversion.  And  he  was  consistent  enoug.i  not  to  allow 
himself  to  refuse  the  biggest  and  most  outstanding  piece 
of  work  that  has,  for  many  a  long  day,  been  entrusted  to  the 
guiding  hand  of  a  single  individual.  Hays  has  not  only 
moral  tenacity  but  he  combines  with  it  fine  administrative 

skill,  and  at  the  same  time  he  is  red-blooded  and  two-fisted, 
and  woe  betide  the  produce  that  attempts  to  take  liberties 
with  his  ideals.  He  is  the  type  of  man  the  producers  and 
distributors  want  and  to  whom  they  will  be  loyal.  That  is 
set  forth  in  the  two  great  purposes  of  their  organization, 
as  defined  in  the  articles  of  incorporation : 

(a)  "To  establish  and  maintain  the  highest  possible 
moral  and  artistic  standards  of  motion  picture  pro- 

duction," and 
(b)  "To  develop  the  educational  as  well  as  the  enter- tainment value  and  the  general  usefulness  of  the 

industry." 
I  am  glad  to  count  myself  as  one  of  those  who  through 

many  prejudices  and  suspicions  have  come  to  feel  my- 
self in  hearty  and  sympathetic  accord  with  tne  new  mo- 
tion picture  program  which  is  safe-guarding  and  making 

more  useful  the  biggest  recreational  and  educational 
force  in  American  life. 

BY  LEE  F.  HAMMER, 

Director,  Recreation  Department,  Russell  Sage  Foundation, 
HP  HE  organization  of  the  Motion  Picture  Producers  and 
*  Distributors  of  America,  Inc.,  with  Mr.  Will  H.  Hays 
as  its  President,  seems  to  me  to  offer  one  of  the  most  hope- 

ful opportunities  that  we  have  had  for  making  real  progress 
in  the  improvement  of  motion  pictures  and  in  the  extension 
of  their  use.  I  assume  that  the  producers  and  distributors 
are  sincere  in  the  statement  of  their  purpose  as  set  forth 
in  their  articles  of  incorporation : 

(a)  "To  establish  and  maintain  the  highest  possible 
moral  and  artistic  standards  of  motion  picture  pro- 

duction," and 
(b)  "To  develop  the  educational  as  well  as  the  enter- 

tainment value  and  the  general  usefulness  of  the 

industry." 
If  citizen  organizations  and  individuals  interested  in  the 

future  of  this  great  vehicle  of  entertainment  and  educa- 
tion are  willing  to  inform  themselves  of  the  practical  prob- 

George  Ade,  in  Tribute  to  Hays,  Forecasts 

Future  of  Screen 

Dear  Mr.  Boynton: 

I  have  your  letter  asking  for  an  expres- 
sion of  opinion  as  to  what  Mr.  Hays  and 

his  associates  may  accomplish  in  the  way  of 

regulating  and  improving  the  output  of  mo- 
tion pictures. 

I  believe  that  Mr.  Hays  is  sincere  and 

has  a  very  definite  program  in  mind  and 
will  be  of  immense  help  to  the  makers  of 
motion  pictures.  Also  I  believe  that  the 

public,  which  is  paying  to  see  plays  on  the 
screen,  will  gradually  decide  upon  the  kinds 
of  plays  it  wants  and  that  these  plays  will 

be  somewhat  different  from  most  of  the  pic- 
ture plays  which  have  been  released  up  to 

date.  I  think  that  the  screen  drama  proba- 
bly will  go  through  the  same  periods  of 

evolution  and  change  as  those  which  have 

marked  the  development  of  the  spoken  dra- 
ma in  America. 

All  of  us  can  remember  when  every  na- 
tive play  was  a  melodrama,  packed  full  of 

sensational  incidents  and  leading  up  to  high- 
ly theatrical  climaxes.  Gradually  we  got 

away  from  the  "thrillers"  and  the  intelligent 
theatre-going  public  become  interested  in 
plays  in  which  the  story  moved  deliberately 
and  in  which  characterization  was  just  as 

important  as  plot.  Up  to  the  present  time 
the  average  producer  of  motion  pictures  has 
felt  that  he  must  put  into  his  picture,  all  of 

the  time,  swift  action  and  intense  melo- 
drama. He  has  been  so  afraid  of  disap* 

pointing  the  public  that  he  has  piled  one 
sensational  episode  on  top  of  another.  I 
think  we  are  due  now  for  a  reaction  against 

this  feverish  type  of  picture  play.  The  same 

public  which  reacted  against  the  lurid  melo- 
drama of  years  ago  is  now  getting  tired  of 

the  play  which  is  merely  a  series  of  deathr 
beds  and  crimes.  Of  course,  love  interest 

will  always  be  sure-fire  but  I  am  convinced 
that  the  public  is  ready  to  accept  and  sup- 

port picture  plays  which  tell  a  simple  story 

in  a  pleasant  way  without  making  any  at- 
tempt to  be  blood-curdling. 

I  am,  with  best  wishes, Sincerely, 

(Signed)  George  Ade. 

lems  involved,  and  will  make  use  of  the  means  that  are 

available  for  bringing  constructive  criticism  and  sugges- 
tions to  the  attention  of  the  producers,  I  am  sure  that  a 

great  forward  step  will  be  taken.  The  Committee  on  Pub- 
lic Relations,  representing  eighty  or  more  national  citizen 

organizations,  has  been  formed  to  make  this  possible,  and 
the  indications  are  that  good  use  will  be  made  of  the  oppor- 

tunity that  has  thus  presented  itself.  Better  understand- 
ing between  the  public  and  the  motion  picture  industry  will 

help  very  greatly  in  bringing  about  the  desired  results. 
j 
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BY  CLARK  HOWELL, 

Editor,  The  Atlanta  Constitution, 

I HAVE  yours  of  a  recent  date  asking  for  an  expression 
from  me  concerning  the  program  instituted  by  Air.  Will 

H.  Hays,  President  of  the  Motion  Picture  Producers  and 
Distributors  of  America,  Inc.,  and  backed  by  the  leading 
producers  the  country  over,  to  elevate  the  standard  of  the 
Motion  Picture  Industry  by  the  elimination  of  certain 
evils  and  the  development  of  such  features  as  will  make 
broader  appeal  to  the  sane  public  opinion. 

I  have  already  written  to  Mr.  Hays  congratulating  him 
upon  the  splendid  work  he  is  doing  along  this  line.  The 
success  of  this  program  will  not  only  mean  much  to  the 
public  but  to  the  Motion  Picture  Industry. 

Perhaps  no  newly  established  business  has  ever  assumed 

such  large  proportions  in  so  short  a  while  as  this  one.  In 

this  hasty  growth  is  was  naturally  impossible  to  establish 
the  industry  on  a  basis  of  permanency  that  we  can  now 
expect  after  it  has  passed  the  period  of  experimentation. 

It  has  now  become  a  fixed  institution  and  next  to  the  press 
makes  closer  appeal  to  the  hearthstone  of  the  country  than 

any  other  of  the  nation's  activities. 
The  elevation  of  the  standard  of  the  motion  picture  in- 

dustry means  a  corresponding  elevation  of  the  standard  of 
the  public  thought  and  action  . 

The  effect  of  purient  exhibits  and  appeals  to  morbid  in- 
stinct and  criminal  passion  necessarily  impress  those  who 

witness  such  exhibits. 

Conversely,  the  establishment  of  the  industry  on  broad 

lines  appealing  to  the  better  instincts  of  human  nature  and 

serving  a  useful  purpose  not  only  in  the  matter  of  amuse- 
ment but  also  in  instruction,  renders  the  public  inestimable 

service  and  the  effect  will  be  felt  in  its  contribution  to  the 

making  of  better  citizens. 
The  responsibility  is  a  great  one  but  under  the 

splendid  direction  of  Mr.  Hays  and  the  great  leaders  of 
the  motion  picture  industry,  the  good  results  of  this 

policy  are  already  in  evidence,  and  the  public  is  show- 
ing its  appreciation  by  the  universal  expression  of  its 

approval. 
BY  LAWRENCE  F.  ABBOTT, 

President,  The  Outlook  Company,  N.  Y. 

I HAVE  your  letter  of  November  ist,  asking  me  for  an 

opinion  regarding  the  work  which  Mr.  Will  H.  Hays 
and  his  associates  are  doing  in  the  motion  picture  industry. 

The  public  has  a  very  important  and  permanent  inter- 
est in  "the  Movies,"  from  four  points  of  view,  intelligence, 

esthetics,  entertainment,  and  morals.  But  the  public  has 
the  same  four-fold  interest  in  the  spoken  drama  and  in 
fiction.  The  problem,  therefore,  as  to  how  to  meet  these 

four  requirements  of  society  is  not  confined  to  the  moving 

picture  industry.  I  think  it  may  be  taken  for  granted  and 

without  argument  that  anything  which  promotes  bad  pub- lic morals  is  bad  in  itself. 

Any  man  who  attempts  to  make  money  by  appealing 
to  the  baser  passions  or  criminal  instincts  of  human 
nature  is  himself  an  enemy  of  society.  I  do  not  feel 
particularly  anxious  about  this  aspect  of  the  moving 
picture  industry.  I  think  on  the  whole  that  the  majority 
of  Americans,  in  whatever  calling  they  may  be  engaged, 

are  decent  and  will  show  instinctively  "a  decent  respect 
to  the  opinions  of  mankind,"  if  I  may  use  in  this  connec- 

tion one  of  the  most  striking  phrases  of  the  Declaration 
of  Independence. 
Where  I  think  the  moving  picture  industry  is  most  likely 

to  fall  down  is  in  the  field  of  intelligence.  Stupidity  and 
inanity  are  never  either  beautiful  or  entertaining.  On  the 
one  hand,  moving  pictures  ought  not  to  be  highbrow  or 
professionally  didactic;  on  the  other  hand,  they  ought  _  not 

to  be  silly  or  inane.  Artifical  "sob-stuff"  should  be  avoided 
like  a  pestilence.  A  reasonable  appeal  to  the  intellect,  com- 

bined with  the  very  best  artistic  skill,  is  always  entertain- 
ing. My  own  feeling  is  that  the  most  serious  criticism  that 

can  be  made  today  of  the  moving  picture  producers  ,is  a 

criticism  that  can  be  made  of  most  American  newspaper 

cartoonists, — that  they  do  not  respect  enough  the  intelli- 
gence of  their  clients.  If  I  understand  Mr.  Hays  correctly, 

I  think  this  is  his  point  of  view. 

BY  LEROY  E.  BOWMAN, 

Secretary,  National  Community  Center  Association 

I HAVE  been  impressed  with  the  sincerity  of  Mr.  Hays 
and  his  evident  desire  to  make  a  thinking  unity  of  all 

those  who  are  interested  in  better  motion  pictures,  including 
the  producers,  the  social  workers  and  those  who,  without 
any  assumption  of  the  attitude  of  reform,  are  attempting  to 
discuss  the  most  wholesome  methods  in  all  of  our  institu- 
tions. 

The  motion  picture  has  become  a  force  in  American  life 
that  is  determining  ideals  and  giving  mental  substance  for 
democratic  decisions.  It  is,  therefore  exceedingly  import- 

ant that  the  leaders  in  America  not  only  devote  their 

thoughts  to  this  matter,  but  attempt  to  think  it  through  o- 
gether.  The  objections  and  some  of  the  asininities  of  cen- 

sorship would  eliminate  themselves  if  only  we  could  be 
sure  that  we  had  viewed  the  problem  from  a  common  angle. 
It  is  to  this  great  task  that  Will  Hays  is  devoting  himself 
and  he  deserves  the  heartiest  support  of  everyone  who 
pretends  to  be  civic  minded. 

BY  CHRISTIAN  F.  REISNER, 

Chelsea  Methodist  Episcopal  Church,  N.  Y. 

IT  is  a  great  privilege  to  testify  most  heartily  to  the  bene- 
ficial effect  which  Mr.  Hays  and  his  organization  has  had 

upon  the  pictures.  It  is  not  my  privilege  to  see  very  many 
in  these  hurried  days,  but  I  assure  you  it  makes  my  heart 
to  sing  to  see  how  fine  they  are  in  their  spirit,  in  their  atmos- 

phere and  in  their  interest.  The  best  pictures  are  now 
being  made  that  have  ever  been  exhibited.  They  are  in- 

teresting, they  are  instructive,  they  are  attractive,  they  are 
clean  and  they  are  heartening.  Of  course,  there  are  some 
bad  ones.  There  are  many  things  I  would  cut  out,  but  the 
general  run  of  them  is  most  excellent. 

I  am  convinced  that  the  motion  picture  industry  can  do 
vast  good  if  it  will  realize  its  responsibility  and  forget  the 
dollar  mark.  Mr.  Hays  is  splendidly  equipped  for  his  task. 
He  is  high-idealed  in  his  purpose  and  is  industriously  and 
earnestly  working  out  plans  to  bring  his  ideals  into  actuality. 
Those  of  use  who  know  him  are  fully  confident  that  he  will 
succeed.  Of  course,  he  must  have  the  co-operation  of  the 
motion  picture  industry.  If  they  do  not  render  it,  they  will 
ultimately  go  down  and  lose. 

BY  KENNETH  McKELLAR, 
United  States  Senator  from  Tennessee 

HP  HE  organization  of  the  Motion  Picture  Producers  and 
Distributors  of  America,  Inc.,  having  for  its  purpose 

the  establishment  and  maintenance  of  the  highest  moral 
and  artistic  standards  of  motion  picture  production  and  the 
development  of  the  educational  as  well  as  the  entertaining 
value  and  general  usefulness  of  the  industry,  is  to  be  highly 
commended. 

Motion  picture  entertainment  is  one  of  the  great  accom- 
plishments of  the  age.  I  have  grown  to  be  quite  a  regular 

attendant  upon  motion  pictures  and  I  find  them  most  de- 

lightful, entertaining,  and  instructive.  I  don't  know  of  any 
instrumentality  that  can  be  used  to  better  advantage  for  the 
general  education  and  enlightenment  of  the  people  of  our 
nation.  It  is  especially  important  that  the  highest  possible 
moral  and  artistic  standards  be  maintained  in  order  to  make 
it  enduring.   The  undertaking  has  my  most  cordial  approval. 

BY  H.  D.  SLATER, 

Editor,  El  Paso  Herald. 

A/f  R.  HAYS  is  receiving  credit  among  moving  picture 
.patrons  for  having  brought  about  a  notable  improve- 

ment in  standards. 
No  one  can:  doubt  the  vast  educational  possibilities  in  the 

continued  development  of  motion  pictures.    The  element  of 
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universality  of  contact  and  appeal,  gives  them  power  com- 
parable only  with  that  of  the  daily  newspaper. 

Furthermore,  the  newspaper  reader  must  consciously  and 
with  some  effort  apply  himself  to  reading,  but  there  is  an 
involuntary  factor  in  the  attention  bestowed  on  the  screen 
by  an  audience.  Picture  impressions  are  received  with  less 
effort  than  those  from  reading  or  listening.  Picture  im- 

pressions often  are  deeper  and  even  more  lasting  than  those 
received  from  the  printed  or  spoken  word. 

The  novelty  of  the  motion  picture  art  as  such  having  now 
worn  off,  it  becomes  vitally  important  that  sterling  merit 
be  the  standard  and  that  saturation  be  avoided  by  a  con- 

sistent policy  of  educating  the  public  to  demand  all  the 
time,  something  better. 

BY  M.  S.  SHERMAN, 

Editor,  The  Springfield  Union. 

I AM  fully  in  sympathy  with  the  efforts  that  the  Motion 
Picture  Producers  and  Distributors  of  America  are 

making  through  the  instrumentality  of  their  President,  Mr. 
Will  H.  Hays,  to  improve  the  general  character  of  motion 
pictures,  and  to  establish  for  them  higher  moral  and  artistic 
standards.  Unquestionably  there  is  a  great  opportunity  for 
improvement  in  this  direction.  The  criticism  that  has  been 
so  often  made  against  motion  pictures  is  in  the  main  well 
founded,  but  the  way  to  meet  such  criticism  is  not  through 
the  establishment  of  a  State  censorship,  against  which  the 
public  voice  of  Massachusetts  has  just  been  expressed  in  no 
uncertain  terms.  I  believe  it  to  be  true,  however,  that  unless 
the  motion  picture  industry  gets  directly  behind  Mr.  Hays 
in  his  endeavor  to  eliminate  the  objectionable  features  of 
the  screen  drama  the  public  will  be  inclined  to  turn  to 
censorship,  despite  its  attendant  evils. 

In  Massachusetts  a  State  law  of  long  standing  is  sup- 
posed to  prevent  the  showing  of  any  picture  that  is  indecent 

or  tends  to  corrupt  the  morals  of  youth,  and  the  enforce- 
ment of  this  law  would  accomplish  every  purpose  of  cen- 

sorship. A  picture,  however,  might  not  quite  come  within 

the  sphere  of  the  law's  operations,  yet  still  be  deemed 
objectionable,  and  in  this  respect  the  censorship  that?  the 
motion  picture  industry  has  imposed  upon  itself  through 

the  exercise  of  Mr.  Hays'  appreciation  of  public  sentiment 
ought  to  be  of  the  greatest  value. 

BY  MISS  H.  IDA  CURRY, 

President,  Child  Welfare  League  of  America 

n^HE  important  place  which  motion  pictures  occupy  in  the 
A  life  of  any  community  should  not  be  under-estimated. 
They  are  the  all  but  universal  recreation  of  the  masses  in 
the  large  cities,  and  too  frequently  the  only  recreation  in 
the  smaller  towns  and  villages.  The  present  movement 
on  the  part  of  the  producers  and  distributors  to  improve 
the  type  and  quality  of  the  productions  and  to  develop 
their  educational  value  deserves  the  co-operation  of  the 
public.  The  consulation  committee  of  citizens  which  Mr. 

Hays  has  appointed  will  help  bring  such  co-operation about. 

Much  comment  is  current  as  to  the  effect  of  motion  pic- 
tures on  the  young.  Parents  themselves  must  help  in  this 

situation  if  desirable  results  are  to  be  insured.  They  should 
demand  the  best  possible  productions  and  should  see  to  it 
that  their  children  are  trained  to  distinguish  between  cheap 
and  vulgar  pictures  and  those  of  artistic  and  dramatic 

value.  If  the  picture  business  has  "just  growed"  in  Topsy- 
like  fashion,  so  has  the  audience,  and  the  time  is  ripe  to 

cultivate  not  only  an  improved  production  but  a  discrimi- 
nating patronage.  Let  us  encourage  the  production  of  good 

pictures,  but  a  refusal  to  patronize  poor  ones  will  sound 
their  death  knell. 

BY  F.  A.  MILLER, 

Editor,  South  Bend  (Ind.)  Tribune 
IF  the  Motion  Picture  Producers  &  Distributors  of  Amer- 

ica, Inc.,  will  adhere  conscientiously  and  faithfully  to  the 
high  and  worthy  principles  upon  which  it  is  founded  there 

should  be  no  question  whatever  of  its  elevating  influence  in 
the  motion  picture  industry  and  its  value  to  the  great  army 

of  consumers,  those  people  who  obtain  their  principal  diver- 
sion from  motion  pictures. 

The  responsibility  of  those  who  are  directing  the  motion 

picture  industry  is  tremendous,  over-powering,  inconceiv- 
able. Whether  they  appreciate  it  in  the  fullest  sense  can 

only  be  determined  by  the  unfolding  of  the  future.  Being 
human  and  progressive  they  will  err,  but  if  the  mistakes  are 
few  and  not  serious  they  will  serve  as  warning  signals  for 
the  future,  pointing  out  what  is  to  be  avoided. 

That  the  motion  picture  industry  is  primarily  commer- 
cial is  true,  but  what  is  not?  Most  enterprises  are  and 

rightly  so.  It  is  the  method  of  conducting  a  proper  com- 
mercial enterprise  that  brings  condemnation  on  it  and  not 

the  enterprise  itself.  The  motion  picture  industry  has  be- 
come one  of  history's  most  gigantic  business  enterprises 

but  that  does  not  mean  it  cannot  be  conducted  upon  clear 

and  upright  policies  both  from  the  business  and  moral  as- 

pects. 
The  time  was  when  motion  pictures  were  produced  that 

were  unfit  for  public  exhibition.  Today,  if  I  am  not  mis- 
informed, comparatively  few  such  pictures  are  made.  The 

change  must  be  due  in  part  to  Motion  Picture  Producers  & 
Distributors  of  America,  Inc.  In  its  brief  existence  it 
has  made  its  power  felt  and  has  exerted  an  influence  for 
good.  That  it  should  continue  to  do  so  is  the  desire  and 
hope  of  all  Christian  people  who  realize  the  unlimited  bene- 

fit of  the  motion  picture  not  only  as  a  pleasant  diversion  but 
in  an  educational  way. 

With  Will  H.  Hays  at  its  head  this  organization  should 
not  hesitate.  Mr.  Hays  is  a  clean,  upright,  man  of  great 
vision  and  of  determined  energy.  If  the  organization  will 
but  follow  his  lead  it  will  not  only  succeed  in  a  financial 
way  but  what  is  more  it  will  become  even  more  than  now 
a  powerful  factor  for  the  elevation  of  humanity.  Mr.  Hays 
insistance  and  its  insistance  should  be  always  for  those 
pictures  which  are  free  from  unpleasant  problems,  which 
carry  no  offensive  suggestions  and  whcih,  while  enter- 

taining, also  inculcate  high  ideals  and  create  high  desires. 
Next  to  the  newspaper,  some  may  even  say  more  than 

the  newspaper,  the  motion  picture  is  a  power  for  impres- 
sing humanity.  That  power  is  abused  by  many  news- 

papers but  it  is  properly  exercised  by  more.  And  so 
with  the  motion  pictures;  a  few  may  abuse  the  power 
placed  in  their  hands  but  the  greater  number,  under  the 
guidance  of  Mr.  Hays  and  his  organization,  will  use  their 
power  for  uplift  of  the  people. 

BY  JOSEPH  E.  RANSDELL, 
United  States  Senator  from  Louisiana. 

VOUR  letter  of  the  9th  to  hand  and  read  with  a  great 

*-    deal  of  interest.    The  purpose  of  the  Motion  Picture 
Producers  and  Distributors  of  America,  Inc.,  as  set  out  in 

your  letter  are  certainly  very  timely  and  commendable. 
When  I  think  of  the  two  great  purposes  of  the  organiza- 

tion for  which  there  is  such  an  urgent  need,  to  wit :  "To  es- 
tablish and  maintain  the  highest  possible  moral  and  artistic 

standards  of  motion  picture  production,"  and  2nd  "to  de- 
velop the  educational  as  well  as  the  entertainment  value  and 

general  usefulness  of  the  industry,"  and  then  realize  what 
a  tremendous  blessing  the  accomplishment  of  such  worthy 
ideals  will  mean  to  the  world,  I  cannot  refrain  from  ex- 

pressing to  you  my  warmest  commendation  and  endorse- ment. 

BY  WILLIAM  J.  CONNERS,  JR. 

Editor  and  Publisher,  Buffalo  Courier  and  Buffalo  Inquirer 

FOR  three  distinct  reasons,  I  am  in  sympathy  with  the 
work  that  Mr.  Will  Hays  and  the  Motion  Picture  Pro- 

ducers and  Distributors  of  America,  Inc.,  have  undertaken. 
Enumerated,  they  are  as  follows : 

1.  The  ultimate  effect  on  America. 
2.  The  far  reaching  benefits  to  international  relations. 
3.  The  growing  effect  on  business  conditions. 
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Knowing  only  in  a  general  way  what  the  program  is  that 
Mr.  Hays  laid  down,  and  which  is  being  worked  out  now, 
I  feel  that  raising  the  general  standard  of  films  will  be  de- 

cidedly beneficial  to  the  nation  as  a  whole. 
The  more  pictures  that  are  patronized,  the  greater  the 

benefit  will  be  to  the  motion  picture  industry,  and  its  many 
subsidiaries.  Better  films  will  draw  the  patronage  of  that 
class  of  people  which  now  thinks  of  motion  pictures  only 

as  "the  movies."  The  opportunities  for  films  for  other  than 
purely  entertainment  purpose  is  boundless,  and  the  develop- 

ment of  this  will  mean,  of  course,  a  greater  circulation  of 
money  and  other  economical  benefits. 

BY  JOEL  B.  HAYDEN, 

Woodland  Center  Social  and  Religious  Church  Settlement, 
Cleveland,  Ohio. 

YOUR  letter  of  November  1st  interested  me  very  much. 
I  attended  the  first  conference  that  Mr.  Will  Hays 

called  which  set  up  a  national  committee  to  regard  the  ele- 
vation not  only  of  the  moral  standards  by  a  propagation 

of  the  educational  value  of  the  Motion  Picture  from  the 

point  of  view  of  church,  settlement,  and  other  organiza- 
tions that  have  a  distinctive  social  or  idealistic  emphasis  in 

their  constitution. 
I  am  convinced  that  in  the  matter  of  Americanization 

there  are  very  few  instruments  at  our  disposal  today  that 
can  be  more  widely  and  richly  used  than  moving  pictures. 

I  am  convinced  that  in  the  matter  of  presenting  great 
ethical  points  of  view  based  on  history  or  based  probably 
on  some  romantic  interpretation  of  history  the  crea- 

tion of  some  figure,  there  are  very  few  sermons  or  col- 
lections of  sermons  that  could  be  given  into  any  neigh- 
borhood, particularly  a  polyglot  neighborhood,  more  ef- 

fective than  that  which  can  be  done  through  a  properly 
developed  and  controlled  moving  picture  program. 

I  am  also  convinced  that  the  human  eye,  on  the  basis  of 
actual  scientific  investigation,  is  a  far  better  door  leading 
into  the  emotion  and  touching  the  will,  than  the  ear  or 
the  finger,  and  therefore,  I  believe  that  in  the  matter  of 
worship,  collective  worship,  the  use  of  the  screen  and  the 
moving  picture  apparatus  can  be  increasingly  effective  in 
producing  those  results  upon  a  mass  of  people  which  you 
are  seeking  to  produce  in  the  community  that  is  now  split 
up  by  varying  currents  of  thought  and  convictions. 

Therefore,  we  are  very  anxious  in  this  neighborhood  to 
improve  our  Moving  Picture  equipment,  and  to  receive  the 
support  of  Exhibitors  and  Producers  in  such  a  way  that 
we  may  be  able  to  have  first-class  programs  of  educational, 
moral,  idealistic,  and  historical  value  to  bring  before  the 

people  who  are  going  to  make  up  our  new  American  con- 
stituency. 

BY  HILTON  U.  BROWN, 

Editor,  The  Indianapolis  News 

THE  effort  of  producers  and  exhibitors  of  motion  pic- 
tures to  control  the  character  of  the  business  through  an 

organization  such  as  Will  Hays  heads,  appeals  to  every 
thinking  man  and  woman  interested  in  sound  citizenship. 
We  all,  I  believe,  will  agree  that  the  industry  suffered  be- 

cause probably  a  few  producers  at  first  saw  in  the  business 
only  the  dollar  and  did  not  realize  the  magnitude  and  edu- 

cational influence  of  the  new  force  in  the  world. 
Films  in  general,  almost  if  not  quite,  showed  evidence 

of  catering  to  the  minority  in  America.  The  immoral  sub- 
ject should  have  no  place  on  the  American  screen.  The 

industry  has  now  seen  its  opportunity  to  become  a  source 
of  great  good.  The  producers,  I  believe,  recognize  this 
situation  and  I  think  I  may  say  that  the  nation  has  seen 
within  the  year  a  distinct  change  for  the  better.  The  cry 
for  censorship  grew  out  of  a  need.  The  reform  was  brought 
about  by  the  producers  themselves.  If  the  organization  of 
which  Mr.  Hays  is  the  active  head  succeeds  in  elevating  and 
keeping  to  a  high  plane  the  whole  picture  business,  and 
knowing  Mr.  Hays  as  I  do  I  think  it  will  succeed,  that  or- 

ganization will  have  done  a  great  thing  for  America.  It  has 
my  sincere  wishes  for  the  best  success  in  its  efforts. 

BY  EDWARD  A.  DICKSON,  EDITOR, 

Los  Angeles  Express 

THINKING  Americans  have  all  along  realized  that  the 
motion  picture  is  capable,  if  properly  directed,  of  being 

made  a  potent  factor  in  the  promotion  of  sound  patriotism 
and  reputable  business  ideals  and  standards;  in  the  foster- 

ing of  world  peace  and  good  will,  through  increasing  inter- 
national respect  and  confidence;  and  in  the  cultivation  of 

the  best  types  of  emotional  taste  in  the  popular  heart  and intellect. 

Of  promise  in  this  connection  is  the  Motion  Picture  Pro- 
ducers and  Distributors  of  America,  of  which  Mr.  Will 

H.  Hays  is  President.  That  organization  has  a  great  op- 
portunity and  a  great  responsibility.  Already  it  is  making 

its  impress. 

An  art  which,  of  its  own  motion  and  by  reason  of  its 
own  estimate  of  its  responsibilities,  proposes  to  assume  a 
sincere  and  well-intended  censorship  of  its  own  produc- 

tion, does  honor  to  itself,  proves  its  moral  capacity  for 
self-control  and  earns  increasing  prosperity. 

If  the  motion  picture  industry,  led  by  this  great  organiza- 
tion, proves  its  good  faith  and  succeeds  in  making  out- 

wardly imposed  censorship  unnecessary  and  inadvisable, 
it  will  have  done  the  American  people  a  real  and  lasting service. 

BY  HUGH  FRAYNE, 

(General  Organizer  of  the  American  Federation  of  Labor 

Y\7HAT  shall  be  done  to  make  the  motion  picture  in- 

*  "  dustry  more  acceptable  to  the  public  ?  What  changes 
are  necessary  to  remove  the  quite  general  dissatisfaction 
that  has  prevailed  in  many  directions  during  the  recent 
past?  What  are  the  remedies  to  be  applied  as  a  cure  for 
these  complaints  which  will  at  the  same  time  protect  the 
interests  of  those  who  are  engaged  in  this  great  industry 
and  bring  to  the  public  a  high  standard  of  motion  pictures, 
not  only  in  the  quality  of  entertainment  but  pictures  that 
will  teach  the  masses  of  the  people  by  bringing  to  them 
wholesome  messages  of  educational  value. 
The  committee  of  twenty  appointed  by  Mr.  Will  H. 

Hays  and  consisting  of  representatives  of  national  organi- 
itions  co-operating  with  the  motion  picture  industry,  have 

undertaken  to  solve  this  problem  as  outlined  in  their  De- 
claration of  Purpose,  some  of  the  important  points  of 

w  hich  are  as  follows : 

"Establishing  and  maintaining  the  highest  possible  moral  and 
artistic  standards  in  motion  picture  productions." 
"Developing  the  educational  as  well  as  the  entertainment 

value  and  general  usefulness  of  motion  pictures." 
"The  establishment  of  a  channel  of  inter-communication  be- 

tween the  agencies  instrumental  in  forming  and  interpreting 
public  opinion  and  the  motion  picture  industry." 
"The  increased  use  of  motion  pictures  as  a  force  for  citizen- 

ship and  a  factor  in  social  benefit." 
"The  aiding  of  the  co-operative  movement  instituted  between 

the  National  Education  Association  and  the  motion  picture  pro- 
ducers to  direct  the  making  of  pedagogic  films  and  their  ef- 
fective employment  in  the  schools." 

"The  encouragement  of  the  effort  to  advance  the  usefulness 
of  motion  pictures  as  an  instrument  of  international  amity, 
but  correctly  portraying  American  life,  ideals  and  opportunities 
in  pictures  sent  abroad  and  the  proper  portrayal  of  foreign 
scenes  and  persons  in  all  productions." 
"The  furtherance,  in  general,  of  all  constructive  methods 

of  bringing  about  a  sympathetic  interest  in  attaining  and 
maintaining  high  standards  of  art,  entertainment,  education  and 

morals  in  motion  pictures." 
The  Committee  of  Twenty  has  been  successfully  func- 

tioning for  nearly  six  months  and  the  work  accomplished 
to  date  fully  justifies  the  creating  of  the  Committee  and 
warrants  its  continuance.  The  future  success  of  the  motion 

picture  industry  is  going  to  be  greatly  enhanced  when  the 
co-operative  help  and  influence  of  this  representative  Com- 

mittee establishes,  through  its  channels  of  communication 
with  the  American  public,  cleaner  and  more  wholesome 
pictures  that  will  educate  and  develop  the  minds  of  the 
people  along  constructive  lines  to  a  better  understanding 
of  life  by  bringing  them  the  message  of  truth  upon  all 
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questions  of  the  day.  This  is  in  the  making  and  will  be  an 
accomplished  fact  in  the  very  near  future. 

In  my  opinion  the  time  is  near  at  hand  when  no  picture 
will  be  shown  that  will  not  come  up  to  the  standard  re- 

quired by  public  opinion.  There  will  be  no  necessity  for 
legal  censorship;  that  will  be  done  first  by  those  who  en- 

gaged in  the  industry  and  the  organizations  co-operating 
with  them  and,  lastly,  by  the  approval  or  disapproval  of 
the  public  who  invariably  demand  a  clean,  high  standard 
of  pictures,  and  their  opinions  will  be  the  final  word. 

The  possibilities  of  the  motion  picture  as  a  constructive 
agency  in  our  national  life  are  beyond  our  vision  at  this 
time.  While  some  have  only  seen  the  financial  part  and 
others  the  amusement  and  entertainment  features,  those 
who  are  deeply  interested  in  motion  pictures  for  the  great 

good  they  can  do  for  all  have  become  aroused  and  are  de- 
termined that  so  far  as  hard  work  and  unselfish  civic  duty 

can  be  of  help  in  this  direction,  the  pictures  of  the  future, 
dealing  with  any  subject,  will  be  of  the  very  best  and  highest 
standards  that  can  possibly  be  developed  through  such 
agencies. 

The  tremendous  possibilities  of  motion  pictures  as  an 

agency  for  good  in  the  up-building  of  our  whole  social 
structure  are  beyond  the  keenest  imagination  to  grasp  un- 

less one  will  stop  and  visualize  the  field  where  they  can  be 
used  to  bring  to  people  in  every  walk  of  life  the  things  of 
value  which  every  one  should  know  and  which  many,  be- 

cause of  economic  reasons,  environment  and  other  causes, 
have  been  deprived  of  the  opportunity  of  enjoying. 

I  see  in  the  motion  pictures  the  greatest  civilizing  and 
humanizing  influence  in  the  world.  They  will  be  the  church 
of  the  world  in  the  future,  aiding  in  bringing  the  spiritual 
messages  of  the  churches  to  the  most  remote  places.  Motion 

pictures  will  become  the  world's  schoolhouse,  bringing,  as 
no  other  single  agency  can,  education  upon  all  subjects  that 
make  for  better  moral,  mental  and  physical  development 
and  understanding. 

To  the  working  people,  especially  those  who  have  not  had 
the  opportunity  for  an  education,  the  motion  pictures  are  of 
the  most  potent  value  as  they  stamp  upon  the  minds  of  the 
uneducated,  constructive  picture  lessons  and  afford  them  a 
chance  to  read  with  the  eye  that  which  would  be  a  blank 

to  the  mind  by  any  other  method.  Our  large  foreign  popu- 
lation, even  though  some  may  be  able  to  read  in  their  own 

language,  can  and  do  enjoy  motion  pictures  to  the  fullest 
extent.  In  the  work  of  Americanization  and  in  promoting 

and  inspiring  national  ideals,  motion  pictures  can  be  used  to 

carry  the  message  and  speak  an  international  language  un- 
derstandable by  all  whether  they  are  educated  or  whether 

they  can  speak  our  or  some  other  language. 

I  have  given  my  opinion  upon  the  possibilities  of  what 

I  believe  the  motion  picture  can  accomplish  in  the  recon- 
struction and  up-building  of  new  standards  and  conditions 

in  this  industry  which  responsibility  the  producers,  the 
exhibitors,  and  all  those  engaged  in  it  are  willing  to  assume. 

In  fact,  they  are  now  giving  every  aid  and  co-operation 
in  this  direction,  all  of  which  is  a  guarantee  on  their  part 

that  the  complaints  of  the  past  against  unclean  pictures 

and  the  commercializing  of  the  industry  without  due  re- 

spect or  consideration  of  the  public's  interest  or  well 
being,  cannot  longer  be  used  as  an  excuse  for  legal  cen- 

sorship or  other  unecessary  handicaps.  The  present  plan 

of  having  the  public  represented  through  national  or- 
ganizations on  the  Committee  on  Public  Relations  shows 

a  sincere  desire  to  co-operate  to  the  fullest  extent  for 

the  public  welfare  and  clean,  wholesome,  high  standard 
pictures. 

The  public  has  made  a  demand  for  these  changes  and 
this  demand  is  now  being  met  with  a  ready  response  on 
the  part  of  the  industry.  The  public  is  now  placed  in  the 
position  of  being  asked  what  it  is  willing  to  do  on  its 
part.  Is  it  sufficient  that  we  complain  and  demand  and 

expect  some  one  else  to  assume  the  whole  burden  of  re- 
sponsibility to  bring  about  these  changes?  As  one  of  the 

Committee  on  Public  Relations  I  feel  that  there  is  a 

moral  responsibility  resting  upon  all  of  us.  If  we  expect 
the  motion  pictures  to  be  placed  on  a  high  plane  of  ex- 

cellence we  must  be  ready  to  give  every  possible  help. 
Unless  we  do  this  it  is  a  physical  impossibility  for  those 
who  own  the  industry  to  do  so,  no  matter  how  sincerely 
they  may  desire.  This  is  not  a  group  question;  it  is  a 
national  one  and  must  be  solved  along  national  lines, 
which  means  that  every  one  must  help  and  co-operate  to the  fullest  extent. 

The  movement  to  develop  non-theatrical  pictures  on  a 
large  and  comprehensive  scale  is  one,  I  am  sure,  that  will 
meet  with  quite  general  approval  as  it  will  permit  many 
people  who  do  not  care  to  attend  the  theatre  to  avail  them- 

selves of  the  opportunity  of  seeing  pictures  in  churches, 

parish  halls,  schools,  colleges,  and  other  places  where  edu- 
cational value,  entertaining  and  instructive  features  will  be 

greatly  appreciated.  People  who  do  not  go  to  theatres 
should  have  the  pictures  brought  to  them  in  this  way,  thus 
broadening  the  field  for  their  usefulness. 

In  this  whole  scheme  for  better  motion  pictures  we  must 
not  lose  sight  of  the  all  important  thing,  the  human 
element,  for  to  do  so  would,  in  my  opinion,  only  lead 
to  failure  in  the  end.  This  movement  must  be  carried  on 
in  a  spirit  of  justice  and  fairness  to  all.  Every  one  who 
in  any  way  contributes  to  the  success  of  this  movement, 
from  those  who  write  the  scenarios  and  stories  down  to  the 

very  last  one  who  gives  service,  must  be  properly  compen- 
sated for  that  service  so  that  they  shall  be  able  to  enjoy  a 

fair  and  adequate  measure  of  the  comforts  of  life. 

With  these  co-operative  measures  going  forward  and 
with  a  better  general  understanding  of  what  is  being  done 
to  give  the  public  more  and  better  motion  pictures,  the 
future  seems  brighter  and  more  favorable  than  ever  before. 
It  is  safe  to  predict  that  there  will  be  no  grounds  for  future 
complaint  on  the  part  of  the  public  as  all  who  are  interested 
financially,  as  well  as  those  who  are  willing  to  help  as  a  civic 
duty,  are  firmly  convinced  that  the  success  of  the  motion 

picture  industry  depends  upon  pleasing  the  public  by  cater- 
ing to  its  wants  and  in  return  getting  its  fullest  co-operation 

in  order  that  the  highest  standard  of  pictures  from  every 

point  of  view  will  be  developed  for  the  education  and  en- 
tertainment of  all. 

BY  HOWARD  S.  B RANCHER, 

Secretary,  Community  Service 

HpHE  children  and  young  people  of  America  are  being  pro- 
foundly  influenced  by  the  motion  pictures  they  are  see- 

ing. The  America  that  is  to  exist  in  the  future  is  being 
determined  to  a  considerable  extent  by  what  is  seen  in  the 
motion  picture  houses.  Education  at  the  motion  picture 
theatre  is  unconscious  but  it  is  even  more  powerful  on  that 
account. 

With  the  motion  picture  exerting  such  influence  in  our 
country,  it  is  important  that  public  spirited  individuals  and 
organizations  cooperate  with  the  motion  picture  producers. 
The  mere  fact  that  Will  Hays  was  devoting  his  time  to  the 
problem   assured   the   cooperation  of  the  general  public. 

There  is  little  doubt  that  the  Massachusetts  vote  would 
have  been  for  censorship  of  motion  pictures  but  for  the 
confidence  in  Will  Hays  and  what  he  will  do  with  the  co- 

operation of  the  American  public. 
The  problem  cannot  be  worked  out  in  one  or  two  years. 

But  if  the  motion  picture  producers  are  willing  to  help  Will 
Hays,  and  follow  his  practical  judgment,  motion  pictures 
will  continue  to  be  vital,  and  thrilling  and  worth  while  for 
red-blooded  people  and  yet  be  worth  while  as  education 
and  recreation  for  the  people. 

Already  the  attitude  of  individuals  and  organizations 
has  changed.  On  every  side  there  is  a  desire  to  support 
this  new  movement  in  motion  picture  production  which 
is  one  of  the  notable  event  in  educational  progress  in  the 
last  year.  The  leaders  in  the  organizations  I  know  are 
outspoken  in  appreciation  of  what  Will  Hays  is  doing. 
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BY  L.  V.  COLEMAN, 
Director,  Safety  Institute  of  America. 

TO  be  sure  there  is  need  for  supervision  of  motion  pic- 
ture production  to  the  end  that  moral  laxities  be  not 

permitted  to  obscure  the  true  worth  of  the  screen.  The 
Motion  Picture  Producers  and  Distributors  of  America,  un- 

der the  masterly  leadership  of  Mr.  Will  H.  Hays  is  an  or- 
ganization that  is  admirably  equipped  to  cope  with  the  sit- 

uation. 

However,  it  is  encouraging  to  know  that  the  equally  im- 
portant problems  associated  with  the  production  and  dis- 

tribution of  educational  films  are  to  receive  their  share  of 
attention.  Here  lies  an  almost  untrodden  field  which  is 

characterized  today  by  trifling  methods  and  scattering  ef- 
forts, although  justice  cannot  be  done  to  it  except  by  the 

application  of  far-sighted  and  far-reaching  policies  backed 
up  by  powerful  support.  The  possibilities  of  educational 
films  are  generally  recognized  but  there  is  still  a  demand 
for  a  large-scale  effort  to  solve  a  host  of  problems  on  a 
scale  commensurate  with  existing  needs.  The  world  is 
looking  to  Mr.  Hayes  and  to  his  associates  for  big  leader- 

ship and  there  is  every  reason  to  believe  that  its  expecta- 
tions will  be  gratified. 

BY  REV.  H.  F.  FULTON, 
Hampden,  Mass. 

TO  my  mind  there  are  three  great  agencies  in  America 
today  working  for  the  good  of  the  public,  namely,  the 

Church,  the  school  and  the  motion  pictures.  These  three 
agencies  must  of  necessity  work  tirelessly  together  for  the 
religious,  moral  and  educational  welfare  of  all  true  Ameri- 

cans. The  motion  picture  because  of  its  tremendous  influ- 
ence can  accomplish  a  vast  amount  of  good  in  building 

moral  fibre  and  in  giving  wholesome  amusement  to  our 
American  citizens.  The  industry  is  as  yet  in  its  infancy. 
It  is  just  awakening  and  beginning  to  realize  how  important 
a  factor  it  is  in  our  modern  life. 

The  motion  picture  producers  of  America  by  a  hearty 
co-operation  with  the  churches,  and  the  schools,  as  well  as 
with  all  the  moral  forces  of  America,  can  make  our  coun- 

try a  moral,  educational  and  religious  beacon  light  to  the 
nations  of  the  world.    May  God  speed  you  in  your  work ! 

BY  SELDEN  H.  SPENCER, 
United  State  Senator  from  Missouri 

HTHE  motion  picture  industry  is  one  of  the  greatest  mar- 
*  vels  of  the  age.  It  is  a  more  vital  factor  in  reaching 
the  men,  women  and  children  of  the  country  than  any  other 
single  agency.  Its  power  for  good  or  evil  is  unbounded. 
It  educates,  persuades  and,  to  a  large  extent,  influences  the 
conscience,  judgment,  and  will  of  the  American  people. 
The  most  commendable  program  of  the  Motion  Picture 
Producers  and  Distributors  of  America,  Inc.,  of  which  Mr. 
Will  H.  Hays,  former  Postmaster  General  of  the  United 
States,  is  president,  arouses  confidence  and  support  because 
its  declared  purpose  is  : 

First:  To  establish  and  maintain  the  highest  pos- 
sible moral  and  artistic  standards  of  motion 

picture  production, 
Second :  To  develop  the  educational  as  well  as  the 

entertainment  value  and  general  usefulness  of 
the  industry. 

More  strength  to  its  elbow! 

BY  MRS.  HARRY  STERNBERGER, 
Executive  Secretary,  Council  of  Jewish  Women 

T  T  is  with  great  interest  that  the  Council  of  Jewish 
■*■  Women  has  followed  the  program  now  being  furthered 
by  the  Motion  Picture  Producers  and  Distributors  of  Amer- 

ica, under  the  direction  of  Mr.  Will  H.  Hays.  Our  organi- 
zation is  giving  very  earnest  thought  to  the  question  of  bet- 

ter motion  pictures  and  it  has  faith  in  the  power  and  ability 
of  Mr.  Hays  to  bring  about  this  higher  standard  in  the  mo- 

tion picture  world. 
All  social  welfare  agencies  look  forward  to  its  progress 

and  its  educational  program  as  an  essential  element  in  their 
policy. 

BY  WILLIS  J.  ABBOTT,  EDITOR, 
The  Christian  Science  Monitor,  Boston 

I HAVE  not  gone  deeply  enough  into  the  subject,  con- cerning which  you  write  me,  to  be  able  to  give  you  any 
opinion  that  would  be  of  value. 

I  would  like  to  say,  however,  that  I  have  known  Mr.  Will 

Hays  for  many  years,  and  that  although  diametrically  op- 
posed to  him  in  politics  I  have  the  highest  convictions  of 

his  sincerity  and  conscientious  purpose.  The  work  he  has 
undertaken  is  work  which  needs  to  be  done,  and  I  am  con- 

fident that  he  will  fail  in  no  endeavor  to  accomplish  it  in 
accordance  with  the  very  highest  principles. 

BY  ERIE  C.  HOPWOOD,  EDITOR, 
Cleveland  Plain  Dealer 

EVERY  well  wisher  of  the  motion  picture  and  of  the 

good  of  society  generally  will  endorse  the  Hays  pro- 
gram. The  motion  picture  will  be  a  pest  or  blessing,  de- 

pending on  what  road  it  takes.  Mr.  Hays  deserves  the 
support  of  the  country  in  his  effort  to  point  the  way. 

BY  REV.  WILLIAM  C.  COVERT, 
First  Presbyterian  Church,  Chicago 

T   AM  in  hearty  sympathy  with  Mr.  Will  H.  Hays,  presi- 
A     dent  of  the  Motion  Picture  Producers  and  Distributors 
of  America. 

I  have  read  carefully  Mr.  Hays'  amplified  declaration  be- fore various  bodies  of  the  country,  and  the  more  I  see  of 

the  production  and  the  purpose  that  he  represents,  the 

more  anxious  I  am  that  some  basis  of  intelligent  co-opera- 
tion be  established,  involving  all  organizations  that  seek  to 

serve  the  higher  interests  of  society. 
The  far-reaching  influences  of  motion  pictures  and  their 

effective  teaching  quality,  make  it  necessary  that  churches 
and  schools  and  groups  that  are  undertaking  to  serve  their 

day  and  generation,  recognize  the  films  as  a  definite  aid, 
that  wisely  used,  produces  surprising  results.  What^  we 

want  is  good  film  material  organized  with  clean  and  artistic 
ideals  and  widely  distributed  on  a  basis  of  cost  just  and 
reasonable. 

BY  OWEN  R.  LOVEJOY, 

General  Secretary,  National  Child  Labor  Committee. 

I HAVE  read  your  letter  of  November  6th  with  much  in- 
terest. I  concur  with  the  objective  set  forth  in  the  ar- 

ticles of  incorporation,  believing  as  I  do  in  the  artistic 

possibilities  and  educational  value  of  the  motion  picture. 
In  a  sentence,  I  believe  that  the  very  fact  that  the  motion 

picture  industry  is  searching  to  find  ways  and  means  to 

insure  its  growth  along  lines  of  real  helpfulness  and  worth 

i?  a  hopeful  sign.  Let  me  wish  the  organization  of  which 

Mr.  Hays  is  director  every  success  in  promoting  the  educa- tional and  ethical  ends  for  which  it  stands. 

BY  AUGUSTUS  THOMAS, 

Executive  Chairman,  Producing  Managers' Association,  N.  Y. 

IT  is  doubtful  if  any  other  factor  in  our  national  life  has 

an  effect  so  immediate  upon  the  people,  as  to  their  out- 
look upon  life,  their  sense  of  values,  and  their  consequent 

behaviour,  as  have  the  motion  pictures.  Anything  that 
tends  to  make  this  influence  less  self-contradictory  and 

more  uniformly  constructive  is  to  be  encouraged.  To  per- 
sons watching  the  industry  there  is  considerable  evidence 

of  an  improvement  in  the  run  of  pictures,  both  as  to  subject 

and  to  taste,  and  the  indication  of  a  wish  to  win  the  public's 
respect  and  confidence. 

BY  E.  F.  MORGAN, 

Governor  of  West  Virginia 

WITH  the  expressed  purposes  of  the  Motion  Picture 
Producers  and  Distributors  organization  to  maintain 

the  highest  standards  and  to  develop  the  educational  value 

of  the  motion  picture  industry,  there  will  be  general  con- currence. 

I  take  pleasure  in  commending  these  aims  and  wish  the 
producers  and  distributors  abundant  success. 
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FIVE  TWENTY  TWO  FIFTH  AVENUE 

NEW  YORK  CITY 

TELEPHONE VANDERBILT  2110 

December  15,  1922 

Mr.  L.  W.  Boynton,  Editor, 
Exhibitors  Trade  Review, 
New  York  City,  New  York 

Dear  %.  Boynton: 

I  am  glad  to  know  that  you  are  about  to  bring  out  the 

second  issue  of  your  Theatre  Equipment  Directory,  which  I  under- 
stand you  will  give  one  hundred  per  cent  circulation  in  the 

industry,  and  I  am  glad  to  say  just  a  word  through  your  publi- 

cation to  all  those  who  make  up  the  industry's  personnel. 

The  past  year  has  been  fruitful.     It  hasbrought  new 
horizons  to  the  industry,  and  the  promise  of  still  greater 

achievements.    The  public,  in  large  measure,  has  accepted  the 

good  faith  of  our  efforts  for  the  highest  standards,  manifest- 
ing their  splendid  confidence  in  their  co-operation  with  our 

program.     And  this,  I  think,  has  perhaps  been  the  most  signifi- 
cant development  of  1922. 

The  new  pictures  now  being  released  show  that  the  pledge 

is  being  fulfilled.    We  are  on  our  way  toward  bringing  the  screen 
to  its  rightful  place  as  a  most  potent  force  for  social  good  in 
the  nation;  and  the  complete  accomplishment  of  this  great  work 
will  be  made  sure  if  every  member  of  the  industry  does  his  part 
in  the  partnership  for  service  in  which  there  is  work  for  all. 
This  is  the  point  which  I  would  stress  particularly  on  the  eve 

of  the  New  Year.     Let  me  say  again  that  my  own  most  ardent  hope  is 

that  I  may  be  a  useful  partner  for  service,  and  again  I  earnestly 
invite  all  those  connected  in  any  way  with  the  industry  to  join 

their  co-workers  already  enlisted  in  this  great  cause.     Let  us  not 
forget  that  as  we  serve  the  leisure  hours  of  the  people  so  do  we 

rivet  the  girders  of  society. 

At  this  time,  also,  I  wish  to  make  grateful  acknowledgment 

to  the  many  exhibitors  who  have  co-operated  with  us.    Without  the 
aid  of  the  theatre  owner  and  manager  we  shall  not  be  able  to  accom- 

plish our  task  in  the  fullest  measure.     I  am  sure  that  all  the 
exhibitors  will  lend  their  active  help  to  the  Cause.    This  they 
will  do  not  by  surrendering  their  individuality  as  a  distinct  branch 

of  the  industry,  but  by  maintaining  it,  and  thu3  being  in  far  better 
position  to  render  real  service  than  they  would  otherwise.    On  every 

side  we  find  encouragement  and  hope  and  the  promise  of  bigger  things 
to  come. 

With  kindest  personal  regards  and  best  ̂ \ ghes r  I  am, 

Will  H.  Hays 
PRESIDENT 

Sincerely  your 



Back  Home  and  Broke 

Thomas  Meighan  Appears  in  this  Original  Story  by  George  Ade.    Directed  by  Alfred  E.  Green.    Scenario  by 
J.  Clarkson  Miller.     A  Paramount  Picture. 
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Government  Co-operates  with  Hays 

President  Harding,  In  Letter  To  M.  P.  P.  D.  A.  Head,  Assures 

Industry  of  Co-operation  of  Federal  Department  of  Educa- 

tion in  Making  Classroom  Films— Gives  His  Views  in  Detail 

THE  President  in  a  let
ter  to 

Will  H.  Hays,  president  of 
the  Motion  Picture  Produc- 

ers and  Distributors  of  America, 

Inc.,  made  public  December  14, 

expresses  his  unqualified  approval 

of  the  steps  taken  by  Mr.  Hays' 
organization,  working  with  the 
National  Education  Association, 

to  develop  pedagogic  pictures  for 
classroom  use.  The  National 

Education  Association  has  ap- 

pointed a  committee  of  the  lead- 
ins*  educators  of  the  country  to 
work  with  the  Association  in  de- 

veloping pictures  for  the  schools. 
The  Federal  Government  now 

lends  its  support  to  this  move- 

ment. The  President's  letter 
follows: 

"My  Dear  Mr.  Hays : 

"Your  most  interesting  letter  con- 

cerning the  plans  for  co-operation  be- 
tween the  Motion  Picture  Producers 

and  Distributors  of  America,  Inc.,  and 

the  educational  leadership  of  the 

country,  is  received  and  I  am  pleased, 

of  course,  to  note  this  progress  and 

to  assure  you  of  the  co-operation  of 
the  Federal  Department  of  Education. 

I  am  mindful,  too,  of  the  efforts  being 

made  by  your  association  for  the  gen- 
eral betterment  of  pictures  which  is 

a  distinct  contribution  to  the  general 

good. 

"Your  letter  has  prompted  me  to 

a  little  thinking-out-loud  about  the 

educational  value  and  possibilities  of' 

the  screen.  Possibly  in  my  inexperi- 
ence and  lack  of  technical  information 

I  shall  sound  extremely  amateurish,  so 

I  apologize  in  advance  for  rushing  in 

where  wiser  folks  might  fear  to  tread. 

Films  and  Education 

"Your  address  to  the  National  Edu- 
cational Association  has  impressed  me 

greatly:    especially    your  conviction 

that  the  films  represent  an  educa- 
tional potentiality,  despite  that  you 

are  not  quite  sure  how  it  is  to  be  util- 
ized. I  have  long  been  precisely  of  the 

same  mind.  Unquestionably,  for  the 

purpose  of  merely  imparting  informa- 
tion, the  most  effective  approach  to  the 

mind  is  through  the  vision;  "seeing  is 

believing."  Much  of  what  we  study 
rather  mechanically  and  zestfully  in 

youth,  and  therefore,  rather  futilely, 

might  be  made  dramatically  interesting 

if  we  could  see  it.  Imagine  how  thrill- 

ing the  study  of  geography  would  be  if 

it  meant  actually  touring  the  world, 

seeing  countries,  cities  and  peoples,  and 

having  the  essential  facts  about  them 

explained  by  qualified  persons  with 

the  gift  of  being  truly  interesting! 

"Then  imagine  how  inevitable  would 

be  the  combination  of  studies  in  his- 

tory and  geography,  under  such  a  plan ! 

From  my  earliest  thumbings  of  the 

Primary  Geography  and  the  Elements 

of  History  it  has  seemed  to  me  that 

geography  and  history  could  not  be 

taught  properly  in  separate  compart- 
ments. They  naturally  and  inevitably 

belong  to  each  other.  Neither  can  be 

studied  and  assimilated  properly  with- 
out the  other. 

"This  notion  of  the  fundamental  one- 

ness of  these  studies  was,  I  think,  im- 

pressed on  almost  everybody  by  the 

war.  We  were  all  compelled  to  be 

students  of  history  and  students  of 

geography.  We  were  made  to  realize 
how  little  we  knew  of  either,  and  how 

absolutely  necessary  was  a  thorough 

understanding  of  both  if  we  would 

truly  understand  the  great  things  that 

were  going  on  in  the  world. 

"It  seems  to'  me  that  the  screen  could 

be  made  an  effective  medium  for  illu- 

minating our  studies  in  history  and 

geography.  Next  to  studying  geogra- 

phy by  seeing  the  world,  its  people  and 
its  institutions,  would  be  studying  it 

with  the  aid  of  the  moving  picture. 

Next  to  studying  history  by  the  proced- 

ure of  living  through  its  epochs,  its 

areas  and  its  periods,  would  be  that  of 

seeing  its  actors  and  evolutions  pre- 
sented before  our  eyes. 

"These  things,  it  has  long  seemed  to 
me,  might  be  accomplished  by  a  proper 

use  of  the  moving  picture.  I  do  not 

want  to  be  understood  as  assuming  that 

education  can  or  ought  to  be  made  a 

mere  pleasure,  a  titillation  of  the  fancy, 

by  making  it  too  easy.  I  would  not  by 

any  means  turn  the  school  room  into  a 

moving  picture  theatre  and  save  the  pu  - 

pil  from  serious  hard,  disciplining  men- 
tal effort.  On  the  other  hand,  I  would 

use  the  picture  as  a  means  to  enlist  the 

pupil's  interest  in  the  real  work  that 
must  be  involved  in  acquiring  any  edu- 

cation worthy  of  the  name. 

President's  Specific  Suggestions 

"Let  me  hasten  to  say  that  I  have  no 

formula  for  affecting  a  co-ordination  of 

the  printed  page  and  the  picture  screen, 

in  the  process  of  education.  I  have 

some  general  ideas,  however.  1  remem- 
ber when  I  was  quite  young,  somebody 

put  into  my  hands  a  copy  of  Thackeray's 
"Henry  Esmond."  I  read  it  not  merely 
as  an  absorbing,  interesting  story,  but 

as  a  revelation  of  the  life,  manners  and 

institutions  of  the  early  eighteenth  cen- 

tury. I  found  myself  hunting  for  books 

to  illumine  further  the  history  of  that 

period.  I  think  the  reading  of  that  one 

novel  did  as  much  to  give  me  a  real  in- 
terest in  the  study  of  history  as  any 

other  experience  of  my  boyhood  years. 

"I  do  not  know  whether  anybody  has 

presented  'Henry  Esmond'  in  a  screen 
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drama.  I  do  not  even  know  whether, 

as  a  commercial  proposition,  it  could  be 
thus  dramatized.  I  should  think  it 

could.  Likewise  I  should  think  that  if 

it  were  done  in  a  series  of  reels,  and  if 

these,  gradually  unfolding  the  story, 

were  interspersed  with  studies  and  lec- 
tures on  the  history  of  the  period,  it 

would  constitute  an  ideal  method  not 

merely  of  imparting  knowledge,  but  of 

inspiring  a  desire  for  more  of  it,  to  be 

gained  through  further  reading  and 

study. 

"Let  me  take  another  of  my  favorites 
among  the  historical  novels.  If  we  are 

to  understand  the  present  and  attempt 

to  conjecture  the  future  of  the  world, 

we  need  to  know  a  good  deal  about  its 

backgrounds  in  the  past.  The  Europe 

of  the  later  middle  ages,  of  the  period 

just  before  and  at  the  beginning  of  the 

Renaissance,  would  be  wonderfully 

portrayed  in  a  similar  series  of  pictures 

dramatizing  'The  Cloister  and  the 

Hearth.'  I  do  not  know  whether  any 

*  body  reads  'The  Cloister  and  the 

Hearth'  any  more,  but  I  am  sure  thai 
one  family  with  which  I  am  pretty  well 

acquainted  would  be  glad  to  patronize 

a  combination  of  picture  serials  and 

really  intelligent  talks,  with  this  story 

as  the  basis,  and  with  the  purpose  of 

giving  a  real  conception  and  under- 
standing of  the  Europe  of  that  epoch. 

Historical  Novels 

"The  other  day  there  came  into  my 

hands  a  copy  of  Irving  Bacheller's  'In 

the  Days  of  Poor  Richard.'  You  know 
what  it  is ;  an  historical  novel  of  the 

pre-revolutionary  and  revolutionary  pe- 
riod in  our  country.  I  think  the  author 

perhaps  overcrowded  its  pages  in  the 

attempt  to  introduce  about  all  the  great 

figures  of  those  times.  We  saw  King 

George  III,  as  the  incognito  spectator  of 

a  duel  on  the  outskirts  of  London ;  we 

were  with  Washington  at  the  siege  of 

Boston  and  during  the  campaigns  in 

New  York  and  New  Jersey ;  we  met 

Hamilton,  and  John  Adams,  and  Bene- 

dict Arnold ;  we  had  a  delightful  pic- 

ture of  crossing  the  Atlantic  in  an  old- 

time  sailing  ship ;  we  saw  the  war  be- 

tween the  Indians  and  the  Whites  in  the 

great  woods  of  what  was  then  the 

Northwest;  we  listened  to  Mr.  Adams' 
lectures  on  the  political  relations  be- 

tween the  colonies  and  the  mother 

country,  and  to  General  Washington's 
expressions  of  that  wonderful,  unswerv- 

ing faith  which  he  always  maintained 

and  which  enabled  him  to  lay  the  foun- 
dation of  our  republic. 

Now,  it  seems  to  me  such  a  book,  not 

slavishly  reproduced  on  the  screen,  but 

used  rather  as  inspiration  and  general 

theme,  might  be  made  the  basis  of  a 

most  inspiring  and  illuminating  treat- 

ment, for  educational  purposes,  of  the 

revolutionary  period.  I  may  confess 

that  ever  since  I  read  Mr.  Trevelyan's 
History  of  the  American  Revolution,  I 

have  wondered  if  some  genius  of  the 

movies  might  not  arise  who  could  take 

Trevelyan's  History,  Paul  Leicester 

Ford's  'Janice  Meredith,'  Parkman's 
Histories  of  the  Indians,  and,  now,  this 

Bacheller  book  and  various  others  of 

the  same  sort,  and  prepare  out  of  them 

a  combined  screen  and  lecture  presenta- 

tion of  the  dramatic  things  in  our  coun- 

try's history.  Its  succeeding  chapters, 
or  reels,  or  whatever  you  moving  pic- 

ture people  call  them,  could  be  inter- 

spersed with  studies  and  lectures  and 

made  to  produce  a  wonderful  impres- 

sion upon  the  student's  mind  of  the 
events  and  their  meanings. 

"It  seems  to  me  that  I  have  read  re- 

cently that  somebody  was  movieizing 

Mr.  Wells'  'Outline  of  History.'  If  I 
am  mistaken  I  shall  take  the  risk  of 

saying,  anyhow,  that  I  think  there  must 

somewhere  be  a  big  enough  genius  of 

the  movies  to  accomplish  this,  and  to 

make  it  an  extremely  useful  work. 

Along  with  it  I  would  like  to  see  Mr. 

Van  Loon's  'Story  of  Mankind'  handled 
in  the  same  way.  For  the  school  room 

and  the  college,  I  would  by  no  means 

confine  the  teaching  of  such  subjects 

to  the  entertainment  and  incidental  sug- 

gestion that  the  pictures  would  provide 

I  would  supplement  these  with  a  great 

deal  of  very  serious,  very  earnest,  and 

perhaps  to  some  people  uninteresting 

study  of  books,  maps  and  charts;  with 

lectures  and  a  carefully  organized  line 
of  collateral  reading. 

Text-Book  Pictures 

"If  I  have  thus  far  confined  myself 
to  the  possibilities  of  the  screen  in  the 

study  of  geography  and  history,  it  is  not 
because  I  doubt  its  usefulness  in  other 

directions.  I  cannot  help  believing  that 

a  properly  directed  corps  of  camera  men 
might  make  a  series  of  films,  as,  for 

example,  the  Bureau  of  Standards, 

which  would  be  of  the  utmost  assist- 

ance and  inspiration  in  many  scientific 
studies.  That  is  just  one  suggestion;  a 

score  of  others,  more  or  less  related, 

will  readily  enough  occur  to  you.  I 

suspect  that  a  competent  moving  picture 

producer  who  chanced  also  to  be  a  rea- 

sonably good  amateur  geologist,  would 

have  no  great  difficulty  devising  a  se- 

ries of  pictures  that  would  wonderfully 

illuminate  studies  in  that  fascinating  de- 

partment of  natural  science.  Again  let 

me  say,  I  would  by  no  means  elimin- 

ate the  studying;  I  would  at  all  times 

keep  in  mind  that  there  cannot  be  real 

education  without  those  efforts  that 

train  and  discipline  the  mind  and  de- 

velop its  powers  of  analysis  and  corre- 
lation. 

"Perhaps  these  rambling  suggestion^ 

are  without  any  value  at  all  in  connec- 

tion with  your  efforts.  Perhaps  they 

will  be  rather  amusing  than  useful;  at 

any  rate  they  represent  the  general  no- 

tions of  one  who  feels  a  real  interest  in 

the  thing  you  are  trying  to  do,  and  has 

a  firm  belief  that  somehow  it  can  be 

done.  I  hope  the  co-operation  of  the 

moving  picture  people  and  the  educators 

may  find  ways  of  producing  the  results 

which  I  know  you  have  in  mind. 

Very  sincerely  yours, 

(Signed)  WARREN  G.  HARDING 
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M.P.T.O.  State  Units  Report  Progress 

Various  Organizations  Tell  of  Strides  Made  in 

Past  Year— Improvement  in  Methods  and  Widen- 
ing of  Activities  Are  Features  of  Growth  in  1922 

MARKED  progress  has  been  made  by  various  state  exhibitor 

organizations  during  the  past  year,  according  to  the  authori- 
tative reports  received  bv  Exhibitors  Trade  Review  from  offi- 

cials of  the  M.  P.  T.  O.  units.' 
The  handling  of  legislative  matters;  development  of  insurance 

departments;  reduction  of  power  and  light  rates;  and  the  develop- 
ment of  the  theatre  as  a  community  institution  under  organization 

auspices  are  a  few  of  the  high  lights  of  the  year's  achievements. 
In  several  instances,  exhibitor  leaders  report  the  financial  condition 

of  their  units  to  be  better  than  ever  before.  The  Motion  Picture 

Theatre  Owners  of  Michigan,  with  an  income  of  over  $30,000  a 
year,  are  believed  to  head  the  list  in  financial  showing. 

The  charter  status  of  the  state  organizations  under  the  Constitu- 

tion adopted  at  Washington  has  been  the  subject  of  much  specula- 
tion, inasmuch  as  no  statement  has  been  issued  by  National  Head- 

quarters on  the  subject. 
Exhibitors  Trade  Review  has  made  a  survey  of  this  matter,  based 

on  information  received  direct  from  state  leaders.  The  lists  of  or- 

ganizations which  have  received  charters  and  those  which  have  not 
are  not  complete,  but  the  responses  received  are  representative,  at 
least,  of  the  exhibitor  body.  A  table  setting  forth  the  charter  status 

in  detail  is  printed  in  another  column.  Now  for  the  detailed  stories 

of  some  important  exhibitor  organizations. 

By  H.  M.  RICHEY 
General  Manager,  Michigan 

M.  P.  T.  O. 
Finances  are  so  vital  to  the  future  of 

any  organization,  that  they  are  second 
in  importance  only  to  the  aims,  pur- 

poses and  accomplishments  of  such  or- 
ganizations. In  fact,  finance  plays  such 

an  important  part  in  accomplishments 
that  it  almost  comes  first,  because  with- 

out adequate  financial  backing,  the  ef- 
forts of  organization  are  oft  times  less 

successful  than  they  would  be  other- 
wise. 

Therefore  in  giving  a  brief  outline 
of  what  Michigan  has  accomplished 
during  the  year  just  closing,  one  of  the 
mightiest  strokes  of  organization  ac- 

complishment has  been  the  adequate 

financing  of  the  Michigan  Organiza- 
tion. Carrying  the  responsibility  of  be- 

ing pointed  to  as  the  leading  exhibitor 
organization  in  the  United  States,  it  can 
now  with  pride  point  to  the  record  es- 

tablished at  Flint,  of  which  Conven- 
tion, held  in  October,  one  trade  repre- 

sentative said  "Was  the  most  business- 
like, most  constructive,  most  productive 

of  results  convention,  ever  held  either 

state  or  national." 
At  that  time  nearly  $12,000  was 

pledged  to  the  support  of  the  organiza- 
tion by  eighty-five  exhibitors  in  less 

than  a  half  hour.  Had  the  drive  come 
earlier  in  the  session,  fully  twice  that 

number  and  that  amount  would  have 

been  pledged,  no  doubt. 
Following  the  Convention  at  Flint, 

the  Organization  went  to  work  at  once 

to  reorganize  the  state  on  a  strictly  busi- 
ness basis,  that  every  exhibitor  in  Michi- 
gan who  desired  the  benefits  of  organi- 

zation, be  a  supporting  member.  The 

organization  has  passed  thru  the  forma- 
tive period  and  now  felt  it  had  come  to 

the  point  that  it  was  worth  something  in 
cash  to  every  exhibitor  in  Michigan, 

whether  it  be'$5  a  year  or  $1000.  The drive  has  been  eminently  successful  for 
the  pledged  amount  has  been  raised  to 
nearly  $18,000. 

Following  the  convention,  negotia- 
tions were  opened  with  a  Detroit  news- 
paper whereby  every  exhibitor  would 

run  an  advertising  slide  in  the  City  of 
Detroit  and  this  contract,  accomplished 

for  three  years  will  net  the  organiza- 
tion not  less  than  $15,000  a  year,  and 

from  indications  will  run  as  high  as 
$25,000  a  year.  With  the  magnificent 
income  of  over  $30,000  a  year,  the  fu- 

ture of  the  Michigan  Organization  can 
go  on,  unhampered  by  lack  of  funds 
with  which  to  carry  on  its  work.  Is 
it  then  surprising  that  we  place  first  the 
financial  showing  made  during  the  year 

by  the  Motion  Picture  Theatre  Own- 
ers of  Michigan. 

However,  for  an  organization  to  be 
successful  it  •  must  be  accomplishing 
something  of  value  to  its  members,  both 

in  the  way  of  protection  and  in  financial return.  The  Motion  Picture  Theatre 
Owners  of  Michigan  have  done  both. 

Early  in  the  year  the  Insurance  De- 
partment was  established  thru  the  affili- 

ation with  the  Mill  Mutuals,  one  of  the 
oldest  and  most  reliable  insurance  com- 

panies in  the  business,  thousands  of 
dollars  of  exhibitors'  money  has  been 
turned  back  into  exhibitors'  pockets thru  these  savings.  The  company  has 
been  in  business  over  thirty  years  and 
have  never  paid  less  than  a  25%  divi- 

dend. In  this  way  another  avenue  of 
saving  has  been  opened  to  exhibitors. 

Probably  second  in  importance  to  the 
above  service  was  the  opening  of  the 
new  headquarters  of  the  Association  in 
the  beautiful  Hotel  Wolverine  and  ad- 

jacent to  the  Film  Building.  Thru 
this  move  a  real  service  station  for  ex- 

hibitors was  established  for  the  exhibi- 
tors of  Michigan  and  the  fact  that  al- 

rnost  daily  scores  of  exhibitors  visit 
the  headquarters  to  receive  the  latest 
information  on  varied  subjects,  shows 
that  the  move  has  been  a  very  wise  one. 

Because  of  the  varied  controversies 
that  have  arisen  over  the  idea,  Michi- 

gan can  point  with  joint  pride  to  the 
Joint  Board  of  Arbitration  Agreement entered  into  with  the  F.  I.  L.  M.  Club 
of  Detroit.  It  is  another  form  of  insur- 

ance policy  that  insures  the  exhibitor 
a  square  deal. 

Arbitration  Agreement 

Michigan's  agreement,  which  was  the 
product  of  careful  study  on  the  part  of 
exhibitors  and  exchange  managers  of 
Michigan  for  several  months,  has  been 
copied  extensively  and  now  after  it  has 
been  in  operation  six  months  has  prov- 

en that  if  exhibitors  and  exchanges  will 
get  together  on  a  common  ground,  in- 

consistencies on  both  sides  can  and  will 
be  eliminated. 

A  booklet,  compiled  by  H.  M.  Richey, 
manager  of  the  Association  and  pub- 

lished jointly  by  the  two  organizations, 
giving  the  agreement  in  full  and  in- 

dexed interpretations,  for  the  guidance 
of  exhibitors  and  exchanges,  has  been 
sent  to  every  exhibitor  and  exchange, 
that  they  may  know  their  rights  and  in- 

sist that  they  be  preserved.  This  one 
move  alone  means  a  great  deal  to 
square  shooting  exhibitors  and  ex- changes. 

In  order  that  the  exhibitor-members 
of  the  Association,  who  are  not  on  the 
Board  of  Directors  of  the  Association, 
may  know  how  it  is  going  on  in  the 
organization,  President  W.  S.  McLaren 
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of  Jackson,  after  his  election  in  Flint, 
hit  upon  the  idea  of  inviting  several 
exhibitors  into  every  meeting  of  the 
Board,  that  they  might  assist  the  Board 
in  solving  the  innumerable  problems 
that  come  up.  The  idea  has  meant 
closer  co-operation  and  a  keener  ap- 

preciation of  what  the  organization  is 
really  accomplishing. 

Michigan  feels  justly  proud  to  have 
associated  with  it  as  legal  counsel  one 
of  the  biggest  minds  of  the  profession, 
Judge  Alfred  J.  Murphy  of  Detroit, 
who  for  twenty  years  was  judge  of  the 
Circuit  Court  and  whose  reputation  is 
not  only  state  wide  but  ever  farther. 
Judge  Murphy  has  given  us  the  benefit 
of  a  trained  mind  and  rare  judgment 
in  the  conducting  of  the  legal  phase 
of  the  Association  life. 

During  the  year  the  organization  has 
attempted  the  distribution  of  Movie 
Chats  and  the  showing  in  Michigan  has 
been  very  gratifying  indeed. 

The  counteracting  of  injurious  pro- 
paganda and  the  spreading  of  the  truth 

about  the  Industry  is  another  important 
matter  that  has  been  taken  up,  with  the 

co-operation  of  "The  Detroit  News," 
thru  its  correspondent  H.  G.  Salzinger, 
who  unsolicited,  published  several  ar- 

ticles and  these  were  broadcasted  over 

the  state.  During  the  year,  the  Asso- 
ciation disapproved  the  showing  of  such 

pictures  as  "A  Man  in  a  Million,"  "The 
Lonely  Trail,"  "Wild  Oats"  arid  other 
pictures  which  featured  notorious  per- 

sonages or  unwholesome  themes. 

During  the  year  the  organization  co- 
operated with  the  American  Society 

for  the  Control  of  Cancer,  the  Ameri- 
can Legion,  Red  Cross,  Detroit  Police 

Department  in  the  Safety  First  Cam- 
paign, Detroit  Council  of  Churches,  and 

all  to  the  benefit  of  the  Industry  in 
Michigan. 

The  social  side  of  the  organization, 
until  heretofore  neglected,  was  broughi 
to  the  fore  by  the  holding  of  an  ex- 

hibitor picnic  at  Gull  Lake,  a  Motion 
Picture  Day  Celebration  in  co-operation 
with  the  exchanges,  and  which  will  be 
repeated  again  this  year. 

While  its  work  has  been  entirely  con- 
structive, during  the  year  problems 

such  as  the  prevention  of  the  estab- 
lishment of  a  precedent  granting  four 

months  protection  on  super  productions 
came  up  and  was  successfully  handled 
so  that  the  protection  in  Michigan  in 
the  future  will  be  thirty  days. 

At  the  present  time  the  organization 
is  very  actively  engaged  in  preventing 
non-theatrical  bookings  to  fraternal  or- 

ganizations in  preference  to  the  exhibi- 
tor. The  secret  of  the  success  of  the 

Michigan  Organization  is  the  co-opera- 
tion extended  by  the  exhibitors  of 

Michigan  in  exchange  for  the  service 
rendered  by  the  Association.  Michigan 
is  in  a  wonderful  condition,  has  its  en- 

tire national  quota  paid  now,  and  will 

go  to  the  National  Convention  at  Chica- 
go with  a  record  that  will  be  worth 

while  noting. 

Northern  California  Making* 
Real  Progress 

By  C.   C.  GKJFFIN, 
President,  M.  P.  T.  O.  of  Northern 

California. 

Our  organization  is  growing  sub- 
stantially. During  the  past  year  we 

have  adjusted  numerous  music  tax 
disputes  and  several  exhibitor-dis- 

tributor difficulties.  We  have  equipped 
comfortable  combination  club-rooms 
and  business  offices,  and  are  planning 
a  weekly  picture  report  system  to  our 
membership. 
We  have  not  applied  for  a  charter 

from  the  national  organization  under 
the  Constitution  adopted  at  Washing- 

ton. We  have  endorsed  the  work  of 
the  national  officers  in  their  Depart- 

ment of  Public  Service  and  other  ac- 
tivities. 

Our  organization  is  incorporated 
under  the  laws  of  the  State  of  Cali- 
fornia. 

BY  R.  G.  LIGGETT, 

President,  Kansas  M.  P.  T.  O. 

I  can  assure  you  the  Kansas  Organi- 
zation is  planning  a  most  constructive 

program  for  the  ensuing  year. 
The  Legislative  Program  is  practical- 
ly complete.  Everything  is  in  readiness 

for  any  adversity.  Committeemen  are 

working  quietly  and  effectively.  We  an- 
ticipate little  trouble  in  handling  the 

situation. 

A  newly  appointed  committee  to  act 
on  the  Joint  Arbitration  Board  is  re- 

ceiving splendid  success  and  much  com- 
mendation. Members  are  R.  R.  Bie- 

chele,  C.  M.  Smith  and  R.  G.  Liggett. 

The  Public  Service  Program  is  being- 
enlarged.  We  are  co-operating  with 
Legion,  Civic  and  National  organiza- 

tions. Have  extensive  plans  for  state 
wide  Public  Service  in  Health,  Labor 
and  Government  work. 

The  Music  Tax  Situation  is  being 
handled  most  satisfactorily.  Few  com- 

plaints are  being  filed.  We  look  for 
repeal  of  >  this  obnoxious  tax  in  ■  the 
near  future.  We  have  co-operation  of 
Film  Exchanges  and  independent  ex- 

hibitors in  this  territory.  National  Or- 
ganization doing  wonderful  work  in  this 

particular.  Regional  insurance  is  a 
great  proposition.  Plans  are  being  made 
to  get  into  this  more  extensively  soon. 
We  have  applied  for  and  received 

charter  from  national  body. 

BRIGHT  YEAR  FOR  MISSOURI 

As  a  year  of  accomplishments,  IQ22 
stands  out  in  the  history  of  the  M.  P.  T. 
O.  of  Missouri  as  the  brightest  period 

since  the  organization  of  the  state  as- 
sociation three  years  ago.  The  Mis- 

souri body,  which  possesses  a  charter 
granted  by  the  national  organization, 
set  the  pace  among  middle  western 
states  this  year  in  establishing  a  joint 
arbitration  board,  which  already  has 

accomplished  enough  good  for  the  in- 
dustry to  assure  its  success.   This  body, 

composed  of  exhibitor  and  exchange  re- 
presentatives, has  the  final  word  in  all 

disputed  cases. 
Then,  the  battle  for  lower  film  ren- 

tal, which  has  been  waged  for  the  last 
several  months,  has  been  an  important 
issue.  While  this  matter  has  not  been 
brought  to  a  satisfactory  adjustment 

yet,  hope  for  a  peaceful  agreement  is believed  in  sight. 

Ranking  foremost  in  importance  is 
the  power  and  light  rate  problem  in 
small  towns.  Exhibitors  who  formerly 
were  forced  to  pay  light  rates  for  pow- 

er used  in  theatres,  now  are  able, 

through  the  aid  of  the  state  organiza- 
tion, to  use  current  at  power  rates, 

which  is  about  30  per  cent.  less.  This 
was  accomplished  through  the  state 
public  service  commission,  upon  which 
pressure  was  brought  to  bear  by  the 

state  exhibitors'  body. 
The  launching  of  an  educational 

plan,  whereby  theatres  in  smaller  towns 
will  become  community  centers  each 
Sunday,  lectures  delivered  from  the 
stage  and  educational  films  shown,  is 
another  outstanding  feature  of  the  1922 

program.  This,  it  is  believed,  will  be 
the  most  successful  method  yet  attemp- 

ted to  crush  the  radical  uprising  of  the 
reformer.  Little  trouble,  aside  from 
the  Springfield,  Mo.,  election,  which 
resulted  in  dark  houses  on  Sundays,  has 
been  received  from  reformers  in  Miss- 

ouri. Scores  of  towns,  formerly  with- 
out shows  on  Sunday,  now  are  enjoying 

seven  days  a  week  of  entertainment. 
As  to  the  business  outlook  for  the  en- 

suing year,  virtually  every  industry  in 
the  Middle  West  apparently  is  facing 

prosperity  and  the  exhibitors  are  more 
than  hopeful. 

BY  WALTER  F.  BAUMANN, 

Executive  Secretary,  Wisconsin 

M.  P.  T.'O. 
During  the  past  year  the  Motion  Pic- ture Theatre  Owners  of  Wisconsin 

have  demonstrated  as  never  before,  the 

necessity  for  a  close-knit  harmonious 
organization  to  carry  on  the  work  of 
the  Motion  Picture  Theatre  Owner. 

This  is  especially  true  in  the  sense  that 

the  past  year  has  been  one  of  the  hard- 
est of  problems  for  the  individual  ex- 

hibitor to  face  for  many  years  past. 

In  spite  of  adverse  conditions  under 
which  both  the  exhibitor  and  the  Asso- 

ciation labored,  the  organization  has 
made  wonderful  progress,  proved  by 

the  fact  that  at  its  inception,  it  occu- 
pied but  one  small  room  in  which  all 

the  business  was  transacted.  Whereas 
now  the  office  consists  of  three  spacious 

rooms  at  213-214-215  Alhambra  Build- 
ing, Milwaukee,  where  local  and  visit- 
ing exhibitors  have  the  opportunity  of 

meeting  for  the  purpose  of  interchange 
of  thought  and  to  take  advantage  of 
services  the  Association  has  to  offer. 

The  Motion  Picture  Theatre  Owners 
of  Wisconsin  have  successfully  fought 
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Charter  Status  of  State  Exhibitor 

Organizations 
ACCORDING  to  information  received  direct  from  state  leaders  by  Exhibitors 

Trade  Review,  the  following  states  have  applied  for  and  received  charters  from 
the  national  organization: 
Minnesota,  Michigan,  Ohio,  North  Carolina,  Maryland,  New  Hampshire,  Rhode 

Island,  Kansas,  Missouri,  Kentucky,  Arkansas  and  Western  Pennsylvania. 
Although  Wisconsin  and  Nebraska  did  not  return  direct  answers  to  the  question 

as  to  whether  they  had  applied  for  and  received  charters,  it  is  believed  they  should 
be  in  the  list  of  chartered  units. 

The  following  organizations  are  not  operating  under  charters  from  M.  P.  T.  O.  A.: 
New  York  (has  officially  withdrawn  from  national  organization). 
Georgia  (by-laws  forbid  affiliation  with  any  existing  national  organization). 
Northern  California  (no  applicaton  made  for  charter). 
Eastern  Pennsylvania  (has  not  applied  for  charter;  matter  was  scheduled  to 

come  up  for  discussion  at  meeting  December  22). 
Maine  (no  application  made  for  charter  yet). 
Utah  (no  charter). 
It  will  be  noted  that  several  states  are  not  accounted  for  on  either  list. 

As  responses  are  received  from  them,  they  will  be  published  from  time  to  time. 
The  Constitution  as  adopted  at  Washington  provided  that  state  organizations  must 

make  applications  for  charters  within  a  period  of  six  months  from  the  adoption  of 
the  Constitution.  The  Constitution  was  adopted  May  5,  1922,  and  the  half  year 
period  was  therefore  up  November  5. 

in  the  court  the  first,  as  well  as  many 
other  attempts,  of  the  W.  C.  T.  U.  to 
close  up  the  theatres  on  Sundays.  The 
first  skirmish  in  this  fight  was  at  Lan- 

caster, Wisconsin,  which  lasted  through 
a  fourteen  hour  jury  trial  and  resulted 
in  a  victory  for  the  Association.  In- 

cidentally the  theatre  manager  implica- 
ted in  this  trial  at  the  time  was  not  a 

member  of  the  Association  but  appealed 

to  us  when  he  was  in  trouble  and  didn't 
know  where  else  to  look  for  help.  Many 
such  cases  have  come  up  since  and 
each  one  thus  far  has  been  successfully 
combatted  and  Wisconsin  thanks  the 
efficient  work  of  the  organization  which 
is  today  singularly  free  from  strict  ob- 

servance of  the  Sunday  closing  obsolete 
Blue  Law.  Only  in  a  very,  very  few 
isolated  spots  has  the  Sunday  closing 
law  been  observed. 

During  the  past  legislative  season  the 
Motion  Picture  Theatre  Owners  of 

Wisconsin,  through  its  Joint  Legislative 
Committee,  successfully  fought  nine  ad- 

verse legislative  bills  which  included 

censorship,  Sunday  Enforcement,  Reg- 
ulation of  Admission  prices,  the  S.  R. 

O.  Bill  including  State  and  City  Li- 
cense Tax  and  other  pernicious  meas- 

ures, and  only  during  the  past  summer 
has  been  successful  in  blocking  the 
move  of  operating  opera  in  the  City 
Parks  of  Milwaukee.  It  has  success 
fully  battled  to  oust  from  some  of  the 
larger  towns  of  the  State  the  carnival 
evil  through  rigid  legislation  regulating 
carnivals  and  street  affairs,  etc. 
Hundreds  of  cases  of  adjustments 

between  the  exhibitors  and  film  ex- 
changes and  producing  elements  have 

been  handled  by  the  Association  during 
the  past  year.  All  complaints  between 
exhibitors  and  film  companies  have 
been  satisfactorily  adjusted,  which 
cases  involved  the  actual  return  or  ad- 

justment of  over  $7,000.00  in  deposits 
and  approximately  $1500.00  in  disputed 
claims,  which  are  still  unadjusted  due 
to  circumstances  over  which  the  Asso- 

ciation has  no  control,  which  individu- 
ally the  exhibitors  would  probably  have 

never  gotten. 

The  most  note-worthy  step  that  the 
Association  has  taken  is  the  work  and 
effort  it  put  forth  in  impressing  the 
legislature  of  the  State  with  the  know- 

ledge that  the  exhibitors  of  Wisconsin 
have  an  organization  that  is  efficiently 
working  at  all  times,  that  is  an  effective 
organization  that  must  be  given  consid- 

eration and  recognition.  The  Associa- 
tion has  likewise  by  its  effort  on  behalf 

of  the  Exhibitor  impressed  the  film  ex- 
changes which  serve  its  members  that 

the  exhibitors  have  an  organization.  It 

has  impressed  the  exchanges  and  dis- 
tributors so  forcefully  that  in  90%  of 

the  film  exchanges,  they  have  taken  a 
decided  change  in  the  attitude  assumed 
toward  our  exhibitor  members. 

Having  been  variously  called  upon 
from  our  National  headquarters  to 
bring  pressure  to  bear  on  eenators  and 

congressmen  from  the  State  of  Wiscon- 
sin, the  Motion  Picture  Theatre  Own- 
ers of  Wisconsin  have  definitely  im- 

pressed those  senators  and  congress- 
men from  their  state  who  were  mem- 
bers of  the  various  committees  before 

which  matters  of  interest  to  the  exhibi- 
tors were  presented  with  the  fact  that 

the  Motion  Picture  Theatre  Owners  of 
Wisconsin  were  efficiently  organized. 
We  believe  that  the  Association  has 
rendered  valuable  service  to  the  Nation- 

al Association  through  the  channels 
of  the  National  legislators  and  has 

thereby  contributed  its  share  to- 
ward making  the  M.  P.  T.  O.  of 

America  a  powerful  good  and  pro- 
tection to  its  members,  to  the  papers 

of  the  public,  and  a  great  benefit  to  the 
industry  at  large. 

In  recognition  of  the  services  which 
the  Motion  Picture  Theatre  Owners 
of  Wisconsin  is  rendering  the  public 
in  general  of  this  State,  the  newspapers 
of  the  State,  and  especially  of  the  City 
of  Milwaukee,  where  the  headquarters 
of  the  Association  are  located,  in  the 
majority  of  cases  have  been  very  liberal 
in  their  support  of  the  policies  of  the 
Association  and  have  given  rather  more 
space  to  its  doings  and  its  messages 
than  ordinarily  is  customary  among  dai- 

ly papers. Last  but  not  least,  the  Association 
has  gradually  assumed  that  standing  in 
the  eyes  of  the  individual  exhibitor  of 
the  State  that  commands  his  respect 
and  has  always  stood  for  fair  and 

square  dealings  on  the  part  of  every- 
body on  a  fifty-fifty  break  for  all  con- 

cerned. 

BY  E.  W.  COLLINS, 
President  Arkansas  M.  P.  T.  O. 

Under  the  leadership  of  Sidney  Nutt 
the  M.  P.  T.  O.  of  Arkansas  had  a 

splendid  year.  There  was  no  adverse 
legislation.  A  few  minor  misunder- 

standings between  exhibitors  and  ex- 
changes were  adjusted  by  the  executive 

committee.  New  officers  elected  in 
April  as  follows:  E.  W.  Collins, 

(Grand,  Empire  and  Liberty,  Jones- 
boro),  President;  H.  D.  Whorton, 

(Warren),  Vice  President;  O.  C.  Hau- 
ber,  (Pine  Bluff),  Sec.-Treas. A  new  executive  Board  was  also 
elected  at  this  meeting,  consisting  of  the 
following,  all  zealous  workers  for  the 
organization  and  leading  exhibitors  of 
Arkansas : 

Wm.  A.  May,  (Palace),  Little  Rock; 
W.  L.  Landers,  (Gem),  Batesville ;  D. 
E.  Fitton,  (Harrison),  E.  C.  Robinson, 

(Fayetteville)  ;  S.  H.  Butler,  (Russell- 
ville)  ;  John  A.  Collins,  (Majestic  and 
Royal),  Paragould ;  F.  B.  Smith, 
f Stuttgart)  and  G.  E.  Haven,  (Forest 

City). 

Sidney  Nutt  was  again  appointed  to 
head  the  legislative  committee  on  which 
he  has  the  assistance  of  T.  W.  Sharp, 
of  the  New  Theatre,  Little  Rock  and 
O.  C.  Hauber  of  Pine  Bluff. 

■  The  principal  activities  of  the  organ- 
ization have  been  to  follow  all  leads 

of  the  M.  P.  T.  O.  A.  It  has  been  the 

purpose  of  the  Arkansas  body  to  act 
principally  by  resolution  to  the  M.  P. 
T.  O.  of  America,  believing  that  the 

strength  of  the  National  body  will  se- 
cure results  that  a  state  body  could  not 

hope  to  attain. 
It  is  the  purpose  of  the  Arkansas  ex- 

hibitors to  have  two  delegates  to  every 
National  Convention  of  the  M.  P.  T. 
O.  A.  in  addition  to  C.  A.  Lick,  who 

was  honored  by  being  elected  a  Vice- 
President  of  the  National  Organization. 
We  have  acted  from  the  very  begin- 

ning as  a  component  part  of  the  Na- 
tional organization,  having  been  direct- 

ed in  our  organization  by  a  National 
officer  and  having  contributed  our  State 
quota  regularly.  If  there  is  a  set  of 
Exhibitors  in  America  convinced  of  the 

power  and  necessity  of  Organization  it 
is  the  Arkansas  crowd,  despite  the  fact 
that  we  have  less  controversy  with  pro- 

ducer and  exchange  than  is  found  in 
most  states. 



"Peg  O'My  Heart" 
J.  Hareley  Manners  Play  Brought  to  the  Screen  by  Metro.  Laurette  Taylor  Duplicates  on  the  Silver  Sheet 
the  Impersonation  She  Made  Famous  on  the  Stage.    Adapted  by  Mary  O'Hara.     Directed  by  King  Vidor. 
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Equipment  and  Accessories  in  192
3 

The  Outlook  Based  Upon  What 

Was  Done  in  1922  and  What  Is 

Promised    for    the    Next  Year 

CHIEF  among  the  big  developments 
in  the  technical  end  of  theatre 

operation  for  1922  has  been  the 

progress  made  toward  better  projection. 

Next  to  the  booking  of  the  right  pic- 
ture the  most  important  aim  of  the 

theatre  owner  is  to  throw  that  right 

picture  on  the  screen  in  the  right  way. 

Those  interested  in  projection —  and 

who  in  this  industry  isn't? — must  have 
noticed  in  the  year  now  almost  passed 
that  projection  has  divided  itself  into 
three  schools  as  follows : 

Projection  by  the  arc 
Projection  by  incandescent  lamps 

Projection  by  high  intensity  lamps 
In  1923  another  school  probably  will 

spring  up  and,  for  the  want  of  a  bet- 
ter name,  it  is  now  called  projection  by 

means  of  carbons  and  a  mirrored  re- 
flector.  One  or  two  of  these  new  lamps 

have  appeared  in  America— to  be  sure 
it  is  an  imported  article — and  more 
about  them  will  be  heard  later. 

There  has  been  a  marked  increase  of 
interest  in  the  incandescent  projection 
which  a  great  many  of  us  have  been 
erroneously  calling  Mazda  projection. 
It  is  not  Mazda  projection,  we  are  ad- 

vised by  the  National  Electric  Lamp 
Works  of  Cleveland.  And  they  should 
know,  having  done  much  at  their  Nela 
Park  laboratories  to  develop  incandes- 

cent lamps  for  projection.  Mazda,  it 
is  well  to  know,  is  the  trade  name  for 
an  incandescent  lamp  service. 

The  Growth  of  Mazda 

One  who  has  visited  many  projection 
booths  and  theatres  during  1922  will  be 
struck  by  the  frequency  with  which 
questions  are  asked  by  managers  and 
operators  about  incandescent  projection. 
Enough,  it  seems,  is  not  known  about 
this  new  development. 

Starting  in  New  England  more  than 

a  year  ago  the  proponents  of  incandes- 
cent projection  made  their  first  import- 

ant installations.  Since  that  time  it  has 

gradually  found  its  way  into  theatres  in 
all  parts  of  the  country.  We  are  ad- 

vised by  men  who  should  know  that  the 
map  of  the  United  States  and  Canada  is 
dotted  with  important  installations. 

As  a  further  indication  of  the  grow- 
ing demand,  it  is  pointed  out,  manufac- 

turers of  low  priced  incandescent  adapt- 
ers by  which  the  arc  lamp  is  converted 

By  HOWARD  McLELLAN 

Association  of 
Motion  Picture 

Equipment  Dealers of  America 
Cleveland,  Ohio, 

Nov.  6,  1922. 
Exhibitors  Trade  Review, 
Knickerbocker  Building, 
42nd  Street  &  Broadway, 
New  York,  N.  Y. 

Gentlemen: — 
The  Theatre  Equipment  Directory 

Number  of  Exhibitors  Trade  Review 
has  given  to  the  Theatre  Equipment 
branch  of  the  Motion  Picture  Indus- 

try the  importance  it  deserves  and 
which  for  many  years  it  did  not  re- ceive. 

The  Directory  Number,  listing  as  it 
does  all  products  made  for  the 
theatre,  is  a  very  necessary  guide  for 
the  buyer  in  this  industry  and  a  great 
help  to  the  equipment  manufacturer 
and  dealer. 

I  commend  you  for  the  effort  you 
have  put  forth  to  create  a  greater  in- 

terest in  that  most  important  phase 
of  the  industry — building  and  equip- 
ing  the  American  theatre. 

Yours  Very  truly, 
Association  of  Motion  Picture 
Equipment  Dealers  of  America 

LEO  E.  DWYER, 
President. 

into  an  incandescent  lamp  report  heavy 
increased  sales  of  their  product. 

Important  announcements  from  the 

incandescent  projection  lamp  manufac- 
turers are  expected  early  next  year.  Ex- 

periments have  been  going  on  during 
the  past  few  months  that  will  tend  to 
further  improve  the  present  incandes- 

cent appliances.  It  is  said  also  certain 

astounding  developments  in  incandes- 
cent lighting  for  studios  will  be  an- 

nounced, but  that  is  another  matter — 
not  projection. 

The  Carbon  Situation 

However  enthused  the  incandescent 

boosters  may  seem  the  carbon  manufac- 
turers are  not  excited  over  the  situation 

— at  least  they  do  not  appear  excited. 
There  is  an  abundance  of  carbon  users 
who  will  always  remain  loyal  to  that 
form  of  projector  lighting,  say  the 
manufacturers.  The  growth  of  the 

high  intensity  lamp  as  a  means  of  screen 
lighting  has  developed  a  new  field  for 
the  carbon  manufacturer  and  it  is  said, 
that  where  incandescent  installations 

take  place  and  carbons  are  discarded 
the  loss  is  made  up  for  by  a  high  in- 

tensity installation  somewhere  else. 
The  new  horizontal  mirror  reflector 

projection  lamp,  referred  to  previously, 
will  use  ordinary  carbons,  according  to 
those  in  this  country  who  are  posted  on 

the  subject.  In  Exhibitors  Trade  Re- 
view of  December  16  (Page  161)  was 

printed  the  first  photograph  of  the  new 
lamp  that  has  appeared  in  this  country. 

So,  with  these  things  in  mind  1923 
should  be  a  very  interesting  year  for 

the  men  who  are  concerned  with  pro- 
jection lighting. 

Would  Exempt  Admission  to  25  Cents 

Congressman  MacGregor  Presents  Measure  Designed  to 
Lift  Much  of  the  Burden  from  Motion  Picture  Patrons 

T  TNDER  the  terms  of  a  measure  in- 
troduced in  the  National  House  of 

Representatives  by  Congressman  Mac- 
Gregor on  December  15  the  tax  exemp- 

tions on  admissions  would  be  increased 

from  10  cents  to  25.  This  particular 

item,  which  was  the  second  of  two 

presented,  if  it  should  become  a  law, 
would  eliminate  a  large  proportion  of 

the  tax  levy  on  motion  picture  houses. 
The  amendments,  which  were  referred 
to  the  Ways  and  Means  Committee, 
were  as  follows : 

Be  it  enacted  by  the  Senate  and 
House  of  Representatives  of  the  United 
States  of  America  in  Congress  assem- 

bled, that  section  800  (a)  of  the  Reve- 

nue Act  of  1921  be  amended  to  read 
as  follows : 

"(a)  That  from  and  after  January 
1,  1924,  there  shall  be  levied,  assessed, 
collected  and  paid  in  lieu  of  the  taxes 
imposed  by  section  800  of  the  Revenue 

Act  of  1918—" 
That  subdivision  (1)  of  section  800 

of  the  Revenue  Act  of  1921  be  amend- 
ed to  read  as  follows : 

"(1)  A  tax  of  1  cent  for  each  10 
cents  or  fraction  thereof  of  the  amount 
paid  for  admission  to  any  place  on  or 
after  such  date,  including  admission  bv 
season  ticket  or  subscription,  to  be  paid 

by  the  person  paying  for  such  admis- 
sion but  where  the  amount  paid  for  ad- 

mission is  25  cents  or  less,  no  tax  shall 

be  imposed." 



A  Bill  of  Divorcement 

Starring  Constance  Binney.    An  Associated  Exhibitors  Release.    Directed  by  Denison  Cbft. 
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Picture  Progress  in  1922 

Year   Characterized    By    Release    of  Record 

Number  of  Quality  Productions— The  Outlook 
for   1923  As   Seen  From   Present  Situation 

A YEAR   ago,    writing   in  these 
same  columns,  we  said  that  1922 
would  be  the  year  of  the  unusual 

picture. 
Prophecy  is  a  dangerous  thing,  but 

there  wasn't  as  much  danger  as  usual 
in  that  prophet.  And  the  statement — 
in  its  main  outlines  at  least — is  amply 
borne  out  by  the  facts. 

The  situation,  as  we  saw  it  then,  had 

a  double-edge :  first,  the  public,  be- 
cause it  had  definitely  entered  the 

"shopping"  era  would  have  only  the 
best — the  unusual — on  the  screen ;  sec- 

ond, there  was  plenty  of  evidence  at 
hand  at  the  end  of  192 1  that  the  desire 
for  the  best  would  be  satisfied  to  a  de- 

gree never  before  attained. 
If  we  return  a  moment  to  last  De- 

cember, for  the  purpose  of  background, 
the  first  thing  we  remember  is  that  the 
industry  had  at  last  made  up  its  mind  to 

forget  the  period  of  war-inflation.  The 
day  when  almost  any  picture  would 
please  the  filled  purses  of  the  multitude 
was  over;  had  been  over  for  several 
months.  But  the  realization  of  the  fact, 
and  the  consequent  effect  on  production 

itself,  was  just  beginning  to  find  gen- 
eral acceptance. 

"Shopping"  was  in  full  swing.  There could  be  no  doubt  about  that.  And  the 
wise  producer  saw  the  situation  as  it 
was  and  met  it.  So  did  the  wise  ex- 
hibitor. 

What  happened  in  1922  was  the 

working-out  of  this  understanding  on 
the  part  of  both  producer  and  exhibitor. 
The  tangible  result  was  the  release  of  a 
very  large  number  of  unusual  pictures 

— unusual  because  of  their  artistry  or 
their  box-office  appeal,  or  both. 

In  the  midst  of  this  change-over  from 
the  things  that  had  been  to  the  things 
that  had  to  be  another  factor  of  first 

importance  entered.  With  the  presen- 
tation to  the  public  of  a  steadily  grow- 

ing number  of  quality  pictures,  came 
the  crystallization  of  a  movement  to 
win  the  confidence  of  the  public  more 
completely  than  ever  before.  And  this 
found  its  culmination  in  the  entry  of 
Will  Hays  into  the  industry. 

The  state  of  mind  which  led  up  to 
that  had  many  complex  phases.  But 
one  of  its  sure  foundations  was  this : 

that  pictures  must  be  given  the  highest 
standard, and  also  be  geared  to  meet 

box-office  necessity.  Both  of  the^e 
things  could  be  done  at  pne  and  the 

By  OSCAR  COOPER 

same  time.  At  the  end  of  1922, 
the  general  effect  on  the  industry  of 
the  Hays  program  became  very 
marked;  it  will  be  still  more  fruitful, 
and  of  far  greater  significance,  in  the 
coming  year. 

That  perhaps,  will  be  the  outstanding 
development  of  1923.  One  does  not 
have  to  throw  any  cold  water  on  the 

remarkable  progress  in  picture-making 
last  year,  or  in  any  or  all  of  the  years 
before,  to  realize  the  far  greater  oppor- 

tunity ahead  of  the  producer — and  the 
exhibitor — next  year  in  the  making  and 
exhibition  of  pictures  because  of  the 

rapidly-developing  mobilization  of  pub- 
lic good-will. 
But  what  we  are  chiefly  concerned 

about  here  is  the  picture  values  of  1922, 
and  their  outstanding  expressions  on 
the  screen.  Looking  back  over  a  period 
of  twelve  months,  a  large  group  of 

photoplays  fall  naturally  into  the  classi- 
fication of  the  unusual.  They  were  un- 

usual either  for  pronounced  artistry,  or 
box-office  appeal. 

No  man  can  set  himself  up  to  be  an 
infallible  judge  of  either  of  these  prime 
qualifications  of  picture  merit.  But  we 
have  made  our  own  careful  survey,  and 

without  attempting  to  put  one  produc- 
tion ahead  of  another,  we  have  made 

this  selection  of  pictures  (released  by 
national  distributors)  which  seem  to  us 

to  come  under  the  classification,  "un- 
usual"— for  their  art  or  their  commer- 

cial appeal — or  both.  Only  pictures 
which  have  been  seen  by  our  reviewing 
staff  are  included  : — 

Outstanding  Pictures  of  Year 

"A  Sailor  Made  Man"  (Associated 
Exhibitors)  ;  "Affairs  of  Anatol,  The'' 
(Paramount)  ;  "Affinities"  (Hodkin- 
«on)  ;  "Blood  and  Sand"  (Paramount)  ; 
"Bond  Bov,  The"  (First  National); 
"Broadway  Rose"  (Metro)  ;  "Bulldog 
Drummond"  (Hodkinson)  ;  "Brothers 
Under  the  Skin"  (Goldwyn)  ;  "Cardi- 

gan" (American  Releasing)  ;  "Clar- 
ence" (Paramount)  ;  "East  Is  West" 

( First  National)  ;  "Eternal  Flame, 
The"  (First  National)  ;  "Enter  Ma- 

dame" (Metro)  ;  "Fascination"  (Me- 
tro) ;  "Foolish  Wives"  (Universal)  ; 

"Forget-Me  Not"  (Metro)  ;  "Good 
Provider.  The"  (Paramount)  ; 
"Grandma's  Boy"  (Associated  Exhibi- 

tors) ;  "Hail  the  Woman"  (First  Na- 
tional) ;  "Headless  Horseman,  The" 

( Hodkinson)  ;  "Human  Hearts"  (Uni- 
versal) ;  "Hottentot,  The"  (First  Na- 

tional) ;  "Is  Matrimony  A  Failure?" 
(Paramount)  ;  "If  You  Believe  It,  It's 
So"  (Paramount)  ;  "In  the  Name  of 
the  Law"  (F.  B.  O.)  ;  "Impossible  Mrs. 
Bellew,  The"  (Paramount)  ;  "Just 
Tony"  (Fox)  ;  "Kentucky  Derby,  The" 
(Universal)  ;  "Loves  of  Pharoah,  The" 
(Paramount);  "Love  Is  an  Awful 

Thing"  (Selznick)  ;  "Lorna  Doone" 
(First  National)  ;  "Miss  Lulu  Bett" 
(Paramount)  ;  "My  Boy"  (First  Na- 

tional) ;  "My  Wild  Irish  Rose"  (Vita- 
graph)  ;  "Man  Unconquerable,  The" 
(Paramount)  ;  "Man  Who  Played  God, 
The"  (United  Artists)  ;  "Masquerader, 
The"  (First  National)  ;  "Manslaugh- 

ter" (Paramount)  ;  "Marriage  Chance, 
The"  (American  Releasing)  ;  "Min- 

nie" (First  National)  ;  "Monte  Cristo" 
(Fox);  "Nero"  (Fox),  "Nanook  of 
the  North"  (Pathe)  ;  "Nice  People" 
(Paramount)  ;  "Orphans  of  the  Storm" 
(Griffith-United  Artists)  ;  "One  Glor- 

ious Day"  (Paramount)  ;  "Our  Lead- 
ing Citizen"  (Paramount)  ;  "One  Clear 

Call"  (First  National);  "Old  Home- 
stead, The"  (Paramount)  ;  "One  Ex- 

citing Night"  (Griffith-United  Artists)  ; 
"Oliver  Twist"  (First  National)  ;  "One 
Week  of  Love"  (Selznick)  ;  "Outcast" 
(Paramount)  ;  "Prodigal  judge,  The" 
(Vitagraph)  ;  "Penrod"  (First  Nation- 

al) ;  "Pay  Day"  (Chaplin-First  Nation- 
al) ;  "Peg  O'  My  Heart"  (Metro)  ; 

"Prisoner  of  Zenda,  The"  (Metro)  ; 
"Quincy  Adams  Sawyer"  (Metro)  ; 
"Red  Hot  Romance"  (First  National)  ; 
"Reported  Missing"  (Selznick)  ;  "Re- 

membrance" (Goldwyn)  ;  "Robin 
Hood"  (United  Artists)  ;  "Sheik,  The" 
(Paramount)  ;  "Sin  Flood,  The" 
(Goldwyn)  ;  "Smilin'  Through"  (First 
National)  ;  "Sherlock  Holmes"  (Gold- 

wyn) ;  "Silver  Wings"  (Fox)  ;  "Son- 
ny" (First  National)  ;  "Stroke  of  Mid- 

night, The"  (Metro)  ;  "Slim  Shoulders" 
(Hodkinson)  ;  "Storm,  The"  (Univer- 

sal) ;  "Sign  of  the  Rose,  The"  (Amer- 
ican Releasing)  ;  "Skin  Deep"  (First 

National)  ;  "Singed  Wings"  (Para- 
mount) ;  "Tol'able  David"  (First  Na- 

tional) ;  "Trouble"  (First  National)  ; 
"Tailor  Made  Man,  The"  (United  Ar- 

tists) ;  "Trifling  Women"  (Metro)  ; 
"Town  That  God  Forgot,  The"  (Fox)  ; 
"To  Have  and  to  Hold"  (Paramount)  ; 
"Tess  of  the  Storm  Countrv"  (United 
Artists)  ;  "Toll  of  the  Sea,  The"  (Me- 

tro) ;  "Timothv's  Ouest"  (American 
Releasing)  ;  "Under  Two  Flags"  (Uni- 

versal) ;  "Thirty  Days"  (Paramount)  ; 
"When  Knighthood  Was  in  Flower" 
(Cosmopolitan-Paramount) . 



Pathe  Product 

Five  units  producing  for  Pathe  distribution  are  represented  by  these  scenes  from  current  releases:     (1)  Will 

Rogers  in  "Fruits  of  Faith."     (2)  Our  Gang  comedy,  "A  Quiet  Street."     (3)   Snub  Pollard  in  "Dig  Up." 
(4)  Paul  Parrolt  in  "A  White  Blacksmith."    (5)  Leo  Maloney  in  "Border  Law,"  Range  Rider  Series. 
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Walker  Attacks  Censorship  Evil 

In  Speech  Before  Cleveland  City  Club  Senator  Declares 

He  Will  Work  For  Repeal  of  New  York  Law- 
Shows      Absurdities     of    Legalized  Inquisitionship 

DECLARING  that
  he  would 

do  his  best  to  get  the  New 

York  State  censorship  law 

repealed  at  the  coming  session  of 

the  Legislature,  and  attacking  the 
fallacies  and  inconsistencies  of 

censorship,  Senator  James  J. 

Walker,  majority  leader  of  the 

Empire  State  Senate,  on  Decem- 

ber 16,  made  an  important  ad- 

dress before  the  City  Club  of 

Cleveland  at  a  meeting  held  at  the 
Hollenden  Hotel. 

The  City  Club,  which  numbers 

among  its  members  the  represen- 
tative citizens  of  the  Ohio  me- 

tropolis, gave  the  Senator  a  great 

reception,  and  at  the  conclusion 

of  his  speech  showed  its  vital  in- 

terest by  asking  him  questions  re- 
lated to  topics  touched  on  by  him. 

The  Senator's  subject  was 

"Censorship — One  Hundred  Per 

Cent  Un-American."  Referring 
to  the  censorship  and  Lusk  laws 

in  New  York  State,  the  Senator 

declared : 

"The  laws  are  all  illustrations  of  the 

tendency  of  agitating  reformers  to  for- 
get the  Bill  of  Rights  and  to  impose 

their  own  ideas  on  all  the  people." 
A  member  of  the  audience  asked  the 

Senator  if  it  was  not  a  good  thing  to 
see  to  it  that  the  New  York  teachers 

were  patriotic,  and,  if  so,  what  was  the 

objection  to  the  Lusk  laws.  The  Sen- 
ator replied : 

"Nothing  except  the  entire  thing.  A 
motion  picture  censor  sets  himself  up 
to  prescribe  the  information  that  you 
and  I  shall  have.  If  censorship  is 

right  for  a  celluloid  sheet,  it  is  right 
for  newspapers,  books  and  magazines. 

"The  Lusk  laws  provide  that  officials 
appointed  by  the  party  that  happens  to 
be  in  power  shall  call  a  teacher  in  and 
question  her  as  to  her  patriotism. 

"It  is  entirely  possible  that  the  offi- 
cial's idea  of  patriotism  is  full  of  flaws, 

while  the  teacher  may  be  the  purest 

and  highest  type  of  patriot.  Yet  the 
political  employe  can  decide  what  views 

she  ought  to  have." 
For  Police  Regulation 

"How  are  we  to  prevent  the  evils 

of  licentious  films  without  censorship?" 
Senator  Walker  was  asked. 

"By  the  police  power,"  he  answered. 
"New  York  already  has  a  law  forbid- 

ding licentious  and  palpably  improper 

films.  If  the  police  are  neglectful  it 
is  no  more  than  they  sometimes  are  in 
the  cases  of  other  laws.  The  accused 

person  should  be  taken  into  a  court 
and  tried  as  to  whether  he  has  offended 

against  a  statute. 

"Public  opinion  is  the  surest  judge. 
A  motion  picture  man  will  not  long 
continue  in  business  if  he  offends  the 

majority  of  the  public." 
"If  there  were  no  censorship,  how 

could  the  south,  for  instance,  prevent 

showing  of  the  Johnson- Jeffries  pic- 
tures?" was  another  question. 

"By  the  police  power,  on  the  ground 
that  it  would  incite  a  riot.  An  in- 

stance is  that  in  Ohio.  'The  Leather 
Pushers,'  was  forbidden,  while  you  al- 

lowed the  Dempsey-Carpentier  pictures 
to  be  shown.    In  other  words,  an  ima- 

ginary prize  fight  is  illegal,  while  the 

actual  thing  is  all  right." 
"Should  not  the  movies  be  censored 

where  they  are  produced,  instead  of  by 
states?"  one  member  of  the  audience asked. 

"That  would  save  the  producers 
money.  But  it  would  be  an  unneces- 

sary interference  with  the  freedom  of 
the  people  in  my  opinion.  Three  men 
or  three  hundred  would  be  deciding  for 
all  of  us  what  we  should  see,  and  our 

minds  must  correspond  to  theirs." 
"Is  there  any  evidence  that  men  and 

women  and  children  are  worse  today 
because  of  contamination  from  motion 

pictures  than  they  used  to  be  ?"  was  an- other question. 

"I  haven't  any  statistics.  But  my  im- 
pression is  that  crime  has  kept  pace 

with  civilization." Pointing  out  another  absurdity  of 
censorship,  the  Senator  said : 

"Shakespeare  could  not  be  enacted  in 
New  York  state  because  no  murder  can 
be  depicted  on  the  screen  in  New 

York." 

"A  film  scene  showing  the  effect  of 
light  rays,  filtered  through  a  bottle, 
which  set  a  window  curtain  on  fire,  was 
cut  out  in  New  York  on  the  ground 
that  it  might  suggest  to  somebody  that 

he  might  set  his  neighbor's  house  on  fire 

by  putting  a  bottle  in  his  window." 

New  York  State  Exhibitor  Organization  Reports  Great 

Progress  in  1922 

By  SAMUEL  I.  BERMAN, 

Executive  Secretary,  M.  P.  T.  O.  of  New  York  State,  Inc. 

THE  Motion  Picture  Theatre  Owners  of  New  York  State,  Inc.,  is  stronger 
in  finances  and  in  membership  at  the  close  of  1922  than  at  any  period  in 

its  history. 
The  past  year  has  seen  the  establishment  of  our  organization  as  an  indepen- 

dent body.  Since  the  official  withdrawal  from  the  national  organization,  we 
have  devoted  ourselves  to  strenghtening  our  work  in  every  particular,  and  there 
has  been  a  very  large  growth  in  numbers. 

To  show  the  extent  of  our  activities,  it  may  be  pointed  out  that  the  largest 
theatres  in  the  state  are  among  our  members,  including  the  biggest  photoplay 
house  in  the  world — the  Capitol  Theatre,  New  York  City. 

Notable  among  the  year's  achievements  are  the  adjustment  by  state  head- 
quarters with  distributors  of  hundreds  of  claims  filed  by  exhibitors.  This  work 

proceeds  quietly  and  without  publicity,  but  it  is  very  important.  We  have 
also  adjusted  a  large  number  of  music  tax  cases. 
Though  the  organization  was  not  confronted  with  hostile  legislation  during  the 

past  year,  progress  had  been  made  on  the  question  of  Sunday  opening.  At 
the  last  general  election,  particularly,  several  towns  were  added  to  the  Sunday 
opening  list  through  the  local  option  provision  of  the  law. 
With  every  movement  for  the  advancement  of  the  industry,  our  organiza- 

tion has  co-operated  and  is  at  all  times  ready  to  lend  its  aid. 



The  Stranger's  Banquet 
Marshall  Neilan  Production.  Distributed  by  Goldwyn.  Story  by  Donn  Byrne.  With  Claire  Windsor,  Hobart 
Bosworth,  Rockcliffe  Fellowes,  Ford  Sterling,  Dagmar  Godowsky,  Eleanor  Boardman,  and  Claude  Gillingwater. 
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STATE  RIGHTS 

ALL     THE     NEWS     OF     ACTIVITIES     IN     THE  TERRITORIES 

A  Merry  Christmas  for  Independents 

FOR  the  men  who  make  and  dis- 
tribute independent  pictures  there 

should  be  a  Merry  Christmas  this 

twenty-fifth  of  December  in  the  year 
1922.  It  might  be  merrier,  of  course ; 
for  no  matter  how  much  a  man  has  it 
is  not  unnatural  he  should  want  at  least 
a  little  bit  more,  and  film  men  are  no 
exception  to  the  common  run  of  hu- 

manity. But  the  closing  days  of  the 
present  year  reveal  an  entirely  different 
situation  from  that  of  a  year  ago.  They 
reveal  a  different  situation  from  that 
of  six  months  ago. 
A  year  ago  the  status  was  one  of 

conjecture,  largely  tinged  with  timidity 
or  at  least  a  disinclination  to  make  any 
commitments  that  might  be  deemed  in 
ordinary  days  worthy  of  the  term.  The 
question  uppermost  in  the  mind  of  the 
man  who  was  burdened  with  any  re- 

sponsibility was  "When  is  the  break 
coming?  When  will  things  loosen  up?" 
And  the  answer  was  a  guess,  its  nature 
depending  upon  the  degree  of  optimism 
with  which  the  party  in  the  second  per- 

son was  accustomed  to  look  upon  larg- 
er affairs.  But  as  a  rule  the  reply  was 

not  provocative  of  expansive  smiles  on 
the  face  of  the  interviewer. 

Six  months  ago  the  light  had  begun 
to  filter  through  the  clouds.  Men  of 
vision  were  able  to  lay  out  large  plans 
which  they  were  more  than  reasonably 
sure  could  be  fulfilled  in  a  degree  sat- 

isfactory to  themselves  and  the  con- 
cerns with  which  they  did  business. 

It  was  about  July  or  it  may  have  been 
a  little  earlier  that  one  of  the  larger 
distributors  of  independent  pictures  re- 

marked to  the  writer:  "If  the  indepen- dent market  can  be  blessed  with  but 

twelve  good  pictures  in  the  coming  year 

its  position  will  be  well  fortified." If  that  same  executive  were  asked 
today  if  it  were  not  true  that  the  dozen 
productions  for  which  he  hoped  already 
had  been  put  upon  the  market  it  is 
likely  he  would  quickly  reply  that  they 
had  been.  And  his  answer  would  be 
well  within  the  bounds  of  truth.  With- 

out straining  our  memories  we  will 
credit  personally  the  man  of  whom  we 
were  speaking  with  at  least  a  quarter 
of  his  dozen.  And  the  year  is  young 

yet. 
Just  What  Is  an  Independent? 

And  while  the  thought  is  upon  us 
Just  what  is  an  independent?  Who 
will  deny  that  it  is  a  man  or  a  concern 
climbing  a  ladder  at  the  top  of  which 
is  a  group  of  national  exchanges?  We 

By  GEORGE  BLAISDELL 

are  speaking  of  the  producer,  of  course, 
the  man  who  has  to  be  artist  and  mer- 

chant at  one  and  the  same  time.  If 
he  be  not  the  first  there  is  little  chance 
for  him  to  exercise  any  capacity  he  may 
possess  as  the  second.  For  of  stuff 
that  may  be  catalogued  as  merchandise 
there  will  be  not  much  to  sell. 

Under  the  old  order  the  successful 

independent  producer  of  today  is  the 
successful  controller  of  a  group  of  na- 

tional exchanges  of  tomorrow.  But  it 

is  true  "the  old  order  changeth."  Too 
many  barks  have  been  smashed  to 
smithereens  on  the  national  exchange 
reef.  You  may  have  observed  that  it  is 
not  being  done  this  season — this  carry- 

ing out  of  the  idea  of  organizing  and 

equipping  a  group  of  100  per  cent  con- 
trolled exchanges. 

Old  Man  Overhead  is  too  formidable 
and  of  too  forbidding  an  appearance 
to  seduce  into  the  reach  of  his  capa- 

cious fist  the  new  producer  of  wisdom 
and  reasonable  resources,  the  producer 
who  prefers  to  conserve  those  resources 
in  order  that  he  may  make  better  pic- 

tures and  continue  to  pay  dividends. 
He  knows  that  national  exchanges  in 
the  full  sense  of  that  term  are  not  es- 

tablished on  a  paying  basis  in  a  few 
months — he  knows  that  it  takes  time 
and  effort  and  the  expenditure  of  a 
vast  sum  of  money.  And  he  realizes 
that  if  he  yields  to  the  strong  tempta- 

tion to  organize  nationally  he  will  be 
compelled  to  compete  with  those  com- 

panies which  have  passed  through  their 

day  of  travail  and  successfully  sur- 
vived the  experience. 

Here  Enters  the  State  Righter 

It  is  at  this  point  that  the  state  rights 
distributor  of  experience  and  capacitv 
and  integrity  comes  into  his  own.  To 
the  new  producer  who  can  show  him 
a  line  of  goods  that  looks  right  he  can 
offer  the  services  of  an  organization 
already  in  existence,  a  going  concern, 

one  the  'officials  and  employes  of 
which  are  all  in  close  touch  with  the 
clientele  the  producer  desires  to  reach. 
The  presence  of  this  factor,  a  factor  of 
growing  importance  in  the  distributing 
field,  constitutes  an  added  guarantee 
that  the  man  who  can  make  a  motion 
picture  of  merit  will  find  a  market  for 
his  product  at  a  reasonable  profit. 

In  a  conversation  last  week  with  Irv- 

ing Lesser,  eastern  manager  of  Princi- 

pal Pictures,  which  intends  making  and 
distributing  eight  to  twelve  productions 
between  now  and  July  1,  he  remarked 

that  his  company  contemplated  fran- 
chising a  number  of  existing  exchanges 

which  would  be  recognized  as  the  dis- 
tributors of  Principal  Pictures. 

Mr.  Lesser  ascribed  a  tendency  on 

the  part  of  some  producers  to  secure  re- 
turns on  a  picture  in  excess  of  its  in- 

trinsic value  as  being  responsible  for 
one  of  the  handicaps  of  the  industry. 

"We  are  interested  in  three  phases 

of  the  trade,"  said  Mr.  Lesser,  "and 
consequently  we  are  in  a  position  to  see 
that  number  of  angles  in  the  general 
situation.  We  produce,  we  distribute 
and  we  exhibit  pictures.  Whenever  we 

sell  a  picture — and  we  don't  intend  to 
produce  any  we  can't  ourselves  handle 
— we  make  it  a  point  to  accept  no  more 
for  a  territory  than  we  would  be  willing 

ourselves  to  pay  for  it." Old  Man  Overhead 

One  of  the  live  topics  of  trade  dis- 
cussion ever  since  the  breaking  up  of 

the  General  Film  Company  has  been  the 
question  of  exchange  overhead.  That 
particular  ball  has  been  batted  all  over 
the  lot,  but  the  height  of  the  surround- 

ing fence  always  has  prevented  the 
scoring  of  any  home  run.  That  the 
question  is  far  from  dead  was  brought 
to  the  mind  of  the  writer  the  other  day 
in  conversation  over  the  telephone  with 
J.  D.  Williams  not  a  half  hour  before 
he  was  due  to  board  a  train  for  the 
coast.  The  distribution  experience  of 
Mr.  Williams  gives  added  emphasis  to 
his  remarks,  which,  by  the  way,  are 
quoted  from  memory. 

"In  the  distribution  of  motion  pic- 
tures today  we  are  faced  by  the  prob- 

lem of  sixteen  exchanges  in  every  key 

city,  with  sixteen  managers,  bookers, 

stenographers,  salesmen  and  other  em- 
ployes down  to  sixteen  janitors,  with 

all  the  attendant  overhead,"  said  Mr. Williams. 

"The  one  great  trouble  affecting  the 
business  today  is  that  it  costs  30  cents 
of  every  dollar  for  distribution  where 
it  should  not  cost  over  15  cents.  In 
other  words,  15  cents  in  every  dollar  is 

now  spent  that  should  go  in  to  the  prof- 
it side  of  the  record.  The  loss  of  this 

money,  which  in  the  aggregate  is  enor- 
mous, frequently  is  sufficient  to  destroy 

the  profit  on  a  transaction. 
"The  big  houses  are  carrying  the 

smaller  houses  just  as  much  as  ever. 
When  the  errors   in   distribution  are 
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righted  this  situation  will  be  corrected. 

And  I  predict  that  they  will  be  cor- 
rected within  the  next  year. 

"Then  again  with  one  distributing centre  a  man  could  come  into  town  and 

transact  his  business  in  one  place  with- 
out running  all  over  the  city. 

"Also  where  a  man  comes  to  the 
trade  with  something  worth  while  he 
should  be  able  to  get  a  decision  on  his 
product  without  having  to  peddle  it 
around  a  number  of  offices.  There 

should  be  some  arrangement — like  that 
of  a  fruit  grower  in  a  western  commun- 

ity who  can  bring  his  product  to  the 
association  and  have  it  handled  and  ac- 

counted for  to  his  satisfaction?  Yes." 
Business  Back  to  Normal 

One  of  the  best  insights  into  actual 
conditions  was  conveyed  to  the  writer 
last  week  by  a  large  independent  dis- 

tributor. He  said  that  in  a  survey  of 
his  reports  he  had  noted  that  the  busi- 

ness of  his  company  was  last  July  and 

August  75  per  cent  below  normal.  Be- 
ginning with  September  there  was  a 

steady  gain  until  at  the  end  of  Novem- 
ber 6o  per  cent  of  the  loss  had  been 

recovered.  He  said  he  had  ever  rea- 
son to  believe  that  by  the  beginning  of 

the  new  year  business  for  his  company 
would  be  back  to  normal. 

"The  reason  why  conditions  have 
been  so  slow  in  reaching  to  what  they 
were  fourteen  or  eighteen  months  ago 
is  that  the  boys  in  the  exchanges  lost 
so  much  money  during  the  past  year 

that  they  haven't  got  the  ready  capital 
to  buy  product.  They  have  been  pay- 

ing back  their  old  indebtedness.  If  it 
had  not  been  for  the  prevalence  of  this 
situation  distributors  would  have  been 

making  twice  the  sales  in  the  indepen- 
dent market.  The  buyers  of  standing 

have  been  recuperating.  The  other  kind 
is  permanently  out  of  business. 

"The  exhibitor  who  is  not  solidly 
tied  up  with  play  dates  is  giving  inde- 

pendent pictures  a  chance  to  get  in  his 
theatre.  The  exhibitor  who  is  tied  up 

will  tell  you  that  if  he  runs  your  pic- 
ture he  will  have  to  pay  for  the  one  he 

has  contracted  for  and  put  it  on  the 
shelf,  and  consequently  he  can  only  pay 

you  a  small  'mount  for  your  stuff." 
Overedrtating  Your  Public 

Another  independent  executive  was 

growling  at  the  first  run  situation.  "But 
the  exchangeman  and  the  exhibitor  out- 

side of  New  York  will  tell  you  that  he 

doesn't  care  a  rap  about  first  runs,"  it 
was  suggested. 

"Yes,  I  have  heard  that,  too,"  was 
the  comeback.  "They  will  tell  you  that, 
but  they  do  care,  just  the  same.  We 
have  for  so  long  a  time  educated  them 
to  believe  in  the  value  of  first  runs  that 

now  we  can't  get  them  out  of  the  idea. 
In  fact,  I  have  thought  a  lot  about 

building  a  Broadway  theatre  myself." 
"The  kind  of  pictures  that  will  be 

prevalent  next  year,"  said  Harry  M. 
Warner  in  response  to  a  question,  "is 
the  kind  that  can  entertain — just  that. 

No  definite  kind  of  picture  is  ever  want- 
ed at  any  particular  time  by  the  public 

because  the  public  does  not  know  what 
it  wants  until  it  sees  what  you  have 

got." 

Among  the  independent  pictures  of 
the  year  that  have  stood  out  as  subjects 
that  should  receive  a  welcome  anywhere 

are  Arrow's  "The  Innocent  Cheat,"  "A 
Motion  to  Adjourn,"  "Back  to  Yellow 
Jacket"  and  "One-Eighth  Apache." 
Warners'  three  productions  with  Wes- 

ley Barry,  "School  Days,"  "Rags  to 
Riches"  and  "Heroes  of  the  Street" 
rate  unusually  high  in  entertainment 
and  dramatic  value. 

The  Al  Lichtman  Corporation's  first 
production,  "Rich  Men's  Wives,"  has 
been  unusually  successful.  The  second 

picture,  "Shadows,"  is  strongly  drama- 
tic. Affiiliated  has  produced  "Burn  'Em 

Up  Barnes"  and  "Sure-Fire  Flint"  and 
Burr  and  Bennett  "Secrets  of  Paris." 

If  the  fellow  who  remarked  that  com- 
parisons are  odious  had  said  they  also  are 

foolish  he  might  have  uttered  something 
very  nearly  as  wise.  Which  brings  us  to 

the  point  that  if  you  have  just  seen  "He- 
roes of  the  Street,"  as  we  have,  and  also 

within  the  past  ten  weeks  have  seen  "Rags 
to  Riches,"  as  we  have,  you  will  agree  it 
is  perhaps  the  perfectly  natural  thing  to 
ask  yourself:  "Is  the  present  picture  as 

good  as  the  first?" It  is  the  impression  of  this  writer  that 
you  can  no  more  easily  start  an  argument 
than  by  asking  that  question  in  any  group 
where  a  number  of  persons  have  seen  the 
two  pictures — in  other  words,  that  opinion 
will  be  divided.  And  that  division  of  opin- 

ion will  convey  to  the  mind  of  those  who 
saw  the  first  picture  but  have  not  seen  the 
second  a  pretty  good  idea  of  what  kind  of 
a  production  "Heroes  of  the  Street"  is. 

You  will  be  told  that  this  latest  produc- 
tion of  the  Warner  Brothers'  studios  is 

the  finest  picture  in  which  Wesley  Barry 
has  appeared — and  that  in  itself  is  a  large 
statement,  larger  than  we  care  to  father. 
But  we  will  say  it  is  a  fine  production, 
rattling  good  entertainment.  Edmund 
Goulding  and  Mildred  Considine  have  writ- 

ten a  plain  tale  of  plain  persons — a  police- 
man and  his  family.  It  contains  a  wealth 

of  comedy  and  a  large  measure  of  drama. 
But  to  our  way  of  thinking  perhaps  the 

best  factor  in  it  is  the  manner  in  which  it 
idealizes  the  home  life  of  the  Callahans — 
Mike  Callahan,  the  everyday  pounder  of 
pavements,  father  of  four  children,  in  love 
with  his  work  and  his  family,  as  fearless  in 
the  performance  of  the  one  as  he  is  gentle 
and  considerate  in  his  treatment  of  the 
other.  Will  Walling  splendidly  personifies 
the  policeman — and  it's  a  safe  bet  he  may have  for  the  asking  the  freedom  of  any 
town  in  the  U.  S.  A.  so  far  as  it  is  in  the 
power  of  the  cops  to  convey  it. 
Agnes  Herring  as  the  mother  of  this 

family  does  her  full  share  to  bring  you 
into  the  atmosphere  of  this  everyday 
home — with  its  Mickey,  the  pride  of  the 
Callahans,  who  never  seeks  a  fight  and 
who  would  rather  be  whipped  or  licked 
than  dodge  one;  of  Peaches  and  Joe  Cal- 

lahan, the  boy  and  the  girl  of  nearly  even 
age  who  make  excellent  fighting  compan- 

Western  Pictures  issued  last  summer 

"Flesh  and  Blood."  Other  good  pic- 
tures have  been  C.  B.  C.'s  "More  to 

Be  Pitied,"  Graphic's  "Wildness  of 
Youth,"  Equity's  "What's  Wrong  With 
the  Women?"  Warner's  "The  Beautiful 

and  Damned,"  Charles  Brabin's  "Driv- 
en," "Principal  Pictures'  "The  World's 

a  Stage"  and  "Environment,"  Weber 
&  North's  "The  Curse  of  Drink,"  and 
Arrow's  "Peaceful  Peters,"  the  latter 
subject  a  western.  Two  pictures  that 
have  been  recorded  as  drawing  cards 

have  been  the  last  named  company's 
"Ten  Nights  in  a  Barroom"  and 
"Streets  of  New  York." 

Los  Angeles  turkey  must  have  sin- 
gular appeal  for  independent  execu- 
tives. Last  week  Irving  Lesser,  Dr.  W. 

E.  Shallenberger,  Harry  M.  Warner 
and  J.  D.  Williams  departed  for  the 
coast,  and  Tuesday  Jack  Bachmann  left 
for  Los  Angeles. 

ions;  of  Baby  Callahan,  and  the  wise  and 
active  terrier,  Cameo. 
Wesley  is  Mickey,  of  whom  his  father 

is  represented  as  saying  that  "a  man  nev- 
er dies  who  leaves  a  son  like  that."  The 

impress  the  youngster  left  on  a  full  house 
at  the  New  York  Strand  on  a  rainy  Sun- 

day afternoon  was  reflected  in  the  en- 
thusiastic greeting  extended  to  the  youth- 

ful player  when  he  stepped  on  the  stage 
at  the  close  of  a  performance. 
Marie  Prevost  is  charming  as  Betty 

Beaton,  a  member  of  the  Follies  who  fol- 
lowing the  killing  of  Callahan  get3  a  job 

as  property  boy  for  Mickey  and  enables 
the  lad  to  pursue  his  sole  aim  in  life — to 
find  the  one  who  shot  his  father.  Jack 
Mulhall  is  a  newspaper  reporter,  a  friend 
of  Mickey  and  in  love  with  Betty,  who 
when  the  latter  has  consented  to  a  •  fake 
kidnapping  in  the  interest  of  personal  pub- 

licity and  finds  herself  the  centre  of  a 
blackmailing  scheme  comes  to  her  rescue 

Philo  McCullough  is  the  "Shadow,"  a blackmailer  masquerading  as  a  business 
man,  who  meets  his  death  at  the  hand  of 
Symes,  his  butler,  played  by  Wilfred  Lucas, 
following  his  attempt  to  squeeze  money 
out  of  Graham,  a  guest  at  his  house  party, 
and  identified  as  the  slayer  of  Callahan. 
Wedgewood  Nowell  is  Graham. 
Harry  Rapf  the  producer  and  William 

Beaudine  the  director  have  given  us  a  pro- 
duction that  will  enhance  their  individual 

reputations.  It  is  a  picture  that  is  finely 
put  on,  a  subject  that  will  rate  higher  than 
pure  entertainment,  for  while  there  is  an 
abundance  of  laughs  there  are  many  sub- 

dued moments,  especially  those  wherein 
are  portrayed  the  slaying  of  Callahan  and 
the  bringing  of  the  dread  news  to  the  fam- 

ily in  the  midst  of  the  Christmas  Eve 
preparations,  the  last  a  bit  prolonged. 
There  are  pronounced  melodramatic  ele- 

ments, too — those  portraying  the  murder 
and  later  the  denunciation  of  the  "Shadow" 
by  Graham  and  the  slaying  of  'he  former 
by  Symes.  It  is  a  well-rounded  fale,  but 
the  story  of  the  boy  and  his  proud  police- 

man father  and  the  delightful  intimacy  of 
this  everyday  American  family  is  what 
will  make  the  production  stand  out.  It  is 

one  that  every  exhibitor  may  "go  to"  with- 
out fear,  and  one  for  which  every  police- 

man in  his  town  will  be  an  enthusiastic 
advocate.  G.  B. 

A  Fine  Production  Is  Barry's  Latest 
Warners'  "Heroes  of  the  Street"  a  Splendid  Tale  of 
American  Home  Life,  With  Mingled  Comedy  and  Pathos 
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Short  Subjects  and  Serials 

The  Short  Subject  Growing  In  Favor 

FINICAL  indeed  is  the  picturegoer 
who  today  cannot  find  something 
in  the  department  of  short  sub- 
jects that  suits  his  taste.  For  certainly 

there  is  a  wide  variety  from  which  to 
select. 

Readers  of  this  journal  possibly  will 
bear  us  out  in  the  statement  that  the 
Trade  Review  has  endeavored  to  treat 
the  short  subject  sympathetically,  from 
the  viewpoint  of  one  who  believed  in  it, 
of  one  who  recognized  in  it  a  vitally 
essential  factor  in  the  realm  of  motion 

picture  entertainment.  That  certainly 
is  what  we  have  aimed  to  do.  It  is 

encouraging,  too,  from  the  viewpoint  of 
the  partisan  of  short  subjects  that  other 
trade  journals  within  the  preceding 
half  year  have  instituted  short  subject 
departments  and  now  delegate  review- 

ers to  attend  a  majority  of  the  com- 
pany showings. 

That  the  demand  for  shorter  sub- 
jects is  widening,  and  that  in  spite  of 

the  tendency  in  some  parts  of  the  coun- 
try to  employ  the  double  feature  pro- 

gram to  the  practical  exclusion  of  any- 
thing else  wnless  perhaps  it  be  a  news 

weekly,  is  plainly  evident.  Among  the 
national  organizations — as  distinguished 
from  those  companies  supplying  ex- 

changes other  than  its  own — Famous 
Players-Lasky  is  the  only  one  which 
does  not  distribute  subjects  of  less  than 
multiple  length.  Several  of  the  produc- 

ing and  distributing  organizations  have 
made  material  additions  to  their  weekly 
releases  of  short  subjects. 

The  two  national  organizations  which 
specialize  in  short  subjects — Pathe  and 
Educational — have  materially  increased 
the  quality  and  quantity  of  their  output 
within  the  past  year.  Several  other 
companies  which  heretofore  carried 
none  at  all  or  very  few  of  the  shorter 
length  films  have  increased  their  list- 

ings. Among  these  are  Metro,  Vita- 
graph  and  Hodkinson.  Fox  has  added 
a  department  of  educational  films. 
Universal  has  materially  added  to  its 
long  list  of  comedies  and  serials. 

In  the  briefer  form  of  film  enter- 
tainment the  demand  is  heaviest  for 

comedy.  It  is  the  natural  thing  that 
the  call  should  come  for  that  kind  of 

film  which  is  the  most  difficult  to  pro- 
vide and  that  as  a  result  there  should 

be  a  mighty  long  curve  between  the 

best  and  the  worst  of  the  producers' 
efforts.  It  is  true  the  making  of  a  suc- 

cessful comedy  means  a  survival  of  the 
fittest,  the  fittest  comedians,  but  some- 

times the  seemingly  unfit  show  amazing 
powers  of  resistance  and  an  unwilling- 

ness to  accept  the  popular  verdict. 

The  comedy  department  of  short  sub- 
jects has  been  hit  by  the  defection  of 

two  of  its  leaders,  through  their  trans- 
ference into  the  feature  field.  We  are 

referring,  of  course,  to  Chaplin  and 
Lloyd,  whose  success  in  their  new  field 
has  been  pronounced.  Arbuckle  had 
deserted  the  short  comedy  field  some 
time  prior  to  his  retirement.  It  is  now 

reported  that  other  comedians  are  seri- 
ously considering  passing  up  the  two 

part  for  the  five  and  six  part  and  as  a 
result  cutting  their  output  from  twelve 
to  four  or  five  or  possibly  six  pictures 

a  year. 
As  the  public  and  consequently  the 

exhibitor  is  bound  to  be  affected  by 

these  changes  it  is  to  be  hoped  the  re- 
ports will  not  materialize  as  facts.  Good 

two-part  comedies  are  scarce.  Few 
men  have  come  to  the  top  in  them  and 
remained  at  the  top.    Some  under  the 

Maudie  the  Mool  of 

the  Century  School 

Is  Nobody's  Fool 
If  you  are  a  partisan  of  Maudie  the  Cen- 

tury mule,  or  even  if  you  are  just  mulishly 
inclined,  don't  fail  to  see  "Hee-Haw," 
written  and  directed  by  Al  Heerman.  That 
is,  unless  you  are  also  prudishly  inclined, 
for  we  will  tell  you  now  Maudie  does  a  lot 
of  high  kicking  and  some  of  the  time  in 
the  altogether — that  is,  of  course,  with  all 
four  feet  at  once. 

Maudie  is  led  into  trouble  by  two  fellow- 
conspirators,  or  to  speak  more  accurately, 
one  of  these  is  a  chit  of  a  girlie,  unnamed 
but  charming  in  the  natural  manner  in 
which  she  falls  into  the  idea  of  inducing  a 
mischevious  mule,  into  the  hotel  room  of  a 
new  male  friend.  The  first  of  these  conspir- 

ators is  Harry  Sweet,  the  mild-mannered 
and  inoffensive  boob  who  goes  his  unruf- 

fled way  in  absolute  disregard  of  the  slings 
and  arrews  of  an  outraged  hotel  personnel. 
Harry  is  always  good,  and  that  means  he  is 

good  in  "Hee-Haw." The  point  at  which  Maudie  most  forcibly 
registers  her  displeasure,  or  it  may  be  her 
delight,  is  just  after  Harry  discovers  the 
little  mule  and  her  very  much  smaller  pal 
not  only  friendless  but  homeless  and  deter- 

mines to  smuggle  the  two  into  his  hotel 
room.  After  several  failures  he  conceives 
the  brilliant  idea  of  padding  the  hoofs  of 
Maudie  with  pillows.  The  mule  steps  off 
on  her  new  footgear  for  all  the  world  just 
in  the  fashion  of  a  cat  with  its  toes  bound 
up  in  paper.  It  is  when  the  mule  safely 
enters  the  room  on  the  second  floor  that 
the  heels  and  the  feathers  begin  to  fly. 

The  foregoing  is  just  one  incident  in  this 
active  two-part  Universal  release.  We  are 
not  going  to  uncover  the  others,  but  you 
will  laugh  regardless  of  the  thickness  of 
your  hide.  Even  E.  H.  ("Bob")  Cochrane, 
who  had  laid  aside  his  routine  ~for  the  time 
and  had  joined  the  "short"  reviewers  for 
the  afternoon  program,  cut  loose  several 

wing  of  a  comedy  producing  genius 
have  achieved  distinction.  A  few  have 

stepped  from  under  that  wing  and  re- 
tained that  position.  But  where  this 

has  been  the  case  the  comedy  has  been 

native,  the  comedian  possessed  the  abil- 
ity to  stand  on  his  own. 

In  the  large  remaining  portion  of  the 

short  subject  field,  those  sections  de- 
voted to  cartoons,  to  the  ever-popular 

and  most  necessary  news  weeklies,  to 
the  scientific  films,  to  the  scenics — of 
which  incidentally  we  have  this  year 
seen  such  remarkable  examples  in  the 
productions  of  Robert  Bruce  and  in  the 
Pathe  Review — to  the  novelties  and  all 

the  others  it  may  be  said  they  are  "get- 
ting better  and  better."  And  with  the 

widening  support  of  a  public  which  is 
all  the  time  becoming  more  discrim- 

inating we  may  be  certain  the  position 
of  the  short  subject  is  secure. 

well-rounded  chuckles;  and  it  is  understood 
he  is  not  in  the  habit  of  allowing  himself 
to  be  overheard  laughing  at  the  comedy  of 
his  own  actors.  ' '  Hee-Haw ' '  should  be  a 
riot  at  a  matinee — and  it  ought  to  go 
mighty  well  at  ariy  other  time.        G.  B. 

A  "Quiet  Street"  Of 

Pathe  Is  Lively  and 

Strong  Kid  Comedy 

Pathe 's  two-part  subject  of  "A  Quiet 
Street"  really  is  nothing  of  the  sort.  '  It  is very  far  from  it.  In  fact,  it  contains  about 
all  the  excitement,  juvenile  and  adult,  that 
it  is  possible  to  be  let  loose  by  this  unholy 
"Our  Gang"  crew  the  headquarters  of 
which  is  at  the  Hal  Roach  studio. 

Eobert  McGowan  and  Tom  McNamara  are 
the  directors  who  guide  Sunshine  Sammy, 
Mickey  Daniels,  who  now  holds  the  count 
on  the  freckles  competition,  and  Jackie 
Condon  and  their  mates  in  their  funmaking. 
It  is  a  genuine  gang,  and  its  members  are 
unusually  responsive  to  the  wishes  of  their directors. 

The  three "  leaders,  and  surely  they  are 
ringleaders,  go  about  their  work  with  all 
the  naturalness  and  vigor  and  savage  joy 
of  a  summer  vacation 's  first  day.  You  just 
can't  follow  them  for  five  minutes  without 
again  being  a  kid  among  kids. 

There  is  a  story,  too,  behind  the  action 
in  this  comedy.  The  gang  haS;  been  extract- ing a  bit  of  the  freshness  from  a  new 
neighbor,  the  son  of  a  policeman,  and  when 
the  "patrol"  wagon  coines  in  pursuit  of 
"Eed  Mike,"  a]  desperate  character,  the 
boys  assume  the  bluecoats  are  after  them. 
In  their  efforts  to  keep  out  of  the  way  of 
their  supposed  pursuers  they  uncover  the 
bandit,  the  bulldog  gets  after  him,  and  the 
police  capture  him.  Incidentally  the  boys 
are  very  highly  commended. 

And  if  you  get  a  look  at  the  comedy  it 
is  much  more  than  likely  that  you  will 
commend '  the  show,  too.  For  it  is  good stuff.  G.  B. 
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"New  Leather  Pushers"  Really  Great 
Reginald  Denny  and  Hayden  Stevenson  Better  Than 
Ever  in  These  Sparkling,  Battling  Witwer  Stories 

We  have  just  seen  four  episodes  of  "The 
Leather  Pushers,"  second  edition,  which 
are  officially  identified  as  the  "new"  issue. 
Not  only  are  the  four  as  strong  in  enter- 

tainment value  as  the  original  half  dozen, 
they  are  better  for  one  reason,  if  for  no 
other — in  that  plainly  all  of  the  extensive 
facilities  of  Universal  City  have  been 
placed  at  the  disposal  of  Director  Harry 
Pollard.  An  example  of  this  advantage  ap- 

pears in  the  first  couple  of  hundred  feet  of 
"Young  King  Cole,"  the  initial  episode, when  we  see  flashed  on  the  screen  in  all 
its  impress  iveness  and  brilliantly  illumin- 

ated, the  spectacular  "Monte  Carlo"  setting 
of  "Foolish  Wives." 

In  fact,  it  may  be  stated  at  the  outset 
that  there  is  evidence  of  great  care  on 
the  part  of  the  makers  of  this  series  that 
plainly  the  chapters  are  being  treated  the 
same  as  feature  productions.  These  stories 
of  H.  C.  Witwer's  have  been  adapted  by 
Harvey  Thew,  and  many  of  the  titles  have 
been  taken  verbatim  from  the  original. 
Thoy  reveal  the  same  crisp,  snappy  dia- 

logue that  characterizes  these  tales  of  the 
ring — the  vocabulary  that  has  been  created 
by  generations  of  followers  of  the  squared 
circle,  augmented  by  Mr.  Witwer's  facility 
of  happy  expression. 

Reginald  Denny  continues  the  center  of 
interest  in  the  role  of  Kane  Halliday,  alias 
Kid  Roberts,  a  man  of  education  who 
through  force  of  circumstances  takes  up 
prize  fighting  as  a  means  of  earning  a 
living.  Hayden  Steveason  as  Murphy,  the 
manager  of  the  Kid,  in  his  own  picturesque 
ways  of  manner  and  speech,  again  guides 
the  fighter.  Elinor  Field  is  the  feminine 
lead  in  the  four  episodes  so  far  shown. 
Then  there  are  the  fathers  of  the  Kid  and 
his  fiancee,  men  of  position,  and  there  are 
men  of  the  ring  like  Sam  McVey,  Jack 
Renault,  Danny  Hayes,  Frankie  Ryan  and 
Bob  Armstrong. 
The  pictures  shown  on  Saturday  were 

"Young  King  Cole,"  "'He  Raised  Kane," 
"The  Chicakasha  Bone  Crusher,"  and 
"When  Kane  Met  Abel."  We  recall  no 
series  of  subjects  in  which  the  merit  and 
quality  are  so  markedly  even.  If  there  be 
any  distinction  to  be  made  the  palm  may 
go  to  "The  Chickasha  Bone  Crusher,"  by reason  of  its  added  dramatic  situations  and 
the  out  of  the  ordinary  staging. 

In  the  story  mentioned  the  Kid  is  one  of 
the  features  in  a  traveling  circus  and  is 
announced  to  pay  $5,000  to  any  one  who 
can  knock  him  off  his  feet  in  three  rounds. 
In  Oklahoma  a  giant  takes  him  on  and 
fails  to  get  the  money.  Believing  he  can 
whip  the  Kid  the  big  fellow  follows  the 
show  to  New  Orleans  and  is  whipped.  In 
Washington  the  Oklahoman  again  puts  in 
an  appearance,  after  having  sold  his  ranch. 
Also  he  has  wagered  his  entire  possessions 
that  he  will  win.  His  wife  here  appeals  to 
the  Kid.  If  the  two  enter  the  ring  the  bet 
is  on.  The  Kid  can't  afford  to  be  defeated. 
The  three  quickly  agree  on  a  subterfuge. 
The  manager  embraces  the  wife.  Her  big 
husband,  in  battle  array,  in  an  adjoining 
room  hears  her  cry  and  rushes  in.  Bare- 

fisted, he  sails  into  the  Kid,  also  without 
gloves,  who  defends  himself  so  success- 

fully that  the  giant  is  incapacitated  from 
entering  the  ring,  and  the  bet  is  off  and 
the  money  is  saved.  It  is  a  real  picture, 
with  genuine  heart  interest  and  much  sus- 
pense. 

Diametrically  opposed  to  this  subject  Is 
the  one  wherein  a  motion  picture  studio  Is 
shown,  with  the  Kid  working  in  a  picture. 
Two  of  the  "pugs"  engaged  as  sparring 
partners  fall  in  love  with  the  leading  wom- 

an and  come  to  blows.  In  the  course  of 

the  scrap  one  knocks  the  other  through  the 
"wall"  and  into  a  den  of  lions.  Then  a  lot 
of  things  happen,  with  a  decided  comedy 
slant. 
We  are  not  going  into  further  details  on 

these  four  subjects.  The  cutting  short  of 
the  story  at  this  point  is  not  due  to  any 
lack  of  material,  for  the  abundance  of  ac- 

tion and  incident  in  each  provide  sufficient 
material  for  a  stort  story.  We  will  Just 
say  "The  New  Leather  Pushers"  are  great, 
and  we  are  sure  you  will  fall  for  them  as 
hard  as  we  do.  If  you  are  afraid  of  the 
effect  of  the  red  hot  "mills"  on  the  nerves 
of  your  feminine  patrons  take  along  with 
you  some  of  the  more  sensitive  of  these 
and  discover  for  yourself  how  slight  a  dif- 

ference separates  the  average  woman  and 
the  average  man  when  it  comes  to  a  ques- 

tion of  settling  in  primitive  and  fair  and 
square  fashion  an  issue  in  which  they  are 
really  concerned.  G.  B. 

Regular  "Christmas" 

Story  is  Comedy  of 

Carter  De  Havens 

"Christmas,"  which  is  being  released  by 
Film  Booking  Offices,  and  starring  Mr.  and 
Mrs.  Carter  DeHaven,  is  a  two  reel  comedy. 
It  is  a  timely  arrival,  coming  now  during 
the  holiday  season.  The  picture  will  be  en- 

joyed, though,  even  after  the  festivities  are 
over,  for  it  will  no  doubt  serve  to  recall  to 
the  minds  of  the  family,  Santa  Claus,  the 
pleasant  visit  of  relatives  and  the  happy 
Christmas  morning  celebration,  for  Mr.  and 
Mrs.  Carter  receive  word  that  mother  and 
father  are  coming  to  spend  Christmas  with 
them. 

Carter  has  to  sleep  in  the  kitchen  on  the 
ironing  board  to  make  room  for  the  guests. 
Christmas  morning  Carter  dons  a  Santa 
Claus  suit  and  so  does  grandpa,  to  give 
the  kiddies  a  surprise.  A  burglar  also 
dressed  as  old  Kris  makes  a  round  of  the 
apartments,  and  with  so  many  similar  cos- 

tumes it  proves  to  be  a  hard  job  to  get  a 
hold  on  the  thief.  The  capture  is  finally 
executed  and  then  everything  is  made 
ready  for  Santa  to  come  down  the  chimney. 
Carter's  children  want  a  goat  and  nothing 
else  but  a  goat  will  do.  The  cook  has 
bought  a  goat  for  her  little  pickanniny,  and 
an  obliging  animal  it  is,  too,  for  when  the 
curtains  are  drawn  aside  and  the  tree  dis- 

played in  all  its  splendor  there  sits  the 
goat  with  her  timely  offspring  of  a  couple 
of  little  goats,  much  to  the  delight  of  the 
children  and  the  relief  of  the  parents. 

J.  M.  D. 

REVIEWS   OF  CURRENT 

SHORT  SUBJECTS 

TALES  OF  THE  FISH  PATROL— Uni- 
versal-Jack London  series. — "The  Siege  of 

the  Lancashire  Queen"  is  a  tale  of  the  suc- 
cessful effort  of  Charley,  a  fish  warden  of 

San  Francisco  Bay,  played  by  Jack  Mulhall, 
to  arrest  for  illegal  fishing  two  men  who 
have  taken  refuge  on  an  old  windjammer 
and  are  backed  up  by  the  crew.  Rose,  the 
sweetheart  of  Charley,  a  Salvation  lassie, 
is  decoyed  to  the  vessel  in  the  hope  that 
Charley  will  follow,  when  it  is  planned  to 
shanghai  him.  The  plans  go  astray,  but 
there  are  several  good  sized  scraps  before 
the  warden  gets  his  men.    The  chapter  is 

staged  in  San  Francisco  Bay.  Forbidding 
old  Alcatraz,  the  military  prison,  is  one  of 
the  islands  in  the  background.  The  crew 
of  the  Lancashire  Queen  is  as  fierce  looking 
a  band  of  pirates  "as  ever  scuttled  a  ship," and  seems  to  be  composed  of  genuine  types. 
The  subject  has  abundant  atmosphere  and 
will  interest. 

ONCE  OVER. — Released  by  Educational. 
— Jimmie  Adams  in  a  single-reel  Cameo 
Comedy  stages  his  antics  in  a  barber's shop.  The  mirth  is  a  trifle  strained,  but 
there  is  nothing  antiquated  about  the  situa- 

tions. Jimmie  is  catapulted  backward  from 
a  barber's  chair  through  a  window,  he  at- 

tempts to  pick  up  a  towel  from  the  boiler, 
but  it  is  so  hot  he  throws  it  from  him,  the 
steaming  cloth  landing  squarely  on  the  face 
of  a  customer  who  seems  unable  to  remove 
it.  Jimmie,  in  love  with  the  manicure,  has 
pretended  he  is  a  barber  in  order  to  be  near 
the  girl,  but  after  he  has  carved  and  mal- treated a  couple  of  customers  the  waiting 
halfscore  of  intended  clients  make  a  hasty 
exit.  The  subject  will  maintain  the  aver- 

age of  the  single-reel  broad  farce. 

ALADDIN  JUNIOR — Universal  Comedy 
— Scott  Darling  directs  Lewis  Sargent  in 
this  one-part  skit,  which  was  written  by 
Keene  Thompson.  The  messenger  boy  is 
fired  by  stories  of  the  lamp  of  Aladdin  and 
sets  out  to  find  it.  He  tries  several  vari- 

eties with  unvarying  ill  fortune  until  he 
picks  up  a  vessel  that  has  been  hurled  by 
an  irate  wife  at  the  head  of  her  well-in- 

tentioned husband  but  instead  has  hit  an 
open  window.  Jimmie  rubs  his  find  and 
straightway  there  appears  an  Arab  to  do 
his  bidding.  He  gets  what  he  wishes  and 
when  he  finds  that  he  doesn't  want  what  he 
wished  he  suddenly  wakes  up  on  the  side- 

walk with  the  other  messengers.  Fair  en- tertainment. 

FIRE  THE  FIREMAN. — Hal  Roach  Com- 
edy, released  by  Pathe. — Jay  A.  Howe  is 

the  director  of  this  one-reel  subject  in 
which  Paul  Parrott  is  featured,  supported 
by  Jobyna  Ralston.  The  action  is  around 
a  rube  fire  department,  the  members  of 
which  are  "fired"  by  the  board  on  the 
pretense  they  cannot  keep  step  with  a  re- 

cruit but  really  to  save  money  for  a  muni- 
cipal poolroom.  The  hotel  keeper  sees  an 

oportunity  to  burn  his  house  to  get  in- 
surance for  his  income  tax.  The  landlord's 

daughter  is  honest  and  calls  in  the  one-man 
department.  That's  the  layout,  and  there  is 
considerable  mirth  flowing  from  the  difficul- 

ties of  the  green  fireman. 

A  GOOD  SCOUT. — Mermaid  Comedy,  re- 
leased by  Education. — Arvid  E.  Gillstrom  is 

the  director  of  this  two-part  subject  in 
which  Jimmie  Adams  is  featured,  with  Cliff 
Bowes  and  Virginia  Warwick  supporting 
him.  We  do  not  consider  we  are  speaking 
in  derogation  of  this  particular  subject  if 
we  say  it  is  not  quite  up  to  recent  Mer- 

maids, because  these  have  been  a  bit  out 
of  the  ordinary.  The  titles  seem  to  be  o.k., 
but  the  laughs  are  not  so  much  in  evidence, 
which  seems  to  imply  the  story  is  lacking  in force. 

IN  THE  DAYS  OF  BUFFALO  BILL. — 
"Men  of  Steel,"  Episode  15,  brings  this 
Universal  serial  within  three  chapters  of 
its  finish.  The  escape  of  Art  and  his  rescue 
of  Alice  from  the  stalled  wagon  just  before 
the  locomotive  smashes  into  it  form  the 

opening  scenes.  The  Indians  assail  the  rail- road workers  and  try  to  wreck  their  work. 
Art,  after  rescuing  some  of  the  builders,  is 
captured  and  mauled  by  the  red  men.  The 
same  unusual  backgrounds  are  to  be  seen 
in  this  episode  as  in  the  preceding  number. 

AESOP'S  FILM  FABLES.— Pathe  re- 
lease.— "The  Two  Trappers"  is  the  title  of 

the  subject,  and  it  is  excellent  comedy. 
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Making  the  Theatre  Pay 

Exploiting  the  Picture        Equipping  the  Theatre 

That's  Our  Story 
THIS  is  the  season  designated  b

y 

a  mighty  tradition  as  the  essential 

time  for  man  to  express  in  tangible 

terms  his  worth  in  his  relation  to  others. 

So  the  stage  is  set  for  the  publication 

of  the  second  semi-annual  Theatre 

Equipment  Directory  in  this  issue  of  Ex- 
hibitors Trade  Review 

In  establishing  a  source  of  acquaint- 

ance for  the  varied  and  various  organi- 

zations related  to  the  motion  picture 

theatre  the  Directory  forms  the  point  of 

contact  in  the  intricate  circuit  of  a  vast 

industry. 

'THIS  is  the  open  season  for  giving, 

1  and,  moved  by  the  spirit  which  is  at 
this  time  abroad  in  the  world,  we  cannot 

resist  taking  our  place  on  the  speaker's 
platform  and  making  a  little  bow  as  this 

work  is  presented  you  by  Exhibitors 

Trade  Review.  What  may  be  lacking  in 

holly-wreath  decorations  will  be  more 

than  compensated  for  in  the  immense 

usefulness  of  the  Directory. 

Moreover,  it  seems  to  us  only  just  that 

we  employ  the  means  at  our  disposal  to 

urge  upon  you  a  serious  consideration  of 

this  work  as  a  valuable  guide  to  the 

showman. 

As  a  showman  you  are  concerned  with 

building  up  a  patronage  for  your  theatre. 

Therefore  you  are  aware  of  the  vital 

necessity  of  ministering  to  the  comforts 

I  and  convenience  of  the  public  whose  pat- 

ronage you  solicit. 

HPHE  difference  between  the  accom- 

|  1  plishment  and  failure  of  that  ideal  is 
•  the  difference  between  building  up  a 

permanent  following  or  merely  enjoying 

the  precarious  profits  realized  on  the  rel- 

atively—small percentage  of  pictures 

which  reach  the  mark  as  "big  box- 

office  attractions." ! 

In  its  weekly  contributions  the  Mak- 

ing-The^Theatre-Pay  Department  ad- 

dresses itself  to  the  task  of  supplying  in- 

formation as  to  the  latest  and  greatest 

methods  of  exploitation  developed  by 

the  showmen  of  this  country.  Its  sole 

aim  is  to  supply  the  theatre  man  with 

suggestions  which  will  enable  him  to 

realize  the  maximum;  box-office  results 
on  his  programs. 

Its  ambition  is  not  so  much  concerned 

with  the  records  achieved  in  selling  any 

one  of  any  number  of  particular  pictures. 

The  ambition  of  this  department  is  to 

see  a  theatre  win  the  support  and  good 

will  of  the  public  through  the  acquaint- 
ance established  by  effective  exploitation 

of  its  leading  attractions 

But  the  big  attraction  powerfully  ex- 
ploited holds  small  opportunity  for  the 

theatre  which  does  not  get  on  friendly 

terms  with  the  public  on  first  acquaint- 
ance. 

A  PPLY  your  energies  and  resources  to 

"the  task  of  continual  improvement  of 
the  theatre  by  constant  improvement  of 

its  facilities  for  comfort  and  conven- 
ience. This  you  will  do  by  installing  the 

most  modern  articles  of  furniture,  equip- 
ment and  appointment.  Do  this  and  you 

will  reap  a  handsome  reward  and  per- 
form a  worthy  service.  For  just  as  the 

poet  said  "great  poets  need  great  audi- 

ences" you  may  say  "there  would  be  no 
great  pictures  without  great  audiences, 

and  I  am  building  up  the  audience." 
That  is  the  story  of  the  Making-The- 

Theatre-Pay  Department,  and  it  will 

stick  to  its  story— more  tenaciously  per- 

haps after  it  has  added  its  greetings  and 

the  compliments  of  the  season. 
TOM  KENNEDY 
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A  display  which  won  front  page  space  in  the  "Los  Angeles  Herald"  is  shown  in  the  photo  at  the  right.  In  billing  Goldwyn's  "Sherlock  Holmes"  Tally's 
Broadway  displayed  the  trunk  in  which  Charles  Deschneau,  called  by  the  Los  Angeles  police  "the  master  criminal,"  hid  himself  and  which  he  had  carried into  a  vault  in  a  storage  warehouse  containing  valuable  furs  and  other  articles.  It  was  obtained  from  the  police  department  by  Goldwynner  L.  W.  Barclay 
and  its  exhibition  in  front  of  Tally's  attracted  great  interest.  At  the  left  is  another  good  lobby  for  "Sherlock  Holmes"  used  at  the  Palace,  Washington, Pa.    The  main  display  was  a.  board  showing  all  manner  of  weapons  used  by  criminals.    It  was  designed  and  arranged  by  Floyd  Morrow,  director  of  publicity. 

Another  Hyman  Novelty 
Three  transparent  windows  masked 

with  a  plush  drop  made  a  dainty  frame 
through  which  the  figures  of  three  pian- 

ists and  the  outlines  of  their  instruments 
glowed,  in  a  musical  novelty  at  the  Brook- 

lyn Mark  Strand.  The  pianists  playing  at 
the  same  time  were  shown  thus  in  sil- 
houette. 
Orange  floods  came  through  the  trans- 

parent windows  while  blue  and  orange 
spots  were  on  the  pianists.  For  the  sec- 

ond number  overhead  spots  were  played 
on  the  pianists  in  flesh  pink. 

"Chapped  Hands"  An  Ad  Line 
Winter  time  advice  was  hot  stuff  for  the 

residents  of  Lakewood,  N.  J.,  and  vicinity 
when  the  Rialto  Theatre  played  First 

National's  "Skin  Deep."  The  sign  that  be- 
came a  byword  in  all  drug  stores  read: 

"Don't  be  afraid  of  Chapped  Hands  or 

Chapped  Cheeks.  They're  only  Skin  Deep." 
The  advice  was  timely  and  will  become 

more  opportune  as  December  changes  into 
January. 

Vaudeville  Man  Tries  Exploitation 

Cluxton  Lets  His  Acts  Ride  While  He  Cam- 

paigns   For    Picture— Results  "Gratifying" 
Minneapolis:  More  than  ordinary  inter- 

est attaches  to  the  putting  over  of  a  pic- 
ture— "The  Prince  and  the  Pauper,"  to  be 

more  exact — by  Manager  J.  J.  Cluxton  of 

the  Pantages  Theatre.  "More  than  ordi- 
nary interest"  because  of  the  fact  that 

Pantages  is  primarily  a  vaudeville  cir- 
cuit and  the  vaudeville  theatre's  picture 

policy  in  the  past  has  been  one  of  indif- 
ference, as  far  as  exploitation  is  concerned. 

Mr.  Cluxton  first  weighed  his  picture 
against  his  "acts."  It  is  not  that  he 
found  the  latter  wanting  but  that  he  found 
the  picture  more  deserving  and  he  bought 
larger  newspaper  space  and  gave  three- 
quarters  top  to  the  picture.  The  cus- 

tomary two  sevens  was  increased  to  three 
tens  in  all  newspapers  of  the  Twin  Cities 
for  four  days,  the  two  sevens  being  em- 

ployed the  remainder  of  the  time.  Not 
the  proportion  in  the  reproduction  of  the 
Pantages  ad;  this  is  significant. 

A  special  preview  for  all  the  teachers  of 
the  Twin  Cities  had  been  arranged  with 
the  cooperation  of  Joseph  M.  Fieldman, 
American  Releasing  branch  manager  in 
Minneapolis.  The  showing  was  rewarded 
by  enthusiastic  endorsements  of  the  edu- 

cators and  the  News  gave  the  fact  pub- 
licity on  the  front  page  under  a  leaded 

head.  And  the  boards  were  not  overlooked. 

'Fifty  24's,  300  3's,  500  l's  were  posted  in Minneapolis  and  St.  Paul. 
It  is  pertinent  to  remark  that  the  old 

adage:  "The  Lord  helps  those  who  help 
themselves"  proved  true  to  Mr.  Cluxton, 
for  an  impetus  to  the  carefully  planned 

campaign  came  unexpectedly  in  the  form 
of  that  episode  of  the  series  of  reminis- 

cences of  Chauncey  M.  Depew  having  to 
do  with  his  dinner  with  Mark  Twain  and 
the  then  Prince  of  Wales,  the  story  oc- 

cupying a  top  half  page  of  The  Minneapolis 
Journal  on  the  day  of  the  opening  of  "The 
Prince  and  the  Pauper,"  November  19. 

Lorence  Makes  Hit  With 

Prologue  For  Dean  Feature 
When  Herman  Lorence,  manager  of  th& 

Bellevue  theatre,  Niagara  Falls,  put  on 
"Under  Two  Flags,"  he  laid  down  a  bar- 

rage of  publicity  which  opened  three  days 
in  advance  of  the  showing.  A  girl,  dressed 
as  "Cigarette,"  rode  about  astride  a  mag- 

nificent white  horse.  The  first  two  days 
she  appeared  without  any  advertising. 
This  created  the  desired  curiosity.  The 
third  day  signs  were  placed  on  the  sides 
of  the  horse  telling  of  the  coming  of  the 
attraction. 

A  large  net  sign  was  stretched  across 
the  main  street  with  two  large  American 
flags  suspended  from  it.  The  ushers  were 
costumed  as  Orientals.  Incense  pots  were 
burned  on  the  stage. 

For  a  prologue,  Mr.  Lorence  introduced 
Miss  Margaret  Blakeslee  in  "The  Danee 
of  Death,  inspired  by  the  harem  scene 
in  the  picture" — said  the  advertisement. 
The  costume  was  an  exact  duplicate  of  the 
one  used  by  the  screen  dancer.  This  fea- 

ture of  the  bill  is  said  to  have  created 
nothing  less  than  a  sensation. 

1 0AV2  1  '*  •' 
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The  lobby  trim  of  the  Colonial,  Seattle,  arranged  by  Billy  Fox,  exploitation  chief  of  that  house,  as  an 
attraction  and  background  for  the  judging  of  the  entrants  in  a  "freckle  contest"  which  created  considerable 
stir.    The  winner  had  his  picture  in  the  papers.    Manager  John  Danz  ran  this  Warner  Brothers  produetioa 

of  "School  Days"  four  days  and  realized  nice  returns  on  his  exploitation  campaign. 
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BaUyhooing  goes  on  apace  and  the  photos  above  prove  that  the  showmen  are  strong  for  this  from  of  advertising  if  they  are  for  it 
at  all.  At  the  left  is  portion  of  the  fleet  of  National  Biscuit  delivery  wagons  which  carried  advertising  for  the  showing  of  First 
National's  "Lorna  Doone"  at  the  Des  Moines  Theatre,  Des  Moines.  The  centre  shows  the  familiar  rickshaw  used  again,  and  re- 

ported to  have  been  most  successful,  by  Grandall's  Strand,  Cumberland,  Md.  At  the  right  is  a  float  for  "The"  Idol  Dancer"  used by  the  Rex  Theatre,  Spokane.  The  Rex  played  matinee  at  ten  cent  admission  rates. 

The  walking  book  is  something  of  a  favor- 
ite as  a  street  demonstration  as  illustrated 

by  this  photo  of  the  stunt  for  First 
National's  "Lorna  Doone"  by  the  Kinema, 

Los  Angeles. 

The  California  Theatre,  San  Francisco,  went  about  getting  some  good  ballyhoo  for  the 
Patheserial  "Speed"  in  a  workmanlike  manner.  The  youthful  cycle  enthusiasts  of  the 

city  were  appealed  to  and  they  made  up  a  parade  on  wheels. 

The  title  of  Paramount 's  "If  You  Believe  It,  It's  So"  has  been  used  in  various  forms.  The  management  of  the  Lindo  Theatre  Free- 

port  III  founTa  new  angle  when  the  locai  high  school  football  team  faced  a  hard  battle.  The  cattle  di
splay  for  Paramount  s  "The 

md  Homes^  Palace  Theatre,  Peoria,  III.  At  the  right  is  another  instna-e  of  where  the  tieup  put  t] he  bur- 

?n3^^r?*oiyot  ?Ie  other  fellow's  shoulders.  The  "Journal-Transcript"  boy  band  paraded  for  
Ascher  s  Palace. 
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Newspapers  As  Passes 

Endorsed  By  Managers 
Nashville,  Tenn.  —  The  manager  of 

Loew's  Theatre,  The  Vendome,  co-operat- 
ing with  the  "Nashville  Tennessean,"  the 

city's  leading  newspaper,  pulled  a  novel 
publicity  stunt  which  attracted  much  at- 

tention to  the  theatre. 

The  Tennessean  announced  that  the  peo- 
ple of  Nashville  would  be  allowed  to  use 

current  copies  of  the  Tennessean  as  admis- 
sion tickets  to  the  theatre  during  the  first 

three  days  of  the  week.  More  than  15,000 
copies  of  the  paper  were  turned  in  to  the 
ticket  seller  who  was  swamped  in  a  sea 
of  papers  at  every  performance. 

Both  the  paper  and  the  theatre  received 
much  valuable  publicity  from  the  scheme. 
Many  hundreds  who  had  not  been  inti- 

mately acquainted  with  Loew's  before  be- 
came regular  boosters. 

Manager  Birnkrant  of  the  Globe  theatre,  McKeesport,  Pa.,  built  up  this  display  around  suggestions  offered 
in  the  exploitation  material  for  "Night  Life  In  Hollywood"  by  the  Arrow  Film  Corporation.    The  figure over  the  box  office  was  a  cutout  illuminated  from  the  rear  and  the  display  of  the  various  stars  and  other 

cutoute  were  brought  up  into  fine  effect  through  the  lighting  arrangement. 

So  far  as  lobby  displays  go  the  showmen  are  turning  out  a  very  high  brand  of  exploitation  on  First  National's  "East  Is  West."  The  Oriental  locale  of  the story,  of  course,  has  something  to  do  with  this,  but  even  allowing  for  that,  there  seems  to  be  a  lot  of  extra  effort  for  elaborate  effects  in  decorating  the 
front  or  the  lobby  for  Constance's  new  play.  The  lobby  shown  at  the  left  above  is  work  of  Ray  Stinnett,  manager  of  the  National  Theatre,  Breckenridge, Tex.  The!  poster  of  the  star,  which  formed  the  central  point  of  the  decoration  was  cut  from  the  regular  paper.  Wall  paper  was  pasted  over  the  background 
and  the  tiele  and  strips  of  Chinese  characters  painted  on.  The  largei  fan  which  was  used  to  frame  the  picture  of  the  star  was  of  light  frame  structure,  also 
covered  with  wall  paper.  And  flanking  this  were  two  small  pagodas,  made  of  compo  board  with  cutout  spaces  for  scene  stills.  At  the  right  is  the  display 
put  on  by  G.  A.  Sine  of  the  Mary  Anderson  Theatre,   Louisville,  Ky.  The  ushers  wore  mandarine  costumes.  Lanterns  and  parasole  were  suspended  from  the  marquee 

The  adaptability  of 
24-sheets  to  cutout 

purposes  is  more 

than  ever  an  im- 
portant item  in  the 

preparation  of  pa- 

per by  the  distri- 
buting concerns. 

United  Artists  ma- 

terial on  "The 
Man  Who  Played 

God"  fits  into  the 
scheme  of  marquee 

and  lobby  decora- 
tion, as  shown  by 

the  photo  of  B.  F. 

Keith's  Riviera, 
Brooklyn,  N.  Y., 
in  billing  this 

George  Arliss  star- 
ring vehicle. 

Arrest  "Hick"  Exploiteer 
Who  Can't  Follow  Rules 

Traverse  City,  Mich. — Walter  Lindar, 
Paramount  exploiteer,  got  pinched  four 

times,  and  four  times  Manager  Prank  An- 
derson of  the  Lyric  theatre  had  to  get  him 

out  of  the  hoose-gow,  all  part  of  the  ex- 

ploitation for  "The  Old  Homestead." 
Lindlar,  who  needs  very  little  make-up 

to  look  like  he  was  just  off  Uncle  Josh's farm,  dressed  as  a  hick  farmer,  beard, 

specs,  big  hat,  and  all;  hired  a  one-horse shay  and  drove  into  the  city. 

The  verdant  farmer  just  couldn't  ob- serve the  traffic  regulations  and  got  run 
in  the  four  times  alluded  to.  He  put  up 
such  an  argument  with  the  cops  that  they 
had  to  pinch  him  to  save  themselves.  Wal- 

ter gave  his  name  as  Uncle  Josh  and  pret- 
ty soon  the  police  reporters  were  writing 

about  the  poor  old  farmer  who  got  run  in. 

After  the  cops  were  "on,"  Lindlar  and 
Anderson  bannered  the  buggy  to  adver- 

tise "The  Old  Homestead,"  changing  the 
sign  each  day.  The  Lyric  Lobby  followed 
the  Paramount  lobby  suggestion  and  looks 

enough  like  "The  Old  Homestead"  to  make 
the  small  boys  go  after  the  apples. 
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The  billing  and  ballyhooing  for  the  new  Pathe  offering  in  which  Harold  Lloyd  is  starred  as  "Dr.  Jack."  naturally  stresses  Harold  Lloyd.  The  paper  issued by  Pathe  was  all  the  equipment  required  by  the  management  of  the  Majestic,  Portland,  Ore.,  for  a  campaign  that  produced  results.  A  street  car  carrying 
the  24-sheet  was  kept  going  for  two  weeks  and  made  up  the  main  item  of  the  advertising.  The  posters  were  used  in  frames  and  as  cutout  displays 
around  the  front  of  the  theatre.  Lloyd,  who  had  registered  so  heavily  with  the  fans  in  "Grandma's  Boy"  was  splurged,  and  the  answer  came  to  the  Majestic in  the  form  of  a  line-up  for  every  show.  In  order  to  accommodate  some  of  these  at  the  end  of  the  line  the  Majestic  was  forced  to  run  overtime  and  then 
decided  to  hold  the  picture  over. 

A  "Free  Show"  Paid  For  With  Conversation 

"Word  of  Mouth"  Publicity  the  Aim  and  Gain  of  "Robin  Hood"  Stunt 

-An  excellent  "word  of  mouth"  exploita- 
tion stunt  for  Douglas  Fairbanks  in  "Robin 

Hood"  was  put  over  in  New  York  City  by 
Pete  Smith,  publicity  representative  for  Mr. 
Fairbanks.  Mr.  Smith  arranged  with  The 
New  York  Globe,  which  specializes  on  edu- 

cational matters,  to  act  as  host  for  600 
public  school  children  in  witnessing  a  spe- 

cial performance  of  Douglass  Fairbanks  in 
'"Robin  Hood"  at  the  Lyric  Theatre.  The 
Globe  detailed  T.  W.  Metcalfe,  its  educa- 

tional editor,  to  work  with  Mr.  Smith  and 
John  Fairbanks,  personal  representative  of 
the  star. 

For  more  than  a  week  Mr.  Metcalfe  ran 
advance  announcements  of  the  special 
showing  and  notified  every  public  school 
teacher  in  Manhattan,  The  Bronx  and 
Brooklyn  that  children  with  the  best  re- 

cords of  consistent  attendance  at  school 
would  be  eligible  to  see  the  picture.  At  first 
it  was  figured  that  about  400  school  chil- 

dren would  attend,  but  numerous  ties  in 

good  attendance  developed  and  more  than 
1,500  names  of  eligibles  were  submitted. 

Mr.  Smith,  keeping  in  mind  that  he  was 
building  up  "word  of  mouth"  publicity  for 
showings  of  the  picture  by  exhibitors,  limi- 

ted the  number  of  youngsters  to  600.  This 
gave  about  two  classes  in  each  school.  Next 
he  decided  to  have  a  big  parade  of  the 
children  up  Broadway  and,  a  permit  for 
that  having  been  obtained  after  much 
trouble,  he  arranged  for  a  detail  of  100  Boy 
Scouts  to  escort  the  children  to  the  Lyric 
Theatre.  The  Scouts  also  furnished  a  fife 
and  drum  corps.  Through  his  assistant,  J. 
M.  Loughborough,  Mr.  Smith  also  obtained 
a  detachment  of  regular  army  soldiers  rrom 
Governors  Island,  wearing  helmets  and  car- 

rying rifles,  belts  and  bayonets. 
The  parade  started  from  Madison  Square 

and  proceeded  up  Broadway  to  Forty- 
second  street,  thence  to  the  Lyric  Theatre. 
All  along  the  line  of  march  big  crowds 
gathered  to  watch  the  children.  When 

ihey  crossed  Thirty-fourth  street  at  Broad- 
way one  of  the  biggest  traffic  centers  in 

the  world,  there  was  a  terrific  jam  and 
thousands  flocked  around  the  marchers  to 
gee  what  it  was  all  about.  They  found  out 
from  the  huge  sign  which  was  carried  by 
three  Boy  Scouts. 

At  the  theatre  the  Boy  Scouts  acted  as 
ushers.  As  soon  as  the  pupils  had  en- 

tered they  sang  "The  Star  Spangled  Ban- 
ner." Then  the  United  States  soldiers 

were  introduced  to  the  youngsters  as  rep- 
resenting the  modern  fighter,  compared  to 

fighters  of  the  Middle  Ages,  whom  they 
see  in  the  picture. 

Next  George  J.  Ryan,  President  of  the 
Board  of  Education,  spoke  to  the  children. 
Then  a  telegram  to  the  juvenile  guests 
from  Douglas  Fairbanks  was  read. 

After  the  applause  that  greeted  the 
reading  of  this  message  had  subsided, 

Douglas  Fairbanks  in  "Robin  Hood"  was shown  and  the  youngsters  had  the  time 
of  their  lives. 

Newspaper  Coupon  Solves 
Dull  Matinee  Problem 

Torrington,  Conn. — The  Palace  Theatre 
has  found  a  solution  for  dull  matinees. 

The  larger  of  the  town's  two  dailies was  sewed  up  to  print  this  coupon  every 
Thursday  morning  on  the  front  page: 

"Bring  this  coupon  and  five  cents  and  it 
will  admit  you  to  the  special  school  chil- 

dren's matinee  at  the  Palace  Theatre  to- 

day, between  4  and  6  p.  m." The  exhibitor  is  working  the  stunt  up 
to  the  point  where  he  can  include  the 
name  of  the  picture  in  the  coupon. 
The  paper  was  glad  to  run  this  as  a 

permanent  feature,  for  the  circulation 
value  had  been  found  great.  The  matinee 

has  only  been  tried  once  so  far,  for  "On 
the  High  Seas,"  and  the  receipts  were 
away  in  excess  of  the  average. 
The  exhibitor  also  plans  to  give  the 

children  souvenirs  every  now  and  then. 
The  word  of  mouth  advertising  started 
through  the  kids  made  itself  felt  the  rest 
of  the  run. 

The  guests  of  the  "New  York  Globe"  made  up  a  capacity  audience  for  the  special  matinee  of  "Douglas 
Fairbanks  in  Robin  Hood."  The  photo  shows  a  portion  of  the  crowd  which  marched  to  the  theatre under  banners  that  told  their  mission  and  whispered  the  song  of  the  publicity  man  about  the  picture. 



The  Virginia  Theatre,  Vallejo,  California,  uses  some  of  its  outside  frames  to  feature  the  short  numbers 
of  the  program,  as  shown  in  this  group  of  house-made  cards  for  the  Pathe  News,   "Fables"  and  Topics of  the  Day.    These  are  standard  attractions  on  the  program  and  the  theatre  follows  up  the  advantage  offered 

in   the    popularity   it    has    created    for    the    films  displayed. 

Here  is 

ONE  INCH 

*    PARAMOUNT  PICTURE 

'  YOU  MUST  NOT  MISS  THE  OTHER 85,307  Inches 

A  T RIALTO  THEATRE 
SUN..    MON,.    TUES     &  WED 

NOVEMBER  12,  13,  14,15 

The  reproduction  above  is  of  a  herald  made  up  by 
Fred  Greene,  Jr.,  for  his  Rialto  Theatre,  Jamaica, 
L.  I.  The  novel  means  he  took  to  create  interest 
for  Paramount's  "Pink  Gods"  however  is  applicable to  poster  work.  A  still  with  the  perforations  painted 
on  its  edges  could  be  used  with  equal  effect  in  mak- 

ing a  display  for  the  lobby  stands. The  Majestic,  Columbus,  O.,  makes  its  own  arrange- 
ments for  the  display  frames  on  the  corners  of  the 

lobby.  As  illustrated  in  this  announcement  of 
Metro's  "Broadway  Rose,"  the  regular  paper  is 
used  for  this  purpose.  Here  the  figure  of  Mae  Mur- 

ray was  cut  out  and  placed  in  front  of  the  star  de- 
sign, a  distance  separating  the  two  which  added  to the   effect   of   the  poster. 

Applying  The  "Role Your  Own"  Policy 

To  Display  Paper 

Thanks  lo  the  advertising  efforts  of  a 
concern  manufacturing  writiug  paper,  we 
are  all  positive  that  a  person  expresses 
his  taste  in  the  selection  of  his  stationery. 
The  posters  displayed  on  the  front  and  in 
the  lobby  of  the  theatre  may  be  compared 
to  the  paper  on  which  an  individual  writes 
his  personal  messages. 

The  man  on  the  outside  may  judge  your 
theatre  by  the  paper  you  post.  And  this  is 
a  consideration  in  selling  him  the  idea  of 
entertaining  the  house  to  partake  of  its 
entertainment  fare. 

A  little  work  in  cutting  out  figures  from 
the  regular  paper  and  pasting  up  of  these 
and  some  scene  stills  on  a  suitable  back- 

ground removes  from  the  paper  displayed 
in  the  lobby  that  ready-made  appearance 
which  naturally  must  result  from  re- 

peated use  of  the  posters  as  you  get  them 
from  the  distributor. 

The  paper  gotten  out  by  the  companies 
is  for  the  most  part  very  good  for  the  pur- 

pose for  which  it  was  designed,  but  it 
cannot  have  the  personal  touch  gained 
when  you  rearrange  the  material. 
Some  composition  board,  painted  and  em- 

bellished with  a  conventional  design,  either 
through  stenciling  or  painting,  may  be 
made  at  small  expense  and  with  spaces 
cut  in  it  may  serve  again  and  again  as  a 
mat  for  stills  in  the  lobby  stands. 

Like  everything  else,  a  little  practice 
along  these  lines  will  make  perfect  and  a 
practiced  hand  will  soon  find  profitable  oc- 

cupation in  designing  special  displays  to 
bring  out  the  features  of  your  program. 
Frequently  a  news  reel  contains  items 
which  are  worthy  of  featuring,  and  scenics 
often  merit  a  little  boosting.  A  group  of 
stills  showing  the  natural  beauties  re- 

vealed in  scenic  and  short  reels  may  prove 
the  deciding  factor  in  determining  some 
passerby  to  see  your  show. 

We  have  grouped  together  here  some 
reproductions  of  special  paper  gotten  up 
by  the  theatres  themselves  and  they  seem 
to  prove  that  good  effects  can  be  produced 
with  a  little  effort. 

NEWS Ararad  Ihe  world  in  pictures. 

?ALLAMEROH  PICTORIAL  RfCOW) 

Local  interest  is  always  a  good  lead  for  the  atten- 
tion of  the  public.  The  special  poster  for  Univer- 

safs  "Leather  Pushers"  series  was  given  added  at- traction by  featuring  a  photograph  of  Lew  Tendler 
and  an  excerpt  of  his  review  of  the  ring  battle  de- 

picted1 in  the  play,  which  he  wrote  for  the  sporting 
page  of  the  "Philadelphia  Enquirer." 

This  display  card  for  First  National's  "East  Is West,"  at  the  Garden  Theatre,  Davenport,  la.,  was in  a  prominent  place  in  the  window  of  a  book  store. 
It  featured  a  letter  written  by  the  leading  lady  of  the 
local  stock  company  in  praise  of  Constance  Tal- 

madge's  interpretation  of  Ming  Toy. 

The  card  arranged  to  display  items  in  the  Fox  News 
reel  by  the  City  Theatre,  New  York,  shows  the  way 
a  simple  process  may  suffice  for  the  attainment  of a  tasteful  and  effective  display  of  scene  stills  in  the 
display  frame.  The  board  has  only  the  most  simple 
decorations  and  plain  lettering  and  still  there  is 

good  appearance  and  interest  value  here. 



3L  OLD  HOMESTEAD 

Theodore  Pvoberta,  George  Fawcett, 
X.  Roy  Barnes,  Harrison  Ford 

and  Fritzi  Ridgway 

PER.I.EY  Shfcti! » Thompta*\-t  play  by 
,N        HRANK  WOODS 

7/e0LM0MESTEAD -with.- 
THEODORE  ROBERTS 

LARRY  SEMON 
COMEDY 

"GOLF" 

SHEA'S 
HIPPODROM

E 

Beg.  Sunday  OCT.  8th 

&  paramount  Qidure 

Above  is  a  reproduction  of  a  fair  average  of  the  handsome  program  folders  used  by  Shea's  Hippodrome, Buffalo.     The  work  is  in  full  process  color,  printed  on  vellum  stock,  of  a  delicate  creamy  white.  The 
-sketch  of  the  "Old  Homestead"  and  Uncle  Josh  carry  an  appeal  to  the  eye  and  naturally  lend  interest  to 

the  announcement  of  Paramount's  production  of  the  famous  rural  drama. 

JACKIE'S  MESSAGE 

UNION 

AM 

WCEtVF.0  n 
NOV.  25,  1922 

TO  ALL  MY  PALS  IN  KANSAS  CITY 
DORIC  THEATRE 
KANSAS  CITY,  MO. 

I  HOPE  YOU  ARE  ALL  HAVING  A  WONDER- 
FUL TIME  TODAY.    LET  THIS  PARTY,  THAT 

YOUR  HON.  MAYOR  CROMWELL  AND  THE 
KANSAS  CITY  JOURNAL  POST  HAVE  HELPED 
ME  PUT  OVER,  BE  THE  SYMBOL  OF  CHARITY 
THAT  WILL  LIVE  IN  YOUR  HEARTS  FOREVER. 
BE  SURE  TO  HAVE  YOUR  MAMA  AND  DADDY 

SEE  "OLIVER  TWIST"  WHEN  IT  IS  SHOWN 
THERE  TO  THE  PUBLIC. 

YOURS  FOR  ALL  THAT'S  GOOD, 
JACKIE  COOGAN 

NOTE — "Oliver  Twist"  will  open  its  engagement 
at  the  Liberty  Theatre,  Sunday,  Nov.  26th. 

Jackie  Coogan's  wire  to  the  people  of  Kansas  City in  connection  with  a  co-operative  drive  by  the 
Liberty  Theatre  for  a  local  charity  was  reproduced 
on  cards  as  shown  above  and  this  used  as  a  mailing 
piece  was  an  important  item  in  distributing  the  news 
of  an  event  which  made  a  big  patronage  for  the 
presentation    of    First    National's    "Oliver  Twist." 

MANSLAUGHTER  CHARGE? 

i  iammer  Slni">r^  b'nte 
_  Now  in 

;ir!  v  wMluMmi 

of  nan 

TiliS  ir>  ;  30 

w  k)  Lots  WUson 

AJESTIC  Theatre 
DAYS  Commsncins  Kotidav -.-NOV;  27 

For  purposes  of  attracting  attention  by  means  of 
the  throwaway  A-Mike  Vogel,  Paramount  exploiteer, 
hit  upon  the  idea  of  printing  a  "tear  piece"  in  the page  of  a  newspaper  carrying  headlines  in  which  the 
title  of  Paramount's  "Manslaughter"  appeared. These  reprinted  newspaper  sheets  were  successfully 

used  by  various  theatres  in  Pennsylvania. 

Selling  the  Show 

with  Heralds  and 

Mailing  Novelties 

A  card  or  novelty  sent  through  the  mails 
is  more  certain  to  command  the  attention  of 

the  recipient  than  if  it  comes  to  him  simply 

as  a  "throw-away."  But  the  mere  act  of 
looking  at  a  herald  is  not  necessarily  fol- 

lowed by  an  act  of  will  to  see  the  picture. 
In  a  word  there  must  be  something  to  hold 
attention  long  enough  to  permit  the  story 
that  a  certain  picture  is  playing  at  a  certain 
theatre  to  sing  in  and  make  its  impression 
on  the  mind  of  a  prospective  patron. 

The  thing  is  done  by  appeal  to  his  sense 
of  humor,  or  the  sterner  emotions,  pictorial 
or  dramatic  interest,  or  its  sheer  novelty. 
Thus  if  the  theatre  prints  advance  programs 
it  is  always  worth  that  theatre's  while  to 
give  them  value  through  novelty  of  make- 

up, decoration  or  catch-lines.  Similarly  mail- 
ing pieces,  heralds  and  throw-aways  if  they 

are  worth  getting  out  at  all  are  worth  mak- 
ing effective. 

On  this  page  we  reproduce  some  examples 
of  programs,  mailing  pieces,  and  heralds 
which  proved  their  value  when  put  to  the 
actual  test  by  exhibitors.  They  are  repro- 

duced not  to  urge  their  duplication  but  as 
specimens  which  may  serve  as  models  that 
may  be  improved  upon. 

NORMA  TALMADGE 

i.\ 
THE  ETERNAL  FLAME" 

AGLOW  WITH 

SCHADE  THEATRE 
3  DAYS  STARTING 

.  THANKSGIVING  DAY 

George  Schade  is  one  who  appreciates  the  value 
of  novelty  and  is  fortunate  enough  to  have  a  gift  for 
contriving  it.  The  card  shown  above  was  used  as  a 
mailing  card  to  announce  First  National's  "The Eternal  Flame."  The  folder  was  in  three  colors, carried  an  outline  of  the  play  and  the  novelty  sup- 

plied in  the  form  of  a  small  lead  candle-stick  with  a small  candle  inserted.  This  was  held  to  the  card 
with  ribbons. 

We  are  scraping  the  Wall 

Paper  off  the  walls  to  make 
room  for  the  crowds  which 
will  want  to  see 

THOMAS  H.  INCE  S 

Greatest  Production 

"Skin  Deep" 

with  MILTON  SILLS  and 
All  Star  Cast 

Isis  Theatre 

Week  of  Nov.  11th 
The  Isis  Theatre,  Grand  Rapids,  Mich.,  got  up  an 
effective  herald  for  First  National's  "Skin  Deep" by  printing  in  black  on  strips  of  wall  paper,  the 
line  "We  are  scraping  the  wall  paper  off  the  walls 
to  make  room  for  the  crowds"  has  its  humor  and also  its  suggestion  that  something  very  special  was 
on   view   at   the    theatre   on   the   dates  announced. 

Application  for  Membership 

"BROTHERS  UNDER  THE  SKIN" 
Headquarters  STRAND  THEATRE,  Newark,  N.  J. 

Starting  Friday,  December  1st 

I  hereby  make  application  for  membership 
"BROTHERS  UNDER  THE  SKIN" 

Name  in  full  

Present  address  —  Street  City  

Married,  Single,  Widowed  or  Divorced  
WIVES  ATTENTION 

If  you  are  opposed  to  it — on  what grounds  do  you  base  your  objections.  See 
"BROTHERS  UNDER  THE  SKIN" 
and  avoid  ail  matrimonial  mix-ups 

HUSBANDS  TAKE  NOTICE 
If  you  approve  of  it  —  assert  you! 
rights  —  demand  that  your  wife  set 
this  laughable  picture 

BY  LAWS 

BROTHERS  UNDER  THE  SKIN 
Husbands  should  be  boss  of  the  bankroll. 
Husbands  should  be  eliminated  from  household 
duties,  such  as  cooking,  washing  dishes,  etc. 
Husbands  should  be  consulted  in  all  purchasing transactions  whether  for  Cash  or  Credit 
Hostile  mothers-in-law  and  relatives  should  be barred  from  household 
All  Wives  musi  be  pa-rmers  in  all  sorrows  as well  as  joys  of  life. 
Delicatessen  store  patronage  forbidden.  Must have  home  cooking 
Past  faults  must  not  be  resurrected. 
Certain  evenings  should  be  allowed  husbands 
away  from  home,  to  attend  lodge,  or  club  melt- able hour  to  be  agreed  upon 
fo.  retu 

neihods 
litted 

Husbands  should  be  co 
skirts  and  bobbing  of  ha 

against  jealous 
on  length  of 

A  big  campaign  for  Goldwyn's  "Brother*  Under  the^  Skin"  was  staged  for  the  showing  at  the  Strand  in Newark,  N.  J.  It  was  a  continuation  of  the  story  which  made  such  an  impression  in  New  York  when  a 
league  of  husbands  was  formed  for  self  protection.  The  blank  illustrated  above  was  highly  effective  in 
carrying  the  campaign  to  all  corners  of  the  city.    Here  the  humorous  element  was  played  up  and  made  its 

effect  in   the  application  for  membership. 

I 
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AUentown  Showmen  Exploiteers 
Pennsylvania  Theatremen  Believe  That  Every 
Picture  Has  Its  Angle  And  They  Find  It 

Just  as  the  soldier  says  that  "every  bul- 
let has  its  billet,"  so  the  exhibitors  of 

AUentown,  Pa.,  believe  that  every  picture 
has  its  angle  to  permit  of  successful  and 
unique  stunts  which  bring  business.  The 
Pennsylvania  theatre  man,  if  Allentown 
can  be  taken  as  an  example,  will  make 
every  picture  one  that  will  produce  re- 

sults, as  is  shown  by  the  observations 
made  by  a  correspondent  of  Exhibitors 
Trade  Review  who  witnessed  the  follow- 

ing stunts  all  in  operation  at  the  same 
time. 
The  Colonial  Theatre,  running  Norma 

Talmadge  in  "The  Eternal  Flame"  rented 
a  window  across  the  street  from  the  play- 

house, installed  a  huge  candle  daily  and 
burned  it  for  ten  hours. 

"Rags  to  Riches,"  the  new  Wesley  Barry 
feature  screened  at  the  Lyric,  was  put 
over  with  a  Red  Cross  bundle  party.  The 
"rags"  end  of  the  picture  was  thus  brought 
before  the  public  and  all  who  brought  old 
clothes  for  shipment  to  the  Near  East  Re- 

lief Commission  were  admitted  free  to  the 

Lyric.  Big  bales  of  goods  were  secured  by 
this  means  and  the  picture  got  away  for 
a  good  start  on  its  run  of  one  week  at  the 
Lyric. 

At  the  Pergola,  where  Ethel  Clayton  in 
"Beyond"  was  run,  Fred  Bercaw  dolled  up 
as  a  ring  master  and  put  some  freaks  in 
the  lobby  and  foyer.  He  had  a  bearded 
lady,  snake  eater,  dog  faced  boy,  handcuff 
king,  dwarf,  human  pincushion  and  the 
usual  side  show  stunts  and  the  idea  was 
one  that  packed  the  house. 

The  Strand  in  running  "Sure  Fire  Flint," 
arranged  for  a  series  of  pictures  which 
showed  the  colleges,  theatres,  schools, 
firemen,  factories,  railroad  plants,  bakeries, 
famous  Allentown  Fair  and  other  "home 
town"  attractions  of  interest,  all  in  oper- 

ation and  full  of  motion.  The  stunt  caught 

the  fancy  of  the  newspapermen  and'  they 
featured  some  big  stories  on  it. 

Just  a  list  of  four  theatres  in  a  town  of 
75,000  to  show  that  every  picture  can 
have  some  stunt  coupled  with  it  wJiich 
will  win  patronage  without  much  cost  to 
the  exhibitor. 

ANNOUNCING 
a  CHANGE  OF  PRICES 

BUT  NO  CHANGE  OF  POLICY 
A  STATEMENT  BY  THE  CIRCLE  THEATRE  MANAGEMENT 
OF  IMMEDIATE  IMPORTANCE  TO  THE  PUBLIC 
It  had  to  comb 

Here  is  an  example  of  straight-forward  announce- 
ment of  the  increase  in  prices.  Conditions  de- 

manding a  higher  admission,  the  management  of  the 
Circle,  Indianapolis,  Ind.,  selected  First  National's "Oliver  Twist"  as  the  offering  to  initiate  the  new 
scale  of  admissions.  There  was  no  attempt  to  sug- 

gest that  increased  prices  were  to  be  in  effect  for  the 
attraction  advertised.  The  page  ad  in  the  "Indi- 

anapolis Times"  was  devoted  to  making  the  new arrangement  a  sales  argument  instead  of  an  apology. 

The  management  of  Detroit's  most  popular  dance  palace,  called  "the  million  dollar  ball-room"  was  invited  to  join  in  the  benefits  of  advertising  the  Cosmo- 
politan production  of  "When  Knighthood  Was  in  Flower,"  by  the  Adams  T  heatre.  Walter  P.  Lindlar,  Paramount  exploiteer,  devised  the  stunt  of  balloting among  the  patrons  for  the  girl  who  most  resembled  Marion  Davies,  the  winner  to  receive  a  gown  worn  by  the  star  in  the  picture.  The  costume  was  pur- 

chased from  Cosmopolitan  by  the  management  of  the  ball-room  and  a  heavy  advertising  campaign  was  launched  to  put  the  event  before  the  public.  The 
hall  was  packed  the  night  of  the  "Knighthood  Ball,"  and  the  photo  above  shows  how  much  advertising  the  theatre:  got  out  of  the  tie-up.  At  the  right  is 
a  street  stunt  done  by  a  local  distributor  of  the  Gray  car  for  the  showing  of  Paramount's  "Clarence"  at  the  Strand,  Binghamton,  N.  Y.    The  "Clarence'' gave   saxaphone   concerts   between   short   trips   from    one    corner   to  another. 

The  Capitol,  Yakima,  Wash.,  featured  the  title 
"Manslaughter"  in  its  drive  for  Paramount's  latest Cecil  B.  DeMille  production.  The  usual  decorated 
mask  used  over  the  entrance  doors  of  the  theatre 
were  devoted  to  scenes  from  the  picture,  but  the 
main  advertising  item  was  the  banner  across  the  front. 

"The  Sin  Flood"  Offers 

A  New  Topic  For  Essays 
A  new  slant  on  a  newspaper  contest  for 

Goldwyn's  picture,  "The  Sin  Flood,"  was 
used  by  the  manager  of  the  Capitol  thea- 

ter, Charleston,  W.  Va.  He  arranged  with 
the  Charleston  Gazette  to  run  the  con- 

test. The  first  prize  was  five  dollars  in 
gold,  the  second  a  two  month's  pass  to  the 
Capitol  theatre,  other  prizes  being  two 
tickets  each  to  "The  Sin  Flood." 
The  prizes  were  offered  for  the  best 

100-word  essays  on  the  most  perilous  situa- 
tion ever  faced  by  the  writers.  When 

the  first  answers  came  in  the  Gazette  was 
forced  to  raise  the  word  limit  to  250 
to  give  the  writers  opportunity  to 
make  their  essays  full  and  clear.  Many 
replies  were  received  each  day. 

Not  only  the  cost  of  the  material  but  wider  cir- 
culation for  the  heralds  for  Paramount's  "The  Val- 

ley of  Silent  Men"  resulted  from  the  idea  put  into effect  by  E.  C.  Marquand  of  the  Isis  Theatre  when he  induced  a  local  book  dealer  to  take  the  blank 
space  on  the  back  of  the  leaflets  as  an  advertise- 

ment for  James   Oliver  Curwood's  books. 
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Six  Months'  Box  Office 

Reports  of  Features 

ON  the  succeeding  pages  will  be  found  a  tabulation  by  pictures  and 

cities  of  all  the  reports  on  first-run  showings  printed  in  Exhibi- 

tors Trade  Review  from  June  to  December,  1922. 

We  print  each  week  authoritative  reports  gathered  by  our  own  cor- 

respondents in  a  score  of  the  important  first-run  centers  of  the  coun- 

try. Exhibitors,  by  turning  to  page  265,  can  see  at  a  glance  the  form  in 

which  these  reports  appear  each  week. 

The  name  of  the  city  and  the  name  of  the  theatre  are  specifically 

given  in  each  picture  report,  as  will  be  noted. 

Tabulation  of  reports  for  six  months  has  been  reduced  to  as  simple 

form  as  possible.  First,  appears  the  name  of  the  picture.  Then  follow 

the  names  of  the  cities  and  the  picture  ratings,  which  are  as  follows: 

The  name  of  the  distributor  is  placed  in  parenthesis  after  each  picture.  The 

following'  abbreviations  are  used: 

Reference  to  this  table  will  show  the  records  made  by  over  500  pictures.  The 

table  also  furnish  invaluable  information  to  the  exhibitor  on  pictures  he  may  still 
book. 

1 —  Excellent  Business 

2—  Good  Business 

3 —  Average  Business 

4 —  Poor  Business. 

Al  Lichtman  Corp  AL. 

Arrow  Film  Company  Arrow 

American  Releasing  Corp  AR. 

Associated  Exhibitors   AE. 

Associated  First  Na'l  Pictures  .  .FN. 

Famous  Players-Lasky  Corp.  . .  PAR. 

Equity  Pictures  Corporation  E. 

Film  Booking  Offices  FBO. 

Fox  ,  F. 

Goldwyn  .  G. 

Griffith,  D.W  DG. 

W.  W.  Hodkinson  Corporation  . . . .  H. 

Metro  Pictures  Corporation  M. 

Pathe  Exchange,  Inc.  .  ,  P. 

Selznick  and  Select   S. 

State  Rights  SR. 

United  Artists  UA. 

Universal  Film  Co  U. 

Vitagraph  V. 

Warner  Bros  ,  W. 
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Exhibitors  Praise  "Voice  of  the  Box 

Office"  As  Invaluable  Aid 

OUT  of  a  great  mass  of  exhibi- 
tor letters  testifying  to  the 

value  of  "The  Voice  of  the 

Box-Office,"  these  have  been  se- 

lected as  representative: — ■ 
Noble  Hearne,  Manager  of  the 

Superba,  Los  Angeles,  Cal.,  says: 

"After  all  its  the  'Voice  of  the  Box 
Office'  that  counts — We  have  found 

this  department  to  be  an  invalu- 
able aid  to  us  in  the  past  in  the 

choosing  of  our  pictures." 
Denniston  Berkery,  Resident 

Manager,  69th  St.  Theatre,  Upper 

Darby,  Pa.,  says:  "Your  new  de- 
parture of  printing  the  programs 

of  leading  houses  throughout  the 

country  is,  I  think,  an  excellent 
one  as  it  gives  one  a  chance  to  see 
how  the  other  fellow  presents  his 

attractions." 
Lewis  Isenberg,  Manager,  Col- 

umbia Theatre,  Buffalo,  N.  Y., 

says:  "I  have  found  it  a  very  valu- 
able asset  in  booking  pictures.  It 

furnishes  a  good  guide  to  selecting 

productions  suitable  for  our  pa- 
trons. The  daily  press  comment 

gives  one  a  real  insight  into  the 
entertaining  qualities  of  various 

features." 
Al.  Watson,  Manager,  Hippo- 

drome, Los  Angeles,  Cal.,  says: 

"We  wish  to  compliment  you  on 

your  department,  'The  Voice  of 
the  Box  Office,'  which  to  my  mind 
gives  authentic  information  of  the 

latest  releases." 

"Just  the  Thing" 
J.  W.  Trunk,  General  Manager, 

Dome  Theatre,  Youngstown,  0., 

says:  "Just  the  thing  to  rely  on 
when  I  really  want  to  feel  the 

pulse  of  a  picture  before  screening. 
I  am  glad  there  is  something  on 
the  market  for  the  busy  exhibitor 
to  glance  at  without  spending  the 
whole  evening  reading  page  after 

page." 
E.  J.  Lynch,  Manager,  Delmonte 

Theatre,  St.  Louis,  Mo.,  says:  "It 
is  the  only  one  of  its  kind  and  the 
only  kind  of  its  class  published. 

From  facts  which  I  have  been  re- 

viewing, I  arrive  at  the  most  im- 
portant of  all  conclusions,  that 

'The  Voice  of  the  Box  Office'  is 
authentic  and  impartial,  because 
the  reports  are  gathered  from  first 

hand  information." 
Harry  David,  Manager,  Mission 

Theatre,  Los  Angeles,  Cal.,  says: 

"The  help  that  this  Department 
can  be  to  the  Exhibitor  is  unlimi- 

ted. This  information,  in  my  opin- 
ion, is  one  of  the  real  authentic 

sources  by  which  an  exhibitor  can 

judge  his  future  attractions." James  Arthur  Bailey,  Manager, 

Keith's  Theatre,  Buffalo,  N.  Y., 

says:  "Nowadays  when  it  is  so 
hard  to  get  the  real  facts  on  the 
drawing  power  of  various  features, 
a  department  such  as  this  one  fills 
an  aching  void.  I  make  use  of 

these  reports  almost  every  day." 

"Authentic  and  Impartial" 
Harry  Partman,  Manager, 

Loew's  Bijou,  Birmingham,  Ala., 
says :  "Your  Voice  of  the  Box  Of- 

fice reports  have  proven  a  great  aid 
to  me  and  I  have  found  them  to  be 

authentic  and  impartial." 
J.  J.  McGarey,  Assistant  Mana- 

ger, Timony  Theatre,  Freeland, 

Pa.,  says:  "We  appreciate  this service  because  it  fills  a  need  that 

the  motion  picture  theatre  man 
feels.  To  those  who  must  depend 

upon  reports  on  the  reception  giv- 
en a  picture  by  audiences  in  other 

cities,  the  'Voice  of  the  Box  Office' offers  a  service  which  as  far  as  I 

am  concerned,  makes  the  Exhibi- 
tors Trade  Review  the  most  heJp^ 

ful  paper  which  I  get." 
Clyde  D.  Klinger,  Manager,  The 

Refowich  Theatre,  Freeland,  Pa., 

says:  "Let  me  congratulate  you 

upon  the  development  of  'The 
Voice  of  the  Box  Office,'  which  fea- 

ture of  your  magazine  seems  to  me 
to  be  the  best  that  any  trade  pub- 

lication offers  for  the  aid  of  the 

theatre  man." 
G.  E.  Williams,  Manager,  Linden 

Theatre,  Buffalo,  N.  Y.,  says:  "By 
following  these  items  the  exhibitor 
can  profit  in  selecting  his  program, 
and  also  learn  to  stay  off  the  poor 

ones." 

E.  C.  O'Keefe,  Manager,  Blue 
Mouse,  Seattle,  Wash.,  says:  "The 

present  arrangement  adopted  by 

you,  classifying  all  comments  and 
press  notices  under  the  title  of 
each  picture  played,  seems  a  big 

improvement  as  well." 
"Superior  To  All  Others" 

Ben.  Miazza,  Resident  Manager, 
Hillstreet  Theatre,  Los  Angeles, 

Cal.,  says:  "I  have  always  found the  Exhibitors  Trade  Review  box 
office  reports  to  be  superior  to  the 

other  trade  papers  in  the  field." 
Roy  G.  Miller  of  the  California 

Theatre,  Los  Angeles,  Cal.,  says: 

"Although  the  California  Theatre 
has  been  fortunate  in  the  fact  that 
it  has  been  used  almost  exclusively 

the  past  year  as  a  pre-release  house 
for  important  productions,  we 

watch  and  study  your  'Voice  of  the 
Box  Office'  very  carefully,  for  we 
find  that  we  are  able  to  get  infor- 

mation on  producers,  stars  and 
other  facts  that  are  valuable  to  us. 
It  also  enables  us  to  secure  the  kind 
of  reports  we  need  on  productions 
that  we  may  be  figuring  on  for  the 
Miller  Theatre  which  uses  both 

first  and  second  run  features." 
"Invaluable  Aid" 

Clem  Pope,  Resident  Manager, 
Symphony  Theatre,  Los  Angeles, 

Cal.,  says:  "Following  a  meeting of  the  Board  of  Directors  of  this 

organization,  at  which  time  the  dis- 
cussion of  the  relative  merits  of 

national  trade  paper  organs  were 
discussed,  a  brief  resume  of  their 
verbal  decisions  will  undoubtedly 
be  of  interest  to  you. 

"From  the  exhibitor's  stand- 
point, and  particularly  an  organ- 
ization that  numbers  over  seventy- 

five  theatres  under  their  control, 

it  has  been  found  that  your  'Voice 
of  the  Box  Office'  Reports  are  in- valuable to  us.  The  information 
contained  is  deemed  authentic  and 

impartial,  and  theatre-managers  of 
our  suburban  houses  consult  your 
reports  as  a  shopping  guide  for 
first-hand  information.  Reports 
which  are  gathered  by  your  repre- 

sentative in  this  city,  Miss  Renee 
Beeman,  are  given  voluntarily,  and 
are  always  authentic.  This  is  a 
service  which  we  gladly  co-operate 
in  doing,  as  we  believe  that  in  fos- 

tering the  purest  ideals  in  motion 
picture  exhibition,  a  greater  share 

of  the  reward  will  be  ours." 
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The  Voice  of  the  Box  Office 

How  the  Latest  Releases  Are  Being  Received  Throughout  the  Country 

"ANNA  ASCENDS" 
(Paramount) 

NORVA,  NORFOLK,  VA.— Admission  30- 
40  cents.    Three  days  to  fair  business. 

Short  Subjects. — "Be  Reasonable"  (Sun- 
shine comedy). 

Daily  Press  Comment. — A  succession  of 
thrills. — Norfolk  Landmark.  One  of  the 
best  melodramas  ever  shown  in  Norfolk. — 
Ledger  Dispatch. 

"ANOTHER  MAN'S  SHOES" 
( Universal) 

STANDARD,  CLEVELAND,  O.— Admis- 
sions 25  cents.  Average  business.  No  extra 

exploitation  other  than  an  attractive  lobby. 
Press  Comment. — Rawlinson  has  another 

amusing  vehicle. — News. 

"THE  BOND  BOY" 
(First  National) 

BROADWAY,  CHARLOTTE,  N.  C— Ad- 
mission 10-30  cents.    Three  days  to  good 

business. 

"BROADWAY  ROSE" 
(Metro) 

BIJOU,  RICHMOND,  VA. — Admission  30- 
40  cents.    An  entire  week  to  good  business. 

Daily  Press  Comment. — Just  another  vari- 
ation of  the  usual  Mae  Murray  theme. — 

News  Leader.'  Nothing  new  nor  astound- 
ing, yet  entertaining. — Times  Dispatch. 

"BROTHERS  UNDER  THE  SKIN" 
( Goldwyn ) 

COLONIAL,  RICHMOND,  VA.— Admis- 
sion 25-35  cents.  Three  days  to  fair  busi- 
ness only. 

Short  Subjects. — Buster  Keaton  in  "The 
Electric  House,"  also  musical  act. 

Daily  Press  Comment. — A  fine  story  well 
done. — Times  Dispatch.  The  Peter  B.  Kyne 
story  has  been  well  developed  on  the  screen. — News. 

MILLER'S  CALIFORNIA  THEATRE, 
LOS  ANGELES.— Admission  25-35-55,  35- 
55-75  cents.  Very  good  business.  Tie-up 
with  L.  A.  Express  for  campaign  on  "Men's 
Rights"  which  caused  a  great  deal  of  pub- 

licity. The  usual  weekly  boards  and  news- 
paper advertising  space. 

Short  Subjects. — "For  Eent — Haunted," 
Scenic  "The  Blanket  Stiff,"  California 
Topical  Review  and  Magazine,  Topics  of  the 
Day. 
Press  Comments. — It  is  replete  with 

Kyne 's  keen,  searching  humor  and  is  su- 
perbly acted  by  an  all  star  cast.  "For 

Rent — Haunted"  is  a  clever  comedy.- — Her- 
ald. The  feature  is  certainly  a  clever  study 

in  the  fine  art  of  how  to  be  happy  though 
married. — Examiner.  The  feature  ambles 
through  a  lot  of  humanness  and  comedy.  The 
complications  are  very  funny.— Times. 

"DO  AND  DARE" 
(Fox) 

VICTORIA  PHILADELPHIA  PA.— Ad- 
mission 35  cents.  This  one  caught  a  little 

better  than  the  average  amount  of  busi- 
ness. 

Exploitation. — Was  limited  to  small  news- 
paper space. 

Short  Subjects. — "Young  King  Cole" 
(Leather  Pushers  Comedy),  Pathe  News, 
"Step  Lively  Please"  (Comedy). 

Daily  Press  Comments. — The  picture  has 
many  exciting  as  well  as  absorbing  mo- 

ments.— Inquirer.  South  American  revolu- 
tion story  of  many  unusual  turns  and  amus- 
ing complications. — Ledger. 

What  They 

Give  the 

Public 

69TH  ST.  THEATRE 
Philadephia,  Pa. 

First  Half 
1.  Organ  Selection 
2.  Topical  Review 3.  Glimpses   of    Famous    Stage  Folk 
4.  Felix  the  Krazy  Kat  in  Felix  Wakes  Up. 
5.  Concerto  in  R.  Minor  (Rubinstein) 
6.  Feature — The  Man  Who  Saw  Tomorrow. 

Second  Half 
1.  Organ  Selection 
2.  Topical  Review 
3.  Selected  Comedy — Aladdin. 
4.  Soprano  Solo 5.  Feature— Ebb  Tide 

KINEMA  THEATRE 
Los  Angeles,  CaKf. 

1.  Overture — Selections    from  Maytime. 
2.  Dramatic  Soprano — Gianina  Mia  (Freml) 
3.  Organ  Number — Three    O'Clock   in  the Morning. 
4.  Kinema  Animated  Weekly. 
5.  Topics  of  the  Day. 
6.  Century   Comedies — Just  Dogs. 7.  Plantation  Dance  Gem  (Prizma  Novelty) 
8.  Feature — Shadows 

GRAUMAN'S  THEATER 
Los   Angeles,  Calif. 

1.  Overture. 
2.  Urban's  Movie  Chats. 3.  Pathe  Weekly. 
4.  Organ  Solo. 
5.  The  Syncopated  Fashion  Plates. 
6.  Atmospheric  Prologue. 
7.  Feature — The  Man  Who  Saw  Tomorrow 

MISSION  THEATRE 
Los  Angeles,  Calif. 

1.  Review. 
2.  The  Mirror. 
3.  Organ  Solo — Carolina  Home. 
4.  Feature — Man  vs.  Beast. 
5.  Song  Recital. 
6.  Dr.  Jack. 

CALIFORNIA  THEATRE 
Los  Angeles,  Calif. 

1.  Symphony  in  F  Minor  No.  4 (Tschaikowsky) 
2.  Over   the    Alpine    Mountains  (Wippler) 

Violine|  Duet 
3.  Reminiscences    of    Musical  Comedies. 
4.  Feature — Brothers  Under  the  Skin. 

Musical  Themes — Where  There's  a 
Will  There's  a  Way;  When  Love's the   Gondolier;    Birds   of   a  Feather. 

5.  Comedy — For  Rent — Haunted. 
6.  Scenic — The  Blanket  Stiff. 
7.  Topical  Review  and  Magazine. 
8.  Topics  of  the  Day. 

THE    LINCOLN  THEATRE 
Troy,  N.  Y. 

1.  Overture — Morning,    Noon,  Night Suppe 
2.  International  News. 
3.  Musical  Novelty. 
4.  Comedy — Entertaining  The  Boss. 
5.  Feature — A  Tailor  Made  Man. 
6.  Organ  Solo. 

"BURNING  SANDS" 
(Paramount) 

SHEA'S    HIPPODROME,    BUFFALO. — 
Admission  20-50  cents.  Opened  to  capacity 
but  fell  off  a  bit  rest  of  showing. 

Exploitation. — Newspaper  advertisings 
billboards,  window  cards,  lobby  and  elec- 

tric display  in  front. 
Short  Subjects. — "Puppy  Love,"  a  Sun- 

shine comedy  and  Hippodrome  Review. 
Daily  Press  Comment. — After  being  duly 

impressed  by  the  array  of  magnificos  of 
the  movies  you  are  treated  to  a  "sheik" 
picture  that  works  up  to  one  of  those  ex- 

citing finishes  that  they  do  so  well  in  the 
cinema. — Evening  News.  Paramount  has 
produced  better  pictures  than  "Burning 
Sands,"  and  it  has  made  worse  ones. — Courier. 

MARY  ANDERSON  THEATRE,  LOUIS- 
VILLE, KY. — Excellent  business. 

Press  Comment. — Splendid  entertainment, 
a  popular  cast,  and  the  always  interesting 
locale  of  the  desert. — Courier  Journal. 

"ENTER  MADAME" (Metro) 

ALDINE,  PHILADELPHIA,  PA.— Admis- 
sion 50  and  75  cents.  There  was  a  slight 

falling  off  during  the  week,  but  a  very 
good  Saturday  night. 

Exploitation. — Limited  to  regular  news- 
paper space,  and  about  200  window  cards. 

Short  Subjects. — "Mud  and  Sand"  (com- 
edy), Universal  News,  and  Fun  from  the Press. 

Daily  Press  Comments. — As  impressionis- 
tic, realistic  and  even  as  temperamental  and 

vivacious  as  the  famous  Gilda  Varesi,  for 
whom  the  stage  success,  "Enter  Madame," 
was  written,  is  Clara  Kimball  Young. — In- 

quirer. This  delightful  dramatic  study  of 
operatic  temperament,  written  by  Gilda  Var- 

esi and  Dorothy  Blrne,  and  acted  on  the 
stage  by  the  former,  has  received  excellent 
screen  treatment. — Ledger. 
LOEW  STATE  THEATER,  LOS  ANGEL- 

ES.— Admission  25,  30-50  cents.  Children 
15  cents  at  all  times.  Very  good  business. 
No  exploitation  was  used  and  the  usual 
weekly  advertising,  boards  and  newspaper 
space.    Ran  for  one  week. 

Short      Subjects. — Overture,  Novelties, 
"Minute  Views  of  Current  News,"  Spec- 
ial Dancers,  "Mud  and  Sand,"  Novelties. 

Press  Comments. — Metro  has  given  Loew 
State  one  of  the  smartest  cinema  bills  on 
the  street  this  week,  an  unusual  combina- 

tion of  the  more  thoughtful  comedy  drama 
and  the  broadest  of  the  burlesque  comedy. — 
Express.  Clara  Kimball  young  treats  her  au- 

dience to  a  fascinating  bit  of  comedy.  The 
film  is  a  substantial  evenings  entertainment 
well  worth  while.  "Mud  and  Sand"  is 
better  than  a  mustard  foot  bath  for  the 
run-down  feeling. — Herald.  You  should  like 
"Madame"  no  matter  what  your  tastes. 
There  is  a  touch  of  humor  here,  and  a  little 
pathos  there,  a  display  of  emotion,  and  at 
times  downright  comedy.  There  isn't  much 
to  be  said  of  "Mud  and  Sand"  after  men- 

tioning the  fact  that  it  is  a  faithful  bur- 
lesque of  the  original  and  that  some  of  the 

sub-titles  are  funny. — Times.  Madame 
proves  so  charming  that  you  hate  to  see 
her  exit,  there  is  a  delightful  quality  that 
has  so  unfortunately  been  missing  in  her 
last  few  pictures. — Examiner. 

"THE  FACE  IN  THE  FOG" (Paramount) 

LOEW'S  STATE.  BUFFALO. — Admission 
20-40  cents.    Business  was    capacity  all 
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week,  partly  because  of  the  Buffalo  Express 
Follies,  a  local  stage  stunt  put  over  by 
Manager  A.  Beckerich  in  co-operation  with 
the  Express. 

Exploitation. — Newspaper  advertising, 
window  cards,  billboards,  lobby  display,  big 
electric  flash. 

Short  Subjects. — Snub  Pollard  Comedy, 
Mutt  &  Jeff  cartoon  and  Pathe  News. 
Daily  Press  Comment. — Mr.  Barrymore 

gives  an  excellent  performance,  the  merit  of 
which  is  reflected  by  the  supporting  cast. — 
Courier.  It  is  a  Boston  Blackie  story  with 
many  thrilling  episodes. — Commercial. 
TWELFTH  STREET  THEATRE,  KAN- 

SAS CITY,  MO. — Admission  15-25  cents. 
An  average  attendance  for  the  week. 

Exploitation. — Usual  newspaper,  billboard 
and  lobby  display  space. 

Short  Subjects. — "The  Skipper's  Ser- 
mon" (Comedy);  Twelfth  Street  Magazine 

(Current  Events). 
Daily  Press  Comments. — Everyone  who 

read  the  story  of  Boston's  "Blackie  Daw- 
son" will  find  entertainment  in  this  picture. 

— Star-Times.  A  crook  story  with  a  moral. 
— Journal-Post. 

"THE  FORGOTTEN  LAW" 
(Metro) 

LOEWS  STATE,  BOSTON,  MASS.— Ad- mission 25  cents  bottom  afternoon  to  60 
■cents  top  evening.   Excellent  business. 

Exploitation. — Billboards,  window  cards, 
lobby,  advance  screen  flashes. 

Short  Subjects. — Pathe  News  Weekly. 
Pathe 's  Topics  of  the  Day,  Stan  Laurel 
comedy  "Mud  and  Sand." 

Daily  Press  Comment. — A  picture  that 
was  very  well  acted  and  full  of  emotional 
appeal.  We  feel  it  well  worth  seeing.  Fine 
settings. — Post. 
COLISEUM,  SEATTLE,  WASH. — Admis- 

sion 25-35-50  cents.  Played  to  average 
houses  for  four  day  run. 

Exploitation. — Regular  newspaper  space, 
billboards,  window  cards  and  lobby. 

Short  Subjects. — "Pitter  Patter"  (Cameo 
comedy),  "King  Winter,"  (novelty  scenic), 
Pathe  News,  Kinograms. 

Press  Comments. — The  drama  developed 
is  powerfully  gripping  and  full  of  suspense. 
— Times.  The  motion  picture  version  is 
even  more  dramatic  than  the  book. — Post- 
Intelligencer. 

"THE  GIRL  WHO  RAN  WILD" 
(Universal) 

BLUEBIRD,  RICHMOND,  VA  —  Three 
days  to  good  business. 

Short  Subjects. — "The  Haunted  House," 
Sunshine  comedy,  International  News. 

Daily  Press  Comment. — It  offers  much  to 
interest  the  lover  of  Western  stories. — News 
Leader.  A  most  attractive  picture. — Times 
Dispatch. 

"GRANDMA'S  BOY" 
(Pathe) 

OLYMPIC,  PORTSMOUTH  VA. — Three 
days  to  big  business. 

Daily  Press  Comment. — A  roar  from  start 
to  finish. — Virginian  Pilot. 

"HUMAN  HEARTS" 
(Universal) 

RIVOLL  ST.  LOUIS,  MO. — Admission 
30  cents  always.  Second  showing  in  St. 
Louis.  Business  very  good  with  matinee 
strongest. 

Exploitation. — Regular  newspaper  space 
and  window  cards. 
Short  Subjects. — International  News, 

"Women  First"  (Century  comedy). 
Daily  Press  Comments. — Big  pictures  are 

far  and  few  between  these  days;  verily, 
they  are  rarities.  And  when  a  picture  such 
as  "Human  Hearts"  sweeps  across  the  sil- 

ver sheet  no  tribute  is  too  great  to  pay  it. — 
Globe-Democrat. 
RIALTO,  OKLAHOMA  ClTY,  OKLA.— 

What  They 

Give  the 

Public 

GRANBY 
Norfolk,  Va. 

1.  Overture — The  Fortune  Teller. 
2.  Kinograms  News  (Educational). 
3.  Baritone  Solo — Prologue   from  Pagliacci 

(Leoncavallo) 
4.  Feature — To  Have  and  to  Hold  (Para- mount) . 

5.  Comedy — The  Speeder. 
6.  Xylophone  Solo. 
7.  Fun  from  the  Press. 
8.  Organ  Solo — Polonaise  (Chopin). 

NEW  GRAND  CENTRAL 
St.  Louis,  Mo. 

1.  Overture — Forge  in  the  Forest. 
2.  Topics  of  the  Day. 
3.  News  and  Views. 
4.  Special  Novelty — Mr.  Gallagher  and  Mr. 

Shean. 
5.  Feature — Tess  of  the  Storm  Country. 
6.  Comedy — Pitter  Patter. 

LOEWS  STATE 
Los  Angeles,  Calif. 

1.  Overture — The  Fortune  Teller  (Herbert) 
2.  Novelties 

a)  Calendar  Number. 
b)  Vocal  Solo — At  Dawning. 

3.  Minute  Views  of  Current  News. 
4.  Specialty — Eccentric  Dancers. 
5.  Mud  and  Sand  (Metro). 
6.  Novelties 

a)  The  Dance  Dainty. 

b)  Gypsyland. 7.  Feature — Enter  Madame  (Metro). 
8.  Exit  March — After  the  Party. 

GRAUMAN'S  RIALTO 
Los   Angeles,  Calif. 

1.  Overture — When    Knighthood    Was  in 
Flower. 

2.  Pathe  Review. 
3.  Organ  Number. 
4.  Feature — When     Knighthood      Was  in 

Flower. 

CAPITOL 
St.   Paul,  Minn. 

1.  Overture — Dance  of  the  Hours — Ballet 
Music  from  the  opera  La  Gioconda 
(Ponchiello) 

2.  Radianna. 
3.  Review — Current    Events,  International 

News,  and  Daily  News  Pictorial Weekly. 
4.  A  Wheatfield  Fantasy. 
5.  Snickers — From    Here    and  There. 
6.  Feature — Omar  the  Tentmaker. 
7.  Carton  Comedy — Railroading. 
8.  Organ  Recessional — Chicago. 
9.  Organ  Recital 
10.  Urban  Movie  Chats. 
11.  Starland  Revue. 

Admission  10-25  cents.  Satisfied  good  pa- tronage. 

Exploitation. — Usual  newspaper  space,  lob- 
by display. 

Short  Subjects. — Aesop's  Fables,  "Ous- 
ter's Last  Fight,"  Orchestra. 

OLD  MILL,  DALLAS,  TEXAS. — Admis- sion matinee  10,  20,  25  cents;  night  10,  25, 
40  cents. 

Exploitation. — Prices  of  subscription  to 
paper  and  tickets  to  theatre  were  offered 
for  best  accounts  of  acts  of  kindness  which 
actually  happened,  by  Times-Herald. 

Short  Subjects. — "Supply  and  Demand" 
(Pathe),  Fox  News. 
Daily  Press  Comment. — While  intensely 

dramatic  it  has  light  touches  interpolated  at 
just  the  right  moment  to  nip  the  tear  with 
a  smile. — News.  One  of  the  plays  which 
has  lived  long  in  the  hearts  of  the  theatre- 
loving  people  of  America. — Dispatch. 
Peters  brings  to  the  role  of  Tom  Logan  an 
understanding  and  dramatic  ability  of  such 
high  order  that  the  characterization  can 
well  be  termed  a  great  piece  of  acting. — 
Journal.  One  scene  alone  in  "Human 
Hearts"  would  warrant  seeing  the  bill.  The 
comedy  will  bring  in  a  laugh  from  any  per- 

son of  any  class  or  calling. — Herald. 

"THE  HEADLESS  HORSEMAN" 
(Hodkinson) 

MODERN  AND  BEACON  THEATRES, 
BOSTON,  MASS.— Admissions  20  cents  bot- 

tom morning  to  50  cents  top  evening.  Ex- 
cellent business. 

Exploitation. — Fine  publicity  with  a  tie- 
up,  billboards,  posters,  window  cards. 

Short  Subjects. — International  News,  Top- 
ics of  the  Day,  "Our  Gang"  (Educational). 

Daily  Press  Comment. — Rogers  gives  a 
sympathetic  performance. — Post.  It  is  an 
interesting  film  because  of  the  effort  to 
adapt  a  tale  of  whimsical  deliberation. — Transcript. 

"IF  I  WERE  QUEEN" (F.  B.  O.) 

ARCADIA,  PHILADELPHIA,  PA— Ad- mission 50  cents.    Had  a  very  good  week. 
Exploitation. — P,  B.  O.  put  out  more  than 

100  24-sheets,  and  Stanley  Company  con- 
centrated on  one  sheets,  window  cards,  and 

little  extra  newspaper  space. 
Short  Subjects. — Movie  Chats,  Pathe 

News,  and  "Chop  Suey,"  (Comedy). 
Daily  Press  Comments. — Wesley  Ruggles 
directed  the  picture  and  he  has  made  it  in- 

teresting and  entertaining  throughout. — Ledger. 

"THE  IMPOSSIBLE  MRS. 

BELLEW" 

(Paramount) 

STANLEY,  PHILADELPHIA,  PA. — Ad- 
mission 50  and  75  cents.  Better  than  aver- 

age business. Exploitation. — City  was  well  covered  with 
three  and  24  sheets,  and  double  amount  of 
newspaper  space  taken. 

Short  Subjects. — "Face  or  Feet  Most  Val- 
uable "  (novelty  reel),  "Rolling  Down  the 

Rio  witih  Secretary  Hughes"  (scenic)  Fox and  Pathe  news  reels,  and  Topic  of  the  Day. 
Daily  Press  Comments. — The  production 

has  a  decided  visual  appeal,  but  the  story 
by  David  Lisle  is  not  one  to  arouse  enthu- siasm.— Ledger. 

CENTURY  THEATRE,  BALTIMORE.— 
Admission,  afternoon,  25  cents;  night,  35- 
75  cents.  Excellent  audiences  both  after- 

noon and  evening  during  entire  week. 
Exploitation. — Big  newspaper  advertising, 

posters,  lobby  display,  etc. 
Short  Subjects.— Orchestra  selection ; 

Comedy,  "Choose  Your  Weapons;"  Organ 
Solo;  Century  Topical  Review  and  Maga- zine; Vocal  Duet;  Special  Scenical  Review, 
' '  Drifters ; ' '  Fashion  Show. 

Daily  Press  Comment. — Entertaining,  if 
illogical,  product  that  rather  leaves  you 
wishing  for  more  when  the  finale  is  reached. 
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—Evening     Sun.       Originally  rampaged 
through  the  picture. — News. 
LOEWS  STATE,  BOSTON,  MASS.— Ad- mission 25  cents  bottom  afternoon  to  60 

cents  top  evening.    Excellent  business. 
Exploitation. — Lobby,  billboards,  window 

cards  and  window  one  sheets  to  cover  the 
city  during  the  run. 

Short  Subjects. — Pathe  News  Weekly,  and 
Topics  of  the  Day.   ' '  Mud  and  Sand. ' ' 

Daily  Press  Comment. — The  story  is  verj 
well  told— Post. 
PALACE,  DALLAS,  TEXAS. — Admission 

matinee  25,  35  cents;  night  35,  55  cents. 
Opened  to  packed  house  and  drew  large  fol- 

lowing during  full  week. 
Exploitation. — Life  sized  cutout  of  Gloria 

Swanson  in  lobby.  Figures  above  marque. 
Newspaper  space. 

Short  Subjects. — "Henry's  Busted  Ro- 
mance"  (Fables),  "The  Old  Sea  Dog" 
(Pathe),  Pathe  News,  Pathe  Beview,  In- 

ternational News.  Bathing  Girl  Review  as 
atmospheric  prologue. 

Daily  Press  Comment. — It  is  a  flashy  play 
— it  would  be  hard  to  imagine  a  Gloria 
Swanson  picture  otherwise — but  there  is 
meat  underneath  the  froth.  The  Snub  Pol- 

lard comedy  is  worthy  of  a  place  on  so  ex- 
cellent a  program.  It  evoked  storms  of 

laughter. — News.  The  picture  is  one  of  Glor- 
ia Swanson 's  best  and  her  display  of  gowns 

is  a '  notable  one.  The  Snub  Pollard  com- 
ery  adds  to  the  variety  of  the  program. — 
Dispatch.  The  film  is  an  absorbing,  wholly 
enjoyable  and  most  satisfactory  screen  of- 

fering. There  is  a  jimdandy  comedy,  pro- 
bably suggested  by  Stevenson's  conception 

of  the  wooden  legged  pirate,  John  Silver. — 
Herald.  Those  expecting  to  see  a  dazzling 
array  of  daring  costumes  will  not  be  dis- 

appointed.— Journal. 
"I  AM  THE  LAW" 

(Enterprise) 
FOX-LIBERTY,  ST.  LOUIS,  MO.— Ad- 

mission 20-40  cents.  Business  very  good 
entire  week. 

Short  Subjects. — Fox  News  and  Views. 
Mutt  and  Jeff  in  "The  Chewing  Gum  In- 

dustry" reissue  of  Charles  Chaplin's  "A 
Night  Out." 

Exploitation. — Regular  newspapers  adver- 
tisements with  display  on  Sunday,  window 

cards  and  lobby  photo. 
Daily  Press  Comments. — The  story  is  so 

well  told  and  beautifully  set  that  the  result 
is  entirely  satisfactory. — Post-Dispatch. 

"JUNE  MADNESS" (Metro) 
QUEEN,  DALLAS,  TEXAS— Admission 

10,  20,  25  cents;  night  10,  25,  40  cents. 
Attendance  about  average  for  four  days.  . 

Exploitation. — Usual  newspaper  advertis- 
ing, frames  and  cutouts. 

Short  Subjects.— "I'll  Take  Vanilla" 
(Pathe  comedy),  International  News. 

Daily  Press  Comment. — It  is  a  picture  full 
of  laughs  and  smiles.  - — Journal. 

"THE  KENTUCKY  DERBY" ( Universal) 
LIBERTY  THEATRE,  KANSAS  CITY, 

MO. — Admission,  25-35  cents.  A  good  box 
office  attraction.  "Weekly  attendance  was 
good. Exploitation. — Large  sketch  of  race  scene 
played  up  in  newspaper  and  billboard  space. 
Also  lobby  display  space. 

Short  Subjects. — Johnny  Jones  Comedy, 
Pathe  and  Fox  News  (Current  Events). 

Daily  Press  Comments. — A  different  type 
of  picture  offering  action. — Star-Times.  A 
highly  entertaining  melodrama. — Journal- 

Post." 
SUPERBA  THEATER,  LOS  ANGELES. 

— Admission  25-35,  35-45  cents.  Very  fine 
business.  Usual  advertising  space  and  no 
exploitation  other  than  news  stories. 
Short  Subjects. — International  News, 

"The  Mirror"  News.  Brownie  in  "Book- 
ies." "Sir  Isaac  Snooton. " 

Press  Comments. — Bagpot  cor+ninlv  lias 
injected  a  "punch"  in  this  thrilling  pho- 

todrama. — Herald.  It  is  a  peach  of  a  melo- 
drama. I  defy  anyone  to  see  that  horse 

race,  without  a  tingling  in  his  blood  and  a 
lump  in  his  throat. — Times.  As  the  picture 
stands  it  is  well-acted,  well-directed  melo- 

drama which  small  boys  applaud. — Exam- iner. 

"LORN A  DOONE" 
(First  National) 

OLYMPIC,  BUFFALO. — Admission  15-25 
cents.  A  distinctly  high  class  production 
that  evoked  much  praise  from  both  press 
and  patrons.  Business  fair,  stiff  competi- tion held  it  down. 

Exploitation. — Newspaper  advertising, 
billboards,  lobby  display,  window  cards. 
Short  Subjects. — ' '  Rookies, ' '  starring 

Brownie,  the  dog,  "Fun  from  the  Press." 
Daily  Press  Comment. — A  picture  that  is 

possessed  of  an  absorbing  story  filled  with 
action  and  suspense. — Courier.  "Lorna 
Doone,"  is  likely  to  be  just  about  as  popu- 

lar in  film  as  it  was  in  paper. — Evening 
News. 

"LOVE  IN  THE  DARK" 
(Metro) 

PARK   AND    MALL,    CLEVELAND. — 
Admissions  35-50  cents.  Business  good  at 
both  theatres.  Plays  at  the  Park  a  week 
and  at  the  Mall  three  days  (that's  their 
policy).   No  extra  exploitation. 

Short  Subjects. — Stan  Laurel  in  "Mud 

and  Sand." Press  Comment. — This  burlesque  on  Val- 
entino's "Blood  and  Sand"  is  well  done  and 

contains  many  hearty  laughs. — News.  "Mud 
and  Sand"  is  an  amusing  burlesque  on 
"Blood  and  Sand." — Press.  Another  good 
vehicle  wherein  Viola  Dana's  sunny  disposi- 

tion predominates  every  scene. — News. 
"Love  in  the  Dark"  is  great  fodder  for 
the  six-year  old  mind.  Nothing  harmful  in 
it  and  it  should  act  as  a  delightful  opiate 
for  the  adult  mind. — Plain  Dealer.  A  medi- 

ocre picture  but  with  enough  incident  to  in- 
sure momentary  interest. 

"THE  MAN  FROM  HELL'S  RIVER" 
(S.  P..) 

STRAND,  ATLANTA,  GEORGIA.— Ad- 
mission 20  cents.  Business  was  exception- 

ally good. 
Exploitation. — Lobby  display. 
Press  Comments. — Interest  in  the  picture 

is  sustained  without  impossible  in-the-niek- 
of-time  rescues. — Atlanta  Georgian. 

"MANSLAUGHTER" (Paramount) 

GRAND  THEATRE,  HAZLETON,  JA  — 
"Went  strong  for  entire  week. 

Exploitation. — Mayor  Harvey  ordered 
special  anti-speeding  crusade  by  police,  pro- clamation to  that  effect. 

"THE  MAN  WHO  SAW 

TOMORROW" 
( Paramount) 

CAPITOL,  OKLAHOMA  CITY,  OKLA. — 
Admissions  10,  30,  40,  50  cents.  Good  busi- 

ness prevailed. 
Exploitation. — Billboards,  large  newspaper 

space,  window  cards,  lobby  display. 
Short  Subjects. — Kinograms 
GRAUMAN  THEATER,  LOS  ANGELES. 

Admission  20-35,  40-55  cents.    Very  good 
business. 

Short  Subjects. — Overture,  Urban  Movie 
Chats,  Pathe  Weekly,  Second  Week  of  Syn- 

copated Fashion  Piates,  Atmospheric  Pro- 
logue. 

Press  Comments. — Seldom  has  this  star 
appeared  in  a  role  that  so  ably  fits  his 
talents.- — Herald.  It  is  a  colorful  tale,  set 
in  a  semi-tropic  background  that  makes 
one  feel  like  being  on  a  summer  vacation. 
— Express.  On  account  of  being  somewhat 
unique  in  viewpoint,  the  story  is  more  at- 

tractive than  many  features  that  we  see.  in 
spite  of  the  fact  that  in  certain  points  it 
does  not  avoid  tediousness. — Times. 

"NICE  PEOPLE" (Adolph  vukor) 
GALAX  THEATRE,  BIRMINGHAM, 

ALABAMA. — Admission  10-20  cents.  Busi- ness fairly  good. 
Exploitation. — The  usual  newspaper  pub- 

licity and  display  advertising.  Reviews. 
Press  Comment. — After  one  sees  the  pic- 

ture, one  wonders  who  the  author  and  the 
producer  considered  nice. — Birmingham News. 

"NOTORIETY' (Weber  &  North) 

CLINTON  SQUARE,  ALBANY,  N.Y.— 
Admission  28  cents.  Started  off  with  a  bang 
on  Monday,  and  flopped  on  Tuesday.  Ma- 

tinees bad.    Night  business  only  fair. 
Exploitation. — Heaviest  of  the  fall  in  this 

city. 

Short  Subjects. — News  reel  and  "Fun 
from  the  Press." 

Daily  Press  Comments. — "Notoriety"  is- 
a  picture  evidently  aimed  at  the  approval 
of  all  kinds  of  motion  picture  fans. — Times- 
Union.  An  excellent  screen  play  done  in 
the  most  modern  manner. — Journal. 
ALAMO  THEATRE,  LOUISVILLE,  KY. 

— Fair  business.  This  theatre  has  the  only 
orchestra  playing  high  grade  music  in  town, 
and  accounts  for  a  large  portion  of  the 
houses  it  draws. 

Press  Comment. — Something  a  bit  differ- 
ent, but  could  be  more  driving  in  its  preach- 

ment did  it  not  bear  some  earmarks  of" 
cheap  melodrama.  It  is  highly  entertain- 

ing.— Courier  Journal. 

"NANOOK  OF  THE  NORTH" 
(Pathe) 

GARDEN,  MILWAUKEE.— Admission* 
fifty-five  cents.  Business  so  good  picture 
being  kept  for  second  week's  run. 

Exploitation. — A  tie-up  with  the  Garden 
management  and  The  Milwaukee  Journal. 
Another  tie-up  with  a  local  bank  by  which 
every  person  admitted  to  the  theatre  was 
given  a  certificate  on  the  bank  worth  $1 — 
which  started  a  bank  account  at  the  bank. 
Journal  gave  essay  stories  first  page  place 

every  day  during  the  first  week's  run  of picture,  and  is  expected  to  do  the  same 
during  the  following  week. 

Short  Subjects. — Fox  news  reels  and  Lit- 
erary Digest. 

Daily  Press  Comments. — Without  a  doubt 
the  most  unique  feature  picture  in  the  an- 

nals of  filmdom. — Journal.  One  of  the  most 
distinctive  features  of  the  year  is  now  be- 

ing offered  at  the  Garden  in  the  guise  of 
"Nanook  of  the  North,"  an  epic  of  Es- 

kimo life  made  by  R.  J.  Flaherty,  which 
has  all  the  absorbing  entertainment  of  a 
fiction  story,  the  thrills  of  a  melodrama  and 
comedy  which  our  best  comedians  could  not 
surpass.    Don't  miss  it. — Sentinel. 

"OMAR,  THE  TENTMAKER" (First  National) 

CIRCLE,  INDIANAPOLIS,  LND.— Admis- 
sion 50  cents.    Opened  to  immense  busine^?. 

Exploitation. — Unusually  heavy  billing. 
Short  Subjects. — "Railroading,"  a  com- 

edy by  Earl  Hurd,  Pathe  News,  Stage  Pre- 
sentation, "The  Music  Mirror,"  and  an elaborate  musical  program. 

Press  Comment. — The  artistry  of  Guy 

Bates  Post  in  his  familiar  role  of  "Omar," 
in  the  film  version  of  Richard  Walton  Tul- 
ly's  "Omar,  the  Tentmaker,"  saves  the 
photoplay  from  the  ranks  of  the  ordinary. — ■ 
The  News.  For  sheer  dramatic  accomplish- 

ment and  beauty  in  presentation  this  fea- 
ture has  had  few  equals  this  year. — The 

Star. 
"OLIVER  TWIST" 

(First  National) 
METROPOLITAN,  ATLANTA,  GEOR- GIA.— Admission  50  cents.  A  veritable 

host  of  enthusiastic  picture  fans  greeted 
little  Jackie  Coogan  at  the  Metropolitan, 
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The  box  office  figures  indicate  a  good  week. 
Exploitation. — The  picture,  endorsed  unan- 

imously by  the  Better  Film  Committee. 
Snort  Subjects. — "Fun  from  the  Press" 

and  Sinograms. 
Press  Comments. — Jackie  Coogan,  as 

"Oliver  Twist,"  played  his  child  role  as 
only  Jackie  Coogan  could,  and  endeared 
himself  afresh  to  his  juvenile  admirers  and 
also  the  older  folk. — Atlanta  Journal.  That 
little  Jackie  Coogan  has  come  into  the 
period  of  his  greatest  possibilities  as  a 
character  actor  was  the  consensus  of  opinion 
of  audiences  at  the  Metropolitan. — Atlanta 
Georgian. 

"ORPHANS  OF  THE  STORM" 
(.United  Artists) 

TRIANON  THEATRE,  BIRMINGHAM, 
ALA. — Second  time  in  Birmingham.  15-35 cents.    Business  fair. 

Exploitation. — The  usual  advance  pub- 
licity, display  advertising  and  reviews. 

"ON  THE  HIGH  SEAS" 
(Paramount) 

LOEWS  ORPHEUM,  BOSTON,  MASS.— 
Admission  25  cents  bottom  morning  to  60 
cents  top  evening.  Played  all  week  to  very 
good  business. 

Exploitation. — Advance  screen  flashes. 
Lobby,  posters  in  all  subway  and  elevated 
stations,  bill  boards,  window  cards. 

Short  Subjects. — Pathe  News  "Weekly,  Pa- the  Topics  of  the  Day,  Stan  Laurel  in  a 
new  comedy  "Mud  and  Sand." 

Daily  Press  Comment. — If  you  go  to  the 
Orpheum  this  week  you  will  find  thrills 
galore,  the  story  is  good  but  the  best  is  not 
brought  out.  The  comedy  is  very  funny, 
following  the  story  of  "Blood  and  Sand" 
in  extreme  burlesque. — Post. 
CAPITOL,  WILKES-BARRE,  PA. — Ex- 

cellent attendance  and  general  satisfaction. 
Many  "repeats"  through  people  taking 
friends  and  familes  to  see  the  show  again. 

Exploitation. — Chiefly  newspapers. 

"PRIDE  OF  P ALOMAR" 
(Paramount) 

MARK  STRAND,  ALBANY,  N.  Y. — Ad- 
mission 30-60  cents.  Only  fair  business.  No 

extra  exploitation.  Remainder  of  program, 
a  comedy  and  a  news  reel. 

Daily  Press  Comments. — ' '  The  Pride  of 
Palomar"  is  largely  the  pride  of  Frank 
Borzage,  who  directed  it. — Times  Union.  A 
beautiful  and  satisfying  photoplay. — Jour- 

nal. A  picture  burdened  with  anti-Japanese 
propaganda  which  may  seem  more  necessary 
in  California  than  in  Albany. — Knicker- 

bocker Press. 

"RAGS  TO  RICHES (Rapf) 

ALLEN,  CLEVELAND,  OHIO. — Admis- 
sions 35-60  cents.  Good  business  evenings, 

matinees  about  average.  Very  little  exploi- tation. 
Short  Subjects.— Buster  Keaton  in  "The 

Frozen  North." 
Press  Comments. — Again  Keaton  scores 

with  his  burlesque. — News.  It  is  not  the 
best  Keaton  comedv,  but  one  of  the  few 
which  made  this  reviewer  laugh. — Press. 

Press  Comment. — It  is  a  new  type  of 
Western  photoplay,  made  interesting  bv  its 
"atmosnhere"  and  locations. — News.  "The 
Pride  of  Palomar"  is  worth  recommending 
to  you. — Plain  Dealer.  "The  Pride  of  Pal- 

omar" is  good  melodrama.- — Press. 
NEW  THEATRE,  BALTIMORE. — Admis- 

sion, afternoon,  25  cents:  night,  25-50  cents. 
Good  business  during  week. 

Exploitation. — Big  Sundav  newspaper  ad- 
vertising; lobbv  display,  etc. 

Short  Subjects.  —  Overture:  comedv. 
"Rino-tail  Romance";  Pathe  News;  vocal selee+ion:  violin  solo. 
LYRIC,  ALLENTOWN.  PA.— Strong  busi- 

ness done  for  whole  week.  v 
Exploitation. — Playing  up  star  and  his 

past  successes. 

"DOUGLAS  FAIRBANKS  IN 

ROBIN  HOOD" (United  Artists) 

GRATJMAN'S  HOLLYWOOD  THEATER, 
LOS  ANGELES.— Admission,  50-75  cents 
and  $1.00;  75  cents,  $1.00  and  $1.50.  In  the 
7th  week  and  pulling  very  good  business. 
The  theater  was  sold  out  to  Broadway  Dept. 
store  one  evening  last  week  and  all  the 
2,000  employees  enjoyed  it  immensely.  The 
Bullock  Dept.  store  will  attend  in  body  this 
week.  A  tie-up  with  the  Red  Cross,  whereby 
a  truck,  a  band  and  huge  signs  were  do- 

nated for  the  drive.  Tickets  were  sold  for 
"Robin  Hood"  and  quarter  of  the  receipts went  to  the  Red  Cross  fund. 

"SINGED  WINGS" 
(Paramount) 

ROYAL  THEATRE,  KANSAS  CITY,  MO. 
—Admission,  15,  35  and  50  cents.  Bebe 
Daniels  is  popular  here.  Lively  business  all 
week. 

Exploitation. — A  candle  flame,  surrounded 
by  moths,  was  featured  in  Sunday  news- 

paper sketch.  Also  billboard  and  lobby 
'display  space. 

Short  Subjects.— "I'll  Take  Vanilla" 
(comedy) ;  Royal  Screen  Magazine  (Cur- rent Events). 
Daily  Press  Comments. — The  production 

would  have  been  much  more  convincing  in 
five  instead  of  six  reels. — Star-Times.  A 
picture  with  an  exceptionally  good  cast  and 
merit. — Journal-Post. 

"THE  SIN  FLOOD" (Goldwyn) 

MAJESTIC,  DALLAS,  TEXAS.— Admis- 
sion matinee  25-35  cents;  night  25-55  cents. 

Business  was  satisfactory. 
Exploitation. — Only  usual  newspaper  space 

and  frames. 
Short  Subjects. — Six  acts  of  vaudeville. 
Daily  Press  Comment. — A  production 

whose  theme  offers  enormous  possibilities, 
some  of  which  have  been  realized  in  the 
film. — Journal.  One  of  the  most  arresting 
and  telling  stories  presented  on  any  local 
screen  in  many  a  day. — Herald.  One  of 
those  convincingly  human  pictures  that  one 
sees  so  rarely. — Dispatch.  A  markedly  en- 

tertaining combination  of  comedy  and  melo- 
drama with  a  cast  of  familiar  favorites. — 

News. 
RIVOLI  THEATRE,  BALTIMORE.— Ca- 

pacity audiences  attended  performances, 
many  persons  being  attracted  by  the  per- 

sonal appearance  of  Victor  Herbert  as  guest 
conductor. 

Exploitation. — Unusually  large  newspaper 
displays  featuring  Mr.  Herbert,  attractive 
window  carls,  lobby  displays. 

Short  Subjects. — Organ  selection;  concert; 
Rivoli  News;  Review;  comedy,  "Fair 

Enough. ' ' 
Daily  Press  Comment.— It 's  an  intense 

study  of  character  and  its  various  reactions 
that  achieve  about  as  much  dramatic  sus- 

pense as  anything  we  have  ever  seen. — 
Evening  Sun.  A  first-rate  photoplay.  It  is 
comedy  with  some  common  sense  in  it. — News. 

"SHADOWS" (Preferred) 

BUTTERFLY,  MILWAUKEE.  —  Admis- 
sion, 50  cents.    Business  fair. 

Short  Subjects. — Song  pianologue  by 
Embs  and  Alton;  Century  comedy;  Interna- 

tional News. 
Daily  Press  Comments.— Every  so  often 

there  flashes  across  the  screen  a  character- 
ization so  brilliantly  real  that  it  seems  as 

though  it  must  be  the  person  represented 
himself  and  not  the  interpretation  of  an 
actor.  Such  a  performance  of  rare  excel- 

lence is  given  by  Lon  Chaney  in  "Sha- dows. ' ' — Sentinel; 
MELBA,  DALLAS,  TEXAS.— Admission, 

matinee  25-35  cents;  night  35-55  cents. 
Business  about  average. 

Exploitation. — One  of  the  most  elaborate 

lobby  decorations  ever  seen  here;  newspaper 

publicity. 
Short  Subjects. — Buster  Keaton  in  "The 

Electric  House"  (First  National);  News 
Reel  and  quartet. 

Daily  Press  Comment. — The  story  fur- 
nishes an  excellent  example  of  how  a  clever 

story  teller  can  build  new  situations  around 
an  old  plot.  .  .  .  Many  laughs  are  provoked 
by  the  experiences  of  Buster. — Herald.  Char- acter acting  that  is  superb  and  photography 
that  meets  every  test  of  merit  are  the  out- 

standing characteristics.  Buster  Keaton  is 
laughable  as  ever  and  his  story  is  novel. — 
News.  It  is  a  remarkable  picture,  unusua! 

in  many  respects.  "The  Electrical  House" is  the  best  thing  Keaton  has  done  since 
"The  Pale  Face. "—Journal.  "Shadows" 
can't  be  described.  It's  too  good  a  picture 
to  mess  up  by  finding  faults.  Buster  is 
funnier  than  ever. — Dispatch. 
KINEMA  THEATRE,  LOS  ANGELES. — 

Admission,  25-35-55  cents;  25-35-55-80  cents. 
Picture  drew  very  well.  Nothing  extra  in 
the  way  of  exploitation.  20-24  sheets  were 
sniped  around  town — 50-3  and  50-6  sheets. 
Line-up  Tuesday  and  Wednesday  nights. 

Short  Subjects. — Kinema  Animated  Wc  k- 
ly;  Topics  of  the  Day;  Century  comedy, 
"Just  Dogs";  Co-operative  Film,  "Planta- 

tion Dance  Gems." Press  Comment. — The  roles  are  well  por- 
trayed by  an  unusual  cast.  For  clean-cut 

development  of  plot,  it  would  be  difficult  to 
better  this  picture. — Herald.  "It  has  strik- 

ingly dramatic  story  value  and  a  wealth  of 
fine  acting  is  poured  out  in  the  course  of 
the  story's  flow — Times.  Its  plot  is  novel, 
and  hinges  on  a  most  unusual  angle,  and  its 
whole  theme  is  intriguing. — Examiner.  The 
story  may  well  be  classed  as  type  melo- 

drama. The  tempo  is  skillfully  retarded  at 
times,  but  has  some  highly  exciting  mo- 

ments to  the  finale. — Express. 

"SHERLOCK  HOLMES" 
(Goldwyn) 

WELLS,  NORFOLK,  VA.— Admission,  40- 
50  cents.    An  entire  week  to  big  business. 

Short  Subjects. — Fox  News;  Shadowland 
Screen  Review. 

Daily  Press  Comment. — One  of  the  real 
hits  of  the  season. — Ledger  Dispatch.  A 
real  thriller. — Norfolk  Landmark. 

IMPERIAL,  CHARLOTTE,  N.  C— Admis- 
sion, 10-30  cents.  Three  days  to  big  busi- ness. 

MERRILL,  MILWAUKEE.— Admission, 
50  cents.  Excellent  business  at  all  per- 

formances. • Exploitation. — Lobby  display,  extensive 
newspaper,  billboard,  street  car  advertising, 
window  cards,  etc. 

Short  Subjects. — International  News,  car- toon comedy. 

Daily  Press  Comment. — The  whimsical 
Barrymore  brings  Holmes  to  the  screen  with 
such  keen  good  humor  that  audiences  laugh 
aloud,  partially  from  excitement  and  par- 

tially from  Barrymore 's  I-told-you-so  man- 
ner each  time  he  outplays  his  adversary. — J  ournal. 

MARK-STRAND,  BUFFALO. — Admission 
15-25  cents.    Business  was  S.  R.  O. 

Exploitation. — Man  dressed  as  "Sher- 
lock" with  pipe  and  all  paraded  the  down- 

town streets.  Big  ads  and  special  stories  in 
newspapers.   Lobby  display.   Window  cards. 

Short  Subjects. — Kinograms. 
Daily  Press  Comment. — If  the  Strand 

continues  to  present  Goldwyn  productions 
that  equal  "Sherlock  Holmes,"  the  house 
deserves  to  be  paeked  from  the  moment  it 
opens  until  the  union  operator  calls  a  halt 
at  night. — Courier.  On  the  screen  "Sher- 

lock Holmes"  is  just  as  mystifying  and  ab- 
sorbing as  it  was  in  story  form — Enquirer. 

"Sherlock  Holmes"  is  screen  entertainment 
at  its  best. — Evening  Times.  The  great  de- tective lives;  the  actor  humanizes  the 

sleuth  at  every  turn. — Express. 
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"A  TAILOR-MADE  MAIS" 
(United  Artists) 

EIALTO,  ATLANTA,  GA. — Admission 
25-30  cents.    Capacity  houses  each  night. 

Exploitation. — Men's  Fashion  Show  was 
staged  by  Manager  Bedell,  using  eight  Tech 
Glee  Club  models.  Tailor  made  suits  ob- 

tained through  tie-up. 
Short  Subjects. — International  News. 

"TO  HAVE  AND  TO  HOLD" 
(Paramount) 

GRANBY,  NORFOLK,  VA.— Admission, 
35-50  cents.  An  entire  week  to  big  busi- 

ness after  intensive  advance  exploitation 
campaign,  and  big  special  supporting  pro- 
gram. 

Short  Subjects. — Lloyd  Hamilton  in  "The 
Speeder";  Kinograms,  Fun  from  the  Press, 
and  special  concert  by  orchestra. 

Daily  Press  Comment. — An  exceptional 
photodrama — Norfolk  Landmark.  An  im- 

provement, even,  on  the  wonderful  book. — 
Ledger  Dispatch. 
COLUMBIA,  PORTLAND,  ORE. — Admis- 

sion, 35-50  cents;  Loges  75  cents.  Doing 
such  good  business  that  it  is  being  held 
over. 

Exploitation. — Full  page  ads  in  news- 
paper. Exploited  in  the  Greater  Movie 

Season  campaign. 
Short  Subjects. — Kinograms  No.  2200 

(Educational);  Felix  Wakes  Up  (Greater 
Features);  Review  No.  194  (Pathe). 

Press  Comment.— This  picture  passes  in 
dramatic  interest  even  the  original  story 
itself — Journal.  The  picture  version  has 
been  considerably  "adapted"  from  the 
novel,  keeps  its  thrills. — Telegram.  Strenu- 

ous duels  between  Bert  Lytell,  Theodore 
Kosloff,  Walter  Long  and  Fred  Huntley,  are 
"thrill"  features  of  the  offering. — Oregon- ian. 

''TRIFLING  WOMEN" 
(Paramount) 

HOWARD,  ATLANTA,  GA.— Admission 
50  cents.  Surrounded  by  very  fitting  spe- 

cial numbers,  and  drew  very  satisfactory business. 

Exploitation. — Much  interest  centered  in 
a  contest  sponsored  by  The  Atlanta  Journal 
comparing  Rodolph  Valentino  and  Ramon 
Navarro. 

Short  Subjects.— Pathe  News  and  Pithy 
Paragraphs.    Overture;  Prologue. 

Press  Comment.— In  this  production  is 
contained  more  romance,  more  color  and 
thrilling  situations,  more  genuine  heart 
throbs  than  it  seems  possible  to  include  in 
a  single  story. — Atlanta  Georgian.  "Trifling 
Women"  compares  favorably  in  beauty  and 
strength  of  presentation  with  "The  Four 
Horsemen"  and  "The  Prisoner  of  Zenda," 
other  Ingram  productions. — Atlanta  Journal. 
RIVOLI,  PORTLAND,  ORE.— Admission 

35-50  cents.  Did  good  business  in  spite  of 
big  attractions  at  other  houses. 

Exploitation.— Beautiful  lobby  set — imi- 
tation of  stone  walls.  Advance  advertising 

on  screen.  Window  cards,  much  extra  news- 
paper space. 

Short  Subjects.— News  (Select);  Pitter 
Patter  (Educational). 

Press  Comment. — Fascinating. — Journal. 
ALHAMBRA,  MILWAUKEE.  —  Admis- 

sion, 55  cents.  Good  business  during  entire week. 

Exploitation. — Usual  amount  of  previous 
newspaper  advertising.  Billboard,  street 
car,  window  card,  etc.,  advertising  during 
run  of  picture. 

Short  Subjects. — Music  Mirror,  educa- 
tional specialty.  Century  comedy;  Pathe 

News. 

Daily  Press  Comment. — The  picture,  which 
is  in  eight  reels  and  gorgeously  set  and 

photographed,  proves  that  Ingram  knows 
how  to  handle  deep  tragedy. — Sentinel. 

"TESS  OF  THE  STORM 

COUNTRY" (United  Artists) 
GRAND  CENTRAL,  WEST  END  LYRIC, 

AND  CAPITOL,  ST.  LOUIS,  MO.— Admis- 
sion, 30-40-50  cents.  Business  exceptionally 

good  all  week. 
Exploitation. — Balloons  given  away;  bill- 

boards, window  cards,  street  car  signs,  ad- 
vance flashes  on  screen,  usual  newspaper 

space  with  display  ad.,  on  Saturday  and Sunday. 

Short  Subjects. — Topics  of  the  Day; 

Pathe  Weekly;  organ  solo;  "Pitter  Patter" 
(Educational  comedy) ;  musical  novelty. 

Daily  Press  Comment. — It  is  a  tribute  to 
the  genius  of  Mary  Pickford  and  we  hope 
she'll  still  be  making  this  sort  of  pictures 

fifty  years  from  now. — Globe-Democrat. 
MELBA,  DALLAS,  TEXAS.— Admission 

matinee  25-35  cents;  night  35-55  cents. 

House  record  for  length  of  run  and  attend- 
ance for  week  and  four  days  broken. 

Exploitation. — Newspaper  spaee,  posters 
and  special  lobby  decorations. 

Short  Subjects. — Topics  of  the  Day;  Selz- 
nick  News. 

Daily  Press  Comment. — Little  Mary  Pick- 
ford,  in  her  re-creation  of  the  role  which 
added  lustre  to  her  fame  nearly  ten  years 

ago,  once  more  redeems  and  makes  real  en- 
tertainment of  "Tess  of  the  Storm  Coun- 

try."— News.  The  sheer  entertainment  and 
humor  makes  it  an  unrivaled  screen  offer- 

ing.— Dispatch. 
MILLER'S  THEATRE,  LOS  ANGELES. 

— Admission,  25-35-55  cents;  35-55-75  cents. 
In  the  third  week  and  building  at  every 
day.  The  box  office  receipts  built  the  first 
part  of  the  week  at  an  average  of  $150  a day. 

Short  Subjects. — Overture ;  International 
News. 
NEWMAN  THEATRE,  KANSAS  CITY, 

MO. — Admission,  15-25-35-50  and  75  cents. 

Drew  good  crowds  for  a  week's  run. 
Exploitation. — Unusually  large  Sunday 

newspaper  space,  featuring  Mary  Pickford. 
Also  billboard  and  lobby  display  space. 
Short  Subjects. — Newman  News  and 

Views  (Current  Events). 
Daily  Press  Comment. — The  picture  is  all 

that  is  promised. — Star-Times.  A  favorite 
star  in  a  favorite  play. — Journal  Post. 
BLUE  MOUSE,  SEATTLE,  WASH.— Ad- 

mission 50  cents  all  day.  Broke  every  house 
record  during  first  week.  Playing  in  sec- 

ond, to  capacity. 
Press  Comment. — It  has  everything  that 

a  picture  should  have  to  make  it  a  splendid 
entertainment. — Times.  The  picture  is  one 
of  the  season's  best  and  is  winning  en- 

thusiastic praise  from  all  who  see  it. — Post- 
Intelligencer. 

"UNDER  TWO  FLAGS" 
( Universal) 

LELAND,  ALBANY,  N.  Y. — Admission, 
28  cents.  Good  business.  Considerable  extra 
newspaper  space.  Remainder  of  program,  a 
comedy  and  news  reel. 

Daily  Press  Comment. — Once  more  Pris- 
cilla  Dean  scores  heavily  in  "Under  Two 
Flags!" — Journal.  Hundreds  who  read 
Ouida's  book  saw  an  excellent  screen  pre- 

sentation at  the  Leland. — Times-Union.  A 

good  picture  well  done. — Knickerbocker- Press. 
OHIO  THEATRE,  INDIANAPOLIS,  IND. 

— Admission,  25-40  cents.  Opening  to  good 
business. 

Exploitation. — Unusually  good  billing,  lob- 
by displays  and  newspaper  advertising. 

Short  Subjects. — "Just  Dog";  Interna- 
tional News;  special  music. 

Press  Comment. — Cigarette  is  the  kind  of 
character  that  Miss  Dean  can  best  portray. 

James  Kirkwood  gives  to  the  screen  an- 
other of  his  he-man  characterizations. — The 

News.  It  has  been  well-photographed  and 
it  is  an  interesting  spectacle. — The  Star. 

"THE  VALLEY  OF  SILENT  MEN" (Paramount) 

EIALTO,  OKLAHOMA  CITY,  OKLA.— 
Admission,  10-25  cents.    Good  business. 

Exploitation. — Usual  newspaper  space ; 
lobby  display. 

Short  Subjects. — Pathe  News;  Sunshine comedy. 

"WHAT'S  WRONG  WITH  THE 

WOMEN" 

(Equity) 

APOLLO,  INDIANAPOLIS,  DID. — Ad- 
mission, 25-40  cents.    Fair  business. 

Exploitation. — Large  displays  in  news- 

papers. 

Short  Subjects. — "Fire  Fighters";  an 
"Our  Gang"  comedy,  and  "Fun  from  the 
Press."    Music  is  featured. 

Press  Comment. — The  cast  is  one  of  stel- 
lar quality. — The  News.  The  company  pre- 

senting this  picture  is  one  of  capacity  and 
draws  from  the  story  enough  vitality  to  pre- 

sent a  visualization  of  more  than  passing 
interest. — The  Star. 

BLUE  MOUSE,  PORTLAND,  ORE.— Ad- 
mission, 35-50  cents.  Did  good  business  for entire  showing. 

Exploitation. — Nothing  out  of  the  ordi- 

nary. 

Short  Subjects. — Fox  News;  Twin  Hus- 
bands (F.  B.  O.);  and  concert  number  by 

orchestra. 

Press  Comments. — Good  drama. — Journal. 
A  dramatic,  human  story. — Oregonian. 

"WHEN  KNIGHTHOOD  WAS 

IN  FLOWER" 
(Paramount) 

MISSOURI,  ST.  LOUIS,  MO.— Admission, 
30-50  cents.  Capacity  every  night,  matinees 

bigger  than  usual. 
Exploitation. — Billboards,  window  cards, 

street  car  ads,  extra  newspaper  spaee,  large 

ad  appearing  week  in  advance,  advance 
flashes  on  screen. 

Daily  Press  Comment. — It  has  lifted  the 
screen  out  of  the  class  of  mere  entertain- 

ment into  the  realm  of  real  drama. — Globe- 
Democrat. 
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STRAND,  SEATTLE,  WASH. — Admis- 
sion, 55-75-  cents  and  $1.10.  Holding  up 

remarkably  for  third  big  week.  Public  and 
•press  unanimous  in  praise  and  enthusiasm. 
Advertising  in  newspapers  sustained 
throughout  engagement.  First  picture  to  be 
held  three  weeks  this  season. 

STANTON",  PHILADELPHIA,  PA. — Ad- 
mission, 50-75  cents.  Played  to  longest 

standing  lines  seen  at  the  theatre  this  sea- 
son. Held  over  for  an  indefinite  engage- 

ment. 

Exploitation.— Half  page  ads  in  all  Sun- 
day papers,  double  space  during  the  week, 

several  hundred  and  three  and  one  sheets. 
Short  Subjects. — Fox  News. 
Daily  Press  Comment. — It  is  elaborate 

without  being  cloying,  it  is  effective  with- 
out being  overdone  and,  above  all,  it  fea- 

tures a  star  who  has  at  last  proved  herself 
worthy  of  the  name — Inquirer.  Human,  at- 

tractive, entertaining  and  historically  edu- 
cational.— Ledger. 

STILLMAN,  CLEVELAND,  OHIO. — Ad- 
mission 35-60  cents.  Exceptional  business 

on  second  week  which  warrants  holding  the 
picture  for  still  another — its  third  week. 
PEOPLES,  PORTLAND,  ORE.— Admis- 

sion, All  shows  on  Saturdays,  Sundays,  and 
Thanksgiving  after  5  P.  M.,  55-75  cents, 
$1.10  and  $1.50.  Has  played  to  some 
crowded  houses,  but  prices  are  higher  than 
usual  here.  However,  there  is  a  steady  in- 

crease in  attendance,  and  it  is  being  held 
over  another  week. 

Exploitation. — Advertised  as  the  greatest 
picture  ever  produced. 

Short  Subjects. — Organ  solo,  and  popular 
number  by  the  augmented  orchestra. 

Press  Comments. — Spectacular  and  beauti- 
ful.— Journal.  As  near  perfection  as  human 

ingenuity  can  make  it. — Telegram. 

"WHITE  SHOULDERS" 
(First  National) 

MELBA,  DALLAS,  TEXAS.— Admission 
matinee,  25-35  cents;  night,  35-55  cents. 
Fair  business  for  three  day  run. 

Exploitation. — Newspaper  space,  frames and  cutouts. 

Short  Subjects.— "  Hello  Judge"  (Century 
comedy);  news  reel;  quartet. 

Daily  Press  Comment.— A  real  picture,  ab- 
sorbing in  its  plot  development,  elaborate  in 

its  scenery  and  convincing  in  its  acting.  News. 

RIALTO,  ALLENTOWN,  PA. — Good 
sized  audiences  at  most  shows. 

Exploitation.— Lobby  displays  and  mats 
were  feature  of  advertising. 

"THE  YOUNG  RAJAH" 
(Paramount) 

LIBERTY,  SEATTLE,  WASH.— Admis- 
sion, 25-35  cents.  Drew  excellently,  patron- 

age still  heavy  towards  close  of  ten  day run. 

Exploitation.  —  Newspaper  advertising 
stressing  star's  last  appearance  for  some 
time  to  come,  billboards,  lobby  and  window cards. 

Press  Comment.— The  picture  fans  say 
there  has  never  been  a  photoplay  quite  like 
"The  Young  Rajah,"  in  plot,  theme  or situation. — Times. 

Exploitation. — Advance  publicity,  display 

advertising,  special  lobby  decorations  sug- 
gestive of  the  far  east  reviews. 

Short  Subjects.- — International  News. 
Press  Comment. — Provides  an  excellent 

vehicle  for  Valentino's  picturesques  person- 
ality.— Birmingham  News. 

LIBERTY,  PORTLAND,  ORE.— Admis- 
sion 25-35  cents  except  on  Saturday,  Sunday 

STRAND  THEATRE,  BIRMINGHAM, 
ALA. — Admission,  10-35  cents.  Business 
very  good. 

RIALTO 
1.  Overture — Zampa  (Herold) 
2.  Riesenfeld's   Classical  Jazz 
3.  Rialto  Magazine 
4.  Duet — I   Hear  a  Thrush  at  Eve  (Cadman) 
5.  Jack  Holt  in  Making  a  Man 
6.  Tunisian  Dance 
7.  Charlie  Murray  in  Faint  Hearts 

Press  Comment 

Herald. — "Making  a  Man"  is  a  welcome 
novelty.  World. — Put  the  Rialto  on  your 
list  this  week.  American. — Jack  Holt  in 
the  title  role  does  some  exceptionally 
good  work.  Journal. — This  picture  detail- 

ing a  simple  story  without  pretentious- 
ness, is  entertaining  and  well  acted.  There 

are  some  folks  who  will  like  "Making  a 
Man,"  but  we  won't  commit  ourselves  as 
far  as  that. 

STRAND 
1.  Overture — La  Forza  del  Destino  (Verdi) 
2.  Bird   Life  (Fox) 
3.  The  Mark   Strand   Presents   the  Fokine  Ballet 
4.  Mark  Strand  Topical  Review 
5.  Prologue  to   Heroes  of  the  Street 
6.  Wesley  Barry  in  Heroes  of  the  Street 
7.  Jimmie   Adams    in    his   latest   comedy — Crash 
8.  Organ  Solo 

Press  Comment 

Tribune.— Wesley  Barry  in  "Heroes 
of  the  Street"  is  a  picture  made  apparent- 

ly to  amuse  children.  New  York  Herald. — 
It  is  an  ideal  "audience"  picture,  which 
means  that  it  appeals  to  all  the  cash  cus- 

tomers and  fails  to  please  those  critical 
crabs  who  get  in  free.  The  World. — Wes- 

ley Barry  struts  through  this  picture  in 
his  customary  confident  fashion.  Evening 
World. — If  you  like  that  sort  of  thing,  and 
we  do  and  don't  care  who  knows  it,  then 
you'll  enjoy  this  hokumesque  as  much  as 
we  did.  Telegram. — Here  is  a  newer,  a  big- 

ger and  a  better  Barry.  Sun. — The  picture 
is  good  melodrama,  and  very  well  acted 
for  the  most  part.  Evening  Mail. — Is  good 
entertainment  with  a  mixture  of  fun, 
pathos,  heart  interest  and  thrills  that  will 
hold  the  average  interest- 

RIVOLI 
1.  Overture — Sicilian  Vespers  (Verdi) 
2.  Rivoli  Pictorial 
3.  Schubertiana,   a   Dance  Fantasy 
4.  Feature — Kick  In 
5.  Baritone  Solo — Ariso  de  Benvenuto  (Diaz) 
6.  Birthday 

Press  Comment 

Tribune. — "Kick  In"  is  a  very  unreal 
story  of  an  ex-convict  who  desired  to  "go 
straight."  The  World.— The  picture  lacks 

and  Thanksgiving,  35  cents  all  the  time  on 
these  days.    Business  only  fair. 

Exploitation. — Star's  name  played  up 
prominently  in  papers,  and  theatre  ads. 
Valentino  in  electrics,  atop  the  marquee. 

Posters,  lobby  stills,  and  window  cards. 
This  offering  was  featured  as  part  of  Jen- 

sen, Von  Herbergs  immense  publicity  cam- 
paign— Greater  Movie  Season  campaign. 

Short  Subjects. — International  News; 
"Crash"  (Educational). 

the  swiftly  changing  cleverness  of  Lionel 
Barrymore's  crook  stuff  in  the  Boston 
Blackie  pictures.  American. — The  film  was 
gaunt  melodrama,  with  some  moments  of 
interest.  New  York  Times. — It  is  even 
more  incredible  now  than  it  was  origin- 

ally. Evening  World. — If  you  like  the  play, 
and  it's  ten-to-one  you  did,  you'll  enjoy 
the  picture  even  more.  Telegram. — Para- 

mount production  by  George  Fitzmaurice 
shows  that  director  at  his  best  with  a  star 
cast  exponding  in  action  the  story  he  has 
to  tell  in  Willard  Mack's  famous  stage 
play,  "Kick  In."  The  Sun. — A  brisk  and enlivening  photoplay  of  the  underworld 
and  the  upper  crust,  even  though  it  seems 
like  several  films  crowded  into  one.  Even- 

ing Mail. — Geo.  Fitzmaurice  has  made  an 
interesting  picture  of  Willard  Mack's 

play." 

CAPITOL 
1.  Herbertiana 

a)  Overture  to  Mile.  Modiste 
b)  Babes   in   Toyland  (Toyland) 
c)  March  of  the  Toys  (Toyland) 
d)  Neapolitan  Love  Song  (Princess  Pat) 
e)  Punchinello 
f)  I'm  falling  in  Love  with  Some  One 

(Naughty  Marietta) 
g)  Kiss  Me  Again   (Mile.  Modiste) 
h)  Zing-Zing   (Naughty  Marietta) 

2.  Capitol  Magazine 
3.  Prologue  to  Quincy  Adams  Sawyer 
4.  Feature— Quincy  Adams  Sawyer 
5.  Capitol  Grand  Organ 

Press  Comment 

The  World- — In  picture  form  this  story 
is  terribly  trite  hoko-drama.  American. — 
Is  a  fine  old  melodrama,  a  survival  of 
those  palmy  days  when  the  stage  villian 
stalked  and  planted  viciousness,  and  the 

hero  came  victoriously  out  of  the  muck." 
New  Yorh  Times. — Interesting— at  least 
most  of  the  time.  Mail. — The  whole  pic- 

ture is  one  of  the  most  thoroughly  enjoy- 
able and  interesting  shown  on  Broadway 

in  some  time.  There  is  plenty  of  action, 
some  delightful  comedy,  clever  subtitles 
and  very  good  acting.  Sun. — It  has  been 
made  to  attain  its  end  as  surely  as  the 
water  which  bounds  through  the  rapids, 
even  though  it  belongs  to  that  species  of 

mechanical  life  known  as  "hokum."  Tele- 
gram.— Exceeds  in  magnitude  and  interest 

both  of  the  earlier  forms  and  steps  into 

the  front  ranks  of  the  season's  notable 
photoplays.  Evening  World — There  is 
absolutely  no  question  in  the  world  but 
that  the  story  has  an  appeal. 

First  Runs  on  Broadway 

Their  Presentation  and  Press  Com- 

ments by  Various  New  York  Dailies 



278 EXHIBITORS    TRADE  REVIEW Volume  13.    Number  5 

Illustrated  Screen  Report 

Edited  by  GEORGE  T.  PARDY Assistant  Editor,  JAMES  M.  DAVIS 

Captain  Fly-By-Night 
Omar  the  Tentmaker 

Released  by  F.  B.  O.  Story  by  Johnston  McCul- 

ley.  Scenario  by  Eve  Unsell.  Cameraman, 

Lucien  Andriot.  Directed  by  William  K. 

Howard.    Length  4940  feet. 

CAST    AND  SYNOPSIS 

First  Stranger,  Johnnie  Walker;  Second  Stranger,  Francis  McDonald;  Anita, 
Shannon  Day;  Cassara,  Edward  Gribben;  Senora,  Victory  Bateman;  Padre 
Miguel,  James  McEldern;  Indian,  Charles  Stevens;  Governor,  Bert  Wheeler, 
Gomez,  Fred  Kelsey. 
A  stranger  comes  to  the  Presidio  afoot  and  tells  of  being  held  up,  but  states 

that  he  is  sent  by  the  governor  but  refuses  to  give  his  name.  The  sergeant 
fears  the  man  is  the  notorious  bandit  Captain  Fly-By-Night,  but  the  Com- 
mandante  gives  him  permission  to  remain.  A  second  stranger  arrives  on 
horseback  and  also  refuses  to  give  his  name  but  states  his  business  as  being 
the  same  as  the  first  arrival.  They  gamble  for  the  horse  and  the  first  stranger 
wins  and  departs.  Anita  and  her  duenna  arrive  at  the  mission  to  meet  her 
fiance  whom  neither  had  never  seen.  The  second  stranger  is  believed  to  be 
Rocha,  the  girl's  betrothed  and  the  sergeant  provides  him  with  a  horse  to 
go  to  her.  The  first  stranger  arrives  at  the  Mission  and  sees  the  warm 
reception  that  his  rival  is  receiving.  He  falls  in  love  with  the  girl  and  swears 
to  win  her.  After  many  experiences  he  proves  to  the  real  fiance  and  suc- 

ceeds in  putting  dawn  the  imposter  Fly-By-Night. 

"Captain  Fly-By-Night" is  a  highly  colored  romance 
that  should  appeal  to  the 
schoolgirl  type  chiefly.  The 
story  starts  off  with  fair 
promise  of  being  a  rather 
entertaining  picture  but  it 
loses  a  great  deal  through 
the  prolonging  of  the  mys- 

tery. At  first  there  is  a 
clever  concealment  of  iden- 

tities, but  after  several  re- 
currences of  the  situations 

it  fails  to  be  convincing. 
Nevertheless  the  picture 
has  a  certain  amount  of  en- 

tertaining features  and 
should  get  by  successfully 
where  romantic  films  are 
popular. 
Points  of  Appeal. — The 

popular  Spanish  atmosphere 
prevails  in  this  picture  and 
there  are  some  attractive 
shots  of  missions  and  early 
Californian  costumes.  The 
love  theme  upon  which  the 
story  is  based  should  prove 
to  be  of  sufficient  interest 
to  hold  the  audience  and 
the  carrying  out  of  the  ban- 

dit idea  should  also  be  ac- 
ceptable. 

Cast. — Johnnie  Walker, 
as  the  first  stranger,  makes 
some  spectacular  leaps  with 
lady-love.  He  gives  a  live- 

ly performance  and  carries 
out  the  idea  of  the  part 
with  good  results.  Shannon 
Day,  an  Anita,  the  girl  is 
attractive.  The  supporting 
cast  is  good. 
Photography,  Lighting, 

Direction. — The  interiors 
of  this  picture  are  all  well 

lighted  and  create  good  atmosphere.    There  are  some  pleasing 

Richard  Walton  Tully  production  distributed  by 

First  National.  Author,  Richard  Walton 

Tully.    Director,  James  Young. 

CAST    AND  SYNOPSIS 

Omar,  Guy  Bates  Post;  Shireen,  Virginia  Brown  Faire;  Nizaam,  Nigel  de 
Bruliere;  The  Shah,  Noah  Beery;  Shah's  Mother,  Rose  Dione;  Little  Shireen, 
Patsy  Ruth  Miller;  Hassan,  Douglas  Gerrard;  Little  Mahruss,  Will  Jim  Hat- 
ton  ;  The  Crusader,  Maurice  B.  Flynn. 

Omar,  later  known  as  Omar  the  Tentmaker,  becomes  an  outcast  because  of 
his  radical  writings  and  his  improved  calendar.  The  wife  whom  he  secretly 
marries  fascinates  the  Shah,  who  orders  her  brought  to  his  harem.  She  re- 

pulses the  monarch  and  is  thrown  into  prison,  where  her  daughter  is  born. 
The  child  is  smuggled  out  of  the  dungeon  and  eventually,  its  identity  lost,  is 
taken  into  the  care  of  Omar,  who  has  wandered  about  in  rage,  writing  his 
verses  and  picking  up  an  existence  as  best  he  can.  For  harboring  a  Christian, 
Omar  is  put  under  arrest  and  death  by  torture  is  ordered.  The  bastinado  is 
being  applied  with  cruel  force  to  the  soles  of  the  poet's  feet  when  the  discovery 
of  his  identity  is  made  of  Shireen,  the  wife  who  has  escaped  from  her  prison. 
She  summons  the  officiating  Grand  Vizier,  a  former  companion  and  friend  of 
Omar,  and  the  poet  is  released.  Thus  in  his  latter  years  Omar  finds  the  full 
sweetness  and  happiness  denied  him  through  persecution. 

A  merely  casual  view  of 
the  screen  presentation  of 
Richard  Walton  Tully 's 
"Omar  the  Tentmaker" 
suffices  to  establish  the  wis- 

dom of  its  selection  for  the 
photoplay.  Here  is  a  play 
affording  the  director,  the 
designer  of  sets  and  the 
photographer,  material  in 
great  measure  for  the  ac- 

complishment of  rich  pic- torial effects.  Persia  as  it 
was  in  the  days  of  Omar 
had  color.  And  this  is 
charmingly  conveyed  in  the 

photoplay.  The  role  afford- ed the  star  is  one  in 
which  he  won  distinction 
on  the  speaking  stage.  Mr. 

Post  is  seen  without  make- 
up and  with  it.  He  is 

adept  in  art  of  "character 
acting."  The  grand  man- 

ner is  his,  and  this  he  finds 
a  mighty  force  in  creating 
an  impression  of  conviction 
for  Omar. 

Considered  in  its  entire- 
ty "Omar  the  Tentmaker" 

seems  to  possess  the  ele- 
ments which  make  a  pho- 

toplay popular  with  the  the- atre man,  and  therefore 

with  the  public.  "Omar" is  a  narrative,  developed 
in  a  charming  atmosphere 
of  Oriental  surroundings. 
Its  scenes  appeal  to  the 

gentle  emotions  of  one's sympathetic  side. The  cast  supporting  Mr. 
Post  is  a  uniformly  good 
one.  Virginia  Brown  Faire 
brings  forth  the  full  sweet- ness from  the  character  of 
Shireen  and  Patsy  Euth  Miller  is  pretty  and  sympathetic  as  the 

daughter.  A  good  word  might  be  said  for  the  remainder  of  the 
company  as  a  whole. 
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As  a  Man  Lives 

American  Releasing  Corporation  Photoplay  in  Six 

Parts.  Author,  Bob  Dexter.  Scenario  by 

Wm.  Dudley  Pelley.  Director,  J.  Searle 

Dawley.  Cameraman,  Bert  Dawley.  Run- 

ning Time,  Seventy-Five  Minutes. 
CAST   AND  SYNOPSIS 

Sherry  Mason,  Robert  Frazer ;  Nadia  Meredith,  Gladys  Hulette;  Dr.  Ralph 
Neyas,  Frank  Losee ;  La  Chante,  J.  Thornton  Baston ;  Henri  Camion,  George 
Wright;  Mrs.  John  Mason,  Kate  Blancke;  Atwill  Meredith,  Charles  Sutton; 
Babette,  Tiny  Belmont. 

Sherry  Mason,  son  of  a  wealthy  and  indulgent  father  and  mother,  proposes 
to  Nadia  Meredith.  The  girl  does  not  trust  him  because  of  a  certain  suggestion 
of  evil  which  is  traced  in!  his  face  and  refuses  his  offer  of  marriage.  Sherry, 
accompanied  by  Henri  Camion,  his  father's  crafty  and  crooked  legal  adviser, goes  to  Paris.  There  he  plunges  into  dissipation  afresh.  While  in  an  Apache 
resort  he  interferes  to  protect  Babette,  a  dancer,  from  ill  treatment  by  her 
lover,  La  Chante.  In  the  fight  which  ensues  La  Chante  kills  Babette  and 
Sherry  received  a  bad  wound  on  the  face.  La  Chante  seeks  aid  from  Dr. 
Ralph  Nevas,  a  philosopher  surgeon,  famous  for  his  skill  in  altering  and  build- 

ing up  mutilated  faces.  La  Chante  plans  to  escape  arrest  by  having  his  fa- 
cial identity  changed.  The  surgeon  performs  the  operation  successfully.  La 

Chante  is  changed  to  a  good-looking  man  and  the  doctor  also  labors  to  save 
his  soul.  Sherry  also  consults  Neyas  and  learns  that  the  doctor  was  once 
in  love  with  his  mother.  Neyas  sees  that  Sherry  needs  moral  reformation, 
and  the  physician's  kindly  influence  results  in  re-moulding  the  youth's  charac- ter. The  death  of  his  father  brings  Sherry  home.  La  Chante,  still  revengeful, 
follows  him.  Naida  is  favorably  impressed  by  the  change  in  Sherry.  He  goes 
West  to  investigate  a  deal  connected  with  a  mine  to  which  he  has  fallen  heir. 
Naida  also  goes,  to  realize,  if  possible,  on  stock  she  owns  in  the  mine.  She 
is  tricked  by  Camion  and  hurled  into  a  deep  shaft,  clinging  to  a  rope.  Sherry 
discovers  that  La  Chante  has  set  a  fuse  to  blow  up  the  mountain  side  and 
destroy  the  mine.  The  dynamite  explodes,  the  mountain  crumbles.  Sherry  is 
helpless  with  a  broken  arm,  but  La  Chante,  responding,  at  the  last  to  Mr. 
Neya's  faith,  lowers  himself  to  save  the  girl.  The  rope  cannot  support  two. The  former  Apache  sacrifices  himself,  drops  to  death ;  Nadia  is  raised  safely 
and  finds  happiness  with  Sherry. 

This  is  a  smoothly  run- 
ning melodrama  with  a 

goodly  amount  of  thrills, 
considerable  human  appeal 
and  no  small  measure  of 
suspense.  Of  late,  plots 
dealing  with  change  of 
identity  by  virtue  of  clever 
facial  surgery  have  become 
rather  common  on  the 
screen,  but  although  the 
principal  theme  of  "As  a 
Man  Lives"  is  concerned 
with  such  transformations, 
it  is  handled  in  such  orig- 

inal fashion  that  the  action 
constantly  presents  new 
and  surprising  points  of  in- 

terest. In  a  sense,:  the  film 
may  be  said  to  resemble  a 
serial  packed  into  small 
compass  on  account  of  the 
many  exciting  situations 
and  "stunt"  episodes 
which  are  in  evidence,  yet 
at  the  same  time  possessing 
the  qualities  of  a  high 
grade  feature  suitable  for 
the  entertainment  of  any 
class  of  audience.  It  is 
handsomelj  photographed, 
well  directed  and  should 
prove  a  likely  box  office 
asset. 

Points     of     Appeal.  — 
Among  the  scenes  that  go 
over  with  a  big  punch  are 
the  Apache  dance  as  per- 

formed by  little  Tiny  Bel- 
mont, the  furious  fight 

which,  follows,  the  mine  ex- 
plosion and  the  rescue  of 

the  heroine  as  she  hangs 
from  a  rope  in  the  depths 
of  the  shaft.  The  regener- 

ation of  the  hero  and  the 
self  sacrifice  of  the  once  blood-thirsty  Apache  win  sympathy  and a  most  effective  climax  is  attained. 

Cast. — Sherry  Mason,  the  hero  whose  countenance  at  first  reflects 
the  traces  of  a  mis-spent  life,  is  ably  impersonated  by  Eobert 
Frazer,  whose  dramatic  skill  shines  forth  in  the  fine  shading  he 
imparts  to  the  role.  Sherry's  gradual  awakening  to  an  appre- ciation of  the  better  things  of  life  and  the  physical  change  it 
makes  in  him  is  a  refreshingly  natural  bit  of  acting.  Gladys 

Hulette  is  a  wistfully  pretty  heroine,  Alfred  Wright  plays  the 
affably  polite  crook,  Camion,  effectively  and  J.  Thornton  Easton 
scores  a  tremendous  hit  in  the  part  of  the  Apache,  La  Chante, 
Frank  Losee  wins  favor  as  the  kindly  surgeon,  Dr.  Neyas  and  the 
support  is  adequate. 
Photography,  Lighting,  Direction. — The  dynamiting  of  the 

mountain  and  the  resultant  explosion  is  admirably  filmed,  there 
are  many  fine  exterior  shots,  the  interiors  are  excellent  and  good 
lighting  prevails.  The  continuity  is  even  and  the  action  moves 
swiftly  without  a  hitch. 

One  Wonderful  Night 

Released  by  Universal.  Story  by  Louis  Tracy. 

Scenario  by  George  C.  Hull.  Cameraman, 

G.  W.  Warren.  Directed  by  Stuart  Paton. 

Length  4473  feet. 

CAST    AND  SYNOPSIS 

John  D.  Curtis,  Herbert  Rawlinson ;  Hermoine  Fane,  Lillian  Rich ;  The 
Maid,  Dale  Fuller;  Z.  F.  Fane,  Sidney  De  Grey;  Jean  De  Curtois,  Jean  De 
Briac;  Anatole,  Amelio  Mendez;  Juggins,  Sidney  Bracey ;  Minister,  Spottis- woode  Aitken. 

It  was  an  overcoat  picked  up  by  mistake  by  John  D.  Curtis,  and  belonged 
to  a  man  he  had  seen  assaulted,  that  plunged  Curtis  into  a  thrilling  night  of 
mystery  and  adventure.  In  the  pocket  he  found  a  marriage  license  bearing 
the  names  of  Jean  de  Courtois  and  Hermoine  Fane,  whom  he  had  met  in 
China.  Visiting  her  Curtis  discovers  she  had  hired  de  Courtois  to  marry 
her  to  escape  marriage  to  Count  de  Mauriat,  She  must  marry  before  midnight 
or  lose  her  fortune.  Curtis  marries  her.  The  Count  and  her  father  arrive  and 
are  enraged.  They  call  the  police  but  Curtis  clears  himself.  Then  he  recognizes 
the  taxi  whose  occupants  assaulted  de  Courtois.  With  police  he  captures  the 
driver  and  learns  the  Count's  guilt  in  promoting  the  assault ;  also  that  Cour- tmse  is  alive,  further  adding  to  the  complications.  Meanwhile  the  Count  and 
the  father  queer  Curtis  with  Hermoine — then  the  "Count"  who  is  really  bogus reveals  his  real  nature  by  attempting  to  blackmail  Hermoine.  A  thrilling  maze of  plot  is  untangled  and  Curtis  has  a  thrilling  fight.  A  clever  twist  of  the plot  and  Curtis  and  Hermoine  are  reunited — all  within  twelve  hours. This  is  a  romantic  story 
that    possesses    about  the 
average  interest.  When- 

ever a  plot  is  constructed 
along  lines   that  intimate 
that  a  certain  thing  has  to 
be  done  by  a  certain  time 
the  onlooker  usually  feels 
assured  that  things  will  be 
accomplished  and  has  only 
to  sit  back  and  wait  for 
the  final  happy  ending.  Of 
course,  a  great  deal  depends 
upon  just  how  well  the  sto- 

ry is  carried  out  and  what manner  of    excitement  is 
provided  to  pep  the  thing 
up.    In    "One  Wonderful 
Night ' '  there  is  a  bit  of  the 
customary  action  and  fairly 
good  interest  is  sustained. 
The  picture  is  sufficiently 
good  to  assure  pleasing  en- tertainment. 
Points  of  Appeal. — The 

story  is  one  of  adventure 
and  romance  and  has  its 
moments  of  excitement  that 
are  entertaining.   There  are 
no  particularly  big  thrills, 
but  some  good  action  brings 
the  plot  up  to  a  fairly  good 
climax  that  is  satisfactory. 
Most  of  the  work  in  the 
picture  is  typical  hero  stuff 
and  should  appeal  to  the 
ladies  chiefly. 

Cast. — Herbert  Eawlinson 
has  the  role  as  John  D. 
Curtis,  the  wealthy  young 
man  who  obligingly  weds 
the  heroine  to  save  her 

from  a  bogus  count  and  in- 
cidentally to  save  her  in- heritance.    Lillian  Rich 

plays  the  part  of  the  girl. 
Dale  Fuller,  who  will  be  remembered  from  "Foolish  Wives,"  is 
also  in  the  cast.    The  support  is  satisfactory. 
Photography,  Lighting,  Direction. — The  sets  are  adequate  and 

have  been  well  lighted.  Continuity  easily  followed  and  story 
appears  to  move  along  well.    Direction  0.  K. 
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My  Friend  the  Devil 

Fox  Photoplay  in  Nine  Parts.  Based  on  Georges 

Ohnet's  Novel,  "Dr.  Rameau."  Scenario  by 
Paul  Sloane.  Director,  Harry  Millarde. 

Running  Time,  One  Hour  and  Forty 
Minutes. 

CAST    AND  SYNOPSIS 

George  Dryden,  Charles  Richman ;  George  Dryden,  as  a  boy,  Ben  Graner; 
George  Dryden's  Mother,  Myrtle  Stewart;  Mrs.  Ryder,  Alice  May;  Beatrice Dryden,  Peggy  Shaw;  The  Governess,  Mabel  Wright;  Anna  Ryder,  Barbara 
Castleton;  The  Artist,  Robert  Fraser;  The  Old  Doctor,  John  Tavernier;  Dr. 
Brewster,  William  Tooker;  Dryden's  Stepfather,  Adolph  Milar. While  a  boy  George  Dryden  witnesses  the  brutal  treatment  of  his  mother 
by  his  stepfather.  The  lad  calls  to  God  to  strike  her  assailant  dead,  but  she 
is  slain  by  a  flash  of  lightning.  This  incident  affects  his  whole  after  life.  A 
confirmed  atheist,  he  studies  hard  and  becomes  a  famous  surgeon  who  be- 

lieves in  nothing  but  science.  He  meets  Anna  Ryder  and  determines  to  wed 
her.  The  girl's  mother  is  in  favor  of  the  match  and  persuades  her  .  to  marry him.  An  artist  who  paints  her  portrait  becomes  infatuated  with  Anna  and 
Dr.  Dryden  finds  them  in  a  compromising  position.  He  drives  the  artist  out 
of  the  house  and  later  picks  him  up  injured  on  the  road.  Dryden  refuses  to 
call  a  priest  for  the  injured  man,  his  wife  has  a  fit  of  hysteria  and  dies  of 
heart  failure.  Dr.  Brewster,  a  friend,  aids  in  keeping  the  incident  a  secret. 
Fifteen  years  later,  just  as  his  daughter  is  about  to  be  married,  Dr.  Dryden 
discovers  some  old  love  letters  written  to  his  dead  wife  by  the  artist.  In  a 
fury  he  destroys  her  portrait  and  turns  his  daughter  out.  The  girl  is  taken 
ill  and  brought  to  him  in  a  state  of  physical  and  mental  collapse.  At  first 
Dryden  refuses  to  aid  her.  The  other  physicians  can  do  nothing  to  relieve 
the  patient.  But  his  wife's  spirit  appears  and  induces  him  to  visit  the  sick room.  Discovering  that  she  is  dyng  and  that  he  is  helpless  with  all  his 
science,  he  appeals  to  the  Almighty  for  aid.  The  girl  regains  her  health  and 
Dr.  Dryden  admits  that  there  is  a  God. 
To  director  Harry  Mil- 

larde and  Ms  co-workers  in 
the  making  of  ' '  My  Friend 
The  Devil"  must  be  accord- 

ed due  credit  for  the  shap- 
ing of  George  Ohnet's 

well-known  novel,  Dr.  Ea- 
meau,  into  a  film  of  ster- 

ling excellence.  It  is  ad- 
mitted by  all  members  of 

the  great  brotherhood  of 
producers  that  few  things 
are  more  difficult  than  to 
' '  put  over ' '  a  plot  touching 
upon  religious  matters  suc- 

cessfully. Movie  fans  will 
not  stand  for  much  moral- 

izing and  resent  any  at- 
tempt made  to  beguile  them 

with  disguised  sermons. 
Yet,  while  there  is  no  deny- 

ing the  fact  that  "My 
Friend  The  Devil"  pre- 

sents a  strong  argument 
against  the  sophistries  of 
those  who  deny  the  exist- 

ence of  a  Supreme  Being, 
it  is  so  cleverly  handled 
that  it  gets  clean  away 
from  any  suspicion  of 
preaching,  the  story 
abounds  in  suspense,  art- 

fully accentuated  thrills, 
dramatic  realism,  love,  ro- 

mance, jealousy,  running 
the  entire  gamut  of  human 
passions  and,  despite  its 
nine  reel  length,  never  loses 
its  grip  on  the  spectators. 
Presented  by  a  talented 
cast,  handsomely  photo- 

graphed and  without  a  sin- 
gle hiteh  in  its  action,  the 

picture  is  worth  the  atten- tion of  all  exhibitors. 

Points  of  Appeal. — The 
costumes  of  the  period  in  which  the  action  takes  place  are  accur- 

ately reproduced  and  the  settings  are  of  uniform  excellence. 
Melodramatic  tension  is  preserved  almost  to  the  breaking  point, 
emotional  urge  sways  the  entire  production,  yet  so  carefully 
have  director  and  players  performed  their  respective  tasks  that 
the  story  never  suffers  from  unequal  situations  or  overacting, 
and  sweeps  triumphantly  into  an  impressive  and  touching  climax. 

Cast. — Charles  Reichman's  impersonation  of  Dr.  Dryden  stands 
out  in  bold  relief  as  one  of  the  finest  characterizations  this  popular 
actor  has  ever  contributed  to  the  screen.  Barbara  Castleton,  as 
Anna,  the  doctor's  wife,  and  Peggy  Shaw,  as  his  daughter,  share 

dramatic  honors  with  the  star  and  the  work  of  the  large  and 
well  selected  supporting  cast  deserves  unstinted  praise. 

Photography,  Lighting,  Direction. — The  camera  work  through- 
out is  one  of  the  highest  quality,  there  are  many  charming  ex- 

teriors, the  storm  effects  at  the  close  and  ending  of  the  picture 
are  very  striking,  the  interiors  well  filmed  and  the  lighting  is 
perfect.  The  continuity  holds  without  a  break  and  the  action 
is  rapid. 

The  Ninety  and  Nine 

A  David  Smith  Production.  Released  by  Vita- 

graph.  Story  by  Ramsay  Morris.  Scen- 
ario by  C.  Graham  Baker.  Cameraman, 

Steve  Smith,  Jr.  Directed  by  David  Smith. 

Length,  6800  feet. 
CAST    AND  SYNOPSIS 

Tom  Silverton,  Warner  Baxter;  Ruth  Blake,  Colleen  Moore;  Mark  Lever  - 
idge,  Lloyd  Whitlock;  Kate  Van  Dyck,  Gertrude  Astor;  Abner  Blake,  Rob- ert Dudley;  Rachel,  Mary  Young;  Hud  Bryson,  Arthur  Jasmine;  Reddy, 
Ernest  Butterworth,  Jr.;  Mrs.  Dougherty,  Aggie  Herring;  Mrs.  Markham, 
Dorothy  Wolbert ;  Erick  Van  Dyck,  Rex  Hammel ;  San  Grant,  Charles  Moore. 

Kate  has  secretly  become  engaged  to  Phil  Bradbury  who  is  a  young  civil 
engineer  in  South  America.  During  his  absence  though  she  has  fallen  in 
love  with  Mark  Leveridge,  son  of  a  railroad  magnate  and  upon  Phil's  return she  does  not  admit  this  fact.  During  a  reception  at  her  home,  one  of  the 
guests  is  murdered  in  an  upstairs  room.  Phil  assumes  the  guilt  and  makes  his 
escape.  Later  he  reads  of  Kate's  engagement  to  Mark  and  trying  to  forget his  disappointment  he  soon  becomes  the  town  drunkard  in  the  little  village 
where  he  is  going  under  an  assumed  name.  Later  Kate  and  Mark  visit 
friends  in  this  little  town  and'  Mark  realizes  that  Kate  and  Phil  (now  Tom Silverton)  have  met  before.  He  sends  for  a  detective  and  tries  to  prove  that 
this  man  is  a  murderer.  During  the  time  Tom  has  met  and  fallen  in  love 
with  Ruth  Blake  and  she  tries  to  reform  him.  Her  father  disapproves  of 
her  meeting  Tom  and  sends  her  away  to  visit  her  aunt  in  a  nearby  town. 
Word  reaches  them  that  the  little  town  is  threatened  with  destruction  by  a 
raging  forest  fire.  Tom  learns  that  Ruth  is  in  danger  and  jumps  into  an 
engine  and  rushes  to  the  rescue.  Upon  their  safe  return  Tom  is  vindicated  of 
the  murder  and  he  and  Ruth  receive  her  parents  blessing. 

"The  Ninety  and  Nine" 
is  a  story  that  is  already 
rather  well  known,  having 
been  produced  on  the  stage 
time  and  time  again.  It  is 
a  capital  melodrama  and 
just  the  sort  of  thing  that 
a  great  number  of  people 
relish  with  keenest  delight. 
A  fine  climax  is  built  up 
that  adapts  itself  admirably 
to  the  screen.  There  are 
plenty  moments  of  good 
suspense,  especially  so 
towards  the  end  of  the  pic- 

ture during  the  scenes  of 
the  fire.  As  an  attraction 
that  will  give  pretty  gen- 

eral satisfaction  this  pic- 
ture should  please  the  ma- 

jority. Points  of  Appeal. — The 
romance  that  runs  through 
the  story  contains  the  usual 
amount  of  interest  and 
there  is  a  mysterious  mur- der that  is  not  solved  until 
the  end.  However,  the  big- 

gest thrills  will  be  regis- 
tered during  the  spectacu- lar forest  fire  scenes  and 

the  hero's  wild  rush  in  an 
engine  to  rescue  the  people 
of  the  stricken  area. 

Cast. — Colleen  Moore  is 
tractive  as  Buth  Blake  and 
her  work  is  uniformly  ex- 

cellent. Warner  Baxter,  as 
Phil  Bradbury  is  good  in 
his  role.  Bobert  Dudley 
gives  a  fine  portrayal  of 
the  girl's  father,  Abner Blake.  The  remainder  of 
the  cast  is  also  good. 
Photography,  Lighting, 

Direction. — The  exteriors 
lend  good  atmosphere  to  the  story.  Interiors  are  also  in  keeping. 
The  shots  of  the  forest  fire  are  effective  and  the  lighting  has 
been  satisfactorily  handled.    Direction  good. 
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The  Challenge 

Photography,  Lighting,  Direction. — The  exteriors  are  exceedingly 
beautiful,  some  striking  long  shots  are  in  evidence  and  the  light- 

ing is  of  superior  quality.  The  continuity  holds  compactly  to- 
gether and  quick  action  prevails. 

American  Releasing  Corporation  Photoplay  in 

Five  Parts.  Director,  Tom  Terriss.  Cam- 

eraman, Hal  Sintzenich.  Running  Time, 

Sixty-Five  Minutes. 
CAST    AND  SYNOPSIS 

Barbara  Hastings,  Dolores  Cassinelli ;  Stanley  Roberts  Rod  La  Roeque ; 
Ralph  Westley,  Warner  Richmond;  Peggy  Royce,  De  Sacia  Moores ;  Mr. 
Hastings,  Frank  Norcross ;  Mrs.  Hastings,  Jane  Jennings  ^ 

The  Cedare  is  a  popular  society  hotel  in  the  Adirondacks  of  which  Mr.  and 
Mrs.  Hastings  are  proprietors.  They  are  assisted  by  their  daughter  Barbara  n 
the  role  of  hostess.  Stanley  Roberts,  artist,  and  Ralph  Westley,  banker,  are 
rivals  for  Barbara's  hand.  Westley  induces  Roberts  to  accompany  him  on  a 
mountain  climbing  hike  and  when  Roberts  injures  himself  is  half  disposed  to 
leave  him  alone  to  die.  But  his  better  nature  prevails  and  he  assists  Roberts 
back  to  safety.  Later  Barbara  marries  the  artist  and  they  go  to  New  York. 
There  the  two  have  hard  luck  but  sudden  fortune  comes  in  the  shape  of  the 
sale  of  Roberts'  big  picture  to  an  unknown  purchased.  Roberts  grows  ex- 

travagant and  also  neglects  his  wife  for  the  company  of  a  pretty  widow. 
Westley  seeks  Barbara  and  tells  her  he  still  loves  her,  but  she  remains  true  to 
her  husband.  The  Cedars  fail  and  Barbara,  who  accepts  a  position  found  for 
her  by  Westley,  supports  her  parents.  Later  she  is  offered  her  old  place  as 
hostess  at  the  Cedars  by  the  corporation  which  has  taken  it  over  and  returns 
there.  It  transpires  that  Westney  is  the  backer  of  the  corporation  and  also  the 
anonymous  buyer  of  Robert's  picture.  Roberts,  down  and  out,  contemplates suicide.  He  is  prevented  by  a  stranger  who  offers  help  through  an  influential 
friend.  The  friend  turns  out  to  be  Westley,  who,  although  he  knows  Roberts 
stands  between  him  and  the  woman  he  loves,  resists  temptation,  helps  him and  reunites  husband  and  wife. 

Judged  from  a  photo- 
graphic standpoint  this  pic- 

ture registers  as  an  artistic 
treat.  The  Adirondack 
scenery  is  exquisite,  with 
its  snowy  expanse  of  winter 
background,  mountain  rang- 

es clad  in  fleecy  white, 
yawning  ravines  and  frown- 

ing crags.  As  for  the  story, 
it  starts  off  along  rather 
familiar  lines,  introducing 
the  rival  suitors,  rich  and 
>poor,  the  heroine's  mar- 

riage to  the  impeeuinous 
artist,  their  after  struggles 
and  attempts  of  the  disap- 

pointed rival  to  lure  the 
wife  away  from  the  hus- 

band. But  clever  acting  by 
a  well  selected  cast  and 
careful  direction  have  done 
much  toward  keeping  inter- 

est in  the  plot  alive  and 
taken  on  the  whole  it  af- 

fords good  entertainment. 
Also,  a  surprise  finish  is 
brought  about  when  the 
man  who  has  successfully 
conspired  against  the  happi- 

ness of  the  girl  who  refused 
him,  suddenly  experiences 
a  change  of  heart,  helps 
the  fallen  artist  and  brings 
husband  and  wife  together 
again. 

Points  of  Appeal. — While 
one  is  conscious  of  a  strong 
feeling  of  pity  for  the  hero- 

ine during  her  brave  strug- 
gle for  existence,  it  is  im- 

possible to  sympathize 
with  the  artist  husband, 
who,  viewed  in  any  light, 
appears  as  a  weakling  and 
a  cad  at  that.  Whether 
Barbara  is  to  be  congratulated  on  regaining  possession  of  him 
at  the  close  is  dubious.  For  Westley,  on  the  contrary,  although 
he  schemes  successfully  to  upset  the  Roberts  matrimonial  melange, 
the  spectator  develops  and  retains  a  sort  of  liking  and,  of  course, 
his  final  act  of  generosity,  when  he  revamps  the  broken  artist 
and  restores  him  to  his  spouse,  earns  him  the  lasting  good  will 
of  the  audience. 

Cast. — Dolores  Cassinelli  is  a  radiantly  beautiful  Barbara  and 
fills  the  role  capably,  being  thoroughly  equal  to  the  emotional 
demands  made  upon  her.  A  rather  disagreeable  part  falls  to  Rod 
La  Rocque,  that  of  the  temperamental,  erring  artist,  Stanley 
Roberts,  but  his  preformanee  is  marked  by  that  actor's  usual 
brilliancy,  while  Warner  Richmond  wins  approval  as  Westley  and 
De  Sacia  Moores  is  all  that  could  be  desired. 

Head  Hunters  of  the  South  Seas 

Associated  Exhibitors  Photoplay  in  Five  Parts. 

Directed  and  Photographed  by  Martin  John- 
Running  Time,  Sixty  Minutes. son. 

CAST    AND  SYNOPSIS 

Chief  Nagapate ;  Mr.  Martin  Johnson ;  Mrs.  Martin  Johnson ;  Natives  of  the 
Islands. 
Two  years  ago  Martin  Johnson  and  his  wife  paid  a  visit  to  the  South  Seas, 

and  sought  adventure  in  the  island  of  Malekula,  which  is  inhabited  by  canni- 
bals. On  that  occasion  they  were  captured  and  held  in  bondage  by  Chief  Naga- 
pate, narrowly  escaping  with  their  lives.  But  in  the  meantime  they  succeeded 

in  obtaining  several  reels  of  motion  pictures  of  the  savages  and  their  habits, 
which  were  afterwards  shown  in  this  country  under  the  title  of  "Captured  by 
Cannibals."  Returning  to  Malekula  they  exhibited  the  film  for  the  edification of  Nagapate  and  his  tribe.  They  also  secured  a  number  of  new  views  in  the 
jungle  and  islands  which  are  embodied  in  the  new  picture — "Head  Hunters  of 
the  South  Seas." 

If  the  ancient  adage — 
' '  Truth  is  stranger  than  fic- 

tion '  '—needed  confirmation 
the  necessary  evidence  is 
furnished  in  full  by  this 
film.  Lurid  melodramas 
with  South  Seas  atmos- 

phere have  frequently  been 
exploited  on  the  screen,  but 
in  "Head  Hunters  of  the 
South  Seas"  we  are  given 
the  "real  thing"  in  scen- 

ery and  wild  adventure  and 
the  result  is  five  reels  of 
spectacular,  colorful  enter- 

tainment warranted  to 
make  the  most  blase  movie 
patron  sit  up  and  take  no- 

tice. Be  it  remembered  that 
Martin  Johnson  and  his 
wife  literally  took  their 
lives  in  their  hands  on  each 
occasion  when  they  pene- 

trated to  the  haunts  of  the 
man-eaters  and  braved  the 
jungle  dangers.  One  such 
trip  would  be  more  than 
enough  for  most  people,  but 
the  Johnsons  are  evidently 
east  in  an  ultra  heroic 
mould,  as  is  amply  proved 
by  their  second  journey  to 
the  scene  of  a  former  cap- 

tivity and  its  results  as  set 
forth  in  this  remarkable 

picture.  It  is  a  bully  at- 
traction, unique,  thrilling, 

and  when  one  considers  the 
/manifold  difficulties  under 
which  the  "shots"  were 
made,  the  excellence  of  the 
camera  work  is  a  thing  to 
marvel  over.  Exhibitors  in 
search  of  a  novel  and  strik- 

ing feature  need  not  look 
further  than  "Head  Hun- 

ters of  the  South  Seas." 
Points  of  Appeal. — The  educational,  as  well  as  the  entertaining 

value  of  the  film  is  undeniable.  These  views  of  primitive  man 
amid  the  most  primitive  of  surroundings  are  weirdly  interesting, 
witness  the  "shots"  of  the  Monkey  People,  who  live  in  the  trees 
and  subsist  on  nuts  and  clay,  the  pictures  of  the  head  hunters 
and  their  huts,  adorned  with  the  dried  heads  of  their  victims, 
the  water  scenes,  with  hundreds  of  voracious  sharks  swallowing 
fish  killed  by  dynamiting  the  bay,  nor  must  the  sight  of  Lopevi 
volcano  in  eruption  be  forgotten,  flaming  against  a  background 
of  glowing  clouds. 

Cast. — This  is  one  instance  where  there  can  be  no  criticism, 
favorable  or  otherwise  of  acting  values,  as  the  characters  are 
"real  life"  folk,  with  the  Johnsons  as  genuine  "principals,"  a 
multitude  of  ferocious  natives  in  support  and  backgrounds  inno- cent of  studio  sets. 

Photography,  Direction,  Lighting. — From  first  to  last  the  photog- 
raphy is  extraordinarily  beautiful,  the  lighting  wonderfully  affec- 

tive and  the  action  fast,  providing  new  and  startling  sensations 
with  every  foot  of  film. 
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Kick  In 

Paramount  Photoplay  in  Seven  Parts.  Adapted 

From  Willard  Mack's  Stage  Play,  "Kick  In." 
Scenario  by  Ouida  Bergere.  Director, 

George  Fitzmaurice.  Cameraman,  Archer 

Miller.  Running  Time,  Eighty-Five  Minutes. 
CAST    AND  SYNOPSIS 

Chic  Hewes,  Bert  Lytell ;  Molly  Brandon,  Betty  Compson;  Myrtle,  May 
McAvoy;  John  Stephens,  Charles  Ogle;  Benny,  Gareth  Hughes;  Frou-Frou, Kathleen  Clifford;  Mrs.  Brandon,  Mayme  Kelso;  District  Attorney  Brandon, 
John  Miltern;  Whip  Fogarty,  Walter  Long;  Jerry  Brandon,  Robert  Agnew ; 
Jimmy  Monahan,  Jed  Prouty ;  Handsome,  the  Yegg,  Charles  Stevenson. 

Released  from  Sing  Sing,  Chic  Hewes  resolves  to  go  straight.  He  is  also 
anxious  to  keep  his  young  brother  Benny  and  the  latter's  young  wife  out  of the  crooked  life.  He  gets  a  job  but  is  hounded  by  the  police  and  discharged 
because  he  refuses  to  act  as  a  stool  pigeon.  District  Attorney  Brandon's  son jerrv  while  driving  an  auto  with  his  sister  as  passenger,  runs  over  and  kills 
a  slum  child.  The  police  let  Jerry  go,  but  Chic  swears  to  see  that  atonement 
is  made.  Intending  to  crack  Brandon's  safe,  he  visits  the  latter's  residence 
while  a  wild  party  is  in  progress.  Brandon's  wife  travels  with  a  fast  set, much  to  the  disgust  of  her  daughter  Molly,  recently  returned  from  being  edu- 

cated in  a  convent.  Jimmy  Monahan,  politician,  is  one  of  the  guests.  His 
attentions  to  Molly  are  the  cause  of  insane  jealousy  on  the  part  of  Frou- 
Frou  a  dancer.  Jerry  Brandon,  in  desperate  need  of  money,  opens  his  father's safe  just  as  Chic  enters  the  room.  Chic  sees  the  youngster  pocket  the  money 
and  some  gems.  Discovered  Jerry  holds  Chic  up  with  a  gun,  Molly  appears 
and  Chic  tells  her  the  truth.  Jerry  accused  Chic  of  burglary  and  phones  for 
the  police.  Chic  hides.  Frou-Frou  shoots  Monahan  in  a  fit  of|jealous  rage.  Chic, 
is  the  sole  witness  and  seizes  Frou-Frou.  The  police  arrive.  Chic  turns  over 
Frou-Frou  to  them.  The  safe  robbery  is  discovered.  Molly  sees  Jerry  slip 
the  loot  in  Chic's  pocket.  The  latter  is  searched  and  arrested,  when  Molly 
denounces  her  brother  as  guilty.  Chic  is  let  go.  John  Stephens,  Western  lum- 

ber man,  who  is  present,  offers  Chic  a  job  and  he  accepts.  But  going  to  his 
room,  he  finds  Benny  badly  wounded,  having  been  shot  in  the  act  of  stealing  a 
pearl  necklace.  Benny  dies,  Chic  conceals  the  body  and  with  the  assistance  of 
his  gang  sends  it  away  in  a  wagon.  Myrtle  drowns  herself.  Molly  comes  and 
assists  Chic  when  Detective  Fogarty  tries  to  arrest  him.  Her  father  arrives. 
Molly  tells  him  all.  He  orders  the  case  dropped.  Chic  goes  West,  makes  good 
and  marries  Molly. 

This  picture  easily  regis- 
ters as  one  of  the  best 

crook  melodramas  of  the 
year.  It  is  brimful  of  ac- 

tion, surcharged  with  deep 
human  interest,  a  wealth  of 
pathos  and  exciting  situa- 

tions in  which  the  tension 
is  so  tightly  drawn  as  to  be 
almost  painful  at  times. 
Presented  by  a  talented 
cast  of  players,  skilfully 
photographed  and  directed 
by  George  Fitzmaurice  with 
good  judgment  and  unerr- 

ing accuracy  of  detail, 
"Kick  In"  cannot  fail  to 
win  lasting  popularity 
wherever  it  is  shown.  The 
film  was  given  a  great  ova- 

tion when  it  made  its  met- 
ropolitan debut  at  The 

Eivoli  Theatre,  New  York, 
its  prospects  as  a  big  mon- 

ey-maker are  brilliant  and 
exhibitors  in  general  will 
find  this  poignant,  thrilling 
story  of  the  underworld  an 
attraction  well  worthy  their 
attention. 

Points  of  Appeal.  — 
Among  the  most  impressive 
scenes  may  be  mentioned 
the  killing  of  its  child  by 
Jerry  Brandon 's  auto, 
Chick's  entry  with  burglari- ous intent  into  the  District 
Attorney's  house,  the  shoot- 

ing of  Monahan,  Molly's defense  of  Chic  when  her 
brother  tries  to  double-cross 
him,  and  the  incidents 
which  transpire  in  the 
house  when  the  hero  spir- 

its Benny'?  body  away  un- 
der the  very  noses  of  the 

watching  officers.  Myrtle's  suicide  by  drowning  is  another  in- 
tensely dramatic  happening,  and  to  the  director's  credit  be  it 

said  that  he  saw  to  it  that  there  was  no  undue  prolongation  of 
this  episode.  The  girl  is  seen  making  her  way  through  the  shad- 

ows to  the  dock,  a  closeup  shows  her  moving  forward  to  the 
edge,  then  the  green  waters  are  seen  swirling  muddily —  and 
all  is  over.  A  very  effective  bit  of  work,  all  the  more  so  be- 

cause it  is  cut  short  artistically.    The  climax  isa  happy  one,  but 

not  forced,  and  comes  as  a  pleasing  relief  after  the  stark  realism 
of  the  preceding  situations. 

Cast. — Bert  Lytell,  as  Chic  Hewes,  is  seen  at  his  best.  The 
role  suits  him  in  every  particular,  he  makes  the  unfortunate  but 
unquailing  ex-convict  a  regular  fellow  in  every  sense  of  the 
phrase  and  wins  the  audience's  favor  from  the  start.  Betty 
Compson  gives  a  splendid  performance  in  the  part  of  Molly;  pretty 
May  McAvoy,  cast  in  a  heavier  role  than  she  has  heretofore 
played,  is  an  ideal  Myrtle  and  every  member  of  the  company 
contributes  in  no  small  degree  to  the  feature's  success. 

Photography,  Lighting,  Direction. — The  settings  are  of  the  usual 
order  of  unstinted  magnificence  associated  with  Fitzmaurice  pro- 

ductions, the  photography  includes  many  handsome  interiors,  there 
are  a  number  of  picturesque  outdoor  shots  and  the  lighting  is 
perfect.  Smooth  continuity  and  speedy  action  distinguish  the 
entire  film. 

A  Front  Page  Story 

Released  by  Vitagraph.  Story  by  Arthur  Good- 
rich. Scenario  by  F.  W.  Beebee.  Camera- 
man, Vernon  Walker.  Directed  by  Jess 

Robins.    Length  6000  feet. 
CAST    AND  SYNOPSIS 

Rodney  Marvin,  Edward  Horton ;  Virginia  Hayward,  Edith  Roberts;  Matt 
Hayward,  James  Corrigan.;  Mayor  Gorham,  Lloyd  Ingraham ;  Don  Coates, 
W.  E.  Lawrence;  Tommy,  Buddy  Messenger;  Mrs.  Gorham,  Mathilde  Brun- 
dage;  Suzaanne  Gorham,  Lila  Leslie;  Jack  Peeler,  Tom  McGuire. 

Rodney  Marvin  arrives  in  a  little  town  and  inserts  an  ad  in  the  local  p^per 
for  a  position.  Replies  failing  to  arrive  he  prepares  to  leave  but  the  flivver 
in  which  he  is  traveling  is  demolished  by  a  truck  and  he  finally  begs  a  ride 
from  the  driver.  En  route  to  the  next  town  they  stop  for  water  and  encounter 
the  mayor's  special  agent  trying  to  get  an  option  from  some  Italians  on their  property.  Marvin  acts  as  interpreter  and  gets  the  option  in  his  omn 
name  and  returns  to  the  mayor  but  demands  in  exchange  a  note  that  he  is 
holdng  against  Matt  Hayward,  editor  and  owner  of  a  newspaper  there  and 
enemy  of  Gorham.  With  the  note  in  his  possession  Marvin  gets  half  interest 
in  the  paper  and  starts  in  to  wake  up  the  town.  Hayward  thinks  that  the 
newcomer  is  in  league  with  the  Mayor  and  refuses  to  assist  him  in  any  way. 
However,  Marvin  succeeds  in  getting  out  a  front  page  story  that  brings  the 
Mayor  to  the  editorial  room  and  the  two  men  who  had  been  enemies  over 
trivial  matters  become  friends  and  unite  against  the  stranger.  Thus  Marvin 
accomplishes  what  he  set  out  to  do  and  wins  Hayward's  daughter. 

"A  Front  Page  Story" 
is  a  corking  good  newspap- 

er picture.  It  is  an  enter 
taining  comedy  drama  that 
will  get  numerous  laughs 
and  afford  plfasant  amuse- ment throughout.  The  story 
moves  brightly  and,  al- 

though there  is  nothing  in 
it  that  could  be  considered 
thrilling,  in  any  house 
where  it  is  shown  there  is 
no  doubt  that  entire  satis- 

faction will  be  given. 
Points  of  Appeal. — The 

picture  will  be  especially 
well  received  by  the  news- 

paper people.  This  story runs  true  to  type  and  the 
atmosphere  is  thoroughly 
convincing.  Some  particu- 

larly good  shots,  and  some that  are  not  familiar  to  thu 
majority  of  people,  are  the 
scenes  in  the  composing 
room.  The  situation  where 
the  Italians  are  being  ap- 

proached on  the  subject  of 
selling  their  land  is  also 
amusing.  Aside  from  these 
there  are  also  numerous 
other  incidents  that  are 
either  laughable  and  the 
antics  of  the  flivver  will  be 

enjoyed  by  all. 
Cast. — Edward  Horton,  as 

Bodney  Marvin  the  new- 
comer, gives  a  performance 

that  is  naturally  funny.  He 
is  thoroughly  the  ingenious 
young  man  that  the  part 
calls  for.  Edith  Roberts 
is  pleasing  as  the  heroine. 
James  Corrigan  and  Lloyd 

Ingraham  as  the  two  ene- mies do  some  good  work  in 
their  respective  roles.    The  support  in  other  parts  is  also  good. 

Photography,  Lighting,  Direction. — The  photography  is  always 
clear  and  well  lighted.  The  interiors  of  the  newspaper  offices  are 
exceptionally  good.  Action  fast  throughout  and  direction  excel- lent. 
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Six  Months'  Index  To  Reviews  of  Pictures 

Here  is  a  list  of  pictures  ivhich  have  been  reviewed  in  Exhibitors 

Trade  Review  during  the  past  six  months.  The  pictures  are  listed 

alphabetically  with  the  date  of  issue  and  page  number  of  the  review. 

Title  Star  Distributor  Issue 

"Above  All  Law,"  (Special  Cast),  Paramount   Aug-.  5 
"Affinities,"   (Colleen  Moore),  Hodkinson   Aug  19 
"Afraid  to  Fight,"  (Frank  Mayo),  Universal   July  15 
"Always  the  Woman,"  (Betty  Compson),  Goldwyn  ...July  22 
"Angel  of  Crooked  Street,  The,"  (Alice  Calhoun), 
Vitagraph   June  3 

"Anna  Ascends,"  (Alice  Brady),  Paramount   Nov.  25 
'Another    Man's     Shoes,"     (Herbert  Rawlinson), Universal   Nov.  18 

"Barb'  "Wire,"  (Jack  Hoxie),  Sunset  Production   July  15 
"Belle     of     Alaska,"     (Jane     Novak),  American 
Releasing   July  15 

"Bells  of  San  Juan,"  (Charles  Jones),  Fox   Oct.  28 
"Better  Man  Wins,"  (Pete  Morrison),  Sanford   Oct.  7 
"Beware  of  the  Law,"    (Marjorie  Payne),  Jawitz 

Pictures  Corp  Oct.  28 
"Black  Bag,  The,"  (Herbert  Rawlinson),  Universal .  .June  10 
"Blood  and  Sand,"  (Rodolph  Valentino),  Paramount . Aug.  19 
"Bluebeard,  Jr,"  (Special  Cast),  American  Releasing.  July  8 
"Bond   Boy,   The,"    (Richard   Barthelmess),  First National    .  .Oct.  21 
"Bonded  Woman,  The,"  (Betty  Compson),  Paramount  Aug.  12 
"Bootlegger's    Daughter,    The,"     (Enid  Bennett), 
Playgoers   Nov.  25 

"Borderland,"  (Agnes  Ayres),  Paramount  Aug.  5 
"Brawn    of    the    North,"     (Special    Cast),  First 
National  Nov.  25 

"Broad  Daylight,"  (Lois  Wilson),  Universal   Nov.  11 
"Broadway  Madonna,  The,"  (Dorothy  Revier),  F.B.O.Nov.  11 
"Broadway  Rose,"  (Mae  Murray),  Metro  Sept.  30 
"Buldog  Drummond,"  (Carlyle  Blackwell),  Hodkin- son  Nov.  25 
"Burning  Sands,"  (Wanda  Hawley),  Paramount  Sept.  16 

"Calvert's  Valley,"  (Jack  Gilbert),  Fox   Oct.  21 
"Caught  Bluffing,"  (Frank  Mayo),  Universal   Sept.  30 
"Clarence,"  (Wallace  Reid).  Paramount   Oct.  28 
"Colleen  of  the  Pines,"  (Jane  Novak),  F.B.O  July  29 
"Confidence,"  (Herbert  Rawlinson),  Universal  Sept.  30 
"Country  Flapper,  The,"  (Dorothy  Gish),  Producers 
Security   Aug.  12 

"Cowboy  and  the  Lady,  The,"    (Tom  Moore  and 
Mary  Miles  Minter),  Paramount   Nov.  25 

"Cradle  Buster,   The,"    (Glenn  Hunter),  American 
Releasing   June  3 

"Crossroads   of   New   York,    The,"    (Sp„ecial  Cast), First  National   June  3 
"Crusader,  The,"  (William  Russell),  Fox   Sept.  2 

"Daring   Danger,"    (Special    Cast),    American  Re- 
leasing  Aug.  19 

"Desert  Gold,"  (E.  K.  Lincoln),  Hodkinson  July  22 
"Destiny's  Isle,"  (Special  Cast),  American  Releasing. Aug.  5 
"Deserted  at  the  Altar,"    (Bessie  Love  and  Tully 

Marshall),  Capital  Film   Oct.  14 
"Devil's  Pawn,  The,"  (Pola  Negri),  Paramount  June  24 
"Dictator,  The,"  (Wallace  Reid),  Paramount   July  15 
"Divorce  Coupons,"  (Corinne  Griffith),  Vitagraph  July  8 
"Do  and  Dare,"  (Tom  Mix),  Fox   Oct.  7 
"Domestic     Relations,"     (Katherine  MacDonald), 

First  National   June  17 
"Don't  Shoot,"  (Herbert  Rawlinson),  Universal  Aug.  26 
"Douglas    Fairbanks    in    Robin    Hood,"    (Douglas  _ 

Fairbanks),  United  Artists   Oct.  28 
"Dusk  to  Dawn,"  (Florence  Vidor),  Associated  Ex- 

hibitors  •  SeP1-  9 
"Dust  Flower,  The,"  (Helene  Chadwick),  Goldwyn ..  .July  15 

"East  Is  West,"  (Constance  Talmadge),  First  Na- 
tional  SePt-  9 

"Enter  Madame,"  (Clara  Kimball  Young),  Metro  Nov.  18 
"Eternal  Flame,   The,"    (Norma   Talmadge),  First 
National   Sept.  30 

"Evidence,"  (Elaine  Hammerstein),  Select   June  24 
"Eyes  of  the  Mummy,  The,"   (Pola  Negri),  Para- mount Aug.  26 

"Five  Dollar  Baby,  The,"  (Viola  Dana),  Metro   June  17 
"Flesh  and  Blood,1'  (Lon  Chaney),  Western  Pictures 
Exploitation   Aug.  19 

"Fools  First,"  (Special  Cast),  First  National   Aug.  12 
"Fools  of  Fortune,"   (Special  Cast),  American  Re- 

leasing  Aug.  19 
"Fool  There  Was,  A,"  (Special  Cast),  Fox  July  29 
"For  Big  Stakes,"  (Tom  Mix),  Fox  July  1 
"Foreet-Me-Not,"  (Bessie  LQve),  Metro   Aug.  1^ 
"Forgotten  Law,  The,"  (Milton  Sills),  Metro  Oct. 
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'Fortune's  Mask,"  (Earle  Williams),  Vitagraph  Oct.  21  1371 
'Face  Between,  The,"  (Bert  Lytell),  Metro   June  10  119 
'Face  in  the  Fog,  The,"  (Lionel  Barrymore),  Para- mount  Oct.  21  1377 
"Face  to  Face,"  (Special  Cast),  Pathe   Oct.  14  1311 
"Fast  Mail,  The,"  (Charles  Jones),  Fox  . .  July  15  553 
"Fighting   Guide,   The,"    (William   Duncan),  Vita- 

graph  •  Sept.  30  1 197 

"Galloping  Kid,  The,"  (Hoot  Gibson),  Universal   Sept.  23  1144 
"Gay  and  Devilish,"  (Doris  May),  Robertson-Cole.  .  .June  10  125 
"Ghost  Breaker,  The,"  (Wallace  Reid),  Paramount.  .Sept.  30  1203 
"Girl  in  His  Room,  The,"   (Alive  Calhoun),  Vita- 

graph  July    8  491 
"Girl  in  the  Taxi,  The,"  (Mr.  and  Mrs.  Carter  De 

Haven),  First  National   June  10  121 
"Girl's  Desire,  A,"  (Alice  Calhoun),  Vitagraph  Sept.  16  1081 
"Girl  who  Ran  Wild,  The,"  (Gladys  Walton),  Uni- versal  Oct.  14  1311 
'Glory  of  Clementina,  The,"   (Pauline  Frederick), 
Robertson-Cole   June  10  121 

"God's  Country  and  the  Law,"   (Wm.  H.  Tooker), 

Arrow                                                                         July  15  523 

"Golden  Dreams,"  (Special  Cast),  Goldwyn   June  17  191 
"Good  Men  and  True,"  (Harry  Carey),  F.  B.  O  Nov.  18  1603 
"Grandma's  Boy,"  (Harold  Lloyd),  Associated  Ex- 

hibitors  Sept.  16  1075 
"Great  Alone,  The,"  (Special  Cast),  American  Re- leasing June  24  243 

"Half-Breed,  The,"  (Wheeler  Oakman),  First  Na- 
tional  •.  July    1  305 

"Hands   of   Nara,   The,"    (Clara    Kimball  Young), 
Metro   Sept.    2  941 

"Headless  Horseman,   The,"    (Will   Rogers),  Hod- kinson  Nov.    4  1487 
"Head  Over  Heels,"  (Mable  Normand),  Goldwyn  June  17  189 
"Heart's  Haven,"  (Special  Cast),  Hodkinson   Aug.  19  821 
"Her  Gilded  Cage,"  (Gloria  Swanson),  Paramount.  .  .Aug.  12  763 
"Her  Majesty,"  (Special  Cast),  Playgoers  Sept.  16  1077 
"Her  Night  of  Nights,"  (Marie  Prevost),  Universal.  .July  8  489 
"Heroes  and   Husbands,"    (Katherine  MacDonald), 

First  National   Sept.  16  1080 
"Hidden  Woman,  The,"  (Evelyn  Nesbit),  American 
Releasing   Oct.  14  1313 

"Honor  First,"  (Special  Cast),  Fox   Sept.    9  1023 
"House  of  the  BaskervilleSj  The,"   (Special  Cast), 

F.  B.  O  Oct.    7  1253 
"How   Women  Love,"   (Betty  Blythe),  B.  B.  Pro- 

duction  Sept.    2  920 
"Human  Hearts,"  (House  Peters),  Universal   July  29  671 
"Hurricane's   Gal,"    (Dorothy  Phillips),   First  Na- 

tional  Aug.    5  725 

"If  I  Were  Queen,"  (Ethel  Clayton),  F.  B.  O  Oct.  28'  1425 
"If  You  Believe  It,  It's  So,"    (Thomas  Meighan), 
Paramount   July  22  613 

"Impossible  Mrs.  Bellew,  The,"   (Gloria  Swajison,) 
Paramount   Nov.    4  -485 

"In  the  Name  of  the  Law,"  (Special  Cast),  F.  B.  0..,.July  22  615 
"Isle  of  Doubt,  The,"  (Special  Cast),  Playgoers  Sept.  30  1197 

""Jan  of  the  Big  Snows,"  (Special  Cast),  American 
Releasing   Oct.  21  1375 

"John  Smith,"  (Eugene  O'Brien),  Select   July    1  303 
"June  Madness,"  (Viola  Dana),  Metro   Oct.    7  1255 
"Just  Tony,"  (Tom  Mix),  Fox   Aug.  19  819 

"Kentucky  Derby,  The,"    (Reginald   Denny),  Uni- versal  Nov.    4  1485 
"Kick-Back,  The,"  (Harry  Carey),  F.  B.  O  Aug.    5  726 
"Kissed,"  (Marie  Prevost),  Universal   June    3  57 

"Ladder  Jinx,  The,"  (Special  Cast),  Vitagraph  Aug.    5  726 
"Lavender    Bath    Lady,    The,"     (Gladys  Walton), 
(Universal   Nov.  25  1653 

"Light  in  the  Dark,  The,"  (Hope  Hampton),  First National   Sept.  23  1143 
"Lights  of  the  Desert,"  (Shirley  Mason),  Fox  June  24  239 
"Little  Child  Shall  Lead  Them,  A,"  (Special  Cast), 
Fox   Sept.  16  1080 

"Little  Wildcat,"  (Alice  Calhoun),  Vitagraph   Sept.  23  1144 
"Lone  Hand,  The,"  (Hoot  Gibson),  Universal   Oct.  28  Hai 
"Lonesome  Corners,"  (Special  Cast),  Playgoers   Oct.  21  1375 
"Long  Chance,  The,"  (Special  Cast),  Universal   Oct.  14  1317 
"Lorna  Doone,"  (Madge  Bellamy),  First  National ..  .Nov.  11  1545 
"Love  Gamble,  The/'  (John  Gilbert),  Fox   Nov.  18  1601 
"Love  Is  An  Awful  Thing,"  (Owen  Moore),  Select ...  Sept.  16  1078 
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"Man  She  Brought  Back,  The,"  (Special  Cast),  Play- 
goers  Oct.  28  1429 

"Manslaughter,"  (Thomas  Meighan),  Paramount  Sept.  20  1205 
"Man's  Law  and  God's,"   (Special  Cast),  American 
Releasing   AU£-  19  825 

"Man  Unconquerable,  The,"  (Jack  Holt),  Para- mount  July  29  669 
"Man    Who    Played    God,    The,"    (George  Arliss), 

United  Artists   Sept.  16  1076 
"Man     Who     Saw     Tomorrow,     The,"  (Thomas 

Meighan),  Paramount   Nov.  11  1547 
"Married  Flapper,  The,"  (Marie  Prevost),  Uni- versal  Aug-    5  725 
"Married  People,"  (Mabel  Ballin),  Hodkinson   Aug.    5  724 
"Masquerader,  The,"  (Guy  Bates  Post),  First  Na- tional  Au*-  *«  87  J 
"Me  and  My  Gal,"    (Special  Cast),  American  Re- 
leasing   Au^  2^  8J' 

"Men  of  Zanzibar,  The,"  (William  Russell),  Fox  June    i  55 
"Missing  Millions."  (Alice  Brady),  Paramount   Sept.  30  lil 
"Mr  Barnes  of  New  York,"  (Tom  Moore),  Goldwyn .  .  June  10  127 
"Mixed  Races,"  (William  Russell),  Fox   Oct.  14  1315 

"Mohican's  Daughter,  The,"  (Special  Cast),  Ameri-  " 
can  Releasing   fep*"  23  "™ 

"Monte  Cristo,"  (Special  Cast),  Fox  Sept.    2  9J5 
"Moonshine  Valley,"  (William  Farnum),  Fox  Sept.    I  *i< 
"More  To  Be  Pitied  Than  Scorned."  (Special  Cast), 

F  B  0   July  29  639 
"Motion  to  Adjourn,"  (Special  Cast),  Arrow  Sept.  30  1176 
"My  Dad,"  (Johnnie  Walker).  F.  B.  O                          -  July  22  609 
"My  Wild  Irish  Rose,"  (Special  Cast).  Vitagraph .  .  .  .  June  24  247 

"Nanook  of  the  North."  (Special  Cast),  Pathe  June  24  241 
"Nero,"  (Special  Cast),  Fox   June    »  " 
"New  Teacher,  The,"  (Shirley  Mason),  Fox   Aug.  19  8^5 
"Nice  People,"  (Wallace  Reid).  Paramount  Aug.  26  878 
"Night  Life  in  Hollywood."  (Special  Cast),  Arrow. .. Sept.  23  1110 
"Nine  Seconds  from  Heaven,"  (Special  Cast),  Rialto 
Productions   ••••••• ™*  "  ,111 

"Notoriety,"  (Special  Cast),  Weber  and  North   Oct.  14  uao 

"Oathbound,"  (Dustin  Farnum),  Fox   •  •  Aug.  12  761 
"Old  Homestead,  The."  (Special  Cast).  Paramount.  .  .Oct.  21  1373 
"Oliver  Twist."  (Jackie  Coogan).  First  National  Nov.  11  1541 
"One  Clear  Call,"  (Henry  B.  Walthall),  First  Na- 
tional   ' July    1  ouo 

"One-Eighth  Apache,"  '(Roy  Stewart),  Arrow  .... . .  .Sept.  23  1110 
"One   Exciting  Night."    (Carol  Dempster).  United 
Artists   Nov-    4  1483 

"One  Week  of  Love,"    (Elaine  Hammerstein  and 
Conway  Tearle).  Select  4.  ........ .Nov.  18  1599 

"On   the  High  Seas,"    (Dorothy  Dalton   and  Jack 
Holt).  Paramount   •  •  •  •  •  •  •  •  ■  •  •  °ct-  14  1317 

"Ordeal,  The."   (Agnes  Ayres  and  Conrad  Nagel).  m Paramount   

"Our  Leading  Citizen,"  (Thomas  Meighan),  Para- 
mount   June  za 

"Outmo°fUthe  Silent  North/''  '(Frank  Mayo),  Universal .  .June  24  241 
"Over  the  Border,"  (Tom  Moore),  Paramount  June  17  l*l 

"Paid  Back,"  (Gladys  Brockwell),  Universal   Sept.    2  935 
"Peaceful  Peters,"  (William  Fairbanks),  Arrow   Sept.  23  llio 
"Perils  of  the  Yukon,"  (William  Desmond),  Universal.  July  22  589 
"Pink  Gods,"  (Bebe  Daniels),  Paramount   -Oct.    7  1259 
"Prince  and  the  Pauper,  The,"  (Special  Cast)   Sept.    2  933 
"Prisoner  of  Zenda,  The,"  (Lewis  Stone  and  Alice 

Terry),  Metro   =.  Au&-  12  763 
"Proof  of  Innocence,  The,"  (Special  Cast),  American 
Releasing   Oct.  28  1433 

"Queen  of  the  Moulin  Rouge,  The,"  (Special  Cast), 
American  Releasing   A«g-  19  823 

"Rags  to  Riches,"  (Wesley  Barry),  Warner  Bros  Oct.    7  1229 
"Real  Adventure,  The,"  (Florence  Vidor),  Asso- 

ciated Exhibitors   July  22  «09 
"Remembrance,"  (Special  Cast),  Goldwyn   Sept.  16  1075 
"Restless  Souls,"  (Earle  Williams),  Vitagraph   July    8  489 
"Rich  Men's  Wives,"   (Special  Cast),  Al  Lichtman 
Corp  Sept.    2  941 

"Rose  o'  the  Sea,"   (Anita  Stewart),  First  Na- 
tional  Aug.  26  878 

"Rough  Shod,"  (Charles  Jones),  Fox  June  17  183 

"Saved  by  Radio,"  (George  r,arkin),  Russell  Pro- duction  Sept.    9  978 
"Secrets  of  Paris,"    (Lew  Cody),  C.  C.  Burr  and Whitman  Bennett   Oct.  28  1406 

"Self-Made  Man,  A,"  (William  Russell),  Fox   July  15  559 
"Sherlock  Brown."  (Bert  Lytell),  Metro   July    8  495 
"Shirley  of  the  Circus,"  (Shirley  Mason),  Fox  Nov.  25  1659 
"Sign  of  the  Rose,"  (George  Beban),  American  Re- leasing  Aug.  12  767 
"Silas  Marner,"  (Special  Cast),  Pathe  Juno  24  245 
"Silver  Wings,"  (Mary  Carr),  Fox   June    3  57 
"Sin  That  Was  His,  The,"   (William  Faversham), Select   :  Oct.  21  1371 
"Siren  Call,  The,"  (Dorothy  Dalton),  Paramount   Oct.    7  1253 
"Skin  Deep,"  (Milton  Sills),  First  National   Oct.  21  1368 
"Slim  Shoulders,"  (Irene  Castle),  Hodkinson  July    8  493 
"Smudge,"  (Charles  Ray),  First  National   July  29  669 
"Snowshoe  Trail.  The,"  (Jane  Novak),  F.  B.  O  Sept.  23  ll4i! 

Title                     Star                  Distributor                             Issue  Page 

"Sonny,"  (Richard  Barthelmess),  First  National  June  10  1Z3 
'  Son  of  the  Wolf,  The,"  (Special  Cast),  F.  B.  O..  June  24  237 
"South  of  Suva,"  (Mary  Miles  Minter),  Paramount.  .  .July    1  301 
"Spanish  Jade,  The,"  (Special  Cast),  Paramount  June  17  191 
"Storm,  The,"  (House  Peters),  Universal   July    1  305 
"Strange  Idols,"  (Dustin  Farnum),  Fox   June  10  11& 
"Streets  of  New  York,  The,"  (Barbara  Castleton), 
Arrow   Nov.  11  1518 

"Stroke  of  Midnight,  The,"  (Special  Cast),  Metro  June  17  185 
"Sunshine  Harbor,"  (Special  Cast),  Playgoers  Nov.    4  1487 
"Sure-Fire  Flint,"  (Johnny  Hines),  C.  C.  Burr   Oct.  28  1406 

"Tailor  Made  Man,  A,"  (Charles  Ray),  United  Artists  .Oct.  7  125» 
"Tess   of   the   Storm   Country,"    (Mary  Pickford), 

United  Artists  Nov.  25  1651 

"They  Like  'Em  Rough,"  (Viola  Dana),  Metro".  July    1  307 "Thousand  and  One  Nights,  A,"  (Special  Cast)   July  15  525 
"Three  Must-Get-Theres,  The,"  (Max  Linder),  Allied 

Producers  &  Distributors  Corp  Sept.    9  1026 
"Through  the  Storm,"  (Special  Cast),  Playgoers  Sept    9  101» 
"Till  We  Meet  Again,"    (Mae  Marsh),  Associated Exhibitors   Oct.  28  1431 
"Timothy's  Quest,"  (Special  Cast),  American  Re- 

leasing  Sept.  23  1145 
"To  Have  and  To  Hold,"  (Betty  Compson  and  Bert 

Lytell),  Paramount   Nov.  18  1605 
"Tom  Mix  in  Arabia,"  (Tom  Mix),  Fox  Nov.  18  1605 
"Top  of  New  York,  The,"  (May  McAvoy),  Paramount.  July    1  307 
"Top  o'  the  Morning,"  (Gladys  Walton),  Universal.  .Sept.  23  1143 
"Town  That  Forgot  God,  The,"  (Bunny  Grauer),  Fox. Nov.  18  1603 
"Tracks,"  (Special  Cast),  Pathe   June  24  237 
"Trail  of  the  Axe,  The,"  (Dustin  Farnum),  Ameri- can Releasing   Oct.    7  1256 
"Trail  of  Hate,  The,"  (Guinn  Williams),  Di  Lorenzo. June    3  25 
"Trifling  Women,"  (Special  Cast),  Metro   Oct.  21  1377 
"Trimmed,"  (Hoot  Gibson),  Universal   July  15  555 
"Trooper  O'Neil,"  (Charles  Jones),  Fox  July  29  665 
"Trooper,  The,"  (Gladys  Walton),  Universal   Ju!y_  29  671 
"Trouble,"  (Jackie  Coogan),  First  National  „  ..June    3  5ft 

"Unconquered,  The,"  (Maciste),  Aywon   Nov.  11  1518 
"Unconquered  Woman,  The,"   (Rubye  De  Remer), 

Lee  &  Bradford   Sept.  16  1054 
"Under  Oath,"  (Elaine  Hammerstein),  Select   Sept.    2  937 
"Understudy.  The,"  (Doris  May),  F.  B.  O  July  15  553 
"Under  Two  Flags,"  (Priscilla  Dean),  Universal  .  .„Qct.    7  1257 
"Unfoldment,    The,"    (Florence    Lawrence),  Asso- 

ciated Exhibitors   July  22  613 
"Up  and  At  'Era,"  (Doris  May),  F.  B.  O  ...Aug.  26  876 
*"Up  in  the  Air  About  Mary,"   (Louise  Lorraine), 

Associated  Exhibitors   July  29  665 

"Valley  of  Silent  Men,"  (Alma  Rubens),  Paramount .  Sept.  9  1023 
"Veiled  Woman,  The,';    (Marguerite   Snow),  Hok- 
kinson   July  22  611 

"Very  Truly  Yours,"  (Shirley  Mason),  Fox   June    3  61 
"Village  Blacksmith,  The,"  (Special  Cast),  Fox  Nov.  18  1597 
"Virgin's  Sacrifice,  A,"  (Corinne  Griffith),  Vitagraph .  June  17  18& 
"Voices  of  the  City,"  (Lon  Chaney),  Goldwyn  Aug.  19  823 

"Wall  Flower,  The,"  (Colleen  Moore),  Goldwyn  June    3  61 
"West  of  Chicago,"  (Charles  Jones),  Fox  Aug.  26  877 
"What's  Wrong  with  the  Women?"  (Special  Cast), 
Equity   n.  .  .Aug.  12  751 

"When  Danger  Smiles,"  (William  Duncan),  Vita- 
graph  Nov.  11  15.47 

"When  Husbands  Deceive,"  (Special  Cast),  Asso- 
ciated Exhibitors   Sept.    9  101& 

"When  Knighthood  Was  in  Flower,"  (Marion  Da- 
vies),  Paramount   Sept.  30  1201 

"When  the  Devil  Drives."  (Special  Cast),  Associated 
Exhibitprs   Aug.  12  765 

"While  Satan  Sleeps,"  (Jack  Holt),  Paramount  July    8  491 
"White    Shoulders,"     (Katherine    MacDonald  and 

Bryant  Washburn),  First  National  Nov.  25  1657 
"Why  Worry,"  (Billy  West  and  Ethelyn  Gibson), 

Smart  Films   Nov.  25  1625" 
"Wildness  of  Youth,"  ("Bobby"  Connelly),  Graphic 
Exchanges   Aug.  26  867 

"Without  Compromise,"  (William  Farnum),  Fox  Nov.  11  1543 
"Wolf  Law,"  (Frank  Mayo),  Universal   Oct.  28  1425 
"Woman  He  Loved,  The,"  (Special  Cast),  American 
Releasing   Sept.  16  1076 

"Woman  of  No  Importance,  A,"  (Special  Cast),  Select | June  24  239- 
"Woman's  Woman,  A,"  (Mary  Alden),  Allied  Pro- 

ducers &  Distributors  Corp  Oct.  14  1315 
"Woman  Who  Came  Back,  The,"   (Special  Cast), 
Playgoers   t  Sept.    9  1021 

"Woman  Who  Walked  Alone,  The,"  (Dorothy  Dal- 
ton), Paramount   June  17  185 

"Women    Men    Marry,"     (Special    Cast),  Truart 
Film  Corp  ,  Nov.    4  1462 

"Worldly  Madonna,  The,"  (Clara  Kimball  Young), 
Equity   Aug.    5  694 

"Yellow  Men  and   Gold,"    (Helena  Chadwlck  and 
Richard  Dix),  Goldwyn   June  10  125 

"Yosemite  Trail,  The,"  (Dustin  Farnum),  Fox  Oct.  14  1315 
"Young  Diana,  The,"  (Marion  Davies),  Paramount  ..Sept.  16  1077 
"Young  Rajah,  The,"   (Rodolph  Valentino),  Para- mount  Nov.  18  1597 
"Youth  Must  Have  Love,"  (Shirley  Mason)),  Fox  ...Sept.  23  1142 
"Youth  to  Youth,"  (Billie  Dove),  Metro  Nov.  11  154S 

i 
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25  cts. 
ADOLPH       ZUKOR     -PRESENTS  .  _ 

Dorothy Dmt on w  a 

Dark  Secrets 

Ct  {paramount  fpidune 

suspeifee^and 

^J^BIG  emotional  dr, Dorothy    Dal  I  on 
best.     Full  of 

mystery.  An  unusual  ^story 
laid  in  New  York  and  Egypt.  - 

By  Edmund  Goulding 
Directed   by    Victor  Fleming 
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Knickerbocker  Bldg..  Broadway  and  42d  St..  New  York  City.  Subscription  $2.00  year.  Entered  as  second-clas: 
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Ojn  JJmericas  'Toremoftlleatres 

HARRIS  THEATRE.  CHICAGO,  ILL. SEATING  INSTALLED  BY  AMERICAN  SEATING  CO. 

HP  HE  "Twin"'  Theatres,  The  Harris  and  The  Seiwyn  of  Chica- 
go, are  equipped  with  American  Seating  Company  Theatre 

Chairs.   Their  design,  arrangement  and  installation  were  the 

work  of  our  Theatrical  Engineering  Seating  Department. 

These  two  theatres  are  accounted  among  the  most  beautiful 

and  most  perfectly  equipped  for  their  patrons'  comfort  and 
pleasure  in  the  world.  No  money  or  pains  were  spared  to  make 

them  so. 

NEW  YORK 
115  W.  40th  St. 

BOSTON 
73-D  Canal  St. 

CHICAGO 

8  E.  Jackson  Blvd. 

PHILADELPHIA 

248  E.  Broad  St. 
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Himself -He  cannot  laugh - 

But  He  makes  Others  roar 

M  -  Schenck 

presents 

BUTTON 

BUSTER 

KEA 

IN  HIS  FIRST  NATIONAL 

2-REEL    BUTTON  BUSTERS 

"My  Wife's  Relations"  "Cops" 

"The  Boat"  "The  Electric  House" 

"The  Frozen  North"  "The  Paleface" 

"The  Playhouse"        "The  Blacksmith" 

Written  and  directed  by 

Buster  Keaton  and  Eddie  Cline 
A  3ir>6t  national  Picture 
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Official  Announcement  to  Franchise  Holders 

Of  Associated  First  National  Pictures,  Inc. 

It  is  now  almost  three  years  since  Associated 
First  National  Pictures,  Inc.,  put  into  effect  the 
franchise  system. 
Though  First  National  has  never  contended  that 

the  Franchise  method  of  selling  pictures  is  en- 
tirely perfect,  and  that  all  the  problems  involved 

in  establishing  stable  and  sound  methods  of  deal- 
ing between  Distributor  and  Exhibitor  have  been 

settled,  First  National  has  no  apologies  to  offer 
for  its  efforts.  I  believe  that  in  the  Franchise 

Plan  First  National  has  made  a  great  forward 
step. 

First  National  is  as  firmly  convinced  as  ever  that 

a  great  many  exhibitors  who  have  invested  large 
sums  of  money  in  motion  picture  theatres  desire 

to  be  assured  of  protection  for  their  film  supply 
and  placed  in  a  position  where  they  can  maintain 

their  independence  as  exhibitors.  The  motion  pic- 
ture industry  will  be  firmly  established  only  when 

there  is  a  proper  balance  between  Producer,  Dis- 
tributor and  Exhibitor,  which  leaves  them  all 

secure,  both  in  their  policies  and  investments. 
Independence  and  protection  still  remain  the  basis 
of  our  franchise,  and  therein  it  has  been  eminently 

successful.    Moreover,  in  establishing  the  fran- 
chise, First  National  has  made  the  first  notable 

effort  to  do  away  with  the  old  system  of  indi- 
vidual barter  and  unfairly  varying  prices,  and  to 

substitute  in  place  firm  and  properly  adjusted 

prices. 

It  has  been  and  still  will  be,  our  organization's 
constant  effort  to  bring  about  more  equitable 

methods  of  dealing  between  Producer  and  Ex- 
hibitor, and  we  are  hopeful  that  the  great  major- 

ity of  our  franchise  holders  will  realize  that  their 
cooperation  with  us  will  continue  to  maintain  an 

organized  continuity  of  effort  for  the  object  which 
means  so  much  to  us  all. 

I  feel  confident  that  those  franchise  holders  who 

believe  the  plan  unsuited  to  their  peculiar  circum- 
stances should  not  be  asked  to  continue  under 

franchise.  So,  if  there  are  franchise  holders  who 

do  not  share  my  faith  in  the  First  National  fran- 
chise, I  wish  to  announce  the  willingness  of  our 

organization  to  cancel  the  franchise  of  such  ex- 
hibitors. Moreover,  it  is  the  desire  of  First  Na- 

tional that  those  franchise  holders  who  are  re- 
leased, if  they  have  faithfully  and  fairly  lived  up 

to  their  franchise  obligations  in  the  past,  should 
suffer  no  loss  on  account  of  the  money  they  paid 
out  in  the  purchase  of  the  voting  trust  certificates 
involved  in  the  sale  of  the  franchise. 

Any  franchise  holder  who  is  not  in  default  under 

his  franchise,  who  desires  to  terminate  his  fran- 
chise, as  of  June  30,  1923,  or  any  subsequent 

time  can  do  so  by  giving  First  National  six 

months'  notice  at  any  time.  It  makes  no  differ- 
ence whether  the  notice  is  given  before  January 

1st,  1923,  so  long  as  six  months'  notice  is  given 
to  First  National  and  provided  that  the  termina- 

tion cannot  become  effective  prior  to  June  30, 
1923: 

Therefore,  First  National  is  willing,  at  this  time, 
in  cancelling  such  franchises,  to  refund  to  the 
franchise  holder  whojs  not  in  default  uyder  his 

franchise  the  consideration  he  paid  for  the  voting 
trust  certificates  in  the  form  of  film  service  con- 

sisting of  such  pictures  as  First  National  deter- 
mines are  available  in  each  instance,  which  must 

be  taken  advantage  of  within  six  months  of  notipe 
of  cancellation. 

First  National  will,  of  course,  account  to  its  Pro- 
ducers for  this  service  just  as  if  it  had  received 

the  rentals  in  cash. 

In  making  this  voluntary  statement  (which  goes 

far  beyond  First  National's  legal  obligations  un- 
der the  franchise)  I  request  that  notice  be  sent 

immediately  by  any  dissatisfied  franchise  holders 
to  the  Manager  of  the  Exchange  by  whom  they 

are  being  served,  so  that  it  may    be  deter- 
mined by  First  National  as  to  whether  such  fran- 

chise holder  has  been  in  default  and  is  entitled  to 

this  adjustment.    Needless  to  say,  I  include  in 

this  suggestion  franchise  holders  who  have  sent 
in  their  notice  prior  to  January  1st,  1923. 
So  there  may  be  no  misunderstanding,  I  would 

say  that,  under  this  arrangement,  the  franchise 
holder  when  cancelling,  will  have  to  forego  all 

his  rights  in  the  voting  trust  certificates. 
In  making  this  announcement,  I  wish  to  say  that  First 
National  has  no  other  motives  than  those  herein  expressly 
stated.    I  believe  that  the  great  majority  of  our  franchise 
holders  have  sufficient  confidence  in  the  future  of  First 

National,  and  in  the  forward  looking,  and  perhaps  some- 
what bold  effort  First  National  has  made  in  establishing 

franchise,  to  continue  with  us.    I  invite  such  franchise 

holders  to  remain  members  of  the  First  National  "fran- 
chise family."    But  those  franchise  holders  who  do  not 

wish  to  continue  will,  I  hope,  appreciate  the  fairness  of 
our  voluntary  suggestion  and  terminate  their  franchise 
with  the  same  friendly  feeling  toward  First  National  that 
First  National  has,  and  will  have,  toward  them. 

The  motion  picture  industry  requires,  more  than  anything 
else,  the  spirit  of  goodwill  and  fair  dealing  between  all 
engaged  in  it.    It  is  in  this  spirit  and  with  high  hopes  for 
the  future  of  First  National  as  an  organization  grounded 
on  the  principle  of  fairness  toward  both  independent  Ex- 

hibitors and  independent  Producers,  that  I  am  making 
this  announcement,  and  I  hope  it  will  be  received  in  the 
same  spirit  by  all  our  franchise  holders. 

ASSOCIATED  FIRST  NATIONAL  PICTURES,  INC. 

By  Robert  Lieber,  President 
December   28,  1922. 



REVIEW 

The  Arbuckle  Decision 

By  L.  W.  BOYNTON 

THE  decision  made  by  Mr.  Hays  that 

Roscoe  Arbuckle  shall  be  given  the 

chance  to  go  back  to  work  brings  to 

a  focus  the  relations  of  the  industry  with 

the  public. 

In  its  main  outlines,  the  situation  is 

perfectly  clear:  the  public  will  decide 

whether  Arbuckle  shall  resume  his  place 

on  the  screen.  Mr.  Hays  knew  that  when 

he  made  the  decision;  so  did  the  exhibi- 
tors of  the  country. 

We  see  no  reason  whatever  why  any- 

body should  lose  his  head  over  this  mat- 
ter; no  reason  why  he  should  abandon 

common  sense  in  favor  of  hysteria.  The 

public  will  decide. 

YA/'E  do  think  it  is  of  vital  importance that  the  exhibitor  should  know  ex- 

actly what  Mr.  Hays  did  say,  when  he  said 

it,  and  under  what  circumstances.  Vital- 
ly important,  because  it  is  the  exhibitor 

who  will  come  into  contact  with  the  public 

and  he  should  be  acquainted  thoroughly 
with  the  attitude  of  the  man  who  made 

the  decision  so  that  he  may  act  intelli- 
gently. 

Newspaper  stories  are  very  interesting 

things.  We  all  read  them  and  admire 

them,  when  they  are  clever.  Most  of  them, 

when  they  deal  with  this  industry,  are, 

however,  not  to  be  swallowed  whole.  And 

we  think  it  is  fair  and  proper  to  state  that 

many  of  the  newspaper  stories  which 
arose  out  of  the  Arbuckle  matter  do 

great  credit  to  imagination,  but  not  quite 
so  much  credit  to  a  keen  sense  of  facts. 

C  0  far  as  the  exhibitor  is  concerned — 

^and  he  is  primarily  concerned — we  sug- 

gest that  he  ought  to  read  the  only  state- 

ments, and  the  only  authoritative  state- 
ments, which  have  been  issued  by  Mr. 

Hays  and  the  other  men  who  are  entitled 

to  issue  them.  That  is  why  we  print  them 

on  Page  289. 

And  after  he  reads  them,  the  exhibitor 

will  then  be  equipped  to  make  up  his  own 
mind  in  his  own  way. 

Perhaps  we  may  be  permitted  to  point 

out  a  few  things  which  have  a  bearing  on 

the  situation,  points  which  would  guide 

us  if  we  were  an  exhibitor.  We  would  re- 

member that  nothing  has  been  determin- 
ed regarding  the  release  of  the  Arbuckle 

pictures  now  on  the  shelf.  It  is  not  even 

settled  yet  whether  they  will  ever  be 
released. 

This  means  that  the  exhibitor  is  not 

confronted  with  the  immediate  necessity 

of  determining  whether  he  will  book  them 

or  whether  he  won't.  So  far  as  we  are  ad- 
vised, work  has  not  even  been  started  on 

any  new  Arbuckle  production.  The  exhi- 
bitor will,  therefore,  have  plenty  of  time 

to  think  the  matter  over  and  study  the 

attitude  of  his  public. 

A  S  we  see  it,  the  individual  exhibitor 

who  knows  his  own  town  ought  to  be 

heard  from.  We  have  great  respect  for 

exhibitor  meetings.  Certainly  no  publica- 

tion has  devoted  more  effort  to  upbuild- 

ing worthy  exhibitor  organizations  than 
we  have.    But  we  doubt  very  much  the 
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To  all  the  members  of 

the  great  picture  world, 

and  our  grateful  apprecia- 

tion to  the  many  friends 

who  sent  Holiday  Greet- 

ings. 
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wisdom  of  rushing  resolutions  through  hastily  called 

meetings  either  condemning  or  approving  the  return  of 

Arbuckle  to  the  screen.  The  public  will  decide. 

So  we  say  the  individual  exhibitor  is  the  man  to  be 

heard  from,  and  heard  from  after  he  has  in  front  of  him 
two  things: 

What  Mr.  Hays  actually  said;  the  stand  he  actually 

took;  the  decision  he  actually  made.  We  are  not  going* 
to  state  it  here.  Turn  to  Page  289.  Forget  the  sensa- 

tional slants  the  newspapers  put  oh  the  matter.  Read 

the  case  in:  its  continuity. 

The  second  thing  the  exhibitor  should  have  in  front 

of  him  is  his  own  knowledge  of  the  attitude  of  his  own 

public.  That  will  guide  him,  of  course.  And  he  is  the 

only  person  who  can  actually  know  it. 

After  he  has  given  intelligent  consideration  to  both 

of  these  factors,  it  would  seem  to  us  perfectly  natural 

that  he  should  write  Mr.  Hays  a  letter,  voicing  his  own 

opinion  in  his  own  way.  We  believe  Mr.  Hays  will  be 

glad  to  hear  from  the  individual  exhibitors  of  the  coun- 

try, whether  their  expression  is  of  approval  or  of  disap- 
proval. It  will  be  of  service  to  him;  and  it  will  be  of 

service  to  the  exhibitor  himself. 

CO  far  as  Exhibitors  Trade  Review  is  concerned,  we  ex- 

-  press  our  own  personal  view  without  hesitation.  Mr. 
Hays  took  into  account  all  the  facts  before  he  decided. 

He  foresaw  the  criticism.  But  having  decided,  he  stuck 
to  his  course. 

We  have  known  for  a  long  time  that  he  was  a  man  of 

great  courage,  of  absolute  sincerity  and  a  superlative 

sense  of  justice.  He  has  plainly  domonstrated  all  of 

these  qualities  in  the  present  situation. 

Our  view  is  that  Mr.  Hays  knows  a  great  deal  about 

American  sense  of  fair  play  and  his  attitude,  in  this  in- 

stance, as  in  all  others  which  have  come  under  our  obser- 
vation, proves  him  a  big  man,  unafraid. 

The  Changes  in  the  Selzniek  Org  anization 

THE  announcement  this  week  that  Lewis  J.  Selzniek  has  turned 

over  the  active  control  of  his  film  enterprises  to  his  sons  is  of 

significance  and  deserves  more  than  passing  comment.  "L.  J."  is 
one  of  the  real  pioneers,  and  it  would  be  difficult  to  imagine  the  in- 

dustry without  him. 

His  many  friends  will  be  glad  to  know  that  he  will  still  continue 

in  an  advisory  capacity  to  those  now  placed  in  charge  of  the  enter- 
prises he  has  built  up  and  made  a  real  factor  in  the  picture  world. 

The  sons  have  been  carefully  trained  in  every  branch  of  the  busi- 
ness. They  bring  to  their  new  task  ability  and  initiative.  And  they 

have  everybody's  best  wishes  for  the  fullest  success. 
And  the  industry  is  happy  to  see  stalwart  .Tack  Woody  promoted 

to  a  vice-presidency.  A.  G.  Volck,  who  has  wide  interests  in  other 
fields,  will,  we  are  sure,  find  a  ready  Avelcome  from  film  folk. 
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Official  Statements  on  Arbuckle  Case 

Hays  Office  Makes  Public  the  Real  Facts  and 

the  Only  Authorized  Utterances  Made  in  Con- 

nection With  the  Decision  by  M.  P.  P.  D.  A.  Head 

THE  announcement  made  by  Will 

H.  Hays  in  Los  Angeles  Decem- 
ber 20  that  Roscoe  Arbuckle 

would  be  given  a  chance  to  go  back  to 
work  in  his  profession  has  been  the 

subject  of  nation-wide  discussion,  such 
as  no  other  event  of  the  sort  ever  re- 
ceived. 

Newspapers  have  printed  columns 
about  it.  Comment,  favorable  and  un- 

favorable, has  been  made  by  editorial 
writers,  individuals  and  organizations. 
The  important  thing,  however,  we  be- 

lieve, for  the  exhibitor  is  to  have  the 
authorized  statements  in  front  of  him 
30  that  he  may  make  up  his  own  mind. 

The  Hays  office  this  week  issued  a 
statement  to  the  press,  which  Exhibi- 

tors' Trade  Review  prints  in  its  entire- 
ty.   It  follows : 

"The  following  are  the  statements 
and  the  only  authorized  statements 
which  have  been  made  in  connection 
Avith  the  Arbuckle  matter: 

Statement  Made  by  Mr.  Hays  in  Los 

Angeles  on  December  20: 

"Every  man  in  the  right  way  and  at 
the  proper  time  is  entitled  to  his  chance 
to  make  good.  It  is  apparent  that  Ros- 

coe Arbuckle's  conduct  since  his  trou- 
ble merits  that  chance.  So  far  as  I  am 

concerned  there  will  be  no  suggestion 
now  that  he  should  not  have  his  oppor- 

tunity to  go  to  work  in  his  profession. 
In  our  effort  to  develop  a  complete 
co-operation  and  confidence  within  the 
industry  I  hope  we  can  start  the  New 

Year  with  no  yesterdays.  'Live  and 
let  live,'  is  not  enough;  we  will  try  to 
live  and  help  live." 

Not  a  Reinstatement 

When  asked  about  the  matter  in  Kan- 
sas City  on  December  22,  Mr.  Hays 

said  that  he  had  nothing  further  to  say 

except  "to  reiterate  his  statement  made 
in  Los  Angeles"  and  to  add : 

"This  is  not  a  reinstatement  of  Ar- 
buckle and  it  does  not  in  any  way  con- 

cern the  release  of  pictures  already 
made.  It  is  simply  a  declaration  that 
I  shall  not  stand  in  the  way  of  this  man 
having  his  chance  to.  go  to  work  and 
make  good  if  he  can.  I  neither  spon- 

sor him  nor  stand  in  his  way,  but  in 
the  spirit  of  American  fair  play  and  I 
hope  of  Christian  charity  I  propose 
that  as  far  as  I  am  concerned  he  can 
have  his  chance.  It  is  right.  I  am 
content." 

The  Facts  of  the  Case 

In  Chicago  on  December  23  where 
he  stopped  on  his  way  ts  his  home  in 

Sullivan,  Indiana,  for  Christmas,  Mr. 
Hays  gave  out  a  copy  of  a  telegram 
which  he  had  sent  to  the  session  of  the 

Westlake  Presbyterian  Church  in  Los 
Angeles  in  reply  to  a  telegram  received 
from  them  and  from  several  ministers 

urging  a  reconsideration  in  the  Ar- 
buckle case.  In  giving  this  telegram 

to  the  press  he  stated : 

"This  telegram  gives  the  Arbuckle 
situation  and  my  position  relative  to  it. 
The  company  which  owns  the  Arbuckle 
pictures  already  made  has  no  plans 
whatever  for  the  release  of  same." 

The  telegram  to  the  session  of  the 
Westlake  Presbyterian  Church  was  as 
follows : 

"Just  now  I  have  your  telegram  and 
appreciate  it.  Everything  which  I  said 
last  Sunday  night  is  reiterated  and  em- 

phasized. At  that  time  I  declared  and 
do  now  assert  and  have  always  insisted 

'Any  evil  which  is  in  motion  pictures 
can  be  removed  and  all  the  good  re- 

tained at  the  place  where  the  pictures 
are  made,  at  the  time  they  are  made, 
and  by  the  men  who  make  them,  and  no 

alibi  is  possible.'  The  purposes  of  our 
Association  are  'Establishing  and  main- 

taining the  highest  possible  artistic  and 
moral  standard  of  motion  picture  pro- 

duction and  developing  the  educational 
as  well  as  the  entertainment  value  and 

the  general  usefulness  of  motion  pic- 

tures.' 
Suggested  Arbuckle  Pictures  Be 

Withheld 

"About  nine  months  ago  I  suggested 
to  those  who  owned  the  Arbuckle  pic- 

tures that  they  do  not  release  them, 
but  rather  that  they  should  give  such 
consideration  to  the  matter  as  the  con- 

dition warranted.  This  they  did  and 
it  resulted  both  in  the  holding  up  of 

the  pictures  already  made  and  the  elim- 
ination of  Arbuckle  from  work  in  his 

profession.  I  was  sure  then  that  the 
suggestion  I  made  to  them  was  right 
and  that  their  action  was  right  and  the 
only  doubt  otherwise  at  that  time  was 
whether  or  not  we  might  be  doing  an 
injustice  to  the  individual  Arbuckle.  I 
was  sure,  however,  that  we  were  not, 
but  that  the  whole  action  was  best  for 
the  whole  situation  and  best  for  him. 
This  has  proven  correct  and  from  all 
sources  has  come  the  word  that  his  con- 

duct in  the  last  nine  months  has  evi- 
denced an  honest  and  successful  effort 

to  do  right.  This  fact  was  one  of  the 
elements,  of  course,  in  causing  me  to 
make  the  statement  I  did,  of  which  I 
again  ask  your  careful  consideration. 

"Every  man  in  the  right  way  and  at 
the  proper  time  is  entitled  to  his  chance 
to  make  good.  It  is  apparent  that  Ros- 

coe Arbuckle's  conduct  since  his  trou- 
ble merits  that  chance.  So  far  as  I  am 

concerned  there  will  be  no  suggestion 

now  that  he  should  not  have  his  oppor- 
tunity to  go  to  work  in  his  profession. 

In  our  effort  to  develop  a  complete  co- 
operation and  confidence  within  the  in- 

dustry I  hope  we  can  start  the  New 
Year  with  no  yesterdays.  Live  and  let 
live  is  not  enough,  we  will  try  to  live 
and  help  live. 

Arbuckle  Not  Sponsored 

"This  is  no  reinstatement  of  Ar- 
buckle nor  any  attempt  to  reinstate  him. 

Neither  you  nor  I  can  do  that.  This  is 

simply  a  declaration  that  I  shall  not 
stand  in  the  way  of  this  man  having  his 
chance  to  go  to  work  and  make  good 
if  he  can. 

"I  neither  sponsor  him  nor  stand  in 
his  way,  but  in  a  spirit  of  Christian 
charity  and  American  fairr>lay,  proposf 
that  as  far  as  I  am  concerned  he  shall 
have  his  chance  and  Lam  sure  that  we 

are  doing  the  right  thing  to  accomplish 

the  greatest  good  in  the  end  if  we  prac- 
tice what  we  preach,  and,  in  all  humili- 

ty, strive  to  live  and  help  live  as  well 
as  live  and  let  live.  I  offer  no  apology 

for  the  statement  and  neither  do  I  pre- 
sume to  insist  that  my  ideas  should  be 

accepted  by  others,  buj:  I  am  sure  that 
in  your  consideration  of  the  matter  you 
will  not  be  unmindful  of  the  words  of 
Him  who  first  taught  us  to  forgive. 
That  there  will  be  some  misunderstand- 

ing of  the  motive  of  the  statement  un- 
til all  of  the  problems  are  worked  out, 

I  have  no  doubt,  but  it  is  eternally  right 

and  while  I  shall  deeply  regret  any  mis- 
understandings yet  from  my  knowledge 

of  the  whole  situation  I  know  it  is 

right  and  I  am  content." WILL  H.  HAYS. 

Matter  Will  Be  Carefully  Considered 

In  addition  Mr.  Hays  has  stated  to 
members  of  the  Public  Relations  Com- 

mittee : 

"My  statement  is  not  a  reinstatement 
of  Arbuckle.  It  is  simply  that  I  will 
not  in  this  position  which  I  occupy 
longer  autocratically  stand  in  the  way 
of  this  man  having  a  chance  to  go  to 
work  in  some  capacity  in  the  motion 
picture  industry  and  make  good  if  he 
can.  There  are  no  plans  whatever  for 
the  release  of  the  films  already  made. 
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Laemmle  Backs  Up  Hays  On  Arbuckle 
CARL  LAEMMLE,  president  of  Universal,  issued  a  statement  in  regard  to  the 

Arbuckle  situation.  He  takes  the  ground  that  Will  H.  Hays  is  perfectly  right 
and  prompted  by  the  most  sensible  and  sympathetic  of  reasons  in  giving  Tatty  Ar- 

buckle the  same  chance  that  others  have  had. 

"It  is  inconceivable  that  in  a  land  whose  cardinal  principles  are  fair  play  and 
liberty  there  should  be  so  many  who  are  ready  to  condemn  Tatty  Arbuckle  and 
drive  him  forever  from  the  only  business  he  knows, ' '  said  Mr.  Laemmle.  ' '  A  court 
has  found  him  not  guilty  of  the  charge  on  which  he  was  arrested.  Why  shouldn't 
that  alone  be  enough  to  settle  the  whole  case? 

' '  I  am  in  the  moving  picture  business,  it  is  true,  but  nevertheless  I  have 
nothing  whatever  to  gain  by  having  Arbuckle  restored  to  full  citizenship  and  all 
that  such  restoration  implies.  On  the  contrary,  I  even  have  something  to  lose  be- 

cause Arbuckle 's  pictures  will  compete  with  comedies  produced  by  my  own  Com- 
pany. In  spite  of  this,  I  think  that  barring  him  from  his  right  to  return  to  the 

screen  is  the  unfairest  of  unfair  play. 

"In  the  eyes  of  the  law  he  has  done  nothing  wrong.  He  is  as  innocent  as  you 
or  I,  and  as  innocent  as  those  who  rush  into  print  to  damn  him  forever. 

"Another  thing,  the  public  can  rest  assured  that  Will  Hays  knows  exactly  what 
he  is  doing  when  he  lifts  the  ban  that  he  himself  placed  upon  Arbuckle.  He  does 
not  act  hastily.  He  does  not  break  faith  with  the  people.  He  is  the  soul  of  honor. 
His  heart  is  charity  itself.  He  represents  the  people  just  as  carefully  as  he 
represents  the  moving  picture  industry  and  he  is  entitled  to  be  heard  re- 

spectfully, at  least  until  he  has  done  something  to  lose  his  right  to  public  confidence. ' ' 

Mr.  Schenck,  who  will  employ  Mr.  Ar- 

buckle, is  a  member  of  our  Associa- 
tion and  in  determining  just  what  he 

will  do  with  Mr.  Arbuckle  he  will  of 

course  consult  us.  Whole  matter  will 

be  carefully  considered  in  all  its  phas- 

es by  those  who  are  interested  in  it." 
Statement  From  Mr.  Joseph  Schenck 

On  December  20  in  Los  Angeles  Mr. 

Joseph  Schenck,  who  produces  the 

Norma  Talmadge,  Constance  Tal- 
madge  and  Buster  Keaton  pictures, 
said : 

"I  am  going  to  employ   Mr.  Ar- 
buckle.   I  am  glad  to  help  in  giving 

him  his  chance." 
No  Plans  for  Release  of  Pictures 

On  the  same  day  in  Los  Angeles,  Mr. 
Jesse  Lasky,  vice  president  Famous 
Players  Lasky  Corp.,  which  company 
owns  the  pictures  already  made,  said : 

"We  are  sure  Mr.  Arbuckle  will 
prove  worthy  of  the  trust.  We  have  no 
plans  whatever  for  the  release  of  the 

pictures  already  made." 
On  the  same  day  in  Los  Angeles  Mr. 

Arbuckle  himself  said  to  the  press : 

"I  am  very  grateful  to  all  of  those 
who  are  helping  me  and  I  will  prove 

myself  worthy  of  their  faith  in  me." 
"We  will  appreciate  it  if  these  state- 

ments in  their  entirety  may  be  consid- 
ered carefully  by  all. 

"MOTION  PICTURE  PRODUCERS 
&  DISTRIBUTORS  OF 

AMERICA,  INC. 

"Will  H.  Hays,  President 

"Courtland  Smith,  Secretary." 

Protests  have  been  registered  against 

the  Arbuckle  decision  by  a  number  of 

organizations,  among  them  the  fol- 
lowing: the  General  Federation  of 

Women's  Clubs;  the  Young  Men's 
Christian  Association,  through  John 

R.  Mott,  general  secretary  of  the  In- 
ternational Committee;  the  New  York 

Federation  of  Churches;  the  Pennsyl- 

vania State  Women's  Federation;  the 
United  Daughters  of  the  Confederacy; 
the  St.  Louis  Federation  of  Churches ; 

Los  Angeles  District  Federation  of 

Women's  Club;  Charles  A.  MacMahon, 
Director,  Motion  Picture  Bureau,  Cath- 

olic Welfare  Council ;  National  Educa- 
tion Association  (headquarters  staff)  ; 

Mayor  Curley  and  Censor  John  M. 

Casey  of  Boston ;  officers  of  the  Illi- 
nois Parent-Teacher  Association;  Buf- 

falo Women's  Club,  and  other  civic 
and  welfare  organizations. 

The  National  Board  of  Review,  is- 

sued a  statement  favoring  Arbuckle's 
return  to  the  screen.  The  two  theatre 

owners  in  Sullivan,  Ind.,  came  out  with 

a  strong  statement  in  favor  of  the  de- 
cision made  by  Mr.  Hays. 

Among  clubwomen,  Mr.  Thomas  J. 
Vivian,  president  of  the  Congress  of 
State  Societies  and  an  officer  of  the 

New  York  City  Federation,  advocated 

giving  Arbuckle  a  chance. 
National  Headquarters  of  the  M.  P. 

T.  O.  A.  rushed  out  a  statement  saying 

it  was  "surprised" ;  the  M.  P.  T.  O.  of 
Wisconsin  passed  a  resolution  of  con- 

demnation; the  M.  P.  T.  O.  of  Eastern 

Pennsylvania,    Southern    New  Jersey 

and  Delaware  took  similar  action;  and 

other  exhibitor  organizations  took  ac- 
tion to  the  effect  that  Arbuckle  would 

have  to  stay  off  the  screen  till  the  "pub- 

lic wants  him  back." 

The  National  Board  of  Review  of 

Motion  Pictures  issued  this  statement 

with  reference  to  its  attitude  regard- 

ing Will  H.  Hays'  restoration  of  Ros- 
coe  Arbuckle  to  an  active  place  in  the 

motion  picture  world : 

"The  National  Board  at  this  time  re- 

iterates its  position  first  taken  when 
word  came  that  Mr.  Arbuckle  had  been 

banned  from  the  screen  in  America. 

"The  National  Board  is  still  of  the 

opinion  that  Mr.  Arbuckle  having  been 

tried  by  a  jury  of  his  peers  and  found 
innocent  of  the  charge  brought  against 

him,  justice  demands  he  should  be  al- 
lowed to  go  before  the  bar  of  public 

opinion.  The  National  Board  is  still 

of  the  firm  conviction  that  it  is  for  pub- 
lic opinion,  and  public  opinion  alone  to 

accept  or  refuse  Mr.  Arbuckle  as  a 

public  entertainer. 
"The  soundness  of  this  attitude  of 

the  National  Board  is  fully  upheld  by 

the  conflicting  opinion  in  regard  to  the 

matter  of  Mr.  Arbuckle's  return  to  the 
screen  which  is  rushing  in  from  all 

parts  of  the  country.  The  fact  that 
everywhere  there  are  widely  differing 

views  of  Arbuckle's  acceptibility  is 
only  further  proof  of  the  fallacy  of 
attempting  to  force  upon  the  public 

with  regard  to  motion  pictures,  or  any- 

thing else  for  that  matter,  either  a  cen- 
sorship or  a  dictatorship.  The  general 

public's  feelings,  needs  and  wishes  con- 
stitute the  only  criterion  which  can 

safely  be  considered  as  adequately  ex- 
pressing the  thought  of  the  people  in 

the  case  of  Mr.  Arbuckle's  return  to 
pictures.  It  is  the  people  in  the  last 

analysis  who  will  give  him  the  chance 
of  regaining  their  favor,  if  he  is  to  be 

given  that  chance  at  all. 
"The  National  Board  holds  no  brief 

for  Mr.  Arbuckle  personally— the,  fact 

remains  that  his  pictures  have  been  con- 

sistently free  from  questionable  mat- 
ter. We  are  glad  that  the  public — the 

club  women  of  the  country — are  so 
alive  to  their  power  to  formulate  and 

express  a  verdict,  which,  when  it  is  ren- 
dered will  unquestionably  reflect  whole- 
some mindedness  and  -  the  justice  to 

which  every  one  is  entitled." 
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"The  Public  Should  Help  Not  Sneer" 
James  E.  West,  Chief  Scout  Executive  of  the  Boy 
Scouts  of  America,  Declares  His  Friendship  for  the 
Industry     in     Its     New     Effort     for     Better  Pictures 

(Editor's  Note  —  We  printed  last week  a  symposium  of  opinions  from 
prominent  Americans  with  regard  to 
the  new  era  in  the  industry,  and  this 
week  we  take  pleasure  in  presenting  an 
article  by  the  executive  officer  of  one 
of  the  most  important  of  social  welfare 
organizations  —  the    Boy    Scouts  of 
America.     This  article  merits  careful 
reading  and  is  a  very  fine  expression 
of  the  new  attitude  of  influential  citi- 

zens toward  the  motion  picture.) 
By  James  E.  West 

Chief  Scout  Executive,  Boy  Scouts of  America. 

THERE  is  no  one  form  of  passive 
recreation  and  entertainment  to- 

.  ,    day  which  has  as  much  influence 
either  for  good  or  for  bad,  for  happi- ness or  for  morbidness,  as  does  the  mo- 

tion picture.    We  take  it  for  granted without  argument  that  it  is  one  of  the 
world's  greatest  forces  in  our  present form  of  society.    Also,  it  cannot  be 
doubted  by  any  sane  and  fair  minded 
person  that  there  has  always  been  and 
still  is  plenty  of  room  for  improve- 

ment in  the  standard  of  the  majority of  motion  picture  productions. 
I  enjoy  pictures.    I  am  a  great  be- 

liever m  the  screen  and  its  possibilities It  is  for  this  very  reason  that  I  con- 
sidered it  a  significant  fact  when  mo- 

tion picture  producers  and  distributors 
of  America  were  willing  to  say  in  so many  words  to  the  public,  "We  want 
to  give  you  what  you  want;  we  want 
you  to  want  better  things ;  we  want  to 
improve  the  general  standard  of  all  mo- 

tion picture  productions,"  and  an  even 
more  significant  fact  that  they  backed 
this  statement  up  by  obtaining  the  ser- 

vices of  one  of  the  outstanding  power- 
ful public  characters  of  our  day  to lead  the  better  picture  movement  I 

believe  in  the  sincerity  of  purpose  of 
/iu     yS;   }  beheve  in  the  importance of  the  task  that  he  has  cut  out  for  him 

and  in  the  possibilities  of  its  future 
success.    And  so  believing,  I  am  thor- 

oughly convinced  that  Mr.  Hays  be- 
lieves in  the  sincerity  of  purpose  of  the big  producers  and  distributors  and  of 

the  country  whom  he  serves,  and  that 
they  really  do  want,  as  he  says  they  do 
to  produce  and  distribute  better  pic- 
ff"    EvTeTn  more  significant— I  think 
that  Mr.  Hays'  real  employer,  a  fn-eat and  powerful  one  at  that— is  the  Amer- ican people. 

Giving  the  Industry  A  Chance 
it  is  up  to  us  as  individuals,  and  as 

a  public  to  accept  the  statement  that the  Motion  Picture  Producers  and  Dis- 

tributors of  America,  Inc.,  have  put 
out,  to  back  them  up  in  their  efforts 
and  give  them  a  chance.  We  should 
not  be  idle  bystanders  with  sneering, 
pessimistic  lips,  spreading  the  hopeless doctrine  that  we  believe  the  task  at- 

tempted is  impossible  of  achievement, 
that  we  have  no  faith  in  it  anyway,  and' that  by  implication,  we  are  not  going 
to  have  anything  to  do  with  the  job unless  just  possibly  it  happens  to  come out  a  success. 

My  many  years  of  experience  with 
the  youth  of  America  tell  me  that  the 
welfare  and  moral  future  of  that  youth 
are  a  responsibility  '  resting  upon  the shoulders  not  of  a  few  picked  persons 
but  of  every  adult  citizen  in  the  nation 
Citizenship  training  is  my  hobby,  as  it 
is  that  of  every  Boy  Scout  Leader,  and 
L  believe  the  "movie"  is  potentially  at least  a  great  factor  in  this  training. 

This  being  so  I  was  glad  to  partici- 
pate m  the  meeting  called  by  Mr  Will 

Hays  and  later  to  help  in  developing the  Committee  on  Public  Relations 
through  which  the  welfare,  educational 
and  social  agencies  of  the  country  are 
to  be  given  not  only  the  opportunity 
but  the  responsibility  of  making  availa- 

ble to  Mr.  Hays  constructive  criticisms 
of  current  films  so  that  progress  may 
be  made  in  improving  the  motion  pic- 

tures as  a  factor  in  our  life  today. The  objectives  of  this  committee 
which  looks  to  the  formation  of  a  per- 

manent organization,  are  clearly  and 
.strongly  stated  in  the  Articles  of  As- 

sociation of  the  Motion  Picture  Pro- 
ducers and  Distributors  as  follows: 

"Establishing  and  maintaining  the highest  possible  moral  and  artistic  stan- 
dards m  motion  picture  productions" 
and  

•' 
"Developing  the  educational  as  well as  the  entertainment  value  and  general usefulness  of  motion  pictures." 
I  have  accepted  membership  on  the Executive  Committee  on  this  platform 

as  a  matter  of  duty.  Because  of  what already  has  been  accomplished  I  have great  hope  for  the  future. 
A  Drive  For  Better  Pictures 

A  statement  m  a  recent  letter  from 
Mr.  Hays  is  worth  quoting  here  as  a basis  for  this  hope: 

"Beginning  a  new  drive  this  year  for the  best  possible  pictures,  measuring up  towards  what  the  standards  should be  and  which  many  pictures  already  had 
achieved,  earnestly  asking  the  public's cooperation  and  helping,  of  course 
from  every  possible  standpoint,  selfish and  unselfish,  to  move  in  the  right  di- 

rection, they  have  brought  out,  and  are 

bringing  out,  a  series  of  pictures  which 
we  are  hoping  will  attract  the  pubhe's attention,  as  the  evidence  both  of  their 

Sfandhaand  abi%  ̂o  /ccom- 

Phsh,  and  as  an  augury  for  still  better 

tlULTchruhey  ever? effort  2S 

ue  directed.    The  maintain  ng  of  the 

a  gft:  atSandardS  iS,quite  ̂   essL  ia 

as  ts  attainment  and  there  can  be  and will  be  no  slipping  backward,  nor  loss 

plishned:"PrOVement  tHat  may  be 

deda^tionn?1"'1'5*  S^mPatV  with  the 
tee  of  T°"  °/  PurP°se.°f  the  Commit- 

tatives  oT  1Y'  TS1Stmg  of  rePresen- 

tatives  of  the  National  organizations cooperating  with  the  motion  pictured dustry  on  behalf  of  high  standards  of production,  which  purple  is  exPre  sed 
asjollows  m  its  article  of  incorpora- 
"Be  it  Resolved,  that  the  work  of 

mceiuSdi:raI  3genCieS  herei"  Stated  ̂all 
(a)  The  establishment  of  a  chan^i  ~f 

cSn.f  I  d  betwecn  the  National  Edu- 

cational Association  and  the  Motion  P,v 

hrnrSrol  S  Distribu^-°Jo° 
 direS 

AftL?       g  ¥  Pedagogic  films  and  their 
feTThempl0ymeDt  in  the  schools, 
ce;  me  encouragement  of  the  effort  tn advance  the  usefulness  of  motion  pictures as  an  instrument  of  international  amitv 

aLCtZTlY  portra^  American  ul 
and  the  proper  portrayal  of  foreign  scenes and  persons  in  all  productions. 
W  The  furtherance,  in  general    of  a constructive  method  of  bringing  about  a 

Snf  ifX^r?  S  attai-^  and  main- 

taining high  standards  of  art,  entertain- 
ment, education  and  morals  in  mo«on  pic- 

So  long  as  the  Motion  Picture  Pro- ducers and  Distributors  of  America 
Inc.,  under  the  leadership  of  Mr  Havs' sincerely  work  along  such  lines  as  the above  indicated,  I  am  glad  to  throw whatever  influence  I  have  both  as  an 
individual  and  the  chief  executive  offi- 

cer of  a  great  movement  dedicated  to better  citizenship  and  the  promotion  of 
clean,  healthy  recreation,  in  their  ser- vice 

Let  every  American  citizen,  man  and woman,  consider  him  and  herself  an unofficial  member  of  this  committee, 
and  help  carry  on"  in  this  important work,  which  concerns  our  children  even more  than  ourselves.  Let  everybody 
help  m  the  "Better  Picture"  cause 



"The  Voice  from  the  Minaret" 

Norma  Talmadge's  Newest  Production  for  First  N  ational  Release.     Eugene  O'Brien  Plays  Opposite 
the  Star.     Directed  by  Frank  Lloyd 

r 
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"Prosperity  Dinner"  Not  Film  Affair 

David  R.  Hochreich  Makes  Statement  to  Trade 

Paper  Editors  —Admits  Names  of  Film 

Executives  and  Others  Used  Without  Authority 

FEELING  that  the  industr
y  is 

being  misled  by  the  sponsors 
of  the  Welcome  Prosperity 

Dinner,  the  editors  of  Motion 

Picture  News,  Moving  Picture 

World ,  Exhibitors  Herald  and 

Exhibitors  Trade  Review  called 

upon  David  R.  Hochreich  for  a 
statement  of  the  facts  surround- 

ing the  conception  and  promotion 
of  the  dinner. 

Mr.  Hochreich  admitted  that 

on  the  stationery  for  the  dinner 
the  following  names  were  used 

without  authority:  Adolph  Zu- 
kor,  Marcus  Loew,  P.  A.  Powers, 

Gov.  Alfred  E.  Smith,  David  Be- 
lasco,  William  Randolph  Hearst, 
D.  W.  Griffith,  Senator  Royal  S. 

Copeland. 

He  produced  letters  of  accept- 
ance from  other  prominent  men 

listed  on  the  committee.  At  the 

suggestion  of  the  trade  paper  edi- 
tors, Mr.  Hochreich  then  dictated 

the  following  statement: 

Hochreich's  Statement 

"Please  allow,  me  to  place  on  record 
the  facts  and  conditions  surrounding 
the  Welcome  Prosperity  Dinner  which 
I  originated  and  have  sponsored. 

"The  dinner  was  my  individual  idea 
and  I  sought  the  support  of  the  prom- 

inent business  men  within  the  picture 
industry  and  outside  of  the  picture  in- 
dustry. 

"I  can  see  now  that  a  grave  mistake 
was  made  in  giving  premature  publicity 
to  the  idea,  especially  insofar  as  the 
use  of  several  names  on  the  committee 
supposed  to  be  in  charge  of  the  dinner. 
One  of  our  early  pieces  of  stationery 
through  an  error  included  several 
names  which  I  had  no  authority  to  use 
and  I  wish  now  to  tender  an  apology 
to  those  gentlemen  and  also  to  any 
others  who  may  have  been  mislead  by 
misuse  of  their  names. 

"It  was  perhaps  unfortunate  that  the 
impression  was  allowed  to  be  made 
that  the  dinner  was  chiefly  sponsored 
by  the  motion  picture  industry. 

"We  are'  now  going  ahead  with  our 
plans  for  the  dinner  which  will  be  held 
at  a  later  date  and  which  will  be  more 
representative  of  other  lines  of  business 
than  the  motion  picture  ̂ industry. 

"Many  leaders  in  other  industries 

have  warmly  approved  the  idea  of  a 
dinner  to  boost  prosperity  because  of 
the  psychological  effect  and  I  feel  that 
with  the  mistakes  of  the  past  rectified 
and  the  air  cleared,  that  it  will  be  pos- 

sible to  carry  the  affair  through  to  a 
successful  conclusion. 

AN  important  meeting  for  consideration of  the  film  theft  situation  was  held 

last  week  by  representatives  of  the  com- 
pany members  of  the  Motion  Picture  Pro- ducers and  Distributors  of  America,  Inc., 

at  which  action  was  taken  to  still  further 
tighten  the  lines  of  protection  against  film 
thieves  throughout  the  country. 

A  general  film  theft  committee,  com- 
posed of  one  representative  from  each  par- 

ticipating company,  was  appointed  and  a 
plan  agreed  upon  whereby  the  Burns  De- 

tective Agency  w,ill  extend  to  all  exchange 
centers  the  service  that  has  operated  so 
successfully  in  the  New  York  territory. 
This  means  that  in  every  city  where 
exchanges  are  located  local  Burns  agen- 

cies will  cooperate  with  exchange  mana- 
gers in  the  recovery  of  strayed  or  stolen 

prints  and  in  the  prosecution  of  persons 
accused  of  film  theft. 
Among  other  matters  discussed  were 

plans  for  improving  the  film  delivery  sys- 
tem and  the  adoption  of  some  practical 

method  of  identifying  prints,  also  a  pro- 
posal for  junking  film  at  one  central  point 

where  all  companies  can  cooperate  in  in- 

EXPRESSING  the  most  optimistic  views 
for  the  health  and  wealth  of  the  New 

Year,  and  making  a  parallel  of  recent  bus- 
iness disturbances  to  a  ship  adrieft  with- 

out a  rudder,  Marcus  Loew,  President  of 
Metro,  and  the  Loew  Circuit  of  theatres, 
recently  put  pessimists  to  route  during  an 
interview. 

"The  theatrical  business  is  approaching 
normalcy,  and  while  it  will  never  return 
to  a  pre-war  basis,  which  we  hear  so  much 
about  ,it  is  fast  reaching  a  stage  where 
it  is  certain  of  a  steady  and  profitable 
patronage. 

"In  recent  years  it  seems  every  indus- 
try has  suffered  the  experiences  of  a  ship 

cast  adrift  without  a  rudder,  with  every 
element  for  and  against  it,  living  a  stormy 

"The  Prosperity  League  of  Amer- 
ica is  now  being  incorporated  and  the 

dinner  will  be  held  under  its  auspicies. 
"In  view  of  the   above   the  dinner 

planned  for  January  nth  at  the  Astor 
has  been  called  off. 

"Dec.  27,  1902."  "David  R.  Hochreich" 

suring  the  total  destruction  of  prints  that 
are  no  longer  fit  for  exhibition. 
Sherman  Burns,  of  the  Burns  Agency, 

attended  the  meeting  and  assured  the  com- 
pany representatives  that  his  local  branch- 

es, in  addition  to  tracing  stolen  films,  will 
arrange  with  the  public  carriers  in  each 
exchange  center  to  notify  them  of  any 
undelivered  film  being  held  because  of  mis- 

leading, misdirection  or  other  causes,  the 
purpose  being  to  effect  its  return  to  the 
owner,  thus  avoiding  its  possible  sale  for 
shipping  charges.  Lists  of  missing  prints 
owned  by  its  company  members  are  fur- 

nished the  Burns  Agency  by  the  Motion 
Picture  Producers  and  Distributors  of 
America,  Inc. 

The  companies  represented  at  the  meet- 
ing were:  Associated  First  National  Pic- 

tures, Inc.;  Educational  Film  Exchanges, 
Inc.;  Famous  Players-Lasky  Corporation; 
Fox  Film  Corporation;  D.  W.  Griffith,  Inc.; 
Goldwyn  Pictures  Corporation,  Kenma  Cor- 

poration, Metro  Pictures  Corporation,  Jos- 
eph M.  Schenck  Productions,  Inc.,  Select 

Pictures  Corporation,  Universal  Pictures 
Corporation,  Vitagraph,  Inc.,  and  Warner 
Brothers. 

life.  First  riding  the  wave  crest  of  ab- 
normal conditions,  only  to  be  caught  f.nd 

taken  under  in  the  back  wash  of  the  wave. 
"Some,  or  rather  many  branches  of  each 

industry  could  not  stand  the  ravages  of 
the  storm.  Others  took  a  bull  dog  grip 
on  their  ship  of  fate  and  held  on  until 
now,  when  the  storm  has  abated,  and 
though  still  needing  a  stronger  rudder,  is 
riding  a  smooth  and  definite  sea.  The 
ship  will  go  forward  steadily  now,  not  in 
lurches  and  spasms  as  during  the  storm, 
but  though  slow,  will  attain  port  finally. 

"In  summing  up  general  conditions  for 
the  New  Year,  I  would  revert  back  to  the 
ship  with  a  new  rudder,  capable  of  sail- 

ing steady  seas,  providing  there  is  not  too 
much  rocking  of  the  boat  by  those  at  the 

helm." 

New  War  on  Film  Thefts 

Important  Action  Taken  at  Meeting  of 

Company  Members  of  Hays  Body 

Loew  Optimistic  for  1923 

Declares  Film  Industry  Has  Regained  Equilibrium 

and    Theatres    Are    Drawing    Steady  Patronage 



"Second  Fiddle" 
One  of  the  Series  of  Film  Guild  Productions  for  Hodkinson  Release.     Glenn  Hunter 

Featured  Player 
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"L.  J."  Turns  Over  Companies  to  Sons 

Myron  and  David  O.  Selznick  Elected  Respectively  Presi- 

dent and  Vice  President  of  Both  Selznick  and  Select,  "L. 

J."  Becoming  Chairman  of  Both  Boards  of  Directors 

LEWIS  J.  Selznick  is  turning  over 
the  active  management  of  his  en- 

terprises— Selznick  Pictures  Cor- 
poration and  Select  Pictures  Corpora- 

tion— to  his  sons,  Myron  and  David  O. 

"L.  J."  put  it  this  way:  "Folks  have 
known  for  a  long  time  that  the  name 
of  Selznick  was  in  the  picture  business 

to  stay.  I'm  merely  carrying  out  a  plan 
which  I  formed  many  years  ago.  I've 
been  building  my  business  for  my  sons 

— and  I've  been  building  my  sons  for 
the  business.  It  has  never  been  my  in- 

tention to  wait  until  I  died  to  have  the 

boys  succeed  to  their  inheritance  of  la- 

bor and  responsibility.  I've  only  been 
waiting  for  the  day  when  I  could  feel 
that  they  could  handle  their  bigger  jobs 
satisfactorily.  That  day  has  come — 
and  come  so  completely  that  I  am  ab- 

solutely confident  that  Myron  and  Dav- 
id will  do  as  well,  if  not  better,  in  the 

future  with  both  the  Selznick  and  Se- 
lect companies  that  I  have  done  in  the 

past.  There's  been  a  rest  coming  to 
me  for  a  long  time — and  I'm  going  to 

take  it." 
The  official  action  of  turning  control 

over  to  the  second  generation  of  Selz- 
nicks  took  place  last  week,  when  My- 

ron Selznick  was  summoned  from  Los 
Angeles  to  attend  special  meetings  of 
the  Boards  of  Directors  of  both  Selz- 

nick Pictures  Corporation  and  Select 
Pictures  Corporation.  Myron  Selznick 
was  elected  President  and  David  O. 
Selznick  Vice-President  of  both  com- 

panies. Lewis  J.  Selznick  continues  as 
Chairman  of  the  Boards  of  Directors, 
and  will  give  the  firms  the  benefit  of 
was  given  charge  of  Selznick  News. 

his  long  experience,  but  purely  in  an  ad- 
visory capacity. 

In  addition  to  the  Selznick  sons'  elec- 
tion, the  meeting  was  important  for  the 

creation  of  two  new  Selznick  officers : 

A.  George  Volck  was  elected  Vice- 
President  in  charge  of  finance  of  both 
Selznick  Pictures  Corporation  and  Se- 

lect Pictures  Corporation,  and  John  S. 
Woody  A^ice-President  in  charge  of 
Sales  of  Select  Pictures  Corporation. 

A.  George  Volck  entered  the  motion 
picture  business  some  six  months  ago 
as  assistant  to  Myron  Selznick.  Prev- 

ious to  that  time  he  had  been  promin- 
ently identified  with  important  financial 

and  railroad  interests.  It  is  said  that 
his  success  with  the  Selznick  company 

has  been  quite  Remarkable,  and  his  elec- 
tion is  well-deserved.  He  will  be  in 

charge  of  the  finances  of  both  compan- ies. 

The  election  to  the  vice-presidency  of 
John  S.  Woody  is  one  which  will  un- 

doubtedly meet  with  high  commenda- 
tion throughout  the  trade.  Mr.  Woody 

is  one  of  the  best-liked  personalities  in 
the  distribution  end  of  the  business.  He 

has  been  popular  with  exhibitors  since 
he  first  entered  an  exchange  several 

years  ago,  and  his  rise  has  been  watch- 
ed by  them  with  interest  and  approval. 

He  became  field  sales  manager  of  Se- 
lect five  years  ago,  resigning  to  be- 

come sales  manager  and  then  general 
manager  of  Realart.  He  returned  to 
Select  as  General  Manager.  As  Vice- 
President,  he  will,  it  is  announced,  give 
up  none  of  the  personal  contact  that 
has  been  one  of  the  most  important  fac- 

tors in  his  success. 

The  younger  Selznicks  have  been 
trained  for  the  posts  which  they  are 
now  called  upon  to  fill,  for  many  years. 

Myron  began  his  training  in  an  ex- 
change, being  at  first  film  cutter,  film 

inspector,  shipping  clerk  and  salesman. 
He  entered  the  home  office  in  the  pur- 

chasing department,  finally  becoming 

Select's  Purchasing  agent.  Switching 
to  production,  he  was  General  Mana- 

ger of  the  Norma  Talmadge  produc- 
tions while  that  star  was  making  her 

Select  successes.  He  later  became  pro- 
duction manager  of  the  Olive  Thomas 

unit,  and  finally  production  manager  of 
Selznick  Pictures  Corporation.  His 

most  recent  works  have  been  "Report- 
ed Missing,"  the  spectacular  comedy- 

melodrama  ;  "Love  Is  An  Awful 
Thing,"  and  "One  Week  of  Love,"  co- 
starring  Elaine  Hammerstein  and  Con- 

way Tearle.  He  is  now  engaged  in 

making  "Rupert  of  Hentzau"  and  "The 

Common  Law." Mr.  Selznick's  production  plans  fol- 
lowing the  completion  this  month  of 

both  these  spectacles  will  be  so  ar- 
ranged that  he  may  at  once  take  per- 

sonal charge  of  Select. 

David  O.  Selznick's  picture  experi- ence has  been  similar  to  that  of  his 

brother,  except  that  where  Myron  went 

into  purchasing,  David  studied  publici- 
ty and  advertising.  He  was  associated 

with  the  production  department  under 
his  brother  for  some  time,  but  a  few 
months  ago,  a  second  production  unit 
was  started  under  David.  He  is  now 

engaged  on  "The  Easiest  Way,"  star- ring Theda  Bara.   About  a  year  ago  he 

(Left  to  Right)  Myron  Selznick,  President  of  Selznick  and  Select    Pictures  Corporations;  David  O.  Selznick,  A.  G.  Volck  and  John 
S.  Woody,  elected  vice-presidents  of  both  concerns 



"One  Stolen  Night" 
Alice  Calhoun  Stars  in  This  Vitagraph  Picture,  Wh  ich,  as  the  Photos  Indicate,  Has  a  Colorful 

Background 
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The  News  of  the  Week 

"Robin  Hood"  Breaks  Record 
Closes  Triumph  N.  Y.  Engagement 

January    7  —  Scores    in  Boston 

99 

After  having  scored  a  triumph  even 
more  pronounced  than  "The  Three  Mus- 

keteers," "Douglas  Fairbanks  in  Robin 
Hood,"  a  United  Artists  release,  closes  a 
ten  weeks'  engagement  at  the  Lyric  Thea- 

tre, New  York,  on  Sunday,  Jan.  7th. 
Crowded  houses  have  been  the  rule  at 

every  showing  of  this  elaborately  produced 
picture,  says  the  Fairbanks  Corporation. 
Experts  in  the  show  business  say  it  could 
have  continued  months  longer  at  the  Lyric 
at  a  $2  top. 
The  picture  has  been  praised  by  such 

prominent  people  as  Will  H.  Hays,  William 
G.  McAdoo,  Dr.  Ernest  L.  Crandall,  of 
the  New  York  City  Board  of  Education; 
James  Montgomery  Flagg,  George  M.  Co- 

han, Cecil  B.  De  Mille  and  John  D.  Flinn, 
editor  of  the  New  York  Globe. 

Pupils  of  the  New  York  City  public 
schools  were  brought  to  the  theatre  in 
bodies  to  see  "Robin  Hood,"  because  of 
its  historical  accuracy  as  well  as  its  enter- 

tainment value.  Dr.  Crandall  says  he 
wants  every  school  child  in  the  city  to 
see  the  production. 

"Robin  Hood"  opened  at  the  Park  Thea- 
tre, Boston,  on  Monday,  Dec.  18,  to  packed 

houses,  with  the  Governor  of  Massachu- 
setts and  the  Mayor  of  Boston  present. 

Lines  waiting  to  buy  tickets  extended  for 
more  than  a  block  outside  the  theatre. 

Credit  for  the  success  of  "Douglas 
Fairbanks  in  Robin  Hood,"  from  the  man- 

agerial point  of  view,  goes  to  John  Fair- 
banks and  Harry  D.  Buckley,  and  from 

the  advertising,  publicity  and  exploitation 
angles  to  Pete  Smith  and  J.  M.  Loughbor- 

ough, who  worked  with  him  on  the  New 
York  showing. 

Pete  Smith  put  over  a  smashing  cam- 
paign in  New  York  and  Boston.  Starting 

out  ten  days  before  the  showing  he  util- 

ized scores  of  28-sheet  stands  throughout 
the  city  and  put  up  hundreds  of  one  sheets 
containing  a  white  arrow,  with  the  words, 
"Follow  the  Arrow!  This  way  to  'Douglas 
Fairbanks  in  Robin  Hood.' "  He  also 
made  liberal  use  of  three  and  six  sheets, 
window  displays  and  window  cards. 

Tieups  were  effected  with  the  United 
Cigar  Stores  on  Robin  Hood  cigars,  by 
which  window  displays  were  obtained  in 
those  stores;  also  with  Lord  &  Taylor, 
Wanamaker's  and  Spalding's.  In  the  big- 

gest of  the  A.  G.  Spalding  stores  on  Fifth 

avenue  there  was  a  window  display  of 'the tournament  accoutrement  used  by  Mr. 
Fairbanks  in  the  making  of  the  picture. 

Fifty  cowboys  appearing  in  Tex  Austin's Cowboy  Championship  contest  at  Madison 
Square  Garden  rode,  in  full  Western  re- 

galia to  the  Lyric  Theatre  and  attracted 
thousands.  A  special  Saturday  morning 
performance  for  New  York  City  school 
children  with  the  best  attendance  records 
was  given  under  the  auspices  of  the  New 
York  Globe,  which  gave  the  picture  great 
publicity  every  day. 

In  Boston  a  similar  campaign  was  con- 
ducted on  billboard  and  window  display 

advertising,  with  the  addition  of  subway 
boards  and  signs  on  street  cars.  Two  days 
before  the  opening  arrow  cut-outs  were 
tied  to  automobiles,  door  knobs,  etc.,  and 
1,000  tack  cards  were  put  up. 

The  newspaper  campaigns  were  started 
in  New  York  and  Boston  seven  days  be- 

fore the  showing,  with  liberal  displays  and 
a  big  smash  on  the  opening  day.  All 
papers  gave  good  publicity  showings. 

In  New  York  and  Boston  there  was  a 
big  distribution  of  two-color  heralds, 
which  not  only  were  let  in  apartment 
houses,  but  were  mailed  to  colleges  and 
public  and  parochial  schools. 

10  Producers  Busy  for  First  National 

At  Work  on  Both  Coasts  Making 

Pictures  for  Release  in  New  Year 
Ten  independent  producers  are  busy  on 

the  east  and  west  coast  making  pictures 
for  First  National  release. 
Frank  Lloyd  has  started  directing  the 

Schenck  production  "Within  the  Law" with  Norma  Talmadge  starring,  and  with 
Margaret  Leahy,  the  Talmadge  British 
prize  winner,  in  an  important  role.  Miss 
Talmadge  has  ready  for  First  National  re- 

lease the  adaptation  of  the  stage  play  "The 
Voice  from  the  Minaret."  This  picture 
was  directed  by  Frank  Lloyd. 

John  Stahl  has  returned  to  the  coast 
and  is  casting  for  another  Louis  Mayer 
production.  His  hew  picture  "Money, 
Love  and  the  Woman,"  is  from  an  orig- 

inal story.  The  cast  will  be  announced 
shortly. 
Maurice  Tourneur  is  filming  Captain 

Marriott's  "The  Isle  of  Dead  Ships."  Con- 
stance Talmadge  is  busy  getting  her 

gowns  ready  for  the  production  that  will 
follow  "East  Is  West."  The  story  has  been 
written  by  John  Emerson  and  Anita  Loos. 
No  title  has  been  annourfced. 

Katherine  MacDonald  is  making  "Re- 
fuge" under  the  direction  of  Victor  Schert- 

singer  for  the  B.  B.  Schulberg  company. 

Buster  Keaton's  "The  Balloonatic"  hav- 
ing been  all  finished,  cut  and  delivered  to 

First  National,  the  comedian  is  at  work 
on  another  fun  maker,  said  to  be  a  five 
leeler. 
Edwin  Carewe,  making  Edwin  Carewe 

productions,  is  off  for  the  west  to  begin 
filming  the  Belasco  play  "The  Girl  from 
the  Golden  West." 

Dividends  Declared  by 

Associated  Exhibitors 
The  Board  of  Directors  of  Associa- 

ted Exhibitors,  Inc.,  at  its  December 
meeting,  voted  to  declare  a  2  per  cent 
current  dividend  on  the  preferred 
stock  for  the  last  quarter  of  1922, 
payable  to  stockholders  of  record  as 
pf  December  22nd. 

This  is  the  fourth  2  per  cent  quar- 
terly dividend  declared  this  year.  The 

directors  voted  also  to  declare  2  per 
cent  accrued  and  unpaid  dividend  on 
the  preferred  stock  for  the  year  1921 
to  stockholders  of  record  as  of  Sep- 

tember 1st,  1921.  Both  dividends  are 
payable  January  4th,  1923. 

Heavy  Bookings 

Follow  Successful 

Runs  of  "Dr.  Jack 
According  to  newspaper  reviews,  first 

run  theatre  statements  and  Pathe  reports- 
of  circuit  bookings,  "Dr.  Jack"  continues as  an  outstanding  coast  to  coast  success. 
An  important  West  Coast  film  event  of 
last  week  was  the  re-opening  of  the  newly 
remodeled  and  redecorated  Portola  Theatra 
in  San  Francisco,  starting  its  extended  run 
of  the  new  Harold  Lloyd  five-reel  comedy. 
The  Portola,  the  first  house  to  book  "Dr. 
Jack,"  close  for  everal  weeks  to  make  ex- 

tensive preparations  for  this  opening,  of 
which  telegrams  quoted  by  Pathe  contain 
such  expressions  as  these: 

"Opening  of  new  Portola  most  auspicious 
in  film  history  of  San  Francisco."  "House 
beautiful."  "Crowds  blocked  sidewalks 
first  two  days  in  spite  of  torrents  of  rain." 
"Run  will  continue  indefinitely." 
Records  of  the  Majestic  Theatre,  Port- 

land, are  quoted  as  showing  that  "Dr.. 
Jack"  is  the  first  picture  that  has  been 
able  to  "keep  the  crowds  coming  for  four 
weeks  to  a  photoplay  theatre  in  Portland." 
Milwaukee  branch  report  from  Manager 

W.  A.  Aschmann  reports  of  the  Strand 
Theatre's  two-weeks'  run:  "This  engage- 

ment has  proved  not  only  that  'Dr.  Jack' is  a  bigger  box  office  attraction  than. 
'Grandma's  Boy,'  but  is  by  far  a  better 

audience  picture." All  the  Atlanta  newspapers  contain  re- 
views of  "Dr.  Jack"  at  the  Howard  Thea- 

tre which  are  frankly  enthusiastic. 
Pathe  reports  that  a  flood  of  "Dr.  Jack" 

bookings.  Last  week  witnessed  the  clos- 
ing of  a  Loew  Circuit  contract  booking  the 

comedy  for  a  total  of  160  days,  with  Will 
Rogers  in  "Fruits  of  Faith"  on  the  same 
bill  110  days.  The  Fox  houses  are  booked 
to  play  the  new  Lloyd  feature  comedy  5K 
days.  Most  of  the  other  important  cir- 
"'u ts.  not  yet  reported,  are  said  to  be  ne- 

gotiating similar  contracts. 

Lois  Wilson  In 

Stellar  Cast  of 

Negri  Production 
Lois  Wilson  is  the  latest  as  well  as  the 

last  addition  to  the  steller  cast  of  "Bella 
Donna,"  Pola  Negri's  first  American-made 
picture  which  George  Fitzmaurice  is  pro- 

ducing at  Paramount's  West  Coast  Studio. 
Miss  Wilson  will  play  the  only  other 

feminine  role  in  the  story  aside  from  the 
title  and  incidentally,  the  only  character 
added  to  Robert  Hichens'  story  as  it  has 
been  adapted  for  the  screen  by  Ouida 
Bergere. 
Conway  Tearle  and  Conrad  Nagel  share 

leading  masculine  honors,  and  Claude 
King,  Macey  Harlan  and  Robert  Sellable 
complete  the  role  of  male  principals. 

Miss  Wilson  recently  returned  from 
Utah  where  she  spent  several  weeks  play- 

ing the  leading  feminine  role  in  James 
Cruze's  production  of  "The  Covered 

Wagon." 

Watch  Out  For 

A  Front  Page  Story 

Thf  Trirth  A  /-  U. 
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Viola  Dana  at  the  Metro  studios  where  her  new  feature  "A  Noise  In  Newboro"  is  being 
directed  by  Harry  Beaumont,  shown  at  the  left  of  the  group  made  up  of  Malcolm  Mc- 

Gregor, David  Butler  and  Allan  Forrest,  leading  men. 

Hodkinson  Announces  New  Program 

Feature  Productions  and  Long  List  of 
Short  Subjects  Make  Up  Varied  Schedule 

Not  only  is  it  the  intention  of  the  Hod- 
kinson Corporation  to  supply  variety  in 

their  production  output,  but  special  stress 
is  being  laid,  it  is  said,  upon  the  quality 
of  releases  scheduled  to  appear  for  the 
year  1923. 

The  Holiday  season  opens  with  the  two 
Victor  Schertzinger  productions,  "The 
Kingdom  Within"  released  December  24th, 
and  "Dollar  Devils"  released  January  28th. 
"The  Kingdom  Within"  is  from  the  story 
by  Kenneth  B.  Clarke.  Pauline  Starke, 
Gaston  Glass,  Russell  Simpson  and  Ernest 
Torrence  are  in  the  cast.  "Dollar  Devils" 
is  the  second  Victor  Schertzinger  Produc- 

tion released  through  Hodkinson. 
The  company  also  announces  the  series 

of  four  Film  Guild  Productions  featuring 
Glenn  Hunter.  The  first  three  are  "Sec- 

ond Fiddle,"  "The  Lap  of  Luxury"  and 
"The  Scarecrow."  In  the  first  of  the 
three,  Mary  Astor  plays  the  leading  femi- nine role  while  in  the  other  two,  the  part 
is  played  by  Martha  Mansfield.  The 
fourth  story  is  yet  to  be  announced. 
The  early  part  of  1923  will  see  the 

Corinne  Griffith  Productions  released  by 
Hodkinson.  The  stories  selected  for  Miss 

Griffith's  appearance  in  her  own  produc- 
tions will  be  those  of  New  York  society 

type.  Charles  R.  Rogers,  former  General 
Manager  of  Distribution  for  Select  and 
Robertson-Cole,  will  have  charge  of  the 
distribution  of  the  Corinne  Griffith  produc- 

tions. Edward  Small  will  have  charge  of 
production.  Work  on  the  Corinne  Griffith 
Production  will  start  in  the  early  Spring. 
Hodkinson  also  has  a  drama  scheduled 

for  release  early  in  January.  This  is  a 
Maurice  Tourneur  Production.  "While 
Paris  Sleeps,"  John  Gilbert  and  Lon  Chan- 
ey  are  in  the  cast. 

In  the  short  subject  field  Hodkinson  will 
release  the  All  Star  Comedies  produced 
by  C.  C.  Burr  and  starring  Charles  Mur- 

ray, Raymond  McKee  and  Mary  Anderson, 
"Fun  From  the  Press,"  the  Colonel  Heeza 
Liar  films  produced  by  Bray.  The  Bray 
Romances,  also  produced  by  Bray  form  a 
novelty  one  reeler  treating  important  sci- entific facts. 

"Days  Afield  With  Rod  and  Gun"  is  an- 
other series  to  be  offered  by  Hodkin- 

son. This  series  produced  by  Eltinge  F. 

Warner,  publisher  of  the  magazine  "Field and  Stream"  consists  of  various  subjects 
devoted  to  sports  of  all  kinds.  Charles 
Urban's  Official  Movie  Chats  are  also  on 

the  list  of  this  firm's  offerings. 

Pearson  Defines  Pathe  P
olicy 

Every  Item  of  Product  Stands  on  O
wn 

Feet  for  Booking,  General  Manager  Sa
ys 

In  an  official  statement  for  the  informa- 
tion of  exhibitors,  Elmer  Pearson,  General 

Manager  of  Pathe,  defines  the  Pathe  policy 
governing  bookings  of  all  its  product.  The 

main  point  emphasized  in  Mr.  Pearson's statement  is  that  there  are  no  strings  on 
any  item  of  Pathe  product  binding  it  to 
any  other  item  in  booking  arrangements. 
"Each  and  every  picture  on  our  lists, 

Watch  Out  For 

A  FRONT  PAGE  STORY 

irrespective  of  type  and  including  all  of 

the  items  of  each  weekly  release  program" 
the  statement  says,  "stands  on  its  own 
feet.  Each  of  them  is  issued  on  its  indi- 

vidual merits,  is  required  to  establish  its 
individual  reputation  and  box  office  value, 
and  may  be  booked  on  that  basis  without 
restriction  or  proviso  respecting  any  other 
item.  We  say  to  the  exhibitor:  As  you 
like  if — book  one  or  more  or  all,  accord- 

ing to  your  conviction  regarding  their 
value  to  you  in  each  instance. 
"We  can  assure  the  exhibitor  that  the 

rental  price  demanded  for  a  costly  product 
that  has  fully  established  its  box  office ^aino  io  nianoH  in  thp  rredit  of  that  nar- 

item  of  comparatively  new  and  untried 
production  receives  any  advantage  or  sup- 

port from  it.  Under  no  circumstances,  nor 
in  any  way  affecting  the  exhibitor,  is  the 
one  linked  up  with  the  other. 

"Another  point  upon  which  we  are  anx- 
ious that  no  doubt  should  exist  is  this: 

'The  fact  that  an  exhibitor  is  a  regular 
user  of  Pathe  News,  or  Pathe  Review, 
gives  him  no  price  advantage  in  booking 
other  product  over  the  exhibitor  who  has 
not  yet  become  a  regular  Pathe  News  or 
Pathe  Review  subscriber.  This  rule  holds 

good  all  through  the  Pathe  lists.' " 

1922  Achievements 

Cause  for  Pride 

Says  Vignola 
"Looking  back  over  the  year  just  ended I  cannot  help  but  feel  prideful  that  I  am 

a  part  of  this  tremendous  influence  known 
as  the  motion  picture  screen,"  says  Rob- ert G.  Vignola  in  a  statement  to  the  trade. 
"Notwithstanding  that  we  have  been 

maligned,  dragged  through  the  mire  of  vil- 
ification by  certain  ladies  and  gentlemen 

of  constricted  mentalities,  and  otherwise 
slammed,  sloughed,  and  sledged  we  have 
managed  to  keep  our  heads  high,  our 
hearts  keen,  and  progress. 

"The  large  number  of  unusually  fine  pic- tures that  the  year  1922  has  given  to  the 
world  give  ample  attestation  of  the  in- 

evitability of  the  screen  and  of  its  des- 
tiny. It  has  proven  that  it  is  too  big  to 

be  kept  down,  too  deeply  intrenched  in 
the  hearts  of  the  public  to  be  destroyed 
or  even  halted  in  its  advancement. 
"When  one  considers  the  adversities  we 

have  had  to  overcome  and  the  exceptional 
pictures  that  have  been  produced  in  the 
past  year  one  cannot  help  but  feel  proud 
of  the  industry  as  a  whole. 

"The  achievements  of  the  past  year  hav- 
ing been  so  stupendous,  the  question  nat- 

urally resolves  itself:  'how  much  farther 
can  we  go?'  This  is  difficult  of  answer. 
No  one  can  foresee  with  any  degree  of  ac- 

curacy what  the  future  will  bring  in  the 
way  of  screen  development.  But  at  the 
same  time  one  would  be  narrow-visioned 
indeed  to  say  that  we  have  reached  any- 

thing like  perfection. 
"If  the  growth  of  the  past  year  is  any 

basis  of  prognostication  the  year  1923 
should  see  some  forward  strides  in  the 
screen.  Just  what  they  will  be  is  hard  to 
say,  but  the  standards  will  be  raised,  that's certain,  and  fine  though  the  pictures  of 
1922  have  been,  I  hope  the  pictures  of 
1923  will  be  even  finer. 

"Another  thing  which  I  hope  the  new 
year  will  bring  is  a  basis  of  understanding 
between  the  producer,  the  distributor,  and 
the  exhibitor.  Lack  of  understanding  or 
interest  has  built  up  a  wall  of  suspicion 
and  mistrust  which  is  keeping  these  three 
elements  of  the  industry  from  getting  to- 

gether. This  year  I  hope  this  wall  will 
be  dissipated  and  that  this  triumvirate 
will  patch  up  all  existing  differences  for 
the  good  of  the  entire  industry." 

RadiO-  -Mat 
PATENTED 

1 .-£. 

cc 
..:-.0- 

'-a.  typewritten 

.  a 

letter  to  all 

at  the  cost  of  a 

2: 

'[  :  • 

letter  to  one 

60  RADIO  HAT  SLIDES  S3. 

1      Aooept  no  Substitute, |L   

csl • 
1    ForSale  bv  all  Leadina  Dealers  .;; 

- 



January  6,  1923. EXHIBITORS    TRADE  REVIEW 
299 

Due  ceremony  marked  the  laying  of  the  cornerstone  of  the  new  studios  being  built  in  San  Diego,  Cal.,  by  Arthur  H.  Sawyer  and  Her- 
bert Lubin,  as  shown  by  the  center  photograph.    At  the  left  is  Mr.  Sawyer  and  the  right  Mr.  Lubin. 

New  Studio  For  Sawver-Lubin 

Cornerstone  of  New  Plant  Laid  in  San 

Diego  —  Many    Celebrities  Present. 

Hodkinson  Product 

Invades  Broadway 

Co-incident  with  the  release  of  "Quincy 
Adams  Sawyer"  the  most  important  pro- 

duction turned  out  thus  far  by  Arthur  H. 
Sawyer  and  Herbert  Lubin  of  S-L  Pic- 

tures, for  Metro,  these  two  producers  have 
achieved  a  long  cherished  ambition  to 
build  and  operate  their  own  studios.  The 
fruit  of  two  years  of  effort  toward  this 
end  on  the  part  of  Arthur  H.  Sawyej^ 
Supervising  Director  of  S-L  Pictures,  was 
realized  through  the  formal  laying  oMhe 
cornerstone  of  the  new  S-L  Studios  at 
Grossmont  Park,  San  Diego,  California. 

Using  a  silver  trowel,  Barbara  La  Marr, 
star  of  "Quincy  Adams  Sawyer,"  laid  the 
cornerstone  for  the  first  stage  of  the  new 
studios  before  an  audience  of  more  than 
twenty  thousand  people.  This  is  the  first 
motion  picture  studio  to  be  erected  in  San 
Diego.  The  opening  exercises  were  attend- 

ed by  celebrities  from  Los  Angeles  and 
Hollywood.  Among  those  present  were  El- 

mo Lincoln,  Hank  Mann,  Allen  Ray,  Rose- 
mary Theby,  Lon  Chaney,  Louise  Fazenda, 

Clarence  G.  Badger,  Director  of  "Quincy 
Adams  Sawyer,"  Walter  Hiers  and  others. 
Mayor  E.  W.  Porter  made  the  address  of 
welcome  to  Sawyer  and  his  associates. 

In  addition  to  the  response  by  Mr.  Saw- 
yer, brief  speeches  were  also  made  by  F. 

M.  White,  General  Manager  of  the  Benson 
Lumber  Company,  Colonel  Bishop  of  the 

Marine  Corps,  Clarence  Badger  and  Bar- bara La  Marr. 
S-L  Studios  will  be  erected  on  a  plot  of 

twenty  acres  at  Grossmont  Park,  and  in 
addition  to  the  fourteen  stages  will  include 
a  large  administration  building.  The  stages 
have  been,  designed  and  will  be  built  un- 

der the  personal  direction  of  Edward  J. 
Shulter,  well  known  technical  director. 
The  new  building  -will  include  in  addition 
to  the  group  of  stages,  a  paint  shop,  a  car- 

penter shop,  costume  room,  property 
house,  electrical  shop,  garage,  photographic 
department  and  a  special  film  laboratory. 
Additional  space  will  include  rooms  for  the 
use  of  directors,  film  cutters,  accounting 
and  publicity  departments  and  executives 
offices.  In  connection  with  the  new  pro- 

ject S-L  Pictures  has  the  complete  coop- 
eration of  the  San  Diego  Chamber  of 

Commerce. 

"Covered  Wagon" 

Is  Praised  By 

Jesse  L.  Lasky 

"The  best  picture  I  ever  made!"  One 
frequently  hears  this  expression  on  the  part 
of  a  director  and  it  is  only  natural  perhaps 
that  each  succeeding  picture  should  seem 
that  way  to  the  man  who  is  behind  the  mega- 

phone. 
But  James  Cruze  can  truthfully  say  this, 

according  to  the  Lasky  studio  executives, 
with  regard  to  his  new  Paramount  produc- 

tion, "The  Covered  Wagon,"  for  the  daily 
runs  of  the  film,  now  in  process  of  editing, 
prove  that  the  scenes  are  of  such  a  charac- 

ter that  production  experts  can  easily  visu- 
alize from  them  the  aspect  of  the  combined 

sequences. 
Among  those  most  enthusiastic  over  Mr. 

Cruze 's  work  is  Jesse  L.  Lasky.  "Perfect 
realism, ' '  said  Mr.  Lasky,  ' '  a  strong  love 
theme,  bigness,  impressiveness,  thrills  that 
are  utterly  unlike  the  ordinary  sort;  a  back- 

ground of  real  newness  to  the  screen,  where 
the  camera  has  never  before  been  ground; 
all  these  facts  coupled  with  the  splendid 
cast  of  virtually  3000  men  and  women,  cer- 

tainly indicate  a  picture  that  is  worthy  of 
any  directors'  enthusiasm." 

Theatre  Programs 

As  evidence  of  the  attraction  value  of 
the  company's  offerings  Hodkinson  states 
that  several  of  Broadway's  largest  motion picture  theatres,  have  added  several  of 
Hodkinson  special  releases  and  feature  at- 
tres,  have  added  several  of  Hodkinson 
special  releases  and  feature  attractions  to their  program. 

The  most  notable  instance  in  this  con- 
nection is  that  "The  Kingdom  Within"  the Victor  Schertzinger  Production  has  been 

booked  over  the  entire  Loew  Circuit  in 
New  York  and  vicinity.  Nicholas  Schenck, 
who  "is  considered  to  be  one  of  the  fore- 

most judges  of  motion  picture  values, 
after  viewing  "The  Kingdom  Within" signed  one  of  the  largest  contracts  on record. 

"The  Kingdom  Within"  is  scheduled  to 
play  at  the  Loew  State  Theatre  New  York on  January  29. 

"The  Headless  Horseman"  or  "The  Le- 
gend of  Sleepy  Hollow"  the  adaptation  of 

Washington  Irving's  story  featuring  Will 
Rogers  as  Ichabod  Crane,  was  the  attrac- 

tion at  the  Capitol  Theatre,  New  York,  for Christmas  Week. 

Another  large  theatre  circuit  to  take 
Hodkinson  attractions  is  the  Fox  Theatre 
Circuit,  which  has  booked  the  thrilling 
melodrama  "Bulldog  Drummond"  to  play 
in  the  Fox  houses  in  New  York  and  New Jersey. 

The  Hodkinson  short  subjects  are  also 
prominent  on  the  programs  of  the  Broad- 

way houses.  The  Rialto  recently  showed 
the  first  of  the  All  Star  Comedies  pro- 

duced by  C.  C.  Burr.  "Movie  Chats,"  the one  reel  novelty  has  also  appeared  on  the 
Rialto  program. 

The  Bray  Romances  and  Bray  Comedies 
have  been  contracted  for  by  the  Rivoli. 
This  places  three  feature  attractions  and 
sixty  percent  of  the  Hodkinson  short  sub- 

jects on  the  list  of  pictures  which  have 
invaded   Broadway   within   recent  times. 

Watch  Out  For 

A  FRONT  PAGE  STORY 

THE  TRUTH  ABOUT  GORHAM 

1st  National  Foreign 

Manager  Returns 

E.  Bruce  Johnson,  foreign  manager 
for  Associated  First  National  who 
has  just  returned  from  a  three 
months'  trip  in  Great  Britain  and  the 
continent  reports  picture  conditions 
improving  in  all  countries  except  the 
central  empires.  This  he  declares  is 
particularly  true  of  the  market  for 
American  screen  product. 

"The  backbone  has  fallen  out  of 
Italian  and  German  production,"  says 
Mr.  Johnson.  "Exhibitors  who  have 
been  depending  on  cheap  German  and 
Italian  pictures  have  found  that  they 
must  have  the  high  class  American 
production  despite  the  higher  cost  of 
such  productions.  But  it  iS1  only  the 
high  class  pictures  that  are  being 
demanded." 
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Lawrence  Trimble  and  Jane  Murnn  with  Strongheart,  canine  star  featured  in  their  pro- 
duction "Brawn  of  the  North"  which  First  National  offers 

Nine  Scheduled  By  Goldwyn 

''The  Strangers'  Banquet"  "The  Chris- 

tian" "Vanity  Fair"  "Tess"  Among  Them 

r 

The  Goldwyn  schedule  of  releases  for 
the  new  year  is  headed  by  Marshall  Neil- 
an's  first  production  in  association  with 
Goldwyn,  "The  Stranger's  Banquet,"  from 
Donn  Byrne's  novel,  to  be  released  on  De- 

cember 31,  and  Maurice  Tourneur's  pro- 
duction of  Sir  Hall  Caine's  novel,  "The 

Christian,"  to  be  released  on  January  28. Release  dates  have  not  been  set  for  any 
of  the  other  productions.  The  casts  for 
both  "The  Christian"  and  "The  Stranger's 
Banquet"  have  an  array  of  screen  talent. 
In  "The  Christian"  are  Richard  Dix,  Mae 
Busch,  Phyllis  Haven,  Claude  Gillingwa- 
ter,  Cyril  Chadwick,  Mahlon  Hamilton, 
Beryl  Mercer,  Joseph  Dowling  and  Gareth 
Hughes.  In  "The  Stranger's  Banquet"  are 
Claire  Windsor,  Rockliffe  Fellowes,  Hob- 
art  Bosworth,  Eleanor  Boardman,  Nigel 
Barrie,  Thomas  Holding,  Claude  Gilling- 
water,  Arthur  Hoyt,  Brinsley  Shaw,  Stu- 

art Holmes,  Ford  Sterling,  Eugenia  Bes- 
serer,  Lucille  Ricksen,  Cyril  Chadwick, 
Jean  Hersholt,  James  Marcus,  Edward 
McWade,  Dagmar  Godowsky,  Lillian  Lang- don  and  Jack  Curtis. 

Following  these  come  seven  other  pic- 
tures, the  release  date  and  the  order  of  re- 

lease of  which  have  not  been  decided  up- 
on. There  is  a  Rupert  Hughes  picture, 

"Gimme!"  with  a  cast  embracing  Helene 
Chadwick,  Gaston  Glass,  Kate  Lester, 
Henry  B.  Walthall  and  David  Imboden,  Mr. 
Hughes  directed. 

Carey  Wilson's  first  picture  for  Goldwyn 
"Lost  and  Found,"  a  romance  of  the  South 
Seas  and  the  islands  in  them,  is  said  by 
the  producers  to  be  an  unusual  picture,  un- 

usually done.  R.  A.  Walsh  directed  it.  In 
the  cast  are  House  Peters,  Pauline  Starke, 
Antonio  Moreno,  Rosemary  Theby,  George 
Siegmann,  Mary  Jane  Irving,  William  V. 
Mong,  Carl  Harbaugh  and  others. 
Hugo  Ballin's  production  of  "Vanity 

Fair,"  starring  his  wife,  Mabel  Ballin,  is 
now  nearing  completion  at  the  Goldwyn 
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studios.  In  the  cast,  besides  Mabel  Bal- 
lin, are  Hobart  Bosworth,  Earle  Fox,  Wil- 

lard  Louis,  Eleanor  Boardman,  George 
Walsh,  Harrison  Ford,  Robert  Mack,  Wil- 

liam Humphrey  and  Tempe  Piggott. 
Rupert  Hughes  is  now  making  the  screen 

version  of  his  Hollywood  novel,  "Souls  for 
Sale"  with  a  cast  embracing  Eleanor 
Boardman  in  the  leading  role,  Frank 
Mayo,  Richard  Dix,  Lew  Cody,  Barbara 
La  Marr  and  Mae  Busch. 

Another  Rupert  Hughes  picture,  "Look 
Your  Best,"  at  one  time  known  as  "Bitter- 

ness of  Sweets,"  with  a  cast  which  in- cludes Colleen  Moore,  ..Antonio  Moreno, 
William  Orlamond,  Orpha  Alba,  Earl  Met- 

calfe, Martha  Mattox  and  Francis  MacDon- ald. 

Two  more  Marshall  Neilan  productions 
— a  screen  version  of  Thomas  Hardy's 
novel,  "Tess  of  the  D'TJrbervilles,"  many 
exteriors  for  which  were  "shot"  in  Eng- 

land under  the  direction  of  Mr.  Neilan's 
lieutenant,  Frank  Urson,  and  a  picture 
made  from  Edward  E.  Rose's  play,  "The 
Rear  Car."  The  film  title  for  this  will  be 
"Red  Lights." 

Lukan  Becomes  General 

Manager  of  Hamrick  Chain 
Simultaneously  with  the  announce- 

ment that  L.  O.  Lukan  had  resigned 
as  Western  District  Manager  for  As- 

sociated First  National  Pictures 
comes  the  statement  that  he  has  be- 

come affiliated  with  the  John  Ham- 
rick circuit  of  theartes  in  the  North- 
west and  will  act  as  general  manager 

for  the  circuit.  Mr.  Lukan  is  one  of 
the  most  popular  film  men  in  the  West. 

Following  seven  years  on  the  Se- 
attle Post  Intelligencer,  Mr.  Lukan 

became  manager  of  the  Seattle  Path© 
branch.  Three  years  later  he  resigned 
to  become  Northwest  manager  for 
First  National  and  one  year  ago  was 
appointed  Western  Division  Manager. 

The  Hamrick  Circuit  which  is  plan- 
ning greatly  increased  activities  in 

the  exhibition  field  now  comprises  the 
Blue  Mouse  Theatres  of  Seattle,  Port- 

land, Tacoma  and  Astoria,  Oregon. 

Trade  Critics  in 

Accord  On  Merits 

of  "Quincy  Adams" Critical  comment  by  the  trade  press  up- 
on "Quincy  Adams  Sawyer"  is  all  highly favorable. 

Following  are  some  examples: 
"Reeland  Reviews"  said: 
Here  is  a  picture  that  is  sure  to  please 

any  type  of  audience;  a  splendid  love 
story,  comedy  that  fits  in  as  if  it  belonged, thrills  and  some  great  acting,  all  of  it  kept 
human  by  the  right  kind  of  direction. 
You  cannot  go  wrong  on  this  one. 

The  Moving  Picture  World  observed: 
"Based  on  a  widely  read  novel  of  rural life  which  in  certain  parts  of  the  country, 

particularly  in  New  England,  is  considered 
a  classic,  interpreted  by  an  unusual  cast 
consisting  entirely  of  players  whose  names 
have  box-office  value,  telling  a  story  which 
combines  quaint  rural  character  studies, 
comedy,  heart  interest  melodramatic 
thrills,  and  possessed  of  numerous  exploi- 

tation angles,  the  Metro  production 
'Quincy  Adams  Sawyer'  should  prove  an 
unusually  big  box-office  attraction." 

The  Herald's  critic  said: 
'"Quincy  Adams  Sawyer'  excels  in  tech- 

nique, settings,  direction,  photography  and 
thrills  anything  yet  turned  out  from  the 
Metro  studios.  Of  the  cast  and  the  por- 

trayals of  the  roles  by  the  great  galaxy 
of  stars  there  can  be  but  one  verdict. 
Nothing  better  has  ever  been  brought  into 
one  picture. 
Laurence  Reid,  in  the  Motion  Picture 

News,  remarked: 
"The  picture  will  surely  find  a  place  in 

the  category  of  better  things." Exhibitor's  Trade  Review  said: 
"As  a  whole  the  picture  holds  every 

needed  requirement  that  goes  to  make  a 

thoroughly  good  box-office  attraction." 

Announce  Dates  of 

Eleven  American 

Releasing  Films 
American  Releasing  Corporation  an- 

nounces the  release  dates  of  a  big  block  of 
special  productions.  Included  in  the  list 
are  pictures  which  have  had  pre-release 
showings  in  various  cities  of  the  country. 

In  eluded  in  the  group  of  specials  are 
the  Hampton  del  Ruth  comedy-melodrama 
"The  Marriage  Chance"  and  the  Mark 
Twain  Company  production  "The  Prince 
and  the  Pauper,"  Both  of  these  have  had 
public  showings  and  are  now  released 
generally. 

"The  Bohemian  Girl/'  produced  by  Har- 
ley  Knoles  and  said  by  the  officials  of 
American  Releasing  to  rank  as  one  of  the 
great  pictures  of  the  past  two  years,  will 
be  released  January  14th. 

"Milady,"  a  screen  version  of  Dumas 
"Twenty  Years  After,"  is  announced  for 
release  January  28th.  January  21  "The 
Web  of  the  Law,"  a  Gibson-Dyer  produc- 

tion, will  be  offered.  The  Achievement 
Film's  "As  A  Man  Lives,"  directed  by  J. 
Searle  Dawley  will  be  released  January 

7th,  and  on  December  31st  "The  Woman," an  M.  C.  Nims  production  directed  by 
Harry  O.  Hoyt. 
The  February  offerings  are  the  newest 

Nell  Shipman-Bert  Van  Tuyl  production, 
"The  Grub-State,"  February  18th;  "One 
Million  In  Jewels,"  a  J.  P.  McGowan  pro- 

duction on  February  11th;  "A  Son  of  the 
Desert,"  produced  by  F.  W.  Kraemer,  on 
February  4th;  and  the  A.  B.  Barringer  pro- 

duction, "Vengeance  of  the  Deep,"  on February  25th. 



January  6,  1923  EXHIBITORS    TRADE    REVIEW  293 

"Prosperity  Dinner"  Not  Film  Affair 

David  R.  Hochreich  Makes  Statement  to  Trade 

Paper  Editors  —Admits  Names  of  Film 

Executives  and  Others  Used  Without  Authority 

FEELING  that  the  industr
y  is 

being  misled  by  the  sponsors 
of  the  .Welcome  Prosperity 

Dinner,  the  editors  of  Motion 

Picture  News,  Moving  Picture 

World ,  Exhibitors  Herald  and 

Exhibitors  Trade  Review  called 

upon  David  R.  Hochreich  for  a 
statement  of  the  facts  surround- 

ing the  conception  and  promotion 
of  the  dinner. 

Mr.  Hochreich  admitted  that 

on  the  stationery  for  the  dinner 
the  following  names  were  used 

without  authority:  Adolph  Zu- 
kor,  Marcus  Loew,  P.  A.  Powers, 

Gov.  Alfred  E.  Smith,  David  Be- 
lasco,  William  Randolph  Hearst, 
D.  W.  Griffith,  Senator  Royal  S. 

Copeland. 

He  produced  letters  of  accept- 
ance from  other  prominent  men 

listed  on  the  committee.  At  the 

suggestion  of  the  trade  paper  edi- 
tors, Mr.  Hochreich  then  dictated 

the  following  statement: 

Hochreich's  Statement 

"Please  allow  me  to  place  on  record 
the  facts  and  conditions  surrounding 
the  Welcome  Prosperity  Dinner  which 
I  originated  and  have  sponsored. 

"The  dinner  was  my  individual  idea 
and  I  sought  the  support  of  the  prom- 

inent business  men  within  the  picture 
industry  and  outside  of  the  picture  in- 
dustry. 

"I  can  see  now  that  a  grave  mistake 
was  made  in  giving  premature  publicity 
to  the  idea,  especially  insofar  as  the 
use  of  several  names  on  the  committee 
supposed  to  be  in  charge  of  the  dinner. 

One  of  our  early  pieces  of  stationery- 
through  an  error  included  several 
names  which  I  had  no  authority  to  use 
and  I  wish  now  to  tender  an  apology 
to  those  gentlemen  and  also  to  any 
others  who  may  have  been  mislead  by 
misuse  of  their  names. 

"It  was  perhaps  unfortunate  that  the 
impression  was  allowed  to  be  made 
that  the  dinner  was  chiefly  sponsored 
by  the  motion  picture  industry. 

"We  are  now  going  ahead  with  our 
plans  for  the  dinner  which  will  be  held 
at  a  later  date  and  which  will  be  more 
representative  of  other  lines  of  business 
than  the  motion  picture  industry. 

"Many  leaders  in  other  industries 

have  warmly  approved  the  idea  of  a 
dinner  to  boost  prosperity  because  of 
the  psychological  effect  and  I  feel  that 
with  the  mistakes  of  the  past  rectified 
and  the  air  cleared,  that  it  will  be  pos- 

sible to  carry  the  affair  through  to*  a successful  conclusion. 

AN  important  meeting  for  consideration of  the  film  theft  situation  was  held 
last  week  by  representatives  of  the  com- 

pany members  of  the  Motion  Picture  Pro- ducers and  Distributors  of  America,  Inc., 
at  which  action  was  taken  to  still  further 
tighten  the  lines  of  protection  against  film 
thieves  throughout  the  country. 

A  general  film  theft  committee,  com- 
posed of  one  representative  from  each  par- 

ticipating company,  was  appointed  and  a 
plan  agreed  upon  whereby  the  Burns  De- 

tective Agency  w.ill  extend  to  all  exchange 
centers  the  service  that  has  operated  so 
successfully  in  the  New  York  territory. 
This  means  that  in  every  city  where 
exchanges  are  located  local  Burns  agen- 

cies will  cooperate  with  exchange  mana- 
gers in  the  recovery  of  strayed  or  stolen 

prints  and  in  the  prosecution  of  persons 
accused  of  film  theft. 
Among  other  matters  discussed  were 

plans  for  improving  the  film  delivery  sys- 
tem and  the  adoption  of  some  practical 

method  of  identifying  prints,  also  a  pro- 
posal for  junking  film  at  one  central  point 

where  all  companies  can  cooperate  in  in- 

EXPRESSING  the  most  optimistic  views 
for  the  health  and  wealth  of  the  New 

Year,  and  making  a  parallel  of  recent  bus- 
iness disturbances  to  a  ship  adrieft  with- 

out a  rudder,  Marcus  Loew,  President  of 
Metro,  and  the  Loew  Circuit  of  theatres, 
recently  put  pessimists  to  route  during  an 
interview. 

"The  theatrical  business  is  approaching 
normalcy,  and  while  it  will  never  return 
to  a  pre-war  basis,  which  we  hear  so  much 
about  ,it  is  fast  reaching  a  stage  where 
it  is  certain  of  a  steady  and  profitable 
patronage. 

"In  recent  years  it  seems  every  indus- 
try has  suffered  the  experiences  of  a  ship 

cast  adrift  without  a  rudder,  with  every 
element  for  and  against  it,  living  a  stormy 

"The  Prosperity  League  of  Amer- 
ica is  now  being  incorporated  and  the 

dinner  will  be  held  under  its  auspicies. 
"In  view  of  the  above   the  dinner 

planned  for  January  nth  at  the  Astor 
has  been  called  off. 

"Dec.  27,  1902."  "David  R.  Hochreich" 

suring  the  total  destruction  of  prints  that 
are  no  longer  fit  for  exhibition. 
Sherman  Burns,  of  the  Burns  Agency, 

attended  the  meeting  and  assured  the  com- 
pany representatives  that  his  local  branch- 

es, in  addition  to  tracing  stolen  films,  will 
arrange  with  the  public  carriers  in  each 
exchange  center  to  notify  them  of  any 
undelivered  film  being  held  because  of  mis- 

leading, misdirection  or  other  causes,  the 
purpose  being  to  effect  its  return  to  the 
owner,  thus  avoiding  its  possible  sale  for 
shipping  charges.  Lists  of  missing  prints 
owned  by  its  company  members  are  fur- 

nished the  Burns  Agency  by  the  Motion 
Picture  Producers  and  Distributors  of 
America,  Inc. 

The  companies  represented  at  the  meet- 
ing were:  Associated  First  National  Pic- 

tures, Inc.;  Educational  Film  Exchanges, 
Inc.;  Famous  Players-Lasky  Corporation; 
Fox  Film  Corporation;  D.  W.  Griffith,  Inc.; 
Goldwyn  Pictures  Corporation,  Kenma  Cor- 

poration, Metro  Pictures  Corporation,  Jos- 
eph M.  Schenck  Productions,  Inc.,  Select 

Pictures  Corporation,  Universal  Pictures 
Corporation,  Vitagraph,  Inc.,  and  Warner Brothers. 

life.  First  riding  the  wave  crest  of  ab- 
normal conditions,  only  to  be  caught  #.nd 

taken  under  in  the  back  wash  of  the  wave. 
"Some,  or  rather  many  branches  of  each 

industry  could  not  stand  the  ravages  of 
the  storm.  Others  took  a  bull  dog  grip 
on  their  ship  of  fate  and  held  on  until 
now,  when  the  storm  has  abated,  and 
though  still  needing  a  stronger  rudder,  is 
riding  a  smooth  and  definite  sea.  The 
ship  will  go  forward  steadily  now,  not  in 
lurches  and  spasms  as  during  the  storm, 
but  though  slow,  will  attain  port  finally. 

"In  summing  up  general  conditions  for 
the  New  Year,  I  would  revert  back  to  the 
ship  with  a  new  rudder,  capable  of  sail- 

ing steady  seas,  providing  there  is  not  too 
much  rocking  of  the  boat  by  those  at  the 

helm." 

New  War  on  Film  Thefts 

Important  Action  Taken  at  Meeting  of 

Company  Members  of  Hays  Body 

Loew  Optimistic  for  1923 

Declares  Film  Industry  Has  Regained  Equilibrium 

and    Theatres    Are    Draining    Steady  Patronage 



"Second  Fiddle" 
One  of  the  Series  of  Film  Guild  Productions  for  Hodkinson  Release.     Glenn  Hunter 

Featured  Player 
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"L.  J."  Turns  Over  Companies  to  Sons 

Myron  and  David  O.  Selznick  Elected  Respectively  Presi- 

dent and  Vice  President  of  Both  Selznick  and  Select,  "L. 

J."  Becoming  Chairman  of  Both  Boards  of  Directors 

LEWIS  J.  Selznick  is  turning  over 
the  active  management  of  his  en- 

terprises— Selznick  Pictures  Cor- 
poration and  Select  Pictures  Corpora- 

tion— to  his  sons,  Myron  and  David  O. 

"L.  J."  put  it  this  way :  "Folks  have 
known  for  a  long  time  that  the  name 
of  Selznick  was  in  the  picture  business 

to  stay.  I'm  merely  carrying  "out  a  plan 
which  I  formed  many  years  ago.  I've 
been  building  my  business  for  my  sons 

— and  I've  been  building  my  sons  for 
the  business.  It  has  never  been  my  in- 

tention to  wait  until  I  died  to  have  the 

boys  succeed  to  their  inheritance  of  la- 

bor and  responsibility.  I've  only  been 
waiting  for  the  day  when  I  could  feel 
that  they  could  handle  their  bigger  jobs 
satisfactorily.  That  day  has  come — • 
and  come  so  completely  that  I  am  ab- 

solutely confident  that  Myron  and  Dav- 
id will  do  as  well,  if  not  better,  in  the 

future  with  both  the  Selznick  and  Se- 
lect companies  that  I  have  done  in  the 

past.  There's  been  a  rest  coming  to 
me  for  a  long  time — and  I'm  going  to 

take  it." 
The  official  action  of  turning  control 

over  to  the  second  generation  of  Selz- 
nicks  took  place  last  week,  when  My- 

ron Selznick  was  summoned  from  Los 
Angeles  to  attend  special  meetings  of 
the  Boards  of  Directors  of  both  Selz- 

nick Pictures  Corporation  and  Select 
Pictures  Corporation.  Myron  Selznick 
was  elected  President  and  David  O. 
Selznick  Vice-President  of  both  com- 

panies. Lewis  J.  Selznick  continues  as 
Chairman  of  the  Boards  of  Directors, 
and  will  give  the  firms  the  benefit  of 
was  given  charge  of  Selznick  News. 

his  long  experience,  but  purely  in  an  ad- 
visory capacity. 

In  addition  to  the  Selznick  sons'  elec- 
tion, the  meeting  was  important  for  the 

creation  of  two  new  Selznick  officers : 

A.  George  Volck  was  elected  Vice- 
President  in  charge  of  finance  of  both 
Selznick  Pictures  Corporation  and  Se- 

lect Pictures  Corporation,  and  John  S. 
Woody  Vice-President  in  charge  of 
Sales  of  Select  Pictures  Corporation. 

A.  George  Volck  entered  the  motion 
picture  business  some  six  months  ago 
as  assistant  to  Myron  Selznick.  Prev- 

ious to  that  time  he  had  been  promin- 
ently identified  with  important  financial 

and  railroad  interests.  It  is  said  that 
his  success  with  the  Selznick  company 

has  been  quite  Remarkable,  and  his  elec- 
tion is  well-deserved.  He  will  be  in 

charge  of  the  finances  of  both  compan- ies. 

The  election  to  the  vice-presidency  of 
John  S.  Woody  is  one  which  will  un- 

doubtedly meet  with  high  commenda- 
tion throughout  the  trade.  Mr.  Woody 

is  one  of  the  best-liked  personalities  in 
the  distribution  end  of  the  business.  He 

has  been  popular  with  exhibitors  since 
he  first  entered  an  exchange  several 

years  ago,  and  his  rise  has  been  watch- 
ed by  them  with  interest  and  approval. 

He  became  field  sales  manager  of  Se- 
lect five  years  ago,  resigning  to  be- 

come sales  manager  and  then  general 
manager  of  Realart.  He  returned  to 
Select  as  General  Manager.  As  Vice- 
President,  he  will,  it  is  announced,  give 
up  none  of  the  personal  contact  that 
has  been  one  of  the  most  important  fac- 

tors in  his  success. 

The  younger  Selznicks  have  been 
trained  for  the  posts  which  they  are 
now  called  upon  to  fill,  for  many  years. 

Myron  began  his  training  in  an  ex- 
change, being  at  first  film  cutter,  film 

inspector,  shipping  clerk  and  salesman. 
He  entered  the  home  office  in  the  pur- 

chasing department,  finally  becoming 
Select's  Purchasing  agent.  Switching 
to  production,  he  was  General  Mana- 

ger of  the  Norma  Talmadge  produc- 
tions while  that  star  was  making  her 

Select  successes.  He  later  became  pro- 
duction manager  of  the  Olive  Thomas 

unit,  and  finally  production  manager  of 
Selznick  Pictures  Corporation.  His 

most  recent  works  have  been  "Report- 
ed Missing,"  the  spectacular  comedy- 

melodrama;  "Love  Is  An  Awful 
Thing,"  and  "One  Week  of  Love,"  co- 
starring  Elaine  Hammerstein  and  Con- 

way Tearle.  He  is  now  engaged  in 

making  "Rupert  of  Hentzau"  and  "The 

Common  Law." Mr.  Selznick's  production  plans  fol- 
lowing the  completion  this  month  of 

both  these  spectacles  will  be  so  ar- 
ranged that  he  may  at  once  take  per- 

sonal charge  of  Select. 

David  O.  Selznick's  picture  experi- ence has  been  similar  to  that  of  his 

brother,  except  that  where  Myron  went 

into  purchasing,  David  studied  publici- 
ty and  advertising.  He  was  associated 

with  the  production  department  under 
his  brother  for  some  time,  but  a  few 
months  ago,  a  second  production  unit 
was  started  under  David.  He  is  now 

engaged  on  "The  Easiest  Way,"  star- ring Theda  Bara.   About  a  year  ago  he 

(Left  to  Right)  Myron  Selznick,  President  of  Selznick  and  Select    Pictures  Corporations;  David  O.  Selznick,  A.  G.  Volck  and  John 
\  S.  Woody,  elected  vice-presidents  of  both  concerns 



"One  Stolen  Night" 
Alice  Calhoun  Stars  in  This  Vitagraph  Picture,  Wh  ich,  as  the  Photos  Indicate,  Has  a  Colorful 

Background 
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The  News  of  the  Week 

"Robin  Hood"  Breaks  Record 
Closes  Triumph  N.  Y.  Engagement 

January    7  —  Scores    in  Boston 

9* 

After  having  scored  a  triumph  even 
more  pronounced  than  "The  Three  Mus- 

keteers," "Douglas  Fairbanks  in  Robin 
Hood,"  a  United  Artists  release,  closes  a 
ten  weeks'  engagement  at  the  Lyric  Thea- 

tre, New  York,  on  Sunday,  Jan.  7th. 
Crowded  houses  have  been  the  rule  at 

every  showing  of  this  elaborately  produced 
picture,  says  the  Fairbanks  Corporation. 
Experts  in  the  show  business  say  it  could 
have  continued  months  longer  at  the  Lyric 
at  a  $2  top. 
The  picture  has  been  praised  by  such 

prominent  people  as  Will  H.  Hays,  William 
G.  McAdoo,  Dr.  Ernest  L.  Crandall,  of 
the  New  York  City  Board  of  Education; 
James  Montgomery  Flagg,  George  M.  Co- 

han, Cecil  B.  De  Mille  and  John  D.  Flinn, 
editor  of  the  New  York  Globe. 

Pupils  of  the  New  York  City  public 
schools  were  brought  to  the  theatre  in 
bodies  to  see  "Robin  Hood,"  because  of 
its  historical  accuracy  as  well  as  its  enter- 

tainment value.  Dr.  Crandall  says  he 
wants  every  school  child  in  the  city  to 
see  the  production. 

"Robin  Hood"  opened  at  the  Park  Thea- 
tre, Boston,  on  Monday,  Dec.  18,  to  packed 

houses,  with  the  Governor  of  Massachu- 
setts and  the  Mayor  of  Boston  present. 

Lines  waiting  to  buy  tickets  extended  for 
more  than  a  block  outside  the  theatre. 

Credit  for  the  success  of  "Douglas 
Fairbanks  in  Robin  Hood,"  from  the  man- 

agerial point  of  view,  goes  to  John  Fair- 
banks and  Harry  D.  Buckley,  and  from 

the  advertising,  publicity  and  exploitation 
angles  to  Pete  Smith  and  J.  M.  Loughbor- 

ough, who  worked  with  him  on  the  New 
York  showing. 

Pete  Smith  put  over  a  smashing  cam- 
paign in  New  York  and  Boston.  Starting 

out  ten  days  before  the  showing  he  util- 

ized scores  of  28-sheet  stands  throughout 
the  city  and  put  up  hundreds  of  one  sheets 
containing  a  white  arrow,  with  the  words, 
"Follow  the  Arrow!  This  way  to  'Douglas 
Fairbanks  in  Robin  Hood.' "  He  also 
made  liberal  use  of  three  and  six  sheets, 
window  displays  and  window  cards. 

Tieups  were  effected  with  the  United 
Cigar  Stores  on  Robin  Hood  cigars,  by 
which  window  displays  were  obtained  in 
those  stores;  also  with  Lord  &  Taylor, 
Wanamaker's  and  Spalding's.  In  the  big- 

gest of  the  A.  G.  Spalding  stores  on  Fifth 
avenue  there  was  a  window  display  of  the 
tournament  accoutrement  used  by  Mr. 
Fairbanks  in  the  making  of  the  picture. 

Fifty  cowboys  appearing  in  Tex  Austin's Cowboy  Championship  contest  at  Madisoii 
Square  Garden  rode,  in  full  Western  re- 

galia to  the  Lyric  Theatre  and  attracted 
thousands.  A  special  Saturday  morning 
performance  for  New  York  City  school 
children  with  the  best  attendance  records 
was  given  under  the  auspices  of  the  New 
York  Globe,  which  gave  the  picture  great 
publicity  every  day. 

In  Boston  a  similar  campaign  was  con- 
ducted on  billboard  and  window  display 

advertising,  with  the  addition  of  subway 
boards  and  signs  on  street  cars.  Two  days 
before  the  opening  arrow  cut-outs  were 
tied  to  automobiles,  door  knobs,  etc.,  and 
1,000  tack  cards  w.ere  put  up. 

The  newspaper  campaigns  were  started 
in  New  York  and  Boston  seven  days  be- 

fore the  showing,  with  liberal  displays  and 
a  big  smash  on  the  opening  day.  All 
papers  gave  good  publicity  showings. 

In  New  York  and  Boston  there  was  a 
big  distribution  of  two-color  heralds, 
which  not  only  were  let  in  apartment 
houses,  but  were  mailed  to  colleges  and 
public  and  parochial  schools. 

10  Producers  Busy  for  First  National 

At  Work  on  Both  Coasts  Making 

Pictures  for  Release  in  New  Year 
Ten  independent  producers  are  busy  on 

the  east  and  west  coast  making  pictures 
for  First  National  release. 
Frank  Lloyd  has  started  directing  the 

Schenck  production  "Within  the  Law" with  Norma  Talmadge  starring,  and  with 
Margaret  Leahy,  the  Talmadge  British 
prize  winner,  in  an  important  role.  Miss 
Talmadge  has  ready  for  First  National  re- 

lease the  adaptation  of  the  stage  play  "The 
Voice  from  the  Minaret."  This  picture 
was  directed  by  Frank  Lloyd. 

John  Stahl  has  returned  to  the  coast 
and  is  casting  for  another  Louis  Mayer 
production.  His  new  picture  "Money, 
Love  and  the  Woman,"  is  from  an  orig- 

inal story.  The  cast  will  be  announced 
shortly. 
Maurice  Tourneur  is  filming  Captain 

Marriott's  "The  Isle  of  Dead  Ships."  Con- 
stance Talmadge  is  busy  getting  her 

gowns  ready  for  the  production  that  will 
follow  "East  Is  West."  The  story  has  been written  by  John  Emerson  and  Anita  Loos. 
No  title  has  been  announced. 

Katherine  MacDonald  is  making  "Re- 
fuge" under  the  direction  of  Victor  Schert- 

singer  for  the  B.  B.  Schulberg  company. 

Buster  Keaton's  "The  Balloonatic"  hav- 
ing been  all  finished,  cut  and  delivered  to 

First  National,  the  comedian  is  at  work 
on  another  fun  maker,  said  to  be  a  five 
i  eeler. 
Edwin  Carewe,  making  Edwin  Carewe 

productions,  is  off  for  the  west  to  begin 
filming  the  Belasco  play  "The  Girl  from 
the  Golden  West." 

Dividends  Declared  by 

Associated  Exhibitors 
The  Board  of  Directors  of  Associa- 

ted Exhibitors,  Inc.,  at  its  December 
meeting,  voted  to  declare  a  2  per  cent 
current  dividend  on  the  preferred 
stock  for  the  last  quarter  of  1922, 
payable  to  stockholders  of  record  as 
of  December  22nd. 

This  is  the  fourth  2  per  cent  quar- 
terly dividend  declared  this  year.  The 

directors  voted  also  to  declare  2  per 
cent  accrued  and  unpaid  dividend  on 
the  preferred  stock  for  the  year  1921 
to  stockholders  of  record  as  of  Sep- 

tember 1st,  1921.  Both  dividends  are 
payable  January  4th,  1923. 

Heavy  Bookings 

Follow  Successful 

Runs  of  "Dr.  Jack 
According  to  newspaper  reviews,  first 

run  theatre  statements  and  Pathe  reports 
of  circuit  bookings,  "Dr.  Jack"  continues 
as  an  outstanding  coast  to  coast  success. 
An  important  West  Coast  film  event  of 
last  week  was  the  re-opening  of  the  newly 
remodeled  and  redecorated  Portola  Theatre 
in  San  Francisco,  starting  its  extended  run 
of  the  new  Harold  Lloyd  five-reel  comedy.. 
The  Portola,  the  first  house  to  book  "Dr. 
Jack,"  close  for  everal  weeks  to  make  ex- 

tensive preparations  for  this  opening,  of 
which  telegrams  quoted  by  Pathe  contain 
such  expressions  as  these: 

"Opening  of  new  Portola  most  auspicious 
in  film  history  of  San  Francisco."  "House 
beautiful."  "Crowds  blocked  sidewalks 
first  two  days  in  spite  of  torrents  of  rain." 
"Run  will  continue  indefinitely." 

Records  of  the  Majestic  Theatre,  Port- 
land, are  quoted  as  showing  that  "Dr. 

Jack"  is  the  first  picture  that  has  been 
able  to  "keep  the  crowds  coming  for  four 
weeks  to  a  photoplay  theatre  in  Portland." Milwaukee  branch  report  from  Manager 
W.  A.  Aschmann  reports  of  the  Strand 
Theatre's  two-weeks'  run:  "This** engage- 

ment has  proved  not  only  that  'Dr.  Jack' is  a  bigger  box  office  attraction  than 
•Grandma's  Boy,'  but  is  by  far  a  better 
audience  picture." All  the  Atlanta  newspapers  contain  re- 

views of  "Dr.  Jack"  at  the  Howard  Thea- 
tre which  are  frankly  enthusiastic. 

Pathe  reports  that  a  flood  of  "Dr.  Jack" 
bookings.  Last  week  witnessed  the  clos- 

ing of  a  Loew  Circuit  contract  booking  the 
comedy  for  a  total  of  160  days,  with  Will 
Rogers  in  "Fruits  of  Faith"  on  the  same 
bill  110  days.  The  Fox  houses  are  booked 
to  play  the  new  Lloyd  feature  comedy  5& 
days.  Most  of  the  other  important  cir- 
hvsts.  not  yet  reported,  are  said  to  be  ne- 

gotiating similar  contracts. 

Lois  Wilson  In 

Stellar  Cast  of 

Negri  Production Lois  Wilson  is  the  latest  as  well  as  the 
last  addition  to  the  steller  cast  of  "Bella 
Donna,"  Pola  Negri's  first  American-made 
picture  which  George  Fitzmaurice  is  pro- 

ducing at  Paramount's  West  Coast  Studio. 
Miss  Wilson  will  play  the  only  other 

feminine  role  in  the  story  aside  from  the 
title  and  incidentally,  the  only  character 
added  to  Robert  Hichens'  story  as  it  has 
been  adapted  for  the  screen  by  Ouida Bergere. 

Conway  Tearle  and  Conrad  Nagel  share 
leading  masculine  honors,  and  Claude 
King,  Macey  Harlan  and  Robert  Sellable 
complete  the  role  of  male  principals. 

Miss  Wilson  recently  returned  from 
Utah  where  she  spent  several  weeks  play- 

ing the  leading  feminine  role  in  James 
Cruze's  production  of  "The  Covered 

Wagon." 
Watch  Out  For 

A  Front  Page  Story 

Th-  T~,,4-U  AL„.* 
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Viola  Dana  at  the  Metro  studios  where  her  new  feature  "A  Noise  In  Newboro"  is  being 
directed  by  Harry  Beaumont,  shown  at  the  left  of  the  group  made  up  of  Malcolm  Mc- 

Gregor, David  Butler  and  Allan  Forrest,  leading  men. 

Hodkinson  Announces  New  Program 

Feature  Productions  and  Long  List  of 
Short  Subjects  Make  Up  Varied  Schedule 

Not  only  is  it  the  intention  of  the  Hod- 
kinson Corporation  to  supply  variety  in 

their  production  output,  but  special  stress 
is  being  laid,  it  is  said,  upon  the  quality 
of  releases  scheduled  to  appear  for  the 
year  1923. 

The  Holiday  season  opens  with  the  two 
Victor  Schertzinger  productions,  "The 
Kingdom  Within"  released  December  24th, 
and  "Dollar  Devils"  released  January  28th. 
"The  Kingdom  Within"  is  from  the  story 
by  Kenneth  B.  Clarke.  Pauline  Starke, 
Gaston  Glass,  Russell  Simpson  and  Ernest 
Torrence  are  in  the  cast.  "Dollar  Devils" 
is  the  second  Victor  Schertzinger  Produc- 

tion released  through  Hodkinson. 
The  company  also  announces  the  series 

of  four  Film  Guild  Productions  featuring 
Glenn  Hunter.  The  first  three  are  "Sec- 

ond Fiddle,"  "The  Lap  of  Luxury"  and 
"The  Scarecrow."  In  the  first  of  the 
three,  Mary  Astor  plays  the  leading  femi- nine role  while  in  the  other  two,  the  part 
is  played  by  Martha  Mansfield.  The 
fourth  story  is  yet  to  be  announced. 
The  early  part  of  1923  will  see  the 

Corinne  Griffith  Productions  released  by 
Hodkinson.  The  stories  selected  for  Miss 

Griffith's  appearance  in  her  own  produc- 
tions will  be  those  of  New  York  society 

type.  Charles  R.  Rogers,  former  General 
Manager  of  Distribution  for  Select  and 
Robertson-Cole,  will  have  charge  of  the 
distribution  of  the  Corinne  Griffith  produc- 

tions. Edward  Small  will  have  charge  of 
production.  Work  on  the  Corinne  Griffith 
Production  will  start  in  the  early  Spring. 
Hodkinson  also  has  a  drama  scheduled 

for  release  early  in  January.  This  is  a 
Maurice  Tourneur  Production.  "While 
Paris  Sleeps,"  John  Gilbert  and  Lon  Chan- 
ey  are  in  the  cast. 

In  the  short  subject  field  Hodkinson  will 
release  the  All  Star  Comedies  produced 
by  C.  C.  Burr  and  starring  Charles  Mur- 

ray, Raymond  McKee  and  Mary  Anderson, 
"Fun  From  the  Press,"  the  Colonel  Heeza 
Liar  films  produced  by  Bray.  The  Bray 
Romances,  also  produced  by  Bray  form  a 
novelty  one  reeler  treating  important  sci- entific facts. 

"Days  Afield  With  Rod  and  Gun"  is  an- 
other series  to  be  offered  by  Hodkin- 

son. This  series  produced  by  Eltinge  F. 

Warner,  publisher  of  the  magazine  "Field and  Stream"  consists  of  various  subjects 
devoted  to  sports  of  all  kinds.  Charles 
Urban's  Official  Movie  Chats  are  also  on 
the  list  of  this  firm's  offerings. 

item  of  comparatively  new  and  untried 
production  receives  any  advantage  or  sup- 

port from  it.  Under  no  circumstances,  nor 
in  any  way  affecting  the  exhibitor,  is  the 
one  linked  up  with  the  other. 

"Another  point  upon  which  we  are  anx- ious that  no  doubt  should  exist  is  this: 
'The  fact  that  an  exhibitor  is  a  regular 
user  of  Pathe  News,  or  Pathe  Review, 
gives  him  no  price  advantage  in  booking 
other  product  over  the  exhibitor  who  has 
not  yet  become  a  regular  Pathe  News  or 
Pathe  Review  subscriber.  This  rule  holds 

good  all  through  the  Pathe  lists.' " 

1922  Achievements 

Cause  for  Pride 

Says  Vignola "Looking  back  over  the  year  just  ended I  cannot  help  but  feel  prideful  that  I  am 
a  part  of  this  tremendous  influence  known 
as  the  motion  picture  screen,"  says  Rob- ert G.  Vignola  in  a  statement  to  the  trade. 
"Notwithstanding  that  we  have  been maligned,  dragged  through  the  mire  of  vil- 

ification by  certain  ladies  and  gentlemen 
of  constricted  mentalities,  and  otherwise 
slammed,  sloughed,  and  sledged  we  have 
managed  to  keep  our  heads  high,  our 
hearts  keen,  and  progress. 

"The  large  number  of  unusually  fine  pic- tures that  the  year  1922  has  given  to  the 
world  give  ample  attestation  of  the  in- 

evitability of  the  screen  and  of  its  des- 
tiny. It  has  proven  that  it  is  too  big  to 

be  kept  down,  too  deeply  intrenched  in 
the  hearts  of  the  public  to  be  destroyed 
or  even  halted  in  its  advancement. 
"When  one  considers  the  adversities  we 

have  had  to  overcome  and  the  exceptional 
pictures  that  have  been  produced  in  the 
past  year  one  cannot  help  but  feel  proud 
of  the  industry  as  a  whole. 

"The  achievements  of  the  past  year  hav- 
ing been  so  stupendous,  the  question  nat- 

urally resolves  itself:  'how  much  farther 
can  we  go?'  This  is  difficult  of  answer. 
No  one  can  foresee  with  any  degree  of  ac- 

curacy what  the  future  will  bring  in  the 
way  of  screen  development.  But  at  the 
same  time  one  would  be  narrow-visioned 
indeed  to  say  that  we  have  reached  any- 

thing like  perfection. 
"If  the  growth  of  the  past  year  is  any 

basis  of  prognostication  the  year  1923 
should  see  some  forward  strides  in  the 
screen.  Just  what  they  will  be  is  hard  to 
say,  but  the  standards  will  be  raised,  that's certain,  and  fine  though  the  pictures  of 
1922  have  been,  I  hope  the  pictures  of 
1923  will  be  even  finer. 

"Another  thing  which  I  hope  the  new 
year  will  bring  is  a  basis  of  understanding 
between  the  producer,  the  distributor,  and 
the  exhibitor.  Lack  of  understanding  or 
interest  has  built  up  a  wall  of  suspicion 
and  mistrust  which  is  keeping  these  three 
elements  of  the  industry  from  getting  to- 

gether. This  year  I  hope  this  wall  will 
be  dissipated  and  that  this  triumvirate 
will  patch  up  all  existing  differences  for 

the  good  of  the  entire  industry." 
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For  Sale  by  all  Leading  Dealers 

Pearson  Defines  Pathe  Pol
icy 

Every  Item  of  Product  Stands  on  O
wn 

Feet  for  Booking,  General  Manager  Say
s 

In  an  official  statement  for  the  informa- 
tion of  exhibitors,  Elmer  Pearson,  General 

Manager  of  Pathe,  defines  the  Pathe  policy 
governing  bookings  of  all  its  product.  The 

main  point  emphasized  in  Mr.  Pearson's statement  is  that  there  are  no  strings  on 
any  item  of  Pathe  product  binding  it  to 
any  other  item  in  booking  arrangements. 
"Each  and  every  picture  on  our  lists, 

Watch  Out  Fop 
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irrespective  of  type  and  including  all  of 

the  items  of  each  weekly  release  program" 
the  statement  says,  "stands  on  its  own 
feet.  Each  of  them  is  issued  on  its  indi- 

vidual merits,  is  required  to  establish  its 
individual  reputation  and  box  office  value, 
and  may  be  booked  on  that  basis  without 
restriction  or  proviso  respecting  any  other 

item.  We  say  to  the  exhibitor:  'As  you 
like  it' — book  one  or  more  or  all,  accord- 

ing to  your  conviction  regarding  their 
value  to  you  in  each  instance. 
"We  can  assure  the  exhibitor  that  the 

rental  price  demanded  for  a  costly  product 
that  has  fully  established  its  box  office 
value  is  placed  to  the  credit  of  that  par- 

ticular picture  exclusively;   no  standard 
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Due  ceremony  marked  the  laying  of  the  cornerstone  of  the  new  studios  heing  built  in  San  Diego,  Cal.,  by  Arthur  H.  Sawyer  and  Her- 
bert Lubin,  as  shown  by  the  center  photograph.   At  the  left  is  Mr.  Sawyer  and  the  right  Mr.  Lubin. 

New  Studio  For  Sawver-Lubin 

Cornerstone  of  New  Plant  Laid  in  San 

Diego  —  Many    Celebrities  Present. 

Hodkinson  Product 

Invades  Broadway 

Co-incident  with  the  release  of  "Quincy 
Adams  Sawyer"  the  most  important  pro- 

duction turned  out  thus  far  by  Arthur  H. 
Sawyer  and  Herbert  Lubin  of  S-L  Pic- 

tures, for  Metro,  these  two  producers  have 
achieved  a  long  cherished  ambition  to 
build  and  operate  their  own  studios.  The 
fruit  of  two  years  of  effort  toward  this 
end  on  the  part  of  Arthur  H.  Sawyejj 
Supervising  Director  of  S-L  Pictures,  was 
realized  through  the  formal  laying  oMhe 
cornerstone  of  the  new  S-L  Studios  at 
Grossmont  Park,  San  Diego,  California. 

Using  a  silver  trowel,  Barbara  La  Marr, 
star  of  "Quincy  Adams  Sawyer,"  laid  the cornerstone  for  the  first  stage  of  the  new 
studios  before  an  audience  of  more  than 
twenty  thousand  people.  This  is  the  first 
motion  picture  studio  to  be  erected  in  San 
Diego.  The  opening  exercises  were  attend- 

ed by  celebrities  from  Los  Angeles  and 
Hollywood.  Among  those  present  were  El- 

mo Lincoln,  Hank  Mann,  Allen  Ray,  Rose- 
mary Theby,  Lon  Chaney,  Louise  Fazenda, 

Clarence  G.  Badger,  Director  of  "Quincy 
Adams  Sawyer,"  Walter  Hiers  and  others. 
Mayor  E.  W.  Porter  made  the  address  of 
welcome  to  Sawyer  and  his  associates. 

In  addition  to  the  response  by  Mr.  Saw- 
yer, brief  speeches  were  also  made  by  P. 

M.  White,  General  Manager  of  the  Benson 
Lumber  Company,  Colonel  Bishop  of  the 

Marine  Corps,  Clarence  Badger  and  Bar- 
bara La  Marr. 

S-L  Studios  will  be  erected  on  a  plot  of 
twenty  acres  at  Grossmont  Park,  and  in 
addition  to  the  fourteen  stages  will  include 
a  large  administration  building.  The  stages 
have  been,  designed  and  will  be  built  un- 

der the  personal  direction  of  Edward  J. 
Shulter,  well  known  technical  director. 
The  new  building  will  include  in  addition 
to  the  group  of  stages,  a  paint  shop,  a  car- 

penter shop,  costume  room,  property 
house,  electrical  shop,  garage,  photographic 
department  and  a  special  film  laboratory. 
Additional  space  will  include  rooms  for  the 
use  of  directors,  film  cutters,  accounting 
and  publicity  departments  and  executives 
offices.  In  connection  with  the  new  pro- 

ject S-L  Pictures  has  the  complete  coop- 
eration of  the  San  Diego  Chamber  of 

Commerce. 

"Covered  Wagon" 

Is  Praised  By 

Jesse  L.  Lasky 

"The  best  picture  I  ever  made!"  One 
frequently  hears  this  expression  on  the  part 
of  a  director  and  it  is  only  natural  perhaps 
that  each  succeeding  picture  should  seem 
that  way  to  the  man  who  is  behind  the  mega- 

phone. But  James  Cruze  can  truthfully  say  this, 
according  to  the  Lasky  studio  executives, 
with  regard  to  his  new  Paramount  produc- 

tion, "The  Covered  Wagon,"  for  the  daily 
runs  of  the  film,  now  in  process  of  editing, 
prove  that  the  scenes  are  of  such  a  charac- 

ter that  production  experts  can  easily  visu- 
alize from  them  the  aspect  of  the  combined 

sequences. 
Among  those  most  enthusiastic  over  Mr. 

Cruze 's  work  is  Jesse  L.  Lasky.  "Perfect 
realism, ' '  said  Mr.  Lasky,  ' '  a  strong  love 
theme,  bigness,  impressiveness,  thrills  that 
are  utterly  unlike  the  ordinary  sort;  a  back- 

ground of  real  newness  to  the  screen,  where 
the  camera  has  never  before  been  ground; 
all  these  facts  coupled  with  the  splendid 
cast  of  virtually  3000  men  and  women,  cer- 

tainly indicate  a  picture  that  is  worthy  of 
any  directors'  enthusiasm." 

Theatre  Programs 

As  evidence  of  the  attraction  value  of 
the  company's  offerings  Hodkinson  states 
that  several  of  Broadway's  largest  motion picture  theatres,  have  added  several  of 
Hodkinson  special  releases  and  feature  at- 
tres,  have  added  several  of  Hodkinson 
special  releases  and  feature  attractions  to their  program. 

The  most  notable  instance  in  this  con- 
nection is  that  "The  Kingdom  Within"  the Victor  Schertzinger  Production  has  been 

booked  over  the  entire  Loew  Circuit  in 
New  York  and  vicinity.  Nicholas  Schenck, 
who  is  considered  to  be  one  of  the  fore- 

most judges  of  motion  picture  values, 
after  viewing  "The  Kingdom  Within" 
signed  one  of  the  largest  contracts  on 
record. 

"The  Kingdom  Within"  is  scheduled  to 
play  at  the  Loew  State  Theatre  New  York on  January  29. 

"The  Headless  Horseman"  or  "The  Le- 
gend of  Sleepy  Hollow"  the  adaptation  of 

Washington  Irving's  story  featuring  Will 
Rogers  as  Ichabod  Crane,  was  the  attrac- 

tion at  the  Capitol  Theatre,  New  York,  for Christmas  Week. 

Another  large  theatre  circuit  to  take 
Hodkinson  attractions  is  the  Fox  Theatre 
Circuit,  which  has  booked  the  thrilling 
melodrama  "Bulldog  Drummond"  to  play 
in  the  Fox  houses  in  New  York  and  New Jersey. 

The  Hodkinson  short  subjects  are  also 
prominent  on  the  programs  of  the  Broad- 

way houses.  The  Rialto  recently  showed 
the  first  of  the  All  Star  Comedies  pro- 

duced by  C.  C.  Burr.  "Movie  Chats,"  the one  reel  novelty  has  also  appeared  on  the 
Rialto  program. 

The  Bray  Romances  and  Bray  Comedies 
have  been  contracted  for  by  the  Rivoli. 
This  places  three  feature  attractions  and 
sixty  percent  of  the  Hodkinson  short  sub- 

jects on  the  list  of  pictures  which  have 
invaded  Broadway  within   recent  times. 

Watch  Out  For 
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1st  National  Foreign 

Manager  Returns 

E.  Bruce  Johnson,  foreign  manager 
for  Associated  First  National  who 
has  just  returned  from  a  three 
months'  trip  in  Great  Britain  and  the 
continent  reports  picture  conditions 
improving  in  all  countries  except  the 
central  empires.  This  he  declares  is 
particularly  true  of  the  market  for 
American  screen  product. 

"The  backbone  has  fallen  out  of 
Italian  and  German  production,"  says 
Mr.  Johnson.  "Exhibitors  who  have 
been  depending  on  cheap  German  and 
Italian  pictures  have  found  that  they 
must  have  the  high  class  American 
production  despite  the  higher  cost  of 
such  productions.  But  it  is  only  the 
high  class  pictures  that  are  being 

demanded. ' ' 
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Lawrence  Trimble  and  Jane  Murfin  with  Strongheart,  canine  star  featured  in  their  pro- 
duction "Brawn  of  the  North"  which  First  National  offers 

Nine  Scheduled  By  Goldwyn 

"The  Strangers'  Banquet"  "The  Chris- 

tian" "Vanity  Fair"  "Tess"  Among  Them 
The  Goldwyn  schedule  of  releases  lor 

the  new  year  is  headed  by  Marshall  Neil- 
an's  first  production  in  association  with 
Goldwyn,  "The  Stranger's  Banquet,"  from 
Donn  Byrne's  novel,  to  be  released  on  De- 

cember 31,  and  Maurice  Tourneur's  pro- 
duction of  Sir  Hall  Caine's  novel,  "The 

Christian,"  to  be  released  on  January  28. Release  dates  have  not  been  set  for  any 
of  the  other  productions.  The  casts  tor 
both  "The  Christian"  and  "The  Stranger's 
Banquet"  have  an  array  of  screen  talent. 
In  "The  Christian"  are  Richard  Dix,  Mae 
Busch,  Phyllis  Haven,  Claude  Gillingwa- 
ter,  Cyril  Chadwick,  Mahlon  Hamilton, 
Beryl  Mercer,  Joseph  Dowling  and  Gareth 
Hughes.  In  "The  Stranger's  Banquet"  are 
Claire  Windsor,  Rockliffe  Fellowes,  Hob- 
art  Bosworth,  Eleanor  Boardman,  Nigel 
Barrie,  Thomas  Holding,  Claude  Gilling- 
water,  Arthur  Hoyt,  Brinsley  Shaw,  Stu- 

art Holmes,  Ford  Sterling,  Eugenia  Bes- 
serer,  Lucille  Ricksen,  Cyril  Chadwick, 
Jean  Hersholt,  James  Marcus,  Edward 
McWade,  Dagmar  Godowsky,  Lillian  Lang- don  and  Jack  Curtis. 

Following  these  come  seven  other  pic- 
tures, the  release  date  and  the  order  of  re- 

lease of  which  have  not  been  decided  up- 
on. There  is  a  Rupert  Hughes  picture, 

"Gimme!"  with  a  cast  embracing  Helene 
Chadwick,  Gaston  Glass,  Kate  Lester, 
Henry  B.  Walthall  and  David  Imboden,  Mr. 
Hughes  directed. 

Carey  Wilson's  first  picture  for  Goldwyn 
"Lost  and  Found,"  a  romance  ol  the  South 
Seas  and  the  islands  in  them,  is  said  by 
the  producers  to  be  an  unusual  picture,  un- 

usually done.  R.  A.  Walsh  directed  it.  In 
the  cast  are  House  Peters,  Pauline  Starke, 
Antonio  Moreno,  Rosemary  Theby,  George 
Siegmann,  Mary  Jane  Irving,  William  V. 
Mong,  Carl  Harbaugh  and  others. 
Hugo  Ballin's  production  of  "Vanity 

Fair,"  starring  his  wife,  Mabel  Ballin,  is 
now  nearing  completion  at  the  Goldwyn 
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studios.  In  the  cast,  besides  Mabel  Bal- 
lin, are  Hobart  Bosworth,  Earle  Fox,  Wil- 

lard  Louis,  Eleanor  Boardman,  George 
Walsh,  Harrison  Ford,  Robert  Mack,  Wil- 

liam Humphrey  and  Tempe  Piggott. 
Rupert  Hughes  is  now  making  the  screen 

version  of  his  Hollywood  novel,  "Souls  for 
Sale"  with  a  cast  embracing  Eleanor 
Boardman  in  the  leading  role,  Frank 
Mayo,  Richard  Dix,  Lew  Cody,  Barbara 
La  Marr  and  Mae  Busch. 

Another  Rupert  Hughes  picture,  "Look 
Your  Best,"  at  one  time  known  as  "Bitter- 

ness of  Sweets,"  with  a  cast  which  in- cludes Colleen  Moore,  Antonio  Moreno, 
William  Orlamond,  Orpha  Alba,  Earl  Met- 

calfe, Martha  Mattox  and  Francis  MacDon- ald. 

Two  more  Marshall  Neilan  productions 
— a  screen  version  of  Thomas  Hardy's 
novel,  "Tess  of  the  D'Urbervilles,"  many 
exteriors  for  which  were  "shot"  in  Eng- 

land under  the  direction  of  Mr.  Neilan's 
lieutenant,  Frank  Urson,  and  a  picture 
made  from  Edward  E.  Rose's  play,  "The 
Rear  Car."  The  film  title  for  this  will  be 
"Red  Lights." 

Lukan  Becomes  General 

Manager  of  Hamrick  Chain 
Simultaneously  with  the  announce- 

ment that  L.  O.  Lukan  had  resigned 
as  Western  District  Manager  for  As- 

sociated Tirst  National  Pictures 
comes  the  statement  that  he  has  be- 

come affiliated  with  the  John  Ham- 
rick circuit  of  theartes  in  the  North- 
west and  will  act  as  general  manager 

for  the  circuit.  Mr.  Lukan  is  one  of 
the  most  popular  film  men  in  the  West. 

Following  seven  years  on  the  Se- 
attle Post  Intelligencer,  Mr.  Lukan 

became  manager  of  the  Seattle  Pathe 
branch.  Three  years  later  he  resigned 
to  become  Northwest  manager  for 
First  National  and  one  year  ago  was 
appointed  Western  Division  Manager. 

The  Hamrick  Circuit  which  is  plan- 
ning greatly  increased  activities  in 

the  exhibition  field  now  comprises  the 
Blue  Mouse  Theatres  of  Seattle,  Port- 

land, Tacoma  and  Astoria,  Oregon. 

Trade  Critics  in 

Accord  On  Merits 

of  "Quincy  Adams" Critical  comment  by  the  trade  press  up- 
on "Quincy  Adams  Sawyer"  is  all  highly favorable. 

Following  are  some  examples: 
"Reeland  Reviews"  said: 
Here  is  a  picture  that  is  sure  to  please 

any  type  of  audience;  a  splendid  love 
story,  comedy  that  fits  in  as  if  it  belonged, 
thrills  and  some  great  acting,  all  of  it  kept 
human  by  the  right  kind  of  direction. 
You  cannot  go  wrong  on  this  one. 

The  Moving  Picture  World  observed: 
"Based  on  a  widely  read  novel  of  ruraL 

life  which  in  certain  parts  of  the  country, 
particularly  in  New  England,  is  considered 
a  classic,  interpreted  by  an  unusual  cast 
consisting  entirely  of  players  whose  names 
have  box-office  value,  telling  a  story  which 
combines  quaint  rural  character  studies, 
comedy,  heart  interest  melodramatic 
thrills,  and  possessed  of  numerous  exploi- 

tation angles,  the  Metro  production 
'Quincy  Adams  Sawyer'  should  prove  an 
unusually  big  box-office  attraction." 

The  Herald's  critic  said: 
'"Quincy  Adams  Sawyer'  excels  in  tech- 

nique, settings,  direction,  photography  and 
thrills  anything  yet  turned  out  from  the 
Metro  studios.  Of  the  cast  and  the  por- 

trayals of  the  roles  by  the  great  galaxy 
of  stars  there  can  be  but  one  verdict. 
Nothing  better  has  ever  been  brought  into 
one  picture. 
Laurence  Reid,  in  the  Motion  Picture 

News,  remarked: 
"The  picture  will  surely  find  a  place  in 

the  category  of  better  things." Exhibitor's  Trade  Review  said: 
"As  a  whole  the  picture  holds  every 

needed  requirement  that  goes  to  make  a 

thoroughly  good  box-office  attraction." 

Announce  Dates  of 

Eleven  American 

Releasing  Films 
American  Releasing  Corporation  an- 

nounces the  release  dates  of  a  big  block  of 
special  productions.  Included  in  the  list 
are  pictures  which  have  had  pre-release 
showings  in  various  cities  of  the  country. 

In  eluded  in  the  group  of  specials  are 
the  Hampton  del  Ruth  comedy-melodrama 
"The  Marriage  Chance"  and  the  Mark 
Twain  Company  production  "The  Prince 
and  the  Pauper,"  Both  of  these  have  had 
public  showings  and  are  now  released 
generally. 

"The  Bohemian  Girl/'  produced  by  Har- 
ley  Knoles  and  said  by  the  officials  of 
American  Releasing  to  rank  as  one  of  the 
great  pictures  of  the  past  two  years,  will 
be  released  January  14th. 

"Milady,"  a  screen  version  of  Dumas 
"Twenty  Years  After,"  is  announced  for 
release  January  28th.  January  21  "The 
Web  of  the  Law,"  a  Gibson-Dyer  produc- 

tion, will  be  offered.  The  Achievement 
Film's  "As  A  Man  Lives,"  directed  by  J. 
Searle  Dawley  will  be  released  January 

7th,  and  on  December  31st  "The  Woman," an  M.  C.  Nims  production  directed  by 
Harry  O.  Hoyt. 
The  February  offerings  are  the  newest 

Nell  Shipman-Bert  Van  Tuyl  production, 
"The  Grub-Stalte,"  February  18th;  "One 
Million  In  Jewels,"  a  J.  P.  McGowan  pro- 

duction on  February  11th;  "A  Son  of  the 
Desert,"  produced  by  F.  W.  Kraemer,  on 
February  4th ;  and  the  A.  B.  Barringer  pro- 

duction, "Vengeance  of  the  Deep,"  on February  25th. 
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Governors  Praise  Meighan  Film 

"Back  Home  and  Broke"  Shown  at 
Conference    of    State  Executives 

Praise  for  Thomas  Meighan's  latest 
Paramount  picture,  "Back  Home  and 
Broke,"  was  the  greeting  given  by  the 
thirty  Governors  before  whom  Mr.  Meigh- 

an showed  the  picture  at  the  annual  con- 
ference of  Governors  at  the  Greenbrier 

Hotel,  White  Sulphur  Springs,  W.  Va. 
After  the  performance,  which  was  a  reg- 

ular Broadway  show  given  under  the  per- 
sonal direction  of  Dr.  Hugo  Riesenfeld, 

each  of  the  Governors  tendered  his  per- 
sonal thanks  to  Mr.  Meighan,  to  George 

Ade,  the  author  of  the  picture,  who  also 
attended  the  performance,  and  to  Para- 

mount for  having  produced  it  and  having 
arranged  the  showing. 
Not  only  did  the  Governors  tell  Mr. 

Meighan  personally  how  much  they  liked 
the  picture,  but  fourteen  of  them  sent  him 
a  round  robin  letter  in  which  they  com- 

mended him  for  the  picture,  which  they 
characterized  as  "delightful,  clean  and 
wholesome."  The  letter  was  signed  by Governors  Ephraim  F.  Morgan  of  West 
Virginia,  Cary  H.  Hardee  of  Florida,  E.  Lee 
Trinkle  of  Virginia,  Warren  T.  McCray  of 
Indiana,  James  Hartness  of  Vermont,  Al- 

bert C.  Ritchie  of  Maryland,  D.  W.  Davis 
of  Idaho,  Ben  W.  Olcott  of  Oregon,  Thom- 

as E.  Kilby  of  Alabama,  Channing  H.  Cox 
of  Massachusetts,  Henry  J.  Allen  of  Kan- 

sas, Cameron  Morrison  of  North  Carolina, 
Sam  R.  McKelvie  of  Nebraska  and  William 
D.  Denney  of  Delaware. 

The  performance  was  given  in  the  ball 

Copyright  U.  &  U. Thomas  Meighan  and  Gov.  Kilby  of  Ala- 
bama at  White  Sulphur  Springs 

room  of  the  fashionable  Greenbrier  Hotel 
and  was  attended  not  only  by  all  of  the 
Governors  and  their  parties  but  also  by  the 
other  guests  at  the  hotel  and  by  all  of  the 
residents  of  Greenbrier  County  that  could 
crowd  into  the  place. 

Till  We  Meet  Again"  A  Hit  In  Philly Success  of  Associated  Exhibitors  Offering  at 
Karlton  Results  in  Return  Booking  for  Capitol 

Following  the  warm  reception  accorded 
Associated  Exhibitor's  feature  "Till  We 
Meet  Again"  at  the  Karlton  theatre,  Phila- delphia, last  week,  the  Stanley  Company 
booked  the  picture  for  another  week's  run 
for  the  Capitol,  one  of  the  Stanley  down- 

town houses. 
The  second  engagement  is  to  be  played 

at  an  early  date.  This  action  on  the  part 
of  the  Stanley  Company  is  regarded  by 
Associated  Exhibitors  as  significant  indi- 

cation of  the  popular  appeal  of  "Till  We 
Meet  Againi"  in  which  Mae  Marsh  plays a  leading  role. 

The  picture's  success  with  the  public was  summed  up  in  the  reviews  by  the 
Philadelphia  newspaper  writers.  The  Pub 
lie  Ledger  pronounced  "Till  We  Meet 
Again"  said  "It  is  agreeable  to  welcome 
an  old,  yet  still  young,  friend.  So  speedy 
is  the  tempo,  so  varied  the  incidents  and 
locales  and  so  capable  are  Miss  Marsh  and 
her  supporting  company  that  one  finds  the 
picture  immensely  entertaining." 

"Till  We  Meet  Again"  also  scored  suc- 
cesses at  the  American  Theatre,  Salt  Lake 

City,  and  at  the  Southern  Enterprise's  "  Cap- itol, Houston,  Texas,  according  to  reports 
from  Associated  Exhibitors. 

At  the  American  in  Salt  Lake  City  the 
picture  played  a  week  and  was  pronounced 
by  the  Salt  Lake  City  Tribune  "a  good 
story,  intensely  dramatic,  and  yet  with  ex- 

cellent comedy  relief,  a  picture  very  well 
directed  and  produced  and  exceptionally 
well  acted  by  a  most  capable  cast. 

Following  the  opening,  two  weeks  ago, 
of  a  run  in  the  Southern  Enterprise's  Capi- tol, Houston,  Tex.,  of  which  P.  Newton  is 
manager,  the  Houston  Post  said:  "To  Mae Marsh  the  human  heart  is  an  instrument 
on  which  to  play  the  music  of  the  emo- 

tions! And  in  her  latest  picture,  'Till  We 
Meet  Again,'  which  lured  her  back  to  the silversheet  after  an  absence  of  several 
years,  the  little  lady  gives  a  remarkable 
illustration  of  how  well  she  has  mastered 
this  art.  This  feature  has  that  unity  of 
thought  that  can  be  found  only  when  pro- 

duction, direction  and  story  are  by  tl" 

same  man." 

Bowes  Returns 

From  Conference 

at  Goldwyn  Studio 
Edward  Bowes,  vice  president  of  Gold- 

wyn, who  has  been  at  the  Goldwyn  Studios 
in  Culver  City  for  the  past  ten  weeks,  re- turned to  New  York  Tuesday. 

President  F.  J.  Godsol,  who  is  still  at  the 
studios,  and  Mr.  Bowes,  in  conjunction  with 
Abraham  Lehr,  vice  president  in  charge  of 
production,  were  instrumental  in  making  im- 

portant additions  to  the  Goldwyn  producing 
organization  that  is  following  a  policy  of  se- 

curing the  biggest  people  attainable  to  pro- 
duce super-specials. 

Eric  von  Stroheim,  director  of  "Foolish 
Wives"  and  "Blind  Husbands"  was  placed 
under  contract,  and  Frank  Norris'  "Mc- 
Teague, "  one  of  the  classics  of  American literature,  was  chosen  for  his  first  picture. 
June  Mathis,  who  wrote  the  screen  version 
of  "The  Four  Horsemen"  was  made  Editor- 

ial Director  and  Katherine  Hiiliker  and  H. 
H.  Caldwell  were  engaged  as  her  assistants. 

Mr.  Bowes  expressed  enthusiasm  over  the 
new  Goldwyn  pictures  which  are  nearing 
completion  or  in  the  titling  and  editing stage. 

Everyone  who  has  seen  Marshall  Neilan 's 
"The  Strangers'  Banquet,"  that  will  have 
its  first  showing  at  the  Capitol  Theatre,  New 
Year's  week,  pronounces  it  the  best  Neilan 
has  ever  made,  "The  Christian"  which 
will  reach  exhibitors  the.  latter  part  of  Jan- 

uary, is  said  to  be  another  production  of 
startling  appeal,  and  Hugo  Ballin's  "Vanity 
Fair"  is  going  to  take  its  place  among  the 
screen's  masterpieces,  according  to  Mr. 
Bowes.  Other  pictures  mentioned  as  pro- 

mising big  things  are  "Lost  and  Found," 
Rupert  Hughes'  "Gimme!"  and  "Souls  for 

Sale." 

In  referring  to  "Ben  Hur,"  Mr.  Bowes 
said  that  much  had  been  accomplished 
through  the  visit  of  A.  L.  Erlanger  to  the 
tfudios.  He  held  frequent  conferences  with 
June  Mathis,  who  is  preparing  the  conti- 

nuity, and  with  the  Goldwyn  executives. 
"Ben  Hur"  is  now  in  the  hands  of  the 
technical  department  for  costuming  and 
scenic  designs. 

"Robin  Hood"  Screened 
For  Official  Washington 

By  special  request  "Douglas  Fair- banks in  Robin  Hood"  was  pri- 
vately screened  recently  at  the  home 

of  Mrs.  Edward  B.  McLean,  No.  1500 
I  Street,  Nw.,  Washington,  for  Vice 
President  Coolidge,  members  of  the 
President's  Cabinet,  the  Senate  and 
House  of  Representatives  and  the  Di- 

plomatic Corps  at  the  National 

Capital. Charles  E.  Hughes,  Secretary  of 
State,  and  Mrs.  Hughes;  Secretary 
of  the  Interior  Fall  and  Mrs.  Fall; 
President's  Cabinet,  the  Senate  and 
Board;  Lord  Geddes,  the  British  Am- 

bassador and  Lady  Geddes;  Jules 
Jusserand,  the  French  Ambassador 
and  Mme.  Jusserand;  Senator  Richard 
Ernst  of  Kentucky  and  Mrs.  Ernst; 
Senator  New  and  Mrs.  New;  Attorney 
General  Daugherty;  Secretary  of  the 
Treasury  Mellon,  General  John  J. 
Pershing,  Secretary  of  the  Navy  Den- 
by,  Theodore  Roosevelt,  Assistant 
Secretary  of  the  Navy;  Congressman 
Nicholas  Longworth  and  Mrs.  Long- 
worth,  and  Senator  David  Elkins,  of 
West  Virginia. 

Yitagraph  Reports 

Exchange  Activity 

on  Robbins  Film 

Vitagraph  reports  that  the  unanimous 
praise  accorded  "A  Front  Page  Story"  by 
all  the  critics  of  the  trade  papers,  as  well 
as  screenings  before  exhibitors  in  the  key 
cities  where  prints  have  been  received, 
have  resulted  in  scores  of  telegrams  to 
Vitagraph  asking  an  early  release  date  on 
this  Jess  Robbins  comedy-drama. 

These  reports  by  telegraph  are  exceed- 
ingly gratifying  to  Vitagraph  and  Jess 

Robbins.  They  feel  that  they  are  pioneers 
in  a  new  style  of  screen  entertainment 
and  when  critics  and  sales  forces  join  in 
praise  of  "A  Front  Page  Story"  they  are 
convinced  that  Director  Robbins  has  hit 
the  right  stride. 

The  demand  for  prints  has  speeded  up 
the  laboratory  in  Brooklyn,  where  the 
force  is  working  day  and  night  rushing 
extra  prints  for  the  exchanges. 

Watch  Out  For 

A  Front  Page  Story 

The  Truth  About  Gorham 
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Grace  Haskins,  youthful  feminine  producer  whose  first  production  "Just  Like  a  Woman' will  be  released  through  Hodkinson,  meets  Will  Hays. 

Laurette  Taylor 

"Great  Star"  Say 

Newspaper  Critics 

When  Metro  offers  "Peg  O'  My  Heart" 
at,  its  first  public  exhibition  the  world  will 

see  another  "great"  motion  picture  star 
in  Laurette  Taylor,  according  to  the  views 
of  two  newspaper  critics  who  attended  the 
press  showing  of  the  photoplay  version  of 
the  famous  Hartley  Manners  play  at  the 
Hotel  As  tor,  New  York,  December  10. 

S.  Jay  Kaufman,  who  conducts  "Round 
The  Town"  in  The  Globe,  the  day  after 
the  showing  at  the  Astor,  wrote: 

"Laurette  Taylor  surpasses  Mary  Pick- 
ford  in  every  way  in  motion  pictures. 
Rather  broad  statement?  You  shall  see. 
As  we  saw  last  night  at  the  private  show- 

ing of  'Peg  O'  My  Heart'  at  the  Hotel 
Astor.  Miss  Taylor  is  more  beautiful,  she 
looks  even  younger  than  Miss  Pickford 
and  she  can  act  as  Miss  Pickford  cannot. 
This  showing — and  it  was  before  the  se- 

verest of  judges — brought  about  an  en- 
thusiasm that  is  rare  even  at  this  sort  of 

thing. 
Helen  Pollock,  photoplay  reviewer  for 

the  Morning  Telegraph,  found:  "No  praise 
is  too  high  for  this  Peg  o'  the  screen.  She is  an  artist  par  excellence. 

"Although  with  her  debut  as  Peg  her 
motion  picture  offers  ought  certainly  to  be 
renewed,  for  there  are  few,  if  any  artists 
of  the  cinema  who  can  compare  with  her, 
with  the  possible  exception  of  Pola  Negri. 

"Laurette  Taylor  and  'Peg  O'  My  Heart' 
are  a  combination  which  should  be  might- 

ily potent  in  any  motion  picture  house 
lucky  enough  to  secure  them.  To  begin 
with,  it  may  be  asserted  the  screen  lost  a 
great  star  when  Miss  Taylor  decided  to 
stick  to  the  legitimate  stage." 

Watch  Out  For 

A  FRONT  PAGE  STORY 

THE  TRUTH  ABOUT  GORHAM 

Barker  Pictures 

Will  Be  Released 

Through  Metro 
Metro  announces  that  in  addition  to  dis- 

tributing the  Fred  Niblo  productions  pre- 
sented by  Louis  B.  Mayer,  it  will  serve  as 

the  releasing  agency  for  Reginald  Bar- 
ker's productions,  another  important  unit 

of  the  Mayer  forces. 
This  brings  into  the  Metro  schedule  the 

productions  of  two  of  the  most  important 
directors  in  the  country. 

The  first  Fred  Niblo  production  is  the 
James  Forbes  stage  success,  "The  Famous 
Mrs.  Fair,"  with  a  cast  including  Myrtle 
Stedman,  Huntley  Gordon,  Marguerite  de 
la  Motte,  Cullen  Landis,  Carmel  Myers, 
Ward  Crane  and  Helen  Ferguson.  Nine 
weeks  have  been  spent  on  the  picture  to 
date  and  there  are  still  several  weeks  of 
active  shooting  before  its  completion.  Upon 
its  completion  Mr.  Niblo  will  commence 
work  on  "Captain  Applejack,"  Walter 
Hackett's  stage  play  which  enjoyed  a  run 
of  more  than  a  year  in  New  York. 
The  first  Reginald  Barker  offering  un- 

der these  auspices  is  "Hearts  Aflame,"  a dramatic  story  based  upon  the  Harold 
Titus  novel,  "Timber."  The  cast  includes Frank  Keenan,  Anna  Q.  Nilsson,  Craig 
Ward,  Richard  Headrick,  Russell  Simpson, 
Richard  Tucker,  Stanton  Heck,  Martha 
Mattox,  Walt  Whitman,  Joan  Standing, 
Ralph  Cloninger,  Lee  Shumway,  John  Dill, 
Gordon  Magee  and  Irene  Hunt. 

Goldwyn  Signs  Contract 
With  King  Vidor 

King  Vidor  has  been  placed  under 
a  long  term  contract  by  Goldwyn  to 
direct  special  productions. 
His  first  Goldwyn  production,  it 

is  expected,  will  be  a  highly  success- 
ful stage  play  which  will  soon  get 

under  way.  In  view  of  the  attrac- 
tiveness of  the  offer  by  Goldwyn  and 

the  technical  resources  which  will  be 
placed  at  his  disposal,  Mr.  Vidor  has 
given  Sol  Lesser  an  option  on  his 
studio.  His  association  with  Gold- 

wyn will  give  him  every  facility. 

Ince  Predicts 

Boom  For  Picture 

Industry  This  Year 
Thomas  H.  Ince  whose  latest  feature 

"The  Hottentot"  was  released  by  First 
National  Christmas  Day  believes  that  the 
picture  industry  is  in  for  a  boom  that  will 
last.  In  an  editorial  in  the  Ince  publica- 

tion "The  Silver  Sheet"  edited  on  the  coast 
by  Arthur  MacLennan,  Mr.  Ince  writes: 
"There  have  been  booms  in  our  industry, 
but  just  as  the  boom  days  of  other  indus- 

tries have  slumped  into  days  of  lessened 

popularity  so  have  our  periods  of  the  un- 
natural growth  fallen  away — we  had  not 

built  a  firm  foundation  and  our  periods  ot 
hectic  prosperity  could  not  endure. 

"I  am  not  concerned  with  the  pessimis- 
tic reports  of  'picture  goers'  indifference' — 

'poor  productions' — 'nothing  new  in  pic- 
tures' —  'no  new  faces'  —  'necessity  for 

mixed  programs,'  or  any  one  of  the  count- 
less phrases  that  are  being  uttered  by  in- 

dividuals who  do  not  appreciate  the  strides 
we  have  made  in  a  few  years. 

"Never  before  have  we  had  as  many  big 
splendid  productions  from  American  pro- ducers as  are  available  in  this  season. 
Each  producer  seems  determined  to  give 
the  best  that  it  is  possible  for  his  organ- 

ization to  achieve,  whether  it  be  spectacle, 
big  drama,  program  picture  or  comedy. 
"We  will  have  pessimists — within  and 

without  our  industry — we  may  have  cen- 
sors or  arbiters,  for  one  kind  or  another, 

but  the  screen  is  established.  My  faithful 
hope  of  twelve  years  ago  is  my  certain 

knowledge  of  today." 

New  African  Game 

Pictures  Will  Be 

Shown  in  Theatres 

The  "Hunting  Big  Game  in  Africa"  pic- 
tures that  had  their  world  premiere  at  the 

Century  Theatre,  San  Francisco,  Novem- 
ber 24th,  will  be  nationally  presented  at 

special  theatre  showings,  opening  at  the 
Lyric,  New  York  City,  January  8th.  They 
were  made  by  Director  H.  A.  Snow  of  the 
Oakland,  California,  Museum  of  Natural 
History,  whose  African  expedition  returned 
the  current  season  after  three  years'  work 
and  60,000  miles'  travel  in  the  Dark  Con- 

tinent. Profiting  by  the  costly  experience 
of  pioneers,  Mr.  Snow  took  along  his  own 
laboratory  and  chemicals  as  well  as  high- 
power  guns  and  high-power  cameras. 

ELECTRICALLY  OPERATED  NEW 

STANDARD.  AUTOMATICKET    SELLER  " *      /    UNIVERSALLY  U<SED 
.^Egk.      Write  for  prices,  and  name  of  dis- /jS^SjKS^  tributor  in  your  territory. 

f&jJ&gS       AUTOMATIC  TICKET 
&p|p^  REGISTER  CORPORATION ^^B^"  1778  Broadway     New  York,  N.  Y. 

Look  BetterandWear  Longer 
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Gerson  Corporation  Plans  Expansion 

Will  Produce  Series  of  Peter  B.  Kyne  Stories  in  Two 

Reels — San  Francisco  Company  Also  Will  Make  Features 
The  Paul  Gerson  Pictures  Corporation  of 

San  Francisco  makes  a  formal  announce- 
ment of  the  expansion  of  its  producing  ac- 

tivities for  the  coming  year.  The  com- 
pany is  now  finishing  a  series  of  twelve 

two-reel  comedies  featuring  Dan  Mason, 
which  have  been  unusually  successful,  and 
which  are  being  distributed  by  Film  Book- 

ing Offices  of  America.  A  demand  has 
been  made  for  another  series  of  these 
comedies,  and  these  may  go  into  produc- 

tion about  the  first  of  the  year. 
Peter  B.  Kyne  has  signed  a  contract 

with  the  Gerson  Company  to  furnish  it 
with  a  series  of  Saturday  Evening  Post 
Stories,  which  will  introduce  a  character 
new  to  the  screen  in  the  person  of  Tiber- 

ius Tinker.  All  the  titles  for  these  pic- 
tures will  be  written  by  the  author.  At 

the  present  time  Kyne  is  regarded  as  one 
of  the  most  prominent  and  popular  writ- 

ers for  the  screen.  The  author  personally 
sought  for  some  time  for  the  right  man  to 
enact  the  star  role,  and  he  is  particularly 
enthusiastic  in  his  selection.  Orral  Hum- 

phrey is  the  man. 
Mr.  Humphrey  was  for  many  years  lead- 

ing man  for  a  prominent  stock  company, 
doing  a  different  part  each  week  for  nine 
consecutive  years.  Besides  this,  he  has 
been  featured  in  serials,  in  short  subjects, 
and  regular  features. 

This  will  be  the  first  time  the  exhibitor 
will  be  able  to  secure  a  Peter  B.  Kyne 
picture  in  two  reels,  as  the  Gerson  Com- 

pany is  the  first  to  be  successful  in  in- 
ducing Mr.  Kyne  to  entertain  a  proposi- 

tion whereby  he  would  permit  his  stories 
to  be  adapted  to  short  subjects. 

In  order  that  these  stories  may  hare 
every  opportunity  to  be  an  unaualified  suc- 

cess, David  Kirkland  and  Craig  Hutchin- 

Norca  Pictures  Will 

Distribute  Subject 

of  Lund  Productions 

Norea  Pictures,  Inc.  has  acquired  distribu- 
tion rights  to  "Love's  Old  Sweet  Song,"  by 

a  contract  just  signed  by  E.  C.  Cropper,  gen- 
eral manager  of  Korea  Pictures,  Inc.  and 

Hopp  Hadley  of  Lund  Productions  Com- 
pany. It  is  scheduled  for  January  release 

following  "Just  a  Mother,"  with  Isobel Elsom. 

"Love's  Old  Sweet  Song  was  inspired  by 
the  famous  old  song  of  James  Molloy  which 
has  been  sung  in  American  homes  through- 

out the  years.  The  theme  of  the  song  runs 
all  through  the  picture.  Although  Mr.  Lund 
has  staged  nearly  one  hundred  other  screen 
productions  he  considers  the  theme  of  the 
present  subject  the  most  beautiful  founda- 

tion for  the  strongest  story  he  has  filmed. 
Louis  Wolheim,  star  of  the  unique  stage 

hit  "The  Hairy  Ape,"  in  which  he  played 
the  title  role,  is  a  prominent  member  of  the 
cast  to  be  seen  in  this  picture.  Mr.  Wol- 

heim was  recently  featured  iu  the  cast  of  the 
Lionel  Barrymore  picture  "The  Face  in  the 
Fcg. "    He  has  a  characteristic  role  which 

son,  two  successful  comedy  directors,  have 
been  secured  to  direct  the  entire  series. 
In  addition  to  this,  an  all  star  cast  will 
support  Humphrey,  and  every  possible  ef- 

fort will  be  made  to  have  the  pictures 
complete  in  every  detail. 
The  exploitation  angle  of  the  stories  is 

unlimited  and  will  be  pushed  to  the  ut- 
most. The  series  will  be  ready  for  early 

spring  release.  The  company  has  also  se- 
cured an  option  on  Kyne's  new  story,  "The 

Man  Behind"  which  will  be  brought  out  as 
a  feature  picture  simultaneously  with  the 
publication  of  the  book. 

The  second  unit  of  the  Gerson  organiza- 
tion will  immediately  start  its  first  full 

length  feature,  which  Lorimer  Johnston 
will  direct.  Johnston,  during  his  long 
screen  career,  has  more  than  two  hundred 
pictures  to  his  credit.  He  is  the  man  who 
went  to  Zulu-Land  and  took  a  feature  pic- 

ture with  the  entire  company  composed  of 
natives.  Josef  Swickard  will  be  the  fea- 

tured player,  in  a  role  said  to  be  the  great- 
est of  his  eventful  career.  Edna  Flugrath, 

sister  of  Viola  Dana  and  Shirley  Mason, 
will  assume  one  of  the  prominent  parts. 

Mr.  Gerson  himself  will  assume  the  ro- 
mantic lead  in  this  production.  For  many 

years  he  supported  some  of  the  best 
known  stars  of  the  stage. 
Among  other  stories  to  be  produced  dur- 

ing the  season  by  the  company  is  one  of 
the  best  known  novels  of  George  Barr  Mc- 
Cutcheon.  Negotiations  are  also  in  prog- 

ress with  several  well  known  writers. 
Announcements  within  a  few  days  will 

be  made  of  the  new  home  of  the  Gerson 
organization,  its  present  quarters  being 
too  small  for  the  three  units  which  will 
be  in  constant  production  throughout  the 

year. 

calls  for  four  fights  of  the  roughest  kind. 
Donald  Gallaher,  now  scoring  a  success  in 
George  M.  Cohan's  production  "So  This  is 
London ' '  plays  the  juvenile  lead.  Helen 
Lowell  and  Helen  Weir  are  also  among  the 
artists  to  appear  in  this  production.  Miss 
Weir,  as  usual,  plays  an  ingenue  role. 

The  new  offices  of  the  Norca  Pictures,  Inc. 
are  located  on  the  twelfth  floor  of  the  Loew 
State  Theatre  Building  at  1540  Broadway. 

Three  Out  of  Twelve 

Trimble  Productions 

Ready  for  Showing 
State  rights  exchanges  finding  it  difficult 

to  satisfy  the  demands  for  costume  produc- 
tions of  quality  will  be  interested  in  the  an- 

nouncement by  Morris  E.  Schlank,  president 
of  the  Anchor  Film  Distributors,  Inc.,  re- 

garding the  new  series  of  two-reel  features 
starring  little  Arthur  Trimble,  which  Anchor 
is  distributing  on  the  independent  market. 

These  pictures,  of  which  a  series  of 
twelve  will  be  made,  will  be  marketed  as 
"The  Adventures  of  Prince  Courageous." 
They  were  directed  by  Frederick  G.  Becker. 
The  first  three  are  complete  and  Mr.  Schlank 

is  now  in  New  York  making  sales  previews. 

The  titles  are  "The  Love  Charm,"  "The 
Little  Knight,"  and  "The  Crown  and  Cour- 

age." ,    ,  ,  _ 

The  supporting  cast  will  include  Bessie 
Love  throughout  the  entire  series,  according to  Mr.  Schlank. 

The  Trimble  series  are  being  produced  at 

the  Hollywood  Studios  on  a  lavish  scale. 
Norman  Kennedy,  art  director,  has  charge 
of  the  settings  and  costumes,  while  Hal 

Mohr,  who  photographed  "The  Unfold- ment,"  is  cinematographer. 

Follies  Beauty  and 

Illustrators  Model 

for  Abbey  Pictures 

Miss  Beatrice  Milner,  famous  "Ziegfeld 
Follies"  beauty,  has  been  added  to  the 
cast,  that  will  appear  in  the  first  of  the 
Abbey  Productions.  Miss  Milner  has  been 
extensively  advertised  by  Mr.  Ziegfeld  in 

the  last  three  years.  It  is  Miss  Milner's first  screen  engagement,  and  the  Abbey 

Company  believes  it   has  a  screen  "find." 
Miss  Jean  Girardin,  known  as  "the 

most  photographed  girl  in  America,"  will 
appear  in  Abbey  Productions.  Miss  Girar- din's  face  appears  on  subway  and  street 
car  advertisements,  she  has  posed  for 
magazine  cover  illustrators,  and  is  much 
in  demand  by  national  advertisers  for  her 

beautiful  head  portraits.  She  was  former- 
ly with  Sennett  Comedies  and  Pathe. 

Critics  Praise  Barry's  Work 
in  "Heroes  of  the  Street" In  reviewing  the  latest  Warner  Brothers 

classic  of  the  screen,  "Heroes  of  the 
Street,"  a  Harry  Rapf  production  featuring 
Wesley  Barry,  at  the  Strand  Theatre,  New 
York,  during  the  week  of  December  17,  the 
trade  paper  and  newspaper  critics  agreed 
in  the  opinion  that  the  attraction  is  an 
audience  picture  that  adds  lustre  and 
fame  to  the  youngster. 
According  to  these  writers  this  latest 

Warner  special  represents  one  of  the  best 
pictures  in  which  the  juvenile  star  has  ap- 

peared, and  that  it  furnishes  excellent 
and  charming  entertainment. 

Barry  to  Tour  Northwest 
Wesley  Barry  is  to  make  personal  ap- 

pearances in  the  Northwest  for  six  weeks, 
commencing  Feb.  18.  This  announcement 
was  made  by  L.  K.  Brin,  manager  of  the 
Kwality  exchange,  distributors  of  Warner 
Brothers'  pictures  in  the  Northwest.  The 
heavy  national  advertising  campaign  con- 

ducted in  the  interests  of  these  produc- 
tions has  not  been  without  its  effect  in 

that  section.  Barry  will  be  sure  of  a  warm 
welcome. 

First  Runs  for  "Notoriety" It  was  no  surprise  when  word  reached 
L.  Lawrence  Weber  &  Bobby  North  that 
their  first  Will  Nigh  production,  "Notor- 

iety," was  booked  for  two  first  runs  in 
the  premiere  housen  of  the  two  principal 
cities  of  the  Indiana  territory.  The  book- 

ings are  the  Indiana  Theatre,  Terre  Haute, 
and  the  Apollo  Theatre,  Indianapolis.  The 
two  bookings  just  mentioned  were  closed 
by  the  H.  Lieber  Company,  of  the  Indian- 

apolis district. 

1 
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"Only  a  Shop  Girl"  Goes  Over  in  Ohio 
C.  B.  C.  Feature  Gets  Acid  Test  in  Akron's  Allen 
Week  Before  Christmas  and  Is  Reported  a  Winner 

The  Lande  Film  Distributing  Company, 
which  holds  territorial  rights  to  C.  B.  C. 's 
"Only  A  Shopgirl"  in  the  Ohio  territory, 
gave  the  subject  the  acid  test  by  booking 
it  for  the  week  starting  Sunday,  Dec.  17, 
into  the  Allen  Theatre,  in  Akron — one  of 
the  best  theatres  in  the  territory.  As  this 
week — the  one  immediately  preceding 
Christmas,  is  conceded  to  be  the  worst  week 
of  the  season  for  business  in  the  theatre, 
Mr.  Lande  was  sure  this  would  serve  as  a 
criterion  of  the  picture 's  drawing  power — 
and  so  arranged  the  premiere  in  his  ter- 

ritory in  that  way. 
The  picture  went  over  100  per  cent,  Man- 

ager Simmons  reported. 
The  Lande  Company  states  that  as  a 

result  of  the  booking  subsequent  runs  in 
and  around  Akron  are  coming  in  fast,  and 
Cleveland  and  almost  all  key  centres  in 
Ohio  are  already  almost  completely  closed. 

"Only  A  Shopgirl"  was  this  week  se- 
lected for  a  week's  run  at  the  Bijou  Thea- 

tre, on  the  Boardwalk  in  Atlantic  City — 
its  premiere  in  that  territory.  As  this  week 
— the  one  between  Christmas  and  New  Year 
■ — is  one  of  the  busiest  of  the  year  at  the 
New  Jersey  resort,  the  pictures  shown  along 
the  Boardwalk  are  very  carefully  chosen  by 
the  exhibitors  there  and  only  the  features 
with  sure  powers  are  selected. 

Warner  Brothers 

Celebrate  Finish  of 

Six  of  Their  Seven 

The  Warner  Brothers,  Sam,  Jack,  Abe 
and  Harry  M.  Warner,  who  arrived  in  Los 
Angeles  last  week,  celebrated  the  comple- 

tion of  six  classics  of  the  screen  by  giv- 
ing a  dinner  at  the  Ambassador  Hotel  De- 

cember 20. 

The  six  productions  include  "Rags  to 
Riches,"  and  "Heroes  of  the  Street,"  "Lit- 

tle Church  Around  the  Corner,"  "The 
Beautiful  and  Damned,"  "A  Dangerous  Ad- 

venture," and  "Brass." 
Sinclair  Lewis'  "Main  Street,"  the  last 

of  the  seven  productions  for  this  season, 
is  in  the  course  of  production  at  the  coast 
studios.  It  was  adapted  for  the  screen  by 
Julien  Josephson,  and  it  is  being  directed 
by  Harry  Beaumont. 
Among  those  present  at  the  dinner  were 

Mr.  and  Mrs.  J.  D.  Williams,  Mr.  and  Mrs. 
Sidney  Franklin,  Mr.  and  Mrs.  Julien  Jos- 

ephson, Mr.  and  Mrs.  Harry  Beaumont, 
Mr.  and  Mrs.  William  Seiter,  Mr.  and  Mrs. 
William  Beaudine,  Mr.  and  Mrs.  Harry 
Rapf,  Chester  Franklin,  Millard  Webb  and 
Jack  White. 

the  Sea"  by  Hobart  Bosworth,  both  re- 
cent acquisitions  of  Anchor.  These  fea- 

tures are  five  reel  stories  and,  as  Mr. 
Schlank  describes  them,  more  than  suf- 

ficient as  regards  entertainment  values  and 
exploitation  possibilities. 
Anchor  also  is  disposing  of  the  terri- 

torial rights  to  the  series  of  twelve  two- 
reel  features  starring  little  Arthur  Trim- 

ble, the  five  year  old  screen  player.  Three 
of  the  series  are  ready  for  distribution. 

Report  Demands  for 

Bookings  on  Nigh's 

Feature  "Notoriety" The  Weber  &  North  special  seven-reel  pro- 
duction "Notoriety,"  directed  by  Will  Migh 

is  breaking  through  the  first  line  of  defense. 
Local  distributors  of  "Notoriety"  have 
been  advising  with  Sam  Sax,  sales  mana- 

ger for  Weber  &  North,  as  to  which  first 
run  house  of  a  number  to  choose  for  ' '  No- 

toriety's"  opening  in  their  territory.  In 
Albany,  where  "Notoriety"  was  in  demand 
by  two  first-run  houses,  the  Albany  exchange 
was  able  to  choose  the  earliest  booking,  and 
opened  at  the  Clinton  Square  Theatre. 

In  Louisville  the  same  situation  was  true, 
and  the  Alamo  Theatre,  one  of  the  most 
critical  of  the  country,  was  the  theatre 
picked  for  the  debut  of  the  Nigh  special, 
in  Newark,  N.  J.,  The  Apollo  Exchange  had 
the  choice  of  two,  possibly  three,  first-run 
houses  and  decided  on  Rosenthal's  Strand, where  it  has  just  opened. 

Sam  Grand,  distributor  of  the  Nigh  series 
in  New  England  has  also  been  offered  two 
first-run  houses  for  the  entry  of  the  feature 
in  the  Massachusetts  capital  and  will  make his  choice. 

Ben  Amsterdam  of  Philadelphia,  Mund- 
stuk  of  Detroit,  the  Mid,  West  Distributing 
Company  of  Milwaukee,  Supreme  Film  Com- 

pany of  Los  Angeles,  Columbia  Film  Com- 
pany of  Pittsburgh,  Southern  States  Film 

Co.,  headed  by  Oldknow,  already  report 
strong  first-run  demand. 

Morris  R.  Schlank 

Reports  Inquiries 

on  Anchor  Product 

Inquiries  for  the  territorial  rights  to  pro- 
ductions released  through  the  Anchor  Film 

Distributors,  Inc.,  are  pouring  into  the  of- 
fice t)f  Morris  R.  Schlank.  Letters  are  be- 
ing received  daily  from  practically  every 

section  of  the  country. 
In  a  message  to  the  trade  press,  Mr. 

Schlank,  who  is  now  in  New  York,  said 
that  the  Anchor  is  not  taking  any  more 
productions  unless  they  measure  up  to  the 
standard  set  by  "The  Wheel  of  Fortune," 
starring  Grace  Darmond,  and  "The  Law  of 

the  hand  of  Dorothy,  interpreted  by  Cath- 
erine Murphy.  After  the  wedding  Hast- 

ings tries  to  induce  the  wife  to  come  with 
him,  but  she  declines.  The  husband  goes 
to  war  and  is  reported  killed.  The  moth- 

er in  her  bitterness  withdraws  her  support 
from  the  hospital.  When  after  some  time 
Hastings  again  renews  his  suit  and  pro- 

mises to  give  his  support  to  the  institution 
in  which  her  late  husband  had  been  inter- 

ested. Dorothy  is  tempted  to  yield.  While 
the  question  is  in  abeyance  the  mother  is 
injured  in  an  accident  and  is  carried  to 
the  hospital.  The  son  unannounced  re- turns in  full  health,  the  mother  recovers, 
and  the  family  is  reunited. 

Winter  Hall  has  the  role  of  resident  phy- 
sician, and  finely  plays  the  role  assigned 

to  him.  In  fact,  the  work  of  all  the  play- 
ers is  competent,  but  they  are  not  able  to 

lift  the  picture  by  reason  of  the  inherent 
weakness  of  the  plot.  G.  B. 

Arrow  President 

Looks  for  Biggest 

Independent  Year 
W.  E.  Shallenberger,  President  of  Arrow 

Film  Corporation,  after  a  brief  stay  at  the 
home  office,  departed  Dec.  20,  for  the 
Coast,  where  he  will  remain  for  a  period 
of  thirty  days,  going  over  with  the  various 
Arrow  producers  plans  for  productions 
during  the  coming  year. 

Before  leaving  Dr.  Shallenberger  ex- 
pressed himself  as  being  highly  gratified 

with  the  rapid  progress  the  industry  is 
making  toward  a  return  to  normal  condi- 

tions. He  stated  that  he  anticipated  busi- 
ness, by  the  first  of  the  year,  would  have 

returned  to  absolutely  normal  conditions 
and  that  he  looked  forward  to  1923  being 

the  biggest  year  financially  of  the  inde- 
pendent producers  and  distributors. 

"Wasted  Lives"  of 

Second  National  is 

Not  Strong  Drama 

"Wasted  Lives,"  which  was  produced  by 
ihe  Mission  Film  Corporation  and  is  being 
distributed  in  five  reels  by  the  Second  Na- 

tional Pictures  Corporation,  is  a  well-photo- 
graphed story  of  a  surgeon  who  devotes 

his  healing  talents  to  the  welfare  of  crip- 
pled children.  It  is  not  a  strongly  dra- 

matic tale.  Rather  is  it  a  record  of  the 
earlier  career  of  a  benevolently  inclined 
professional  man,  showing  the  good  he  ac- 

complishes in  his  calm  and  wholehearted 
manner,  refusing  to  be  diverted  from  the 
course  he  has  laid  out  by  any  gossip  re- 

garding the  goings  and  comings  of  his 
wife. 

Richard  Wayne  is  Randolph  Adams,  the 
surgeon  who,  following  a  cure  he  has  ef- 

fected on  a  child  he  has  come  across  in  the 
wilderness  on  a  hunting  trip,  is  induced  to 
take  up  the  profession  he  had  abandoned. 
His  mother,  Mrs.  Jonathan  Adams,  played 
by  Lillian  Leighton,  delighted  at  her  son's decision  to  return  to  his  work,  makes  a 
substantial  contribution  to  a  hospital. 

Ned  Hastings,  played  by  Arthur  Osborne, 
is  an  unsuccessful  rival  of  Dr.  Adams  for 

Warners  Put  "Main  Street" 
in  Production  at  Coast 

Sinclair  Lewis'  novel,  "Main  Street,"  the last  of  the  seven  classics  of  the  screen  to 
be  released  by  the  Warner  Brothers  for 
the  current  season,  has  been  placed  in  pro- 

duction bv  Sam  and  Jack  Warner.  The 
feature  will  be  made  at  the  Warner  coast 
studios  under  the  direction  of  Harry  Beau- mont. 

Monte  Blue,  Harry  Meyers  and  Louise 
Fazenda  have  been  engaged  to  play  promi- 

nent roles. 

Sales  on  Mastodon  Films 
Arrangements  were  completed  last  week 

whereby  the  rights  to  "The  Last  Hour"  of Mastodon  Films,  were  acquired  by  Bob 
Lynch  of  the  Metro  Pictures  Exchange  in 
Philadelphia  and  Sam  Moscow  of  Boston. 
William  W.  Aeehtler  of  Boston  secured  the 

rights  to  "Fires  of  Youth."  Two  Johnny 
Hines  features,  "Burn  'Em  Up  Barnes" and  "Sure-Fire  Flint"  were  bought  by 
William  B.  Hurlbut  of  the  Michigan  Favor- 

ite Film  Company  of  Michigan. 

Foster  Moore  Joins  Lichtman 
Foster  Moore,  who  for  a  number  of  years 

past  has  been  acting  in  the  capacity  of 
sales  manager  and  director  of  publicity  for 
Herman  Jans,  has  joined  the  Al  Lichtman 
Corporation,  where  he  will  have  an  oppor- 

tunity of  working  out  on  a  large  scale  his 
exploitation  ideas. 

Warners  to  Use  Trade  Mark 
Warner  Brothers  have  applied  for  a  pat- 

ent for  a  new  trade  mark  which  will  be 
used  in  connection  with  the  productions 
for  this  season  and  the  eighteen  sched- 

uled for  1923-4.  The  trade  identification 
with  each  production  will  be  "Warner 
Brothers  Classic  of  the  Screen." 
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Eight  Arrow  Productions  Announced 

Four  of  These  Are  Completed,  Three  Are  in  Process 

of  Editing  and  the  Eighth  Is  About  Half  Completed 

W.  E.  Shallenberger,  president  of  Arrow 
Film  Corporation,  prior  to  his  departure  for 
the  Coast  on  a  flying  trip,  announced  the 
first  eight  productions  to  be  released  by 
his  organization.  These  pictures  are  "Night 
Life  in  Hollywood,"  a  successful  A.  B. 
Maescher  Production  which  is  creating  so 
much  comment  throughout  the  industry  and 
which,  at  a  preview  in  Atlantic  City,  estab- lished a  new  box  office  record  for  Woods 
Theatre. 

The  others  will  be  "The  Streets  of  New 
York,"  a  Burton  King  Special,  made  from 
the  famous  old  stage  play  of  the  same 
name;  "Man  and  Wife,"  an  Effanem  Pro- 

duction; "Shylock  of  Wall  Street,"  a  Bur- 
ton King  Production;  Blazed  Trail  Special, 

"Lost  in  a  Big  City,"  starring  John  Low- 
ell; the  Pine  Tree  Pictures — James  Oliver 

Curwood  special  "Jacqueline,  or  the  Blazing 
North,"  directed  by  Dell  Henderson;  "The 
Broken  Violin"  an  Atlantic  Features  spe- 

cial directed  bv  Jack  Dillon,  and  the  Martin 

J.  Heyl  Special,  "The  Little  Bed  School- 
house,"  directed  by  John  Adolfl,  in  which 
one  of  the  strongest  easts  of  the  season  is 
promised. 
Dr.  Shallenberger  announced  that  he 

looked  forward  to  1923  being  an  Arrow 
year.  As  previously  stated,  the  company 
will  continue  to  specialize  in  productions  of 
the  highest  calibre,  made  from  the  works  of 
well-known  authors  and  by  producers  who 
by  their  past  accomplishments  have  demon- 

strated their  capability  to  produce  box  of- 
fice attractions.  In  every  instance  there 

will  be  an  all-star  cast.  It  is  the  belief  of 
the  Arrow  officials  that  this  combination  is 
not  only  what  the  exhibitors  and  independ- 

ent exchangemen  wants  but  it  is  what  the 
public  wants. 

The  productions  named  will  be  known  as 
the  first  eight  Arrow  super-plays  and  either 
are  alreadv  completed  or  ncaring-  completion. 
"Night  Life  in  Hollvwood,"  "The  Streets 
of  New  York."  "Man  and  Wife"  and 
"Shvlock  of  Wall  Street,"  (which,  by  The 
way  is  a  working  title),  have  been  complet- 

ed and  screened  by  the  home  office  of  Ar- 
row Film  Corporation.  "Lost  in  a  Big 

City."  "Jacqueline,  or  the  Blazina:  North" 
and  "The  Little  Bed  Schoolhouse"  are  now 
in  the  process  of  cutting  and  titling.  "The 
Broken  Violin "  is  in  the  fourth  week  of 
shooting. 

Dr.  Shallenberger  pointed  out  th^t  thepp 
productions  had  all  been  thoroughly  tested 
and  were,  in  his  opinion  and  those  of  his  as- 

sociates, pictures  which  would  undoubtedly 
prove  successful  from  a  box  office  stand- 
point. 

An  elaborate  advertising  campaign  imme- 
diately will  be  undertaken  and  continuous 

and  extensile  advertising  in  the  trade  maga- 
zines will  be  given  these  productions. 

New  York  Circuits 

Book  Lichtmans  for 

Seventeen  Theatres 

The  Keith,  Moss  and  Proctor  circuits  in 
Greater  New  York  have  booked  the  ne^t 
Kroun  of  pictures  to  be  produced  bv  B.  P. 
Schulberg  of  Preferred  Pictures  for  re- 

lease ttirouerh  th°  Al  Lichtman  Corpora- 
tion. This  srrnirn  comnn'ses  seven  features 

the  first  of  w^iich  is  "Thorns  and  Or^nw 
Blossoms. "  a  Gasnier  orodnction  which  is 
the  third  Preferred  Picture  to  be  handed 
bv  Lichtman.  The  others  are  "Thf> 
Fpro"  and  "Are  You  a  Failure?"  which 
alre^dv  are  comnleted,  as  well  as  two  new 
in  production,  "Poor  Men's  Wives"  and 

"The  Girl  Who  Came  Back,"  and  the  two 
to  follow  these,  "April  Showers"  and 
"Mothers-in-Law." 
Al  Lichtman  and  Sam  Zierler,  the 

Lichtman  franchise  holder  for  Greater 
New  York,  completed  the  deal  with  B.  S. 
Moss.  The  theatres  included  in  the  con- 

tract number  seventeen. 
Al  Lichtman  considers  the  booking  of 

his  pictures  by  Keith,  Moss  and  Proctor 
as  significant  evidence  of  the  confidence 
placed  in  his  company  by  important  ex- hibitors. 

ing  by  Second  National  Pictures  Corpora- 
tion as  soon  as  completed.  The  first  of 

these  picturizations  of  the  famous  maga- 
zine editorial  writer's  humorous  philoso- 
phy, "The  Just  a  Little  Late  Club,"  is  now 

being  booked. 
The  second  subject  of  the  series  is  said 

to  be  a  comical  reversal  of  a  common  and 
much  commented  upon  domestic  situation. 
It  is  planned  that  production  shall  be  ex- 

pedited to  meet  the  demand  of  exhibitors 
for  this  new  and  novel  short  reel  service. 

Two  Bray  Productions 

Independently  Released 
The  following  letter  has  been  received 

from  A.  Canter,  in  charge  of  sales  for 
Bray  Productions,  Inc.,  which  we  print 
with  an  expression  of  our  regret  for  the slip: 

"We  note  in  a  recent  edition  of  your 
paper  a  review  of  the  Bray  Magazine  and 
the  Bray  Nature  Pictures  headed  'Bray- 
Hodkinson'  release. 

"Please  be  advised  that  the  Bray  Maga- 
zine and  Bray  Nature  Pictures  are  being 

released  through  independent  exchanges 
only  and  not  through  any  national  distribu- 

ting organizations.  They  are  entirely  sep- 
arate and  distinct  from  any  other  releases 

produced  by  the  Bray  Studios.  We  will 
greatly  appreciate  your  announcement  of 

this  fact." 

Planning  Campaign 

for  Exploitation  of 

All  Mastodon  Films 

Plans  made  public  last  week  by  C.  C. 
Burr,  president  of  Mastodon  Films,  Inc., 
outline  an  extensive  advertising  campaign 
to  be  carried  in  mediums  of  national  cir- 

culation on  behalf  of  the  productions  spon- 
sored by  that  organization. 

With  the  enlargement  of  advertising 
and  publicity  departments,  Mr.  Burr  an- 

nounces that  wide  circulation  will  be  giv- 
en to  special  articles  regarding  the  fea- 

tures and  short  subjects  made  by  the  or- 
ganization as  well  as  the  stars  and  play- 

ers who  appear  in  them.  Special  atten- 
tion will  be  paid  to  aiding  individual  ex- 

hibitors by  supplying  them  with  material 
they  may  need  for  campaigns. 
An  additional  press  sheet  will  soon  be 

ready  on  "Secrets  of  Paris,"  while  spe- cial material  is  being  prepared  on  other 
releases. 

Second  Bruce  Barton  Film 

Will  Be  "Unhappy  Husbands" Work  has  been  begun  at  the  Better  Day 
Pictures  studios  on  the  second  of  the 
Bruce  Barton  one-reel  subjects,  "Unhappy 
Husbands,"  which  will  be  offered  for  book- 

Lichtman  Salesmen  on  Road 
Leon  D.  Netter  and  Edward  Grossman, 

special  sales  representatives  for  the  Al 
Lichtman  Corporation,  left  New  York  last 
week  for  extended  selling  trips  through  the 
middle-west.  Netter  will  make  Kansas 
City  his  objective,  returning  east  in  about 
two  weeks.  Grossman  is  on  his  way  to 
St.  Louis. 

TAKE/ACHANCE 

O  M  E  D  Y 

MASTODON  FILMS,  INC. 
C.  C.  BURR,  Pres. 

133-135-137  West  44th  Street 

NEW  YORK  CITY,  N.  Y. 
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Independent  Pictures  Ready  to  Go 

Twenty-Four  Two-Part  Subjects  and  Eighteen  Multiple 

Productions  Lined  Up  for  Distribution — Many  Ready 
The  Independent  Pictures  Corporation, 

which  for  more  than  six  months  has  been 

quietly  preparing  for  the  general  distri- 
bution of  short  subjects  and  features  pro- 

ductions, is  now  all  set  and  ready  to  go. 
At  its  offices  on  the  tenth  floor  of  the  Loew 
State  Building  last  week  the  two  principal 
executives  of  the  company,  Jesse  J.  Gold- 
burg,  president  and  general  manager,  and 
Benjamin  W.  Rosenblum,  vice  president 
and  financial  manager,  talked  freely  of  the 
plans  the  two  men  have  been  maturing. 
Ready  for  distribution  are  twelve  two- 

reel  Biograph  subjects,  ten  of  which,  it  is 
stated,  were  directed  by  D.  W-  Griffith  and 
the  two  others  were  made  under  his  super- 

vision; twelve  of  the  second  series  of  Nick 
Carter  subjects  produced  under  the  super- 

vision of  John  J.  Glavey;  six  Iroquois 
Productions  directed  by  Caryll  Fleming, 
to  be  issued  one  every  two  months  and  of 
which  two  are  completed. 

Also  contracted  for  twelve  special  pro- 
ductions, to  be  released  on  a  franchise 

basis  one  each  month  and  of  which  six 
are  completed,  starring  George  Larkin, 
supported  by  Ruth  Stonehouse. 

Mr.  Goldburg  stated  the  company  had 
taken  over  two  studios,  one  near  Portland, 
Ore.,  of  unusual  capacity  and  finely  equip- 
ed,  and  the  new  plant  at  Chatham,  N.  Y. 

The  president  of  the  company  has  long 
been  identified  with  the  motion  picture 
industry,  have  been  prominently  con- 

nected with  the  Life  Photo  Film  Company 
ten  years  ago  and  one  of  the  pioneer  rights 
men.  He  was  one  of  the  first  to  dispose 
of  film  on  a  royalty  or  percentage  basis 
rather  than  on  that  of  footage  and  conse- 

quently allowing  the  territorial  buyer  to 
employ  as  many  prints  as  desired. 

Mr.  Rosenblum  is  the  senior  member  of 
the  firm  of  Benjamin  W.  Rosenblum,  silk 
merchants  of  225  Fifth  avenue,  New  York, 
and  vice  president  and  a  director  of  the 
Monopole  Vineyards  Corporation.  It  is  the 
intention  of  Mr.  Rosenblum  for  the  pre- 

sent to  divide  his  time  between  his  two 
New  York  City  interests,  increasing  his 

Jesse  J.  Goldburg,    President  Independ- 
ent Pictures  Corporation. 

attention  to  his  motion  picture  business 
as  time  goes  on.  Mr.  Goldburg  has  planned 
soon  to  depart  for  the  Northwest,  where 
he  will  take  charge  of  the  company's  pro- duction at  that  point 

"The  reason  we  organized  this  company 
for  distribution  in  the  state  rights  field 
is  because  we  felt  that  any  meritorious  pro- 

duction has  a  real  opportunity  in  that 
market,"  sa<id  Mr.  Goldburg.  In  the  ten 
years  of  my  connection  with  this  business 
I  have  never  found  the  outlook  so  encourag- 

ing for  independent  product.  The  best 
evidence  that  this  is  a  fact  is  the  way  in 
which  the  market  is  absorbing  pictures 
originating  in  that  division. 

It  was  stated  the  company  would  release 
from  time  to  time  special  productions  that 
would  be  particularly  susceptible  to  un- 

usual exploitation.  In  this  connection  it 
was  added  that  the  company  would  install 
an  exploitation  department  the  benefit  of 
which  would  be  available  to  state  rights 
buyers  without  charge. 

"In  connection  with  production  we  will 
issue  special  forms  of  advertising  novelties 
in  addition  to  the  regulation  accessories," 
said  Mr.  Goldburg.  "For  the  Nick  Carter 
series  we  are  haying  manufactured  two 
novelties  that  will  be  distributed  to  the 
theatre  owners  by  exchanges." 

The  chief  policy  of  the  company,  as  en- 
unciated by  its  two  executives,  is  so  to 

regulate  ,its  production  and  distribution 
that  there  may  be  a  good  margin  of  profit 
for  the  exchangeman  and  the  exhibitor  as 
well  as  for  the  two  preliminary  factors. 

Watt  Parker  Named 

Advertising  Head 

for  the  Warners 

Watt  L.  Parker,  for  the  past  four  years 
connected  with  the  Select  Pictures  Cor- 

poration, most  recently  as  advertising  man- 
ager, has  resigned  to  accept  the  position 

of  advertising  manager  of  Warner  Broth- 
ers.   He  assumed  his  duties  Dec.  26. 

Before  coming  to  New  York,  Mr.  Parker 
served  the  Select  company  as  a  film  sales- 

man working  out  of  several  of  its  branch- 
es, among  them  Washington.  His  first 

experience  in  the  industry  was  with  the 
old  Mutual  organization  in  New  York  City 
and  in  Cincinnati.  Previously  Mr.  Parker 
had  been  engaged  in  newspaper  work  in 
Seattle. 

Lessers  to  Go  Limit 

with  Production  of 

"David  Copperfield" 
Sol  Lesser  of  Principal  Pictures  Cor- 

poration has  plans  practically  completed 
for  the  production  of  Charles  Dicken's 
"David  Copperfield."  According  to  Mr. 
Lesser  himself  this  Dickens  classic  will  be 
given  the  biggest  production  ever  attempt- 

ed by  himself  or  his  staff.  The  settings 
will  be  started  in  the  immediate  future 
and  casting  for  principal  roles  should  take 
place  at  once.  It  is  Mr.  Lesser's  idea  to 
place  an  English  lad  in  the  title  role.  For 
this  nart  his  foreign  renresentative  has 
cabled  he  has  an  18-year-old  "find." 

"It  is  my  intention."  states  the  Coast 
producer,  "to  give  the  industrv  a  genuine 
screen  classic,  in  this  Dicken's  story.  No 
expense  will  be  spared.    The  settings  will 

be  most  elaborate.  I  have  had  experien- 
ced men  busy  for  the  past  six  weeks  com- 

piling authentic  data  pertaining  to  the 
Dickens  period  in  England.  Every  set  and 
every  character  will  be  true  to  that 

period." 

Lichtman  Company 

Now  in  Permanent 

Broadway  Offices 
The  Al  Lichtman  Corporation  has  trans- 

ferred its  quarters  from  its  temporary  loca- 
tion at  576  Fifth  avenue  to  the  permanent 

home  in  1650  Broadway,  the  new  building 
directly  opposite  the  Capitol  Theatre  al 
Fifty-first  Street. 

The  Lichtman  Corporation  occupies  the 
entire  ninth  floor,  which  runs  from  Broad- 

way to  Seventh  Avenue. 
Private  offices  on  the  Broadway  side  of 

the  building  are  occupied  by  Al  Lichtman, 
president  of  the  company;  J.  G.  Bach- 
mann,  treasurer;  Henry  Ginsberg,  sales 
manager,  and  Richard  Hildreth,  comptrol- 

ler. A  large  general  office  includes  the 
sales  and  auditing  department.  Nearby  a 
completely  equipped  projection  room  has 
been  provided. 

The  departments  of  advertising  and  pub 
licity  occupy  the  Seventh  avenue  side  oi 
the  building,  with  accommodations  for  the 
art  department. 

Juanita  Film  Sales  Opens 
Offices  in  Candler  Building 

Juanita  Films  Sales,  a  releasing  organ- 
ization, announces  the  opening  of  New 

York  offices  at  502  Candler  Building.  The 
company  is  distributing  Juanita  Comedies, 
including  the  new  Clermont  series  of  twen- 

ty-six two-reelers,  releasing  two  each 
month. 

This  series  is  now  under  production  by 
Juanita  Films,  Inc.,  at  its  studios  at  Tampa 
and  Clermont,  Fla.,  under  the  supervision 
of  W.  E.  Sawyer.  The  New  York  office 
will  be  in  charge  of  E.  T.  Bailey  and  Mrs. 
Sawyer. 

Smith  Completes  Photographing 

Hamilton  Smith,  director  of  "Through 
the  Skylight,"  starring  Henry  Hull  of 
"Cat  and  Canary"  fame  and  Mary  Thur- 
man,  has  completed  the  studio  work  and 
is  now  cutting  his  picture.  The  releasing 
arrangements  are  in  the  hands  of  Produc- ers Security. 

Benjamin  W.  Bosenblum,  Vice  President 
Independent  Pictures  Corporation. 
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Report  "Notoriety"  Almost  All  Sold 
Weber  &  North  Announce  Among  Neiv  Buyers  Lieber 
Celebrated,    United   Film    Service  and  the  Crescent 

Released  to  the  independent  market 
only  two  months  ago,  "Notoriety"  is  now 
almost  100  per  cent.  sold.  Sam  Sax,  sales 
manager  tor  the  producers  and  distribu- 

tors, L.  Lawrence  Weber  &  Bobby  North, 
announced  this  week  that  he  is  more  than 
satisfied  with  the  way  in  which  Will 
Nigh's  society  production,  "Notoriety,"  has come  out  of  the  running. 
From  the  day  the  first  print  of  "Notor- 

iety" arrived  from  the  laboratory,  it  is 
stated,  there  has  been  an  average  sale  of 
three  territories  a  week.  The  largest  ter- 

ritories were  the  first  to  sign  up  for  the 
feature. 
The  latest  buyers  added  to  the  list  of 

distributors  of  the  feature  are  the  H.  Lie- 
ber Company  of  Indianapolis,  who  bought 

the  rights  for  Indiana;  Celebrated  Play- 
ers Film  Corporation  of  Chicago,  headed 

by  J.  L.  Friedman,  whose    territory  in- 

cludes Northern  Illinois;  United  Film  Ser- 
vice of  St.  Louis,  operated  by  Sam  Wer- 

ner, his  territory  comprising  Eastern  Mis- 
souri and  Southern  Illinois;  and  the  Cres- 

cent Film  Exchange  of  Kansas  City,  Mo., 
for  Iowa,  Nebraska,  Western  Missouri  and Kansas. 

Other  buyers  of  the  Weber  &  North  spe- 
cial include  the  Apollo  Exchange,  Inc., 

New  York,  the  Federated  Film  Exchange 
of  New  England,  Inc.;  Masterpiece  Film 
Attractions  of  Philadelphia;  Columbia 
Film  Service  of  Pittsburgh,  Peerless  Film 
Company  of  Atlanta;  Equitable  Pictures 
Company  of  Baltimore ;  Exclusive  Film 
Company  of  Detroit;  Grand  &  North  Film 
Exchange  of  Buffalo;  Big  Feature  Rights 
Corporation  of  Louisville;  Mid-West  Dis- 

tributing Co.  of  Milwaukee,  and  the  Su- 
preme Film  Company  of  California,  Inc. 

Many  Theatres  Book 

Series  of  Remaining 

Warner  Productions 

The  series  of  Warner  Brothers  five 
classics  of  the  screen  have  been  booked 
by  a  large  number  of  first  run  theatres 
and  circuits  throughout  the  country,  ac- 

cording to  Harry  M.  Warner.  The  five 
classics  include  "The  Beautiful  and 
Damned,"  "Rags  to  Riches"  and  "Heroes 
of  the  Street,"  "Little  Church  Around  the 
Corner,"  "Main  Street,"  and  "Brass." Among  the  theatres  and  circuits  that 
have  contracted  for  the  series  are  the 
Strand,  California  and  Granada  Theatre, 
San  Francisco;  Modern  and  Beacon,  Bos- 

ton; Chicago  Theatre,  Riviere-Tivoli,  Chic- 
ago; the  Ascher  circuit,  Lubiner  &  Trinz 

circuit,  Chicago;  Allen,  Cleveland;  Walnut, 
Cincinnati;  and  Colonial,  Columbus,  Ohio. 
The  California  Theatre,  Los  Angeles,  has 
secured  four  of  the  productions,  and  Mack 
Sennett's  Mission  Theatre  has  booked 
"Main  Street." 

Warners  to  Cover  Country  by  Radio  Flora  Finch 
 Breaks 

Will  Erect  $50,000  Station  at  West  Coast  Studios 

to  Be  Supplemented  by  New  York  and  Chicago  Plants 
A  radio  station  is  in  process  of  erection 

at  the  Warner  Brothers'  west  coast  studios. 
It  will  be  established  atop  the  new  addi- 

tions to  the  present  studio  at  an  approxi- 
mate expenditure  of  $50,000. 

In  order  to  link  up  the  entire  country 
two  other  stations  will  be  erected.  Bala- 
ban  &  Katz,  of  Chicago,  handling  the  sev- 

en Warner  screen  classics,  will  have  one 
built  at  their  exchange,  and  the  other  will 
be  installed  on  the  roof  of  1600  Broadway, 
New  York,  the  eastern  offices  of  the  or- 
ganization. 

The  twofold  purpose  of  the  idea  is  to 
broadcast  general  programs,  live  west 
coast  news  and  advance  information  of  the 
production  schedule  of  eighteen  pictures  to 
be  made  by  the  Warner's  for  next  season. It  is  also  stated  that  the  many  prominent 
screen  players  that  have  been  and  will  be 
signed  to  appear  in  the  productions  will 
speak  from  these  stations. 

Each  radio  center  will  transmit  news  to 
thousands  of  picture  and  radio  fans,  hun- 

dreds of  exhibitors  and  the  many  radio 
stores  throughout  the  country. 

reported.  The  interest  in  the  story  is  cen- 
tered in  the  innovations  introduced  by  Dr. 

Randolph  Adams,  famous  "baby's  doctor," 
in  the  children's  hospital  of  which  he  is 
the  head,  such  as  the  substitution  of  mu- 

sic for  drugs  in  soothing  restless  little  suf- ferers. 

The  recent  death  of  a  noted  children's 
physician,  engaged  in  real  life  in  the  per- 

formance of  services  similar  to  those  of 
Dr.  Adams  in  the  photoplay  gives  timeli- 

ness to  the  story. 

Hip  in  Fall  on  Ice 

at  Glendale  Studio 

Flora  Finch,  one  of  the  best  known  of 
the  older  American  comediennes,  is  in  the 
Jamaica  Hospital  with  a  fractured  hip  as  a 
result  of  a  fall  on  the  ice  during  the  taking 
of  one  of  the  outdoor  scenes  in  "Luck"  at the  Glendale  Studios  of  Mastodon  Films. 
Mrs.  Finch  has  been  placed  in  a  plaster  cast, 
and  it  is  said,  will  be  two  months  before  it 
can  be  removed. 

The  player  had  completed  her  work  in  her 
final  scene  when  she  slipped. 

Good  Reports  on  "Lion's  Mouse" Reports  received  by  Producers  Security 
Corporation  from  the  other  side,  where 
Director  Apfel  has  been  working  with 
Wyndham  Standing  and  Marguerite  Marsh 
on  the  C.  N.  and  A.  N.  Williamson  produc- 

tion, "The  Lion's  Mouse,"  indicate  that  this 
is  going  to  be  a  picture  that  will  rank  with 
"Bulldog  Drummond." 

Robert  McGrath  Promoted 

Producers  Security  Corporation  announc- 
es the  appointment  of  Robert  McGrath  as 

advertising  manager  and  general  purchas- 
ing agent.  Mr.  McGrath,  following  a  suc- 

cessful career  in  commercial  pursuits,  en- 
tered the  employ  of  the  World  Film  Cor- 

poration six  years  ago. 

Principal  Pictures 

Buys  Screen  Rights 

of  Plays  and  Books 
Negotiations  that  have  been  on  for  sev- 

eral weeks  have  been  closed  this  week,  and 
as  a  consequence  Principal  Pictures  Corpor- 

ation has  obtained  the  screen  rights  to  some 
of  the  greatest  plays  and  best  selling  books 
of  the  past  decade.  Production  on  several 
Principal  pictures  already  is  in  full  swing  at 
the  Principal  studios  in  Hollywood. 

Four  units  will  be  in  action  within  the 
next  three  weeks  turning  out  pictures  that 
will  be  released  through  foremost  exchanges 
that  have  formed  a  co-partnership  agree- ment with  this  concern. 

Doctor  in  "Wasted  Lives" 
Had  Counterpart  in  Life 

Many  inquiries  regarding  the  booking  of 
"Wasted  Lives,"  a  December  release  by Second  National  Pictures  Corporation, 
have  been  received  by  the  concern,  it  is 

ONLY  A  SHOP  GIRL 
A  KNOCKOUT  IN 

EVERY  RESPECT. 
— Moving  Picture  World 

ONE  OF  THE  MOST 
ATTRACTIVE  OFFER- 
INGS. 

— Exhibitors  Herald 

REAL  INTEREST- 
WELL  PUT  ON— EX- 

CELLENT CAST. 
— Exhibitors  Trade  Review 

SURE-FIRE  AUDI- 
ENCE APPEAL  THAT 

WILL  MAKE  IT  A 

WINNER.      — Film  Daily 
THE  EXHIBITOR 

CAN'T     GO  WRONG 
WITH  IT.  -Variety 

Your  best  exchange  or 

C.  B.  C.  Film  Sales  Corp.,  1600  B'way,  N.  Y 
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Short  Subjects  and  Serials 

Universal  Serial  Abounds  in  Action 

"Around  the  World  in  Eighteen  Days"  Shows  William 
Desmond  Supported  by  Laura  La  Plante  at  His  Best 

Universal's  newest  serial,  "Around  the 
World  in  Eighteen  Days,"  gets  away  in 
the  first  three  reels  at  such  a  high  rate 
of  speed  that  one  gets  the  impression  the 
chapter  play  will  make  the  time  it  has  set 
as  its  goal.  The  story  and  scenario  were 
written  by  the  late  George  Bronson  How- 

ard, Robert  Dillon  and  Frank  H.  Clark, 
and  the  direction  was  by  Reaves  Eason. 

William  Desmond  is  starred.  This  play- 
er, it  seems,  is  an  apostle  of  the  "better 

and  better  every  day"  stuff — particularly 
as  regards  his  athletic  propensities.  He 
leaps  and  bounds  through  the  three  epi- 

sodes. Chief  in  the  support  of  Mr.  Des- 
mond is  Laura  La  Plante,  a  girl  that  soon- 

er or  later  we  shall  see  given  a  real  op- 
portunity in  straight  drama.  The  straight- 

forwardness and  wholesomeness  and  sin- 
cerity in  whatever  she  is  called  upon  to 

do,  whether  in  one  or  two  reel  comedy  or 
in  serials,  must  be  winning  a  host  of 
friends  for  this  young  woman  of  homelike 
and  unstagey  impress. 

The  cast  is  composed  of  William  Welsh, 
W.  P.  De  Vaull,  Wade  Boeteler,  Spottis- 
woode  Aitken,  Boyd  Irwin,  Jean  De  Briac, 
and  Gordon  Sackville.  The  first  three  of 
these  with  the  principals  form  the  back- 

bone of  the  playing  department.    The  por- 

trayed locale  of  the  story  covers  New 
York,  London,  Paris,  Monte  Carlo,  Arabia, 
Constantinople,  Delhi,  Shanghai,  Tokio, 
Honolulu,  San  Francisco  and  the  interme- 

diate routes.  It  is  no  betrayal  of  confi- 
dence to  say  the  picture  has  been  staged, 

at  least  so  far  as  the  initial  chapters  are 
concerned,  at  the  west  coast. 
The  general  theme  is  the  attempt  of 

Phileas  Fogg  third,  grandson  of  Jules 
Verne's  hero,  to  secure  proxies  of  stock- holders scattered  over  the  world  for  an 
important  meeting  in  New  York  and  to 
accomplish  the  task  before  the  stated  date, 
eighteen  days  following  the  time  of  his 
departures.  There  is  an  opposition  within 
the  company  which  is  determined  that 
Phileas  shall  be  defeated  in  his  mission. 
Also  there  is  wagered  between  the  head 
of  the  opposition  and  Phileas  the  little  sum 
of  $100,000  that  "it  can't  be  done,"  which 
negatively  expresses  an  affirmation  of  Carl 
Laemmle  conspicuously  posted  in  the  gen- 

eral offices  of  Universal. 
The  picture  has  been  staged  without  re- 

striction, speaking  in  a  reasonable  manner 
— by  which  we  mean  better  than  just  an 
adequate  manner.  The  subject  gives  pro- 

mise of  being  certainly  the  equa1,  of  "Perils 
of  the  Yukon,"  and  if  it  rises  to  that  height 
it  deserves  real  success.'*  G.  B. 

Murphy  Makes  Hit 

When  He  Picks  Four 

Two-Reel  Comedies 
Frank  Murphy,  manager  of  the  Murphy 

Theatre,  Wilmington,  Ohio,  recently  staged 
a  novel  all-comedy  bill,  consisting  of  four 
excellent  comedies.  The  subjects  chosen 
lor  the  program  of  the  three-day  run  were 
'"The  Electric  House,"  with  Buster  Kea- 
ton;  "The  Steeplechaser,"  a  Mermaid  Com- 

edy with  Lige  Conley  and  Jimmie  Adams; 
"The  Agent,"  with  Larry  Semon,  and 
Lloyd  Hamilton  in  "The  Speeder,"  the 
first  of  his  new  Educational-Hamilton  Com- 
edies. 

The  all-comedy  bill  was  exploited  by 
newspaper  ads.,  special  posters  and  a  pop- 

ularity contest.  Mr.  Murphy  was  delight- 
ed with  the  success  of  his  novel  bill  and 

was  the  recipient  of  many  congratulations 
from  the  patrons  of  his  beautiful  theatre 
for  giving  them  the  opportunity  of  seeing 
such  fine  comedies. 

the  screen  adaption  has  broadened  and 
lengthened  the  plot  to  the  proportions  of 
a  twenty  reel  story.  Hill  previously  direct- 

ed "Tarzan,"  "Robinson  Crusoe"  and  "The 
Radio  King."  Anthony  Goldeway  and Frank  Howard  Clark  wrote  the  continuity. 
Margaret  Livingston  appears  opposite 

Mulhall,  while  Robert  Anderson,  Sidney 
Bracy,  Fontaine  LaRue,  Percy  Pembroke, 
Tote  DuCrow,  Wade  Boteler,  Lucille  Rick- 
sen  are  in  the  cast. 

Mulhall's  last  portrayal  before  this  was 
in  Jack  London's  "Tales  of  the  Fish  Pa- 

trol." He  is  rapidly  becoming  one  of  the 
best  selling  stars  in  the  short  reel  and  con- 

tinued feature  class. 
Isham's  story  deals  viith  the  struggles 

of  a  young  New  York  clubman  to  aid  the 
princess  of  a  little  European  kingdom 
threatened  by  financial  ruin  and  usurper's 

plots. It  will  be  released  late  in  January. 

"Social  Buccaneer" 

Slated  by  Universal 

for  January  Release 
Another  of  those  Fact-thrill  combina- 

tions in  the  chapterplay  line  for  which 
Robert  F.  H,UI  is  noted  as  a  director  has 
been  finished  at  Universal  City. 

Jack  Mulhall  is  the  star  of  "The  Social 
Buccaneer."  a  romantic  serial  based  on  the 
novel  of  the  same  name  by  Frederic  Is- 
ham,  laid  chiefly  in  New  York  and  an  im- 

aginary kingdom  in  central  Europe.  The 
original  novel  has  been  very  popular,  and 

Broadway  Replaces 

Features  with  Short 

Subjects  and  Wins 
Manager  McDonald  of  the  Broadway 

Theatre  experimented  so  successfully  last 
week  with  a  short  subject  program  follow- 

ing his  usual  bill  that  he  reported  the  re- 
sult to  Elmer  Pearson,  General  Manager 

of  Pathe  Exchange. 
Ordinarily  the  Broadway's  bill  finishes 

with  a  picture  feature,  but  to  avoid  an  un- 
desirable local  conflict  of  bills  Mr.  McDon- 

ald replaced  the  usual  number  by  a  short 
subject  program. 
"We  very  much  wanted  a  Harold  Lloyd 

two-reeler,"  said  Manager  McDonald,  "but that  would  have  conflicted  with  the 
Strand's  announcements  of  'Dr.  Jack'  for 

Christmas  week.  So  we  took  one  of  the 
Aesop's  Film  Fables  and  a  reel  of  Topics 
of  the  Day,  which  we  presented  with  three 
still  funny  two-reel  comedies — Larry  Se- 
mon's  'Rent  Collector,'  Charlie  Chaplin's 
six  or  seven  years  old  'The  Cure'  and 
Buster  Keaton  in  'The  Boat.' 
"This  picture  bill  proved  an  emphatic 

success.  The  first  of  the  week's  audiences 
was  distinctly  pleased.  Attendance  in- 

creased daily.  Thursday,  usually  our 
lightest  day,  broke  all  house  records." Manager  McDonald  added  that  he  was 
sufficiently  "sold"  with  the  short  subject 
idea,  as  a  result  of  this  enforced  experi- 

ment, to  feel  assured  of  the  success  of 
such  a  program  at  the  Broadway  upon 
future  occasions. 

Ingenuity  Unlimited 

for  Real  Cartoonist 

Says  "Fables"  Maker "I  have  always  firmly  believed  that  the 
public  likes  cartoons,"  says  Amedee  J.  Van 
Beuren,  president  of  Fables  Pictures,  Inc. 
' '  The  hearty  reception  accorded  Aesop 's 
Film  Fables  by  the  theatre-going  public  has 
proved  that  belief.  In  our  daily  newspapers 
cartoons  have  long  been  a  pertinent  feature 
with  strong  reader  appeal.  Likewise,  in  the 
field  of  the  motion  picture,  the  animated 
cartoon  has  an  exceptional  audience  appeal. 
It  offers  unlimited  possibilities  for  present- 

ing good  comedy. 
"The  ingenuity  of  the  cartoonist  in  draw- 

ing funny  antics  and  comic  scenes  knows 
no  limit.  The  cartoonist  can  make  his  char- 

acters do  almost  any  action  imaginable  and 
the  resultant  laughs  are  abundant.  Thus  it 
is  evident  that  the  animated  cartoon  is  a 
logical  vehicle  for  presenting  sure-fire  com- 

edy on  the  screen.  The  fact  that  exhibitors 
are  booking  this  subject  on  sight  is  further 
proof  of  the  appeal  of  animated  cartoons  of 
a  high  order.  With  2500  years  of  advertis- 

ing behind  them,  the  Fables  of  Aesop  offer 
unlimited  opportunities  for  exploitation." 

Several  Circuits  to 

Show  Pathe's  Serial 

for  Holiday  Houses 
Pre-release  showings  of  "Plunder,"  the 

new  Patheserial  with  Pearl  White,  will  be 
a  feature  in  several  of  the  larger  cities 
under  bookings  made  by  several  import- 

ant circuits.  Pre-release  privileges  having 
been  given  by  Pathe  contracts  have  been 
closed  by  Wilmer  and  Vincent's,  of  Penn- 

sylvania; Hostettler's,  of  Iowa  and  Nebras- 
ka; Southern  Enterprises  and  the  Saen- 

ger  Amusement  Company  of  New  Orleans 
and  Louisiana.  Similar  arrangements  are 
said  to  be  under  consideration  by  three 
other  large  combinations. 

Peggy  to  Portray  Two  Kinds 

of  Vamp  in  "Carmen  Junior" 
The  title  of  Baby  Peggy's  Spanish  pic- 

ture has  been  changed  to  "Carmen  Jun- iors. Peggy  takes  a  dual  role  as  a  boy 
and  a  girl  vamp.  Her  changes  of  costume 
are  miniatures  of  all  the  most  elegant  and 
rich  Spanish  costumes  for  toreadors  arffl 
mantilla-draped  Castillian  flirts.  Little 
Thomas  Wonder,  a  dancer,  supports  her 
cleverly  in  several  of  the  scenes. 
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"Hazel  from  Hollywood"  a  Fine  Farce 

Christie  Studios'  Satirical  Performance  with  Dorothy 
Devore  and  Henry  Murdoch  Featured  Is  a  Real  Funmaker 

There  will  be  hearty  laughs  on  the  part 

of  those  who  witness  the  Christies'  "Hazel 
from  Hollywood,"  featuring  Dorothy  De- 

vore and  Henry  Murdock.  The  iaughs  will 
be  all  the  heartier  if  the  same  persons  also 
have  seen  "Night  Life  in  Hollywood."  In the  latter  instance  a  young  man  goes  to 
Hollywood  from  the  Middle  West  and  lat- 

er is  followed  by  his  sister.  In  the  pres- 
ent instance  a  young  woman  goes  to  Hol- 

lywood from  Iowa  Butte  and  pretty  soon 
Zeke,  her  sweetheart,  leaves  his  home  town 
to  rescue  Hazel. 

Walter  Graham  is  the  author  of  the 
story.  The  production  was  under  Tom 
Brierley,  with  Scott  Sidney  directing.  Miss 
Devore  breaks  into  the  films  just  as  she 
jumps  her  job  as  waitress  in  a  studio  cafe 
because  her  dog  "doesn't  like  the  food." In  the  making  of  a  scene  for  a  serial, 
which  requires  the  burning  of  a  building, 
Hazel  by  mistake  gets  into  the  structure 
and  by  another  mistake  is  rescued  by  the 
hero  and  her  face  exposed  to  the  camera. 
The  actress  slated  to  be  rescued  makes  her 

"Under  Suspicion" 

with  Leo  Maloney 

Up  to  High  Mark 
Right  up  to  the  high  mark  of  its  group 

is  "Under  Suspicion,"  the  January  7  re- 
lease of  the  Range  Rider  Series  by  Pathe 

Exchange.  The  two-part  subject  was 
directed  by  Ford  Beebe  and  Leo  Maloney, 
who  are  also  authors  of  the  story. 
Mr.  Maloney  portrays  a  Ranger  who 

lyres  out  as  a  ranch  hand  in  order  the 
better  to  uncover  the  persons  behind 
"dope"  smuggling  operations.  The  official 
secures  possession  of  a  package  of  the  con- 

traband, but  in  a  fight  with  one  of  the 
smugglers  drops  his  badge,  which  is  found 
by  the  rancher's  daughter,  played  by 
Josephine  Hill.  Ownership  .is  finally  claim- 

ed by  the  smuggler,  after  an  associate  has 
stolen  the  Ranger's  credentials. 

The  "bunch"  decide  to  arrest  the  Ran- 
ger and  to  intercept  the  daughter,  who 

has  started  for  town  to  surrender  the  pack- 
age to  the  sheriff,  and  take  from  her  the 

"dope."  The  Ranger  escapes  from  custody, and  in  a  stirring  ride  overtakes  the  two 
who  have  gone  on  ahead,  overpowers  them 
and  hands  them  over  to  the  chief  ranger. 

The  pursuit  is  the  feature  of  the  story, 
and  is  particularly  well  executed.  The  cast 
is  composed  of  Josephine  Hill,  Bill  Smith, 
William  Donovan,  Bud  Osborne,  Chet  Ryan 
and  Whitehorse,  and  its  acting  is  com- 
mendable. 

Promise  Novelties 

in  Bray-Hodkinson 

Cartoon  Comedies 

Some  highly  ingenious  effects  are  intro- 
duced in  the  Bray  Comedies  released  by 

the  W.  W.  Hodkinson  Corporation  which 
are  portrayed  by  a  combination  of  living 
actors  and  drawings.  In  addition  to  the 
four  living  characters,  or  five  if  you  count 
Trilby,  the  studio  cat,  which  has  an  im- 

portant part,  there  are  do  fewer  than  three 
thousand  animations  of  the  Creatures  of 
the  art  department  in  p  single  reel.  The 

escape  as  best  she  can.  The  producer  re- 
fuses to  erect  another  building,  and  as  the 

lesser  of  two  evils  retakes  the  scenes  in 
which  the  regular  actress  has  appeared 
and  continues  with  Hazel.  It's  a  new  way 
of  "breaking  into  the  movies,"  and  an  ef- fective one. 

Lincoln  Plummer  is  the  character  pro- 
ducer and  Ward  Caulfield  the  "play"  di- rector. There  is  all  the  atmosphere  of  the 

studio  and  considerably  more  than  that  for 
good  measure.  There  is  a  distinct  touch 
of  broad  melodrama  when  Hazel  overhears 
three  bank  robbers  conspiring  to  take  ad- 

vantage of  the  planned  hold-up  of  the 
bank,  which  the  officials  of  the  local  insti- 

tution have  permitted  to  be  held  in  their 
banking  house,  and  after  a  series  of  in- 

terrupting mishaps  notified  the  police  in 
time  to  prevent  the  robbery  and  brings 
about  the  arrest  of  the  highwaymen. 
You  will  consequently  find  farce,  com- 

edy and  melodrama  all  rolled  into  one,  and 
we  think  you  will  agree  it  is  a  good  show, 
with  Hazel  and  Zeke  making  a  corking 
good  rural  team.  G.  B. 

combinations  are  not  only  laugh  getters, 
but  they  rouse  the  curiosity  of  the  spec- 

tator. The  apparatus  by  which  the  effects 
are  produced  is  a  carefully  guarded  secret. 

In  the  comedy  "Colonel  Heeze  Liar  and 
the  Ghost,"  to  be  released  January  14,  a 
living  actor,  a  negro  standing  5  feet  10 
inches,  shrinks  until  he  is  only  half  an 
inch  in  height.  He  is  then  transformed 
into  a  pair  of  dice  which  roll  out  of  sight. 

Another  living  actor,  a  white  man  stand- 
ing six  feet  and  heavy  dives  into  an  ordi- 

nary waste  basket,  in  which  he  finds  am- 
ple room  to  hide.  Presently  he  emerges 

from  the  basket  and  once  more  resumes 
his  normal  size. 

Rowe  of  St.  Paul  Says  He 
Likes  Montana  Comedies 

As  an  example  of  the  success  of  the  Bull 
Montana  comedies,  presented  by  Hunt 
Stromberg  and  released  by  Metro,  A.  T. 
Fisher,  manager  of  the  Metro  exchange  in 
Minneapolis,  this  week  forwarded  to  the 
home  offices  of  the  company  in  New  York 
the  following  letter  from  Oliver  A.  Rowe 
of  the  Rivoli  Theatre  Company,  St.  Paul : 
"Wish  I  was  as  sure  of  some  other 

things  brewing  as  favorable  as  I  am  that 
Bull  Montana  will  ring  the  'Bull's-eye'  with 
bis  new  comedies  with  every  class  of  au- 

dience. This  is  no  'bull'  and  I  wish  you 
both  the  success  you  deserve." 

Baby  Pesa^y  to  Be  Seen  as 
Imitator  of  Screen  Stars 

Baby  Peggy's  next  Century  Special  Pro- duction will  have  as  its  theme  the  life  of 
an  artist's  model.  A  story  of  Balzac's  is 
said  to  be  its  inspiration,  but  in  order  to 
bring  it  up  to  date  the  tiny  star  will  nose 
as  Mary  Pickford,  Mae  Murray  and  Gloria 
Swanson.  She  wears  the  rags  of  Pick- 
ford,  the  bizarre  boudoir  costume  of  Swan- 
son  and  the  jazzy  dancing  costume  of  Mae Murray. 

Prepare  Messinarer's  Second 
Buddy  Messinger.  Century's  new  boy 

player,  is  getting  ready  for  a  comedy  of 
the  slums  after  finishing  "Boyhood  Davs  " 
which  was  directed  by  Harrv  "Edwards. Edith  Grant,  a  newcomer  to  Century,  will 
play  the  role  of  the  big  sister  of  the  mis- 

chievous youngster. 

REVIEWS    OF  CURRENT 

SHORT  SUBJECTS 

SPEED — Pathe  serial. — A  large  part  of 
the  action  of  Episode  12  is  photographed  in 
and  around  Ausable  Chasm,  in  the  Adiron- 
dacks,  with  close-ups  and  long  shots.  Then 
there  are  rescues  of  Lucy  by  Speed  from 
an  ore  crusher  and  the  cutting  of  a  rope 
by  a  railroad  train  on  a  bridge  as  Hutchison 
tries  to  reach  Lucy.  In  the  latter  instance 
he  has  made  his  way  well  up  over  the  rapids 
when  he  is  plunged  back  into  them. 

WATCH  YOUR  WIFE — One-reel  Pathe 
comedy. — This  product  of  the  Hal  Roach 
studios  is  a  tale  of  a  correspondence  school 
detective  who  is  engaged  by  a  jealous  hus- 

band to  report  on  the  doings  of  his  wife. 
Before  the  detective  gets  through  he  makes 
considerable  trouble  for  the  male  end  of 
the  family  and  a  bit  for  the  wife.  The 
picture  will  rate  as  good. 

DIG  UP — Two-part  Pathe  comedy. — Snub 
Pollard,  assisted  by  Marie  Mosquini,  Wal- 

lace Howe  and  Charles  Stevenson,  portrays 
the  role  of  a  rent  collector  in  a  Hal  Roach 

production.  Craig  Hutchinson  is  the  direc- tor. The  story  is  funny  at  times,  but  will 
not  average  with  the  two-reeler  that  is  jus- 

tified in  making  pretensions  to  quality. 

PATHE  REVIEW  NO.  1— Features  of  the 

year's  opening  subject  are  "The  Sea  Rov- 
ers," or  "living  paintings;"  "Faces,"  de- 

picted by  Hy  Mayer ;  ' '  Childhood  in  Ja- pan, ' '  slow  motion  demonstration  of  Ameri- 
can toe  dancing,  and  in  Pathecolor  the 

shores  of  the  Mediterranean. 

AESOP'S  FABLES — Pathe  release  — 
"The  Frog  and  the  Catfish"  is  the  title  of 
the  current  number,  most  of  the  action  of 
which  is  portrayed  under  water.  It  is 

good  fun.   OUCH — Single  reel  Cameo  Comedy,  re- 
leased by  Educational. — If  you  are  facing 

an  approaching  tooth  extraction  keep  away 
from  this  picture,  because  it  will  afford  you 
not  comfort.  On  the  other  hand  if  there 
be  in  front  of  you  so  far  as  you  know  no 
such  unhappy  experience  you  may  look  up- 

on the  troubles  of  Jimmie  Adams  and  laugh 
to  your  hearts  content.  Slapstick  it  is,  as 
for  instance  when  Jimmie,  with  a  stout  cord 
attached  to  his  offending  molar  finds  the 
other  end  in  possession  of  a  husky  dog,  who 
pulls  his  best.  However,  the  animal  emerges 
from  the  impromptu  tug  of  war  minus  his 
lower  teeth.  That  is  one  instance  of  several. 
But  Jimmie  finally  loses  his  tooth  and  wins 
back  the  girl  who  had  spurned  him  until 
such  time  as  he  acquires  sufficient,  courage 
to  face  the  music. 

THE  JUST  A  LITTLE  LATE  CLUB— 
Single  reel  Bruce  Barton  illustrated  editorial, 
distributed  by  Second  National. — The  sub- 

ject contains  many  clever  titles  relating  to 
the  value  of  promptness  in  business.  Just 
how  it  will  go  before  a  house  remains  to 
be  seen.  The  chief  question  will  be  one  of 
length — in  other  words,  whether  less  foot- 

age might  not  enhance  its  entertainment 
value.  Surely  it  is  sufficiently  meritorious 
to  warrant  a  trial. 

THE  TERRIBLE  THREE — Single  reel,  re- 
leased by  Educational. — Tony  Sarg  again 

goes  back  to  ancient  days  for  his  subject, 
of  a  flirtatious  husband  who  by  reason  of 
his  attempted  gallantries  gets  into  trouble 
with  his  wife.  The  novelty  of  the  produc- 

tion is  well  sustained,  especially  that  part 
where  an  egg  among  the  dozen  his  wife  has 
sent  him  to  purchase  grows  to  enormous 
size.  The  emerging  "chicken"  assails  the 
gallant  and  whips  him.  Interesting  and  ar- tistic stuff. 
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Live  News  of  the  West  Coast 

By  RENEE  BEEMAN 

JOSEPH  M.  SCHENCK  has  returned  to 
Los  Angeles  with  a  number  of  new 
stories  for  Norma  and  Constance  Tal- 

madge.  During  his  recent  trip  abroad,  he 
purchased  "The  Dust  of  Desire"  and 
"Ashes  of  Vengeance"  for  Norma.  He  has also  announced  that  he  has  secured  the 
rights  for  "The  Garden  of  Allah"  Tn  addi- 

tion to  "Within  the  Law,"  which  Norma 
now  has  under  production. 
Constance  will  commence  work  on 

"Madame  Pompadour,"  a  screen  adaptation 
of  the  French  comedy. 

Goldwyn  announces  that  Erich  von  Stro- 
heim  will  make  his  first  film  under  their 
banner  with  an  American  setting.  The  story 
announced  is  "McTeague"  one  of  the 
strongest  tales  written  by  the  late  Prank 
Norris,  author  of  "The  Pit"  and  "The 

Octopus. ' ' 

Clara  Kimball  Young  has  completed  her 
work  in  "The  Woman  of  Bronze,"  which 
is  her  latest  picture  for  Metro  under  the  di- 

rection of  Harry  Garson. 

Mack  Sennett  presented  the  world  pre- 
miere of  Mabel  Normand's  latest  feature 

production  "Suzanna"  at  the  Mission  Thea- tre. The  theatre  was  decorated  to  resemble 
the  court  yard  of  an  old  time  Spanish  home. 
"Suzanna"  brings  to  the  screen  a  glamor 
of  Castilian  California,  the  early  romantic 
life  of  the  pioneers  and  Spanish  settlers 
and  the  Mission  Fathers. 

' '  The  Prisoner, ' '  a  George  Barr  Mc- 
Cutcheon  romance  starring  Herbert  Bawlin- 
son ;  ' '  The  Love  Letter, ' '  starring  Gladys 
Walton;  "The  Bolted  Door,"  starring  Frank 
Mayo;  comedies  starring  Neely  Edwards, 
the  inimitable  hobo  impersonator  and  Lewis 
Sargent,  the  messenger  boy,  are  among  the 
attractions  being  given  final  polishing  in  the 
Universal  City  editorial  department. 

' '  Exploits  of  Yorke  Norroy, ' '  series  of 
detective  tales,  starring  Boy  Stewart,  will 
be  released  shortly. 

Universal-Jewel  production  efforts  indi- 
cate that  the  market  a  few  months  from 

now  will  have  some  of  the  best  specials  yet 
produced  at  Universal  City.  Stuart  Paton 
is  making  consistent  progress  on  "The  Attic 
of  Felix  Bavu, "  an  all  star  version  of  Earl 
Carroll's  play.  Rupert  Julian  is  confident 
of  completing  the  shooting  of  "Merry  Go 
Around ' '  within  six  weeks.  Lois  Weber  is 
just  starting  the  beautiful  story  of 
"Jewel,''  and  "Drifting"  has  the  proven 
Dean-Browning  combination  behind  it. 

Six  months  have  been  spent  in  the  prep- 
aration of  "The  Hunchback  of  Notre 

Dame,"  in  which  Lon  Chaney  will  star,  and 
Wallace  Worsley  expects  to  be  hard  at  work 
on  this  Universal-Jewel  (super)  within  a short  time. 

Mary  Miles  Minter  has  completed  "Drums 
of  Destiny."  Her  next  production  will  be 
an  original  story  by  Hector  Turnbull. 

Max  Graf,  supervising  director  of  Graf 
Productions,  Inc.,  of  San  Francisco,  has  ar- 

rived in  Los  Angeles  to  collaborate  with  H. 
H.  Van  Loan  in  writing  the  continuity  of 
William  Dudley  Pelley's  novel,  "The  Fog," which  will  be  filmed  for  Metro  distribution 
in  the  immediate  future. 

Shirley  Mason  will  be  featured  by  Fox  in 
a  film  version  of  the  Belasco  play  "Pawn 
Ticket  210." 

As  the  final  editing  is  being  done  on 
' '  White  Tiger, ' '  the  Universal- Jewel  film 
play  starring  Priscilla  Dean  and  directed 
fey  Tod  Browning,  a  new  Browning-Dean 
opus  has  entered  production.  It  is  "  Drift- 

ing,"  a  Broadway  stage  success,  in  which 
Alice  Brady  starred.  It  was  written  by 
John  Colton  and  adapted  to  the  screen  by 
Lucien  Hubbard. 

Negotiations  are  now  under  way  whereby 
Jack  Hoxie  will  head  his  own  company  in 
five-reel  western  dramas  following  his  pres- 

ent contract  with  Sunset  Productions  which 
will  soon  expire. 

Hoxie  is  planning  to  build  up  his  own 
organization,  with  Marion  Sais,  his  wife,  at 
the  head  of  his  scenario  department,  and 
possibly  playing  leads  as.  well. 
Hoxie  is  just  finishing  "Galloping 

Through,"  a  big  outdoor  story  for  Sunset 
Productions,  to  be  released  via  the  state 
right  market. 

Practically  the  entire  membership  of  the 
Western  Motion  Picture  Advertisers,  fa- 

miliarly known  as  the  ' '  Wampas ' '  will  be the  guests  of  Louis  Lewyn,  producer  of 
Screen  Snap  Shots,  on  a  two-day  motor  trip 
to  Tijuana,  Mexico. 

The  "caravan"  is  bidden  to  trek  over  the 
hot  sands  in  picturesque  and  significant 
manner  by  Sheik  Looie  Lewyn,  the  good 
hearted. 

Fifteen  automobiles  will  bear  the  party  to 
San  Diego.  Lewyn  will  take  one  of  his 
cameramen  on  the  trip  and  motion  pictures 
recording  the  activities  of  the  Wampas  will 
be  shown  at  the  California  Theatre  by  Boy 
Miller. 

Johnny  Walker  has  purchased  the  screen 
rights  to  H.  C.  Witwer's  story,  "The  Fourth 
Musketeer,"  which  appeared  in  the  Cosmo- 

politan Magazine,  and  will  start  production 
at  the  Power's  studio  as  soon  as  he  has 
completed  the  editing  and  titling  of  ' '  Cap- 

tain Fly-by  Night, ' '  his  first  starring  ve- hicle for  F.  B.  O.  release. 

Allan  Dwan,  who  directed  ' '  Douglas  Fair- 
banks in  Robin  Hood"  will  make  some 

Florida  exteriors  in  his  new  Famous  Play- 
ers-Lasky  picture,  ' '  Glimpses  of  the  Moon, ' ' an  adaptation  of  the  Edith  Wharton  novel. 

William  de  Mille  has  arrived  in  Los  An- 
geles from  his  eastern  trip  and  is  busy  at 

work  on  his  new  Paramount  production 
"Grumpy."  Theodore  Eoberts,  May  Mc- 
Avoy  and  Conrad  Nagel  appear  in  the  titu- lar role  of  the  cast. 

"Prodigal  Daughters"  in  which  Gloria 
Swanson  will  star,  will  probably  arouse 
considerable  discussion  owing  to  the  social 
problem  involved.  The  question  of  how  far 
feminine  liberty  may  go  without  becoming 
license,  is  treated.  Gloria  has  what  may 
be  termed  an  ideal  role  for  her  in  ' '  Swif tie 
Forbes. ' '  This  is  a  Sam  Wood  production 
which  is  receiving  the  most  careful  atten- tion to  the  intimate  scenes  as  well  as  to 
certain  spectacular  effects  which  the  pro- ducer is  employing. 

"A  great  play  for  the  last  day."  That 
is  the  slogan  that  was  adopted  by  members 
of  the  house  staff  of  the  Superba  Theatre, 
Los  Angeles,  in  advertising  the  special  pro- 

gram that  was  given  as  the  final  offering 
of  of  the  Broadway  House  before  it  closed 
its  doors  lo  make  way  for  a  restaurant. 
Priscilla  Dean,  supported  by  Lon  Chaney  in 
the  underworld  melodrama  ' '  Outside  the 
Law,"  was  the  feature  picture  offered.  The 
entire  receipts  for  the  day  went  to  the 
employees  as  a  Christmas  present,  through 
the  new  owner  of  the  property  and  Carl 
Laemmle,  president  of  Universal. 

Fred  Niblo,  R.  A.  Rowland,  First  National  chief,  and  Reginald  Barker  meet  in  Los  Angeles 

While  Ferdinand  Earle  is  finishing  the  di- 
rection of  Theda  Bara  in  "The  Easiest 

Way"  his  Los  Angeles  staff  is  busy  with 
preparations  for  the  filming  of  "Faust" which  will  be  h?s  first  independent  produc- 

tion since  the  "  .lubaiyat. " 
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Making  the  1 

^heatre  Pay 

Exploiting  the  Picture 
Equipping  the  Theatre 

Owing  no  doubt  to  the  fact  that  xoinclow  displays  have  been  great 
finding  it  more  difficult  to  get  space  in  the  windows  of  stores.  B 
dition  is  hardly  a  bad  one.  The  window  shown  above  illustrates  t 
good  investment.  In  order  to  get  the  window  space  the  manageme 
hook-up.  The  oriental  rug  was  loaned  by  the  dealer  for  the  const 
a  department  store.  The  stand  which  framed  the  cutout  of  Valen 
was  obtained  from  a  cigar  store1,  where  it  formerly  graced  a  win 
over  the  cutout  were  bought  in  a  five  and  ten  cent  store.  Another 
longed  to  Russell  B.  Moon,  Paramount  exploiteer  who  assisted  the 

there  in  the  valuable  ad 

ly  used  and  sometimes  abused,  in  certain  localities  exploiteers  are 
ut  if  this  makes  for  more  care  in  arranging  the  display  the  con- 
he  point  that  thought  and  work  in  getting  up  a  display  make  a 
nt  of  Poll's  Bijou,  New  Haven,  Conn.,  had  to  negotiate  a  triple 
deration  of  having  his  card  appear  on  it,  the  window  was  that  of 
tino  and  displayed  the  stills  from  Paramount' 's  "The  Young  Rajah" dow  as  a  display  for  Turkish  cigarettes.  The  lights  put  in  the  arch 
feature  of  the  layout  was  a  margilia,  or  water  pipe,  which  be- 
theatre.  It  may  have  required  extra  effort,  but  the  return  is 

vertising  display  obtained- 

Exploito 
r  1 a  1 

HERE'S  hoping  everybody  has  a  happy  new  year.    Of  course, 
it  doesn't  seem  possible  for  everybody  to  have  one,  but  what 

we  mean  is  the  greatest  good  for  the  greatest  number. 

IE  young  Mr.  1923  arrives  on  time  we  all  can  be  sure  that  the 
youth  has  courage  if  nothing  else.  Knowing  in  advance  what 

is  expected  of  him  after  all  the  past  year's  speeches  about  a 
return  to  normalcy,  prosperity,  huge  strides  in  the  arts  of  peace — 
with  war  decidedly  absent — et  cetera  and  so  forth,  1923  shows 
"red  blooded  manhood"  to  come  into  the  picture   at  all. 

THE  picture  theatre  is  among  the  business  institutions  which 
have  a  right  to  demand  more  from  1923  than  was  delivered 

by  his  two  predecessors.  *In  the  face  of  adverse  conditions  the theatres  have  gone  on  doing  their  bit  and  a  little  more.    The  public 

now  has  better  houses  in  which  to  see  better  pictures  than  even 
during  the  boom  times. 

ACTUAL  accomplishment  in  the  theatre  and  the  studio  has 
made  "Bigger  and  Better"  something  more  than  a  slogan it  seems  to  us. 

SO  the  theatre  will  go  when  general  business  gets  into  its  stride. 
Just  give  Mr.  Public  a  few  spare  coins  and  see  how  improved 

exploitation  will  make  him  respond  to  improved  programs  in 
improved  Theatres. 

AND  make  your  resolutions'  early.    Remember  that  resolutions, like  reservations,  are  very  handy  if  needed  and  very  easy  to 
get  rid  of  if  not. 

TOM  KENNEDY. 
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Big  Drives  Feature  "Tess"  Premieres 
New  Pickford  Play  the  Object  of  Highly  Concen- 

trated Campaigns  in  New  York  and  Los  Angeles 
Barnum  is  said  to  have  said  that  the 

secret  of  success  is  told  in  three  words, 
and  that  when  written  they  read  as  fol- 

lows : 

"Advertise,  Advertise,  Advertise." 
The  success  in  New  York  and  Los  An- 

geles of  Mary  Pickford's  new  "Tess  of 
the  Storm  County"  stands  forth  as  strong 
corroborative  evidence  that  what  Barnum 
said  was  right,  for  two  highly  concentrated 
advertising  campaigns  were  launched  in 
connection  with  the  Eastern  and  Western 
premieres  of  this  picture. 

In  New  York  the  campaign  was  directed 
by  Charles  E.  Moyer,  publicity  dissemi- 

nator for  United  Artists  Corporation, 
while  the  drive  in  the  Cinema  Capital  was 
engineered  jointly  by  Roy  Miller,  press 
iepresentativc  for  the  California  and  Mil- 

ler's Theatres,  Mark  Larkin,  to  Miss  Pick- 
ford  and  Douglas  Fairbanks,  and  W.  W. 

three  days  in  advance  with  four  inches  in 
all  five  local  papers.  Tie-ups  with  local 
merchants  resulted  in  one  double-truck 
and  several  featured  Sunday  ads,  totalling 
in  all  more  than  a  thousand  inches  of  free 

space. The  New  York  Hat  Store  advertised  in 

a  quarter-page  "The  Storm  Country  Stet- 
son." A  double-truck  was  sold  to  eight 

merchants  by  the  "Times,"  the  California 
Theatre  taking  sixty  inches  and  the  mer- 

chants using  the  remainder. 
These  eight  merchants  were  supplied 

with  100  autographed  portraits  of  Miss 
Pickford,  each  portrait  bearing  the  name 
of  the  production.  These  were  given  to 
the  first  hundred  patrons  who  responded 
to  the  ad. 
A  tie-up  was  arranged  with  the  Stude- 

baker  Agency  which  gained  the  production 
and  the  theatre  a  ninety-inch  ad  in  all 

The  California  Theatre  entrance  as  it  was  for  performances  of  Mary  Pickford's  new  "Tess  of  the  Storm 
Country."     To  accommodate  the  crowds  attracted  by  a  vigorous  campaign   this  United   Artists  offering was  shown  simultaneously  at  the  California  and  Miller  s  Theatres. 

Kerrigan,  manager  of  the  Pickford  Com- 
pany. 

These  campaigns  had  to  surmount  two 
very  menacing  obstacles,  the  manner  in 
which  they  were  handled  is  worthy  of 
quoting. 

First,  the  public  had  to  be  convinced 
that  this  was  an  entirely  new  production, 
not  a  re-issue,  or  a  revival. 

Second,  the  theatre-goers  had  to  be  made 
to  believe  beforehand  that  this  new  pro- 

duction was  so  much  better  than  the  old 
that  it  simply  had  to  be  seen. 

The  most  highly  developed  angle  of  the 
propaganda  drives  in  Los  Angeles  was  the 
outdoor  advertising.  During  a  three  weeks' 
campaign,  one  week  of  which  was  in  ad- 

vance of  the  opening,  152  billboards  were 
used.  The  drive  opened  with  a  twenty-four 
sheet  teaser  which  stressed  the  fact  that 
Mary  Pickford's  NEW  production  of  "Tess 
of  the  Storm  Country"  was  coming.  This 
was  a  type  stand,  which  was  followed  by 
pictorial  paper  supplied  by  the  United  Ar- 

tists, bearing  the  opening  date. 
A  window  drive  was  put  on.  An  aver- 

age of  three  specially  made  production 
stills  was  placed  in  eighty-six  store  win- 
dows. 
The  newspaper  advertising  was  started 

papers.  A  night  parade  was  put  on  with 
twelve  specially  decorated  Studebaker 
cars:  The  tie-up  lay  in  the  phrase: 
"Studebaker,  the  car  that  carries  you 
through  the  Storm  Country." For  ballyhoo  purposes  a  float  was  built 
and  used  in  two  parades  through  the  busi- 

ness section.  Electric  spot-lights  were 
placed  on  top  of  both  the  California  and 
Miller's  Theatres  and  their  beams  turned 
against  the  sky  at  night. 

ifBROTTrffil^ONDS?; 

THE  SKIN" 

SI 

:■&><  "XUUI&S£-*  .    .   ..     \  " 

S— If  you  object  to  ft/  HUSBANDS -U 
uou  approve  of  it.  Settle  thi«  question  ba  see- ih£  TtitS  LAt/GHAJLJ  HrcmjruB 

The  clippings  from  newspapers  featuring  the 
"Brothers  Under  the  Skin"  society,  a  publicity stunt  originating  in  New  York,  have  been  used  to 
effect  a  tieup  with  this  event  by  theatres  showing 
the  Goldwyn  feature.  Enlargements,  60  by  40 
inches,  are  available  at  all  Goldwyn  Exchanges.  The 
layout  of  stories  along  with  the  by-laws  of  the 
organization  as  shown  has  been  used  as  a  news- 

paper ad  by  many  theatres. 

Offer  Of  Live  Baby  Gets 

Crowd  For  "Old  Homestead" 
Libertyville,  111. — The  live  baby  stunt 

set  all  of  Libertyville's  2,000  souls  on  their 
ears.  .  \ 

Bill  Danziger,  Paramount  exploiteer  co- 
operating with  the  management  of  the 

Auditorium  Theatre  in  advertising  "The 
Old  Homestead"  put  a  flash  in  the  news- 

paper to  the  effect  that  a  live  baby  would 
be  given  away  opening  night. 

A  merchant  made  up  a  window  of  baby 

shoes,  toys,  and  other  infant  articles  with 
a  card  further  announcing  the  stunt.  The 
newspapers  carried  front  page  readers.  In 

addition,  a  negro  woman  was  put  on  "Main 
Street"  wheeling  a  buggy  bannered  to  ad- 

vertise the  picture  and  the  live  baby  dona- 
tion. 

The  baby  was  brought  on  the  stage,  be- 
ing none  other  than  a  future  pork  chop 

wrapped  in  diapers.  The  first  person  to 
claim  him,  got  him.  Pigs  are  as  plentiful 

as  dogs  in  Libertyville  and  the  stunt  didn't cost  the  management  anything. 

There  was  plenty of  color  and  dash 
in  the  display  in 
the  lobby  of  the 
Strand,  Milwaukee, 
Wis.,  for  the  pre- 

sentation of  Uni- 
versale "Under 

Two  Flags."  This 
billing  appeared  in advance  and  was 
carried  throughout 
the  run. 
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B1LLS 
don't  forget  dear  old  dad  -  he  PAYS  THE 

.  By  RUPERT  HUGHES  ■ 

•• —  «M* 

Street  car  ballyhoo  used  by  the  Blackstone  Theatre  in  South  Bend,  Ind.,  for  the  showing  of  Goldwyn's 

"Remembrance."  It  was  engaged  for  two  days  and  in  that  time  made  several  trips  around  the  South 

Bend  rails.     The   Blackstone  also  worked  the   "Remembrance"    essay  writing   stunt  in   tieup   with  the 
South  Bend  Tribune. 

At  the  left  is  the 
Pantheon  Theatre, 
Toledo,  O.,  with 
billing  for  the  cur- 

rent feature,  Gold- 
wyn's "The  Sin 

Flood."  In  adver- 
tising this  attrac- tion the  theatre 

concentrated  o  n 
the  title.  At  the 
right  is  the  front 
o  f  the  Alamo, 
Louisville,  K  y., 
during  show 
time  of  the  prem- 

iere of  Weber  and 
North's  "Noto- 

riety." An  active 
campaign  was 
launched  for  the 
presentation  of  the 
feature  in  that  city. 

Advance  Work  For 

"Quincy  Adams"  At 

Capitol,  New  York 
Bert  Ennis  of  S-L  and  Bessie  Mack  di- 

rector of  publicity  for  the  Capitol  Thea- 
tre, New  York,  co-operated  on  an  exploi- 

tation drive  in  the  interest  of  "Quincy 
Adams  Sawyer,"  which  began  its  engage- 

ment in  the  Capitol  Theatre  on  Sunday, 
December  17th.  The  usual  advertising 
space  taken  in  the  New  York  newspapers 
by  the  Capitol  management  was  doubled 
and  special  publicity  devoted  to  the  long 

list  of  star  names  in  the  cast  of  "Quincy 
Adams  Sawyer."  A  contest  arranged  with 
the  "Illustrated  Daily  News,"  featured  a 
silhouette  of  six  of  the  stars  playing  in 

"Quincy  Adams  Sawyer." 
Prizes  aggregating  one  hundred  dollars 

were  offered  to  those  readers  giving  the 
identities  of  the  players  from  the  silhou- 

ette drawings. 
For  the  lobby  a  huge  cut-out  presenting 

the  Photoplay  Edition  of  the  novel  was 
made.  From  the  leaves  of  this  book  sev- 

eral of  the  characters  in  the  film  appeared 
to  be  stepping  forth.  A  series  of  ten  oil 
paintings  of  Elmo  Lincoln,  Barbara  La 
Marr,  Lon  Chaney,  Blanche  Sweet,  Louise 
Fazenda,  John  Bowers,  Hank  Mann  and 
other  players  form  part  of  the  special  lob- 

by display. 
Twenty  thousand  booklets  giving  the 

history  of  the  Author,  Director  and  stars 
of  "Quincy  Adams  Sawyer"  were  distribut- 

ed throughout  the  previous  week  to  the 
patrons  of  the  theatre. 

The  display  for  the  Fox  mother-love  play  at  the  Strand,  Wichita  Falls,  Texas.  Lattice-work  framed  in  a 

display  of  cutouts  from  the  larger  paper.  The  head  cutouts  were  featured  and  in  the  background  the 

large  group  reproducing  a  scene  of  gaiety  suggesting  that  there  was  something  lively  to  relieve  the  heavy 

sentiment  naturally   associated   with    "mother   pictures."     Altogether   a   neat   and   attractive  arrangement. 

Loew's  Weekly  Makes  Its 

Appearance  In  Baltimore 
Volume  1,  No.  1  of  Loew's  Hippodrome 

Weekly  has  made  its  appearance  in  Balti- 
more. It  is  a  branch  of  Loew's  Weekly 

and  is  distributed  at  Loew's  Hippodrome 
and  by  mail.  The  publication,  which  is 
announced  to  be  Baltimore's  newest  and 
smallest  newspaper,  is  to  keep  patrons 
and  friends  informed  as  to  the  latest  ac- 

tivities of  the  screen  and  stage  world. 

Rewrites  "Oliver"  For  Kids 
It  was  the  day  before  Thanksgiving  and 

all  through  Syracuse  school  children  were 
cheering  because  there  wasn't  any  school 
and  Jackie  Coogan  was  coming  to  the 
Strand  Theatre  in  "Oliver  Twist." 
About  this  time  Manager  Edgar  Weill 

realized  that  the  childrens'  attendance 
would  mean  the  difference  between  satis- 

factory receipts  and  a  broken  record  and 
started  to  drive  home  an  appeal  that  would 
reach  the  kids.  The  newspaper  furnished 
the  natural  outlet  and  this  could  be  ef- 

fected best  by  the  Actionized  version  of  the 
photoplay.  Even  as  this  has  been  trimmed 
down  from  Mr.  Dickens'  story  to  meet 
needs,  so  was  a  new  version  improvised  to 
make  a  special  appeal  to  youngsters. 
With  a  clever  journalist  wielding  the 

pen  the  Actionized  version  of  "Oliver 
Twist"  was  re-written  in  kid  language. 
In  this  form  it  was  published  by  the 
Syracuse  Herald  and  made  the  foundation 
for  a  special  appeal  to  children. 
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Old  Clothes"  Campaign  Scores  Again 

This  Time  in  Kansas  City  When  Sam  Harding 

Lines  Up  "Oliver  Twist"  with  the  Annual 
Drive    for    Warm    Clothes    for    the  Poor 

As  far  as  the  youngsters  are  concerned 

Mayor  Cromwell  of  Kansas  City  is  the 

most  popular  civic  executive  in  the  coun- 
try. The  popularity  is  based  largely  upon 

a  genial  personality  and  sterling  worth 

that  have  done  a  great  deal  to  inspire 
confidence  and  votes;  but  it  has  been  ce- 

mented by  a  partnership  that  the  mayor 
recently  went  into  with  Jackie  Coogan. 

His  Honor  represented  the  little  screen 

star  in  an  Old  Clothes  campaign  in  con- 

clothes  to  give  for  admission  to  the  show- ing. 

Mayor  Cromwell's  instant  acceptance  of 
the  proposal  and  the  heart  interest  of  the 
story  of  partnership  with  Jackie  Coogan 
furnished  abundant  publicity.  The  fact 
that  His  Honor  worked  up  interest  in  the 
Warm  Clothes  Showing  by  going  around 

to  public  school  playgrounds,  was  record- 
ed in  a  motion  picture  film  made  for  local 

showing  and  run  in  the  Liberty  Theatre 

with  titles  and  a  trailer  on  "Oliver  Twist." 

"My  mother  noticed  in  the  papers  that 
a  big  charity  drive  is  on  in  Kansas  City. 
Mayor  Cromwell  and  I  are  giving  a  party 
for  the  purpose  of  getting  a  lot  of  warm 
clothes  for  the  poor  kiddies.  I  talked 

mother  into  letting  me  give  twenty-five 
dollars  which  is  being  telegraphed.  Not  a 

great  deal  but  it  is  out  of  my  own  earn- 
ings and  I  hope  you  get  enough  money 

to  make  every  one  happy.  Jackie  Coogan." 
The  money  arrived  by  wire.  Mr.  Dave 

Harding  was  able  to  see  that  ample  pub- 

Mayor  Cromwell  poses  with  one  of  the  youthful  philanthropists  who  brought  a  bundle  of  clothing  to  the  special  meeting  at  Sam  Harding's  Liberty  Theatre, Kansas  City.  Clothing  was  the  price  of  admission  to  the  matinee  of  First  National's  "  Oliver  Twist."  It  was  a  part  of  the  added  stimulus  given  the  charities  drive  for  warm clothing  for  the  poor  in  Kansas  City  by  the  Liberty  and  Jackie  Coogan.  At]  the  right  is  the  large  cutout  of  Jackie  Coogan  on  the  marquee  of  the  Strand, 
Syracuse,  N.  Y.,  for    'Oliver  Twist."     The  figure  was  illuminated  at  night  by  a  small  spot.    This  display  goes  to  prove  that  a  single  cutout  judiciously  placed la  sometimes  more  effective  than  a  whole  lot  of  decoration  thrown  together  indiscriminately. 

nection  with  the  showing  of  "Oliver 
Twist"  at  Sam  Harding's  Liberty  Thea- 

tre. The  annual  drive  of  the  Associated 

Charities  was  on,  Jackie's  wire  from 
Hollywood  to  His  Honor  read:  — 

"Will  you  be  my  partner  for  two  weeks. 
I  know  there  are  lots  of  kiddies  in  Kan- 

sas City  that  won't  have  warm  clothes 
for  this  winter.  Let's  you  and  I  put  on  a 
big  show  using  my  new  picture  'Oliver 
Twist'  and  charge  each  kid  a  pair  of  pants, 
a  dress  or  something  to  get  in,  then  give 
all  the  clothes  to  little  fellows  who  need 
them  this  winter.  My  dad  says  I  can  go 

fifty-fifty  with  you  on  expenses.  If  you 

will  go  with  me  on  this  I'll  be  tickled  to 
pieces.    Please  answer.    Jackie  Coogan." 
The  warm  clothes  committee,  Mayor 

Cromwell  active  partner  for  the  two, 
aroused  unusual  interest.  At  the  special 
matinee  His  Honor,  officiating,  won  the 
heart  of  every  child  in  town,  those  who 
needed  the  clothes  and  those  who  had  the 

It  was  used  for  three  days  prior  to  the 
opening. 

Coincidently  with  the  Warm  Clothes 
Campaign,  Jackie  Coogan  sent  the  follow- 

ing wire  to  Robert  Mehornay,  general 
chairman  at  the  Allied  Charities'  Head- 

quarters:— 

licity  was  given  to  Jackie's  work  and  that 
the  Warm  Clothes  Committee  had  suffici- 

ent endorsement  to  ensure  the  success  of 

the  movement  from  the  start.  As  a  mat- 

ter of  fact  Mayor  Cromwell's  initiative  put it  over  from  the  first. 

The  stands  are  always  ready  for  some  amusement  between  halves  of  a  football  game,  and  the  assemblage  at 
a  high-school  game  in  Paterson,  N.  J.,  got  some  when  the  American  Theatre  staged  a  "greased 
pig  chase."     Liberal  use  of  heart-shaped  cards  announcing  Universal's   "Human    Hearts"   tied   the  stunt up  with  the  theatre. 
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Two  Good  Drives 

Registered  For 

"Rags  To  Riches" 
The  Liberty  Theatre,  Youngstown,  Ohio, 

and  the  Empire  Theatre,  Syracuse,  New 
York,  launched  successful  campaigns  in 
their  respective  cities  with  the  Warner 
Brothers'  picture  "Rags  to  Riches." 

Several  days  in  advance  of  the  showing 
the  management  of  the  Liberty  Theatre 
ran  a  number  of  teaser  ads  in  the  local 
dailies.  The  ad  contained  the  names  of 
nationally  known  men  who  rose  from  rags 
to  riches — Thomas  A.  Edison,  the  world's 
greatest  inventive  genius,  rose  from  Rags 
to  Riches;  John  B.  Duke,  tobacco  king, 
rose  from  Rags  to  Riches,  etc. 

Following  the  use  of  the  teaser  ads,  the 
Youngstown  Vindicator  launched  a  contest 
lor  school  boys  and  girls  and  awarded 
prizes  for  the  best  essays  based  on  the 
title,  "Have  all  school  boys  and  girls  an 
equal  opportunity  to  acquire  riches?"  This 
was  supplemented  by  an  old  clothes  week, 
and  all  those  who  brought  bundles  of  worn 
garments  to  the  theatre  were  admitted 
free.  The  clothes  were  sold  to  junk  deal- 

ers, and  the  funds  were  turned  over  to  a 
charitable  organization. 
The  Strand,  Syracuse,  inaugurated  a 

newspaper  campaign,  and  in  conjunction 
with  the  Times  a  party  was  given  to  the 
local  newsboys.  Considerable  newspaper 
space  was  secured  by  this  stunt,  and  it 
helped  the  Strand  in  putting  over  the 
picture. 

Recruiting  Tie-Up  For 

"Brothers  Under  The  Skin" 
The  manager  of  the  Granada  theatre, 

San  Francisco,  and  Goldwynner  Wm.  A. 
Burke,  got  a  tie-up  with  the  Navy  recruit- 

ing squad  for  the  showing  of  Goldwyn's 
Peter  B.  Kyne  picture,  "Brothers  Under 
the  Skin." 

A  special  poster  was  prepared  and  used 
on  every  Navy  sign  board  in  the  city.  The 
poster  read: 
"Nowhere  are  all  men  'Brothers  Under 

the  Skin'  as  on  a  cruise  in  the  U.  S.  Navy. 
Full  particulars  of  a  cruise  in  the  Navy,  at 
U.  S.  Navy  Recruiting  Station,  Claus 
Spreckles  Bldg.,  703  Market  St.  'Brothers 
Under  the  Skin'  now  playing  at  Granada 
theatre,  Anniversary  show." 

Finger  Prints  Advance 

Ads  for  "Sherlock  Holmes" 
A  finger  print  teaser  advertisement  in 

the  daily  press  proved  an  excellent  public- 
ity stunt  for  the  presentation  of  "Bherlook 

Holmes",  at  Allen's  Palace  theatre,  Cal- 
gary, Alberta.  It  was  used  for  several 

days  in  advance  of  the  regular  advertising 
for  the  photoplay. 
The  teaser  ads  were  one  column  wide 

and  an  inch  and  a  half  deep.  At  the  left 

was  the  print  of  a  man's  thumb.  The 
reading  matter  was  brief:  "Whose  finger 
print  is  this?  Ask  Sherlock  Holmes.  He 
will  be  at  Allen's  Palace  Monday."  These 
teasers  appeared  in  about  a  dozen  places 
in  each  issue  of  the  Calgary  papers  for 
several  days  and  were  followed  by  original 
half-page  ads  in  the  issues  for  Saturday 
preceding  Ihe  first  showing.  x 

For   the    presentation   of   the    Universal-Jewel    offering    "Human    Hearts"    the    Astor    Theatre,    St.  Paul, Minn.,  made  a  considerable  change  of  externals  with  this  mask.     It  was  made  up  of  flats  that  were  hinged 
together.     The  heart  design  was  neatly  expressed  in  the  curving  of  the;  arches  over  the  entrance. 

The  possibilities 
for  cooperative  ad- 

vertising between theatres  showing 

Paramount's  "Man- 
slaughter "  and automoblie  agen- 

cies have  been 

worked  to  good  ef- fect in  a  majority 
of  the  campaigns 

carried  on  this  pic- 
ture. This  window 

display  arranged 
by  Manager  Fred Benson  of  the 
Laurier  Theatre, 
Woonsocket,  R.  I., 

shows  the  advan- tages gained  by 
both  theatre  and 
dealer  when  such 

cooperation  is  ef- fected. 

The  great  out-of-doors  in  the  shop  window  is  an  attractor  and  perhaps  that's  the  reason  the  Strand 
Erie,  Pa.,  got  such  a  good  display  as  this  one  for  First  National's  "Brawn  of  the  North."  A  retailer  of furs  gave  the  theatre  a  good  portion  of  the  display,  which  was  worked  around  a)  back  drop  painted  over 
with  frozen-north  scenery.  The  Strand  also  used  cakes  of  ice  with  window  cards  frozen  within  them  as 
street  billing.  These  cakes  were  put  on  street  corners  and  the  sheer  novelty  of  them  in  Erie  was  suffi- 

cient to  insure  their  right  to  a  place  in   the  sun  without  molestation   by  the   police   or   streeti  cleaning 
departments. 
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?an!?S^  2  It.     3?      Cr  theuf°rm.atlon  °f  a  "Brothers  Under  the  Skin   League."     It  was  worked  exactly   as   the  Goldwyn  forces  in   New  York handled  the  scheme     After  the  papers  had  given  the  story  feature  space  the  Royal  Theatre  comes  out  with  an  announcement  of  the  showing  of  the  picture Brothers  Under  the  Skin       As  shown  in  the  photo  at,  the  left  there  were  autos  with  placards  designating  them  as  the  particular  vehicles  for  officials  of  the association      Excellent    publicity    produced    excellent    box-office    returns.    When  the  newspapers  learned  that  the  Association  was  a  stunt  to  produce  publicity for  the  picture  they  were  the  most  surprised  people  in  Kansas  City.    At  the  right   is   a   float   used   by    the    William    Fox    Washington    Theatre    to  ballyhoo Goldwyn  s     Sherlock  Holmes    in  Detroit,  Mich. 

Hyman  Puts  Over  His  Yuletide  Show 

Elaborate  Program  and  Publicity  Record 

their  Effects  at  Brooklyn  Strand  Box  Office 

Christmas  week  is,  admittedly,  one  dur- 
ing which  exhibitors  must  excel  themselves. 

The  mood  of  the  public  during  Christmas 

week  is  a  most  uncertain  one,  and  exhibitors 

should  lay  elaborate  plans  to  attract  the 

crowd.  Edward  L.  Hyman,  managing  di- 
rector of  the  Brooklyn  Mark  Strand  Theatre 

performed  this  feat  successfully  and  had 

one  of  the  most  prosperous  weeks  In  the 

history  of  the  theatre.  Here  is  how  he  did 
it: 

Mr.  Hyman  gave  Tuesday,  the  day  after 

Christmas,  from  ten  A.M.  to  12.30  to  the 

Brooklyn  Daily  Eagle  for  a  benefit  Christ- 
mas performance.  He  gave  Friday  of  the 

same  week  to  the  New  York  Evening  World 

thus  pulling  the  same  stunt  with  two  papers. 

Mr.  Hyman  has  found  that  giving  these 

matinees  gratis  has  a  tendency  to  hurt  the 

rest  of  the  week's  business,  where  the  fea- 
ture is  the  same  throughout.  In  this  case 

he  changed  the  star's  vehicle,  that  is,  play- 

ing Wesley  Barry  in  "Heroes  of  the  Street" 
at  regular  performances,  he  exhibited  Wes- 

ley Barry's  "Penrod"  for  the  matinees  for 
the  benefit. 

The  austere  points  of  the  Strand  lobby 

were  softened  with  the  usual  Christmas  foli- 

age. 
A  good  idea  cooked  up  by  Mr.  Hyman  for 

the  occasion  was  a  ten  ticket  booklet  which 

was  sold  for  six  dollars — sixty  cents  per 
ticket.    This  he  offered  to  his  patrons  as  a 

The  elaborate  program  offered  Christmas 
week  was  as  follows: 

1.  OVERTURE — "Symphony     of     Christmas,"  a 
specially  compiled  holiday  overture  devoted  to 
the  Yuletide  spirit,  translated  through  the 
Mark  Strand  Symphony  Orchestra,  Alois 
Reiser,  leading  and  a  Prizma  colored  art  phan- 

tasy "The  Good  Spirit,"  during  which  "Silent 
Night  is  rendered  off-stage  by  the  Russian  Im- 

perial Quartette. 
2.  NOVELTY — "Waltz   De   Fleur,"   an  interpreta- 

tion of  Tschaikowsky's  composition,  by  Mark 
Strand  Ballet  Corps  garbed  to  represent  va- 

rious flowers.  Stage-set,  gauze  background  cur- 
tain, soft  mellow  lights  and  seven  foliage  arches 

ranged  from  left  to  right  of  stage,  the  tops  of 
which  are  removed  and  held  by  the  dancers 
during  the  number  and  electrically  lighted;  a 
foliage  ladder,  also  lighted,  descends  from  the 
procenium  at  the  conclusion,  taking  with  it 
two  of  the  dancers  when  it  rises  at  the  close 
of  the  curtain. 

3.  CURRENT     EVENTS— "Christmas    in  Many "Lands." 

4.  VOCAL — The     Russian     Imperial  Quartette — 
(a)  "Night  from  the  opera  'Demon'  "  (Ruben- 
stein)  ;  (b)  "Song  of  the  Boatmen  of  the 
Volga"  (Tschaikowsky).  Scene  has  singers 
grouped   about   Russian  fire-place. 

5.  SCENIC — "Canyon  of  Dreams,"  a  poetic  scenic study. 

6.  VOCAL — Coloratura  soprana — "The   Mad  Scene 

from  Donizetti's  'Lucia.'  " 
7.  "CHRISTMAS     DREAMS"— Scene:  Canopied 

crib,  interior  of  child's  bedchamber,  window  with 
wintery  outlook  through  which  Santa  Claus  en- 

ters, (a)  Sleep  Baby  (Vannah)  ;  (b)  Arrival  of 
Santa  Claus  Sleigh  Ride  (Hindley);  (c)  Frolic 

of  the  Dolls — Overture:  "Babes  in  Toyland" 
(Herbert)    Mark  Strand  Ballet  Corps. 

8.  FEATURE— Wesley    Barry    in    "Heroes    of  the 

Street." 

Disabled  Veterans  Benefit 

Through  Publicity  Tie-Up 
A  tie-up  with  Commander  George  Golden 

of  the  Disabled  Veterans  of  the  World 
War  was  made  by  Leon  Victor,  Metro  ex- 

ploitation representative,  for  the  Louis 

Burston  production,  "Forget-Me-Not,"  when this  photoplay  was  presented  recently  at 
the  New  Theatre,  Baltimore.  One  thou- 

sand artificial  forget-me-nots  were  sold  on 
the  streets  for  the  benefit  of  the  veterans, 
and  each  announced  the  presentation  of 
the  picture  on  a  card  attached  to  the 

flower.  In  this  manner  "Forget-Me-Not" day  was  observed,  and  it  brought  returns 
to  the  theatre. 

Mr.  Victor's  exploitation  campaign  was 
complete  in  every  detail,  and  well-balanced. 
For  the  premiere  invitations  were  sent  to 
City  officials,  to  principles  of  schools,  to 
the  members  of  the  Board  of  Education,  to 
Judge  Williams  of  the  Juvenile  Court  and 
his  staff,  as  well  as  to  other  persons  im- 

portant in  the  administration  of  the  city. 
A  tie-up  with  the  Baltimore  News  re- 

sulted in  a  series  of  orphan's  matinees. 
The  children  were  brought  to  the  theatre 
through  the  cooperation  of  the  United 
Railway  and  Electric  Company.  Each  car 
of  the  company  carried  a  large  sign,  an- 

nouncing the  picture's  run. 

Sheridan  Theatre  Tablet 

To  Honor  Clemenceau 

Edwin  T.  Emery,  who  controls  the  des- 
tinies of  the  Sheridan  Theatre  as  Manag- 

ing Director,  after  several  communications 
with  Georges  Clemenceau,  who  recently 
toured  this  country,  has  finally  received 
the  French  stateman's  consent  to  the  erec- 

tion of  a  bronze  tablet  on  the  side  of  the 
Sheridan  Theatre  in  Greenwich  Village 
to  commemorate  the  historic  spot  where- 

in the  former  Premier  of  France  lived 
while  in  exile  from  his  native  country. 
This  spot  is  now  the  site  of  the  Sheridan 
Theatre.  M.  Clemenceau  wrote  from  St. 

Louis  that  he  is  highly  honored  at  the  sug- 
gestion and  will  co-operate  in  every  way 

in  the  matter. 
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Ideas  Showmen  Prescribe  for  "Dr.  Jack 

99 

WITH  the  support  of  high-powered  ex- 
ploitation Harold  Lloyd  has  repeated 

the  sensational  success  of  "Grandma's 

Boy"  in  his  newest  play  "Dr.  Jack."  The 
theatres  recording  big  returns  with  their 

exploitation  are  the  Portola,  San  Francis- 
co, the  Mission,  Los  Angeles,  and  the  Lib- 

erty, Spokane,  Wash. 

All  three  houses  keyed  their  campaigns 
to  tune  into  the  immense  popularity  of 
Harold  Lloyd,  which  reached  its  peak  with 

the  presentation  of  "Grandma's  Boy." 
With  the  memories  of  that  picture  still 

fresh,  the  public  catered  to  by  these  thea- 
tres responded  to  the  advertising  which 

displayed  Lloyd. 

The  Portola  put  on  an  advance  campaign 
with  teaser  paper.  These  stands  are  re- 

produced on  this  page.  The  results  rec- 
ommend their  use  by  others.  Manager 

Grombacher  featured  Lloyd  outside  and 
inside  the  lobby  of  the  Liberty  and  the 
Mission  let  all  Los  Angeles  know  about 

the  presence  of  "Dr.  Jack."  with  displays, 
newspaper  ads  and  mailing  list  activities. 

For  the  latter  medium  the  "Dr.  Jack"  pre- 
scription gotten  out  by  the  Pathe  Exploita- 

tion department  was  used. 

Enough  of  these  head  cutouts  of  Harold  Lloyd  to  block  a  street  were  made  up  by  the  Mission  in  Los 
Angeles  to  exploit  Pathe's  "Dr.;  Jack." 

The  photo  at  the  left  shows  how  manager   Grombach   improvised  a  lobby  poster  to  advance  notice  his 
presentation  of  Harold  Lloyd  in  his  new  comedy  for  Pathe,  "Dr.  Jack."    The  head  of  the  laughing  world was  set  up  over  the  stand.     At  the  right  is  another  lobby  display  of  paper  in  which  a  3-sheet  and  two "home-made"  1-sheets  were  used. 
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Above  are  the  teaser  posetrs  put  out  by  the  Portola  Theatre,  Spokane,  Wash.,   which  recorded  big  returns  on  its  campaign  for  Lloyd  in 
teasers  were  liberally  posted  about  Spokane   and   worked  up   a  fine  advance   campaign   for  the   new  Pathe  comedy. 

Frisco  Electric  Society 

Exploits  Keaton's  Comedy 
One  of  the  most  remarkable  examples  of 

building  up  interest  in  a  short  subject  was 
witnessed  when  Buster  Keaton's  "The 
Electric  House"  played  the  Warfield  Thea- 

tre, San  Francisco.  Despite  the  fact  that 
the  subject  was  treated  farcially,  members 
of  the  electrical  profession  expressed 
themselves  keenly  interested  in  the  me- 

chanics of  the  picture. 
A  special  screening  was  arranged  for 

members  of  the  Pioneer  Electric  Society, 
presided  over  by  John  E.  Britten,  presi- 

dent of  the  Pacific  Gas  and  Electric  Com- 
pany. In  return  for  this  courtesy  the  so- 

ciety appointed  Mr.  Hartley,  manager  of 
the  Califronia  Co-operative  Electric  cam- 

paign as  its  representative  to  visit  differ- 
ent retail  shops  and  arrange  window  uis- 

plays. 
Eleven  windows  in  all  were  obtained 

through  'the  society's  efforts.  The  prize display  was  a  window  of  dishwashers, 
semaphores,  electric  trains  and  electric  ap- 
pliances. 

"Dr.  Jack."  These 

This  miniature  of  the  prison  of  Zenda  was  designed  by  D.  L.  Alexander  of  Finkelstein  and  Rubin  and 
was  displayed  in  a  store  window  in  St.  Paul  for  the  presentation  of  Metro's  "The  Prisoner  of  Zenda." 
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The  photo  to  the  left  shows  the  musical  prologue  entitled  "The  Tailor  Maids"  which  P.  F.  Schwie  produced  at  the  New  Garrick,  Duluth,  Minn.,  for  the 
presentation  of  United  Artists  "A  Tailor  Made  Man."  The  back-drop  was  of  scrim.  The  action  showed  the  tailor  at  work.  He  nods  and  dozes  over  his work  and  a  high  back-lighting  obliterates  the  tailor  show  scene  as  it  streams  t  hrough  the  scrim  curtain.  The  chorus  then  enters  and  sings.  At  the  left  is  a 
very  faithful  reproduction  according  to  popular  conception  of  the  French  cafe  used  as  a  setting  for  a  prologue  to  First  National's  "Skin  Deep"  at  the  New  Garrick. 

Komedy  Karnival 

Celebrated  at 

Moss'  Broadway 
In  order  to  stimulate  business  at  B.  S. 

Moss'  Broadway  Theatre,  during  the  week 
commencing  Dec.  18th,  C.  B.  McDonald, 
who  has  the  supervision  of  a  number  of 

the  Moss  Theatres,  arranged  a  "Keith  Kom- 
edy Karnival,"  and  had  the  Bookers,  pro- 
cure him  a  show,  with  comedy  acts  pre- 

dominating. Mr.  McDonald  then  booked 
three  two  reel  comedies,  instead  of  the 
usual  feature  attraction. 
The  comedies  selected  were  Charlie 

Chaplin  In  "The  Cure,"  Buster  Keaton,  in 
"The  Boat"  and  Larry  Semon  in  "The  R^nt 
Collector." 

Three  weeks  in  advance  of  play  date, 
two  hundred  half  sheets  were  put  out  on 
the  main  highways  of  New  York,  which 
read  "The  K.K.K.  is  coming  to  B.  S.  Moss' 
Broadway  Theatre,  week  commencing 
Mon.,  Dec.  18th."  As  the  Ku  Klux  Klan 
is  receiving  much  front  page  space  these 
days,  Mr.  McDonald  conceived  the  idea  of 
using  K.K.K.  as  a  teaser.  Two  slides 
were  also  made  up,  with  the  same  legend, 
and  used  three  weeks  prior  to  play  date. 
Stickers  were  used  with  this  mysterious 
slogan  on  newspapers  sold  on  the  stands 
in  the  vicinity  of  Times  Square,  so  that  at 
the  end  of  the  fourth  week  the  public  were 
advised  that  something  unusual  was  due 
at  the  Broadway  Theatre,  week  of  Dec. 
18th.  One  week  before  playdate,  three 
one  sheets  were  put  out,  with  a  bold 
blocked  heading  reading  "Keith  Komedy 
Karnival,"  and  followed  with  a  full  an- 

nouncement of  the  program. 

As  a  result  of  this  campaign  the  Broad- 
way Theatre  (which  opens  at  10  a.  m. 

daily)  enjoyed  a  tremendous  business  on 
one  of  the  concededly  poor  weeks  of  the 
year  for  theatre  business. 

One  Line  Gets  Coveted  Sign 
One  line  on  a  sign  won  a  space,  hitherto 

unavailable  for  any  kind  of  advertising  for 
the  showing  of  First  National's  "Skin 
Deep"  at  the  Eialto  Theatre,  Lakewood, 
N.  J.    The  line  was: — 
"Under  the  auspices  of  the  American 

Legion." The  sign  was  posted  outside  a  boat  house 
where  the  man  who  rented  the  house  had 
not  been  able  to  secure  from  the  civic 
authorities,  permission  to  paint  a  sign. 

A  Sales  Argument  That 
Produced  for  Madsden 

Twin  Falls,  Idaho. — Joe  Madsden,  Mana- 
ger of  the  Idaho  Theatre,  has  exploited 

one  picture  a  week  since  exploitation  was 
so  successfully  introduced  in  his  town  for 
"Blood  and  Sand. ' 

A  local  book  store  tied  up  for  a  window 
displaying  the  Ibanez  novel,  and  Mr.  Mads- 

den is  going  to  repeat  for  "When  Knight- 
hood Was  in  Flower." 

Following  is  the  letter  that  secured  the 
window: 

"The  little  clipping  herewith  attached 
will  give  you  a  tip  on  a  book  that  ought 
to  be  a  big  seller  with  you.  We  would 
strongly  advise  that  you  put  in  a  stock 
and  be  prepared  to  advertise  it  strongly. 

"The  picture  'When  Knighthood  Was  In 
Flower'  is  now  running  a  pre-release  in 
the  Criterion  Theatre  in  New  York  and 
also  in  three  other  of  our  largest  cities  as 
well  as  in  London.  It  is  meeting  with  un- 

precedented success. 
"It  will  be  generally  released  to  Theatres 

at  large  about  Christmas  time  and  will  be 
shown  here  soon  after  its  Salt  Lake  run. 
You  can  rest  assured  that  it  will  be  given 
greater  publicity  than  any  picture  that 
has  ever  before  been  advertised  in  the 
city  of  Twin  Falls — bar  none. 

"Assuring  you  of  our  desire  to  co-oper- 
ate with  you  always  we  are,  etc," 

St.  Louis  "Go  to 

Movie  Week"  Pro- 
nounced Success 

The  week  of  December  3rd  to  9th  was 
"Go  to  the  Movies  Week"  in  St.  Louis.  It 
was  fostered  by  the  Motion  Picture  Ex- 

hibitors League. 

"Go  to  the  Movies  Week"  got  off  to  a 
wonderful  start  with  a  street  parade,  ev- 

ery person  in  the  industry  taking  part. 
This  was  followed  by  a  banquet  at  the 
Elks'  Club  at  which  many  not  active  in 
motion  pictures  were  invited.  Speeches 
were  made  by  Joe  Mogler,  President  of 
the  Motion  Picture  Exhibitors  League, 
Fred  Wehrenberg,  Chairman  of  League, 
and  Barney  Rosenthal,  Manager  of  Uni- versal Exchange. 
Events  of  various  kinds  were  featured. 

Special  programs  were  presented  in  al- 
most every  picture  house  and  in  some 

prominent  speakers  told  of  the  advantages 
of  motion  pictures,  their  educational  value 
and  their  powerful  influence  for  good. 

The  exhibitors  declare  themselves  more 
than  satisfied  with  the  outcome.  They  say, 

the  week's  gross  was  larger  than  for  many 
months,  and  express  the  belief  that  busi- 

ness will  continue  to  be  brisk  throughout 
this  season. 

'"■J"  if  ■  ■  i •iii  Hi  SB  BS  BR 

A  nautical  float  used  for  street  exploitation  when  Mary  Pickford's  new  production  of  "Tess  of  the  Storm 
Country"  for  United  Artists  distribution  was  shown  simultaneously  at  Fred  Miller's  California  Theatre 
and  Miller's  Theatre,  Los  Angeles.    The  billing  on  the  float  was  made  to  coincide  witH  the  line  featured 

in  all  advertising,  which  stressed  the  word  "new"  production. 
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The  Voice  of  the  Box  Office 

How  the  Latest  Releases  Are  Being  Received  Throughout  the  Country 

"AFFINITIES" 
(Hodkinson) 

MODERN  AND  BEACON  THEATRES, 
BOSTON,  MASS. — Admission  20e  bottom 
morning  to  50e  top  evening.  Excellent 
business. 

Exploitation. — Advance  lobby,  feature  ads 
in  papers  Saturday  and  Sunday  before 
opening. 

Short  Subjects. — Mutt  and  Jeff  comedy. 
International  News  Reel.  Topics  of  the 
Day  (Pathe). 

Daily  Press  Comment. — A  well  filmed  and 
pleasant  little  comedy  of  married  life. — Post. 

"BRAWN  OF  THE  NORTH" 
(First  National) 

WALNUT,  CINCINNATI,  OHIO.— Ad- 
mission 25  and  40  cents.  Rather  unsatis- 

factory week. 
Short  Subjects. — Pathe  News  and  comedy. 
Press  Comments. — The  story  is  rather  dis- 

connected, yet  it  contains  many  stirring  in- 
cidents.— Enquirer.  A  remarkable  portray- 

al of  canine  fidelity. — Times-Star. 
PARK  AND  MALL,  CLEVELAND,  O.— 

Admissions  25-40  cents.  Business  good  at 
both  theatres  on  this  attraction  due  to  pub- 

licity campaign  refreshing  minds  on  this 
actor's   (Strongheart)  former  picture. 
Press  Comment. — The  new  Strongheart 

production  overshadows  its  former  one  in 
that  it  differs  both  in  story  and  locale. 
— News.  The  suspense  is  well  carried  and 
is  the  only  praiseworthy  part  of  the  film. — Plain  Dealer. 

"BROTHERS  UNDER  THE 

SKIN" 
( Goldwyn ) 

ROYAL  THEATRE,  KANSAS  CITY,  MO. 
— Admission  10,  35  and  50  cents.  Helped  by 
exploitation,  went  over  great  for  a  week. 

Exploitation. — Three  men  went  to  court 
house  and  paid  a  fee  of  $2.50  for  the  in- 

corporation of  "Brothers  Under  the  Skin.'' 
This  was  followed  by  a  motor  car  parade 
through  the  down  town  district.  Also  news- 

paper, billboard  and  lobby  display  space. 
Short  Subjects. — "Hook,  Line  and  Sink- 

er," (Comedy);  "The  Drifters,"  (Drama); 
Royal  Screen  Magazine  (Current  Events). 
LIBERTY,  SEATTLE,  WASH.— Admis- 

sion 25-35  cents.    Attendance  held  up  well. 
Exploitation. — Newspaper  advertising,  bill- 

boards, lobby  and  window  cards. 
Short  Subjects.— " Ocean  Swells"  (Chris- 

tie Comedy),  scenic,  Liberty  News. 
Press  Comments. — The  plot  is  of  especial 

interest  to  anyone  interested  in  marriage, 
to  anyone  disgusted  with  marriage  or  to 
anyone  against  marriage.  It  contains  point- 

ers for  all. — Times.  E.  Mason  Hopper, 
Goldwyn  director,  has  another  fine  achieve- 

ment to  his  credit  in  "Brothers  Under  the 
Skin."— Star. 

"CLARENCE" 
(Paramount) 

SAVOY,  WILKE  S-BARRE ,  PA.— Great 
cleanup  at  box  office  and  jammed  houses. 

Exploitation. — Diversification  of  exploita- 
tion due  to  various  possibilities  of  publicity. 

STRAND,  SEATTLE,  WASH.— Admission 
35-50  cents.    Played  to  good  houses. 

Exploitation. — Regular  newspaper  space, 
billboards,  window  cards  and  attractive 
lobby  trim. 

Short  Subjects. — "The  Educator"  (Lloyd 
Hamilton  comedy),  "The  Enchanted  City" 
(Novelty  fantasy  scenic)  inspired  special 
press    comment    and   was   interpreted  by 

What  They 

Give  the 

Public 

KINEMA  THEATRE 
Los   Angeles,  Calif. 

1.  Overture — Madame  Butterfly 
2.  Comedy  Cartoon 
3.  Topics  of  the  Day 
4.  Kinema  Animated  Weekly 
5.  Dramatic  Soprano — Ming  Toy 
6.  Feature — East  Is  West   (First  National) 

GRAUMAN'S  THEATER 
Los   Angeles,  Calif. 

1.  Overture 
2.  Urban's  Movie  Chats 3.  Pathe  Weekly 
4.  Organ  Number — Reluctantly 
5.  The  Syncopated  Fashion  Plates 
6.  Feature — Kick  In  (Paramount) 

LOEWS  STATE 
Los  Angeles,  CalifA 

1.  Overture — After  the  Party — Waltz 2.  Minute   Views   of   Current  News 
3.  Color    Sketches — Organ  Recital 
4.  Novelty — Ballet  Batik 
5.  Feature — Trifling  Women 
6.  Exit   March — Sophie 

MISSION  THEATRE 
Los  Angeles,  Calif. 

1.  Review — News    from    Here,    There  and 
Everywhere 

2.  The  Mirror 
3.  Organ  Solo — Carolina  Home 4.  The   Price  of  Progress 
5.  Man   vs.  Beast — an    Excursion   into  the African  Jungle 
6.  Constance  Reese  and  Roy  Smoot  in  Song Recital 

a)  Duet — -"Sunrise  and  You"  (Penn) 
b)  Soprano  Solo — Miss  Reese 
c)  Tenor  Solo — Mr.  Smoot 
d)  Duet — Suzanna   (Benny  Davis) 
Written  in   honor  of   Mack  Sennett's greatest     production     starring  Mabel Normand 

7.  Feature — Dr.  Jack 
HOWARD  THEATRE 

Atlanta,  Ga. 
1.  Overture— The  Only  Girl  (Herbert) 2.  Pathe  News 
3.  Prologue 
4.  Back   Home   and  Broke 

SHEA'S  HIPPODROME 
Buffalo,  N.  Y. 

First  Half 
1.  Overture — Southern    Rhapsody  (Hosmer) 
2.  Egbert  Van  Alystyne,  America's  Popular Song  Writer  and  his  company 
3.  Shea's  Hippodrome  Pictorial 
4.  Organ  Recital 
5.  Charles  Ray  in  A  Tailor  Made  Man 
6.  Al  St.  John  in  Out  of  Place 

Second  Half 
1.  Overture — Naughty   Marietta  (Herbert) 
2.  Egbert   Van   Alstyne,  America's  Popular Song  writer  and  his  company 
3.  Shea's  Hippodrome  Pictorial 4.  Organ  Solo 
5.  Katherine  MacDonald  in  Domestic  Rela- 

tions 
6.  Son  of  a  Sheik  (Christie  Comedy) 

STANLEY  THEATRE 
Philadelphia,  Pa. 

1.  Organ  — Beautiful  Galatea (Suppe) 
2.  Topical  Review 
3.  Scenic — Time  (Prizma) 4.  Prelude  to  Feature 
5.  Prologue   to  Feature 
6.  Feature — Constance  Talmadge  in  East  Is 

West 7.  Organ  Selection 
8.  Carton — Felix  Turns,  the  Tide 

DELMONTE  THEATRE 
St.    Louis,  Mo. 

1.  Delmonte  News 
2.  Topics  of  the  Day 
3.  Delmonte  Funster 
4.  Singing  Artists  in  Cavalleria  Rusticana 
5.  George  Arliss  in  The   Man   Who  Played 

God 

concert  orchestra  playing  "My  Dearest 
Prayer"  by  Tandler,  and  Kinograms. Press  Comments.— Clarence  is  a  classic  of 
the  home  for  the  home  full  of  remarkably 
human  comedy  taken  from  everyday  life, 
that  will  live  long  in  the  memory. — Times. 
STRAND,  SCRANTON,  PA.— Attendance 

as  good  as  could  be  hoped  for  during  shop- 
ping rush  in  business  center.  Nights  also went  strong. 

Exploitation.— Chiefly  pushed  through 
newspaper  space.  Change  in  usual  block 
space  form  of  advertising,  taking  one  col- 

umn wide  space,  ten  to  sixteen  inches  deep, 
with  use  of  one  column  wide  mats.  No  ad- 

vance in  prices,  30-40  cents. 
GRISWOLD,  TROY,  N.  Y.— Admission 

28  cents.    Went  well  through  entire  week. Short  Subjects.— Fox  News,  a  comedy, 
"Faint  Heart"  and  "Rolling  Down  to 

Rio. ' ' 

PALACE,  DALLAS,  TEXAS.— Admission 
matinee  25,  35  cents;  night  35,  55  cents. 
Picture  drew  satisfactory  week's  business. 
Exploitation.— Lobby,  folders  distributed 

previous  week,  newspaper  space  and  posters. 
Short  Subjects.— "A  Dog's  Paradise" 

(Fable),  "The  Educator"  (Educational), Pathe  News,  Pathe  Review,  International News. 

Daily  Press  Comment.— A  strikingly  amus- 
ing and  remarkably  well  done  picture  of American  home  life. — News.  Lovers  of  the 

silent  drama  expecting  to  see  the  wild, 
dashing  Reid  of  the  "speed  demon"  type are  due  for  a  pleasing  surprise. — Dispatch. Saxophone  playing,  love  making,  rough  and 
tumble  fighting  and  a  number  of  other  ex- 

citing and  very  amusing  things  go  to  make 
up  a  most  entrancing  picture. — Journal. 
You'll  like  "Clarence."  Lloyd  Hamilton 
supplies  some  wholesome  fun  in  a  good 
comedy  called  "The  Educator. "—Herald. 

"THE  COWBOY  AND  THE 

LADY" 

(Paramount) 

STRAND,  ALLENTOWN,  PA.— Well  at- 
tended at  all  shows  in  three  days'  booking. Exploitation.— Very  tasteful  use  of  mats 

in  publicity,  lobby  showing. 
LORENZ,  BETHLEHEM,  PA.— First  rate 

business  done  for  three  days'  run. 
Exploitation. — Good  space  in  newspapers. 

"DO  AND  DARE" 
(Fox) 

LELAND,  ALBANY,  N.  Y.— Admission 
28  cents.  Filled  the  house  at  each  showing with  matinees  surprisingly  good. 

Short  Subjects. — Fox  news,  comedy. 
Daily  Press  Comments. — A  picture  which 

has  action  from  beginning  to  end — Times- 
Union.  A  picture  of  continuous  thrills  and 
serves  for  the  satisfaction  of  the  Mix  fol- 

lowing.— Knickerbocker  Press.  When  it 
comes  to  keeping  awake,  Albany  had  no 
difficulty  this  week  while  attending  the 
Leland. — Journal. 

"DON'T  DOUBT  YOUR  WIFE" 
(Associated  Exhibitors) 

COLONIAL,  ALLENTOWN,  PA.— Busi- 
ness fine  for  three  days.  Made  splendid record. 

Exploitation. — Leah  Baird  was  whole 
show,  as  far  as  publicity  was  concerned  in 
newspaper  advertising.  Special  music,  good 
lobby. 

Press  Comments. — To  the  average  motion 
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"DR.  JACK" (Pathe) 
MAJESTIC,  PORTLAND,  ORE. — Admis- 

sion 35-50  cents.  This  is  the  second  week 
of  this  picture,  and  it  is  being  held  over  for 
at  least  another.  Playing  to  the  biggest 
crowds  in  the  history  of  the  theatre. 
MISSION  THEATRE,  LOS  ANGELES. — 

Admission  35-55  cents,  55-80  cents.  In  the 
fifth  week  and  going  over  very  well.  The 
evenings  are  better  than  the  matinees  and 
it  is  believed  by  the  management  the  fea- 

ture will  hold  through  the  holidays.  Played 
to  over  125,000  in  4%  weeks. 

Short  Subjects. — Mission  Theatre  Review, 
"The  Mirror." 

"EAST  IS  WEST" 
(First  National) 

STANLEY,  PHILADELPHIA,  PA.— Ad- 
mission 50  and  75  cents.  The  pre-holiday 

slack  hit  the  Stanley  as  well  as  the  other 
Philadelphia  houses,  and  business  was  only 
fair. 

Exploitation. — Extra  newspaper  space  was 

Short  Subjects.— "Felix  Turns  the  Tide" 
(comedy),  "Time"  (Prizma),  Fox  and 
Pathe  News  Reels,  and  Stanley  Made  spe- cial reel. 

Daily  Press  Comments. — Will  prove  a  pic- 
ture that  is  certain  to  call  forth  unstinted 

approbation. — Inquirer.  Certain  scenes  seem 
as  though  landscapes,  figures  and  motifs 
from  Chinese  art  scenes  had  come  to  life. — 
Bulletin. 
KINEMA  THEATRE,  LOS  ANGELES.— 

Admission  25-35-55  cents.  25-35-55-80  cents. 
Very,  very  good  business  warranted  hold- 

over to  second  week.  102-24  on  boards — 
sniped  28  more — 50-6  and  50-3  sheets. 
Ushers  in  Chinese  costumes — tie-up  with  de- 

partment store  on  window  display.  Adv.  tie- 
up  with  sale  of  Mah  Jongg  sets.  Silver  bal- 

loon floating  over  theatre  adv.  the  film. 
Short  Subjects. — Overture,  Felix  Cat  Ca» 

toon,  Topics  of  the  Day,  Kinema  Animated 
Weekly,  Soprano  Solo,  "Ming  Toy." 

Press  Comments. — The  picture  is  done 
with  exquisite  manner,  the  sets  are  magnifi- 

cent.— Examiner.  There  is  color  and  life 
f>nd  comedy,  with  a  good  suggestion  of  the 
old  reliable  suspense  at  the  close. — Times. 
GRAND  CENTRAL,  WEST  END  LYRIC, 

CAPITOL,  ST.  LOUIS,  MO. — Admission  30- 
40-50  cents.  Evening  business  good,  mat- 

inees light. 
Exploitation. — Ushjrs  in  Chinese  costume, 

lanterns  hung  in  lobby,  billboards,  window 
cards,  street  car  ad.,  regular  space  with 
display  on  Sunday. 

Short  Subjects. — Topics  of  the  Day,  Pathe 
Weekly  and  News,  "Pardon  My  Glove" 
(Educational  Comedy),  Musical  Novelty. 
Daily  Press  Comment. — Too  much  praise 

cannot  be  heaped  upon  the  production  or 
its  star. — Globe  Democrat. 

"ENTER  MADAME" (Metro) 
ROYAL,  WILMINGTON,  N.  C— Admis- 

sion 15-20  cents.  Two  days  to  very  poor business. 

"THE  ETERNAL  FLAME" 
( First  National) 

BROADWAY,  RICHMOND,  VA.— Admis- 
sion 40-50  cents.  For  the  first  time  in  the 

history  of  Richmond,  this  picture  was  held 
over  for  a  second  week,  and  did  big  busi- 

ness again. 
Daily  Press  Comment. — Magnificent  in  its 

scenes  and  exceedingly  well  done. — Times 
"Dispatch.  A  particularly  fine  production. — ^  f  ws  Leader. 

"THE  FACE  IN  THE  FOG" 
(Paramount) 

WIZARD,  BALTIMORE,  MD.— Admission 
ternoon  25  cents,  night  40  cents.  Good 

.  usiness. 
Exploitation. — Usual  newspaper  and  lob- 

by displays. 
Short  Subjects. — Overture,  Mack  Sen- 

nett's  "Ma  and  Pa,"  Aesop's  Fables, 
Topics  of  the  Day. 

Daily  Press  Comment. — A  thoroughly  ab- 
sorbing film  version  of  the  "Boston  Blackie 

Dawson ' '  detective  stories  of  Jack  Boyle. 
— Morning  Sun.  It's  one  of  the  year's  big 
pictures.  It's  consistently  entertaining. — 
Evening  Sun. 
FENWAY  THEATRE,  BOSTON,  MASS. 

— Admission  15  cents  bottom  afternoon  to 
45  cents  top  evening.  Went  over  big  here 
for  three  days. 

Exploitation.  —  Advance  screen  flashes, 
lobby,  regular  newspaper  ads. 

Short  Subjects. — Pathe  News  Weekly  and 
Topics  of  the  Day,  Prizma  Color. 

"GOOD  MEN  AND  TRUE" IF.  B.  O.) 

TWELFTH  STREET  THEATRE.  KAN- 
SAS CITY,  MO.— Admission  15  and  25  cents. 

A  lively  week's  attendance. 
Exploitation. — Usual  newspaper,  billboard 

and  lobby  display  space. 
Short  Subjects. — ' '  Choose  Your  Weap- 

ons" (Comedy),  Twelfth  Street  Screen 
Magazine  (Current  Events). 

Daily  Press  Comments. — The  film's  action 
is  rapid  and  well  sustained. — Star-Times. 
Harry  Carey  gives  a  great  performance  in 
his  latest  film.- — Journal-Post. 

"HUNGRY  HEARTS" t  Goldutyn ) 

MILLER  CALIFORNIA  THEATRE,  LOS 
ANGELES. — Admission  25-35-55  cents.  35- 
55-75  cents.  Very  good  business.  Tie-up 
with  five  Jewish  newspapers,  otherwise 
usual  weekly  adv.  Line-up  first  show  Sun- 

day night.  Percentage  of  box  office  receipts 
turned  over  to  Examiner  Xmas  Dinner  Fund. 
Short  Subjects. — Aesops  Fables,  Cal. 

Topical  Eeview  and  Magazine,  Topics  of  the Day. 

Press  Comments. — To  the  average  motion 
picture  audience  the  picture  will  lack  action 
and  logical  development  but  there  is  a 
wealth  of  fine  detail,  a  cast  of  cleverly  se- 

lected types,  intensity  of  climax  and  com- 
petent direction. — Examiner.  Might  head 

any  page  of  reviews  for  its  evident  sincerity 
of  its  acting,  its  surge  of  struggle  and  its 
determined  and  healthy  hopefulness. — Times. 
One  of  the  stirring  and  appealing  photoplays 
of  its  type  that  has  come  to  a  Los  Angeles 
theatre  in  the  year  that  is  drawing  to  a 
close. — Herald.  One  of  the  best  photoplays 
of  the  year  or  for  many  years. — Express. 

"IF  I  WERE  QUEEN" (F.  B.  O.) 

CAPITOL,  PHILADELPHIA,  PA.— Ad- 
mission 22  cents.  Played  to  very  good  audi- 

ences all  week. 
Exploitation. — Novel  lobby  cutouts. 
Short  Subjects. — Kinograms,  and  "Chop 

Suey"  (comedy). 
Daily  Press  Comment. — It  is  replete  with 

romantic  situations  and  a  vein  of  bright 
comedy  with  the  star  delightfully  cast. — 
Inquirer. BUTTERFLY. — Admission  40  cents  until 
6:30,  after  which  55  cents.  Business  good, 
especially  at  matinee  performances. 

Exploitation. — Extensive  advertising  space 
in  daily  and  Sunday  newspapers;  lobby  dis- 

play, billboard  advertising,  and  street  car 
and  window  cards. 

Short  Subjects. — Christie  Comedy  "Let 
Her  Run, ' '  International  News. 

Daily  Press  Comments. — Ethel  Clayton's 
opener  in  this  new  deal,  wherein  she  ap- 

pears to  be  playing  her  hand  herself,  is 
worthy  of  both  her  talents  and  your  atten- 

tion.— Journal.  Those  who  have  admired 
Ethel  Clayton  previously  will  be  delighted 
with  her  in  this,  her  latest  effort. — Sentinel. 
BLUE  MOUSE. — Admission  matinee,  25 

cents;  evenings  50  cents.  Drew  very  satis- 
factory crowds  all  week. 

Exploitation. — Lobby  stills,  window  cards, 
considerable  newspaper  space,  star's  name in  electrics  on  marquee. 

Press  Comments. — Lovers  of  romantic  fic- 
tion, and  those  who  thrill  to  martial  pagean- 

try will  find  special  delight  in  the  Ethel 

Clayton  presentation  of  "If  I  Were  Queen." — Journal.  For  the  sheer  beauty  of  its 
scenic  equipment,  this  production  is  notable. 
— Oregonian.  Ethel  Clayton  gives  a  bril- 

liant performance  in  her  first  big  super- 
special  production. — News. CLINTON  SQUARE,  ALBANY,  N.  Y.— Admission  28  cents.  Week  fell  short  of 
what  Fred  Elliott  expected. 

Exploitation. — Extra  newspaper  space, 

placards,  lobby  displays,  tie-up  with  Knights 
of  Pythias. 

Short  Subjects. — "Young  Sherlock"  (com- 
edy), Selznick  News,  Fun  from  the  Press. 

Daily  Press  Comments. — The  most  gorge- 
ous photoplay  in  which  Miss  Clayton  has 

ever  appeared. — Journal.  A  big  spectacle 
well  presented. — Knickerbocker  Press.  A 
rare  picture  indeed. — Times-Union. 

"THE  IMPOSSIBLE  MRS. 

BELLEW" 

(Paramount) 
STRAND,  ALLENTOWN,  PA.— Steady 

stream  of  patrons  for  whole  week. 
BIJOU,  RICHMOND,  VA.— Admission  30- 

40  cents.  An  entire  week  to  very  good 
business. 

Daily  Press  Comment. — Certainly  the  best 
thing  she  has  done  this  season. — Times  Dis- 

patch. It  has  much  that  is  charming  and 
Miss  Swanson  is  most  attractive  of  any  pic- 

ture since  she  achieved  stardom. — News Leader. 

"JUNE  MADNESS" (Metro) 
RTVOLI,  PORTLAND,  ORE. — Admission 

35-50  cents.  Played  three  days  to  good houses. 
Exploitation. — Just  the  ordinary  window 

cards,  electric  sign  over  marquee,  posters, 
screen  announcements  on  the  four  screens 
owned  by  the  same  company. 

Short  "Subjects.— News  (Select),  "The 
Price  of  Progress"  an  industrial  scenic  of 
the  logging  industry  in  Oregon,  concert number  on  organ. 

Press  Comments. — A  most  amusing  come- 
dy-drama.— Telegram. 

"KICK  IN" ( Paramount ) 
GRAUMAN  THEATER,  LOS  ANGELES. 

— Admission  20-35  cents,  40-55  cents.  Just 
fair  business  on  account  of  the  rain  and 
the  Xmas  shopping  is  beginning  to  show 
at  the  box  offices  around  town.  The  usual 
adv.  and  no  exploitation. 
Short  Subjects. — Urban  Movie  Chats, Pathe  Weekly. 
Press  Comments. — The  feature  is  like  a 

watermelon.  The  deeper  you  go  the  more 
you  like  it. — Herald.  The  production  has 
as  many  interesting  angles  as  a  modern 
circus. — Express.  Adolph  Zukor  may  be 
quite  happy  about  this  new  presentation  of "Kick  In."  The  "kick"  is  there  all 
right. — Examiner.  An  ace  among  the  thrill- 

ers, a  good  old-fashioned  kind. — Times. 
"THE  KENTUCKY  DERBY" 

( Universal) 
OHIO,  INDIANAPOLIS,  IND. — Admis- 

sion 25-40  cents.    Opening  unusually  good. 
Exploitation — Usual  newspaper  and  street 

ear  and  billboard  advertising,  with  a  novel- 
ty lobby  display. Short  Subjects. — Eddie  Lyons  in  the 

comedy,  "Why  Not  Now?"  It  has  been  a 
long  while  since  Eddie  Lyons  has  been  seen 
in  a  comedy,  but  his  latest  vehicle  is  worth 
waiting  for. — The  News.  The  International 
News  is  also  shown  and  special  music  is 
featured. 
Press  Comment. — Of  all  race  stories 

brought  to  Indianapolis  screens,  "The  Ken- 
tucky Derby,"  on  view  at  the  Ohio,  is  the best. — The  News. 

RIVOLI,  ST.  LOUIS,  MO. — Admission  30 
cents  always.  Excellent  business  entire 
week. 

Exploitation. — Window  cards,  one  sheets, 
advance  showing  on  screen,  regular  news- 

paper space. Short   Subjects. — News    Weekly  (Inter- 
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national),  Comedy  (Century),  Musical  num- bers. 
Daily  Press  Comment. — Can  be  cheerfully 

recommended  to  movie  goers. — Globe-Demo- 

"LORNA  DOONE" 
(First  National) 

COLISEUM,  SEATTLE,  WASH. — Admis- 
sion 25-35-50  cents.  Winning  high  praise 

from  good  patronage. 
Exploitation. — Newspaper  advertising,  bill- 

boards, window  cards,  illuminated  lobby 
frames. 

Short  Subjects. — "High  Power"  (Mer- 
maid Comedy),  "Hodge  Podge"  (Novelty 

sea  scenic),  Pathe  News,  Kinograms. 
Press  Comments. — While  retaining  all  the 

classic  beauty  of  the  Devon  Moores,  where 
the  story  is  laid,  it  reproduces  the  countless 
exciting  episodes  of  the  famous  novel  in  a 
fashion  to  make  any  fan  sigh  with  com- 

plete satisfaction. — Times. 
MARK  STRAND,  ALBANY,  N.  Y. — Ad- 

mission 30-60  cents.  Ordinary  business, 
probably  due  somewhat  to  Holidays. 

Exploitation. — Usual. 
Short  Subjects. — "All  Wet"  (comedy), 

Topical  Eeview,  Scenic  "Wonderful  Water." 
Daily  Press  Comments. — A  pictorial  treat- 

ment with  the  artistry  of  Maurice  Tourneur. 
— Knickerbocker  Press.  More  absorbing 
than  in  the  novel  form. — Times-Union. 

"THE  MAN  WHO  PLAYED  GOD" 
(United  Artists) 

DELMONTE,  ST.  LOUIS,  MO. — Admis- 
sion 25-50  cents.  Business  poor.  Pre-holi- 

day  thought  to  be  cause. 
Exploitation. — Tie-up  with  newspaper, 

story  contest,  window  cards,  street  car  ads., 
regular  newspaper  space. 

Short  Subjects. — Demonte  News,  "Pun 
from  the  Press,"  a  comedy,  vocal  selections. 

Daily  Press  Comments. — One  of  the  first 
of  the  true  master-films  that  tells  a  truly 
consistent  story  of  strong  human  appeal. 
CIRCLE,  INDIANAPOLIS,  IND.— Admis- 

sion 30-50  cents.  Good  opening  considering weather  conditions. 
Exploitation. — Special  advertising  in  news- 

papers and  billboards,  and  lobby  displays. 
Short  Subjects — Neal  Burns  in  "The 

Chased  Bride,"  Pathe  News  and  special musical  features. 
Press  Comment. — Among  the  general  run 

of  problem  plays,  love  triangle  plots,  ori- 
ental melodramas  and  uproarious  comedies 

it  stands  out  as  a  calm,  peaceful  oasis  in 
a  scorching  desert. — The  News.  It  is  drama 
that  runs  thin  at  the  edges,  but  Mr.  Arliss 
makes  it  as  fine  and  convincing  as  anything 
the  screen  has  to  offer. — The  Star. 
CAPITOL,  CINCINNATI,  OHIO. — Admis- 

sion 25  and  40  cents.  Helped  to  combat  the 
holiday  slump. 

Short  Subjects. — News  weekly  and  comedy. 
Press  Comments. — George  Arliss  being  one 

of  the  most  eminent  players  of  the  screen 
today  it  is  only  proper  that  he  should  be 
starred  in  a  production  of  such  supremely 
satisfying  content  as  "The  Man  Who 
Played  God." — Enquirer.  Here  is  a  picture 
that  depends  upon  nothing  but  honest  merit 
in  the  play  and  art  in  the  acting. 

"THE  MAN  WHO  SAW 

TOMORROW" (Paramount) 
STRAND  THEATRE,  BIRMINGHAM, 

ALABAMA. — Admission  10-35  cents.  Fea- 
tured Thomas  Meighan  and  business  was 

fairly  good  for  holidays. 
Short  Subjects. — "The  Agent,"  a  comedy 

featuring  Larry  Semon. 
Exploitation. — Advance  press  notices,  dis- 

play advertisements,  special  lobby  decora- tions. 
Press  Comment. — A  wonderful  cast,  an  un- 

usual subject  but  the  picture  drags  in  spots. 
It  is  well  worth  seeing,  however. — Post. 
They  talked  for  years  about  "The  Lady  and 
the  Tiger,"  and  this  is  similar  and  better. 
— Birmingham  News. 

"MONTE  CRISTO" 
(Fox) 

PALACE,  BETHLEHEM,  PA— Steady 
business  for  entire  week. 

Exploitation. — Big  advertising  campaign. 
"MORE  TO  BE  PITIED  THAN 

SCORNED" 
(C.  B.  C.) 

GRAND,  BETHLEHEM,  PA. — Went 
strong  for  three  days. 

Exploitation. — Sob  stuff  played  up  in 
every  way,  newspapers,  posters,  readers, 
space  advertisements,  stills  and  lobby  dis- 
play. 

"MY  FRIEND,  THE  DEVIL" 
(Fox) 

LELAND,   ALBANY,   N.   Y.— Admission 
28  cents.    Did  a  very  satisfactory  business. 

Exploitation. — Usual. 
Short  Subjects. — "Home  Made  Movies" 

(comedy),  Fox  News. 
Daily  Press  Comments. — It  opens  big  and 

closes  with  a  climax  that  cannot  fail  to  win 
the  audience. — Journal.  Plenty  of  thrills 
and  while  gruesome  in  spots,  a  good  enter- 

tainer.— Knickerbocker  Press. 

"NANOOK  OF  THE  NORTH" 
(Pathe) 

GARDEN,  MILWAUKEE,  WIS.— Admis- 
sion 55  cents.  Picture  did  good  business  in 

this,  its  second  week.  Much  publicity  given 
the  film  due  to  a  tie-up  with  one  of  the 
local  newspapers. 

"OMAR  THE  TENTMAKER" 
(First  National) 

EMPRESS,  OKLAHOMA  CITY,  OKLA. 
— -Admission  10-25  cents.  Excellent  business. 

Exploitation. — Extensive  newspaper  ad- 
vertising, bill  boards,  posters,  window  cards 

and  attractive  lobby. 
Short  Subjects. — Pathe  News,  Pathe 

Comedy  "The  Fliver." SAXE'S  STRAND,  MILWAUKEE,  WIS. 
— Admission  50  cents.  Picture  ran  to  ex- 

cellent houses  at  both  matinee  and  evening 
performances. Exploitation. — Extensive  lobby  display, 
local  daily  and  Sunday  newspaper  advertis- 

ing; billboard  ads,  street  car  signs. 
Short  Subjects. — Comedy  "High  Power." 
Daily  Press  Comments.. — One  of  the  most 

artistic  of  costume  pictures  as  well  as  one 
of  the  year's  biggest  films. — Journal. 

"ON  THE  HIGH  SEAS" 
(Paramount) 

STATE,  SCRANTON,  PA.— Went  big  and 
pulled  houses  that  were  record  breaking. 
Made  unusual  impression  among  crowds. 

Exploitation.  —  Management  went  in 
strong  for  glorification  of  Dorothy  Dalton 
and  of  Jack  Holt. 
CENTURY  THEATRE,  BALTIMORE, 

MD. — Admission  afternoon  25  cents;  night 
33-75  cents.  Drew  well  afternoons  and  eve- nings. 

Exploitation. — Large  newspaper  and  lobby 
displays. 

Short  Subjects. — Century  Topical  Eeview 
and  Magazine,  Comedy,  "The  Educator," 
Special  scenic  review,  "Gypsy  Land,"  fea- 

ture prologue,  "Sailors'  Hornpipe." 
Daily  Press  Comment. — There  is  more  ac- 

tion in  one  foot  of  "On  the  High  Seas" 
than  in  a  mile  of  most  pictures. — Evening 
Sun. 
CAPITOL,  WILKES-BARRE,  PA.— Good 

attendance  for  whole  booking. 
Exploitation. — Dorothy  Dalton  and  scenes 

from  the  feature  used  in  pictures  in  lobby. 
Special  newspaper  readers,  vaudeville  bill 
subordinated  for  feature  which  was  played 
up. 

"ONE  WEEK  OF  LOVE" (Selznick) 
LIBERTY  THEATRE,   KANSAS  CITY, 

MO. — Admission  25-35  cents.  Did  a  good 
business  for  a  week,  despite  strong  com- 

petition. Exploitation. — An  unusually  large  Sunday 

newspaper  ad,  also  billboard  and  lobby  dis- 

play space. Short  Subjects. — "Lazy  Bones"  (come- 
dy), Capitol  Shots,  Fun  from  the  Press, Pathe  and  Fox  News. 

Daily  Press  Comments. — Conway  Tearle 
makes  a  much  better  sheik  than  Valentino, 
but  the  story  is  a  little  coarse  in  spots. — 
Star-Times.  A  film  of  photodramatic  thrills 
with  Conway  Tearle  at  his  best. — Journal. 
ALHAMBRA,  MILWAUKEE.— Admission 

fifty  cents.  Excellent  business  for  this  time 
of  year. 

Exploitation. — Extensive  advertising  given 
to  picture  week  previous  to  its  run  in  all 
local  newspapers;  car  and  window  cards, 
billboard  advertising. 

Short  Subjects. — "The  Counter  Jumper" 
with  Larry  Semon,  Pathe  News. 

Daily  Press  Comments. — It's  better  than 
many  things  the  big  stars  are  putting  over. 
We  think  you'll  like  it. — Journal.  A  crack- 
erjack  yarn  of  adventure  and  romance. — 
Milwaukee  Sentinel. 

"ONE  WONDERFUL  NIGHT" 
(Universal) 

SUPERBA  THEATRE,  LOS  ANGELES. 
—Admission  25-35  cents,  35-45  cents.  The 
usual  weekly  adv.  space  and  no  exploitation. 

Short  Subjects. — Lee  Moran  in  "Women 
First,"  Jack  London  No.  3  Fish  Patrol, International  News. 

Press  Comments. — Herb  imbues  the  story 
with  breezy  action  eminently  fitting  the 
sweep  of  adventure  the  author 'has  devised. 
— Express.  The  opening  reel  is  rather  tame, 
the  audience  being  made  to  practically  guess 
what  it  is  all  about,  but  the  remaining  reels 
more  than  offset  the  early  disadvantage  by 

packing  it  with  thrills  and  action. — Herald. 
The  picture  is  a  typical  Rawlinson  attrac- 

tion, which  means  it  abounds  with  fast  ac- 
tion, thrills,  romance  and  comedy. — Express. 

It  has  thrills  and  excitement  and  story  and 
Herb.- — Times.  The  picture  moves  along  at 
a  fast  tempo  and  though  it  may  strain  the 
credulity,  the  little  god  of  chance  is  given 
enough  prominence  to  offset  that  factor. — Examiner. 

"OUTCAST" 
(Paramount) 

NORVA,  NORFOLK,  VA.— Admission  25- 
35  cents.    Three  days  to  fair  business. 

Short  Subjects. — Ben  Turpin  in  "Love's 
Outcast"  (First  National). 

Daily  Press  Comment. — One  of  the  best 
acted  films  seen  here  in  some  time. — Ledger 
Dispatch.  We  have  not  seen  a  better  per- 

formance this  year. — Virginian  Pilot. 
"POWDER  RIVER" 

(Veterans  of  Foreign  Wars) 
FOX-LIBERTY,  ST.  LOUIS,  MO.— Change 

in  admission  to  35-50  cents.  Children  25 
cents.  Exceptionally  big  business  entire week. 

Exploitation. — Street  parade,  street  stunt, 
news  stories,  one  sheets,  regular  newspaper 

space. Short  Subjects. — Fox  News  and  Views, 
"Bird  Life"  (Fox-Educational),  "Cupid's 
Elephant"  (Fox-Sunshine). 

Daily  Press  Comments. — The  picture  holds 
the  interest  to  the  very  end. — Globe-Demo- crat. 

"THE  PRIDE  OF  PALOMAR" 
(Paramount) 

KARLTON,  PHILADELPHIA,  PA.— Ad- 
mission 50  and  75  cents.  Drew  very  fair 

crowds  all  week,  with  a  noticeable  strength- 
ening the  last  three  days. 

Exploitation. — Usual  newspaper  space,  but 
extra  number  of  window  cards  were  used. 

Short  Subjects. — Pathe  News,  Kinograms, 
Movie  Chats,  and  "High  Power"  (comedy). 

Daily  Press  Comments: — It  should  be  en- 
joyably  patronized. — Inquirer.  The  action  is quick  and  the  climaxes  many,  while  the 
scenic  views  are  of  exceptional  beauty. — 
Bulletin. 
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"THE  QUEEN  OF  THE  MOULIN 

ROUGE" ( Pyramid ) 
ALCAZAR  THEATRE,  BIRMINGHAM, 

ALABAMA. — Admission  10-35  cents.  Busi- 
ness was  very  good  for  holidays.* 

Short  Subjects. — Pathe  News  Review. 
Exploitation.— Cards  announcing  the  at- 

traction widely  distributed,  the  usual  ad- 
vance press  work,  display  advertisements 

and  reviews.  Clever  lobby  decorations.  For 
this  there  were  many  special  photographs 
of  the  cast  pasted  like  windows  on  the  tall 
red  mill  which  was  the  center  piece.  The 
great  arms  of  the  mill  were  outlined  in 
bright  red  lights  and  turned  ceaselessly  for 
the  whole  week.  The  decorations  received 
much  favorable  comment. 

Press  Comment. — An  entertaining  depic- 
tion of  life  in  the  Montmartre  section  of 

Paris  without  a  single  starving  artist  or  a 
single  Bacchanalian  revel.  —  Birmingham 
News. 
BLUE  MOUSE,  BALTIMORE,  MD. — Ad- 

mission afternoon  25  cents,  night  30  cents. 
Good  business. 

Exploitation. — Newspaper  and  lobby  dis- 
plays. 

Short  Subjects.— Comedy,  "I'll  take  Va- 
nilla. ' ' 

"QUINCY  ADAMS  SAWYER" 
{Metro) 

LOEWS  STATE,  BOSTON,  MASS.— Ad- 
mission 25  cents  bottom  afternoon  to  60 

cents  top  evening.    Pair  business. 
Exploitation. — Advance  screen  flashes,  fea- 

ture ads  in  all  papers  Sunday  before  open- ing. 
Short  Subjects. — "When  Summer  Comes," 

Mack  Sennett  Comedy,  Pathe  News  Weekly, 
and  Topics  of  the  Day. 

Daily  Press  Comment. — The  picture  itself 
does  not  ring  true,  the  comedy  efforts  being 
labored,  while  most  of  the  characters  were 
exaggerated.— Post.  Turns  out  to  be  part 
flesh  and  part  fowl,  with  but  a  single 
morsel  of  good  red  herring. — Transcript. 
The  Sennett  picture  was  excellent  comedy. 
- — Advertiser. 

"REMEMBER  AN  CE" 
(Goldwyn) 

TRIANON  THEATRE,  BIRMINGHAM, 
ALABAMA. — Admission  15-35  cents.  Busi- 

ness was  very  bad. 
Short  Subjects. — "The  Paleface,"  come- 
dy featuring  Buster  Keaton. 

Exploitation. — Special  lobby  decorations, 
advance  press  matter,  display  advertise- 

ments, window  cards  in  all  of  the  windows 
of  the  city's  leading  confectionary  shops, 
gift  coupons  for  the  Monday  morning  per- 

formances in  Sunday's  issue  of  the  Birming- ham News. 
Press  Comment.— A  picture  of  sentiment 

without  sentimentality,  a  heart  interest 
story  that  is  worth  watching.  The  comedy, 
of  which  Buster  Keaton  is  the  star,  is  great. 
Birmingham  News. 

"DOUGLAS  FAIRBANKS  IN 
ROBIN  HOOD" 

(United  Artists) 
GRAUMAN  HOLLYWOOD  THEATER, 

LOS  ANGELES.— Admission  50-75-$1.00,  75- 
$1.00-$1.50.  In  the  eighth  week  and  hold- 

ing up  very  well.  The  end  is  not  yet  in 
sight  by  some  weeks.  Exploitation  stunts, 
tie-ups  keep  the  public  coming  from  all 
neighboring  cities  and  towns. 

Short  Subjects. — Overture,  "Nottingham 
Castle"  Pageant. 

"SHADOWS" 
(American  Feature) 

MODERN  AND  BEACON  THEATRES, 
BOSTON,  MASS.— Admission  20  cents  bot- 

tom morning  to  50  cents  top  evening.  Ex- 
cellent business  for  the  run. 

Exploitation. — Billboards  with  28-sheet 
stands,  pictorial  and  program  window  cards, 

with  the  same  in  one  sheets,  advance  screen 
flashes,  lobby,  feature  ads  in  all  papers,  ex- cellent publicity. 

Short  Subjects. — Mutt  and  Jeff  comedy, 
with  International  News  and  Topics  of  the 
Day. 

Daily  Press  Comment. — It  is  notably 
worth  seeing. — Post.  It  deserves  credit  for 
being  a  serious  attempt  at  sincere  filming.- — Transcript. 

FAY'S,  PHILADELPHIA,  PA.— Admis- 
sion 25,  35  and  50  cents.  Did  better  busi- 
ness than  for  the  same  week  last  year. 

Exploitation. — Plenty  of  newspaper  space, 
and  community  one  sheets. 

Short  Subjects. — Mermaid  comedy  "Oh, 
Promise  Me"  and  Pathe  News. 

Daily  Press  Comments. — The  story  is  dra- 
matic and  commands  interest  throughout  its 

telling. — Inquirer. 
READE'S  HIPPODROME,  CLEVELAND, 

O.- — Admission  35-55  cents.  Business  much 
better  than  for  many  weeks.  The  picture 
played  with  seven  acts  of  vaudeville. 

Press  Comment. — Forman  has  made  an 
entertaining  adaptation  to  the  screen  of  Wil- 
byr  Daniel  Steele's  story  "Ching,  Ching 
Chinaman"  and  has  placed  therein  some 
good  character  players  but  it  is  difficult  for 
this  reviewer  to  accept  Harrison  Ford  in  the 
role  of  the  minister. — News.  The  sincerity 
of  Chaney  makes  his  character  one  of  the 
greatest  he  has  ever  played. — Plain  Dealer. 
The  picture  is  marred  by  too  much  artificial- 

ly obtained  sob  effects. — Press. 
APOLLO,  INDIANAPOLIS,  IND.— Ad- 

mission 25-40  cents.  Exceptionally  good 
opening.  Picture  well  received  and  Lon 
Chaney 's  characterization  highly  praised. 

Exploitation. — Heavy  newspaper  adver- 
tising, street  billing  well  distributed  and 

neat  lobby  displays. 
Short  Subjects.  —  ' '  Broadcasting, ' '  a 

Johnny  Jones  comedy,  Fox  News  and  "Fun 
from  the  Press.  A  Cyneo  orchestra  and  a 
trio  of  singers  provide  special  music. 

Press  Comment. — The  picture  is  decidedly 
worth  while,  interesting,  well  done. — The 
News.  Yen  Sin  is  another  example  of  Lon 
Chaney 's  vivid  and  diverse  ability  as  a 
character  actor. — The  Star. 

"THE  SIN  FLOOD" ( Goldwyn) 

PALACE,  INDIANAPOLIS,  IND.— Ad- 
mission 25-40  cents.  Opening  Monday  after- 

noon to  fair  business.  Vaudeville  shares  the 
bill  with  first  run  pictures. 

Exploitation. — Intensive  billboard  adver- 
tising and  liberal  displays  in  the  newspapers, 

lobby  feature  is  arranged  with  pictures  of 
Indianapolis  flood  in  1913  with  pictures  of 
"The  Sin  Flood." 

Press  Comment. — Several  fine  character 
portrayals  and  very  little  action  features 
the  production. — The  Star. 
STRAND,  CINCINNATI,  OHIO.— Admis- 

sion 25  and  40  cents.  Drew  fairly  well, 
despite  usual  pre-Christmas  dullness. 

Short  Subjects. — Pathe  Weekly  and  come- dy. 

Press  Comments. — A  motion  picture  mas- 
terpiece which  stands  solely  on  the  merits 

of  an  original  and  well-knit  plot,  superb 
photodramatic  technique,  and  a  theme  which 
is  novel  simply  by  reason  of  its  unmistak- 

able fidelity  to  the  truths  of  human  nature. 
— Enquirer.  "Unusual"  is  the  only  word 
suitable  to  use  in  summing  up  "The  Sin Flood. '  '—Times-Star. 
MARK-STRAND,  BUFFALO. — Admission 

15  to  25  cents.  Following  a  fine  advertis- 
ing campaign  this  one  went  over  for  a 

week  run  to  very  satisfactory  business. 
Exploitation. — Greatly  augmented  adver- 

tising in  the  public  prints,  lobby  display, 
window  cards. 

Short  Subjects.— "Idle  Workers,"  a  Slim 
Summerville  comedy,  Kinograms,  "Abra- 

ham and  Lot,"  Bible  story. 
Daily  Press  Comment. — A  motion  picture 

with  a  big  human  idea. — Times.  Much  to 
the  producers'  credit  the  film  never  ceases 
to  be  entertaining. — Courier.  There  is  every 

evidence  that  "The  Sin  Flood"  is  a  photo- 
play that  will  confirm  the  belief  that  a  pic- 
ture with  a  genuine  idea  has  come  to  town. — Express. 

"SINGED  WINGS" 
(Paramount) 

RIALTO,  LOUISVILLE,  KY. — Admission 
20  and  30  cents.  Fair  business  only.  Com- 

plete week. Short  Subjects. — Fox  News,  Sunshine 
Comedy,  and  "Snappy  Shots  in  Louisville," a  local  news  reel. 

Press  Comment. — Story  is  vivid  in  ef- 
fect, poetical  in  handling,  and  builds  to 

powerful  climaxes. — Herald. 
LOEW'S  ORPHEUM,  BOSTON,  MASS. — 

Admission  25  cents  bottom  afternoon  to  60 
cents  top  evening.  An  excellent  house  at 
every  performance. 

Exploitation. — Advance  screen  flashes,  ad- 
vance lobby,  feature  ads  in  all  papers. 

Short  Subjects. — Mack  Sennett  comedy, 
"When  Summer  Comes,"  Pathe  News 
Weekly  and  Topics  of  the  Day. 

Daily  Press  Comment. — It  is  powerful  and 
unique,  and  it  will  establish  for  itself  a 
niche  in  the  motion  picture  world  absolutely 
apart  from  other  pictures. — Post. 

"A  TAILOR  MADE  MAN" (United  Artists) 
GRANBY,  NORFOLK,  VA.— Admission 

35-50  cents.  This  played  to  absolute  ca- 
pacity business  all  week,  a  special  musical 

program  being  advertised  very  extensively, 
the  picture  receiving  only  minor  mention  in 
the  newspaper  spaces. 
Other  attractions. — ' '  Blazes ' '  ( Christie 

comedy),  Fun  from  the  Press  (Hodkinson), 
Kinograms  News  (Educational),  also  the 
augmented  thirty  piece  Granby  concert  or- chestra and  a  new  Duo  Art  piano  being 
demonstrated. 

Daily  Press  Comment. — Ray  plays  it  with 
that  natural  touch  that  makes  it  extremely 
distinctive. — Ledger  Dispatch.  The  best 
thing  Ray  has  yet  given  the  screen. — Vir- 

ginian Pilot. SHEA'S  HIPPODROME,  BUFFALO.— 
Admission  15  to  50  cents.  Opened  to  ca- 

pacity business,  but  slipped  off  the  first 
three  days  of  the  week  to  less  than  aver- 

age business.  The  cold  weather  may  have 
been  partly  to  blame.  The  picture  was 
pulled  off  the  middle  of  the  week  and  a 
Katherine  MacDonald  subject,  "Domestic 
K-elations, "  substituted. 

Exploitation. — Newspaper  advertising,  bill- 
boards, window  cards,  lobby  and  marquee display. 

Short  Subjects. — "Out  of  Place,"  an  Al 
St.  John  comedy,  Hippodrome  Review,  Top- 

ics of  the  Day  and  Courier  Camera  of  local 
events. 

Daily  Press  Comment. — The  picture  ver- 
sion of  "A  Tailor  Made  Man"  is  pretty 

good  movie  stuff. — Evening  News.  This theatre  has  not  screened  a  more  thoroughly 
entertaining  and  delightful  offering  in  a 
long  time. — Enquirer.  Here  is  a  photoplay 
as  refreshing  as  mountain  air  and  replete 
with  wit  and  wisdom. — Commercial.  A 
screen  comedy  drama  of  a  higher  type. — Times. 

"TESS  OF  THE  STORM 

COUNTRY" 

(United  Artists) 
MILLER  THEATRE,  LOS  ANGELES.— 

Admission  35-55  cents,  55-75  cents.  Fourth 
week  and  will  run  indefinitely.  The  rainy 
season  does  not  affect  the  box  office  receipts 
of  this  picture. 

Short  Subjects.- — Overture,  International 
News. 
BLUE  MOUSE,  SEATTLE,  WASH.— Ad- 

mission 50  cents  all  day.  Drawing  to  the 
close  of  a  wonderful  three  weeks'  engage- 

ment, where  it  has  broken  all  house  records. 
In  spite  of  cold  weather,  attendance  has 
held  up  splendidly. 

"THIRTY  DAYS" 
(Paramount) 

MISSOURI,  ST.  LOUIS,  MO.— Admission 
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30-50  cents.  Business  little  off.  Business 
expected  to  take  a  slide  at  this  time. 

Exploitation. — Billboards,  window  cards, 
advance  on  screen,  regular  newspaper  space, 
tie-up  with  newspaper. 

Short  Subjects. — Missouri  News,  Fun  from 
the  Press,  "Twin  Husbands"  comedy, 
"Fifty-Fifty"  (cartoon  comedy),  "Condi- 

tions in  Missouri  Poorhouse"  (St.  Louis 
Star). 

Daily  Press  Comment. — Here  is  a  de  luxe 
farce  comedy  which  enables  Wallace  to  ca- 

vort in  drollery  and  which  may  be  classed 
as  one  of  his  best  vehicles  in  recent  months. 
— Globe-Democrat. 
ALLEN,  CLEVELAND,  OHIO.— Admis- 

sion 35-60  cents.  Splendid  business  all 
week. 

Exploitation. — Extra  heavy  advance  news- 
paper publicity  and  out-door  advertising. 

The  picture  presented  in  conjunction  with 

Jazz  "Week,  which  always  attracts  large audiences. 
Short  Subjects.— " High  Power"  Mermaid 

comedy. 
Press  Comment. — ' '  High  Power  "  is  a  fast 

moving,  hilarious  comedy.- — News.  "Thirty 
Days"  is  a  melodramatic  farce  with  Reid 
doing  a  "sober  face"  characterization. — 
News.  "Thirty  Days"  is  bright  and 
interesting  and  well  played. — Plain  Dealer. 
It  is  sort  of  a  mystery  farce  with  something 
like  a  thrill  in  it. — Press. 

"THORNS  AND  ORANGE 
BLOSSOMS" (Al  Lichtman) 

MELBA  DALLAS,  TEXAS.— Admission 
matinee  25,  35  cents,  night  35,  55  cents.  At- 

tendance was  not  quite  up  to  average. 
Exploitation. — Frames  and  regular  news- 

paper advertising. 
Short  Subjects. — "Ma  and  Pa"  (First 

National),  Selznick  News,  Male  Quartet. 
Daily  Press  Comment. — The  novel  is  well 

executed  and  has  been  filmed  in  a  manner 
that  makes  a  very  interesting  picture. — 
Herald.  The  director  could  not  resist  the 
temptation  to  bring  the  story  up  to  date  by 
the  injection  of  the  radio  but  in  spite  of 
that  it  is  the  same  sweet  romance. — News. 
The  Sennett  comedy  is  largely  slapstick  but 
abounds  in  laughs. — Journal.  "Ma  and 
Pa,"  the  laugh  section  of  the  show,  was 
just  that. — Dispatch. 

"TO  HAVE  AISD  TO  HOLD" (Paramount) 
NEWMAN  THEATRE,  KANSAS  CITY, 

MO. — Admission,  15,  25,  35,  50  and  75  cents. 
Cold  weather  did  not  prevent  this  one  from 
drawing  good  for  a  week. 

Exploitation. — Newspaper  space,  also  bill- 
board and  lobby  display  space. 

Short  Subjects.- — "The  Educator"  (come- 
dy), Newman  News  and  Views  (Current 

Events). 
Daily  Press  Comments. — A  good  picture 

offering  all  sorts  of  entertainment. — Star- 
Times.  A  good  cast  and  a  good  picture. — 
Journal-Post. 
COLUMBIA,  PORTLAND,  ORE.— Admis- 

sion 35-50  cents,  loges  75  cents.  This  is  sec- 
ond week  of  this  picture.  Business  help  up 

first  rate  all  week,  in  spite  of  big  attrac- tions at  other  houses. 

"TRIFLING  WOMEN" 
(Metro) 

LOEW  STATE,  LOS  ANGELES.— Admis- 
sion 25,  30,  50  eents.  Children  15  cents  at 

all  times.  Broke  all  house  records.  Will 
hold  over  for  a  second  week  and  this  is 
some  picture  to  hold  a.  2800  seat  house  in 
Los  Angeles.  First  Sunday  played  to  14,- 
736  paid  admissions,  this  was  several  thou- 

sands over  "The  Prisoner  of  Zenda. "  Used 
100-24,  2000-ones  and  500  tack  cards. 
Short  Subjects. — Loew  State  "Minute 

Views  of  Current  News,"  Color  Sketches, 
Special  Presentation  by  Dancers,  "Ballet 
Batik." 

Press  Comments. — Tragedy  but  there  is  not 
the  ghastly  gait  of  tragedy  in  its  march. — 
Times.    Director  Ingram  in  this  picture  has 

improved  in  many  respects  upon  his  produc- 
tion "The  Prisoner  of  Zenda." — Examiner. 

Although  the  story  is  not  up  to  the  usual 
standard  of  Rex  Ingram's  work,  the  picture 
itself  is  excellently  handled,  the  photogra- 

phy and  sets  are  remarkable  and  it  is  su- 
perbly acted  by  a  remarkable  cast. — Herald. 

The  film  is  deserving  of  the  most  extrava- 
gant praise  and  the  most  withering  scorn.— 

Express.  There  is  stunning,  amazing  lux- 
uriance and  beauty  of  treatment  so  far  as 

costumes  and  settings  go. — Times. 

"WHEN  KNIGHTHOOD  WAS  IN 

FLOWER" 
(Paramount) 

GRATJMAN  RIALTO,  LOS  ANGELES.— 

STRAND 
1.  Overture — Yuletide  Tone  Poem  (with  Tableau) 

Estelle    Carey,  Soprano 
Strand  Symphony  Orchestra 

2.  Future  Greats  (Analysis  of  Motion) 
3.  Yuletide    Frolic — The    Christmas    party — in  five scenes  with  the  Strand  Male  Quartet  and 

Walt  Kuhn's  Merry  Music  Riders 4.  Mark   Strand  Topical  Review 
5.  Pologue  to  Dr.  Jack 

Dr.    Jack  (PIunkett-Gruenberg) 6.  Feature — Harold  Lloyd  in  Dr.  Jack 
7.  The  first  of  the  Great  British  Author  Series — Charles  Dickens 
8.  The  Runaway  Dog  (Fox) 
9.  Organ  Solo 

Press  Comment 

Tribune. — "Dr.  Jack"  is  not  so  good  as 
"Grandma's  Boy"  we  think,  but  it  is  much 
better  than  other  people's  comedies.  Her- 

ald.— You  will  find  that  "Dr.  Jack"  is  as 
gay,  scintillant  and  spontaneous  a  comedy 
as  you  ever  saw  in  your  life.  Mail. — "Dr. 
Jack"  is  by  just  a  little  the  cleverest,  most 
ever  made;  and  that  is  saying  a  good  deal. 
Sun. — You  probably  won't  think  it  is  quite 
as  good  as  "Grandma's  Boy,"  but  then 
what  else  is  or  has  been?  Globe. — A  tri- 

umph of  sheer  fun.  Evening  World. — 
Harold  Lloyd  at  his  best  and  working  his 
harest. 

RIALTO 

1.  Yuletide 
Miriam    Lax,  soprano 
Susan   Ida   Clough,  mezzo  soprano 
Adrian   da   Silva,  tenor 
Hubert  Caron,  baritone 

2.  Rialto  Magazine 
3.  Selections  from  Faust  (Gounod) 

Rialto  Orchestra 
4.  Riesenfeld's   Classical  Jazz 
5.  Feature— The  Flirt 
6.  Christmas  Toys — A  Dance  Fantasy 
/.    Hurry  Up — a  Cameo  Comedy 

Press  Comment 

American. — The  story  is  light  and  enter- 
taining. Tribune. — We  are  putting  it  mild- 

ly when  we  say  that  the  picture  gave  us 
no  thrill.  Journal.- — A  serious  and  com- 

mendable effort  to  interpret  honestly  a 
Eood  piece  of  literature.  Evening  World. — 
Has  everything  in  it  a  movie  ought  to 
have,  and  that's  a  strong  statement  com- 

ing in  these  days  of  thrills.  Globe. — A  re- 
markable piece  of  work  in  every  respect. 

Sun. — Although  it  is  not  considered  eti- 
quette for  a  critic  to  show  wholesome 

enthusiasm,  the  rule  must  be  broken  in 
the  case  of  Booth  Tarkington's  "The 
Flirt."  Mail- — A  powerful,  well  acted  pic- ture. 

CAPITOL 
1.  Capitol    Grand  Orchestra 

Overture — Merry  Wives  of  Windsor  (Nicolaii 
2.  Christmas  Fantasy 
3.  Duet — Agnus   Dei  (Bizet) 
4.  Capitol  Magazine 

Admission  85-$1.10.  In  the  ninth  week  and 
the  end  is  not  yet  in  sight. 

Short  Subjects. — Overture,  Pathe  Weekly, 

Organ  Solo. 
PARK,  BOSTON,  MASS.— A  film  that 

made  Boston  sit  up  and  look.  It  has  closed 
after  a  more  than  seven  weeks'  run  to  uni- 

formly excellent  business. 
PEOPLES. — Admission,  all  shows  on  Sat- 

urday and  Sunday:  rear  bal.,  55  cents;  front 
bal.,  75  cents;  lower  floor,  75  cents;  balcony 
loges,  $1.10;  lower  floor  loges,  $1.50.  Mat- inees until  5  P.M.,  except  days  mentioned, 
bal.,  55  eents;  lower  floor,  75  cents;  balcony 
loges,  $1.10;  lower  floor  loges,  $1.50.  This 
is  the  second  week  of  this  attraction,  and 
business  is  increasing  all  the  time.  It  is  be- 

ing held  over  for  another  week. 

5.  Dementia  Americana — Kitten  on  the  Keys  (Zez 
Confrey) 

6.  Will  Rogers  as  Ichabod  Crane  in  The  Headless 
Horseman 

7.  Sunrise  and  You — Arthur  A.  Penn 
8.  Saturday  Morning  (Pathe  Comedy) 
9.  Capitol  Grand  Organ 

Press  Comment 

Times. — Is  a  sincere  photoplay  which,  if 
not  exciting,  is  at  least  pleasing  to  those 
interested  in  seeing  "The  Legend"  illus- 

trated. Herald. — Is  a  thoroughly  intelligent 
and  faithful  reproduction  of  Washington 
Irvjing's  strange  tale,  but  the  material  for 
a  five  reel  movie  simply  isn't  there.  Ameri- 

can.— Contains  all  the  elements  of  a  worth- 
while entertainment.  It  is  interesting, 

illuminating,  instructive  and  amusing. 
Evening  World. — He  (Rogers)  gives  a 
performance  that  is  so  thoroughly  enjoy- 

able that  we,  who  have  already  sat  through 
the  film  twice,  want  to  see  it  again.  Sun. — 
So  the  picture,  despite  pretty  views  and 
the  finest  night  ride  scenes  shown  on  the 
screen,  wins  little  favor.  Mail. — One  can 
imagine  Washington  Irving  meeting  Mr. 
Rogers  on  the  street  and  instantly  recog- 

nizing him  as  Ichabod  Crane. 

RTVOU 

1.  Overture — Dance   of   the  Hours  from   La  Gio- conda  ( Ponchielli) 
2.  Riesenfeld's   Classical  Jazz 3.  Rivoli  Pictorial 
4.  The  Hasting  Twins  in  Toddling  Tots  (A  Music 

Film) 

5.  Movies    of    the    Future    (Introducing  Kelley's Plaston  Pictures) 
6.  Around  the  Christmas  Tree 
7.  Thomas  Meighan  in  Back  Home  and  Broke 
8.  Patmage — The  Serova  Dancers 
9.  Felix  Turns  the  Tide— A  Pat  Sullivan  Cartoon 

Comedy 

Press  Comment 

Times.— Talk  about  the  psychological 
participation  of  the  spectator,  talk  about 
his  identification  of  himself  with  the  hero — 
it's  there.  That,  undoubtedly,  is  the  real 
reason  why  the  picture  is  so  enjoyable. 
American. — Nothing  very  much  happens, 
and  you  know  exactly  what  it  will  be. 
World. — It  is  Tommy  Meighan's  fine  act- 

ing that  makes  most  of  his  pictures,  and 
the  rule  is  not  broken  in  this  case.  Mail.- — 
Gets  away  to  a  dull  start  and  then  develops 
into  a  bright  and  /interesting  picture.  Sun. 
Purveys  good  cheer  but  not  much  else. 
Globe. — Ade's  humor  is  somewhat  stale  and 
too  familiar  at  the  start  but  toward  the 
middle,  when  the  conquering  hero  returns, 
the  interest  picks  up  mightily.  Evening 
World. — Here,  in  our  estimation,  is  a  fine 
example  for  a  lot  of  other  writers,  directors 
and  producers  to  shoot  at. 

First  Runs  on  Broadway 

Their  Presentation  and  Press  Com- 

ments by  Various  New  York  Dailies 
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Illustrated  Screen  Report 

Edited  hv  (;eor<;e  t.  p\rdy Assistant  Editor,  JAMES  M.  DAVIS 

Dr.  Jack 

Pathe  Photoplay  in  Five  Parts.  Authors.  Hal 
Roach,  Sam  Taylor,  Jean  Havez.  Scenario 
by  T.  J.  Crizer.  Director,  Fred  Newmeyer. 
Cameraman,  Walter  Lundin.  Running  Time, 

Fifty-Five  Minutes. 

Dr 
CAST  AND  SYNOPSIS 

Jack,    Harold    Lloyd;    The   S'ck-Little- Well-Girl, 
Mildred    Davis ;  Her 

Father,  John  T.  Prince;  Dr.  Von  Sau'sbourg,  Eric  Mayne ;  the  Lawyer,  C. Norman  Hammond ;  His  Mother,  Anna  Townsend. 
Young  Dr.  Jack  has  plenty  o(  practice  but  scant  fees.  He  believes  in 

uti'izing  sunshine  methods  and  avoiding  medicine  as  far  as  possible.  Quite 
contrary  are  the  methods  employed  by  the  renowned  Dr.  Von  Saulsbourg,  who 
for  four  years  has  reaped  a  golden  harvest  out  of  the  father  of  The-Sick-Little- 
Well-Girl,  keeping  the  latter  in  dark  rooms  and  feeding  her  drugs  without 
end.  But  the  family  lawyer  introduces  Dr.  Jack  as  a  consultant  and  things 
begin  to  happen.  Dr.  Jack  has  .met  the  Girl  once  accidentallv  and  is  overjoyed 
when  he  is  called  to  prescribe  for,  a  proceeding  which  results  in  both  falling 
in  love.  Caught  kissing  the  Girl,  Dr.  Jack  falls  into  disgrace  and  is  told  he 
must  leave  the  house  next  morning.  In  the  meantime  news  that  a  dangerous 
lunatic  has  escaped  and  has  been  seen  in,  the  vicinity  of  the  house  reaches  its 
inmates.  Dr.  Jack,  who  holds  that  a  little  excitement  is  all  that  the  patient 
needs  to  make  her  perfectly  normal,  arranges  a  night  alarm  for  the  occupants  of 
the  home.  He  dons  a  wig  and  cloak  and  thus  disguised  makes  unexpected 
appearances  in  various  parts  of  the  establishment,  throwing  everybody  into 
spasms  of  momentary  terror.  In  the  long  run  he  reveals  himself  to  the  Girl, 
her  father  realizes  that  she  is  cured.  Von  Saulsbourg  is  compelled  to  make  an 
und'gnified  exit  and  the  lovers  are  happy. Mark  down  another 

screen  triumph  to  the  credit 
or  that  ever  versatile 
c  .median,  Harold  Lloyd! 
For  "Dr  Jack"  is  the  real tuing  in  laughing  gas,  a 
picture  fairly  buzzing  with 
bnuypy  action,  punctuated 
with  lively  thrills,  a  kindly 
touch  ot  sentiment  and 
pervaded  with  humor  of 
the  sort  that  gets  under  the 
skin  of  young  and  old 
alike.  Also,  adhering  strict- 

ly to  the  methods  employed 
by  the  star  in  his  previous 
productions,  it  is  free  from 
the  slightest  taint  of  vul- 

garity. Mr.  Lloyd  has  once 
again  demonstrated  that 
film  comedy  alive  with 
clean,  honest  fun,  unstain- 

ed by  gutter  ribaldry  or unwholesome  suggestion, 
wins  public  approbation 
and  fills  the  exhibitor's treasury  to  overflowing. 
When  shown  for  the  first 
time  in  New  York  at  The 
Strand  Theatre  "Dr.  Jack" kept  a  house  packed  to  the limit  in  a  veritable  storm 
of  mirth,  the  success  of  the 
feature  was  assured  from 
the  beginning  and  it  is  a 
safe  prophesy  that  it  will 
prove  a  sure  money-maker 
in  all  sections  of  the  coun- try. 

Points    of    Appeal. — The 
picture  is  so  rich  in  amus- ing farcial  situations  that 
it  is  a  difficult  matter  to 
select  any  particular  scenes 
as  standing  out  in  bold  re- lief. The  summoning  of 
Dr.  Jack  to  the  rescue  of  a 
little  girl's  doll  which  has fallen  down  a  well  is  a 
good  start  in  the  mirth- awakening  line,  his  rapid 
exit  through  a  window  and 
involuntary  ride  on  the 
back  of  a  cow  that  happens 
to  be  grazing  outside  regis- ters a  big  hit,  the  kissing 
incident,  when  he  slips 
while  examining  the  girl 
patient  and  falls  with  his 
lips  against  her's,  is  a clever  bit  of  comedy  and 
the  hurly-burly  which  en- 

sues when  he  impersonates  a  lunatic  and  throws  an  entire  house- hold into  a  wild  series  of  midnight  alarms  must  be  witnessed  in 
order  to  be  thoroughly  appreciated.  There  is  just  enough  senti- ment artfully  scattered  through  the  film  to  balance  the  farce 
smoothly  and  a  bully  climax  is  attained.  . 

Cast. — Harold  Lloyd  gives  one  of  the  best  performances  of  his 
lustrous  screen  career  as  the  breezy  young  medico  wh"  believes 
in  sunshine  and  laughter  as  the  most  powerful  cures  for  human 
ills..  Whatever  the  dyed-in-the-wool  scientists  may  think  of  Dr. 
Jack's  business  methods,  it  is  certain  that  they  will  be  heartily 
endorsed  by  the  movie  fans.    Mildred  Davis  is  wistfully  alluring 

A  Reginald  Rarker  Production  Released  by  Metro. 

Story  by  Harold  Titus.  Scenario  by  J.  G. 
Hawks  and  L.  G.  Rigby.  Cameraman,  Percy 

Hilburn.  Directed  by  Reginald  Rarker. 

Length  Six  Reels. 
CAST  AND  SYNOPSIS 

Luke  Taylor,  Frank  Keenan ;  Helen  Foraker,  Anna  Q.  Nilsson ;  John  Tay- 
lor, Craig  Ward;  Bobby,  Richard  Headrick ;  Black  Joe,  Russell  Simpson; 

Phillip  Rowe,  Richard  Tucker ;  Jim  Harris,  Stanton  Heck ;  Aunty  May,  Mar- 
tha Mattox;  Charley  Stump,  Walt  Whitman;  Ginger,  Joan  Standing;  Thad 

Parker,  Ralph  Cloninger ;  Milt  Goddard,  Lee  Shunway ;  Lucius  Kildare ,  John 
Dill ;  Sheriff,  Gordon  Magee ;  Jennie  Parker,  Irene  Hunt. 

Luke  Taylor,  retired  millionaire  lumber-man  sends  his  son  John  to  Michigan 
to  salvage  some  logs.  While  there  John  meets  Helen  Foraker  who  owns  a  vast 
amount  of  uncut  timber  but  refuses  to  sell  until  the  purchaser  consents  to 
replant.  Her  forests  have  been  left  her  by  her  father  who  planted  them  and 
she  seeks  to  carry  out  his  wish.  Harris,  an  unscrupulous  land  dealer  tries  to 
force  her  into  selling  without  this  provision.  John  wires  his  father  to  come 
there.  The  old  man  insists  on  buying  the  land  but  also  refuses  to  replant. 
Harris  seeks  to  get  the  property  for  himself  and  likewise  being  refused  by  Helen 
he  bribes  a  half-wit  into  setting  the  forests  afire.  John  discovers  the  fire 
and  rushes  for  aid.  He  and  Helen  take  a  logging  engine  and  succeed  in 
bringing  through  some  explosives.  The  men  work  all  night  and  finally  the 
ridge  is  blown  up  and  half  of  the  forest  is  saved.  John's  father  then  not  only agrees  to  replant  but  to  lend  Helen  any  amount  of  money  she  needs  and  also 
gives  the  two  lovers  his  blessing. 

This  production  has  some 
of  the  most  attractive  pho- 

tography in  it  that  we  have 
ever  witnessed.  It  is  a 

spectacle  that  will  live  long 
in  the  memory  of  those 
who  see  it.  The  story  itself 
is  interesting  and  is  replete 
with  thrills  and  occasion- al bits  of  fun.  To  please 
everyone  is  a  mighty  hard 
job  but,  it  is  our  earnest 
opinion  that  "Hearts Aflame"  will  do  exactly 
this.  The  picture  is  an 
adaptation  from  Harold 
Titus'  book  "Timber"  and 
all  who  have  read  it  will 
no  doubt  want  to  see  the 
film  version.  In  fact  the 
exhibitor  owes  it  to  the 
public  to  make  them  see  it 
and  he  need  fear  no  ill 
results. 

Points  of  Appeal. — Grant- ed that  the  story  is  just 
another  picture  romance 
there  still  remains  the  faet 
that  it  strikes  a  popular 

appeal  and  strikes  hard. There  is  something  about 
it  that  gets  a  grip  but 
whether  this  is  caused  by 

the  preliminary  shots  show- ing Eoosevelt  making  his 
plea  to  save  the  forests,  or 
the  magnificent  shots  of  the 
forests  themselves,  the 
comedy,  the  romance  or  the 
spectacular  fire  scenes would  be  difficult  to  tell. 
We  feel  that  the  artistic 
and  realistic  manner  in 
which  the  fire  scenes  have 
been  handled  will  meet 

with  entire  approval.  It  was  our  personal  experience  to  sit  in  a 

cold  projection  room  viewing  the  picture  but  as  the  flames  leapt 
across  the  screen  the  shivers  actually  left  us  and  we  enjoyed  the 
remainder  of  the  film  in  absolute  comfort,  thanks  to  Mr.  Barker. 

Cast. — Frank  Keenan  gives  an  excellent  portrayal  of  Luke  Tay- 
lor the  irritable  old  millionaire.  Anna  Q.  Nilsson  is  attractive  as 

Helen  Foraker.  Craig  Ward  plays  the!  hero  role.  The  various 
other  characters  in  the  story  are  splendidly  handled 
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The  Kingdom  Within The  Three  Who  Paid 

A  Victor  Schertzinger  Production.  Released  by 

Hodkinson.  Story  by  Kenneth  B.  Clarke. 

Cameraman,  J.  S.  Stumar.  Directed  by  Vic- 

tor Schertzinger.     Length  6036  Feet. 

CAST  AND  SYNOPSIS 

Caleb  Deming,  Russell  Simpson;  Amos,  Gaston  Glass;  Emily  Preston,  Paul- 
ine Starke;  Danny  West,  G.  Walt  Covington;  Will  Preston,  Hallam  Cooley ; 

Kreig,  Ernest  Torrence ;  Dodd,  Gordon  Russell ;  Connie,  Marion  Feducha. 
Caleb  Deming  had  always  wanted  a  boy  but  his  son  was  born  paralyzed  in 

his  right  arm.  The  father  hated  the  boy,  but  Amos  grew  up  with  a  keen 
spiritual  insight  which  he  exerted  over  Emily  Preston,  the  girl  next  door  who 
was  taunted  by  all  the  villagers  because  her  brother  had  been  in  prison.  To- 

gether they  made  little  wooden  toys  for  the  children,  and  soon  established  a  wide 
reputation.  Preston  returned  from  serving  his  sentence,  having  learned  his 
lesson  and  tells  all  of  his  intentions  to  go  straight.  Kreig,  nursing  a  grudge 
against  Dodd  the  owner  of  the  lumber  camp,  plans  to  use  Preston  as  a  tool 
to  get  revenge.  He  murders  Dodd  and  the  guilt  falls  on  Preston.  Emily 
discovers  the  real  murderer  and  Kreig,  who  has  been  in  hiding,  returns  a  few 
nights  later  to  kill  the  girl  who  told  on  him.  Preston  sees  him  going  into 
the  house  and  a  fight  takes  place,  but  Kreig  shoots  him.  Amos,  the  cripple, 
hears  the  shot  and  rushes  to  Emily's  rescue.  He  is  beaten  by  Kreig  and 
thrown  on  the  floor  but  when  he  arises  he  discovers  that  his  arm  is  perfect. 
Kreig  is  astounded  and  frightened  by  the  miracle  and  rushes  from  the  house 
but  is  caught  outside.  Amos's  father  begs  forgiveness  and  Amos  claims  the 
girl  as  his  bride. 

"The  Kingdom  Within" 
should  be  well  received  in 

places  where  sentimentality 
is  enjoyed.  The  theme  is 
a  little  bit  exaggerated,  in- 

asmuch as  it  is  rather  im- 
probable that  a  father 

would  hate  his  son  because 
of  his  deformity,  yet  it 
makes  good  screen  material 
and  no  doubt  will  win  a 
wide  appeal  in  certain 
houses.  The  story  is  melo- 

dramatic and  works  up  to  a 
good  climax.  It  bears  a 
slight  semblance  to  other 
pictures  that  deal  with 
Faith  and  the  power  of  God 
but  the  hero's  cure  is 
wholly    physical    and  not 
spiritual. 

Points   of   Appeal. — The 
spiritual  insight  that  the 
crippled  young  - man  has  is 
the  only  thing  in  life  that 
supports  him.  He  befriends 
a  young  woman  who  has 
been  ostracized  in  the  com- 

munity and  his  actions  are 
met  with  the  contempt  of 
his  own  father,  yet  he  lives 
his  own  life  and  finally 
they  all  look  up  to  him.  In 
his  toy  shop  he  invents  a 
new  toy  that  wins  some 
measure  of  success  for  him. 
The  romance  through  the 
story  is  satisfactory. 

Cast. — Gaston  Glass,  as 
Amos,  the  deformed  young 
man  does  some  good  work 
in  this  part.  Pauline  Stark, 
as  Emily  Preston  is  also 
satisfactory  in  her  role. 
Ernest      Torrence  again 
proves  himself  an  unpopular  villain  by  his  excellent  portrayal  of 
Kreig.    The  remainder  of  the  cast  is  good. 

Photography,  Lighting,  Direction. — The  photography  is  pleasing 
and  there  are  some  good  exteriors  and  forest  scenes.  The  light- 

ning is  also  good.    The  storyxhas  been  well  directed. 

Released  by  Fox.  Story  by  George  Owen  Baxter, 

Scenario  by  Joseph  Franklin  Poland.  Cam- 

eraman, Don  Short.  Directed  by  Colin 

Campbell.     Length  4859  Feet. 

CAST  AND  SYNOPSIS 
Riley  Sinclair,  Dustin  Farnum ;  John  Caspar  and  Virginia  Cartwright  played 

by  Bessie  Love ;  Jim  Quade,  Fred  Kohler,  Ed  Sanderson,  Frank  Campeau ; 
Sam  Lowrie,  Rboert  Daly ;  Jude  Cartwright,  William  Conklin ;  Hal  Sinclair, 
Robert  Agnew. 

Riley  Sinclair  learns  that  the  three  men  with  whom  his  brother  had  gone 
prospecting  have  returned  without  him.  Riley  goes  to  find  out  what  has  hap- 

pened to  his  younger  brother  and  they  tell  him  that  he  died.  He  gets  a 
confession  from  Lowrie,  one  of  the  men,  that  the  brother  met  with  an  accident 
and  they  left  him  alone  in  the  desert  and  when  they  returned  he  was  dead. 
Riley  swears  to  get  the  other  two  men.  He  starts  out  to  find  them  and  en 
route  over  the  mountains  inquires  of  a  stranger  whether  or  not  he  knows 
Sanderson  and  Quade.  The  stranger  goes  into  the  house  to  get  a  picture  of 
thel  men  to  show  him  but  instead  returns  with  a  gun  and  attempts  to  kill 
Riley.    Riley  shoots  in  self  defense.    In  the  town  Sanderson  learns  that  Quade 
clears  himself  of  any  share  in  the  murder  of  Quade. 

Sanderson  then  accuses  the  young  schoolmaster  and  a  lynching  is  threatened  but 
Riley  carries  Caspar  off  with  him.    The  young  schoolmaster  turns  out  to  be  a 
woman  who  has  fled  from  her  cruel  husband.    Riley   protects   her  and  also 
clears  ihmself  of  any  share  in  the  murder  of  Quade. 

"Three  Who  Paid"  is  a 

typical  western  melodrama 
and  has  lots  of  galloping- 
horses  and  gunplay  to  stir 

up  a  bit  of  action.  The 
story  runs  true  to  form  and 
the  hero  has  plenty  of  work 
to  do.  In  localities  where 
this  sort  of  story  is  popular 
it  should  prove  to  be  a 
rather  satisfactory  picture. 

Dustin  Farnum 's  name 
should  also  help  to  fill  the 
house. 

Points   of   Appeal. — The 

cowardly  young  schoolmas- ter who  turns  out  to  be  a 

woman  adds  a  melodra- 
matic touch  to  the  story. 

The  mob  scenes  are  also 

fairly  exciting.  For  the 

most  part  the  picture  af- fords no  unusual  thrills  but 
there  is  sufficient  action 
throughout  the  story  to 
keep  it  moving.  There  are 
also  some  attractive  long 

shots  and  all  of  the  out- 
door scenery  is  pleasing  at- 

mosphere. Cast. — Dustin  Farnum 

gives  a  regular  he-man  per- formance and  no  doubt  will 
appeal  to  his  admirers  in this  role.  Bessie  Love  plays 

a  double  role,  as  John  Cas- 
par, the  schoolmaster  she 

looks  the  part  of  the  weak- 
ling and  as  Virginia  Cart- wright she  makes  a  fairly 

sympathetic  picture.  The 
other  members  of  the  sup- 

porting cast  contribute  ade- 
quately to  the  story. 

Photography,  Lighting,  Direction. — There  are teriors  shown  and  the  lighting  is  effective.  The 
the  regulation  western  style.  Continuity 
for  the  triteness  of  the  material 
and  suspense. 

many  m 
interiors 

runs  evenly  and 
there  is  some  rather  good 

Direction  is  satisfactory. 

ce  ex are  of 
except 

action 
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The  Flirt 

pressive  performance.  A  superb  character  sketch  was  rendered 
by  Helen  Jerome  Eddy.  George  Nichols  did  magnificent  acting 
as  the  father  and  Edward  Hearn,  Lloyd  Whitlock  and  Bert  Roach 
are  successful  in  their  parts.  Buddy  Messenger  will  score  with 
audiences  as  the  mischievous  hoy  and  Tom  Kennedy  made  a  hit 
as  the  "sanitary  engineer." 

Universal- Jewel  Production.  Director,  Hobart 

Henley.  Adapted  from  Novel  of  the  Same 

Name  by  Booth  Tarkington.  Scenario,  A. 

P.  Younger.  Cameraman,  Charles  Kauf- 
man. Running  Time,  One  Hour  and  Forty 

Minutes. 

CAST  AND  SYNOPSIS 
Cora  Madison,  Eileen  Percy ;  Laura  Madison,  Helen  Jerome  Eddy  ;  Pa  Madi- 

son, George  Nichols;  Mrs.  Madison,  Lyda  Knott;  Jim  Madison,  Harold 
Goodwin ;  Hedrick  Madison,  Buddy  Messinger ;  Valentine  Corliss,  Lloyd  Whit- lock;  Dick  Lindley,  Edward  Hearn;  Wade  Trumble,  Bert  Roach;  Sam  Fenton, 
Tom  Kennedy. 

"The  Flirt"  tells  the  story  of  a  middle  class  family  living  in  a  small  Western town.  The  father  has  only  a  modest  income  and  strives  to  give  his  children 
everything  they  desire,  it  being  to  his  own  sorrow  that  he  cannot  supply 
more.  One  of  his  two  daughters  is  a  good  looking,  vapid  creature  who  de- 

mands fine  clothes  and  is  willing  to  deceive  and  intrigue  to  suit  her  own  pleas- 
ure. She  forges  her  father's  name  to  a  letter  indorsing  a  mining  company,  the 

stock  of  which  is  offered  for  sale  in  the  town  by  an  adventurer.  Madison's name  stands  for  honesty,  and  stock  is  sold.  When  it  develops  that  the  mine 
is  a  fake  certain  citizens  demand  Madison's  arrest,  but  the  older  of  his  two boys  comes  to  the  rescue  and  Pa  Madison  is  cleared.  The  sacrifice,  tolerance 
and  forgiveness  of  the  father  is  the  major  theme  and  the  delightfully  human  and 
strong  appealing  tone  of  this  phase  of  the  play  takes  precendence  over  plot. 

There  is  great  emotional 
force  in  the  screen  adapta- 

tion of  Booth  Tarkington 's 
"The  Flirt."  There  is  al- 

so the  power  to  make  great 
popular  appeal  and  if  this 
work,  which  is  the  finest 
done  for  the  screen  by  Ho- 

bart Henley,  does  not  re- 
cord sensational  popularity 

throughout  the  country  it 
will  be  the  result  of  a  con- 

dition not  in  any  way  con- 
nected with  the  picture's 

production. 
The  father  comes  to  the 

theatre  invested  with  all 
the  moving  appeal  which 
long  practice  by  authors 
and  producers  has  made  the 
essential  gift  of  the  thea- 

tre "mother."  "The 
Flirt"  is  a  "Father  story" 
in  which  the  paternal  par- 

ent is  radiant  with  the 
searing  love  which  forgives 
and  sacrifices  until  you'd think  it  would  hurt.  But 
it  doesn't  and  therein  lies 
the  power  of  the  formula. 

As  we  have  already  sug- 
gested "The  Flirt"  should become  a  best  seller.  It 

certainly  has  the  spectacu- 
lar emotionalism  which  vi- 

brates the  affections  and 
sympathies  of  the  populace. 
And  unless  there  exists  as 
some  believe  a  reaction 
from  ' '  Parent ' '  pictures, 
due  to  the  flurry  of  this 

type  of  play,  "The  Flirt" has  bright  prospects  as  a 
really  big  attraction. 

It  does  seem  that  a  play  so  moving  as  this  one  can  take  a 
handicap  and  still  go  through  with  flying  colors,  and  that  is  the 
belief  held  by  this  reviewer.  But  we  are  forced  to  make  the 
reservation  because  of  the  disappointing  showing  of  certain 
mother  or  father  pictures  in  fairly  recent  times. 

In  putting  the  Tarkington  story  on  the  screen  Mr.  Henley  did 
not  concern  himself  so  much  with  telling  the  story  as  in  creating 
the  mood  and  visualizing  the  characters  of  the  book.  Much  of  it 
is  episodic  to  an  annoying  degree,  but  all  of  it  is  so  intensely human  that  it  holds  the  attention  and  when  he  does  get  into  his 
story  the  director  sweeps  all  before  him.  There  are  eight  reels 
and  from  the  fifth  on  "The  Flirt"  is  positively  truculent  m  its 
assault  upon  the  emotions  of  the  spectator.  Yes,  there'll  be  tears and  lumps  in  the  throats  of  the  audiences  when  Papa  Madison 
collapses  from  the  sheer  exhaustion  of  doing  for  his  children. 
The  picture  is  amply  supplied  with  humorous  moments  and  has  a 
number  of  laughs  and  many  smiles. 

The  mechanical  details  are  of  the  best  that  set-builders  and 
cameramen  can  supply  and  the  cast  was  chosen  with  a  fine  regard 
for  types.  Miss  Percy  was  exceptionally  good  in  portraying  the 
frivolous  Cora,  but  in  the  few  scenes  showing  Cora  the  victim  of 
her  own  frivolity  the  actress  was  quite  at  a  loss.  However  it  is  a 
fair  guess  that  Miss  Percy  has  never  before  given  such  an  im- 

Conquering  the  Woman 

Associated  Exhibitors  Photoplay  in  Six  Parts. 

Author,  Henry  C.  Rowland.  Scenario  by 
Frank  Clark.  Director,  King  W.  Vidor. 
Cameraman,  George  Barnes.  Running  Time, 

Sixty-Five  Minutes. CAST  AND  SYNOPSIS 
Tobias  Stafford,  Bert  Sprotte;  Judith  Stafford,  Florence  Vidor;  Aunt  Sophia, 

Mathilde  Brundage;  Larry  Saunders,  David  Butler;  Shorty  Thompson,  Roscoe 
Karns,  Count  Henri,  Peter  Burke ;  Sandy  MacTavish,  Harry  Todd. 

Judith  Stafford  returns  to  her  San  Francisco  home  after  a  lengthy  sojourn 
abroad  during  which  Aunt  Sophia,  a  social  climber,  is  her  chaperon.  While 
aqua-planing  on  the  south  coast  of  France  Judith  falls  off  her  plane  intentionally 
and  is  much  annoyed  when  Larry  Saunders  of  Oklahoma,  whose  yacht  is  close 
by,  dives  to  her  rescue.  Judith  berates  Larry  and  swims  to  the  boat  of  her 
host,  Count  Henri  de  Marcellus.  Later  when  Larry  comes  to  Frisco  he  visits 
his  old  friend  Tobey  Stafford  and  is  amazed  to  find  that  Judith  is  Tobey's daughter.  Judith  becomes  engaged  to  the  Count.  Her  father  opposed  the 
match  and  tricks  her  and  Larry  aboard  one  of  his  merchant  vessels.  He  gives 
Captain  Sandy  MacTavish  certain  orders  which  result  in  Larry  and  Judith 
being  marooned  on  an  uninhabited  island  in  the  South  Seas.  Larry  tries 
drastic  means  of  taming  Judith  but  is  unsuccessful.  He  adopts  gentler  and 
persuasive  methods  and  wins.  Judith  is  happy  in  love  with  him.  But  the 
Count  turns  up  unexpectedly  and  kidnaps  Judith.  Tobey  arrives  and  with 
Larry  starts  in  pursuit  of  the  abductor.  After  a  thrilling  chase  Judith  is 
rescued  by  her  lover. 

This  picture  affords  pleas- 
ing entertainment.  It  is  not 

remarkable  for  originality 
of  plot,  but  Director  King 
Vidor,  aided  by  a  clever 

cast  of  players,  has  hand- 
led his  material  with  such 

good  judgment  tnat  the 
story,  although  constructed 
along  familiar  lines,  de- 

velops some  new  and  un- 
expected twists  and  holds its  interest  well  from  first 

to  last.  Bomance  is  deftly 
intermingled  with  timely 
touches  of  comedy,  the  pho- 

tography is  highly  artistic, 
the  marine  shots  being  par- 

ticularly effective  and  the 
colorful  South  Sea  atmos- 

phere is  reproduced  in 
faithful  detail.  "Conquer- 

ing the  Woman,"  taken  on the  whole,  is  the  sort  of 
film  which  will  find  favor 
with  a  majority  of  movie 
fans  and  ought  to  score 
creditably  from  a  box  office 
angle. 

Points  of  Appeal. — There 
is  plenty  of  rapid  action,  the 
fistic  battle  put  up  by  the 
hero  when  shanghaied  is  a 
lively  affair  and  extremely 
realistic,  the  subjugation  of 
the  lady  in  the  case  when 
her  price  finally  yields  to 
hunger's  stern  demands  on 
the  lonely  isle  is  decidedly 
funny,  the  chase  of  her 
noble  kidnapper  is  replete 
with  well  staged  thrills,  the 
sub  titles  are  terse  and  to 
the  point  and  an  excellent climax  is  attained.  ,,-„■.. 

Cast.— Florence  Vidor  plays  the  role  of  the  self-willed,  imperious 
heroine  with  praiseworthy  dash  and  dramatic  skill,  David  Butler 
makes  a  pronounced  hit  in  the  character  of  the  resourceful  Larry 
Saunders  and  well  balanced  support  is  accorded  the  principals  by 
the  remainder  of  the  cast. 

Photography,  Lighting,  Direction. — One  of  the  best  scenes  is 

that  depicting  the  pursuit  of  the  Count's  yacht  by  the  hero's father  and  her  lover,  some  of  the  deep  sea  shots  are  unusually  fine 

and  the  views  of  the  French  watering  resort,  with  the  star  indulg- 
ing in  swimming  and  aqua-planing  sports  worthy  of  a  mermaid 

are  prettily  photographed.  The  continuity  is  smooth  and  the  ac- tion moves  swiftly  throughout  the  entire  production. 
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Back  Home  and  Broke 

Paramount  Photoplay  in  Six  Parts.  Author., 
George  Ade.  Scenario  by  J.  C.  Miller. 
Director,  Alfred  Green.  Cameraman,  Henry 

Cronjagr.  Running  Time,  Seventy-Five 
Minutes. 

CAST  AND  SYNOPSIS 

Tom  Redding,  Thomas  Meighan ;  Mary  Austin,  Lila  Lee ;  Otis  Grimley, 
Frederick  Burton;  Eustace  Grimley,  Cyril  Ring;  H.  H.  Hornby,  Charles 
Abbe;  Olivia  Hornby,  Florence  Dixon;  Aggie  Twaddle,  Gertrude  Quinlan ; 
Mrs.  Redding,  Maude  Turner  Gordon ;  Billy  Andrews,  Lawrence  Wheat ; 
Horace  Beemer,  New  Burton ;  The  Policeman,  James  Marlowe. 
When  Tom  Redding's  father  dies  it  transpires  that  instead  of  being  one  of the  -wealthiest  citizens  of  the  town  of  Bradford,  he  has  left  little  save  debts, 

having  speculated  wildly.  Tom  and  his  mother  are  compelled  to  leave  their 
old  home  and  move  to  a  small  house.  Even  the  factory  his  father  owned  falls 
into  creditors'  hands  and  Tom's  sweetheart,  Olivia  Hornby,  discards  him. 
Only  Mary  Austin,  formerly  his  father's  secretary,  remains  faithful  to  Tom and  his  mother.  As  a  last  resource  Tom  goes  West  to  try  to  develop  an 
oil  well  in  which  his  father's  money  was  sunk.  Eventually  he  strikes  oil.  He meets  an  old  college  chum,  Billy  Andrews  and  the  latter  suggests  that  Tom 
should  return  to  Bradford  apparently  broke  and  thus  discover  who  are  his  real 
friends.  The  plot  is  developed  satisfactorily.  Andrews,  posing  as  the  repre- 

sentative of  Keene,  a  mllionaire,  buys  up  practically  all  the  town  property, 
including  a  newspaper,  bank  and  the  factory.  Tom,  poorly  dressed,  is  coldly 
received  by  all  save  Mary  Austin,  who  shows  her  devotion  by  volunteering  to 
back  him  with  her  savings  in  a  new  venture.  The  coming  of.  Keene  is  an- 

nounced and  the  Bradford  citizens  turn  out  en  masse  to  welcome  him.  They 
are  astounded  when  it  transpires  that  "Keene"  is  the  despised  Tom  Redding. Tom  gives  a  big  dinner  to  his  former  detractors  and  instead  of  taking  revenge 
announces  that  he  will  allow  them  to  continue  in  control  of  their  respective 
investments,  with  the  exception  of  the  factory,  which  again  displays  the  sign 
"Redding  and  Son."     He  and  Mary  are  united. 
This  film,  speaking  in 

sporting  parlance,  "gets  off 
to  a  poor  start,"  but 
achieves  a  brilliant  finish. 
The  opening  stages  of 
"Back  Home  and  Broke" 
are  decidedly  commonplace, 
the  plot  seems  obvious,  one 
easily  guesses  what  is  go- 

ing to  happen  when  the 
hero  goes  "West  in  search of  fortune,  that  his  oil 
gusher  which  has  never 
gushed  will  spout  sooner  or 
later  is  a  foregone  conclu- 

sion thereby  furnishing  him 
with  funds  wherewith  to 
confound  his  false  friends 
in  the  old  home  town.  But 
right  after  that,  matters 
begin  to  move  merrily.  The 
human  interest  angle  grows 
to  astonishing  proportions 
as  Thomas  Meighan,  play- 

ing the  hero  role  with  his 
accustomed  artistry  and 
magnetic  power,  schemes 
successfully  to  turn  the  ta- 

bles on  the  well-to-do  citi- 
zens who  spurned  him  in  his 

hour  of  need  and  rewards 
virtue  as  personified  in  the 
few  who  remained  loyal  to 
him.  So  that  the  picture, 
despite  its  prosy  beginning, 
makes  good  in  the  long  run 
and  registers  as  a  very  like- 

ly box  office  attraction. 
Points  of  Appeal. — There 

are  few  folks  who  have  not 
at  some  time  or  another  in 
their  lives  indulged  in  day 
dreams  as  to  what  they 
would  do  supposing  that  a 
sudden  turn   of  Fortune 's 
wheel  put  them  in  possession  of  unexpected  wealth.  Consequently 
the  adventures  of  Tom  Bedding  as  disclosed  in  the  latter  part  of 
this  story  easily  win  the  sympathy  of  the  spectators,  leading  to 
speculation  as  to  what  they  would  do  under  similar  circumstances. 
The  fact  that  the  hero,  instead  of  revenging  himself  on  his  tra- 
ducers,  prefers  to  "let  bygones  be  bygones"  furnishes  a  pleasant 
surprise  and  entirely  satisfactory  climax. 

Cast. — The  work  of  Thomas  Meighan  in  the  role  of  Tom  Bed- 
ring  is  quite  on  a  par  with  the  best  characterizations  which  that 
talented  actor  has  so  far  contributed  to  the  screen.  Tom  shines 
forth  as  a  "  regular  fellow, ' '  not  an  overdrawn  type,  but  just  the 

sort  of  chap  you  would  like  to  shake  hands  with  and  claim  as  a 
friend.  Lila  Lee,  as  Mary  Austin,  has  little  to  do  save  look  sym- 

pathetic, a  feat  which  she  accomplishes  successfully,  Lawrence 
Wheat  is  excellent  as  Tom's  best  pal,  the  resourceful  Billy  An- 

drews, Gertrude  Quinlan  gets  a  lot  of  fun  out  of  the  part  of  the 
gossipy  Aggie  Twaddle  and  adequate  support  is  rendered  by  the 
remainder  of  the  company. 

Photography,  Lighting,  Direction. — There  are  many  attractive 
exteriors  and  interiors,  with  skillful  long  shots  and  effective  light- 

ing in  evidence.  The  continuity  is  even  and  the  action,  a  trifle 
slow  in  the  first  two  reels,  gathers  speed  as  the  film  develops  and 
moves  rapidly  to  the  close. 

Man's  Size 

Released  by  Fox.  Story  by  William  McLeod 

Raine.  Scenario  by  Joseph  Franklin  Po- 
land. Cameraman,  Ernest  Miller.  Directed 

by  Howard  Mitchell.    Length  4316  feet. 
CAST    AND  SYNOPSIS 

Tom  Morse,  William  Russell ;  Jessie  McRae,  Alma  Bennett ;  Bully  West, 
Stanton  Heck ;  Angus  McRae,  Charles  K.  French ;  Carl  Morse,  James  Gordon ; 
Whaley,  Carl  Stockdale. 
Tom  Morse,  while  in  the  Northwest  on  business  for  his  uncle,  meets  Jes- 
sie McRae  a  little  girl1  of  the  wilderness,  who  destroys  his  barrels  of  whiskey 

that  are  being  smuggled  to  the  Indians.  He  at  first  mistakes  her  for  a 
boy  owing  to  the  clothing'  that  she  wears  and  carries  her  to  her  father  to  be punished  and  only  then  discovers  his  mistake.  She  tells  him  though  that  her 
adopted  father  says  that  her  parents  were  murdered  by  some  drunken  redskins 
and  therefore  seeks  to  prevent  any  other  catastrophe  of  the  kind.  Angus 
McRae  learns  that  Tom  is  the  nephew  of  Carl  Morse  and  forbids  him  seeing 
the  girl  again.  But  Tom  is  put  in  charge  of  the  trading  post  and  after  re- 

ceiving a  commission  from  the  government  to  assist  in  stamping  out  the 
traffic  in  liquor  he  wins  the  friendship  of  the  girl.  McRae  sells  her  to  Bully 
\Yest  to  get  rid  of  her.  Tom's  uncle  comes  to  visit  him  and  meets  McRae. They  learn  that  the  girl  has  been  sold  and  Tom  rushes  to  the  rescue  while 
his  uncle  explains  to  McRae  that  he  has  sold  nis  own  child.  Jessie  is  saved 
from  the  villain  and  she  and  Tom  return  to  receive  the  blessings  of  the  two old  men. 

' '  Man 's  Size ' '  is  just  an- 
other story  of  the  North- 

west that  relies  upon  a  fam- 
iliar plot  and  familiar  ac- 
tion to  entertain  the  spec- 

tator. There  are  no  situa- 
tions shown  that  are  not 

already  well  known  but  if 
your  audience  enjoys  stor- 

ies of  this  sort  and  if  ex- 
citement plays  a  more  im- 

portant part  than  newness 
of  material  in  your  particu- 

lar house  then  this  picture 
should  get  by  as  a  fairly 
satisfactory  bit  of  enter- tainment. 

Points  of  Appeal. — About 
the  average  amount  of  ac- 

tion for  such  stories  is  dis- 

played in  "Man's  Size." The  usual  pursuit  of  the 
villain  followed  by  the  vic- 

torious fight  of  the  hero 
and  the  rescue  of  the 
heroine  is  included.  The 
cut  back  shows  McBae 
and  Carl  Morse  fifteen  or 
twenty  years  before  as 
friends  and  shows  where 
Morse  thinking  that  his 
friend  was  dead  had  mar- 

ried the  widow.  McBae 
returns  and  steals  the  child, 

thinking  that  she  is  the  off- 
spring of,his  wife's  second marriage  and  only  learns 

that  it  is  his  own  daughter 
years  later  when  Morse 

again  comes  to  the  north- west. 
Cast. — William  Eussell 

puts  up  a  good  fight  in  this 
picture.  Alma  Bennett  is 
an  attractive  and  appealing 
heroine.  The  other  mem- bers of  the  cast  lend  adequate  assistance. 
Photography,  Lighting,  Direction. — The  exteriors  show  some 

pleasing  forest  scenes.  The  interiors  are  usually  well  lighted 
and  the  photography  is  generally  good.    Direction  satisfactory. 
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Crandall  Adding  Fine  New  Theatre 

Tivoli  Is  Latest  Edifice  To  Go 

Up  In  Washington  Making  Fifteen 
Houses     Under     Crandall  Banner 

THE  creative  energy  and  progressive 
spirit  that  have  made  the  Crandall 

Circuit  of  theatres  in  Washington,  D.  C, 
and  vicinity  one  of  the  most  successful 
and  widely  known  exhibitor's  units  in  the 
United  States  are  not  being  concentrated 
solely  upon  the  operation  of  the  Crandall 
Theatres  now  comprising  the  chain  or  the 
inauguration  of  the  new  policies  originat- 

ed by  the  Crandall  Public  Service  and  Ed- 
ucational Department  which  is  pioneering 

a  new  field  of  exhibitor  activity.  Harry  M. 
Crandall  last  week  announced  new  under- 

takings and  new  developments  that  will 
add  still  further  prestige  to  the  organiza- 

tion of  which  he  is  the  directing  genius. 
On  Monday,  December  4th,  work  prelim- 

inary to  the  construction  of  Crandall's  new 
Tivoli  Theatre,  at  Fourteenth  Street  and 
Park  Road,  Northwest,  was  begun  in  Wash- 

ington and  two  days  later  announcement 
was  made  that  Mr.  Crandall  had  acquired 
control  of  the  Garden  Theatre  on  Ninth 
Street  between  D  and  E  Streets,  North- 

west, to  be  known  hereafter  as  Crandall's 
Central  Theatre.  Detailing  and  fabrication 
of  the  steel  for  Crandall's  new  Ambassa- 

dor Theatre  at  Eighteenth  Street  and  Co- 
lumbia Road,  Northwest,  are  well  under 

way  and  work  on  this  handsome  new  addi- 
tion to  the  Crandall  list  of  theatres  of  the 

first-class  will  be  begun  at  once. 
The  completion  of  these  operations  will 

swell  the  number  of  Crandall  houses  in 
Washington  to  ten  and  the  total  circuit  to 
fifteen.  The  entire  circuit  comprises 
Crandall's  Metropolitan,  Savoy,  Ninth  and 
E,  Avenue  Grand,  Apollo,  York,  Lincoln, 
Ambassador,  Central  and  Tivoli  in  Wash- 

ington, the  Strand  in  Cumberland,  Md.,  the 
Apollo  and  Strand  in  Martinsburg,  W.  Va., 
and  the  American  and  Rialto  in  Roanoke, 
Va. 

Washington's  Best 
Crandall's  Tivoli  will  be  the  most  beau- 

tiful and  most  commodious  residential 
theatre  in  Washington  and  one  of  the  most 
noteworthy  structures  of  its  kind  in  the 
United  States.  It  will  have  a  frontage  of 
220  feet  on  Fourteenth  Street  and  109  feet 
on  Park  Road  with  a  total  seating  capacity 
with  balcony  of  2500.  The  entrance  will 
be  at  the  corner  of  the  intersecting  streets. 
On  the  Fourteenth  Street  side  there  will 
be  twelve  two-story  Parisian  shops  and  an 
equal  number  of  spacious  offices.  The  en- 

trance will  be  surmounted  by  a  decorative 
marquise  and  every  approved  modern  ap- 

pliance and  appurtenance  that  can  add  to 
the  beauty,  comfort  and  convenience  of  the 
house  will  be  present. 

While  it  is  the  purpose  of  Crandall  to 
conduct  the  new  Tivoli  as  a  motion  pic- 

ture theatre,  the  house  will  be  equipped 
with  a  full-size  stage  capable  of  accommo- 

dating any  form  of  dramatic  operatic, 
or  concert  attraction.  The  Sturtevant 
heating  and  ventilating  systems  will  be  of 
the  latest  approved  types  and  exits  will 

be  provided  on  three  sides 'of  the  building in  greater  number  than  District  of  Colum- 
bia regulations  require. 

The  Tivoli  will  be  unique  in  many  re- 

Harry  M.  Crandall's  new  Tivoli  Theater  at  Fourteenth  Street  and  Park  Road,  Northwest, 
Washington,  D.  C,  which  will  cost  $650,000  and  upon  which  work  was  begun  Monday, 
Dec.  4th.  The  Tivoli  will  be  ninth  in  the  Crandall  Washington  chain  and  fourteenth  in 
the  Washington  territory  under  his  ownership.    It  was  designed  and  is  being  built  by 

Thomas  W.  Lamb,  of  New  York 

spects.  The  exterior  will  be  of  highly  or- 
namented polychrome  terra  cotta,  mod- 

elled on  one  of  the  most  beautiful  of  the 
Italian  Renaissance  monumental  build- 

ings. In  the  spacious  arches  of  this  facade 
are  the  Parisian  shops  the  distinctive  fea- 

ture of  which  will  be  the  open  well  permit- 
ting a  clear  view  of  both  first  and  second 

floor  displays  upon  entering  the  door. 
The  interior  of  the  theatre  will  disclose 

a  simple  and  dignified  Italian  Renais- 
sance design  with  great  stress  laid  on 

beautiful  draperies.  The  interior  decora- 
tion will  be  carried  out,  as  in  the  other 

Crandall  houses,  in  marble,  silks  and  satin 
tapestries. 
There  are  spacious  and  handsomely  fur- 

nished retiring  and  smoking  rooms  for 
both  ladies  and  gentlemen  on  both  the  or- 

chestra and  balcony  floors.  Another  dis- 
tinctive feature  of  the  Tivoli  will  be  found 

in  the  mezzanine  lounge  where  writing 
materials  and  other  conveniences  will  add 
to  the  attractiveness  of  a  rendezvous  per- 

fectly appointed  for  luxurious  comfort. 
Glass  Enclosed  Booth 

One  of  the  most  novel  innovations  in  the 
construction  of  the  Tivoli  will  be  the  lo- 

cation and  arrangement  of  the  projection 
booth.  This  necessary  room  will  be  on  a 
direct  line  with  the  screen  and  will  have  a 
fireproof  wire-glass  window  opening  direct- 

ly into  the  mezzanine,  thus  enabling  pa- 
trons of  the  house  to  view  every  operation 

within  the  booth  and  observe  precisely 
what  processes  are  necessary  to  project 
an  entertainment  upon  the  silver  sheet. 
The  Tivoli  when  completed  will  repre- 

sent a  total  investment  of  approximately 
$650,000.  The  designing  and  construction 
of  the  house  is  under  the  direct  supervis- 

ion of  Thomas  W.  Lamb,  theatre  architect 
and  engineer. 

The  Garden  Theatre,  to  be  known  here- 

after as  Crandall's  Central  is  a  downtown 
house  in  the  heart  of  Washington's  busi- ness section  with  a  seating  capacity  of 
approximately  1,000.  It  was  built  original- 

ly as  the  Imperial  Theatre  to  house  a  mus- 
ical comedy  stock  company  which  was  suc- 

cessfully operated  for  several  seasons,  and 
therefore  has  full  stage  room  and  equip 
ment  which  greatly  facilitates  the  staging 
of  prologues  and  other  embellishments  of 
the  pictures. 

The  Central  will  be  completely  renovated, 
reseated  both  on  orchestra  and  balcony 
floors  and  new  projection  room  equipment 
will  be  installed.  Instead  of  an  orchestra, 
the  Central  will  be  musicalized  by  the  in- 

stallation of  the  largest  and  most  vary- 
tone<^  orchestral-unit,  triple-manual  Wur- litzer  organ  in  the  city  of  Washington. 

It  is  expected  that  the  house,  which  has 
stood  idle  for  the  past  year,  will  be  ready 
for  public  opening  Christmas  week. 

Organists  Elect  Officers 
At  the  annual  meeting  of  the  Society  of 

Theatre  Organists,  held  on  Dec.  5,  1922,  the 
following  officers  were  elected  for  the  ensu- 

ing year: President,  Robert  Berentsen;  Vice  Presi- 
dent, Frank  Stewart  Adams;  Recording 

Secretary,  J.  Van  Cleft  Cooper;  Correspond- 
ing Secretary,  Raymond  Willever;  Treas- 
urer, Sigmund  Kurmgold;  Members-at -large 

of  the  Board  of  Trustees,  Academic — Vera 
Kitchener  and  Harold  O.  Smith;  Associate — 
Fred  Spencer  and  M.  Mauro-Cottone. 

Dr.  Alexander  Russell  was  also  elected  to 
honorary  membership  in  the  Society  in  re- 

cognition of  his  work  in  behalf  of  the  So- 
ciety, particularly  his  co-operation  in  regard 

to  the  public  demonstrations  given  by  the 
Society  at  the  Wanamaker  Auditorium. 

Reports  of  committees  showed  the  closing 
year  to  have  been  a  prosperous  one  and 
plans  were  laid  to  make  the  year  following 
even  more  successful. 
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Interior  view  of 

Freeport  Theatre 
showing  installation 
of  Mov-Ezy  Chairs. 

A  New  Theatre  Which  Is  Filling 

to  Capacity  Nightly  Its 

1800  Mov-Ezy  Seats 

Building  from  the  ground  up  a  $500,000  theatre 

in  a  town  of  18,000  inhabitants,  and  in  which  there 

is  already  competition,  would  seem  to  be  a  large 

undertaking  to  the  average  theatre  owner. 

But  not  to  Major  R.  T.  Rasmussen,  C.  E.,  the  builder  and 
managing  director  of  the  New  Freeport  Theatre,  Freeport, 
Long  Island.  Major  Rasmussen  by  giving  Freeport  the  finest 
theatre  on  Long  Island,  excepting  one  or  two  in  Brooklyn, 
and  by  furnishing  it  with  the  best  equipment  obtainable,  and 
featuring  a  super  performance,  has  little  trouble  filling  his 
house  to  capacity. 

Of  course  a  house  as  fine  as  the  Freeport  is  equipped  with 
Mov-Ezy  Chairs,  the  new  theatre  seat  which  eliminates  such 
annoyances  as  standing  to  allow  others  to  pass  to  their  seats. 

And  no  small  amount  of  enthusiastic  comments  of  Free- 
port  over  their  theatre  have  been  about  the  convenience  and 
the  added  comfort  of  this  new  type  of  seat. 

You  can  make  your  own  patrons  just  as  appreciative. 

Mov-Ezy  chairs  are  easily  installed  in  place  of  the  old-fash- 
ioned kind  of  seats. 

Write  for  illustrated  catalogue. 

Josiah  Partridge  &  Sons  Company,  Inc. 

529-541  MARBRIDGE  BUILDING 

47  WEST  34TH  STREET,  NEW  YORK 
SHOW  ROOM  SALES  OFFICE 
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New  Wurlitzer  Exploited  In  Dayton 

Newspapers  and  Public  Show  Enthusiasm 
For  Musical  Features  in  New  Keith  House 

THF  DAYTON  DAILY  NEWS 

Organs  that  become  so  important  to  the  average  theatre  that  half  page  advertisements 
such  as  that  ahove  are  used  to  exploit  the  organ  and  its  player 

The  Dayton  Daily  News,  Dayton,  O., 
tells  the  following  interesting  story  of  the 

Wurlitzer  organ  in  Keith's  latest  theatre 
in  that  city: 

"The  owners  of  the  New  Keith  Theatre 
of  Dayton,  Ohio,  have  promised  the  people 
of  Dayton  something  unusually  good  in  a 
musical  way,  and  it  is  quite  likely  that 
the  promise  will  be  kept,  for  they  have  in- 

stalled a  Wurlitzer  Unit  Orchestra,  at  a 
cost  of  $25,000.00. 

This  instrument,  while  it  is  constructed 
similarly  to  the  pipe  organ,  is  not  to  be 
confused  in  any  way  at  all  with  the  pipe  or- 

gans such  as  are  used  in  churches.  This  in- 
strument is  built  especially  for  theatre 

work,  it  giving  a  wonderful  orchestral 
character  of  tone  in  the  most  refined  man- 

ner and  combining  with  this  the  tone  of 
a  regular  pipe  organ.  The  one  operator 
seated  at  the  key-desk  of  this  instrument 
has  at  his  control  all  the  musical  tones 
that  go  to  make  a  complete  symphony 
orchestra,  at  the  same  time  tones  similar 
to  those  used  in  the  cathedral  organs. 

Such  orchestral  instruments  as  the  vio- 
lin, flute,  horns,  clarinet,  etc.,  and  all  of 

the  percussion  instruments,  the  orchestra 
bells,  the  harp,  the  bass,  kettle  and  snare 
drums,  tambourines,  triangles,  etc.,  are  to 
be  found  in  this  wonderful  instrument. 
Most  delightful  of  all,  perhaps,  is  the  beau- 

tiful set  of  Vox  Humana  Pipes.  These 
pipes  are  very  delicate  and  sweet  in  their 
tone  character  and  produce  a  tone  similar 
to  the  Human  Voice.  Used  in  quartet 
work  the  organist  is  able,  with  this  set  of 
pipes,  to  produce  music  that  could  hardly 
be  told  from  human  voices  singing  at  a 
distance. 

The  console  or  key-board,  which  ia 
placed  in  the  orchestra  pit,  is  connected 
with  the  main  instrument  proper  by  elec- 

tric action.  A  high  pressure  blower  in  the 
basement  furnishes  the  air,  and  also  gen- 

erates the  electricity  to  be  used  under- 
neath the  keyboard.  This  arrangement 

makes  it  possible  for  instantaneous  re- 
sponse to  the  player's  touch  upon  the  keys, 

that  he  may  execute  the  most  difficult  and 
rapid  passages  instantaneously. 
The  organ  is  enclosed  in  two  large 

chambers  above  the  boxes  in  the  left.  The 
tone  is  controlled  from  their  chamber  by 
the  means  of  patented  swell  shutters 
which  run  across  the  entire  front  of  the 
organ  chambers.  The  organist  can,  by 

simple  pressure  upon  the  foot  pedal,  con- 
trol the  swell  shutters  so  that  he  can  cut 

down  his  tone  to  the  merest  whisper  or 
let  it  come  forth  crashing  as  in  the  grand 
finale  of  a  great  orchestra. 

In  this  Wurlitzer  Unit  Orchestra  one 
finds  the  results  of  years  of  scientific  in- 

vestigation, experimentation  in  the  perfect 
blending  of  tone,  resulting  in  musical  com- 

binations of  a  new  standard  of  beauty  and 
charm. 
Throughout  the  country  this  remarkable 

Orchestra  is  being  adopted  as  a  perfect 
source  of  music  for  those  theatres  which 
are  satisfied  with  nothing  less  than  the 
best.  Among  these  are  the  Lafayette 
Square  Theatre,  Buffalo;  The  Capitol  The- 

atre, Cincinnati;  the  Rialto  Theatre,  New 
York;  The  $4,000,000  Chicago  Theatre, 
Chicago;  The  Tivoli  Theatre,  Chicago; 
The  Palace  Theatre,  Cincinnati,  and  many 

others  of  America's  finest  theatres  too  nu- 
merous to  mention.  More  and  more  at- 

tention is  being  given  to  the  furnishing  of 
proper  music  for  truly  big  pictures.  With 
its  individual  control  of  a  full  orchestra, 
the  Wurlitzer  instrument  obviously  is  a 
most  fitting  accompanist. 

Miss  Russell's  Work 
During  the  past  year  Hilda  Eussell,  head 

of  the  Eussell  Studios,  N.  Y.  City,  has 
painted  hundreds  of  enlargements  for  lobby 
displays  in  her  work.  She  has  painted  lob- 

by displays  for  many  N.  Y.  shows.  Her 
latest  and  original  idea  is  the  transparent 
photograph  to  be  used  in  place  of  glass. 
This  process  (in  the  day  time),  provides  an 
attractive  lobby  display  and  at  night,  illumi- 

nated, is  a  riot  of  color.  She  has  just  com- 
pleted two  hundred  and  fifty  paintings  of 

"Peg  O'  My  Heart"  for  Metro.  She  has 
also  done  the  work  on  the  "Four  Horse- 

men "—Griffith 's  "Two  Orphans,"  "Turn 
to  the  Right"  and  other  large  productions. 

Buffalo  Election 
The  Moving  Picture  Machine  Operators 

Protective  union,  Local  No.  233  of  Buffalo 
has  elected  the  following  officers  for  the 
ensuing  year:  President,  Paul  Graf;  vice 
president,  E.  J.  Bugman;  treasurer,  M.  J. 
Ostrowsky;  business  agent  and  financial  sec- 

retary, D.  L.  Martin;  corresponding  and 
recording  secretary,  W.  B.  Wilson;  Sergeant  - 
at  arms,  George  Weil;  trustees,  William 
Melgier,  Walter  Schwend  and  Louis  Bern- 

stein; delegates  to  Central  Labor  council, 
Fred  Vester  and  Bert  Shipley;  executive 
board  at  large,  Verner  Haskins  and  Art White. 

Building  Notes 

R.  N.  Smith  has  taken  over  the  manage- ment of  the  Mission  Theater  at  Mission, Tex. 

The  New  Theater,  at  Colorado,  Texas,  has 
been  renamed  the  Palace  Theater.  A  prize 
of  $25  was  given  Miss  India  Cartlan  and 
J.  C.  Cooper  for  having  submitted  the  most 
appropriate  name. 

Thomas  "W.  Gerety,  assistant  advertising 
manager  and  art  director  for  the  W.  "W. Hodgkinson  Corporation,  has  accepted  po- sition with  the  advertising  department  of 
Universal  Pictures  Corporation,  Dallas, Texas. 

The  Berbig  Theater  at  Ping.  Bluff,  Ark., 
which  has  been  closed  for  several  weeks 
past,  has  been  reopened  under  ̂ ownership  of 
L.  U.  Kassinelli,  Roland  Segel  and  O.  Prince. 

Claude  Dorough  has  purchased  a  one-half interest  in  the  Queen  Theater  at  Marshall, Texas. 

M.  J.  (Jake)  Cohen  has  leased  the  old 
Palace  Theater,  Burleson,  Texas,  and  will remodel  in  the  near  future. 

The  Broadway  Theater  at  Oklahoma  City, 
Okla.,  has  been  closed  permanently,  for 
want  of  sufficient  patronage. 

Elbert  Holmes  has  purchased  the  Cri- terion Theater  at  Seymour,  Texas. 

The  new  State  Theater,  Schenectady,  N. 
T.,  under  course  of  construction  for  a  year, 
representing  an  investment  of  more  than 
$500,000  and  owned  by  the  Mark  Strand 
Theatre  Company,  was  opened  last  Saturday 
night,  when  fully  2,200  persons  attended  a 
premiere  arranged  by  Edward  L.  Hyman, 
managing  director  of  the  Brooklyn  Strand. 
The  house  was  opened  to  the  public  on 
Sunday  with  "Grandma's  Boy"  as  the  fea- ture. Entrance  to  the  theatre  is  through 
a  long  corridor  leading  into  a  marble  lobby, 
particularly  attractive  in  its  furniture  and 
lighting  effects.  The  seating  arrangement 
of  stadium  type  accommodates  about  2,200 
persons,  with  a  double  row  of  loge  seats 
separating  the  orchestra  from  the  balcony. 
The  decorative  effects  are  of  tan  and  gold, 
relieved  by  dark  maroon  velvets  in  curtain 
and  panel  designs.  The  stage  is  set  oft  by 
fourteen  huge  Corinthian  columns  of  gold, 
the  background  being  entirely  of  maroon 
velvet  curtains.  Between  each  pair  of  col- umns is  a  pedestal  of  clustered  electric 
lights,  the  lights  on  the  sidewalls  are 
equipped  with  parchment  shades.  The  car- peting in  the  aisles  is  of  red  and  black. 
Overhead  Is  of  the  usual  Strand  type  of 
construction,  the  dome  itself  being  fully 
sixty  feet  across.  The  projection  room  Is 
equipped  with  two  Baird  machines  and  a 
third  will  be  installed  later  on.  The  con- 

struction work  was  by  Shapiro  and  Son, 
N.  T.  The  house  will  be  managed  by  Ed- 

win O.  "Weinberg. 
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Critical  Definition— 

with  remarkable  flatness  of  field,  brilliant  illumina- 
tion, and  maximum  contrast  between  black  and  white 

are  the  results  of  projection  through  the 

BAUSCH  &  LOMB 

CINEPHOR 

The  New  Projection  Lens 

Made  by  the  great  optical  house  of  Bausch  &  Lomb, 
this  projection  lens  is  scientifically  right,  and  the 
quality  absolutely  uniform. 

Write  for  interesting  literature 

BAUSCH  &  LOMB  OPTICAL  CO. 

St.  Paul  Street,  Rochester,  N.  Y. 
New   York       Washington       Chicago       San    Francisco  London 

Leading  American  Makers  of  Photographic  Lenses,  Microscopes,  Pro- 
ection  Apparatus  (Balopticons)  Telescopes,  Stereo-Prism  Binoculars, 
Magnifiers,  Automobile  Lens  and  Other  High-Grade  Optical  Products. 

Specify  KEYSTONE  BRAND 

Then  you  get  a  theatre  floor  covering  specially 
adapted  to  the  hard  usage  in  your  theatre. 

THIS  USER  SAYS:  

"There  is  nothing  in  the  same  class  with 
Keystone.  I  recommend  it." — Best  The- 

atre, Millvale,  Pa. 

The  RUSSELLOID  Company 
31  N.  Second  St. Harrisburg,  Pa. 

See  our  story.     Page  24.     Theatre  Equipment  Directory. 

=DITSON'S  TAX  FREE  MUSIC- 
FOR  THE  PHOTOPLAY 

This  splendid  special  edition  of  descriptive 
music  for  the  requirements  of  the  photoplay  and 
other  moving  picture  scenes  is  offered  at  ex- 

tremely low  rates,  especially  if  they  are  pur- 
chased in  "Loose-Leaf"  form. 

By  "Loose-Leaf"  system  certain  numbers  are 
assembled  with  each  part  in  a  special  cover. 

Sample  Violin  Parts  Are  Free 

OLIVER  DITSON  COMPANY 

178-9  Tremont  St.  BOSTON,  MASS. 

Romance  in  Business 

American  Film  Company  has  proved  its  ability  to 
put  romance  into  Industrial  Photography. 
Talented  Scenario  writers  are  at  your  disposal. 
These  men  instill  the  spark  of  life  into  any  and 
all  commercial  pictures. 

It  will  be  a  pleasure  to  fully  explain  the  superior- 
ity of  American-made  productions 

NEGATIVES  STORED  FREE 

Write  for  full  particulars 
Developing Printing Tinting 
Toning 
Editing Tstline 

Ordinary  film  reduced 
to  American  Standard 
Safety  Size. 
(Abiolutely  fireproof 
film  passed  by  all  fir* underwriters.) 

We  have  a  film  print- 
ing capacity  of  one million    feet  weekly. 

American 

Film  Co.,  Inc. 
Laboratories 

6233  BROADWAY 
CHICAGO,  ILL. and 
London,  England 

Samuel  S.  Hutchinson, 
President 

American  10  Points 

1.  QUALITY.  Prints  known  for 
brilliancy  and  clearness.  Expert 
staff,  trained  by  years  of  ex- perience, assures  highest  quality 
prints  obtainable. 2.  REPUTATION.  Gained  in  10 
years  of  experience. 3.  RESPONSIBILITY.  A  con- cern of  strong  financial  standing. 

4.  LOCATION.  In  the  proper 
geographical  location,  assuring 
quick  delivery  anywhere. 

5.  EQUIPMENT.  All  of  the most  modern  obtainable. 
6.  CLEANLINESS.  Within  two blocks  of  Lake  Michigan,  Away 

from  dirt  and  dust. 
7.  SAFETY.  Plant  approved  by 

both  city  of  Chicago  and  Board of  Fire  Underwriters. 
8.  PROMPTNESS.  Accustomed 

to  serve  exacting  requirements. 
9.  PRICES.  Reasonable  and  com- 

petitive. 
10.  GUARANTEES.  Write  for 

our  unique  guarantee  of  quality 
work. 

SAVE.  IN  COST 
and  secure  beautiful  permanent  color  effects  by  using 

COLOR  HOODS 
sold  at  prices  less  than  cost  of  dipping   lamps  for 
one  year. 

M  ELECTRIC    COM  PANV  k^^^P 
Mfrs.  of  Flashers,  Small  Motors,  Etc. 

2  sizes:  10W-40W    2651  W.  Congress  St.  Chicago,  IlL  2 

TICKETS 
^     ONE  HAND  BOOK  STRIP 
TWO  COLOR  RESERVED  SEAT. 

'WELDON.WILLI  AMS  &  LICK, 
FORT  SMITH,  ARK- 

ESTABLISHED  25  YEARS  •  KNOWN  THE  WORLD  OVER. 

TRIMOUNT  PRESS 

115  ALBANY  STREET 

BOSTON  MASS 
Largest  plant  in  New  England  specializing  in  Theatre  Ticket  Printing 
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CONSTRUCTION  NEWS 

ISew  Theatres — Chanses  in  Ownership — 

Theatres    for    Sale  —  Theatres  Wanted 

Live  Opportunities 

ISew  Theatres 

WAUKEGAN,  ILL. — C.  W.  &  G.  L.  Rapp, 
190  N.  State  St.,  Chicago,  111.,  have  com- 

pleted plans  for  the  $350,000  theater  for 
N.  W.  Corner  Water  and  Genessee,  Wauke- gan.  Owner,  Dayton  Bros.,  care  Orpheum Theatre,  Kenosha,  Wis. 
NEW  YORK,  N.  Y.— M.  W.  Del  Gaudio,  158 

W.  45th  Street,  has  completed  plans  for 
the  theatre  for  N.  W.  Corner  Morris  Park- 

way &  White  ■Plains  Rd.  Owner,  care  of Abram  Levenson,  2720  Decatur  Ave. 
NEW  YORK,  N.  Y. — Asso.  Archt.  C.  W. 

&  G.  L.  Rapp,  190  State  Street,  Chicago, 
have  completed  plans  for  the  $3,000,000  thea- ter for  1493-1505  Broadway,  N.  Y.  C,  to  be 
erected  by  1493  B'way  Corporation,  Adolph Zukor,  Pres.,  485  Fifth  Ave.,  N.  Y.  C. 
BROOKLYN,  N.  Y. — T.  W.  Lamb,  644 

Eighth  Avenue,  N.  Y.  C,  has  completed 
plans  for  the  $1,500,000  theater  for  DeKalb 
Ave.,  Fleet,  Price  and  Gold  Streets,  Brook- lyn. Owner,  Goldflect  Corp.,  B.  F.  Keith  Co., 
1564  Broadway,  N.  Y.  C,  owner. 

Fabbrica  Italiana  Lamine  Milano 

F.I.L.M. 
Positive  raw  film  made  in  Italy 

Sole  Agents 
The  Commercial  Fibre  Co. 

of  America,  Inc. 
15  East  26th*Street  Mad.  Sq.  4430 

NEW  CANAAN,  CONN. — Calvin  Keissling, 
East  Ave.,  New  Canaan,  has  completed 
plans  for  the  new  $50,000  theater  for  Rail- 

road Ave.,  to  be  erected  by  New  Canaan 
Play  House  Corporation,  Irwin  Wheeler, Pres. 
HADDONFIELD,  N.  J. — Archt.  Lackey  & 

Hettle,  5  Huron  Street,  Camden,  N.  J.,  have 
completed  plans  for  the  new  theater  for 
Kingshighway,  Haddonfield.  Owner,  Sena- tor Jos.  F.  Wellworth,  Haddonfield. 
BRUNSWICK,  MI  J. — Otto  Simonson,  Md. 

Casualty  Bldg.,  Baltimore,  Md.,  has  com- 
pleted plans  for  the  $30,000  theater  for 

Brunswick  to  be  erected  by  Brunswick 
Amusement  Company,  W.  W.  Parker,  344 
Equitable  Bldg.,  Baltimore,  owner. 
RE1STERTOWN,  MO. — Joseph  Steinacker, 

28  Sanford  Rd.,  Baltimore,  Md.,  has  com- 
pleted plans  for  the  $10,000  theater  to  be 

erected  by  J.  Edward  Christhilf,  Reister- town,  owner. 
WASHINGTON,  D.  C. — Thos.  W.  Lamb,  644 

Eighth  Avenue,  N.  Y.  C,  has  completed 
plans  for  the  $250,000  theater  for  Garfield 
Street,  N.  W.  Washington,  D.  C,  to  be  erect- 

ed by  Rivoli  M.  P.  Theatre,  care  Harry  Gran- dall. 
INDIANAPOLIS,  IND. — Circle  City  Con- 

struction Co.,  W.  O.  Day,  president,  are 
about  to  erect  a  $25,000  theater  in  Indian- 

apolis, location  withheld. 
MILWAUKEE,  WIS. — Martin  Tullgren  & 

Sons,  425  E.  Water  St.,  Milwaukee,  and 
Assoc.,  Archt.  C.  W.  &  G.  L.  Rapp,  190  N. 
State  Street,  Chicago,  have  completed  plans 
for  the  $2,000,000  theater  for  .N.  E.  corner 
Sixth  &  Grand  Streets,  Milwaukee,  to  be 
erected  by  Wisconsin  Real  Estate  Develop- ment Corp.,  John  I.  Beggs,  Pres.,  425  E. 
Water  St.,  Milwaukee. 

CLASSIFIED  AD
 

DEPARTMENT Rates 

For  Sale,  8  cents  per  word. 
Help  Wanted,  6  cents  per  word. 
Situations  Wanted,  4  cents  per  word. 
Special  rates  on  long  time  contract*. 

FOR  SALE 

One  new  Lightning  Change  Maker  at  $65.00.  Ihling 
Bros.    Everard  Company,  Kalamazoo.  Michigan. 

HELP  WANTED 

Manufacturer's  Agent  and  Specialty  Salesman  in Chicago,  Pittsburgh,  Boston,  Detroit,  St.  Louis, 
Minneapolis,  Kansas  City,  New  Orleans  and  Atlanta 
to  sell  motor  generator  sets  for  motion  picture  pro- 

jection work.  Liberal  commissions— exclusive  terri- 
tory. Write  for  information.  THE  ACME 

ELECTRIC  &  MANUFACTURING  CO.,  1400 
Hamilton  Ave.,   Cleveland.  Ohio. 

SALESMAN  WANTED 

Salesman  acquainted  with  buyers  and  who  can  ob- tain orders  for  sales  check  books  can  make  favor- 
able commission  arrangements  with  leading  Chicago 

concern  in  this  line.  Chicago  Sales  Book  Co., 
337  W.  Madison  St.,  Chicago. 

FOR  SALE 
Photoplayer ;  Sacrifice ;  Perfect  Condition ;  Quick 
Sale;  $1500,  No.  45  Special  18  ft,  6  in.  x  5  ft.  6  in.; 
High  grade  piano  player;  double  tracker  device. Pressure  reed  organ  pipes  for  orchestral  effect;  88 
note  range;  every  conceivable  trap  and  effect;  beau- 

tiful quartered  sawed  oak  case,  light  over  tracker. 
195  reeds.  324  pipes,  pitch  4'  to  16'  Address  A. UNTI,  Italian  Chamber  of  Commerce,  104  Mont- 

gomery St.,  San  Francisco.  Cal. 
FOR  SALE 

Link  self  playing  Pipe  Organ  equipped  with  consol 
for  hand  playing.  One  year  old  in  excellent  condi- tion.    BIG  BEN  THEATRE,  Ilion,   N.  Y. 

FOR  SALE 
Wonderful  bargain.  Movie  camera  worth  $750.00 
Write  for  descriDtion.  $175.00  takes  it.  DONALD 
MALKAMES,    Hazleton,  Pa. 

GOLDEN  SLIDE  INK 

Easiest  Way  to  Make  Slides,  Dates  and 
Screen  Novelties 

Maintains  Its  True  Color  Always — 
Will   Not  Fade — Variety   of  Colors 

A  Golden  Rule  Product — Best  the  World  Over 
THE    GOLDEN  CO. 

Established  1916 
1913-1915  Harrison  St.  Chicago, 

Sold  Through  Supply  Dealer  Only — See  Him 
IU. (2) 

CAMERA  EXCHANGE 

We  buy,  rent  and  sell  motion  picture  and  still  cameras,  lighting  equipment, 
home  projectors,  etc.  Quick  turnovers.  Small  profits.  Write — Seidell, 
835  Eighth  Ave.,  New  York  City. 

Motion  Picture  and  "Still"  Cameras  rented,  sold  and  exchanged.  Portable lights  for  sale  and  for  rent.  Keep  us  advised  of  your  want*.  Ruby  Camen 
Exchange,  727  Seventh  Ave..  New  York  City. 

For  Better  Music 

THE  FOTOPLAYER 

THE  AMERICAN  PHOTO  PLAYER  CO. 
NEW  YORK  CITY    CHICAGO         SAN  FRANCISCO 

1600  Broadway  702  S.  Wabash  Ave.    109  Golden  Gate  Ave. 

LUMIERE 

AUTOCHROMES 
For  Natural  Color  Lantern  Slides  and  Lobby  Enlargements  in 
Natural  Color.    Write  for  Prices. 

.  J.  FITZSIMONS  CORP        n.5?  cfty Read  our  story.     Page  21.     Theatre  Equipment  Directory. 

ARGENTINE      AMERICAN      FILM  CORPORATION 

(Corporation  Argentino- American  de  Films) 
Cable  Address  for  all  offices: — ROMULONAO\ 

SOUTH  AMERICA'S  LARGEST  MOVING  PICTURE  DISTRIBUTORS 
Rua  D.  Gerardo,  44  Rio  de  Janeiro         Corrientes  1715  (Main  Office)  Buenos  Aires  220  West  42d  St.,  Sew  York 

BANKERS:  NATIONAL  CITY  BANK— FIRST  FEDERAL  FOREIGN  BANKING  ASS'N 
General  Representative:  S.  M.  \aon  Telephone:  Bryant  3275 

WORLD'S  LARGEST  EXCLUSIVE  AMUSEMENT  TICKET  PLANT  TWENTV-SIX  YEARS  EXPERIENCE  AT  YOUR  SERVICE 

^     ROLL  OfOLDED 

T 
TICKETS 352  N.  ASHLAND  AVENUE 

CHICAGO,  ILLINOIS  Btil  f0K  lftt  LtASl  MONEY  QUICKCS!  jfMtifit-        CORRECTNESS  GUARANTEED 
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JESSE  L.  LASKY  PRESENTS 

^  GLORIA 

SWANSON  ( 

My  American  Wife 

Gi 

Price 
75  cts. 

A  PICTURE  t 
touches 

heights    of  scree 
magni  ficence. 
heart  drama  packec 
with  thrills. 

70 

Cast  includes 
Antonio  Moreno 

and 
Walter  Long 

By  Monte  M.  Katterjohn. Based  on  the  story  by 
Hector  Tarnbull. 

Production 

Published  Weekly  by  Exhibitors  Trade  Review,  Inc..  at  East  Stroadsbnrg,  Pa.  ExeearJve,  Editorial  Office* 
Knickerbocker  Bldg.,  Broadway  and  42d  St., New  York  City.  Subscription  $2.00  year.  Entered  aa  secoad-clast 

[  matter*  Aug.  25,  1922,  at  the  post  office  at  East  Stroadebnrg.  Pa.,  under  toe  Act  of  March  3,  1879 



There  is  W urlitzer 
Music  for  every  style 

of  Theatre,  whether 

large  or  small,  and 
Wurlitzer  prices  and 
terms  are  within  the 
reach  of  all. 

Whether  your  house  seats  100  or  5000, 

you  can  actually  Feature  Wurlitzer  Music. 

A  good  organist  soon  becomes  a  Real  Draw- 
ing Card,  for  Wurlitzer  Organs  have  un- 

limited musical  possibilities.  There  are 

many  styles  other  than  those  here  illus- 
trated. The  smaller  styles  can  be  ar- 

ranged to  play  automatically  if  desired. 

Let  us  send  you  a  copy  of  our  beautiful  new  catalog.  It  is  full 
of  valuable  information  for  the  Exhibitor  who  is  anxious  to  attract 

larger  crowds  to  his  house. 

Write  Today  for  Complete  Descriptive  Catalog 

RUDOLPH  WURLITZER 
Executive  Offices 

CINCINNATI 

NEW  YORK CHICAGO SAN  FRANCISCO 

Un  it  Or
gans 
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EXHIBITORS 

REVIEW 

A  Great  Document 

By  L.  W.  BOYNTON 

N  urging  the  repeal  of  the  New  York   elusion,  everything  written  or  spoken  or 
I  State    Censorship    Law,  Governor 

Alfred  E.  Smith  has  written  a  docu- 

ment which  ranks  with  the  great  dec- 
larations of  liberty. 

That  part  of  his  message  which  deals 

with  screen  censorship  takes  its  place 

taught  might  be  subject  to  a  censorship 

by  public  authority.  We  have  abundant 

law  in  the  state  to  jail  the  man  who  out- 

rages public  decency.  If  we  have  not, 

enact  it.  And  we  have  jails  enough  to 

hold  him  after  his  conviction.   I  believe 

with  the  Coolidge  and  McKelvie  vetoes,  that  the  enactment  of  the  statute  pro 
the  pronouncement  by  Gaynor,  and  the  viding  for  censorship  of  the  moving  pic- 
best  thought  of  other  courageous  public  tures  was  a  step  away  from  that  liberty 
officials  since  the  dawn  of  the  motion  which  the  Constitution  guaranteed,  and 

picture.  it  should  be  repealed." 
It  is  a  new  Magna  Charta  for  the  ̂ tt^-u-  ,  .  „ 

screen.  In  surprisingly  few  words,  S  an  argument  is  founded  upon 

Governor  Smith  sums  up  the  whole  case       S0Jld  ™ck.  Decency  must  not 
 be  out- 

against  interference  with  free  expres-  rag"ecL    But  the  definition 
 of  when  de- 

sion — in  whatever  medium. 

H 
IS  indictment  of  the  tyranny  which 

cency  is  outraged  and  when  it  is  not  is 

a  matter  for  the  courts — in  the  orderly 

process  of  judicial  procedure.  Any- 

the  few  would  hold  over  the  great   tnm§"  else  is  inquisition,  anything  else 
mass  is  pivoted  upon  such  sentences  as 
this: 

"We  have  looked  too  lightly  on  guar- 
antees of  freedom  of  speech  and  of  the 

press,  when  we  select  from  among  our 

citizens,  three  people  who,  before  the 

fact,  have  the  power  to  declare  what  is 
and  what  is  not  a  violation  of  the  statutes 

enacted  for  the  protection  of  the 

morality  of  our  people." 

means  three  people  deciding  for  ten 
million  in  this  state,  and  that  is  a  piece 
of  rank  tyranny,  if  there  ever  was  one. 

In  no  utterance  we  have  seen  has  the 

case  for  censorship  been  more  complete- 

ly smashed  than  in  Governor  Smith's 
message.  It  is  a  great  document,  and  it 
should  be  read  in  full  by  every  member 
of  the  industry.  We  print  it  on  page  335 
of  this  issue. 

Then  follows  a  sane,  dispassionate  rpHE  machinery  for  the  repeal  of  the 
statement  which  shoots  to  pieces  the  1  New  York  law  will,  it  is  expected,  be 
reformers'  argument  that  there  must  be  set  in  motion  almost  at  once.  All  the  in- 
censorship  in  order  to  protect  the  morals  dications  are  that  it  will  be  wiped  off  the 
of  the  people.  The  Governor  says:  statute  books  at  an  early  date.  And 

"Carrying  this  policy  to  its  logical  con-  when  that  happens,  the  Empire  State \  (Copyright,  1923,  by  Exhibitors  Trade  Review,  Inc.) 
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will  have  pointed  the  way  to  similar  action  by  the  few  other  com- 
monwealths which  have  censorship  laws. 

yr%  "IT1  f  TT  "BT"i  -vnr  y        Massachusetts,  by  vote  of  the  people,  said  No  to  censorship.  New 

W\  tH  i  1*  i    V^r       York,  just  as  certainly  speaking  for  its  people,  will  destroy  the  act 
of  the  now  ingloriously-defeated  politicians  who  put  over  censorship 
in  1921. 

So  the  fight  will  go  on  everywhere  until  the  censorship  snake  is 
scotched.  The  screen,  like  the  press,  must  go  through  a  long  battle 
for  freedom.  It  took  the  press  six  hundred  years  to  achieve  it  fully. 
But  the  motion  picture  will  reach  the  same  goal  in  a  fraction  of 
that  time. 

AND  let  us  say  this:  no  matter  what  his  political  belief  may  be, 
every  member  of  this  industry  owes  gratitude  to  Al  Smith  for 

his  stand  in  behalf  of  a  free  screen — an  attitude  he  has  consistently 
maintained. 

And  it  is  a  pleasure  also  to  record  the  fact  that  the  leadership  in 
the  active  fight  for  repeal  will  be  in  the  hands  of  another  man  who 

is  a  genuine  friend  of  the  motion  picture — Senator  James  J.  Walker. 
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ANOTHER  PROOF 

OF  REAL  SERVICE 

TO  THE 

EXHIBITOR 

December  5,  1922. 

Editor,  Box  Office  Reports, 

Exhibitors  Trade  Review, 

Knickerbocker  Building, 

New  York  City,  N.  Y. 

Dear  Sir: 

I  wish  to  congratulate  you 

on  "The  Voice  of  the  Box  Of- 

fice." I  am  very  much  interested 
in  the  reports  each  week  both 
as  a  comparison  as  to  what 
other  houses  are  doing  as  well 

as  a  guide  as  to  how  pictures 
really  take.  I  imagine  this 

department  of  the  "Exhibi- 
tors Trade  Review"  should 

prove  very  popular  with  all 
exhibitors. 

Yours  very  truly, 

(Signed)  Frank  Edwards, 
Manager, 

Winter  Garden  Theatre, 

Seattle,  Wash. 

Common  Sense  from  the  South 

THE  attitude  on  the  Arbuckle  case  taken  by  two  organizations 
in  the  South  deserves  to  be  commended. 

The  Better  Films  Committee,  of  Atlanta,  held  a  meeting, 

discussed  the  Arbuckle  matter  fully,  and  then,  after  a  direct,  com- 

mon sense  talk  from  Willard  C.  Patterson,  manager  of  the  Metro- 
politan Theatre,  decided  to  take  no  action. 

Mr.  Patterson  pointed  out  that  "the  decision  does  not  rest  with 
us  but  with  the  public,  for  in  the  last  analysis  it  is  by  public  opinion 

he  will  be  tried,  and  by  the  public  he  will  be  refused  or  received." 
The  members  of  the  Committee,,  one  of  the  most  influential  bodies  of 

the  sort  in  the  country,  recognized  the  correctness  of  Mr.  Patter- 

son's view  and  abandoned  the  idea  of  passing  a  resolution. 

A SIMILAR  thing  happened  in  North  Carolina  at  the  recent 
convention  of  the  Motion  Picture  Theatre  Owners  of  that 

State.  No  resolution  of  any  kind  was  adopted.  Col.  H.  B.  Var- 
ner,  secretary  of  the  organization,  discussing  the  matter  afterwards, 
declared  that  it  would  have  been  the  popular  thing  to  join  the  hue 

and  cry  against  the  Hays  decision,  but  the  majority  of  the  Carolina 
delegates  realized  that  the  public  would  decide.  And  Col.  Varner 
added  that  Arbuckle  should  at  least  be  given  a  chance. 

This  is  a  common  sense  attitude.  The  passing  of  resolutions,  and 
the  hurried  issuing  of  statements  by  exhibitor  officials,  gets  nobody 

anywhere.  As  we  took  occasion  to  say  last  week,  the  decision  as 

to  whether  Arbuckle  will  come-back  on  the  screen  is  clearly  up  to 

the  public.  It  is  also  obvious  that,  at  this  time,  there  are  no  Ar- 
buckle pictures  for  exhibition;  therefore,  the  decision  cannot  be 

made  now. 

IN  spite  of  all  the  columns  of  comment  which  have  been  printed, 
and  everything  that  has  been  said  to  the  contrary,  Mr.  Hays  did 

not  reinstate  Arbuckle.  He  simply  announced  that  he  would  no 

longer  stand  in  the  way  of  Arbuckle's  going  to  work  again  in  the 
industry,  and  making  good  if  he  could.  Arbuckle  cannot  return  as 
a  screen  star  if  the  public  does  not  want  him. 

And  the  public  will  demonstrate  whether  or  not  it  wants  Ar- 
buckle when,  if  ever,  Arbuckle  pictures  are  released  and  not  until 

then.  Mr.  Patterson  is  right.  The  Better  Films  Committee  of  At- 

lanta has  taken  the  right  stand.  So  has  the  Carolina  exhibitors'  or- 

ganization. We  command  these  refreshingly  sane  viewpoints  to  the  attention 

of  all  the  industry,  and  particularly  to  exhibitors. 
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Smith  Urges  Censorship  Repeal 

New  York  Governor,  in  Message  to  Legisla- 

ture, Recommends  Statute  Be  Wiped  Off 

the  Books — Senator  Walker  to  Lead  Fight 

IMMEDIATE  repeal  of  the  New  
York  State 

Censorship   law   was   urged   by  Governor 

Alfred  E.  Smith  in  his  initial  message  to  the 

Legislature  at  Albany,  Wednesday,  January  3. 
A  bill  will  be  introduced  in  both  houses  in  the 

next  few  days,  calling  for  repeal.  There  is  every 

indication  that  the  Empire  State  will  soon  be  free 

of  the  shackles  of  censorship. 

The  active  direction  of  the  repeal  fight  will  be 
in  the  hands  of  Senator  James  J.  Walker, 

Majority  Leader  of  the  Senate,  who  fought  long 

and  valiently  against  censorship  measures  in  the 

past  and,  sponsored  the  industry's  cause  at  Albany for  several  years. 

During  the  session  of  1921,  a  bill  which 

eventually  became  a  law  was  railroaded  through 

by  Senator  Clayton  R.  Lusk,  and  others,  during 

the  closing  hours  of  the  session.  Although 

fought  in  the  Senate,  by  Senator  Walker,  and  in 

the  Assembly  by  Charles  Donohue,  the  majorities 
at  that  time  were  too  much  to  be  overcome.  In 

August,  1921,  the  Motion  Picture  Censorship 
Commission  came  into  existence  with  its  heads 

drawing  salaries  of  $7,500  a  year,  and  with  offices 
in  New  York,  as  well  as  Albany.  Since  that  time, 

many  deputies  have  been  appointed,  but  now  the 

entire  structure,  made  up  of  political  cards  will  be 

Aviped  away  by  a  Governor  who  does  not  believe 

that  motion  picture  censorship  is  necessary  in  the 
Empire  State. 

The  Governor's  Message 
In   his   annual   message   to   the  Legislature 

Wednesday,   Governor  Smith  had  this  to  say 
concerning  motion  picture  censorship: 

"Recent  legislation  in  our  own  state  has  aimed 
at  serious  restriction  of  personal  liberty. 

"For  several  years  we  have  been  drifting  away 
from  the  fundamental  idea  of  the  Declaration  of 

Independence  and  the  Document  that  was  in- 
tended to  give  it  force  and  vigor,  the  Constitution 

of  the  United  States.  Throughout  the  Declara- 
tion there  are  related  the  abuses  to  which  the 

American  people  were  subjected  by  tyrannical 
government.  The  imposition  of  taxes  without 
consent  of  the  people,  interference  with  trade  and 
commerce,  and  with  the  personal  liberty  of  the 
citizens  were  set  forth  as  the  principal  reasons  for 

a  declaration  of  a  fundamental  principle  of  gov- 
ernment that  has  burned  its  way  through  the  liter- 

ature of  the  world  right  up  to  our  own  time.  In- 
quisitions, spy  systems,  rules  and  regulations  for 

personal  conduct  not  prompted  by  the  ten  Com- 
mandments are  an  unnecessary  interference  with 

the  freedom  of  a  people. 

"It  has  frequently  been  said  that  the  best  gov- ernment is  the  one  that  governs  the  least.  In 
monarchies,  the  people  exist  for  the  government. 
In  the  free  democracy,  of  the  United  States,  the 
government  exists  for  the  people,  and  its  every 
move  should  be  the  expression  of  their  free  will. 

"Throughout  the  Constitution  of  the  United 
States,  there  was  sounded  the  note  set  forth  in  the 

preamble,  which  said  that  the  purpose  of  the  doc- 

ument was  'to  secure  the  blessings  of  liberty  to 
ourselves  and  our  posterity.'  In  our  own  state, 
the  opening  sentence  of  our  Constitution  is  the 
expression  of  our  gratitude  to  Almighty  God  for 
our  freedom,  and  in  order  to  secure  its  blessings 
we  establish  a  Constitution. 

"As  all  crimes  are  predicated  upon  sins,  no 
person  should  be  held  guilty  of  sin  under  the  law 
until  they  can  be  convicted  of  a  crime.  The  bill 

of  rights  throws  every  possible  safeguard  around 
the  individual  and  the  fullest  possible  presump- 

tion of  innocence  is  constitutionally  established 
until  the  contrary  is  proved  beyond  reasonable 
doubt.  The  danger  to  the  future  of  our  liberty 
lies  in  our  apparent  willingness  at  times  to  com- 

promise with  this  principle.  Once  this  avenue  is 

opened  nobody  can,  with  any  degree  of  certainty 
predict  where  it  may  lead. 

Censorship  vs.  Liberty 

"Censorship  is  not  in  keeping  with  our  ideas  of 
liberty,  and  of  freedom  of  worship  or  freedom  of 
speech.  The  people  of  the  state  themselves  have 
declared  that  every  citizen  may  freely  speak,  write 

and  publish  his  sentiments  on  all  subjects,  being 

responsible  for  the  abuse  of  that  right,  and  no  law 
shall  be  passed  to  restrain  or  abridge  liberty  of 

SDeech  or  of  the  press.  This  fundamental  prin- 

ciple has  equal  application  to  all  methods  of  ex- 

pression. 
"The  spoken  drama  has  always  had  its  place  as 

an  influence  to  educate.  In  many  countries  it  is 
sustained  as  a  national  enterprise.  In  early  days 

it  was  used  to  give  expression  to  biblical  history. 
Nobody  will  dispute  that  the  invention  of  moving 

pictures  opened  the  way  for  a  new  avenue  of  great 
education  as  well  as  of  amusement.  We  have 

looked  too  lightly  on  guarantees  of  freedom  of 

speech  and  of  the  press,  when  we  select  from 
among  our  citizens,  three  people  who,  before  the 
fact,  have  the  power  to  declare  what  is  and  Avhat 
is  not  a  violation  of  the  statutes  enacted  for  the 

protection  of  the  morality  of  our  people. 
(Continued  on  Page  348) 



The  Covered  Wagon 

Location  scenes,  photographed  in  Utah,  a  thousand  miles  from  nowhere,  where  James  Cruze  filmed 
this  big  production  for  Paramount. 



January  13,  1923 EXHIBITORS    TRADE  REVIEW 337 

Federal  Trade  Commission  Turns 

Down  Cohen's  Belated  Complaint 

Against  "Music  Trust" 

THE  Federal  Trade  Commission  has  turned 

down  a  belated  application  made  by  Sydney 

S.  Cohen  for  action  by  the  Commission 

against  the  American  Society  of  Composers,  Au- 
thors and  Publishers. 

This  information  comes  officially  to  Exhibitors 

Trade  Review  from  Millard  F.  Hudson,  Chief 

Examiner  for  the  Commission. 

It  will  be  recalled  that  Mr.  Cohen  issued  a  state- 

ment in  which  he  asserted  that  formal  complaints 

had  been  filed  with  the  Commission  and  the  At- 

torney-General on  December  4.  In  a  recent  is- 
sue, Exhibitors  Trade  Review  exposed  the  fact 

that  the  complaints  had  not  been  filed  when  Mr. 

Cohen  said  they  were.  The  proof  that  they  had 

not  been  was  based  upon  telegrams  received  by 

this  publication  from  the  Attorney-General's  of- 
fice and  the  Commission. 

Evidently,  Mr.  Cohen  sent  out  the  statement 

that  formal  complaints  had  been  filed  and  then, 

some  days  later,  actually  filed  them.  One  of  the 

Governmental  agencies  to  which  he  applied  has 
now  turned  him  down. 

The  letter  received  by  Exhibitors  Trade  Review 
from  the  Federal  Trade  Commission  shows  that 

Mr.  Cohen  wrote  to  the  Commission  December 

14,  ten  days  after  he  announced  the  complaints 

had  already  been  filed. 

rPHE  latest  development  in  Mr.  Cohen's  belated 
efforts  on  the  Music  Tax  question  is  given 

pungent  emphasis  by  a  Supplement  to  his  "Ex- 

hibitors Bulletin,"  bearing  date  of  December  15. 
This  date  is  interesting  because  it  is  the  day  upon 

which  appeared  the  issue  of  Exhibitors  Trade  Re- 

view, exposing  Mr.  Cohen's  misleading  statement 
about  the  filing  of  the  complaints. 

The  Supplement  says  that  "specific  complaint 
has  been  lodged  in  Washington  in  the  office  of  the 

Attorney-General  and  with  the  Federal  Trade 

Commission  by  your  National  President"  and other  exhibitors. 

Mr.  Cohen's  letter  of  complaint  to  the  Commis- 
sion is  carefully  dated  December  14.  If  the  date 

on  the  Supplement  to  the  Bulletin  is  correct,  and 

his  letter  was  actually  sent  on  December  14,  the 

Commission  barely  had  opportunity  to  receive  the 

belated  complaint  by  the  time  the  Supplement  was 

printed. 
However,  this  analysis  of  dates  need  not  occupy 

us  further.  The  important  thing  is  that  Mr. 

Cohen  sent  out  a  statement  saying  the  complaints 
had  been  filed  on  December  4.  The  evidence 

shows  that  he  was  a  little  off  in  his  calendar  cal- 

culations, and  a  trifle  previous  with  his  statement. 

Let's  say  some  ten  days,  or  more. 

XTOW,  the  Supplement  goes  into  great  detail  on 

±  ̂  the  Music  Tax  question,  and  is  not  without  its 
points  of  unconscious  humor.  For  example,  it 

says:  "With  the  complaints  laid  before  the  Attor- 
ney General  and  the  Federal  Trade  Commission, 

and  the  moves  made  to  secure  the  passage  of  the 

Lampert  Bill  in  Congress,  it  will  be  plain  that  we 

have  made  very  substantial  progress  toward  af- 
fording the  theatre  owner  the  necessary  relief  in 

this  connection." 

The  "substantial  progress"  to  which  Mr.  Cohen 
so  earnestly  refers  is  certainly  not  substantial  so 
far  as  the  Federal  Trade  Commission  is  concerned. 

Mr.  Cohen  must  know  that  revision  of  the  copy- 

right law  is  the  main,  if  not  the  only  chance  for 

changing  the  status  of  the  Music  Tax.  He  says 

he  has  seen  Congressman  Lampert,  chairman  of 

the  Patents  Committee  of  the  House,  where  the 

bill  for  revision  of  the  copyright  law  has  been  re- 

posing these  many  months. 

Mr.  Cohen's  efforts  to  get  the  bill  reported  out 
are  set  forth  in  the  Supplement  to  his  Bulletin  as 
follows: 



338 EXHIBITORS    TRADE  REVIEW Volume  13.    Number  7 

"For  some  time  we  have  been  endeavoring  to 
secure  a  hearing  on  this  measure,  but  owing  to  a 

number  of  unavoidable  circumstances,  the  various 

hearings  agreed  upon  had  to  be  postponed.  But 

we  secured  a  definite  date  for  a  hearing  from  Con- 

gressman Lampert  Avhich  he  will  take  up  with  the 

other  members  of  the  Committee  and  upon  re- 

ceipt of  their  approval,  we  will  at  once  announce 

the  date  and  proceed  to  arrange  for  the  hearing." 

The  exhibitors  of  the  country  will  be  very  much 

interested  to  hear  from  Mr.  Cohen  when  he  gets 

that  "definite  date"  fixed  and  they,  we  are  sure, 
trust  that  no  further  "unavoidable  circumstances" 
will  arise. 

A  S  we  have  pointed  out  on  several  past  occa- 

sions,  it  is  our  belief  that  the  only  change 

which  can  be  brought  about  in  the  Music  Tax 

problem  is  through  legislation.  It  is  not  at  all  cer- 

tain that  it  can  be  accomplished  even  through  that 

means.  Any  law  that  might  be  passed  would,  of 

course,  be  subject  to  construction  by  the  courts. 

However  that  may  be,  there  is  no  excuse  for 

smokescreen  performances  on  the  part  of  Mr. 

Cohen.  If  he  has  sufficient  strength  he  will  be 

able  to  get  a  hearing  on  the  Lambert  Bill,  and  get 

it  passed  and  signed.  We  shall  watch  very  closely 

to  see  whether  he  does  any  or  all  of  those  things. 

These  are  the  plain  facts  about  a  matter  of  vital 

concern  to  the  exhibitors  of  the  country. 

FOLLOWING  is  the  letter  received  from  the 

Federal  Trade  Commission,  Washington,  by 

Exhibitors  Trade  Review  on  January  4: 

"Federal  Trade  Commission 
"Washington 

"January  2nd,  1923 

"Mr.  L.  W.  Boynton, 

"Editor  and  Publisher  Trade  Review, 

"Exhibitors  Trade  Review, 

"Knickerbocker  Building, 
'  New  York  City. 
"Dear  Sir: 

"At  the  time  we  received  your  telegram  of  De- 
cember 13th,  1922,  we  had  not  yet  received  the 

application  of  the  Motion  Picture  Theatre  Own- 

ers of  America  against  Society  of  Composers, 

Authors  and  Publishers.  The  same  was  subse- 

quently received  and  it  is  thought  you  would  be 

interested  in  the  enclosed  copy  of  a  letter  which 

we  are  writing  Mr.  Cohen,  for  the  applicant. 

Very  truly  yours, 

"Federal  Trade  Commission, 
"Miller  F.  Hudson, 

"Chief  Examiner. "Enclosure 

"MFH:EH" 

T  T  ERE  is  a  copy  of  the  letter  sent  to  Mr.  Cohen 

r-       by  the  Federal  Trade  Commission 

January  2nd,  1922 

"Mr.  Sydney  S.  Cohen,  President, 

"Motion  Picture  Theatre  Owners  of  America, 
"132-6  West  43rd  Street, 
"New  York  City. 

"Dear  Mr.  Cohen: 

"Your  letter  of  the  14th  instant,  addressed  to 

the  Secretary  of  the  Commission,  making  applica- 
tion on  behalf  of  the  Motion  Picture  Owners  of 

America  against  the  American  Society  of  Com- 

posers, Authors  and  Publishers  on  account  of  al- 
leged violations  of  the  law  against  unfair  methods 

of  competition  by  the  imposition  of  a  tax  or  roy- 
alty on  motion  picture  theatres  for  the  right  to 

play  the  copyrighted  music  of  its  members,  has 
been  considered. 

"We  have  carefully  considered  the  facts,  as 
stated  by  you,  and  examined  the  decisions  of  the 

Courts  applicable  thereto,  with  the  result  that  it 

has  been  concluded  that  the  case  is  not  one  calling 

for  the  exercise  of  the  Commission's  corrective 
powers.  The  chief  reason  for  this  conclusion  may 

be  stated  as  the  fact  that  the  making  of  a  claim  for 

royalties,  apparently  in  good  faith,  cannot  be  said 

to  constitute  "an  unfair  method  of  competition  in 

commerce';  it  cannot  be  said  to  be  unfair  in  the 
sense  in  which  the  word  is  used  in  the  Commis- 

sion's Organic  Act,  but  is  merely  an  assertion  of 
a  supposed  legal  right  which  is  fully  determinable 

by  the  Courts;  and  it  is  not  a  "method  of  compe- 
tition" because  the  parties  to  the  controversy  are 

not  in  any  "way  competing  with  each  other. 

"It  is  regretted  that  Ave  are  unable  to  aid  you 
in  this  instance. 

"Very  truly  yours, 

"Federal  Trade  Commission, 
"Millard  F.  Hudson, 

"Chief  Examiner. 

"MFH:EH" 
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Carolina  M.  P.  T.  O.  in  Banner  Meeting 

Mid-Winter  Session,  Held  at  Greensboro, 

Largely  Attended— -No  Arhuckle  Resolution  Pas- 

sed, Varner  Declaring  "The  Public  Will  Decide1" 

ff^TTMilS  has  been  the  most  con- 
I  structive,  most  harmonious 

and  most  successful  conven- 
tion in  the  history  of  the  North  Car- 

olina exhibitor  organization,"  de- 
clared Henry  B.  Varner,  secretary  of 

the  Motion  Picture  Theatre  Owners 
of  North  Carolina  at  the  close  of  the 

mid-winter  meeting,  held  at  the  O. 
Henry  Hotel,  Greensboro,  North 
Carolina,  December  27th  and  28th. 

More  than  fifty  members  were  in  at- 
tendance, a  large  number  considering 

the  time  of  the  session  in  the  midst  of 

the  holiday  week.  The  entire  conven- 
tion was  constructive  and  devoted  pure- 

ly to  business ;  serious  minded  exhibi- 
tors cealt  with  many  vital  problems  af- 

fectinj  the  industry  in  a  manner  that 
called  for  the  plaudits  of  press  and  pub- 

lic of  Greensboro,  and  every  daily 
newspaper  in  the  State  carried  long 
wire  reports  of  the  laudable  movements 
that  were  launched  and  the  construc- 

tive resolutions  that  were  passed. 

Outstanding  among  the  actions  taken 
during  the  convention  was  the  passing 
of  a  resolution  calling  UDon  tr  e  exhibi- 

tors to  let  aside  the  entire  gross  re- 
ceipts of  one  day,  to  De  named  later, 

for  the  purpose  of  "building  a  suitable 
auditorium  either  at  the  Jackson  Train- 

ing School  in  Carrabus  County  or  at  the 
Orthopedic  Hospital  at  Gastonia,  both 
state  institutions.  Plans  will  be  drawn 

and  a  committee  which  was  appointed 
will  make  their  recommendations  for 
the  carrying  out  of  the  plan  at  the  next 
meeting,  the  committee  being  as  fol- 

lows : 

W.  E.  Stewart,  Concord ;  Jas.  A.  Es- 
tridge,  v^astonia ;  R.  D.  Craver,  Charl- 

otte; P.  L.  McCabe,  Tarboro ;  J.  W. 
Prevo,  Thomasville ;  G  C.  Gammon, 
Leaksville ;  E.  C.  Pearce,  Winston- 
Salem  ;  E.  F.  Dardine,  Charlotte ;  E.  E. 
Heller,  Charlotte. 

Secretary  Varner  presented  a  very 

flattering  report  of  the  past  year's  ac- 
tivities and  reported  a  nice  balance  in 

the  bank.  He  also  reported  the  larg- 
est bana  fide  paid  up  membership  in 

the  history  of  the  organization. 

Legislative  Committee  Named 

A  special  legislative  committee  was 
ippointed  to  keep  in  close  touch  with 
affairs  during  the  coming  session  of 
the  State  General  Assembly,  this  com- 

mittee consisting  of  the  following  ex- 
hibitors: Sam  T.  White,  Greenville; 

Jas.  A.  Estridge,  Gastonia;  E.  F.  Dar- 
dine, Charlotte ;  G.  M.  Tyler,  Charl- 
otte; K.  B.  Varner,  Lexington.  This 

committee  will  probably  hold  a  special 
meeting  in  Raleigh  during  the  opening 
of  the  Legislative  to  effect  permanent 
organization. 

Resolutions  were  passed  strongly 
condemning  the  music  tax,  and  the 

"burdensome  and  unjust  increases  in 
the  state  privilege  tax ;  commending  the 
efforts  being  put  forth  by  the  National 
M.  P.  T.  O.  to  secure  a  fair,  equitable 
uniform  contract,  and  especially  to 

commend  highly  the  better  films  move- 
metns  pledging  the  support  of  the  or- 

ganization "to  the  end  that  better  pro- 
grams may  be  secured  and  objection- 

able pictures  relegated,  by  cooperation 
with  the  public  without  imposing  the 

impossible  scheme  of  political  censor- 

ship." 

Another  resolution  was  passed  ex- 
pressing the  sympathy  of  the  members 

for  Colonel  C.  L.  Welch,  of  Salisbury, 
whose  son  dropped  dead  suddenly  on 

Christmas  day.  Copies  of  the  resolu- 
tion were  forwarded  to  his  home  town 

papers  and  to  the  Colonel,  who  is  one 
of  the  oldest  members  of  the  organiza- 
tion. 

Colorado  M.P.T.  O.  Against 

Non -Theatrical  Bookings 
The  Board  of  Directors  of  the  M. 

P.  T.  O.  of  Colorado  has  adopted  a 
resolution  opposing  non-theatrical 
hookings,  and  urging  producers  and 
distributors  to  cease  renting  enter- 

tainment subjects  to  those  not  reg- 
ularly engaged  in  the  exhibition  of 

motion  pictures.  The  resolution  fol- lows: 

"Whereas: — A  practice  is  becom- 
ing in  vogue  to  lease  to  parties,  In- 

stitutions or  Organizations,  not  reg- 
ularly engaged  in  the  exhibition  of 

Motion  Pictures,  commercial  film  pro- 
ductions, and 

"Whereas: — While  not  opposed  to 
such  Organizations  using  short  strict- 

ly educational  subjects  as  a  minor  part 
of  entertainment,  and 

' '  Where  as : — Such  irregular  prac- 
tice is  detrimental  to  the  morale  of 

the  exhibitor's  branch  of  the  indus- 
try— illegitimate  competition  from  an 

unlicensed  and  untaxed  source,  and 
"Whereas: — Citing  the  example 

set  by  older  and  longer  experienced 
lines  of  Merchandising,  selling  only 
to  legitimate  dealers: — 

"Resolved: — that  a  plea  of  con- 
sideration be  sent  to  all  Producing 

and  Distributing  Organizations,  ask- 
ing that  this  practice  of  leasing  to 

any  but  regularly  established  and  li- 
censed theatres  engaged  in  the  ex- 

hibition of  Motion  Pictures,  be  dis- 

continued." 

Many  matteis  which  were  expected 
to  bob  up  during  the  sessions  did  not 
put  in  an  appearance  on  the  floor.  The 
First  National  franchise  question,  as 
well  as  the  Arbuckle  case  was  left  un- 
noticed. 

"We  realized,"  declared  Secretary 
Varner,  "that  it  would  be  the  popular 
thing  to  pass  a  strong  resolution  crit- 

icising Hays  for  lifting  the  ban  on  Ar- 
buckle and  declaring  our  opposition  to 

the  exhibitors  of  the  state  showing  his 
pictures,  but  most  of  us  believed  this 
was  a  matter  for  the  public  to  decide, 
that  he  should  at  least  have  a  chance 

before  the  great  jury  of  the  American 

people." 

In  the  absence  of  President  Percy 
W.  Wells,  who  was  detained  at  home 
because  of  illness  in  his  family,  first 
Vice-President  E.  F.  Dardine,  of  Charl- 

otte presided  over  the  convention.  The 

following  were  registered  on  the  con- 
vention books  for  the  sessions  of  the 

convention : 

Senator  A.  F.  Sams,  Auditorium,  Winston- 
Salem;  A.  F.  Moses,  Broadway,  Winston- 
Salem;  Harry  Summerville,  Imperial, 
Greensboro;  E.  F.  Dardine,  Strand,  Charl- 

otte; George  Eoberts,  Gem,  Siler  City;  C. 
A.  Turnage,  Strand,  Washington;  W.  H. 
Hendrix,  Central,  Greensboro;  B.  B.  Le- 
Faux,  Columbia,  Albermarle;  R.  D.  Craver, 
Broadway,  Charlotte;  Ralph  DeBruler, 
Broadway,  Charlotte;  W.  E.  Stewart,  Pas- 

time, Concord;  C.  M.  Isenhaur,  Piedmont, 
Concord;  E.  C.  Pearce,  Amuzu,  Winston- 
Salem;  H.  B.  Varner,  Lyric,  Lexington;  U. 
K.  Rice,  Pilot,  Winston-Salem;  J.  L.  Clay- 

ton, Boulevard,  Leaksville;  _Sam  Richard- 
son, Milton  Hall,  Erlanger;  P.  L.  McCabe, 

Colonial,  Taboro;  C.  J.  McLane,  Winston- 
Salem;  Sam  T.  White,  White's,  Greenville; 
A.  B.  Huff,  Broadway,  High  Point;  P.  R. 
Parrish,  Orpheum,  High  Point;  J.  E.  Simp- 

son, Ideal,  Gastonia;  Jas.  A.  Estridge,  Gas- 
tonian,  Gastonia;  M.  W.  Jordan,  Piedmont, 
Madison;  S.  A.  Lambert,  Charlotte;  C.  L. 
Welch,  Victory,  Salisbury;  G.  C.  Gammon, 
Boulevard,  Leaksville;  J.  W.  Prevo,  Lee, 
Thomasville;  A.  A.  Neese,  Beatrice,  Haw 
River;  C.  E.  Buckner,  National,  Greensboro. 

Among  the  film  and  accessory  represent- 
atives present  were  the  following:  W.  J. 

Kupper,  Fox  Film  Corp.,  Charlotte;  G.  M. 
Tyler,  Fox,  Charlotte;  Frank  P.  Bryan  and 
Bryan  Craver,  Associated  First  National, 
Charlotte;  Dan  O'Connor,  George  V.  Atkin- 

son, C.  Alexander  and  E.  E.  Heller,  Pathe 
Exchange,  Charlotte;  H.  I.  Horton,  Univer- 

sal Film  Exchanges,  Charlotte;  R.  T.  Good, 
and  Richard  Keller,  Film  Booking  Offices, 
Charlotte;  Otis  Branon,  Eltabran  Film  Co., 
Charlotte;  J.  L.  Marentette,  Goldwyn  Dis- 

tributing Corp.,  Atlanta;  B.  T.  Burckhalter, 
Educational  Film  Exchanges,  Charlotte; 
H.  R.  Schofield,  Schofield  Piano  Co.,  Charl- 

otte; Eugene  Eeilly,  American  Seating  Co., 
Charlotte;  Ben  Abrams,  Automatic  Ticket 
Register  Co.,  New  York. 



A  Man  Of  Action 

A  comedy  drama  produced  by  Thos.  H.  Ince  featuring  Douglas  MacLean  and  Marguerite  de  la  Motte. 

Story  and  scenario  by  Bradley  King.     Directed  b  y  James  W.  Horne.     A  First  National  release. 
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Hays  Gets  Ovation  in  Kansas  City 

M.  P.  P.  D.  A.  Chief  Stops  There  En-Route  To  New 

York  From  Coast  and  Makes  Speech  Highly  Praised 

by  Exhibitors — Appeals  to  Public  Through  Press 

WILL  H.  H
AYS  returned 

to  New  York  Decem- 

ber 30  from  his  trip  to 

the  Coast,  stopping  for  a  three 

day  visit  in  Kansas  City  where 
he  addressed  the  Chamber  of 

Commerce  and  was  given  a  great 

reception. 

He  attended  the  national  con- 
vention of  the  Phi  Delta  Theta 

fraternity,  and  made  several 

speeches  to  various  organizations. 

It  was  a  cheering  gathering 

that  rose  to  greet  Mr.  Hays  in 
the  Francis  I  Room  of  the  Hotel 

Baltimore  where  he  was  the 

guest  of  the  Chamber  of  Com- 
merce. His  talk  was  declared 

by  exhibitors  to  have  carried 

greater  weight  in  favor  of  the 

film  industry  than  any  address 
ever  made  in  Kansas  City. 

"The  motion  picture  carries  a  silent 
call  for  virtue,  honesty,  ambition,  pa- 

triotism, hope  and  love  of  home,"  Mr. 
Hays  said.  "Above  all  else  is  our  duty 
to  youth.  All  pictures  cannot  be  made 
for  the  mind  of  a  14-year  old  child,  but 
there  are  certain  standards  of  taste  con- 

duct, morals  and  common  decency  that 
must,  and  shall  be  preserved.  The  press 
has  arrived  at  its  great  present  position 
of  stability  as  the  fruit  of  six  centuries 
of  development.  From  the  Gutenberg 
Bible  to  the  newspaper  and  magazine 

of  today  is  indeed  a  long  and  slow  pro- 
cess of  invention  and  development. 

What  John  Milton  did  in  the  fight  for 
the  freedom  of  the  press ;  what  Benja- 

min Franklin  did,  what  was  done  by 
Greeley,  Dana,  Pulitzer,  Watterson  and 
the  great  Col.  William  R.  Nelson,  all 
counted  in  the  long  pull  for  a  finer  and 
better  service. 

"There  is  one  place  where  evil  in  mo- 
tion pictures  can  be  eliminated,  and  the 

good  and  great  advantages  retained, 
and  that  is  at  the  point  and  the  time 
when  the  pictures  are  made,  by  the  men 
who  make  them^-not  political  censor- 

ship. There  is  no  zone  of  twilight  in 
the  matter — right  is  right  and  wrong 
is  wrong.  The  corrections  can  be 
made;  real  evil  can  and  must  be 
kept  out.  The  highest  standards  of 
art,  taste  and  morals  can  be  achieved, 

and  it  is  primarily  the  duty  of  the  pro- 
ducers to  do  it." 

Through  the  Kansas  City  press,  Mr. 
Hays  appealed  to  the  public  to  start  the 

New  Year  without  any  yesterdays,  add- 
ing that  this  did  not  constitute  a  rein- 

statement of  Arbuckle,  but  merely 
meant  that  he  would  not  stand  in  the 

way  of  the  comedian's  chance  to  go  to 
work  and  make  good. 

The  M.  P.  T.  O.  of  Missouri  an- 
nounced the  result  of  questionnaires  it 

had  received  from  exhibitors  of  the 

state,  showing  that  sentiment  is  against 
the  exhibition  of  Arbuckle  films,  ac- 

cording to  Lawrence  E.  Goldman,  sec- 
retary-counsel. At  a  meeting  of  the  ex- 

ecutive board  of  the  Missouri  organiza- 
tion early  in  January  action  probably 

will  be  taken  to  continue  the  ban  on 

Arbuckle  productions,  Mr.  Goldman 
said. 

"With  questionnaires  showing  that  a 
big  majority  of  patrons  in  Missouri 
are  opposed  to  Arbuckle  films,  there  is 

nothing  to  do  but  prohibit  them,"  Mr. 
Goldman  said.  "The  theatres,  as  said 
many  times  before,  are  governed  by 
public  opinion  and  should  the  time 
ever  come  in  which  there  is  a  de- 

mand for  such  pictures,  they  will 

be  shown." Richard  G.  Liggett,  president  of  the 
M.  P.  T.  O.  of  Kansas,  takes  the  fol- 

lowing stand  on  the  question : 
"As  far  as  Arbuckle  is  concerned, 

the  Motion  Picture  Theatre  Owners 
of  America  will  have  the  final  word, 

for  it  is  in  their  theatres  that  the  pic- 

tures must  be  shown ;  they  will  look  to 

their  patrons  for  an  answer  to  the  ques- 
tion. The  attitude  of  Kansas  towards 

Arbuckle,  I  believe  I  can  safely  say,  is 
not  a  favorable  one.  He  was  acquitted 
by  the  courts,  but  he  has  not  yet  been 
acquitted  by  the  motion  picture  patrons 
of  Kansas,  if  prevailing  opinions  can 
be  taken  as  a  barometer. 

"Does  it  seem  logical  that  Kansas 
exhibitors  would  exhibit  Arbuckle  films 

against  the  desire  of  their  patrons  and 
civic  organizations?  Exhibitors  of 
Kansas  pride  themselves  as  being  just 
as  clean  morally  as  any  ministerial  or 
civic  body  in  the  state,  and  we  are  not 

going  to  invite  an  open  breach  with 
the  public  just  to  satisfy  the  whims  of 
a  producer  or  a  screen  star.  It  is  the 
duty  of  exhibitors  to  give  the  public 
what  it  demands,  and  until  the  public 
of  Kansas  demands  Arbuckle  pictures 

they  will  not  be  shown  in  this  state." 
James  J.  Larkin,  Kansas  City  censor, 

said  that  Arbuckle  films  will  not  be 
barred  in  Kansas  City. 

"Legally,  I  have  no  right  to  stop  any 

film  in  which  Arbuckle  is  shown,"  Mr. 
Larkin  said.  "If  the  picture  is  clean 
and  does  not  violate  any  section  of  the 

city  ordinance  regarding  motion  pic- 
tures, it  is  my  duty  to  pass  it.  I  think 

that  the  matter  of  Arbuckle  _  pictures 

is  up  to  the  public  for  a  decision." 

"Decision  Rests  With  the  Public 
Atlanta  Better  Films  Committee  Abandons 

Resolution  Plan  After  Speech  by  Patterson 

59 

At  their  regular  monthly  meeting 
held  Dec.  28  in  the  Grev  Room  of  the 

Chicago  Tribune  Nominates 

Mary  "Juliet" Going  even  further  than  the  recent 
suggestion  by  Augustus  Thomas,  ar- 

biter of  the  spoken  drama,  to  Will 
Hays  that  the  motion  picture  indus- 

try would  do  a  service  to  the  public 
by  putting  "Hamlet"  on  the  screen, 
the  Chicago  Tribune,  in  an  editorial 
nominates  "Borneo  and  Juliet"  as 
the  play,  and  Mary  Pickford  as  the 
one  eminently  desirable  screen  artiste 
to  play  the  role  of  Juliet,  and  casts 
Douglas  Fairbanks  in  the  character  of 
Mercutio. 

It  is  said  that  at  one  time  or  an- 
other Miss  Pickford  had  given 

thought  to  doing  a  role  like  Juliet, 
and  she  is  considered  by  her  admirers 
to  be  altogether  equal  to  such  a  char- 

acterization. But  she  has  never  an- 
nounced a  decision  to  portray  it. 

Piedmont  Hotel,  the  Better  Films  Com- 
mittee of  Atlanta  officially  decided  to 

take  no  definite  action  at  this  time  on 
the  Arbuckle  matter. 

With  every  member  of  the  commit- 
tee present,  or  accounted  for,  the  at- tendance was  the  largest  drawn  by  am 

meeting  save  one  since  the  organiza- 
tion of  this  body.  In  the  formal  notices 

of  the  meeting  sent  out  by  Mrs.  B.  M. 

Boykin,  president,  discussion  of  the  Ar- buckle question  was  listed  as  one  of  the 
four  important  issues  to  be  disposed  of 

at  the  meeting,  and  it  is  safe  to  assume 

that  every  individual  member  had  giv- en serious  consideration  to  the  subject. 

When  Mrs.  Boykin  opened  the  meet- 
ing for  discussion  of  this  question,  Mrs. 

Alonro  Richardson  was  among  the 

first  to  speak.  She  asked  that  the  com- 
mittee go  definitely  on  record  as  op- 
posing Arbuckle's  return  to  the  screen. 
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Public  Relations  Committee  Against  Arbuckle  Pictures; 

Reaffirming  Confidence  in  Hays  Program 

FOETY-SIX  members  of  the  Committee  on  Public  Relations,  which  is  co- 
operating with  the  Hays  organization,  held  an  important  meeting  on  Thursday, 

January  4,  and  adopted  a  resolution  reaffirming  its  confidence  in  the  Hays  program. 
With  reference  to  the  Arbuckle  matter,  the  Committee  declared  itself  im- 

pressed with  the  sincerity  and  genuineness  of  Mr.  Hays'  motives,  but  recom- 
mended that  he  advise  the  industry  not  to  exhibit  Arbuckle  pictures. 

The  meeting  was  held  in  the  Hays'  offices,  522  Fifth  Avenue,  New  York,  and 
was  attended  by  many  of  the  most  prominent  officials  of  the  national  social  wel- 

fare and  civic  organizations. 
At  the  conclusion  of  the  session,  which  Mr.  Hays  addressed,  Lee  F.  Hanraer, 

of  the  Russell  Sage  Foundation,  and  Chairman  of  the  Public  Relations  Committee, 
made  the  following  statement: 

"We  had  a  splendid  representative  and  enthusiastic  meeting.  Many  prob- 
lems were  discussed  and  many  of  the  activities  of  the  Committee  reviewed,  and 

plans  made  for  the  future.  Among  the  things  of  particular  interest  in  the 
Committee  was  the  development  of  plans  to  cany  to  the  public  the  problems  of 
the  industry  and  information  relative  thereto,  as  well  as  bring  to  the  industry 
the  ideas  of  the  public. 

' '  The  Arbuckle  matter  was  discussed  in  a  way  which  developed  a  sympathetic 
understanding  among  the  entire  membership  of  the  committee  as  to  the  problems 
incident  thereto.  A  resolution  expressing  the  point  of  view  of  the  Committee 
was  passed  and  it  was  as  follows: 

"1.  The  Committee  on  Public  Relations,  having  received  from  Mr.  Hays  a 
report  on  the  Arbuckle  matter  is  impressed  with  the  sincerity  and  genuineness  of 
his  motives  in  showing  a  willingness  to  allow  everyone  a  chance  "to  go  to  work 
and  make  good  if  he  can. ' '  The  Committee,  however,  does  not  believe  that  there 
should  be  any  action  taken  which  would  result  in  bringing  Roscoe  Arbuckle 
again  before  the  public  as  a  motion  picture  actor.  In  the  judgment  of  the 
Committee  it  would  be  extremely  detrimental  to  the  youth  of  America  for 
Arbuckle's  pictures  to  be  released  for  circulation,  since  it  is  highly  desirable 
that  reminders  which  would  naturally  come  with  his  reappearance  on  the  screen 
should  not  be  thus  placed  before  the  public.  Such  releases  would  also,  in  the 
opinion  of  the  Committee,  tend  to  destroy  public  confidence  in  the  purpose  of  the 
motion  picture  industry  "to  establish  and  maintain  the  highest  possible  moral  and 
artistic  standards  in  motion  picture  production  and  develop  the  educational  as 
well  as  the  entertainment  value  and  general  usefulness  of  motion  pictures." 
The  Committee,  therefore,  recommends  to  Mr.  Hays  that  he  advise  the  motion 
picture  industry  to  refrain  from  exhibiting  pictures  in  which  Mr.  Arbuckle  ap- 

pears, and  that  any  consideration  shown  him,  as  an  individual,  should  be  along 
the  lines  not  involving  his  appearance  before  the  public  as  a  motion  picture 
actor. 

"2.  The  Committee  takes  this  occasion  to  reaffirm  its  desire  to  assist  in 
every  possible  way  in  the  improvement  of  motion  pictures,  and  to  express  its 
confidence  in  the  practicability  of  the  program  which  is  being  developed  under 
Mr.  Hays'  leadership  for  securing  better  pictures  and  for  realizing  the  highest 
possible  usefulness  of  motion  pictures  in  the  recreation  and  education  of  the 
American  people." 

Insisting  that  embarrassment  would 
follow  quickly  in  the  wake  of  any  en- 

dorsement of  Mr.  Hays'  action  in  per- 
mitting Arbuckle  to  return  to  the  screen 

and  declaring  that  there  were  "other 
ways  in  which  Mr.  Arbuckle  could 

come  back,"  Mrs.  Richardson  urged 
that  the  Committee  emphatically  oppose 
his  return  as  a  screen  player. 

Taking  an  entirely  different  angle 
on  the  question,  Willard  C.  Patter- 

son, manager  of  the  Metropolitan 
Theatre,  declared  that  the  Arbuckle 
matter  was  not  an  issue  for  the  Bet- 

ter Films  Committee  to  decide.  "As 
an  organization  you  are  primarily 
concerned  with  the  exhibition  of  pic- 

tures." said  Mr.  Patterson.  "Your 

contact  is  with  the  theatre  and  the 

people.  According  to  Mr.  Hays' statement  his  decision  permitting 
Mr.  Arbuckle  to  return  to  the  screen 

does  not  involve  those  pictures  al- 
ready made.  In  the  light  of  that 

knowledge  it  will  be  six  months  be- 
fore an  Arbuckle  picture  is  put  on 

the  market.  And  that  will  be  time 
enough  for  action  on  your  part. 
After  all,  it  is  not  for  us  to  say 
whether  Arbuckle  shall  or  shall  not 
come  back  to  the  screen.  That  de- 

cision does  not  rest  v/ith  us,  but  with 
the  public,  for  in  the  last  analysis  it  is 
by  public  opinion  he  will  be  tried,  and 
by  the  public  he  will  be  refused  or 

received." 

Gianinni  Guest  At  Coast  Affair 

Luncheon  Given  in  His  Honor  By 
Schenck  and  Lesser  in  Los  Angeles 

OT  since  the  initial  visit  to  Los 

A  ̂  Angeles  of  Will  H.  Hays  have  as 
many  motion  picture  producers  gather- 

ed together  to  pay  homage  to  an  indiv- 

idual as  the  assemblage  that  honored 
Dr.  A.  H.  Gianinni  at  a  luncheon  given 

in  the  banker's  honor   by  Jospeh  M. 
Schenck  and  Sol  Lesser  at  the  Ambas- 

sador hotel,  Los  Angeles,  last  week. 

Dr.  Gianinni,  who  needs  no  introduc- 
tion to  the  motion  picture  industry  is 

in  the  west  on  a  brief  business  and  plea- 
sure trip.  He  is  a  director  of  the  giant 

chain  of  the  Bank  of  Italy  and  is  presi- 
dent of  the  East  River  National  Bank, 

New  York,  as  well  as  being  at  the  head 
of  the  Commercial  Trust  Company  in 

the  heart  of  Gotham's  theatrical  dis- trict. 

Dr.  Gianinni,  it  is  declared,  has  loan- 
ed from  two  to  three  million  dollars 

per  month  to  producers  for  making  and 
distributing  their  product.  In  all  the 
years  he  has  been  loaning  money  to 
the  picture  industry,  Dr.  Gianinni 
states  he  has  never  lost  a  dime. 

In  the  depression  three  years  ago  ac- 
cording to  the  Doctor,  when  great  in- 
dustries such  as  the  iron,  steel,  cotton 

and  others  failed  to  meet  their  notes 
and  promises,  the  picture  industry  kept 
strict  faith  with  the  banks.  Dr.  Gian- 

inni is  interested  with  and  each  and 

every  note  and  promise  was  made 

good  in  the  alloted  time. 
In  a  brief  talk  to  his  friends  at  the 

luncheon  given  by  Lesser  and  Schenck, 
Dr.  Gianinni  made  it  an  emphatic  point 

that  he  was  against  the  so  called  'bonus' bankers.  The  Doctor  states  he  feels 
that  the  motion  picture  industry  is  as 
firm  a  one  as  the  greatest  in  the  world 
and  that  it  is  due  loans  on  a  legitimate 
lawful  rate  of  interest. 

"Motion  picture  producers  and  or- 
ganizations that  come  to  me  for  loans 

on  their  product  or  on  their  proposed 
productions  receive  them  at  the  rate  of 
6  per  cent  and  no  more. 

It  was  Dr.  Gianinni  who  was  re- 
sponsible for  placing  Joseph  M. 

Schenck  on  the  board  of  directors  of 
the  Bank  of  Italy  of  Los  Angeles. 

While  in  the  west,  the  Doctor  is  the 
guest  of  the  West  Coast  Theatres,  Inc., 

and  is  making  a  careful  survey  of  the- 
atrical conditions  as  well  as  the  studio 

situation.  He  gained  his  early  banking 
training  in  San  Francisco  and  his 
brother  is  now  head  of  the  Bank  of 

Italy  and  is  in  Italy  at  present  where 

he  is  making  a  study  of  economic  con- ditions there. 

Among  the  producers  that  attended 
the  Schenck-Lesser  luncheon  were 

Mack  Sennett,  Thomas  H.  Ince,  Abra- 
ham Lehr,  E.  J.  Godsol,  J.  D.  Williams, 

Sam  Katz,  M.  C.  Levee,  Ben  P.  Schul- 
berg,  A.  L.  Gore,  Adolph  Ramish, 
Michael  Gore,  Irving  M.  Lesser,  Mich- 

ael Rosenberg,  Marco  Hellman,  Jack 
Coogan  Sr.,  Sid.  Grauman,  Jack,  Sam, 
and  Harry  Warner,  J.  G.  Bachman, 
George  Lichtenberger,  Sam  Goldwyn. 
John  McCormick,  A.  L.  Bernstein 
Montague  Glass,  Edwin  Carewe,  Har  . 
D.  Wilson,  Mr.  Schenck,  Mr.  Lessev 
and  the  honor  guest,  Dr.  Gianinni. 

Dr.  Gianinni  expects  to  be  back  a: 
his  desk  in  New  York  early  in  January. 

Mrs.  Gianinni  and  their  son  accom- 
panied him  on  his  western  visit. 
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Getting  Your  Own  Town  People  In 

A  Problem  which  Confronts  Many  and  Escapes 

Attention  it  Deserves — How  the  Small  Town  Can 

Overcome  Handicap  Placed  on  it  by  Nearby  City 

G 

A.  DUNN  of  the  Murray  Hill 
Theatre,  Hobson,  Montana, 

writes : — 

"My  biggest  problem  is  to  get  towns- 
people interested  in  the  movies.  My  main 

trade  is  country  people  and  if  the  wea- 
ther is  bad — poor  business  results.  Can 

you  advise  me  some  way  to  get  small 
town  people  to  come  to  the  show  es- 

pecially those  who  when  they  go  into 
other  cities  hit  the  movies  the  first 

thing?" Here  indeed  is  a  problem,  one  which 
the  small  town  theatre  is  facing  today 
more  than  eevr. 

It  may  be  said,  generally,  that  home 
town  people  usually  neglect  to  patron- 

ize their  local  theatres  for  one,  or  both 
of  these  reasons : 

They  believe  that  the  pictures  shown 
in  the  bigger  cities  are  better  which 
infers  that  the  pictures  shown  in  their 
local  theatres  are  not  to  their  liking, 
or  they  do  not  like  the  appearance, 
management,  location  or  reputation  of 
the  local  house. 
The  fact  that  home  town  folks,  when 

they  visit  other  cities,  do  attend  the  pic- 
ture theatres  there  shows  that  they  have 

the  necessary  funds  to  buy  entertain- 
ment and  that  they  have  the  necessary 

desire  which  attracts  them  to  the  box 
office. 

Small  Towns  and  Big  Towns 
There  is  the  general  belief  on  the 

part  of  the  public  that  the  larger  cities 
have  better  things,  and  the  greater  as- 

sortment. This  is  usually  true  of  news- 
papers, hotels  and  stores,  in  the  cities. 

They  are  larger  and  they  are  costlier, 
which  accounts  for  the  desire  of  the 

small  town  inhabitant  to  go  to  the  city 
occasionally  and  spend.  But  while  this 
situation  covers  hotels,  newspapers  and 
stores,  it  does  not  cover  motion  pictures 
for  the  same  picture  shown  in  the  city 
and  at  higher  prices  are  shown  in  the 
home  town  at  lower  prices.  To  remedy 
the  situation  just  described  we  would 
say  to  Mr.  Dunn  and  to  those  who  are 
in  a  similar  position  : — 

"Book  the  same  pictures  that  are 
shown  in  those  cities  which  attract  your 
local  patrons ;  book  them  simultaneous- 

ly with  the  city  houses,  or,  as  soon 
after  as  is  possible.  Advertise  them 
as  nearly  like  the  city  theatres  do,  and 
exploit  them  in  as  nearly  the  same  man- 

ner. Use  the  trade  papers  for  ideas 
in  doing  so.  Play  up  the  fact  that  you 
are  giving  your  town  the  big  city  pic- 

tures at  home  town  prices. 

To  go  further  into  detail  we  advise 
a  man  in  Mr.  Dunn's  situation  never 
to  put  out  a  window  card  or  a  one 
sheet,  or  insert  newspaper  copy  which 
does  not  carry  a  line  such  as 

"The  Same  Picture  Playing  Now 
in   at  Hobson.  Prices. 

(In  the  blank  space  should  be  in- 
serted the  name  of  the  nearby  city 

which  attracts  the  patronage  you  are losing.) 

Ride  on  the  Tide 

It  is  a  pretty  well  known  principle 
of  modern  showmanship  that  the  small 
town  theatre  can  capitalize  on  the  big 
advertising  that  large  city  theatres  give 
to  their  attractions.  An  apt  expression 
in  theatre  circles  which  describes  this 

is  "ride  on  the  tide  created  by  the  near- 

by city  advertising."  Most  folks  in small  towns  read  nearby  city  papers 
and  they  see  the  big  theatre  advertising 
the  same  releases  you  will  give  them. 

Step  in  then  and  maintain  the  momen- 
tum which  that  city  advertising  creates 

for  pictures. 
If  a  theatre  is  ill  kept  and  its  manage- 

ment lax  in  providing  an  attractive 

showshop  there  is  but  one  cure — make 
it  attractive.  It  may  be  that  the  music 
is  below  par;  heating  and  ventilating 
insufficient  and  the  general  tone  of  the 
house  repulsive  to  theatre  goers.  A 
piano  that  has  been  drummed  in  the 
same  way  for  ten  years  is  not  likely 

to  prove  attractive  to  home  town  peo- 
ple and  in  this  case  an  organ  would 

prove  a  boon.  Organs  are  made  in  so 
many  styles  and  sizes  nowadays  that 
one  can  be  easily  found  which  meets 
the  purse  of  the  smallest  theatre  and 
provides  a  wide  range  of  new  musical 
effects. 

House  Management 

A  dark,  foul  smelling  theatre,  the  un- 
inviting theatre,  with  a  dirty  lobby, 

dusty,  broken  seats  and  noisy  attendants 
stands  no  chance  against  the  more 
modern  theatre  which  even  the  smaller 
cities  boast.  There  are  so  many  items 
in  theatre  management  which  can  be 
unwittingly  neglected  that  columns 
would  be  required  to  cover  them.  One 

general  rule  may  be  cited  to  elimin- 
ate all  of  them — watchfulness  at 

all  times. 

John  D.  Howard  of  the  theatre  de- 
partment of  Famous  Players  was  asked 

recently  what  type  of  theatre  manager 
he  usually  picked  and  his  reply  was : 
"We  don't  want  men  who  come  into 

the  house  and  count  noses  and  then 

walk  out  satisfied  that  their  managerial 
duties  have  been  fulfilled.  In  the  first 
box  office.  My  type  of  ideal  manager 
is  one  who  notices  how  many  electric 
lights  are  missing,  or  dirty;  who  can 
see  dust  on  the  seats;  who  knows  poor 
projection  when  he  sees  it;  who  notices 
a  hole  in  the  floor  covering,  a  noisy 
ventilating  fan,  gum  sticking  to  seats. 
In  short,  the  man  who  finds  all  these 
things,  not  to  prove  himself  a  gum  shoe 
expert,  but  who  needs  the  information 
to  properly  carry  on  the  executive 
duties  which  the  position  of  manager 

imposes." 

Too  often  theatre  owners  ascribe  the 
loss  of  local  business  in  small  towns  to 
the  lack  of  civic  interest  on  the  part  of 
its  citizens.  They  fail  to  take  into  ac- 

count their  own  shortcomings  or  to 
take  that  interest  in  civic  affairs  which 
ownership  of  a  theatre  implies.  A  run 
down  theatre  cannot  be  said  to  add  one 
iota  to  the  civic  beauty  of  a  town. 
Usually  all  institutions  of  public  as- 

sembly in  a  town  are  pointed  to  with 

pride.  The  sightseer's  or  visitor's  at- tention is  directed  to  the  schools, 
churches,  city  hall  and  the  parks  which 
are  public  places  and  if  a  theatre  is 
worthy  of  civic  pride  it  too  is  pointed 
to  as  a  place  of  unusual  interest,  be- 

cause it,  also,  is  a  public  place.  If  it 
is  a  tumble  down  shooting  gallery  who 
will  point  to  it  with  pride  ? 

"Look  Yourself  Over" 

There  are  cases  where  civic  pride  has 
never  been  appealed  to  as  a  means  of 
increasing  local  patronage  of  local  in- 

stitutions. We  have  seen  this  situation 
successfully  met.  Recently  in  a  North 
Carolina  town  the  home  folks  were  in 
the  habit  of  doing  all  their  shopping 

and  theatre-going  in  a  neighboring  small 
city.  Business  in  that  town  was  almost 
at  a  standstill.  An  analysis  of  the  sit- 

uation at  a  meeting  of  the  local  cham- 
ber of  commerce  where  the  merchants 

and  theatre  men  met  resulted  in  a  cam- 
paign to  hold  the  natives  at  home  when 

they  wanted  to  buy.  The  theatres  tied 
up  with  the  local  merchants.  Tickets 
for  certain  performances  were  sold  at 

the  stores,  cooperative  newspaper  ad- 
vertising inviting  the  home  people  to 

patronize  home  institutions  was  done 
and  the  stream  of  shoppers  who  visited 
the  nearby  cities  was  dammed. 

It  is  a  good  plan,  when  business  is 
falling  away,  before  blaming  pictures, 

people  and  phantom  business  depres- 
sions to  "look  yourself  over." 



Down  To  the  Sea  In  Ships 

Elmer  Clifton  Presents  The  Whaling  Film  Corporation's  Production,  Distributed  through  the  W. 
W.  Hodkinson  Corporation 
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The  News  of  the  Week 

Distinctive  To  Have  a  Busy  Year 

"Backbone"  and  "Ragged  Edge"  First 
Productions  of  1923 — Plans  in  Detail 

Distinctive  Pictures  Corporation  an- 
nounces this  week  its  preliminary  plans  for 

a  busy  year  of  production.  The  statement 
which  Arthur  S.  Friend,  president,  issued 
from  his  offices  at  366  Madison  Avenue  con- 

firms reports  of  many  months  in  the  in- 
dustry that  1923  would  see  Distinctive  Pic- tures in  the  market  with  a  formidable  list 

of  offerings. 
The  first  production  will  be  "Backbone," 

Clarence  Budington  Kelland's  story  wlieh appeared  first  in  the  Saturday  Evening  Post 
and  which  was  sought  by  every  large  motion 
picture  producer  in  the  country.  Charles 
Whittaker  has  written  the  scenario.  Ed- 

ward Sloman  is  directing  the  work  of  what 
is  said  to  be  one  of  the  finest  casts  ever 
assembled  for  a  picture. 

Alfred  Lunt — his  first  time  on  any  screen 
— and  Edith  Roberts  have  the  leads. 

The  second  production  will  be  "The  Bag- 
ged Edge,"  based  on  Harold  MacGrath's 

absorbing  novel  of  the  South  Seas.  Har- 
mon Weight  will  direct  this  picture  from  a 

scenario  by  Forrest  Halsey. 
Three  more  productions  will  be  ready  by 

the  middle  of  May.    Detailed  work  on  these 
will  soon  be  put  into  the  hands  of  individ-     Henry  M.  Hobart,  Vice  President  Distinc- 
ual  directors,  while  Mr.  Friend  and  Mr.  tive  pictures  Corporation. 

'  Distinctive  Pictures  Coporation  an- 
nounces that  its  first  two  productions  of 

1923  will  be  'Backbone,'  based  on  Clarence 
Budington  Kelland's  story  in  the  Saturday 
Evening  Post,  and  'The  Bagged  Edge,' 
from  Harold  MacGrath's  novel  of  that 
name.  There  will  be  three  other  produc- 

tions, already  selected  but  unnamed,  these 
to  be  ready  by  the  middle  of  May.  Plans 
for  the  Summer  and  Fall  are  now  being 
considered. 

"In  preparing  the  above  productions, 
Distinctive  Pictures  is  proceeding  in  the  be- 

lief that  the  best  sort  of  films  which  can 

be  given  to  the  public  for  the  public's  sat- isfaction are  those  which  are  100  per  cent 
jntertainment.  To  give  the  public  such 
films,  it  is  necessary  for  the  producer  to 
buy  his  stories  carefully — and  buy  on  merit 
alone;  then  to  get  a  scenario  which  will 
bring  out  the  full  film  power  of  that  story; 
then  to  plan  the  actual  making  of  the  pic- 

ture under  the  best  direction  obtainable; 
and,  finally,  to  work  patiently,  painstaking- 

ly all  of  the  time  to  insure  a  technically 
perfect  job. 

'Courage  to  discard  poor  workmanship 
and  constant  vigilance  to  detect  it — those 
are  two  of  the  cardinal  principles  in  making 
better  films.  Distinctive  Pictures  believes 
that  producers  are  personally  responsible  to 

Arthur    S.    Friend,    President  Distinctive 
Pictures  Corporation. 

Hobart,  vice-president  of  Distinctive  Pic- 
tures, will  devote  their  attention  to  arrang- 

ing for  the  productions  to  follow.  They  are 
now  said  to  be  in  negotiation  for  several 
of  the  most  unusual  stories  ever  considered 
for  screening. 

Mr.  Friend  and  Mr.  Hobart  won  fame  for 
themselves,  both  in  and  out  of  the  motion 
picture  industry,  by  the  artistry  of  their 
first  production,  "Disraeli."  They  kept  up 
the  good  work  in  "The  Euling  Passion" 
and  in  "The  Man  Who  Played  God,"  and it  is  said  to  be  an  unwritten  clause  in  the 
articles  of  incorporation  of  the  new  Dis- 

tinctive that  pictures  of  lesser  merit  must 
never  be  allowed  to  go  to  the  distributor. 

The  statement  issued  by  Mr.  Friend  is  as 
follows:  > 

327  Film  Concerns  Formed 

in  N.  Y.  State  in  1922 

There  were  327  motion  picture  com- 
panies incorporated  in  New  York 

State  during  the  past  year.  These 
had  a  capitalization  which  amounted 
to  $19,412,900.  During  the  year  1921, 
there  were  455  motion  picture  com- 

panies incorporated  in  the  same  state, 
these  showing  a  capitalization  which 
amounted  to  $28,373,400.  During  the 
month  of  December  just  passed,  38 
companies  were  incorporated,  these 
having  a  capitalization  of  $1,630,800. 

the  public  for  the  quality  of  their  product. 
Its  executive  will  bear  that  in  mind  during 
every  day  of  the  making  of  Distinctive  pic- 

tures. ' ' 

In  October  last,  Distinctive  Productions, 
Inc.,  was  reorganized  and  expanded  and  the 
name  was  ehanged  to  Distinctive  Pictures 
Corporation,  Mr.  Friend  was  elected  presi- 

dent and  Mr.  Hobart  became  vice-president 
and  production  manager.  The  latter  was 
vice-president  and  general  manager  of  Cos- 

mopolitan Productions  at  the  time  "Humor- 
esque"  and  other  great  pictures  were  made. The  Board  of  Directors  of  Distinctive  Pic- 

tures Corporation  is  composed  of  Mr.  Friend, 
Mr.  Hobart,  Bichard  Whitney,  Winthrop 
W.  Aldrich  and  Charles  S.  Harvey. 

Since  the  reorganization,  Mr.  Friend  and 
Mr.  Hobart  have  been  building  up  their 
staff.  H.  N.  Marin,  formerly  of  Famous 
Players-Lasky  is  the  general  manager,  and Howard  Estabrook  is  general  assistant  to 
Mr.  Friend  and  Mr.  Hobart.  Bert  Adler, 
Nathan  Friend,  Homer  K.  Gordon  and  Wil- 

liam L.  Sherry  are  the  special  representa- tives. 
Burr  Price,  formerly  of  the  New  York 

Herald  and  later  Director  of  the  Press  Bur- 
eau in  the  Belgian  Government's  Ministry of  Economic  Affairs,  has  been  appointed 

Director  of  Advertising  and  Publicity,  with Miss  Dorothy  Cleveland  as  the  assistant. 
J.  N.  Naulty,  for  years  in  charge  of  the 

Famous  Players  eastern  studios,  is  the  stu- dio manager. 
With  a  view  to  maintaining  a  standard  of 

artistic  perfection,  Distinctive  has  put  un- 
der long  term  contract  Clark  Bobinson,  de- 

signer of  sets,  and  Adrian,  the  19-year-old 
genius  who  has  created  a  sensation  by  his costumes. 

Ingram  Finishes 

New  Production. 

For  Metro  Release 

Bex  Ingram,  his  company  of  players  and 
his  technical  staff  returned  this  week  to 
New  York  from  Miami,  Florida,  where,  for 
the  past  three  months  they  have  been  en- 

gaged on  the  production  of  Mr.  Ingram's 
latest  photoplay  "Where  the  Pavement 
Ends,"  based  on  a  story  by  John  Eussell. 
Actual  production  has  already  been  com- 

pleted, and  the  film  is  now  ready  for  final revision  and  cutting. 
The  original  title  of  this  forthcoming  pro- 

duction, hitherto  known  as  "The  Passion 
Vine"  has  been  changed  to  "Where  the 
Pavement  Ends."  The  present  title  is  the 
name  of  a  collection  of  Mr.  Bussell's  short 
stories,  of  which  'The  Passion  Vine"  was 
one.  The  author  of  the  story  made  the 
trip  to  Florida  with  the  company,  serving 
in  an  advisory  capacity  during  the  course 
of  its  production. 

In  the  cast  are  players  who  have  been 
seen  in  other  Ingram  productions.  Alice 
TerTy  has  the  role  of  the  daughter  of  a 
missionary.  Ramon  Novarro  appears  as  a 
beachcomber.  Others  having  important 
roles  are  Harry  T.  Morey  and  Edward  Con- 

nelly. 
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Harold  Lloyd's  Christmas  Party  to  more  than  a  thousand  orphans  of  Los  Angeles  and 
vicinity,  on  Wednesday,  December  20.  This  was  held  at  the  Hal  Roach  Studios.  The 
Mission  Theatre  co-operated  with  a  "Dr.  Jack"  tie-up  which  made  the  comedian  the 
principal  figure  in  the  entertainment  program  given  after  the  studio  dinner  to  the 

little  guests. 

"Hunchback  of  Notre  Dame"  Started 

Work  Begins  at  "f/"  City  on  Big  Spec- 
tacle— Wallace  Worsley  Marshals  Cast 

Work  has  begun  at  Universal  City  on 
"The  Hunchback  of  Notre  Dame,"  a  pic- 
turization  of  Victor  Hugo 's  novel.  Wal- 

lace Worsley,  the  special  director  engaged 
by  Carl  Laemmle  to  handle  the  making  of 
the  Hugo  picture  has  assembled  an  unusual 
cast  and  has  given  the  final  seal  of  approv- 

al for  the  big  sets  now  being  constructed. 
Signalizing  the  beginning  of  work  on 

the  big  picture,  the  entire  Universal  studio 
plant  celebrated  the  laying  of  the  corner 
stone  of  the  structure  which  is  to  be  a 
full  size  replica  of  the  famous  Notre  Dame 
Cathedral,  of  Paris.  This  will  reproduce  in 
great  detail  all  the  architectural  eccentric- ities of  the  old  world  edifice. 

More  than  two  hundred  artisans  are  al- 
ready engaged  on  the  sets,  and  it  is  ex- 
pected that  a  few  more  weeks  will  see  this 

number  tripled. 
The  replica  of  the  Cathedral  alone  will 

take  a  small  army  of  carpenters,  plasterers 
and  other  workmen.  This  set  will  be  one 
hundred  and  fifty  feet  wide  and  two  hun- 

dred and  twenty-five  feet  high.  The  church 
will  be  built  with  the  three  great  doorways, 
with  the  two  towers,  the  spires,  the  Gallery 
of  Kings,  and  the  large  plaza  in  front  of 
it. 

Other  sets  being  constructed  include  a 
reproduction  of  the  famous  Court  of  Mir- 

acles, that  strange  quarter  of  old  Paris 
where  the  mendicants,  cripples  and  fakirs 
congregated  in  the  15th  Century,  the  Place 
de  la  Greve,  where  criminals  were  tortured 
and  punished,  the  Palace  of  Justice,  court 
rooms,  mansions,  and  many  Parisian  streets. 
In  connection  with  the  Cathedral  there  will 
be  an  immense  interior  vista  of  the  church's 
aisles  and  pillars.  Universal  accountants 
figure  the  production  cost  of  the  picture 
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between  $750,000  and  $1,000,000.  Its  mak- 
ing will  occupy  almost  exclusively  the  at- 

tention of  the  greater  part  of  Universal 
City's  technical  forces  for  more  than  six months. 

The  cast  assembled  by  Worsley,  the  fol- 
lowing stars  and  players  already  have  been 

selected:  Lon  Chaney,  Norman  Kerry,  Patsy 
Euth  Miller,  Brandon  Hurst,  Ernest  Tor- 
rence,  Kate  Lester ,  Alexander  Frances, 
Harry  von  Meter,  Tully  Marshall,  Eaymond 
Hatton  and  Eulele  Jensen. 
Kerry  plays  the  role  of  Phoebus,  the 

young  hero  of  the  novel.  Chaney  will  play 
Quasimodo,  the  weird  little  hunchback  bell 
ringer  of  Notre  Dame.  The  part  of  Esmer- 

alda will  be  played  by  Miss  Miller.  Hurst 
as  Jehan,  Torrence  as  Clopin,  the  leader  of 
the  thieves,  Miss  Lester  as  Madame  de 
Gaundelanier,  Frances  as  Dom  Claude,  Van 
Meter  as  Monsieur  de  Neufchatel,  Tully 
Marshall  as  Louis  XI,  Eaymond  Hatton  as 
Gringoire,  the  poet,  and  Miss  Jensen  as 
Marie,  complete  the  cast  so  far  as  selected. 

Hal  Roach  On  Short 

Visit  to  New  York 
Hal  Roach  arrived  from  Los  Ange- 

les last  week  for  a  short  visit  to 
New  York — his  first  for  more  than  a 
year.  With  "Dr.  Jack"  already  a 
big  success  and  Harold  Lloyd  busy 
on  a  new  comedy  to  succeed  "Safety 
Last,"  completed  several  weeks  ago, 
and  with  the  "Our  Gang"  and  Snub 
Pollard  two-reelers  intrenched  in  pub- 

lic favor,  Mr.  Roach  felt  that  the  trip 
was  coming  to  him. 

Although  his  visit  is  mainly  of  a 
social  nature,  Mr.  Roach  said  that  he 
would,  of  course,  discuss  the  matter 
of  future  productions  with  General 
Manager  Pearson  of  Pathe,  which  dis- 

tributes all  the  product  of  the  Hal 
Roach  Studios  at  Culver  City. 

Expert  Demonstrates 

Lip-Reading  at 

"Robin  Hood"  Show 

Is  it  possible  to  read,  by  watching  the 
lips  of  motion  picture  players,  the  lines 
they  speak  while  acting  on  the  screen?  The 
answer  is  "Yes."  This  fact  was  demon- 

strated recently  in  a  test  made  by  the  New- 
York  Evening  World,  the  subject  selected 

being  "Douglas  Fairbanks  in  Eobin  Hood," 
which  was  showing  at  the  Lyric  Theatre, 
New  York. 

And  that  answer  has  an  important  bear- 
ing on  charges  that  the  Carpentier-Siki 

fight  in  Paris  was  a  "frame-up,"  for  the Commission  in  Paris  which  is  investigating 
the  charges  intends  having  expert  lip-read- 

ers watch  the  motion  pictures  of  the  con- 
test and  translate  what  was  said  by  the 

principals  and  those  interested  in  the  af- fair. 
Don  Allen,  motion  picture  critic  of  the 

Evening  World,  arranged  the  test.  He  went 
to  the  Lyric  Theatre  with  Edward  Costello, 
expert  lip-reader,  who  is  an  officer  of  the 
New  York  League  for  the  Hard  of  Hear- 

ing. Mr.  Allen  wrote  a  two-column  article 
on  the  test,  illustrating  it  with  pictures  of 
Mr.  Costello,  Mr.  Fairbanks  and  Enid  Ben- nett. 

Theatre  Records 

Reported  Broken 

By  "Salome"  in  N.  Y. Nazimova  in  "Salome"  broke  all  known 
motion  picture  records  at  the  Criterion 
Theatre,  N.  Y.  on  last  Sunday  and  Monday, 
New  Year's  Eve.,  and  New  Year's  night, 
according  to  a  statement  from  the  offices 
of  Nazimova  Productions,  which  continues: 

The  midnight  presentation  of  "Salome" 
given  on  New  Year's  Eve,  brought  in  ex- 

actly $1,311.25,  which  established  a  new 
house  record,  but  the  very  next  night,  New 
Year's  night,  extra  standing  room  seats 
were  sold,  bringing  the  gross  up  to  $1,- 
318.75 — a  new  motion  picture  record  for 
this  house  at  $1.50  prices.  Throughout 
the  week  the  sale  for  Nazimova  in  "Sal- ome" has  been  very  large. 

Incidently,  the  new  electric  sign  announc- 
ing Nazimova  in  "Salome"  has  been  filled in  completely  with  red  lights,  making  one 

of  the  most  vivid  electric  signs  ever  shown on  Broadway. 

Edward  Horton,  featured  in  Jess  Robbins' 
Production   "A  Front  Page    Story"  for Vitagrpah. 
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'•Down  to  Sea  in  Ships"  for  Hodkinson 
Elmer  Clifton's  Picture  of  Whaling 
Life  To  Be  Released  As  Super-Special 

Seven  Celebrities 

in  Fred  Niblo's 

First  for  Metro 

Seven  well-known  screen  players  head 
the  list  for  "The  Famous  Mrs.  Fair,"  first 
of  the  Fred  Niblo  series  for  Metro  release. 

The  titular  role  is  taken  by  Myrtle  Sted- 
men  who  plays  "Mrs  Fair,"  created  by 
Blanche  Bates  in  the  stage  version.  Huntly 
Gordon  brings  to  the  part  of  Jeffrey  Fair 
years  of  experience  before  both  the  foot- 

lights and  the  camera. 
Marguerite  De  La  Motte,  who  appeared 

in  support  of  Douglas  Fairbanks  in  "The 
Mark  of  Zorro,"  "The  Three  Musketeers" 
and  other  pictures  plays  a  young  girl  of 
the  awkward  age  who  develops  into  a  flap- 

per. Cullen  Landis  postponed  a  long-term  star- 
ring contract  with  a  prominent  coast  studio 

to  play  Alan  Fair. 
Others  in  the  cast  are  Ward  Crane,  who 

like  Mr.  Gordon  was  summoned  from  New 
York  especially  to  appear  in  "The  Famous 
Mrs.  Fair,"  Carmel  Myers,  a  new  type  of 
vamp  for  the  screen,  and  Helen  Ferguson  as 
Peggy,  the  telephone  girl. 

"Divorcement"  O.  K.'d 

By  Theatre  Club 

of  New  York  City 
Following  a  preview  which  had  been  ar- 

ranged exclusively  for  the  organization  and 
its  guests,  in  the  grand  ballroom  of  Hotel 
Astor,  New  York,  the  Theatre  Club,  Inc., 
composed  of  more  than  400  women  inter- 

ested in  club,  educational  and  social  activ- 
ities, gave  unqualified  praise  to  the  Asso- 
ciated Exhibitors  feature,  Constance  Binney 

in  "A  Bill  of  Divorcement." 
The  Theatre  Club  was  formed  primarily 

to  study  and  pass  upon  the  merits  of  stage 
plays.  Beeently  it  was  decided  to  extend 
the  organization's  activities  to  a  consider- 

ation of  outstanding  photoplays  also,  and  a 
picture  committee  was  formed  with  Mrs.  L. 
F.  Bardwell  as  chairman. 
With  the  cooperation  of  Associated  Ex- 

hibitors, Mrs.  Bardwell  arranged  a  special 
Holiday  Season  entertainment  with  "A  Bill 
of  Divorcement"  as  the  central  feature. 

Mrs.  George  M.  Clyde,  president  of  the 
Theatre  Club,  presided.  Both  she  and  Mrs. 
Bardwell,  in  addresses  before  the  assem- 

blage which  filled  the  ballroom,  expressed 
the  club's  thanks  to  Associated  Exhibitors 
for  the  preview. 

It's  Not  Necessary 
To  use  a  Coue  Imagination  on 
Evans  Individual  Attention 

Prints  to  discover  their  qual- 
ity. For  more  than  fifteen 

years  they  have  proved  the 
best. 

No  new  fangled  way  of  think- 
ing will  ever  beat  Personal  In- 

terest in  a  laboratory.  Evans 
has  proved  this  not  only  in 
printing,  but  service  and  the 
lowest  insurance  rate  in  New 
York  or  New  Jersey. 

Personal  Interest  Follows  Your 
Picture  Through  Every  Stage 

Evans  Film  Laboratories 

414  W.  216th  St.,  N.  Y.  C. 
Wadsworlh  3443  x 

An  important  announcement  is  the 
statement  just  released  for  publication 
that  the  W.  W.  Hodkinson  Corporation  has 
secured  the  distribution  of  the  super-spe- 

cial known  as  "Down  to  the  Sea  in  Ships." 
Few  motion  pictures  that  have  ever 

found  their  way  to  successful  completion 
have  ever  been  attempted  on  the  scale 
with  which  the  Whaling  Film  Corporation 

has  produced  "Down  to  the  Sea  in  Ships." 
Formed  by  a  group  of  the  leading  business 
men  of  New  Bedford,  Mass.,  this  corpora- 

tion set  about  to  perpetuate  on  the  screen, 
the  wealth  of  tradition  that  surrounds  the 
whaling  industry  of  that  New  England 
city.  They  secured  the  services  of  Elmer 
Clifton  as  director.  Mr.  Clifton  was  for- 

merly associated  with  David  Wark  Grif- 
fith, and  he  has  many  successful  pictures 

to  his  credit. 

"The  outstanding  fact  in  conjunction 
with  the  filming  of  this  picture,  which 
serves  to  make  it  unique  in  its  field,  is 
that  it  is  one  of  the  few  productions  in 
the  history  of  motion  pictures  that  has  for 
its  locale  the  tempestuous  waters  of  the 
high  seas,  and  the  principal  character  in 
this  breath-taking  drama  of  the  Atlantic, 
is  a  ninety  ton  whale.  Nature  has  pro- 

vided not  only  a  background  utterly  im- 
possible to  imitate  through  any  trick  of 

photography,  but  it  places  in  this  setting 
an  enraged  leviathan  of  the  deep,  stung 
to  fury  by  a  deeply  imbeded  harpoon," says  the  announcement. 

"The  great  moment  in  'Down  to  the 
Sea  in  Ships'  comes  when  the  whale, 
realizing  the  futility  of  escape,  turns  on 
his  captors,  sweeps  one  side  of  the  boat, 
leaving  but  the  stumps  of  broken  oars  in 
the  hands  of  the  fear-stricken  crew.  The 
harpoon  is  still  imbeded  deeply  in  the  back 
of  the  whale  and  in  one  last  effort  to  rid 
itself  of  the  life  taking  iron,  the  giant 
mammal  of  the  deep  swims  off  to  a  dis- 

tance of  several  hundred  feet,  turns,  hesi- 
tates an  instant,  then  charges  the  boat.  It 

is  only  a  matter  of  seconds  until  the  whale 
has  hit  the  boat  square  in  the  middle, 
smashing  it  to  bits  and  tossing  its  crew 
into  the  air.  Sharks  are  plainly  seen  ready 
to  strike  the  instant  any  of  the  crew  touch 
the  water. 

"Back  of  all  this  action,  however,  is  one 
of  the  most  appealing  love  stories  revealed 
on  the  screen.  Raymond  McKee  in  the  part 

"Tess"  Gets  Front  Page 
Newspaper  Space 

Under  the  heading  "Our  City"  a 
writer  for  THE  CHRONICLE,  Hous- 

ton, Texas,  one  of  the  leading  news- 
papers of  the  city,  writes  at  length 

on  the  exceptional  quality  of  the  mo- 
tion pictures  that  have  been  shown 

there,  and  makes  special  reference  of 
Mary  Pickford's  new  production  of 
"Tess  of  the  Storm  Country"  which 
was  then  showing  at  the  Queen  thea- 

tre. Of  this  United  Artists  release, 
the  CHRONICLE  writer  had  this  to 
say: 

"  'Tess  of  the  Storm  Country,'  now 
showing  at  the  Queen,  certainly  con- 

veys a  beautiful  moral  and  depicts 
characters  that  are  well  worth  ob- 

serving. It  conveys  a  beautiful  les- 
son of  faith,  charity  and  helpfulness, 

with  the  inimitable  Mary  Pickford  in 
a  part  that  brings  both  tears  and 

laughter. ' ' 

of  a  young  engineer,  returns  to  the  scene 
of  his  childhood  and  finds  Marguerite 
Courtot,  his  playmate  of  earlier  days, 
grown  to  charming  womanhood.  The  de- 

cree of  a  stern  father,  owner  of  a  whaling 
fleet,  forbids  his  daughter's  marriage  to anyone  but  a  whaleman  who  has  sunk  his 
harpoon  into  a  whale.  To  answer  this  re- 

quirement, from  which  there  was  no  ap- 
peal, McKee  sets  out  to  sign  up  as  a 

whaleman,  but  before  he  has  put  his  name 
to  the  articles,  he  is  shanghaied  and  car- 

ried to  sea  against  his  will,  under  as  cruel 
a  mate  as  ever  walked  the  deck. 
"A  mutiny  gives  the  greenhand  his 

chance  and  McKee,  in  the  bow  of  a  long 
boat,  amid  a  school  of  whales  plainly  dis- 

cernible on  the  screen,  sinks  his  iron  to 
the  shank  into  his  prey. 

"Tearing  at  express  speed  straight  for 
the  broad  Atlantic,  the  whale  sets  off  in  a 
dash  for  freedom.  Beyond  the  reach  of 
the  mother  boat  and  3,000  miles  of  deep 
water  before  them,  their  only  course  is  to 
stick  to  the  boat  until  the  efforts  of  their 
capture  cease.  Subsequently  two  other 
boats  from  the  whaler  are  able  to  attach 
lines  to  the  leading  whaleboat  and  for 
hours  the  whale  tows  a  weight  estimated 
at  6,000  pounds  through  the  water  at  a 
speed  almost  inconceivable. 

"This  entire  action  takes  place  before 
the  eyes  of  the  astounded  audience.  Ev- 

ery foot  of  it  rings  with  the  dangers  of 
the  sea  and  is  permeated  with  the  tang 
of  salt  air.  Utterly  exhausted  and  unable 
to  free  himself  from  the  harpoon,  the 
whale  finally  comes  to  the  surface  and 
gives  up  the  fight.  It  is  the  kind  of  pic- 

ture that  took  eight  weeks  of  constant 
cruising  in  the  whaling  area  of  the  Carib- 

bean Sea  before  a  catch  was  made." 
Director  Clifton  had  the  whole-hearted 

cooperation  of  the  old  Dartmouth  Histori- 
cal Society  and  as  a  consequence  he  was 

able  to  count  upon  the  efforts  of  every 
man,  woman  and  child  in  New  Bedford. 
The  scenario  was  written  by  John  L.  E. 
Pell,  of  Great  Barrington,  Mass. 

Leigh  R.  Smith  was  Clifton's  assistant. Alex  G.  Penrod  was  head  cameraman  on 
the  cruise,  assisted  by  Paul  Allen,  Maur- ice E.  Kains  and  Albert  Doubrava.  The 
whaling  ship  was  in  charge  of  James  A. 
Tilton,  dean  of  the  New  Bedford  whaling 
fleet,  with  three  officers  and  a  crew,  of  21 
men. 

Congratulations  Pour  in  For 

"Brothers  Under  Skin"  Stunt 
The  fame  of  The  Brothers  Under  the 

Skin  Association,  organized  by  Goldwyn 
to  exploit  its  Peter  B.  Kyne  photoplay, 
"Brothers  Under  the  Skin,"  keeps  on 
spreading.  Hundreds  of  letters  of  con- 

gratulation have  been  received  at  the 
Goldwyn  office,  by  Howard  Dietz,  Director 
of  Publicity  and  Advertising,  and  by  Eddie 
Bonns,  Manager  of  Exploitation,  for  that 
stunt. 

The  messages  come  not  only  from  pro- 
ducers, exhibitors,  scenario  writers  and 

persons  connected  with  the  film  industry 
in  other  capacities  in  this  country  and 
Canada,  but  also  from  Europe. 

Watch  Out  For 

A  Front  Page  Story 
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The  Canadian  woods  where  many  scenes  were  taken  for  the  Reginald  Barker  production 
"Hearts  Aflame."    In  the  foreground  are  seen  Director  Barker,  Frank  Keenan,  Craig Ward  and  Anna  Q.  Nilsson.     This  is  a  Metro  picture. 

stirring  dramatic  love  stories  imaginable. 
Miss  Davies  is  now  at  work  on  the  first 

of  these  forthcoming  pictures  "Little  Old 
New  York,"  adapted  to  the  screen  by Luther  Reed  from  the  stage  play  by  Rida 
Johnson  Young.  This  portrays  New  York of  a  century  ago. 

"Alice  of  Old  Vincennes"  will  afford 
Miss  Davies  a  big  opportunity  as  a  Revo- 

lutionary heroine  who  later  becomes  a  spy. 
In  "The  Forest  Lovers"  by  Maurice  Hew- 

lett Miss  Davies  will  portray  a  forlorn 
forest  waif,  rescued  from  a  hateful  mar- 

riage by  the  gay,  lighthearted  wanderer, Prosper. 

In  "Yolanda."  the  Cosmopolitan  star  will 
have  another  colorful  historical  romance 

by  Charles  Major  who  wrote  "When 
Knighthood  Was  in  Flower."  The  scenes are  laid  in  1476  when  Louix  XI  reigned 
over  France. 

In  "Le  Belle  Marseillaise,"  by  Pierre 
Berton,  the  Cosmopolitan  star  will  have 
the  role  of  Jeanne,  charming  girl  wife  of 
Marquis  de  Tallemont,  plotting  to  over- 

throw Napoleon  and  restore  the  king  to 
his  throne. 
Another  Revolutionary  heroine,  Anne 

Tillotson,  will  fall  to  Miss  Davies  when 
she  makes  "Hearts  Courageous,"  by  Hal- lie  Erminie  Rives. 

Grainger  Leaves  on  Extended  Tour 
Will  Visit  All  Goldwyn  Exchanges 
and    Most    Prominent  Exhibitors 

James  R.  Grainger,  Vice  President  and 
General  Manager  of  Goldwyn,  left  New 
York,  January  2nd,  for  an  extended  tour  of 
the  country  during  which  he  will  visit  each 
of  the  twenty-seven  Goldwyn  Exchanges. 

Before  leaving,  Mr.  Grainger  said  that 
he  will  personally  acquaint  branch  man- 

agers and  the  men  in  the  field  with  the 
productions  to  be  issued  for  the  remainder 
of  the  season,  including  "The  Christian," 
"Vanity  Fair,"  "Souls  for  Sale,"  "Lost 
and  Found,"  "Gimme!"  and  other  pictures 
which  are  either  finished  or  nearing  com- 

pletion. "The  Strangers'  Banquet,"  Gold- 
wyn's  New  Year's  release  which  opened 

at  the  Capitol  Theatre  Sunday,  grossed  the 
biggest  two  days'  business  in  the  history  of 
that  theatre,  according  to  the  auditor's  re- 

port received  by  Goldwyn 's  sales  manager. 
Mr.  Grainger  expressed  himself  as  being 

delighted  over  the  success  of  the  pictures 
released  by  Goldwyn  for  the  first,  months  of 
the  season.  ' '  Conditions  in  all  parts  of  the 
country  are  looking  up,"  he  said  "and  1923 
will  be  a  good  year.  All  we  need  is  con- 

fidence and  good  pictures." 
"It  is  not  apparent  that  there  is  a  par- 

ticular demand  for  any  special  type  of  pic- 
ture. Reports  that  I  have  been  receiving 

indicate  that  exhibitors  are  depending  less 
on  famous  names  and  more  on  good,  sound, 
well  produced  stories.  This  is  a  healthy 
condition  and  gives  producers  just  the  in- 

centive they  need  to  turn  out  pictures  that 
will  win  on  their  own  merits." 

While  the  first  object  of  Mr.  Grainger's 
trip  is  to  confer  with  Goldwyn 's  branch 
managers  and  their  sales  forces,  he  will  al- 

so find  time  to  meet  prominent  exhibitors. 
Cities  to  be  visited  by  Mr.  Grainger  in- 

clude: Atlanta,  Ga.,  Boston,  Mass.,  Buffalo, 
N.  Y.,  Chicago,  111.,  Cincinnati,  O.,  Cleve- 

land, O.,  Dallas,  Tex.,  Denver,  Colo.,  De- 
troit, Mich.,  Kansas  City,  Mo.,  Los  Angeles, 

Calif.,  Minneapolis,  Minn.,  Philadelphia,  Pa., 
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Pittsburgh,  Pa.,  San  Francisco,  Calif.,  St. 
Louis,  Mo.,  Seattle,  Wash.,  Washington,  D. 
O,  New  Orleans,  La.,  Omaha,  Nebr.,  Salt 
Lake  City,  Utah,  Indianapolis,  Ind.,  Mil- 

waukee, Wis.,  Portland,  Ore.,  New  Haven, 
Conn.,  Albany,  N.  Y. 

Variety  of  Roles 

Selected  For 

Marion  Davies 

Cosmopolitan  declares  that  "the  cream  of 
the  costume  plays"  have  been  purchased 
for  Marion  Davies.  Because  of  the  suc- 

cess of  Miss  Davies  as  Princess  Mary 
Tudor  in  "Knighthood,"  Cosmopolitan 
Productions  immediately  negotiated  the 
screen  rights  to  books  which  will  provide 
Miss  Davies  with  some  of  the  most  col- 

orful historical  back  grounds  and  the  most 

Lincoln  H.  Caswell,  pastor  of  Crawford 
Memorial  Church,  218th  St.,  Bronx,  N.  Y. 
City,  impersonating  Abraham  Lincoln.  Pas- 

tor Caswell  has  run  pictures  in  his  church 
for  a  number  of  years. 

Smith  Advocates 

Censorship  Repeal 

In  New  York  State 

(Continued  from  Page  335) 

"Carrying  this  policy  to  its  logical  con- 
clusion, everything  written  or  spoken  or 

taught,  might  be  subject  to  a  censorship  by 
public  authority.  We  have  abundant  law 
in  the  state  to  jail  the  man  who  outrages 
the  public  decency.  If  we  have  not,  enact 
it.  And  we  have  jails  enough  to  hold  him 
after  his  conviction.  I  believe  that  the 

enactment  of  a  statute  providing  for  cen- 
sorship of  the  moving  pictures  was  a  step 

away  from  that  liberty  which  the  Consti- 
tution guaranteed,  and  it  should  be  repealed. 

"Interference  with  personal  liberty,  cen- 
sorship of  thought,  word,  act  or  teaching, 

abridgement  in  any  way  of  the  freedom  of 
speech  and  of  the  press  by  the  government 
itself,  unquestionably  encourages,  if  in  fact 
it  does  not  promote,  intolerance  and  bigotry 
in  the  minds  of  the  few  directed  against 
the  many.  I  recommend  to  your  earnest 
consideration  the  immediate  repeal  of  the 
statutes  spoken  of  in  this  section  of  my 

message. ' ' Returns  from  Hampton  Tour 

Francis  G.  Conklin,  special  representative 
of  the  Hope  Hampton  Productions,  has  just 
returned  from  a  trip  covering  Canada  and 
the  Middle-West.  He  visited  the  First  Na- 

tional exchanges  in  that  territory  with  re- 

gard to  the  first  run  presentations  of  "The 
Light  in  the  Dark,"  Miss  Hampton's  new 

picture. 

ELECTRICALLY  OPERATED  NEW 
STANDARD    AUTOMATICKET  SELLER 

UNIVLKSALLY  USED 
Write  for  prices  and  name  of  dis- tributor in  your  territory. 

AUTOMATIC  TICKET 
REGISTER  CORPORATION 
1778  Broadway      New  York,  N.  Y. 



January  13,  1923 

Meighan  Company 

In  Panama  For 

"Ne'er  Do  Well" 
A  company  of  twenty-one  Paramount 

players  and  technical  men  headed  by 
Thomas  Meighan  sailed  on  the  S.  S.  Santa 
Luisa  last  week,  for  Panama  where  ex- 

terior scenes  will  be  filmed  for  "The  Ne'er- 
Do-  Well,"  a  new  Paramount  picture  to 
be  made  for  Rex  Beach's  fameus  novel. 
Scenes  will  be  taken  in  Panama  City,  Col- 

on and  at  various  points  along  the  canal. 
The  party  included  Mr.  and  Mrs.  Meig- 

han, Director  Alfred  E.  Green  and  wife, 
Lila  Lee  and  her  father  and  mother,  Ger- 

trude Aster,  Sid  Smith,  John  Miltern, 
Laurence  Wheat,  Jules  Cowles  and  George 
O'Brien.  Mr.  Green's  technical  staff  con- 

sisted of  Ernest  Hallor  and  William  Mil- 
ler, cameramen;  Don  O'Brien,  assistant 

director;  E.  Pfitzmier,  Herman  Doering, 
Ed  Ellis,  George  Chennell  and  George  Hin- ners. 
The  company  will  remain  in  Panama 

six  weeks  making  exteriors  and  then  will 
return  to  New  York  to  make  the  interiors 
in  the  company's  Long  Island  studio. 
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"The  Ingrate"  Will 

Be  Neilan's  Next 

Film  For  Goldwyn 

Marshall  Neilan's  second  production  in 
association  with  Goldwyn  will  be  "The  In- 

grate," written  by  Mr.  Neilan  and  adapted 
to  the  screen  by  Carey  Wilson.  Prepara- 

tory work  has  progressed  so  far  that  the 
chief  members  of  the  cast  have  already  been 
engaged. 

The  players  thus  far  cast  for  "The  In- 
grate" are  Hobart  Bosworth  and  Claire 

Windsor,  who  appeared  in  Mr.  Neilan's  first 
Goldwyn  picture,  "The  Strangers'  Ban- 

quet;" Bessie  Love,  Eaymond  Griffith, 
George  Cooper  and  Tom  Gallery. 
The  story  of  "The  Ingrate"  is  said  to 

be  a  eulogy  of  the  physician's  work  and 
his  service  to  humanity.  The  director  will 
rehearse  the  complete  picture  before  be- 

ginning to  film  it.  Behearsals  have  already 
begun. 

Vehicle  Selected  for  MacLean 

First  Associated  Exhibitors  Release   Will  Be 

Adaptation  of  "Going  Up"  and  "The  Aviator" 
Douglas  MacLean 's  first  production  for 

Associated  Exhibitors  will  be  a  picturiza- 
tion  of  the  well  remembered  comedy,  ' '  The 
Aviator,"  and  the  musical  play  hit,  "Go- 

ing Up, ' '  which  was  adapted  from  it.  This 
information  was  made  public  this  week  by 
Arthur  S.  Kane,  president  of  Associated 
Exhibitors,  on  the  receipt  of  word  from 
Mr.  Bogart,  general  manager  of  Douglas 
MacLean  Productions,  that  the  work  of  pro- 

duction was  about  to  begin. 
' '  The  Aviator, ' '  by  James  Montgomery, 

made  its  debut  at  the  Apollo  Theatre,  At- 
lantic City,  August  29th,  1910,  with  Ed- 

ward Abeles  playing  the  leading  role.  Fol- 
lowing the  engagement  there  the  company 

went  on  tour,  and  played  for  seven  weelss 
in  Chicago.  The  New  York  run,  in  the 
Astor  Theatre,  began  December  8th. 

The  musical  comedy,  "Going  Up,"  adapt- 
ed from  "The  Aviator"  by  Otto  Harbach, 

with  music  by  Louis  A.  Hirsch,  made  its 
bow  under  the  direction  of  Cohan  &  Harris 
at   the  Liberty  Theatre,    New    York,  on 

Christmas  night,  1917,  and  scored  an  in- 
stant success.  It  continued  at  the  Liberty 

during  the  entire  season  of  1917-18,  and 
subsequently  for  three  seasons  four  com- 

panies were  on  the  road.  It  achieved  a 
triumph  in  London  also,  appearing  at  the 
Gaiety  in  1918  and  continuing  its  run  there 
for  nearly  a  year. 

In  the  original  company  Frank  Craven 
had  the  part  of  Bobert  Street,  the  role 
Douglas  MacLean  will  play  in  the  picture, 
while  Joseph  Coyne  impersonated  this  char- acter in  the  London  production.  The  story 
has  to  do  with  the  experiences  of  Bobert 
Street,  who  has  written  a  book  called  "Go- 

ing Up." 

' '  Mr.  MacLean  was  exceedingly  fortunate 
in  securing  the  picture  rights  to  'Going 
Up '  as  well  as  those  of  '  The  Aviator, '  ' ' 
said  Mr.  Kane,  "and  Associated  Exhibitors 
is  delighted  with  the  selection.  We  are 
not  quite  ready  to  announce  the  entire  sup- 

porting cast  with  which  the  star  will  be 
surrounded  but  we  can  assure  the  public 

that  it  will  be  of  high  quality. ' ' 

Pola  Negri  to  Star  in  "The  Cheat 
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Will  Appear  in  New  Version,  with 
Jack  Holt  and  Charles  de  Roche 

Pola  Negri  is  to  be  staged  in  a  new  Para- 
mount production  of  "The  Cheat,"  which 

will  be  directed  by  George  Fitzmaurice,  ac- 
cording to  an  announcement  by  Jesse  L. 

Lasky,  who  stated  that  Jack  Holt  will  be 
featured  with  the  star  and  that  Charles 
de  Boche  will  head  the  supporting  cast.  The 
picture  will  be  started  at  the  Lasky  stu- 

dio about  January  22. 
Produced  originally  nearlv  eight  years 

ago  by  Cecil  B.  DeMille,  "The  Cheat," 
written  by  Hector  Turnbull,  is  still  regard- 

ed by  many  as  the  greatest  problem-melo- 
drama ever  placed  upon  the  screen.  Its 

scenario  has  been  used  as  a  model  in  many 
books  which  have  been  written  upon  the 
art  of  scenario  writing. 
Some  time  afterwards  it  was  produced 

upon  the  stage  by  William  A.  Brady,  with 
Mary  Nash  and  Jose  Buben  in  the  leading 

Vitagraph  Signs 

Wanda  Hawley 

For  Sea  Pictures 

Wanda  Hawley,  popular  leading  woman, 
has  been  signed  by  Vitagraph  for  one  of 
the  leading  roles  in  its  special,  "Masters 
of  Men,"  a  picturization  of  Morgan  Bob- 
ertson's  sea  novel.  The  cast  will  be  an 
all  star  one,  it  is  announced. 

"Masters  of  Men"  is  a  real  "he-man" 
story  of  the  sea.  It  tells  of  two  young 
men  who  become  "pals"  while  they  are 
"gobs"  in  the  United  States  Navy  and  of 
their  adventures  when  they  are  shang- 

haied on  board  a  schooner  sailing  the 
Spanish  Main. 

roles,  the  stage  version  being  written  by 
Willard  Mack.  This  event  established  a 
record  in  that  it  was  the  first  stage  produc- 

tion of  a  story  which  had  been  originally 
produced  on  the  screen.  Two  years  ago 
Mr.  Turnbull 's  story  was  produced  in  grand 
opera  at  the  Opera  Comique  in  Paris  as  the 
posthumous  work  of  Camille  Erlanger,  fa- 

mous as  the  composer  of  "The  Sorceress," 
—the  first  and  only  screen  story  ever  to  be 
produced  in  grand  opera. 

Ouida  Bergere  is  adapting  the  Turnbull 
photodrama.  It  is  being  entirely  rewritten 
and  modernized  and  will  be  produced  with 
all  the  modern  effects  made  possible  by  the 
advance  of  motion  pictures  during  the  eight 
years  that  have  intervened.  In  the  new 
version  Miss  Negri,  Mr.  Holt  and  Mr.  de 
Boche  will  play  the  parts  originally  play- 

ed by  Fanny  Ward,  Jack  Dean  and  Sessue 
Hayakawa.  The  heavy  role  made  Hayaka- wa  a  star.  This  role  has  been  altered  to  a 
Latin  type  in  the  hands  of  Mr.  de  Boche. 

M.  P.  Salesmen  Elect  Officers  . 
The  Motion  Picture  Salesmen,  Inc.,  held 

their  semi-annual  dinner  at  the  Hotel  As- 
tor, N.  Y.,  December  29,  following  the 

election  of  officers,  who  were  chosen  as  fol- 
lows: P.  Meyers,  president,  Joseph  Wein- 

berg, 1st  Vice  President,  Louis  Weinstein, 
2nd  Vice  President,  L.  M.  Barren,  Financial 
Secretary,  T.  Walker,  Beeording  Secretary, 
H.  Furst,  Trustee,  Myer  Solomon,  Trustee, 
Ben  Price,  Sergt.  at  Arms. 

Jackie  Coogan  as  he  appeared  at  his  Jackie 
Coogan  Circus,  United  Studios,  Hollywood, 
given  for  the  benefit  of  the  Near-East  Re- lief fund.  Admittance  was  a  bundle  of 
clothes  or  a  can  of  condensed  milk.  Dona- 

tions were  appraised  at  more  than  $10,000. 

"Kingdom  Within"  Privately  Shown 
In  order  to  give  the  exhibitors  in  his 

territory  an  opportunity  of  getting  first 
hand  information  regarding  the  Victor 
Schertzinger  production,  "The  Kingdom 
Within,"  C.  L.  Peavey,  Manager  of  the 
Cleveland  Branch  of  Hodkinson,  arranged 

a  private  showing  of  Loew's  Allen  Theatre, Cleveland,  recentlv. 
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Monday  morning  in  the  expression:  "Har- 
old Lloyd  is  still  batting  a  thousand." 

The  Strand  with  its  "Dr.  Jack"  attrac- 
tion proved  to  be  a  focus  for  New  York's benevolent  activity  in  providing  Christmas 

entertainment  for  thousands  of  children. 
At  least  3,500  kiddies  from  charitable  in- 

stitutions laughed  and  shouted  their  delight 
as  guests  of  the  New  York  Evening  World. 
At  the  Christmas  performances,  as  in  past 
years  at  the  Strand,  The  New  York  Amer- ican was  host  to  several  thousand  of  the 

city's  poor  children.  These  packed  the  au- 
ditorium as  early  as  10  o'clock  in  the  morn- 

ing. 

Manager  .Joseph  Plunkett  presented  "Dr. 
Jack ' '  with  an  attractive  prologue,  includ- 

ing a  "Dr.  Jack"  song  written  by  himself, 
which  was  sung  by  the  Strand  Male  Quar- 

tette. The  Strand  management's  exploita- tion of  this  Harold  Lloyd  attraction  was 
dignified,  free  from  any  "stunts,"  and  in 
keeping  with  Lloyd's  recognized  position 
as  a  star. 

Charles  de  Roche,  Conrad  Nagel  and  Richard  Dix  congratulating — and  "kidding" — Wal- 
ter Hiers  (on  left)  on  his  becoming  a  Paramount  star. 

"Suzanna"  A  Hit  in  Los  Angeles Manager  of  Mission  Theatre  Calls 

It  "Gold  Mine  for  Box-Office" 
That  Mack    Sennett's    latest  photoplay, 

"Suzanna,"  starring  Mabel  Normand,  open- 
ed to  record  attendance    at    its  premiere 

showing  at  the  Mission  theatre,  Los  Angeles, 

and  that  the  picture  is  a  "gold  mine"  from 
the  box-office  standpoint  are  the  assertions, 
made  in  a  telegram  from  Harry  David,  man- 

ager of  the  Mission,  to  E.  M.  Asher,  Mack 
Sennett's  New  York  representative.  Here 
is  the  text  of  the  message  concerning  this 
Allied  Producers  and  Distributors  Corpora- tion release: 
"The  'Suzanna'  business  has  exceeded 

our  fondest  expectations  here.  The  picture 
opened  to  a  record  attendance  and  business 
is  now  increasing  every  day.  You  know 
this  means  that  the  picture  is  a  hit  and  is 

being  advertised  by  word-of  mouth.  There 
is  no  doubt,  from  every  present  indication, 
that  'Suzanna'  will  do  the  biggest  busi- 

ness in  the  history  of  the  Mission.  It  is 
receiving  an  absolutely  unanimous  praise 
from  both  young  and  old  in  every  walk  of 
life.  The  women  especially  are  going  wild- 
over  the  romance  in  it.  Believe  me,  we 
are  sitting  pretty.  You  can  go  on  record 
to  any  exhibitor  that  this  is  a  gold  mine 
for  his  box-office." Before  one  of  the  most  enthusiastic  and 
distinguished  first  night  audiences  Mr.  Sen- 
nett  ,  unfolded  his  screen  interpretation  of 
the  early  days  of  Southern  California,  with 
Mabel  Normand  as  the  star. 

Pathe  News  Films 

Earthquake  Disaster 
Pathe  News  last  week  carried  ex- 

clusive screen  reports  of  the  havoc 
wrought  by  the  great  Chile  earth- 

quake in  which  more  than  six  hun- 
dred lives  were  lost. 

Among  the  earliest  to  reach  the 
scenes  of  destruction,  after  many 
hardships,  was  the  Pathe  News  cam- 

eraman— as  read  between  the  lines 
of  his  note  to  Editor  Emanuel  Cohen 
sent  with  his  shipment  of  negatives. 
He  says  that  he  made  all  possible 
speed  back  to  Valparaiso,  most  of  the 
way  by  pack  mule  train,  arriving  just 
after  the  weekly  steamship  for  North 
American  ports  had  left  the  harbor. 
Still  by  catching  the  next  ship  his 
films  reached  New  York  in  time  for 
the  showing  of  the  first  section  on 
Christmas  Eve. 

"Dr.  Jack"  Proves 

Excellent  Holiday 

Attraction  in  N.  Y. 

During  holiday  week  at  the  Strand  Thea- 
tre, N.  Y.  when  Harold  Lloyd  in  "Dr. 

Jack"  was  the  attraction,  capacity  audi- 
ences were  reported  at  each  show.  The 

verdict  of  metropolitan  reviewers  was  in 
agreement  with  that  of  their  comrades  of 
the  craft  in  other  cities,  where  rrDr  Jack ' ' 
had  already  made  its  point  so  aptly  char- 

acterized in  the  New    York   Daily  News 
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Burr  Price  Named 

Advertising  Chief  of 

Distinctive  Pictures 

Arthur  S.  Friend,  president  of  Distinc- 
tive Pictures  Corporation,  announces  the 

appointment  of  Burr  Price  as  Director  of 
Advertising  and  Publicity.  Mr.  Price  is  best 
known  for  his  work  as  liason  press  officer 
for  the  Belgian  royal  party,  when  King  Al- 

bert toured  the  United  States-  in  October 
and  November,  1919.  His  selection  to  this 
position  came  as  the  result  of  his  services 
as  Director  of  the  Press  Bureau  of  the  Bel- 

gian Ministry  of  Economic  Affairs  in  Brus- 
sels. 

Mr.  Price  is  also  well  known  as  the  war- 
time editor  of  the  European  edition  of  the 

New  York  Herald,  as  correspondent  at  the 
American  front  for  the  New  York  edition 
and  as  the  correspondent  for  both  papers 
at  the  Paris  Peace  Conference.  He  ended 

a  ten-year  service  with  the  Herald  to  go  to 
Belgium. 

In  his  capacity  as  Director  of  the  Press 
Bureau  in  Brussels,  Mr.  Price  came  in  eon- 
tact  with  the  hundreds  of  correspondents 
who  travelled  from  all  parts  of  the  world 
to  get  first  hand  data  on  the  reconstruction 
of  King  Albert's  country.  When  King  Al- 

bert's tour  of  the  United  States  was  ar- 
ranged, the  Belgian  Ambassador  at  Wash- 
ington, Baron  de  Cartier,  proposed  that 

Mr.  Price  accompany  the  royal  party  not 
only  to  care  for  the  demands  of  American 
newspaper  men  but  to  act  as  aid  and  inter- 

preter to  the  Belgian  correspondents.  At 
the  conclusion  of  the  voyage  Mr.  Price  was 
decorated  by  King  Albert  with  the  Order 
of  Chevalier  of  Leopold  II. 

Mr.  Price  returned  to  New  York  two 
years  ago.  He  joined  the  staff  of  The 
John  Price  Jones  Corporation,  organization 
and  publicity  counsel,  resigning  to  take  up 
his  duties  with  Distinctive  Pictures  Cor- 

poration the  week  before  Christmas. 

ARGENTINE      AMERICAN      FILM  CORPORATION 

(Corporacion  Argentino-Aniericaiia  de  Films) 
Cable  Address  tor  all  offices: — ROMULOSAOM 

SOUTH  AMERICA'S  LARGEST  MOVING  PICTURE  DISTRIBUTORS 
Una  r».  Gerardo,  44  Rio  de  Janeiro         Corrientes  1715  (Main  Office)  Buenos  Aires  220  West  42d  St..  New  York 

BANKERS:  NATIONAL  CITY  BANK— FIRST  FEDERAL  FOREIGN  BANKING  ASS'N 
General  Representative:  S.  M.  Naon 

Telephones  Bryant  327." 
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Prepared  Four  Months  for  "Brass" 
Then  Nine  Weeks  Were  Devoted  to  "Shooting,"  Says  Abe 
Warner,  Who  Declares  the  Half  Year  Was  Well  Expended 

Abe  Warner  of  the  Warner  Brothers ' 
quartet,  after  an  absence  at  the  coast  of 
four  months,  reached  New  York  Jan.  2  pre- 

pared for  a  six  weeks'  stay.  Seen  at  his 
office  on  the  following  day  Mr.  Warner  was 
quietly  enthusiastic  over  the  success  of  his 

company's  productions  and  its  plans  for 
the  coming  year.  He  revealed  the  fact 
that  the  company  had  pounded  away  for 
four  months  on  a  scenario  for  "Brass"  be- 

fore it  was  satisfied,  and  declares  that  the 
results  more  than  justified  the  pains  taken. 
The  "shooting"  occupied  nine  weeks. 

' '  One  of  the  objects  of  my  journey  to 
the  coast, ' '  said  Mr.  Warner,  ' '  was  that  1 
might  add  my  efforts  to  those  of  the  others 
the  better  to  earry  out  promises  that  had 
been  made  that  Warner  Brothers  would  in 
a  certain  time  deliver  a  specified  number 
of  pictures  and  also  that  we  would  not  be- 

tray even  in  a  minor  degree  the  confidence 
that  had  been  given  us.  I  think  it  will  be 
generally  agreed  we  have  made  good  and 
that  the  product  so  far  delivered  will  prove 
that  everything  possible  for  us  to  do  was 
done. 

"I  am  happy  to  say  that  all  indications 
point  to  the  same  successful  results  with 
the  three  pictures  yet  to  be  delivered  on 
our  present  season 's  program  —  '  Little 
Church  Around  the  Corner,'  'Brass'  and 
'Main  Street.'  I  saw  the  first  two  prac- 

tically in  complete  form  and  'rushes'  of 
the  third  before  I  left.  'Little  Church'  will 
be  released  in  January." 

"What  about  'Brass'?"  the  writer  asked. 
' '  It  seems  to  me  that  many  persons  who have  read  the  book  must  have  wondered 
if  it  was  not  a  difficult  matter  to  make 
a  picture  out  of  the  story.  Just  what  hap- 

pened?" Mr.  Warner  chuckled.  "We  did  have 
our  troubles  getting  started,"  he  answered. 
"An  expert  scenarist,  in  fact  several 
of  them,  put  in  quite  a  number  of  weeks 
and  at  good  salaries  working  on  scripts  of 
the  story.  After  a  careful  survey  of  the 
result  it  was  decided  to  begin  over  again. 
Harry  Rapf,  Julien  Josephson  and  Sidney 
Franklin,  who  was  to  direct  the  subject, 
and  one  or  two  others  went  into  executive 
session  and  so  remained  until  they  were 
satisfied  they  had  what  they  wanted.  In 
all  sixteen  weeks  were  spent  in  preparing 
to  photograph  the  production  and  then  nine 
weeks  were  spent  in  '  shooting. ' 

"Does  Franklin  express  any  view  on  the 
finished  result?  He  does.  He  told  me, 
man  to  man,  that  while  there  were  those 
who  had  been  kind  enough  to  praise  his 
work  on  'East  Is  West'  and  'Smilin' 
Through'  personally  he  felt  happier  over  the 
outcome  of  'Brass'  than  he  did  over  that 
of  the  others  mentioned.  I  saw  the  pic- 

ture and  I  know  he  was  right." In  another  column  will  be  found  the 
names  of  twelve  of  the  eighteen  subjects  to 
be  produced  during  the  coming  season.  It 
was  the  intention  of  the  company,  Mr.  War- 

ner said,  to  have  ready  for  the  scrutiny  of 
exhibitors  nine  of  these  by  Aug.  15  next. 
He  added  it  was  not  the  pTan  to  issue  this 
season  more  than  the  number  originally  out- lined. 

'We  are  going  ahead  steadily  in  the  work 

of  signing  up  players  and  directors,"  con- 
tinued Mr.  \Varner.  ' '  A  large  number  of 

important  persons  already  are  under  con- 
tract. Incidentally  by  the  end  of  another 

week  we  expect  to  have  the  John  Hancock 
of  one  of  the  best  directors  in  the  industry. 
Among  those  under  long  contracts  are  Wes- 

ley Barry,  Monte  Blue,  Harry  Myers,  Marie 
Prevost  and  Louise  Fazenda..  For  'Main 
Street'  there  also  are  Noah  Beery  and  Flor- ence Vidor.  William  Beaudine  is  one  of  the 
directors  we  have  signed." 

In  the  course  of  an  hour's  conversation 
it  was  brought  out  that  in  one  of  their  re- 

cent pictures  the  Warners  discarded  abso- 
lutely scenes  that  had  cost  the  company 

$60,000  to  make. 
"The  stuff  had  looked  mighty  good  on 

paper,"  explained  Mr.  Warner,  "but  it 
was  difficult  to  screen.  The  loss  repre- 

sents one  of  the  penalties  attached  to  screen 
production.  We  aim  to  make  wholesome 
pictures,  and  we  felt  the  sacrifice  was  nec- 

essary in  the  interest  of  that  object.  It's 
different  in  the  ease  of  a  stage  play,  for 
you  can  yank  any  objectionable  matter  in 
the  rehearsal.  But  if  it  is  in  the  film  you 
can't  use  it  and  it's  just  dead  horse.  There 
is  always  in  the  background  the  reputa- 

tion of  your  company,  and  you  can't  permit 
questionable  scenes  even  if  expensively 
staged  to  reflect  on  subjects,  for  instance, 
like  'School  Days'  or  'Bags  to  Riches'  and others. 

"While  we  have  had  what  seemed  to  us 
flattering  offers  to  affiliate  with  larger  or- 

ganizations we  have  felt  after  careful  de- 
liberation that  the  wiser  course  for  us  to 

adopt  would  be  to  continue  to  paddle  our 
own  canoe.  In  our  organization  the  individ- 

ual bulks  big  and  he  is  more  than  a  cog- 
in  the  machine;  he  is  made  to  realize  it. 
"With  us  there  is  a  remarkable  spirit  of 

co-operation,  and  that  spirit  obtains  in  the 
home  offices  as  well  as  in  the  studios.  It 
is  the  influence  of  man  power,  the  intan- 

gible force  that  grows  out  of  personal  con- 
tact between  the  executives  and  the  work- 
ers. Yes,  indeed,  when  it  comes  to  achieve- 

ment, man  power  has  got  money  power 
backed  off  the  boards." 
Asked  as  to  the  identity  of  the  chief 

of  the  scenario  department  of  the  Warner 
Studios,  Mr.  Warner  said  Julien  Josephson 
was  the  man.  He  added  that  the  scenarist 
was  reared  in  a  town  of  3,000  population 
and  that  he  never  had  lost  his  touch  with 
the  small  town  community. 

Harry  M.  Warner  is  due  to  leave  Los 
Angeles  for  New  York  Jan.  6,  with  Jack 
and  Sam  Warner  remaining  at  the  coast. 

  G.  B. 

Primrose  Pictures 

Prepares  to  Enter 

Independent  Field 
Charles  H.  Rosenfeld,  well  known  to  state 

rights  distributors  as  "Rosey,"  general 
manager  of  the  Primrose  Pictures  Corpora- 

tion, has  entered  the  production  end  of  the 
industry  and  leased  spacious  quarters  on 
the  second  floor  of  1600  Broadway. 

"Rosey"  is  well  known  to  all  state-right 
distributors  Mirniicrhmit  the  SfflfljjS  nT"1  hia 

many  friends  will  be  glad  to  learn  of  his 
new  field  of  endeavor. 

Primrose  Pictures  Corporation  will  place 
its  product  on  the  independent  market.  De- tails will  be  announced  shortly. 

Mr.  Rosenfeld  during  the  past  few  months 
has  made  an  extensive  study  of  the  present 
day  requirements  of  the  market,  and  with 
his  intimate  knowledge  of  every  branch 
of  the  industry,  should  be  in  a  good  posi- 

tion to  supply  the  independent  distributors 
with  box-office  requests. 

Flora  Finch  with  a 

Fractured  Thigh  Is 

Resting  Comfortably 

Flora  Finch,  who  was  reported  last  week 
as  being  seriously  injured  and  lying  in  the 
Jamaica  Hospital,  is  still  in.  a  plaster  cast, 
and  it  will  probably  be  several  weeks  or 
more  before  <  she  will  be  able  to  leave  the 
hospital  in  a  convalescent  condition.  , 
An  ex-ray  examination  taken  at  the  hos- 

pital revealed  the  fact  that  Mrs.  Finch  had 
sustained  a  badly  fractured  thigh  bone.  One 
thing  in  favor  of  her  quick  recovery  to 
perfect  health,  however,  is  that  the  broken 
parts  remained  tqgather  in  the  original  po- 

sition and  the  surgeons  had  no  recourse  to 
readjustment.  The  broken  .  parts  should knit  without  difficulty  , 

Mrs.  Finch  is  resting  comfortably.  C.  C. 
Burr,  president  of  Mastoden  Films  Co., 
Inc.,  for  whom  Mrs.  Finch  was  working 
when  she  fell,  has  done  everything  in  his 
power  to  assure  absolute  comfort  and  at- 

tention to  the  actress. 

Doings  Among  Northwest 
Exchanges  and  Managers 

L.  N.  Walton,  Portland  manager  ■  for 
Greater  Features,  Inc.,  with  Mrs.  Walton, 
drove  up  to  Seattle  to  spend  Christmas 
with  friends  and  relatives.  While  there 
Mr.  Walton  transacted  business  with  the 
home  office.  He  made  several  business 
stops  on  the  return  drive. 

*  *  * 
Educational  has  made  some  switches  in 

office  management.  Jules  Wolf  from  jlos 
Angeles  goes  to  Denver  as  manager,  and 
is  replaced  by  M.  N.  Wolf,  formerly  mana- 

ger of  Goldwyn  in  Los  Angeles.  Jules 
Wolf  succeeds  E.  J.  Drucker  in  Denver. 

*  *  * 
'A  Whirl  Through  Squirrel  Land,"  first 

of  the  Squirrel  comedies  distributed  by 
Lee-Bradford,  has  been  received  at  the 
Seattle  Film  Exchange. 

*  *  * 
J.  T.  Sheffield,  manager  of  Greater  Fea- 

tures, Inc.,  Seattle,  left  December  27  for 
a  tour  of  exchanges.  He  goes  first  to 
Butte,  then  Denver  and  Salt  Lake,  and  re- 

turns by  way  of  Portland.  He  will  be  ab 
sent  about  three  weeks. 

Distribution  of  "The  Beast" 
Goes  to  Producers'  Security 

The  Producers  Security  Corporation  an- 
nounces that  it  will  arrange  for  the  dis- 

tribution of  "The  Beast,"  the  production 
recent|y  completed  by  Thomas  Dixon,  au- 

thor of  "The  Clansman"  ("The  Birth  of  a 
Nation").  Ricord  Gradwell,  president  of 
Producers'  Security,  said  it  was  too  early 
yet  to  make  a  definite  statement  as  to  how 
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"The  Last  Hour"  Is  Story  of  Crooks 
Edward  Sloman  Production  Distributed  by  Mastodon  Is 
Well  Played  by  Strong  Cast  but  Jars  in  Some  Places 

Tnere  are  several  shortcomings  in  "The 
.Last  ±iour"  mat  detract  trom  its  enjoy- 

ment ana  larger  success  and  that  tenu  to 
irritate  the  oniooKer  as  well.  As  exam- 

ples, a  party  oi  soldiers  go  over  the  line 
in  dayhglit — and  this  in  the  late  war — 
standing  upright  and  led  by  a  man  wildly 
waving  a  flag  at  least  iour  by  six  teet  in 
size,  and  as  the  picture  iades  the  bearer 
is  still  on  his  feet  and  going  forward;  a 
policeman  handcuffs  a  couple  of  dangerous 
crooks,  lays  his  pistol  on  a  table  anu 
turning  his  back  leans  over  a  wounued 
man,  with  the  result  that  quite  naturally 
tiie  butt  of  the  weapon  is  brought  down 
violently  on  the  crown  of  the  careless 
bluecoat;  a  private  detective  leading  a 
number  of  policemen  commits  a  cold 
blooded  murder  in  the  presence  of  these 
sworn  representatives  of  the  law  and  goes 
unwhipped  of  justice,  is  not  even  threat- 

ened with  it.  To  be  sure  he  meets  a  vio- 
lent death  seven  years  later,  but  it  is  with 

his  own  pistol  and  in  a  melee  precipitated 
by  his  own  felonious  act. 

Several  other  instances  of  lack  of  judg- 
ment at  least  as  glaring  as  the  foregoing 

mark  this  production  of  Edward  Sloman, 
adapted  from  the  magazine  story  of  "Blind 
Justice"  by  Frank  R.  Adams  and  distribut- 

ed by  Mastodon  Films.  There  is  an  ex- 
cellent cast,  and  the  individual  work  of 

those  composing  it  is  worthy  of  praise. 
It  does  jar  a  bit,  though,  to  see  a  player 
of  the  stamp  of  Alec  Francis  in  the  uncon- 

genial role  of  a  professional  forger  or  o' 
Charles  Clary  in  the  untypical  character 
of  a  brutal  detective  in  the  opening  and 
later  a  villainous  and  an  uncouth  dress- 
suited  politician. 

Milton  Sills  leads  the  players  in  the  pari 
of  Steve  Cline,  a  reformed  crook,  in  love 
with  the  daughter  of  the  forger.  Jack 
Mower  is  Tom  Cline,  the  brother  of  Steve, 
who  meets  his  death  following  a  bank  rob- 

bery in  which  he  alone  of  the  two  was 
concerned.  Carmel  Myers  is  the  daugh- 

ter, who  following  her  escape  from  the 
clutches  of  the  police  is  seen  later  as  a 
war  nurse  and  on  her  return  home  as  the 

object  of  the  attentions  of  the  governor'' 
son.  Other  players  are  Pat  O'Malley,  Wal- 

ter Long,  Eric  Mayne  and  Wilson  Hum- 
mell. 

There  is  a  tendency  to  sermonize  at  the 
beginning  and  at  the  close  of  the  subject. 
Nevertheless,  the  action  contains  several 
highlights  that  may  make  an  impression 
on  houses  not  disposed  to  be  too  critical. 
The  preparations  for  judicial  hanging  are 
shown  in  gruesome  detail,  even  to  the 
close-up  of  the  failure  of  the  trap  to  work 
at  the  appointed  moment.  It  is  the  delay 
due  to  this  failure  that  prevents  the  exe- 

cution of  an  innocent  man  or  rather  that 

enables  his  friends  to  bring  forward  evi- 
dence that  shows  he  did  not  commit  the 

crime  of  which  he  stands  charged.  As  to 
the  quality  of  the  subject  there  may  very 
well  be  lively  differences  of  opinion. 

G.  B. 

Ten  More  States 

Sold  on  C.  C.  Burr's 

"Sure-Fire  Flint" 
Lester  F.  Scott,  Jr.,  general  sales  iep- 

reseniauve  iur  \-..  ̂ .  lulu,  pitsiucm  ul 
Mastodon  Funis,  inc.,  muiutiu  to  i\eW 
loin  last  weeK  auer  an  e^ieuueu  saies 
tour  through  the  boutli.  ivir.  ocuu  uiuugiii 
back  witii  uim  several  con  tracts  ior  ue 

Johnny  Jtiines  leatuies  "iame-r ire  n'liux.' 
That  the  territory  on  "■bure-u'ire  mini ' is  rapidly  closing  out  is  evident  by  uie 

contracts  coming  in.  K.  u.  Craver,  head  oi 
the  First  National  Exhibitors  Circuit  oi 
Virginia,  bought  the  rights  for  North  ana 
South  Carolina,  Tennessee,  Georgia,  Ala- 

bama aud  Florida.  Mr.  Scott  also  closed 
a  contract  with  True  T.  Thompson  of  tiie 

jTrue  Film  Corporation  of  Dallas  for  Tex- as, Oklahoma  and  Arkansas. 
The  subject  also  has  been  sold  to  Wil- 

liam B.  Hurlbut,  of  the  Michigan  Favorite 
Flm  Company  of  Michigan,  and  several 
other  territories  are  now  dickering  for 
contracts. 

West  Coast  Chain 

Books  "'Shadows" 
for  48  Theatres 

The  success  attendant  upon  "Shadows," 
Tom  Forman's  production  featuring  Lon 
Chaney,  is  evidenced  by  a  recent  booking 
of  the  picture  by  the  West  Coast  Thea- 

tres, an  important  circuit  of  houses  cov- 
ering California.  This  chain  controls  the 

Kinema  and  the  Alhambra  in  Los  Angeles 
in  addition  to  forty-six  theatres  in  the state. 

"Shadows,"  which  had  its  western  pre- 
mier at  the  Kinema,  did  such  unusual  busi- 
ness there  and  received  such  commenda- 
tions from  the  press  and  patrons  that 

West  Coast  Theatres  then  booked  it  for  a 
return  engagement  at  the  Alhambra.  Short- 

ly thereafter  the  circuit  contracted  for  the 
film  for  all  their  houses. 

Warner's  Float  in 

Kansas  City  with 

Journey  Half  Over 
The  huge  Warner  Brothers  float  advertis- 

ing the  seven  screen  classics  being  distrib- 
uted by  the  organization  for  this  season  ar- 

rived last  week  in  Kansas  City.  Practical- 
ly two-thirds  of  the  transcontinental  tour 

from  New  York  to  the  Warner  coast  studios 
in  Los  Angeles  has  been  completed,  and  it 
is  expected  the  float  will  arrive  on  the  west 
coast  within  the  next  sixty  days. 

The  float  is  in  charge  of  Frank  A.  Cas- 
sidy,  former  newspaper,  theatrical  and  mo- 

tion picture  exploitation  man,  assisted  by 
Herbert  Swor.  Several  months  ago  the 
float  left  New  York  City  equipped  with  a 
silvery  toned  calliope,  and  during  its  trip 

Melodrama  No  Respecter 
of  Persons  or  Localities 

By  Jack  Cohn 
The  spoken  stage  was  the  forerun- ner of  the  motion  picture,  and  from 

its  storehouse  of  emotional  dramas 
many  motion  pictures  have  come.  And 
if  you  will  but  look  at  the  list  of  your 
real  successes  you  will  find  they  were 
stories  of  human  conflict,  filled  with 
tense  situations  and  thrilling  climaxes. 
The  impossible  story,  even  well 
dressed,  never  reached  by  half  the 
receipts  of  a  picture  dealing  with  life 
as  it  really  is  . 

It  is  all  nonsense  to  say  "My  peo- 
ple wouldn't  like  melodrama — I'm 

running  a  high-class  house  and  I  can't 
take  the  chance." Take  a  chance  on  what — the  Amer- 

ican public?  They're  the  same  in 
every  town.  The  rich  man  and  wo- 

man and  the  poor  man  and  woman 
like  excitement  no  matter  where  they 
are.  The  trouble  with  most  exhibi- 

tors is  that  they  delude  themselves 
into  believing  that  because  they  have 
a  beautiful  theatre  and  present  the 
pictures  with  beautiful  settings  they 
can't  afford  to  run  a  picture  that 
deals  with  the  real  emotions  of  people 
in  the  ordinary  walks  of  life.  This 
is  a  grave  error — and  we  have  proved 
that  error  by  giving  "More  to  be 
Pitied"  and  "Only  a  Shopgirl"  a 
severe  test.  We  have  screened  them 
before  so-called  "high  brow"  audi- ences and  those  who  make  up  the 
other  strata  of  life,  and  all  of  them 
evinced  their  satisfaction  and  proved 
by  their  actions  that  no  matter  what 
their  station  they  appreciate  stories 
with  red-blooded  characters  and  sit- 
uations. 

across  the  country  it  is  estimated  that  mil- 
lions of  persons  have  become  acquainted 

with  the  names  of  the  Warner  Classics. 
Throughout  the  trip  Cassidy  has  been 

calling  on  various  city  officials,  Chambers 
of  Commerce  and  Rotary  clubs,  and  im- 

pressing upon  them  the  fact  that  motion 
pictures  are  being  produced  on  a  bigger, 
better  and  higher  standard  heretofore  at- 

tempted by  producers. En  route  to  the  coast  the  float  thus  far 
has  passed  through  Philadelphia,  Washing- 

ton, Baltimore,  Pittsburg,  Cleveland,  De- 
troit, Toledo,  Columbus,  Cincinnati,  Terra 

Haute,  Indianapolis,  Chicago,  Milwaukee, 
Davenport,  Des  Moines,  and  St.  Louis. 

The  seven  Warner  classics  being  adver- 
tised by  the  float  include  "Rags  to  Riches," 

"Heroes  of  the  Street,"  'The  Beautiful  and 
Damned,"  "A  Dangerous  Adventure," 
"Little  Church  Around  the  Corner," "Brass"  and  "Main  Street." 

Schulberg  Signs  Colleen  Moore 
Colleen  Moore,  whose  most  recent  work 

has  been  in  "Broken  Chains,"  will  have  a 
featured  role  in  "April  Showers,"  accord- 

ing to  announcement  made  recently  by  B. P.  Schulberg. 

The  picture,  which  will  be  a  Tom  Forman 
Production,  will  be  released  by  the  Al 
Liehtman  Corporation  later  in  the  season. 
Forman  is  now  at  work  on  "The  Girl  Who 

Came  Back." 
Charnas  Buys  Trimb'e  Dramas 
Harry  Charnas  of  the  Standard  Film 

Service  Co.,  of  Cleveland,  has  purchased  the 
territorial  rights  for  his  sections  of  the  two- 
reel  Arthur  Trimble  features  from  the  An- 

chor Film  Distributors,  Inc.,  of  Hollywood, 
according  to  Morris  R.  Sehank,  head  of  An- 

chor. Twelve  of  these  short  subjects  will 
be  produced. 

AT 

ALLEN  THEATRE, 

AKRON 
"only  a 

SHOP  GIRL 
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Warners  Name  Twelve  of  Eighteen 

List  of  Authors  of  Productions  to  Be  Made  by  Company 

for  1923-4  Issue  Contain  Many  International  Favorites 

An  announcement  of  significance  to  the 
independent  field  was  made  this  week  by 
Harry  M.  Warner,  of  Warner  Brothers,  who 
revealed  the  names  of  twelve  of  the  eighteen 
popular  novels  and  stage  plays  scheduled 
for  production  for  next  season.  While  the 
names  of  the  six  others  were  not  divulged, 
it  is  intimated  that  within  the  next  fort- 

night negotiations  for  their  purchase  will 
have  been  completed. 

The  twelve  novels  and  stage  plays  include 
Sinclair  Lewis'  "Babbitt,"  Grace  H.  Flan- 
drau's  novel  "Being  Kespectable, "  Clyde 
Fitch's  famous  stage  play  "Beau  Brummel, " 
Charles  Dickens'  masterpiece  "David  Cop- 
perfield,"  a  story  by  Elinor  Glyn,  called 
"How  to  Educate  a  Wife,"  "Lovers' 
Lane,"  by  Clyde  Fitch;  "Shadowed  Lives," 
by  Justin  Adams;  "The  Age  of  Innocence," 
a  novel  by  Edith  Wharton;  "Broadway 
After  Dark, ' '  the  well  known  melodrama  by 
Owen  Davis;  "George  Washington,  Jr.," 
and  "Little  Johnny  Jones,"  both  George 
M.  Cohan  stage  productions,  and  "Corner- 

ed," the  Broadway  success  of  last  season 
with  Madge  Kennedy,  written  by  Dodson 
Mitchell  and  Zelda  Sears. 

In  accordance  with  the  policy  of  secur- 
ing the  best  known  screen  players,  direc- 
tors and  scenario  writers,  Mr.  Warner  said" that  Monte  Blue,  Harry  Meyers,  Marie  Pre- 

vost,  and  Grant  Carpenter,  a  scenario 
writer,  has  been  placed  under  long  term 
contracts. 
William  Beaudine,  who  directed  Wesley 

Barry  in  the  Harry  Eapf  production,  "He- 
roes of  the  Street,"  also  was  placed  under 

contract  to  direct  the  freckled  youngster  in 
thre-e  productions.  These  include  "David 
Copperf ield, "  "Little  Johnny  Jones"  and 
"George  Washington,  Jr." 

In  the  production  of  the  eighteen  "Class- 
ics of  the  Screen,"  the  trade  mark  under 

which  the  attractions  will  be  released,  the 
Warner  organization  will  spend  approxi- 

mately $5,000,000,  it  is  said.  To  acquaint 
the  motion  picture  public  with  the  Warner 
classics  a  large  percentage  of  the  expen- 

diture will  include  a  national  billboard  cam- 
paign, literature  publications,  motion  pic- 

ture trade  journals,  newspapers  and  a  di- 
rect to  the  exhibitor  co-operative  selling  the 

pictures  to  the  public  plan. 
The  production  of  the  eighteen  classics 

has  necessitated  the  enlargement  of  the 
Warner  coast  studios,  and  to  fully  handle 

the  many  companies  nine  and  half  acres  of 
ground  now  comprise  the  studios  grounds. 
Actual  production  of  the  first  picture, 
"David  Copperf  ield,"  with  Wesley  Barry, 
under  the  direction  of  Mr.  Beaudine,  will 
begin  on  or  about  March  10. 

Alexander  Issuing 

Aralma  Subjects  to 

Nineteen  Exchanges 
That  arrangements  have  been  completed 

by  Alexander  Film  Corporation  whereby  it 
will  distribute  the  American  Home  Life 
Series  through  independent  exchanges  in 
many  territories  is  announced  by  Aralma 
Film  Company,  producers  of  the  new  "bet- 

ter film"  two-reel  subjects.  Prints  of  the 
first  two  releases,  entitled  "This  Wife 
Business"  and  "Disposing  of  Mother"  were 
shipped  to  the  following  exchanges  which 
will  take  care  of  bookings  in  their  respec- 

tive sections  of  the  country: 
Eoyal,  Philadelphia;  Qualtoplay,  Syra- 

cuse; Crescent,  Omaha  and  Kansas  City; 
Progress,  New  Orleans  and  Atlanta;  United, 
St.  Louis;  Lande,  Cincinnati:  Favorite,  De- 

troit; Lande,  Cleveland;  Quality,  Pitts- 
burgh; Pioneer,  Boston;  Specialty,  Dallas; 

Arrow,  Denver,  Salt  Lake  City  and  Seat- 
tle; Co-operative,  San  Francisco  and  Los 

Angeles;  Elliott,  Minneapolis. 

Klein  and  Whitaker 

Join  Sales  Force  of 

Li^htiTian  Com  nan  v 
Joseph  Klein  and  V.  P.  Whitaker  have 

recently  been  added  to  the  special  sales 
force  which  Al  Liehtman  i«  organizing  to 
be  of  nractical  help  to  exhibitors  in  the 
field.  The  force  now  comprises  five  special 
representatives,  all  of  whom  are  men  with 
experience  fitting  them  for  the  work  they 
have  undertaken  for  the  Liehtman  Corpor- 

ation. Thev  are  Leon  D.  Wetter.  Edward 
Grossman.  Foster  Moore,  Joseph  Klein  and 
V.  P.  Whitaker. 

Klein,  who  was  New  York  manager  for 
First.  National  and  later  general  manager 

of  the  D.  N.  Schwab  Productions,  recent- 
ly resigned  from  the  Fim  Booking  Offices 

of  America  to  join  Liehtman.  He  has  been 
assigned  to  work  in  the  Charnas  territory 
and  will  make  Cleveland  his  headquarters. 

Whitaker,  who  has  been  associated  with 
Al  Liehtman  for  a  number  of  years,  was 
in  charge  of  Artcraft's  Washington  office when  Mr.  Liehtman  headed  that  company. 
Later  he  was  with  Select  as  special  repre- sentative. 

Regional  Praise  of 

"Only  a  Shopgirl' 
Gratifies  C.  B.  C. 

One  of  the  most  sincere  and  flattering 
compliments  possible  to  give  a  motion  pic- 

ture was  that  given  last  week  by  the 
Weekly  Film  Review  of  Atlanta  to  "Only 
a  Shopgirl,"  the  C.  B.  C.  Film  Sales  Cor- 

poration feature. 
In  a  printed  review  in  this  publication, 

Anna  Eugene  Aiken,  its  editor,  said:  "This is  a  picture  that  lives  up  to  its  advance 
notices" — which  was  counted  by  the  C.  B. 
C.  officials  a  greater  compliment  than  a 
hundred  adjectives  or  superlatives. 
Not  a  single  adverse  criticism  is  the 

record  send-off  that  has  been  given  "Only 
a  Shopgirl,"  incidentally.  Not  only  have 
the  territorial  holders  and  exhibitors  ex- 

pressed themselves  as  100  per  cent  pleased 
with  the  picture — its  story,  handling,  cast 
and  direction, — C.  B.  C.  reports,  but  it  was 
found  this  week  in  checking  up  the  trade 
publications,  both  national  and  regional, 
that  there  had  not  been  a  dissenting  voice 
as  to  the  box-office  appeal  of  this  pictur- 
ization  of  the  Blaney  stage  success. 

PACKED  'EM IN  AT 

tfrRAND, 
NEWARK 
"ONLY  A 

SHOPGIRL 
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Some  of  the  men  who  will  aid  in  the  expansion  of  the  Paul  Gerson  Pictures  Corporation — Lorimer  Johnston,  who  will  direct  the  first 
feature  length  subject;  Paul  Gerson,  founder  of  the  company  which  in  the  past  year  has  produced  the  successful  Plum  Center  Com- 

edies and  who  will  make  his  bow  to  the  screen  in  the  company's  first  feature;  Orral  Humphrey,  character  actor  selected  by  Peter  B. 
Kyne  as  star  of  the  Kyne  short  subject  features,  and  Josef  Swickard,  who  will  be  featured  in  the  first  major  production  of  the  San 

x  Francisco  company. 
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Starts  Out  with  "Flames  of  Passion" 

That's  the  Initial  Release  of  Independent  Pictures 

Corporation,  with  "Way  of  the  Transgressor"  Next 
Independent  Pictures  Corporation  an- nounced that  the  first  release  of  the  twelve 

special  features  produced  under  contract 
by  the  Premium  Picture  Productions  is 
definitely  titled  "Flames  of  Passion."  This 
subject  was  directed  by  W.  J.  Craft  and 
Harry  G.  Moody  and  features  George  Lar- 
kin,  Euth  Stonehouse,  Al  Ferguson  and  Lu- 
ra  Anson. 
The  procedure  to  be  followed  by  Inde- 

pendent Pictures  Corporation  with  respect 
to  advertising  their  feature  releases  was 
inaugurated  with  the  initial  picture. 

Harold  Ades,  well-known  illustrator, '  has 
been  engaged  to  make  up  all  of  the  art 
work  that  is  to  go  into  the  lithographs, 
lobby  displays  and  other  forms  of  advertis- 

ing matter.  Mr.  Ades  is  not  alone  a  com- 
mercial artist,  but  several  of  his  paintings 

have  been  exhibited  in  America  and  Eu- 
rope. 

"Flames  of  Passion"  is  a  story  of  a  lum- 

ber camp,  and  the  climax  is  the  burning 
of  a  forest  preserve.  This  scene  was  staged 
without  any  attempt  at  subterfuge  and 
shows  the  destruction  of  a  large  tract  of 
tall  timber.  During  the  taking  of  this  scene 
two  valuable  lenses  on  the  camera  were 
cracked  due  to  the  excessive  heat. 

The  second  production  which  is  now  be- 
ing .  finally  edited  will  be  released  under 

the  title  of  "The  Way  of  the  Transgres- 
sor." The  third  production  will  be  "A 

Child  of  the  Gods." 
Independent  Pictures  Corporation  has 

completed  its  plans  of  distribution  for  1923, 
and  Jesse  J.  Goldburg,  president  and  general 
manager,  will  leave  New  York  .Tan.  12  for  a 
visit  to  the  studio  of  the  Premium  Picture 
Productions  in  Oregon,  there  to  complete 
final  arrangements  for  the  making  of  three 
special  attractions  to  be  released  during  the 
year.  These  productions  form  the  basis  of 
a  separate  franchise  with  state  right  dis- tributors. 

Milton  Caplan  and 

Harry  Schapiro  Open 

Baltimore  Exchange 
We  have  received  a  copy  of  a  bulletin 

issued  by  Clover  Productions,  with  quar- 
ters in  240  Fallaway,  Baltimore,  forwarded 

by  Milton  Caplan.  Associated  with  Mr. 
Caplan,  a  former  exhibitor,  is  Harry  S. 
Schapiro.  These  two  film  men  have  leased 
the  four-story  Palmore  Honiand  Film  Build- 

ing which  hereafter  will  be  known  as  the 
Clover  Building. 

Clover  Productions  is  entering  the  in- 
dependent field  to  supply  exhibitors  of  Del- 

aware, Maryland,  District  of  Columbia  and 
Virginia  with  features,  serials  and  short 
subjects. 
For  immediate  release  Clover  has  Ivan 

Abramson 's  recent  production  ' '  Wildness 
of  Youth,"  with  a  cast  comprising  Harry 
Morey,  Virginia  Pearson,  Mary  Anderson, 
Joseph  Strvker  and  the  late  Bobby  Connel- 

ly; "The  Wrong  Woman,"  with  Olive  Tell 
and  Montagu  Love;  six  five-part  westerns, 

six  two-reel  western  melodramas,  ten  two- 
reel  comedies  and  other  subjects. 

Kunsky  Contracts  for 
Entire  Warner  Series 

What  is  declared  to  be  the  greatest  tes- 
timony to  the  faith  in  independent  pro- 

ductions was  demonstrated  last  week  when 
John  H.  Kunsky,  of  Detroit,  contracted  for 
the  entire  series  of  Warner  Brothers  clas- 

sics of  the  screen  after  seeing  the  Harry 
Rapf  production,  "Heroes  of  the  Street," 
featuring  Wesley  Barry.  The  California 
Theatre,  Los  Angeles,  and  scores  of  other 
theatres  are  said  to  have  followed  a  simi- 

lar procedure. 
Kunsky  will  give  the  Warner  classics  a 

first  run  showing  at  the  Capitol,  Madison 
and  Adams  theatres  in  Detroit. 

Foreign  Sales  in  Lichtman 
Al  Lichtman  has  sold  the  first  eight  Pre- 

ferred Pictures  to  Australasian  Films  East, 
Ltd.  for  the  Dutch  East  Indies,  Singapore 
and  the  Strait  Settlements. 

Side  and  partial  front  elevation  of  the  plant  of  the  Premium  Pictures  Productions, 
Inc.,  at  Beaverion,  Ore.  .  The  studio  is  131  by  230  feet  in  area,  with  stage  90  by  200  feet. 
There  is  a  carpenter*  shop  and  a  .  property  room  each  30  by  110  and  a  pit  or  tank  in  the 
stage  15  feet  deep  and  40  by  50,'feet  in  size.  The  studio  contains  36  dressing  rooms. Premium  is  a  subsidiary  of  and  producing  exclusively  for  the  independent  Pictures  Cor- 

poration of  1540  Broadway,  New  York; 

Second  National  to 

Release  American 

Productions  Only 

Second  National  Pictures  Corporation, 
distributor  of  independent  films,  states  in 
an  announcement  for  the  new  year  that 
American  made  productions  exclusively 
will  be  handled  hereafter.  Officials  of  the 
corporation  state  that  two  American  pro- 

ducing companies  now  are  under  agree- 
ment to  deliver  their  entire  product  to 

Second  National.  These  are  the  Mission 
Film  Corporation  of  Hollywood,  Cal.,  whose 
first  production,  "Wasted  Lives,"  is  the latest  feature  release  by  Second  National, 
and  Better  Day  Pictures,  Inc.,  of  New 
York,  producers  of  Bruce  Barton  pictur- ized  humorous  editorials. 
Beginning  the  new  year,  Second  Na- 

tional's list  of  current  releases  consists  of 
six  feature  pictures  and  one  short  subject, 
first  of  the  one-reel  Bruce  Barton  series, 
"The  Just  a  Little  Late  Club." 

The  second  Mission  Film  picture  is  now 
in  work  at  Hollywood,  the  second  "Bruce 
Barton"  will  be  begun  next  week,  and  ar- 

rangements are  being  made  for  the  dis- tribution of  other  American  pictures  by 
Second  National  in  the  current  season. 

Will  Feature  Dozen 

Players  in  Second 

of  Will  Nigh  Series 
An  unusually  large  stellar  cast  is  being 

assembled  for  Will  Nigh's  second  photo- 
drama  to  be  produced  and  distributed  on 
the  state  rights  market  by  L.  Lawrence 
Weber  &  Bobby  North.  The  number  is 

greater  than  that  engaged  for  "Notoriety," 
Mr.  Nigh's  first  production.  The  name  of the  woman  who  will  head  the  cast  will  be 
announced  next  week. 

The  requirements  of  Mr.  Nigh's  script 
made  a  large  cast  advisable.  The  propor- tion of  male  and  female  characters  is  well 
balanced. 

"Plaything  for  Emperor" 
Opens  in  Newark  Paramount 

"The  Plaything  of  an  Emperor,"  Jesse 
A.  Levinson's  current  release,  the  historical 
love  romance  of  Napoleon,  has  its  national 
pre-release  run  at  the  Paramount  Theatre, 
Newark,  N.  J.,  commencing  Saturday,  Jan  6. 

The  presentation  is  in  charge  of  D.  J. 
Shephard,  managing  director  of  the  Bran- 
ford  Theatre,  Newark.  A  special  exploit- 

ation and  advertising  campaign  has  been 
put  on  in  the  city,  and  is  pretty  well  plaster- 

ed with  notices  and  cards  carrying  the  fol- 
lowing slogan:  "Broad  Street  Beats  Broad- 

way. The  Premiere  Showing  of  'The  Play- 
thing of  an  Emperor'  at  the  Paramount 

Theatre. ' ' 
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C.  B.  C.  Will  Choose  a  Real  Shopgirl 
From  Group  of  Young  Women  Representing  Every  Key  City 
Committee   Will   Pick   One   to  Play   in   Third  Production 

So  interested  has  the  C.  B.  C.  Film  Sales 
Corporation  become  in  the  development  of 
the  campaign  on  "Only  a  Shopgirl,"  and 
in  the  public  reaction  to  it.  that  it  has  de- 

cided to  put  it  to  a  practical  application, 
and  to  make  it  a  source  of  some  benefit  to 
at  least  one  real  shopgirl  in  one  of  the  cities 
where  the  picture  is  being  shown. 
With  this  end  in  view  word  has  gone  forth 

to  the  territorial  holders  of  this,  feature 
that  they  may  arrange  with  one  of  the  ex- 

hibitors who  is  showing  the  picture  in  their 
city  for  the  selection  of  the  most  beauti- 

ful shopgirl  in  the  city.  The  exhibitor  and 
the  exchange  may  do  this  in  any  way  they 
wish. 
Only  shopgirls  in  that  city  are  to  be 

considered  eligible  and  are  to  be  selected 
not  by  photograph,  but  by  actually  seeing 
those  girls  who  believe  they  are  beautiful 
and  are  not  to  be  publicly  "voted  upon." 
The  shopgirls  who  are  selected  as  the 

most  beautiful  in  each  locality  are  to  be 
given  an  opportunity  to  be  judged  in  turn 
by  another  committee  headed  by  Estelle 
Taylor  and  Mae  Busch,  who  play  the  shop- 

girls in  the  C.  B.  S.  picture,  and  prominent 
directors  and  artists,  and  the  girl  who  is 
considered  most  beautiful  and  most  likely 
to  screen  well  is  to  be  given  an  opportunity 
to  appear  in  "Temptation,"  third  of  the  C. B.  C.  series. 
"This  is  in  no  sense  of  the  word  a  'con- 

test,' said  Jack  Cohn  of  C.  B.  C,  "but  sim- 
ply an  expression  of  our  opinion. ' ' 

It  is  announced  that  if  the  girl  who  is 
selected  makes  a  success  in  "Temptation.'' she  will  be  given  a  good  contract  to  work 
in  the  other  three  pictures  of  the  series. 

Billy  Elmer  One  Time  Scrapper 
Billy  Elmer,  former  scrapper  who  plavs 

the  role  of  Little  Joe  in  "Bob  'Em  Good." 
a  Hunt  Stromberg  comedy  for  Metro  star- 

ring Bull  Montana,  used  to  be  a  sparring 
partner  for  Kid  McCoy  when  the  Kid  was 
middleweight   champion  of  the  world. 

"None  So  Blind"  New 

Idle  of  Burton  King 

Arrowplay  Deluxe 
The  Burton  King  special  to  be  released 

under  the  brand  of  Arrowplays  Deluxe, 
and  which  was  produced  under  the  work- 

ing title  of  "Shylock  of  Wall  Street"  has 
been  changed  to  "None  So  Blind." 
The  subject  is  from  the  original  story 

by  Leota  Morgan  and  is  said  to  be  an 
exceptional  heart-interest  drama.  It  was 
produced  under  the  personal  direction  of 
Burton  King  and  possesses  all-star  cast 

EXHIBITORS 
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in  Zona  Keefe,  Edward  Earle,  Anders  Ran- 
dolf,  Dore  Davidson,  Maurice  Costello  and 
Gene  Burnell. 
Arrow  announces  that  an  elaborate  ad- 

vertising and  exploitation  campaign  will 
be  launched  in  behalf  of  this  production 
in  the  immediate  future  and  believes  that 
in  "None  So  Blind"  it  has  a  picture  which 
will  duplicate,  if  not  exceed,  the  remark- 

able success  being  achieved  by  Burton 
King's  first  Arrow  release,  "The  Streets  of 
New  York." 

William  Fairbanks' 
Fourth  Arrives  and 

Gets  O.  O.  and  O.  K. 

"The  Devil's  Dooryard,"  the  fourth  in 
the  series  of  William  Fairbanks'  popular 
Westerns  being  produced  by  Ben  Wilson 
lor  Arrow  release,  was  received  at  the 
home  office  of  that  corporation  this  week 
and  viewed  by  Arrow  officials,  who  were 
unanimous  in  pronouncing  it  one  of  the 
best  in  which  Mr.  Fairbanks  has  appeared. 

The  subject  was  produced  from  a  story 
by  W.  C.  Tuttle,  the  well-known  Western 
writer  whose  work  in  popular  magazines 
has  endeared  him  to  the  public.  It  is 
described  as  being  a  fast-moving,  action- 
ful  drama,  decidedly  unique  in  treatment. 

Incidentally  the  Arrow  Film  Corporation 
report  that  this  series  of  Fairbanks  West- 

erns is  proving  unusually  popular  through- 
out the  country,  not  only  with  exchange- 

men  but  with  exhibitors. 

Roth  Books  Four  Lichtmans 
The  next  four  Preferred  Pictures  to  be 

released  by  the  Al  Lichtman  Corporation 
have  been  booked  by  Eugene  H.  Both  for 
his  large  circuit  of  theatres  in  the  west,  the 
most  important  of  which  are  the  California, 
the  Portola  and  the  Granada  in  San  Fran- 

cisco. These  are  "The  Hero."  "Are  You  a 
Failure?."  "Poor  Men's  Wives"  and  "The 
Girl  Who  Came  Back." 

Arrow  Completing 

Two  Productions 

for  Early  Release 
Announcement  is  made  by  Arrow  Film 

Corporation  this  week  of  the  completion 
work  on  two  of  the  big  Arrowplays  De- 

luxe specials  to  be  released  in  the  near future. 

The  two  pictures  in  question  are  the 
Blazed  Trail  Production,  "Lost  in  a  Big 
City,"  from  the  scenario  by  L.  Case  Rus- 

sell, starring  John  Lowell,  and  the  Martin 
J.  Heyl  production  of  Hal  Reid's  famous 
old  stage  play,  "The  Little  Red  School 
house;  or,  in  Convict  Stripes."  All  the actual  shooting  has  been  completed  and 
both  pictures  are  now  in  process  of  edit- 

ing and  titling.  It  is  expected  that  they 
will  be  ready  for  screening  within  the  next few  weeks. 

Miss  Dunn's  next  adaptation  is  "The 
Shooting  of  Dan  McGrew, "  which  also  is 
to  be  released  through  Metro. 

Silverman's  Altoona  Strand 
Praises  Lichtman  Production 

"Thorns  and  Orange  Blossoms,"  the  lat- 
est Al  Lichtman  release,  is  playing  to  ca- 

pacity business  in  houses  where  it  is  be- 
ing exhibited  for  first  runs. 

Lichtman  has  received  enthusiastic  com- 
mendations on  it  from  Silverman's  Strand 

in  Altoona,  Pennsylvania,  where  it  is  now 
playing  a  week's  engagement.  The  man- 

agement advises  that  in  addition  to  un- 
usually fine  notices  from  the  press,  the 

picture  has  been  a  big  success,  with  re- 
ceipts increasing  daily. 

Winifred  Dunn  Completes 

Work  on  Mack  Adaptation 
Miss  Winifred  Dunn,  who  has  been  as- 

sociated with  Sawyer  &  Lubin  on  the  coast 
as  head  of  the  scenario  and  editorial  de- 

partments of  that  unit  releasing  through 
Metro,  has  just  made  an  adaptation  of  the 
Willard  Mack  sketch,  "Your  Friend  and 
Mine,"  and  Mr.  Sawyer  declares  his  be- 

lief it  will  be  one  of  the  big  pictures  of 
the  year. 

Noted  inventor  visits  studio  and  watches  production  of  ' '  The  Broken  Violin, ' '  an  Atlan- 
tic feature  to  he  distributed  by  Arrow.  Left  to  right,  W.  R.  Sheridan,  assistant  director; 

Lee  De  Forrest,  inventor  of  the  audion  which  made  wireless  possible  and  inventor  of  the 
new  talking  pictures  in  which  the  voice  is  recorded  in  the  film;  Professor  R.  W.  Wood,  a 
leading  expert  on  light;  Dorothy  Mackaill,  Director  Jack  Dillon  and  Reed  Howes,  who 

plays  an  important  role  in  the  picture. 
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Short  Subjects  and  Serials 

"Social  Buccaneers"  Starts  Strongly While  There  Is  Plenty  of  Action  in  Universal  Serial 

Striking  Characterization  of  Jack  Mulhall  Stands  Out 

Jack  Mulhall  has  his  big  chance  in 

Universal's  newest  serial,  "The  Social  Buc- 
caneers." He  may  have  had  the  same  oppor- 

tunity before,  but  if  he  did  we  were  not  so 
fortunate  as  to  be  in  on  it.  The  best  part 
of  the  present  portrayal,  however,  is  that 
the  players  grabs  his  opportunity,  his 
double  opportunity,  as  it  were.  For  it  is  a 
dual  role  or  a  double  personality  he  is 
called  upon  to  fill,  that  of  a  straightout 
husky  young  man  in  the  first  instance,  a 
soldier  just  discharged  from  service,  and 
in  the  second  instance — and  more  particu- 

larly— that  of  a  gilt-edged  and  seemingly 
good-for-nothing  pre-war  fop.  It  is  the  lat- 

ter characterization  that  he  makes  to  stand 
out  in  a  manner  compelling  attention. 
The  story  is  of  New  York  finance,  of 

shady  finance  in  this  case,  and  the  intrigue 
that  revolves  around  the  gold  on  deposit 
or  that  was  placed  on  deposit  to  the  credit 
of  the  mythical  kingdom  of  Thorwald. 
There  is  a  princess  of  that  country  who 
comes  to  New -York  to  withdraw  the  funds 
only  to  learn  they  have  disappeared  and 
that  the  president  of  the  depository  is  in 
jail.  It  is  John  Norton,  the  son  of  the  presi- 

dent, who  becomes  the  good  friend  of  the 
prjncess  even  as  he  has  befriended  her  in 
her  own  country  during  the  war  and  on 
shipboard  on  his  way  home. 

The  initial  three  chapters  of  the  ten  that 
comprise  the  subject  give  indivations  of  a 
rattljng  good  serial,  taking  it  for  granted 
that  the  "mythical  kingdom"  stuff  may  be 
assimilated  without  any  wry  face.  The  tale 
is  an  adaptation  by  Anthony  Coldewey  and 
Burdette  Brown  from  a  novel  of  the  same 
name  by  Frederick  Isham.  The  director  is 

Robert  Hill,  and  he  makes  a  competent  job 
of  his  task.  The  subject  is  well,  even  elab- 

orately, staged. 

Chief  in  support  of  Mr.  Mulhall  is  Mar- 
garet Livingston,  who  gives  a  good  inter- 

pretation of  the  Princess  of  Thorwald.  Wil- liam Welsh  is  the  father  of  the  hero  and 
the  president  of  the  Century  Trust  Com- 

pany,a  worthwhile  portrayal.  Other  mem- 
bers of  the  cast  are  Robert  Anderson, 

Lucille  Ricksen,  George  Connors,  Buck 
Connors,  Harry  De  Vere,  Wade  Boteler, 
Percy  Challenger,  Margaret  Cullington, 
Leonard  Clapham,  and  Sidney  Bracey. 

There  are  stirring  scenes  at  the  opening 
of  the  story,  as  depositors  storm  the  doors 
of  the  trust  company  following  reports  of 
disappearances  of  funds.  In  the  directors' 
room  the  situation  is  reflected  in  the  agita- 

tion of  the  members  of  the  board.  We  get 
sharply  contrasting  views  of  young  Norton 
as  he  was  before  he  entered  service  by  the 
draft  route,  dandified  and  protesting,  and 
as  the  democratic,  wholesome  graduate  of the  army. 

There  are  fast-moving  incidents  on  ship- 
board as  conspirators  attempt  to  steal  from 

the  princess  her  credentials  authorizing  the 
transfer  of  the  money,  with  Norton  coming 
to  the  rescue;  of  the  fights  at  the  Norton 
home  as  the  thieves  follow  the  princess 

there;  the  accidental  explosion  and  Jack's narrow  escape;  the  decision  of  the  young 
man  to  resume  his  former  role  in  life,  that 
he  may  as  a  dandy  the  better  uncover  the 
plot  that  has  led  to  his  father's  ruin,  and the  series  of  scrapes  and  scraps  that  follow, 
with  the  princess  figuring  heavily  in  all  of 
them. 
"The  Social  Buccaneers"  looks  mighty 

good  as  it  starts.  G.  B. 

Lloyd  Hamilton's 

Comedy  "No  Luck" 

Typical  and  Funny 
There  are  a  goodly  number  of  hearty 

laughs  in  "No  Luck,"  a  Hamilton  Comedy 
released  by  Educational.  Lloyd  Hamilton 
tries  his  skill  as  a  fisherman,  but  the  dex- 

terity seems  to  be  displayed  mainly  by  the 
fish.  Not  only  do  they  bite  his  bait,  but 
they  bite  him.  And  then  they  get  away. 
Just  an  instance  in  point:  The  fisherman, 
aiming  to  take  a  long  cast,  swings  the 
line  behind  him.  The  hook,  with  its  at- 

tached worm,  catches  in  the  capacious 
trousers.  A  thirty-inch  fish  jumps  from 
the  water  as  Ham  in  his  effort  to  free  the 
line  faces  away  from  the  stream.  With  a 
bulldog  grip  and  wiggle  the  fish  hangs  on 
until  quite  ready  to  let  go.  Meanwhile  a 
lad  with  a  stick  and  a  bent  pin  on  a  line 
is  busy  putting  his  catches  in  his  basket. 

Later  when  Ham  has  been  introduced  to 
society  by  reason  of  the  hit  he  has  made 
with  the  Girl  and  her  family  he  tries  his 
hand  or  foot  as  a  dancer.  Foot  is  right,  for 
as  a  shoe  hurts  he  removes  it  and  the  dan- 

cers kick  it  over  the  floor,  to  his  visible 
distress. 

A  storm  comes  up.  Through  the  doors 
are  blown  every  manner  of  feathered  crea- 

ture, chicken,  ducks,  geese,  Even  a  pig 
seeks  escape  from  the  gale.  Feathers  in 

clouds  bury  the  dancers-  It  is  a  riot,  but  the 
simple  son  of  the  field  and  stream  remains 
unperturbed  through  it  all. 
The  story  may  be  without  rhyme  but 

surely  not  without  reason — assuming  its 
reason  to  make  fun.  That  it  does. 

Ruth  Hiatt  is  the  girl.  Lloyd  Bacon  is 
seen  in  a  bit;  he  bears  resemblance  to  his 
distinguished  forbear.  The  subject  is  well 
played  and  well  made  G.  B. 

After  Four  Years  of 

"Topics  of  the  Day" 
Public  Pull  Remains 

"It  is  acknowledged  that  newspaper  edi- 
tors ever  have  their  hands  upon  the  pulse 

of  the  public, ' '  declares  Amedee  J.  Van 
Buren,  president  of  Timely  Films,  Inc. 
"Their  daily  dealings  with  humanity  at 
large  has  schooled  them.  It  is  only  logical, 
then,  that  humor  selected  from  the  press 
of  the  world  should  be  a  success  before  thea- 

tre audiences,  most  of  whom  are  newspaper 
readers.  It  was  with  this  thought,  of  wide 
appeal  that  we  first  produced  our  'Topics 
of  the  Day'  reel  about  four  years  ago.  It 
was  then  said  by  some  wise  ones  that  it 
would  prove  to  be  merely  a  novelty  of  lim- 

ited life.  Four  years'  of  successful  screen- 
ing throughout  American  has  disproved 

the  'novelty'  idea  and  proved  it  an  in- 
stitution.   Proof  of  this  is  found  in  the 

words  of  W.  L.  Wood,  City  Editor  of  the 
Evening  World,  Durango,  Colorado,  who 
says:  'Durango  people  greatly  enjoy  'Top- 

ics of  the  Day. '  It  has  become  an  institu- tion here  and  people  are  disappointed  if 
they  do  not  see  it."  The  success  of  these 
paragraphs  of  wit  and  wisdom  from  the 
press  of  the  world  in  over  3,000  theatres 
is  screen  history.  So  it  seems  that  surely 
editors  know  the  public  and  what  appeals 

to  one  and  all." 

Hamilton  as  News 

Photographer  Shines 

in  "Extra!  Extra!" Lloyd  Hamilton  has  an  unusual  comedy 
role  in  a  comedy  for  Educational  release  on 
which  he  has  just  finished  production.  The 
subject  is  "Extra,  Extra!"  and  present* Hamilton  as  a  newspaper  photographer. 

The  big  comedian  got  the  basic  idea  for 
his  picture  from  life,  watching  the  tribula- 

tions of  a  cameraman  who  was  vainly  try- 
ing to  get  a  picture  of  a  criminal  who  had 

just  been  captured  by  the  police.  Every 
time  the  photographer  got  ready  to  "shoot" something  went  ̂ vrong,  and  finally  the  man 
got  away,  bringing  a  chase  of  several 
blocks  through  the  crowded  streets  of  Los 
Angeles. Hamilton  is  supported  in  his  picture  by 
Ruth  Hiatt,  Tom  Murrav,  Eussel  Joy. 

Pathe's  "Royal  Chinook" 
Is  Interesting  Industrial 

An  industrial  picture  of  unusual  interest 
is  "Royal  Chinook,"  a  one-part  Riser  sub- 

ject which  purports  to  tell  the  life  history 
of  Columbia  River  salmon.  The  Pathe  re- 

lease is  a  member  of  the  Oregon  Trail 
Series.  There  are  scenes  of  the  taking  of 
the  soawn  and  views  of  the  progress  in 
growth  at  the  one,  two  and  three  year 

periods. Seiners  are  shown  at  work,  with  teams 
of  horses  hauling  the  heavily  laden  nets 
to  the  shore.  The  size  of  the  full-grown 
salmon  will  very  likely  surprise  many. 
There  is  a  bit  of  comedy  in  the  subject, 
although  the  picture  is  complete  without 
it.  G.  B. 

Baby  Peggy  Plays  Vamp 

in  "Too  Manv  Lovers" 
"Too  Many  Lovers"  Baby  Peggy's  Cen- 

tiirv  Comedy  Special  Production,  has  been 
completed  after  several  weeks.  The  story 
centers  around  the  little  tot  played  by 
Peggy,  who  makes  too  many  dates  to  be 
taken  to  her  dancing  school.  As  each  of 
her  escorts  shows  up  he  is  taken  to  various 
parts  of  the  house.  One  is  placed  in  the 
closet,  one  in  the  ante  room,  one  under  the 
couch,  one  up  the  chimney  and  one  under 
the  table.  Of  course  calamity  follows  when 
the  boys  discover  each  other. 

"No  Wedding  Bells"  Slated 
for  Coming  Semon  Comedy 

Larry  Semon's  next  comedy  will  be 
called  "No  Wedding  Bells."  The  subject 
is  now  being  produced  at  the  Vitagraph 
Hollywood  studios.  Lucille  Carlisle  plays 
the  girl  the  heroic  Larry  saves  from  the 
toils  of  a  wicked  Chinese.  The  sets  in 
the  comedy  are  particularly  elaborate,  and 
the  stunts  are  not  only  said  to  be  full  of 
laughs  but  as  in  all  of  Seinon's  produc- 

tions filled  with  thrilla. 
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Pathe  Announces 

Strong  Quartet  of 

"Screen  Snapshots" 
"Screen  Snapshots"  reels  giving  intim- 

ate views  of  favorits  stars  have  made  such 
a  wide  appeal  to  all  classes  of  picture 
patrons,  says  Pathe,  that  the  producers, 
Jack  Cohn  and  Lewis  Lewyn,  are  respond- 

ing with  more  and  more  effective  arrange- 
ments of  the  scenes  in  which  individuals 

and  groups  of  these  celebrities  are  pic- 
tured. It  is  announced  that  the  four  forth- 
coming issues,  beginning  with  No.  17,  re- 

leased on  Jan.  14,  hold  special  attractions 
of  the  sort  refferred  to. 

In  No.  17  of  "Screen  Snapshots"  no  less 
than  twenty  of  the  best  known  stars  are 
seen  in  gala  attire  in  an  Actors  Fund 
Benefit  affair.  The  scene  itself  is  spirited 
and!  unusual,  with  each  of  the  famous 
characters  clearly  and  sometimes  amus- 

ingly portrayed.  In  the  same  issue  there 
is  an  effective  scene  called  "Over  the 
Bounding  Main,"  in  which  Lilliart  and 
Dorthy  Gish,  Mary  Pickford,  Ronald  Col- 
man  and  Henry  King  are  rounded  up  in 
a  "bon  voyage"  encounter. 

It  is  promised  that  future  issues  of 
"Screen  Snapshots"  will  contain  engaging 
scenes  of  home  life  in  the  great)  film 
colonies. 

Hodkinson  Reports 

Many  Contracts  for 

All  Star  Comedies 

Following  on  the  heels  of  the  booking 
of  the  first  of  the  series  of  All  Star  Come- 

dies, produced  by  C.  C.  Burr,  featuring 
Charles  Murray,  Raymond  McKee  and 
Mary  Anderson,  and  distributed  through 
the  W.  W.  Hodkinson  Corporation,  in 
many  prominent  first  run  houses  in  the 
east,  it  is  reported  that  the  Lubliner  & 
Trinz  circuit  of  theatres  in  Chicago,  has 
booked  the  series  of  thirteen. 
Also  it  is  announced  that  R.  E.  Peck- 

ham,  manager  for  the  Detroit  branch,  has 
closed  practically  all  of  the  key  cities  in 
his  territory  on  the  All  Star  Comedies. 

The  Hodkinson  officials  are  particularly 
gratified  at  the  success  this  series  ot 
comedies  is  meeting  in  all  parts  of  the 
country. 

Current  Vitagraph-Urban 
Portrays  Longfellow  Poem 

"The  Hunting  Ground  of  Hiawatha"  is 
the  current  week's  release  by  Vitagraph 
of  the  Urban  Popular  Classics.  It  is  de- 

scribed as  a  beautiful  scenic  showing  the 
long  trail  of  the  Indian  as  described  in 
Longfellow's  poem.  Every  school  child should  find  this  Urban  not  only  attractive 
because  of  the  wealth  of  Nature  studies  in 
it  but  because  it  is  titled  with  lines  from 
the  poem  which  many  youngsters  nave 
memorized.  In  the  picture  there  is  a 
splendid  type  of  the  red  man  who  guides 
the  audience  over  the  westward  paths 
and  into  the  setting  sun. 

Wilmington's  Aldine  Books 
"Plunder,"  Its  First  Serial 

Reporting  the  booking  of  Pearl  White 
in  "Plunder"  by  Ginns  Brothers  for  the 
Aldine  Theatre,  Wilmington,  Del.,  Pathe 
notes  that  this  will  be  the  first  serial 
-shown  at  an  important  h»ouse  in  that  city. 
Heavy  general  bookings  of  "Plunder"  are 

reported,  pending  the  closing  of  additional 
big  circuit  contracts,  the  following  repre- sentative theatres  being  in  the  list  six 
weeks  ahead  of  release:  St.  Paul,  Tower; 
Brooklyn,  Stadium;  New  York,  Fifth  Ave- 

nue and  Harlem  Grand;  Knoxville,  Queen: 
St.  Joseph,  Empire;  Dallas,  Grand  Central; 
El  Paso,  International;  Birmingham,  Gay 
Theatre- 

Century  Comedies 

Buys  Many  Stories 
for  Trio  of  Units 

For  the  season  of  1923  a  number  of 
stories  have  been  purchased  by  Julius  and 
Abe  Stern  from  which  scenarios  will  be 
made  for  the  Century  Comedy  stars,  under 
the  direction  of  Sig  Neufeld,  recently 
appointel  production  manager. 

For  Baby  Peggy  the  following  will  be 

adapted  to  the  screen:  "Tilly  Jones,"  by 
Marc  Rex;  "Little  Trouble  Mender,"  by 
Zackery  Miles;  "Smile  Maker,"  by  Rae 
Blumer;  "Kissable  Tess,"  by  David 
Brown;  and  "Sweetheart  of  the  Mounted," 
by  Bert  Sterling. 

For  Brownie  the  Century  Dog  there  have 
been  accepted  "Dogdom,"  by  Thomas  Wis- 

dom; "A  Dog's  Day,"  by  Charles  Gould: 
"Dog  Tracks,"  by  T.  W.  O'Neill  and  "His 
Master's  Breath"  by  James  Wyler. 

For  Buddy  Messinger  two  stories  have 
been  purchased,  although  an  option  on  six 
others  has  been  taken.  The  two  are  "Slim 
Saunders,  Detective,"  and  "Amateur  Gang- 

sters," both  of  them  by  Harold  McBride. 

REVIEWS    OF  CURRENT 

SHORT  SUBJECTS 

SCREEN  SNAPSHOTS  17— Pathe  Re- 
lease.— It  is  a  number  well  filmed  with  snaps 

of  well-known  players.  For  the  opening  Dan- 
iel Frohman  is  shown  at  an  Actors  Fund 

benefit,  in  Los  Angeles  surrounded  by  Mau- 
rice Campbell,  stage  director —  and  it  is  an 

enormous  stage;  William  Farnum,  William 
Russell,  William  Desmond,  Mary  Miles  Min- 
ter,  Viola  Dana,  Enid  Bennet,  Charles  Ray, 
Larry  Semon,  Stuart  Holmes,  Louise  Dress- 

er, Conrad  Nagel,  Kathleen  Clifford,  Lois 
Wilson,  Claire  Windsor,  Anna  Q.  Nilsson, 
Kathryn  Williams,  Ruth  Roland,  Bebe  Dan- 

iels, Charles  Chaplin,  Lillian  Gish,  Mary 
Pickford  and  Henry  King.  There  is  an 
amusing  skit   staged  by  Ben  Turpin  and 

A  sketch  by  Paul  Terry,  the  comedian-car- 
toonist who  builds  the  laughs  in  "Aesops's 

Film  Fables,"  distributed  through  Pathe 
Exchange,  the  present  drawing  illustrating 

"Two  of  a  Trade." 

Charlie  Murray.  There  is  also  an  interest- 
ing bit  showing  Marie  Prevost  as  the  lead- 

er of  the  chorus  in  "The  Beautiful  and 
Damned. ' '  Harry  Rapf  grinds  an  empty 
camera  and  Wesley  Barry  portraying  a 
messenger  boy  whose  eyes  are  on  the  chorus 
leader. 

PRICKLY  CONSCIENCE  —  Robert 
Bruce 's  Wilderness  Tales,  released  by  Edu- 

cational.— The  tale  is  of  a  tramp  who  makes 
the  mistake  of  asking  for  a  "handout"  at the  door  of  the  town  marshal,  gets  locked 
up  and  manages  to  break  away.  Wherever 
he  travels  he  carries  with  him  the  feeling 
that  he  is  pursued  and  finally  decides  to  re- 

turn to  the  ' '  coop ' '  and  crawl  back  in  it. 
The  motivation  is  rather  thin,  but  there  are 
some  pretty  shots  revealed  in  the  course 
of  the  travels,  one  or  two  of  striking beauty. 

TEA  N.  TEA— Cameo  Comedy,  released 
by  Educational. — Under  Fred  Hibbard's direction  Jimmie  Adams  and  Virginia  Vance 
are  shown  as  sweethearts.  A  rival  of  Jim- 

mie tries  to  gum  things  up  when  the  Girl 
sends  out  the  invitations  for  a  birthday 
party.  The  rival  is  large  and  measurably 
succeeds.  One  of  the  comedians  is  a  black 
man — and  his  work  is  finely  done.  The 
fun  is  lively  and  fairly  continuous. 

PATHE  REVIEW  NO.  2— There  are  inter- 
esting demonstrations  of  the  power  of  the 

aeroplane  propeller.  Under  Photographic 
Gems  there  is  a  series  of  brilliant  pictures 
described  as  "The  Sunpath. "  Photographs 
taken  in  New  York  Aquarium  show  the 
shark  and  his  parasites.  "The  Cities  That 
Time  Forgot ' '  constitutes  the  Pathecolor 
section,  which  are  snapped  in  the  province 
of  Gard,  France. 

RISKY  BUSINESS. — From  the  Pathe  se- 
rial of  "Speed." — The  chapterplay  featur- 
ing Charles  Hutchison  is  nearing  its  end. 

Practically  all  of  the  action  is  staged  in 
and  around  Ausable  Chasm  and  consequent- 

ly in  picturesque  surroundings.  An  aero- 
plane enters  into  the  story  at  this  point, 

with  Speed  and  Lucy  escaping  from  their enemies. 

THE  FRESH  HEIR— Sunshine  Comedy, 
two  reels,  released  by  Fox. — This  comedy, 
featuring  Chester  Conklin,  affords  a  merry 
bit  of  entertainment.  Although  it  consists 
chiefly  of  fairly  well  known  and  tried  fun 
formulas  it  succeeds  in  getting  the  laughs. 
There  is  a  clever  bit  of  dog  acting  that 
also  will  amuse. 

PASTE  AND  PAPER— Pathe  release.— In 
a  one-reel  comedy  from  the  Hal  Roach  stu- 

dios Paul  Parrott  is  presented  in  a  tale  of  a 
novice  paper  hanger  who  among  other  de- 

vices employs  some  that  are  timeworn.  The 
general  result,  however,  will  be  moderately amusing. 

BITS  OF  EUROPE — One  reel  educational, 
released  by  Fox. — This  single  reel  shows 
some  attractive  views  of  London,  Versailles, 
Venice,  Monte  Carlo,  the  Swiss  Alps  and 
other  interesting  shots  about  Europe.  The 
photography  is  clear  and  the  film  has  been 
produced  quite  artistically. 

STUNG — Johnny  Jones  Comedy,  released 
by  Pathe. — A  fairly  amusing  juvenile  com- 

edy, with  the  boyish  hero  supported  by  Ger- trude Messinger  among  other  youngsters 
and  grown-ups. 

A  STONE  AGE  ROMEO  —  Aesop's  Fa- 
bles, Pathe  cartoon. — Cartoonist  Paul  Terry 

brings  into  his  story  a  prehistoric  monster 
who  travels  by  water  just  as  well  as  he 
does  on  land.    A  good  number. 
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Live  News  of  the  West  Coast 

By  RENEE  BEEMAN 

JACKIE  COOGAN  is  to  have  a  holiday before  he  commences  work  on  his  next 

picture.  When  he  has  completed  ' '  Toby 
Tyler, ' '  now  being  made  under  the  direc- 

tion of  Eddie  Cline,  the  little  fellow,  along 
with  Ma  and  Pa  Coogan,  will  accept  the  in- vitation to  visit  London  and  the  continent. 

The  British  film  officials  have  promised 
Jackie  a  great  reception.  Special  arrange- 

ments will  be  made  for  his  reception  at 
Liverpool,  and  special  trains  will  conduct 
the  Coogan  party  into  London  proper. 

It  is  reported  that  arrangements  are  be- 
ing made  between  the  Coogan  organization 

and  Col.  S.  F.  Jacobs  of  the  Amalgamated 
Press,  Ltd.,  of  England,  who  is  represent- 

ing the  Northcliffe  publications  in  Amer- 
ica, whereby  Col.  Jacobs  may  be  one  of  the 

party  on  the  European  trip  and  assist  in 
piloting  through  the  proper  newspaper  and 
business  circles  of  England. 

It  is  likely  that  Sol  Lesser,  who  repre- 
sents Jackie  in  his  silent  drama  offerings, 

may  also  take  the  European  trip. 
What  picture  Jackie  will  make  after  his 

trip  abroad,  is  yet  to  be  determined.  It  is 
learned  that  several  excellent  stories  are 
now  being  considered — one  in  particular,  a 
Dutch  yarn,  that  is  one  of  the  most  exten- 

sively read  books  in  the  world.  It  is  just 
possible  that  Jackie  may  take  a  picture  in 
England  before  he  returns. 

every  theater  in  the  territory  with  a  short 
product  to  run  during  the  week. 

West  Coast  Theaters,  Inc.,  Turner  and 
Langley  and  the  Phoenix  Amusement  Co., 
of  Phoenix,  Ariz.,  the  only  three  exhibi- 

tors' circuits  in  this  territory  are  co-oper- 
ating 100%  with  Universal  by  showing  some 

of  the  U's  short  product  during  the  week. 

Will  Rogers  has  signed  his  name  on  the 
dotted  line  for  two-reel  comedies  that  will 
be  produced  by  Hal  E.  Eoach  to  begin  at 
the  Eoach  studios  immediately  upon  the  re- 

turn of  Rogers  from  New  York,  where  he 
will  conclude  his  appearance  with  Ziegfeld 
Follies,  the  last  of  December. 

Mr.  Roach  is  in  New  York  at  this  time 
conferring  with  Rogers  as  to  the  personnel 
of  his  company.  Announcements  will  be 
made  later. 

Backed  by  Eastern  as  well  as  local  capi- 
tal, William  King,  who  for  three  years  was 

general  manager  of  a  New  York  releasing 
organization,  has  formed  a  producing  com- 

pany and  wil  start  shortly  at  the  Fine  Arts 
studios  on  his  first  production. 

For  more  than  a  year  King  has  been  tour- 
ing Southern  California,  closing  negotia- 

tions with  companies,  individuals  and 
others,  for  the  rights  to  film  certain  loca- 
tions. 

The  company  announces  it  has  a  contract 
for  20  subjects,  educational  in  character, 
each  of  which  is  to  be  two  reels  in  length 
and  presented  with  a  cast  of  well-known 
artists. 
The  idea  originated  with  Carl  Laemmle 

and  the  local  exchange  became  so  enthused 
with  the  idea  that  they  booked  practically 

At  the  Charles  Ray  studios  there  has  been 
constructed  a  replica  of  the  historical  vesel, 
the  Mayflower,  for  use  in  Mr.  Ray's  next 
picture,  "The  Courtship  of  Miles  Stan- 
dish."  And  yesterday,  on  the  302nd  anni- 

versary of  the  ship's  arrival  at  Plymouth, 
Mass.,  the  boat  was  christened  with  a  bot- 

tle of  water  from  Plymouth  by  a  direct  de- 
cendant  of  the  famous  John  Alden  and 
Priscilla  Mullins. 
Members  of  the  L.  A.  Chapter  of  the  D. 

A.  R.  and  other  patriotic  societies,  and 
press  and  studio  folk  were  among  the  in- 

vited guests.  An  inspection'  was  made  of the  boat. 
In  all  the  dimensions  the  boat  on  the 

Hollywood  lot,  which  is  20  miles  from  the 
ocean,  is  an  exact  reproduction  of  the  ship 
which  land  in  1620. 

Admiral  Eberle  was  one  of  the  most  en- 
thusiastic spectators  and  took  great  inter- 

est in  the  carefully  carried  out  nautical 
details.  As  yet  the  ship  rests  upon  dry 
land,  but  soon  an  "ocean"  several  hundred 
feet  square  will  be  built  around  it. 

reel  comedy  for  Educational  under  the  Jack 
White  Mermaid  comedy  banner.  Bob  Kerr 
is  directing  and  the  support  includes  Harry 
Gribbons  and  Cliff  Bowes. 

Universal  National  Joy  Week  is  being 
celebrated  by  more  than  328  theaters  in 
Southern  California  and  Arizona. 

Mary  Pickford  and  her  husband,  Doug 
Fairbanks,  are  at  present  engaged  in  stag- 

ing a  real  race  in  popularity  in  Los  Angeles. 
'Tess  of  the  Storm  Country"  is  playing 

at  Miller's  Theater  and  "Robin  Hood"  has 
enjoyed  a  long  run  at  Grauman's  Holly- wood. The  betting  by  those  interested  is 
about  evenly  divided  as  to  which  will  last 
the  longer  and  which  will  show  to  the  most 
people  in  and  around  Los  Angeles.  "Tess" has  the  handicap  of  the  smaller  seating 
capacity  at  Millers '  while  Doug  is  hampered 
by  the  fact  that  his  picture  has  only  two 
showings  a  day,  while  "Tess"  is  offered 
at  six  daily  performances.  The  contest  is 
causing  great  fun  in  the  film  circles. 

Joseph  Engel  has  announced  that  Metro 
will  not  make  any  more  program  pictures 
after  the  present  Viola  Dana  film  is  com- 

pleted. 
"Nothing  but  'specials'  for  us  any 

more,"  said  the  manager  of  Metro  produc- 
tions, "and  good  specials  at  that."  We 

have  recently  signed  Miss  Dana,  with  a  new 
company  for  a  long  period,  and  expect  to 
add  several  more  companies  to  our  produc- 

tion plant  shortly." 

Frank  Lloyd,  who  is  now  directing  Norma 
Talmadge  in  "Within  the  Law,"  at  Met- 

ro studios,  announced  that  at  the  conclu- 
sion of  this  film  he  will  begin  a  series  of 

independent  productions  and  will  release 
through  some  established  organization.  Mr. 
Lloyd  had  no  statement  to  make  concern- 

ing the  nature  of  the  story,  the  star,  or  the 
release  which  he  will  use. 
He  did  say,  however,  that  despite  the 

fact  that  he  and  "Abe"  Erlanger  travel- ed West  recently  on  the  same  train,  there 
was  no  suggestion  that  he  be  selected  to 
direct  "Ben  Hur. " 

Shooting  on  "Destiny,"  the  seven-reel Edna  Purviance  under  the  direction  of 
Charles  Chaplin,  was  resumed  at  the  Chap- lin studios  after  a  recess  of  two  weeks  due 
to  the  illness  of  Miss  Purviance. 
"Destiny,"  which  is  Chaplin's  first  pro- duction of  a  series  nature  will  be  marked 

with  a  number  of  original  features  of  a 
mechanical  nature  in  addition  to  the  origin- 

al methods  of  direction  of  Chaplin.  New 
photographic  effects  will  be  used  and  spec- 

ial scenery  designed  and  executed  for  its 
dramatic  atmosphere  rather  than  for  de- 

tail, will  feature  the  production.  Arthur 
Stibolt  is  the  technical  director;  he  was- 
formerly  associated  with  Stanford  White, 
the  internationallv  famous  architect. 

Hugh  Deirker,  producer  of  many  famous 
screen  plays,  has  taken  production  quarters 
at  Fine  Arts  studios  and  will  begin  work 
on  an  all  star  production  for  independent release. 

Charles  Seeling,  of  the  Fine  Arts  studios, 
has  secured  the  Aywon  release  for  four 
special  productions  and  six  western  stories. 

Night  scenes. being  filmed  at  Universal  City  for  "Thundering  Dawn,"  the  Russian 
revolutionary  picture  which  Stuart  Paton  is  directing  from  the  stage  play  by 

Earl  Carrol,' "The  Attic  of  Felix  Bavu" 

Charles  Seeling,  of  the  Fine  Arts  studios, 
William  S.  Hart,  is  putting  the  finishing 
touches  on  Gene-Stratton  Porter's  "Michael 
O'Hallaron"  at  the  Thomas  H.  Ince  stud- 

ios, under  the  immediate  supervision  of  the 
director,  James  Leo  Meehan.  The  author 
herself  personally  inspects  the  progress 
made  each  evening. 
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Making  the  Theatre  Pay 

Exploiting  the  Picture        Equipping  the  Theatre 

Besides  the  impression  it  has  made  on  the  public  Pathe's  "Nanook  of  the  North"  has  a  particular  appeal  to  the  lobby  decorator  and 
for  quantity  and  quality  of  displays  the  picture  should  have  a  high  rating.  This  "atmospheric"  lobby  was  done  by  Manager  J.  S. 
Wadsivorth  for  the  presentation  of  "Nanook"  at  the  Republic  theatre^,  Great  Falls,  8.  C.  Cotton  batting  icas  the  main  item  of  decor- 

ation and  for  the  simplicity  of  the  arrangement  alone  it  is  a  notable  job. 

Exploito 
r  i a  1 

THE  reform  is,  far  too  desirable  to  be  offered  as  a  New  Year's 
resolution — knowing  what  we  all  know  about  those  things. 

But  since  it  is  never  too  late  to  mend  it  does  seem  as  though 
everybody  would  be  better  off  if  the  topic  of  "censorship"  could 
be  relegated  to  the  background,  where  it  belongs  until  such  occa- 

sion as  when  pertinent  and  vital  developments  make  it  a  topic. 

'I  O  our  notion  there  is  too  much  loose  talk  about  censorship. 
1  It's  howled,  at  as  an  ogre  all  of  the  time  and  petted  and 

stroked  some  of  the  time;  the  latter  when  some  press  agent  makes 
a  blurb  to  the  effect  that  his  picture  is  "censor  proof."  There  is 
abundant  testimony  to  the  fact  that  a  picture  that  is  "censor 
proof"  is  either  utterly  insipid  and  palid  or  that  it  is  so  good  that everyone  must  feel  its  appear.  If  the.  former  is  the  case  the  less 
said  about  the  picture  the  better — if  the  latter  it's  a  crime  and  a 
shame  to  curse  it  with  'such  "praise." 

THERE  is  on  record  a, case  where  an  exhibitor  wishing  to  voice 
his  pleasure  .witfi.  a  certain  picture,  said  "more  pictures  like 

this  and  there  would.be  iio  censors.. "  And  that  report  was  printed 
'in  a  film  publication.    So  not  inly  the''  press  agent  is  guilty. 

HERE  ought  to  be  a  slogan  "let's  go  on  letting  the  censor  go 
to,"  or  words  to  that  effect. 

SPEAKING  of  slogans.  There  is  the  cry  of  the  "American 
Cinematographer" — "Give  us  a  place  to  stand  and  we  will 

film  the  universe."  To  one  who  has  seen  the  news  reel  man  at 
work  that  seems  an  overly  modest  declaration.  Having  observed 
some  of  these  men  in  action  we  find  it  hard  to  believe  that  the 
man  who  turns  the  crank  ever  concerns  himself  much  over  finding 
a  place  to  stand. 

THE  ' '  Brothers  Under  the  Skin ' '  Society  was  put  over  with 
such  a  bang  in  Kansas  City  that  the  newspapers  never  even 

guessed  it  was  a  publicity  gag.  When  the  picture  was  announced 
the  dignity  of  the  editors  was  so  piqued  that  they  refused  to  review 
the  play  and  all  but  one  failed  even  to  mention  "Brothers  Under 
the  Skin"  in  their  regular  weekly  announcements  of  current  film 
attractions.    Where,  we  ask,  is  the  sense  of  hiunor  in  that? 

Y,.'1     '■  ,    ...  .   .  •.   TOM,  KENNEDY. 
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The  Strand,   Omaha,  put  out  seme  special  posters  for  the  bi'HnE;   of  First   National's   "Omar   the  Tent- 
maker."    These  panels  done  by  the  house  artist,  J.  Gordon  Bennett,  appear  to  be  as  fine  a  piece  of  work as  he  has  done  and  that  gives  them  rank  with  the  best.    The  Strand  used  a  tieup  with  the  Navy  in  a 

recruiting  drive   by  way   of  exploitation   for  "Omar." 

The  carriage 
which  Rick  Rick- 
etson,  Paramount 
exploiteer,  threat- ened to  haul  about 
with  two  passen- 

gers if  any  one 
seeing  "To  Have 
and  To  Hold"  at the  Princess  could 
say  it  was  not 
"the  greatest  all action  adventure 
drama  ever."  The campaign  put  on 
in  Cheyenne, 
Wyo.,  was  one 
that  caught  the 
public  favor,  there 
was  a  laugh  in  it. 
Display  ads  signed 
by  "R.  R.  the 
press  agent"  de- clared that  every 
old  maid  in  town 
would  be  kissed, 
every  bald  man 
supplied  with  a 
toupee  and  the 
managers  of  the 
Princess  drawn 
about  town  by  the 
signer  of statement  if 
one  seeing 
Have  and 
Hold"  did 
live  up  to 
statements 

the 

any- 

"To 

To 
not 
the made 

for  it  in  the  ad. 
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Parade  of  Naval 

Reserve  Aids  In 

Strand  Campaign 

One  of  the  biggest  campaigns  staged  in 

the  heart  of  New  York's  Broadway  was 
launched  with  the  Junior  Naval  Keserve  by 
Lon  Young,  Director  of  Advertising  and 

Publicity  for  Warner  Brothers,  and  his  as- 
sistant, Lou  Marangella,  in  connection  with 

the  showing  of  the  latest  Wesley  Barry  pic- 

ture, "Heroes  of  the  Street,"  at  the  Strand. 
The  stunt  involved  the  use  of  Cadet 

Barry,  who  headed  a  parade  consisting  of 
several  hundred  Junior  Naval  Eeserve  boys, 
the  Catholic  Protectory  band  and  fully  a 
score  of  policemen.  The  parade  started  at 
Columbus  circle,  turned  into  Broadway  and 

proceeded  to  the  Strand.  It  was  made  pos- 
sible through  the  courtesy  of  several  of- 

ficials of  the  New  York  police  department 

and  Mrs.  Julia  M.  Loft,  Hon  Deputy  Com- 
missioner, who  acted  as  hostess  to  more 

than  2,000  boys  and  girls  of  members  of 
the  police  force. 

As  the  parade  reached  the  Strand,  Man- 
aging Director  Joseph  Plunkett  of  the 

Strand  and  Mrs.  Loft  greeted  Barry.  Traf- 
fic was  held  up  for  fully  a  half  hour,  and  as 

Barry  entered  the  theatre  a  swarm  of 
youngsters  invited  to  the  showing  rushed 
and  cheered  the  popular  screen  star. 

The  Kids  Do  Their  Stuff 

The  Kahn  &  Greenfield  children — there 

are  five  now  and  more  to  come  'tis  prom- 
ised— exhibited  their  fine  esprit  de  famille 

by  getting  together  on  a  card  which  ex- 
tended the  season 's  best  to  all  the  friends 

of  the  household. 

The  Merry  Xmas  and  Happy  New  Year 
card  from  the  concern  whieh  operates  the 

New  Fillmore,  Progress  and  Eealart  thea- 
tres in  San  Francisco;  the  New  Santa  Cruz 

in  Santa  Cruz;  the  New  Mission  in  Los 

Angeles  and  the  New  Princess  in  Hono- 
lulu, T.  H. ;  was  a  colorful  cene  occupying 

a  stage  space  of  about  9  by  12  inches  in 
which  the  ensemble  appeared  under  the  di- 

rection of  M.  S.  Vidaver,  advertising  di- 
rector of  Kahn  &  GreenfieH. 

The  wall  paper  lobby  was  used  effectively  at  the  Pickwick  Theatre  for  the  run  of  Universal's  "Don't  Get 
Personal."    Pictures  of  Marie  Prevost  were  cut  in  circular  fashion  from  the  posters  and  pasted  up  on  the walls,  adding  considerably  to  the  color  of  the  arrangement. 

Tie-Up  With  the  News 
The  Tribune  of  Oakland,  Calif.,  eagerly 

tied-up  with  the  manager  of  the  T.  &  D. 
Theatre  in  that  town,  and  William  A.  Burke, 
Goldwynner  at  the  San  Francisco  exchange, 
to  exploit  "Sherlock  Holmes"  in  connec- 

tion with  a  mystery  serial,  "The  Quist 
Mystery,"  then  running  in  the  pages  of the  Tribune. 

The  question  was  propounded,  "Who  Kill- 
ed Quist?  How  would  Sherlock  Holmes 

discover  who  killed  Quist?" 
Three  cash  prizes — $25,  $15  and  $10  and 

100  free  tickets  to  "Sherlock  Holmes"  at 
the  T  &  D  Theatre  were  offered  for  the 
best  solutions  submitted.  Answers  came  in 
by  the  hundred,  the  best  of  which  were 
published  in  the  columns  of  the  Tribune. 
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Teaser  Ads  State 

Rules  for  Wives 

Husbands  Warned 

A  clever  newspaper  teaser  campaign  was 
used  by  Wiliam  H.  Branch,  Goldwynner,  at 
the  Kansas  City  exchange,  to  put  across 
"Brothers  Under  the  Skin"  at  the  Miller 
Theatre,  Wichita,  Kan. 
Two  series  of  teasers  were  used,  one  in 

each  of  the  daily  papers.  The  ad  was  one 
column  wide  by  three  inches  deep.  In  the 
upper  left  hand  corner  was  a  heavily  ruled 
box  containing  a  humorous  message  to  the 
public.  A  smaller  box,  in  the  lower  right 
hand  corner,  lightly  ruled,  contained  merely 
the  title  of  the  photoplay. 

In  the  bigger  box,  in  one  newspaper,  was 
run  a  series  of  rules  for  husband.  Rule  No. 

1  read:  "Don't  talk  back — except  to  say 
'yes.'  "  No.  5  ran:  "Avoid  hiring  pretty 
stenographers — ' '  fast ' '  typewriters  have 
ied  to  many  matrimonial  smashups." 

In  the  other  newspaper,  the  messages  in 

the  larger  box  ran  as  follows:  "Sure — All 
wives  think  they're  door  mats — all  hus- 

bands think  they're  henpecked — this  dif- 
ference of  opinion  makes  the  divorce  mill 

operate.  Yes! — It  would  be  nice  for  some 
folks  if  they  had  bought  their  mates  on 

the  instalment  plan — quit  paying — and  the 
company  takes  'em  back.  YEP! — 'There's 
no  place  like  home' — that's  why  you  find 
club  rooms  full  of  males  with  hunted  looks 

in  their  eyes.  And — when  you  get  right 
down  to  facts,  the  boss  of  the  bank  roll  is 
the  one  who  talks  loudest  and  longest. 

Solves  Seating  Problem 
Jamaica,  L.  I. — Fred  V.  Greene,  Jr.  man- 

aging director  of  the  Rialto  Theatre,  has 
found  a  workable  solution  of  his  seating 
problem. 
When  the  former  Paramount  exploiteer 

took  over  the  Bialto  a  few  months  ago,  he 

had  the  chairs  so  re-arranged  that  each 
seat  has  a  good  vantage  of  the  screen.  How- 

ever, the  prejudice  against  front  seats  in  a 
picture  house  still  persisted. 

For  the  run  of  "The  Young  Rajah"  he 
announced  that  the  most  desirable  seats 
would  be  filled  from  the  front  instead  of 
from  the  standees.  With  this  system  he 

is  able  to  get  a  hundred  or  more  addition- 
al admissions  into  his  house. 

Bank  Pays  Ad  Bills 
' '  Remembrance, ' '  came  in  for  a  great  ex- 

ploitation at  the  hands  of  Allentown  (Pa.) 
Trust  company  when  it  was  screened  at 
the  Colonial  Theatre  in  that  city. 
A  tie-up  was  made  with  the  Trust  com- 

pany by  which  it  took  advertising  space  in 
all  the  newspapers.  The  first  7,500  persons 
who  attend  the  showing  at  the  Colonial 
Theatre  received  a  voucher  good  for  one 
dollar  if  used  to  open  a  bank  account  at 
the  Allentown  Trust  Company. 

George  Rea  always  puts  forth  the  best  possibilities  in  the  way  of  lobby  display  for  his  attractions.     He  is  a 
strong  adherent  of  the  large  cutout  and  he  used  figures  of  Mae  Murray  in  front  of  his  house,  the  Colonial, 
Washington  Court  House,  Ohio,  for  the  run  of  Metro's  "Broadway  Rose."    The  cutouts  were  supported by  lattice  stands  painted  white,  which  he  also  used  at  the  side  of  the  lobby  for  small  displays. 

The  Cozy  theatre, 
Topeka,  K  a  n  s  .. 
used  cutouts  for 
its  marquee  dis- 

play for  First  Na- tional's "East  is 
West."  The  love 
boat  was  featured. 
A  compo-board 
cutout  mounted 
was  so  arranged that  the  canopy 
served  as  the 
boat's  deck,  on 
which  the  group 
of  characters 
stood.  This  is  a 
rather  neat  and 
simple  means  of 
adapting  the 
scene  illustrated  in 
the  24-sheet. 

Sioux  City,  la.,  saw  the  old  familiar  street  walker  in  Arab  costume  when  the  Princess  Theatre  put"  on  its 
exploitation  for  First  National's  "Omar  the  Tentmaker."    The  fact  that  it  was  a  venerable  one  did  not interfere  with  the  advertising  value  of  the  stunt.    The  man  distributed  cards  in  addition  to  carrying  his banner  and  shield  with  announcements  of  the  attraction  at  the  Princess. 
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Max  Doolittle  of 

Paramount  Dies 

In  Minneapolis 

The  motion  picture  theatre  suffered  a 
real  loss  through  the  death  in  Minneapolis 
on  December  15th,  of  Maxon  E.  Doolittle. 
At  the  time  of  his  death  Doolittle  was  a 
member  of  the  Paramount  exploitation 
force.  His  death  was  due  to  pneumonia. 
Mr.  Doolittle  was  thirty-one  years  old.  He 
is  survived  by  his  wife  and  mother. 
Max  Doolittle  was  well  known  and  well 

liked  in  the  theatre  field.  He  once  held 
the  position  of  publicity  director  of  the 
Criterion  Theatre,  New  York.  He  began 
his  career  as  an  usher  in  a  theatre.  At  an 

early  age  he  acquired  the  Orpheum  Thea- 
tre, Eau  Claire,  which  he  sold  later  to  join 

the  art  staff  of  Firikelstein  and  Eubin  in 
the  Twin  Cities.  He  developed  his  position 
to  include  all  the  exploitation  activities  of 
the   firm.     He   later   poined   the  regional 

Ballyhoo  for   Paramount^   "Her  Guilded   Cage"   at  the  Iris,    Pittsburgh,   Pa.,   carried  on  oil  painting  of    Staff    of    Goldwyn,    and    in    January,  1921, 
Gloria   Swanson   framed   in   with    a   cage-like   affair   of   gilt   bars.     This   was  a   handy   evhicle   to    swing    became   an   exploiteer   for  Paramount,  and 

through   the  traffic   and  an  inexpensive   display.  was  assigned  to  the  Des  Moines  office. 

At  the  left  is  the  lobby  of  the  Palm  Theatre,  Rockford,  111.,  for  Parmount't  "Nice  ePople."  Manaer  Charles  Lamb  gave  his  decoration  a  fund  of  local 
interest  in  addition  to  the  pictorial  by  displaying  a  frame  with  photographs  of  "Nice  People  of  Rockford."  The  stunt  was  to  give  two  tickets  to  those  whose photoes  appeared  in  the  frame,  those  nominated  receiving  their  passes  by  poing  to  a  clothing  store.  At  the  right  is  a  flying  cutout  used  in  the  lobby  of  the 
Ottaway  Theatre,  Charlotte,  N.  C,  for  the  Patheserial  "Speed."  The  cutout  was  suspended  from  the  arch  and  could  be  set  in  motion  by  pully-ropes  controlled 
from  the  box  office.     The  same  stunt  wa  sused  previously  at  the  Ottaway  for    "The  Timber  Queen." 

War  On  Mashers  Exploits  "Flirt" 

"Stick  the  Lizard"  the  Cry  of  Society  Formed 

by  Press  Agent  Publicizing  Tarkington  Play 

Metropolitan  dailies,  news  syndicates  and 
editorials  featured  a  society  formed  in  New 
York  City  to  make  war  on  flirts.  The 

"society"  of  course  was  the  outcome  of 
a  press  agent 's  flair  for  turning  the  light 
of  public  interest  on  his  subject.  The  press 
agent  was  Marc  Lachman,  Universal  home 
office  exploitation  representative,  and  his 
subject  was  the  Universal — Jewel  offering 
' '  The  Flirt, ' '  which  had  its  premiere  at  the 
Eialto,  New  York. 
The  stunt  which  started  all  the  type- 

writers of  the  syndicate  and  special  feature 
writers  into  motion  was  a  meeting  held  in 
the  Hotel  Biltmore,  at  which  five  persons 
named  after  characters  in  Tarkington 's 
story  announced  plans  for  the  formation  of 
a  society  to  crusade  against  flirting. 

The  meeting  was  presided  over  by  a 
James  Madison — the  same  being  the  name 

of  the  father  in  the  drama  of  small  town 

life  portrayed  in  "The  Plirt. "  Representa- 
tives of  newspapers  and  syndicates  were 

present.  That  was  enough.  The  next  thing 
to  happen  was  the  appearance  in  New  York 
newspapers  and  in  all  news  services  emina- 
ting  from  New  York  stories  about  the  Na- 

tional organization  to  war  on  mashing  and mashers. 

Two  more  meetings  were  held,  each  of 
them  serving  as  material  for  follow  up 
stories. 

The  slogan  "Stick  the  lizard"  adopted  by 
the  New  York  officials  of  the  anti-flirt 
crusade  was  taken  up  in  many  other  cities. 
The  stunt  had  the  virtue  of  making  a  ready 
tie-up  with  the  picture  through  newspaper 
advertising  by  the  theatre.  The  stir  made 
in  cities  throughout  the  country  should  of- 

fer valuable  material  for  exploitation  of 
"The  Flirt"  all  over. 

Thomas  Ince's  production  of  "The  Hottentot," soon  to  be  released  by  First  National,  has  had  a ne  wmodel  of  ladies  dress  named  after  it.  The 
dress  is  manufactured  by  a  New  York  firm  and 
efforts  are  to  be  made  to  feature  it  in  shops  during 

the   run   of    the   picture   in   various  cities. 
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At  the  left  above  is  an  interior  display  in  the  book  department  of  the  Marshall  Field  store  in  Chicago,  which  featured  the  photoplay  edition  of  "When 
Knighthood  Was  in  Flower"  during  the  run  of  the  Cosmopolitan  production  in  that  rity.  llH  was  arranged  for  by  Dan  Roche,  Paramount  exploiteer  at  the  Chicago 
exchange.  At  the  right  is  a  window  display  for  "Manslaughter"  in  Cincinnati.  LhThis  ivas  part  of  the  exploitation  for  he  De  Mille  production  used  in  connection  with its  showing  at  the  Marlow  theatre. 

The  Blackstone  theatre,  Pittsburgh,  gets  up  some 
fine  attractions  for  its  lobby,  and  among  he  best  it 
has  done  is  this  display  for  Goldwyn's  "Sherlock 
Holmes."iL  The  feature  was  a  display  board  show- ing  fingerprint    records    furnished    by   the  Bertillion 

The  Universal  chapter  play  "Around  the  World  in  18  Days"  appears  to  have  been  made  for  ballyhoo  of 
the  kind  shown  above.      It  was  used  in  Chicago  by  William  H.  Tracy,  Universal  salesman,  who  covered  his 

department  of  the  Pittsburgh  Detective  Bureaus.  LLlt  ,  territory  in  the  car  splashed  with  the  slogan  and  spattered  with  mud.  The  association  of  ideas  expressed  in also  displayed  designs  of  handcuffs   and  implements  "■  of  i this  stunt  should  make  it  an  especially  effective  ballyhoo. used  by  famous  criminals. 

This  attractive  lobby  for  First  National's  "Lorna  Doone"  was  designed  by  R.  .D.  Carrothers  of  the  Orpheum  Theatre,  Pocotello,  Idaho.  .A  compo-board  arch with  pened  gates,  gray  paint  and  stones  outlined  in  black  giving  it  the  appearance  of  the  ancient  castle.  In  centering  the  three-sheet  in  this  arch  and  against  he 
doors  opening  to  the  auditorium,  Carrothers  got  an  effect  which  had  its  appeal  to  all  eyes.  At  the  right  is  the  stage  coach  ballyhoo  for  "Oliver  Twist"  at  the 
Colorado  Theatre,  Denver.      The  boy  impersonating  Jackie  Coogan  had  a  voice  and  he  sang  bits  of  the  song  "Oliver  Twist"  as  he  rode  about  town. 
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Wesley  Barry  and  his  escort  heading  the  parade  down  Broadway  when  the  Junior  Naval  eRserve,  the  Catholic  Protectory  band,  and  a  score  of  policemen 
turned  out  in  honor  of  "Wes"  and  the  presentation  of  his  picture  "eHroes  of  the  Street"  at  the  Strand,  New  York.  The  domonstration  was  gotten  up  as 
exoloitation  for  the  Warner  Brothers'  release  and  was  arranged  by  Lon  Y  oung  and  Lou  Marangella  of  that  company's  publicity  force.  At  the  right  is  the 
dime  museum  lobby  display  used  by  the  Alhambra,  St.   Paul,  Minn.,  for  the    showing   of   Warner   Bro/iers'   production    "A    Dangerous  Adventure." 

Campaigning  without  Cost  to  Theatre 

CO-OPERATIVE     advertising     can  be 
brought  to  a  point  where  spectacular 
campaigns  can  be  staged  with  little  or 

no  cost  to  the  exhibitor. 

This  was  one  of  the  points  made  by  the 

Division  of  Exploitation,  Famous  Players- 
Lasky  Corporation,  in  a  recently  published 
summary  of  its  activities  on  the  Paramount 
"41." 

The  report  mentions  the  St.  Louis  cam- 
paign for  "The  01  i  Homestead"  in  which 

the  Henry  E.  Prettyman  Organizations, 
realtors,  were  tied  up  by  A.  Mike  Vogel, 

Paramount  exploiteer,  to  spend  $3,600  adver- 
tising "The  Old  Homestead"  day  in  a  new- 

ly opened  residential  section.  Big  newspaper 
flashes  and  a  distinctive  lobby  dress  were 
secured  in  Cleveland,  Ohio,  all  paid  for  by 
the  Cleveland  Electrical  League.  The  same 

co-operation  for  newspaper  advertising  was 

The  novelties  and  exploitation  aids  provided  by  C. 
B.  C.  for  campaigns  on  "Only  a  Shop  Girl"  have been  grouped  and  photographed  as  shown  above  for the  convenience  of  exhibitors.  The  exploitation  ideas 
prepared  by  C.  B.  C.  are  thus  shown  at  a  glance 
and  the  exhibitor  spared  the  eort  of  searching  them 

out  in  the  pages  or  press  books. 

secured  by  Leslie  F.  Whelan  in  Washington, 
D.  C. 

For  "Manslaughter"  the  fact  that  sev- 
eral hundred  towns  were  sold  on  traffic 

hook-ups  was  also  mentioned.  In  every  one 
of  these  places  all  sorts  of  locations  were 
secured  otherwise  unavailable.  In  many  in- 

stances the  cards  and  stickers  used  were 

paid  for  by  civic  organizations. 

For  "Nice  People,"  the  national  tie-up 
with  the  Mallory  Hat  gave  merchants  co- 

operative displays  for  every  asking.  Fur- 
thermore, the  report  claims  that  this  subject 

broke  the  record  for  co-operative  newspaper 

advertising,  practically  any  merchant  agree- 
to  go  in  for  this  idea:  "Nice  People  Trade 

Here. ' ' 

' '  Her  Gilded  Cage ' '  was  exploited  in 
many  towns  with  a  fashion  show  which  cost 
the  exhibitor  practically  nothing  and  some 
times  gave  him  a  prologue  with  a  distinct 
local  appeal. 

For  ' '  Pink  Gods, ' '  jewelry  tie-ups  were 
secured,  in  which  costly  gems  were  either 
displayed  in  the  lobbies  or  in  merchants 
windows  at  little  cost  to  the  exhibitor. 

One  of  the  most  successful  of  all  hook- 

ups was  "If  You  Believe  It,  It's  So,"  which 
was  sold  to  dozens  of  civic  organizations  as 

a  prosperity  slogan.  This  got  on  the  front 
page  of  the  newspapers  with  little  or  no 
effort. 

' '  Our  Leading  Citizen ' '  fitted  snugly  into 
a  proposition  for  an  essay  contest  conducted 
by  the  newspapers  on  the  general  line, 
"Who  Is  the  Leading  Citizen  of  Our 
Town?"  The  theatre  usually  offered  prizes 
which  were  chiefly  tickets.  Thousands  of 
dollars  of  space  were  secured  for  no  outlay 
of  cash. 

' '  Across  the  Continent ' '  was  easily  sold 
by  tying  up  with  automobile  and  accessories 
agencies.  "The  Paramount  Exploiteer," 
published  on  this  picture,  shows  where 
heralds,  sniping,  tags,  windows,  and  a  com- 

plete parade  were  all  secured  without  the 

cost  of  a  single  additional  penny  to  the 
theatre. 

Vogel,  the  exploiteer  in  St.  Louis,  origi- 
nated the  bull-fight  hoax  which  was  used 

in  twenty-one  towns  for  "Blood  and  Sand." 
By  simply  taking  the  theatre's  routine  news- paper space  and  advertising  a  reel  bullfight, 
he  created  enough  rumpus  to  get  the  pic- 

ture on  the  front  page,  without  costing  the 
theatre  anything  extra. 

The  report  goes  on  to  say  that  for  ' '  The 
Loves  of  Pharoah, "  the  exploiteers  proved 
"that  the  so-called  prejudice  against  cos- 

tume pictures"  is  a  myth  if  the  picture  is 
intelligently  sold.  By  securing  the  endorse- 

ment historic  and  architectural  experts,  and 
playing  up  the  love  story  and  the  spectacle, 
many  people  were  brought  into  the  theatre 
who  had  never  been  there  before,  it  is  said. 

Leon  J.  Bamberger,  assistant  director  of 
Paramount  exploitation,  developed  a  co-op- 

erative newspaper  ad  on  "To  Have  and  To 
Hold"  in  which  each  display  was  illus- 

trated by  a  thumbnail  out  selling  both  a 
scene  with  the  picture  and  tying  up  with 
the  merchant  's  line.  These  were  sent  to  the 
newspapers  and  in  fifty-one  towns,  to  date, 
the  papers  have  sold  the  full  page  flash  for 
the  picture  without  bothering  the  theatre 
about  it. 

The  campaign  for  the  Weber  and  North  offering "Notoriety"  at  the  Clinton  Square  in  Albany  was one  of  the  heaviest  seen  in  the  New  York  Capitol 
this  fall.  Among  the  features  was  a  parade  of 
orphans,  who  attended  the  show  as  guests  of  the 
management.  This  stunt  was  given  considerable 

newspaper  notice. 
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The  2Jf's  put  out  by  dis- 
tributing concerns  are 

often  the  solution  to  a 
problem  of  lobby  decora- 

tion or  marquee  sign. 
The  photo  above  shoics 
how  the  huge  figure  of 
Valentino  in  the  Paramount  sheet  on  "The 
Young  Rajah"  was  made  into  a  notably 
fine  lobby  decoration  at  the  Palace,  Wash- 

ington, Pa.  The  box-office  teas  masked 
with  this  figure  and  with  the  addition  of 
title  banners,  receding  from  the  entrance 
to    the    box-office,    there    xoas  attraction 

Ready-Made  Displays 

How  the  Twenty-Four 

Sheet  Is  Put  to  Profitable 

Use  on  the  Theatre  Front 

value  in  good  measure. 
This  seems  an  especially 

fine  piece  of  work.  Be- low is  a  picture  of  the 
marquee  sign  made  by 
Manager  Paul  Noble  of 
the  Liberty,  Portland. 

The  cutout  of  Strongheart  was  made  from 
First  NationaTs  24-sheet  on  "Brawn  of  the 
North-"  It  was  pasted  on  a  black  board 
and  the  titling  painted  on  it  tohite  letters. 
The  letters  were  illuminated,  about 
60  electric  lights  being  distributed  through them. 
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Paramount  Exploiteer 

Joins  Riesenfeld's  Staff 
John  P.  Goring,  the  first  man  hired  by 

Claud  Saunders  when  the  Paramount  ex- 
ploitation department  was  launched  three 

and  a  half  years  ago,  has  been  promoted  to 
the  staff  of  the  Eivoli  and  Eialto  Theatres 
where  he  will  have  an  executive  position. 

For  the  last  year  he  has  been  exploiteer 
in  the  Los  Angeles  exchange.  Previously, 
he  was  exploiteer  in  Kansas  City,  St.  Louis, 
and  Omaha. 

Goring  has  been  in  the  show  business  for 
twenty  years.  His  first  venture  was  manag- 

ing a  musical  comedy  out  of  New  York  at 
the  age  of  eighteen.  He  has  been  a  road 
agent  for  a  number  of  theatrical  producers 
and  has  also  had  ten  years  experience  man- 

aging motion  picture  theatres  in  all  parts 
of  the  country. 

Claud  Saunders  also  announces  the  ap- 
pointment of  Arthur  G.  Pickett  to  fill  the 

Los  Angeles  post  vacated  by  Goring.  Pic- 
ketts  was  publicity  manager  for  the  Bick- 
ard  and  Nace  in  Phoenix,  Arizona. 

The  giant  "Harold  Lloyd's  were  the  main  attraction  on  the  front  of  the  Howard,  Atlanta,   Ga.,  when 
the  presentation  of  the  new  Pathe  comedy  "Dr.  Jack"  was  the  attraction  for  the  second  anniversary) week  bill  of  the  Howard  and  a  big  turnout  of  fans  marked  the  event. 

St.  Louis  Well  Sold  on  "Knighthood 
Every  Angle  Plugged  the 
Missouri  Theatre  Campaign 

St.  Louis,  Mo.- — The  Missouri  Theatre's 
campaign  for  "When  Knighthood  was  in 
Flower, ' '  said  to  be  the  most  varied  of  any 
seen  in  St.  Louis,  was  executed  by  Herschel 
Stuart,  managing  director  of  the  house,  Ed. 

Olmstead,  publicity  director,  and  Oscar  A. 
Kantner,  Paramount  exploiteer. 

Included  in  the  stunts  were  music  store 

tie-ups,  a  hook-up  with  the  United  States 
Marines,  special  billing,  previews,  and 
unique  newspaper  publicity. 
The  Kirland  Piano  Company  got  up  a 

special  four-page  herald  drawing  attention 
to  Victor  Herbert's  score  for  the  picture 
and  the  fact  that  much  of  the  "Knight- 

hood" music  was  available  in  player-roles. 
This  was  sent  to  the  mailing  list,  which 

includes  the  best  names  in  town.  Another 
music  store  which  also  features  the  Herbert 
music,  gave  their  window. 

St.  Louis  has  a  number  of  Marine  re- 
cruiting officers,  all  of  which  have  A-boards 

on  the  side-walks.  Kantner  drafted  this 
tie-up  poster:  "Not  since  'Knighthood  Was 

55 

in  Flower'  has  the  young  man  been  af- 
forded greater  opportunity  than  is  offered 

him  in  the  United  State  Marines." 
A  private  showing  was  arranged  for  the 

board  of  education,  the  editors  of  the  three 
largest  newspapers,  and  a  few  of  the  prom- 

inent citizens,  members  of  the  civic  clubs, 
and  leaders  of  the  women  organizations. 
One  of  the  editors,  who  hitherto  has 

been  responsible  for  his  papers  contemptu- 
ous attitude  toward  picture,  was  so  enthus- 

iastic that  he  opened  up  for  the  first  time. 
Endorsements  were  secured  from  all  the 

guests  and  used  in  the  newspaper  advertis- 
ing and  publicity. 

Permission  was  obtained  from  the  De- 
partment of  Street  Eailways  to  display  an 

announcement  card  on  every  car  in  the 
city.  These  were  placed  on  the  front,  back, 
and  on  the  sides  so  everybody  got  the  mes- 
sage. 
Among  the  unique  features  of  the  pub- 

licity was  a  table  comparing  the  casts  of 
the  stage  version  in  which  Julia  Marlow  had 
Marion  Davies'  role,  and  the  personnel  in 
the  picture. 

Campaign  for  "$5  Baby" Makes  Bank  Accounts  Grow 

Several  of  the  simpler  and  homelier  in- 
stitutions of  American  life  in  Baltimore, 

Md.  were  given  impetus  by  still  another 
American  institution,  the  movies. 

The  occasion  was  the  exhibition  at  the 

New  Theatre,  in  Baltimore,  of  "The  Five 
Dollar  Baby. ' '  Leon  Victor  offered  a  five- 
dollar  prize  for  infant  pulchritude  among 
Maryland  offspring. 

The  Mercantile  Saving  Bank  announced, 
in  conjunction  with  the  advertisement  of 
the  1923  Christmas  Saving  Club's  readiness 
for  members:  "Each  person  who  opens 
Baby's  First  Bank  Account  at  the  Mercan- 

tile Savings  Bank,  S.  W.  Cor.  Park  Ave. 
and  Fayette  St.  will  be  presented  with  two 
seats  to  see  Viola  Dana  in  her  latest  screen 
success.  'The  Five-Dollar  Baby,'  to  be  shown 
at  the  New  Theatre  during  the  week  of 

December  11th." 

Ed.  Olmstead,  publicity  director  of  the  Missouri  theatre,  St.  Louis,  does  some  mighty  neat  posters  and 
as  illustrated  in  the  sheet  for  Paramount's  "Kick  In,"  above,  this  is  often  the  means  which  permits 
Manager  Herschel  Stuart  to  arrange  fine  tieups.  For  "Kick  In"  the  Missouri  was  in  cooperation  with 
the  charity  drive  for  Christmas  Seals.  The  line  was  "Kick  In,"  "Buy  Your  Christmas  Seals."  At  the 

right  is  another  example  of  Olmstead's  poster  work — a  one-sheet  for  Paramount's  "Singed  Wings." 
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The  Voice  of  the  Box  Office 

How  the  Latest  Releases  Are  Being  Received  Throughout  the  Country 

"ANNA  ASCENDS" 
(Paramount) 

LOEWS  STATE,  BOSTON,  MASS. — Ad- 
mission 25  cents  bottom  afternoon  to  60 

top  evening.  Played  all  week  to  business 
very  good  for  the  holiday  week. 

Exploitation. — Advance  lobby.  Advance 
screen  flashes.  Billboards,  window  cards. 
Posters  in  all  subways  and  elevated  stations. 

Short  Subjects. — Screen  Snapshots,  Topics 
of  the  Day,  Pathe  News  Weekly,  new  com- 
edy. 

Daily  Press  Comment. — Miss  Brady  was 
firmly  set  in  the  part  of  Anna. — Transcript. 
COLONIAL,  RICHMOND,  VA.— Admis- 

sion 30-40  cents.  Three  days  to  fair  business. 
Daily  Press  Comment. — One  of  the  best 

things  she  has  yet  done  on  the  screen. — 
Times  Dispatch. 

"ALL  NIGHT" 
( Universal) 

STRAND    THEATRE,  BIRMINGHAM, 
ALABAMA. — Admission  15-35  cents.  Busi- 

j  ness,  not  much.    Featuring  Bodolph  Valen- tino. 

Short  Subjects.  —  "The  Poverty  of 
Riches."  (Goldwyn) 

Exploitation. — Special  lobby  decorations, 
display  advertising,  advance  readers  and  re- 

views following  the  picture. 
Press  Comment. — Rodolph  gets  a  new  role 

this  time.  He  plays  the  lead  in  an  out  and 
out  farce  of  married  life.  He  does  it  very 
well.- — Birmingham  News. 
RIVOLI,  ST  LOTUS,  MO— Admission  30 

cents.  Drew  big  matinee  attendance,  nights 
light. 
Exploitation. — Window  cards,  one  sheets, 

advance  on  screen,  joint  newspaper  adver- 
tisement with  Pox-Liberty. 

Short  Subjects. — News  Weekly,  Interna- 
tional, Comedy  (Century,) Musical  Numbers. 

FOX-LIBERTY,  ST.  LOUIS,  MO.— Ad- 
mission, 20-40  cents.  Held  up  very  good 

entire  week— nights  better  than  matinees. 
Played  day  and  date  with  Rivoli. 

Exploitation — Window  cards,  one  sheets 
advance  showing  on  screen,  joint  newspaper 
space  with  Rivoli. 
Daily  Press  Comments. — Story  is  enter- 

taining and  at  times  mirth  provoking.  Val- 
i  entino's  acting  ability  cannot  be  question- 

ed.— Post-Dispatch. 

"BROTHERS  UNDER  THE  SKIN" 
( Goldwyn ) 

ARCADIA,  PHILA.,  PA.— Admission  50 
cents.  Did  only  a  fair  business,  but  report- 

ed a  good  Saturday  considering  it  was  al- most Christmas  Eve. 

Exploitation. — Company  let  itself  out  a 
little  on  newspaper  space  to  catch  a  holiday 
crowd  of  shoppers,  and  put  out  more  than 
the  usual  number  of  window  cards. 

Short  Subjects.— "Thrills  and  Spills" 
(Comedy),  Pathe  News,  and  "Broadcast- 

ing" (Comedy). 
Daily  Press  Comments. — A  corking  good 

1 1  comedy. — Inquirer.  Acting  is  good,  and  the 
plot  so  naturally  evolved,  that  the  observer 
is  continually  wreathed  in  smiles. — Record. 
RIVOLI  THEATRE,  BALTIMORE,  MD. 

| — Admission,  afternoon  25  cents;  night,  30- 50.    Good  business  afternoon  and  night. 
Exploitation. — Usual  newspaper  display 

advertisements  and  lobby  displays. 

What  They 

Give  the 

Public 

EASTMAN  THEATRE 
Rochester,   N.  Y. 

1.  Overture — March  of  the  Toys  (Herbert) 
2.  Current  Events  and  Magazine 
3.  Toy  Ballet — Under  the  Christmas  Tree The  Nan  Heinrichs  Dancers 
4.  Feature — Quincy  Adams  Sawyer 
5.  Christmas  (de  Haven  Comedy) 
6.  Organ  Exit 

MARK  STRAND  THEATRE 
Brooklyn,  N.  Y. 

1.  Dance — Suits  of  Waltzes — a  pantomine  in which  compositions  of  Brahms, 
Chopin,  Shubert  and  Strauss  are  in- 

terpreted by  the  Mark  Strand  Ballet Corps. 
2.  Overture— Home  Sweet  Home,  the  World Over  (Lamps) 

3.  Vocal — Russian   Imperial  Quartette 
a)  Russian  Street  Song  (Rimsky-Kor- 

sakow) 

b)  Kaleenka — Number    scene  Russian 

city 

4.  Current  Events 
5.  Vocal — Soprano — Come  Sing  to  Me 
6.  Pantomine — Dance   Medley  of  Today,  by Mark  Strand  Ballet  Corps 
7.  Feature — Harold     Lloyd     in     Dr.  Tack 

(Pathe) 
8.  Novelty — Rolling  Down  to  Rio 
9.  Organ  Solo 

BRANFORD  THEATRE 
Newark,  N.  J. 

1.  Branford  Review  of  Events 
2.  Topics  of  the  Day 
3.  Coloratura  Soprano — Vovi    di  Primavera Strauss 

4.  Comedy — The  Steeplechaser  ■ 
5.  Prologue — Heroes  of  the  Street 
6.  Feature — -Wesley  Barry  in  Heroes  of  the 

Street 
7.  Overture — Christmas   Echoes  (Brooks) 

NEW   GRAND  CENTRAL 
St.  Louis,  Mo. 

1.  Overture — Merry      Wives      of  Windsor 
(Nicolai) 

2.  Topics  of  the  Day 
3.  Grand  Central  News  and  Views 
4.  Washington  University  Glee  and  Mandolin Clubs 
5.  Feature — Clara    Kimball    Young   and  El- liott Dexter  in  Enter  Madame 
6.  Comedy — Larry  Semon  in  Golf 

THE  STANLEY 
Philadelphia,  Pa. 

1.  Organ — Christmas  Carols 
2.  Overture— The  March  of  the  Toys  (Hi&i, bert) 

3.  Topical  Review 
4.  Scenic — Special  Christmas  Number 
5.  Baritone  Solo — Silent  Night 
6.  Prologue — Dance  Duet  from   Hansel  and Gretel 
7.  Feature — Jackie   Coogan   in   Oliver  Twfet 
8.  Organ  Selections 
9.  Carton — Reunion    (Out    of    the  Inkwell) 

Short  Subjects. — Organ  solo;  Overture; 
Rivoli  News;  Soprano  Solo;  Review;  Com- 

edy, Mack  Sennett's  "Bow  Wow;"  Organ solo. 

Daily  Press  Comment. — Worth  while  see- 
ing.— Evening  Sun. 

"BROKEN  CHAINS" 
(Goldwyn) 

MILLER,  LOS  ANGELES,  CALIFORNIA 
— Admission  25-35-55  cents.  35-55-75  cents. 
Very  good  business,  the  reviews  on  this  at- 

tracted many.  The  usual  adv.  space  and  no 
exploitation,  except  news  stories. 

Short  Subjects. — California  Topical  Re 
view  and  Magazine,  Aesop's  Fables,  Topics of  the  Day. 

Press  Comments. — Allen  Holubar  filmed 
the  picture  and  for  realism  its  a  corker  and 
a  bottle  opener,  you  feel  that  everything 
has  been  done  to  exaggerate  rather  than 
temper.  In  many  respects  the  picture  fol- 

lows the  Griffith  style,  even  Colleen  Moore 
is  extremely  Gishy. — Times.  The  direction 
is  splendid  and  unusual  photography. — Ex- 

aminer. Plot,  author  and  character  will 
doubtless  be  forgotten  in  a  short  time. — Ex- 

press. All  in  all,  it  is  a  very  good  picture. 
—Herald. 

"BRAWN  OF  THE  NORTH" 
(First  National) 

MELBA,  DALLAS,  TEXAS. — Admission 
matinee  25,  35  cents;  nights  35,  55  cents. 
Drew  good  crowds  during  four-day  run. 

Exploitation. — Heavy  newspaper  and  post- 
er advertising.  Snow  scenes  in  lobby  with 

large  cutout  of  dog  with  illuminated  eyes. 
Short  Subjects. — "Christmas"  (FBO  com- 

edy), Selznick  News. 
Daily  News  Comment. — Possibly  the  great- 

est dog  picture  ever  produced.  Strongheart 
does  more  than  live  up  to  the  reputation  of 
being  the  "wonder  dog."  Mr.  and  Mrs. 
Carter  De  Haven  star  in  the  laugh  picture. 
It  is  a  comedy  abounding  with  good  humor 
and  a  few  thrills. — Dispatch.  The  picture 
is  replete  with  beautiful  scenes  of  the  North- 

land.— Herald.  One  of  the  finest  pictures 
woven  about  a  dog  ever  shown  in  Dallas. — News. 

"BURNING  SANDS" 
(Paramount) 

STILLMAN,  CLEVELAND,  OHIO. — Ad- 
mission 35-60  cents.  Good  business  on  this 

picture.  Very  little  exploitation  other  than 
newspaper  advertising. 

Short  Subjects. — Comedy  "Chop  Suey." 
Press  Comment. — Admirable  photography 

features  a  mushy  melodrama. — Press.  Mel- 
ford  has  not  given  the  screen  anything  new 
by  way  of  plot  or  story  but  has  pictured 
"Burning  Sands"  with  a  quantity  of  melo- 

dramatic thrills  and  romance. — News.  Sim- 
ply a  "sheik"  picture,  no  better  and  a  little 

worse  than  most  of  them. — Plain  Dealer. 

"CARNIVAL" 
(American  Releasing) 

STRAND,  BALTIMORE,  MD.  —  Good 
business  afternoon  and  night. 

Exploitation. — Newspaper  and  lobby  dis^ 

plays. 
Short  Subjects. — Buster  Keaton  comedy; 

Organ  solo.    - — 
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"CLARENCE" 
(Paramount) 

GRANBY,  NORFOLK,  VA — Admission 
35-50  cents.  An  entire  week  to  good  busi- 
ness. 

Short  Subjects. — Concert  orchestra;  "Let 
'Er  Run"  Christie  comedy;  "Fun  From  the 
Press,"  Kinograms. 
Daily  Press  Comment. — A  sympathetic 

love  story  of  romantic  youth  and  thoroughly 
enjoyable. — Norfolk  Landmark.  A  picture 
that  all  will  do  well  to  see. — Ledger  Dis- 
patch. 

"CONQUERING  THE  WOMAN" (Associated  Exhibitors) 
LIBERTY  THEATRE,  KANSAS  CITY, 

MO. — Admission  15  and  35  cents.  Good 
business,  considering  it  was  week  before 
Christmas. 

Exploitation. — Portraits  on  playing  cards 
of  the  "Deuce,"  the  "killing"  count,  and 
the  "Ace,"  the  willing  cowboy,  were  sus- 

pended by  sketched  chains  from  the  title 
of  the  picture  in  Sunday  newspaper  space. 
Also  billboard  and  lobby  display  space. 

Short  Subjects. — "The  Leather  Pushers" 
(Serial)  and  Fox  and  Pathe  News  (Current 
Events). 

Daily  Press  Comments. — Some  day  Flor- 
ence Vidor  will  get  into  the  right  kind  of 

a  story  and  go  over  big. — Star  Times. 

"THE  CUP  OF  LIFE" 
(First  National) 

LELAND,  ALBANY,  N.  Y.— Admission 
28  cents.  Very  good  business  considering  it 
was  shown  just  before  Christmas. 

Exploitation. — Usual. 
Short  Subjects. — Fox  News,  a  comedy  and 

Starland  Review. 
Daily  Press  Comments. — The  picture  can 

stand  on  its  own  merits. — Knickerbocker 
Press.  A  story  well  handled. — Times- 
Union.  The  final  scenes  have  a  grip. — Jour- nal. 

"DESERTED  AT  THE  ALTAR" 
(20th   Century-State  Rights) 

VICTORIA  PHILA,  PA— Admission  35 
cents.  Picture  has  been  playing  to  a  knock- 

out business  throughout  the  territory,  and 
repeated  its  success  here  wtih  one  of  the 
best  weeks  since  last  winter. 

Exploitation. — Exchange  covered  the  city 
with  one  sheets,  and  Stanley  Company  took 
extra  newspaper  space,  and  fitted  up  the 
lobby  with  attractive  cut-outs. 

Daily  Press  Comments. — The  picture  is 
even  more  redolent  of  realistic  happenings 
and  exciting  situations  than  was  the  play. — 
Inquirer.  There  is  much  lively  melodrama 
well  handled,  and  the  piece  has  a  happy 
ending  which  is  not  too  illogical. — Record. 
GRAND  OPERA  HOUSE,  BETHLEHEM, 

PA — Great  record  for  this  picture.  Was 
run  without  any  vaudeville,  first  time  this 
has  happened  in  season  and  picture  went 
strong  for  big  crowds,  especially  at  night. 
Made  genuine  hit. 

Exploitation. — Extensive  advertising  cam- 
paign. 

"DAUGHTER  OF  LUXURY" 
(Paramount) 

MARY  ANDERSON,  LOUISVILLE,  KY. 
— Admission  20-30  cents.  Good  business  first 
day  or  two,  but  fell  off  during  the  week. 

Short  Subjects. — "The  Speeder,"  an  ed- 
ucational comedy,  Aesop's  Fables  Modern- ized. 

Press  Comments. — The  part  of  Mary  Fen- 
ton  is  a  good  setting  for  Miss  Ayres'  beauty. 
Never  has  she  been  more  exquisite. — Cour- 

ier Journal.  This  picture  conveys  no  moral 
message,  but  fulfills  the  prime  purpose  of 
any  good  picture — entertainment  and  amuse- 

ment of  its  audience. — Herald. 
ROYAL  THEATRE,  KANSAS  CITY, 

MO. — Admission,  10,  35  and  50  cents.  This 
one  drew  well  for  a  week's  run. 

Exploitation. — Cuts  and  name  of  Agnes 

What  They 

Give  the 

Public 

LOEWS  STATE 
Los  Angeles,  Calif. 

1.  Overture — March — Aida  (Verdi) 
2.  Views  of  Current  Events 

i     3.  Mutt  and  Jeff  Comedy  (Jim-Jam) 
4.  Bessie  Clayton  in  a  Dance  Kevue  of  her 

own  creation 
5.  Prologue    arranged    for    Quincy  Adams 

Sawyer 
6.  Feature — Quincy  Adams  Sawyer 
7.  Exit  March — The  Road  to  Paradise 

CAPITOL  THEATRE 
St.  Paul,  Minn. 

1.  Overture — Triumphal  March  (Grieg) 
2.  Capitol  Digest 
3.  Joyland — a  Kiddie  Revue 
4.  Feature — Trifling  Women 
5.  Organ  Recessional 
6.  Starland  Revue 
7.  Noonday  Organ  Recital 

GRAUMAN'S  THEATER 
Los  Angeles,  Calif. 

1.  Overture 
2.  Fun  from  the  Press 
3.  Pathe  Weekly 
4.  Organ  Solo 
5.  Christmas   Eve  in  Toyland — The  Synco- 

pated Fashion  Plates 
6.  Feature — The  Face  in  the  Fog 

CENTURY  THEATRE 
Baltimore,  Md. 

Century   Symphony  Orchestra 
1.  Comedy— The  Pirate 
2.  Organ  Solo 
3.  Musical  Interlude 

a)  Century  Symphony  Orchestra Southern  Rhapsody  (Hosmer) 
b)  Duet  for  French  Horn  and  Flute 

Titl's   Celebre  Serenade 
4.  Topical  Review  and  Magazine 
5.  A    Christmas   Fantasy  by   Frank  Rehsen 

Choreographic  Art  supervised  by  Miss 
Carollynn  Fetser 

7.  Feature — Back  Home  and  Broke 

69TH   STREET  THEATRE 
Philadelphia,  Pa. 

1.  Overture — Caprice  Vienoise  (Kreisler) 
2.  Topical  Review 
3.  Comedy  Cartoon — Pay-Day 
4.  Vision    of    Rare    Photographic    Charm — I  Know  a  Garden 
5.  Contralto  Solo 
6.  Feature — Forrest    Stanley    and  Marjorie Daw  in  The  Pride  of  Palomar 

METROPOLITAN  THEATRE 
Baltimore,  Md. 

1.  Overture — Sally 
2.  Feature — The    Headless    Horseman  with Will  Rogers 
3.  Mr.  Leo  Moore,  Vocalist 

a)  Falling;  b)  My  Buddy 
c)  Carolina  in  the  Morning 

4.  Topical  Review  and  Magazine 
5.  Comedy — Ben  Turpin  in  Married  Life 
6.  Exit  March 

Ayres  played  up  big  in  Sunday  newspaper, 
billboard  and  lobby  display  space. 

Short  Subjects. — "Blazes"  (Comedy)  and 
Royal  Screen  Magazine  (Current  Events). 

Daily  Press  Comments. — Romantic  element 
admirably  sustained,  but  the  heroine's  ro- mance is  subordinate  to  the  domestic  mix- 
up. — Star  Times.  Conveys  no  moral  purpose, 
but  fulfills  the  purpose  of  any  good  picture 
— entertainment. — J  ournal-Post. 

"DR.  JACK" 
(Pathe) 

STRAND,  MILWAUKEE. — Admission 
fifty  cents.  Business  splendid,  in  this,  the 
second  week's  run  of  picture. 
MAJESTIC,  PORTLAND,  ORE.— Admis- 

sion 35-50  cents.  A  lineup  at  every  show. 
Night  shows  had  lineup  at  late  as  9.30 
P.M.  Forced  to  run  overtime.  Biggest 
business  in  years.  Crowded  house  prac- 

tically all  the  time.     Is  being  held  over. 
Exploitation. — Big  advance  advertising 

campaign.  Exploited  in  Jensen  Von  Her- 
berg's  "Greater  Movie  Season"  campaign. 
Short  Subjects. — International  News, 

"Young  King  Cole,"  The  Leather  Pushers, 
Universal  Review,  Pathe  No.  183. 

Press  Comments. — Harold  is  at  his  funni- 
est.— Telegram.  "Dr.  Jack"  tells  a  story 

as  human  and  as  joyful  as  "Grandma's 
Boy,"  but  funnier. — Sunday  Oregonian. 
The  best  comedy  the  Majestic  screen  has 
ever  offered. — Journal.  Harold  Lloyd  as 
"Dr.  Jack,"  holds  the  pulse  of  laughter 
of  the  world. — News. 
CRITERION,  OKLAHOMA  CITY,  OKLA. 

— Admissions  10,  30,  50  cents.  Business  ex- 
ceptionally good. 

Exploitation. — Advance  publicity,  bill- 
boards, window  cards,  heralds,  lobby  dis- 

play. 
Short  Subjects. — International  News,  Top- ics of  the  Day. 

Press  Comment. — Excellent  picture. — 
Times.  One  of  Harold  Lloyd's  best  pic- tures.— News.  See  this  picture  and  you 
will  be  sure  to  laugh. — Daily  Oklahoman. 
MISSION  THEATER,  LOS  ANGELES.— 

Line-up  almost  every  night — Saturday  and 
Sunday,  nights  held  third  evening  show. 
Have  tie-ups  with  18  Sun  Drug  stores.  In 
the  4th  week. 

Short  Subjects. — Mission  Theater  Review, 
"The  Mirror"  Organ  Solo,  "The  Price  of 
Progress,"  "Man  vs.  Beast." 

"EVIDENCE" 
(Sehnick) 

LAFAYETTE    SQUARE,    BUFFALO. — Admission  20-50  cents.  A  week  of  record 
breaking  business,  helped  along,  of  course, 
by  a  strong  bill  of  vaudeville  and  music 
attractions. 

Exploitation. — Large  ads  in  the  newspa- 
pers, big  electric  display  on  front  of  house, 

window  cards,  lobby  display,  billboards. 
Short  Subjects. — Paul  Parrot  comedy, 

Starland  Revue,  Burlingham  scenic  and  Fox 
News. 

Daily  Press  Comment. — It's  a  role  that 
calls  for  emotional  display  and  the  star  will 
surprise  her  admirers  with  dramatic  fire- 

works in  several  scenes  in  the  picture. — 
Times.  This  is  the  best  screen  vehicle 
Elaine  Hammerstein  has  had  in  a  long  time. — Commercial. 

"EAST  IS  WEST" 
(First  National) 

KINEMA  THEATRE,  LOS  ANGELES. — 
Admission  25-35-55  cents.  25-35-55-80  cents. 
Good  business  in  the  second  week.  Good 

exploitation. Short  Subjects. — Felix  Cat  Comedy  Car- 
toon, Topics  of  the  Day,  Kinema  Animated 

Weekly,  Solo. 
Press  Comment. — As  a  performance  the 
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picture  may  be  most  leniently  spoken  of  as 
entertainment. — Express. 

"EBB  TIDE" 
(Paramount) 

STRAND  THEATRE,  BIRMINGHAM, 
ALABAMA. — Featuring  Lila  Lee.  Admis- 

sion. 10-35  cents.    Business  fair. 
Short  Subjects. — Pathe  News. 
Exploitation. — The  usual  publicity,  adver- 

tising and  reviews. 
Press  Comment. — Stirring  action,  excel- 

lent direction  and  perfect  acting  are  the 
three  vital  elements  which  make  "Ebb 
Tide"  stand  out  like  a  tidal  wave  in  the 
wash  of  South  Sea  stories  which  have  flow- 

ed across  the  screen. — Birmingham  News. 
BUTTERFLY,  MILWAUKEE.  —  Admis- 

sion 40  cents  for  matinee  performances  and 
55  cents  for  evening  performances.  Busi- 

ness good. 
Exploitation. — Extensive  newspaper  and 

lobby  advertising;  billboard  ads,  window 
cards  and  street  car  signs. 

Short  Subjects. — Century  Comedy  Inter- 
national News  reels  and  Starland  Revue. 

Daily  Press  Comments. — The  Butterfly  is 
showing  a  picture  of  unusual  excellence  this 
week  in  "Ebb  Tide,"  the  latest  Paramount 
release. — Sentinel.  Stevenson  in  a  colorful 
South  Sea  mood  is  caught  by  the  camera 
in  George  Melford's  version  of  Stevenson's 
and  Lloyd  Osborne's  story. — Journal. 
LOEWS  STATE,  BOSTON,  MASS.— Ad- 

mission 25  cents  bottom  afternoon  to  60 
cents  top  evening.  Played  to  good  busi- 

ness considering  the  holiday  week. 
Exploitation. — Advance  Billboards,  win- 

dow cards,  and  posters  in  all  subways  and 
elevated  stations. 

Shert  Subjects. — Screen  Snapshots,  Topics 
of  the  Day,  Pathe  News  Weekly,  Comedy. 

Daily  Press  Comment. — Graphic  and  pic- 
turesque.— Transcript.  A  picture  worth  see- 

ing.— Traveler. 

"ENTER  MADAME" 
(Metro) 

IMPERIAL,  CHARLOTTE,  N.  C— Two 
days  only  was  given  this,  and  to  only  ordin- 

ary business. 

Short  Subjects. — "Aesop's  Fables;"  In- ternational News. 

GRAND  CENTRAL,  ST  LOUIS,  MO.— 
Admission  30-50  cents.  Fairly  good  week 
considering  per-holiday  slump. 

Exploitation. — Billboards,  window  cards, 
street  car  ad,  usual  newspaper  space  with 
display  on  Sunday. 

Short  Subjects.— Pathe  Weekly,  Pathe 
News,  Musical  novelty.  "Golf"  (Vitagraph 
comedy)  Vocal  Selections. 

Daily  Press  Comments. — The  plot  is  not 
conspicuous  for  its  originality,  but  it  moves 
smoothly  and  has  beautiful  settings. — Post 
Dispatch. 

"THE  HEADLESS  HORSEMAN" 
(  Hodkinson ) 

AMERICAN,  DENVER,  COLO.  —  Made 
good  showing  here. 

Exploitation. — Newspaper  ads,  write-ups 
and  lobby  displays. 

"JOHN  SMITH" 
(Select) 

CAPITOL,  PTTTTiA.,  PA. — Admission  28 
cents.  Did  not  enjoy  a  very  good  run,  due, 
it  was  felt  to  the  holiday  season.  Last 
three  days  strengthened  however.  Exploit- 

ation was  limited  to  few  one  sheets,  and 
a  big  electrical  display  with  cut-outs  for  the front  of  the  house. 

Short  Subjects. — "Choose  Tour  Own  Wea- 
pons" (comedy),  Kinograms. 

Daily  Press  Comments.  —  Mr.  O'Brien 
plays  with  skill  the  varying  phases  of  the 
character. — Inquirer.  Eugene  O'Brien  dis- 

play much  versatility. — Record. 

"THE  JILT9 
(Universal) 

TALLY  THEATER,   LOS  ANGELES.— 
Admission  25  cents.  Children  15  cents  at 
all  times.  Fairly  good  business,  nothing 
extra  over  the  usual  weekly  advertising. 

Short  Subjects. — Kinograms,  Comedy,  Cen- 
tury with  Brownie. 

Press  Comments.  —  Both  from  dramatic 
and  pictorial  viewpoints  the  number  is  a 
treat. — Express.  The  story  has  too  few 
complications  for  a  five-reeler,  but  would 
be  a  gem  in  three  or  four.  The  subtitles 
are  stilted. — Times.  You'll  be  thrilled  over 
the  denouement  of  this  one — provided  you 
have  not  previously  stumbled  on  to  stories 
with  much  the  same  twist. — Examiner. 

"JUNE  MADNESS" 
(Metro) 

COLISEUM,  SEATTLE,  WASH.  —  Ad- 
mission 25-35-50.  Only  new  bill  in  town, 

proving  immensely  popular. 
Exploitation. — Newspaper,  window  and 

lobby  cards.  Press  unites  in  stressing  joy- 
ousness  and  sprightliness  of  theme  and  de- 
velopment. 

"KICK  IN" 
(Paramount) 

ALLEN,  CLEVELAND,  OHIO.  —  Ad- 
mission 35-60  cents.  Good  business  all 

week,  matinees  a  little  light. 
Exploitation. — Newspaper  advertising  and 

street  car  cards. 
Short  Subjects. — Christie  Comedy  "The 

Son  of  the  Sheik." Press  Comment. — There  are  few  crook 
melodramas  that  can  compare  with  the  ac- tion and  entertainment  value  as  contained 
in  "Kick  In." — News.  Because  it  is  melo- 

drama there  seems  to  be  the  customary 
loose  ends. — Plain  Dealer.  The  best  to  be 
said  of  it  is  that  it  has  sufficient  incident 
to  keep  one's  interest  engaged  throughout 
from  the  misleading  first  title  to  the  ob- 

vious ending. — Press. 

"THE  KENTUCKY  DERBY" 
( Universal) 

MERRILL,  MILWAUKEE.  —  Admission 
50  cents.  Picture  played  to  large  houses 
entire  week. 

Exploitation. — Lobby  display,  extensive 
billboard  advertising  and  newspaper  ads; 
window  cards,  street  car  signs. 

Short  Subjects. — Pat  Sullivan's  cartoons; International  News  Review. 
Daily  Press  Comments. — The  Suburban  is 

brought  to  the  screen  as  an  actionful  picture 
that  by  its  dash  and  vigor  overcomes  the 
slight  discrepancies  in  story  and  direction. — Journal. 

READ'S  HIPPODROME,  CLEVELAND, 
O. — Admission  35-55  cents.    Good  business 
played  with  seven  acts  of  vaudeville. 

Exploitation.  —  Confined   to  attractive lobby. 

Press  Comment. — The  high  spots  in  this 
production  are  its  authentic  race  track 
scenes,  otherwise  it  is  just  another  of 
"those  race  track  melodramas." — News. 
As  an  exhibit  of  all  that  has  made  hokum 
great  this  picture  is  excellent. — Plain  Deal- er. 

"LIGHTS  OF  NEW  YORK" 
(Fox) 

MODERN  AND  BEACON  THEATRES, 
BOSTON,  MASS. — Admission  20  cents  bot- 
ton  morning  to  50  cents  top  evening.  Fair 
business.   

Exploitation. — Advance  lobby.  Advance 
screen  flashes.    Fair  publicity. 

Short  Subjects. — New  Johnny  Jones  com- 
edy, International  News,  Pathe  Topics  of the  Day. 

Daily  Press  Comment. — The  story  is  un- 
interesting, and  the  settings  and  photog- 

raphy mediocre. — Post. 
ISIS,  DENVER,  COLO. — Admission,  mat- 

inees 25  cents  and  evenings  35  cents.  Drew 

good  business. Exploitation. — Newspaper  ads  and  lobby 

posters. 
Short  Subjects. — "Fresh  Heir." 
APPOLLO,  INDIANAPOLIS,  rND.— Ad- 

mission 25-40  cents.  Opening  to  good  busi- 
ness; audiences  well  pleased. 

Exploitation. — Special  newspaper  adver- 
tising announcing  special  Christmas  program 

of  music,  both  instrumental  and  vocal. 
Lobby  displays  and  window  and  street  car 
cards. 

Short  Subjects. — "Love  Taps,"  a  Hall 
Room  Boys  comedy,  the  Fox  News  and 
"Fun  From  the  Press." 

Press  Comment. — Charles  J.  Brabin  has 
produced  an  interesting  photoplay. — The 
News.  Typically  William  Fox,  the  picture 

presents  the  low  life  of  New  York's  crimi- nal world. — The  Star. 

"THE  LIGHT  IN  THE  DARK" 

(Firtf  National) PARK  AND  MALL,  CLEVELAND,  O  — 
Admissions  25-40  cents.  Business  was  good 
on  this  production.    No  extra  exploitation. 

Press  Comment.  —  Hope  Hampton  evi- 
dences the  best  work  of  her  screen  career 

in  "The  Light  in  the  Dark."— News. 
Hope  Hampton  shows  some  ability  in  "The 
Light  in  the  Dark." — Plain  Dealer.  It  in- terests us  not  so  much  for  itself  but  rather 
as  an  indication  of  what  might  be  done  in 
the  movies. — Press. 
COLUMBIA,  PORTLAND,  ORE.  —  Ad- 

mission 35-50  cents,  loges  75  cents.  Inclem- 
ent weather  is  partly  blamed  for  very  or- 

dinary business  this  week. 
Exploitation. — Advance  pictures  in  lobby, 

window  cards,  ordinary  amount  of  news 

space. Short  Subjects. — Kinograms,  "The  Chas- 
ed Bride" — (Ed.)  Mirror  No.  3  (Universal). 

Press  Comments. — It  is  a  strange  mixture 
of  ancient  legend  and  ultra  modern  fiction. 
— Telegram.  Presents  not  only  a  plot  of 
great  dramatic  vigor,  and  facinating  ro- 

mance but  introducing  several  scenes  in 
color. — Oregonian. 
COLISEUM  SEATTLE,  WASH.  —  Ad- 

mission 25-35-50  cents.  Average  houses  for 
three  day  run. 

Exploitation.  —  Regular  newspaper  and 
window  card  displays,  lobby  trim. 

Short  Subjects. — ' '  Choose  Your  Weapons ' ' 
(Christie  Comedy),  Pathe  News,  Kinograms. 
Press  Comments. — Lon  Chaney,  who  as 

the  thief  steals  the  cup  believed  to  be  the 
Holy  Grail,  is  given  a  wonderful  opportun- 

ity to  portray  one  of  his  great  characteri- 
zations and  his  work  in  this  new  production 

reminds  one  of  his  classic  portrayal  of  "the 
frog"  in  the  "Miracle  Man." — Times. 
"Choose  Your  Weapons"  is  a  laughable 
comedy  embodying  a  little  bit  of  several 
"big"  pictures  of  the  year. — Times. 

"LOVE  IS  AN  AWFUL  THING" 
(Selznick) 

FEELEY,  HAZLETON,  PA.— Pulled  good 
business  for  some  shows  but  pre-Christmas 
lull  felt  at  others.  Was  liked  as  well  as 
"Reported  Missing." 

"MAN  FROM  HELL'S  RIVER" 
( Western  Pictures ) 

GARDEN  THEATER,  BALTIMORE,  MD. 
— Admission,  afternoon,  15-35  cents;  night, 
25-65  cents.    Did  excellent  business. 

Exploitation. — Newspaper  and  lobby  dis- 

plays. 
Short  Subjects. — Comedy,  "Safe  in  the 

Safe ;  "  "  Henry 's  Busted  Romance ; ' '  Li- ternational  News;  Vaudeville. 

"THE  MAN  WHO  PLAYED  GOD" 
(United  Artists) 

COLONIAL,  ALLENTOWN,  PA. — Good 
houses  though  people  were  thinking  of 
Christinas  trees  and  other  home  interests. 

Exploitation. — George  Arliss  featured  in 
papers,  with  some  good  displays  in  lobby. 
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"THE  MAN  WHO  SAW 

TOMORROW" (Paramount) 
STRAND,     SCRANTON,    PA.  —  Went 

through  three  days  to  crowds  that  just  about 
filled  place  at  most  shows.  Too  much  go- 

ing on  in  stores  and  in  homes  for  thoughts 
of  theatre. 
SAVOY,  WILKES-BARRE,  PA.  —  Fair 

business  for  booking,  with  handicap  of 
Christmas  shopping. 

Exploitation. — Meighan  was  the  angle  of 
approach  on  all  publicity. 

"MY  FRIEND  THE  DEVIL" (Fox) 

VICTORIA,  BALTIMORE,  MD.  —  Ad- 
mission, afternoon,  17  cents;  night,  17-28 

cents.  Excellent  business.  Picture  shown 
first  three  days  of  week. 

Exploitation.  —  Newspaper  advertising, 
including  large  display  on  Sunday,  lobby 
displays,  etc. 

Short  Subjects. — ' '  Steeple  Chaser : ' '  Fox 
News;  Organ  solo. 

"MORE  TO  BE  PITIED  THAN 

SCORNED" (C.  B.  C.) 
RIALTO,  ALLENTOWN,  PA.— First  rate 

business  and  house  filled  at  most  runs. 
Exploitation. — Played  up  in  all  news- 

paper advertising. 

"MOONSHINE  VALLEY" (Fox) 

WASHINGTON,  DALLAS,  TEXAS.— Ad- 
mission 30  cents,  night  40  cents.  Business 

below  average. 
Exploitation. — Posters  and  frames  in  lob- 

by.   Newspaper  advertising. 
Short  Subpects.  —  "Cupid's  Elephant," comedy. 
Daily  Press  Comment. — "Moonshine  Val- 

ley" is  an  admirable  vehicle  for  William 
Farnum,  but  the  story  itself  has  a  grip- 

ping fascination  for  the  spectator  seldom  at- 
tained by  the  modern  film  drama. — News. 

The  picture  a  strong  western  drama,  is  one 
of  the  best  that  we  have  seen  for  many  a 
day. — Herald.  The  story  is  conventional  but 
done  in  a  way  that  holds  even  the  most 
sophisticated  movie-go  to  his  seat  until  the 
last  flicker  is  flicked. — Journal. 

"NANOOK  OF  THE  NORTH" (Pathe) 
GARDEN,  MILWAUKEE.  —  Admission 

50  cents.  Picture  played  to  good  houses 
for  three  weeks. 

"ON  THE  HIGH  SEAS" (Paramount) 
OLD  MILL,  DALLAS,  TEXAS.— Admis- 

sion matinee  10,  15,  25  cents;  night  10,  25, 
40  cents.    Fairly  good  houses. 

Exploitation.  —  Newspaper  and  posters. 
Miniature  stage  shows  cutouts  of  Holt  and 
Dalton  with  wrecked  ship  in  background. 
Blue  lights  in  lobby  simulate  moonlight. 

Short  Subjects.— " Old  Glory"  (Educa- 
tional Comedy) ;  Fox  News,  Old  Mill  Mel- 

ody Men. 
Daily  Press  Comment. — One  of  the  best 

action  pictures  of  the  year.- — News.  Action 
is  the  chief  claim  to  distinction  of  the  pic- 

ture. The  photography  of  the  sea  scenes 
is  excellent. — Journal.  The  picture  is  one 
of  the  very  best  films  of  its  kind. — Dis- 

patch. The  spectacular  scene  of  a  ship 
burning  in  mid-ocean  is  shown  with  strik- 

ing realism. — Herald. 
LIBERTY,  SEATTLE,  WASH. — Admiss- 

ion 25-35  cents.  Drew  well.  Had  short- 
ened run  on  account  of  closing  last  two 

days  of  week  to  complete  re  decorations  of 
house. 

Exploitation. — Newspaper,  billboards  and 
window  cards,  lobby  trim. 

Short  Subjects.  —  "The  Chased  Bride," 
(Comedy),  "The  Sky  Riders"  (Scenic), 
Liberty  News,  special  musical  novelties. 

Press  Comments. — The  play  is  finding  high 

favor  with  fans  who  appreciate  outdoor  ac- 
tion and  colorful  sort  that  keeps  one  ting- 

ling with  suspense  most  of  the  time. — Times. 

"OUTCAST" 
(Paramount) 

NEWMAN  THEATRE,  KANSAS  CITY, 
MO. — Admission  15,  25,  35,  50  and  75  cents. 
A  good  week's  attendance. 

Exploitation.  —  Newspaper  space.  Also 
billboard  and  lobby  display  space. 

Short  Subjects. — "High  Power"  (Com- 
edy) and  Newman  News  and  Views  (Cur- rent Events). 

Daily  Press  Comments. — There  are  sordid 
as  well  as  melodramatic  spots  in  the  story 
but  it  has  a  perfectly  satisfactory  ending. — 
Star-Times. 

STANLEY,  PHILA.,  PA.— Admission  50 
and  75  cents.  Considering  that  it  was  the 
week  preceding  Christmas,  played  to  splen- 

did business  with  long  standing  lines  every 
night,  and  very  good  matinees. 

Exploitation. — Extra  newspaper  space  was 
taken,  and  the  city  was  well  covered  with 24  sheets. 

Shorts  Subjects. — Buster  Keaton  comedy, 
' '  The  Electric  House, ' '  Pathe  Review,  Fox 
and  Pathe  news  reels,  and  Topics  of  the Day. 

Daily  Press  Comments. — The  plot  itself 
has  many  weak  points,  the  weakest  of  which 
is  its  highly  melodramatic  and  unconvincing 
ending,  but  the  star  fights  her  way  brave- 

ly through  them  all  and  manages  in  spite 
of  them  to  create  a  character  of  emotional 
strength  that  does  credit  to  her  ability  as 
an  actress. — Inquirer.  Miss  Ferguson  un- 

derstands the  role  of  Miriam  to  the  last 

detail  and  she  made  of  the  girl  a  very  im- 
pressive and  dominating  personality.  Her 

transition  from  a  poor  thing  taken  from 
sordid  surroundings  into  a  butterfly  gor- 

geously set  was  sudden,  but  was  not  in- 
consistent with  the  real  experiences  of  life. — Record. 

CENTURY    THEATRE,  BALTIMORE, 
MD. — Admission,  afternoon,  25  cents;  night, 
33-75  cents.  Did  good  business  during 
week. 

Exploitation. — Newspaper  and  lobby  dis- 
plays. Santa  Claus  appeared  in  lobby  each 

day  and  gave  presents  to  children. 
Short  Subjects.  —  Overture;  Comedy, 

"Choose  Your  Weapons;"  Century  Topical 
Review  and  Magazine;  Organ  solo,  Musi- 

cal interlude;  A  Christmas  Fantasy. 

Daily  Press  Comment. — Calling  it  one  of 
the  year's  finest  films  doesn't  seem  giv- 

ing it  nearly  the  praise  that  it  deserves. — Evening  Sun. 

"OLIVER  TWIST" 
(First  National) 

MELBA,  DALLAS  TEXAS.— Admission 
matinee  25,  35  cents;  nights  35,  55  cents. 
Well  filled  houses  during  ten  day  run,  due 
largely  to  popularity  of  Jackie  Coogan. 

Exploitation. — Prizes  of  cash,  tickets  and 
copies  of  book  offered  by  local  newspaper 
to  children  sending  in  sketches  of  Coogan. 
Special  matinee  held  for  children.  Or- 

phans also  special  guests  of  theatre  joint- 
ly with  Salesmanship  Club. 

Short  Subjects. — Buster  Keaton  in  "Day 
Dreams"  (First  National)  Kinograms,  In- ternational News. 

Daily  Press  Comment.  —  The  production 
fairly  sparkles  with  action  .  .  .  "Day 
Dreams"  is  a  comedy  fantasy  of  the  most 
ludicrous  kind,  a  rollicking  bit  of  humor 
from  start  to  finish. — News.    All  classes  of 

theatre-goers  and  those  who  rarely  attend 
theatres  at  all  are  paying  tribute  of  tears 
and  smiles  to  the  tiny  actor  who  appears  in 
the  title  role  of  this  masterpiece. — Herald. 
Never  has  a  Dickens  novel  been  more  skill- 

fully transferred  to  the  silver  screen. — Jour- nal. 

LIBERTY,  PORTLAND,  ORE. — Admis- sion 25-35  cents.  Lineups  nearly  every 

night. Exploitation. — Advance  lobby  display,  and 
during  the  run,  posters,  window  cards,  and 
considerable  news  space. 
Short  Subjects.  —  International  News 

(Universal),  Sea  Elephants,  Lyman  Howe's 
Hodge  Podge,  Educational. 

Press  Comments. — Jackie  Coogan  has  it 
all  over  Lillian  Gish,  or  any  other  tear  pro- 

ducer, when  it  comes  to  pathos. — Telegram. 
The  reader  of  Dickens  will  find  everything 

in  his  memory  concerning  "Oliver  Twist" suddenly  illumined  and  flashed  forth  again 
in  the  attraction. — Oregonian. 

"ONE  WONDERFUL  NIGHT" 
( Universal) 

COLUMBIA,  SEATTLE,  WASH.  —  Ad- 
mission 25-35  cents.  Played  to  well  sus- 

tained houses.  Big  double  bill  co-featuring 
second  round  of  new  "Leather  Pushers." 

Exploitation. — Newspaper  space,  electric 

sign,  lobby  trim. 
Short  Subjects. — "The  Mirror"  showing 

all  pre-war  sovereigns  of  Europe,  Interna- tional News. 
Press  Comments. — Constitutes  one  of  the 

best  programs  offered  in  the  city.  An 
amazing  tenseness  follows  the  plot  through 

to  a  happy  end. — Times. 
"ONE  WEEK  OF  LOVE" 

(Selznick) 
METROPOLITAN,  BALTIMORE,  MD.— 

Admission,  afternoon  17  cents;  night,  35 
cents.  Large  audiences  witnessed  perform- 

ances afternoon  and  night.  Theater  is  new 
one  just  opened.  Opening  received  excel- lent press  notices. 

Exploitation. — Large  newspaper  advertis- 
ing featuring  opening  week,  lobby  displays 

of  excellent  character,  etc. 

Short  Subjects. — Overture:  "Beethoven's 
Moonlight  Sonata;"  Tony  Sarge  Cartoon; 
Metropolitan  Review  and  Magazine;  Vocal 
Selection. 
Daily  Press  Comment. — "One  Week  of 

Love"  is  good  melodrama,  well  acted,  with 
plenty  of  movement,  and  is  generously  sup- 

plied with  thrilling  incidents.  —  Morning 

Sun. BARCLI,  SCHENECTADY,  N.  Y.— Ad- 
mission 15,  22,  25  cents.  While  this  picture 

pleased  99  per  cent  of  those  who  sa«  it, 
hundreds  remained  away,  according  to  JrJ. 
Walker,  owner  of  the  house,  through  mis- 

construing the  picture  by  reason  of  its  title. 
Mr.  Walker  claims  title  killed  box  office. 

Exploitation. — Extra  newspaper  space. 
Short  Subjects. — "Out  of  Place"  (Com- 

edy) ;  News  reel. 
"THE  OLD  HOMESTEAD" (Paramount) 

BIJOU,  RICHMOND,  VA.— Admission  40- 
50  cents.  An  entire  week  to  big  business. 
Intensive  exploitation  campaign  heralded 
its  coming  a  week  in  advance  with  resul- tant lines  at  the  box  office. 

Short  Subjects. — Reynolds  Rackett  and 
quartette  in  "Down  on  the  farm  melodies." 

Daily  Press  Comment. — A  picture  of  com- 
edy, pathos,  humor  and  tragedy  that  while 

exceedingly  sentimental  is  free  from  the 
sob  stuff  and  wholly  delightful. — Times 
Dispatch. 

"THE  PRIDE  OF  P ALOMAR" (Paramount) 

LOEW'S  ORPHEUM,  BOSTON,  MASS.— 
Admission  25  cents  bottom  morning  to  60 
cents  top  evening.    Good  business. 

Exploitation. — Lobby,  feature  ads  in  all 
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papers.  Billboards,  window  cards,  posters 
in  all  subway  and  elevated  stations. 

Short  Subjects. — Topics  of  the  Day,  Pathe 
News  Weekly,  new  comedy. 

Daily  Press  Comment. — A  great  story  of 
a  thrilling  fight  for  love  and  honor.  A 
virile  romance  gay  with  color  and  bold  ad- 

venture.—Post. 
RIALTO,  LOUISVILLE,  KY— Admission 

20-30  cents.  Crowds  fairly  good,  but  not 
up  to  standard. 

Short  Subjects. — Comedy,  "Lazy  Bones," and  Fox  News  reel. 
Press  Comment. — It  is  not  only  an  ex- 

citing story,  but  a  wholesome  all-American 
story  full  of  the  keen  thrill  of  bravery. — Herald. 

"PINK  GODS" 
(Paramount) 

GRAND  HAZLETON,  PA.  —  Did  fairly 
well  for  pre-Christmas  showing. 

Exploitation. — Newspapers  only. 

"QUMCY  ADAMS  SAWYER" 
(Metro) 

OHIO,  INDIANAPOLIS,  DTD. — Admis- 
sion 25-40  cents.    Business  opened  fair. 

Exploitation.  —  Exceptional  advertising 
campaign,  featuring  the  large  and  notable 
cast.  Billboards,  street  car  and  window 
cards  used,  and  attractive  lobby  displays. 

Short  Subjects. — Colored  picture  of  the 
Holy  Land,  a  Christmas  feature,  accompan- 

ied by  the  song,  "Silent  Night."  The 
Quiney  Adams  Sawyer  quartet. 

Press  Comment.  —  It  is  good  entertain- 
ment, melodrama  pure  and  simple,  and  with 

the  material  at  hand  it  should  be  a  bet- 
ter picture  than  it  is. — The  News.  Melo- 

drama and  thick  layers  of  old-fashioned, 
entertaining  hokum  are  employed  by  an  all- 
star  cast  in  making  the  picture  a  note- 

worthy amusement.- — The  Star. 

"QUEEN  OF  THE  MOULIN 

ROUGE" (American  Releasing) 
BLUE  MOUSE,  BALTIMORE,  MD. — Ad- 

mission afternoon  25  cents;  night,  30  cents. 
In  second  week  and  doing  good  business. 

Exploitation. — Usual  newspaper  advertis- 
ing and  lobby  displays. 

Short  Subjects. — "Fair  Week;"  Organ solo. 

"FROM  RAGS  TO  RICHES" 
(Warner  Brothers) 

GRAND  OPERA  HOUSE,  BETHLEHEM, 
PA. — Vaudeville  got  the  gate  for  the  sec- 

ond time  this  week  and  three  day  run  of 
feature  was  profitable  booking  for  manage- ment. 

Exploitation.  —  Opportunity  contest  run 
one  night  and  few  prizes  for  amateurs 
brought  out  big  crowd. 
RIVOLI,  PORTLAND,  ORE.— Admission 

35-50  cents.  Played  to  big  business  for  en- 
tire engagement. 

Exploitation.  —  Advance  lobby,  posters, 
window  cards,  and  considerable  news  space. 

Short  Subjects. — News  Select,  "Bailroad- 
ing,"  Earl  Hurd  Comedy,  (Ed.)  "Washed 
Ashore,"  (Pathe  Comedy),  Overture,  Zieg- field  Follies  1921. 

Press  Comments. — The  story  is  interest- 
ing from  beginning  to  end. — Journal.  Wes- 
ley Barry  is  the  same  befreckled,  fun-lov- 
ing, mischievous  lad  who  delighted  thou- 

sands in  "School  Days." — Oregonian. 

"RICH  MEN'S  WIVES" 
(Al  Lichtman) 

LOTUS,  ALLENTOWN,  PA.— Good  pic- 
ture and  it  drew  up  to  limit  for  two  days 

run  here. 
Exploitation.  —  Lobby  showings,  news- 

paper advertising,  readers. 
ORPHEUM,     WILKE  S-B  ARRE,  PA.— 

Fair  business  for  three  days. 

"DOUGLAS  FAIRBANKS  IN 

ROBIN  HOOD" (United  Artists) 
GRAUMAN  HOLLYWOOD  THEATER, 

LOS  ANGELES.— Admission  50-75-1.00.  75- 
1.00-1.50.  In  the  9th  week  and  going  good. 
Selling  out  blocks  of  seats  to  department 
stores,  manufacturing  concerns,  etc.,  helping 
considerably  with  the  box  office  receipts. 

"SAVED  BY  RADIO" 
(Russell) 

LOWE'S  HIPPODROME,  BALTIMORE, 
MD. — Admission,  afternoon  20-25  cents, 
night,  25-50  cents.  Excellent  business  af- 

ternoon and  night  throughout  week. 
Exploitation. — Newspaper  displays  and 

lobby  displays. 

Short  Subjects. — Comedy,  "A  Small  Town 
Derby;"  Overture;  Vaudeville. 

"SHERLOCK  HOLMES" (Goldwyn) 

IMPERIAL,  COLUMBIA  S.  C.  —  Three 
days  of  big  business. 
EMPRESS,  OKLAHOMA  CITY,  OKLA.— 

Admissions  10  and  25  cents.  Big  success 
for  whole  run. 

Exploitation. — Advance  advertising,  bill- 
boards, window  cards,  effective  lobby. 

Good  tie  up  with  leading  paper  running 
Conan  Doyle  Spiritualism  articles,  which  in- 

vite public  opinion. 
Short  Subjects.  —  Pathe  News,  Screen 

snap  shots. 
Press  Comments. — The  production  is  sim- 

ply great.  A  very  good  picture,  which 
would  be  hard  to  beat. — News.  One  of  the 
best  pictures  heretofore  shown  at  the  Em- 

press.— Daily  Oklahoman. 

"THE  SIN  FLOOD" (Goldwyn) 

TWELFTH  STREET  THEATRE,  KAN- 
SAS CITY,  MO.— Admission  10  and  25 

cents.    Good  attendance  all  week. 

Exploitation. — The  production  was  play- 
ed up  in  newspaper  space  as  "one  of  the 

greatest  pictures  of  all  time. ' '  Also  bill- board and  lobby  display  space. 

Short  Subjects. — "Aesop's  Fables"  (com- 
edy) and  Twelfth  Street  Screen  Magazine 

(Current  Events). 
Daily  Press  Comments. — The  film  misses 

being  a  great  production  because  the  under- 
ground scenes  are  too  long  and  drawn  out. — 

Star-Times. 

"SINGED  WINGS" 
(Paramount) 

COLONIAL,  INDIANAPOLIS,  IND. — Ad- 
mission 25-40  cents.  S.  B.  O.  Opening  to 

pleased  patrons. 
Exploitation. — Attractive  lobby  displays, 

special  billboard  and  newspaper  advertis- 
ing. 

Short  Subjects. — Pathe  News  and  Aesop's 
Fable.  Special  music  includes  a  Filipino 
band  and  singers  and  instrumentalists. 

Press  Comment. — Not  a  moment  lags. — 
The  News. 

LORENZ,  BETHLEHEM,  PA.— Drew  ex- 
cellently for  night  shows  and  fair  at  mat- 

inees, due  to  the  effective  playups  on  Span- 
ish atmosphere. 

NORVA,  NORFOLK,  VA.— Admission  30- 
40  cents.    Three  days  to  good  business. 

Short  Subjects. — Mack  Sennett  comedy 
"On  Patron"  (First  National.) 

Daily  Press  Comment. — Sensationally  dar- 
ing as  well  as  beautiful.  Norfolk  Land- 

mark. The  old  story  of  the  moth  and  the 
flame,  but  rather  well  done.— Ledger  Dis- 

patch. 

MISSOURI,  ST.  LOUIS,  MO.— Admission 
30-50  cents.    Business  good  entire  week. 

Exploitation. — Billboards,  window  cards, 
tie-up  with  newspaper,  regular  newspaper 
space  with  display  on  Sunday. 

Short  Subjects. — Missouri  News.  "Out 
of  the  Inkwell,"  "Fun  From  the  Press." 

Daily  Press  Comments. — It  is  fairly  good 
melodrama,  overdone  in  some  respects,  and 
underdone  in  some  others. — Post-Dispatch. 

"STOLEN  MOMENTS" 
(Federated) 

NEW  THEATER,  BALTIMORE,  MD.— 
Admission,  afternoon  25  cents;  night,  25-50 
cents.    Good  business  afternoon  and  night. 

Exploitation. — Newspaper  and  lobby  dis- 
plays; Santa  Claus  feature  in  lobby. 

Short  Subjects. — Comedy,  "Choose  Your 
Weapons;"  "One  Man  Reunion;"  Pathe News. 

"SURE  FIRE  FLINT" 
(S.  R.) 

SAXE'S  STRAND,  MILWAUKEE.— Ad- mission 55  cents.  Good  business  for  entire 
week,  considering  the  general  falling  off 
during  the  week  before  Christmas. 

Short  Subjects. — Johnny  Jones  comedy 
"How  to  Make  Movies;"  Urban  classic, 
"Grand  Father's  Clock;"  Kinograms. 

Daily  Press  Comments.  —  All  the  tricks, 
old,  new  and  certain  ones  not  yet  discover- 

ed, are  employed  by  Johnny  Hines  to  make 
his  current  feature  a  success. — Journal. 

STRAND,  ALLENTOWN,  PA.— Week's run  was  fairly  successful. 
Exploitation. — Johnny  Hines  was  whole 

show  as  far  as  any  publicity  was  concern- ed. 

"TILL  WE  MEET  AGAIN" 
(Associated  Exhibitors) 

KARLTON,  PHILA.,  PA.— Admission  50 
and  75  cents.  Caught  a  great  many  Christ- 

mas shoppers,  and  as  a  result  did  a  better 
business  than  majority  of  houses  in  down- town section. 

Exploitation. — House  was  given  an  extra 
dressing  up  in  electric  lights,  and  cut-outs used  in  lobby  frames. 

Short  Subjects. — Pathe,  News,  Kinograms, 
"Lazy  Bones"  (comedy),  and  Urban  Movie 
Chats. 

Daily  Press  Comments. — All  the  elements 
producers  crave  to  tickle  the  fancy  of  ci- 

nema-goers who  demand  action,  and  plenty 
of  it,  has  been  heaped  in  "Till  We  .Meet 
Again."  —  Inquirer.  "Till  We  Meet 
Again,"  which  is  at  the  Karlton  this  week, 
achieves  a  dramatic  ending,  but  the  other 
melodramatic  flourishes  in  the  story  are 
not  quite  as  exciting  as  may  be  expected. — Record. 

"A  TAILOR-MADE  MAN" 
(United  Artists) 

BOSTON  THEATRE,  BOSTON,  MASS.— 
Admission  25  cents  bottom  morning  to  60 
cents  top  evening.  Went  over  big  consider- 

ing the  Christmas  week. 
Exploitation.  —  Advance  screen  flashes. 

Advance  lobby,  billboards,  window  cards. 
Posters  in  all  subway  and  elevated  stations. 

Short  Subjects. — New  comedy,  Topics  of 

the  Day,  Aesop's  Fable,  and  Pathe  News 
Weekly. 

Daily  Press  Comment. — It  is  a  very  good 
comedy  with  many  dramatic  situations  that 
intensify  the  interest. — Post.  Very  good  in- deed.— Transcript. 

"THELMA" 
(F.  B.  O.) 

BLUE  MOUSE,  SEATTLE,  WASH.— Ad- 
mission 25-50  cents.  Playing  to  capacity, 

Long  waiting  lines  every  night. 
Exploitation. — Special  translation  of  ads 
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into  Scandinavian.  Newspaper  advertising, 
billboards,  window  cards,  lobby  trim  with 
stills. 

Short  Subjects.— "Faint  Heart,"  (Com- 
edy), Musical  Act. 

Press  Comments. — For  downright  clean- 
cut  romance  and  drama  this  production 
would,  in  truth,  be  hard  to  beat. — Times. 

BLUE  MOUSE,  PORTLAND,  ORE. — Ad- 
mission afternoons  till  5  P.  M.  25-50  cents 

loges — children  10  cents.  Evenings  50-75 
cents — children  20  cents.  Beginning  of  the 
week  was  a  record  breaker,  both  at  ma- 

tinees, and  evening  performances.  Last 
four  days  not  so  big,  but  very  satisfactory. 
Cold  weather  had  something  to  do  with  the 
falling  off. 

Short  Subjects.  —  "Pop  Tuttle's  Movie 
Queen"  (R.  C),  Fox  News. 

Press  Comments. — The  story  bristles  with 
intensely  dramatic  situations.  —  Journal. 
One  of  the  most  artistic  successes  of  the 
year. — Oregonian. 

"TESS  OF  THE  STORM 

COUNTRY" (United  Artists) 
CIRCLE,  INDIANAPOLIS,  IND.  —  Ad 

mission  30-50  cents.  Opening  to  capacity 
business;  splendid  satisfaction. 

Exploitation.  Unusual  campaign  of  ad- 
vertising on  billboards,  windows,  street  cars 

and  special  features  in  newspapers. 
Short  Subjects. — Topics  and  Pathe  News. 

Music  especially  featured  is  of  the  Christ- 
mas brand. 

Press  Comment.  —  Mary  Pickford  and 
"Tess  of  the  Storm  Country"  are  not  a 
new  combination,  but  it  is  none  the  less 
enjoyable  for  all  that  in  its  new  dress, 
which  is  as  near  perfect  in  its  every  detail 
as  human  ingenuity  can  make  it. — The 
News.  This  picture  is  guaranteed  enter- 

tainment; Miss  Pickford  sees  to  that. — The 
Star. 

MILLER  THEATER,  LOS  ANGELES.— 
In  the  5th  week  and  going  good,  neither 
the  weather  or  the  season  effects  the  pull- 

ing power  of  this  picture. 
Short  Subjects. — Overture,  International News. 

"TRIFLING  WOMEN" 
(Metro) 

STRAND,  SEATTLE,  WASH.  —  Admis- 
sion 35-50  cents.  Played  to  highly  satis- 

factory business. 
Exploitation.— Billboards,  newspaper  ad- 

vertising, window  cards,  attractive  lobby 
trim  of  compo  board. 

Short  Subjects. — "Railroading"  (Com- 
edy), Graphic,  Kinograms,  special  musical 

attractions. 

Press  Comments. — This  new  photoplay  is 
unlike  anything  else  Ingram  has  ever  done, 
yet  it  combines  the  elements  of  excellence 
that  have  stamped  him  one  of  the  "hope- 

fuls" of  the  screen.  Very  few  situations 
which  the  clever  young  director  has  con- 

ceived before  have  equaled  those  which  lead 
up  to  the  smashing  climax.  A  perfect  cast 
has  been  assembled. — Times. 

LOEWS  STATE,  LOS  ANGELES.— Ad- 
mission 25-30-50  cents.  Children  15  cents  at 

all  times.  In  the  second  week  did  remark- 
ably good  business  for  this  time  of  the 

year,  in  the  first  week  broke  the  house 
record. 

"WHEN  KNIGHTHOOD  WAS  IN 

FLOWER" (Paramount) 
GRAUMAN  RIALTO,  LOS  ANGELES.— 

Admission  85-  1.10.  In  the  9th  week  and 
still  holding  out  very  good. 

"YOUTH  TO  YOUTH" 

(Metro) LOEWS  BIJOU,  BIRMINGHAM,  ALA- 
BAMA.— Business  good.  Admission  10-20 

cents  day  time,  15-25-40  cents  evenings. 
Short  Subjects. — Fox  News  Number  21, 

Pathe  Review,  "A  Small  Town  Derby" 
(Century  Comedy),  "Boys,"  Sport  Pictor- ial. 

Exploitation. — Advance  publicity,  display 
advertising,  press  comment  after  first  day. 

Press  Comment.  —  The  picture  and  the 
star  Billie  Dove  are  well  worth  seeing  and 

top  off  a  good  vaudeville  menu. — Birming- 
ham News. 

CRITERION 

1.  Overture — Pallet    Music    from    The    Queen  of Sheba  (Goldmark) 
2.  Winter  Masterpieces — A   Swedish  Biograph  Pro- 

duction Time  (Prizma) 
Jumping  Beans  (Inkwell  Comedy) 

3.  Prologue   (Louis  K.  Anspacher) 
A  Man  from  the  Desert — -Walter  Ringham Scene — The  Desert 

4.  Feature — Nazimova  in  Salome 
Press  Comment 

Herald. — It  is  beautiful — extraordinarily 
so — but  it  is  not  beautiful  in  a  convention- 

al way.  World. — Nazimova  is  a  magnetic 
and  interesting  little  figure  throughout. 
Times. — It  is  different  but  does  not  depend 
upon  mere  difference  for  its  attraction- 
The  eye  looks  upon  it  and  finds  it  good. 
Globe. — Comes  to  the  screen  with  every 
stamp  of  being  a  success.  Artistically 
speaking,  1922's  rapidly  dwindling  motion picture  average  was  booster  some  10  per 

cent,  by  the  presentation  on  New  Year's Eve  of  this  amazing  photoplay.  Telegram. 
— Forbids  casual  classification,  but  remains 
an  individual  work  of  unique  power  and 
unquestioned  beauty.  Mail. — By  means  of 
weird  sets,  bizarre  costumes  and  fantastic 
makeups  on  the  faces  of  the  players  there 
is  created  an  atmosphere  so  sinister  and 
so  unwholesome  that  one  breathes  the 
fresh  air  outside  with  relief  on  leaving  the 
theatre.  Sun. — Mme.  Nazimova  has  pro- 

duced a  remarkable  picture.  Journal-— 
Every  foot  of  the  production  is  a  gem  of 
composition,  of  rhythm,  of  gorgeous  light- 

ing. World. — Nazimova's  screen  version 
of  "Salome"  is  well  worth  waiting  for. 

CAPITOL 
1.  Operatic  Potpouri 

a)  Prelude  of  Lohengrin  (Wagner) 
b)  Prologue  to   Pagliacci  (Leoncavallo) 
c)  Ah,  So  Fair  from  Martha  (Flotow) 
d)  Misere  from  II  Trovatore  (Verdi) 
e)  Dance   of  the   Hours   from    La  Giaconda 

(Ponchielli) 
2.  Capitol  Magazine 
3.  Prelude — Love  Will  Find  a  Way 
4.  Feature — The   Stranger's  Banquet 5.  Organ  Solo 

Press  Comment 

American. — The  plot  is  different,  the 
settings  are  spectacular  and  the  titles,  di- 

rection and  presentation  intelligent.  Times. 
— There's  melodrama,  comedy,  farce  and 
the  unintentional  mystery  of  unexplained 
things  in  the  piece.  World. — The  story  is 
rather  difficult  to  follow  if  one  is  seeking 
plot  effects,  but  the  beauty  of  the  photo- 

graphy makes  it  acceptable  to  the  eye  at 
all  times.  Tribune. — It  is  interesting  if 
familiar  and  has  in  the  cast  a  most  won- 

derful collection  of  stars.  Herald- — Con- 
tains all  the  virtues  and  faults  which  are 

so  characteristic  of  the  picturesque  young 
Irishman  who  directed  "The  Lotus  Eater" 
and  "Fools  First."  Telegram. — "The  Stran- 

ger's Banquet"  makes  its  appearance  as  the 

"THE  YOUNG  RAJAH" (Paramount) 
GRAUMAN  THEATER,  LOS  ANGELES. 

— Admission  20-35  cents.  40-55  cents.  Very 
good  business.  The  Xmas  shopping  did  not 
effect  this  picture  to  any  great  extent. 
The  usual  adv.  space  was  used  and  no  ex- 

ploitation. Short  Subjects.  —  Urban  Movie  Chats, 
Pathe  Weekly. 

Press  Comments. — It  runs  over  an  hour 
without  ever  coming  to  a  dramatic  conclut 
sion. — Examiner.  Much  valuable  footage  is 
wasted  in  getting  under  way.  —  Express. Excellent  camera  work.  It  seems  one  of 
the  wildest  and  most  bizarre  extravaganzas 
that  has  ever  been  seen  in  a  hectic  movie 
world. — Times. 

finest  thing  to  the  credit  of  this  gifted 
young  director.  Globe. — Is  well  worth  see- 

ing and  is  by  no  means  lacking  in  the 
qualities  of  entertainment.  World. — He 
has  done  both  himself  and  his  new  associ- 

ates proud  in  turning  out  what  we  think 
is  one  of  his  best.  Sun. — Is  indeed  a  feast 
for  the  eye,  but  it  occasionally  suffers  from 
the  unevenness  that  comes  with  a  multi- 

tude of  courses.  Mail. — This  picture  at 
the  Capitol  this  week  is  almost  epic  in 
its  proportions. 

RIVOLI 
1.  Overture — Capriccio  Italien  (Tschaikowsky) 
2.  Riesenfeld's   Classical  Jazz 3.  Rivoli  Pictorial 
4.  Daddy  Long  Legs — a  Music  Film 
5.  Spanish  Serenade 6.  Feature— Gloria  Swanson  in  My  American  Wife 
7.  Chopiniana,  the  Serova  Dancers 8.  Ham  Hamilton  in  The  Speeder 
9.  Largo  (Handel) 

Press  Comment 

Tribune. — "My  American  Wife"  is  an- other one  of  those  elaborate  films  which 
always  surround  Miss  Swanson— perhaps 
not  so  elaborate  as  a  DeMille  picture,  but 
plenty  elaborate  for  all  that.  American. — 
The  cast  of  this  picture  was  perfectly 
adequate,  and  no  travelogue  has  shown 
finer  views  of  South  America.  Sun. — It 
is  one  of  Miss  Swanson's  best  pictures. 
Mail. — A  film  which  will  please  people  who 
like  stories  about  so-called  high  society, 
horse  racing  and  life  in  South  America- 
It  will  also  please  those  who  like  Gloria 
Swanson. 

STRAND 
1.  Overture — Reminiscences   of  1922 
2.  Odds  and  Ends  (Pathe) 
3.  The  New  Year's  Party  in  five  scenes  with  the 

Strand  Male  Quartet  and  Walt  Kuhn's  Merry Music  Riders 
4.  Topical  Review 
5.  Prologue  to  Dr.  Jack — Strand  Male  Quartet 

Dr.    Jack  (Plunkett-Gruenberg) 6.  Feature — Harold  Lloyd  in  Dr.  Jack 
7.  The   First   of   the   Great    British   Author  Series — Charles  Dickens 
8.  The  Runaway   Dog  (Fox) 
9.  Organ  Solo 

Press  Comment 

Second  Week.  Press  Comments  in  issue of  January  6. 

RIALTO 

1.  Overture — Mignon  (Thomas) 
2.  Riesenfield's  Classical  Jazz 3.  Rialto  Magazine 
4.  Toddling  Tots — The   Hastings   Twins — A  Music 

Film 5.  Movies    of    the  Future — Introducing  Kelley's Plasticon  Pictures 
6.  Love  Sends  a  Little  Gift  of  Roses  (Openshaw) 
7.  Feature — Thomas   Meighan   in    Back   Home  and Broke 
8.  Liebesfreud  (Kriesler)  Lillian  Powell,  danseuse 
9.  Felix  Turns  the  Tide   (Pat  Sullivan  Cartoon) 

Press  Comment 
Moved  from  Rivoli.  Press  Comments  in 

issue  of  January  6. 

First  Runs  on  Broadway 
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Making  a  Man 

son,  as  "Shorty"  gives  an  amusing  performance  and  all  other members  of  the  cast  give  excellent  support. 
Photography,  Lighting,  Direction.— The  photography  is  excellent 

throughout.  Some  interesting  views  of  New  York  and  Atlantic 
City  are  shown.    Continuity  and  direction  O.  K. 

Released  by  Paramount.  Story  by  Peter  B.  Kyne. 

Scenario  by  Albert  Shelby  LeVino.  Camera- 

man, Faxon  Dean.  Directed  by  Joseph  Hen- 

abery.  Running  Time  Approximately  One 

Hour. 

CAST  AND  SYNOPSIS 
Horace  Winsby,  Jack  Holt;  Patricia  Owens,  Eva  Novak;  Jim  Owens,  J.  P. 

Lockney ;  Henry  Cattermole,  Bert  Woodruff;  Shorty,  Frank  Nelson;  Bailey, 
Robert  Dudley. 

Horace  Winsby,  a  small  town  millionaire  and  snob  finds  himself  suddenly 
in  love  with  Patricia  Owens,  a  neighbor's  daughter  who  has  just  returned from  a  finishing  school.  He  boasts  to  her  of  his  wealth  and  takes  it  for 
granted  that  she  will  marry  him  but  instead  she  refuses  and  tells  him  that 
no  girl  would  marry  him.  Winsby  feels  highly  insulted  and  in  a  rage  fore- 

closes all  the  mortgages  he  holds.  The  farmers  join  forces  and  go  to  his 
office  to  demand  time.  Winsby  is  threatened  and  his  bank  manager  advises 
that  he  leave  the  little  town  at  once  until  the  matter  blows  over.  He  goes 
to  New  York  and  occupies  an  expensive  suite  in  a  hotel.  During  his  stay  he 
is  the  victim  of  some  crooks  who  steal  his  wallet.  Upon  returning  to  the 
hotel  he  is  presented  with  a  bill  for  the  week's  account  and  is  unable  to  pay. He  tries  to  wire  fer  money  but  the  hotel  refuses  him  credit  for  the  message. 
Thus  he  is  put  out  on  the  streets  and  in  the  park  he  meets  a  bum  who 
acquaints  him  with  the  ways  of  the  down-and-outs.  He  finally  gets  a  job  as 
a  waiter  and  is  discovered  here  by  Patricia  and  her  father  who  also  came 
to  New  York.  Patricia  realizes  that  he  has  become  a  man  and  accepts  his 
proposal  this  time. 

"Making  a  Man"  is  a 
picturization  of  Peter  B. 

Kyne's  story  "Humanizing 
Mr.  "Winsby,"  and  a  very 
human  story  it  is  at  that. 
There  is  none  of  the  usual 
sentimentality  that  tugs  at 
the  heart  strings  in  order 
to  gain  its  point  but  rather 
a  bit  of  scintillatinghumor 
that  is  well  employed.  The 
plot  shows  evidence  of 
originality  and  is  the  kind 
of  story  that  should  go  well 
in  any  locality,  carrying 
equal  appeal  for  both  men 
and  women. 

Points  of  Appeal.— The 
idea  of  a  rich  man  being 
without  funds  in  a  great 
city  where  he  is  unknown 
•  s  cleverly  worked  out  and 
affords  genuine  amusement 
in  many  instances.  For 
instance,  when  the  million- 

aire is  forced  to  sleep  in 
the  park  beside  a  bum 
there  are  many  touches  of 
human  nature  that  ring 
true.  "Shorty,"  the  down- 
and-outer,  proves  to  be  a 
friend  in  need  and  shows 
the  millionaire  how  and 
where  to  raise  enough 
money  for  a  meal  by  pawn- 

ing his  jewelry.  As  far  as 
the  seriousness  of  Horace 
Winsby 's  predicament  is 
concerned,  there  no  doubt 
would  have  been  many 
ways  in  which  to  remedy 
but,  then,  of  course  there 
wouldn't  be  any  story  and 
again  why  deprive  the  pub- 

lic of  a  first  class  picture 
when  the  chance  offers  itself  with  apparent  logic? 

Cast. — Jack  Holt  is  splendidly  cast  in  the  role  as  Horace  Winsby. 
Eva  Novak,  as  Patricia  Owens,  is  good  in  her  part.    Frank  Nel- 

Catch  My  Smoke 

Released  by  Fox.  Story  by  Joseph  P.  Ames. 

Scenario  by  Jack  Strumwasser.  Cameraman, 

Dan  Clark.  Directed  by  William  Beaudine. 

Length,  4070  Feet. 
CAST  AND  SYNOPSIS 

Bob  Stratton,  Tom  Mix;  Mary  Thorne,  Lillian  Rich;  Tex  Lynch,  Claude 
Peytoi. ;  Bud  Jessup,  Gordon  Griffith;  Paul  Draper.  Harrv  Griffith;  Frank 
Hurd,  Bob  Milash ;  Joe  Bloss,  Pat  Chrisman ;  Sheriff,  Cap  Anderson ;  Mrs. 
Archer,  Ruby  Lafayette. 

Bob  Stratton  returns  after  two  years  in  France  to  find  his  ranch  in  strange 
hands  and  in  order  to  get  at  the  bottom  of  affairs  he  applies  for  a  job 
there.  He  sees  that  Mary  Thorne  is  running  the  place  left  her  by  her 
father  who  was  the  executor  of  Stratton's  will  and  who,  thinking  that  Bob had  been  killed  appropriated  the  place  for  himself.  Thorne  had  been  myste- 

riously murdered  and  the  girl  engaged  Tex  Lynch  as  foreman.  Lynch  knows 
that  the  place  has  oil  on  it  and  tries  to  force  Mary  to  sell.  She  is  captured 
and  taken  to  a  deserted  mine  but  Bob  arrives  on  the  scene  and  effects  a 
rescue.  Together  they  ride  back  to  safety  and  "Tony"  the  pet  horse  nods  his approval  of  the  match. 
"Catch  My  Smoke," 

featuring  Tom  Mix,  is  a 

typical  vehicle  for  this  ac- 
tor and  in  localities  where 

he  is  popular  it  will  most 
likely  prove  to  be  a  winner. 

And,  furthermore,  "Tony" the  trick  horse,  has  a  good 
little  bit  to  do  in  this  pic- 

ture too.  There  is  plenty 
of  action  and  the  usual 
Western  pep  that  runs 
through  the  story  building 
up  an  exciting  climax  and 
a  number  of  good  thrillers. 

Points  of  Appeal. — The 
star  displays  some  good 
horsemanship  and  to  all 

lovers  of  animals  "Tony" will  contribute  his  share  of 
entertainment.  There  are 
some      spectacular  wild 
rides  and  dashing  atop  a 

moving  train.  Also  a  satis- 
factory romance  affords 

reasonable  situations  to 
grant  the  hero  numerous 
occasions  in  which  to  evi- 

dence his  courageousness 
and  daring. 

Cast. — Tom  Mix,  as  Bob 
Stratton,  will  not  disap- 

point his  admirers  in  this 
picture.  He  and  Tony  pull 
off  some  good  stunts  with 
great  effectiveness.  Lillian 
Rich,  as  Mary  Thorne,  is 
an  attractive  heroine.  The 
other  members  of  the  cast 
render  sufficiently  good 
performance  to  meet  the 
demands  of  the  story. 
Photography,  Lighting,  Direction. — The  rough  Western  shots  are 

good.  There  is  a  bit  of  pleasing  scenery.  The  interiors  are  ade- 
quate and  ample  lighting  has  been  supplied  throughout.  The 

picture  has  been  well  handled  and  directed. 
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The  Strangers  Banquet 

Photography,  Lighting,  Direction. — The  interior  settings  are 
magnificent,  and  the  exteriors  include  some  ravishingly  beautiful 
sea  coast  shots,  exquisite  woodlands  and  garden  locations.  The 
lighting  is  perfect,  and  despite  the  difficulty  of  keeping  the  main 
thread  of  the  narrative  intact  where  two  stories  may  be  said  to 
be  involved,  the  continuity  hold  together  well. 

Goldwyn  Photoplay  in  Seven  Parts.  Author, 
Donn  Byrne.  Director,  Marshall  Neilan. 
Cameraman,  David  Kesson.  Running  Time, 

Ninety  Minutes. CAST  AND  SYNOPSIS 
Shane  Keogh,  Hobart  Bosworth ;  Derith  Keogh,  Claire  Windsor ;  Angus 

Campbell,  Rockliffe  Fellowes ;  Al  Norton,  Ford  Sterling;  Jean  McPherson, 
Eleanor  Boardman;  John  Trevelyan,  Thomas  Holding;  Mrs.  McPherson, 
Eugenia  Besserer;  John  Keogh,  Nigel  Bartiej  Prince,  Stuart  Holmes;  Kris- 
chenko,  Brinsley  Shaw;  Morel,  Arthur  Hoyt;  Olive  Stockton,  Virginia  Rug- 
gles;    Bond,   Cyril   Chadwick  ;    Britton,    Philo  McCullough. 

Shane  Keogh,  master  shipbuilder,  dies,  leaving  a  huge  fortune.  It  and  his 
shipyards  are  inherited  by  his  daughter,  Derith,  who  possesses  much  of  her 
father's  indomitable  spirit.  She  is  in  love  with  and  loved  by  Angus  Campbell, 
manager  of  the  yards  and  a  staunch  admirer  of  her  dead  father.  Derith's brother  John  weds  Jean  McPherson,  pretty  and  foolish.  Jean  prefers  to 
lead  a  "jazz"  existence  and  mixes  up  with  a  fast  set.  John  Trevelyan,  whose early  life  was  soured  by  tragedy  not  of  his  own  making,  is  an  anarchist.  His 
great  aim  is  to  cause  chaos  in  society  and  he  works  indefatigably  to  stir  up 
discontent  among  Derith's  workmen.  She  yields  to  several  demands  made upon  her  by  agitators.  Angus  opposes  her  methods  and  finally  resigns  his 
post.  Finally  Derith  refuses  to  grant  any  further  demands  made  by  the  agi- 

tators. A  strike  is  called  and  the  militia  ordered  out  to  protect  the  plant. 
Angus,  who  has  continued  to  watch  over  Derith's  interest  although  nominally no  longer  manager  of  the  plant,  knows  that  Trevelyan  is  at  the  bottom  of  all 
the  trouble.  He  takes  Derith  to  meet  Trevelyan  at  the  latteVs  headquarters. 
Meanwhile  John's  wife,  Jean,  who  has  become  the  victim  of  a  bunch  of  social parasites,  is  killed  in  an  automobile  accident.  Derith  and  Angus  appeal  to 
Trevelyan.  The  latter  is  obdurate  at  first.  Derith's  wistful  pleading,  however, recalls  to  his  mind  the  girl  he  loved  and  lost.  He  is  about  to  yield  when  he 
is  shot  by  accident,  receiving  a  bullet  aimed  at  Angus  by  one  of  the  latter's own  men.  Despite  his  wound  Trevelyan  rushes  to  the  plant  outside  which 
the  mob  has  gathered.  He  urges  them  to  disperse  and  remain  faithful  to  their 
employer  and  dies.    The  strike  ends.    Angus  and  Derith  are  united. 

Lavish  settings,  beautiful 
photography  and  the  clev- er work  of  a  large  cast, 
which  can  be  described  as 
"all  star"  without  making false  use  of  that  well- 
worn  phrase,  combine  to 
render  "The  Stranger's 
Banquet"  an  extremely artistic  and  interesting 
picture.  It  is  Director 
screen  essay  under  the 
Goldwyn  banner  and  is 
quite  worthy  of  the  repu- 

tation that  gentleman  has 
earned  in  the  past  as  a 
producer  of  good  taste  and 
sound  judgment.  The 
story's  principal  theme  ■ — that  of  the  age-long  con- 

flict between  Capital  and 
Labor — is  skillfully  han- dled in  such  manner  as  not 
to  give  offence  to  either 
side,  except  perhaps  in  the 
case  of  dyed-in-the-wool 
anarchists,  or  purse-proud 
employers  who  are  op- 

posed to  the  "square  deal" proposition.  Interwoven 
with  this  is  the  love  ro- 

mance of  Shane  Keough's daughter  Derith  and  her 
canny  Scotch  -  American 
manager,  Angus  Campbell, 
while  as  a  side  issue,  the 
unfortunate  marriage  of 
John  Keough  to  a  wife  of 
the  social  butterfly  persua- 

sion, with  its  tragic  end- 
ing, also  enlists  the  sym- 

pathy of  the  onlookers. 
There  are  many  tense  sit- 

uations in  evidence,  the 
action  maintains  a  smooth, 
normal  rate  of  speed  and 
viewed  from  every  angle 
it  appears  as  though  the 
film  is  destined  to  rank  as 
a  welcome  box-office  asset. 
Points  of  Appeal. — One 

of  the  most  pathetic 
touches  in  the  story  is  the 
passing  away  of  stern  old 
Shane  Keough  as  he  sits 
gazing  over  the  sea  with 
his  faithful  hound  beside 
him.  The  death  of  the 
grief-stricken  dog  at  his 
master's  grave  is  an  inci- dent bound  to  bring  tears 
from  every  susceptible- patron.  Both  hero  and 
heroine  win  favor  from  the  start,  Derith  is  an  alluring  com- 

pound of  tenderness  and  determination,  her  lover  a  peculiarly 
resourceful  youth,  with  an  unbreakable  habit  of  driving  home 
arguments  directed  at  his  enemies  with  a  handy  pair  of  fists; 
the  character  of  Trevelyan,  who  arises  from  the  wreck  of  his 
life  to  devote  himself  to  the  tearing  down  of  the  social  struc- 

ture is  impressive,  if  partly  repellant  and  his  self-sacrifice  at 
the  end  brings  about  a  satisfactory  climax. 

Cast. — Every  member  of  the  all  star  aggregation  contributes 
to  the  picture's  success.  Hobart  Bosworth  is  an  imposing  figure as  old  Shane  Keough,  Claire  Windsor  wistfully  sweet  and  grace- 

ful in  the  role  of  Derith,  Rockliffe  Fellowes  impersonates  Angus 
Campbell  with  his  wonted  dramatic  energy  and  manages  to  in- 

ject a  little  timely  comedy  into  the  performance,  Thomas  Hold- 
ing scored  heavily  in  his  realistic  interpretation  of  John  Trevel- 

yan and  Eleanor  Boardman's  work  as  the  frivolous  Jean McPherson  deserves  honorable  mention. 

A  Dangerous  Gang 

Universal  Photoplay  in  Six  Parts.  Author,  Louis 

Dodge.  Scenario  by  Hugh  Hoffman.  Di- 
rector, King  Baggot.  Cameraman,  Victor 

Milner.  Running  Time,  Sixty-Five  Minutes. 
CAST  AND  SYNOPSIS 

Gret'n  Ann  Peebles,  Gladys  Walton ;  Edward  Peebles,  Spottiswoode  Aitken ; Uncle  Stillson  Peebles,  Otto  Hoffman;  Aunt  Constance,  Rosa  Gore;  Billy 
Kelley,  Wm.  Robert  Daly ;  John  Kelley,  Robert  Agnew ;  Pete  Sebastian, 
Edward  Jobson;  Stella  Sebastian,  Anne  Shaefer;  Madame  Gaunt,  Christine 
Mayo;  Her  Manager,  Harry  Carter;  Mrs.  Kelley,  Kate  Price. 

Gret'n  Ann  believes  in  fairies.  She  lives  in  the  backwoods  with  a  kindly old  father  and  when  he  dies  runs  away  from  relatives  she  dislikes.  In  her 
travels  she  boards  a  freight  train  and  attracts  the  brakeman's  attention.  He is  so  favorably  impressed  by  the  young  girl  that  he  takes  her  home  to  his 
family.  But  Ann,  despite  a  good  reception,  feels  so  out  of  place  that  she 
again  runs  away.  This  time  she  seeks  refuge  in  the  fine  residence  of  Pete 
Sebastian,  who  has  recently  become  wealthy  through  oil.  Ann  simply  states 
that  she  has  come  to  stay  and  Pete  Sebastian,  having  taken  a  liking  to  her, 
accepts  the  situation.  Sebastian  gets  mixed  up  with  spiritualists  and  is  about 
to  be  swindled  by  them,  when  Ann's  curiosity  leads  her  to  investigate  the seance.  She  discovers  trickery  and  saved  Sebastian  from  being  victimized.  He 
decides  to  send  Ann  to  a  fashionable  school  and  John  Kelley,  elder  son  of  the 
brakeman  who  befriended  Ann,  is  to  be  given  a  civil  engineering  course  at  the 
oil  king's  expense.  Before  she  leaves  for  school  Ann  promises  to  marry Sebastian,  but  attaches  little  importance  to  the  incident.  Sebastion,  however, 
is  in  earnest.  Ann  loves  Johnny  Kelley  and  when  she  returns  matters  are 
satisfactorily  adjusted  between  the  lovers,  Sebastian  finally  realizing  that  all 
is  for  the  best. 

Offering  a  simple  plot 

with  a  pleasing  human  in- 
terest angle,  "A  Danger- 

ous Game,"  while  not  a 
"big  picture"  in  any  sense 
of  the  phrase,  provides  in- 

teresting entertainment.  It 
is  the  sort  of  film  which 
will  catch  the  fancy  of 
' '  grown-ups ' '  who  like 

plenty  of  sentimental  flavor- ing in  their  screen  diet 
and  will  surely  win  favor 
with  juvenile  patrons. 
There  is  an  abundance  of 

fine  photography  in  evi- 
dence, the  action  moves 

swiftly  and  King  Baggot 
has  directed  the  feature 
with  his  usual  skill  and 
unerring  judgment.  The 
spiritualistic  episode  and 
exposure  of  the  fake  medi- 

um crowd  through  the  hero- 
ine 's  exertions  make  a  very 

timely  hit,  on  account  of 
the  attention  given  the  cult 
of  ghostly  visitants  recent- 

ly by  the  press;  and  taken on  the  whole  this  latest 
Gladys  Walton  starring  ve- 

hicle ought  to  bring  fair 
box  office  results. 
Points  of  Appeal. — The 

heroine  wins  sympathy  from 
the  beginning  and  holds  it 
through  to  the  end.  She  is 
a  happy  little  creature,  a 
sort  of  "sunshine  peddler" who  succeeds  in  dispelling 
gloom  wherever  she  hap- 

pens to  land,  and  so  in- 
gratiating that  nobody  can 

blame  the  elderly  Sebastian 
for  falling  in  love  with  her, 
while  at  the  same  time  it  affords  general  satisfaction  when  the 
climax  brings  Ann  and  her  Johnny  together. 

Cast. — Gladys  Walton  is  a  very  bewitching  Gret'n  Ann.  She 
gives  a  delightful  performance,  is  prettily  alluring  and  pleasingly 
natural.  Her  support  is  excellent,  Edward  Jobson  scoring  in  the 
role  of  Pete  Sebastian,  Eobert  Agnew  winning  favor  as  Johnny 
Kelley  and  Kate  Price  registering  well  as  the  robust  mother 
Kelley. 

Photography,  Lighting,  Direction. — There  are  many  attractive 
outdoor  shots,  the  interiors  are  well  filmed,  the  spiritualistic 
seance  being  skilfully  handled  and  good  lighting  prevails  through- 

out. The  continuity  holds  firmly  together  and  the  action  travels smartly. 
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The  Flaming  Hour The  Man  Who  Waited 

Universal  Photoplay  in  Five  Parts.  Author, 

Lillian  Chester.  Scenario  by  George  Ran- 
dolph Chester.  Director,  Edward  Sedg- 
wick. Cameraman,  Benny  Kline.  Running 

Time,  Fifty-Five  Minutes. 
CAST  AND  SYNOPSIS 

Bruce  Henderson,  Frank  Mayo ;  Lucille  Danby,  Helen  Ferguson ;  John 
Danby,  Melbourne  McDowell ;  Richard  Mower,  Charles  Clary ;  Jones,  Albert 
McQuarrie;  Ben,  Tom  Kennedy. 

The  powder  and  fireworks  plant  of  Danby  and  Son  is  under  the  management 
of  Bruce  Henderson.  He  loves  Lucille,  daughter  of  old  Danby.  Richard 
Mower,  sales  manager,  is  his  rival  for  Lucille's  affections.  Bruce  and  Danby 
quarrel,  the  former  is  discharged,  but  Lucille  remains  faithful  to  Bruce  and 
marries  him.  Mower  takes  Bruce's  place  and  Danby  is  unaware  that  the 
newly  promoted  sales  manager  is  stealing  from  him.  The  peace  of  Bruce's wedded  life  vanishes  when  Mower  makes  a  call  on  Lucille.  Bruce  flares  into 
a  rage  and  makes  such  an  exhibition  of  himself  that  his  wife  leaves  him, 
returning  to  her  father.  The  deserted  husband  goes  fast  downhill,  but  is  still 
anxious  to  protect  the  Danbys  from  Mower's  crooked  work  in  the  plant. Bruce,  disguised,  gets  a  job  as  laborer  in  the  plant  and  secures  final  evidence 
of  Mower's  guilt.  Danby  and  his  daughter  enter  the  plant  and  witness  a robbery  executed  by  Mower  and  a  confederate.  Mower  locks  his  employer 
and  Lucille  in  a  vault.  Encountering  Bruce  outside  he  fires  at  and  misses 
him.  The  bullet  strikes  some  explosives  and  the  plant  blows  up  in  sections. 
Bruce  struggles  desperately  through  the  furnace  of  projectiles  and  exploding 
dynamite  and  rescues  his  wife  and  her  father. 
A  bully  melodrama,  vi- 

brant with  fast  action, 
snappy  situations,  thrills 
galore  and  spectacular 
punches,  ' '  The  Flaming 
Hour"  is  the  sort  of  pic- 

ture warranted  to  win  a 
majority  vote  of  apprecia- tion wherever  it  is  shown. 
It  swings  along  at  a  racing 
clip,  gathers  interest  with 
each  successive  reel  and 
culminates  in  as  vivid  an 
explosion  scene  as  the  most 
ardent  devotee  of  fireworks 
frenzy  could  wish  to  see. 
Also,  there  is  a  really  ap- 

pealing love  romance,  which 
is  all  the  more  true  to  life 
because  the  hero  of  it  is  a 
very  human  chap,  not  a 
paragon  of  virtues,  but  in 
the  beginning  an  ultra  hot- 

headed and  not  particular- 
ly well  balanced  person. 

His  lack  of  self-control  is 
the  cause  of  his  misfortune, 
one  can  hardly  blame  his 
wife  for  quitting  him  un- 

der the  aggravating  circum- 
stances, but  just  the  same 

it  gives  thorough  satisfac- 
tion when  he  redeems  him- 
self finally  and  wins  back 

what  he  has  lost.  The  film 
is  likely  to  gain  widespread 
popularity  and  should  prove 
a  good  money-maker. 
Points  of  Appeal.— The 

atmosphere  of  the  powder 
plant,  in  which  much  of  the 
action  occurs,  naturally 
suggests  the  continual  fear 
of  what  may  happen  should 
ill  chance  or  carelessness 
cause  an  explosion.  So  when  the  big  blowoff  comes  it  isn't  alto- 

gether a  surprise,  but  that  fact  doesn't  detract  for  an  instant from  the  startling  effects  of  the  scene.  Right  after  the  fatal 
shot  is  fired,  the  very  heavens  seem  to  open  and  blaze  and 
through  the  red  riot  of  flame  the  hero  fights  his  way  to  rescue 
wife  and  father-in-law.  It  is  tremendously  effective  and  a  fine 
windup  to  five  reels  of  an  exceedingly  dramatic  and  realistic story. 

Cast. — Prank  Mayo's  interpretation  of  the  Bruce  Henderson  role is  remarkable  for  fiery  directness,  force  and  artistic  strength. 
He  is  ably  supported,  Helen  Ferguson  giving  a  sincere  and 
clever  performance  as  Lucille,  Melbourne  McDowell  is  capital  as 
stern  old  Danby  and  Charles  Clary  shines  brilliantly  as  a  pe- 

culiarly villainous  plotter  in  the  part  of  Mower. 
Photography,  Lighting,  Direction. — Some  very  spectacular  shots 

are  achieved  by  the  camera,  the  handling  of  the  big  explosion 
scene  calls  for  unlimited  praise,  the  exteriors  are  well  filmed  and 
first-class  lighting  distinguishes  the  whole  production.  Even  con- 

tinuity and  rapid  action  add  to  the  picture's  market  value. 

Playgoers  Pictures  Photoplay  in  Five  Parts. 
Released  by  Pathe.  Story  and  Direction  by 
Edward  I.  Luddy.  Running  Time,  Fifty- 
Five  Minutes. 

CAST  AND  SYNOPSIS 

Frank  Magee,  Frank  Braidwood ;  June  Ranee,  Inez  MacDonald ;  June  as  a 
baby,  Vonda  Phelps;  Joe  Ranee,  Jay  Morley;  Sandy,  Dan  Maines;  Black 
Pete,  Jack  Pierce;  Manuel  Sanchez,  Joe  Bonner;  Madre  Sanchez,  Milly Davenport. 

Frank  Magee  is  hunting  for  Joe  Ranee,  who  slew  his  father  and  blew  up 
the  Old  Magee  Mine.  While  engaged  in  this  quest  he  is  drawn  into  a 
fight  and  goes  to  the  defense  of  an  old  man  who  is  getting  the  worst  of 
matters.  It  transpires  that  the  man  he  saves  is  his  father's  former  partner, 
Sandy.  The  latter's  adversary  when  Frank  interferes  is  Joe  Ranee,  the  man he  is  seeking,  but  Ranee  gets  safely  away.  Frank  and  Sandy  go  on  a  pros- 

pecting tour  together  and  their  efforts  are  crowned  with  success.  They  dis- 
cover a  gold-bearing  lode  and  decide  to  keep  the  location  secret  for  the  pres- 
et. Newcomers  in  town  are  the  Sanchezes,  with  their  foster  daughter,  June, trank  falls  in  love  with  June.  The  Sanchezes  were  engaged  with  Joe  Ranee in  the  blowing  up  of  the  Old  Magee  Mine  and  June  is  Ranee's  daughter. I  he  Sanchezes  waylay  and  kill  Ranee  and  obtain  the  location  of  Frank's mine.  The  latter  tries  to  beat  him  to  town  in  order  to  file  a  location  claim He  fails,  but  the  Sanchez  plot  is  defeated  by  June,  who  learns  of  the  Sanchez plot  and  files  the  location  for  her  lover. 

Admirers  of  Western 
melodrama  will  probably  be 

pleased  by  "The  Man  "Who Waited,"  which  offers  the 
usual  thrills,  scrapping  epi- 

sodes, gunplay  and  horse- manship feats  generally 

expected  in  this  type  of  pic- 
ture. The  action  is  lively 

at  all  times,  and  this  fact 
goes  far  toward  redeeming 
the  plot's  scant  originality, 
for  it  seldom,  so  to  speak, 
succeeds  in  getting  off  the 
familiar,  beaten  trail.  But 
Director  Edward  Luddy,  if 
his  work  as  author  is  a  bit 
sterotyped  in  detail,  has 
done  a  good  job  in  produc- 

ing the  film,  getting  some 
odd  and  unexpected  twists 
into  situations  moulded  out 
of  rather  threadbare  ma- 

terial and,  on  the  whole, 
the  feature  may  be  set 
down  as  a  very  good  at- 

traction for  the  less  ex- 
pensive class  of  theatres. 

Points  or  Appeal. — One 
of  the  most  exciting  inci- 

dents is  the  depiction  of 
Magee 's  wild  ride  in  an  in- effectual attempt  to  reach 
town  before  the  men  who 
have  stolen  his  mine  secret 
can  file  a  location  notice. 
The  dash  of  the  steed 
adown  the  steep  mountain 
slope,  the  rider's  fall  and his  horse's  return  to  him 
are  very  effectively  filmed. 
Another  genuine  thrill  oc- curs when  the  mine  is 
blown  up  and  the  workers  L 
imprisoned  in  its  depths. 
This  is  an  acute  piece  of  realism  and  wonderfully  spectacular.  Both 
hero  and  heroine  win  sympathy,  the  love  romance  is  delicately  de- 

veloped, alive  with  pretty  sentiment  and  an  excellent  climax  is 
attained. 

Cast. — Frank  Braidwood  rides  with  dashing  abandon,  is  an 
athlete  of  uncommon  vigor  and  fills  the  hero  role  of  Frank  Magee 
in  capable  style.  Inez  MacDonald  is  a  very  fetching  and  wistful 
maid  as  June  Eance  and  quite  equal  to  the  emotional  demands  of 
the  part,  the  Western  types  are  lifelike  and  well  balanced  support 
is  accorded  the  principals  by  the  remainder  of  the  company. 

Photography,  Lighting,  Direction.— The  Western  atmosphere  is 
colorful  and  the  locations  well  chosen.  There  are  many  beautiful 
exterior  shots,  those  of  the  mountain  ranges  being  exceedingly 
fine  in  their  impressive  ruggedness.  The  lighting  is  excellent 
throughout,  the  continuity  unbroken  and  the  action  fast. 
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My  American  Wife 
Solomon  in  Society 

A  Sam  Wood  Production.  Released  through 

Paramount.  Story  by  Hector  Turnbull. 

Adapted  by  Monte  M.  Katterjohn.  Run- 
ning Time  Approximately  One  Hour. 

CAST  AND  SYNOPSIS 

Natalie  Chester,  Gloria  Swanson ;  Manuel  La  Tassa,  Antonio  Moreno ;  Fer- 
dando  De  Contas,  Josef  Swickard ;  Carlos  De  Grossa,  Eric  Mayne;  Pedro, 
Geno  Corrado ;  Donna  Isabella,  Edythe  Chapman;  Hortensia,  Eileen  Pringle; 
Gomez,  Walter  Long;  Horace  Beresford,  F.  R.  Butler;  Gaston  Navarre,  Jaques 
D'Auray^  Danny,  Loyal  Underwood ;  Maid,  Mary  Land. 

Manuel  La  Tassa,  son  of  a  wealthy  South  American  family,  meets  Natalie 
Chester,  a  Kentucky  girl,  whose  horse  has  won,  the  race  at  the  South  American 
track.  At  a  party  given  in  her  honor  by  Manuel  she  is  insulted  by  one  of  his 
guests  and  he  knocks  down  the  offender.  The  offender  whose  father  is  a 
powerful  figure  in  the  country's  politics  challenges  Manuel  to  a  duel  but 
also  hires  a  man  to  hide  in  ambush  to  kill  his  opponent.  Manuel  is  only 
wounded  and  Natalie  nurses  him  back  to  health.  His  mother  disapproves  of 
the  American  girl  and  asks  her  to  leave.  Natalie  loves  Manuel  and  seeks  to 
find  out  the  mystery  concerning  the  bullet  fired  at  him  during  the  duel.  She 
finally  locates  the  assassin  and  with  numerous  bribes  gets  him  to  appear 
against  the  man  who  hired  him  to  do  it.  This  ruins  the  possibilities  of  the 
man's  being  elected  to  the  Senate  and  Manuel  takes  his  seat  there  and  tells  all 
that  he  shall  strive  to  do  his  best  by  the  aid  of  his  American  wife. 

In  presenting  ' '  My  Amer- 
ican "Wife"  the  exhibitor 

should  easily  find  the  pic- 
ture to  be  one  that  will 

readily  win  the  highest 
praise  from  his  patrons. 
The  theme  is  splendid  ma- 

terial for  the  screen  and 
the  entire  production  bears 
every  evidence  of  being 

capably  handled  through- 
out. It  is  a  society  drama 

done  in  a  most  attractive 
manner  and  good  interest 
is  continuously  sustained. 

Points  of  Appeal. — Aside 
from  the  fact  that  Gloria 
Swanson  wears  gorgeous 
gowns  and  is  photographed 
in  numerous  fascinating 
poses  there  has  been  some 
real  effort  on  the  part  of 
the  director  to  make  the 
picture  wholly  worth  while. 
Some  occasional  shots  of 
the  city  of  Buenos  Aires 
and  the  famous  race  course 
there  prove  interesting.  The 
story  itself  is  entertaining 
and  deals  with  a  bit  of 
South  American  political 
affairs  and  the  romance 
between  the  scion  of  a 
prominent  family  there  and 
an  American  girl  whom  he 
succeeds  in  getting  an  in- troduction to  after  her 
horse  has  defeated  his  in 
the  races.  There  is  also 
some  amount  of  comedy 
scattered  here  and  there 
and  plenty  of  excitement. 

Cast.  —  Gloria  Swanson 
never  fails  to  live  up  to 
her    reputation    of  giving 
the  audiences  a  treat  by  wearing  stunning  costumes.  She 
also  does  a  bit  of  good  acting  in  this  picture  and  carries 
through  the  role  of  Natalie  Chester  with  honors.  Antonio  Mor- 

eno should  readily  captivate  the  hearts  of  the  ladies.  The  sup- 
porting cast  is  equally  satisfactory. 

Photography,  Lighting,  Direction. — Numerous  shots  of  beauty 
are  shown.  The  exteriors  are  good  and  the  interiors  are  especially 
well  done.  At  times  however,  the  lighting  seems  to  be  slightly 
glary  but  as  a  whole  the  picture  is  thoroughly  satisfactory. 

Released  through  American  Releasing  Corp. 

Story  by  Val  Cleveland.  Cameraman,  Ed- 
ward Paul.  Directed  by  Lawrence  C.  Win- 

dom.     Length,  Approximately  6000  Feet. 
CAST  AND  SYNOPSIS 

I.  Solomon,  William  H.  Strauss;  Rosie  Solomon,  Brenda  Moore;  Mary 
Bell,  Nancy  Deaver;  Frank  Wilson,  Charles  Delaney;  Orlando  Kolin,  Fred 
T.  Jones;  Mrs.  Levy,  Lillian  Herlein;  Butler,  Charles  Brooke. 

Solomon,  a  tailor,  and  his  wife  Rosie  are  beloved  in  the  tenement  where 
they  live,  especially  by  Mary  Bell  who  works  in  the  basement  hand  laun- 

dry. Mary  is  discharged  and  in  her  search  for  a  new  job  is  urged  by  Solomon 
to  wear  a  dress  he  has  designed.  A  motion  picture  company  invades  the 
neighborhood  and  luck  gives  Mary  a  chance  to  substitute  for  an  actress 
with  such  success  that  she  continues  at  the  studio.  Her  trim  appearance 
is  admired  by  a  buyer  who  orders  many  copies  of  the  dress  from  Solomon. 
Three  years  later  finds  the  tailor  with  a  Fifth  Avenue  shop,  a  Riverside  Drive 
home,  Mary  a  movie  star  and  Rosie  Solomon  an  unhappy  wife.  She  Imagines 
herself  a  great  lady  and  is  ashamed  of  her  husband,  allowing  herself  to  be- 

lieve the  love-making  of  Orlando  Kolin,  an  adventurer  who  covets  a  slice 
of  Solomon's  money.  Still  loving  Rosie,  Solomon  nevertheless  resolves  to  let 
her  divorce  him  that  she  may  be  happy.  Mary  Bell  is  asked  to  help.  Solo- 

mon enters  into  the  scheme  to  provide  Rosie  with  necessary  evidence  and 
Mary  Bell  decides  to  get  at  the  truth  about  Kolin  before  it  is  too  late.  Ac- 

cordingly she  responds  to  his  advances  and  learns  his  plans.  The  trial  takes 
place.  Rosie  is  indignant  at  the  manufactured  evidence  against  Solomon  and 
declares  it  false.  She  falls  into  his  arms.  Meanwhile  Mary  Bell  has  been 
surprised  in  Kolin's  apartment  and  telephones  for  aid.  Solomon  responds 
and  fights  Kolin  and  his  friends.  Rosie's  letters  are  burned  and  the  Solo- 

mons bid  fair  to  be  happy  thereafter. 

This  is  another  story  of 
the  rise  of  one  of  New 
York 's  eastside  residents. 
It  is  not  asaccharine  as 
some  of  the  previous  films 
along  this  line  and  has  a 
fair  amount  of  comedy. 
Practically  the  same 
theme  of  Jewish  life  is 

portrayed  in  this  picture 
as  in  the  numerous  others 
that  have  been  done.  A 
counterplot  is  interwoven 
and  sufficient  interest  is 
held  throughout.  However, 
the  best  appeal  will  be 
made  in  cities  that  have  a 
reasonably  large  Jewish following. 

Points  of  Appeal.  — 
There  are  quite  a  few 
humorous  happenings  in 
the  story.  The  dancing 
lesson,  the  after  dinner 
etiquette  and  the  various 
schemes    of  manufactured 
evidence  in  order  that 
Rosie  will  be  able  to  get 
her  divorce,  are  all  points 
that  will  get  a  laugh. 
There  is  also  a  sympathetic 
appeal  that  is  reached 
through  the  generosity  of 
Solomon 's  good  nature. Cast.  —  William  H. 
Strauss,  gives  an  amusing 
performance  as  Solomon 
the  east  side  tailor  who 
later  becomes  a  well- 
known  Fifth  Avenue  de- 

signer of  ladies'  clothes. Brenda  Moore  is  good  as 
Rosie  Solomon.  The  re- 

mainder of  the  cast  is  sat- isfactory. 

Photography,  Lighting,  Direction. — The  photography  is  always 
clear  and  good  lighting  prevails.  The  interiors  and  exteriors  are 
appropriate.  The  story  is  generally  kept  moving  at  a  good  speed 
but  the  finish  is  slightly  long  drawn  out.    Direction  O.  K. 
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Improving  Community  With  Theatre 

Millionaire  Erects  Costly  House  on  New 

York's  West  Side  in  Shadow  of  Broadway 

A  Factor  in  Increasing 

Realty  Values 
How  much  does  a  new  theatre  add 

to  the  real  estate  values  of  the  com- 
munity in  which  it  is  built?  To  what 

extent  does  it  change  the  social  com- 
plexion of  the  locality?  Tor  an  an- 

swer one  might  point  to  the  new 
Eastman  Theatre,  or  to  the  new  Chal- 

oner Theatre,  N.  T.  City,  described 
in  the  following  article.  Mr.  Chaloner 
says  the  new  theatre  was  designed 
to  improve  his  holdings.  There  is  a 
question  that  the  new  Eastman  Thea- 

tre increased  the  value  of  surrounding 
real  estate  nearly  60  per  cent. 

John  Armstrong  Chaloner  who  a  few 
years  ago  startled  America  by  inquiring, 
"Who's  Looney  Now,"  has  entered  the 
theatre  field  in  a  novel  manner.  He  has 
constructed  the  "Chaloner  Theatre"  on 
55th  Street  and  Ninth  Avenue,  New  York 
City,  which  was  opened  to  the  public 
Thursday,  December  21st.  The  idea  of  be- 

coming a  motion  picture  exhibitor  originat- 
ed with  Mr.  Chaloner  on  his  "Merry 

Mills"  estate  in  Virginia.  This  estate  is 
fourteen  miles  from  the  nearest  motion 
picture  town,  and  feeling  the  need  of  en- 

tertainment for  his  employees,  Mr.  Chal- 
oner converted  a  cowbarn  into  a  theatre 

The  idea  developed  and  inasmuch  as  he 
was  the  owner  of  a  large  piece  of  property 

formerly  known  as  the  old  "Cosine  Farm" 
which  he  inherited  from  his  grand-aunt, 
Mrs.  Laura  Astor  Delano,  he  constructed 
at  an  expense  of  almost  Five  Hundred 
Thousand  Dollars,  one  of  the  most  beauti- 

ful neighborhood  theatres  in  the  world. 
It  is  of  Roman  architecture,  contains 

2,000  seats  and  the  interior  with  its  mas- 
sive columns,  follows  the  lines  of  the  an- 
cient Coliseum.  The  decorations  however, 

make  it  ultra-modern  in  appearance.  The 
theatre  was  designed  by  George  Keister, 
and  built  by  Shroder  &  Koppel,  Inc.  The 
Engineer  is  Victor  Mayper,  and  the  inter- 

ior decorations  were  created  by  Winter  & 
Raub. 

Mr.  Chaloner's  motive  in  creating  a  play- 
house in  this  neighborhood  was  inspired 

by  a  desire;  first,  to  improve  his  property, 
and,  second,  to  give  the  people  of  that 
neighborhood  a  beautiful  theatre  where 
the  best  motion  pictures  and  musical  en- 

tertainment would  be  provided  and  at 
reasonable  prices.  This  Million  Dollar 
theatre,  showing  only  first  run  pictures 
and  furnishing  music  with  a  fifteen  piece 
Symphony  Orchestra,  as  well  as  other  high 
class  entertainment,  has  been  thrown  open 
to  the  public  at  prices  ranging  from  ten 
to  thirty  cents.  The  move  is  not  entirely 
philanthropic  as  Mr.  Chaloner  has  associa- 

ted himself  with  a  practical  show-man  and 
believes  that  he  can  not  alone  provide 
high-class  entertainment  at  low  prices,  but 
can  derive  a  profit  therefrom. 

Mr.  Chaloner's  associate  in  this  enter- 
prise is  William  Yoost,  President  of  the 

Ninth  Avenue  Amusement  Corporation, 
and  who  operates  a  string  of  motion  pic- 

ture theatres  in  the  district.  Yoost  is 
thoroughly  familiar  with  the  management 
of  a  theatre  and  is  thoroughly  enough  ac- 

quainted with  the  wants  of x  his  neighbors 
to  know  exactly  what  kind  of  entertain- 

ment to  give  them.  His  ability  along  these 
lines  is  almost  a  positive  guarantee  that 
the  "Chaloner"  will  be  successful. 

That  the  entertainments  provided  in  the 
"Chaloner"  will  be  on  a  par  with  those  of 
the  larger  Broadway  houses  is  assured  by 
the  fact  that  the  builders  have  installed  a 
multi-color  lighting  and  dimmer  system 
which  will  permit  of  many  beautiful  elec- 

tric effects  for  the  staging  of  prologues, 
dance  ensembles,  and  other  features.  The 
acoustics  of  the  theatre  are  rendered  per- 

fect by  the  fact  that  the  golden  dome  is 
like  a  large  inverted  bowl  and  is  augment- 

ed by  one  of  the  largest  sounding  boards 
ever  installed  in  a  theatre.  A  forty 
thousand  dollar  pipe  organ  will  be  operat- 

ed in  conjunction  with  the  orchestra. 

New  Fire  Protection 

Ordinance  Adopted  in  Troy 
Without  any  opposition,  the  common 

council  of  Troy,  N.  Y.,  approved  the  ordi- 
nance recently  introduced,  which  will  reg- 

ulate fire  protection  in  the  theatres  in  that 
city.  The  ordinance  took  effect  January 
1. 

Paid  firemen  will  take  the  place  of  the 
firemen  who  have  been  serving  at  the 
theatres  under  salaries  paid  by  the  pro- 

prietors. The  theatres  will  hereafter  pay 
an  annual  fee,  based  on  the  capacity  of 
the  house,  the  money  being  turned  over  to 
the  firemen's  pension  fund. 

New  Patents 

INTERMITTENT  FEEDING  MECHA- 
NISM.—M.  J.  Vinik,  703  15th  St.,  N.  W., 

Washington,  D.  C.  The  invention  is  more 
especially  designed  to  reduce  the  strain  on 
the  film  of  a  moving  picture  machine,  when 
changing  from  one  picture  to  another,  so  as 
to  permit  an  increase  in  the  speed  of  the 
change  without  damaging  the  film  in  order 
to  make  it  possible  to  eliminate  all  flicker, 
and  to  utilize  a  greater  percentage  of  the 
arc  light,  and  to  make  it  impossible  to  de- 

tect the  change  or  "travel-ghost"  when forced  to  discard  the  shutter  on  account  of 
a  weak  source  of  light. 
OPTICAL  PEOJECTION  APPARATUS 

APPLICABLE  PARTICULARLY  TO  OP- 
TICAL PROJECTION  LANTERNS,  CINE- 

MATOGRAPH PROJECTORS  AND  THE 
LIKE. — P.  E.  Correll,  Kimo  Flats,  Phillip 
St.,  Sydney,  New  South  Wales,  Australia. 
Among  the  objects  of  the  invention  is  to 
provide  an  apparatus  particularly  adapted 
for  the  efficient  projection  of  brilliant  pic- 

tures from  slides  or  "films"  of  paper  or 
other  opaque  and  comparatively  inexpensive 

material,  upon  which  the  pictures  to  be 
projected  may  be  printed  photographically, 
or  by  means  of  ink.  A  further  object  is  to 
permit  the  use  of  light  of  much  less  candle- 
power  than  is  commonly  employed,  thus  re- 

ducing the  cost  by  using  electric  bulbs  and 
reflectors. 
CAMERA.— V.  A.  Gianett,  353  W.  37th 

St.,  New  York,  N.  Y.  The  invention  par- 
ticularly relates  to  a  simple  inexpensive 

moving  picture  camera,  and  has  for  one  of 
its  objects  to  present  a  construction  which 
will  secure  so-called  moving  pictures  either 
on  a  sensitized  film  or  sensitized  strip  of 
paper.  A  further  object  is  to  provide  a 
camera  adapted  to  produce  strips  of  small 
pictures  in  short  time  and  at  small  expense. 

New  Publications 

Brandis  Tripod 

A  pamphlet  of  interest  to  cameramen  is 
that  just  published  by  Herbert  &  Huesgen 
Co.  18  East  42nd  St.  N.  Y.  City  on  the 
Brandis  Camera  tripod.  It  illustrates  and 
discusses  the  use  of  the  tripod  explaining 
that  the  device  is  the  result  of  two  years 
of  research  and  development  work. 

SuperLite  Folder 
Those  interested  in  projection  lens  de- 

velopment should  by  all  means  ask  for  the 
folder  just  gotten  out  by  the  Projection Optics  Co.,  203  State  St.,  Rochester,  cover- 

ing its  newest  development  the  Projex 
SuperLite  lens.  This  is  the  lens  recently described  in  these  columns  which  is  built 
on  entirely  new  principles.  The  claims  for 
it  are  many  and  are  worthy  of  investiga- tion. 

New  SuperLite  Lens 
Bill  Repp  of  the  Projection  Optics  Co. 

is  all  set  for  marketing  his  Super-Lite  pro- jection lenses.  He  has  been  working  hard 
on  this  system  for  a  number  of  years  and has  always  had  the  highest  confidence  in 
his  calculations.  Now  that  the  results  of 
his  effort  are  about  to  be  put  into  a  large number  of  motion  picture  houses,  natur- 

ally, he  is  very  happy.  Bill  claims  his 
pet  baby  has  a  radically  new  construction of  the  units  and  gives  these  reasons  for 
its  superiority: — 
Long  over  all  construction  allowing 

the  rear  lens  to  come  close  to  the  aper- ture gate. 
Permits  the  system  to  pick  up  more 

light  rays  as  they  pass  thru  the  aperture. Reduces  the  secondary  reflective  images 
from  15  to  6  and  increases  the  illumina- 
tion. Projects  a  picture  of  very  brilliant  de- finition. 
Reduces  electric  current  consumed  30% 

"Great  Aid" 

"Authentic" 

"Impartial" 

"First  Hand" 

"Recommend  It" 

Your  "Voice  of  the  Box  Office"  re- 
ports have  proven  a  (treat  aid  to  me 

and  I  have  found  them  to  be  au- 
thentic and  impartial.  I  have  at 

all  times  a  copy  of  your  Exhibitors 
Trade  Review,  and  refer  to  it  often 
for  first  hand  information.  Would 
highly  recommend  j/our  journal  to 
any  exhibitor  as  a  real  picture 

guide. Very  truly  yours, 
HARRY  PORTMAN,  Mgr. 
LOEWS  BIJOU, 

BIRMINGHAM,  ALA. 
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A  $75,000  Neighborhood  House 

Kansas  City  Suburbs  Get  Ideal  Show 
Place  Ranking  with  Finest  in  the  Land 

The  foyer  has  a  very 
intimate  touch  and  is 
devoid  of  any  sugges- 

tion of  ginger  bread 
effects.  Indirect 

lighting   is  used. 

The  Linwood  Theatre,  costing  $75,000 
and  rivaling  any  Kansas  City  suburban 
house  for  beauty,  has  opened  its  doors  to 
the  public.  The  new  house,  located  at 
Thirty-first  street  and  Prospect  evenue, 
was  erected  by  Capitol  Enterprises  and 
stands  on  the  same  site  as  the  former  Lin- 

wood theatre,  but  only  the  walls  of  the  old 
house  remain  intact. 

The  seating  capacity  on  the  lower  floor 
has  been  diminished  100  seats  or  so  to 
make  provision  for  space  used  in  a  foyer 
that  extends  across  the  entire  breadth  of 
the  building,  a  foyer  finished  in  Circassian 

walnut  paneling  with  a  marble  base  and  il- 
luminated lights  concealed  in  suspended 

baskets.   However  the  addition  of  loge  bal- 

conies has  more  than  made  up  for  this 
sacrifice  and  brings  the  capacity  to  1,400 

Every  need  and  whim  of  the  patrons 
has  been  provided  for.  The  lobby  is  capa- 

cious, containing  plenty  of  area  for  the  an- 
nouncing of  coming  attractions,  eight  mir- 

rors for  the  vanity  of  "my  lady"  and  a 
box  office  in  marble  that  easily  is  available, 
yet  not  obtrusive.  Eetiring  rooms  for  men and  women  are  on  the  balcony  floor,  as 
well  as  a  second  foyer  furnished  with 
lounges,  easy  chairs  and  stand  lamps.  Di- 

rectly off  of  this  foyer  are  loges  with 
movable  chairs  seating  150  persons.  The 
stage  scheme  is  made  up  of  pillars  and 
French  doors.  There  are  two  drapes,  one 
of  attractive  design  on  silk,  the  other  of 
velvet.  A  special  lighting  system  in  three 
colors  aids  in  the  proper  presentation  of 
novelties  in  conjunction  with  the  cinema 
programs.  This  system  has  been  embraced 
alike  in  the  illumination  of  the  main  audi- 

torium so  that  the  theatre  proper  may  be 
flooded  with  a  number  of  color  combina- 

tions. A  manager's  office  with  leads  to 
the  outside,  to  the  lobby  and  to  the  audi- 

torium balances  a  confectionery  shop  on 
the  opposite  side  of  the  front. 

The  decorative  scheme  is  very  elaborate 
and  has  as  its  predominating  color  a  rich 
old  rose.  Contrast  has  been  obtained  by  a 
liberal  use  of  ivory  and  embossments  in 
polychromatic  designs.  The  overhead  work 
is  especially  artistic  and  makes  a  ventilat- ing system  of  grills  one  of  beauty  as  well 
as  of  usefulness. 

Music  has  been  well  taken  care  of  in  the 
installation  of  a  $20,000  Hope  Jones  Wur- 
litzer  pipe  organ.  It  is  an  orchestral  organ 
of  the  latest  model,  played  from  a  two 
manual,  double  touch  console  located  di- rectly in  front  of  the  stage. 

The  Linwood  theatre  is  one  of  the  most 
important  additions  to  the  circuit  of  thea- 

tres that  Capital  Enterprises  has  acquired 
thus  far  and  is  located  at  one  of  Kansas 
City's  busiest  transfer  points. 
W.  O.  Lenhart,  a  well-known  exhibitor, 

has  been  appointed  manager  of  the  new 
house.. 

"With  a  large  neighborhood  area  to  draw 
from  consisting  of  a  class  of  patrons 
whom  only  the  best  productions  appeal  to, 
I  can  see  no  reason  why  a  great  success 

does  not  lie  ahead  for  the  Linwood,"  Mr. .Lenhart  said.. 

Olyphant,  Pa.,  on  the  outskirts  of  Scran- ton,  Pa.,  has  asked  the  M.  E.  Comerford 
Co.,  of  Scranton,  operating  65  theaters,  to 
build  a  new  one  there  on  Lackawanna  ave- nue. 

An    explosion    in    the    basement    of  the 
Doric  Theatre  at  Kansas  City,  Mo.,  Dec.  7th, 
caused  damage  to  the  theatre  and  adjoin- 

ing buildings  estimated  at  $100,000.  The 
explosion  is  thought  to  have  been  caused  by 
leaking  gas  from  a  gas  heater. 

The  Star  Theatre  at  Grapeland,  Texas,  has 
installed   a   new  projector. 

The  Parent-Teacher  Club  of  Ennis,  Tex., 
has  purchased  a  motion  picture  machine  for 
the  public  schools  at  that  place,  and  will also  install  a  radio  plant. 

The  Mission  Theatre  at  Abilene,  Texas, 
has  changed  its  name  to  the  Family Theatre. 

Roy  B.  Walker  has  purchased  the  Lyric 
Theater  at  Forney,  Texas. 

The  Criterion  Theater,  which  was  de- 
stroyed by  fire  at  Enid,  Okla.,  last  week, 

will  be  rebuilt  at  cost  of  over  $150,000,  and 
will  be  ready  for  opening  in  the  spring. 

The  C.  J.  Musslemen  interests  have  taken 
over  the  Palace  Theater,  at  Corsicana,  Tex., 
formerly  operated  by  the  Southern  Enter- 

prises, Inc. 
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RAVEN 

HAFTONE 

SCREEN 

Used  by  the 

TELEVIEW 

Sehvyn  Theatre 

Broadway  and  42d  St.,  New  York 

Raven  Screen  Corporation 
One  Sixty  Five  Broadway,  New  York 

=Ditson  Music: 

Is  Tax  Free 

With  Ditson's  Music  for  the  Photoplay  at 
at  command,  your  orchestra  leader,  organist 
or  pianist  has  a  complete  photoplay  library 
of  widest  variety  and  suited  to  the  fastest 
comedy,  gorgeous  scenic  or  fantastic  drama, 
and  characteristic  scenes. 

Send  for  Photoplay  Circular 
and  Free  Sample  Violin  Parts 

OLIVER  DITSON  COMPANY 

BOSTON  MASS. 

TRIMOUNT  PRESS 

115  ALBANY  STREET 
BOSTON  MASS 

0  \ 

CUT  YOUR  CURRENT  BILL  50' 
With  new  Taylor  Hobson  Projecting  Lens.    Passes  52% 
more  Light.    Wonderful  Definition.    Sharp  to  the  Edges, 

for  Descriptive  Circular.    Fits  standard  machines. 

BURKE  &  JAMES,  INC. 

^25C  E.  Ontario  St.,  Chicago.         225  Fifth  Ave.,  New  York. 

New  Film  Headquarters 

1650  Broadway,  Corner  51st  St. 

Strictly  Modern 
100  Percent  Light 

Space 
Selected  Tenants 

Unexcelled  Service 

These  Firms  Think  It  an  Ideal 
Location   for    Their  Business 

Al  Lichtman  Corp. 

Screen  Productions 
Executive  Offices 

Formerly  578   Fifth  Ave. 
ONE  ENTIRE  FLOOR 

Fera  and  Kadison 

Diamond  Merchants 
Formerly  45  John  St. 
ONE  ENTIRE 

FLOOR 

FOR  FLOORS,  OFFICES,  STORES,  SHOWROOMS:  CONSULT 

BETHLEHEM  ENGINEERING  CORP. 
Tel.  Vanderbilt 

9686-3157' 

527   FIFTH  AVE. 
N.  Y.  C. 

BROKERS 
PROTECTED 

-  ----- 

SAVE  IN  COST 
and  secure  beautiful  permanent  color  effects  by  using 

COLOR  HOODS 
sold  at  prices  less  than  cost  of  dipping  lamps  for one  year. 

ELECTRIC  COMPAN as 

2  sizes:  10W-40W    2651  W.  Congress  St. 
Mfrs.  of  Flashers,  Small  Motors,  Etc. 

Chicago,  IU.  2 

TICKETS ONE  HAND  BOOK  STRIP 
TWO  COLOR  RESERVED  SEAT. 

*WELDON,WlLLIAMS  &  LICK. 
PORT  SMITH,  ARK,. 

ESTABLISHED  25  YEARS  •  KNOWN  THE  WORLD  OVER. 

"Advertising  Balloons" 
Will  Boost  Yonr  Business  When 

Everything  Else  Fails 
There  lias  never  rjeen  an  ad- 

vertising medium  devised  that 
creates  the  interest,  attracts  the 
attention,    and    "gets  results" like  advertising  toy  balloons. 
Prices  Range  from  $16  to  $30 

Per  M. 

Novelty  Rubber  Sales  Co. 
AKRON,  OHIO 

WORLD'S  LARGEST  EXCLUSIVE  AMUSEMENT  TICKET  PLANT  TWENTY-SIX  YEARS  EXPERIENCE  AT  YOUR  SERVICE 

ROLL  (RS)  FOLDED 

Pi T(5  TICKETS 

352  N.  ASHLAND  AVENUE         IV  II   W  ba    I  W 

CHICAGO,  ILLINOIS  t-*  best  for  the  least  money       quickest  delivery       correctness  guaranteed 
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Theatre  Construction 

News 

This  Department  is  devoted  to  theatre  building 
news  and  publishes  the  earliest  news  obtain- 

able concerning  projected  theatres,  schools, 
etc.,  where  motion  picture  equipment  will  be used. 

NEW  YORK,  N.  Y. — W.  LaZink,  101  Park 
Ave.,  has  completed  plans  for  the  theatre 
for  N.W.  Corner  170th  Street  and  Broadway. 
Owner,  170th  St.  Corp.,  280  Madison  Ave., 
New  York. 
YOIVKERS,  N.  Y. — Harry  Creighton  In- 

galls,  347  Madison  Ave.,  N.  Y.  C,  has  com- pleted plans  for  the  $3,000,000  theatre  for 
E.  S.  McLean  Ave.  Owners,  Ufland  &  Lift- man, Inc.,  Bldg.,  299  Madison  Ave.,  N.  Y.  C. 
FORT  EDWARD,  N.  Y. — Wetmore  &  Cran- 

dall,  Insurance  Bldg.,  Glens  Palls,  have 
completed  plans  for  the  $50,000  theatre  for 
East  St.,  Fort  Edward.  Owner,  Lew  Fisch- er, 17  State  Street,  Fort  Edward. 
HOWARD  BEACH,  L.  I.,  N.  Y. — Walter  H. 

Volckening,  53  W.  39th  St.,  has  completed 
plans  for  the  theatre  to  be  erected  by 
Howard  Beach  Amusement  Corp.  Geo.  J. 
Kach,  Howard  Beach,  owners. 
CLINTON,  MASS. — Plans  are  drawn  for 

the  $100,000  High  St.,  Theatre  for  Clinton. 
Owner,  Clinton  Theatre  Company,  P.  J.  Phi- 
bin,  Pres. 
NEW  CANAAN,  CONN. — Calvin  Keissling, 

East  Ave.,  has  completed  plans  for  the  $50,- 
000  theatre  for  Railroad  Ave.,  to  be  erected 
by  New  Canaan  Play  House  Corp.,  Irwin 
Wheeler,  Pres. 

MORGANTOWN,  W.  VA. — Carl  Reger, 
Traction  Bldg.,  has  completed  plans  for  the 
$150,000  theatre  to  be  erected  by  Com- muntzis  Bros.,  owners. 
AKRON,  OHIO. — C.  W.  and  Geo.  L.  Rapp, 

190  N.  State  Street,  Chicago,  have  completed 
plans  for  the  theatre  for  S.  Main  Street, 
Akron,  to  be  erected  by  Akron  Enterprises 
Co.,  C.  A.  Barbien,  City  Nat'l  Bank,  Akron, owner. 
ANDERSON,  IND. — F.  E.  Fowler,  care  of 

Consolidated  Realty  &  Theatre  Co.,  has 
completed  plans  for  the  $75,000  theatre  for 
Anderson,  to  be  erected  by  Consolidated 
Realty  &  Theatre  Co.,  F.  H.  Gruenberg, 
Mgr.,  750  McCormick  Bldg.,  332  S.  Michigan 
Ave.,  Chicago,  111. 
PONTIAC,.  MICH. — Fisher  Bros.,  Fisher 

Bldg.,  24  W.  Huron  Street,  have  completed 
plans  for  the  theatre  to  be  erected  at Pontiac. 
MILWAUKEE,  WIS. — Leigh  Hunt,  445 

Milwaukee  Street,  has  completed  plans  for 
the  $50,000  theatre  to  be  erected  at  Kin- nickinnic  and  Logan  by  owner,  David 
Taxey,  550  Potter  Ave.,  Milwaukee. 
KANSAS  CITY,  MO. — Greenbaum,  Hardy 

&  Schumacher,  216  Scarritt  Bldg.,  have 
completed  plans  for  the  theatre  for  908 
Walnut  Street,  to  be  erected  by  Ridge  Es- 

tate, care  of  Earl  Ridge,  Ridge  Arcade  Bldg. 

A  new  brick  theatre  will  replace  the  Gal- 
en motion  picture  theatre,  Marysville,  Pa., 

that  was  wrecked  by  flames  on  November 
25,  according  to  announcement  just  made 
by  Amos  Fisher,  owner  of  the  property  and 
manager  of  the  theatre.  Flames  started  in 
the  boiler    room    and    spread  rapidly 

Building  Notes 

T.  L.  Ricksecker's  new  $30,000  picture 
theatre,  the  Rosedale,  which  recently 
opened  in  Kansas  City,  Kansas,  with  "Hu- 

man Hearts"  is  one  of  the  city's  finest 
houses.  The  thealre  is  fireproof  with  steel 
framework,  walls  and  ceiling  of  concrete, 
tile  and  brick  and  the  floor  of  special  fire- 

proof material.  In  the  interior  decorative 
scheme,  small  granite  stones  of  various  col- 

ors are  embedded  in  a  wall  of  elastic  finish 
which,  being  waterproof  may  be  washed  in- 

stead of  repainted.  The  projection  is  fur- 
nished by  two  Power's  6-B  projectors, hooked  up  to  a  75  ampere  generator  set, 

converting  the  local  A.C.  supply  into  direct 
current.  Fresh  air  is  provided  by  a  pair  of 
large  power  fans,  situated  in  the  rear  of 
the  building  supplying  pressure  to  exhaust 
vitiated  atmosphere  through  a  long  row  of 
ceiling  ventilators.  The  fan  capacity  is  suf- 

ficient to  permit  of  a  total  change  of  the 
atmosphere  of  the  house  every  thirty  sec- 
onds. 

Peterson  &  Woods  will  open  their  ne-w Palace  Theater  in  Jamestown,  N.  Y.,  early in  1923. 

G.  W.  Gates  has  broken  ground  for  a  new 
theater  in  Holly,  N.  Y. 

R 
ADIA  -  BEAD  SCREEN 

This  quality  bead  screen  will  im- 
prove your  picture.     Ask  your 

supply  dealer  for  demonstration. 
THE  RADIANT  SCREEN  &  DECORATIVE  CO. 
812  Finance  Bldg.,  Cleveland,  Ohio 

It  is  reported  that  Harold  Dygert,  of  As- 
sociated Theaters,  Inc.,  is  soon  to  add  two 

more  towns  in  western  New  York  to  his 
chain  which  now  has  links  in  Salamanca, 
Fairport,  East  Rochester,  Newark  and  Can- andaigua. 

CLASSIFIED  AD
 

DEPARTMENT 
Rates 

For  Sale,  8  cents  per  word. 
H«l»  Wamt*4,  6  cents  per  ward. 
Sstaatiosu  Wanted,  4  cents  per  word. 
Special  rata*  an  lone  time  eaatracta. 

FOR  SALE 

Leon  H.  Lemper!  &  Son 
Theatre  Architects 
347  Cutler  Bldg., 
Rochester,  N.  Y. 

"Pioneers  in  theatre  designing  and  originators 
the    bowled    auditorium,  now  Universally  used." 

The  Odean  Theatre,  Glenwood  Springs, 
Colo.,  has  been  completely  renovated.  A 
new  heating  plant  and  a  new  photoplayer 
has  been  installed.  The  theatre  will  hence- forth be  called  the  Globe  Theatre  and  is  one 
of  the  finest  movie  houses  on  the  Western 
Slope.  F.  W.  DeWitt  and  George  Hinman 
are  the  proprietors. 

J.  Frank  Bovay,  manager  of  the  Lyric 
and  Laurel  Theatres,  Binghamton,  N.  Y., 
announces  that  the  Lyric  Theatre  is  to  be 
rebuilt  this  spring  making  it  one  of  the 
most  beautiful  picture  theatres  in  southern 
New  York. 

One  new  Lightning  Change  Maker  at  $65.00.  Ihling 
Bros.    Everard  Company,  Kalamazoo.  Michigan. 

HELP  WANTED 

Manufacturer's  Agent  and  Specialty  Salesman  in Chicago,  Pittsburgh,  Boston,  Detroit,  St.  Louis, 
Minneapolis,  Kansas  City,  New  Orleans  and  Atlanta 
to  sell  motor  generator  sets  for  motion  picture  pro- 

jection work.  Liberal  commissions—exclusive  terri- 
tory. Write  for  information.  THE  ACME 

ELECTRIC  &  MANUFACTURING  CO.,  1400 
Hamilton  Ave.,   Cleveland,  Ohio. 

FOR  SALE 
Milton  Caplon  and  Harry  S.  Shapiro,  Bal- timoreans  who  are  well  known  in  film 

circles,  have  leased  the  building  at  240 
Fallsway,  Baltimore,  which  they  have 
named  the  Clover  Building  and  will  use  it 
to  conduct  the  business  of  the  Clover  Mov- 

ing Picture  Productions. 

Brand  new  1921  model  DeBrie  Motion  Picture 
Camera,  tripod,  (ball-bearing)  eight  magazines, 
masks,  carrying  cases,  Zeiss  lenses  2",  3"  and 4%  "  focus  all  fitted  to  camera  and  800  feet  of negative  film.  Camera  was  never  used  and  is  brand 
new,  will  sell  for  $1150.00  cash.  Harry  F.  Blanch- 
ard,  65  Hudson  Street,  South  Glens  Falls,  N.  Y. 

lran&ferteK 
Reduces  Power  Bills 
Makes  Better  Pictures 

Changes'  A.C.  into  D.C.  which  is  best  for  projection  arcs.  It automatically  supplies  the  voltage  needed  without  the  use  of wasteful  ballast.    TransVerteR  gives  the  projectionist  perfect arcs,  clear-white,  steady  light  that  is  easy  to  control. Write  for  TransVerteR  Facts 

The  Hertner  Electric  Co. 
1908  West  112th  Street. Cleveland,  Ohio 

CUT-OUTS 

DISPLAYS 

LOUIS  SEIPEL 

301    WEST   50™  ST      MEW  YORK. NY 

Means  "Ease  at 

the  Movies" Write  for  beautifully  illustrated  catalog. 
JOSIAH  PARTRIDGE  &  SONS  CO.  INC 
47  WEST  34th  STREET  NEW  YORK 

CAMERA  EXCHANGE 

We  buy,  rent  and  sell  motion  picture  and  still  cameras,  lighting  equipment, 
home  projectors,  etc  Quick  turnovers.  Small  profits.  Write — Seiden, 
835  Eighth  Ave.,  New  York  City. 

Motion  Picture  and  "Still"  Cameras  rented,  sold  and  exchanged.  Portable lights  for  sale  and  for  rent.  Keep  us  advised  of  your  wants.  Ruby  Camera 
Exchange.  727  Seventh  Ave..  York  Citv 

CERTIFIED 
FINANCIAL  STATEMENTS 

INCOME  TAX  REPORTS 
Prepared 

SYSTEMS  INSTALLED 

NATHAN  R.  CAHEN  &  COMPANY 
Woolworth  Bldg. 

Washington,  D.  C.  -  New  York  City  -  Bayonne,  N.  J. Tel.    6240-6241  Barclay 

For  Better  Music 

THE  FOTOPLAYER 

THE  AMERICAN  PHOTO  PLAYER  CO. 
NEW  YORK  CITY    CHICAGO         SAN  FRANCISCO 

1600  Broadway  702  S.  Wabash  Ave.    109  Golden  Gate  Ave. 

J 
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jn  JJmericas  cForemoSt6Iheatres 

HARRIS  THEATRE.  CHICAGO.  ILL SEATING  INSTALLED  BY  AMERICAN  SEATING  CO. 

^HE  "Twin"  Theatres,  The  Harris  and  The  Selwyn  of  Chica- 
go,  are  equipped  with  American  Seating  Company  Theatre 

Chairs.   Their  design,  arrangement  and  installation  were  the 

work  of  our  Theatrical  Engineering  Seating  Department. 

These  two  theatres  are  accounted  among  the  most  beautiful 

and  most  perfectly  equipped  for  their  patrons'  comfort  and 
pleasure  in  the  world.  No  money  or  pains  were  spared  to  make 

them  so. 

NEW  YORK 

115  W.  40th  St. 

BOSTON 
73-D  Canal  St. 

CHICAGO 
3  E.  Jackson  Blvd 

PHILADELPHIA 
248  E.  Broad  St. 
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EXHIBITORS 

REVIEW 

New  Faces  In  the  Picture  Theatre 

By  L.  W.  BOYNTON 

WE  hear  a  great  deal  nowadays  about 

the  lack  of  patronage  in  the  thea- 
tre. Some  of  this  talk  proceeds,  of 

course,  from  professional  calamity  howl- 
ers.   And  with  these  nobody  of  sane 

judgment  has  any  patience. 

There  is,  however,  considerable  justi- 
fication in  some  territories  and  some 

classes  of  theatres,  for  the  assertion  that 

the  public  is  not  coming  to  the  theatre  in 

as  large  numbers  as  it  should.  And  this, 

despite  the  fact  that  the  volume  of  quality 

pictures  increases  steadily. 

What  is  the  answer? 

T\  ISREGARDING  the  question  of  ad- 
mission  prices,  film  rentals  and  other 

factors,  about  which  it  appears  idle  to 

generalize  at  present,  what  about  the  vi- 
tal problem  of  developing  new  patronage 

to  replace  patronage  which  may  have  fal- 
len away?  That  is  one  very  definite  thing 

the  exhibitor  can  do,  and  it  is  a  task  in 

which  he  should  have  the  fullest  co-opera- 
tion from  the  distributor. 

We  believe  there  has  not  been  sufficient 

realization,  by  the  exhibitor  and  the  in- 
dustry as  a  whole,  for  that  matter,  of  this 

fact:  the  population  of  cities,  towns  and 

villages  is  constantly  changing.  Further- 
more, there  is  now  a  new  generation  of 

picturegoers,  or  those  who  should  be  pic- 

turegoers.  We  wonder  if  they  have  bee^ 
appealed  to  consistently  enough  to  tie 

them  up  to  the  theatre  as  genuine  fans. 

(^)N  this  phase  of  the  proposition  alone, 
^  it  is  our  belief  that  the  exhibitor  can 

do  a  lot  of  thinking,  planning  and  work. 

And  from  whatever  angle  he  may  come 

at  the  problem,  he  will,  in  our  opinion,  be 

thrown  back  on  the  question  of  newsp? 

per  advertising. 

We  say  question,  although  we  cannot 

anderstand  why  there  should  be  any  ques- 

tion in  the  theatre  owner's  mind  about 
newspaper  advertising.  The  newspaper 

is  pre-eminently  the  place  where  the  pub- 
lic goes  for  its  amusement  information, 

and  the  more  intelligent  the  individual 

reader,  the  more  certain  it  is  that  he  relies 

upon  his  newspaper  to  give  him  quickly 

and  accurately  definite,  local  information 

about  the  pictures  showing  in  his  town. 

HP  HE  key  to  the  development  of  new  pa- 

A  tronage — and  it  is  just  as  important 
as  the  quality  of  pictures  themselves 

— is  the  proper  kind  of  newspaper  adver- 
tising. It  is  no  longer  enough  to  tell  the 

public  that  there  are  pictures  at  the  X 

Theatre.  Everybody  agrees  the  public  is 

shopping.  It  is  necessary  to  show  regular 

patrons — and  more  important  still,  pros- 

pective patrons —  why  they  should  come 
to  the  theatre  to  see  a  specific  picture,  or 

a  whole  program,  and  to  be  even  more 
definite  than  that. 

Lest  we  may  seem  to  be  stressing  the 

point  too  far,  let's  take  an  instance  which 
comes  to  our  attention.  A  prominent  citi- 

zen in  one  of  the  largest  cities  in  the  coun- 
(Copyright,  1923,  by  Exhibitors  Trade  Review,  Inc.) 
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"We 

Profit99 "Congratulations Permit  me  to  congratulate 

you  for  placing  before  the  ex- 

hibitors the  valuable  informa- 

tion appearing  each  week  in  the 

Exhibitors  Trade  Review,  and 

knoivn  as  "The  Voice  of  the 

Box  Office^ 

By  following  these  items  the 

exhibitor  can  profit  in  selecting 

his  program,  and  also  learn  to 

stay  off  the  poor  ones. 

Wishing  you  continued  suc- 

cess, I  am 

Very  truly  yours, 

G.  WILLIAMS,  Mgr., 

LIISDEIS  THEATRE, 

BUFFALO,  N.  Y. 

New  Faces  In  the  Picture  Theatre 
(Continued  from  Page  381) 

try  has  written  to  the  Hays  organization  as  follows: 

"I  enclose  a  sample  advertisement  of  some  of  the  mov- 
ing picture  houses  in  .  I  positively  know  that  there 

are  people  who  would  go  to  moving  picture  houses  oc- 

casionally when  they  don't  go  for  the  simple  reason  that, 
in  this  city  at  least,  the  location  of  the  different  moving 

picture  theatres  is  not  given.  I  have  lived  in  this  city  for 

some  forty  years  and  there  are  a  number  of  these  thea- 

tres, in  fact  most  of  them,  that  I  could  not  locate.  Some 

of  the  smaller  ones  give  addresses  (in  newspaper  adver- 

tising) ,  but  there  are  eight,  for  instance,  in  a  row  which 

give  no  address  whatever." 

T  T  is  perfectly  clear  that  the  writer  of  this  letter  is  not 

a  regular  patron  of  the  picture  theatre.  And  it  is  just 

as  clear  that  there  are  many  people  who  are  in  exactly 

his  position.  These  are  the  people  the  exhibitor  ought  to 

cultivate,  because  they  represent,  to  large  degree,  a 

great  body  of  citizens  to  whom  the  motion  picture  has  re- 
cently become  more  significant  than  it  ever  was  before. 

We  have  pointed  out  many  times  that  the  new  era  in 

the  industry  has  awakened  tremendous  public  interest 

from  large  sections  of  people  who  paid  little  attention 
to  it  hitherto.  And  we  reiterate  that  the  exhibitor  should 

make  it  his  business  to  cultivate  them  for  many  reasons, 

one  of  which  certainly  is  this:  it  will  aid  him  in  solving 

the  problem  of  new  patronage  and  thereby  working 

along  lines  of  progress  which  will  be  very  much  to 

his  own  advantage  and  the  welfare  of  the  industry  as 
a  whole. 

Forthcoming  Articles 

HP  HE  industry  is  talking  about  three  subjects,  among 

others,  of  great  interest,  and  Exhibitors  Trade  Re- 
view will  publish  special  articles  about  them. 

Stereoscopic  Pictures:  Beginning  in  an  early  issue 

this  month  a  description  of  the  developments  in  this 

advanced  field  of  the  motion  picture  will  be  published  in 

the  Equipment  Section. 

The  Coal  Shortage  will  be  covered  by  a  series  of  two 

articles  describing  the  use  of  oil  instead  of  coal  and 

discussing  other  means  of  meeting  the  coal  shortage 

if  it  becomes  acute  and  affects  the  theatre. 

Talking  Pictures:  The  various  inventions  in  this 

field  of  scientific  endeavor  have  been  investigated  and 

descriptions  of  the  inventions  and  their  possibilities  for 

the  theatre  will  be  the  subject  of  an  article. 
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Finance  Plans  for  Kansas  M.  P.  T.  0. 

Business  Manager  Would  Provide  Members  With 

Pocket  Banks  for  Depositing  Price  of  First  Ticket 

Sold  Each  Night— Tieup  With  Exchange  In  Prospect 

OF  three  plans  now  being  considered 
by  C.  E.  Cook,  business  manager  of 

the  M.  P.  T.  O.  of  Kansas,  are  put 
into  effect  the  Kansas  organization 
bids  fair  to  become  one  of  the  strong- 

est financed  bodies  of  exhibitors  in  the 
Middle  West. 
The  M.  P.  T.  O.  of  Kansas,  like 

many  other  state  exhibitor  organiza- 
tions, is  in  need  of  funds  to  success- 

fully carry  out  its  public  service  cam- 
paign. The  first  plan  of  Mr.  Cook 

requires  a  tieup  with  some  large  bank- 
ing institution  in  which  the  M.  P.  T. 

O.  K.  funds  will  be  kept.  Mr.  Cook 
through  such  a  bank,  would  obtain  the 
distribution  of  small  pocket  banks  to 
each  member  of  the  state  organization. 
The  first  ticket  sold  each  night,  re- 

gardless of  price,  the  amount  would 
be  placed  in  the  small  bank,  which 
would  be  placed  in  the  box  office.  Col- 

lection of  money  thus  obtained  would 
be  made  about  once  every  three 
months,  Mr.  Cook  said. 

"The  price  of  the  first  ticket  sold 
every  night  never  would  be  missed  by 

the  exhibitors,"  Mr.  Cook  said,"  re- 
gardless of  how  small  the  theatre  may 

be.  Such  a  revenue  would  amount  to 
a  respectable  total  at  the  end  of  the 
year  and  greatly  relieve  the  heavy  ex- 

penditure of  sending  out  innumerable 
form  letters  each  month,  which  are  an 
absolute  necessity  in  rendering  service 
to  exhibitors.  Any  large  bank  in  Kan- 

sas City  would  be  glad  to  cooperate  by 
distributing  such  banks,  I  feel  certain. 
Such  a  plan  would  be  much  easier 
than  requesting  a  flat  sum  as  an  as- 

sessment from  exhibitors." 
Plan  No.  2  also  is  a  precedent  as  far 

as  the  states  in  the  Kansas  City  dis- 
trict are  concerned,  if  not  in  the  Mid- 

dle West.  According  to  the  procedure 
outlined  by  Mr.  Cook,  he  would  make 
a  certain  film  exchange  in  Kansas  City 
a  flat  offer  for  about  six  pictures  of 
the  program  variety  for  six  months, 
the  theatres  in  which  the  pictures  were 
to  be  played  not  specified.  Mr.  Cook, 
with  the  cooperation  of  Kansas  exhibi- 

tors, then  would  book  the  pictures  in 
all  M.  P.  T.  O.  K.  theatres,  the  price 
of  the  pictures  depending  upon  the  size 
and  drawing  power  of  the  house.  If 
two  members  of  the  organization 
operate  theatres  in  the  same  town, 
three  of  the  pictures  would  be  booked 
with  one  exhibitor  and  three  with  the 
other;  or,  all  six  pictures  to  one  exhibi- 

tor if  there  is  but  one  exhibitor  in  the 
town. 

"The  marginal  profit  in  such  a  plan 
should  net  the  association  about  $1,500 
each  six  months,"  Mr.  Cook  said.  "I 

have  sounded  the  sentiment  of  several 
Kansas  City  exchanges  on  this  plan 
and  they  all  have  expressed  favorable 
opinions,  asserting  that  arrangements 
with  the  home  offices  would  be  the  only 

necessary  formality.  That  all  ex- 
changes prefer  to  operate  in  territory 

where  there  are  strong  state  exhibitor 
organizations  goes  without  saying. 
There  would  be  a  double  benefit  to 

such  a  booking  plan.  If  a  state  organ- 
ization thinks  enough  of  a  picture  to 

book  it  for  the  entire  membership,  what 

better  'selling  talk'  would  an  exchange 
care  for?  Would  it  not  be  a  great 
boost  for  the  picture  in  adjoining 
territory  as  well  as  in  Kansas  theatres 
not  affiliated  with  the  state  body?  Of 
course,  this  plan,  as  well  as  the  bank 
plan,  would  not  in  any  way  conflict 
with  annual  dues  of  $52  from  each  ex- 

hibitor. It  simply  offers  an  opportun- 
ity for  the  exhibitor  to  prove  that  he 

is  willing  to  lend  his  cooperation  to  the 

organization." Mr.  Cook's  third  plan  offers  an  al- ternative for  small  town  exhibitors 
who  feel  that  the  annual  dues  of  $52 

rT*  HE  annual  convention  of  the  Mo- 
tion Picture  Theatre  Owners  of 

Ohio  will  be  held  at  the  Hotel  Chitten- 

den, Columbus,  Tuesday  and  Wednes- 

day, January  16-17. 
In  issuing  the  call.  President  Mar- 

tin G.  Smith,  of  Toledo,  announces 

that  details  will  be  given  of  the  recent- 
lv  formed  Theatre  Owners  Distribu- 

ting Corporation.  Svdney  S.  Cohen, 
President  of  the  M.  P.  f .  O.  A.,  M. 

J.  O'Toole,  of  The  Public  Service  De- 
partment, and  other  exhibitor  officials 

are  expected  to  be  present. 

A  banquet  will  be  held  Tuesday  eve- 
ning, at  which  Will  H.  Hays,  Gov. 

Donahey,  Dr.  Francis  Holley  and  other 
prominent  men  have  been  invited  to 
make  addresses.    The  call  also  says : 

"As  the  Legislature  will  be  in  ses- 
sion, a  call  upon  its  members  will  be 

arranged.  We  must  impress  that  body 
by  force  of  our  numbers  in  attendance. 
Past  efforts  in  legislative  activities 
have  failed  in  part  because  of  lack  of 
ever  having  made  this  impression. 

"We  have  a  lot  of  vicious  legisla- 
tion to  fight  as  well  as  our  own  mea- 

sures of  relief  to  introduce  for  enact- 
ment.    Legislative  plans  will  be  sub- 

are  too  much  of  a  burden.  In  a  tour 
over  the  state,  Mr.  Cook  would  close 
contracts  with  as  many  concerns  as 
possibly  for  the  running  of  advertising 
slides.  The  small  town  showman,  or 

the  big  town,  as  for  that  matter,  would 
run  the  slides  and  the  M.  P.  T.  O.  K. 
receive  the  payment. 

"I  feel  that  many  of  the  larger  thea- 
tres of  the  state  will  lend  their  coop- 

eration by  running  such  slides  in  ad- 
dition to  the  payment  of  dues,"  Mr. 

Cook  continued.  "Of  course,  such  ac- tion would  not  be  required  ;  it  simply 

would  be  conclusive  proof  of  the  co- 
operative spirit  of  such  theatre  owners. 

I  have  many  public  service  plans  now 
in  mind  which  should  be  put  into  ef- 

fect soon,  but  we  lack  sufficent  funds. 
The  Kansas  organization,  or  any  other 

proper  sort  of  an  office,  render  ade- 
quate service  to  exhibitors  and  do  the 

work  it  should  on  $52  annually  from 
each  exhibitor.  There  must  be  other 

revenue  and  that  revenue  must  be  ob- 
tained in  such  a  manner  that  it  will 

not  work  a  hardship  on  the  exhibitor." 

mitted  for  the  approval  of  the  member- 

ship. 

"Definite  action  will  be  taken  against 
the  menace  of  the  exhibition  of  motion 

pictures  for  profit  by  non-theatrical 
and  non-taxpaying  institutions  in  com- 

petition with  the  theatre  owners. 
"Since  the  convention  at  Toledo  in 

December,  1921,  when  a  merger  of  the 
two  former  State  organizations  took 

place,  our  representative  has  been  ac- 
quainting theatre  owners  throughout 

the  State  with  the  value  and  need  of 

a  strong  well-financed  organization. 
"As  a  result,  our  membership  has  in- 

creased satisfactorily,  but  we  regret 
that  wre  have  been  unable  to  work  more 
on  constructive  measures,  instead  of 
exerting  so  much  effort  and  spending 
so  much  time  and  money  in  organiz- 

ing the  State.  We  have,  however,  ac- 
complished results. 

"Through  our  efforts,  all  passes  and 
credentials  issued  bv  the  former  censor 
to  volunteer  inspectors  throughout  the 
State,  for  the  purpose  of  inspection  of 
pictures  in  the  theatres,  were  recalled 

by  the  Director  of  Education.  Inspec- 
tors are  now  sent  out  only  from  head- 

quarters and  pay  their  way  into  thea- 
tres;  _ 

Ohio  M.  P.  T.  O.  Meets  Jan.  16-17 

President  Smith  Issues  Call  for  Con- 
vention at  Hotel  Chittenden,  Columbus 
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"Although  Exhibitors  and  Distribu- 
tors are  equally  liable  under  the  law, 

arrangements  have  been  made  with 
the  Division  of  Film  Censorship,  the 
Cleveland  and  Cincinnati  Him  Boards 

of  Trade  and  our  organization,  where- 
by violations  are  reported  to  the  head- 

quarters of  each,  and  no  prosecutions 
will  take  place  unless  a  breach  of  con- 

fidence or  co-operation  is  made. 
"While  we  have  no  formal  written 

agreement  with  either  the  Cleveland 
or  Cincinnati  HLn  Boards  of  Trade, 

our  relations  have  been  extremely  cor- 
dial and,  we  believe,  mutually  satis- 

factory insofar  as  the  adjustment  of 
grievances  and  complaints  is  concern- ed. 

"Inauguration  of  our  Public  Service 
Department  took  place  at  Toledo,  Feb- 

ruary 25th,  and  was  a  tremendous  suc- 
cess, both  in  attendance  and  in  arous- 

ing interest  generally  in  the  movement. 
Programs  have  been  shown  subsequent- 

ly in  co-operation  with  school  and 
church  authorities. 

"On  numerous  occasions  we  have  ap- 
peared before  civic,    political,  social, 

nnHE  STRAND,  Buffalo's  first  pic- 
4  ture  theatre,  will  close  its  doors 
February  2,  with  the  expiration  of  its 
lease,  and  pass  into  history.  The  corn- 
pan)'  controlling  the  house  is  unable  to 
get  an  extension  of  the  lease.  Part  of 
the  property  on  which  the  Strand  is  lo- 

cated has  been  purchased  by  the  Bank 
of  Buffalo  and  Edward  L.  Koons  will 
rebuild  the  front  part  of  the  theatre 
for  use  as  a  store. 

The  history  of  the  strand  is  the  his- 
tory of  the  industry.  Mitchel  H.  Mark, 

its  founder,  once  ran  a  hat  business  in 
Buffalo.  He  expanded  his  business 
and  became  owner  of  a  penny  arcade, 
later  taking  an  interest  in  a  process  by 
which  moving  pictures  were  colored. 
From  this  connection  with  the  industry, 
Mr.  Mark  became  interested  in  the 

possibilities  of  theatres  showing  only 
pictures  and  organized  a  company  to 
build  the  Strand.  When  Mr.  Mark 
died,  his  brother  Moe  Mark,  became 
president  of  the  organization. 

The  Buffalo  Strand  was  so  success- 
ful that  others  were  built  in  other  cities, 

Syracuse,  Albany,  New  York,  Brook- 
lyn, Lynn,  Mass.,  and  other  places,  the 

famous  Strand  in  New  York  being  an 
outgrowth  of  the  local  house.  Even 
the  financial  backing  of  the  Gotham 
house  came  Com  Buffalo. 

For  many  years  the  Strand  was  the 
only  Main  street  picture  theatre.  It 
was  the  first  in  Buffalo  to  use  an  or- 

gan and  orchestra.  It  has  always  been 
a  first  run  theatre.  The  first  man- 

ager was  the  late  Harold  Edel,  who 
died  soon  after  being  promoted  to  the 
management  of  the  New  York  Strand. 

MARTIN  G.  SMITH 
Of  Toledo,  President  M.  P.  T.  O.  cf  Ohio 

religious  and  kindred  organizations 
throughout  the  State,  addressing  bodies 
on  various  subjects  of  vital  importance 

to  the  theatre  owner." 

Earl  Crabb,  now  at  the  System,  Syra- 
cuse, succeeded  Mr.  Edel.  Then  Mr. 

Crabb  was  appointed  manager  of  the 
Buffalo  Motion  Picture  corporation 
and  moved  to  New  York.  He  was  suc- 

ceeded at  the  Strand  by  E.  O.  Wein- 
berg, who  last  year  was  sent  to  Syra- 

cuse to  manage  the  Strand  during  the 
absence  of  Edgar  Weill  and  who  is 
now  manager  of  the  new  State  theatre 

in  Schenectady.  Eugene  A.  Pfeil  suc- 
ceeded Mr.  Weinberg. 

When  the  theatre  first  opened  its 
business  was  only  fair.    Then  one  day 

JOHN  S.  EVANS 

Who  Has  Resigned  from  the  Board  of  Man- 
agers of  M.  P.  T.  O.  of  Eastern  Pennsyl- 
vania, Southern  New  Jersey  and  Delaware. 

Mr.  Edel  put  on  "Satan,"  and  kept  it on  for  some  three  or  four  weeks.  From 
that  day  on  the  Strand  has  always  made 
money,  with  the  exception  of  the  past 
year  or  so,  when  the  coming  of  the 
larger  uptown  houses  cut  into  its  box office  receipts. 

Walter  Hays,  vice  president  of  the 
Strand  interests,  has  looked  after  the 
house  for  Moe  Mark.  Mr.  Hays  has 

not  as  yet  announced  whether  the  com- 
pany will  drop  Buffalo  from  its  chain, 

after  occupying  such  a  prominent  place 
in  its  picture  sphere,  but  few  would  be 
surprised  if  in  a  year  or  two  Buffalo 
will  have  a  larger  and  greater  Strand. 
Mr.  Hays,  Mr.  Mark,  Eugene  Falk  and 
others  now  own  the  property  on  which 
the  Criterion  is  located  and  rumors  are 
rife  that  here  may  be  the  site  of  the 
last  word  in  picture  theatres.  Time 
will  tell. 

Evans  Resigns  As 

Member  of  Board  of 

Eastern  Penn.  Unit 

John  S.  Evans,  one  of  the  leading 

figures  in  exhibitor  organization  cir- 
cles, has  resigned  as  a  member  of  the 

Board  of  Managers  of  the  Motion  Pic- 
ture Theatre  Owners  of  Eastern  Penn- 

sylvania, Southern  New  Jersey  and 
Delaware.  He  has  also  resigned  as  a 

member  of  the  unit,  but  this  latter  res- 

ignation, it  is  said,  has  not  yet  been  ac- 

cepted. 
Mr.  Evans'  action  was  taken  at  a  re- 

cent meeting  of  the  unit,  held  in  Phila- 
delphia, and  follows  disagreement  with 

certain  policies  of  Sydney  S.  Cohen,  it 
is  understood.  During  a  recent  visit 
made  by  Mr.  Cohen  to  Philadelphia, 
Mr.  Evans  and  the  national  president 
had  a  verbal  tilt  at  a  meeting  of  the  ex- hibitors. 

Up  to  a  year  ago  Mr.  Evans  was 
president  of  the  Eastern  Pennsylvania 

body,  having  been  one  of  those  chief- 
ly responsible  for  building  of  the  or- 

ganization. Until  recently  also  he  was 
on  the  executive  committee  of  the  M. 

P.  T.  O.  A.,  and  prominent  in  its  coun- cils. 

The  annual  election  of  officers  of  the 
Eastern  Pennsylvania  organization  will 
be  held  on  January  19.  The  following 
have  been  nominated : 

President,  H.  J.  Schad,  Reading ; 
Vice-President,  William  C.  Hunt, 

Philadelphia ;  Second  Vice-President. 
Floyd  C.  Hopkins,  Harrisburg;  Secre- 

tary, George  P.  Aarons.  Philadelphia ; 
Treasurer,  William  J.  Butler,  Phila- 

delphia; Board  of  Managers  (to  serve 
three  years),  Harry  Stevenson,  George 
Kline  and  Mr.  Morris. 

The  vacancy  on  the  Board  of  Man- 
agers caused  by  the  Evans  resignation 

has  been  filled  by  the  election  of  Boyd 
Chamberlain. 

Buffalo  Strand  to  Close  Its  Doors 

Original  Theatre  of  Its  IS  ante  Will 
Pass  Into  History  on  February  2 
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Famous  Players  and  Lynch  in  Deal 

Negotiations  Being  Completed  Whereby  Management  of 

Southern  Enterprises  and  Paramount  Southern  Exchanges 

Will  Pass    to   Corporation — Final    Terms   Being  Drafted 

OFFICIAL  co
nfirmation 

was  made  at  the  Famous 

Players-Lasky  Corpora- 

tion office  that  negotiations 

were  in  progress  between  S. 

A.  Lynch  and  his  associates 

and  Famous  Players-Lasky  Cor- 

poration for  the  purpose  of  ter- 

minating the  managerial  contract 

of  S.  A.  Lynch  and  his  associates 

of  Southern  Enterprises.  If 

these  negotiations  are  satisfac- 

torily concluded,  Famous  Play- 

ers-Lasky Corporation  will  take 
over  the  direct  management  of 

Southern  Enterprises,  which 

company  it  has  owned  for  over 

three  years.  It  was  stated  that 

this  transaction  had  nothing  to 

do  with  the  acquisition  by  Fa- 

mous Players-Lasky  Corporation 

of  any  additional  theatres,  but 

was  simply  the  transferring  to  it 

of  the  direct  management  of 
theatres  which  it  has  owned  for 

some  time  past. 

The  prospective  retirement  of 

Mr.  Lynch  from  the  picture  busi- 
ness is  a  matter  of  nation-wide 

interest.  He  has  been  one  of  the 

leading  figures  in  the  industry  for 

some  years  past  and  has  been  the 

largest  single  factor  in  the  thea- 

tre-exchange situation  in  the 
South. 

The  terms  of  the  deal  are  under- 

stood to  provide  that  the  administra- 
tion of  the  hundred  and  seventy-five 

theatres,  covering  territory  from 
South  Carolina  to  Texas,  will  pass 

definitely  under  the  control  of  Famous 

Players-Lasky,  and  it  is  expected  that 
Harold  B.  Franklin,  who  recently  went 

to  Famous  Players  as  head  of  the  ex- 
hibition department  will  have  general 

supervision  over  them. 

Reports  from  Atlanta  are  to  the  ef- 

fect that  Fred  Creswell,  who  has  been 

in  the  South  as  Paramount  represen- 
tative for  some  time,  will  have  super- 
vision of  the  five  Southern  Paramount 

exchanges  in  Atlanta,  Dallas,  New 
Orleans,  Charlotte  and  Oklahoma  City. 

As  is  well  known,  the  actual  owner- 
ship of  the  theatres  operated  by 

Southern  Enterprises  has  been  vested 

in  the  Famous  Players-Lasky  Corpora- 
tion since  1919.  Mr.  Lynch  formed 

the  S.  A.  Lynch  Enterprises  in  1915, 

his  headquarters  then  being  at  Ashe- 
ville,  N.  C.  In  January,  1919,  the 

headquarters  were  transferred  to  At- 
lanta, and  in  June  Mr.  Lynch  formed 

Southern  Enterprises.  Fifty  per  cent, 
of  the  stock  was  owned  by  Mr.  Lynch 

and  the  other  fifty  per  cent  by  Fam- 
ous Players-Lasky. 

At  the  end  of  1919,  Mr.  Lynch  sold 

his  fifty  per  cent  interest  to  Famous 

Players-Lasky  and  also  disposed  of 
the  ownership  of  S.  A.  Lynch  Enter- 

prises to  the  same  corporation. 

He  then  made  a  contract  with  Fam- 

ous Players-Lasky  by  which  he  re- 
tained the  active  managership  of  the 

theatres,  and  under  another  contract 

retained  control  of  Paramount  distribu- 
tion in  the  South.  These  two  contracts 

are  to  be  terminated  by  the  present 

deal  between  Famous  Players-Lasky 
and  Mr.  Lynch. 

For  several  weeks  prior  to  the  ne- 
gotiations, Famous  Players-Lasky,  at 

Mr.  Lynch's  invitation,  maintained  of- 
fices at  Atlanta  where  T.  C.  Young, 

director  of  the  Famous  Players  Real 

Estate  Bureau,  directed  an  investiga- 

tion of  the  company's  operations  in  the 
South  and  took  inventory  of  the  South- 

ern Enterprise  holdings. 

Hays  Issues  Final  Statement  on 

Arbuckle  Matter 

W 

ILL  H.  HAYS  on  January  5  issued  a  statement  on  the  Arbuckle 
matter,  with  reference  to  the  suggestions  and  comments  received 

by  him  from  all  quarters. 

It  was  officially  announced  that  this  was  "the  final  word  on  this 
matter  and  no  later  statement  will  be  issued  by  Mr.  Hays." 

The  statement  follows:  "All  suggestions  which  have  been  received 
from  all  viewpoints,  and  they  are  many  and  varied,  will  be  referred 

to  the  proper  parties.  This  is  the  kind  of  question  that  must  be  left 
finally  to  the  judgment  of  the  public  on  the  one  hand  and  on  the  other 
hand  to  those  who  have  business  associations  with  the  individual  and 

the  individual  himself. 

"I  have  removed  the  artificial  situation  of  one  man  being  or  appear- 
ing to  be  the  judge  in  such  matters  either  for  one  hundred  and  ten 

million  people,  or  for  a  great  industry  and  art.  Such  a  condition  in  the 
development  of  a  business  is  absolutely  unsound  economically,  and 

from  every  other  standpoint,  and  permanently  must  not  be.  A  tem- 
porary framework  or  scaffolding  may  be  a  very  valuable  tool  for  a 

period  in  the  remodelling  or  construction  of  a  great  building,  but  it 
must  be  remembered  as  the  building  progresses  that  such  structures  are 

only  temporary  facilities." 



The  Flaming  Hour 

A  Universal  Attraction  Starring  Frank  Mayo  Supported  by  Helen  Ferguson.  From  An  Original 

Story  by  Mrs.  George  Randolph  Chester.    Scenario  by  George  Randolph  Chester.     Directed  by 
Edward  Sedgwick. 
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Hays  Writes  Important  Article 

Contributes  Sixteen  Page  Story  To  Review  of 

Reviews  on  Industry's  Growth  and  the  Spirit  of 

the  Neiv  Era — -Interesting  Statistics  Presented 

A COMPREHENSIVE  article  on 

the  industry,  setting  forth  the 
spirit  of  the  new  era  of  the  mo- 

tion picture,  and  the  magnitude  of  the 
business,  is  contributed  by  Will  H. 
Hays  to  the  current  number  of  the 
American  Review  of  Reviews. 

The  publication  of  the  article  is  of 
great  significance,  because  of  the  serv- 

ice it  renders  in  giving  the  readers  of 
a  very  influential  magazine  a  real  idea 
of  what  the  industry  is  trying  to  do 
toward  fulfilling  its  complete  respon- 

sibilities to  the  public. 
Some  sixteen  pages,  well-illustrated, 

are  devoted  to  Mr.  Hays'  article,  which also  contains  statistics  never  before 
presented  in  an  authoritative  way. 

Under  the  heading  "Awakened  Re- 
sponsibilities," Mr.  Hays  writes : 

"The  motion  picture  is  an  institution 
operating  all  around  us,  with  which 
we  are  all  familiar  yet  about  which  we 
know  little.  Its  potentialities  are  rec- 

ognized by  few,  and  by  many  they  are 
entirely  misunderstood. 

"The  fact  is,  it  is  a  great  Institution 
of  Service,  just  as  the  Postal  Estab- 

lishment, the  Newspaper,  the  Public 
School,  and  the  Church  are  institutions 
of  service. 

"Evil  pictures  have  been  produced, 
yes — but  incalculable  good  has  been  ac- 

complished. The  motion  picture  has 
carried  the  silent  call  for  virtue,  hon- 

esty, ambition,  patriotism,  hope,  love  of 
country  and  of  home,  to  audiences 
speaking  twenty  different  languages 
but  understanding  in  common  the  uni- 

versal language  of  pictures.  There 
may  be  fifty  different  languages  spoken 
in  this  country;  but  the  picture  of  a 
mother  is  the  same  in  every  language. 
It  has  brought  to  narrow  lives  a  knowl- 

edge of  the  wide,  wide  world;  it  has 
clothed  the  empty  existence  of  far-off 
hamlets  with  joy ;  it  has  been  the  bene- 

factor of  uncounted  millions. 

"It  is  our  earnest  purpose  to  stimu- 
late the  development  of  the  spirit  of 

service  among  all  branches  of  the  in- 
dustry. The  camera-man  performs  a 

service  when  he  clicks  his  camera.  The 
operator  in  the  booth  contributes  a 
public  service  when  he  handles  the 
projector.  The  director,  author,  actor, 
mechanic,  and  exhibitor,  all  serve  the 
public,  just  as  do  the  producer  and 
distributor.  Everyone  must  know  that 
he  is  a  partner  in  this  industry,  with- 

out whose  wholehearted  cooperation 
we  cannot  succeed.  * 

"The  motion-picture  theatre  owner 

Review  of  Reviews  Com- 

mends Hays  Editorially 

Strong  commendation  is  given  the 
Hays  article  editorially  by  The  Re- 

view of  Reviews,  which  says: 

We  cannot  too  strongly  commend 
to  adherents  of  different  churches,  or 
members  of  different  racial  groups, 
the  remarkable  article  that  Mr.  Will 
H.  Hays  contributes  to  the  present 
number  of  this  magazine.  Having 
served  a  year  in  the  cabinet  of  Presi- 

dent Harding  as  Postmaster-General, 
Mr.  Hays  at  the  beginning  of  last 
March  took  up  a  new  work  to  which 
he  had  been  urgently  invited.  He  be- 

came the  head  of  an  association  of 
producers  of  motion  pictures.  The 
article  that  he  now  presents  to  Amer- 

ica through  our  pages  tells  what 
lie  and  his  associates  are  trying  to  do 
to  render  service  to  the  whole  coun- 

try through  this  marvelous  agency  of 
entertainment  and  instruction  now 

popularly  known  as  the  film. 

"The  magnitude  of  the  new  indus- 
try and  the  extent  to  which  its  in- 

fluences have  permeated  the  nation's 
•ife  are  set  forth  very  attractively  by 
Mr.  Hays.  But  most  important  of  all 
is  the  high  spirit  in  which  this  sym- 

pathetic and  popular  American  lead- 
er proclaims  Service  as  the  main  ob- 

ject, and  then  tells  us  in  clear,  con- 
crete fashion  just  what  he  means  by 

making  the  motion  picture  industry 
serve  the  United  States  and  the 
world.  He  has  a  vision  of  harmony 
taking  the  place  of  discord.  He  sees 
the  value  of  doing  constructive  things 
instead  of  wasting  time  in  trying  to 

expose  the  iniquities  of  one's  neigh- 

bors." 

builds  a  structure  in  which  to  show 

pictures,  but  he  also  builds  an  institu- 
tion to  exert  an  influence  for  good.  The 

motion-picture  theatre  is  an  asset  to  a 
community.  The  public  has  just  begun 
to  realize  the  influence  of  motion  pic- 

tures upon  thought,  taste,  conduct  and 
morals,  and  the  consequent  influence 

upon  our  national  life." 
Magnitude  of  Industry 

Under  the  heading,  "Magnitude  of 

the  Industry,"  the  article  says,  in  part : 
"Millions  and  millions  of  dollars  are 

invested  by  theatre  owners  in  the  thea- 
tres. There  is  an  investment  in  real 

estate,  equipment,  and  property  of  ap- 
proximately $500,000,000,  without  in- 

cluding the  investment  in  allied  busi- 
ness which  has  sprung  up  to  supply  the 

wants  of  the  motion-picture  industry. 
There  is  probably  $50,000,000  paid  an- 

nually in  salaries  and  wages,  $200,- 
000,000  spent  annually  in  production, 
and  possibly  $600,000,000  taken  in  each 
year  for  admissions. 

"Exportation  of  American-made  pic- 
tures continued  large  during  1921,  al- 

though under  the  peak  established  dur- 
ing the  previous  year.  We  exported 

140,878,345  linear  feet  of  film  in  1921, 
valued  at  $6,513,567.  In  1913  we  had 

exported  only  32,192,018  feet  of  mo- 
tion pictures.  Canada,  Australia,  Eng- 
land, Argentina  and  France  lead  in  the 

use  of  our  films,  Canada  using  over 
18,000,000  feet  and  Australia  nearly  as 
much.  These  are  large  figures,  and  as 
a  business  the  industry  now  commands 
the  respect  of  the  commercial  world. 

"There  are  about  15,000  regularly 
operated  motion-picture  houses  in  the 
United  States,  with  several  more  thou- 

sands operated  only  during  the  winter 
or  summer  season  or  once  or  twice  a 
week. 

"The  motion-picture  business  has  its 
production  sales,  and  retail  branches 
just  as  in  other  industries,  which  are 
represented  by  the  producer,  distribu- 

tor, and  exhibitor. 

"Knowledge  of  the  motion-picture 
industry,  to  many  people,  is  limited  to 
their  own  neighborhood  theatre.  They 
do  not  realize  how  many  persons  find 
employment  in  the  industry,  nor  how 
much  the  human  element  enters  into  it. 
In  production  plants  and  studios,  in 
distributing  organizations  located  in 
forty  different  large  cities  in  the  Unit- 

ed States  and  at  thirty  points  abroad, 
and  in  15,000  theatres  throughout  the 
United  States,  there  are  probably  150,- 
000  men  and  women  employed. 

Mr.  Hays  discusses  at  length  the 
importance  of  News  Reels,  Non-The- 

atrical Films,  Educational  Value  and 
International  Amity;  The  New  Spirit 
of  Co-operation  and  The  Future. 

He  presents  a  convincing  argument 
against  political  censorship,  and  cites 
the  recent  victory   in  Massachusetts. 

The  article  as  a  whole  deserves  care- ful reading. 



The  Enemies  of  Women 

With  Lionel  Barrymore.    Story  by  Vincente  Blasco  Ibanez.    Scenario  by  John  Lynch.    Directed  by 

Alan  Crosland.    Produced  by  Cosmopolitan  and  Released  by  Paramount. 
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The   News  of  the  Week 

Dwan  Engaged  by  Paramount 

Weil-Known  Director  Will  Make  Series  of 

Special  Productions- — "Lawful  Larceny"  First 
Allan  Dwan,  who  was  specially  engaged 

to  direct  Edith  Wharton's  "The  Glimpses 
of  the  Moon"  for  Paramount  and  now  has 
the  production  well  under  way  at  the 
Long  Island  studio,  has  signed  a  contract 
for  a  series  of  Paramount  productions  to 
bear  his  name,  according  to  an  announce- 

ment, from  the  Production  department  of 
the  Famous  Players-Lasky  Corporation. 

Mr.  Dwan,  who  recently  reached  the 
pinnacle  of  directorial  fame  by  reason  of 

his  production  of  "Robin  Hood,"  starring 
Douglas  Fairbanks,  has  long  been  recog- 

nized as  one  of  the  leaders  of  his  profes- 
sion For  some  time  previous  to  his  en- 

gagement by  Fairbanks  he  had  been  pro- 
ducing independently  and  his  services  had 

been  eagerly  sought  after  by  practically 
all  of  the  leading  companies. 

The  first  production  is  to  be  made  by 
Mr.  Dwan  under  his  new  contract  will  be 

"Lawful  Larceny,"  Samuel  Shipman's  play 
which,  produced  by  Al.  H.  Woods,  ran 
the  good  part  of  a  year  at  the  Republic 
Theatre  in  New  York.  Edmund  Goulding, 

who  wrote  "Peacock  Alley,"  starring  Mae 
Murray  and  who  recently  did  "Dark  Se- 

crets" which  Dorothy  Dalton  recently 
completed  for  Paramount,  has  been  en- 

gaged to  write  the  script.  The  picture 
will  be  started  shortly  after  the  comple- 

tion of  "The  Glimpses  of  the  Moon." 
After  graduating  in  electrical  engineer- 

ing from  Notre  Dame  University  where  he 
excelled  not  only  as  a  student  but  as  an 
all-around  athlete,  Mr.  Dwan  turned  to  the 
theatre  for  after  all  it  had  been  dramatics 
that  he  was  most  interested  in  while  a 
student.  He  successfully  essayed  a  part 
in  a  Chicago  production  of  "Aristocracy." 

"Knighthood"  Breaks  All 
Criterion  Records 

"When  Knighthood  Was  in  Flow- 
er," Cosmopolitan's  remarkable  photo- 
play starring  Marion  Davies,  which 

closed  at  the  Criterion  Theatre,  New 
York,  December  30,  after  15  weeks 
and  three  days  run,  broke  every  rec- 

ord of  the  house,  it  is  declared. 
In  the  15  weeks  and  three  days,  that 

"Knighthood"  was  at  the  Criterion, 
122,086  persons  paid  to  see  it  at  prices 
ranging  from  50c  to  $2.00.  The  total 
receipts  during  the  engagement  were 
$157,900.90,  or  an  average  of  $10,329.90 
weekly  during  the  entire  engagement. 

The  nearest  competitor  to  ' '  Knight- 
hood's"  record  at  the  Criterion  Thea- 

tre is  held  by  the  Cosmopolitan  Cor- 
poration, whose  picture  "Humor- 

esque"  played  to  approximately 
$148,000  in  12  weeks,  continuous,  noon 
to  midnight. 
"Knighthood"  was  shown  for  the 

vis  first  time  at  popular  prices  at  the  Riv- 
JJC  oli  Theatre  this  week. 
banl  

the 

A  product  of  his  pen  started  Allan 
Dwan  in  motion  pictures.  He  sold  a  see 
nario  to  the  old  Essanay  Company,  and 
later  became  scenario  writer  with  the 
American  Film  Company.  With  this  or- 

ganization he  went. to  San  Diego  as  editor 
and  writer,  and  when  a  director  became 
incapacitated,  Dwan  was  assigned  to  the 
task  of  completing  the  picture.  This  he 
did  with  such  creditable  ability  that  he 
was  made  a  director. 
He  has  since  become  famous  as  the 

director  of  such  features  as  "Wildflower," 
with  Marguerite  Clark;  "Panthea,"  with 
Norma  Talmadge;  "Cheating  Cheaters," 
"Mr.  Fixit,"  "Bound  in  Morocco,"  "He 
Comes  Up  Smiling"  and  "Heading  South,' with  Douglas  Fairbanks  for  Paramount. 
Then  he  made  "Soldiers  of  Fortune"  for 
Realart  and  five  other  independent  pro- 

ductions, followed  by  "Robin  Hood." 

"Scaramouche"  To  Be 

Rex  Ingram's Next  Production 

"Scaramouche,"  a  picturization  of  Ra- 
fael Sabatini's  novel  of  the  same  name, 

will  be  the  next  Rex  Ingram  production 
for  Metro,  by  arrangement  with  Charles 
L.  Wagner.  The  director  of  "The  Prison- 

er of  Zenda,"  "Trifling  Women,"  and  other 
pictures,  is  now  in  New  York,  having  re- 

turned from  Miami,  Florida,  for  the  past 
three  months  he  was  engaged  in  the  pro- 

duction of  "Where  the  Pavement  Ends," 
based  on  a  story  of  John  Russell.  Mr. 
Ingram  is  now  cutting  and  titling  this 
picture. 

The  final  selection  of  Mr.  Ingram's  ne:;l 
picture  also  brought  with  it  the  inform- 

ation that  the  director  plans  to  make  his 

next  photoplay  following  "Scaramouche." in  Europe.  It  is  not  yet  known  what  will 
be  the  name  of  the  picture  to  be  made 
abroad,  but  it  is  expected  to  be  one  which 
will  make  use  of  a  European  setting. 

Meighan  Gives  Projection 

Machine  to  Actors'  Home 
The  Actors'  Fund  Home  on  Staten  Island, 

New  York,  recently  benefitted  through  the 
generosity  of  Thomas  Meighan,  screen  star, 
who  presented  to  the  Home  a  moving  pic- 

ture machine  with  all  its  appurtenances  and 
equipment.  The  old  actors  and  actresses 
now  living  at  the  Fund's  Home  are  enjoy- 

ing once  a  week  a  special  presentation  of  the 
latest  moving  pictures,  the  films  being  con- 

tributed bv  Famous  Plavers-Lasky. 

D.  D.  Rothacker  Attends  Meeting 
Douglas  D.  Rothacker,  of  the  Rothacker 

practical  pictures  division,  has  been  in 
Washington  attending  a  meeting  of  the  Na- 

tional Commission  of  the  Associated  Ad- 
vertising Clubs  of  the  World.  On  the  Com- 

mission he  represents  the  Screen  Advertis- 
ers Association  of  which  he  is  president. 

From  Washington  he  came  for  a  short  stay 
at  the  New  York  Rothacker  office. 

Sol  Lesser  Sees 

1923  As  Biggest 

of  Industry's  Years 
Sol  Lesser,  whose  film  activities  take 

him  into  the  production,  exhibition,  and 
distribution  channels  of  the  industry  and 
who,  after  having  spent  considerable  time 
in  each  of  these  three  divisions  should 

be  in  a  position  to  voice  authentic  inform- 
ation regarding  the  outlook  of  the  indus- 

try for  the  coming  year,  herewith  does 
that  very  thing. 

Sol  Lesser.    The  Most  Recent  Photograph 
of  the  Producer-Exhibitor-Distributor. 

"I  feel,"  says  Mr.  Lesser,  "that  the  year 
1923  is  going  to  be  one  of  the  greatest 
if  not  the  greatest  the  industry  has  yet 
experienced.  I  did  not  say  that  a  year 
ago,  nor  did  I  permit  myself  to  be  quoted 
in  words  to  that  effect  two  years  ago. 
Conditions  were  not  as  bright  then  as  I 
feel  they  are  at  this  time. 

"It  is  not  that  the  film  industry  itself 
makes  me  say  chat  1923  will  be  a  banner 
year,  but  conditions  generally  throughout 
(he  entire  world  gives  me  the  courage  to 
feel  that  this  will  be  our  peak  season. 
"Our  large  chain  of  theatres  on  the 

West  Coast  is  enjoying  a  very  prosper- 
ous season  and  indications  point  toward 

even  greater  prosperity.  Reports  from 
distribution  heads  are  most  favorable  and 
the  production  outlook  for  big  pictures  is 
an  assured  certainty. 

"With  regards  to  the  plans  of  the  or-' ganizations  in  which  I  am  interested,  they 
are  big  for  the  year  1923.  We  are  build- 

ing new  theatres  to  add  to  our  chain.  We 
are  contemplating  big  productions  for  the 
future  and  we  have  big  distribution  plans 

as  well." Watch  Out  For 

A  FRONT  PAGE  STORY 

THE  TRUTH  ABOUT  GORHAM 
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Introduced  by  Pred  Niblo,  Marcus  Loew  meets  the  Cast  of  "The  Famous  Mrs.  Fair" 
the  First  of  a  New  ieries  of  Fred  Niblo  Productions  to  Be  Presented  by  Louis  B.  Mayer 
Through  Metro.  Left  to  right:  Helen  Ferguson,  Huntly  Gordon,  Marguerite  De  La 
Motte,  Cullen  Landis,  Myrtle  Steadman,  Fred  Niblo,  Marcus  Loew  and  Louis  B.  Mayer. 

Henley  Wins  Own  Production  Unit 

Universal  Promotes  Director  of  "The 
Flirt1'''  and  Will  Feature  His  Pictures 

As  a  result  of  his  direction  in  making 
' '  The  Flirt ' '  and  the  success  of  this  Uni- 

versal-Jewel, all  pictures  hereafter  made  for 
Universal  by  Hobart  Henley,  will  be  featur- 

ed as  "Hobart  Henley  Production,"  it  has 
just  been  announced  by  Carl  Laemmle, 
president  of  the  Universal. 

Henceforth  Henley  will  have  his  own  pro- 
ducing unit,  being  supplied  with  assistants, 

technical  men  and  other  crews  especially 
for  him  from  the  forces  at  Universal  City, 
and  will  have  preferred  call  on  all  depart- 

ments and  experts  at  the  studios. 
His  productions  during  the  coming  year 

will  form  the  bulk  of  the  Universal 's  super 
releases.  The  establishment  of  "Hobart 
Hcnlejr  Productions"  is  retro-active,  and 
will  include  "The  Flirt"  as  well  as  those 
which  are  yet  to  be  released. 

Mr.  Laemmle 's  decision  to  feature  Ho- 
bart Henley  productions  followed  a  report 

made  to  him  by  the  executive  council  of 
the  Universal  which  acclaimed  "The  Flirt" 
the  most  artistic  photoplay  ever  produced 
at  Universal  City. 

In  commenting  upon  Henley's  work  with 
"The  Flirt"  the  Universal  executives  laid 
emphasis  upon  Henley's  success  in  blending 
pathos  and  humor.  In  the  picturization  of 
the  celebrated  Booth  Tarkington  novel,  he 
is  said  to  have  done  this  as  no  director  ever 
before  had  done. 

A  new  Hobart  Henley  Production  is  near- 
ing  the  screen  from  Universal  City.  It  is 
"The  Flame  of  Life,"  a  Priscilla  Dean  pic- 

ture adapted  from  a  novel  by  Frances  Hodg- 
son Burnett.    Wallace  Beery  has  the  heavy 

Watch  Out  For 

A  Front  Page  Story 

The  Truth  About  Gorham 

role.  This  Jewel  will  be  released  on  the 

first  Monday  in  February,  as  Universal 's 
second  super-release  for  1923. 
Henley  also  is  the  director  of  another 

early  Universal — Jewel  release,  ' '  The  Ab- 
ysmal Brute,"  a  strong  picture  adapted 

from  Jack  London 's  story  of  that  name. 
Reginald  Denny  is  the  star.  "The  Abysmal 
Brute"  will  be  Universal 's  fourth  1923  su- 

per release.  It  will  reach  the  theatres  of 
the  country  in  April.  It  has  just  been  com- 

pleted at  Universal  City.  Henley  already 
has  started  on  a  new  Jewel  production,  "Up 
the  Ladder ' '  a  screen  adaptation  of  the 
popular  Owen  Davis  play  of  last  season. 

This  picture  will  be  Virginia  Valli's  first 
starring  vehicle.  "Up  the  Ladder"  will  be 
released  next  October,  according  to  present 
Universal  plans. 

It  is  possible  there  will  be  at  least  one 
more  Hobart  Henley  Production  on  Uni- 

versal's  1923  super  schedule.  He  is  men- 
tioned as  a  possible  choice  to  direct  Priscil- 

la Dean  in  her  last  picture  of  the  year,  "A 
Lady  of  Quality,"  also  from  the  pen  of 
Frances  Hodgson  Burnett.  This  will  be 
Universal 's  December  Jewel  release. 

Will  Hays  Is  Guest  at 
Universal  Home  Office  Dance 

Carl  Laemmle 's  annual  party  to  the  Uni- 
versal home  office  employees  was  held  last 

Saturday  night  at  the  Hotel  Pennsylvania, 
New  York  City.  It  was  a  dance  and  buffet 
supper,  and  was  by  far  the  most  elaborate 
affair  ever  staged  by  Universal.  More  than 
five  hundred  Universalites,  including  execu- 

tives and  employees  of  the  Big  U  Exchange, 
Universal 's  New  York  sales  branch,  were 

present. The  high  light  of  the  evening  was  the  ap- 
pearance of  Will  Hays,  who  had  gladly 

seized  the  opportunity  to  meet  the  film 
family  of  the  Universal  home  office.  He  was 
greeted  by  rousing  cheers  and  individual 
felicitations,  and  made  an  interesting  trib- 

ute to  Mr.  Laemmle  and  to  the  rank  and 
file  of  the  Universal  organization,  for  their 
efforts  towards  picture  progress. 
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arle  Williams 

in  All- Star  Cast 

of  "Masters  of  Men" Earle  Williams  is  to  play  one  of  the 

leading  roles  in  "Masters  of  Men,"  the 
picturization  of  Morgan  Robertson's  sea novel.  This  announcement  by  Vitagraph 
follows  the  news  that  Wanda  Hawley  has 
been  signed  for  one  of  the  principal  femi- 

nine parts.  The  picture,  it  is  announced, 
will  have  an  all  star  cast  and  the  selec- 

tion of  the  actors  is  proceeding  slowly| 
Vitagraph  intends  that  each  player  shall 
be  the  exact  type  of  the  character  in  the 
novel.  Williams  will  play  "Lieutenant 
Breen"  and  Miss  Hawley  will  be  seen  as Bessie  Fleming. 

"Masters  of  Men"  is  a  stirring  story  of 
life  at  sea.  Some  of  the  scenes  are  laid 
in  the  waters  of  the  West  Indies,  and 
esque  harbor  of  Santiago,  Cuba. 

Professor  Daniel  G.  Comstock,  One  of  the 
Inventors  of  the  Technicolor  Process  for 
Motion  Pictures  the  First  of  Which  Is 
"The  Toll  of  the  Sea,"  Released  by  Metro. 

Meighan  Guest  of  Honor  At 

Banquet  in  Panama  City 

A  cablegram  received  at  the  home 
office  of  Paramount  states  that 
Thomas  Meighan,  who  arrived  last 
week  in  Panama  where  he  and  his 

Paramount  company  under  the  direc- 
tion of  Alfred  E.  Green  are  to  make 

scenes  for  Rex  Beach's  "The  Ne'er- 
Do- Well,"  is  being  lionized  by  Pan- 

ama society  and  officialdom. 
On  Sunday  evening  Mr.  Meighan 

was  the  guest  of  honor  at  a  brilliant 
banquet  at  the  Union  Club  in  Pan- 

ama City.  Among  those  present  to 
pay  homage  to  the  first  motion  pic- ture star  to  visit  that  country  for  the 
purpose  of  producing  a  picture  were 
Belisario  Porras,  president  of  the  Re- 

public of  Panama;  Col.  Walker,  U.  S. 
A.,  acting  governor  of  the  Canal 
Zone;  Rodolfo  Chiari,  Minister  of 
State;  Demostenes  Arosemena,  gover- 

nor of  Colon;  Rodolfo  Estripo,  gover- 
nor of  Panama,  Rear  Admiral  Taylor, 

U.  S.  Navy;  Leonidad  Pretel,  mayor 
of  Panama  City,  and  Dr.  South,  Am- 

erican Minister  of  Panama. 
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"Mighty  Lak  a  Rose"  Carewe's  First 
Title  is  Decided  Upon  for  Director's  Ini- tial   Associated    First    National  Release 

Production  Work 

Is  Increasing  At 

F.  P.-L.  Eastern  Plant 
Production  activities  at  the  Paramount 

Long  Island  studio  for  the  new  year  are 
on  the  increase.  At  present  four  compan: 
ies  are  busy  on  new  Paramount  pictures, 
two  stories  are  in  preparation  for  produc- 

tion and  two  other  pictures  are  in  the  pro- 
cess of  being  edited  and  titled. 

George  Melford's  latest  production, 
"You  Can't  Fool  Your  Wife,"  an  original 
story  by  Waldemar  Young,  with  Leatrice 
Joy,  Nita  Naldi  and  Lewis  Stone  in  ihe 
principal  roles,  and  Allan  Dwan's  produc- 

tion of  Edith  Wharton's,  "The  Glimpses  of 
the  Moon,"  with  a  cast  including  Bebe 
Daniels,  Nita  Naldi,  Rubye  de  Remer, 
David  Powell,  Charles  Gerrard,  and  Maur- 

ice Costello,  are  now  occupying  the  two 
large  stages  at  the  studio. 

Thomas  Meighan  and  a  company  of 
players  are  in  Panama  making  scenes  for 
"The  Ne'er-Do-Well"  under  the  direction 
of  Alfred  E.  Green  while  Alice  Brady  is 
in  the  fur  country  of  Canada  with  Henry 
Kolker,  her  director,  and  a  company  film- 

ing exterior  scenes  for  "The  Snow 
Bride,"  an  original  story  from  the  pens 
of  Sonya  Levien  and  Julia  Herne. 

"Dark  Secrets,"  Dorothy  Dalton's  latest 
picture,  and  "The  Leopardess,"  with  Alice 
Brady  as  the  star,  are  being  finally  edited 
and  prepared  for  the  public. 

Preparations  are  now  under  way  for  the 
production  of  two  new  pictures,  "The  Ex- 

citers," in  which  Bebe  Daniels  will  have 
one  of  the  principal  roles,  and  "Fog 
Bound,"  Dorothy  Dalton's  next  picture  af- 

ter the  completion  of  "The  Law  of  the 
Lawless,"  which  is  in  production  at  the 
Paramount  west  coast  studio.  Irvin  Wil- 
lat,  who  will  direct  Miss  Dalton  in  this 
picture,  is  in  Florida  now  selecting  loca- tions for  the  exterior  scenes. 

"Gossip,"  New  Gladys  Walton 
Picture  Goes  Into  Production 

King  Baggot  is  ready  to  star  work  on 
a  new  Gladys  Walton  picture  at  Universal 
City.  It  will  be  "Gossip"  a  screen  adapta- 

tion of  a  popular  novel  by  Edith  Barnard 
Delano,  entitled  "When  Carey  Came  to 
Town." The  story  deals  with  Carey  Witherbee, 
an  old  fashioned  girl  who  solves  the  labor 
troubles  of  a  wealthy  manufacturer  and 
likewise  his  heart  aches.  It  is  a  combina- 

tion of  romance,  melodrama,  and  human 
characterization. 

For  "Gossip"  Universal  has  lined  up  the 
strong  trio  which  has  already  produced  a 
series  of  successes.  They  are  Gladys 
Walton,  star,  King  Baggot,  director,  and 
Hugh  Hoffman,  scenario  writer.  Hoffman 
has  just  completed  the  screen  adaptation 
of  the  Edith  B.  Delano  story.  It  is  ex- 

pected that  Baggot  will  begin  "shooting" 
within  the  next  few  days. 

"Gossip"  probably  will  be  ready  for  re- lease about  the  middle  of  March. 

Rothacker  Visits  New  York 
Watterson  R.  Rothacker,  head  of  the 

Rothacker  Enterprises,  left  Chicago  head- 
quarters Jan.  9th  for  a  ten-day  stay  at  the 

New  York  office. 
After  spending  the  holiday  in  Chicago, 

Edward  O.  Blackburn  left  for  two  weeks  of 
duty  in  New  York.  He  will  return  to  Chic- 

ago in  time  to  leave  Jan.  18  for  the  Coast 
to  resume  his  duties  at  the  Rothacker- Aller 
Laboratory  where  he  is  in  charge  of  sales 
and  service. 

John  G.  Hahn,  secretary  of  the  Rothacker 
Film  Mfg.  Co.,  returns  to  Chicago  the  last 
of  January.  He  has  been  installing  a  ser- 

vice system  at  the  Hollywood  Plant. 

"Mighty  Lak  A  Rose"  has  finally  been 
decided  on  by  First  National  officials  as 
the  title  for  the  picture  Edwin  Carewe  has 
finished  and  which  is  scheduled  for  First 
National  release  next  month. 

"Mighty  Lak  A  Rose"  is  called  a  drama 
of  high  society  and  low  society  and  it  is 
the  initial  First  National  attraction  that 
has  been  produced  since  Richard  A.  Row- 

land became  general  manager  of  Associa- 
ted First  National. 

"  'Mighty  Lak  A  Rose'  looks  to  me  like 
a  showman's  picture,"  declared  Mr.  Row- 

Edwin  Carewe 

Mary  Would  Make  Holly- 
wood A  Model  City 

To  make  the  world's  film  capital 
the  world's  model  city — that  is  the 
hope  of  Mary  Pickford. 

For  the  first  time  since  the  war, 
Mary  Pickford  has  lent  her  name  and 
influence  to  a  movement  for  the  public 
good — all  because  "commercial  van- 

dalism" seems  to  be  settling  down  on 
Hollywood. 

It  all  started  because  property  own- 
ers in  Hollywood  began  to  wage  war 

on  the  beautiful  trees  which  line  the 
streets  and  boulevards  in  order  to 
make  way  for  modern  business  build- 

ings. The  Hollywood  Art  Association, 
through  Rita  Kissin,  asked  the  film 
star  to  accept  an  appointment  as  hon- 

orary chairman  of  their  city  planning 
committee. 

Miss  Pickford 's  idea  is  to  engage 
some  famous  architect,  preferably  one 
who  specializes  in  the  Spanish  type 
of  buildings,  and  make  him  a  sort  of 
building  supervisor  and  consulting 
architect  for  the  community.  Then 
no  building  could  be  erected  without 
his  approval,  thus  insuring  an  artis- 

tic harmony  of  construction  not 
equalled  in  any  other  city  in  the 
world. 

In  launching  this  movement,  Miss 
Pickford  has  the  co-operation  of  sev- 

eral civic  bodies,  including  the  Holly- 
wood Chambei  of  Commerce,  as  well 

as  many  influential  individuals  and 
women's  clubs. 

land.  "It  has  no  big  stellar  names  but 
it  has,  nevertheless,  a  strong  heart  ap- 

peal. In  a  way  it  is  like  'Humoresque,' 
'Over  the  Hill,'  'The  Old  Nest.'  It  has  in 
that  something  that  tugs  at  the  heart, 
makes  one  feel  deeply  and  will  send  them 
away  feeling  the  world  to  be  a  better 
place  to  live  in. 

"It  was  not  made  at  an  extravagant 
negative  cost,  neither  was  anything  left 
undone  to  make  it  a  big  theatre  attrac- 

tion. It  has  one  of  the  best  exploitation 
titles  that  could  have  been  selected  for  it. 
Mr.  Carewe  has  made  an  exceptional  ex- 

hibitor picture." James  Rennie,  well  known  to  the  stage 
and  who  has  appeared  on  the  screen  with 
Dorothy  Gish  in  "Remodeling  Her  Hus- 

band" and  "Flying  Pat"  (after  which  he 
married  Dorothy)  has  an  important  role. 
Dorothy  Macaill,  an  English  girl  who  won 
Broadway  fame  as  a  Ziegfeld  beauty  and 
who  was  selected  as  the  "typical  Amer- 

ican Giil"  in  Torchy  Comedies,  has  en- other  leading  part. 
Among  the  others  are:  Sam  Hardy,  An- 

ders Randolf,  Helen  Montrose,  Harry 
Short,  Paul  Panzer,  Dora  Mills  Adams 
and  "Jean  Bronte." 

Cast  Completed 

For  New  Vehicle 

For  Marion  Daviet 

Alma  Tell,  the  well-known  motion  picture 
actress;  Louis  Wolheim,  star  of  "The  Hairy 
Ape, ' '  and  Elizabeth  Murray,  vaudeville 
headliner,  have  been  added  to  the  cast  in 

support  of  Marion  Davies  in  Cosmopolitan's 
super-production  "Little  Old  New  York." The  complete  cast  announced  for  the  first 
time  follows: —  Patricia  O'Day,  Marion 
Davies;  John  O'Day,  J.  M.  Kerrigan;  Larry 
Deleven,  Harrison  Ford;  Robert  Fulton, 
Courtenay  Foote;  Washington  Irving,  Mah- 
lon  Hamilton;  Fitz  Green  Hallock,  Norval 
Keedwell;  Henry  Brevoort,  George  Berraud; 
Cornelius  Vanderbilt,  Sam  Hardy;  John 
Jacob  Astor,  Montague  Love;  Mr.  De  Puy- 
ster,  Riley  Hatch;  Reilly  (Larry's  Servant), 
Charles  Kennedy;  Dunny,  the  night  watch- 

man, Spencer  Charters;  "Bully  Doy"  Brew- ster, Harry  Watson;  The  Hoboken  Terror, 
Louis  Wolheim;  Delmonico,  Charles  Judels; 
Ariana  De  Puyster,  Alma  Tell;  Betty 
Schuyler,  Mary  Kennedy;  Rachel  Brewster, 
Elizabeth  Murray;  Chancellor  Livingston, 
Thomas  Findlay;  and  Mrs.  Schuyler,  Marie 
R.  Burke. 

King  Vidor's  First  Goldwyn 

Picture  to  Be  'Three  Wise  Fools' 
Goldwyn  is  going  to  make  one  of  its  su- 

per productions  from  the  Austin  Strong 
play,  "Three  Wise  Fools,"  which  John  Gol- 

den produced  in  New  York  three  or  four 
seasons  ago  and  which  had  a  season's  run on  Broadway  and  has  since  been  on  tour. 
King  Vidor,  recently  placed  under  con- tract to  direct  for  Goldwyn  for  a  term  of 

years,  has  been  selected  to  wield  the  mega- 
phone on  the  production. 

Watch  Out  For 

A  Front  Page  Story 

The  Truth  About  Gorham 



394 EXHIBITORS    TRADE  REVIEW Volume  13.     Number  8 

A  Scene  From  the  Pathe  News  Reel  No.  3,  which  Shows  Views  of  the  New  Discoveries 
of  Ancient  Egyptian  Relics  in  Luxor,  Egypt.  Through  the  Enterprise  or  Fortune 
Possessed  of  News  Reporters  for  the  Screen,  Pathe  Had  A  Cameraman  on  the  Spot  When 
the   Excavations   Were   Being   Made    and   Which   Have   Been   Received   with  Great 

Enthusiasm  hy  Egyptologists. 

"Salome"  Is  Warmly  Praised 
IS  etc  ISazimova  Picture  Wins  Com- 

mendation at  New  York  Premiere 

The  screen  version  of  Oscar  Wilde's 
drama  "Salome"  as  produced  and  inter- 

preted by  Nazimova  and  now  being  re- 
leased through  Allied  Producers  and  Dis- 

tributors Corporation,  had  a  most  auspi- 
cious premiere  at  the  Criterion  theatre, 

New  York,  on  New  Year's  eve  and,  ac- 
cording tc  Allied,  has  been  showing  1o 

capacity  since,  having  won  the  immediate 
interest  of  the  public  and  an  unusual  in- 

dorsement from  motion  picture  reviewers. 
Nazimova's  "Salome"  is  her  own  inde- 

pendent production  under  the  direction  of 
Charles  Bryant  and  opened  at  the  Criter- 

ion theatre  at  regular  attraction  prices 
for  a  limited  engagement  on  Broadway, 
with  the  regular  evening  performance  fol- 

lowed by  a  "midnight  matinee."  At  both 
showings  the  house  was  packed,  and 
Nazimova  made  a  personal  appearance. 
"Nazimova's  'Salome'  will  speak  for  it- 

telf,"  said  Alan  Dale  in  reviewing  the  pic- 
ture for  the  New  \ork  American.  "Nev- 

er before  have  I  seen  a  'Salome'  I  could 
endure.  In  opera,  rn  drama,  in  musical 
setting,  'Salome'  has  always  awakened  my sense  of  humor.  Never  have  I  accepted 
her  seriously.  But  Nazimova's  'Salome'  is 
unforgettable.  Everything  in  the  presenta- 

tion realizes  that  fact — the  music,  the  set- 
tings, the  company!" 

"To  those  who  complain  about  the sameness  of  the  movies  we  recommend 
Nazimova's  'Salome'  which  opened  with 
considerable  pomp  and  circumstance  at 
the  Criterion,"  said  Robert  E.  Sherwood 
in  the  New  York  Herald.  "We  recom- 

mend it  with  all  our  heart.  It  is  beauti- 
ful— extraordinarily  so — it  is,  in  fact,  start- 

lingly  different  from  anything  that  we 
have  seen,  on  the  screen  or  off.  We  say 
that  'Salome'  is  an  extraordinary  picture. 
To  Nazimova,  for  her  artistry,  her  appre- 

Watch  Out  For 

A  FRONT  PAGE  STORY 

THE  TRUTH  ABOUT  GORHAM 

ciation  ot  beauty  in  fantasy  and  in  form, 
and  for  her  courage  we  extend  our  pro- 
foundest  admiration." 

"In  costumes,  settings  and  photography 
the  Nazimova  'Salome'  is  an  unusual  and, 
at  the  same  time,  a  visually  satisfying 
spectacle.  It  is  different  but  does  not  de- 

pend upon  mere  difference  for  its  attrac- 
tion. The  eye  looks  upon  it  and  finds  it 

good,"  wrote  the  New  York  Times'  critic. 
"Our  advice  is — do  not  miss  'Salome' 

whatever  you  do,"  said  Harriette  Under- 
bill in  the  New  York  Tribune.  "It  is 

beautiful  and  it  is  fascinating.  It  is  a 
great  motion  picture,  even  thongh  it  isn't a  photoplay.  It  is  a  series  of  beautiful 
pictures."  Other  newspaper  reviews  were 
equally  enthusiastic. 

2  New  Exchange 

Managers  Appointed 

By  Universal  Head 
Several  important  changes  have  been  made 

in  Universal 's  sales  force.  Following  his 
custom  of  giving  choice  promotions  to  de- 

serving employes,  Carl  Laemmle,  has  filled 
two  exchange  managers  positions  from  the 
ranks  of  his  sales  force.  The  new  managers 
are  Harry  Bernstein,  now  in  charge  of  the 
Buffalo  office,  and  Robert  Epperson,  the 
new  Universal  head  at  Salt  Lake  City.  Their 
appointments  have  just  been  confirmed  by 
Art  Schmidt,  general  sales  manager. 

Bernstein  takes  the  place  left  vacant 
when  Maurice  A.  Chase,  for  several  years 
the  Buffalo  manager,  was  sent  to  Europe  to 
be  Mr.  Laemmle 's  general  representative  in 
Continental  Europe.  The  new  Buffalo  Man- 

ager was  promoted  to  the  Buffalo  position 
from  his  former  place  as  the  district  man- 

ager for  the  Western  Canadian  branches  of 
the  Universal  sales  organization. 

Epperson,  the  new  Salt  Lake  City  man- 
ager, has  been  with  Universal  six  years, 

rising  from  the  shipping  room  to  his  present 
position.  The  new  chief  at  Salt  Lake  City 
replaces  F.  L.  McNamee,  who  has  returned 
East. 

Film  Exteriors 

For  "Backbone" 
at  Woodstock,  Vt. 

Dartmouth  College  students,  natives  of 
northern  New  England  will  be  employed  as 
the  woodsmen  extras  in  the  exterior  scenes 
of  "Backbone,"  the  all-star  production  now 
being  directed  for  Distictive  Pictures  Cor- 

poration by  Edward  Sloman.  The  boys  will 
go  twenty-five  miles  from  their  college  to 
Woodstock,  Vermont,  where  the  exterior 
scenes  of  the  Clarence  Budington  Kelland 
story  will  be  filmed. 
Howard  Estabrook,  assistant  production 

manager  and  Joseph  Nadel,  assistant  studio 
manager,  left  New  York  on  Monday,  Jan- 

uary 8th,  as  advance  guards  for  the  Prin- cipal members  of  the  company,  who  left 
the  following  day  for  a  stay  of  three  weeks. 
A  special  Pullman  was  chartered  to  take 
the  company  north.  In  the  party  were  Mr. 
and  Mrs.  Edward  Sloman,  Sheridan  Hall, 
assistant  to  Mr.  Sloman,  Edith  Eoberts,  Al- 

fred Lunt,  Frank  Evans,  Major  Doyle,  Sam 
Eyan  and  Harry  Fischbeck,  photographer, 
and  Irving  Dutcher,  still  photographer.  The 
company  will  reside  at  the  Woodstock  Inn, 
and  the  showing  of  exteriors  will  be  done 
seven  miles  away  at  Dewey's  Mills,  where 
there  is  a  waterfall,  a  dam  and  a  mill.  To 
get  a  proper  flow  of  the  water  in  the  river 
it  will  be  necessary  to  dynamite  the  ice. 

A  special  engine  and  day  coach  will  take 
the  "Backbone"  company  to  and  from  lo- 

cation each  day  and  will  serve  as  a  store- 
house for  properties. 

Betty  Blythe  Being  Starred 
in  "Truth  About  Wives" 

B.  B.  Productions,  Inc.  announce  that 
their  third  Betty  Blythe  special  production 
is  now  being  photographed  at  the  Whitman 
Bennett  Studios  in  Yonkers.  "The  Truth 
About  Wives"  is  the  title  finally  chosen 
for  this  subject,  a  drama  of  love  and  mar- 

riage, which  has  been  previously  announced 
under  the  working  name  of  "The  Garden 

of  Desire." The  supporting  cast  includes  Tyrone 
Power,  Wm.  T.  Carleton,  Ann  Luther,  Fred. 
Jones,  John  Daly  Murphy,  Marcia  Harris, 
Nellie  Parker  Spaulding  and  Frankie  Evans. 
The  continuity  is  by  Val  Cleveland  and  the 
art  direction  by  Elsa  Lopez.  The  produc- 

tion is  being  directed  by  Lawrence  Win- dom. 

Josef  Swickard  in  the  Character  Make-up 
He  Dons  for  His  Role  in  "Bavu,"  A  Uni- versal— Jewel. 
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Early  Release  for 

First  Natl.  Films 

in  Great  Britain 

That  a  strong  wave  of  resentment  is 
sweeping  over  the  British  picture-going 
public  against  being  forced  to  view  pic- 

tures that  have  been  shown  in  Canada 
and  the  United  States  a  year  or  eighteen 
months  before  is  indicated  in  a  letter  just 
received  by  Associated  First  National 
from  Ralph  J.  Pugh,  managing  director 
of  the  newly  opened  First  National  offices 
in  England. 
According  to  the  letter  British  First 

National  has  found  a  demand  among  Brit- 
ish exhibitors  for  the  early  release  of 

First  National  attractions  and  under  these 
conditions  British  First  National  is  releas- 

ing at  the  present  time  at  least  one  pic- 
ture within  a  month  or  two  after  the  pre- 
mier showing  in  the  big  first  run  houses 

throughout  Great  Britain  and  intend  to 
increase  the  number  of  released  as  fast 
as  conditions  will  permit. 
Commenting  on  this  letter  E.  Bruce 

Johnson,  foreign  manager  of  Associated 
First  National,  who  has  just  returned  from 
England,  declares  it  to  be  his  belief  that 
London  would  soon  see  first  run  picture 
houses  along  the  lines  of  the  Strand,  and 
the  Capitol  in  New  York. 

Brockell  on  Important  Tour 

First  National  Sales  Chief  Will 
Discuss  Rentals  With  Exhibitors 

Holubar  Pictures  Novel 
Before  Publishers  Get  It 

Allen  Holubar  has  adopted  a  new  method 
of  screen  procedure.  Instead  of  waiting  for 
a  novel  to  be  published  and  become  famous 
he  is  making  a  picture  of  a  novel  and  will 
have  it  on  the  screen  about  the  time  it  is 

Dorothy  Phillips,  Who   Makes   Her  Next 
Appearance  in  the  First  National  Offering 
"The  White  Frontier, "  Produced  by  Allen Holubar. 

offered  for  sale  by  the  book  stores.  The 
novel  is  called  "The  White  Frontier,"  and 
was  written  by  Jeffry  D.  Deprend.  It  is  a 
starring  vehicle  for  Dorothy  Phillips. 

In  the  supporting  cast  are  Lewis  Dayton, 
George  Siegman,  Robert  Anderson,  Mayme 
Kelso,  Ynez  Seabury,  and  W.  A.  Orlamond. 

Of  importance  to  exhibitors  is  the  trip 
of  Floyd  M.  Brockell,  Manager  of  Distri- 

bution of  Associated  First  National,  Inc., 
which  began  January  8th  and  will  take 
Mr.  Brockell  into  all  the  big  key  cities  of 
western  United  States  and  Canada  with  a 
short  trip  to  Mexico  City. 

Mr.  Brockell  will  go  to  Chicago,  then 
to  St.  Louis,  New  Orleans,  Mexico  City, 
Dallas,  Oklahoma,  Kansas  City,  Des 
Moines,  Omaha,  Denver,  Salt  Lake  City, 
Los  Angeles,  San  Francisco,  Portland, 
Butte,  Seattle,  Vancouver,  Calgary,  Win- 

nipeg, Minneapolis,  Milwaukee,  back  to 
Chicago  and  returning  to  the  New  York 
office  March  17th. 

Mr.  Brockell  expects  to  come  back  with 
data  gathered  from  exhibitors,  and  from 
the  First  National  men  in  the  field  that 
will  put  First  National  in  as  harmonious 
a  relation  with  the  exhibitor  as  it  is  pos- 

sible to  make  any  organization.  He  will 
take  up  the  question  of  better  service  and 
will  discuss  with  the  exhibitors  generally 
and  with  first  run  exhibitors  in  particular 
the  matter  of  rentals  as  compared  with 
receipts. 

He  will  seek  too,  the  best  information 
on  just  what  percentage  of  the  cost  of  a 
first  run  theatre's  program  may  safely  be 
paid  for  the  feature  picture. 

This  is  a  question  that  has  been  agitat- 
ing the  entire  industry.  Exhibitors  have 

been  demanding  more  and  more  bigger 
a.nd  better  features.  Such  pictures  run 
into  big  production  money  but  First  Na- 

tional claims  that  despite  costs  it  has  giv- 
en to  its  exhibitors,  particularly  during 

the  past  six  months,  consistent,  fine  high 
grade,  entertaining,  box  office  attractions. 

Mr.  Brockell  begins  his  long  trip,  it  is 
announced,  with  the  same  feeling  as  re- 

cently made  public  in  an  official  franchise 
announcement  by  Robert  Lieber,  Presi- 

dent of  Associated  First  National,  who 
wrote: 

"The  motion  picture  industry  requires, 
more  than  anything  else,  the  spirit  of 
good  will  and  fair  dealing  between  all  en- 

gaged in  it.  It  is  in  this  spirit  and  with 
high  hopes  of  the  future  of  First  National 
as  an  organization  grounded  on  the  prin- 

cipal of  fairness  toward  both  independent 
exhibitors  and  independent  producers  that 
I  am  asking  this  announcement  and  I  hope 
it  will  be  received  in  the  same  spirit  by 
all  our  franchise  holders." 

Before  leaving  New  York  Mr.  Brockell 

Noted  Educator  Praises 

"Robin  Hood" 
"Not  in  many  years  have  I  so  com- 

pletely renewed  my  youth,  and  I  think 
that  every  man  should  see  'Douglas 
Fairbanks  in  Robin  Hood'  before  he 
is  too  old  to  recall  the  thrills  that 
were  his  when,  as  a  boy  he,  pored  over 
the  pages  of  'Ivanhoe,'  "  wrote 
Ernest  L.  Crandall,  Director  of  Lec- 

tures and  Visual  Instruction  for  the 
New  York  Board  of  Education  after 

viewing  Douglas  Fairbanks'  latest 
photoplay. 

"I  think  that  every  boy  should  see 
this  picture  so  as  to  correct  and  en- 

large and  enrich  his  visualization,  not 
only  of  Robin  Hood,  but  of  the  Lion- 
hearted  Richard,  Will  Scarlet,  Friar 
Tuck  and  all  the  merry  band.  We 
need  more  pictures  of  this  kind  to 
help  not  only  our  boys  and  girls  but 
our  men  and  women  as  well,  to  a  truer 
appreciation  of  other  days  and  other 
ways,  known  to  them  otherwise  only 
imperfectly  through  the  printed 

page." 

said:  "My  experience  as  an  exchange  man, 
as  well  as  confidential  information  avail- 

able to  our  company  through  its  key  city 
franchise  holders,  convinces  me  that  the 
industry  is  facing  a  critical  stage  right  at 
this  time.  Exhibitors  are  demanding  big 
pictures  and  everyone  knows  it  costs  big 
money  to  make  them.  We  want  to  learn 
the  facts  and  square  up  the  costs  with  the 
rentals.  I  hope  to  have  many  heart  to 
heart  talks  with  picture  showmen  to  learn 
for  our  producers  and  ourselves  what  type 
of  pictures  the  exhibitors  want  First  Na- 

tional to  put  out  next  season." 

Madge  Bellamy 

At   Work  on 

"Tinsel  Harvest 

Production  work  on  the  feature  in  which 
Madge  Bellamy  will  make  her  bow  as  a 
star  is  now  under  way  at  Culver  City, 
Cal.,  according  to  information  received  in 
New  York  by  Associated  Exhibitors,  the 
organization  that  is  elevating  her  to  stel- lar position. 

The  vehicle  selected  is  Harold  Shu- 
mate's "The  Tinsel  Harvest,"  which  has 

been  especially  adapted  for  Miss  Bellamy. 
William  A.  Seiter  is  directing  the  produc- 

tion. Mr.  Seiter's  work  includes  a  long 
string  of  pictures  sponsored  by  Majestic, 
Reliance,  Universal,  Crown  City,  Nation- al Films  and  Goldwyn. 

John  Bowers,  who  played  John  Ridd  in 
"Lorna  Doone,"  the  Maurice  Tourneur 
triumph  in  which  Miss  Bellamy  was 
strongly  featured  and  in  which  she  add- 

ed materially  to  her  prestige,  is  to  have 
the  leading  male  role  in  "The  Tinsel  Har- vest."   

Goldwyn  Signs  Badger 

To  Direct  "Red  Lights" Goldwyn  has  engaged  Clarence  Badger  to 
direct  the  picturization  of  Edward  E.  Rose's 
new  mystery  play,  "Red  Lights,"  formerly 
called  ''The  Rear  Car."  This  is  the  play 
which  has  had  a  long  run  in  Los  Angeles 
and   is  now  being  presented  in  the  East. 

Carey  Wilson,  of  Goldwyn 's  editorial  de- 
partment, and,  author  of  the  South  Sea  pic- 

ture, "Lost  and  Found,"  is  making  the 
screen  adaptation  of  the  play.  The  picture 
will  have  ten  or  more  prominent  film  players 
in  the  cast  and  is  to  be  produced  on  a  big scale.   . 

School  Principal  Endorses 
Pictures  Shown  at  Theatre 

Max  H.  Scheinbach,  Principal  of  the 
Haaren  High  School,  is  taking  advantage 
of  the  high  class  entertainments  that  are 
being  booked  at  the  Freeman  Theatre,  in 
Southern  Boulevard  near  Freeman  Street, 
New  York,  by  personally  conducting 
groups  of  students  to  see  some  of  the 
screen  classics  that  are  presented. 

The  manager  of  the  theatre  has  a  letter 
from  Mr.  Scheinbach  which  commends  the 
class  of  entertainments  that  are  being 

shown,  among  them  "Monte  Cristo." 

Watch  Out  For 

A  FRONT  PAGE  STORY 

THE  TRUTH  ABOUT  GORHAM 

ELECTRICALLY  OPERATED  NEW 
STANDARD    AUTOMATICKET  SELLER 

UNIVERSALLY  USED 
Write  for  prices  and  name  of  dis- 

tributor in  your  territory. 
AUTOMATIC  TICKET 

REGISTER  CORPORATION 
1778  Broadway     New  York,  N.  Y. 
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Pre-Release  Showings  of  "Peg" Laurette  Taylor  Picture  Given  High 
Praise  in  Boston  and  Washington 

Pre-release  presentation  at  the  Loew 
theatres  in  Boston  and  Washington  of 
Laurette  Taylor  in  "Peg-O'  My  Heart"  has 
evoked,  according  to  Metro,  the  same 
high  degree  of  praise  from  public  and  ex- 

hibitors as  was  expressed  recently  by  the 
New  York  daily  newspapers  and  the  mo- 

tion picture  trade  periodicals. 
Miss  Taylor  is  "the  screen's  newest  sen- 

sation," say  photoplay  critics  of  New 
York,  Boston  and  Washington — the  only 
three  cities  which  have  yet  been  privi- 

leged to  see  the  picturized  "Peg." J.  Hartley  Manners,  famous  dramatist 
and  author  of  many  of  the  plays  in  which 
Miss  Taylor  has  appeared  in  recent  years, 
served  in  an  advisory  capacity  during  the 
course  of  the  production  of  the  picture 
under  King  Vidor's  direction  at  the  Metro 
studios  in  Hollywood. 

Goldwyn  has  purchased  from  Henry  W. 
Savage  the  screen  rights  to  Franz  Lehar's 
comic  opera,  "The  Merry  Widow,"  as  the 
second  production  to  be  made  by  Eric  von 
Stroheim  who  was  recently  placed  under 
a  long  term  contract. 
Von  Stroheim  is  now  completing  the  con- 

tinuity for  his  first  Goldwyn  picture,  "Mc 
Teague, ' '  from  Frank  Norris 's  famous 
novel.  Upon  completing  that  photoplay, 
von  Stroheim  will  prepare  the  continuity 
for  "The  Merry  Widow"  and  then  direct it. 

The  history  of  "The  Merry  Widow"  is 
unique  in  the  annals  of  light  opera.  After 
its  successful  production  in  Vienna,  Colonel 

The  initial  presentation  of  "Peg  O'  My 
Heart"  on  any  screen  took  place  recently 
at  the  Hotel  Astor  in  New  York,  where 
Miss  Taylor  was  hostess  to  a  group  of 
celebrities,  among  whom  were  dramatic 
critics,  writers,  and  players.  Their  com- 

ment, as  recorded  in  the  New  York  press, 
was  uniformly  enthusiastic;  and  Miss 
Taylor's  portrayal  invited  comparison  with the  most  famous  actresses  of  the  screen 
today. 
Whether  Miss  Taylor  will  continue  to 

act  before  the  camera  is  problematical. 
The  insistence  of  critics — trade  as  well  as 
public — that  hers  is  a  real  genius,  would 
make  it  seem  that  the  star  will  consider 
seriously  a  career  in  pictures,  although  she 
has  made  elaborate  plans  for  the  continu- 

ance of  her  work  behind  the  footlights. 

Savage  bought  it  for  America  and  present- 
ed it  in  New  York  where  it  scored  an  in- 

stant hit  and  several  companies  toured  the 
country  in  it  for  several  years.  Colonel 
Savage  has  staged  two  revivals  to  enormous 
receipts.  It  set  the  fashion  for  Vienesse 
operetta  in  this  country. 

Watch  Out  For 

A  Front  Page  Story 

The  Truth  About  Gorham 

Extended  Runs 

Are  Reported  for 

Lloyd's  "Dr.  Jack" Pathe  quotes  telegrams  from  Portland, 
Ore.,  which  show  that  the  Majestic  thea- 

tre had  just  added  the  sixth  week  to  its 
original  one  week  booking  of  Harold 
Lloyd's  "Dr.  Jack"  with  no  sign  of  a  let- 

up in  capacity  attendance  in  spite  of  con- 
tinuous bad  weather.  Branch  Manager 

Samuelson  added: 

"Majestic  announces  they  will  run  it 
all  winter  if  the  crowds  continue." 

In  San  Francisco,  the  New  Portola's 
booking  was  an  extended  run,  and  the 
house  was  closed  for  several  weeks  in 
order  to  prepare  for  it  with  $75,000  worth 
of  alterations  and  new  decorations.  All 
reports  agree  that  these  preparations  have 
been  fully  justified.  "Dr.  Jack,"  it  is 
stated  packs  the  New  Portola  at  each  per- 

formance, and  the  San  Francisco  review- 
ers are  quite  as  enthusiastic  about  the 

picture  as  are  their  comrades  of  Port- land. 

"Dr.  Jack's"  second  week  on  Broadway 
at  the  Strand  not  only  held  up  its  Christ- 

mas week  record  but  further  fortified  its 
position  in  merit  and  attendance. 

Vitagraphy  to  Show  "Front  Page 
Story"  to  N.  Y.  Newspaper  Club 

Stories  dealing  with  newspaper  life  have 
been  reproduced  again  and  again  and  it  has 
been  rare,  if  ever,  that  working  newspaper 
men  have  not  found  fault  with  the  presen- 

tation of  their  profession  upon  the  screen. 
Vitagraph  is  so  confident  that  "A  Front 

Page  Story,"  the  latest  Jess  Eobbins  pro- duction with  Edward  Horton  in  the  lead, 
is  the  most  accurate  reflection  of  the 
Fourth  Estate  that  has  been  offered  that 
they  are  putting  it  to  the  supreme  test. 
They  have  arranged  to  show  it  to  the  news- 

paper men  of  New  York  City  at  the  News- 
paper Club,  Saturday  night. 

Fred  Baer  Opens  Office 
Fred  E.  Baer  for  some  years  director  of 

advertising  and  publicity  work  for  Urban, 
has  opened  offices  in  the  Loew  Building  at 
1540  Broadway.  He  will  do  a  general  adver- 

tising and  publicity  business  for  the  motion 
picture  trade.  He  will  continue  to  do  the 
advertising  and  publicity  work  for  Urban. 
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Exploitation  for  "Covered  Wagon" Paramount  Plans  Greatest  of 

Its  Campaigns,  Kent  Announces 

First  National  Gets  Rights 

To  Chaplin's  "The  Pilgrim" 
After  several  months'  negotiations 

with  Sydney  Chaplin,  representing 
his  famous  brother,  Charles,  H.  O. 
Schwalhe,  secretary  and  treasurer  of 
Associated  First  National  Pictures, 
Inc.,  announces  that  the  company  has 
secured  the  world's  rights  to  the  com- 

edian's latest  feature  length  produc- 
tion, "The  Pilgrim."  It  is  over  six 

week  ago  that  Mr.  Chaplin  gave  offi- 
cials of  First  National  and  a  few  of 

his  friends  an  opportunity  to  see  ' '  The 
Pilgrim"  projected  hefore  a  matinee 
audience  at  Bim's  Standard  Theatre, 
New  York  City,  and  an  evening  or 
two  later  the  picture  was  shown  he- 
fore  over  two  thousand  people  at  the 
Gotham  Theatre,  New  York. 

First  National  states  that  "The 
Pilgrim'  is  the  eighth  and  last  Chap- 

lin release  on  the  contract  entered  in- 
to between  First  National  Exhibitors 

Circuit  and  the  comedian  in  1917. 

While  the  price  paid  for  "The  Pil- 
grim" is  not  disclosed,  First  Nation- 

al officials  state  that  there  is  a  heavy 
cash  consideration,  in  addition  to  a 
sharing  arrangement  which  will  make 
the  consideration  only  less  than  the 

price  paid  for  "The  Kid." 
The  foreign  and  domestic  negatives 

were  delivered  to  Associated  First 
National's  Los  Angeles  office  on  Jan- 

uary 9th  and  immediately  shipped 
east.  The  release  date  has  been  set 
for  February  26th. 

Herbert  Brenon 

Signed  as  Special 

Paramount  Director 

The  production  department  of  Paramount 
announced  this  week  that  Herbert  Brenon 
had  signed  a  contract  whereby  he  becomes 
a  special  director  of  Paramount  pictures. 
His  first  production,  which  will  be  made  at 
the  Lasky  studio,  will  be  Cosmo  Hamilton's 
"The  Rustle  of  Silk,"  in  which  Betty 
Compson  will  be  starred.  This  will  be  fol- 

lowed by  "The  Woman  With  Four  Fact's," 
by  Bayard  Veiller,  in  which  Miss  Compson 
will  also  be  the  star. 
Mr.  Brenon  is  one  of  the  best  known 

producers  of  pictures,  having  been  promi- 
nent in  the  profession  ever  since  he  produc- 

ed "Neptune's  Daughter"  for  Universal. 
This  production  was  followed  by  "A  Daugh- 

ter of  the  Gods,"  which  he  produced  for 
Fox.  In  both  of  these  pictures  Annette  Kel- 
lerman  was  starred.  Then  came  "War 
Brides,"  in  which  Alia  Nazimova  was  the 
star  and  which  was  the  first  war  picture. 
Later  on  he  produced  "The  Fall  of  the  Ro- 

manoffs," "The  Lone  Wolf,"  "The  Pass- 
ing of  the  Third  Floor  Back"  and  others. 

Hamlin  Quits  M.  P.  Journal; 
Larry  Urbach  Succeeds  Him 

Thomas  J.  Hamlin,  for  three  years  man- 
aging editor  of  Motion  Picture  Journal,  has 

resigned  to  devote  all  his  time  to  Tom  Ham- 
lin, Inc.,  advertising  agency  serving  the 

eighteen  regional  film  trade  journals  of  the 
United  States  and  Canada. 

Lawrence  A.  Urbach,  for  many  years  as- 
sociated with  Mr.  Hamlin  on  Motion  Pic- 

ture Journal,  is  now  Managing  Editor  of 
that  •  publication  while  Marion  D.  Weber, 
formerly  Associate  Editor  of  Motion  Pic- 

ture Journal  is  now  Secretary-Treasurer  of 
Tom  Hamlin,  Inc. 

S.  R.  Kent  announced  this  week  that  the 
greatest  exploitation  campaign  ever  given  a 
Paramount  picture  is  now  in  preparation 
tot  James  Cruze's  much-discussed  Para- 

mount production,  "The  Covered  Wagon." "  'The  Covered  Wagon'  is  undoubtedly 
one  of  the  greatest  pictures  ever  made," said  Mr.  Kent.  "I  saw  it,  in  rough  form 
at  the  Lasky  studio,  and  it  more  than  sur- 

passed our  expectations.  Our  plans  for  this 
production  call  for  the  most  sweeping  ex- 

ploitation campaign  ever  given  any  picture. 
The  production  will  undoubtedly  be  given 
special  long-run  engagements  at  special  key 
points,  like  New  York,  Los  Angeles  and 
Chicago,  but  the  campaigns  on  the  picture 
will  not  be. confined  to  these  centers." 

Mr.  Kent  went  on  to  say  that  all  exhib- 
itors throughout  the  country  regardless  of 

the  whereabouts  or  the  size  of  their  thea- 
tres, would  be  benefitted  by  the  campaign 

given  1 '  The  Covered  Wagon. ' ' 
In  addition  to  the  big  display  advertise- 

ment on  the  picture  in  The  Saturday  Eve- 
ning Post,  there  will  be  a  teaser  campaign 

in  the  Post  running  over  several  issues. 
This  campaign  will  acquaint  the  general 
public  with  the  fact  that  "The  Covered 
Wagon"  is  coming  and  that  it  is  the  pic- 

tured version  of  Emerson  Hough's  novel, 
which  ran  serially  in  the  Post. 

In  co-operation  with  D.  Appleton  Co., 
publishers  of  the  novel,  a  special  photoplay 
edition,  illustration  with  stills  from  the  pic- 

ture, is  about  to  be  issued.  This  photoplay 
edition  will  be  advertised  extensively 
throughout  the  country  during  the  coming 
weeks,  each  advertisement  calling  attention 
to  the  Paramount  picture  of  Hough's  novel. 

Probably  one  of  the  most  extensive  bill- 
board campaigns  ever  given  a  picture  is 

now  in  preparation.  Starting  with  a  full 
display  of  24-sheet  stands  in  New  York, 
Los  Angeles  and  Chicago  territories,  the 
campaign  is  to  be  extended  over  the  country 
as  the  picture  gains  momentum. 

John  C.  Flynn,  in  charge  of  the  advance 
exploitation  of  the  production,  in  co-opera- 

tion with  Claud  Saunders,  A.  M.  Botsford 
and  Charles  MeCarthy,  is  now  at  work  on 
a  tie-up  with  the  Union  Pacific  Railroad, 
which  follows  the  general  course  of  the  old 
Oregon  Trail,  the  scene  of  "The  Covered 
Wagon's"  story.  Arrangements  are  being 
made  to  have  the  Oregon  Trail  marked  off 
by  the  Union  Pacific,  with  the  motion  pic- 

ture theatres  along  the  route  used  as  the 
stations  of  the  trail. 
Because  of  the  great  educational  value 

of  the  picture,  plans  are  under  way  to  en- 
list the  active  co-operation  of  the  Boy 

Scouts,  the  Girl  Scouts,  the  Parent-Teachers 
Associations  and  kindred  welfare  organiza- 

tions for  promotion  of  the  picture  through 
their  membership,  to  the  end  that  when  the 
campaign  is  done  "The  Covered  Wagon" 
will  be  synonymous  with  the  Americanism 

Reading  Between  Lines 
This  Should  Be  A  Picture 

Buster  Keaton's  initial  offering  for 
1923  is  a  two-reeler  called  "The  Bal- 
loonactic,"  which  will  be  released  by 
First  National  late  in  January.  Bus- 

ter and  Eddie  Cline,  his  director,  who 
concocted  the  story,  have  put  into  it 
some  hair  raising  stunts. 
Buster  has  Phyllis  Haver  playing 

opposite  him.  Of  course  there  had  to 
be  isome  water  scenes,  and  while  Bus- 

ter does  some  fishing  Phyllis  shows  her 
lines,  too. 

which  these  organizations  are  teaching. 
Other  exploitation  plans,  now  in  prepara- 

tion, will  be  announced  later. 

Flagg  Addresses 
A.  M.  P.  A.  Members  on 

Poster  Advertising 

An  interesting  address  on  "Poster  Ad- 
vertising" was  made  before  the  Associated Motion  Pictures  Advertisers,  at  a  largely 

attended  and  enthusiastic  meeting  on  Jan. 
4,  by  James  Montgomery  Flagg,  the  artist. 
Harry  Lewis  introduced  the  speaker,  and 
at  the  completion  of  his  talk  questions  were 
asked  the  artist  by  C.  L.  Yearsley,  Pop 
Hadley  and  Tom  Wiley. 

Mr.  Flagg  said  in  part:  "Some  advertis- 
ing producers  may  say — We  can 't  afford the  prices  the  tophole  artists  demand!  All 

right — hustle  around  and  scrape  up  an  ac- 
quaintance with  some  of  these  headliners 

and  ask  them  to  recommend  a  good  man  to 
you — one  that  hasn't  achieved  fame  but  is 
on  the  way — they'll  tell  you.  Don't  be fooled  into  the  idea  that  because  a  man  is 
a  successful  painter — landscapes,  figures  and 
such — that  he  would  necessarily  be  good  for 
advertising  pictures.  Ninety  nine  times  out 
of  a  hundred  he'd  be  a  bloomer. 

"I  have  seen  a  big  improvement  in  the 
humble  three  sheet  of  the  movies.  A  num- 

ber of  the  better  lithographing  firms  invite 
artists  to  come  to  their  shops  and  make 
drawings  on  stone.  Why  do  they  do  this? 
Because  they  are  alive  to  the  fact  that  they 
must  improve — they  want  their  articans  to 
be  inspired  by  something  better  than  the 
old  German  lithograph  ideal  which  looks — 
they  still  make  them — as  if  it  was  painted 
with  colored  butters. 

"I  will  sum  up  this:  If  you  want  sec- 
ond rate  results  for  your  clients-  -employ 

second  rate  people — you'll  get  them!" 

William  Duncan  and  Co-Star 

En  Route  to  New  York 

William,  Duncan,  accompanied  by  his 
wife  and  co-star,  Edith  Johnson,  left  Los 
Angeles  last  Saturday  and  are  travelling 
by  easy  stages  to  New  York  where  they should  arrive  within  a  week.  It  is  said 
that  Duncan  has  been  negotiating  with  var- 

ious serial  powers. 
Ed.  Moriarty,  representing  the  Duncan 

interests,  left  Los  Angeles  ahead  of  the 
star.  Before  leaving  Moriarty  stated  that 
Duncan  had  not  closed  with  anyone  and 
that  while  negotiations  had  been  on  for  sev- 

eral weeks,  Duncan  was  in  no  particular 
haste  owing  to  the  fact  that  his  Vitagraph 
contract  has  several  months  to  run. 

"Tents  of  Allah"  New  MacManus 
Production  Released  Feb.  25 

Associated  Exhibitors  has  selected  Febru- 
ary 25th  as  the  release  date  for  "The  Tents 

of  Allah,"  the  second  of  the  productions 
made  for  that  organization  by  Edward  A. 
MacManus.  Both  story  and  direction  are 
by  Charles  A.  Logue,  widely  known  novel 
writer,  contributor  to  magazines,  and  sce- 

narist, and  Mr.  Logue  has  assisted  also  in 
the  general  supervision  of  the  producing 
company's  activities. 
Monte  Blue  and  Mary  Alden  have  lead- 

ing roles,  another  cast  includes  Mary  Thur- man,  Frank  Currier,  Macey  Harlam,  Charles 
Lane,  Sallie  Crute  and  Martin  Faust. 



The  Church  Around  the  Corner 

With  Claire  Windsor  and  a  Notable  Cast.  Adapted  from  the  Novel  by  Marion  Russell  and  the  Play 
by  Charles  Blaney.    Scenario  by  Olga  Printzlau.    Directed   by  William   A.    Seiter.     Released  by Warner  Brothers. 
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ALL     THE     NEWS     OF     ACTIVITIES     IN  THE  TERRITORIES 

Critics  Praise  Cast  in  Burr  Films  Will  Nigh  Purchases 

"Sure  Fire  Flint"  and  "Secrets  of  Paris,"  Shown  in  Magazine  Story  for 
Succeeding  Weeks  at  the  Cameo,  Draw  Favorable  Words  His  INext  Production 

Critics  who  reviewed  ' '  Sure  Fire  Flint ' ' 
at  the  Cameo  last  week,  and  this  week  at 
the  same  theatre,  "Secrets  of  Paris,"  have 
been  unanimous  in  according  praise  to  C. 
C.  Burr,  the  producer  of  the  first  and  C. 
C.  Burr-Whitman  Bennett  for  the  second 
for  the  excellent  casts.  The  two  pictures 
had  such  players  as  Doris  Kenyon,  Bobert 
Edeson,  Edmund  Breese,  Effie  Shannon, 
Charles  Gerrard,  Lew  Cody,  Gladys  Hulette, 
Eose  Coughlan,  Montagu  Love,  Walter 
James,  William  Collier,  Jr.,  and  Jane 
Thomas,  who  now  is  slated  for  big  roles  with 
D.  W.  Griffith. 

Such  casts  have  been  the  consistent  fea- 
ture of  all  Burr  productions.  "We  owe  it 

to  ourselves  and  to  the  public,"  declared 
Mr.  Burr.  "The  general  policy  is  to  secure 
the  services  of  a  single  star  whose  name  will 
have  box  office  drawing  power.  So  much 
stress  is  placed  upon  this  one  name  that 
the  supporting  cast  is  generally  of  an  in- 

ferior quality.  The  production  suffers  of 
course.  What  a  picture  most  needs  next 
to  the  story  itself  is  a  cast  of  equally  ex- 

perienced players.  Get  the  best  names  you 
can,  but  let  your  cast  be  of  the  same  qual- 

ity all  the  way  through.  A  cast  like  this  is 
good  insurance  for  the  producer." Mr.  Burr  started  this  innovation  with  his 

first  big  production  "Burn  'Em  Up 
Barnes, ' '  featuring  Johnny  Hines.  His  suc- 

ceeding productions  have  all  had  the  best 
casts  that  could  be  obtained.  "Are  You 
Guilty!"  is  another  production  on  the  way 
with  James  Kirkwood,  Doris  Kenyon  and 
Mary  Carr,  the  famous  screen  mother. 

The  same  holds  true  of  the  comedies  which 

"Shadows"  Does  a 

Capacity  Business 

in  Indiana  Opening 
Advices  from  the  Apollo  Theatre  in  In- 

dianapolis where  the  Al  Lichtman  picture 
"Shadows,"  which  features  Lon  Chaney, opened  recently  for  its  Indiana  premiere, 
says  the  film  proved  to  be  a  real  box  office 
attraction.  The  engagement  extended  over 
the  entire  week  and  a  capacity  business 
was  sustained  all  during  the  run.  The  man- 

agement has  written  the  Al  Lichtman  Cor- 
poration that  the  unanimous  comments  from 

the  patrons  were  to  the  effect  that  the  fea- 
ture was  "wonderful,"  "a  real  picture" 

and  contained  "the  best  acting  ever  seen." 

"The  Broken  Violin" 

Awaits  Single  Day's 
Run  to  Finish  Work 

President  R.  W.  Wood,  Jr.  of  Atlantic 
Features,  Inc.,  which  is  producing  a  series 
of  special  features  for  Arrow  Film  Corpor- 

ation, announces  that  work  on  the  first 
production  to  be  released  under  Hhe  brand 
of  Arrowplays  Deluxe  is  rapidly  nearing 

Mr.  Burr's  organization  is  producing.  In 
these  are  Charles  Murray,  Raymond  McKee, 
and  Mary  Anderson,  not  to  speak  of  that 
veteran  actress  Flora  Finch. 

This  does  not  mean,  however,  that  Mr. 
Burr  is  averse  to  giving  new  and  young 
talent  a  try-out.  A  prominent  example  is 
that  of  William  (Buster)  Collier,  Jr.,  in 
"Secrets  of  Paris,"  now  playing  at  the 
Cameo.  The  critics  are  praising  the  young 
man  and  prophesying  a  golden  career  for 
him.    What  some  of  the  dailies  said: 

The  Morning  Telegraph — Johnny  Hines 
has  a  picture  that  should  always  be  scored 
with  George  M.  Cohen  music. 

Daily  News — Johnny  Hines '  gags  are 
brought  in  legitimately  to  further  the 
progress  of  the  story.  We  had  a  chuckle 
on  tap  through  most  of  the  picture  with  an 
occasional  hearty  laugh. 

Evening  Mail — "Sure  Fire  Flint"  is 
pretty  likely  to  be  a  sure-fire  hit.  It  has 
comedy,  mystery,  action  and  it  shows  the 
versatile  Johnny  to  the  best  possible  ad- vantage. 

Morning  World — With  its  ample  supply 
of  action  views  and  its  names,  "Sure  Fire 
Flint"  ought  to  go  well  in  the  film  houses of  the  country. 

Evening  World — ' '  Sure  Fire  Flint  "  is  a 
sure-fire  box  office  attraction.  His  latest 
picture  will  make  for  John  a  lot  of  new 
friends.    It 's  good  picture  entertainment. 

Evening  Sun — It  serves  chiefly  to  amuse 
those  who  have  had  a  bad  afternoon  watch- 

ing other  moving  pictures. 

completion.  Director  Jack  Dillon  has  his 
company  assembled  and  is  waiting  for  the 
weather  to  break  to  shoot  the  final  scenes 
on  "The  Broken  Violin,"  an  original  story 
from  the  pen  of  George  Rogan  and  adapted 
to  the  screen  by  L   Case  Russell. 

This  production  has  an  all-star  cast  head- 
ed by  Reed  Howes,  Rita  Rogan,  Zena  Keefe, 

Dorothy  Mackaill,  Gladden  James  and 
Henry  Sedley. 

A  staff  of  five  special  cameramen,  under 
the  direction  of  George  Peters,  have  been 
assembled  at  Stamford,  Conn.,  waiting  for 
the  sun  to  break  through  the  clouds  which 
have  obscured  it  for  several  days.  The 
scenes  to  be  shot  require  special  speed  hy- 

droaeroplanes, five  speed  boats  and  the  ser- 
vices of  the  entire  company.  With  the 

shooting  of  these  scenes  the  picture  will  be 
completed. 

Announce  Completion  of 

"Through  the  Skylight" 
Hamilton  Smith  announces  that  "Through 

The  Skylight,"  the  Producers  Security  re- 
lease of  which  he  is  director,  is  now  finish- 

ed. This  is  said  to  be  a  fast  moving  farce 
starring  Henry  Hull,  of  "Cat  and  Canary" fame,  and  Mary  Thurman.  The  story  and 
treatment  are  "different,"  and  Producers 
Security  feel  it  is  offering  a  real  novelty. 
As  to  the  releasing  arrangements  no  an- 

nouncement has  been  made.  The  Syracuse 
Motion  Picture  Corporation  is  the  producer. 

For  the  first  time  in  his  career  as  a 
director  in  the  independent  field  Will 
Nigh  will  not  be  the  author  of  his  pro- 

duction. The  man  who  wrote  "My  Four 
Years  in  Germany,"  "Why  Girls  Leave 

ie,"  "Schooldays"  and  "Notoriety" 
will  pass  the  writing  of  his  next  subject 
to  another  man.  Arrangements  already 
concluded  have  given  Nigh  the  screen 
rights  to  one  of  the  successful  stories  of 
the  season.  It  appeared  two  months  ago 
in  a  national  magazine,  the  circulation  of 
which  is  the  second  largest  in  the  coun- 

try and  hovers  in  the  neighborhood  of 
two  million. 
The  story  in  question,  according  to 

Nigh,  is  the  most  original  and  fascinat- 
ing he  has  come  across. 

Will  Nigh  himself,  since  attaining  a 
reputation  as  an  author,  has  been  ap- 

proached by  magazines  to  write  stories 
for  their  publications.  The  fact  that  he 
has  sacrificed  his  own  stories  and  accent- 

ed that  of  another  author  indicates  his 
opinion  of  his  acquisition. 

L.  Lawrence  Weber  &  Bobby  North, 

who  are  releasing  Nigh's  "Notoriety,"' will  release  the  next  subject  also. 

"Chicken  Dressing"  Is  Last 
Earl  Hurd  Cartoon  Comedy 

Earl  Hurd,  well  known  cartoonist,  has 
finished  a  new  comedy  for  C.  C.  Burr,  presi- 

dent of  Mastodon  Films,  Inc.  This  is  call- 
ed "Chicken  Dressing." 

Mr.  Hurd  has  been  particularly  success- 
ful in  this  innovation  in  screen  entertain- 

ment through  his  discovery  of  a  method 
whereby  living  actors  and  his  caricatures 
are  combined  and  act  together  in  his  screen 
comedies.  His  pictures  have  had  the  un- 

usual distinction  of  running  successively  in 
many  of  the  Broadway  first  run  houses. 

Mr.  Hurd  makes  six  such  comedies  for 
Mr.  Burr  annually. 

Board  of  Review  Classes 

"The  Hero"  as  Exceptional 
The  Exceptional  Photoplay  Committee  of 

the  National  Board  of  Review  has  selected 
Gasnier's  production  "The  Hero"  as  one 
of  the  outstanding  films  of  the  year.  ...  The 
forthcoming  bulletin  issued  by  the  Commit- 

tee will  contain  an  extended  review  of  the film. 

,"The  Hero"  is  the  second  of  the  Pre- 
ferred Pictures  distributed  by  the  Al  Licht- 

man Corporation  to  be  thus  chosen  this 
year.  The  board 's  committee  recently  show- 

ed "Shadows,"  Tom  Forman's  production 
featuring  Lon  Chaney,  at  the  Town  Hall 
under  their  auspices. 

Joe  Farnham  Goes  South 

to  Play  and  Work  on  Play 
Joe  W.  Farnham  whose  name  as  title 

writer  has  appeared  on  many  feature  pro- 
ductions during  the  past  two  years,  has  left 

town  for  a  vacation  at  Palm  Beach  and Miami. 

Mr.  Farnham  will  spend  January  in  the 
south  at  work  on  a  spoken  drama  for  early 
summer  presentation  on  Broadway,  return- 

ing in  February  to  resume  his  activities  as 
"doctor  of  films." 
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Depression  Behind  Us,  Says  Arrow 

Vice  President  W .  Ray  Johnston  Says  Coming  Year  Will 

Be  Best  in  That  Company' 's  History  and  Explains  Why 
In  a  recent  interview  W.  Ray  Johnston, 

vice-president  of  Arrow  Film  Corporation, 
talked  regarding  conditions  in  the  field 
and  the  outlook  for  1923. 
Mr.  Johnston  is  convinced  the  depres- 

sion which  has  so  many  times  been  re- 
ported as  nearly  over  is  now  definitely  a 

thing  of  the  past.  He  confidently  expects 
1923  will  be  the  biggest  year  in  Arrow's history.  Already  business  has  shown  such 
a  decided  improvement  that  Arrow  has 
found  it  necessary  to  materially  increase 
the  general  office  force  and  also  add  two 
new  special  representatives.  The  terri- 

tory men  are  George  Hamp  and  R  .1. 
Robinson.  Mr.  Hamp  will  cover  New  Eng- 
land. 

In  accordance  with  its  policy  to  pro- 
cure bigger  and  better  pictures  for  the 

field,  Mr.  Johnston  says  that  eight  super- 
specials  will  be  released  at  once  to  be 
known  as  Arrowplays  Deluxe.  The  first 
two  of  the  series,  "Night  Life  in  Holly- 

wood" and  "The  Streets  of  New  York," 
already  have  got  away  to  a  good  start. 
The  others  are  "Man  and  Wife,"  "Who 
Shall  Judge,"  "Lost  in  a  Big  City"  (writ- 

ten and  produced  by  the  maker  of  "Ten 
Nights  in  a  Bar  Room,"  and  again  star- ring John  Lowell  and  Baby  Ivy  Ward), 
"Jacqueline — or  the  Blazing  North,"  "The 
Broken  Violin"  and  "The  Little  Red 
Schoolhouse." 

Burton  King,  George  Irving,  Dell  Hen- 
derson, John  Dillon,  John  G.  Adolfi,  Zena 

Keefe,  Edward  Earle,  Barbara  Castleton, 
Dorothy  Mackaill,  Robert  Elliott,  Norma 
Shearer,  Gladys  Leslie,  Maurice  Costello, 
Dore  Davidson,  John  Lowell,  Baby  Ivy 
Ward,  Lew  Cody,  Marguerite  Courtot,  Ef- 
fie  Shannon,  Paul  Panzer,  J.  Barney  Sher- 

ry, Reed  Howes,  Martha  Mansfield,  E.  K. 
Lincoln,  Jane  Thomas  and  Edmund  Breese 
are  but  a  few  of  the  director  and  player 
names  to  be  found  in  this  group. 

Mr.  Johnston  also  pointed  out  some  ac- 
quisitions in  the  comedy  line.  The  first 

is  a  group  of  twelve  two-reel  novelty  pic- 
tures known  as  the  "Tom  and  Jerry" 

series.    Tom  and  Jerry  are  two  very  clev- 

erly fashioned  mannikins  of  clay  repre- 
senting an  old  negro  and  his  mule. 

Next  on  the  list  is  the  series  of  twenty- 
six  comedies  which  will  be  made  up  of 
thirteen  Bobby  Dunn-Mirthquake  Come- 

dies produced  by  Eddie  Lyons  and  thir- 
teen Broadway  Comedies  .with  a  star  soon 

to  be  announced.  Eddie  Lyons  will  be 
seen  in  a  series  of  special  two-reel  come- 

dies as  well  as  in  several  of  feature 
length  all  produced  by  himself. 

Mr.  Johnston  also  mentioned  a  brand 
new  serial  to  be  produced  under  the  direc- 

tion of  Francis  Ford  entitled  "Adventures 
of  the  South  Seas"  starring  Peggy  O'Day, 
who  was  the  star  of  "Miracles  of  the 

Jungle." 

In  conclusion,  Mr.  Johnston  reiterated 
his  confidence  in  improved  business  con- 

ditions throughout  the  industry  and  his  be- 
lief that  1923  will  be  the  biggest  year  the 

independents  have  ever  seen. 

Burton  King  Special 

Will  Have  Premiere 

at  Reading  Arcadia 

Arrow  Film  Corporation  this  week  an- 
nounces the  closing  of  a  contract  with  John 

Cook  of  the  Carr  &  Schad  houses  for  the 
premiere  presentation  of  the  Burton  King 
special  ' '  The  Streets  of  New  York ' '  at  the 
Arcadia  Theatre,  Reading  Pa.,  starting  the 
week  of  Feb.  12. 

It  will  be  recalled  that  Arrow 's  big  pic- 
ture of  last  year,  ' '  Ten  Nights  in  A  Bar- 

room, ' '  received  its  premiere  showing  in 
Eastern  Pennsylvania  at  this  house,  where 
it  shattered  all  existing  records  and  made 
a  new  one  which  has  not  yet  been  broken. 
The  presentation  will  be  under  the  super- 

vision of  the  exploitation  department  of 
Arrow  and  Arrow  officials  state  that  they 
look  forward  to  this  picture's  equalling,  if 
not  breaking,  the  record  established  in  that 

house  by  ' '  Ten  Nights. ' ' 

Report  209  Bookings 

on  "Only  a  Shopgirl" 
in  New  York  City 

Following  the  highly  successful  premiere 
"tryout"  of  C.  B.  C.  "Only  a  Shopgirl" 
at  the  Strand,  in  Newark,  and  the  atten- 

tion it  attracted  there,  requests  for  book- 
ing dates  have  been  coming  in  to  the  Apol- 

lo Exchange,  which  holds  Greater  New  York 
releasing  rights  to  this  C.  B.  C.  output.  The 
number  of  bookings  signed  up  for  showings 
in  three  weeks  to  be  exhibited  soon  ha^ 
reached  the  high-water  mark  of  209  at  the 
last  count. 

This  number  averages  at  the  rate  of  al- 
most ten  a  day  and  includes  some  excel- 

lent bookings,  numbering  among  them  the 
Sydney  Cohen  circuits  and  a  straight  book- 

ing over  the  Loew  houses  in  Greater  New 
York.  According  to  Bobby  North,  of  the 

Apollo  Exchange,  "Only  a  Shopgirl"  has 
proved  one  of  the  surprises  of  the  season 
in  the  volume  of  returns. 
"More  to  Be  Pitied"  was  the  full-week 

attraction  at  the  Strand  Theatre  in  Los 
Angeles,  last  week,  this  being  one  of  the 
finest  theatres  in  the  territory.  All  Star 
Feature  Distributors  of  Los  Angeles,  which 
holds  rights  there,  reports  that  the  booking 
was  a  successful  one  and  the  picture  was liked. 

Harry  Rapf  Starts 

East  with  Print  of 

Warners'  "Brass" Harry  Rapf,  producer  of  the  Warner 
Brothers'  "Rags  to  Riches"  and  "Heroes 
of  the  Street,"  both  featuring  Wesley 
Barry,  is  expected  to  arrive  East  within 
the  near  future  with  the  completed  print 
of  "Brass,"  the  Charles  G.  Norris  novel  of 
marriage  and  divorce,  directed  by  Sidney 
Franklin. 
Monte  Blue,  who  plays  the  leading  male 

role  in  the  production,  returned  to  the 
Warner  coast  studios  after  spending  the 
holidays  with  his  mother.  According  to 

Mr.  Blue  the  screen  version  of  "Brass" will  prove  to  be  one  of  the  greatest  pro- 
ductions offered  to  the  public. 

"I  can  say  without  exaggeration,"  said 
Mr.  Blue,  "that  the  picturization  of  'Brass' has  been  done  in  masterly  fashion  by  Mr. 
Franklin.  It  has  been  done  in  a  different 
manner,  and  with  the  whole-hearted  con- 

sent of  the  author,  Mr.  Norris.  The  dif- 
ferent and  striking  phases  of  the  picture 

are  so  compellingly  interesting  that  it 
would  be  criminal  to  reveal  them.  Ex- 

hibitors, however,  can  rest  assured  that 
nothing  has  been  left  undone  to  make  the 
production  one  of  the  outstanding  achieve- 

ments of  the  coming  season." 

An  interesting  scene  from   "Environment."    Principal  Pictures  Corporation's  release starring  Alice  Lake  and  Milton  Sills 

Forman  Picture  Nears  Completion 

"The  Girl  Who  Came  Back,"  Tom  For- 
man 's  next  production  for  Preferred  Pic- 

tures for  Al  Lichtman  release,  is  near  com- 
pletion at  the  Schulberg  studios  in  Los 

Angeles.  The  picture  is  based  on  the  popu- 
lar stage  success  by  Charles  E.  Blaney  and 

Samuel  Ruskin  Golding,  and  has  in  its  east 
Gaston  Glass,  Miriam  Cooper,  Kenneth  Har- 

lan, Joseph  Dowling  and  Zasu  Pitts.  It  is 
scheduled  for  release  through  Al  Lichtmpn 
Exchanges  in  the  early  spring. 

Bachmann  Returns  From  Coast 

J.  G.  Bachmann,  treasurer  of  the  Al  Licht- 
man Corporation  and  Preferred  Pictures, 

has  returned  from  a  three  weeks'  trip  to 
the  Schulberg  Studios  in  Los  Angeles. 
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Warners  to  Duplicate  Gopher  Prairie 

Will  Build  Replica  of  Small  Town  Described  in  "Main 

Street ,"  from  Lamp  Posts  to  Bank,,  on  Their  Own  Lot 
An  exact  replica  of  Gopher  Prairie,  the 

small  town  described  in  the  Sinclair  Lewis 
novel,  "Main  Street,"  has  been  built  at 
the  Warner  Brothers  coast  studios,  accord- 

ing to  Abe  Warner  who  recently  arrived  east 
after  several  months  stay  in  Los  Angeles. 
The  reproduction  of  Gopher  Prairie  is 

said  to  have  been  built  at  a  cost  approxi- 
mating $50,000.  Concrete  sidewalks,  a  real 

bank,  small  town  stores,  a  post  office,  lamp 
posts,  telegraph  wires,  in  fact  everything 
known  to  be  found  on  the  main  street  of  a 
small  town  was  constructed  on  the  lot. 
With  the  laying  of  the  cornerstone  of 

the  bank,  the  prominent  members  of  the 
cast,  Florence  Vidor,  Monte  Blue,  Louise 
Fazenda,  Harry  Meyers,  the  Warner 
Brothers  and  a  group  of  screen  players  cele- 

brated the  occasion  by  holding  a  ceremony 
on  the  spot.  Harry  Beaumont,  who  has 
been  engaged  to  direct  the  production, 
broke  a  bottle  of  muddy  water,  and  Julien 
Josephson,  who  is  responsible  for  the  adap- 

tation eulogized  the  moment  as  one  of  the 
most  conspicuous  milestones  in  the  history 
of  the  Warner  organization. 

Assistance  in  faithfully  reproducing  the 
small  town  was  rendered  by  the  Minne- 

apolis Chamber  of  Commerce.  Literature  of 
every  description  and  photographs  of  Go- 

pher Prairie  in  mid-winter  revealing  the salient  features  of  the  construction  of  the 
many  homes  were  sent  to  the  Warner  stud- 

ios by  the  Minneapolis  officials. 
A  powerful  drama  revealing  small  town 

tradition  in  direct  contrast  with  twentieth 
century  ideas  is  said  to  have  been  written 
by  Julien  Josephson.  To  interpret  the  var- 

ied roles  the  Warner  Brothers,  in  addition 
to  engaging  Miss  Vidor,  Blue,  Meyers,  and 
Miss  Fazenda,  signed  up  Noah  Beery, 
Robert  Gordon  and  Josephine  Crowell. 

This  is  the  seventh  and  last  Warner  clas- 
sic of  the  screen  to  be  made  this  season.  It 

is  being  produced  under  the  direct  supervis- ion of  Sam  and  Jack  Warner. 

Gasnier  Comes  East 

After  Making  Four 

is  from  the  clever  pen  of  Mr.  Havez,  it 
also  is  distinctly  timely,  as  its  title,  "Day 
by  Day,"  will  show — for  Mr.  Havez  has made  his  subject  a  new  interest  angle  of 
the  Coue  craze.  Percy  and  Ferdie  decide 
to  go  Mr.  Coue  one  better  on  his  day  by 
day  stuff — and  they  do  it  "in  every  way" too. 

Primrose  Pictures 

To  Release  Features 

and  Fairy  Stories 
Primrose  Pictures  Corporation  of  1600 

Broadway  was  organized  in  September  of 
last  year  for  the  purpose  of  producing  in- 

dependent pictures.  C.  H.  Rosenfeld,  gen- 
eral manager  of  the  company,  announces 

that   beginning   Feb.    1    Shamrock  Photo- 
 ,  , — . — „....„  , — ^ — _  ^ 

C.  H.  Rosenfeld 

throughout  the  country.  This  announce- 
ment is  being  run  daily  in  all  the  Hearst 

newspapers. 
In  connection  with  each  announcement 

the  name  of  Warner  Brothers,  Barry  and  the 
pictures  is  prominently  displayed,  serving 
as  an  added  asset  to  the  exhibitors  who 
have  booked  the  attractions. 
Over  35,000  music  dealers  are  said 

to  be  carrying  full  window  displays  of 
Barry  playing  the  instrument,  thousands  of 
other  merchants  are  using  specially  devised 
cut-outs  available  with  both  pictures,  and  a 
series  of  special  photographs  are  being  syn- 

dicated to  every  newspaper  in  America. 

Second  National  Is 

Reorganizing  Entire 

System  of  Exchanges 
Complete  reorganization  of  the  Second 

National  Pictures  Corporation  distributing 
system  is  under  way,  according  to  an  an- 

nouncement by  officials  of  the  concern.  Dale 
Hanshaw,  a  man  of  wide  experience  in  var- 

ious branches  of  the  motion  picture  indus- 
try, has  been  engaged  to  undertake  the 

work  in  the  field,  and  following  his  return 
to  New  York  he  will  be  connected  with  the 
main  office.  Mr.  Hanshaw  left  this  week  for 

Philadelphia,  Baltimore,  Washington,  Cleve- 
land, Indianapolis,  Chicago,  Milwaukee,  De- troit and  Syracuse,  where  important  changes 

in  the  Second  National  exchange  system  are 
contemplated. 

Mr.  Hanshaw  formerly  was  engaged  in 
the  production  field  by  six  of  the  largest 
old  line  film  companies,  and  in  production 
and  distribution  of  his  own  account. 

All  old  exchanges  reorganized  and  new 
exchanges  established,  it  was  stated  by 
Second  National,  will  be  instructed  to  im- 

press exhibitors  with  the  fact  that  only  Am- 
erican made  pictures,  produced  by  progress- 

ive independents,  will  be  accepted  in  future 
for  distribution  by  Second  National. 

Aitken  and  Price 

Take  Over  Mass  of 

Triangle  Material 
Harry  E.  Aitken,  formerly  an  official  of 

Triangle  and  at  one  time  one  of  the  most 
prominent  men  in  the  production  of  pictures, 
has  joined  with  Oscar  Price  in  forming  the 
Tri-Stone  Pictures,  Inc. 

The  company  has  secured  from  Percy  L. 
Waters,  former  president  of  Triangle,  and 
Hy  Winik  rights  to  the  old  Triangle  output, 
approximating  2,000  negatives  of  features and  comedies. 

It  is  intended  to  reissue  some  of  the  com- 
edies, to  entirely  remake  many  of  the  fea- 
tures, while  some  of  the  stories,  not  all  of 

which  were  produced,  will  be  sold. 
Productions  wil  be  released  in  the  inde- 

pendent market. 

"Poor  Men's  Wives"  Will  Be 

Lichtman's  February  Issue 
"Poor  Men's  Wives,"  Gasnier 's  spectac- 

ular drama  featuring  Barbara  La  Marr, 
David  Butler,  and  Zasu  Pitts  has  been  com- 

pleted at  the  Schulberg  Studios.  The  film 
is  now  being  cut  and  titled  and  prints  will 
be  in  the  exchange  of  the  Al  Lichtman  Cor- 

poration the  early  part  of  February. 
According  to  an  announcement  made  by 

Lichtman  the  release  program  of  th«  com- 

pany has  been  altered  to  give  "Poor  Men's 
Wives"  to  exhibitors  following  Gasnier 's 
production  of  "The  Hero,"  which  is  the 
Januarv  release.  Tom  For?"an's  production. 
"Are  You  A  Failure?"  which  was  original- 

ly scheduled  to  follow  "The  Hero,"  will  be held  for  the  March  release. 

Preferred  Pictures 

Louis  J.  Gasnier,  who  is  making  a  series 
of  special  productions  for  Preferred  Pic- 

tures to  be  released  through  the  Al  Licht- 
man Corporation,  arrived  in  New  York 

this  week  for  a  ten  days'  vacation.  The 
week  before  his  departure  from  Los  An- 

geles Gasnier  finished  the  last  scenes  of 
"Poor  Men's  Wives,"  which  is  to  be  le- leased  next  month. 

This  is  Gasnier's  first  visit  east  in  a 
year.  During  the  past  seven  months  he 
has  been  constantly  at  work  at  the  Schul- 

berg Studios,  where  he  has  made  in  that 
time,  "Rich  Men's  Wives,"  "Thorns  and 
Orange  Blossoms,"  "The  Hero,"  "Poor 
Men's  Wives."  Immediately  upon  his  re- 

turn west  the  end  of  January  he  will  be- 
gin on  "Mothers-in-Law,"  a  screen  t'tory 

by  Frank  Dazie  and  Agnes  C.  Johnston, 
co-authors  of  "Rich  Men's  Wives"  and 
"Poor  Men's  Wives.". 

Hallroom  Boys  Comedy  Is 

Timely  with  "Day  by  Day" The  first  of  the  Hallroom  Boys  Come- 
dies written  by  Jean  Havez  has  been  com- 

pleted, according  to  word  from  producer 
Harry  Cohn,  and  will  shortly  be  released. 

There  are  several  reasons  for  strong  in- 
terest in  this  release — an  additional  one 

being  that  besides  the  factnhat  its  story 

plays  of  San  Antonio  will  produce  eight 
five-reel  western  subjects  featuring  William E  Hackett. 

The  Poppie  Photoplays  of  San  Antonio 
will  make  a  series  of  twelve  one-reel  fairy 
stories,  with  Geraldine  Will.  Several  prop- 

ositions are  pending  with  other  producers 
for  five-part  melodramas,  it  is  stated. 

Mr.  Resenfeld  also  announces  that  his 
company  is  in  the  market  for  stories  of 
high-class  melodramas. 

Warners  Put  Over 

Tie-up  with  Hearst 

and  Music  Dealers 

What  is  declared  to  be  the  greatest' news- 
paper publicity  tie-up  that  has  thus  far  been 

accorded  to  any  screen  player  was  success- 
fully put  over  by  the  Warner  Brothers  staff 

with  the  entire  group  of  Hearst  newspapers, 
thousands  of  music  dealers  and  merchants 
for  Wesley  Barry  in  connection  with  the 
freckled  youngster's  latest  pictures,  "He- 

roes of  the  street"  and  "Rags  to  Riches." The  combined  circulation  of  the  Hearst 
newspapers,  music  dealers  and  merchants 
is  estimated  at  15,000,000.  The  Hearst  tie- 
up  is  a  full  pa'ge  announcement  showing 
Barry  playing,  a  new  article  in  the  music 
field  being  utilized  as  a  circulation  builder 
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Day  of  Low  Cost  Production  Is  Gone 

Reasonably  Priced  Pictures  Are  the  Ones  That  Stand  Best 

Chance  of  Selling  Full  Territory,  Says  Morris  Schlank 

The  day  of  low  cost  in  picturemaking 
is  gone,  declared  Morris  R.  Schlank,  presi- 

dent of  Anchor  Film  Distributors,  Inc., 
just  before  his  departure  for  his  home  on 
the  coast  this  week.  By  no  means  does 
he  intend  to  convey  the  impression  that 
the  cost  of  production  should  swing  to 
the  other  extreme  of  the  scale.  Rather 
it  is  his  observation  after  a  close  survey 
of  the  situation  as  he  found  it  in  New 
York  during  his  stay  here  of  the  last  few 
weeks  that  the  reasonably  priced  subject 
is  the  one  that  has  the  best  chance  of 
selling  100  per  cent  of  territory- 

Mr.  Schlank  left  Los  Angeles  near  the 
end  of  November,  being  called  to  Omaha 
by  the  death  of  his  father. 
While  in  New  York,  Mr.  Schlank  sold 

to  Bobby  North  the  rights  for  New  York 
and  Northern  New  Jersey  on  "The  Man 
Alone,"  the  first  of  the  series  of  five  or 
six  sea  stories  to  be  produced  by  Hobart 
Bos  worth. 

The  producer  said  he  also  was  making 
a  series  of  eight  subjects  portraying  an 
American  cowboy's  adventures  abroad.  It 
was  his  object,  he  said,  to  get  away  from 
the  sand  and  cactus  type  of  western. 

Mr.  Schlank  is  optimistic  regarding  the 
two-part  pictures  being  made  with  Ar- 

thur Trimble.  He  named  the  cast,  which 
includes  Bessie  Love,  which  is  support- 

ing the  little  player,  declaring  and  with 
good  reason  it  to  be  one  worthy  of  a 
feature  production. 

After  making  210  comedies  in  five  years 
Mr.  Schlank  said  for  the  present  he  was 
fed  up  on  that  line  of  picturemaking;  that 
while  there  was  a  good  demand  for  rea- 

sonable priced  two-part  comedies  there 
was  none  for  material  of  low  cost. 
The  disinclination  to  purchase  product 

the  making  of  which  involved  less  than 
the  average  outlay  was  not  confined  to 
comedies  but  extended  to  features,  Mr. 
Schlank  declared.  It  was  comparatively 
easier  to  dispose  of  a  picture  costing 
around  fifty  or  seventy-five  thousand  dol- 

lars than  it  was  one  costing  $15,000. 
"I  think  I  will  go  back  and  give  ser- 

ious consideration  to  the  making  of  per- 
haps four  pictures  a  year,  costing  in  the 

aggregate,  say,  from  $150,000  to  $200,000 
for  the  series — I  mean  outside  of  the  Bos- 
worth  productions — and    I   believe  there 

will  be  a  good  chance  of  the  market  ab- 
sorbing them,  1  mean  that  they  may  be 

sold  in  100  per  cent  territory.  For  the 
producer  who  desires  to  remain  in  busi- 

ness must  sell  practically  all  of  his  terri- 
tory. Of  course,  it  is  a  simple  matter  to 

dispose  of  100  per  cent  territory  if  a  dis- 
tributor cares  to  let  his  product  go  to  ex- 

L-nanges  on  a  scale  of  nothing  down  and 
a  percentage  on  the  bookings,  but  I  can't see  that. 

"Yes,  conditions  are  better,  but  the  ex- 
changeman  still  is  face  to  face  with  tne 
fact  that  many  exhibitors  are  booked  up 
in  advance,  and  that  means  tough  work 

to  get  real  sales  on  a  new  picture." 

Around  the  Town 

J.  Searle  Dawley  is  working  at  the 
Tech-Art  Studio  on  a  Saturday  Evening 
Post  story  by  Earl  Derr  Biggers  entitled 
"Broadway  Broke,"  featuring  Mary  Carr. 
Walter  Lang  is  his  assistant. 

* .  4  * 

Burton  King  has  completed  a  picture 
entitled  "Better  Times  Ahead,"  featuring 
Mary  Alden,  Harry  Morey  and  the 
children  Mickey  Bennett,  Eddie  Quinn 
and  Helen  Rowland. 

*  *  * 
Madame  Petrova  is  preparing  to  return 

to  the  screen.  Final  arrangements  are 
now  being  completed. *  *  * 

Jacque  Tyrol  Productions,  with  offices  in 
the  Loew  State  Building,  are  preparing 
to  start  on  a  series  of  pictures  for  the 
state  rights  market. *  *  * 

S.  G.  Newman,  representing  British 
Exhibitors  Films,  Ltd.,  of  London,  is  at 
the  Astor.    He  expects  to  sail  for  home 
about  the  middle  of  January. *  *  * 

Winfield  H.  Bradley  of  the  Peerless 
Exchange  of  Boston  is  at  the  Commodore 
looking  over  the  market. 

*  -  *  # 

Jesse  L.  Goldburg,  president  of  the  In- 
dependent Pictures  Corporation,  leaves 

New  York  January  12  for  his  West  Coast 
studios  to  inaugurate  production  of  fea- 

tures in  addition  to  the  twelve  he  has  al- 

ready announced.  Mr.  Goldburg  will  be 
away  about  six  weeks,  and  on  his  way 
back  will  stop  off  at  exchange  centres. 

m  *       *  * Captain  F.  F.  Kleinschmidt,  the  Arctic 
explorer,  has  returned  from  an  expedition 
into  the  far  North.  He  is  cutting  his  pic- 

tures, but  at  the  present  time  has  no 
definite  plans  for  distribution. 

*  *  * 

Edward  Belasco  of  the  Belasco  Produc- 
tions Corporation  is  in  New  York,  making 

his  headquarters  with  George  H.  Davis, 
1600  Broadway. 

*  *  * 
Max  Levy  of  Exclusive  Film  Service,  of 

Chicago,  arrived  in  New  York  January  7. 
He  is  staying  at  the  Astor. 

*  *  * 
Herman  Rifkin  of  Boston  is  in  New 

York  looking  for  product. 
*  *  # 

Doc  A.  Kahn  of  the  Capital  Film  Com- 
pany of  Atlanta  is  at  the  Claridge  Hotel. 

*  *  * 
Dave  Segal  of  Royal  Pictures,  Inc.,  of 

Philadelphia,  is  expected  in  town. 

Oscar  Apfel  Returns 

from  Abroad  after 

Making  Two  Films 

"Holland  has  not  yet  got  the  movie 
fever,"  said  Oscar  Apfel,  back  from  that 
country  after  making  "Bull  Dog  Drum- 
mond"  and  "Lion's  Mouse,"  two  Produc- 

ers Security  releases.  ' '  There  are  few 
movie  houses  and  fewer  patrons.  The  films 
are  all  old,  some  dating  back  five  years. ' ' Discussing  the  European  picture  market, 

Apfel  said,  "Very  little  is  being  done  in France  and  a  great  deal  in  Germany,  but 
of  a  type  that  would  not  find  favor  with 
American  audiences.  They  deal  in  prob- 

lems-— especially  sex  problems — of  which 
there  are  many  morbid  specimens.  But  all 
foreign  countries  want  and  need  American 
co-operation,  particularly  England.  We 
have  nothing  to  fear  from  their  competi- 

tion, while  they  have  everything  to  gain  by 

our  co-operation. ' ' 

C.  B.  C.  Reports  Big  Demand 

for  Exploitation  Thimbles 

A  bigger  demand  for  the  aluminum  thim- 
bles imprinted  "See  Only  A  Shopgirl"  has 

been  recorded  by  the  C.  B.  C.  than  for  any 
advertising  or  exploitation  accessory  that 
company  has  ever  supplied. 

Territorial  holders  of  the  feature  through- 
out the  country  are  ordering  them  in  quan- 

tity. The  company  has  tried  out  all  kinds 
of  ' '  schemes, ' '  from  throw-aways  and  nov- 

elties that  break  and  tear  quickly  and  are 
of  no  lasting  service,  to  those  along  the 
lines  of  the  thimble  and  celluloid  shopping 
cards  and  have  found  the  latter  the  most 
basically  successful. 

Henry  Hull  and  Mary  Thurman  starring  in  "Through  the  Skylight." 
Stands  Between  Them.     A  Producers  Security  Release. 

Director  Smith 

Monte  Collins  Hooks  Up 

With  Morris  R.  Schlank 

Monte  Collins,  Jr.,  formerly  with  the 
Portland,  Ore.,  theatrical  enterprises  of  Jen- sen and  Von  Herberg,  has  been  made  head 
of  the  art  and  accessories  departments  of 
the  Anchor  Film  Distributors,  Inc.,  by  Mor- 

ris R.  Schlank,  president. 
Collins,  who  is  the  son  of  Monte  Collins, 

well  known  coast  film  actor,  will  have 
charge  of  all  Anchor's  display  advertising, 
and  will  assist  in  casting  productions  to  be 
released  through  Anchor. 
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"The  Hero"  Has  Box  Office  Material 
While  the  Development  Is  Slow  at  Times  the  Finish  Is 

Powerful  and  Appealing — Characterization  Is  Notable 
It  would  seem  to  be  considerably  better 

than  an  even  wager  that  there  is  distinct 
box  office  material  in  "The  Hero,"  the 
January  release  of  the  Al  Lichtman  Cor- 

poration. The  subject  is  a  Gasnier  produc- 
tion and  is  presented  by  B.  P.  Schulberg.  It 

was  'adapted  by  Eve  TJnsell  from  the  play by  Gilbert  Emery. 
The  story  is  a  study  in  contrast  and  in 

character — of  a  streaky  ' '  hero, ' '  one  of 
physical  bravery  and  of  moral  cowardice. 
Vacillating  and  weak  in  boyhood,  he  runs 
away,  and  when  the  war  breaks  turns  up 
in  the  foreign  legion,  where  he  distinguishes 
himself.  On  his  return  he  is  acclaimed  by 
the  multitude  in  his  small  town  home.  He 
makes  love  to  a  Belgian  refugee  employed 
in  his  brother's  family.  He  is  regarded 
with  more  than  mild  admiration  by  his 
young  sister-in-law.  He  steals  church  money 
confided  to  the  care  of  his  brother,  and 
when  leaving  town  comes  upon  a  burning 
sehoolhouse  and  rescues  two  children  from 
the  flames.  Badly  but  not  fatally  burned, 
although  he  believes  he  cannot  live,  he  re- 

stores the  money  and  marries  the  Belgian. 
Opposed  to  Oswald  Lane,  played  by  Gas- 

ton Glass,  is  his  brother,  Andrew  Lane,  por- 
trayed by  John  Sainpolis.  The  latter  is  all 

that  Oswald  is  not — he  is  straight,  honest, 
self-sacrificing,  a  fine  type  of  manhood. 
The  action  is  restrained  throughout— at 

times  possibly  a  bit  too  much  so.  It  is  prob- 
able the  interest  would  be  heightened  by 

a  shortening  of  the  6800  feet.  The  finish 
is  smashing — powerful,  moving.  It  is  sure 
fire,  it  will  choke  up  any  house  anywhere. 
And  it  will  send  them  out  smiling. 
A  character  of  marked  appeal  is  that  of 

Marthe,  played  by  Doris  Pawn.  It  is  a 
part  that  under  the  finely  sympathetic  por- 

Hobart  Bosworth's 

"The  Man  Alone"  Is 

Interesting  Story 

The  first  of  the  series  of  Hobart  Bos- 
worth  features  which  are  being  issued  by 
Anchor  Film  Distributors,  Inc.,  "The  Man 
Alone,"  shows  the  star  in  a  role  that  is 
a  bit  unusual  for  him,  but  one  of  consid- 

erable interest  nevertheless.  The  continuity 
was  written  by  Clarence  Badger  and  the 
direction  was  by  William  Clifford. 

The  story  is  of  a  wealthy  plainsman  of 
rough  exterior  but  of  fine  instincts  who 
falls  in  love  with  a  San  Francisco  girl 
who  has  been  reared  in  surroundings  of 
luxury  and  amid  the  conventions  of  "so- 

ciety." The  affection  of  the  man  is  re- 
ciprocated and  the  two  become  engaged. 

It  is  at  the  formal  dinner  at  which  the 
alliance  is  to  be  announced  that  the  clash 
of  two  environments  results  in  the  gh'l  re- 

turning the  ring  and  refusing  to  go  on. 
In  spite  of  the  fact  that  Ben  Dixon  is 

a  wholesome  and  whole-souled  and  manly 
man,  possessing  all  the  attributes  that 
go  to  make  up  a  100  per  cent,  husband, 
environment  considered,  there  will  be 
those  who  will  have  sympathy  for  the 
attitude  of  the  girl.  In  the  present  case 
the  tragedy  is  precipitated  prior  to  mar- 

riage and  consequently  is  of  lesser  degree. 
It  is  a  real  tragedy,  however,  from  the 
man's  viewpoint  and  Mr.  Bosworth  makes it  felt. 

One  of  the  strongly  dramatic  situations 
in  the  story  is  where  Dixon,  rejected  by 
the  girl  he  expected  to  make  his  wife, 
goes  to  the  waterfront  and  meets  a  girl 
of  the  streets  ready  to  yield  the  fight.  Ina 
Burns  make  the  part  of  the  unfortunate 
si  and  out.    Dixon  comes  to  \he  rescue  of 

trayal  of  Miss  Pawn  will  grip  the  attention 
and  interest  throughout.  Another  role  that 
stands  out  is  that  of  the  mother  of  the 
Hero,  interpreted  by  Martha  Maddox,  who 
shows  us  the  mother  whose  stronger  affec- 

tion goes  to  the  weaker  and  less  worthy  or 
unworthy  member  of  the  family. 

Barbara  La  Marr  is  Hester,  the  wife  of 
Andrew,  the  woman  who  has  tired  of  her 
seemingly  humdrum  life  and  is  fascinated 
by  the  returned  soldier,  but  who  reverts  to 
the  woman  of  honor  when  the  big  test 
comes.  David  Butler  is  seen  in  a  role  all 
too  short,  that  of  a  doughboy  who  goes  to 
sleep  as  the  Hero  outlines  to  his  admiring 
townsmen  his  adventures  in  battle.  Frankie 
Lee,  too,  is  a  charming  youngster. 

The  cast  is  chosen  with  a  fine  eye  to 
' '  type. ' '  Gaston  Glass  plays  his  disagree- 

able role  to  the  hilt,  with  absolute  self-ef- 
facement, and  will  be  properly  and  duly  dis- 

liked. Mr.  Sainpolis  is  seen  as  a  small- 
town, short-salaried  citizen,  and  compels the  interest. 

The  staging  is  carefully  done.  The  open- 
ing is  of  the  turning  out  of  the  town  to  wel- 

come a  returning  soldier.  A  notable  scene 
is  that  of  the  formal  reception  to  the  Hero, 
and  still  another  the  burning  of  the  school- house  and  the  rescue  of  the  children. 

The  big  situation  is  that  around  the  couch 
of  the  badly  burned  and  presumably  dying 
man,  as  the  betrayed  refugee  clings  to  him, 
and  his  sister-in-law,  on  the  other  side  of 
him,  thinks  only  of  the  stolen  money  in 
the  possession  of  the  thief.  The  reaction 
comes  when  Oswald  asks  Hester  to  take  the 
money  from  his  pocket,  and  return  it  with- 

out his  brother  having  known  of  its  loss, 
and  the  arrival  of  the  clergyman  and  the 
following  marriage  ceremony.  G.  B. 

the  girl,  promises  to  see  that  she  is  kept 
in  funds  until  she  gets  on  her  feet  and 
puts  heart  and  courage  into  her.  Later 
when  false  word  is  brought  that  Dixon  is 
dead  it  is  the  girl  from  the  waterfront 
who  upbraids  the  one  who  has  rejected 
him  and  blames  her  for  the  man's  death. 

Of  course,  Dixon  is  not  dead,  but  has 
been  shanghaied.  There  are  dramatic  hap- 

penings on  the  tramp  steamer  as  the 
plainsman  tries  to  prevent  a  mutiny  among 
the  sailors.  At  the  end,  when  the  girl 
who  has  rejected  him  has  fallen  in  love 
with  the  secretary  of  the  latter  and  is 
ready  to  go  ahead  with  her  original  pro- 

mise, the  plainsman  declines  to  take  ad- 
vantage of  the  sacrifice  and  goes  back  to 

his  ranch. 
The  picture  is  filmed  in  San  Francisco 

and  contains  much  that  will  hold  the  in- 
terest. G.  B. 

Real  Forest  Blaze  in 

Premium  Picture's 

"Flames  of  Passion" 
There's  an  honest-to-goodness  forest  fire 

in  "Flames  of  Passion,"  a  five-part  sub- 
ject produced  by  Premium  Picture  Pro- 

ductions and  being  distributed  by  Inde- 
pendent Pictures  Corporation.  Not  only 

are  the  flames  under  good  headway  in  the 
brush,  but  they  wrap  around  the  trunks 
of  great  trees.  The  wonder  is  where  and 
how  they  got  it.  It  is  easy  to  believe  the 
heat  put  out  of  business  a  couple  of  cam- era lenses. 

George  Larkin  is  the  featured  player  of 
this  tale  of  the  timber  camp  and  the  lum- 

ber mill,  where  large  trees  are  handled 
on  a  large  scale.  The  setting  is  perfect 
for  the  story,  which  is  decidedly  melo- 

dramatic, possibly  a  bit  too  much  so  for 
the  more  sensitive.  For  of  rough-and- 
tumbles  there  are  a  plenty,  and  then  a 
little  more  for  good  measure. 

Mr.  Larkin  has  the  role  of  Grant  Whit- 
ney, the  boss  of  the  timber  camp,  whose 

duty  it  is  to  get  the  logs  down  to  the  mill. 
Rival  interests  conspire  with  the  man  in 
charge  of  the  mill  to  permit  some  of  the 
timber  to  escape  down  stream.  The  own- 

er of  the  property  comes  on  from  the 
East  to  learn  what's  wrong  and  finds  out. 
Also  his  daughter,  in  love  with  Whitney, 
accompanies  him,  but  is  unable  to  sway 
the  timber  boss  from  his  affection  for  the 
daughter  of  one  of  the  employes.  Ruth 
Stonehouse  is  Jimmie,  the  sweetheart  of 
Whitney.  Th'ue  is  a  third  member  of  the 
party  from  the  east,  Lonsdale,  played  by 
Karl  Silvera,  who  because  of  his  jealousy 

of  Whitney  causes  trouble  between  the" latter  and  Jimmie,  the  chief  result  of 
which  is  that  it  makes  his  rejection  by 
the  owner's  daughter  all  the  more  pro- nounced. 

There  are  some  thrills  in  the  course  of 
the  telling  of  the  story.  One  of  these  is 
right  at  the  opening  when  Jimmie  gets 
her  foot  caught  in  the  log  carriage  and  is" 
carried  to  .the  top  of  the  run  before  be- 

ing released  by  Whitney.  Another  is 
when  the  cars  containing  big  logs  are 
feloniously  detached  from  the  locomotive 
and  sent  down  the  grade,  the  situation  be- 

ing saved  by  Whitney  following  the  run- 
away on  a  locomotive,  catching  the  cars, 

jumping  on  them  and  applying  the  brakes. 
George  Hively  is  the  author  of  the 

story  and  G.  H.  Moody  is  the  director. 
J.  C.  Cook  has  finely  photographed  some 
picturesque  spots.  The  subject  is  not  ex- 

pensively made,  and  it  is  one  that  ought 
to  better  than  satisfy  a  house  that  is  look- 

ing for  action  and  also  likes  the  outdoors 
stuff.  With  good  supplementary  short 
material  it  easily  will  hold  up  its  end 
without  being  tagged  on  to  another  fea- 

ture for  a  double  showing.  G.  B. 

Fleming's  Iroquois 
Is  Fair  Melodrama 

of  the  North  Woods 
The  second  subject  on  the  program  of 

Independent  Pictures  Corporation,  and 
which  was  shown  to  the  trade  on  the 
same  day  as  was  the  first  release,  "Flames 
of  Passion,"  is  "The  Valley  of  Lost  Souls." 
Where  the  first  was  photographed  in  the 
woods  of  the  Pacific  Northwest  the  sec- 

ond is  an  Iroquois  Production,  made  by 
Caryll  Fleming,  is  a  tale  of  the  Mounted 
and  was  photographed  in  New  York 
State. 

The  picture  gets  away  to  a  gruesome 
start,  the  premises  not  being  established 
until  three  murders  have  been  committed. 
Then  two  Mounted  men  are  brought  into 
the  case,  and  eventually  the  murderer  is 
captured.  Luis  Alberni  is  Jacques,  the 
half  breed  who  sells  bad  rum  and  com- 

mits the  murders,  and  his  characteriza- 
tion is  made  sufficiently  unpleasant  to  sat- 
isfy the  most  exacting  in  their  require- 

ments of  the  "heavy." Victor  Sutherland  is  the  Mounted,  ser- 
geant and  his  aid  is  Frazier,  played  by 

Stanley  Walpole.  Murial  Kingston  is 
Julie  Lebeau,  daughter  of  the  storekeep- 

er, who  falls  in  love  with  the  sergeant, 
and  Anne  Hamilotn  is  Wahneta,  a  half 
breed,  fascinated  by  the  compelling  ways 
of  Jacques,  but  who  eventually  contributes 
to  bringing  the  criminal  to  justice.  Edward 
Roseman  is  Lebeau.  the  storekeeper, 
whose  son  is  slain  by  Jacques.  It's  a 
good  screen  cast. 

The  picture  grips  the  interest,  and  will 
repay  the  examination  of  exhibitors  who 
are  looking  for  north  woods  melodrama. 

G.  B. 
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Short  Subjects  and  Serials 

Baby  Peggy  Returns  to  the  Screen  Pathe  Announces 

Universal  to  Release  Six  Subjects  in  Block  Featuring 

Tiny  Century  Comedian  Beginning  the  Middle  of  March 

With  the  departure  of  Julius  Stern  for 
California  comes  the  order  from  Carl  Laem- 
nile  to  rush  prints,  advertising  and  exploi- 

tation on  the  Baby  Peggy  Comedies  and 
give  them  the  right  of  way  owing  to  the 
pressing  demands  upon  the  home  office  of 
Universal  from  its  exchanges  for  more  of 
the  little  star's  releases.  Both  companies 
of  Century  and  Universal  are  now  prepar- ed to  make  definite  announcement  and  to 
end  the  inquiries  which  have  come  in  from 
all  parts  of  the  country  regarding  the  long 
held  up  Baby  Peggy  releases. 

First  run  houses  in  every  territory  have 
advance  orders  for  the  forthcoming  Baby 
Peggy  productions  at  the  earliest  possible 
release  dates.  Although  the  first  pictures 
is  not  scheduled  for  release  before  March 
15,  Universal,  because  of  the  long  absence 
of  Baby  Peggy  from  the  screen,  is  going 
to  make  her  new  pictures  available  to  ex- hibitors at  a  much  earlier  date. 

"Little  Red  Riding  Hood,"  owing  to  a 
series  of  mishaps,  has  been  definitely  taken 
off  the  program. 

It  has  been  decided  to  put  Baby  Peggy 
back  on  the  regular  program,  instead  of 
making  Special  Baby  Peggy  Productions 
and  billing  them  as  such.  The  mode  of 
booking  will  be  in  blocks  of  six,  to  be  re- 

leased one  a  month  as  follows: 

"Peg  O'  The  Movies,"  March  14, 
"Sweetie,"  April  11,  "The  Kid  Reporter," 
May  16,  "Carmen  Junior,"  June  13,  "Tak- 

ing Orders,"  July  18,  "Tips,"  August  18. 
The  Stern  brothers  have  decided  to  make 

fewer  animal  and  novelty  pictures  for  the 

present. ' '  We  realize  we  have  enough  of  these 
novelty  pictures  on  the  market,"  states Abe  Stern,  who  has  remained  in  New  York 
to  look  after  the  Century  films  interests. 
' '  Brownie  will  be  the  only  animal  picture 
we  shall  make  for  some  time.  Outside  of 

Baby  Peggy,  we  shall  devote  all  of  our  en- ergies to  our  boy  star  Buddy  Messinger, 
for  whom  we  are  selecting  and  buying  first 
class  scenarios  worthy  of  his  talent." 

Fictionization  of 

"Plunder"  Is  Ready 

Since  Pearl  White  announced  that 
"Plunder"  was  her  farewell  to  the  screen, 
and  thereupon  sailed  back  to  France, 
Pathe  reports  the  receipt  from  magazine 
and  newspaper  publishers  of  pressing  in- 

quiries about  the  customary  Patheserial 
fictionization.  These  inquiries  are  further 
stimulated  by  news  of  the  nation-wide, 
pre-release  bookings  of  "Plunder," 

In  response  to  these  inquiries  Pathe  an- 
nounces that  the  fictionization  is  now 

ready,  and  will  be  forwarded  to  newspap- 
ers in  matrix  form  upon  request. 

The  fictionization  is  from  the  pen  of 
Herbert  Crooker,  and  is  written  with  the 
same  grasp  of  thrilling  incidents  and  criti- 

cal dramatic  scenes  which  have  character- 
ized his  widely-published  serial  stories 

adapted  from  at  least  a  dozen  previous 
Patheserials. 

As  in  previous  instances,  many  theatres 
playing  "Plunder"  will  run  a  slide  calling 
attention  to  local  publication  of  the  nov- 
elization,  while  the  latter  will  print  a  list 
of  the  houses  in  its  territory  where  the 
serial  is  being  played. 

Beginning  March  14  Universal  will  issue  a  series  of  Century  Comedies  starring  Baby  Peggy.    Some  of  the  subjects  are:  (1)  "Taking 
Orders;"  (2)  "The  Kid  Reporter;"  (3)  "Sweetie;"  (4)  "Peg  O'  the  Movies;"  (5)  "Carmen  Junior." 
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"Border  Law"  with 

Leo  Maloney,  Good 

Two-Part  Western 

At  the  head  of  Pathe's  releases  for  Jan. 

21  is  a  lively  two-part  western,  "Border 
Law,"  starring  Leo  Maloney.  It  is  a  mem- 

ber of  the  consistently  well  made  Eange 
Rider  series.  The  story  was  written  and 

the  picture  was  directed  by  Ford  Beebe  and Mr.  Maloney. 

The  tale  is  of  gun  runners  and  of  co- 
operation between  the  Bangers  on  the  north 

and  the  Rurales  on  the  south  of  the  border. 
It  shows  the  head  of  the  latter  body,  played 

by  Pedro  Valensuela,  as  a  regular  citizen — for  once  at  least  a  Mexican  is  portrayed  as 
an  ordinarv  human  being. 

Mr.  Maloney  has  the  role  of  a  Banger  in 
love  with  the  daughter  of  the  captain  of  the 
station,  and  is  an  exceedingly  bashful  suitor. 
A  supposed  artist  comes  to  the  station,  but 
it  turns  out  he  is  an  agent  of  the  smug- 

glers. When  the  daughter  of  the  house, 

played  by  Pauline  Curley,  overhears  an  in- criminating telephone  conversation  the 
agent  kidnaps  the  girl  so  that  she  may  not 
interfere  with  the  success  of  well-laid  plans. 

It  is  the  pursuit  by  Maloney  and  the  cap- 
ture of  the  agent  that  forms  one  of  the 

stirring  incidents  of  the  picture. 
Several  lighter  touches  are  interjected  in 

the  action  which  enhance  the  entertainment 

value  of  the  subject.  It  is  good  short  west- 
ern drama.  G.  B. 

Hodkinson  Reports 

Many  Bookings  for 

All  Star  Comedies 

A  report  received  at  the  offices  of  the  W. 
W.  Hodkinson  Corporation  indicate  wide 
interest  bv  exhibitors  in  the  All  Star  Com- 

edies produced  by  C.  C.  Burr,  featuring 
Charles  Murray,  Raymond  McKee  and  Mary 

Anderson,  and  distributed  through  Hodkin- son. 
The  Hodkinson  organization  announces 

the  booking  of  the  first  of  the  All  Star 
Comedies  for  the  Rivoli  and  Rialto  Thea- 

tres, New  York.  Tom  Moore  of  Moore's 
Rialto  Theatre,  Washington  signed  for  the series. 
Many  other  prominent  theatres  also  have 

booked  this  offering.  The  Hippodrome  in 
Baltimore,  Savoy  Theatre  in  Syracuse, 
Shea's  Hippodrome  in  Buffalo,  the  Albany 
Theatre  in  Schenectady,  and  the  Stanley 
Booking  Company  of  Philadelphia  all  have 

signed  to  play  the  series.  Bookings  are  re- 
ported to  have  been  coming  in  in  great numbers. 

"Be  Yourself"  From 

the  Christie  Studio 

Excellent  Comedy 

There's  a  novel  twist  in  the  excellent 
comedy  "Be  Yourself,"  which  the  Christies 
have  made  for  Educational  release.  It  is 
a  subject  that  will  tickle  the  crowd,  for 
one  of  its  main  settings  is  the  machine  room 
where  fifty  girls  make  shirtwaists.  The 
atmosphere  is  largely  of  the  factory,  into 
which  the  senior  partner  thrusts  his  night 
owl  of  a  son. 

Father  has  given  the  young  man  the  un- 
usual advice  of  going  to  work  and  making 

a  selection  of  a  wife  among  the  girls  with 
whom  he  will  be  thrown.  The  son  doesn't 
know  he  is  the  victim  of  a>  "plant,"  nor does  the  screen  follower  realize  it  until  the 

picture  is  all  but  finished.  Jimmie  Junior 
is  unaware  that  the  girl  his  father  has  se- 

lected for  him  is  temporarily  working  just 
where  the  young  man  cannot  fail  to  see 
her. 

Charlotte  Merriam  is  the  girl  and  Neal 
Burns  is  the  son.  Lincoln  Plummer  is 
father,  Henry  Murdock  is  the  taxi  driver 
who  sells  his  car  to  the  hilarious  youngster 
and  thereafter  attaches  himself  to  th« 
family  service,  and  Ward  Caulfield  is  the 
factory  foreman  who  does  his  best  to  fill  the 
places  of  the  girl  employes  who  go  out  on 
strike  against  a  25  per  cent  reduction  in 
wages.  Of  course,  the  cut  is  simply  a  subter- 

fuge on  the  part  of  father  to  discover  what 
attitude  son  would  take  in  the  matter. 
When  he  discovers  his  hopeful  on  a  soap- 

box urging  the  girls  to  go  out  and  remain 
out  he  knows  his  experiment  has  been  suc- cessful. 

There  is  one  girl  in  the  cast  who  gets  a 
bit  of  a  chance  to  see  what  she  can  do,  and 
as  a  result  is  responsible  for  considerable 
mirth.  Babe  London  is  the  girl — very 
young,  but  of  expansive  smile  and  ample 
proportions.    She  is  a  real  funmaker. 

The  picture  was  directed  by  Al  Christie 
from  a  story  by  Robert  Hall.  G.  B. 

Will  Tour  World 

In  Search  of  Real 

Scenic  Novelties 

Lester  R.  Bangsberg  of  Pittsburg  and 
Harry  Douglas  of  Brooklyn  are  making 
plans  for  a  journey  that  may  take  them 
around  the  world.  It  is  their  intention  to 
hunt  novelties  with  a  motion  picture  cam- 

era, selections  from  the  result  to  be  released 
at  the  rate  of  a  reel  each  month  for  a  year, 
beginning  probably  March  1st  next. 
It  will  be  several  weeks  before  two  sub- 

jects now  in  the  laboratory  are  ready  for 
showing.  Ultimate  distribution  will  be  ar- 

ranged by  Agnes  Egan  Cobb. 
The  two  reels  already  completed  were 

taken  in  the  West  Indies  and  the  Florida 
Everglades,  and  will  be  respectively  entitled 
"On  Location"  and  "Into  the  Ever- 

glades." The  subjects  will  be  issued  under the  brand  of  Novlreels. 
Mr.  Bangsberg,  who  is  the  cameraman  of 

the  combination,  and  Mr.  Douglas  intend 
soon  to  make  a  trip  to  Lake  Placid.  When 
they  have  deposited  in  the  laboratory  a 
photographic  record  of  some  of  the  more 
notable  spots  in  that  section  they  plan  to 
sail  for  Holland.  Then  their  itinerary  calls 
for  journeys  to  Brittany,  Paris,  and  South- 

ern Italy.  Other  countries  on  their  list 
include  Japan,  China  and  India,  and  in 
South  America  crossing  from  the  east  coast 
to  Chile,  with  a  tour  of  that  eountry  from 
north  to  south. 

The  entire  trip  is  expected  to  last  eight 
or  ten  months,  which  it  is  believed  will  af- 

ford abundant  time  to  accumulate  a  desir- 
able record  of  people,  customs  and  places 

in  the  countries  visited.  The  two  young 
men  aim  to  get  away  from  the  cut-and-dried 
"scenics"  making  it  a  point  to  lighten  their 
subjects  with  human-interest  material. 

REVIEWS    OF  CURRENT 

SHORT  SUBJECTS 

"Sting  'Em  Sweet,"  Century 
In  "Sting  'Em  Sweet,"  a  Century  Comedy 

released  by  Universal,  Brownie  the  dog 
capers  through  two  reels  in  amusing  and 
interesting  fashion.  He  performs  a  num- 

ber of  tricks,  all  of  them  woven  into  the 
story.  Little  Jack,  the  owner  of  Brownie, 
has  a  sister  with  two  beaus.  One  of 
these  approximating  six  feet  and  seven 

axhandles  in  height,  is  a  new-comer  to 
Century  and  should  be  a  welcome  addition 
to  the  crew.  It  is  with  the  plans  of  the 
two  that  Jack  and  Brownie  interfere  in 
ways  known  to  youngsters  and  to  the 
amusement  of  those  of  all  ages. 

"Boomed  Sentinels,"  Universal 
Roy  Stewart  again  is  starred  in  this  num- 

ber of  Universal 's  series  of  ' '  Timber 
Tales,"  with  a  picturesque  setting  in  the 
Sequoia  forest.  The  player  has  the  role 
of  a  "safety-first  inspector"  who  causes 
the  discharge  of  a  criminally  careless  work- 

er. The  latter  openly  turns  crook  and 
steals  a  contract  the  possession  of  which  is 
essential  to  the  father  of  the  inspector's 
sweetheart.  The  document  finally  is  re- 

covered, but  a  couple  of  lively  fights  pre- 
cede the  securing  of  it.  The  subject  is  in 

two  reels  and  makes  good  drama. 

"Speed,"  Patheserial 
The  fourteenth  episode  of  the  Patheserial 

"Speed"  shows  Charles  Hutchinson  nearing 
the  end  of  his  trials.  The  opening  of  the 
chapter,  which  is  entitled  "The  Peril 
Rider,"  shows  Speed  and  Lucy  dropping 
from  an  aeroplane  into  the  water  and  swim- 

ming ashore.  Speed  captures  an  automo- 
bile, seizes  after  a  fight  the  man  who  can 

prove  his  alibi,  and  after  crossing  a  burn- 
ing bridge  narrowly  escapes  going  over  a 

cliff  following  a  spectacular  dynamite  ex- 
plosion, the  machine  falling  to  destruction. 

There  are  a  number  of  thrills  in  the  chapter. 

Pathe  Review  No.  3. 
Some  unusually  entertaining  material  is 

shown  in  the  third  issue  of  the  1923  Pathe 
Review,  chief  of  this  being  the  views  taken 
in  the  New  York  Aquarium  under  the  cap- 

tion of  "Fish  Faces."  Close-ups  are  shown 
of  many  rare  specimens,  among  them  being 
the  European  brown  trout,  trigger  fish,  pork 
fish  and  moon  fish.  ' '  Silliettes ' '  shows 
amusing  shadow  action,  the  adventures  of 
' '  The  Merrie  Huntsman. ' '  Then  there  are 
the  "Living  Paintings,"  street  scenes  in India  and  Pathecolor  views  of  Alsace. 

"Cheating  the  Cheaters,"  Pathe 
This  issue  of  Aesop 's  Film  Fables 

shows  Henry  Cat,  Fido  Dog  and  Milton 
Mouse  worrying  the  Farmer  and  proving 
the  moral  that  "It  takes  a  thief  to  know 
a  thief."  There's  good  comedy  in  the  num- 

ber.   "Mr.  Hyppo,"  Pathe 
Paul  Parrott.  in  his  weekly  offering  of  the 

Hal  Roach  studio,  released  by  Pathe.  takes 
the  role  of  a  hypnotist  before  a  small  town 
house.  Even  though  assisted  by  Jobyna  Ral- 

ston he  fails  to  "hyp"  his  subjects,  but  that 
little  detail  is  carefully  attended  to  by  his 
former  instructor,  who  unnoticed  in  the  aud- 

ience takes  revenge  on  his  former  pupil  for 
an  unpaid  instruction  bill.  There  is  a  grand 
mix-up  at  the  finish.  The  subject  should 
take  rank  as  well  up  and  perhaps  a  bit 
better  than  its  fellows  of  the  same  series. 

"The  Social  Buccaneer,"  Universal 
The  fourth  chapter  of  the  Universal 

serial,  captioned  "The  Spider's  Web,"  is a  continuation  of  the  rapid  action  with, 
which  the  chapterplay  was  inaugurated. 
The  major  portion  of  the  two  reels  is 
staged  about  a  country  home,  where  jack 
discovers  the  hiding  place  of  the  bank's 
funds.  The  closing  scene  is  of  an  auto- 

mobile smash,  one  of  the  most  spectacular 
ever  shown  on  a  screen. 

"Some  Service,"  Universal 
Nervy  Ned  and  his  pal  Roach,  an  in- 

imitable pair  of  tramps,  show  us  in 
"Some  Service"  a  new  way  of  serving  a 
summons  on  an  unwilling  and  even  bel- 

ligerent victim.  The  LTniversal  single-reel 
comedy  is  good  stuff.  It  is  snappy  and 
humorous. 
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Live 

HUNT  STROMBERG  is  going  to  t
ake 

a  further  plunge  in  the  producing 
field.  He  is  to  start  filming  five-reel 

dramas  within  the  next  two  months  for 
Metro. 

In  the  meantime,  Stromberg  has  just  be- 
gun a  new  Buli  Montana  comedy,  "The Two  Twins"  with  Al  Austin  directing. 

Fontaine  La  Rue  has  the  lead  and  Grace 
Gordon  supporting. 

Myron  Selznick  has  departted  for  New 
York  where  he  will  develop  plans  for  add- 

ing another  unit  to  his  two  companies  op- 
erating at  United  Studios,  Hollywood. 

When  Mr.  Selznick  came  West  a  few 
months  ago  he  announced  that  he  would 

only  make  the  big  feature,  "Rupert  of Hentzau"  but  later  he  began  another  all- 

star  company  in  "The  Common  Law," 
which  is  now  in  its  fourth  week  of  film- 

ing. It  is  unofficially  stated  that  the  pro- ducer will  make  Hollywood  his  production 
center. 

Two  more  stars  have  been  added  to  the 

array  of  players  in  "The  Common  Law," which  George  Archainbaud  is  directing. 
These  are  Miss  Dupont  and  Bryant  Wash- 

burn. Mr.  Washburn  is  also  cast  in  "Ru- 
pert of  Hentzau." 

Mildred  Davis,  formerly  of  Hal  Roach 
studios,  has  signed  a  contract  with  the 
Sacramento  Film  Company.  She  is  to  be 
featuring  in  a  series  of  productions  to  be 
made  at  the  United  Studios,  Hollywood. 

The  first  picture  will  be  called  "Tempor- 
ary Marie,"  which  Lambert  Hillyer  will direct. 

The  cast  includes  Kenneth  Harlan,  Myr- 
tle Stedman,  Tully  Marshall,  Stuart 

Holmes  and  Maude  George. 
Earl  Montgomery  has  now  formed  his 

own  producing  company  and  plans  to 
make  a  series  of  12  feature  comedies  a 
year  in  which  he  will  play  the  featured 
role.  Bruce  Mitchell  is  co-directing  and 
those  in  the  cast  are  Billy  Franey,  Ford 
West,  Jack  Duffy,  Gale  Henry,  Lucille 
Hutton  and  others. 

Jobyna  Ralston,  engaged  as  leading  lady  in 
Harold  Lloyd's  next  production. 

J.  E.  Story,  general  representative  for 
Pathe  exchanges  has  been  in  Los  Angeles 
conferring  with  Manager  Pete  Carroll  and 
W.  S.  Wessling,  district  manager. 

"I  was  amazed,"  said  Mr.  Story,  "at  the 
wonderful  growth  of  Los  Angeles  since 
my  visit  here  several  years  ago.  Especial- 

ly the  new  theaters  that  have  sprung  up 
like  mushrooms  tents.  They  are  some  of 
the  finest  in  the  U.  S.  and  are  a  pride  to 

the  industry." Los  Angeles  is  minus  one  her  oldest 
(heaters,  following  the  closing  of  the  Su- 
perba,  which  was  owned  by  Universal. 
The  property  has  been  leased  to  Tait, 
well  known  San  Francisco  restauranteur, 
and  the  work  of  remodeling  the  show- 
shop  into  a  high  class  lobster  palace  is 
already  well  under  way. 

The  Superba  was  closed  in  a  blaze  of 
glory  by  the  employees,  the  house  having 
been  turned  over  to  them  as  their  own 
by  Mr.  Tait  and  C.  L.  Theuerkauf,  gener- 

al manager  of  the  Universal  Film  Ev- 
changes. 

The  entire  receipts  went  to  the  em- 
ployees, 100 — ,  and  as  a  result  of  this 

welcome  holiday  gift,  each  member  of  the 
staff  worked  day  and  night  in  perfecting 
a  program  that  would  make  the  popular 
playhouse  live  in  the  memory  of  the  pub- 

lic for  some  time  to  come. 
Priscilla  Dean  in  "Outside  the  Law," was  the  feature  picture  and  most  of  the 

Universal  stars  appeared  in  person.  Her- 
bert Rawlinson,  Reginald  Denny,  Hoot 

Gibson,  "Pal"  the  popular  dog  and  other 
celebrities  were  there  in  all  their  glory. 
A  goodly  sum  was  realized  from  the 

day's  showing,  and  each  employee  was 
presented  an  attractive  amount  of  cash 
as  their  farewell  gift  from  the  old  theater. 

Edwin  Carewe  has  come  out  to  Califor- 
nia to  commence  active  production  of  his 

forthcoming  First  National  picture,  "The 
Girl  from  the  Golden  West,"  known  to millions  as  a  book,  a  stage  play  and  an 
opera.  Sol  Polito,  noted  for  his  expert 
work  at  the  camera,  will  supervise  the 
photography  of  this  new  cinema. 

Maurice  Tourneur's  staff  of  research 
experts  and  the  mechanical  department 
of  the  United  Studios  have  finished  the 
20  ancient,  barnacled  vessels,  equipped 
with  ancient  weapons  and  other  para- 
phenalia,  for  the  Sargasso  Sea  sequence 
of  "The  Isle  of  Dead  Ships."  Anna  Q. 
Nilsson,  Milton  Sills,  Frank  Campeau, 
Walter  Long,  Bert  Woodruff  are  in  the 
cast. 

Major  Jack  Allen,  globe-trotter  and 
sportsman  and  known  as  the  "bloodless 
hunter,"  has  been  engaged  by  Universal 
to  write,  direct,  and  star  in  a  number  of 
short  features  showing  the  methods  by 
which  he  captur  dealive  wild  beasts  of 
the  mountains,  plains  and  jungle. 
Each  of  the  features  is  a  cleverly 

wrilten  little  story  embodying  a  plot 
which  comes  to  a  climax  by  Major  Allen's capture  of  the  animal.  The  appeal  of  the 
series  will  be  the  drama  of  the  chase  and 
the  humanitarian  methods  of  capturing 
animals  without  killing  them. 

A  cast  of  popular  players  supports  the 
major  in  the  first  of  the  series  and  other 
players  of  similar  prominence  will  be  en- 

gaged for  forthcoming  productions. 

Realism  in  truth!  A  hobo  was  found 
last  asleep  in  the  big  barn  setting  at 
Larry  Semon's  studio  the  other  morning 
when  the  night  watchman  was  making 
his  early  morning  rounds. 

The  knight  of  the  road  explained  that 
he  had  come  along  that  way  in  the  moon- 

light, saw  the  big  barn  with  a  lot  of  nice 
comfortable  hay  inside  and  did  not  real- 

ize it  was  a  "prop"  barn. The  watchman  was  so  touched  with 

pride  at  this  tribute  paid  to  Mr.  Semon's realistic  settings,  he  made  the  tramp  a 
cup  of  coffee  before  his  departure. 

A  picturesque  caravan  of  camels,  horses, 
cinema  Arabs  and  high-powered  stars, 
headed  by  Rupert  Hughes,  author  and  di- 

rector, returned  to  Los  Angeles  last  week 
in  time  to  spend  the  holidays  at  home, 
after  being  on  location  for  two  weeks  in 
the  midst  of  the  desert  making:  "Souls 
For  Sale,"  a  story  of  motion  picture  life. 
The  company  of  nearly  100  people  stay- 

ed at  a  small  hotel,  but  to  reach  the  scene 
for  "shooting"  they  had  to  travel  16  miles 
daily  by  auto,  buckboard  and  horseback. 

Ted  Reed,  connected  for  several  years 
with  the  Dauglas  Fairbanks  company  but 
who  for  the  last  two  years  has  been  en- 

gaged in  the  oil  industry  in  Southern  Cal- 
ifornia, found  htat  he  was  unable  to  re- 

sist longer  the  lure  of  his  first  love  and 
has  come  back  to  picture  as  production 
manager  for  Mary  Pickford. 
Reed  will  supervise  the  building  of  all 

the  sets  for  "Dorothy  Vernon  of  Haddon 
Hall,"  Miss  Pickford's  next  film  offering, 
and  will  also  be  closely  associated  with 
Edward  Knoblock,  Ernest  Lubitsch  and 
Miss  Pickford  in  the  preparation  of  the story. 

The  last  activework  done  for  the  screen 
by  Reed  was  the  directing  of  Douglas 
Fairbanks  in  "The  Nut"  that  hilarious 
concoction  of  celluloid  nonsense  which 
preceded  "The  Three  Musketeers." 

Hollywood  witnesses  the  reunion  of  three 
sisters,  all  screen  actresses.    Left  to  right: 
Shirley  Mason,  Edna  Flugrath  and  Viola 

Dana,  Metro  comedienne  starring  in 
"Love  in  the  Dark." 
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Making  the 
Theatre  Pay 

Exploiting  the  Picture 
Equipping  the  Theatre 

The  frontal  display  at  the  Colonial  Theatre,  Allentown,  Pa.,  designed  by  Manager  Julius  Fogelman  for  the  engagement  of  Gold- 
wyn's  "Remembrancer  The  picture  of  "Pop"  Grout  and  the  boy  featured  in  the  2^-sheet  shows  the  value  of  large  heads  and  par- 

ticularly something  that  tells  a  story.  The  seasonable  aspect  was  provided  in  the  mask  for  the  box  office.  Composition  board  panels 
were  painted  with  figures  of  a  pilgrim  and  his  wife  in  the  conventional  rustic  background. 

Exploito 
r  i a  1 

THE  new  year  starts  out  with  much  talk  of  ' ' box  office  records. ' ' 
Cheerful  conversation,  what?  New  York  at  the  end  of  a  week  of 

"The  Strangers'  Banquet"  at  the  Capitol  and  "Salome"  at  the 
Criterion,  buzzes  about  "new  high  box  office  returns."  In  Cali- 

fornia there  are  some  record  runs  with  the  performance  of 
"Knighthood"  at  Grauman's  Rialto,  "Robin  Hood"  at  the  Holly- 

wood and  "Tess"  booming  along  at  Miller's  in  Los  Angeles.  Then, 
there's  "Dr.  Jack"  amazing  public  and  theatre  men  alike  with  its 
sustained  power  in  filling  the  Majestic.  Then — but  why  go  on? 
It  looks  like  a  good  year. 

C>  OV.  SMITH  recommends  a  repeal  of  the  New  York  State  cen- 
J   sorship  law.    So  far  the  year's  name  is  Pollyanna. 

JUST  as  the  fashion  in  clothes  springs  up  simultaneously,  so  to 
in  other  human  activities,  such  as  exploitation.  Of  a  sudden 

from  all  parts  of  the  country  come  reports  and  samples  of  new 
devices  to  make  the  public  read  a  theatre's  heralds.  Among  them 
are  some  mighty  clever,  practical  stunts.  Some  of  them  are  re- 

produced cn  another  page  of  this  issue. 

IN  New  York  the  Mastodon  people  are  circulating  a  "Secrets  of 
Paris"  leaflet  enclosed  in  an  envelope  printed  with  the  line 

"Here's  a  big  secret.  Don't  show  this  to  your  wife."  The herald  itself  is  a  neat  affair,  having  a  cover  design  which  provokes 
the  necessary  curiosity  to  make  the  inside  advertising  get  atten- 

tion. "Barry"  Baremore  has  not  given  up  newspaper  work  in  vain. 
THE  value  of  a  newspaper  contest  is  being  demonstrated  in 

almost  sensational  fashion  in  Wisconsin.  The  essay-writing 
stunt  in  which  the  "Milwaukee  Journal"  is  offering  prizes  for  the 
best  articles  on  Eskimo  life  in  a  tieup  with  "Nanook  of  the  North" 
is  doing  much  to  stimulate  box  office  receipts  on  this  remarkable 
film  throughout  the  State. 

THE  Criterion  in  New  York  is  becoming  accustomed  to  "good 
art"  in  its  advertising  out  in  front.  The  attractive  posters 

and  illumination  of  "Knighthood"  are  followed  by  the  attractive 
posters  and  illumination  of  "Salome."  Tor  the  Nazimova  play the  illumination  is  of  a  blood-red  hue  and  the  drawings  are  in  the 
Beardsley  style.    Both  very  striking  and  very  dignified. 

TOM  KENNEDY. 
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Making  Them  Read  the  Heralds 

FOR 

MEN 

ONLY 

f 

Even  on  the 

Sahara  Desert 

—You  can't 
Get  away  from 

The  Women — 

MILTON  SILLS 

Tries  it 

unsuccessfully  in 

"Burning  Sands' with 

WANDA  HAWLEY 
at  the 

Grand  Theatre 
GREENS BURG 

3  DAYS 
DECEMBER  11-12-13 
A  PARAMOUNT  PICTURE 

A  Mans  Flaming  Answer  To 
"THE  SHEIK" 

Another  way  to  make  them  read  the  theatre  announcement.  These  folders  were  put 
out  by  the  Strand,  Greensburg.  Pa.,  for  Paramount' s  '  Burning  Sands."  At  the  right  the 
outside  cover  is  shotvn.  The  line  "for  men  only"  is  startling  enough  to  induce  each 
recipient  of  the  folder  to  read  further.  As  illustrated  by  the  center  and  left  panels  the 

story  the  theatre  wishes  to  tell  is  presented  in  telling  fashion. 

Is  Your  Eyesight  Good? 

Read  This  Test 

WHERE     THE     SWAYING  PALM 
TREES  WOO  THE  HEART  TO 
romance — where  the  soft  lights  of 
Cairo  call  to  love — where  the  dark 
face  of  the  Sheik  masks  hot  passions  and  mys- 
t  bit- there  a  flaming  love-drama  is  played  through thrills  to  its  startling  climax. 

FURTHER    PARTICULARS  INSIDE 

GEO.    MELFORD'S  PRODUCTION 

BURNING  SANDS
' 

— WITH 

Wanda  Hawley 

—AND— 

Milton  Sills 

is,  to  quote  slang,  a  sight  for  tore  eyes 
Its  at  the 

LAURIER 

FRIDAY  and  SATURDAY 

And  if  you  don't  Bay  it  Is  the  greatest 
desert  picture  since  "The  Sheik"  bet- 

ter consult  a  physician,  not  an  occu- 
list,  something's  wrong. 

The  folder  designed  by  John  P.  McConville.  Paramount  Exploit eer  of  Boston  exchange, 
ivas  used  with  great  success  in  exploiting  "Burning  Sands"  in  Woonsoeket.  R.  I.  where 

it  played  at  the  Laurer  Theatre. 

NEW  TRAFFIC  RULES 

Car  No. 

Starting  SUNDAY,  DECEMBER  10th,  traffic  will  be  unusually  heavy  on 
Third  Street;  especially  in  front  of  the  CAPITOL  THEATRE,  on 

account  of  the  extraordinary  event  of  the  season,  ahich  will  be 

Guy  Bates  Post IN  HIS  LATEST  PRODUCTION 

"Omar  The  Tent  Maker" A  GLAMOROUS  SWEEPING  DRAMA  OF  OLD  PERSIA 
DRIVE  CAREFULLY 

and  remember 

Starting  Sunday,  December  10th 

Manager  John  Loveragc  of  the  Capitol  theatre,  Davenport,  la.,  literally  "seared  up"  attention  for  his  presentation  of  First  National's 
"Omar  the  Tentmaker"  with  the  envelopes  illustrated  here.  A  string  was  attached  to  each  envelope  and  these  were  tied  to  the  driv- 

ing-wheels of  autos,  The  contents  of  the  envelopes  as  shoivn  at  the  right  drove  home  the  message  to  the  theatres. 

Do  You  Think  The 

City  Should  License 
Auto  Drivers? 

M. 
O wner 

THE  herald  has  hung  on  as  an  adver- tising medium  for  the  theatre  through 
all  kinds  of  revolutions  in  showman- 
ship. Its  survival  is  proof  of  its  worth.  It 

will  sell  the  show  if  the  "selling  point"  is 
there — and  provided  it's  read- 

To  attract  attention  to  a  good  herald  in 
which  the  theatre  announces  its  attractions 
in  an  attractive  manner,  there  are  many 
means  a  the  disposal  of  the  showman.  We 
reproduce  here  some  of  the  stunts  recently 
used  for  theatres  where  good  exploitation 
is  the  rule.  All  of  them  are  practical  and 
all  of  them  have  produced  good  results. 

The  stock  heralds  gotten  out  by  the  dis- 
tributing concern  may  be  entirely  suitable 

to  your  purposes,  But  if  you  find  that  they 
are  beng  made  to  live  up  to  the  name 
"Throwaway"  too  literally  you  might  try- 
inserting  them  in  envelopes  printed  with 
some  line  of  local  interest  or  of  particular 
appeal  to  the  community  which  you  know 
and  are  familiar  with  through  study  and 
experience. 

Theodore  Roberts 

IN "The  Old  Homestead" 
SAYS: 

"Sister,  we  always  said  Nobody  would 

ever  go  away  from  this  House  Hungry." 

THAT'S  WHAT 

Mother  O'Donnell 
SAYS  OF  THE 

McCarty  Hotel  Dining  Room 

"The  Old  Homestead" 
will  be  at  the 

Majestic  Theatre.   Dec  II,  12, 13, 14 

A  card  achieving  a  neat  tieup  with  a 
restaurant.  The  Orpheum  theatre,  Poca- 
tello,  Idaho,  gave  the  restaurant  a  line 
from  the  picture  and  Paramount's  "The Old  Homestead"  was  well  advertised 

through  the  efforts  of  the  proprietor. 

Safety  First! 
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At  the  right  are  the  girls  who  strolled  about  London  wearing  costumes  that  were  replicas  of  that  worn  by  Maude  George  in  Universal's  "Foolish  Wives." 
at  the  right  the  "sign  poster  artists"  doing  another  street  stunt  with  hat  boxes  labeled  "Foolish  Wives." 

Exploitation  Making  its  Way  in  England 

And 

EXPLOITATION  is  showmanship  and 
showmanship  is  much  the  same  the 
world  over.  However  in  the  realm  of  mo- 
tion picture  exhibition  it  is  quite  the  natural 

tural  thing  for  the  American  to  regard  mod- 
ern picture  exploitaiion  as  something  rather 

strictly  American  and  this  of  course  lends 
decided  interest  to  large  scale  exploitation 
executed  in  other  countries.  In  England  for 
example. 
The  campaign  carried  on  in  London  for 

the  presentation  of  "Foolish  Wives"  at  the 
New  Oxford  Theatre  is  an  outstanding  ex- 

ample of  highly  developed  powers  of  the 
English  picture  showman.  This  exploita- 

tion was  executed  under  the  supervision  of 
Managing  Director  Edwin  J.  Smith,  of  the 
European  Motion  Picture  Co.  Ltd.,  who  was 
assisted  by  Walter  Wanger.  identified  with 
the  big  presentations  of  pictures  at  Covent 
Garden;  Castleton  Knight,  who  is  one  of 
England's  livest  showmen;  and  Ben  H. 
Grimm,  formerly  of  the  Universal  concern. 
Mr.  Grimm  added  the  Internationa]  touch, 
Ben  being  an  American  who  received  his 
motion  picture  experience  in  these  United 
States. 
The  New  Oxford  showing  was  heralded 

throughout  London  with  advertising  that 
embraced  about'  everything  that  was  appro- 

priate— big  poster  billing,  direct  by  mail  ad- 
vertising, street  stunts,  heralds. 

On  one  of  the  biggest  single  sign  sites 
in  the  world  there  was  a  sign  with  the  title 
of  the  picture  written  out  in  huge  letters. 
To  give  further  interest  a  number  of  girls 

wearing  velvet  tarns  and  smocks  reaching 
to  the  knees,  were  sent  out  to  "paint"  the 
sign.  .  These  same  girls  wearing  the  same 
costumes  at  other  times  walked  about  carry- 

ing hat  boxes  with  the  title  of  the  picture 
painted  in  glaring  letters.  Another  group 
were  dressed  in  costumes  that  were  replicas 

of  the  one  worn  by  Maude  George  in  "Fool- 
ish Wives." 

The  newsies  required  by  law  to  ' '  shout ' ' 
their  headlines  from  contents  bills — posters 
— were  equipped  with  special  bills  in  which 
the  headline  was  "  'Foolish  Wives'  crowd 
the  New  Oxford."  A  special  herald  with 
catchlines  and  sketches  was  mailed.  25,- 
000  of  these  mailing  pieces  were  sent  out. 
Colored  cards  were  distributed  in  the  streets 
and  a  ballyhoo  used.  In  addition  to  all 
this  outside  work  a  special  prologue,  con- 

forming to  the  advertising  which  featured 
the  Monte  Carlo  scenes  of  the  play,  was 
staged  in  the  theatre  and  introduced  stag- 

ing effects  which  caused  it  to  be  talked 
about. 
The  London  showmen  also  turned  loose 

their  forces  on  ' '  Smilin  '  Through. ' '  The 
most  sensational  feature  in  the  campaign 
for  the  Norma  Talmadge  picture  was  a  tie- 
up  with  the  pre-election  work  of  candidates 
for    Parliament,    who    wore    buttons  with 

the  slogan  ' '  Smilin  '  Through. ' '  These  they 
also  handed  out  to  their  constituency. 

The  song  was  introduced  at  various  cab- 
arets. Manager  E.  H.  Tremain,  when 

' '  Smilin '  Through ' '  was  presented  at  the 
Invicta  Theatre,  Chatham,  erected  a  minia- 

ture screen  in  front  of  the  theatre  and  ex- 
hibited on  it  portions  of  the  film.  These 

short  shows  were  run  every  half  hour  and 
collected  a  crowd,  a  fair  portion  of  which 
paid  their  tribute  at  the  box  office  to  see 
the  whole  show. 

Constance  Talmadge  was  also  featured  in 

some  spirited  exploitation  for  "East  is 
West."  A  million  paper  napkins  with  or- 

iental design  and  in  the  centre  a  drawing 
of  Constance  and  the  title  of  her  new  pic- 

ture were  distributed  by  First  National's 
London  office.  They  were  used  in  many 
restaurants  in  place  of  the  regular  napkins. 
Another  stunt  for  ' '  East  is  West ' '  was  the 
writing  of  Constance  Talmadge 's  name  on 
the  backs  of  ten  shillings  notes.  This  stunt 
was  possible  through  the  practice  of  banks 
to  request  an  individual  not  known  to  the 
bank  to  endorse  notes  when  change  is  given 
or  a  deposit  made. 
These  are  but  a  few  instances  of  the 

brand  of  exploitation  staged  by  English 
picture  men,  but  they  serve  to  show  that 
the  American  showman  is  not  alone  in  think- 

ing up  novel  advertising  stunts  and  launch- 
ing big  campaigns — not  at  least  while  the 

English  exhibitors  keep  on  working  and  de- 
veloping along  their  present  lines. 

One  of  the  largest  sign  sites  in  the  xworld  was  used  to  advertise  the  showing  of    the  Universal  production  at  the  New  Oxford  in  London.     In  the  center  is  a '  -  •  •  "riewsie"  with  his  headline  bill,  at  the  right  the  girls  who  "painted"  the  sign. 



410 EXHIBITORS    TRADE  REVIEW Volume  13.     IS  umber  8 

The  marquee  display  put  on  for  the  presentation  of  "When  Knighthood  Was  in  Flower"  at  the  Alhambra, Shelby  ville,  Ind,  the  home  town  of  Charles  Major,  author  of.  the  play  picturized  by  Cosmopolitan.  The 
Rembusch  house  naturally  took  occasion  to  usa  a  line  here  and  there  in  which  the  Paramount  offering  was 

billed  as  "Charles  Major's  'When  Knighthood  Was  in   Flower.'  " 

A  high-kneed  San- 
ta and  a  knee- 

high  Jackie  was 
the  contrast  which 

gave  attraction 
value  to  the  bally- 
hoo  put  on  by 

Joseph  Quittner, 
manager  of  the 
State  Theatre, 
Middletown,  N.  Y. 

This  portion  of 

M  r.  Quittner's campaign  for  First 
National's  "Oliver 
Twist,"  was 
tuned  to  the  sea- 

son and  attracted 

great  attention  in Middletown. 

A  "double"  for  Harold  Lloyd — he  may  be  seen  at  the  right  center  of  the  photo  above — was  the  ballyhoo 
used  in  the  campaign  in  San  Francisco  by  the  New  Partola  theatre.  "Dr.  Jack"  was  the  attraction  selected 
to  reopen  the  Partola,  which  had  been  dark  several  weeks  during  remodeling  and  redecorating.  Lloyd's new  Pathe  vehicle  opened  for  an  indefinite  run  and  was  supported  by  a  vigorous  exploitation.  The  combination 
of  Lloyd's  new  comedy  and  the  reopening  of  a  theatre  on  which  $75,000  had  been  spent  for  new  decorations was  an  event  that  made  a  big  appeal  to  the  public. 

Direct  Appeal  Is 

Royster's  Method 
To  Build  Business 

Birmingham,  Ala-. — "Cultivate  your  clien- 
tele" is  the  advice  that  "Nat"  Royster 

manager  of  the  Alcazar  Theatre  of  Bir- 
mingham, a  veteran  man  in  the  exhibiting 

line  of  the  moving  picture  game,  gives  to 

all  with  whom  he  "talks  shop-"  He  believes 
in  putting  the  personal  touch  into  exploi- 

tation, consulting  his  audiences  as  often 

as  possible  with  regard  to  their  prefer- 
ences in  the  choice  of  moving  pictures. 

To  accomplish  this  end  Mr.  Royster  has 
compiled  a  list  of  10,000  patrons  of  his 
movie  theatre  to  whom  he  expects  to  turn 
often  in  the  next  year  for  help  and  advice 
as  to  the  kind  of  pictures  that  will  be 
shown  at  the  Alca  zar.  "Give  Them  What 
They  Want,"  is  his  one  and  only  motto 
and  he  spares  no  pains  to  accomplish  it. 

The  first  consultation  letter  to  Alcazar 
patrons  went  out  just  before  January  first. 
It  contained  a  short  letter  in  which  the 
theatre  management  offered  cooperation 
and  urged  patrons  to  be  equally  generous 
by  filling  out  the  questionnaire  and 
dropping  it  in  at  the  box  office. 
Each  patron  who  complied  with  the  re- 

quest was  offered  a  reduction  of  ten  cents 
on  a  seat  to  the  show,  thus  the  manage- 

ment was  enabled  to  kill  three  birds  with 
one  stone,  advertising  the  theatre,  filling 
the  theatre  at  a  very  small  reduction  in 
price  and  finding  out  what  the  patrons 
like  best. 

Summonses  As  Invitations 

To  "Quincy  Adams  Sawyer" 
"Quincy  Adams  Sawyer"  was  presented 

for  the  first  time  at  the  New  Theatre  in 
Baltimore  on  November  27.  The  world 

premiere  of  this  production  was  accom- 
panied by  many  exploitation  stunts.  Invi- 

tations in  the  form  of  summonses  were 

distributed  by  policemen  to  the  leading  at- 
torneys in  the  city,  each  summons  being 

good  for  the  admittance  of  two  persons. 
The  invitation  was  worded  in  this  man- 

ner: "State  of  Merryland,  Baltimore,  No- 
vember, 1922.  You  are  hereby  summoned 

to  attend  and  witness  the  world's  premiere 
presentation  on  Monday,  the  twenty- 
seventh  day  of  November,  at  the  New 
Theatre,  at  the  first  showing  in  Baltimore 
of  the  epoch-making  picture  of  the  year, 
adapted  from  a  famous  novel  and  best 
New  England  play  ever  written.  By  order 
of  the  Management.  (Signed)  Quincy  Ad- 

ams Sawyer." A  footnote  stated  that  the  summons  was 
to  be  presented  at  the  door.  In  the  lower 
left  corner  of  the  paper  was  a  red  seal, 
and  the  whole  appearance  of  the  invitation 
closely  followed  that  of  a  court  summons. 
The  summons-invitation  was  one  of 

many  exploitation  devices  employed  in 
making  the  premiere  of  this  photoplay  an 
auspicious  one.  A  number  of  old-fashioned 
vehicles  were  let  loose  in  the  city,  each 
one  of  them  bearing  the  announcement  of 
the  coming  of  the  photoplay.  A  large 
painted  bulletin  was  placed  at  East  Balti- 

more and  Liberty  Streets,  one  of  the  most 
crowded  thoroughfares  of  the  city. 
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HP  QOBINH00D 
TO  HELP 

BOSTON  AMERICAN 

XMAS  FUND. 

A  big  campaign  announced  the  coming  of  ''Douglas  Fairbanks  in  Robin  Hood"  to  the  Park  Theatre,  Boston.  A  tieup  with  the  Boston  American  Xmas  Fund 
netted  the  United  Artists  offering  a  great  amount  of  publicity.     Usherettes  of  t  he  theatre  in  fancy  costume  made  rounds  of  the  hotels  and  restaurants  collecting 

for  the  fund.    At  the  right  is  a  display  of  the  saddles  used  by  the  star  of  the  picture. 

Fine  Oriental  Prologue  Outlined 

Milton  Feld  Gives  Insight  on  Exploitation  of  ''East 
Is   West"  at   the  Newman   Theatre,   Kansas  City 

From  Milton  H.  Feld,  managing  director 
of  the  Newman  Theatre,  Kansas  City,  Mo., 
comes  an  interesting  account  of  the  inside 

history  of  the  exploitation  and  presenta- 
tion of  First  National's  "East  is  West." 

"Our  shadow  box  display  was  used  in- 
side the  lobby  two  weeks  in  advance  of  the 

run,"  he  writes,  "and  after  the  engage- 
ment began  it  was  decorated  with  38  large 

size  Japanese  lanterns;  and  our  lobby  had 
suspended  from  two  points  in  the  ceiling  a 

large  Japanese  umbrella  with  smaller  lan- 
terns hanging  down  from  the  ends  of  the 

ribs,  all  illumined. 

"A  false  front  was  built  of  bamboo  and 
wisteria  for  each  of  the  four  windows  of 

the  box  office  which  is  of  the  island  type 
in  the  center  of  the  lobby.  The  cashiers 
were  dressed  in  Japanese  kimonos,  hairdress 
and  hair  ornaments. 

"Incense  was  burned  in  the  lobby  and 
in  the  fan  rooms  so  that  the  air  forced 

through  the  ventilating  system  carried  the 
incense  with  it.  Two  paper  mache  Buddhas 
were  built,  each  six  feet  high.  These  were 

set  on  either  side  of  the  stage  and  illumi- 
nated with  red  lights  set  in  a  bowl  at  the 

base. 

"As  an  overture  the  orchestra  played 
'  Madam  Butterfly. '  The  opening  showed 
two  men  dressed  as  Chinamen  sitting  be- 

fore a  Chinese  window  which  was  beauti- 
fully colored  by  subdued  lighting. 

"From  this  duo  came  the  first  number, 
an  original  arrangement  called  Tea  Leaves. 
Their  song  completed  they  walked  in  oppo- 

site directions,  prostrating  themselves  be- 
fore Budiah,  and  then  went  back  to  the 

center,  slowly  opening  the  doors.  Another 
man,  dressed  in  elaborate  Oriental  costume 
was  discovered  in  a  black  cyclorama  in  the 
center  of  the  stage. 
"With  the  added  effect  of\  a  string  of eight  beautiful    lanterns    suspended  from 

overhead  and  a  leg  drop  of  bamboo  and 
wisteria,  the  orchestra  played  a  few  bars 
stood  smoking  until  a  Chinese  girl  entered 
the  scene  to  dance  with  him.  At  the  finish 

of  their  number  another  Chinese  girl  en- 
tered and  sang  the  Chinese  lullaby,  kneel- 

ing at  the  center  of  the  stage.  The  har- 
mony duo  then  sang  an  arrangement  of 

Cherry  Blossoms '  with  dances  interpolat- 
ed. For  this  the  two  dancers  wore  a  trick 

mandarin  costume,  which,  after  a  bow  and 
fling  of  their  arms,  showed  a  complete 
change  from  red  to  blue.  The  closing  num- 

ber was  the  last  measure  of  '  Cherry  Blos- 

soms. ' "This  was  followed  by  the  feature  after 
which  the  stage  opened  on  four  Chinamen 
playing  cards.  Nearby  are  a  washing  tub 
and  ironing  board.  After  some  opening- 
business,  the  first  string  of  instruments  re- 

veals that  the  counter  masks  a  piano,  the 
tub  is  a  bass  drum  and  the  card  artists 
are  jazz  artists  who  play  a  medley  includ- 

ing: 'Chinese  Blues,'  'Goodby  Shanghi'  and 
'Hong,  He  Comes  from  Hong  Kong." 

Harold  Lloyd  and 

Mission  Theatre 

Entertain  Orphans 

More  than  a  thousand  orphan  children  of 
Los  Angeles  and  vicinity,  were  made  happier 
during  Christmas  time  through  the  gener- 

ous cooperation  of  Harold  Lloyd,  and  Hal 
Eoach,  in  a  tie-up  with  the  Mission  Thea- 

tre on  "Dr.  Jack."  On  Wednesday,  De- 
cember 20,  the  entire  day  was  given  over 

at  the  Roach  Studio  to  the  entertainment 
of  these  unfortunate  youngsters.  In  the 
morning  they  saw  "Dr.  Jack"  at  the  Mis- 

sion Theatre;  at  noon  they  were  fed  at  the 
Roach  studio,  and  in  the  afternoon  they 
were  entertained  in  regal  fashion  by  Lloyd 
aided  by  a  considerable  number  of  the 
Eoach  comedians. 
A  special  show  and  what  virtually 

amounted  to  a  three  ringed  circus  was  stag- 
ed for  the  little  ones.  Lloyd  built  a  special 

set  for  his  performance,  which  consisted  of 
a  Chinese  "den"  with  revolving  doors, 
trick  chandeliers,  and  collapsing  stairs.  He 
had  a  special  "scenario"  written  for  the 
occasion  by  Sam  Taylor  and  Tim  Whelan, 
and  much  to  the  delight  of  his  highly  ap- 

preciative audience,  saved  the  girl  Mildred 
Davis,  from  the  claws  of  the  desperate 

"  chinks. ' ' 

The  Clinton  Square ENTIRE  WEEK  STABTJNO  TOMORROW 

1A 

KOTORIEY1 

1  WILL  MfGH'^BlCTODBSMA 
°/a£tn^e?*0vs  ambit Lon> 

.Inboratr  Musical  Brtthlir  ttjr   flw   CTiDTTOX  SQlArtL 
Added  Attraction*.'    Latest  Salxnfoli  News  and  Literary Digest's  "Fud  From  too  Press" 

THE  CLINTON  SQUARE  THEATRE 
ENTIRE  WEEK 

a  uoycrfvl drama  of 

a  efirl  '§ 

desire  for 

STARTING  TO-DAY 

produced  and distributed  by 
LLairence  Weber 

and 
DobbviMorlH 

CT) 

MOTOR  ICTY 
l(~UT  DCDI  C  r\c  cr-XJC  «  .->  .s.n-r-i  ,r-...   .  SSSBBSSSSSSSSS1SSSS1SBB EIGHT  REELS  OF  SENSATION  AND  SUMPTUOUSNESS 

Cast  of  Star. — MA  URINE  POWERS,  MARY  ALDEN,  ROD 
LA  ROCQUE,  J.  BARNEY  SHERRY,  RICHARD  GRAVES And  Otter* 

EWo.ai..  i.iiufcd.Settini  by  toe  Clinton  Square  OrcheUrm Added  Attractions — Latest  Selraidt  News  and 
Literary  Direst 's  "Fsn  From  the  PiW Afternoons,  15c  E renins;*,  25c  PIu.  War  Tax 

The  showing  of  the  Weber  and  North  offering  of  "Notoriety"  at  the  Clinton  Square  in  Albany,  N.  Y.,  was accompanied  by  a  heavy  exploitation  campaign.     Newspaper  space  was  liberally  used  and  the  copy  was selected  from  the  press  material  made  up  by  the  distributors. 
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"  Anti  Flirt  Crusade"  Sc  or  es  As  Publicity  Stunt 
Beware  of  the 

Flirt- 
Danger  Lurks  Where  Informality  Rula 

THE  ANTI-FLIRT  CRUSADE Needs  your  moral  support  lo  make  the  world 
sa/e  for  men  and  women 

The  cards  which  made  their  appearance  in  New  York 
as  a  result  of  the  Universal  stunt  for  "The  Flirt." 

The  "stick  the  flirt"  campaign  initiat- 
ted  in  New  York  when  a  number  of  peo- 

ple— they  were  "extras"  hot  off  the  lot — 
gathered  at  the  Hotel  Biltmore  made  a 
big  splash  in  the  newspapers  for  the  show- 

ing of  the  "The  Flirt"  at  the  Rialto. 
Some  of  the  ads  used  to  announce  the 

showing  in  advance  are  reproduced  here. 

Also  the  "flirt  warning"  signs  posted  and 
the  heads  of  the  society.  Another  stunt 
was  the  tieup  with  the  Barbers  Union  in 

which  the  president  endorsed  a  "Sam  Fen- 

ton  Haircut." 
A   group   of   newspaper   layouts  used  in   the  New 

York  Dailies  in  advance  of  "The  Flirt." 

At  the  left  is  the  "Anti  Flirt"  society  officials.  And  on  the  right  the  card  put  out  in  conjunction  with  the  Barber's  Union  in  which  the  Universal  exploiters 
exploited  the  haircut  worn  by  the  Sanitary  Engineer  in   "The   Flirt."     It's  all  right  as  a  stunt  but  if  those  haircuts  increase  the  Universal  crowd  will  have a  lot  to  answer  for. 

Capitol  Campaign 

Uses  Stock  Aids  on 

"One  Week  of  Love" 
In  connection  with,  the  presentation  of 

"One  Week  of  Love"  at  the  Capitol  Thea- 
tre the  week  of  January  7,  the  Select  Pub- 

licity force  promulgated  a  special  advertis- 
ing campaign  which  started  with  the  giv- 
ing of  miniature  cardboard  aeroplanes  to 

all  the  children  attending  the  Capitol  Xmas 
week.  These  aeroplanes  are  equipped  with 
a  rubber  band  to  use  for  impetus  and  they 
can  be  made  to  soar,  back  and  return  to 
the  sender  in  true  boomerang  fashion.  The 
imprint  reads  "Fly  to  the  Capitol  Theatre 
and  see  Elaine  Hammerstein  and  Conway 
Tearle  in  'One  Week  of  Love.'  " 
A  large  number  of  window  cards  were 

either  tacked  or  placed  in  prominent  win- 
dows in  the  neighborhood  of  Times  Square. 

These  cards  read: — 
"We  have  had  Smile  Week,  Health  Week, 

Safety  Week.  Let's  make  Jan.  7-23  One 
Week  of  Love.  Society  for  the  Promotion 
of  Universal  Happiness. 

Twenty-five  thousand  heralds  were  dis- 
tributed, while  a  combination  post  card 

throwaway  and  stuff er  was  distributed  and 
mailed  out  by  Bessie  Mack  of  the  Capitol 
Theatre  Publicity  Department.  This  card 
was  also  signed  by  the  "Society  for  the 
Promotion  of  Universal  Happiness." 

All  of  these  accessories  are  included  in 
their  regular  list  of  advertising  aids  for 
"One  Week  of  Love." 

Bill  of  "Proven  Successes" 
Manager  A.  H.  MacDonald  of  the  Rex 

Theatre,  Eugene,  Ore.,  has  evolved  a 
practical  plan  of  assuring  patronage  with 
his  idea  of  "Re-Play  Week"  which  he  has 
initiated.  Starting  with  "Smilin'  Through" 
he  is  playing  for  six  days,  with  a  run  of 
one  day  each,  the  pictures  that  have 
proved  the  most  popular  with  his  patrons 
during  the  past  six  months. 

"Six  Proven  Successes"  in  "Six  One 
Day  Programs,"  is  the  way  Manager  Mac- 
Donald  is  advertising  and  exploiting  this 
bill. 

Another  $100,000  Display 

Salt  Lake  City.— Anything  worth  $100,- 
000  is  bound  to  attract  attention,  and  the 

display  for  "Pink  Gods"  was  worth  just that. 

George  Carpenter  of  the  Paramount — Em- 
press Theatre,  and  Rick  Rieketson,  Para- 

mount, exploiter,  tied  up  Boyd  Park,  the 

leading  jewelry  store  for  a  display  of  dia- 
monds, models  of  the  famous  stones  of  his- 

tory, the  Cullinan,  Star  of  India,  and  others, 
together  with  mounted  stills  from  the  pic- ture. 

jjjjgWBBggSI 

Husbands?  Wives/ 
Everybody! 

Set  He.  riproaruig  comedy  of 

the  Jogs  and.  sorrows of  married  Ufa 

'Brothers  Under  the  Skin 

MOW 

The  building  opposite)  the  California  theatre  in  Los  Angeles  offers  a  fine  site  for  posting  theatre  announce- 
ments, but  since  24-sheets  will  not  be  welcome  Fred  Miller,  manager  of  the  California,  had  a  screen 

painted  on  the  wall  and  he  projects  advertising  for  his  bills  from  the  roof  of  the  theatre.  The  stunt  was 
used  successfully  in  advertising  Goldwyn's  "Brothers  Under  the  Skin."  Attention  is  attracted  to  the 

screen  byi  having  search  lights  on  the  roof  of  the  theatre  sweep  the  sky  above  the  building. 
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RODOLPH  VALENTINO  "BSffESa' 
In  "Blood  and  Sand"  ' 

AT  LUNA  ALL  NEXT  WEEK  j^.^SH] 

Chocolate  Shop 

All  Next  Week  LUNA  *«> 
RODOLPH  VALENTINO 
Blood 

Sand* 

Sweetland 

After  the  Show  ( 
Come  In  to  Rowlands 

Chocolates    Candies    Ice  Cre 
Lunches 

ROWLANDsE 

PRESENT  YOUR  GIFT  IN  A  BEAUTUJOX 

DALO'S n  mm   i  "  it  f 

A  page  of  cooperative  ads  produced  through  the  use 
of  the  Beauteboxes  bearing  portraits  of  Paramount 
stars.    This  was  used  by  the  Luna  Theatre,  Sharon, 

Pa.,  to  exploit   "Blood  and  Sand." 

Cards  Delivered 

at  Homes  Proving 

Value  at  Alcazar 

The  Alcazar  Theatre,  Birmingham,  Ala.  is 

advertising  feature  pictures  by  leaving  an- 
nouncement cards  at  the  door  of  every  resi- 

dence in  the  city.  These  cards  are  proving 
great  business  getters. 

"Next  to  the  newspapers  we  find  this 
sort  of  publicity  most  beneficial,"  said 
"Nat"  L.  Eoyster  new  manager  of  the 
Alcazar  Theatre.  Billboards  are  less  effec- 

tive we  believe  than  the  straight  appeal  of 
the  printed  card  delivered  at  the  door.  In 
the  first  place  the  cards  reach  more  people 
and  in  the  second  they  have  a  chance  to 
look  them  over  at  their  leisure. 

' '  This  plan  gives  every  member  of  the 
family  a  chance  to  see  what  is  being  shown 
at  the  Alcazar,  and  decide  for  it  or  against 
it  as  they  see  fit.  We  expect  to  carry  the 
campaign  of  the  house  to  house  appeal  still 
further  in  the  coming  year  and  feel  con- 

fident that  it  will  prove  to  be  worth  the 

time  and"  trouble  and  expense  that  it  will 

mean. ' ' 

Plays  Up  "New"  Feature  in 

Newspaper  Ads  for  "Tess" When  Mary  Pickford's  new  production 
of  "Tess  of  the  Storm  Country"  was  booked 
for  simultaneous  runs  by  the  management 
of  the  Alhambra  and  Garden  Theatres,  Mil- 

waukee, it  was  decided  to  go  out  strong 
after  that  percentage  of  the  public  which 
might  believe  this  production  to  be  a  re- issue or  a  revival. 

A  half  page  advertisement  was  carried 
in  the  Milwaukee  newspapers  playing  up 

the  fact  Miss  Pickford's  "Tess  of  the  Storm 
Country"  is  new  from  beginning  to  end. 
That  part  of  the  ad  copy  ran  as  follows: 

"Mary  Pickford  in  her  new  10-reel  pro- 
duction of  'Tess  of  the  Storm  Country.' 

Note:  This  story  was  made  in  a  five  reel 
play  by  Miss  Pickford  several  years  ago. 
It  was  then  the  means  of  starting  her  op 
her  road  to  fame.  Harold  Lockwood,  now 
dead,  played  in  the  same  picture.  Mary 
has  always  had  a  soft  spot  for  Tess.  She 
recently  paid  a  fortune  to  purchase  the 
story  rights  and  has  now  produced  it  anew 
in  ten  reels,  bringing  to  the  screen  her 
greatest  characterization  in  a  big  new  pro- 

duction that  will  take  its  place  as  the 

cinema5s  crowning  achievement." 

Though  presented  the  Shriners  by  B.  J.  Palmer,  head  of  a  school  of  chiropractic,  the  animal  useti  by  Manager  John  Loverage  as  ballyhoo  in  Davenport,  la., 
is  not  synthetic — he's  a  real  camel  constructed  as  nature  planned.  This  stunt  naturally  made  a  big  stir  in  Davenport  and  attracted  wide  notice  to  the  pre-' 
sentation  of  "Omar  the  Tentmaker"  at  the  Capitol  Theatre  there.  Mr.  Loverage  presented  a  dance  prologue  in  connection  with  the  picture.  The  classical 
dancer  and  the  two  girls  who  played  "Atmosphere"  are  shown  at  the  right.  The  campaign  was  an  attractive  one.  The  traffic  scare  novelty  was  used,  large 

envelopes  being  distributed  to  autoists  and  labeled  "new  traffic  rules;"  there    were  four  window  tieups  and  a  newspaper  contest  for  verse-writers. 

Effective  Stunt  For 

"Don't  Doubt  Your  Wife" 
An  effective  exploitation  stunt  with  an 

appealing  human  interest  touch  was  put 
over  by  Wilmer  &  Vincent,  of  the  Hippo- 

drome Theatre,  Reading,  Pa.,  for  the  re- 
cent showing  there  of  the  Associated  Ex- 

hibitors feature,  "Don't  Doubt  Your  Wife." 
Small  envelopes  were  distributed  in  mills, 
factories  and  clubs,  and  on  the  streets. 
On  the  front  of  these  envelopes  was  print- 

ed: "Don't  Doubt  Your  Wife  She's  as  good 
a  pal  as  there  is  Just  to  prove  it  We  Dare 
You  To  Hand  Her  This  Unopened." 
Every  wife  whose  husband  took  the 

dare  found  in  her  envelope  a  card  bearing 
this  message: 

"Dearest:  You  and  I  haven't  been  going 
out  together  as  much  as  we  should  lately- 
Let's  get  dolled  up  tonight  and  go  to  see 
our  old  screen  favorite  Leah  Baird  in 

'Don't  Doubt  Your  Wife,'  at  fhe  Hippo- 
drome. They  say  its  a  great  picture!" 

WIVES  Watch  Your  Husbands 

HUSBANDS  Watch  Your  Step 

SHE'S  HERE  Who?  See  Inside 

Map  DeMara  of  the  Palace,  Premier  and  Colonial  theatres,  Lawrence,  Mass.,  decided  that  heralds  would 
be  all  right  if  they  were  read,  so  to  make  his  leaflets  for  Paramount's  "The  Impossible  Mrs.  Bellew"  reach 

that  goal  he  enclosed  them  in  envelopes  printed  as  shown  above. 
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"East  Is  West"  In  a  National  Tieup  Proof  of  Strand  s Co-operation  with  Soap 
Revealed  by  Campaign 

For  the  past  several  weeks  the  famous 
key  cities  have  been  spectators  to  a  nation- 

al tieup  in  which  the  theatre  is  given  op- 
portunity to  display  its  attraction  in  adver- 
tisements and  windows  of  drug  stores.  The 

stunt  in  which  "East  is  West"  is  hooked 
up  with  a  nationally  advertised  and  distrib- 

uted tar  soap — was  carried  to  the  peak  of 
its  possibilities  by  the  Strand  theatre,  Waco, 
Tex. 

corner  DRUG  STOR 

IWilg  -  KODAKS  -  CANDY 

Manufacturing  Concern 

by  Strand,  Waco,  Tex. 
an  essay-writing  competition  on  the  subject 
' '  Why  do  you  like  Packer 's  Soap. ' ' 

The  showing  in  Waco  was  widely  herald- 
ed by  the  Strand  management  in  conjunc- 

tion with  the  merchants.  The  theatre  had 
most  of  its  advertising  done  for  it  by  the 
drug  stores,  but  the  Strand  did  not  leave  it 
all  to  the  other  fellow,  for  newspaper  adver- 

tising and  an  elaborate  lobby  display  were 
among  the  efforts  put  forth. 

JARDIN- KELLY  DRUG  CO. .  ""GET    IT  WHERE   THEY'VE   GOT  IT" 

A  scene  in  ' '  East  is  West ' '  showing  Con- 
stance Talmadge  as  Ming  Toy  getting  a 

"  Melican  hair  wash"  was  the  basis  of  an 
idea  which  the  home  office  forces  of  First 

National  put  into  operation  with  the  Pack- 
er's Tar  Soap  manufacturers.  The  tieup 

has  had  its  tryout  in  several  cities  and  the 
drug  stores  distributing  the  product  have 
entered  into  the  cooperative  campaigns  witb 
marked  enthusiasm. 
The  Strand  procured  18  out  of  20  drug 

store  windows  in  the  business  section  of 
Waco  with  the  soap  tieup. 

In  accordance  with  instructions  from  the 
Packer  offices  in  New  York,  drug  stores  dis- 

tributing their  product  were  notified  that 
window  displays  would  be  supplied  and  also 
prizes  awards  for  a  contest  recommended 
for  the  campaign.    The  contest  proposed  is 

Unique  Newspaper  Copy 

On  "Dr.  Jack"  in  Denver 

The  "Dr.  Jack"  openings  at  the  Prin- 
cess and  Rialto  Theatres  in  Denver  had 

the  benefit  of  an  unique  advertising  cam- 

paign in  the  local  newspapers.  This  con- 
sisted of  a  series  of  announcements  to  the 

effect  that,  "Dr.  Jack,  the  world-famous 
specialist,  recently  of  Los  Angeles,"  was 
about  to  open  offices  in  Denver  for  the 
treatment  of  a  long  list  of  diseases.  The 
street  number  given  in  the  later  ads  was 
that  of  one  of  the  theatres,  and,  of  course, 

the  final  ad  tied  up  with  the  "Dr.  Jack" opening., 

Stunt  Is  Story 

On  First  Page 

Accepting  the  standard  of  the  press 
agent,  the  exploitation  stunt  is  a  howling 
success  if  it  lands  on  page  one.  Therefore 
score  a  hit  for  the  Silverman  Brothers, 
who  operate  the  Strand  in  Altoona,  Pa. 

The  stunt  was  the  tried  and  tested  one 

of  giving  admissions  free  at  a  special  mat- 
inee to  boys  who  brought  along  their  ca- 
nine pets  to  see  Strongheart  in  his  newest 

film  "Brawn  of  the  North." 
It  was  applied  with  such  effect  by  the 

management  of  the  Strand  that  some  400 
boys,  all  accompanied  by  dogs,  appeared  at 
the  theatre  at  the  designated  time-  It  was 
a  demonstration  which  neither  Altoona  nor 

any  other  town  could  overlook  and  in  par- 
ticular the  newspaper  men  could  not  ig- 

nore the  event.  Consequently  the  center 
column  of  the  Altoona  Tribune's  first  page 
was  headed  with  the  lines  "Canine  Crowd 
Mobs  Theatre."  In  addition  to  that  the 
upper  right  hand  corner  of  the  Tribune, 
which  is  regularly  devoted  to  some  sort 
of  philosophical  observation,  on  that  day 
remarked  "The  fact  that  nearly  400  boys, 
each  equipped  with  a  dog,  visited  a  local 
theatre  shows  that  boys'  hearts  are  un- 

changed." "Despite  a  few  unruly  canines  this  ex- 
ploitation idea  worked',  out  wonderfully 

and  we  think  it  was  a  big  item  in  estab- 
lishing a  record  day  for  us  during  the 

initial  showing"  states  Mr.  J.  Silverman 
in  commenting  on  the  stunt  and  it  seems 
he  is  right  and  on  the  evidence  submit- 

ted there  is  none  to  contest  the  truth  of 
his  words. 

Young  Rajah  Tied  Up  With 

By  giving  the  city  their  money's  worth, Leslie  Whelan,  Paramount  exploiteer, 
secured  every  telephone  pole  and  traffic 
semaphore  in  Norfolk,  Va.  in  billing  of 
"The  Young  Rajah"  playing  at  the  Gran- 
by  Theatre.    Here's  how: "Warning.  Pedestrians  have  me  ng..^ 
ol  way  at  this  crossing." Then  followed  the  billing  of  the  picture. 

At  the  left  is  the  window  display  which  played  a  part  in  the  fine  campaign  put  on   for    First    National's    "East    Is    West"    at    the    Kinema,    Los    Angeles.  A Chinese  girl  played  Mah  Jung  with  an  Occidental  beauty  in  the  window  of  a  store  selling  sets  of  the  game.     The  Kinema  also  used  a  balloon  which  was 
tethered  to  the  roof  of  the  theatre  and  which  flashed  its  "readers"  for  great   distances.     At  the  right  is  the  attractive  lobby  display  used  at  the  Liberty, 
Portland,   Ore.     For  First  National's  "Brawn  of  the  North"  the  Liberty  management  borrowed  two  fine  specimens  of  police  dog  aristocracy  and  built  a  set 

in  the  wall  for  them.    A  wire  netting  enclosed  the  setting,  which  had  a  back-drop  of  a  northland  scene. -drop  of  a  northland  scene. 
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The  Voice  of  the  Box  Office 

How  the  Latest  Releases  Are  Being  Received  Throughout  the  Country 

"ANNA  ASCENDS" 
(Paramount) 

ROYAL,  WILMINGTON,  N.  C— Admis- 
sion 15-20  cents.    Two  days  to  poor  business. 

"ALL  NIGHT" 
( Universal) 

SAXE'S  RIALTO,  MILWAUKEE. — Ad- 
mission 25  cents.    Picture  went  over  good. 

Exploitation. — Lobby  display,  newspaper 
advertising,  street  car  and  window  cards. 

Short  Subjects. — Sunshine  comedy,  Selz- nick  News. 
Daily  Press  Comments. — There  are  fine 

bits  of  rare  comedy  in  the  picture. — Wis- 
consin News. 

"BROTHERS  UNDER  THE  SKIN" 
(Goldmyn ) 

LORENZ,  BETHLEHEM,  PA.— Nice  busi- 
ness for  three  day  run  and  could  have 

stayed  longer  attendance  was  so  good. 
Exploitation. — Stars  were  featured  in 

newspapers  and  also  given  some  very  nice 
locations  in  picture  displays  at  lobby  and 
around  town. 
LIBERTY,  PORTLAND,  ORE. — Admis- 

sion 25-35  cents.  Did  very  good  business for  entire  week. 
Exploitation. — Very  artistic  lobby  dis- 

play, window  cards,  posters  and  the  usual 
amount  of  paper  space. 

Short  Subjects. — News  (Universal),  Edu- 
cator (Educational),  Manhattan  Trio  singers. 

Press  Comments. — It  is  the  old  story  of 
good  acting  making  a  worked  over  plot  go 
over. — Telegram.  The  solution  of  the  finan- 

cial problems  of  the  two  households  is 
worked  out  in  a  series  of  laughter  provoking 
incidents  which  kept  the  audience  at  the 
Liberty  in  a  constant  uproar. — Journal. 

"BACK  HOME  AND  BROKE" 
(Paramount) 

MISSOURI,  ST.  LOUIS,  MO.— Admission 
30-50  cents.  Drew  big  attendance  entire 
week,  both  matinee  and  night. 

Exploitation. — Billboards,  window  cards, 
advance  on  screen,  regular  newspaper  space. 
Short  Subjects. — Missouri  News,  "Fun 

from  the  Press, "  "  Making  Movies. ' ' 
Daily  Press  Comment. — This  may  be 

classed  as  a  true  American  comedy  of  the 
highest  type. — Post  Dispatch. 
COLONIAL,  RICHMOND,  VA.— Admis- 

sion 30-40  cents.  Three  days  to  fair  busi- ness. 
Short  Subjects. — "Christmas  Cheer"  a 

special  overture  by  the  Colonial  orchestra. 
Daily  Press  Comment.— A  delightful  of- 

fering with  lots  of  wit  and  humor — Times 
Dispatch. 
NORVA,  NORFOLK,  VA.— Three  days  to 

good  business. 
Short  Subjects.— Ben  Turpin  in  "Love's 

Outcast. ' ' 
Daily  Press  Comment.— It  is  George  Ade 

giving  the  public  just  what  it  wants. — 
Ledger  Dispatch.  It  is  the  best  Meighan 
picture  yet. — Norfolk  Landmark. 
CENTURY  THEATRE,  BALTIMORE, 

MD.— Admission,  afternoon,  25  cents,  night 
33-75  cents.  Did  good  business  during  week. Exploitation. — Big  newspaper  advertise- 

ments, lobby  displays,  posters,  etc. 
Short  Subjects. — Overture,  comedy  "The 

Pirate,"  Organ  solo,  musical  interlude,  Cen- tury Topical  Review  and  Magazine,  A Christmas  Fantasy. 
Daily  Press  Comment.— For'  a  cracking fine  film  to  celebrate  Christmas  week — or 

What  They 

Give  the 

Public 

FOX   LIBERTY  THEATRE 
St.  Louis,  Mo. 

1.  Liberty  Animated  Review 
2.  Overture — The     Anvil     Chorus     from  II 

Trovatore  (Verdi) 

3.  Feature — The    Village    Blacksmith  (Fox) 
4.  Comedy — Fresh  Heir  (Sunshine) 

METROPOLITAN  THEATRE 
Baltimore,  Md. 

1.  Overture  —  Song     Ballad  —  The  Eternal 
Flame  (Ernest  R.  Ball) 

2.  Topical  Review  and  Magazine 
3.  Comedy — Ouch 

4.  Soloist — a)  Ivy 
b)  Some  Sunny  Day 

5.  Feature — The  Pride  of  Palomar 
6.  Exit  March — Organ 

RIVOLI  THEATRE 
Baltimore,  Md. 

1.  Organ 
2.  Overture — Maritana  (Wallace) 
3.  Rivoli  News 
4.  Selected   (Prizma   Color   Sketches)  , 
5.  Vocal  Solo 
6.  Feature — The  Hottentot 
7.  Rivoli  Review 
8.  Comedy — Buster   Keaton   in   The  Electric House 

9.  Organ 

MISSOURI  THEATRE 
St.    Louis,  Mo. 

1.  Overture      (Illustrated) — The     Spirit  of 
Christmas  Story  by  Jean  Paleologue ; 
Music  by  A.  Brooks;  The  Theme: 
There  Is  a  Good  Spirit 

2.  News 
3.  Fun  from  the  Press 
4.  Organ — Smiles  of  1922-1923 
5.  Stage    Presentation    of    Parade    of  The 

Toy  Soldiers  (Jessel) 
6.  Making  Movies 
7.  Stage  Presentation  of  Kitten  on  the  Keys 

(Confrey) 

8.  Feature — Thomas  Meighan  in  Back  Home 
and  Broke 

any  other  week  for  that  matter— we  recom- 
mend "Back  Home  and  Broke.  "—Evening 

Sun.  6 HOWARD,  ATLANTA  GA.-Admission 
£>U  cents.  During  many  performances  the neavy  cords  were  used  to  hold  the  crowds until  seats  were  available. 
Press  Comments.— "Back  Home  and 

Broke,"  a  George  Ade  fable,  written  for and  pictured  to  star  Thomas  Meighan  of- fers the  dual  magnetism  of  George  Ade  at his  best  and  Thomas  Meighan  at  his.  What more  could  be  said?— Atlanta  Georgian. 

"CAUGHT  BLUFFING" ( Universal) 

BLUEBIRD,   RICHMOND,   VA.  —  Two days  to  fair  business. 
Daily  Press  Comment.— An  exceedingly entertaining  picture.— Times  Dispatch. 

"THE  COUNTRY  FLAPPER" (Producers'  Security) 

MERRILL,  MILWAUKEE. — Admission oo  cents.  Business  good.  Whether  the  large audiences  were  due  solely  to  the  showing of  the  feature  picture  or  to  the  second  of tlie  series  of  the  new  Leather  Pushers  is  a question.  At  any  rate  the  crowds  at  both matinee  and  evening  performances  were 

good. 

Exploitation.— Lobby  diplay,  usual  news- 
paper ads  and  street  car  signs Short  Subjects.— Second  of  series  of  New 

Leather  Pushers,  Starland  Revue  and  In- ternational News. 
Daily  Press  Comments.— It  is  the  concen- trated essence  of  all  the  clowning  in  all  the pictures  that  Dorothy  has  made.— Journal. 

"THE  COWBOY  AND  THE  LADY" (Paramount) 

QUEEN    DALLAS,  TEXAS.-Admission matinee  10,  20,  25  cents,  night  10,  25  40 cents.    Fair  week's  business. 
Exploitation.— Only  usual  newspaper  ad- 

vertising, frames  and  cut-outs  in  lobby. Short  Subjects.— Comedy  and  news  reel. 
Daily  Press  Comment.— The  action  is  fast 

and  furious,  the  humor  contagious  and  the love  theme  is  cleverly  handled.— News. 

"THE  DANGEROUS  AGE" (First  National) 

WELLS,  NORFOLK,  VA. — Admission  25- 
35  cents.  An  entire  week  to  good  business, 
using  much  larger  newspaper  space  than usual. 

Short  Subjects.— Fox  News,  "Mutt  and 

Jeff. ' ' 

Daily  Press  Comment. — A  really  extraor- 
dinary offering.— Ledger  Dispatch.  Spectac- 

ular, gripping,  with  deep  emotions.— Norfolk Landmark. 
CIRCLE,  INDIANAPOLIS.— Admission 

20-50  cents.  Opening  to  very  good  business, audiences  thoroughly  satisfied. 
Exploitation. — Usual  newspaper  and  bill- board advertising  and  lobby  displays. 
Short  Subjects.— "  Saturday  Morning,"  a 

juvenile  comedy,  which  is  clever  and  en- 
tertaining, the  Pathe  News  and  Kinograms. 

Press  Comment. — It  is  a  worthy  beginning 
for  a  new  year.  The  denouement  is  first-rate 
as  is  the  entire  picture. — The  News.  Jt  is 
really  a  most  entertaining  picture. — The Star. 
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"DR.  JACK" 
(Pathe) 

MAJESTIC,  PORTLAND,  OR.— This  is 
the  fourth  week  for  this  show,  and  it  is  still 
going  strong. 
MISSION  THEATRE,  LOS  ANGELES  — 

Admission  35-55  cents,  55-80  cents.  Closing 
in  the  7th  week.  Has  drawn  fairly  good 
business.  100-24  sheets  were  used  during 
the  run  and  some  exploitation. 

Short  Subjects. — Mission  Theatre  Beview, 
"The  Mirror,"  Organ  Solo,  "The  Price  of 
Progress,"  "Man  vs.  Beast." 

"EAST  IS  WEST" 
(First  National) 

TRIANON  THEATRE,  BIRMINGHAM, 
ALA.— Admission  15-35  cents.  Business 
pretty  fair. 

Exploitation. — Advance  press  readers,  dis- 
play advertising. 

Press  Comment. — Connie  as  a  Chinese  girl 
is  something  new  and  let  us  hope  that  the 
offense  will  not  be  repeated.  With  another 
star  the  production  would  have  been  bet- 

ter, not  that  Miss  Talmadge  is  not  clever, 
but  she  is  out  of  her  line.— Birmingham 
Age-Herald. 
GRAND,  WILMINGTON,  N.  C— Three 

days  to  the  biggest  business  in  two  and  a 
half  years.  After  record  breaking  holiday 
crowds  the  picture  held  up  well  for  balanee of  run. 

Exploitation. — The  most  intensive  cam- 
paign ever  attempted  here.  Flashy  special 

mailing  cards,  ten  days  advance  newspaper, 
billboards  and  lithographs,  door  hangers 
and  heralds.  The  lobby  was  transformed 
into  a  Japanese  tea  garden  effect. 

"THE  ETERNAL  FLAME" 
(First  National) 

GRANBY,    NORFOLK,    VA.— Admission 
25-35  cents.    A  solid  week  to  capacity  busi- ness. 

Short  Subjects. — "Fun  from  the  Press," 
Kinograms. 

Daily  Press  Comment. — Norma  Talmadge 's 
finest,  most  artistic  production. — Ledger 
Dispatch.  Norma  Talmadge  at  her  artistic 
best.— Norfolk  Landmark. 

OPERA  HOUSE,  FLORENCE,  S.  C— Ad- mission 30-40  cents.  Two  days  to  record 
breaking  business.  Opening  day  unable  to 
accommodate  crowds. 

"ENTER  MADAME" 
(Metro) 

COLONIAL,  ALLENTOWN,  PA.— Smash- 
ing business  one  day  and  fine  attendance other  two. 

Exploitation. — Use  of  home  talent  dancers, 
fifty  in  number,  in  Ballet  Busse.  Special 
advertising,  lobby  pictures,  decorations. 

GRAND,  BETHLEHEM,  PA— Good  book- 
ing and  business  past  average  for  three 

days.  Half  week's  attendance  required  to 
satisfy  public. 

Exploitation. — Centered  on  star,  who,  for 
once,  eclipsed  vaudeville  end  of  bill,  bill- boards, lobby,  special  advertising. 

"EBB  TIDE" 
(Paramount) 

ROYAL  THEATRE,  KANSAS  CITY,  MO. 
— Admission  10,  35  and  50  cents.  Good  busi- 

ness for  a  week's  run. 
Exploitation. — Usual  newspaper,  billboard 

and  lobby  display  space. 
Short  Subjects. — "Our  Gang"  (comedy), 

and  Royal  Screen  Magazine  (Current 
Events). 

Daily  Press  Comments. — A  colorful  ro- 
mance, a  better  cast  would  be  hard  to  find. 

— Star-Times.  A  theme  of  romance. — 
Journal-Post. 
COLUMBIA,  PORTLAND,  ORE. — Admis- 

sion afternoons  till  five,  25-35  cents;  eve- 

What  They 

Give  the 

Public 

NEW  GRAND  CENTRAL 
St.  Louis,  Mo. 

1.  Musical   Selection — Christmas  Echoes 
2.  Topics  of  the  Day 
3.  News  and  Views 
4.  Organ  Solo — Ave  Maria 
5.  Feature — Wesley     (Freckles)      Barry  in 

Heroes  of  the  Street 
6.  Comedy — Buster  Keaton  in  The  Paleface 

SHEA'S  HIPPODROME 
Buffalo,  N.  Y. 

1.  Overture — Second     Movement     from  the 
Angelus  Symphony  (Hadley) 

2.  Pictorial 

3.  Organ  Solo — - a)  Selections  from  H.  M.  S.  Pinafore 
(Gilbert   and  Sullivan) 

b)  Specially   arranged    Xmas  Novelty with  settings 
4.  Feature — Gloria  Swanson  in  The  Impossi- ble Mrs.  Bellew 

5.  When    Summer  Comes — Mack    Sennett's  ■ 
Latest 

DELMONTE  THEATRE 
St.  Louis,  Mo. 

1.  Delmonte  News 
2.  Topics  of  the  Day 
3.  Funster 
4.  Feature — Shadows 
5.  Joseph   F.   Sheehan   and   supporting  com- 

pany in  Gilbert  and  Sullivan's  Mikado 

METROPOLITAN 
Atlanta,  Ga. 

1.  Overture — a)  Butterflies     (Bendix)     A  brilliant little  rondo  for  Flute  and  Clarinet 
b)  Caprice  Venoise  (Kreisler)  An  ar- rangement for  two  violins 
c)  Reconciliation    (Drigo)     A  catchy little  duet  for  two  pianos 

2.  Kinograms 
3.  Fun  from  the  Press 
4.  Prologue — A  Garden  in  Algeria 5.  Feature — Under  Two  Flags 

CALIFORNIA  THEATRE 
Los  Angeles,  Calif. 

1.  Greater  California  Concert  Orchestra — a)  Hungarian   Fantasia    (arranged  by Mr.  Elinor) 
b)  I'll  Forget  You   (Ernest  Ball) 

Baby  Trombone  Solo 
c)  How  Many  Do  You  Recall— Ninth of  Series  (Arranged  by  Mr.  Elinor) 

2.  Feature — Marshall   Neilan's   Production  of 
The  Strangers'  Banquet 3.  Topical  Review   and  Magazine 

4.  Topics  of  the  Day 

69TH   STREET  THEATRE 
Philadelphia,  Pa. 

Monday,  Tuesday,  Wednesday 
1.  Organ  Number — Liebesfreud  (Kreisler) 
2.  Topical  Review 
3.  Prizma  Color-Study — The  Impi 
4.  Comedy — Lee  Moran  in  American  Plan 
5.  Feature — Wallace  Reid  in  Nice  People 

Thursday,  Friday,  Saturday 
1.  Organ  Selection — Hits  from  The  Passing 

Show 
2.  Topical  Review 
3.  An    Unusually    Interesting  Color-Novelty 

■ — Time 

4.  Selected  Comedy — The  Tattle-Tail 
5.  Feature — James    Kirkwood    in    The  Sin Flood 

nings  35-50  cents.  Holidays  prices  are  same 
as  evenings  all  day.  Drew  fairly  good 
business'  for  entire  week. 

Exploitation. — Nothing  out  of  the  ordi- 

nary." 

Short  Subjects.  —  Kinograms,  ' '  High 
Power"-  (Educational,  Overture  by  orches- tra. 

Press  Comments. — An  entertaining  show 
well  worth  seeing. — Journal.  There  is  no 
stop  in  the  excitement  until  the  very  end. — 
Telegram.  The  photography  is  excellent, 
and  the  scenes  on  the  island  are  of  the  most 

gripping  character. — Oregonian. PARK  AND  MALL,  CLEVELAND,  O.— 
Admission  25-35  cents.  Business  good  at 
both  theatres,  despite  holiday  shopping  and 
very  little  exploitation. 

Short  Subjects. — Hal  Roach  Comedy  "Our 

Gang. ' ' 

Press  Comment.  —  "Ebb  Tide"  at  the 
Park  and  Mall  is  worth  seeing. — Plain  Deal- 

er. It  is  atmospherically  perfected  and 
makes  good  screen  entertainment. — News. 
The  picture  is  too  long  and  drags  in  places. Press. 

"THE  FAST  MAIL" 
(Fox) 

ALCAZAR  THEATRE,  BIRMINGHAM, 
ALA. — Admission  20-35  cents.  Business  very 

good. 

Short  Subjects.— "Felix  Saves  the  Day" cartoon. 

Exploitation. — Special  newspaper  adver- 
tising, special  lobby  decorations,  billboard 

displays,  advance  readers. Press  Comment. — Pure  melodrama  and  an 
honest  picture  with  all  of  the  old  fashioned 
events  that  used  to  make  the  fabric  of  al- 

most all  screen  productions. — Birmingham 
Age-Herald. 

"FLESH  AND  BLOOD" 
(Western   Pictures   Exp.  Co.) 

LELAND,  ALBANY,  N.  Y. — Admission 
25  cents.  Packing  the  house  the  first  day, 
the  picture  played  to  capacity  for  the  re- maining two  days. 

Exploitation. — Usual  newspaper  space. 
Short  Subjects. — A  Fox  News,  comedy  and 

a  Hy  Mayer. 
Daily  Press  Comments. — In  his  own  act- 

ting  mileu,  there  is  no  better  screen  star 
than  Lon  Chaney  .  and  "Flesh  and  Blood" 
at  the  Leland,  is  cut  right  to  his  order. — 
News.  It  is  one  of  the  best  character  pic- 

tures seen  here  'in  weeks.  " — Journal. 

"THE  FACE  IN  THE  FOG" (Paramount) 

GRAUMAN  THEATER.  LOS  ANGELES. 
— Admission  28-35  cents,  40-55  cents.  Very 
big  week  in  spite  of  Xmas  week.  The  usual 
weekly  advertising  space  and  no  exploita- tion. 

Short  Subjects.— Overture,  Fun  from  the 
Press,  Pathe  Weekly,  Organ  solo,  Prologue, 
' '  Christmas  Eve  in  Toyland. ' ' 

Press  Comments. — Material  for  thrilling 
story  which  has  been  developed  to  a  mas- 

terpiece on  the  screen. — Examiner.  The  cast 
have  been  given  a  vehicle  that  so  ably  fits 
their  talents  that  were  not  the  picture  one 
of  the  outstanding  productions  of  the  year, 
it  would  be  noteworthy  for  the  acting  of 
the  star  alone. — Herald.  Got  under  the 
skin  and  produced  quite  a  crop  of  sand- 

paper flesh. — Express. 

"THE  FLIRT" 
( Universal) 

COLUMBIA,  SEATTLE,  WASH.— Admis- 
ion  25-35  cents.  Played  to  excellent  busi- 

ness at  world  premiere  of  picture.  Lineup 
evenings  and  matinees  during  first  four 
days. 

Exploitation. — Advance  campaign,  bill- 
boards, newspaper  advertising,  attractive 

lobby.  Specially  arranged  musical  attrac- 
tions. 

Press  Comments. — It  is  the  perfect  char- 
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acter  portrayal  that  stamps  "The  Flirt ';  as 
one  of  the  finest  productions  of  the  year. — 
Times.  The  keynote  perhaps  of  its  high  en- 

tertainment value,  is  the  perfect  synchro- 
nization of  emotions  or  balance  between  sus- 

pense, action,  humor  and  pathos. — Post- Intelligencer. 

"THE  HEADLESS  HORSEMAN" 
(Hodkinson ) 

METROPOLITAN,  BALTIMORE,  MD.— 
Admission  afternoon,  17  cents;  night,  35 
cents.  Attracted  good  crowds  despite  bad 
weather  during  large  part  of  week. 

Exploitation. — Newspaper  advertising  and 
lobby  displays. 

Short  Subjects. — Vocal  selection,  Metro- 
politan Review  and  Magazine,  Mack  Sen- 

nett's  "Married  Life,"  with  Ben  Turpin. 

"HEROES  OF  THE  STREET" 
(Warner  Brothers) 

GRAND  CENTRAL,  CAPITOL,  WEST 
END  LYRIC,  ST.  LOUTS,  MO. — Admission 
30-40-50  cents.      Business  very  bad. 

Exploitation. — Xmas  candy  to  the  chil- 
dren. Billboards,  window  cards,  street  car 

signs,  regular  newpaper  space. 
Short  Subjects. — Topics  of  the  Day,  Pathe 

Weekly,  Organ  Solo,  "The  Paleface,"  a comedy,  musical  selections. 
Daily  Press  Comments. — Is  one  of  the 

most  appealing  pictures  Barry  has  ever 
made  and  is  certain  to  find  favor  with  any 
one. — Globe-Democrat. 
CALIFORNIA  THEATRE,  LOS  ANGE- 

LES.— Admission  25-35-55  cents,  35-55-75 
cents.  Very  good  business  for  Xmas  week. 
The  usual  advertising  space  and  no  exploi- 

tation other  than  a  few  extra  Warner  24 
sheets  on  the  boards. 

Short  Subjects. — Elinor 's  Popular  Concert, 
a  Prizma  color  subject,  "Time,"  Cal.  Topi- 

cal Review  and  Magazine,  Aesop  Fable, 
Topics  of  the  Day. 

Press  Comments. — The  picture  is  all  that 
Warner  Bros,  claim  for  it  a  screen  classic. 
— Examiner.  One  of  Nick  Carter's  snap- 

piest.— hoked  up  by  Sid  Smith  and  King. — Times. 
ALLEN,  CLEVELAND,  O. — Admission 

35-60  cents.  Unusually  good  business  dur- 
ing entire  engagement. 

Exploitation. — Wesley  Barry  and  his  com- 
pany in  person  secured  a  lot  of  extra  pub- 
licity by  acting  as  host  to  the  orphans  of 

the  city,  by  writing  for  the  various  news- 
papers and  opening  several  savings  ac- counts at  the  banks. 

Press  Comment. — "Heroes  of  the  Street" 
is  not  as  good  as  "Rags  to  Riches"  for  its 
hokum  it  seems,  the  producers  would  have 
us  accept  as  real  serious  business.  This  is 
about  the  best  thing  Wesley  Barry  has  ever 
done,  notwithstanding  some  of  his  former 
film  successes. — News.  It  is  a  fairly  plaus- 
able  murder  and  mystery  play  with  con- 

siderable sentimental  appeal. — Press. 

"IF  I  WERE  QUEEN" (F.  B.  O.) 
SYMPHONY  THEATRE,  LOS  ANGELES. 

— Admission  39-55  cents.  Very  good  busi- 
ness, much  better  than  the  management  ex- 

pected for  Xmas  week.  The  usual  weekly 
advertising  space  and  no  exploitation. 

Snort  Subjects. — Overture,  Fox  News, 
comedy. 

Press  Comments. — Even  if  you  do  not  care 
for  Graustarky  stuff  you  will  find  something 
in  this  film  to  please  you. — Times. 

"THE  IMPOSSIBLE  MRS. 

BELLEW" (Paramount) 

SAVOY,     WILKES-BARRE,     PA. — Big 
success  and  attendance  away  past  normal 
for  whole  week's  run. 

Exploitation. — Good  snappy  readers  on 
plot;  big  display  of  stills  in  lobby. 
SHEA'S  HIPPODROMS,  BUFFALO. — 

Admission  15-50  cents.  Capacity  business 
during  the  run. 

Exploitation. — Big  ads  in  newspaper,  at- 
tractive displays  atop  marque  and  in  lobby, 

novel  frames  in  lobby,  billboards,  window 
cards. 

Short  Subjects. — "When  Summer  Comes" 
a  Sennett  comedy  and  Hippodrome  Review. 

Daily  Press  Comment. — One  of  the  best 
pictures  of  its  kind  to  be  shown  here  in  a 
long  time. — Evening  News.  In  ' '  The  Im- 

possible Mrs.  Bellew, "  Gloria  Swanson  is 
made  to  get  dressed  up  like  a  statue  just  to 
prove  what  a  reckless  creature  she  is.  Un- 

fortunately the  effect  is  about  as  startling 
as  "living  statutes"  are  at  a  vaudeville show  where  as  a  rule  most  of  the  audience 
gets  up  and  walks  out. — Courier.  It  is  the 
most  lavishly  dressed  picture  seen  here  in 
months. — Express.  Gloria  Swanson  not  only 
upheld  the  claim  that  she  is  the  best  dressed 
woman  on  the  screen,  but  she  showed  a 
greater  depth  of  emotion  than  has  character- 

ized any  of  her  former  pictures. — Evening Times. 

STRAND,  SCRANTON,  PA.— Fairly  good 
business  and  attendance  was  satisfactory 
for  most  shows. 
NEWMAN  THEATRE,  KANSAS  CITY, 

MO. — Admission  15,25,35,50  and  75  cents. 
Big  business  all  week. 

Exploitation. — Heralded  as  Gloria  Swan- 
son's  best  in  billboard,  lobby  display  and 
newspaper  space. 

Short  Subjects.— " The  Good  Spirit"  (Re- 
ligious color  pictures),  Newman  News  and Views. 

Daily  Press  Comments. — A  real  plot  and 
a  real  cast. — Star-Times.  Gloria  Swanson 
upholds  the  claim  she  is  the  best  dressed 
woman  on  the  screen. — Journal-Post. 
STRAND  THEATRE,  BIRMINGHAM, 

ALA.- — Admission  10-25  cents.  Business  very 

good. 
Short  Subjects. — "Fun  from  the  Press" and  International  News. 
Exploitation. — Display  advertising,  special 

lobby  decorations,  show  case  cards  in  shop 
windows,  advance  publicity  readers. 

Press  Comment. — She  is  much  better  as 
Mrs.  Bellew  than  she  usually  is. — Birming- 

ham Age-Herald. 
SAXE'S  STRAND,  MILWAUKEE.— Ad- 

mission 40  cents  in  afternoon,  55  cents  in 
evening.  Business  good,  particularly  mati- nee. 

Exploitation. — Lobby  display,  extensive 
newspaper  street  car,  and  window  card  ad- vertisements. 
Short  Subjects.  —  Bobby  Vernon  in 

' '  Choose  Your  Weapons, ' '  Kinograms  and 
Sketchograms. 
Daily  Press  Comments. — The  star  looks 

her  fascinating  self,  wears  stunning  clothes 
and  is  given  some  opportunity  to  act. — Journal. 

"JUNE  MADNESS" 
(Metro) 

GRAND,  BETHLEHEM  PA. — Business 
was  excellent  and  comments  heard  were  all 
favorable. 

Exploitation. — Chiefly  devoted  to  star 
and  story  of  film,  through  newspapers,  with 
lobby  displays. 
RIALTO,  ALLENTOWN,  PA.— Kept  up 

steadily  and  run  was  big  success. 
Exploitation. — Special  decorations,  special 

music,  big  advertising. 
IMPERIAL,  CHARLOTTE,  N.  C— Admis- 

sion 10-30  cents.  Three  days  to  good  busi- 
ness. 
ROYAL,  WILMINGTON,  N.  C— Admis- 

sion 15-20  cents.  Two  days  to  very  good 
business. 

"THE  KENTUCKY  DERBY" 
(Paramount) 

OLD  MILL,  DALLAS,  TEXAS.— Admis- 
sion matinee,  10,  20,  25  cents,  night  10,  25, 

40  cents.  Attendance  considered  especially 
good  in  view  of  counter  attractions  around 
Christmas. 

Exploitation. — Newspaper  advertising  and 
lobby  decorations. 

Short  Subjects. — Tonnerville  comedy. 
Daily  Press  Comment. — The  climax  comes 

in  a  horse  race  but  some  of  the  most  stir- 
ring scenes  are  aboard  a  tramp  steamer, 

far  out  on  the  bounding  main. — News. 

"LORN A  DOONE" 
(Paramount) 

LIBERTY  THEATRE,   KANSAS  CITY, 
MO. — Admission  25  and  35  cents.  The  at- 

tendance held  up  good  for  a  week's  run. Exploitation.  —  Unusual  V:ge  Sunday 
newspaper  space,  featuring  members  of  the 
cast.  Also  billboard  and  lobby  display  space. 

Short  Subjects. — "Xmas"  (comedy),  Cap- 
itol Shots  and  Fun  from  the  Press,  Pathe 

and  Fox  News. 
Daily  Press  Comments. — The  film  is  better 

than  the  novel. — Star-Times.  A  picture  of 
unusual  merit. — Journal-Post. 

"LIGHTS  OF  NEW  YORK" (Fox) 

PALACE,  BETHLEHEM,  PA.— Did  fair- 
ly well  on  three-day  run. 
Exploitation. — Extensive  use  of  mats  in advertising. 

"THE  LIGHT  IN  THE  DARK" 
(First  National) 

LAFAYETTE  SQUARE,  BUFFALO.— Ad- 
mission 20-60  cents.  Manager  Fred  M. 

Shafer  got  the  color  print  of  this  picture 
and  played  up  Lon  Chaney  because  of  the 
popularity  of  the  former  in  this  city.  The 
result  was  capacity  business  all  week. 

Exploitation.  ■ —  Newspaper  advertising, 
billboards,  window  cards,  lobby  and  front electric  displays. 

Short  Subjects. — Snub  Pollard  comedy, 
Fox  News,  Starland  Revue  and  Burlingham 
scenic. 

Daily  Press  Comment. — A  photoplay  teem- 
ing with  romance  and  equipped  with  enjoy- 

able melodramatic  incident. — Commercial. 
Founded  upon  a  worthwhile  story,  incor- 

porating a  popular  theme. — Express.  A 
thoroughly  satisfying  production. — Evening News. 

"THE  MAN  WHO  SAW 

TOMORROW" 
(Paramount) 

VICTORIA  BALTIMORE,  MD. — Admis- 
sion afternoon,  17  cents;  night,  17-28  cents. 

Did  very  satisfactory  business  during  last 
three  days  of  week,  during  which  picture 
was  shown. 

Exploitation. — Usual  newspaper  advertis- 
ing, lobby  displays,  etc. Short  Subjects.- — Organ  solo,  comedy, 

"Safe  in  the  Safe,"  Fox  News. 

"NERO" (Fox) 

NEW  THEATRE,  BALTIMORE,  MD.— 
Admission  afternoon  25  cents,  night  25-50 
cents.  Did  good  business  afternoon  and 
night. 

Exploitation. — Big  newspaper  display  ad- 
vertising, lobby  displays,  posters,  etc. 

Short  Subjects. — Organ  solo,  Pathe  News. 
Daily  Press  Comment. — Tremendously  in- 

teresting. Scenically  it  is  an  uncommonly 
fine  achievement. — Evening  Sun.  "Nero" 
is  full  of  scenery,  people  and  sensations. — News. 

"ONE  WONDERFUL  NIGHT' 
(Universal) 

NEW  OLYMPIC,  BUFFALO. — Competi- 
tion too  strong  at  houses  closely  for  this  one 

to  go  over  to  more  than  a  fair  business. 
Exploitation.  —  Newspaper  advertising, 

lobby  and  marque  display,  window  cards. 
Short  Subjects. — Second  of  the  new  Lea- 

ther Pushers  series,  Century  comedy  and  In- 
ternational News. 

Daily  Press  Comment. — It  is  one  of  those 
fast  moving  stories — its  action  all  takes 
place  within  twelve  hours — that  provide 
plenty  of  fun. — Courier.  It  is  a  rapid  drama 
with  more  thrills  than  most  films.— Ex- 

press. 
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"ON  THE  HIGH  SEAS" 
(Paramount) 

TWELFTH  STREET  THEATRE,  KAN- 
SAS CITY,  CITY,  MO. — Admission  15  and 

25  cents.  Drew  well  for  a  week,  weather 
being  ideal. 

Exploitation. — Dorothy  Dalton  and  Jack 
Holt  played  up  in  Snuday  newspaper  space, 
billboard  and  lobby  display. 

Short  Subjects.  —  "Fire  the  Fireman" 
(Comedy);  "Kings  of  the  Forest" 
(Drama);  "A<36op's  Fables"  (Comedy)  and 
Kinograms  News  (Current  Events). 

Daily  Press  Comments. — One  of  the  best 
sea  pictures  that  has  come  our  way  for  a 
long  time. — Star-Times.  A  story  of  thrill- 

ing adventure  and  unexpected  disaster. — 
Journal-Post. 

"OLIVER  TWIST" 
(First  National) 

LIBERTY,  SEATTLE,  WASH— Admis- 
sion 25-35  cents.  Opened  to  capacity,  line- 

up even  for  matinees  which  had  heavy 
sprinkling  of  youngsters. 

Exploitation. — Advance  campaign,  news- 
papers, billboards,  window  cards,  lobby. 

Special  announcements  of  newly  decorated 
theatre,  reopened  after  two  days  closing. 
Ushers  costumed. 

Short  Subjects.  —  "Once  Over"  (Cameo 
comedy),  scenic.    Liberty  News. 

Press  Comments. — Judging  from  former 
impressions  of  the  cherubic  young  star,  he 
is  unmistakably  the  boy  for  whom  a  liter- 

ary world  has  been  waiting  a  century  to 
interpret  the  most  popular  character  of 
Dickens. — Times.  It  seems  to  be  as  nearly 
perfect  as  a  picture  can  be,  an  entertain- 

ment for  everybody. — Post-Intelligencer. 
EMPRESS,  OKLAHOMA  CITY,  OKLA.— 

Admission  10  and  25  cents.  A  very  good 
week's  business. 

Exploitation. — Advance  newspaper  copy, 
street  car  cards,  billboards  and  decorative 
lobby,  with  addition  of  a  live  bear  in  a 
cage  in  front  of  the  lobby  which  kept  a 
crowd  in  attendance,  both  day  and  night. 

Short  Subjects. — Pathe  Weekly.  Educa- 
tional Comedy  "Hurry  Up." 

Press  Comments.  —  "Oliver  Twist"  is 
Jackie  Coogan's  greatest  and  best  produc- 

tion.— News.  In  this  Jackie  Coogan  hits' 
the  pace  he  established  in  "The  Kid"  and 
■''Trouble"  and  the  picture  is  equally  as 
good  as  either  of  the  former  pictures. — 
•Times.  "Oliver  Twist"  with  Jackie  Coogan 
is  an  exceptionally  good  picture.  But  it 
does  better  for  the  boy  Coogan  than  for  the 
author  Charles  Dickens.- — Daily  Oklahoman. 
RIVOLI,  BALTIMORE,  MD. — Admission, 

25  cents;  night,  30-35  cents.    Did  excellent 
business  afternoons  and  night. 

.    Exploitation. — Big  newspaper  advertising, 
lobby  displays,  etc. 
"  Short  Subjects. — Bivoli  News,  Vocal  se- 

lection; Rivoli  Review;  Larry  Semon  in 
"The  Counter  Jumper." 

Daily  Press  Comment. — "Oliver  Twist," 
as  a  photoplay,  is  almost  everything  a  first- 
rate  adaptation  should  be.  As  for  Master 
Coogan  himself,  he  is  something  only  a  lit- 

tle short  of  marvelous. — American.  It's  an 
amazing  commentary  of  things  celluloidal 
when  little  Jackie  Coogan  can  give  a  char- 

acterization to  the  screen  that  in  many  re- 
spects is  the  finest  of  the  last  12  months. — 

■Evening  Sun.    "Oliver  Twist"  is  a  most 
i  excellent  entertainment. — News. 

"OMAR  THE  TENTMAKER" 
(First  National) 

RIVOLI,  PORTLAND,  ORE— Admission 
25-35-50  cents.  This  picture  is  drawing  so 
good  that  they  have  decided  to  hold  it  over 
another  week.  Matinee  especially  well  at- -tended. 

Exploitation. — Lobby  decorations  for  this 
show  are  most  gorgeous. 

Short  Subjects.  —  Pathe  Review;  Select 

News;  "Felix  Minds  the  Kid;"  Concert number. 
Press  Comments. — One  of  the  season's 

finest  productions. — Oregonian.  The  intim- 
ate life  of  the  Persian  harem  is  depicted  in 

a  vivid  manner  in  "Omar  the  Tentmaker. " — Journal. 

"OUTCAST" (Paramount) 

GALAX  THEATRE,  BIRMINGHAM, 
ALABAMA. — Featuring  Elsie  Ferguson.  Ad- 

mission 10-20  cents.    Business  very  good. 
Short  Subjects. — "The  Leather  Pushers." 
Exploitation. — Advance  publicity,  display 

advertising. 
Press  Comment.  —  This  draws  near  the 

goal  of  the  perfect  picture. — Birmingham 
Age-Herald. 

"ONE  WEEK  OF  LOVE" (Select) 

BROADWAY,  RICHMOND,  VA.— Admis- 
sion 30-40  cents.  Week  to  pretty  good  busi- 

ness. 
Daily  Press  Comment. — Is  is  of  the  highly 

improbable,  though  thoroughly  thrilling 
type  of  screen  story  that  everyone  seems 
to  like. — Times  Dispatch. 
CRITERION,  OKLAHOMA  CITY,  OKLA. 

— Admission  10-30-40-50  cents. 
Short  Subjects.  —  International  News. 

Special  Christmas  Comedy.  Girl's  Glee Club. 
Exploitation. — Street  car  ads.  Window 

cards,  billboards,  regular  newspaper  space 
with  display  on  Sunday.    Attractive  lobby. 

Daily  Press  Comments. — The  picture  is 
the  last  word  in  photography,  and  very 
pleasing  and  entertaining. — Times.  A  pic- 

ture good  enough  for  a  return  date. — Daily 
Oklahoman.  Seeing  is  believing,  that  it  is 
a  good  picture  to  see,  and  no  time  wasted. 
— News. 

STRAND,  SEATTLE,  WASH.  —  Admis- 
sion 35-50  cents.  Exceedingly  popular  triple 

header  bill,  combining  feature  with  Buster 
Keaton,  in  "The  Frozen  North"  (First  Na- 

tional) and  Little  Betsy  Anne  Hisle,  Seat- 
tle's Baby  actress,  in  a  clever  sketch  "A 

Christmas  Surprise."  Played  to  capacity business. 
Exploitation. — Advance  pictures  of  baby 

star  in  papers,  billboards,  newspaper  adver- 
tising, window  cards,  attractive  lobby. 

Short  Subjects. — Kinograms,  Orchestra  in 
special  numbers. 

Press  Comments. — "One  Week  of  Love" 
has  a  punch  in  every  foot  of  film.  The  ac- 

tion is  sensational  and  full  of  mystery.  The 
comedy  is  one  of  Buster's  very  best. — Times. 
Of  course  "One  Week  of  Love"  has  plenty 
of  action  because  it  depicts  a  clash  of  two 
strong  wills.  "The  Frozen  North"  is 
packed  full  of  humor  and  the  burlesque 
which  Buster  can  stage  to  perfection. — 
Post-Intelligencer. 

"ONE  EXCITING  NIGHT" (Griffith) 

BLUE  MOUSE,  SEATTLE,  WASH.— Ad- 
mission 50  cents,  children  20  cents.  Played 

to  capacity. 
Exploitation.  —  Advance  campaign,  bill- 

boards, window  cards,  lobby  trim  with  elec- 
tric lighting  effects.  Special  musical  at- 

tractions. 
Press  Comments. — It  raised  our  hair  just 

a  little  higher,  and  only  Romeo  Washington 
— a  negro  character  who  was  a  whole  movie 
himself — could  smooth  it  down  with  his  ex- 

tremely amusing  antics. — Times.  In  past 
years  many  an  innovation  has  come  to  the 
screen,  but  this  latest  handiwork  of  Griffith 
is  different;  it  is  new;  and  it  is  refresh- 

ing.— Post-Intelligencer. 

"PAWNED" 
(Select) 

APOLLO,  INDIANAPOLIS,—  Admission 
25-40  cents.  Opening  to  good  business  and 
general  satisfaction, 

Exploitation. — Usual  newspaper  advertis- 
ing, street  billing  and  lobby  displays. 

Shotr  Subjects. — Comedy,  "Nearly  Rich," 
featuring  Snub  Pollard,  a  Mutt  and  Jeff 
cartoon  and  "Fun  From  the  Press." 

Press  Comment. — Tom  Moore  has  unlimit- 
ed opportunity  to  prove  that  an  Irishman 

loves  nothing  better  than  a  good  fight. — 
The  News.  It  is  almost  remarkable  in  a 
day  when  motion  pictures  on  which  huge 
sums  of  money  are  spent  in  an  effort  to 
make  them  presentable,  that  a  picture  of 
the  shortness  of  "Pawned,"  which  is  in 
five  reels,  fills  so  ably  such  a  difficult 
part. — The  Star. 

"PEG  O'  MY  HEART" 
(Metro) 

PALACE,  DALLAS,  TEXAS. — Admission 
matinee  25-35  cents;  night  35-55  cents. 
Week's  business  highly  satisfactory. 

Exploitation. — Newspaper  space,  posters 
and  cutouts  in  lobby  with  special  Christ- 

mas decorations. 
Short  Subjects. — "The  Catfish  and  the 

Frog"  (Fables),  International  News,  Pathe 
News,  Patheeolor,  Pathe  Review.  Atmos- 

pheric prologue. Daily  Press  Comment. — Miss  Taylor  gives 
such  a  delicious  interpretation  of  the  sweet 
little  Irish  girl  that  it  is  easy  to  under- 

stand the  popularity  of  the  play. — News. 
STILLMAN,  CLEVELAND,  O.— Admis- 

sion 35-60  cents.  Good  business  on  first 
week,  held  for  a  second  week. 

Exploitation. — Street  car  cards  and  win- 
dow cards  with  special  newspaper  stories 

and  extra  large  advertisements  a  week  in 
advance. 

Press  Comment. — "Peg  O'  My  Heart"  is 
without  a  doubt  a  success. — Plain  Dealer. 
Laurette  Taylor  can  take  her  place  with 
the  foremost  cinema  stars  extant.  You  can- 

not be  disappointed  with  this  film.- — News. 
The  picture  is  well  made  but  the  star's  act- 

ing is  much  the  best  thing  in  it. — Press. 

"QUINCY  ADAMS  SAWYER" (Metro) 
OHIO    THEATRE,     INDIANAPOLIS. — 

Admission  25-40  cents.  Second  week  to  un- 
usually good  business. 

Exploitation. — Half  page  advertising  in 
the  local  newspapers  and  special  street  ad- 

vertising, using  window  cards,  street  car 
boards  and  lobby  displays.  Quartet  in  cos- 

tume of  the  characters  in  the  story  and 
contralto  soloist  are  special  musical  fea- 
tures. 

Press  Comment. — Whatever  may  be  said 
of  the  novelty  of  the  plot,  the  fact  still  re- 

mains that  it  makes  an  exceptionally  inter- 
esting motion  picture  and  one  that  may  be 

seen  with  genuine  satisfaction. — The  Star. 
LOEW  STATE,  LOS  ANGELES.— Admis- 

sion 25-30-50  cents;  children  15  at  all  times. 
Excellent  business.  Lines  every  afternoon 
and  every  evening.  The  best  business  done 
in  a  long  time.  Bessie  Clayton  with  her 
dance  act  direct  from  New  York  was  a  big 
drawing  card.  The  show  will  hold  over  for 
the  second  week. 

Short  Subjects.  —  Overture,  Loew  State 
Views  of  Current  News,  Mutt  and  Jeff  Com- 

edy, Bessie  Clayton  in  Dance  Revue,  At- 
mospheric Prologue. 

Press  Comments. — The  picture  is  excellent 
in  photography,  picturesque  setting  and 
able  direction. — Examiner.  The  happiest 
combination  of  spontaneous  nonsense  and 
well-maneuvered  thrills  that  have  glimmer- 

ed on  the  screen  for  a  week  of  months. — 
Times.  Picturesque  in  settings,  costuming 
and  romantic  content  and  quite  the  best  of 
direction  by  Wesley  Ruggles. — Express. 
Comedy  of  infinite  variety — constellation  of screen  stars  and  satellites  that  dazzles  the 
cinema  fan. — Herald.  Copious  injections  of 
humor  and  humanity  with  thrills  reminis- 

cent of  "Way  Down  East"  make  a  great 
entertainment  picture. — Record. 

"RAGS  TO  RICHES" 
(Warner  Brothers) 

COLISEUM,  SEATTLE  WASH.— Admis- 
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sion  25-35-50  cents.  Drew  tremendous  dur- 
ing holiday  week.  All  the  youngsters  in 

town  were  there. 
Exploitation. — Advance  newspaper  pub- 

licity and  billboards,  window  cards,  lobby 
trim. 

Short  Subjects.  —  "Felix  Comes  Back" 
(animated  cartoon),  Pathe  News,  Kino- 
grams,  orchestra  playing  "Babes  in  Toy- 
land"  (Herbert). 

Press  Comments.  —  The  film  contains 
something  to  please  everybody,  and  that  is 
one  of  the  most  important  items. — Times. 
The  thirteen-year-old  hero  is  just  the  type 
that  appeals  to  every  type  of  picturegoer, 
and  this  makes  the  Christmas  program  at 
the  Coliseum  one  of  the  finest  in  the  city. — 
Post-Intelligencer. 

"REMEMBRANCE" 
(Goldwyn) 

MARK  STRAND,  BUFFALO.— Admission 
15-25  cents.    Average  business. 

Exploitation. — Large  ads  in  the  Sunday 
drama  pages,  lobby  display  and  window 
cards. 

Short  Subjects. — A  Hallroom  Boys  com- 
edy, Kinograms  and  Sport  Pictorial. 

Daily  Press  Comment.  —  It  possesses  in 
abundance  those  qualities  usually  lacking  in 
screen  entertainment. — Evening  Times. 
There  is  no  doubt  about  it.  Eupert  Hughes 
is  America's  past  master  of  the  art  of  put- 

ting hokum  on  the  screen  and  making  the 
public  enjoy  it. — Courier.  It  is  a  truthful 
presentation  of  real  human  beings  who  be- 

have as  ordinary  people  do. — Evening  News. 

"ROBW  HOOD" 
(United  Artists) 

ALHAMBRA  AND  GARDEN  THEA- 
TRES, MILWAUKEE— General  admission 

55  cents.  Business  excellent  at  both  thea- 
tres. According  to  Manager  Landau  in  his 

advertisements  this  is  the  only  city  which 
has  played  Bobin  Hood  at  nominal  admis- 

sion prices.  Picture  to  stay  at  both  thea- 
tres indefinitely. 

Exploitation.  —  Usual  amount  of  space 
given  to  advertising  the  picture  previous 
to  its  opening;  lobby  display,  billboard, 
street  car  and  window  card  advertising. 

Short  Subjects. — Pathe  News  reels. 
Daily  Press  Comments.  —  It  is  history 

made  so  delightful  that  not  even  the  most 
backward  student  can  resist. — Journal. 
Eobin  Hood  is  a  classic  of  the  screen.  You 
should  see  it. — Wisconsin-News. 
GRAUMAN  HOLLYWOOD  THEATRE, 

LOS  ANGELES.  —  Admission  50-75-1.00. 
75-1.00-1.50.  In  the  10th  week  and  pulling 
very  good. 

Short  Subjects.  —  Overture,  Nottingham 
Pageant,  Pathe  Animal  short  subject. 
PERSHING,  ST.  LOUIS,  MO.— Admission 

83-1.10.  Capacity  business  entire  week. 
Could  stay  another  week. 

Exploitation.  —  Ushers  in  costume  of 
'Robin  Hood,"  advance  newspaper  adver- 

tisements, billboards,  window  cards,  street 
car  signs. 

Daily  Press  Comments. — Here  is  a  screen 
spectacle  that  reaches  the  very  heights  of 
achievement  to  date  in  the  telling  of  a  story 
through  the  picture  medium.  For  magni- 

tude and  beauty  of  setting,  spirited  action 
and  brilliant  characterization  in  the  leading 
roles  there  has  been  nothing  like  it. — Post- 
Dispatch. 

"SHADOWS" (Preferred) 

DELMONTE,  ST.  LOUIS,  MO.— Admis- 
sion 25-50  cents.    Business  fair. 

Exploitation. — Billboards,  window  cards, 
street  car  signs,  regular  newspaper  space. 

Short  Subjects. — Delmonte  News  and  Re- 
views. A  comedy.  "Fun  From  the  Press." Vocal  selections. 

Daily  Press  Comments. — Even  those  who 
have  long  admired  Lon  Chaney  as  one  of 
the  really  fine  character  actors  of  the  screen 
will  be  agreeably  astonished  at  his  achieve- 

ment in  "Shadows." — Star.  ■< 

"THE  SIN  FLOOD" ( Goldtvyn ) 

CIRCLE,  CLEVELAND,  O.— Admission 
25  cents.  Excellent  business  with  no  ex- 

ploitation and  small  newspaper  advertising. 
Press  Comment. — "The  Sin  Flood"  is  an- 

other picture  worthy  of  your  consideration 
this  week. — Plain  Dealer.  It  offers  an  in- 

teresting study  in  the  psychology  of  human 
nature.  It  is  well  acted  and  directed. — 
News.  "The  Sin  Flood"  is  a  movie  written 
with  some  intelligence. — Press. 

"SINGED  WINGS" 
(Paramount) 

CAPITOL,  OKLAHOMA  CITY,  OKLA.— 
Admission  10-30-50  cents.  The  picture  drew 
exceptional  crowds  all  week. 

Short  Subjects.  —  Kinograms;  comedy 
"King  Winter;"  comedy  "A  Doggone 

Day. ' ' 

Exploitation.  —  Large  newspaper  adver- 
tisements, billboards,  street  cards,  posters, 

window  cards,  heralds  and  attractive  lobby. 
Daily  Press  Comments. — An  old  story  told 

in  new  and  entertaining  style. — Times.  A 
very  pleasing  picture  which  is  full  of  enter- 

tainment.-— News.  "Signed  Wings"  true  to 
form  and  title,  pleased  all  that  saw  it. — 
Daily  Oklahoman. 

"SKIN  DEEP" 
(First  National) 

FOLLY,   OKLAHOMA  CITY,  OKLA.— 
Admission  10  cents.  Drew  very  good  at- tendance. 

Short  Subjects. — Harold  Lloyd  Comedy, 
Current  Events. 

Exploitation.  —  Usual  newspaper  space. 
Lobby  display. 

"SURE  FIRE  FLINT" 
(C.  C.  Burr) 

CAPITOL,  WILKES-BARRE,  PA.— Ex- 
cellent business  for  entire  booking  with 

packed  houses  the  rule  for  three  days. 
Exploitation. — Vaudeville  got  lion's  share 

of  publicity  but  Johnny  Hines  landed  some 
space  as  star  of  this  production. 
BROADWAY,  CHARLOTTE,  N.  O— 

Three  days  to  fair  business. 

"THE  TRAP" 
( Universal) 

ORPHEUM,  WILKES-BARRE,  PA. — Got 
the  attention  of  people  through  playups  on 
star  and  on  plot  and  business  was  excel- 

lent for  most  shows. 
Exploitation. — Chaney  was  main  feature 

in  all  advertising.  Lobby  showings  of  pic- 
tures from  feature  play. 

"THE  THIRD  ALARM" (F.  B.  O.) 
READE'S  HIPPODROME,  CLEVE- 

LAND, O. — Admission  35-55  cents.  Good 
business  all  week  on  this  picture  exhibited 
with  several  acts  of  vaudeville. 

Exploitation. — Advance  lobby  display  of 
poster  cutouts,  street  car  cards,  and  news- 

paper ads. Press  Comment. — The  film  may  be  sum- 
med up  as  good  melodrama  with  triple  at- 

traction of  firemen,  fire  fighting  scenes 
and  fine  horses. — Plain  Dealer.  It  is  well 
acted  and  though  some  liberties  have  been 
taken  with  the  production,  its  appeal  is  al- 

most universal. — News. 

"THORNS  AND  ORANGE 

BLOSSOMS" (Al  Lichtmani 
LESTER'S  RIVOLI,  COLUMBIA,  S.  C— 

Three  days  to  big  business. 

"THIRTY  DAYS" 
(Paramount) 

COLONIAL,  INDIANAPOLIS.  —  Admis- 
sion 25-40  cents.    Opening  to  fair  business. 

Exploitation. — Special  feature  advertising 
in  window  cards  and  billboards;  attractive 
lobby  displays. 

Short  Subjects.  —  "Fire  the  Fireman," 
(Pathe);  Aesop's  Fable  and  Pathe  News. 

Press  Comment. — It  is  farce  comedy  at 
every  turn,  and  there  is  a  chuckle  in  almost 
every  foot  of  film. — The  News.  It  holds its  own  with  the  best  farce  that  has  been 
released  for  a  long  time. — The  Star. 
BUTTERFLY,  MILWAUKEE.  —  Admis- 

sion 40  cents  matinee;  55  cents  night  per- 
formances. Good  business  during  entire 

week. 
Exploitation. — Exceptionally  large  news- 

paper ads,  street  car  and  window  cards. 
Short  Subjects. — Mr.  and  Mrs.  Carter  de 

Haven  in  comedy  "Christmas;"  special  or- chestrial  program. 
Daily  Press  Comments. — Five  reels  of  hil- 

arity. For  light  amusement  after  the 
Christmas  rush,  thirty  days  will  serve  you. 
— Journal.  "Thirty  Days"  is  farce  clean 
through. — Sentinel. 

"TESS  OF  THE  STORM 

COUNTRY" 

(United  Artists) 

MARK  STRAND,  ALBANY,  N.  Y.— Ad- 
mission 30-60  cents.  Used  a  Christmas  at- 
traction, packed  the  house  that  day.  Held 

up  extremely  well  throughout  the  entire 
week,  despite  a  blizzard  on  Thursday.  Ma- tinees heavy. 

Exploitation. — Usual  Strand  type. 
Short  Subjects. — Topical  Review;  "Felix 

in  the  Swim"  (comedy). 
Daily  Press  Comments. — No  one  will  want 

to  miss  seeing  the  lovable  Mary  as  the  new 
'Tess. ' — Journal.  The  modernized  "Tess" 
endears  the  star  still  more  in  the  hearts  of 

old  and  young. — Times-Union.  "Tess"  is no  great  shucks  as  a  story,  but  it  does  show 
Mary  Pickford  in  the  varying  moods  that 
have  made  her  the  leader  of  the  screen's 
feminine  contingent.— News. 
MILLERS  THEATRE,  LOS  ANGELES. 

— Admission  25-35-55  cents.  35-55-75  cents. 
In  the  6th  week  and  running  merrily  in. 
The  picture  will  run  as  long  as  the  demand 
continues.  No  exploitation  or  extra  adver- 

tising used,  the  picture  is  carrying  itself. 
Short  Subjects. — Overture,  Internatiional 

News. 

"UNDER  TWO  FLAGS" 
( Universal) 

RIVOLI,  ST.  LOUIS,  MO.  —  Admission 
30  cents.  Business  very  light  all  week.  No 
exploitation.    Regular  newspaper  space. 

Short  Subjects. — News  Weekly  Interna- 
tional); A  comedy  (Century);  Musical 

Numbers. 
Daily  Press  Comments. — Priscilla  Dean's 

acting  lifts  this  screen  play  out  of  the  ordin- 
ary run  of  motion  pictures. — Globe-Demo- 

^METROPOLITAN,     ATLANTA,  GA.— Proved  one  of  the  most  popular  attractions 
shown  in  Atlanta  in  months. 

Short  Subjects. — Kinograms,  "Fun  from 

the  Press." 
Press  Comments.  —  Dramatic  as  is  the 

story  of  Ouida's  famous  masterpiece  the 
magnificent  acting  of  Miss  Dean,  the  skill- 

ful direction  of  Tod  Browning,  and  the 
strength  of  the  supporting  cast  do  much 
towards  making  the  screen  version  far 
greater  than  the  stage  play  ever  was. — At- lanta Journal.  Priscilla  Dean,  as  Cigarette, 

the  "daughter  of  the  regiment"  i  "TTndei 
Two  Flags,"  attains  a  height  o'i  dramatic art  not  hitherto  reached  in  her  productions. 
— Atlanta  Georgian. 

"THE  VILLAGE  BLACKSMITH" 
(Fox) 

FOX-LIBERTY,  ST.  LOUIS,  MO.— Ad- 
mission 20-40  cents.  Excellent  business  en- 

tire week  both  matinee  and  night. 
Exploitation.  —  Special  show  for  school 

teachers,  tie-up  with  local  dailies,  free  show 
for  newsboys,  window  cards,  one  sheets, 
regular  newspaper  space. 

Short  Subjects. — Fox  News  and  Reviews. 
"Fresh  Hier"  (Sunshine  Comedy);  Musical 
Numbers. 

Daily  Piess  Comments.  —  Another  huge 
success. — Globe-Democrat. 
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''WHILE  JUSTICE  WAITS" 
(Fox) 

LELAND,  ALBANY,  N.  Y— Admission 
25  cents.  Capacity  crowds  in  spite  of  storm 
and  other  opposition.  No  extra  exploita- 
tion. 

Short  Subjects. — News  weekly,  comedy and  Starland  Review. 
Daily  Press  Comments. — One  of  Farnum's 

best  pictures. — Journal.  Is  enjoying  a  suc- 
cessful run  because  it  entertains. — Times- 

Union.  When  it  comes  to  a  real  thriller, 
Farnum  is  always  there,  and  in  "While 
Justice  Waits,"  he  has  plenty  of  opportun- 

ities and  never  missfires. — Knickerbocker 
Press. 

"THE  YOUNG  RAJAH" 
(Paramount) 

BIJOU,  RICHMOND,  VA.  —  Admission 
40-50  cents.  An  entire  week  to  big  busi- 

ness following  an  intensive  exploitation 
campaign. 

Daily  Press  Comment. — The  picture  suc- 
ceeds in  being  only  mediocre,  however  Val- 

entino does  his  best  work  since  "The  Four 
Horsemen. ' ' — Times  Dispatch. 
STRAND,  ALLENTOWN,  PA.  —  Pulled 

unusually  good  houses  at  most  screenings. 
Exploitation.  —  Big  publicity  campaign 

billboards,  posters,  lobby,  readers.  Special music. 

'WESTERN  SPEED" (Fox) 

ROYAL  THEATRE,  BIRMINGHAM, 
ALA. — Admission  10-20  cents.  Proved  very attractive  to  the  trade. 

Exploitation. — The  usual  newspaper  pub- 
licity and  display  advertisements  coupled 

with  special  lobby  decorations. 
Short  Subjects. — "One  Moment  Please," 

a  Sunshine  comedy  and  a  Pathe  News  Reel. 
Press  Comment. — For  those  who  like  to 

laugh  and  like  to  be  thrilled  by  the  western 
stuff  the  bill  at  the  Royal  this  week  is 
very  good. — Birmingham  News. 

'WHILE  JUSTICE  WAITS'9 (Fox) 

BOSTON  THEATRE,  BOSTON,  MASS. — 
Admissions  25  cents  bottom  morning  to  60 
cents  top  evening.    Excelent  business. 

Exploitation. — Advance  lobby.  Billboards, window  cards  and  one  sheets  to  cover  the 
city.  Posters  in  all  subway  and  elevated 
■tations.  Advance  screen  flashes.  Regular 
newspaper  ads  with  Sunday  features. 
Short  Subjects.— " The  Frozen  North," 

(First  National),  Pathe  News  Weekly,  Top- 
ics of  the  Day,  and  Aesop's  Fable. 

Daily  Press  Comment. — It  is  surely  well 
worth  seeing. — Post. 

"WHITE  SHOULDERS*9 (First  National) 

AMERICA,  DENVER,  COLO. — Drew  the 
average  America  crowd  during  its  showing 
during  the  week. 

Exploitation. — Newspaper  stories  featur- 
isg  cast  and  newspaper  advertising. 
WELLS,  NORFOLK,  VA. — Admission  20- 

30  cents.    An  entire  week  to  good  business. 
Dally  Press  Comment. — Just  a  new  ver- 

sion of  one  of  the  eternal  triangle  stories. 
— Ledger-Dispatch.  An  intensely  interesting 
picture. — Norfolk  Landmark. 
PARK  AND  MALL,  CLEVELAND,  O. — 

Admissions  25,  40  cents.  Fair  business  in 
evenings,  matinees  a  little  off.  No  extra 
exploitation. 

Short  Subjects. — Bull  Montana  in  "A  La- 
dies Man." 

Press  Comment. — "White  Shoulders"  is 
just  about  what  a  good  picture  ought  not 
to  be. — Plain  Dealer.  The  picture  sets  out 
to  prove  that  modern  woman's  place  is  in 
the  auction  block.  That  it  fails  to  prove 
this  is  small  matter. — Press.  "White 
Shoulders ' '  evidences  a  wee  bit  of  progress 

on  the  part  of  the  star's  ability  as  a  screer 
player,  but  its  progress  does  not  go  very- 
much  further  as  screen  stories. — News. 

COLISEUM,  SEATTLE,  WASH. — Admis- 
sion 25-35-50  cents.  Played  to  good  attend- ance. 

Exploitation. — Regular  newspaper  and 
window  cards,  lobby  trim. 

Newspaper  comments. — It  is  a  powerful 
drama. — Times. 
RIVOLI  THEATRE,  BALTIMORE,  MD. 

— Admission  afternoon  25  cents,  night  30-50 
cents.  Excellent  business  afternoon  and 
night. 

Exploitation. — Usual  newspaper  display, 
lobby  display,  etc. 

Short  Subjects. — Added  attraction  "Young 
King  Cole,"  first  of  "The  New  Leather 
Pushers"  series;  organ  solo,  overture,  Rivo- 
li  News,  vocal  selection,  Review. 

Daily  Press  Comment. — "White  Should- 
ers" is  a  good  picture.  Your  eyes  will  tell 

you  so. — News. 
LIBERTY,  PORTLAND,  ORE.— Admis- 

sion, 25-35  cents.  Three  days  to  good  busi- ness. 

CAMEO 

1.  Overture — "Favorite   Minuets"    (Bocherini,  Beetho- ven Paderewski) 
2.  Cameo  News  Pictorial 

3.  A.  C.  C.  Burr  Scenic   (Arcadian  Meadows"  photo- 
graphed by  W.  A.  Van  Scoy) 

4.  Organ  Recital    ("The  Evening  Star"  by  Wagner) 
5.  Comedy — "Battling    Torchy"    with    Johnny  Hines 
6.  Musical    Prologue    ("Voices    of    Paris"    by  Char- 

pentier) 
7.  Feature — "Secrets  Of  Paris" 

Press  Comments 

Tribune — As  Sue 's  story  is  presented  on 
the  screen  it  is  a  rousing  melodrama. 
Times — The  exciting  scenes,  in  themselves 
hold  the  attention.  For  one  thing,  they  are 
intensified  by  a  number  of  stirring,  if  over- 

drawn, performnaces.  American — the  most 
thrilling  phases  of  old  French  criminal  life 

are  graphically  depicted  in  "Secrets  of 
Paris,"  an  absorbing  version  of  Eugene 
Sue's  masterpiece.  Mail — Good  direction  is 
coupled  with  an  unusually  able  cast.  Globe — 
Everything  its  title  implies,  which  is  to  say 
it  is  one  of  those  old  time  melodramatic 
thrillers  that  dad  gladly  paid  his  last  thirty 
cents  to  see.  Sun — it  is  an  unusually  ex- 

citing melodrama.  Telegram — All  the  thrills 
that  go  to  make  up  life  in  the  Paris  under- 

world are  unreeled  in  the  story. 

CAPITOL 

1.  Overture — (a)    "Ljght   Cavalry"  (Suppe) 
(b)    "Capitol   March"    (Axt.  Rapee) 

2.  Capitol  Magazine 
3.  Ballet  Divertissements — 

a)  "Scarf   Dance"  Chaminade) 
b)  "Promenade"  (New)  (Rapee-Axt) 

4.  — "The  Natural  Born  Liar" 
Ninth  of  the  Robert  C.  Bruce  "Wilderness 

Tales" 

Exploitation. — Just  the  ordinary  window 
cards,  lobby  display,  posters  and  newspaper 
stuff. 

Short  Subjects. — "Running  Wild"  (Cen- 
tury Comedy),  Universal  News. 

Press  Comments. — Numerous  exciting  in- 
cidents in  the  rather  imperfect  plot. — Jour- nal. 

"THE  YOUNG  RAJAH" 
(Paramount) 

BIJOU,  RICHMOND,  VA.  —  Admission 
40-50  cents.  An  entire  week  to  big  busi- 

ness following  an  intensive  exploitation 
campaign. 

Daily  Press  Comment — The  picture  suc- 
ceeds in  being  only  mediocre,  however,  Val- 

entino does  his  best  work  since  "The  Four 
Horsemen." — Times  Dispatch. 

STRAND,  ALLENTOWN,  PA.  —  Pulled 
unusually  good  house  at  most  screenings. 

Exploitation.  —  Big  publicity  campaigns 
billboards,  posters,  lobby,  readers.  Special music. 

5.  Duet:    "Because"  (D'Hardelot) 
6.  Elaine   Hammerstein   and  Conway  Tearle  in  "One 

Week  of  Love" 
7.  Mr.   Rothafel   Presents  Naida   Reisenberg  (Debut) 

Phenomenal  Young  Pianist 
"Scherzo  from  "Concerto  Symphonique"  No. 
4.  (Litloff) 

8.  "A  Stone  Age  Romeo"  "Aesops  Film  Fables" 9.  Capitol  Grand  Organ 

Press  Comments 

American — It  is  all  extremely  well  done. 
El  aine  Hammerstein, — displayed  dramatic 
power  that  was  quite  surprising.  This  young 
actress  has  undoubtedly  come  to  the  front. 
Herald — Is  just  about  as  obvious  in  theme 
as  it  is  possible  for  a  motion  picture  to  be. 
Tribune — It  should  prove  great  entertain- 

ment for  all  those  who  like  their  society 
pictures  undiluted.  Times — It  is  well  done 
photographically,  and  simply  as  a  scene  is 
a  thriller.  World — Aside  from  the  uncom- 

monly pretty  picture  which  she  presents  at 
all  times,  Miss  Hammerstein  reflects  her 
emotions  as  vividly  as  any  one  we  have  seen 
on  the  screen.  The  story  is  melodrama  of 
the  broadest  and  most  colorful  sort — the 
very  thing  which  motion  pictures  do  best. 
Journal — An  excellent  film  romance. — Tele- 

gram— Miss  Elaine  Hammerstein  is  at  her 
best,  and  her  co-star,  Conway  Tearle,  is 
not  far  behind  in  the  new  and  thrilling 

film  play,  "One  Week  of  Love."  Sun — Is 
obviously  "The  Sheik"  done  to  the  tune  of 
airplane  motors  and  Mexican  greaser  lingo. 
Globe — The  story  is  the  worst  part  of  the 
feature  at  the  Capitol.  There  are  situations 
that  are  very  alive  and  tense,  and  the  theme 
as  handled  and  directed  is  sufficient  to  hold 
the  interest.  Mail — The  climax  is  a  thrill- 

ing wreck,  in  which  an  entire  train  plunges 
from  a  bridge  into  the  river  below. 

First  Runs  on  Broadway 

Their  Presentation  and  Press  Com- 

ments by  Various  New  York  Dailies 
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Illustrated  Screen  Report 

Edited  by  GEORGE  T.  PARDY Assistant  Editor.  JAMES  M.  DAVIS 

Down  to  the  Sea  in  Ships 

The  Whaling  Film  Corporation's  Production.  Dis- 
tributed by  Hodkinson.  Director,  Elmer 

Clifton.  Scenario  by  John  L.  E.  Pell.  Cam- 
eramen, Paul  Allen,  Chief;  Maurice  E. 

Kains  and  Albert  Doubrava,  Assistants. 
CAST  AND  SYNOPSIS 

Charles  Morgan,  William  Walcott ;  Henry  Morgan,  William  Cavanaugh ; 
"Scuff"  Smith,  Leigh  R.  Smith ;  Patience  Morgan,  Marguerite  Courtot ; Thomas  Allen,  Raymond  McKee ;  Henry  Clark,  Ada  Laycock  ;  Dot  Morgan, 
Clara  Bow;  Jimmie,  James  Turfler ;  Jake  Finner,  Patrick  Hartigan ;  Captain  of 
the  Charles  W.  Morgan,  Capt.  Jas.  A.  Tilton ;  Samuel  Siggs,  J.  Thornton Baston. 

Patience  Morgan  is  the  most  beautiful  girl  in  the  whaling  community  of 
New  Bedford  and  her  hand  is  sought  by  many.  Her  father  insists  that  she 
marry  a  whaleman  and  a  Quaker.  A  villain  poses  as  both  and  is  favored  by 
the  father.  Thomas  Allen  is  willing  to  embrace  the  faith  of  the  Morgans  but 
he  is  not  a  seaman.  He  is  favored  by  Patience  and  therefore  a  plot  is  put 
afoot  to  be  rid  of  him.  Shanghaied,  he  finds  himself  aboard  a  whaling  schooner. 
Allen  makes  good  as  a  seaman  and  into  the  bargain  he  harpoons  a  whale, 
which  qualifies  him  in  the  eyes  of  old  Morgan.  During  his  absence  how- 

ever the  villain  has  succeeded  in  arranging  a  wedding  with  Patience  and  the 
bonds  that  will  make  her  his  wife  are  about  to  be  pronounced  when  Allen 
appears,  after  many  thrilling  battles  with  the  sea,  and  claims  his  bride. 
For  the  sheer  beauty  of 

its  individual  scenes,  its 
pervasive  atmosphere  of 
quaintness  and  its  striking 
photographic  effects  "Down 
to  the  Sea  in  Ships"  must 
be  regarded  a  distinguished 
example  of  the  director's 
art.  Consequently  tribute 
is  paid  Mr.  Elmer  Clifton, 
director  of  the  production, 
as  an  artist  who  brings 
forth  a  work  in  which  not 
only  the  artistic  intentions 
are  evident  but  the  aims 
achieved. 
The  interior  scenes  were 

taken  in  New  Bedford 
homes,  the  exteriors  in  that 
quaint  New  England  town 
and  the  scenes  at  sea  pre- 

sent some  of  the  most  vivid 
pictures  ever  given  the  pub- 

lic by  the  photoplay.  The 
photographs  of  the  whales 
and  their  capture  under  the 
old  conditions  when  the 
hand-harpoon  was  used  are 
thrillers.  On  land  and  at 
sea  the  director  expended 
the  rarest  gifts  of  the  cam- 

era in  achieving  pictorial 
affects.  His  groupings  are 
wonderful  bits  of  composi- 

tion. They  follow  very 
formal  lines  and  the  effects 
attained  are  exceedingly 
charming  to  the  eye  and 
productive  of  the  desired 
atmosphere. 
Added  to  the  fine  pleas- 

ares  of  the  picture  from 
the  strictly  pictorial  stand- 

point is  the  element  of 
popular  appeal  in  the  amaz- 

ing scenes  showing  the  hunt  and  capture  of  a  ninety-ton  whale. 
These  scenes,  too,  are  interesting  as  well  as  markedly  thrilling  and 
should  give  ' '  Down  to  the  Sea  in  Ships ' '  a  big  pull  at  the  box  office. 

The  press  showing  was  of  a  print  that  ran  nine  reels.  It  has 
been  announced  that  this  is  to  be  cut  considerably.  There  would 
be  great  wisdom  in  that.  "Down  to  the  Sea  in  Ships"  is  too  fine 
a  piece  of  work  to  be  burdened  by  overly-long  passages  which 
have  no  special  significance. 
The  cast  is  an  exceptionally  fine  one.  Perhaps  the  performance 

of  Clara  Bow  as  "Dot"  Morgan  is  the  m6st  spectacular — certainly 

it  is  the  equal  of  any  in  the  picture.  Kaymond  McKee  does  capital 
work  in  the  heroic  role.  Marguerite  Courtot  is  a  delight  to  the  eye 
and  an  experienced  "trouper."  Her  performance  merits  the  high- 

est praise. 
A  rare  pictorial  treat,  charming  and  entertaining  and  thrilling, 

"Down  to  the  Sea  in  Ships"  should  prove  a  singularly  good  box office  attraction. 

Second  Fiddle 

A  Tuttle  Waller  Production  Released  Through 

Hodkinson.  Story  by  Frank  Tuttle.  Cam- 
eraman Fred  Waller,  Jr.  Directed  by  Frank 

Tuttle.    Length  5810  Feet. 
CAST  AND  SYNOPSIS 

Jim  Bradley,  Glenn  Hunter;  Polly  Crawford,  Mary  Astor;  Herbert  Bradley, 
Towsend  Martin;  Cragg,  William  Nally;  George  Bradley,  Leslie  Stowe;  Mrs. 
Bradley,  Mary  Foy ;  Cragg's  Daughter,  Helenka  Adamowska ;  Dr.  Crawford, Otho  Lang. 

George  Bradley  and  his  wife  are  very  proud  of  their  eldest  son  Herbert,  who 
has  just  come  home  from  college.  He  is  lionized  by  his  parents  as  well  as  the 
little  New  England  town  of  Spell's  River.  Jim,  his  younger  brother,  plays 
"Second  Fiddle"  to  the  wonderful  Herbert.  Jim  is  relegated  to  the  background 
and  Herbert  monopolizes  Jim's  room,  his  car  and  finally  his  girl,  Polly Crawford.  Cragg,  a  brute,  murders  his  daughter  and  enters  the  Bradley  home  at 
night.  Herbert  goes  for  help  and  leaves  Jim  alone  with  an  empty  gun  to 
protect  Polly  and  Mrs.  Bradley.  Jim  holds  Cragg  at  bay  until  he  faints  and 
is  overpowered  by  Cragg.  Herbert  returns  with  help  and  infers  that  Jim  is  a 
coward.  Cragg  escapes  from  jail  and  goes  to  his  home  to  get  money.  Polly 
takes  refuge  there  from  a  storm  and  is  attacked  by  Cragg.  Not  knowing  that 
Cragg  is  there,  Herbert  enters,  but  runs  away  after  being  attacked  by  Cragg, 
leaving  Polly  to  his  mercies.  Jim  arrives  in  the  nick  of  time,  and  after  a  terrific 
struggle  in  which  Cragg  is  killed,  saves  Polly  and  proves  he  is  the  better  man. 
"Second  Fiddle"  is  an 

entertaining  little  story 
with  some  moments  of  real 
excitement  and  suspense. 
There  is  no  doubt  in  our 
mind  that  it  will  be  well 
received  wherever  shown. 
It  is  a  simple  story  of  a 
New  England  family  whose 
younger  son  is  made  to 
play  second  fiddle  to  the 
older  college  son  until  a 
real  test  of  courage  comes 
and  proves  the  truth  in  fa- vor of  the  slighted  one. 

Points   of   Appeal. — The 
romance  that  runs  through 
the  story  is  enjoyable.  The 
many  moments  in  which 
the  brute  makes  his  ap- 

pearance are  nothing  short 
of  terrifying,  so  real  does 
it  actually  seem.  There  is 
also  a  bit  of  comedy  relief 
that  will  be  enjoyed.  The 
interest  is  held  throughout 
the  picture  and  a  fine  ap- 

peal is  reached. 
Cast. — Glenn  Hunter  will 

be  remembered  for  his  ex- cellent work  in  a  former 

picture  "The  Cradle  Bus- 
ter." He  is  a  capable  ac- 

tor and  his  roles  portray- 
ing the  adolescent  period 

of  youth  are  always  con- vincing and  enjoyable. 
Mary  Astor  is  likewise  an 
attractive  heroine.  Other 
members  of  the  cast  are 
thoroughly  satisfactory, 
particularly  William  Nally as  Cragg. 

Photography,  Lighting, 
Direction.  —  Good  atmos- 

phere   is    obtained   in    the    exterior   shots.    The    interiors  are 
neat   and   well   taken   care    of   in   lighting.      The    story  runs 
smoothly  and  is  easily  followed.    Direction  good. 
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The  Power  of  a  Lie 

Universal  Photoplay  in  Five  Parts.  Adapted  From 

Novel  by  Johann  Bojer.  Scenario  by  Charles 

Kenyon.  Direction,  George  Archainbaud. 

Cameraman,  Charles  Stumar.  Running 

Time,  Fifty-five  Minutes. 
CAST  AND  SYNOPSIS 

John  Hammond,  David  Torrance ;  Joan  Hammond,  Maude  George ;  Betty 
Hammond,  Mabel  Julienne  Scott ;  Mrs.  Hammond,  Ruby  Lafayette ;  Richard 
Burton,  Earle  Metcalfe;  Lillie  Cardington,  June  Elvidge;  Jeremiah  Smith, 
Phillips  Smalley ;  Mr.  Lawrence,  Stanton  Heck ;  Junion  Hammond,  Winston 
Miller.  | 

Richard  Burton,  engaged  to  John  Hammond's  sister  Betty,  has  led  a 
drunken  and  generally  dissipated  existence.  Despite  his  wife's  injunction  to 
let  Richard  shift  for  himself,  John  Hammond  resolves  to  give  him  a  final 
chance  to  become  respectable.  He  endorses  Richard's  note  for  the  sum  of 
ten  thousand  dollars  in  order  that  the  latter  may  start  an  architectural  busi- 

ness. Richard  hopes  by  hard  work  and  success  to  win  back  Betty  Hammond, 
who  has  broken  her  engagement  with  him.  Betty's  determination  to  drop 
Richard  was  the  result  of  reading  about  a  wild  orgy  in  which  he  took  part. 
John  was  also  present  on  the  occasion  in  question  for  the  purpose  of  endorsing 
Richard's  note.  In  order  to  shield  his  own  reputation  John  evades  his  wife's 
question  as  to  the  financial  aid  given  Richard  and  denies  that  he  was  at 
the  party..  John's  action  leads  to  a  big  society  scandal,  Richard  is  branded 
as  a  forger  and  a  number  of  complications  result.  One  lie  leads  to  another 
and  not  until  a  trial  takes  place  which  vindicates  Richard  is  the  tangle 
straightened  out,  but  he  finally  re-establishes  himself  in  Betty's  favor  and all  ends  well. 

Well  directed,  hand- 
somely photographed  and 

presented  by  a  cast  of  un- 
deniably high  merit,  ' '  The 

Power  of  a  Lie"  ranks  as 
remarkably  good  drama. 
While  its  serious  intent 
and  pointing  of  the  moral 
that  one  deceit  inevitably 
grows  out  of  another  would 
seem  to  rank  it  among  the 
sort  of  pictures  supposed 
to  appeal  particularly  to 
those  preferring  mental 
stimulus  and  repressed 
rather  than  forcible  screen 
action — yet  the  subject 
matter  has  been  so  skil- 

fully handled  by  director 
George  Archainbaud  that 
the  feature  is  likely  to  win 
a  far  wider  range  of  popu- 

larity. For  one  thing, 
folks  who  delight  in  gloat- 

ing over  the  reported  mis- 
deeds of  the  so-called  Upper 

Ten  will  find  much  to 
please  them  in  the  progress 
of  events,  some  of  the  so- 

ciety pets  figuring  largely 
in  the  story  being  shown 
up  in  extremely  unfavor- 

able lights.  The  film  is  en- 
tirely free  from  suggestive- 

ness  of  any  unwholesome 
kind,  the  plot,  despite  its 
devious  windings  and  num- 

erous complications  is  in- 
teresting, easy  to  follow 

and  there  isn't  a  dragging moment  in  the  whole  five •eels. 

Points  of  Appeal. — When- 
ever a  heroine  shows  her- 
self willing  to  sacrifice 

everything  for  the  sake  of  the  man  she  loves,  even  to  the  extent 
of  spoiling  a  good  reputation,  she  is  pretty  sure  of  winning  the 
whole-hearted  sympathy  of  the  impressionable  movie  fans.  And 
so,  Betty  Hammond's  action  in  sticking  to  the  lover  she  formerly denounced,  at  the  crucial  moment  when  misfortune  grips  him, 
gives  thorough  satisfaction.  A  big  hit  is  scored  by  the  fast  and 
furious  party  debauch  scene,  there  are  many  tense  situations  in 
evidence  and  a  well-balanced,  pleasing  climax  is  attained. 

Cast. — Mabel  Julienne  Scott  plays  the  part  of  Betty  Hammond 
with  dignified  grace  and  wistful  appeal.    She  is  very  effective  in 
the  emotional  phases  of  the  role,  her  work  being  refreshingly 

free  from  over-acting.  David  Torrance  furnishes  a  vivid  char- 
acter sketch  of  the  well-meaning  but  weak  John  Hammond,  Earl 

Metcalfe's  impersonation  of  Richard  Burton  adds  fresh  lustre  to 
that  sterling  actor's  bright  reputation  and  the  support  Is  admir- able. 
Photography,  Lighting,  Direction. — The  exteriors  include  a  num- 

ber of  pretty  outdoor  shots,  the  interiors  are  skilfully  filmed,  the 
settings  luxurious,  and  good  lighting  distinguishes  the  entire 
production.  The  continuity  is  unbroken  and  the  action  maintains a  smooth,  rapid  gait. 

Pawn  Ticket  210 

Released  by  Fox.  Story  by  David  Belasco  and 

Clay  M.  Greene.  Directed  by  Scott  Dun- 

lap.    Length  4871  Feet. 
CAST  AND  SYNOPSIS 

Ruth,  Shirley  Mason;  Chick  Saxe,  Robert  Agnew ;  Mrs.  Levy,  Dorothy 
Manners;  Abe  Levy,  Jacob  Abrams ;  Ruth  Sternhold,  Irene  Hunt;  Harris 
Levy,  Fred  Warren. 
On  the  day  that  Harris  Levy's  wife  leaves  him  another  woman  comes  into 

his  pawn  shop  and  tries  to  purchase  a  revolver.  While  she  is  in  there  a 
policeman  brings  in  a  baby  girl  whom  he  claims  the  woman  has  left  in  the 
street.  Levy  gives  the  woman  a  ticket  for  the  baby  and  promises  to  care 
for  it.  Years  later,  when  the  girl  has  grown  up  to  young  womanhood  he 
finds  that  she  is  falling  in  love  with  one  of  the  young  fellows  of  the  neighbor- 

hood who  has  a  rather  shady  reputation.  Levy  strives  to  give  her  every  op- 
portunity in  life  to  grasp,  the  better  things  and  he  arranges  with  his  friend, 

supposedly  a  wealthy  bachelor,  to  let  Ruth  live  at  his  home.  Ruth  goes  to  her 
new  surroundings  and  one  day  by  chance  meets  her  old  sweetheart  who  swears 
he  has  reformed.  Ruth's  mother  appears  at  the  shop  and  presents  her  ticket to  claim  the  child.  Levy  takes  her  to  the  house  where  Ruth  is  staying  and discovers  that  his  friend  is  not  only  the  husband  of  this  woman  but  also 
the  man  who  has  robbed  him  of  his  wife.  Ruth  finally  brings  about  a  recon- ciliation  between  her  real  father  and  the  man  who  has  raised  her  from babyhood. 

"Pawn  Ticket  210"  in 
which  Shirley  Mason  is 
featured  was  written  by 
David  Belasco  and  Clay  M. 
Greene.  It  is  a  good  pro- 

gram picture  and  should  be 
a  successful  attraction  from 
a  box  office  viewpoint.  The 
story  deals  with  a  baby 
girl  who  has  been  left  in 
a  pawn  shop  and  is  raised 
by  the  proprietor  as  his 
own  daughter.  Her  mother 
later  comes  to  claim  her 
and  a  good  dramatic  cli- 

max is  brought  in.  Good 
interest  is  registered 
throughout. 

Points  of  Appeal. — There 
is  a  bit  of  mystery  about 
the  story  and  a  crook 
angle  that  proves  interest- 

ing. The  shots  showing  the 
old  pictures  in  the  family 
album  are  humorous.  Fair- 

ly good  suspense  is  creat- ed throughout  the  picture 
and  there  should  be  little 
doubt  felt  as  to  its  enter- 

tainment value  in  any house. 

Cast. — Shirley  Mason,  as 
Euth,  the  adopted  child 
gives  a  sympathetic  per- formance. Eobert  Agnew, 
in  the  role  of  Chick  Saxe 
makes  a  pleasing  juvenile. 
Fred  Warren,  as  Harris 
Levy,  the  pawnbroker  does 
a  good  bit  of  acting  and 
is  thoroughly  satisfactory 
in  the  part.  Other  mem- bers of  the  cast  are  also 

good. 

Photography,  Lighting,  Direction. — The  exteriors  and  interiors 
used  in  the  picture  are  good.  Ample  lighting  has  been  supplied 
in  each  instance.    The  story  is  easily  followed  and  direction  good. 



January  20,  1923 EXHIBITORS    TRADE  REVIEW 423 

The  Third  Alarm 

creditably,  Virginia  True  Boardman  is  a  lovable  Mother  McDowell 
and  the  support  is  excellent. 
Photography,  Lighting,  Direction. — The  burning  to  the  founda- tions of  a  big  apartment  house  in  the  final  reel  is  a  striking  scene, 

the  "runs"  made  by  the  brigade  are  the  very  limit  of  crackling action  and  skilled  camera  work;  accuracy  of  detail  is  one  of  the 
film's  best  characteristics.  The  continuity  holds  together  without a  break  and  the  direction  from  first  to  last  is  admirable. 

F.  B.  O.  Photoplay  in  Seven  Parts.  Author, 

Emilie  Johnson.  Director,  Emory  Johnson. 

Running  Time,  Ninety  Minutes. 

.CAST  AND  SYNOPSIS 
Dan  McDowell,  Ralph  Lewis;  Johnny  McDowell,  Johnny  Walker;  June 

Rutherford,  Ella  Hall ;  Mother  McDowell,  Virginia  True  Boardman ;  Dr. 
Rutherford,  Richard  Morris;  Alice  McDowell,  Josephine  Adair;  Newsboy  Jim- 

my, Frankie  Lee;  The  Horse,  "Bullet." For  twenty  years  Dan  McDowell  drives  the  three  horses  of  Fire  Engine 
27.  A  change  comes  with  the  march  of  modern  progress,  when  motor  appar- 

atus takes  the  place  of  animals  in  the  department.  Dan  is  unable!  to  master 
the  job  of  steering  a  motor.  He  is  retired  on  a  small  pension.  His  son  Johnny 
is  studying  medicine  and  to  keep  him  at  college  requires  hard  scraping  on  his 
father's  part.  The  latter,  unable  to  find  other  employment,  is  compelled  to accept  a  digging  job,  where  he  meets  an  old  friend,  Bullet,  former  fire  horse, 
pulling  a  dirt  wagon.  Johnny  discovers  his  father's  straits  and  leaves  college to  join  the  fire  department.  One  day  Bullet  disappears.  The  contractor  ac- cuses Dan  of  stealing  the  horse.  A  search  is  made  and  Bullet  is  discovered  in 
McDowell's  shed.  Dan  is  arrested  but  Jimmy,  a  newsboy,  explains  that  he  found Bullet  wandering  in  the  street  and  placed  him  in  the  shed  for  shelter.  The  horse 
had  run  away  at  the  sound  of  a  fire  alarm.  Dan  is  freed  just  as  a  three 
alarm  fire  breaks  out.  On  his  way  to  the  fire  he  encounters  Bullet,  again 
answering  the  fire  call  as  of  old.  Arriving  at  the  fire  Dan  finds  that  Johnny 
and  the  latter's  sweetheart  are  imprisoned  under  a  pile  of  debris.  Dan  mounts Bullet,  charges  through  the  flames  and  hitching  the  horse  to  the  obstructions 
holding  down  Johnny  and  the  girl,  frees  them  both.  As  a  result  of  his  bravery 
Dan  is  given  an  appointment  as  guardian  of  all  the  old  fire  horses  and  a  farm. 
Johnny  is  enabled  to  finish  his  college  course  and  marries  his  fiancee. 
A  stirring  melodrama,  re- 

plete with  heart  interest, 
whirling  action  and  stark 
realism,  ' '  The  Third 
Alarm"  registers  as  an 
unique  attraction  destined 
to  win  widespread  popular- 

ity. That  the  photography 
is  simply  immense,  goes 
without  saying.  The 
"shots"  of  fighting  the 
flames  are  of  quality  that 
entitles  the  cameraman  to 
unstinted  credit,  better 
stuff  of  its  kind  has  never 
been  screened.  The  picture 
fairly  throbs  with  spectac- 

ular views,  the  brigade 
swinging  with  frantic,  fur- 

ious speed  through  the. 
streets,  fire  laddies  batt- 

ling desperately  against  the 
devouring  element,  the  red 
blaze  bursting  across  surg- 

ing banks  of  smoke,  walls 
tottering  and  crashing — 
while  the  onlooker,  shud- 

ders with  the  sensing  of 
human  lives  passing  away 
under  murky  fog  and  crim- 

son glow.  The  reckless 
devil-may-care  abandon  dis- 

tinguishing the  rush  of  the 
fire  apparatus  and  its  hero- 

ic crew  into  action  has  ever 
exercised  a  magnetic  influ- 

ence upon  young  and  old  of 
both  sexes,  and  the  person 
who  does  not  respond  to 
the  well  staged  thrills  of 
['The  Third  Alarm,"  with 
its  real-life  sensations,  must 
be  a  hopelessly  "hard 
shell"  proposition.  The 
feature  ought  certainly 
prove  a  good  money-maker.  It  possesses  all  the  kinds  of  stuff 
which  "get  across"  to  the  masses  and  is  a  credit  to  all  concerned in  its  production. 

Points  of  Appeal. — Dan  McDowell,  discarded  in  his  prime  through 
no  fault  of  his  own  and  an  outcast  from  the  ranks  of  the  brigade 
where  his  life  has  been  spent,  is  a  pathetic  figure  and  one  that 
wins  sympathy  at  once.  The  love  romance  of  his  son  is  a  second- 

ary issue,  cleverly  developed.  There  is  abundant  suspense,  the 
story  never  drags  and  the  two  four-footed  actors,  Bullet,  the 
horse,  and  a  supernaturally  sagacious  dog,  win  lasting  favor. 
The  climax  is  a  marvel  of  swift  action  and  exciting  tension,  as 
Dan  and  the  horse  hurtle  through  the  flames  to  rescue  Johnny  and 
his  girl  from  their  perilous  position.  All  ends  happily,  as  should 
be  the  case  with  a  picture  of  this  kind. 

Cast. — Ralph  Lewis  is  so  thoroughly  sincere  and  persuasive  in the  role  of  Dan  McDowell  that  the  character  stands  out  in  bold 
relief,  as  genuine  a  specimen  of  a  fire-fighter  who  is  "all  man" 
as  the  most  captious  critic  could  desire.  It  is  a  fine,  clean-cut 
performance,  natural  and  impressive.  Ella  Hall  is  a  prettily  en- 

gaging  heroine,   Johnny   Walker   plays   the   part   of   Dan's  son 

The  Face  on  the  Barroom  Floor 

Released  by  Fox.  Story  by  G.  Marion  Burton. 

Scenario  by  Eugene  B.  Lewis.  Cameraman, 

George  Schneiderman.  Directed  by  Jack 

Ford.    Length  5785  Feet. 
CAST  AND  SYNOPSIS 

Robert  Stevens,  Henry  B.  Walthall ;  Mrs.  Marion  Trevor,  Ruth  Clifford ; 
Richard  Von  Vleck,  Walter  Emerson ;  Thomas  Waring,  Frederick  Sullivan ; 
Lottie,  Alma  Bennett;  Ex-Governor  Winston,  Noval  MacGreagor;  Henry 
Drew,    Michael    Dark ;    Fisherman,    Gus  Saville. 

Robert  Stevens,  a  famous  artist  is  in  love  with  Marion.  While  they  are 
spending  a  vacation  along  the  Maine  coast  he  paints  a  picture  of  one  of  the 
fishermen's  daughters  there.  Some  time  later  when  the  girl's  body  is  found in  the  sea  he  is  accused  of  being  the  cause  of  her  death.  Marion  refused  to 
have  anything  more  to  do  with  Stevens  and  he  drifts  from  bad  to  worse.  He 
is  the  victim  of  some  thieves  who  have  planted  a  stolen  wallet  on  him  and  he 
is  sent  to  prison.  He  later  escapes  during  an  uprising  but  also  saves  the 
life  of  the  Governor  who  is  visiting  there  at  the  time.  He  swims  out  to  a 
little  island  and  goes  up  into  the  lighthouse  where  he  finds  the  keeper  ill  and 
unable  to  get  out  his  signal.  Stevens  flashes  the  lights  and  saves  the  ships 
that  are  in  distress  during  the  storm.  He  then  decides  to  return  to  the  prison 
and  finds  a  pardon  awaiting  him.  Upon  his  release  he  goes  back  to  his  old 
haunts  and  passes  the  governor  on  the  street.  In  the  barroom  he  is  the  object 
of  several  jest  and  finally  tells  them  his  story.  He  paints  Marion's  picture on  the  floor  there.  Meanwhile  the  governor  has  gone  to  attend  a  dinner  party 
and  through  a  coincidence  relates  a  story  that  leads  Marion  to  believe  that 
Robert  Stevens  has  at  last  been  found.  Her  brother  confesses  to  the  guilt 
connected  with  the  fishergirl  and  exonerates  Stevens.  They  go  to  him  and 
bring  him  back  and  in  a  short  while  he  has  reassumed  his  former  appearance 
and  is  happy  with  Marion. 

The  familiar  old  story  of 
"The  Face  on  the  Barroom 
Floor"  has  been  used  as  a 
foundation  for  an  original 
scenario  using  the  same 
name.  The  picture  has  a 
tremendous  amount  of  ap- 

peal and  inasmuch  as  prac- 
tically everyone  is  acquain- 

ted with  the  story  it  should 
very  readily  serve  to  be  a 
big  box  office  attraction. 
The  picture  has  been 
beautifully  produced  and  a 
fine  bit  of  acting  by  Henry 
B.  Walthall  makes  this 
story  one  of  the  best  pic- 

tures that  Fox  has  given  to 
the  public. 
Points  of  Appeal. — This 

picture  will  get  over  espec- 
ially well  in  localities 

where  sentimental  stories 

are  enjoyed.  It  is  sur- 
prisingly well  done  and  for 

those  who  doubt  the  possi- 
bilities that  this  poem  af- fords for  the  screen  it  is 

well  worth  going  to  see  be- 
ing convinced  that  the  man- ner in  which  it  has  been 

treated  furnishes  a  most 
interesting  picture.  There 
are  many  beautiful  shots 
of  rocky  cliffs  and  water 
scenes  that  are  also  shown. 

Cast.  —  Henry  B.  Walt- 
hall has  been  most  excel- 

lently choosen  to  do  the 
part  of  Robert  Stevens.  In 
fact  this  is  one  of  the  fin- 

est contributions  that  Mr. 
Walthall  has  made  to  the 
cinema  art  and  his  per- 

formance alone  is  well 
worth  the  price  of  admission.  Ruth  Clifford  plays  the  leading 
feminine  role.    Other  members  of  the  cast  are  good. 

Photography,  Lighting,  Direction. — Some  unusually  good  scenic 
effects  are  obtained  in  this  film.  The  scenes  along  the  coast  are 
really  beautiful.  Interiors  are  adequate  for  the  story.  The  di- 

rection has  been  very  capably  handled  and  the  entire  performance 
is  satisfactory  in  every  way. 
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Sanderson  and  creditable  support  is  rendered  the  principals  by other  members  of  the  company. 
Photography,  Lighting,  Direction. — The  race  track  shots  are 

admirable,  the  wreck  of  the  auto  by  the  flying-  express  train  is splendidly  done,  there  are  many  handsome  interiors  and  faultless 
lighting  prevails.  The  continuity  is  smooth  and  fast  action  gov- erns the  whole  production. 

First  National  Photoplay  in  Seven  Parts.  Author, 

Frances  I.  Reels.  Scenario  by  J.  G.  Hawks 

and  Bess  Meredith.  Director,  John  M. 

Stahl.  Cameraman,  Jackson  J.  Ross.  Run- 

ning Time,  Eighty-five  Minutes. 
CAST  AND  SYNOPSIS 

John  Emerson,  Lewis  Stone ;  Mary  Emerson,  Cleo  Madison ;  Ruth  Emerson, 
Edith  Roberts;  Gloria  Sanderson,  Ruth  Clifford;  Mrs.  Sanderson,  Myrtle 
Stedman ;  Bob,  James  Morrison;  Bebe  Nash,  Helen  Lynch;  Ted,  Lincoln 
Stedman ;  Tom,  Edward  Burns;  Robert  Chanslor,  Richard  Tucker. 

John  Emerson,  married  twenty  years,  finds  that  romance  and  color  has  left 
his  life.  His  wife,  Mary,  fails  to  sympathize  with  his  longing  for  some  of 
their  former  enthusiasm.  Traveling  to  New  York  John  encounters  and  is 
fascinated  by  Gloria  Sanderson.  With  her  he  makes  the  giddy  round  of 
Gotham's  cabarets.  He  tells  her  he  is  not  married.  He  writes  to  Mary, stating  what  has  happened  and  that  he  does  not  intend  to  return.  At  that 
moment  a  wire  is  on  the  way  to  him  announcing  his  daughter's  coming  mar- riage. After  mailing  the  letter  his  fancy  for  Gloria  receives  a  decided  check 
when  he  finds  her  in  the  arms  of  another  man.  She  tells  him  she  didn't believe  he  was  serious  in  his  lovemaking  and  John,  much  agitated  starts  for 
home.  He  wants  to  obtain  the  fatal  letter,  pursues  and  boards  the  train,  in- 

cidentally wrecking  his  auto.  He  arrives  home  in  time  for  his  daughter's marriage.  Meanwhile  Mary  has  realized  her  error  toward  John  and  he  finds 
her  changed  for  the  better.  His  one  desperate  thought  is  to  retain  her  love 
and  prevent  the  letter  reaching  her.  However,  she  obtains  and  reads  it,  but 
keeps  her  knowledge  from  her  husband,  telling  him  she  has  not  received  it  and 
asking  what  the  contents  were.  John  hastily  improvises  an  affectionate 
epistle  and  Mary,  content, ■  knows  that  his  spoken  words  are  true. 

This  picture  may  safely 
be  listed  as  an  unqualified 
triumph  for  director  John 
M.  Stahl  and  his  talented 

cast  of  players.  For  "The 
Dangerous  Age"  in  point 
of  dramatic  interest,  hu- 

man appeal  and  artistic 
technique  is  clearly  entitled 
to  rank  with  the  season 's 
best  screen  productions. 
The  plot,  simple  enough  in 
construction  and  refresh- 

ingly easy  to  follow,  deals 
with  the  temporary  infat- uation of  a  man  who  has 
been  married  for  twenty 
years  with  a  dazzling 
young  damsel  he  encoun- 

ters during  a  railroad  jour- 
ney, his  disillusionment,  re- 
turn to  sanity  and  home, 

and  subsequent  desperate 
endeavors  to  prevent  a 
compromising  letter  he  has 
written  his  wife  from 
reaching  her.  In  the  work- 

ing out  of  this  matrimonial 
problem  Mr.  Stahl  has 
mingled  thrills,  comedy  and 
heart  interest  so  effective- 

ly that  from  the  beginning 
right  up  to  its  ending  the 
feature  clamps  the  atten- 

tion of  the  spectators  with 
a  grip  that,  never  loosens 
until  the  final  scene  fades 
into  oblivion.  Exhibitors 
cannot  afford  to  overlook 
this  attraction,  which  is 
certain  to  please  all  classes 
of  patrons  and  bring  gold- 

en box  office  returns. 
Points  of  Appeal. — Sel- 

dom is  the  element  of  sus- 
pense so  well  and  cleverly  developed  as  in  this  film.  John  Emer- 
son's chase  of  the  fatal  letter,  the  pursuit  of  the  train  by  auto, 

the  wrecking  of  the  machine,  keep  the  spectator  on  the  keen  edge 
of  anxiety,  the  horse  racing  views  are  capital,  the  cabaret  in- 

terior a  riot  of  color,  an  extremely  beautiful  wedding  scene  wins 
admiration,  and  the  climax,  which  after  many  threatened  slips  and 
ill  omens,  turns  out  0.  K.  for  husband  and  wife,  is  highly  satis- factory. 

Cast. — Lewis  Stone's  character  study  of  John  Emerson  is  marked by  that  keen  sense  of  dramatic  values  and  artistic  accuracy  which 
has  ever  distinguished  the  worker  of  this  popular  star.  It  is  a 
mastery  interpretation  of  a  difficult  role.  Sharing  honors  with 
Mr.  Stone  is  Cleo  Madison's  clever  impersonation  of  the  wife  in the  case,  Ruth  Clifford  shines  as  a  dashing  and  alluring  Gloria 

Salome 

Nazimova  Production  in  Six  Reels.  Released  by 

Allied  Producers  and  Distributing  Corp. 

From  the  play  by  Oscar  Wilde.  Scenario 

by  P.  M.  Winters.     Director,  Charles  Bryant 
CAST  AND  SYNOPSIS 

Salome,  Xazimova ;  Herodias,  Rose  Dione;  Jokanaan,  Nigel  de  Brullier ; 
Herod,  Mitchell  Lewis ;  Young  Syrian,  Earl  Schenck ;  Page,  Arthur  Jasmina ; 
Naaman,  Frederick  Peters ;   Yilellinus,  Luis  Dumar. 

The  action  takes  place  at  a  banquet  in  Herod's  palace,  where  the  King  pays marked  attention  to  Salome,  his  stepdaughter,  and  thereby  angers  Herodias, 
his  wife.  Salome  goes  out  to  the  courtyard,  adjoining  the  banquet-hall,  and 
induces  the  soldier  on  guard  to  let  her  see  Jokanaan,  who  is  then  brought 
up  from  prison  below.  Salome  makes  love  to  the  Prophet,  and,  when  he 
refuses  her  attentions,  declares  she  will  kiss  him.  The  price  is  a  dance  before 
Herod,  who  promises  her  that  he  will  accede  to  any  demand  in  return  for  the 
dance.  Salome  gets  the  prophet's  head,  and  kisses  it.  Herod  turns  upon  her and  orders  her  killed. 

The  famous  play  by  Os- 
car Wilde,  which  has  had 

its  turn  on  the  stage  and  in 

opera,  is  here  given  a  re- 
markably artistic  screen 

presentation  by  Nazimova. 
who  brings  to  the  .role  a 
new  interpretation  of  Sa- 

lome. Instead  of  making 

her  a  thing  of  evil,  the  in- 
tent is  to  show  her  as  an 

innocent  girl,  caught  in  the 
meshes  of  a  degenerate court. 
With  this  understanding 

of  the  dramatic  purpose  of 
the  producer  and  the  star, 
the  reviewer's  duty  is  to 
point  out  at  once  that  the 
purpose  has  been  achieved 
in  splendid  fashion.  The 
result  is  a  photoplay  of 
great  individuality,  and  of 
distinct  originality,  which 
are  reflected  in  costume  and 
setting.  These  latter  are 
the  work  of  Natacha  Eam- 
bova  and  are  patterned 
after  the  illustrations  done 

by  the  late  Aubrey  Beards- 
ley,  the  artist.  They  pro- 

vide background  and  atmos- phere thoroughly  in  keeping 
with  the  mood  of  the  pro- duction. 

Wilde 's  play  is,  of  course, 
a  study  in  morbid  psy- 

chology, and  Nazimova  has 
held  closely  to  the  author's 
dramatic  idea  without,  how- 

ever, presenting  it  in  the usual  sensational  or  sensual 
way.  The  whole  theme,  and 
the  final  effect,  remain  un- 

pleasant, to  be  sure,  but  the 
thing  is  an  artistic  effort  of  every  high  excellence,  unmarred  by 
crude  suggestiveness. 

For  example,  the  scene  where  Salome  kisses  the  head  of  John 
the  Baptist,  is  not  only  done  without  revolting  details,  but  the 
climax  is  performed  under  a  cloak,  so  that  the  audience  does  not 
see  it  at  all.  In  the  same  manner,  the  Dance  of  the  Seven  Veils 
is  not  characterized  by  sensationalism.  Nazimova  wears  the  same 
brief  costume  throughout  the  picture;  and  she  does  not  dance  in any  more  abbreviated  dress. 
The  action  is  closely  compressed.  There  is  but  a  single  set, 

which  includes  the  banquet-hall,  the  terrace,  and  an  intervening- courtyard.  The  same  tempo  and  mood  are  maintained  throughout. 
There  is  no  rush  to  a  melodramatic  climax.  The  central  figure  Is, 
of  course,  the  girl  Salome.  And  Nazimova  gives  a  wonderful  per- formance, by  far  the  best  she  has  ever  brought  to  the  screen, 
and  one  of  which  she  may  well  be  proud. 

The  other  characters  are  presented  competently,  by  no  means  an 
easy  task,  when  the  nature  of  the  story  is  considered.  _  The  pro- duction details  have  been  attended  to  in  excellent  fashion. 

Artistically,  Nazimova's  "Salome"  Is  a  first-class  achievement. 
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Kindled  Courage A  Friendly  Husband 

Released  by  Universal.  Story  by  Leet  Renick 

Brown.  Scenario  by  Raymond  L.  Schrock. 

Cameraman,  Virgil  Miller.  Directed  by 

William  Worthington.    Length  4418  Feet. 

CAST  AND  SYNOPSIS 

Andy  Walker,  Edward  Gibson;  Betty  Paxton,  Beatrice  Burnham ;  Hugh 
Paxton,  Harold  Goodwin ;  Sid  Garrett,  Harry  Tenbrook ;  Sheriff  Naylor,  James 
Gordon  Russell;  Town  Marshall,  J.  Russell  Powell;  Overland  Pete,  Albert 
Hart. 

Constantly  being  taunted  with  being  a  coward  by  his  friends,  Andy  Walker 
decides  to  skip  out  for  unknown  points.  He  hops  a  freight  car  in  which  are 
two  desperadoes.  Just  as  Andy  enters  the  car  the  brakeman  enters  and  in  a 
gun  fight  kills  both  bandits  and  is  badly  wounded  himself.  Terrified,  Andy  sits 
in  a  corner  until  the  train  arrives  at  the  next  stop,  where  a  Sheriff's  posse 
boards  the  train  and  hails  Andy  as  a  hero.  He  is  appointed  Chief  Deputy 
and  sent  forth  to  hunt  Overland  Pete  and  his  gang  of  crooks.  As  he  is 
about  to  start,  the  sister  of  one  of  the  bandits  arrives,  seeking  her  brother. 
The  sheriff  has  Andy  take  her  along  as  a  decoy  for  the  gang.  On  the  road 
Andy  falls  in  love  -with  her.  They  stumble  on  the  place  of  the  gang  and 
Andy,  through  fool  luck,  kills  them  all  off  and  goes  home  a  real  hero  and  with 
the  girl  as  his  wife. 

Here  is  another  western 
story  that  holds  promise  of 
being  good  amusement.  It 
is  just  light  entertainment 
throughout  but  the  sort  of 
a  picture  that  sends  pa- 

trons away  with  a  satis- 
fied smile.  It  tells  of  a 

roung  fellow  in  a  little 
western  town  who  is  forced 
to  run  away  because  of  his 
lack  of  courage  and  who  in 
his  wanderings  has  bravery 
forced  upon  him.  He  later 
returns  a  hero  and  the 
proud  possessor  of  a  wife. 
Points  of  Appeal. — There 

is  a  great  deal  of  humor 
that  runs  through  the  story. 

Andy  Walker's  experiences 
with  the  town  bully  and 
later  his  come  back  will 

afford  some  enjoyable  mo- 
ments. Also  the  meeting 

of  the  famous  bandit  in 
the  haunted  house  and  his 
clean  up  of  the  gang  is 
amusing.  Little  of  the  ac- 

tual fighting  is  seen  on  the 
screen,  only  the  flashes  of 
the  guns  in  the  darkened 
room  and  then  the  victor 
is  shown  standing  above 
bis  victims  who  are  lying 
sprawled  about  the  floor. 
There  is  also  a  romantic 
touch  to  the  story  in  the 
love  affair  between  the 
hero  and  a  girl  who  goes 
in  search  of  her  brother 
with  his  aid. 

Cast. — Edward  (Hoot)  Gibson  is  always  pleasing  in  his  roles.  As 
Andy  Walker,  the  coward,  and  Andy  Walker,  the  hero,  he  gives 
his  usual  good  performance.  Beatrice  Burnham  plays  opposite  him. 
The  remainder  of  the  cast  is  satisfactory. 

Photography,  Lighting,  Direction— All  of  the  sets  are  good.  The 
lighting  is  amply  supplied  and^direction  O.  K. 

Released  by  Fox.     Directed  by  Jack  Blyetone. 

Length  4527  Feet. 

CAST  AND  SYNOPSIS 

Friend  Husband,  Lupino  Lane ;  Tootsie,  Friend  Wife,  Alberta  Vaughn ; 
Mother-in-law,  Eva  Thatcher. 

On  a  hot  broiling  summer's  day  friend  husband  invests  in  a  camping 
outfit  to  be  hitched  to  his  trusty  flivver  and  prepares  to  get  the  wife  and  go 
away  for  a  little  vacation.  When  he  arrives  home  he  finds  that  her  mother 
has  collected  her  brood  and  has  come  to  pay  him  a  visit.  They  all  immediately 
pile  into  the  car  and  start  off  for  a  nice  cool  spot  in  the  country  leaving  the 
husband  to  walk  behind  them.  The  camping  outfit  has  every  convenience  and 
is  worked  by  push  buttons.  While  little  Tootsie  and  her  mother  and  the  rest 
of  the  family  are  enjoying  the  outing,  husband  is  left  to  do  all  the  work.  The 
mischievous  younger  brother  of  his  wife  insists  on  playing  with  the  buttons 
and  the  beds,  chairs  and  tables  that  work  on  hinges  swing  wildly  through  the 
air.  Later  a  band  of  robbers  attack  them  and  friend  husband  finally  captures 
them  all,  and  receives  a  reward  for  his  bravery.  Through  this  he  gains  the 
respect  of  his  mother-in-law  and  the  renewed  assurances  of  his  wife  of  her 
affection. 

Here  is  a  comedy  that 

should  get  over  big  in  any 

place  that  it  is  shown. 
There  are  of  course  many 

of  the  familiar  laugh  pro- 
voking stunts  that  have 

been  used  but  also  a  wealth 
of  new  fun  that  is  bound 

to  please.  To  those  who 

have  already  witnessed  Lu- 
pino Lane  in  some  of  his 

previous  short  comedies  it 
will  be  a  real  pleasure  to 
see  him  now  provided  with 
material  of  feature  length 
and  to  those  who  have 
never  seen  him  before  he 

is  sure  to  make  a  wide  ap- 
peal in  this  new  picture. 

Points  of  Appeal. — We  im- 
agine that  there  will  be 

one  continuous  roar  of 

laughter  from  the  begin- 
ning to  the  end  when  this 

picture  is  shown  to  the 
public.  There  is  a  bit  of 
the  usual  slapstick  comedy 
used  but  more  often  the  sit- 

uations are  genuinely  funny 
and  besides  whatever 
amount  of  the  former  might 
have  been  used  it  is  cer- 

tainly above  the  average 
and  without  offense. 

Cast. — Lupino  Lane  is  a  comedian  of  real  worth  and  his  ability 
to  do  this  sort  of  thing  is  well  displayed  in  this  picture.  He 

possesses  every  requirement  of  expression,  acting  before  the  cam- 
era, and  he  is  a  clever  aerobat.  His  comedies  should  win  favor 

wherever  shown.  The  support  given  by  the  remainder  of  the 
cast  is  also  good. 

Photography,  Lighting,  Direction. — The  photography  used  in 
this  picture  is  always  clear  and  well  lighted.  No  pretentious  sets 
are  shown  but  as  a  whole  the  film  is  well  put  together  and  has 
been  satisfactorily  directed. 
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New  Multi  Plane  Screen  Tried  Out 

New  England  Theatre  Using  Latest 

Type  of  Diffusing  Screen  Which  is 
Revolution  in  Method  of  Manufacture 

We  were  invited  some  time  ago  to  look 
in  at  the  new  screen  which  has  been  work- 

ing at  the  Eialto,  Hartford,  Connecticut. 
One  of  the  manufacturers,  C.  F.  Luce,  and 
the  Eialto  Manager,  Mr.  Walsh,  invited  the 
writer,  promising  that  the  picture  shown  on 
the  screen  and  the  screen  itself,  would  be 
a  revelation. 
Some  months  before  we  had  heard  of  this 

new  screen,  then  still  in  process  of  develop- 
ment. It  was  known  as  the  Prismatic 

Screen  and  much  was  being  said  in  favor  of 
its  future  by  Robert  Hosmer,  the  New  Eng- 

land distributor.  At  that  time,  however,  the 
question  of  the  proper  construction  of  the 
seams  arose  and  no  public  announcement 
concerning  the  screen  was  made. 

Within  the  past  few  months  the  seam 
problem  has  been  solved  and  perfect  screens 
are  being  turned  out,  the  joining  of  the 
breadths  having  been  taken  care  of  by  a 
secret  process.  The  process  of  manufacture 
itself  is  protected  by  Patents. 

There  are  several  varieties  of  screens  on 
the  market,  each  having  to  itself  one  or 
more  fields  in  which  it  proves  more  adapta- 

ble than  others.  There  are  metallic  and 
fabric  screens,  translucent  and  opaque 
screens,  reflective  and  diffusive  screens, 
each,  as  we  pointed  out,  serving  its  respec- tive field. 

The  new  screen,  known  as  the  Eureka,  is 
totally  different  from  anything  on  the  mar- 

ket, or  that  has  ever  been  on  the  market. 
Its  surface  is  embossed,  that  is  to  say,  the 
surface  is  not  smooth  like  other  screens 
but  is  stamped  into  thousands  of  small 
multi  plane  squares  with  oblique  sides.  The 
wide  opening  on  the  face  of  the  screen  is 
about  an  eighth  of  an  inch  square,  and  the 
sloping  sides  narrow  this  front  opening 
down  to  a  sixteenth  of  an  inch.  It  looks 
very  much  like  the  icing  which  is  pressed 
between  Nabisco  wafers — if  you  know  what 
they  are. 

The  process  of  manufacture  resembles  the 
making  of  artificial  leather,  except  that  a 
steel  embossing  die,  costing  around  $5,000.00 
is  used  to  stamp  out  the  little  squares  which 
give  the  screen  its  equal  luminosity.  As  a 
matter  of  fact,  the  material  looks  like  pure 
white  artificial  leather,  that  has  been  em- 

bossed but  we  were  assured  that  this  cov- 
ering is  laid  on  in  a  multiplicity  of  coats. 

It  is  semi-opaque  screen  and  the  squares 
with  their  slanting  sides,  furnish  the  diffu- 

sion. No  matter  at  what  angle  the  project- 
ed rays  of  light  strike  the  screen,  the  cen- 

ter, top  and  sides  of  the  squares  will  diffuse 
it  at  many  different  angles. 

In  explaining  the  discovery  of  the  new 
screen,  Mr.  Luce,  who  is  actively  in  charge 
of  the  Eureka-Cinema  Corporation,  owner 
of  the  patents,  declared  that  some  years 
ago,  they  began  experimenting  with  a  rough 
screen,  made  of  a  fish  net  over  which  a 
certain  composition  had  been  laid.  The  re- 

sults of  that  experiment  justified  the  belief 
that  the  diffusion  of  light  rays  from  such  a 
surface  would  be  greater  than  on  a  smooth 
surface  and  for  a  number  of  years  after 
that,  he  says  a  scientific  theory  was  evolved 
and  experimented  with,  until  the  present 
screen  was  developed. 
"I  believe  our  screen  follows  scientific 

lines,"  said  Mr.  Luce.  "We  became  inter- 
ested in  light  as  a  study — and,  by  the  way, 

a  more  fascinating  yet  difficult  study  can- 
not be  imagined — and  we  exhaustively  ex- 

perimented along  scientific  lines  because  we 

By  HOWARD  McLELLAN 

A  section  of  the  Eureka  Screen  looks  like 
this.  The  surface  Is  embossed  and  chalk 
white  in  color. 

were  not  being  pressed  to  put  a  screen  on 
the  market  for  financial  reasons. 

"The  multi  plane  screen  you  see  now  (we 
were  looking  at  the  one  at  the  Eialto)  is 
the  final  result.  I  haven't  found  one  per- 

son yet,  who  knows  screen  values  and  who 
has  seen  this  screen,  who  hasn't  admitted 

that  it  seems  to  fill  a  much  needed  want. 
We  also  have  a  screen  working  successfully 
in  Parson's  theatre  here  in  Hartford  and 
in  a  number  of  Boys  Clubs  here  and  in 
Ehode  Island.  The  Universal  Film  Ex- 

change is  using  this  screen  in  its  projection 
room,  where  the  local  exhibitors  come  for 
the  selection  of  their  programs  and  in  com- 

menting on  the  screen,  the  manager  stated, 
that  he  wouldn't  take  $500  (for  it  is  only 
6'x8')  if  he  couldn't  get  another. 

The  throw  in  this  Theatre  (the  Eialto) 

is  78  feet;  the  screen  size  is  12'  6"  x  16'. The  house  seats  seven  hundred  and  forty 
people  and  is  square  in  shape.  Two  Powers 
projectors  equipped  with  ordinary  arcs  fur- nish the  illumination  and  we  are  proud  of 
the  picture  our  screen  is  giving. 
"The  picture  from  this  screen  is  more 

artistic  in  its  color  than  is  usually  seen. 
Instead  of  an  outrageously  white  high  light 
we  give  a  pure,  natural  white,  a  photograph- 

ic white  without  any  tinge  of  blue  or  yel- 
low. It  doesn't  make  a  bit  of  difference 

where  you  sit;  the  picture  is  the  same." Mr.  Walsh,  the  manager,  said  he  was  well 
satisfied  with  the  new  screen  and  it  was, 

he  thought,  the  real  goods.  "It  seems  to 
give  photographic  values  and  stereoscopic 
effect,"  he  added,  "and  is  far  ahead  of  any 
screen  we  have  ever  tried."  _ The  marketing  plans  of  the  Company 
handling  the  new  screen  will  be  announced 
shortly.  The  price,  it  is  said,  will  meet 
prevailing  screen  prices  and  distribution 
will  be  arranged  thru  recognized  supply 
dealers  who  will  be  fully  protected. 

Film  Renovating  Machine 

In  a  recent  issue  we  pub- 
lished an  article  on  the 

economy  of  film  renovating 

and  the  photograph  here- 
with shows  the  machine.  It 

is  composed  of  109  parts 
which  are  kep£  in  stock  by 
the  manufacturer,  George 
H.  Bennett  of  Kansas  City, 

Kan.  The  machine  is  sim- 
ple in  operation  and  can  be 

handled  by  an  inspector. 
It  is  claimed  that  the  ma- 

chine will  clean  film  at  a 
cost  of  less  than  10  cents 
per  reel  including  the  cost 
of  leasing  it,  cost  of  Flexit, 
the  cleaning  fluid  and  cur- 

rent for  its  operation. 
A  complete  description  of 

the  machine  together  with 
directions  for  operating  it 

and  photographs  of  a  ma- 
chine in  operation  are  con- 

tained in  a  neat  booklet 
which  the  manufacturer 
has  prepared  for  the  trade 
and  which  he  will  be 

pleased  to  send  to  those  In- 
terested without  cost. 

2A3  2*76 

2AIOI 
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The  profits  of  your  house 

Amperes 

25  to    50  . . 

50  to 

65  to 

65 

70. 70  to  85 . 

85  to  IOO  . 

100  to  120 . 

120  to  140  . 

Recommenc  ations 

Columbia  Silvertip  Carbons 
Proper  Size  to  Use — Direct  Current  Only 

The  following  table  has  been  worked  out  to  show  the  best 
combinations  for  various  operating  conditions: 

Carbon  Diameter 
f  %xi2"  Columbia  Cored  Upper 
I  i55x  6"  Silvertip  Solid  Lower 
/  J^xii"  Columbia  Cored  Upper 
\        6"  Silvertip  Solid  Lower 
J  %xi2"  Columbia  Cored  Upper 
\  J5X  6"  Silvertip  Solid  Lower 

y&xi-i"  Columbia  Cored  Upper 
%x  6"  Silvertip  Solid  or  Cored Lower 

f  1  X12"  Columbia  Cored  Upper 
1  yjx  6"  Silvertip  Cored  Lower 

1  X12"  Columbia  Cored  Upper 
T75x  6"  Special  W-5  Silvertip Cored  Lower 
1^x12"  Columbia  Cored  Upper 
Yi-a  6"  Special  W-5  Silvertip Cored  Lower 

Combinations  for  higher  currents  can  be  furnished  upon 
request.  Carbons  must  be  clamped  firmly  in  both  the 
special  adaptor  and  the  holder.  Adaptor  and  holder should  be  clean.  Set  carbons  in  line  with  lower  slightly 
ahead  of  upper. 

Columbia  White  Flame  AC  Carbons  — 
Special  Combinations 

Proper  Size  to  Use — Alternating  Current  Only 
The  following  table  shows  the  proper  combinations  to  be 
used  with  the  various  current  requirements: 
Amperes  Carbon  Diameter 

40  or  less  than   60  %"  Combination 
60  or  less  than   75  V\"  Combination 
75  or  less  than  100  Combination 

High  Intensity  Trims 
For  G.  E.  Lamps 

Proper  Size  to  Use 
Carbon  Diameter 

f  9tn/mxi8"  Columbia  H.  I. 
_j       White  Flame  Ptojector 

Amperes 

50 
75 

100  to  120 

Amperes 

50 

75 

100  to  120  .  .  ' 

j  5^x9"  Columbia  Silvertip  Cored 
[  Projector 
f  nm/mxi8"  Columbia  H.  I. White  Flame  Projector 

1  %X9"  Columbia  Silvertip  Cored 
[  Projector 
f  I3.6m/mxi8"  Columbia  H.  I. j      White  Flame  Projector 
I  T5xo"  Special  W-5  Columbia 
I      Silvertip  Cored  Projector 

For  Sunlight  Arc  (Sperry)  Lamps 
Proper  Size  to  Use 

Carbon  Diameter 

f  9tn/mxi8"  Columbia  H.  I. 
T5Bx6"  Columbia  Silvertip  Cored 

Projector,  or 
1^x9"  Columbia  Silvertip  Cored 

Projector 
nm/mxi8"  Columbia  H.  I. 

White  Flame  Projector 
11x6"  Columbia  Silvertip  Cored 

Projector,  or 
35x9"  Columbia  Silvertip  Cored 

Projector 
I3.6m/mxi8"  Columbia  H.  I. White  Flame  Projector 
%x6"  Columbia  Silvertip  Cored 

Projector,  or 
%X9"  Columbia  Silvertip  Cored 

Projector 

THE  profits  you  take  out  of  your  house  de- 

pend upon  the  highlights  you  put  into 

your  pictures.  After  all,  you  have  but  the  one 

thing  to  sell — pictures  in  light.  Inferior  lighting 

degrades  the  best  picture  in  the  world  to  worse 

than  mediocrity;  an  ordinary  good  reel,  it  re' 

duces  to  a  fizzle.  ,  The  most  you  give  your 

patrons  for  their  money — what  you  provide  to 

interest,  to  amuse,  to  educate,  to  thrill  —  they 

get  through  their  eyes!  And  they  won't  keep 

coming  back  to  see  dark  pictures.  Poor  light- 

ing makes  every  pi&ure  poor,  and  will  work 

more  to  keep  people  out  of  a  theater  than  any 

other  factor  in  the  industry.  The  dired  road 

to  bright,  brilliantly  highlighted  pictures  is  — ■ 

Columbia  Proje&or  Carbons. 

On  Direcl  Current:  Columbia  Silvertip  Combina- 

tion Carbons  present  richer  color  values ;  and  the 

narrow  diameter  of  the  silvertip  negative  lower 

permits  it  to  burn  to  a  sharp  point,  holding  the 

arc  steady  and  also  keeping  the  shadow  off  the 

lens  and  screen. 

On  Alternating  Current:  Columbia  White  Flame 

A.  C.  Special  Carbons  yield  a  sharp  and  pure- 

white  light,  steady,  brilliant,  absolutely  silent. 

Use  Columbia  Projector  Carbons  to  double  the 

enjoyment  of  what  you  are  showing  and  keep  the 

profits  of  your  house  up  to  where  they  belong. 

Columbia  Projector  Carbons  are  the  most  satisfac- 

tory source  of  motion  picture  light  in  the  world  ! 

Write  for  information 

NATIONAL  CARBON  COMPANY,  Inc. 

Cleveland,  Ohio  San  Francisco,  Cal. 
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New  Motion  Picture  Equipment 

New  Ernemann  Camera  Which 

Sells  for  $150  Now  on  Market 

The  Ernemann  Model  C.  motion  picture 
camera  manufactured  by  the  Ernemann  Co. 
of  Dresden  has  been  placed  on  the  American 
market  by  Herbert  &  Huesgen,  18  E.  42nd 
St.,  N.  Y.  City  who  are  sole  distributors. 

The  simplicity  of  the  operation  of  this 
camera  is  such  that  without  previous  ex- 

perience anyone  can  make  high  grade  top- 
ical or  local  news  pictures. 

The  camera  box  is  accurately  made  of 
selected  oak  finished  in  natural  color,  high- 

ly polished  and  measures  only  9%  x  4%  x 
7%  inches.  The  weight  complete  with 
carrying  case  and  fittings  is  11%  pounds 
making  it  a  portable  outfit,  as  small  in 
size,  and  as  light  in  weight  as  the  ordinary 
5x7  camera  outfit. 

The  fittings  of  the  camera  box  are  of 
laquered  brass,  and  the  more  important 
working  parts  of  the  mechanism  such  as 
shafts,  cogs  and  bearings  are  made  either 
of  high  test  silver  steel  or  phosphor  bronze. 
The  patented  clawfoot  feed  mechanism  is 
absolutely  reliable,  and  insures  steady  flick- 
erless  pictures  when  projected  on  the  screen. 

The  camera  is  equipped  with  the  Erne- 
mann fully  corrected  Anastigmat  lens  work- 

ing at  the  ultra  high  speed  of  F:3.5  which 
insures  sharp  and  fully  timed  pictures  even 
when  lighting  conditions  are  poor.  These 
lenses  are  fitted  in  focusing  mounts  equip- 

ped with  Iris  Diaphram. 
The  film  magazines,  accomodating  100 

feet  of  standard  size  motion  picture  film, 
are  pressed  from  a  single  piece  of  steel 
making  them  absolutely  light  tight  and  ex- 

ceptionally strong.  A  direct  view  finder  of 
the  latest  type  permits  constant  observa- 

tion of  the  pictures  while  being  taken. 
The  normal  rate  for  taking  motion  pic- 

tures is  16  pictures  per  second  and  is  accom- 
plished with  two  turns  of  the  crank,  in  as 

much  as  each  turn  makes  8  pictures. 
Provision  is  also  made  so  that  by  sim- 

ply changing  the  operating  crank  to  a 
second  slot,  single  exposures  or  what  are 
generally  termed  "One  to  One"  pictures 

can  be  made  of  objects  with  moderate  but 
steady  motion,  which  remain  in  a  semi- 

permanent position,  such  as  the  budding  of 
a  flower,  the  gradual  development  of  a 
spider's  web,  etc.  This  slow  speed  is  also 
desirable  for  making  trick  pictures  and  for 
making  positive  prints  when  the  camera  is 
used  as  a  printer. 

The  Wing  Diaphram  Shutter  permits  an 
exposure  of  l-40th  of  a  second  which  can 
be  prolonged  by  slow  cranking  to  l-30th  of a  second  or  even  more.  Each  camera  is 
furnished  complete  with  four  100  foot  film 
magazines  and  a  durable  broadcloth  lined 
carrying  case  equipped  with  shoulder  strap, 
snap  catch,  lock  and  key. 

Big  Desk  Company 

Enters  Picture  Field 

The  Alwar  Desk  Company,  Inc.,  while 
new  to  motion  pictures,  sprang  into  ex- 

istence about  May  1st,  1920.  The  company 
was  formed  by  Warren  Keen  Rishel,  and 
Alvin  C.  Rishel.  Their  first  names  being 
the  incentive  for  the  word  "Alwar,"  the first  two  letters  being  taken  from  the  name 
Alvin,  and  the  "WA"  being  taken  from  the 
two  letters  in  Warren,  and  the  "R"  stand- ing for  Rishel. 

The  name  Rishel  has  long  stood  prom- 
inent in  the  furniture  market  in  this  coun- 

try, and  was  established  in  1869,  by  the 
J.  K.  Rishel  Furniture  Company,  and  car- 

ried on  since  that  time  without  interrup- 
tion in  the  manufacture  of  high  grade  fur- 

niture of  all  kinds. 
The  company  is  the  eastern  distributors 

of  the  Rishel  desk  manufactured  at  Wil- 
liamsport,  Pa.,  is  one  of  the  largest  plants 
of  its  kind  in  the  world.  The  product  has 
become  well-known  among  such  large  in- 

stitutions as  New  York  Telephone  Com- 
pany, Western  Electric  Company,  Radio 

Corporation  of  America,  Board  of  Educa- 
tion, City  of  N.  Y.,  Durant  Motors,  and 

such  banks  as  Chatham  Phoenix  Bank, 
Corn  Exchange  Bank,  Chase  National 
Bank,  Chemical  National  Bank,  East 
Brooklyn  Savings  Bank,  Garfield  National 
Bank,  Homestead  Bank,  Lincoln  Savings 
Bank,  Lawyers  Mortgage  Co.,  Mechanics 

Warren  Reeves  Rishel 

Bank  E.  N.  Y.,  Peoples  National  Bank, 
Queens  Bellair  Bank,  Title  Guarantee  & 
Trust  Co.,  American  Marine  Ins.  Co. 

Not  only  is  the  Alwar  Deck  Company, 
Inc.,  placing  upon  the  market  desks  for 
the  small  and  inexpensive  office,  but  also 
desks  of  the  finest  character  for  producers 
quarters,  exchanges  and  studios.  The  com- 

pany states:  "One  of  our  greatest  spec- ialties is  the  thorough  equipping  of  large 
motion  picture  institutions,  and  with  our 
force  of  equipment  engineers,  are  able  to 
take  hold  of  any  proposition,  no  matter 
how  large  or  how  small,  and  look  after 
its  equipping,  from  beginning  to  end.  They 
are  ready  at  all  times  with  their  experts 
to  give  the  proper  advice  for  efficient 

equipping." Rothacker's  Santa  Claus 
Watterson  R.  Rothacker  paged  Santa 

Claus  to  the  tune  of  $15,000  of  Rothacker 
Film  Mfg.  Co.  stock  which  was  distributed 
as  Christmas  presents  among  members  of 
the  Chicago  organization.  Santa  brought 
along  a  bag  of  gold  pieces  of  the  more  re- 

cent members  of  the  organization.  Work- 
ers also  received  the  usual  increase  in  in- 

surance carried  for  them  by  the  company. 

On  the  right  the  Ernemann  Model  C  camera  with  carrying  case 
and  front  open  showing  clawfoot  mechanism.  On  left  side  view 
showing  film  in  position,  Latham  loops,  etc. 
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MOTION  PICTURE 

AND 

THEATRICAL 

REAL  ESTATE 

FLOORS  OFFICES 

THEATRES 

PLOTS  STUDIOS 

FILM  STORAGE 

See  Page  70  Theatre  Equipment  Directory 

New  Film  Headquarters 

1650  Broadway,  Corner  51st  St. 

I
'
 

1  #|3j3f 

Strictly  Modern 

100  Percent  Light 

Space 
Selected  Tenants 

Unexcelled  Service 

These  Firms  Think  It  an  Ideal 

Location  for   Their  Business 

Al  Lichtman  Corp. 

Screen  Productions 
Executive  Offices 

Formerly  578  Fifth  Ave. 
ONE  ENTIRE  FLOOR 

ijjijpi 

Fera  and  Kadison 

Diamond  Merchants 
Formerly  45  John  St. 
ONE  ENTIRE 

FLOOR 

FOR  FLOORS,  OFFICES,  STORES,  SHOWROOMS:  CONSULT 

BETHLEHEM  ENGINEERING  CORP. 
Tel.  Vanderbilt 

9686-3157 
527   FIFTH  AVE. 

N.  Y.  C. 
BROKERS 
PROTECTED 

Debrie  Cameras 

Regular  Speed—Slow  Motion 

Record  The 

Events  o  f 

The  World 

For  trick  work,  the  oper- 
ator can  change  from  8 

pictures  per  turn  to  one 
picture  per  turn,  while 
the  camera  is  in  opera- 

tion and  without  remov- 

ing crank. 
Masks  can  be  inserted 
from  the  outside  without 

opening  Camera. 

See  Page  11  Theatre  Equipment  Directory 

M 

otion  picture; 

APPARATUS  CO. 
INCORPORATED 

118  West  44th  Street  New  York  City 
Ownership  Management  of 

Willoughby,  Inc. 

CHOW  your  films  to  the  best 

possible,  advantage,  by.  pro- 

jecting- through  a 

BAUSCH  &  LOMB 

CINEPHOR 

The  New  Projection  Lens 

The  Cineopher  sharply  defines  details,  gives 

brilliant  illumination  with  maximum  con- 
trast between  black  and  white,  and  shows 

remarkable  flatness  of  field.  .Made  in  the 

great  optical  shops  of  Bausch  &  Lomb,  the 

i   ,    quality  is  the  best — and  absolutely  uniform. 

Write  for  interesting  literature. 

Bausch    &    Lomb    Optical  Co. 

St.  Paul  Street,  Rochester,  N.  Y. 
X 
/Leading  American  Makers  of  Photographic  Lenses,  Microscopes,  Pro- 
•  jection  Apparatus  (Balopticons) ,  Stereo-Prism  Binoculars,  Telescopes, 
'i  Magnifiers  Automobile  Lenses  and  Other  High-Crade  Optical  Products. 
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means 

"Ease  at  the  Movies" 

"D/D  YOU  SEE  THAT!" 

"No,  I  didn't!  Just  at  that 
moment  somebody  decided  to 
leave  and  every  one  in  the  row 
had  to  get  up  to  let  him  out." 
How  often  is  the  screen  hid- 

den from  view  and  the  climax  of 
the  picture  spoiled  by  just  such 
an  occurrence? 

The  Mov-Ezy,  the  chair  that 
means  "Ease  at  the  Movies," 
does  away  with  all  this.  A 
slight  turn  of  the  Mov-Ezy  to 
either  side  provides  ample  pas- 

sage space,  without  the  neces- 
sity of  getting  up. 

If  you  have  not  already  seen 
a  Mov-Ezy  in  operation,  it  will 
pay  you  to  do  so.  Stop  at  our 
show  room  or  a  theatre  where 
they  are  installed,  or  send  for 
illustrated  catalogue  that  gives 
a  splendid  idea  of  these  beauti- 

ful and  wonderfully  popular 
theatre  chairs. 

Josiah  Partridge  &  Sons  Company,  Inc. 

47  West  34th  Street,  New  York 
Show  Room Sales  Office 

529-541  Marbridge  Building 

=Ditson  Music= 

Is  Tax  Free 

With  Ditson's  Music  for  the  Photoplay  at 
at  command,  your  orchestra  leader,  organist 
or  pianist  has  a  complete  photoplay  library 
of  widest  variety  and  suited  to  the  fastest 
comedy,  gorgeous  scenic  or  fantastic  drama, 
and  characteristic  scenes. 

Send  for  Photoplay  Circular 
and  Tree  Sample  Violin  Parts 

OLIVER  DITSON  COMPANY 

BOSTON  MASS. 

SAVE  IN  COST 
and  secure  beautiful  permanent  color  effects  by  using 

COLOR  HOODS 
sold  at  prices  less  than  cost  of  dipping  lamps  for 
one  year. 

ELECTRIC  COMPANY 

Mfrs.  of  Flashers,  Small  Motors,  Etc. 
2  sizes:  10W-40W    26S1  W.  Congress  St  Chicatro.  III. 

"Used  Keystone  Brand  7  years.  It's 

still  in  good  shape." 
That's  what  the  Derby  Theatre,  Derby, 
Conn.,  says  about 

KEYSTONE  BRAND  FLOOR  COVERING 
Made  especially  for  hard  usage.  Smooth, 
natural  color,  not  slippery— easily  washed 
— laid  without  fastenings. 

The  RUSSELLOID  Company 

31  N.  Second  St.  Harrisburg,  Pa. 
See  our  story.     Page  24.     Theatre  Equipment  Directory. 

TRIMOUNT  PRESS 

115  ALBANY  STREET 
BOSTON  MASS 

Largest  plant  in  New  England  specializing  in  Theatre  Ticket  Printing 

SCIENTIFIC    REPAIRING    OF  ALL 
MAKES  OF  PROJECTING  MACHINES 

Only  Genuine  Factory  Parts  Used 
Ten  Years  in  Business 

Doing  95%  of  Chicago  Repair  Work 

JOSEPH SPRATLER 
12-14  East  Ninth  St.,  Chicago,  111. 
Phones  Harrison  0961 — Wellington  7149 

TICKETS 

^  ONE  HAND  BOOK  STRIP^ TWO  COLOR  RESERVED  SEAT. 

<WELDON,WILLiAMS  &  LICK. 
FORT  SMITH,  ARK.. 

ESTABLISHED  25  YEARS  •  KNOWN  THE  WORLD  OVER. 

True  Color  Values  in  Your  Lantern  Slides 
When  You  Use 

Lumiere  AUTOCHROMES 

Write  for  Details  and  Prices.    We  Carry  a  Complete  Line  of  Highest Grade  Photographic  Supplies. 

R.  J.  FITZSIMONS  CORP.  l.^.cS 
Read  Our  Story,   Page  21,   Theatre  Equipment  Directory. 

WORLD'S  LARGEST  EXCLUSIVE  AMUSEMENT  TICKET  PLANT TWENTY-SIX  YEARS  EXPERIENCE  AT  YOUR  SERVICE 

DJ^kl  I  /RESERVED^ nv/LL  V  COUPON  ' 

CHICAGO,  ILLINOIS 
TICKETS 

BEST  FOR  THE  LEAST  MONEY QUICKEST  DELIVERY CORRECTNESS  GUARANTEED 
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Every  print  deserves  all  the  photographic 

quality  that  can  be  put  into  it. 

EASTMAN 

POSITIVE  FILM 

has  the  long  scale  of  gradation  that  repro- 

duces all  the  delicate  halftones  between 

high  lights  and  shadows — it  carries  the  qual- 

ity of  the  negative  through  to  the  screen. 

Eastman  Film,  both  regular  and 

tinted  base — now  available  in  nine 

colors,  is  identified  throughout  its 

length  by  the  words  "Eastman" 

"Kodak"  stenciled  in  black  letters 

in  the  transparent  margin. 

EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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Theatre  Construction 

News 

This  Department  is  devoted  to  theatre  building 
news  and  publishes  the  earliest  news  obtain- 

able concerning  projected  theatres,  schools, 
etc.,  where  motion  picture  equipment  will  be used. 

NEW  YORK,  N.  Y. — Archt.  Wm.  Rahman 
&  Son,  126  Cedar  Street,  have  completed 
plans  for  the  $500,000  theatre  for  East  Ford- ham  Road. 
YONKERS,  N.  Y  Ufaldn  &  Liftman,  Inc., 

299  Madison  Avenue,  N.  Y.  C,  are  contem- plating the  erection  of  a  $3,000,000  theatre for  McLean  Ave. 
NEW  CANAAN,  CONN. — Calvin  Kiessling, 

220  Fifth  Avenue,  N.  Y.  C,  has  completed 
plans  for  the  Railroad  Street  theatre  soon to  be  erected.  .  „ 
KEEJiE,  N.  H. — Demetrius  .  Latchis,  Brat- 

tleboro,  Vt.,  has  plans  for  the  $100,000 
theatre  soon  to  be  erected,  at  Brattleboro. 
KEENE,  N.  H. — Haynes  &  Mason,  280 

Main  Street,  Fitchburg,  Mass.,  have  com- pleted plans  for  the  theatre  soon  to  be erected  in  Keene  by  Chas.  C.  Baldwin, 
Keene,  owner. 
BRUNSWICK,  MO. — Otto  Sidonson,  Mary- land Casualty  Bldg.,  Baltimore,  Md„  has 

completed  plans  for  the  $30,000  theatre  to 
be  erected  at  Brunswick  by  owner  Bruns- wick Amusement  Co.,  W.  W.  Parker,  334 
Equitable  Bldg.,  Baltimore. 
WASHINGTON,  D.  C. — C.  Howard  Crane, 

400  Huron  Bldg.,  Detroit,  Mich.,  and  562 
Fifth  Ave.,  N.  Y.  C,  Associate  Archt.  Elmer 
George  Kiehler,  Cyril  E.  Schley,  345  Madison Ave  ,  N.  Y.  C,  have  completed  plans  for  the 
new  $1,000,000  theatre  for  13th  and  E  Sts., 
N  W.  Washington.  Owner  Cosmos  Theatre, A.  Julian  Brylowski,  921  Penna  Ave.,  N.  W. 
Washington.   
LAKEWOOD,  O. — The  Lincoln  Theatre  Co., 

C.  G.  Burton,  Pres.,  2301  Center  St.,  Cleve- land, O.,  contemplates  a  $125,000  theatre  for Madison  Ave.  and  Arthur  Ave.,  Lakewood, 

01MILWAUKEE,  WIS. — Leigh  Hunt,  445 Milwaukee  St.,  has  completed  plans  for  the 
new  theatre  for  Kinnickinnie  &  Logan,  Mil- waukee. Owner  David  Taxey,  550  Potter 
Ave.  . 
CARBONDALE,  ILL. — Ruettler  &  Arnold, 

Grain  Exchange  Bldg.,  Sioux  City,  Iowa, 
have  completed  plans  for  the  $105,000  com- munity High  School  for  Carbondale.  Owner, 
Community  High  School  Board  of  Educa- tion, J.  E.  Mitchell,  Pres.,  Murphysboro,  111. 
MOLINE,  ILL. — Plans  are  completed  for 

the  community  house  to  be  built  by  and 
owned  by  Southwest  Moline  Impr.  Assoc., 
Moline. 

ONE  DRf  P  OIL 

Golden  Rule  Product 

Made  Especially  for 

PROJECTORS 

Low  flash  point.  Will  Not 
Gum.  Prolongs  Life  of 
Your  Machine. 

THE  GOLDEN  CO. 
Established  1916 

1913-15  Harrison  St. 

Chicago,  111. 

Sold  Only  Through  Supply  Dealer— See  Him i 

MATTESON,    ILL  Geo.    C.    Nimmons  & 
Co.,  122  S.  Michigan  Ave.,  Chicago,  have 
completed  plans  for  the  Club  House  for 
Olympia  Fields,  Matteson,  111.  Owner, 
Olympia  Fields  Country  Club,  5  S.  Wabash 
Ave. 
NEW  YORK,  N.  Y  A.   Embury,   150  E. 

61st  St.,  has  completed  plans  for  the  $30,- 000  Club  House  for  Gramercy  Park,  So. 
Owner,  The  Players  Club. 
NEW   YORK,   N.   Y  V.   W.    Tandy,  1931 

Broadway,  completed  plans  for  the  club 
house  for  West  129th  Street.  Owner,  Im- 

perial Lodge,  Inc.,  I.  B.  P.  O.  E.  of  W.,  Thos. 
Baskerville,  Pres. 
NEW  YORK,  N.  Y. — Warren  &  Wetmore, 

16  East  47th  Street,  completed  plans  for  the 
theatre  building  for  West  44th  Street. 
Owner,  A.  E.  Erlanger,  214  W.  42nd  Street, New  York  City. 
BUFFALO,  N.  Y. — Lewis  &  Hill,  892  Main 

Street,  have  completed  plans  for  the  theatre 
for  Bailey  Ave. 
MOUNT  VERNON,  N.  Y. — M.  M.  Polamsky, 

208  S.  Tenth  Avenue,  has  completed  plans 
for  the  $150,000  theatre  for  South  Fifth 
Ave.  bet.  1st  and  2nd  Sts.  Owner,  The  Lit- 

tle Playhouse  Corp.,  Fourth  Ave. 
PROVIDENCE,  R.  I. — Frances  Chiaverini, 

32  Broadway,  has  completed  plans  for  the 
$50,000  theatre  for  Taunton  &  Waterman 
Aves.,  East  Providence,  R.  I.  Owner,  Chem- 

ical Industrial  Co.,  139  Knight  St. 
NEW  HAVEN,  CONN. — R.  W.  Foote,  185 

Church  St.,  has  completed  plans  for  the 
$75,000  community  house  for  Dixwell  Ave,., 
Owner,  Dixwell  Community  House  for  Col- ored People,  care  of  Clarence  Blakeslee,  58 
Waverly  Ave. 
PHILADELPHIA,  PA. — Frank  E.  Hahn, 

1112  Chestnut  Street,  has  completed  plans 
for  the  Community  Bldg.,  for  N.  W.  corner 
Ninth  and  Pine  Streets.  Owner,  Federation 
of  Jewish  Charities,  care  Morris  Kind,  709 
Chestnut  St.,  Philadelphia. 
PHILADELPHIA,    PA  Hoffman  Henon 

Co.,  Finance  Bldg.,  has  completed  plans  for 
the  $1,500,000  theatre  for  11th  and  Market 
St.,  S.  E.  corner.  Owner,  The  Stanley  Co., 1214  Market  Street. 
HARRISBURG,  PA. — Clayton  J.  Lappley, 

Cotteral-Ebner  Bldg.,  has  completed  plans 
for  the  Educational  Bldg.,  for  N.  E.  corner 
Fourth  and  Seneca  Streets.  Owner,  Taber- 

nacle Baptist  Church,  care  Rev.  Richard  W. 
Wickes,  611  Briggs  St. 
WILKES  BARRE,  PA. — Contracts  have 

been  awarded  for  the  building  of  the  $300,- 
000  armory,  architect  T.  H.  Atherton,  Jr., 
Coal  Exchange  Bldg.  Owner,  State  Armory 
Board,  W.  C.  Sproul,  Harrisburg,  Pa. 
STATE  COLLEGE,  PA. — Day  &  Klauder, 

1416  Chestnut  Street,  Philadelphia,  have 
completed  plans  for  the  $30,000  varsity 
Club  House  for  owner,  Penn  State  College. 
WEST  CHESTER,  PA. — Wm.  Corcoran, 

732  N.  Walnut  St.,  has  completed  plans  for 
the  $3,000  Club  House  for  High  Street. 
Owner,  New  Country  Club. 
EAST  STROUDSBURG,  PA.  —  Harold 

Rinker,  201  Washington  St.,  has  completed 
plans  for  the  $100,000  Club  House  for  114 
Washington  St.,  Owner  B.  P.  O.  E.,  No.  319, care  F.  L.  Lanz. 
TARENTUM,  PA. — Howard  &  Hatcher, 

Deposit  Natl.  Bank  Bldg.,  DuBois,  Pa.,  have 
completed  plans  for  the  Club  House  for 
Seventh  &  Corbet  Sts.  Owner,  Tarentum 
Lodge,  No.  587,  I.  O.  O.  F.,  A.  E.  Seaton, 
chairman  of  Bldg.  Comm.,  Garfield  St.,  Tar- entum, Pa. 
KENNETH  SQUARE,  PA. — Wm.  Cor- 

coran, Jr.,  732  N.  Walnut  St.,  West  Chester, 
Pa.,  has  completed  plans  for  the  country 
Club  House  for  Kenneth  Square.  Owner, 
Kenneth  Square  Golf  Country  Club,  care 
G.  B.  Scarlett,  W.  State  Street,  Kenneth 
Square,  Pa. 
BROWNSVILLE,  PA. — J.  H.  Harman, 

Fayette  Title  &  Trust  Bldg.,  Uniontown,  Pa., 
completed  plans  for  the  $60,000  Elks  Home 
for  Water  Street,  near  Arch  Street,  Browns- 

ville, Pa.    Owner,  B.  P.  O.  Elks,  No.  1344. 
TITUSVILLE,  PA. — Eugene  DeRosa,  110 

West  40th  Street,  N.  Y.  City,  completed 
plans  for  the  $175,000  theatre  and  dance 
hall  for  West  Spring  St.,  Titusville.  Owner, 
Moresco  Holding  Co.,  Geo.  A.  Bental,  vice- 
president,  Monosco  Theatre,  25  West  43rd 
St.,  N.  Y.  City. 
WASHINGTON,  D.  C. — J.  Wenig,  721 

Tenth  St.,  N.  W.,  has  completed  plans  for 
the  $50,000  theatre  for  S.  E.  corner  61st  and 
Dix  Streets.  Owner,  D.  G.  Joseph,  61st  and 
Dix  Sts.,  N.  E.,  Washington. 

Building  Notes 

The  new  lobby  in  Louis  Santikos  million 
dollar  theatre  at  San  Antonio,  texas,  will  be 
the  latest  word,  and  the  general  design  and 
finish  of  the  frames,  extraordinarily  beau- 

tiful, being  a  combination  of  polished  brass 
maroon  hand  chased  leather  with  maroon 
and  gold  finish  on  the  doors,  the  insert 
photo  frames  being  of  dull  gold  and  ex- dollar  theatre  at  San  Antonio,  Texas,  will  be 
lobby  can  be  appreciated  by  considering 
that  fourteen  one  sheet  frames  and  eight 
three  sheets  besides  combination  frames 
will  be  accommodated.  The  frames  are  be- 

ing built  by  H.  E.  Rhuman  Frame  Co.  of 
Dallas,  for  R.  D.  Thrash,  who  has  the  con- tract for  the  lobby  and  interior  decorations 
of  the  theatre. 
A  marquis  front,  modern  design,  costing 

approximately  $5,000,  is  being  erected  in 
the  Mission  Theatre,  Amarillo,  Texas. 
When  completed  the  Mission  will  be  the 

most  attractive  photoplay  house  in  the  en- tire Southwest. 
The  marquis  entrance  will  enable  patrons 

of  the  theatre  to  alight  at  the  curb  without 
exposure  to  stormy  weather. 

The  pendant  decorations  on  the  eaves  of 
the  marquise  awnings  will  be  made  of  mul- ticolored art  glass,  each  pendant  backed  by 
individual  electric  lights. 

This  architectural  feature  is  known  as 
the  latrequin. 
The  Capitol  Theatre,  backed  by  Col. 

Leon  S.  Cohlman,  opened  at  Dallas,  Texas, 
Saturday,  December  16th,  to  more  than  ca- 

pacity business  and  with  S.R.O.  signs  hang- ing out. 
The  house  holds  1044  seats,  all  on  one 

floor,  in  a  building  50  feet  wide,  which  is 
built  of  stone,  brick  and  reinforced  concrete 
and  strictly  modern,  up-to-date  and  fire- proof. Music  consists  of  a  Barton  Organ 
and  an  orchestra  of  six  pieces.  Projection 
is  on  a  Minusa  screen.  A  roomy  lobbv 
faces  the  street,  while  back  of  it  is  a  foyer 
of  agreeable  proportions.  One  very  attrac- 

tive feature  is  the  arrangement  of  the  elec- 
tric sign,  which  is  built  in  a  recess  posi- 
tion across  the  face  of  the  front,  over  the 

lobby  entry,  and  throws  light  out  and  down. 
While  the  walls  and  ceiling  decorations 

are  not  elaborate  or  of  extra  expensive 
nature,  the  house  has  an  atmosphere  of  re- 

finements and  elegance,  all  appointments  be- 
ing in  good  taste. 

The  heating  and  cooling  systems  are  of 
the  latest  patterns  and  guarantee  to  be  a 
warm  theatre  in  the  winter  and  a  cool  one in  the  summer. 
The  Popular  Amusement  Company,  own- 

ers of  the  theatre,  was  organized  in  Dallas 
about  a  year  ago  when  construction  on  the 
new  house  was  started  soon  after.  In  op- 

erating the  Capitol  Theatre,  Leon  S.  Cohl- 
man has  been  named  as  general  manager and  L.  A.  Goodwin,  manager. 

Claridge  Theatre.  Montclair,  N.  J., 
opened  before  a  large  and  enthusiastic  au- dience on  January  14. 

CLASSIFIED  AD
 

DEPARTMENT Mm 

For  Sale,  8  cents  per  war*!. 
Help  Wanted,  *  cents  per  word. 
Situations  Wanted,  4  cents  per  word. 
Special  rates  on  long  time  easrtraata. 

POSITION  WANTED 

Organist  wants  theatre  position,  owns  appropriate 
good  library  added  to  often,  excellent  work  assured, 
wire,  do  not  write,  Dorothy  Chupp,  Hotel  Grant, 
Chicago,  111. 

 HELP  WANTED  
Manufacturer's  Agent  and  Specialty  Salesman  in Chicago,  Pittsburgh,  Boston,  Detroit,  St  Louis, 
Minneapolis,  Kansas  City,  New  Orleans  and  Atlanta 
to  sell  motor  generator  seta  for  motion  picture  pro- 

jection work.  Liberal  commissions — exclusive  terri- 
tory. Write  for  information.  THE  ACME 

ELECTRIC  &  MANUFACTURING  CO.,  1400 Hamilton  Ave.,  Cleveland,  Ohio. 

CAMERA  EXCHANGE 

We  buy,  rent  and  sell  motion  picture  and  still  cameras,  lighting  equipment 
home  projectors,  etc.  Quick  turnovers.  Small  profits.  Write — Seiden, 
835  Eighth  Ave.,  New  York  City. 

Motion  Picture  and  "Still"  Cameras  rented,  sold  and  exchanged.  Portable lights  for  sale  and  for  rent.  Keep  us  advised  of  your  wants.  Ruby  Camera 
Exchange.  727  Seventh  Ave..  New  York  City. 

For  Better  Music 

THE  FOTOPLAYER 

THE  AMERICAN  PHOTO  PLAYER  CO. 
NEW  YORK  CITY    CHICAGO         SAN  FRANCISCO 

1600  Broadway  702  S.  Wabash  Ave.    109  Golden  Gate  Ave. 
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WuRUlZER TRADE   MARK  REO 

UNIT  ORGANS 

EXCLUSIVE      HOPE-JONES  PATENTS 

r^^^^VER  two  hundred  years I  K  I  of  experience  in  the 
|_  T^f/  \  manufacture  of  musical instruments  of  quality 

find  their  reflection  in 
;he  magnificent  line 

of  Wurlitzer  Unit  Organs.  Five 
generations  of  skilled  craftsmen, 
all  equally  intent  on  building  and 
improving  musical  instruments — are  behind  the  achievements  of 
The  Rudolph  Wurlitzer  Company 
of  today.  Beginning  with  the 
crude  manufacture  of  the  quaint 
.lutes  of  early  times  the  men  of 
the  House  of  Wurlitzer — fathers, 
sons  and  grandsons — have  been 
famed  through  the  centuries  as 
leaders  in  their  craft.  Today  the 
huge  manufacturing  plant  of  The  Rudolph  Wur- 

litzer Company  in  New  York  state  covers  many 
acres  of  ground  at  the  railroad  station  of  Wur- 

litzer, near  North  Tonawanda.  In  this  large 
plant,  the  greatest  of  all  creations,  the  Wur- 

litzer Unit  Organ — is  made. 

The  Wurlitzer  Unit  Organ,  in- 
corporating the  exclusive  Hope- 

Jones  Patents,  combines  the 
majestic  tone  of  the  Pipe  Organ 
with  full  Symphony  Orchestra, 
each  instrument  being  under  the 
unified  control  of  one  musician 
— the  Organist.  In  magnitude, 
variety  and  beauty  of  tone  color, 
it  excels  any  musical  instrument 
ever  produced.  As  a  musical 
achievement,  it  stands  alone — 
Supreme.  There  must  be  some 
sound  reason  why  the  owners  of 
America's  Finest  Motion  Picture Theatres  choose  the  Wurlitzer 
Unit  Organ.  We'll  gladly  give you  their  names.  Write  to  them. 
Their  answer  will  be  "Su- 

premacy of  Performance."  The  prospective purchaser  of  atheatre  organ  should  be  guided 
purchaser  of  theatre  organ  should  be  guided 
have  already  made  their  investment  in  music 
and  who  have  already  met  with  tremendous financial  success. 

There  is  a  Wurlitzer  Unit  organ  for  every  typt 
of  Motion  Picture  Theatre,  whether  large  or 
small  and  Wurlitzer  prices  and  terms  are  with- 

in the  reach  of  all. 

Write  Today  for  Complete  Descriptive  Catalog 

The  Rudolph  Wurlitzer  Co. 
Branches  in  All  Principal  Cities 

Executive  Offices: 

CINCINNATI 
121  East  Fourth  Street 

NEW  YORK 
120  West  42nd  St. 

CHICAGO 
329  So.  Wabash 

SAN  FRANCISCO 
250  Stockton  St. 

"PERFORMANCE COUNTS 

9  •> 
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REVIEW 

For  Exhibitor  Reorganization 

By  L.  W.  BOYNTON 

THE  formation  of  the  Theatre  Own- 

ers Distributing"  Corporation,  spon- 
sored by  a  group  of  national  officers 

of  the  M.  P.  T.  0.  A.  under  the  leadership 

of  Mr.  Cohen,  has  brought  about  a  totally 

changed  situation  in  exhibitor  organiza- 
tion. 

The  corporation  is  heralded  as  being 
distinct  from  the  M.  P.  T.  0.  A.  In  form 

it  is.  In  effect  upon  the  industry,  and  in 

meaning  to  the  great  mass  of  exhibitors, 

it  is  not.  The  leaders  of  the  M.  P.  T.  0.  A. 

at  national  headquarters  are  the  control- 

ling officers  of  the  corporation.  What- 

ever the  technical  distinction,  the  indus- 
try regards  them  as  one. 

HP  HE  distribution  scheme  has  a  history. 

It  was  first  proposed  openly  at  the 

Minneapolis  Convention  and  it  came  near 

being  a  rock  upon  which  the  organization 

all  but  foundered.  The  inside  story  of 

Minneapolis  has  not  yet  been  written.  It 

would  make  interesting  reading,  but  its 

publication  at  this  moment  would  do  no- 

body any  particular  good. 

At  Washington,  exhibitor  distribution 

again  came  to  the  front  but  nothing  defi- 
nite resulted.  It  was  only  within  recent 

weeks  that  Mr.  Cohen  decided  to  make 

the  attempt  to  realize  in  action  an  idea  he 

had  long  had  in  mind. 

The  fairest  view  of  this  latest  develop- 
ment cannot  fail  to  take  into  account  the 

fact  that  Mr.  Cohen,  or  anybody  else,  is 
perfectly  at  liberty  to  form  a  film  concern 

if  he  wants  to  and  can.  It  is  just  exactly 

as  fair  to  state  that  the  moment  Mr. 

Cohen  and  his  associates  do  that,  they 

inevitably  remove  themselves  from  the 

position  of  being  natural  leaders  in  a 

protective  exhibitor  organization. 

A  ND  yet  it  is  a  protective  organization 
which  the  exhibitor  most  needs.  He 

came  near  having  one  in  the  M.  P.  T.  0. 

A.  that  was,  and  he  stood  then  in  a  place 

where  his  rights  could  be  protected.  At 

Cleveland  the  just  cause  crystallized  into 
action.  It  was  carried  forward  under  a 

well-knit  leadership,  of  which  Mr.  Cohen 
was  the  forefront  but  not  the  sum  total  by 

any  means,  and  it  gained  considerable 
strength. 

All  this  time  it  functioned  as  a  protec- 

tive organization.  Its  power  lay — as  all 

organization  power  finally  lies — in  the  ad- 
herence of  the  rank  and  file  to  a  leader- 

ship it  believed  in.  If  it  did  not  solve  the 

great  problems,  at  least  the  organization 

was  getting  itself  in  readiness  to  solve 

them  by  building  itself  up  first. 

That,  in  its  main  outlines,  was  the  situa- 
tion as  it  stood  a  few  months  before 

Washington. 

The  Washington  episode  has  had  plenty 

of  publicity,  and  there  is  no  need  to  re- 
hearse it  here.  It  marked,  in  reality,  the 

end  of  a  chapter  in  the  history  of  the  M. 

P.  T.  0.  A.  and  the  virtual  end  of  the  or- 

ganization as  conceived  at  Cleveland.  Mr. 

Cohen  was  re-elected  President,  but  even 
(Copyright,  1933,  by  Exhibitor!  Trade  Review,  In«.) 
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This 

Issue 

First  of  A  Series  of  Ar- 

tides  on  The  Substitution  of 

Oil  for  Coal  in  Theatre  Heat- 

ing. 

These  Articles,  Which  Ap- 

pear in  Our  Equipment  Sec- 

tion, Are  of  Vital  Interest 

to  Exhibitors. 

Read  Them. 

For  ExhiMtiir  Reorganization 

(Continued  from  Preceding  Page) 

he  must  have  realized  the  emptiness  of  the  honor.  To  gain  it,  it  was 
necessary  to  rip  the  organization  wide  open  and  to  alienate  ruthlessly 
the  strongest  state  unit  and  a  group  of  men  who  had  made  Mr.  Cohen 
and  brought  his  leadership  into  being. 

We  believe  the  state  units  which  stuck  to  the  M.  P.  T.  O.  A.  did 

so,  and  have  continued  to  do  so,  because  they  felt  it  was  the  only  or- 
ganization they  had  and  the  only  hope  of  protection  at  hand.  The 

units  which  have  withdrawn  or  refused  to  apply  for  charters  have 
gone  right  ahead.  The  state  units  continue  to  function;  many  of 

them  have  grown  stronger,  and  all  of  them,  without  exception,  de- 
serve to  have  a  functioning  national  protective  organization. 

WE  have  gone  into  past  history  only  because  it  is  desirable  to  get 
a  background  for  the  present  situation.  The  protective  plan 

has  been  abandoned  in  favor  of  a  distribution  scheme.  The  exhibitor 

is  now  being  asked  to  cut  loose  from  his  moorings  and  take  a  voyage 
on  an  uncharted  sea.  He  is  to  become  a  producer,  a  distributor  and 

an  exhibitor  all  in  one.  And  yet  nobody  surely  is  so  simple  as  to  be- 
lieve that  the  Cohen  distribution-production  plan  will  insure  to  the 

exhibitor  all  the  product  he  needs  and  must  have,  of  the  quality  and 

at  the  price  he  needs  it. 

If  it  is  not  capable  of  doing  those  things,  it  must  then  be  considered 

for  what  it  is:  not  a  sovereign  magic  that  will  cure  all  the  exhibitor's 
woes,  but  just  one  of  a  number  of  distribution  companies.  As  such  it 
will  be  subject  to  the  same  inexorable  laws  of  barter  and  trade  that 

govern  any  other  business  enterprise.  And  its  success  depends,  not 
upon  the  waving  of  flags  or  the  shouting  of  impassioned  speeches 
from  the  rostrum,  but  on  cold  business  ability. 

If  the  Cohen  distribution  scheme  is  properly  and  honestly  handled,  if  it  offer? 
pictures  the  public  wants ;  and  if  it  is  sound,  it  will  succeed  in  a  more  or  less 
limited  way.  Unless  it  has  all  these  qualities,  it  will  not.  And  nobody  need  be 
hurrahed  into  the  idea  that  it  will  usher  the  exhibitor  into  a  Golden  Paradise, 
where  he  has  only  to  enter,  take  a  seat,  do  nothing  and  be  happy  ever  afterwards. 

SO  much  by  way  of  introduction. The  exhibitors  of  the  country  need  today,  as  they  never  needed  before,  a 

national  organization,  protective  in  nature,  properly  managed.  An  exhibitor  or- 
ganization that  will  devote  itself  to  exhibitor  problems.  An  organization  so 

strong,  of  so  single  a  purpose,  that  it  may  finally  place  representatives  at  the 
council-table  with  the  real  producers  and  distributors  for  the  solution  of  business 
difficulties. 

This  cannot  be  done  if  the  national  leadership  is  engaged  in  promoting  a 
distribution  company,  thereby  asking  the  exhibitor  to  put  himself  into  direct 
competition  with  established  distributors  from  whom  he  must  continue  to  buy 
film,  and  with  whom  he  might  otherwise  confer. 

The  exhibitor  most  certainly  does  not  need  political  organization.  He  has 
had  enough  of  that.  He  needs  a  national  organization,  with  a  business 
manager  hired  by  a  Board  of  Directors — not  a  politically  elected  president. 
And  the  business  manager  should  be  in  every  sense  of  the  word  a  big  man.  He 
may  be  an  exhibitor  or  he  may  not  be.  But  he  must  be  big  enough  to  sit  across 
the  table  from  Mr.  Hays  and  discuss  and  settle  in  all  fairness  and  with  great 
ability  the  problems  now  pressing  for  solution  within  the  industry  itself. 

WHAT  we  propose  is  not  revolutionary.  It  does  not  involve  tearing  down 
a  single  state  unit.  On  the  contrary  it  recognizes  the  state  units  as  the 

only  bulwarks  of  real  exhibitor  organization  now  in  existence.  It  does  not 

contemplate  the  besmirching  of  anybody's  reputation  or  the  assassination  of 

anybody's  character. 
It  is  an  appeal  to  exhibitors  to  think  of  where  their  interests  will  be  when 

they  have  not  even  the  shadow  of  a  protective  organization.  And  we  believe  the 

reorganization  plan  can  be  worked  out  if  exhibitors  will  realize  the  necessity  for 
it  and  not  be  misled  into  a  distribution  dream-of-empire  which  cannot  possibly 
materialize. 
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Welcome,  Mr.  Belasco  ! 

HE"industry  is  mighty  glad 
to  have  David  Belasco  asso- 

ciated with  it;  glad  that  he  will 

bring  to  picture  production,  the 

wealth  of  his  experience  and  his 

genius ;  and  glad  also  that  his  as- 
sociation with  the  film  world 

comes  through  arrangement 

with  the  progressive  firm  of  War- 
ner Brothers. 

Belasco's  name  stands,  of 
course,  for  a  certain  magic  in  the 

legitimate  theatre.  He  is  per- 
haps the  foremost  living  producer 

in  the  field  of  the  spoken  drama. 

And  he  has  always  seemed  to 

us  to  possess  abilities  which 

might  find  even  more  convincing 

expression  in  the  silent  art. 
It  is  a  well  known  fact  that  his 

plays  and  his  artistic  aid  have 

long  been  sought  for  the  motion 

picture.  It  remained  for  the 

Warners,  whose  meteoric  rise  to 

real  importance  is  one  of  the  out- 
standing events  of  recent  months, 

to  introduce  Mr.  Belasco  to  the 

world  of  films.  They  are  to  pic- 
turize  three  of  his  plays  and  he 

is  to  lend  the  utmost  co-operatiojv 

and  the,  benefit  of  his  command- 

ing abilities. 

We  say  his  accession  to  the  in- 

dustry is  a  happy  tliii  ii>"  for  all  of 
us :  further  proof  that  the  motion 

'picture  is  recognized  more  and 
more  as  a  form  of  art  worthv  of 

the  best;  and  a  distinct  cause  for 

congratulation  to  the  House  of 
Warner. 

Editorial  Close-Ups 

Mr.  Laemmle  and  Film  Plot 

TT  was  about  time  somebody 

spoke  out  in  meeting  on  the 

subject  of  the  motion  picture 

as  an  individual  form  of  ex- 

pression. It  is  not  the  same 

thing  as  a  book,  or  a  play,  or 

a  piece  of  sculpture,  or  a  paint- 

ing. It  has  certain  resem- 
blances to  all  of  them,  but  it  is 

not  interchangeable  with  them, 
nor  thev  with  it. 

Mr.  Laemmle,  in  vigorous 

fashion,  has  served  notice  that 

he  intends  to  take  liberties  with 

Victor  Hugo's  "The  Hunchback 

of  Xotre  Dame."  Hugo  wrote 
a  literary  masterpiece,  using 

words.  Mr.  Laemmle  is  to  pro- 

duce a  picture,  using  photograph- 
ic action.  The  two  things  are  no 

more  the  same  than  Avords  and 

pictures  are  identical. 

There  has  been  a  great  deal  of 

nonsense  written  about  the  fail- 

ure of  motion  pictures  based  on 

books  or  plays  to  live  up  to  exact 

letter  of  the  printed  or  spoken 

word.  If  the  picture  were  to  be 

a  mere  slavish  reproduction  of 

the  book,  there  Avould  be  little 

sense  in  producing  it.  The  ma- 
terial has  to  be  transferred  to  a 

new  medium,  a  medium,  essen- 

tially, of  photography,  not  words. 

Mr.  Laemmle  is  right.  In 

filming  "The  Hunchback"  he 
will  be  up  against  a  severe  artis- 

tic test,  to  be  sure.  But  the  test 

will  come  in  putting  the  spirit, 

not  the  letter,  of  Hugo  on  the 

screen. 

Exhibitors  who  meet  the  fa- 

miliar complaint  that  "the  pic- 

ture isn't  like  the  book"  ma^y  read 
with  profit  what  Mr.  Laemmle 

says  on  this  important  subject. 

We  print  his  remarks  elsewhere 

in  this  is'srie.  - 

Yes,  Pictures  Are  Improving 

OUTSIDE  testimony  to  pro- 
gress in  picture-making  is 

always  valuable,  particularly 
when  it  comes  from  influential 

sources.  Newspapers  through- 
out the  country  have  recently 

awakened  to  the  fact  that  the 

number  of  quality  films  increases 

steadily.  Because  the  news- 
papers, in  general,  are  inclined 

to  be  critical  of  many  things  con- 
nected with   the   industry,  this 

awakening  is  all  the  more  signifi- 
cant. 

A  recent  example  of  newspaper 

testimony  that  is  really  worth 

something  comes  to  our  attention 
in  the  form  of  an  editorial  printed 

in  The  Christian  Science  Mon- 
itor.   Says  the  Monitor: 

"To  those  in  the  United  States, 

as  possibly  in  all  other  countries 
where  there  is  competition  among 

the  larger  producers  and  exhib- 
itors of  motion  pictures,  it  must 

be  apparent  that  in  recent 
months — and  quite  recent 
months  at  that — there  has  been 
a  commendable  improvement  in 

the  quality  of  pictures  shown', 
particularly  with  regard  to  the 
subject  matter  which  it  has  been 
attempted  to  deal  with  ...  It  is  no 
mere  assumption  that  there  has 

been  improvement  in  the  motion 
pictures  offered  for  exhibition. 
The  proof  is  available  to  all  who 
care  to  be  convinced  or  who  care 

to  prove  or  disprove,  by  actual 
contact,  this  reasonable  view.  \ 

"One  might,  were  it  permis- 
sible, name  several  —  perhaps 

half  a  dozen — recent  products  of 
the  motion  picture  art  which  very 

nearly  approach  a  high  stand- 
ard of  excellence,  not  alone  in 

the  matter  of  the  detail  of  their 

manufacture,  but  in  the  manner 
in  which  the  subject  matter 
around  which  they  have  been 
constructed  is  treated. 

"The  public  is  not  hypercrit- 
ical. It  is  not  so  important,  for 

all  ordinary  purposes,  whether  or 
not  a  light  shaft  is  projected  ih 
exactly  the  right  place,  Or 

whether  proper  attention  hajs 

been  given  to  period-detail  in  the 
settings  and  surroundings.  Glar- 

ing incongruities  would  be  ob- 
jected to,  of  course.  But  the  main 

point  upon  which  there  is  a  defen- 
sible insistence  is  that  honest  at- 

tention be  given  to  the  matter  of 
the  subject  treated.  Natural 
competition  among  producers 
and  exhibitors  guarantees  that 
attention  to  artistic  details  will 

not  be  overlooked." 



Mighty  Lak  a  Rose 

Edwin  Carewe's  First  Production  for  Associated  First  National  Release.     James  Rennie  and  Dorothy 

Mackail  have  the  leading  roles.     The  cast  includes  a  number  of  other  film  favorites. 



January  27,  1923  EXHIBITORS     TRADE    REVIEW  437 

Smith  Again  Head  s  Ohio  M.  P.  T.  O. 

Entire  List  of  Officers  Re-elected  at  Second  Annual  Con- 

vention, Which  Is  Featured  by  Enthusiasm  and  Har- 

mony— Exhibitor  Leaders  from  Several  States  Present 

(  Special  to  Exhibitors  Trade  Review/) 
Columbus.  Ohio,  January  17. 

MARTIN  G.  SMITH  and  the  e
n- 

tire list  of  officers  were  re- 
elected at  the  final  session  of 

the  second  annual  convention  of  the 
Motion  Picture  Theatre  Owners  of 
Ohio,  held  at  the  Hotel  Chittenden. 

Columbus,  Jan.  16-17. 

Great  enthusiasm  and  the  largest  at- 
tendance on  record  marked  the  ses- 

sions. A  number  of  exhibitor  leaders 

from  other  states  were  present.  They 
included  Svdnev  S.  Cohen,  of  Xew 

York.  President 'of  the  M.  P.  T.  O.  A. ; W.  A.  True.  President  of  the  Con- 
necticut M.  P.  T.  O.  and  head  of  the 

Theatre  Owners  Distributing  Corpora- 
tion ;  H.  M.  Richev,  General  Manager 

of  the  Michigan  M.  P.  T.  O. ;  M.  T. 
OToole.  of  the  M.  P.  T.  O.  A.  Public 

Service  Department :  and  Fred  J.  Her- 
rington  and  Harry  Davis,  of  Pitts- 
burgh. 

Pettijohn  Makes  Speech 

A  feature  of  the  meeting  was  an  ad- 
dress made  by  Charles  C.  Pettijohn, 

counsel  of  the  Motion  Picture  Pro- 
ducers and  Distributors  of  America, 

Inc.,  who  came  as  the  personal  repre- 
sentative of  Will  H.  Hays. 

The  nominating  committee  went  into 
session  early  Wednesday  morning  and 
took  but  a  few  minutes  to  nominate 
back  to  office  the  entire  list  of  officers. 
Their  election  followed  at  the  general 

meeting  which  convened  "Wednesday  at 11  a.m.  The  re-elected  officers,  be- 
sides President  Smith,  are : 

A.  G.  Hettersheimer,  Vice-President 
at  Large,  Cincinnati ;  and  the  Vice- 
Presidents,  William  M.  James,  Colum- 

bus, James  P.  Dunley,  Akron  and  Dave 
L.  Schumann,  Cleveland :  Treasurer. 
John  F.  Kumler,  Toledo ;  Secretary,  A. 
F.  Kinzeler,  Dayton.  Executive  Com- 

mittee :  G.  H.  Foster,  Marion :  Wesley 
H.  Price,  Xorwalk ;  Henry  Biberson, 
Jr.,  Delaware ;  Fred  X.  Tynes,  Ports- 

mouth ;  John  F.  Schwalm.  Hamilton, 
and  Joseph  W.  Trunk,  Youngstown. 
Among  the  resolutions  passed  were 

the  following :  Pledging  unstinted  sup- 
port to  the  national  organization  in  its 

fight  on  the  music  tax :  decrying  the 
practice  of  certain  distributors  in  sell- 

ing theatrical  films  to  non-tax  paying 
institutions :  urging  exhibitors  not  to 
book  from  distributors  pictures  with 

more  than  a  four  weeks'  protection clause.  A  resolution  was  also  unani- 
mously passed  expressing  appreciation 

for  the  untiring  efforts  of  President 
Smith. 

Mr.   Herrington   delivered    a  fierv 

speech  at  the  Wednesday  session,  de- 
nouncing the  attitude  taken  by  some 

members  of  the  Ohio  organization  in 
failing  to  support  the  organization 
financially.  Twenty  minutes  after  the 
Herrington  speech,  Treasurer  Kumler 
read  a  table  of  contributions  which 
totaled  S2.125. 

Mr.  True  explained  to  the  members 
present  the  manner  in  which  the  The- 

atre Owners  Distributing  Corporation 
is  being  operated  and  what  it  was  ulti- 

mately hoped  to  accomplish.  Ex- 
changemen,  of  whom  there  were  sev- 

eral, were  requested  to  leave  the  room 

during  T  rue's  talk. Summed  up,  the  convention  was  a 
decided  success  in  that  there  was  evei 

present  a  note  of  harmony  in  the  pro- 
ceedings and  many  suggestions  were 

made  that  will  undoubtedly  benefit  the 
organization. 

Mayor  Welcomes  Delegates 
Approximately  250  members  of  the 

Ohio  organization  were  present. 

The  first  day's  sessions  were  devoted 
lo  general  business.  Each  speaker 
urged  the  Ohio  theatre  owners  to  rallv 
to  their  state  organization  with  con- 

certed morale  and  more  generous  finan- 
cial support. 

Mr.  OToole  declared  in  the  after- 
noon session  of  the  first  day  that  the 

exhibitor  is  no  longer  a  proprietor  but 

the  owner  and  exploiter  of -a  powerful, 
beneficial  unit ;  and  not  until  unity  and 
the  soul  of  the  organization  are  found 
will  exhibitors  become  of  good  to  each 
other. 

Mayor  Thomas  of  Columbus  opened 
the  convention  at  2 :30  o'clock  on  Tues- 

day with  a  welcoming  address.  At  this 
session  Mr.  Cohen  and  Mr.  OToole 
were  the  principal  speakers. 
On  Tuesday  evening  a  banquet  was 

held  at  the  Hotel  Chittenden.  At  the 

speakers'  table  were  H.  M.  Richev,  gen- eral manager  of  the  Michigan  M.  P.  T. 
O. ;  C.  C.  Pettijohn;  Messrs.  Cohen  and 
OToole;  Martin  G.  Smith;  Mrs.  O.  J. 
Gurwell,  first  vice-president  of  the 
Cleveland  Cinema  Club  and  Ham- Davis. 

Censorship  was  under  fire  from  prac- 
tically all  the  speakers.  Referring  to  the 

Ohio  situation.  Mr.  Cohen  advocated 
that  censorship  be  subjected  to  a  refer- 

endum at  the  earliest  possible  moment. 
Mr.  Cohen  also  urged  that  a  concerted 
fight  be  made  against  producers  who 
are  selling  pictures  with  more  than  a 

thirty  days'  protection  clause. 
Attacking  censorship.  Mr.  Pettijohn 

declared  that  "censorship  of  anv  form 
of  human  expression  is  dangerous"  and 
also  pointed  out  that  the  morale  of  the 
industry  can  only  be  upheld  by  the  dili- 

gent support  of  all  concerned. 

Northern  California  Re-Elects  Griffin 
Annual  Meeting  of  Exhibitors  Held 
and  Plans   for  New    Year  Made 

OR  the  third  consecutive  term,  C. 
C.  Griffin,  of  Oakland,  has  been 

elected  President  of  the  Motion  Pic- 
ture Theatre  Owners  of  Xorthern  Cal- 

ifornia. The  organization  recently  held 
its  annual  meeting  at  its  headquarters 
in  San  Francisco.  Election  of  officers, 
reports  of  committees  and  plans  for  the 
new  year  featured  the  business  cal- 
endar. 

The  Xorthern  California  organiza- 
tion is  in  a  very  prosperous  condition, 

and  has  extensive  plans  for  further  pro- 
gress this  year.  Besides  Mr.  Griffin 

officers  were  elected  as  follows: 

Vice-President — Allan  E.  King,  Oak- 
land; H.  W.  Jacobs,  San  Francisco; 

Harry  C.  Seipel,  Visalia  ;  George  Mann, 
San  Francisco ;  Secretary-Treasurer, 
H.  Gobish,  San  Francisco :  financial 
secretary,  M.  Klein,  San  Francisco. 

The  following  board  of  directors  was 
chosen:  Robert  A.  Mc  Xeil,  San  Fran- 

cisco ;  Joseph  Bauer,  San  Francisco ; 
Aaron  Goldberg,  San  Francisco :  M. 
Blumenthal.  San  Rafael;  Ellis  Arkush, 

C.  C.  Griffin 

San  Francisco:  Sam  Perlin,  Oakland; 
and  S.  E.  Levis,  San  Francisco. 



While  Paris  Sleeps 

aurice  Tourneur  Production.     Released  by  Hodkinson.     Jack  Gilbert,  Mildred  Manning  and  Lon 

Chaney  have  the  chief  roles. 
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Three  New  Stars  For  Metro 

Jackie  Coogan  Signed  After  Stubborn  Bidding  Con- 

test— Buster  Keaton  Returns  To  Company' 's  Comedy 
Fold— Ramon  Novarro  Co-Star  with  Alice  Terry 

LAST  week  was  star  week  for  Met-
 

ro. After  the  most  spirited  and 

stubborn  bidding  contest  in  the 

history  of  the  industry  for  the  ser- 
vices of  a  star,  Metro  signed 

Tackie  Coogan.  Simultaneously  it 

w  as  announced  that  Buster  Keaton  had 

returned  to  the  Metro  fold,  and  that 

Ramon  Novarro,  Rex  Ingram's  latest 

discovery,  had  been  promoted  to  star- 
dom. 

Metro  will  both  make  and  distribute 

the  picture  starring  Jackie.  This  an- 

nouncement, made  at  the  company's 
home  offices  in  New  York,  set  at  rest 

a  flurry  of  rumors  about  the  annexa- 
tion of  the  starlet  by  other  concerns. 

AYhen  it  was  learned  that  his  present 

contracts  had  expired,  practically  every 

film  company  of  any  standing  present- 

ed unusually  attractive  offers.  Recent- 
ly newspapers  published  accounts  to  the 

effect  that  a  prominent  distributing  con- 
cern had  offered  Jackie  $500,000  a  year, 

in  addition  to  a  percentage  of  the  pro- 
fits. It  is  known  that  similar  bids  were 

made  to  the  child's  guardians,  but  all 
had  been  refused. 

No  statement  has  yet  been  made  con- 
cerning the  financial  arrangements 

which  have  been  concluded  between 

Mr.  and  Mrs.  John  Coogan,  parents  of 
Tackie,  and  Metro.  No  director  has  yet 

been  engaged  to  take  charge  of  Coo- 
gan's    forthcoming    productions,  al- 

Buster  Keaton  x 

Jackie  Coogan 

though  it  is  known  that  several  of  the 

most  prominent  men  who  are  by  exper- 
ience qualified  to  assume  responsibility 

for  the  unique  actor's  films  are  being considered. 

Negotiations  between  Metro  repre- 

sentatives and  Jackie's  guardians  are 
known  to  have  been  pending  for  some 

time.  Marcus  Loew.  presiuent  of  Met- 
ro, recently  spent  several  weeks  in  Los 

Angeles,  and  it  is  likely  that  at  that 
time  he  had  under  his  consideration  de- 

tails of  the  proposed  arrangements  for 
the  production  and  release  of  the  Jackie 
Coogan  photoplays. 
Two  more  Coogan  features  remain 

to  be  released  by  Sol  Lesser  through 
Associated  First  National.  They  are 

"Daddy,"  an  original  story  which  was 
directed  by  K.  Mason  Hopper,  for 

March  release ;:  and  "Toby  Tyler,"  the 
circus  story  which  is  now  practically 
completed  and  which  was  directed  by 

Eddie  Cline.  "Toby  Tyler"  is  sched- 
uled for  June  release. 

Keaton  Again  Metro  Star 

Contracts  have  been  closed  whereby 
Buster  Keaton  will  again  be  a  star  for 
Metro  and  will  appear  in  comedies  of 
feature  length,  produced  by  Joseph  M. 

Schenck.  Mr.  Keaton's  return  to  the 
Metro  fold  is  in  the  nature  of  a  home- 

coming, for  his  earliest  comedies  were 
released  by  this  company.  No  details 
were  made  known  concerning  the  con- 

tract which  has  been  signed  between 
Mr.  Schenck  and  the  Metro  representa- 

tives, but  plans  have  already  been  set 

in  motion  for  the  production  of  a  ser- 
ies of  full-length  feature  comedies. 

Ramon  Novarro  has  signed  a  long- 
term  contract  to  appear  in  photoplays 
released  by  Metro. 

This  young  Spanish  screen  actor,  dis- 
covered some  time  ago  by  Rex  Ingram 

and  cast  for  the  part  of  Rupert  of 

Hentzau  in  this  director's  production 
"The  Prisoner  of  Zenda,"  followed  his 
success  in  this  story  with  another  in 

"Trifling  Women." 
Before  the  Metro  contract  was  sign- 

ed, Mr.  Novarro  was  given  the  part  of 

the  beachcomber  in  Mr.  Ingram's 
"Where  the  Pavement  Ends,"  a  South 

Seas  story  by  John  Russell.  This  pic- ture was  made  in  Miami,  Florida,  and 
in  Cuba.  It  will  present  Mr.  Novarro 
as  co-star  with  Alice  Terry. 

A  similar  arrangement  will  be  follow- 
ed in  Rex  Ingram's  next  production, 

"Scaramouche,"  based  on  Rafael  Saba- 
tini's  novel,  which  will  be  picturized  by 
arrangement  with  Charles  L.  Wagner. 

Novarro  Climbs  Rapidly 

"From  the  time  Mr.  Ingram  under- 
took to  develop  the  talent  in  the  young 

Spaniard,  his  success  has  been  assured," 
says  the  announcement.  "Newspaper 
critics,  motion  picture  fans,  exhibitors 
—the  entire  movie-going  world,  in  fact 
— have  paid  tribute  to  the  finish  of  his 
acting,  the  magnetism  of  his  personality 
and  the  dashing  decisiveness  of  his 
manner.  While  it  is  the  Metro  policy 

to  bring  out  new  talent  with  a  sane  de- liberation, the  officials  of  the  company, 
as  well  as  Mr.  Ingram  himself,  know 
that  at  the  present  time  Mr.  Novarro 
is  one  of  the  biggest  drawing  cards  on 
the  screen,  and  that  he  will  exceed  with- 

in an  inconsiderable  space  of  time  even 

this  unusual  popularity." 

Ramon  Novano 
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Laemmle  Champions  Plot  Changing 

Announces  Universal  Will  Adapt  Victor  Hugo's 

"Hunchback  of  Notre  Dame"  Despite  Criticism 

In  a  statement  dealing  with  basic 

principles  of  screen  technique  as  com- 
pared with  literary  and  stage  technique, 

Carl  Laemmle  has  just  taken  strong 

exception  to  the  growing  habit  of  con- 
demning a  motion  picture  anytime  the 

producer  varies  an  iota  from  the  liter- 
ary or  stage  plot  he  may  be  translating 

to  the  screen.  This  subject,  in  the  opin- 
ion of  the  Universal  chief,  is  a  vital 

one  and  should  be  threshed  out  without 
delay. 

In  urging  a  better  understanding  of 
the  needs  of  the  screen  as  contrasted 

with  play  stories  and  book  stories,  Mr. 
Laemmle  announces  that  Universal  will 

make  a  number  of  changes  in  the  story 

of  "The  Hunchback  of  Notre  Dame," 

Victor  Hugo's  romance,  which  is  now 
under  production  at  Universal  City  un- 

der the  direction  of  Wallace  Worsley. 
The  Universal  president  has  served 

notice  to  this  effect  on  Motion  picture 
editors  and  reviewers  all  over  the  coun- 

try, both  metropolitan  and  elsewhere, 
in  the  form  of  a  personal  letter  to  the 

country's  leading  critics. 
Referring  to  those  impending  changes 

in  "The  Hunchback  of  Notre  Dame," 
Mr.  Laemmle  says : 

"There's  a  storm  coming  and  I  have 
a  hunch  that  I  am  going  to  be  the  cen- 

ter of  it,  because  I  am  about  to  commit 

Carl  Laemmle 

a  crime  which  probably  will  bring  a 
storm  of  criticism  and  indignation  down 

upon  my  head. 
"I  am  going  to  take  liberties  with 

Victor  Hugo !" "Hugo  wrote  'The  Hunchback  of 
Notre  Dame,'  now  recognized  as  one  of 
the  literary  world's  greatest  classics. 
'The  Hunchback  of  Notre  Dame,'  or 
'Notre  Dame  de  Paris,'  as  Hugo  him- 

self called  it,  was  written  for  an  age 

which  licked  up  red  meat.  So  he  pick- 
ed his  story  full  of  lust  and  blood  and 

thunder  and  gruesome,  grisly,  ghoulish, 
to  say  nothing  of  gory  stuff. 

"As  I  said,  he  wrote  for  another  age, 
but  the  story  has  come  thundering  down 
through  the  ages  until  it  is  bigger  today 
than  it  was  when  Hugo  conceived  it. 

"However,  today's  conditions  are 
slightly  different.  The  public  still  likes 
dripping  red  meat  in  its  literature  and 
even  on  its  stage,  but  not  on  its  screen. 
For  years  it  has  been  my  ambition  to 

make  a  screen  production  of  'The 
Hunchback  of  Notre  Dame'  which, 
while  measuring  up,  or  down,  to  to- 

day's screen  taste,  would  still  retain  all 

the  power  and  virility  of  Hugo's  mas- 
terpiece. To  perform  this  delicate  sur- 

ico-screen-literary  operation  without 
killing  the  patient  calls  for  the  utmost 
skill,  for  behold  the  two  horns  of  the 
dilemma  presented  to  the  operator. 

"First  horn : — It's  a  marvelous  story 
but  it  contains  much  that  is  offensive. 
It  is  a  classic  and  therefore  it  must  not 
be  tampered  with.  But  it  must  be 
tampered  with  if  it  is  to  be  produced, 
and  it  is  going  to  be  produced. 

"Second  horn: — I  must  take  liberties 
with  Hugo.  Now  who  the  hell  is  Carl 
Laemmle  that  he  should  dally  with  Hu- 

go? The  critics,  even  if  it's  the  great- est picture  ever  made,  will  say  (some 

of  them)  that  it  is  criminal  to  take  lib- 
erties with  Hugo.  And  maybe  it  is, 

but  who  cares,  provided  the  picture  is 
great?  It  is  better  to  present  a  classic 
in  a  palatable  form  than  in  an  undiges- 
tible  mass. 

"So  I'm  going  to  take  liberties  with 
Victor  Hugo.  His  story  will  still  be 
there,  but  some  of  the  drippiest  morsels 
of  his  red  meat  will  be  parboiled  or 
even  discarded  entirely. 

"So  let  the  critical  storm  its  head 
off.  If  the  picture  is  as  great  as 

I'm  hoping  it  will  be,  I  won't  get  wet. 
If  the  picture  doesn't  live  up  to  my  ex- 

pectations, I'll  be  all  wet  anyway. 
"It  is  high  time  that  intelligent  peo- 

ple recognized  the  fact  that  the  art  of 
the  screen  is  distinct  in  itself,  and  that 
it  has  its  own  technique.  If  books  and 
plays  were  screened  exactly  as  they  are 
written  or  acted,  the  result  would  be  a 
lot  of  piffle  which  nobody  couid  keep 
awake  through. 

"The  sooner  reviewers  and  the  public 
at  large  realize  that  a  perfect  picture  is 
the  sole  end  of  the  screen  art,  just  as 
a  perfect  painting,  perfect  melody,  book 
or  play  are  the  ends  of  other  various 
arts,  the  less  carping  criticism  there  will 
be  over  inconsequentials  and  the  more 
enjoyment  there  will  be  over  screen 
achievement. 

"Then  why  should  the  craftsmen  of 
the  screen — a  new  art — be  howled  down 

for  treating  material  in  the  way  neces- 
sary for  the  production  of  perfect  pic- 

tures? 
"I,  for  one,  am  going  to  stand  on 

my  rights  a§  a  screen  producer — and 
make  pictures  according  to  screen  prin- 

ciples— pictures  that  will  please  and  en- 
tertain screen  goers — not  pictures  to 

cater  to  the  quibblings  of  minutia  mum- 

blers." 

Photo  Copyright  by  Underwood  &  Underwood,  N.  Y. 
Former  Premier  of  China  and  directors  of  new  corporation  to  operate  textile  and  film 
industries  in  China  pay  visit  to  Will  H.  Hays.  (Seated,  left  to  right)  Mr.  Hays  and 
Chow  Tsuchi,  former  Premier  of  China.  (Standing,  left  to  right)  R.  C.  Patterson,  a  vice- 
president  of  the  Du  Pont  Company;  Courtland  Smith,  secretary  of  the  M.  P.  P.  D.  A. 

and  A.  J.  Drexel  Biddle,  Jr. 
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Belasco  Plays  for  Warner  Brothers 

Independent  Firm  to  Have  Active  Co-operation 

of  Famous  Stage  Producer  in  Presentation  of 

"The  Golddiggers,"  "Deburau"  and  "Daddies" 

A TRANSACTION  of  unusual 
significance  to  the  industry  at 
large  as  well  as  to  the  parties  im- 

mediately concerned  was  closed  last 
week,  the  contracting  signatories  being 
David  Belasco  and  Warner  Brothers. 

Under  its  terms  the  Warners  will  adapt 
for  the  screen  these  famous  Belasco 

plays  and  in  the  order  named :  "The 
Golddiggers,"  "Deburau"  and  "Dad- 

dies." It  is  now  planned  to  release  the 
first  of  these  next  September  and  the 
second  two  months  later.  The  transac- 

tion is  said  to  involve  more  than  $250,- 
OOO. 

One  of  the  most  important  phases  of 
the  agreement  is  that  the  Warner 
Brothers  will  receive  the  active  co-op- 

eration of  Mr.  Belasco  in  the  prepara- 
tion of  the  story  for  the  screen,  in  the 

selection  of  the  cast — and  to  this  factor 
great  attention  will  be  paid — and  in 
the  final  polishing  of  the  production. 

"We  want  to  emphasize  the  fact  that 
we  are  going  to  do  our  utmost  to  make 

these  pictures  reflect  the  Belasco  spirit," 
said  Abe  Warner  in  his  offices  the  day 
following  the  closing  of  the  contract. 

"That  that  spirit  represents  the  best  in 
dramatic  production  you  know  as  well 
as  every  one  else. 

"If  the  Belasco  plays  are  not  given 
a  screen  adaptation  that  will  match  the 
best  that  has  gone  before  it  will  be 
through  no  fault  of  ours.  Quite  natur- 

ally, we  believe  in  some  respects  they 
will  be  nearer  perfection  than  anything 
that  has  been  done.  And  there  are 

sound  reasons  for  that  belief." 
Mr.  Warner  at  this  point  took  from 

an  envelope  on  his  desk  many  large 

still  photographs  of  "Deburau"  scenes. 
"Here,  you  will  note,"  Mr.  Warner 

continued,  "we  have  for  the  benefit  of 
the  director  most  useful  suggestions  as 

David  Belasco 

to  the  staging,  the  result  of  the  many 

months'  actual  contact  with  the  public. 
The  pictures  of  course,  show  the  cos- 

tumes, but  we  will  have  available  some- 
thing even  better  than  this,  and  that  is 

the  use  of  the  identical  costumes  worn 
in  the  stage  presentation.  Another 
point  that  will  loom  large  in  the  com- 

pleted production  is  the  advantage  the 
producers  will  have  in  access  to  the  re- 

search that  has  been  devoted  to  the  par- 
ticular subjects.  I  think  you  will  agree 

with  me  that  the  more  the  transaction 

is  examined  the  larger  it  becomes." 
Several  of  the  Belasco  subjects  have 

been  adapted  for  the  screen,  but  so  far 
as  it  is  known  the  transfers  included 
no  direct  contact  on  the  part  of  the 
stage  producer  with  the  motion  picture. 
Many  attempts  have  been  made  in  the 
last  decade  to  induce  Mr.  Belasco  to 

join  issues  with  motion  picture  com- 
panies, but  up  to  the  present  without success. 

There  is  every  reason  to  believe,  how- 
ever, that  the  stage  producer  has  kept 

in  close  touch  with  screen  activities. 
There  is  ground  for  the  statement  that 
he  has  been  more  concerned  as  to  the 
exact  manner  in  which  his  plays  are 
to  be  brought  to  the  screen,  having  in 
mind  all  the  elements  that  go  to  make 
a  production  that  will  in  its  essentials 
match  his  stage  presentations,  than  he 
has  been  in  the  monetary  consideration. 
With  the  three  Belacso  plays  and  the 

twelve  subjects  already  announced  by 
Warner  Brothers  their  schedule  for 

1923-4  is  within  three  of  completion, 
eighteen  productions  being  the  number 
set  for  that  season.  The  twelve  pre- 

viously selected  are  "Babbit,"  by  Sin- 
clair Lewis;  "Being  Respectable," 

Grace  H.  Flandreau;  "Beau  Brummel," 
Clyde  Fitch ;  "Lucretia  Lombard," 
Katharine  Norris;  "How  to  Educate 

a  Wife,"  Elinor  Glyn;  "Lovers'  Lane," 
Clyde  Fitch;  "Shadowed  Lives,"  Jus- 

tin Adams;  "The  Age  of  Innocence," 
Edith  Wharton;  "Broadway  After 
Dark,"  Owen  Davis ;  "George  Wash- 

ington, Jr."  and  "Little  Johnny  Jones," 
George  M.  Cohan;  "Cornered."  Dod- son  Mitchel  and  Zelda  Sears. 

Harry  M.  Warner,  who  had  conduct- 
ed many  of  the  negotiations  with  Mr. 

Belasco,  returned  to  New  York  Jan. 
15  from  the  coast.  When  he  was  asked 
if  he  had  anything  on  his  mind  he 
cared  to  express  regarding  the  larger 
plans  of  Warner  Brothers  he  said : 
"Just  this — we  are  aiming  to  do  things 
that  are  bigger  and  better.  Therefore 
we  are  seeking  the  biggest  factors  that 

can  be  found  in  the  business." 

Members  of  the  firm  of  Warner  Brothers,  which  is  to  produce  adaptations  of  Belasco  plays  for  the  screen. 
Left  to  right:  H.  M.  Warner,  A.  Warner,  S.  L.  Warner  and  J.  L.  Warner 
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New  Regulations  for  Film  Shipments 

Revised  Rules  Are  Made  By  Inter-State  Com- 
merce Commission  and  Become  Effective  January 

1 — Cover  Express  and  Baggage  Transportation 

REVISED  regulations  governing 
the  shipment  of  films  have  been 

made  by  the  Interstate  Commerce 

Commission,  effective  January  i.  A 

copy  of  the  new  regulations  was  sup- 
plied to  Exhibitors  Trade  Review  this 

week  by  the  Hays  organization.  It 
follows : 

' '  The  sections  of  the  revised  regulations 
applying  to  motion  picture  films  by  Ex- 

press are  as  follows: 
"Paragraph  12.  All  shipments  of  articles 

subject  to  these  regulations  offered  for 
transportation  by  express  carriers  engaged 
in  interstate  or  foreign  commerce,  must  be 
properly  described  by  the  shipper,  and  the 
proper  and  definite  name  of  the  dangerous 
article  as  shown  herein  must  be  plainly 
marked  on  the  outside  of  the  package,  in 
addition  to  the  labels  required  herein. 
"Paragraph  17.  Containers  used  more  than 

once  (refilled  and  reshipped  after  having 
been  previously  emptied),  must  be  in  such 
condition,  including  closing  devices,  cush- 

ioning materials,  etc.,  that  they  will  pro- 
tect their  contents  during  transit  as  effi- 

ciently as  a  new  container.  Repairs  must 
be  made  in  an  efficient  manner  and  parts 
that  are  weak,  broken,  or  otherwise  deter- 

iorated, must  be  replaced.  Tests  as  to  effi- 
ciency must  be  made  and  complied  with  as 

prescribed  herein. 

' '  The  list  of  principal  dangerous  articles 
other  than  explosives,  accompanying  para- 

graph 76,  now  shows  'Motion-picture 
Films '  instead  of  '  Moving-picture  Films ' as  in  the  past. 
"Paragraph  81  requires  that  containers 

used  hereafter  for  the  shipment  of  danger- 
ous articles  other  than  explosives  must  have 

been  made  and  marked  in  accordance  with 
the  requirements  of  the  approved  specifica- 

tions as  prescribed,  or  of  the  previous  issues 
of  the  specifications  effective  at  the  date 
of  manufacture  of  the  container. 

"Paragraph  81  (b)  In  addition  to  stand- 
ing the  tests  prescribed  the  design  and  con- 

struction of  packages  must  be  such  as  to 
prevent  the  occurrence  in  individual  pack- 

ages of  defects  that  permit  leakage  of  their 
contents  under  the  ordinary  conditions  in- 

cident to  transportation.  The  results  of  ex- 
perience gained  by  an  examination  of  dam- 

aged or  broken  packages  on  arrival  at  des- 
tination, must  be  reported  to  and  recorded 

by  the  Bureau  of  Explosives,  to  the  end 
that  further  use  of  any  particular  kind  of 
package  shown  by  experience  to  be  ineffi- 

cient, may  be  rehibited  by  the  commission. 
"Paragraph  102  (a)  Motion-picture  films 

must  be  packed  in  spark-proof  metal  cases 
or  trunks  complying  with  specification  No. 
32:  not  more  than  eight  reels  (approximate- 

ly 1,000  feet  each)  may  be  packed  in  one 
such  outside  container,  or 

(b)  Motion-picture  films  must  be  pack- 
ed in  outside  wooden  boxes  complying  with 

specification  No.  19,  provided  each  reel  is 
placed  in  a  tightly  closed  inside  metal  con- 

tainer. The  gross  weight  of  such  a  pack- 
age must  not  exceed  200  pounds. 

(c j     Unexposed  motion-picture  films  in 

tight  rolls  must  be  packed  in  interior  metal 
cans  not  to  exceed  approximately  3,000  feet 
in  one  inside  can;  the  cover  of  each  inside 
can  must  fit  tightly  and  be  held  in  place 
by  a  strip  of  adhesive  tape  or  paper;  the 
interior  cans  must  be  securely  packed  in 
outside  wooden  boxes  complying  with  spec- 

ifications No.  19.  The  gross  weight  of  one 
outside  container  must  not  exceed  200 

pounds. (d)  Slow-burning  (noninflammable) 
motion  picture  films  may  be  accepted  with- 

out other  restrictions  when  securely  pack- 
ed in  strong  packages  of  sufficient  strength 

to  carry  to  destination  without  rupture  or 
leakage  of  contents;  each  outside  container 
must  be  plainly  marked  'Motion  Picture 
Films '  and,  in  addition,  must  be  marked 
'No  Label  Required,'  as  prescribed  by  para- 

graph 76  (c). 
(c)  When  noninflammable  motion  pic- 

ture films  are  packed  in  the  same  outside 
containers  with  inflammable  motion  picture 
films,  the  outside  packages  must  bear  the 
yellow  label  and  the  total  contents  of  the 
outside  container  must  not  exceed  the  quan- 

tity or  gross  weight  permitted  for  inflam- mable films. 
(f)  Shipments  of  motion  picture  film 

with  advertising  matter  attached  to  the 
outside  container  must  not  be  offered  for 

shipment.    Shippers  desiring  to  include  ad- 

Daylight  Saving  War 
Started  in  Baltimore 

With  about  2500  persons  present  at 
the  Garden  Theatre,  Baltimore,  on 

Sunday  night,  January  7,  motion  pic- 
ture interests  of  that  city  launched 

their  first  attack  against  daylight 
saving.  The  meeting  was  held  under 
the  auspices  of  the  Exhibitors  League 
of  Maryland.  In  addition  to  the 
speakers  who  opposed  the  daylight 
savings  plan  there  was  a  program  of 
motion  pictures  and  music. 

Speakers  made  the  charge  that  last 
year  the  daylight  saving  was  forced 
upon  the  people  by  the  press.  Rev. 
Dr.  George  W.  Whiteside,  one  of  the 
speakers,  declared  that  it  was  harm- 

ful to  business  and  the  theatres  suf- 
fered. He  also  said  that  the  ministers 

know  that  it  resulted  in  a  drop  in 
attendance  at  their  services. 

Mrs.  William  J.  Brown,  who  was  re- 
cently appointed  a  member  of  the  Wel- 

fare Board  by  Governer  Albert  C. 
Ritchie,  also  spoke  against  daylight 
saving.  She  said  she  believes  most 
women  are  opposed  to  it. 

Henry  F.  Broening,  president  of  the 
Baltimore  Federation  of  Labor,  was 
another  speaker  against  the  plan. 

Votes  were  taken  by  means  of  bal- 
lot at  the  meeting  and  the  same  plan 

is  being  carried  out  at  picture  thea- 
tres throughout  the  city.  It  probably 

will  be  a  month  before  the  returns 
will  be  tabulated. 

vertising  matter  with  their  shipments  of  mo- 
tion picture  film  must  place  the  advertis- 

ing matter  inside  the  outside  box  contain- 
ing the  film. 

"Paragraph  180.  All  packages  contain- ing dangerous  articles  other  than 
explosives,  for  which  labels  are  prescribed 
herein,  must  be  conspicuously  labeled  by  the 
shipper.  Labels  should  be  applied  when 
practicable  to  that  part  of  the  package 
bearing  the  consignee's  name  and  address. Shippers  must  furnish  and  attach  the  labels 
prescribed  for  their  shipments. 

"Paragraph  181.  (a)  Labels  must  con- form to  standards  as  to  printing,  color,  size 
and  shape,  and  must  be  free  from  all  adver- 

tising or  other  matter.  The  prescribed  la- 
bels must  not  be  printed  in  with  nor  form 

part  of  any  other  shipping  label  or  printed 
matter.  Samples  will  be  furnished  by  the 
Chief  Inspector  of  the  Bureau  of  Explo- sives on  request. 
"Note  to  Paragraph  186.  'Labels  which 

conform  to  the  requirements  of  the  regula- tions effective  September  1,  1918,  may  be 
used  until  further  notice.' 
"Paragraph  8  authorizes  the  transporta- 

tion as  baggage  under  those  regulations,  of 
motion  picture  films  bearing  Yellow  Labels. 
"Paragraph  9  (a)  Inflammable  (nitro- cellulose) motion  picture  films  must  be 

packed  as  follows: 
(1)  In  Spark-proof  metal  boxes  or 

cans,  or  trunks,  complying  with  specifica- 
tion No.  32.  Not  more  than  either  reels 

(approximately  1,000  feet  each)  may  be 
packed  in  one  such  outside  container,  or 
(2)  In  outside  wooden  boxes  comply- 

ing with  specification  No.  19  provided  each 
reel  is  placed  in  a  tightly  closed  inside 
metal  container.  The  gross  weight  of  such 
a  package  must  not  exceed  80  pounds.  Box- 

es must  be  equipped  with  handles,  and 
covers  securely  fastened  by  metal  hasp  and 
staple  with  a  strong  lock  or  other  efficienr device. 

(b)  Slow-burning  (noninflammable) 
motion-picture  films  must  be  packed  in  pack- 

ages complying  with  specification  No.  19  or 
32,  and  each  outside  container  must  be 
plainly  marked  '  Motion-Picture  Films ' 
and,  in  addition,  must  be  marked  'No  La- 

bel Required.' (c)  When  slow-burning  (noninflam- 
mable) motion-picture  films  are  packed  in the  same  outside  containers  with  inflammable 

motion-picture  films,  the  outside  packages 
must  bear  the  yellow  label,  and  the  total 
contents  of  the  outside  container  must  not 
exceed  the  quantity  or  gross  weight  per- 

mitted for  inflammable  films.  (See  par.  9 
(a).) 
(d)  Shipments  of  motion  picture  films 

with  advertising  matter  attached  to  the  out- 
side container  must  not  be  offered  or  accept- 

ed for  transportation.  Shippers  desiring 
to  include  advertising  matter  with  their 
shipments  of  motion-picture  films  must 
place  the  advertising  matter  inside  the  out- 

side box  or  can  containing  the  films. 
"The  label  required  for  baggage  ship- 

ments of  motion-picture  films  is  identical 
with  the  label  required  for  express  ship- 

ments, and  for  both  express  and  baggage 
shipments  the  Shipper's  name  must  appear 

thereon. ' ' 

Note:  Since  the  above  was  typewritten 
information  has  come  to  hand  that  the  type 
of  standard  label  required  by  the  Bureau 
of  Explosives  has  been  changed.  The  new 
samples  can  be  secured  at  the  Bureau  of 
Explosives,  30  Vesey  St.,  New  York  City. 
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The   News  of  the  Week 

Nazimova  Appeals 

To  Exhibitors  In Mary  to  Begin  Work  on  "Faust" Will  Start  Production  Almost 

Immediately    uith     Lubitsch  Directing 

Mary  Pickford  will  almost  immediately 
begin  work  on  her  forthcomings  produc- 

tion of  a  screen  verssion  of  "Faust." 
Miss  Pickford  will  interpret  the  role  of 
Marguerite. 
The  announcement  that  Miss  Pickford 

would  make  a  photoplay  production  of 
"Faust."  although  a  surprise  to  the  public 
and  the  industry,  in  view  of  the  expecta- 

tion that  she  was  about  to  begin  work  film- 
ing "Dorothy  Vernon  of  Haddon  Hall." 

does  not  in  fact  indicate  any  real  change  in 
her  plans,  since  the  portrayal  of  Marguerite 
in  ' '  Faust ' '  has  always  been  one  of  Miss 
Pickford 's  most  cherished  ambitions,  and 
the  production  of  "Dorothy  Vernon  of  Had- 

don Hall"  will  simply  be  postponed  until 
the  coming  summer. 

Miss  Pickford 's  plan  to  produce  a  film  of 
"Faust"  has  been  kept  a  secret  until  she 
had  opportunity  to  confer  with  Ernest  Lu- 

bitsch, who  will  direct  this  most  ambitious 
attempt  of  Mary  Pickford 's  entire  career. 
It  was  with  this  production  in  mind  that 
Miss  Pickford  sent  for  Mr.  Lubitsch.  Co- 
incidentally  enough,  it  developed  char  doing 
' '  Faust ' '  also  had  long  been  the  ̂ roat  am- 

bition of  Mr.  Lubitsch,  but  up  to  the  time 
that  of  his  meeting  Miss  Pickford  the  Eu- 

ropean director  declares  he  had  never  round 
anyone  whom  he  thought  capable  of  pre- 

senting properly  the  role  of  Marguerite.  So 
he  greeted  her  quickly  announced  intention 
with  the  keenest  enthusiasm  and  declared 
that  she  will  make  an  ideal  Marguerite. 

Accordingly  all  machinery  has  been  set 
in  motion  for  the  filming  of  ' '  Faust ' '  and 
the  actual  work  of  production  will  be  start- 

ed in  the  very  near  future.    The  script  is 

about  money  p 

being  prepared  by  Edward  Knoblock,  the 
playwright,  and  Mr.  Lubitsch,  under  the 
general  supervision  of  Miss  Pickford  her- 
self. 

Miss  Pickford 's  "Faust"  will  oe  "put 
on"  in  the  biggest  possible  way  and  proba- bly will  cost  more  for  production  than  the 
original  estimates  for  producing  "Dorothy 
Vernon."  The  cast  will  be  chosen  wirh  the 
greatest  care  espeially  the  role  of  Faust 
and  Mephistopheles. 

Ordynski  to  Make  Debut 
As  Paramount  Director 

Richard  Ordynski,  former  stage  director 
of  the  Metropolitan  Opera,  who  has  been 
for  several  months  at  the  Lasky  studio 
studying  the  art  and  technique  of  the  screen 
under  Cecil  B.  DeMille,  will  make  his  de- 

but as  a  Paramount  director  with  ' '  The  Ex- 
citers,"  which  will  soon  be  put  into  produc- tion at  the  Long  Island  studio. 

Mr.  Ordynski  is  now  in  New  York  making 
preparations  for  the  start  of  the  picture 
in  which  Bebe  Daniels  and  Antonio  iaor- 
eno  will  be  co-starred.  The  scenario  has 
been  written  by  Edmund  Goulding  and  the 
latter  is  now  at  work  on  the  script  of  ' '  Law- 

ful Larceny."  Allan  Dwan's  next  Para- 
mount production  in  which  Hope  Hampton 

will  have  one  of  the  featured  roles. 

Paramount  to  Produce 

Zane  Grey's  Works 
The  current  and  future  works  of 

Zane  Grey,  famous  author  of  West- 
ern novels,  are  to  be  produced  as 

Paramount  pictures.  This  announce- 
ment was  made  at  Hollywood  Tuesday 

by  Jesse  L.  Lasky,  who  stated  that 
under  the  contract  just  signed  Mr. 
Grey  will  collaborate  actively  in  the 
screen  production  of  his  stories. 

The  first  picture  to  be  produced  will 
be  "To  the  Last  Man,"  the  author's 
latest  work,  and  will  be  directed  by 
Victor  Fleming,  Mr.  Lasky  said.  This 
will  be  followed  by  ' '  The  Heritage  of 
the  Desert"  and  "The  Wanderer  of 
the  Wasteland." Mr.  Grey  will  work  hand  in  hand 
with  Lucien  Hubbard,  one  of  the  pro- 

duction advisory  editors  at  the  Lasky 
studio,  and  has  given  up  a  long-con- 

templated trip  to  the  Caribbean  in 
order  to  devote  his  entire  time  for  the 
next  few  months  to  the  preparations 
for  the  productions.  Mr.  Hubbard 
will  collaborate  with  Doris  Schroeder 
in  writing  the  continuities. 

It  is  planned  to  produce  the  Zane 
Grey  pictures  on  their  exact  locations, 
the  first  in  Arizona,  the  second  in 
Utah,  and  so  on.  No  effort  or  expense 
will  be  spared  in  preserving  the  true 
atmosphere  of  the  stories,  and  the  au- 

thor and  those  associated  with  him 
have  started  work  with  an  enthus- 

iasm that  augurs  well  for  the  success 
of  the  series. 

The  production  of  "To  the  Last 
Man"  will  be  started  early  in  the 
Spring  and  a  full  announcement  will 
soon  be  forthcoming  regarding  the 
star  and  supporting  players. 

Behalf  of  "Salome" In  a  statement  made  directly  to  exhibi- 
tors who  book  her  recently  released  pro- 

duction of  "Salome,"  an  Allied  Producers 
and  Distributors  Corporation  release,  Mme. 
Nazimova  urges  that  the  film  not  be  cut; 
that  the  foreword  be  allowed  to  stand; 
that  the  musical  score  issued  with  the  pic- 

ture be  used,  even  though  it  necessitates 
enlarging  the  orchestra,  and  that  the  opera- 

tor not  be  permitted  to  speed  the  film. 
Nazimova  gives  as  her  reason  for  this  ap- 

peal to  the  exhibitor  the  fact  that  the  pic- 
ture has  been  timed  to  the  last  second; 

that  every  possible  foot  of  film  has  been 
cut  already;  that  the  foreword,  with  the 
musical  accompaniment,  furnishes  just  the 
proper  setting  for  the  production,  and  that 
speeding  up  by  the  operator  would  ruin  the 
feature  just  as  injudicious  cutting  would. 

Phil  Meyer  Elected  President 
of  Motion  Picture  Salesmen 

At  a  recent  meeting  of  the  Motion  Pic- 
ture Salesmen,  Inc.,  held  at  Hotel  Astor. 

New  York,  Phil  E.  Meyer,  of  the  New  York 
sales  branch  of  Associated  Exhibitors,  was 
elected  president  for  the  coming  year.  The 
organization,  which  is  maintained  for  social 

Phil  Meyer 

and  benevolent  purposes,  is  composed  of 
practically  all  the  picture  salesmen  in  the 
metropolitan  area,  including  Greater  New 
York,  Northern  New  Jersey  and  Western 
Connecticut.  There  are  now  about  175 
names  on  the  membership  roll. 

Motion  Picture  Salesmen,  Inc.,  voted  also 
to  hold  their  annual  dinner  at  the  Hotel 
Commodore,  February  17th. 

Watch  Out  Fop 

A  FRONT  PAGE  STORY 

THE  TRUTH  ABOUT  GORHAM 
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Universal   Reorganizes   Sales  Plan 
Cabinet  Members  Located  in  Territories 

Will    Have    Final    Say    on  Contracts 

Plans  for  the  most  far-reaching  sales  re- 
organization ever  undertaken  by  the  Uni- 

versal have  been  dTawn  up  by  Carl  Laem- 
mle  and  will  soon  be  put  into  effect. 

In  the  first  place,  according  to  a  state- 
ment just  issued  from  the  Universal  home 

office  in  No.  1600  Broadway,  Universal  sales 
affairs  hereafter  will  be  regulated  by  a 
Sales  Cabinet,  to  consist  of  Art  Schmidt, 
General  Sales  Manager,  and  a  group  of  As- 

sistant Sales  Managers.  This  Cabinet  will 
have  four  regular  meetings  a  year  and  will 
operate  exactly  as  an  important  political 
cabinet,  in  handling  and  passing  upon  the 
sales  policies  of  Universal. 
The  Assistant  Sales  Managers  will  not 

be  stationed  in  New  York  but  each  will  have 
a  territory  or  division  in  which  he  is  the 
supreme  sales  head.  Each  division  will  in- 

clude a  number  of  Universal 's  branch  ex- 
changes for  which  the  Assistant  Sales  Man- 

ager of  that  territory  will  be  responsible. 
These  men  will,  in  a  way,  take  1600  Broad- 

way to  the  door  of  every  exhibitor. 
As  officials  of  the  Universal  home  office 

it  will  be  their  chief  duty  to  maintain  con- 
stant touch  with  all  exhibitors,  in  their  terri- 

tories, by  personal  contact,  and  to  get  first 
hand  inrormn! ion  and  suggestions  that  will 
help  Universal  to  make  the  right  kind  of 
pictures  and  to  provide  the  best  possible 
distribution  service. 

The  most  striking  feature  of  this  system 
will  be  the  fact  that  the  Assistant  Sales 
Managers  will  have  the  final  power  to  pass 
upon  contracts  in  their  respective  terri- 

tories. This  means  the  saving  of  much  time 
and  money,  both  to  Universal  and  to  the 
individual  exhibitors,  and  is  expected  to 
create  vast  increase  of  good-will  between 
exhibitors,  and  the  Universal  sales  force  in 
the  field. 

The  theory  upon  which  Mr.  Laemmle  is 
establishing  this  precedent,  is  based  upon 
the  rapid  fluctuation  in  moving  picture 
conditions  in  various  parts  of  the  country. 
It  has  been  recognized  with  increasing  clear- 

ness that  no  one  man,  or  group  of  men  lo- 
cated in  one  place,  can  keep  in  constant 

touch  with  film  conditions  all  over  the 
country,  even  through  the  most  elaborate 
system  of  assistants  and  investigators. 

Mr.  Laemmle  is  now  considering  the 
choice  of  his  Sales  Cabinet.  It  is  expected 
that  names  of  the  entire  group  will  be  an- 

nounced by  him  within  the  next  week  or  so. 
The  new  system  is  expected  to  go  into  force 
early  next  month.  No  definite  information 
is  forthcoming  yet  as  to  the  personnel  of 
this  cabinet,  although  several  of  Univer- 

sal 's  present  territory  or  division  managers 
are  mentioned  as  probable  incumbents  in  the 
new  sales  directing  group. 

The  instructions  which  Mr.  Laemmle  will 
give  to  his  Sales  Cabinet,  and  especially  to 
the  Assistant  Sales  Managers  in  the  field, 
are  interesting  in  their  bearing  upon  Uni- 

versal's  announced  intention  of  closer  co- 
operation with  exhibitors. 

The  Assistant  Sales  Managers  will  not  be 
tied  down  to  any  exchange  in  their  terri- 

tory. On  the  contrary,  they  will  receive 
orders  to  make  their  headquarters  first  in 
one  exchange  and  then  in  another,  thus 
keeping  in  touch  with  their  entire  territory. 
They  will  be  empowered  to  draft  a  crew  of 
salesmen  from  any  or  all  exchanges  in  their 
territory  to  build  up  the  business  of  any 
other  exchange. 
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Thus  there  will  be  instituted  a  system  of 
reserve  forces  such  as  is  used  by  military 
science — whereby  reinforcements  are  drawn 
from  one  part  of  a  line  and  thrown  into  ac- 

tion where  most  needed.  This  system  is  ex- 
pected to  go  a  long  way  to  solve  the  prob- 

lems of  the  local  exchange  managers  and 
their  exhibitor  patrons  where  sudden  fluc- 

tuations in  sales  or  bookings  imposes  sur- 
plus work  on  normally  adequate  sales  and 

service  organizations. 
The  Assistant  Sales  Managers  also  will 

have  the  say-so  over  all  salesmen  in  their territories  and  will  be  held  accountable 
by  the  home  office  for  a  proper  selection  of 
high  class  men  to  represent  Universal  in  the 
field.  Mr.  Laemmle  is  determined  that  the 
men  with  whom  the  exhibitor  comes  in  con- 

tact shall  be  men  thoroughly  alive  to  Uni- 
versal 's  ' '  good  will ' '  policy,  and  shall  not 

be  a  type  which  might  hurt  Universal  in 
the  eyes  of  any  exhibitor.  Integrity  and 
efficiency  are  the  two  standards  the  Assis- 

tant Sales  Managers  must  apply  to  every 
salesman.  Exemplary  references  will  be  re- 

quired of  all  salesman  applicants. 
It  also  shall  be  the  duty  of  each  Cabinet 

member  to  keep  in  personal  contact  with 
every  exhibitor  in  his  territory.  The  Cabin- 

et, as  a  means  of  sales  direction,  has  been 
established  solely  to  co-ordinate  the  execu- 

tive and  active  branches  of  the  sales  or- 
ganization. The  Cabinet  is  not  to  be  com- 

posed of  men  who  have  second  hand  know- ledge of  film  conditions  as  they  may  vary 
day  to  day,  but  of  men  who  are  actually 
in  touch  with  those  conditions  and  who  will, 
in  a  way  represent  the  exhibitor,  in  the  four 
annual  policy  forming  conferences  at  the 
Universal  home  office. 

Penrod,  Chief  Cameraman 
In  Exhibitors  Trade  Review  issue  of 

January  20,  the  review  of  "Down  to  the 
Sea  in  Ships"  should  have  contained  these 
credits  for  camera  work  on  the  picture: 
Head  cameraman,  Alex  G.  Penrod;  Assist- 

ants, Paul  Allen,  Maurice  E.  Kains  and 
Albert  Doubrava. 

Pictures  of  Kaiser 

In  Exile  Will  Be 

Hodkinson  Release 

The  first  motion  pictures  of  the  former 
Kaiser  in  exile  at  Doom,  Holland,  and 

scenes  in  his  twenty-acre  "empire,"  will 
shortly  be  released  by  the  Hodkinson. 
"The  ex-Kaiser  in  Exile,"  is  the  title 

and  the  production  is  credited  to  Fred  E. 
Hamlin,  a  New  Tork  newspaper  man,  al- 

though the  film  was  obtained  through  Ger- 
man noblemen,  once  intimate  friends  of  the 

fugitive  war  lord. 
It  is  declared  to  be  the  only  film  taken 

of  him  and  the  scenes  behind  the  barbed 

wire  cage  at  Doom.  Camera  men  have  been 

trying  for  four  years  to  get  a  "shot"  of him,  but  their  efforts,  whether  by  trickery, 
bribery  or  otherwise  have  all  failed. 

At  the  wedding  in  November,  all  the  cam- 
era men  could  get  were  a  few  scenes  at  the 

gate  entrance  of  the  exiled  fugitive's  "em- 
pire." Now,  in  "The  Ex-Kaiser  in  Exile" it  is  said  the  whole  picture  is  revealed  to 

the  world. 
His  once  intimate  friends,  during  a  three 

days'  visit,  were  allowed  permission  by  the 
ex-Kaiser  to  make  the  first  photographs  of 
his  castle  and  grounds.  While  they  were 
at  their  task,  they  used  the  camera  on  their 
former  emperor. 

Ties  Up  Arliss  Film  with 
Distinctive  Co.  on  Location 

When  Alfred  Lunt  and  Edith  Eoberts  ar- 
rived in  Woodstock,  Vermont  recently  with 

Edward  Sloman,  director  of  the  new  Distic- 
tive  Pictures  production  of  "Backbone," 
Jerry  Bourdon,  proprietor  of  the  Woodstock 
theatre,  got  a  hunch.  He  wired  to  the  near- est United  Artists  exchange  and  booked 
"The  Euling  Passion,"  the  Distinctive  pic- 

ture starring  George  Arliss.  He  tied  up  this 
Distinctive  feature  of  1922  with  the  com- 

pany on  location  for  the  first  Distinctive 
picture  of  1923,  and  as  the  town  was  "all 
net  up"  by  the  presence  of  the  actors  he 
played  to  a  full  house  on  Tuesday,  Januarv 
16. 

Mr.  and  Mrs.  Sloman,  Miss  Eoberts,  Al- 
fred Lunt  and  the  entire  "Backbone"  com- 
pany occupied  the  best  seats  in  the  house. 

The  exteriors  for  "Backbone"  are  be- 
ing taken  at  Dewey's  Mills,  seven  miles from  Woodstock.  The  company  lives  at 

Woodstock  Inn  and  commutes  twice  daily 
in  a  special  train. 

'Christian'  World  Premiere 

at  Capitol,  N.  Y. 

The  world  premiere  of  Goldwyn's 
screen  version  of  Sir  Hall  Caine's  fa- 

mous novel,  "The  Christian,"  pro- 
duced by  Maurice  Tourneur,  will  be 

held  at  the  Capitol  theatre,  New  York, 
before  an  invited  audience  on  Tues- 

day morning,  January  23  at  10:15 
o'clock.  "The  Christian"  will  be 
shown  with  a  Rothafel  presentation. 

Interest  in  this  photoplay  on  the 
part  of  exhibitors  is  keen  and  many 
of  them  will  be  present  at  the  invita- 

tion showing,  not  only  from  the  ter- 
ritory served  by  the  New  York  ex- 
change but  from  the  territory  embrac- ed in  surrounding  branch  exchanges. 

Goldwyn  is  not  going  to  roadshow 
"The  Christian,"  but  will  release  it 
to  the  exhibitors  of  the  country 
through  the  regular  channels. 
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Some  of  the  active  workers  for  Distinctive  Pictures  Corporation.  (Left  to  right)  H.  N.  Marin,  general  manager;  Burr  Price,  Direc- 
tor of  advertising  and  publicity;  Howard  Estahrook,  assistant  to  President  Arthur  S.  Friend  and  Vice-President  Henry  M.  Hobart; 

and  Bert  Adler,  Spe  rial  representative. 

Ragland  on  Important  Coast  Trip 

Visit  to  Los  Angeles  Believed  to  Fore- 
shadow   Expansion   of   Activities   by   A.  E. 

I  Goldwyn  Provides
 

New  Exploitation 

Aids  for  Exhibitor 

Goldwyn,  through  its  exploitation  depart- 
ment, recently  inaugurated  a  new  system  of 

exploitation  aids  that  will  help  the  exhib- 
itor sell  the  picture  to  the  public.  Eddie 

Bonns,  manager  of  exploitation  for  Goldwyn, 
has  gotten  out  these  booklets  with  the  aid 
of  W.  R.  Ferguson,  Goldwynner  at  head- 

|  quarters.  This  is  in  addition  to  the  pages 
in  the  press  and  service  book  devoted  to 
exploitation.    It  is  based  largely  upon  ex- 

I  ploitation  stunts  that  have  already  been tried  out. 
The  most  recent  issue  of  these  Exploita- 

,i  tion  Aids  is  devoted  to  Marshall  Neilan's 
I  production,  "The  Strangers'  Banquet"  and 

consists  of  thirty  mimeographed  pages.  The 
booklet  is  sent  to  each  Goldwynner  and  to 
each  salesman  at  all  of  the  branch  ex- 
changes. 

Clipped  to  the  page  on  which  it  is  des- 
cribed is  a  specimen  of  every  accessory  that 

has  been  used  in  exploiting  the  first  show- 
ing of  the  picture  at  the  Capitol  theatre, 

or  that  have  been  used  at  ah  earlier  screen- 
ing elsewhere. 

More  and  More 

The  distributor  is  laying  stress 
on  the  fact  that  his  prints  are 
individualized  by  Evans.  They 
realize  that  there  is  nothing 
quite  so  important  in  the  lab- 

oratory field  as  Personal  In- 
terest. 

Evans  and  Personal  Interest 

in  prints  are  synonymous  to 
the  motion  picture  trade. 
Through  fifteen  years  this 
policy  has  proved  accentuated 
every  gesture  in  the  Evans 
Laboratories. 

Personal  Interest  Follows  Your 
Picture  Through  Every  Stage 

Evans  Film  Laboratories 
414  W.  216th  St.,  N.  Y.  C. 

Phone  Wadsworth  3443 

J.  C.  Ragland,  secretary  of  Associated 
Exhibitors,  left  this  week  for  Los  Angeles, 
on  business  connected  with  this  organiza- 

tion. He  expects  to  be  away  at  least  two 
months.  Folowing  closely  the  visit  of 
President  Arthur  S.  Kane  to  the  West 
Coast,  during  which  Madge  Bellamy  and 
Douglas  MacLean  were  added  to  the  list 
of  Associated  Exhibitors  stars,  Mr.  Rag- 
land's  departure  gave  rise  to  rumors  regard- 

ing a  possible  further  expansion  of  the 
company's  activities  in  the  near  future. 

Before  leaving  New  York  Mr.  Ragland 
stated,  in  fact,  that  not  only  had  he  made 
arrangements  to  confer  with  a  number  of 
independent  producers,  with  some  of  whom 

he  has  been  in  correspondence,  but  that  he 
is  prepared  to  meet  any  maker  of  independ- 

ent productions  who  is  ready  to  talk  busi- ness. 

The  Associated  secretary  will  confer  also 
with  producers  who  already  are  making 
pictures  for  release  by  this  organization, 
and  the  players  who  are  starred  or  featur- 

ed in  these  productions.  Thus,  he  will  have 
conferences  with  Florence  Vidor,  Madge 
Bellamy,  Douglas  MacLean,  Leah  Baird, 
and  their  business  associates.  Not  only 
will  he  receive  from  these  first  hand  infor- 

mation regarding  conditions  on  the  West 
coast,  and  production  plans,  so  far  as  form- 

ulated, but  will  advise  them  concerning  the 
wants  of  the  public  and  aid  in  the  selection 
of  vehicles  for  future  use. 

Work  Progressing 

on  Vitagraph's 
"Masters  of  Men" 

Work  is  progressing  rapidly  at.  the  Hol- 
lywood studios  of  Vitagraph  on  "Masters 

of  Men,"  Morgan  Robertson's  sea  story. 
Albert  E.  Smith,  president,  who  arrived  in 
Los  Angeles  last  week,  has  taken  personal 
charge  of  this  production,  the  second  of 
the  twenty-four  specials  announced  by  his 
organization  for  release. 
i  The  all  star  cast  of  "Masters  of  Men" 
has  been  selected.  There  are  four  princi- 

pal parts  of  equal  importance  and  these 
will  be  played  by  Earle  Williams,  Alice 
Calhoun,  Cullen  Landis  and  Wanda  Haw- 
ley.  Others  in  the  cast  according  to  ad- 

vices received  from  Hollywood  are  Jack 
Curtis,  who  will  play  Captain  Bilker,  com- 

manding the  three  master  upon  which  the 
two  heroes  are  shanghaied,  Dick  Suther- 

land, Charles  E.  Thurston,  Bert  Apling 
and  Martin  Turner. 
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The  Ghost  Patrol 

From  the  Story  by  Sinclair  Lewis.    Liiiyecsal  Release.    With  Ralph  Graves  and  Jessie  Love. 
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Goldwyn  Announces  Policy  Change 
Unit  System  to  Be  Installed  in  Order 

to  Give  Free  Rein  to  Big  Directors 

Huge  "Set"  Built 

for  Cosmopolitan's 

"Little  Old  N.  Y." 
What  is  said  to  be  the  largest  and  most 

remarkable  indoor  set  ever  used  in  a  motion 
picture,  has  just  been  completed  for  Marion 
JJavies'  next  Cosmopolitan  super-special, 
' 1  Little  Old  New  York. "  It  is  a  reproduc- 

tion of  the  Battery  and  Bowling  Green  as 
it  looked  a  century  ago,  during  which  pic- 

turesque period  scenes  of  ' '  Little  Old  New 
York"  are  laid. 
No  studio  in  the  world  is  big  enough  to 

hold  this  imposing  set,  which  measures  300 
x  200  feet,  and  covers  a  floor  space  of  60,- 
000  feet.  The  only  kind  of  structure  with 
sufficient  floor  space,  was  an  armory.  But 
to  get  possession  of  one,  many  difficulties 
had  to  be  overcome  not  least  of  which  was 
a  tenancy  of  more  than  a  month. 

Finally,  through  the  co-operation  of  Col- 
onel Thomas  Foirservis,  Commanding  Offi- 

cer of  the  106th  Infantry,  the  23rd  Begiment 
Armory,  at  Bedford  and  Atlantic  Avenues, 
Brooklyn,  was  secured.  Upon  the  drill 
floor,  which  measures  350  x  250  feet,  a  rep- 

lica of  Bowling  Green  and  the  Battery  has 
just  been  completed. 

Some  idea  of  the  magnitude  of  this  set 
may  be  had  from  a  comparison  with  the  fa- 

mous "Streets  of  Paris"  set  in  Marion  Da- 
vies'  present  release  "When  Knighthood 
Was  in  Flower. ' '  This  latter  set,  required 
28,000  square  feet  of  floor  space,  to  the 
60,000  for  this  gigantic  one  for  "Little 
Old  New  York." 
To  properly  light  this  set  presented  a 

great  problem  which  was  finally  solved  by 
the  Brooklyn  Edison  Company,  which  pro- 

vided special  generators  capable  of  furnish- 
ing 1,250,000  watts.  The  immense  set  is 

now  being  illuminated  by  45  Sunlight  arcs, 
of  1,000,000  candle  power  each;  24  domes, 
or  overhead  "hard"  lights;  36  banks,  or 
side  lights;  and  30  spotlights. 

Pola  Negri's 
First  American 

Picture  Finished 

"Bella  Donna,"  the  first  American- 
made  starring  picture  of  Pola  Negri,  the 
noted  Polish  actress,  has  been  complete  1 
after  nearly  three  months  of  production 
work  at  the  Lasky  studio  by  George  Fitz- 
mauriee,  Paramount  producer. 
The  picturization  of  this  famous  story 

was  made  from  Bobert  Hichens'  novel. 
Ouida  Bargere,  scenarist  of  such  recent 
Fitzmaurice  successes  as  "To  Have  and  To 
Hold ' '  and  ' '  Kick  In, ' '  prepared  the  scen- 

ario adaptation. 
"Bella  Donna"  has  occupied  the  star's  at- tention since  her  arrival  in  America  last 

autumn.  A  notable  cast  including  Conway 
Tearle,  Conrad  Nagel,  Lois  Wilson,  Claude 
King,  Macey  Harlam,  Bobert  Sellable, 
Adolphe  Menjou  and  Mario  Carilo  was  as- 

sembled for  this  initial  American  appearance 
of  the  heroine  of  "Passion"  and  other  Eu- 

ropean successes. 
Mr.  Fitzmaurice  and  Miss  Bergere  will 

spend  the  next  few  weeks  cutting  and  tit- 
ling the  production. 

[Cheapest  in  tKeLongRun 

An  important  change  in  production  pol- 
icy has  been  announced  by  Ooldwyn.  Here- 

after the  unit  system  will  be  employed  in 
making  the  big  feature  pictures  to  which 
the  company  has  committed  itself. 

Each  director  will  have  his  own  staff 
and  will  be  given  every  facility  in  pntting 
into  his  productions  his  own  individuality 
and  personality.  He  will  have  the  co-opera- 

tion of  the  department  heads  of  the  Culver 
City  studio,  but  each  unit  will  be  separate 
unto  itself. 
The  announcement  was  made  on  the 

Coast  by  Abraham  Lehr,  Vice  President  in 
charge  of  production,  following  conferences 
with  President  F.  J.  Godsol  and  Vice 
President  Edward  Bowes,  both  of  whom 
have  just  returned  to  New  York  after 
spending  several  weeks  at  the  studio. 

Marshall  Neilan  recently  transferred  his 
whole  staff  to  the  Goldwyn  studios  and  is 
releasing  his  pictures  through  that  com- 

pany. Mr.  Neilan  is  now  producing  "The 
Eternal  Three,"  an  original  story  from  his 
own  pen. 

Eric  von  Stroheim,  who  recently  signed 
a  long-term  contract  with  Goldwyn,  will 
have  Ernest  Traxler  as  production  mana- 

ger and  Ben  Reynolds  as  first  cameraman. 
Mr.  von  Stroheim  is  now  in  San  Francisco 

writing  the  scenario  for  Frank  Norris' 
novel,  ' '  McTeague, ' '  which  will  be  his  first 
picture  under  his  new  affiliation.  ' '  The 
Merry  Widow"  has  been  purchased  as  his 
second  Goldwyn  feature. 

Rupert  Hughes  is  now  writing,  directing, 
titling  and  editing  his  own  productions. 
Major  Hughes  is  in  the  midst  of  his  most 
ambitious  production  to  date,  ' '  Souls  For 

Sale." 

Under  his  new  long-term  Goldwyn  con- 
tract, King  Vidor  will  make  a  series  of 

special  productions,  the  first  of  which  will 
be  adapted  from  the  famous  stage  play, 
"Three  Wise  Fools." 

Clarence  Badger,  specially  engaged  to 
direct  "Red  Lights,"  will  have  Charles 
Hunt  for  production  manager,  Rudolph  Ber- 
quist  as  cameraman  and  an  assistant  direc- 

tor to  be  selected  later.  Carey  Wilson 
adapted  the  photoplay  from  Edward  Rose's 

IpwiW  Bends? 

will  mate  on  coTty 

of  ne^onsyiorjfou 

successful  mystery  play,  ' '  The  Rear  Car. ' ' Hugo  Ballin  is  making  his  productions  at 
the  Uoidwyn  studios.  He  has  just  finisheu 
Thackeray 's  ' '  Vanity  Fair ' '  with  Mabel Ballin  in  the  star  role. 

Great  interest  attaches  to  Goldwyn 's  pro- 
duction of  "Ben-Hur."  June  Mathis,  Ji,ui- 

torial  Director  of  the  studios,  in  addition 
to  her  general  responsibilities  in  connection 
with  the  photoplays  now  in  production,  is 
putting  the  finishing  touches  on  the  sce- 

nario. Cedric  Gibbons,  art  director,  is 
making  models  of  the  settings  which  will 
be  built  for  the  picture.  Sophie  Wachner, 
Costume  Director,  will  leave  soon  for  New 
York  to  conduct  researches  into  the  armor 
and  clothes  of  the  period. 

Katherine  Hilliker  and  H.  H.  Caldwell, 
who  were  recently  placed  under  contract 
as  associate  and  title  editors,  are  editing 
and  titling  "Mad  Lose,"  a  production starring  Pola  Negri. 

H.  E.  Edington  remains  as  business  man- 
ager of  the  studio,  M.  D.  Gardner  as  pro- duction assistant  to  Vice  President  Lehr 

and  J.  J.  Cohn  as  studio  production  mana- 
ger. They  will  coordinate  the  technical  de- 

partments of  the  studio  and  give  every  aid 
to  the  independent  units. 

The  unit  system  will  be  carried  out  in 
the  publicity  work  also.  A  writer  will  be 
attached  to  each  company.  These  pub- 

licists will  work  under  the  supervision  of 
Joseph  Jackson,  manager  of  studio  pub- 

licity. 

Big  Cast  Picked 

To  Support  Norma 

in  "Within  the  Law" Jack  Mulhall,  Lew  Cody,  Eileen  Percy, 
Jeseph  Kilgour,  Helen  Ferguson,  Tom 
Ricketts,  Warde  Crane  and  De  Witt  Jen- 

nings are  among  those  who  have  been  se- 
lected to  support  Norma  Talmadge  in 

"Within  the  Law,"  which  this  star  has 
begun  making  on  the  Coast  under  the  direc- 

tion of  Frank  Lloyd  for  First  National  re- lease. 
Jack  Mulhall  will  have  the  leading  role 

opposite  Miss  Talmadge.  Lew  Cody  was 
last  seen  with  Miss  Talmadge  in  "The  Sign 
on  the  Door."  He  will  play  the  part  of 
Joe  Garson  in  "Within  the  Law."  Eileen 
Percy  will  have  the  important  role  of  ' '  Ag-, 
gie  Lynch."  Kilgour  will  be  "Edward Gilder."  Tom  Ricketts  will  be  "General 
Hastings."  De  Witt  Jennings  will  be 
"Burke."  Both  Jennings  and  Ricketts 
were  in  the  stage  production  and  Director 
Lloyd  made  a  trip  to  New  York  before 
he  was  able  to  sign  them  up. 

Joseph  M.  Schenck  is  said  to  intend  to 
make  "Within  the  Law,"  the  most  elab- 

orate and  painstaking  of  all  the  Norma 
Talmadge  pictures. 

German  Leaves  for  Coast 
W.  J.  German,  general  manager  for  Jules 

E.  Brulatour,  has  left  for  the  Coast  on  a 
combination  business  and  pleasure  trip  to 
eover  a  period  of  five  weeks.  He  will  make 
his  headquarters  at  Mr.  Bralatour's  West 
Coast  branch,  at  6700  Santa  Monica  Boule- 

vard, Hollywood.  He  is  accompanied  by 
George  Blair  of  the  Eastman  Company. 

Watch  Out  For 

A  FRONT  PAGE  STORY 

THE  TRUTH  ABOUT  G0RHAM 
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Jack  London's 

"White  Fang"  to  Be 

Strongheart  Vehicle 
"White  Fang,"  one  of  Jack  London's 

best  known  stories  has  been  selected  by 
Jane  Murfin  and  Lawrence  Trimble  as  the 
next  story  in  which  the  dog  Strongheart 

will  appear.  ' '  White  Fang ' '  will  be  a 
First  National  release. 

Director  Trimble  is  now  already  begun 
' '  shooting  "  in  Banff,  Canada,  to  which 
place  he  brought  an  express  car  load  of 
wolves,  huskies  and  police  dogs,  about  sev- 

enty in  all.  Jane  Murlin  who  has  been 
associated ,  with  Trimble  in  production  had 
planned  to  make  an  independent  picture  in 
Lios  Angeles,  but  she  has  abandoned  those 
plans  and  will  soon  go  to  Banff  to  join 
Trimble  and  assist  in  the  making  of 
•'White  Fang." 
An  added  attraction  to  Strongheart  in 

• '  White  Fang, ' '  will  be  a  new  leading  lady, 
as  it  were.  In  "The  Silent  Call,"  and 
"Brawn  of  the  North,"  Lady  Sil.a  was 
his  dogmate  but  in  ' '  White  Fang, ' '  Strong- 
heart  wilL  do  his  courting  with  Lady  Julie, 
a  year  old  police  dog  imported  by  Bruno 
Hoffman,  of  the  Princeton  Kennels,  White 
Plains,  N.  Y.  Miss  Murfin  and  Mr.  Trim- 

ble are  said  to  have  purchased  Lady  Julie 
for  $8,000. 

Lavish  "Sets" 

Built  for  Film 

of  Wharton  Novel 

For  Allan  Dwan's  Paramount  production 
of  Edith  Wharton's  novel,  "The  Glimpses 
of  the  Moon ' '  at  the  Long  Island  studio, 
one  lavish  setting  after  another  has  been 
used  as  background  before  which  Bebe 
Daniels,  Nita  Naldi,  Eubye  de  Bemer,  David 
Powell,  Charles  Gerrard  and  Maurice  Cos- 
tello  move  in  the  portrayal  of  the  leading 
characters  of  this  many-angled  drama. 

In  a  novel  it  is  very  easy  to  move  char- 
acters from  Lake  Como  to  Venice,  thence 

to  Paris  and  St.  Moritz,  Florida  and  New 
York  with  a  few  well  penned  sentences,  but 
erecting  such  settings  for  a  motion  picture 
is  another  thing,  and  the  task  of  the  studio 
technicians  has  been  a  tremendous  one. 

For  the  Altringham  villa  in  Paris,  as  an 
instance,  the  Art  department  built  a  draw- 

ing room  of  the  Louis  Sixteenth  style,  a 
picture  gallery  done  in  French  Gothic,  a 
music  room  of  Marie  Antoinette  mode,  and 
a  beautiful  hallway  that  occupied  more  than 
half  of  the  huge  studio  stage. 

The  Vanderlyn  palace  in  Venice,  where 
much  of  the  action  of  the  story  takes  place, 
is  a  reproduction  of  the  interior  of  an  old 
Venetian  palace  and  is  old  Italian  renais- 

sance style  of  architecture,  but  for  rare 
beauty  of  setting  nothing  that  has  been 
done  at  the  studio  has  surpassed  the  room 
in  the  Gillow  home  in  New  York  where  Su- 

san Branch's  "million  dollar"  wedding 
takes  place.  The  architecture  of  this  is 
early  French  of  the  time  of  Francis  I.  In- 
cidently  thousands  of  dollars'  worth  of  jew- 

elry, silver  plate,  and  cut  glass  obtained 
from  Carticr's.  were  used  as  wedding  pre- 

Watch  Out  For 

A  Front  Page  Story 

The  Truth  About  Gorham 

A.  M.  P.  A.  Annual  Dinner 

on  April  28 
The  Third  Annual  "Naked  Truth" 

Dinner  of  the  Associated  Motion  Pic- 
ture Advertisers  will  be  held  at  the 

Hotel  Biltmore  Saturday  evening, 
April  28th. 

This  is  the  occasion  when  the  ad- 
vertising and  publicity  men  in  the 

industry  play  host  to  the  film  mag- 
nates. Committees  are  already  at 

work  preparing  the  dramatic  bill  of 
fare  under  the  direction  of  the  presi- 

dent of  the  association,  John  C. 
Flinn. 

The  Annual  Installation  Dinner  will 
take  place  January  25th.  Dinner  will 
be  only  for  members.  The  officers  of 
the  organization  who  will  be  feted 
are  as  follows: — John  C.  Flinn,  Presi- 

dent; Victor  M.  Shapiro,  Vice-Presi- 
dent; Horace  Judge,  Treasurer;  Tom 

Wiley,  Secretary;  and  the  following 
members  of  the  Board  of  Directors: — 
Charles  W.  Barrall,  Arthur  Brilant, 
Arthur  Dietz,  P.  A.  ..  Parsons,  Nat 
Rothstein. 

sents  in  the  scene.  A  squad  of  six  detec- 
tives and  four  uniformed  policemen  guard- 

ed the  gems  and  presents  during  the  film- 
ing of  the  wedding  scene. 

A  section  of  the  Venetian  canals  was 
reproduced  in  the  studio  for  the  exterior 
scenes  in  Venice.  In  addition  to  all  these 
scenes  Mr.  Dwan  took  his  entire  company 
to  Miami,  Florida,  for  three  weeks  where 
beach  and  yacht  scenes  were  filmed. 

Irvin  Willat  Here  to  Direct 

Paramount's  "Fog  Bound" Irvin  Willat  has  arrived  from  the  Coast 

to  prepare  for  the  filming  of  "Fog  Bound," 
which  will  be  made  at  the  Long  Island  stu- 

dio with  Dorothy  Dalton  as  the  star.  Paul 
Dickey,  famous  as  a  playwright  and  author, 
has  been  engaged  to  write  the  scenario  from 
this  story  by  Jack  Bechdolt. 

Miss  Dalton,  who  is  just  finishing  "The 
Law  of  the  Lawless"  at  the  Lasky  studio 
under  Victor  Fleming's  direction,  will  spend a  vacation  of  two  weeks  in  Florida  before 
coming  to  New  York  to  start  the  new  pic- ture. 

ate  >fouwcfli^n^ 

about  yo^rhi^jiess 

Los  Angeles  Will 

Be  Headquarters 

For  Burr  Nickle 

The  Burr  Nickle  Productions  have  estab- 
lished their  main  office  and  releasing  head- 

*  quarters  in  Los  Angeles. 
.Burr  Nickle,  president  and  general  man- 

ager of  the  company,  will  be  remembered 
as  one  of  the  old-timers  in  the  picture 
business.  After  1/  years'  successful  work 
he  retired  some  three  years  ago.  But  the 
call  of  the  screen  would  not  be  denied,  and 
he  was  finally  prevailed  upon  to  undertake 
the  active  management  ot  the  company. 
"The  Burr  Nickle  Productions  have 

eight  features  ready  for  release,"  says  the 
announcement.  ' '  Many  of  the  stories  are 
by  world-famous  authors — L.  Phillips  Op- 
penheim,  A.  M.  S.  Hutchinson,  F.  Temple 
Thurston  and  others  of  like  caliber. 

' '  Having  made  eight  of  the  12  pictures 
they  are  to  release  during  the  coming  year, 
and  having  cut  and  titled  the  first  three, 
the  organization  turned  its  attention  to  dis- 

tribution. A  careful  study  of  the  existing 
releasing  conditions  in  the  industry,  with 
the  big  releasing  centers  some  3,000  miles 
away  in  New  York,  convinced  the  directors 
of  the  company  that  it  was  time  for  Los 
Angeles  to  make  a  start  in  the  direction 
of  becoming  a  releasing  center. 
"As  a  result,  additional  capital  was 

brought  in  and  Bobeit  A.  Brackett,  for- 
merly with  Selznick,  was  appointed  sales manager. 

"Burr  Nickle  Productions  have  been 
busy  establishing  their  own  releasing  or- 

ganizations in  the  27  key  cities,  on  a  fran- 
chise basis.  Their  first  release  is  a  mystery 

drama  entitled  "Sunken  Eocks, "  which 
will  be  followed  by  "Tansy,"  a  pastoral 
drama  of  love,  intrigue  and  loyalty  in  the 
wide  open  ranges  of  the  sheep  country. 
The  third  release  is  "Bargains,"  a  screen 
adaptation  of  the  stage  play  of  the  same 
name. 
"Negatives  for  'Once  Aboard  the  Lug- 

ger,' the  'Kinsman,'  'Cobwebs,'  'Beputa- 
tion'  and  'Aylwyn'  are  now  in  the  cut- 

ting-room and  are  being  titled.  Produc- tion on  the  last  four  of  the  series  of  twelve 
will  start  immediately  so  that  the  com- 

pany will  always  be  four  to  six  months 
ahead  of  their  releasing  schedule. ' ' 

Margaret  Livingston,    the  new  Universal 
leading  woman  now  playing  the  role  of  the 
Princess  of  Thorwald  in  "The  Social  Bu- 

caneer,"  Universal's  serial. 
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A  few  6?  the  film  folk  that  paid  Dr.  A.  H.  Giannini,  the  Italian  hanker,  a  farewell  at 

the  station  prior  to  his  departure  from  Los  Angeles.    From  left  to  right  they  are:  Mr. 

Michaeletti,  of  the  Bank  of  Italy,  Joseph  Schenck,  Sol  Lesser,  Dr.  Giannini,  Mike  Rosen- 
berg, Irving  M.  Lesser,  Charles  Christie,  and  J.  D.  Williams. 

Big  Tie-Up  on  "Cover
ed  Wagon" Paramount  Arranges  With  D. 

Appleton  &  Co.  for  Exploitation 

For  the  exploitation  of  "The  Covered 

Wagon,"  James  Cruze's  big  production  of 
Emerson  Hough's  epic  of  the  Great  West, 
Paramount  has  just  effected  with  D.  Ap- 

pleton &  Co.,  publishers  of  the  book,  the 

biggest  co-operative  tie-up  that  the  com- 
pany has  yet  accomplished. 

Last  week  fifty  of  the  field  representa- 
tives of  the  Appleton  company  were  in 

convention  in  New  York  and  when  they 

departed  Saturday  each  one  carried  a  port- 
folio of  material  by  the  aid  of  which  the 

co-operation  of  every  seller  of  Appleton 
books  in  the  country  will  be  secured.  The 
Appleton  salesmen  will  work  in  conjunction 
with  the  Paramount  exploitation  represen- 

tatives in  their  respective  territories,  plan- 
ning window  displays  and  local  advertis- 

ing campaigns  for  both  the  Paramount  pic- ture and  the  book. 
In  addition  to  complete  descriptive  mater- 

ial on  the  Cruze  production  the  portfolio 
includes  proofs  of  the  Saturday  Evening 
Post  advertisements  which  are  to  appear 
just  before  the  release  of  the  picture, 
photographs  of  model  window  displays,  a 
set  of  stills  from  the  picture,  copies  of  the 
Paramount  News  Bulletin  which  has  been 
issued  on  "The  Covered  Wagon"  and 
which  is  now  being  distributed  for  posting 
in  every  city  booking  the  picture,  copies 
of  the  various  trade  paper  advertisements 
and  copies  of  the  special  three-colored 
jacket  which  is  to  be  used  on  the  photo- 

play edition  of  the  book. 
This  book  jacket    which    is  illustrated 

with  a  seene  from  the  picture,  is  the  hand- 
somest that  has  yet  been  made  for  any 

Paramount  photoplay  edition,  and  should 
not  only  provide  an  effective  display  of 
the  volumes  but,  used  by  itself,  it  makes  a 
most  attractive  window  card. 

As  a  center  for  the  proposed  window  dis- 
plays, a  striking  oil  painting  has  been  made 

by  Charles  Lennox  Wright,  who  was  spe- 
cially engaged  by  J.  Albert  Thorn,  mana- 

ger of  the  Paramount  Poster  Art  depart- ment. A  thousand  copies  in  color  of  this 

painting  have  been  ordered  and  will  be  dis- tribute.! by  the  exploitation  men  and  the 
Appleton  representatives. 

does  competition 

Tcvurt  you  ? 

competition./ 

Editorial  Praise  for  Arliss 
Film 

Arthur  S.  Friend,  president  of  Dis- 
tinctive Pictures  Corporation,  is 

proud  of  the  editorial  comment  on 
"The  Ruling  Passion"  which  appear- 

ed recently  in  the  Observer  of  Salmon 
Arm,  B.  C.  The  editorial  was  entit- 

led "The  Cinema  Business"  and  said: 
"If  the  picture  shown  at  the  local 

theatre  on  Christmas  day  is  a  criter- 
ion of  what  we  may  expect  more  fre- 

quently in  the  future,  the  moving  pic- ture business  is  in  for  a  new  era  of 
prosperity,  and  the  public  is  going  to 
get  something  worth  while.  The  act- 

ing was  good;  the  fact  that  George 
Arliss  was  in  the  leading  role  would 
guarantee  that.  The  photography  was 
good,  the  plot  was  interesting  and  the 
humor  was  clever.  We  often  get  all 
these  things  in  the  pictures  we  see. 
What  set  'The  Ruling  Passion'  apart from  most  of  them  was  the  absence 
of  violence  and  vulgarity  so  often 
seen.  There  were  no  murders,  no 
fights,  no  eternal  triangles,  and  no  vil- 

lains made  to  appear  heroic.  The  love 
thread  in  the  fabric  of  the  story  was 
not  overdone.  The  villain  was  merely 
a  business  man  with  a  narrow-minded 
business  policy.  The  ultimate  tri- 

umph of  business  honesty  and  court- 
eous service  was  a  good  lesson  well 

taught.   Let  us  have  more  like  it." Arthur  Cohen,  of  the  Regal  Films, 
Limited,  Toronto,  sent  the  clipping  to 
Mr.  Friend. 

Goldwyn  Purchases 

Screen  Rights  of 

"Captain  of  Souls 

Edgar  Wallace's  "Captain  of  Souls,"  has been  purchased  for  screen  production  by 
Goldwyn.  It  is  a  novel  of  the  occult  with a  vein  of  mystery. 

The  author  is  an  Englishman,  a  newspaper 
man  and  war  correspondent  who  has  been 
writing  mystery  stories  with  an  unusual 
slant  for  the  past  twenty  years.  He  is  au- 

thor of  "The  Men  Who  Bought  London," 
"Bones,"  "Kate  Plus  Ten,"  "The  Clue 
of  the  Twisted  Candles"  and  many  other stories. 

The  central  character  in  "Captain  of 
Souls"  is  Ambrose  Sault,  an  illiterate  half- 
caste  French  colonial  negro  who  has  the 
body  of  a  Titan,  the  mind  of  a  savant  and 
the  moral  intensity  of  a  prophet. 

Geographical  Society  Asks 

for  Stills  of  "Fury" The  stills  of  the  big  German  Square  Big- 
ger used  in  "Fury,"  a  First  National  Jan- 

uary release,  have  attracted  attention  since 
their  publication  in  the  rotogravure  sections 
of  newspapers  throughout  the  country.  The 
latest  request  for  copies  of  these  stills  has 
just  come  to  First  National  from  the  Nation- 

al Geographical  Society  in  Washington  for 
publication  in  its  monthly  magazine. 

Some  of  the  biggest  scenes  in  this  drama 
of  the  sea  and  old  Limehouse,  London  were 
taken  on  board  the  square  rigger  off  the 
New  England  coast. 

Watch  Out  For 
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ELECTRICALLY  OPERATED  NEW 
STANDARD    AUTOMATICKET  SELLER 

UNIVERSALLY  USED 
Wiitc  fcr  prices  and  u»=»i<"   A  dis- tiibutur  in  jour  territory. 

AUTOMATIC  TICKET 
REGISTER  CORPORATION 
1778  Broadway      New  York,  N.  Y. 
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Gladys  Cooper  and  Ellen  Terry,  beloved 
veteran  of  the  British  stage,  in  a  scene  from 
"The  Bohemian  Girl,"  a  Harley  Knoles 
production  distributed  by  American  Releas- 

ing Corp. 

African  Pictures 

Make  Hit  At 

Lyric  Theatre  N.  Y. 

H.  A.  Snow's  "Hunting  Big  Game  in  Af- 
rica with  Gun  and  Camera,"  as  the  result 

of  its  New  York  premier  at  the  Lyric  Thea- 
tre, N.  Y.,  Jan.  8,  is  one  of  the  established 

theatrical  attractions  of  Broadway,  and  an 
indefinite  run  has  been  booked  at  the  West 
42nd  Street  playhouse. 

Rarely  in  the  annals  of  pictures  has  a  ver- 
dict of  such  unanimity  been  given  by 

critics  of  the  daily  fan,  and  national  mag- 
azine press.  The  public  evidently  agreed 

with  them,  for  not  only  capacity  marked 
the  opening  week  for  Tuesday  but  also  a 
large  advance  sale  was  recorded. 

A  few  lines  from  the  principal  comments 
of  the  dailies  may  prove  interesting.  Quinn 
Martin  of  the  World:  "This  is  an  extra- 

ordinary film."  Gallieo  of  the  Daily  News: 
"It  thrilled,  delighted  and  entertained  us 
as  much  as  anything  has  in  years. ' ' 

J.  O.  Spearing  of  the  Times  said:  "It  is 
the  most  complete,  which  means  the  most 
instructive  and  the  most  thrilling,  picture 
of  wild  animal  life  ever  made." 
"More  drama  than  in  a  bale  of  Holly- 

wood productions"  was  the  vigorous  char- 
acterization of  The  Tribune.  Evening  Mail: 

"A  marvelous  panorama  of  wild  life."  The 
Sun:  "Most  fascinating  animal  picture  ever 
seen."  E.  V.  Durling,  The  Globe:  "An  ex- 

ample of  the  cinema  at  its  best." 

Madge  Bellamy  Selects 

Cast  for  "Tinsel  Harvest" 
Announcement  was  made  in  Culver  City 

this  week  of  the  cast  which  Madge  Bellamy 
selected  for  "The  Tinsel  Harvest,"  the  pro- duction that  will  mark  her  debut  as  a  star 
and  in  which  she  will  make  her  first  appear- 

ance under  the  banner  of  Associated  Exhib- 
itors. Production  work  by  Regal  Pictures, 

Inc.,  her  producing  organization,  already 
has  begun,  under  the  direction  of  William 
A.  Seiter. 
The  selection  of  John  Bowers  for  the 

loading  male  role,  was  announced  last  week. 
James  Corrigan,  Hallam  Cooley,  Billy  Ne- 
va n,  Norris  Johnson,  Ethel  Wales,  Otis  Har- 

lan, Arthur  Millett,  James  Gordon,  Francel- 
ia  Billington,  and  Myrtle  Vane  are  also  in 
the  cast. 

Gov.  Edwards  Praises 

"Down  to  the  Sea" 
Governor  Edward  I.  Edwards,  of 

New  Jersey,  foe  of  the  Blue  Laws 
and  leading  advocate  of  liberal  legis- 

lation, was  the  guest  of  the  W.  W. 
Hodkinson  Corporation  at  their  offi- 

ces at  469  Fifth  Avenue,  recently, 
where  he  was  entertained  at  a  private 
showing  of  the  Hodkinson  super-spe- 

cial "Down  to  the  Sea  in  Ships."  The 
Governor  was  accompanied  by  his 
secretary  Harry  Foley. 

After  the  showing  of  the  picture, 
an  informal  reception  was  held  in  the 
projection  room.  Among  those  pres- 

ent were  the  officials  of  the  Hodkin- 
son Corporation,  the  director  and  pro- 

ducer of  the  film,  Elmer  Clifton,  and 
Raymond  McKee,  who  played  the  lead- 

ing male  role.  The  Governor  was  en- 
thusiastic about  the  picture.  In  com- 

plimenting Raymond  McKee,  he  said 
that  he  was  delighted  to  meet  an  ac- 

tor who  had  the  courage  to  undertake 
so  dangerous  and  hazardous  a  role  as 
the  harpooning  and  capture  of  a  giant 
bull  whale. 

He  inquired  for  the  other  star  in 
the  picture,  Marguerite  Courtot.  When 
he  learned  from  McKee  that  she  had 
been  operated  on  for  appendicitis  and 
was  in  St.  Michael's  Hospital,  New- 

ark, N.  J.,  he  wanted  to  know  if  she 
was  a  Jersey  girl.  He  was  informed 
by  McKee  that  she  was  not  only  born 
in  Summit,  N.  J.,  but  had  been  a  resi- 

dent of  Weehawken  for  years. 
Turning  to  his  secretary,  he  in- 

structed him  to  send  her  a  big  box  of 
flowers  with  a  message. 

"Wandering  Daughters'"  Initial First  National  Release 

"Wandering  Daughters,"  Dana  Burnett's 
story,  published  in  Cosmopolitan  Magazine, 
will  be  Director  James  Young's  initial  pic- ture for  First  National  release.  The  deal 
for  the  story  was  made  through  the  cour- 

tesy of  Arthur  Jacobs  and  Frank  Borzage 
now  associated  in  their  own  productions. 
Sam  Rork  represented  Mr.  Young.  The  an- 

nouncement of  the  deal  was  made  through 
the    offices    of   Associated   First  National. 

Viola  Dana,  Metro  star,  as  the  elfin  sprite 

in  a  special  performance  of  Shakespeare's 
"A  Midsummer  Night's  Dream,"  given  re- 

cently for  the  benefit  of  the  Actor's  Fund in  the  Hollywood  Bowl. 

Exhibitors  Demand 

Causes  Expansion  of 

"Screen  Snapshots" Simple  and  charming  scenes  of  the  home 
life  of  favorite  picture  stars  specially 

filmed  for  "Screen  Snapshots,"  with  inti- 
mate views  continuously  appearing  in  these 

reels;  says  Pathe,  will  make  exhibitors  a 
big  force  in  offsetting  the  effect  of  exist- 

ing false  propaganda  tending  to  prejudice 
the  public  against  Hollywood  and  other 
film  colonics.  Since  Pathe  began  its  dis- 

tribution of  "Screen  Snapshots"  it  is 
known  that  this  reel,  issued  every  other 

week,  has  leaped  into  an  enormously  in- 
creased circulation.  Even  in  small,  outly- 

ing towns  it  is  reported  by  its  exhibitors 
to  meet  a  patron  demand  which  the  best 
edited  "fan"  magazine  fails  to  supply. 
Its  producers,  Jack  Cohn  and  Lewis 

Lewyn — so  the  reviewers  agree — ha.  e  kept 
pace  with  their  rapid  growth  in  circulation 
by  improving  the  artistic  arrangement  of 
their  material  and  by  picturing  celebrated 
screen  people  more  and  more  in  the  aspect 
of  their  lives  as  respected  members  of  so- 

ciety. Following  this  line,  they  announce 
the  completion  of  arrangements  with  sev- 

eral of  the  most  conspicuous  screen  stars 

to  photograph  them  for  "Screen  Snap- 
shots" in  scenes  representing  them  in  their 

ordinary  home  and  domestic  life — quite  a 
number  of  these  scenes  being  already  photo- 

graphed for  forthcoming  issues. 

Work  Progressing  Rapidly  on 

"Her  Reputation,"  Ince  Film 
Production  is  progressing  rapidly  toward 

completion  at  the  Thomas  H.  Ince  Studios, 
Culver  City,  California,  on  the  picture 
"Her  Reputation"  which,  it  has  been  an- 

nounced, will  be  the  first  of  the  new  series 
of  Thomas  H.  Ince  specials  for  the  season 
of  1923-24. 
The  leading  role  in  this  story  of  news- 

paper life  is  portrayed  by  May  McAvoy 
supported  by  Cullen  Landis.  The  produc- tion is  made  from  an  original  story  by 
Bradley  King,  under  the  direction  of  John Griffith  Wray. 
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Outlook  for  Pictures  IN  ever  Better  Bryant  Washburn 

So  Declares  J.  G.  Bachmann,  Treasurer  of  Lichtman- 

Pref erred,  Impressed  by  What  He  Saw  in  Coast  Visit 

Returning  from  a  trip  to  the  coast,  J. 
G.  Bachmann,  treasurer  of  the  Al  Lichtman 
Corporation  and  of  Preferred  Pictures,  Inc., 
expressed  enthusiasm  over  motion  picture 
conditions  there.  Mr.  Bachman  said  he 
believed  the  outlook  for  pictures  was  bet- 

ter than  ever  before  in  tiie  history  of  the 
industry. 

' '  This  is  because  excellent  stories,  inter- 
preted by  excellent  players,  are  the  pre- 
vailing thing  in  production,"  he  said  at 

the  offices  of  the  Al  Lichtman  Corporation, 
1G50  Broadway.  "Guesswork  in  making 
pictures  is  being  done  away  with  by  level- 

headed producers.  And  the  level-headed 
producers  are  the  ones  who  are  putting  over 
Lne  big  successes. 
"The  time  was  when  a  big  star  could  put 

anything  o.er  on  the  screen.  But  the  pub- 
lic has  changed  that.  It  wants  not  only  a 

good  star  but  a  good  story,  well  produced. 
The  shrewd  producer,  realizing  this  change 
of  sentiment,  has  trimmed  his  sails  accord- 

ingly and  now  we  have  the  following  re- 
cipe for  a  picture  that  will  prove  a  big  box 

office  attraction:  One  good  story,  one  good 
director,  a  company  of  good  actors,  all  to 
be  well  flavored  with  good  advertising, 
publicity  and  exploitation." 

After  explaining  that  he  went  to  the 
coast  to  consult  with  B.  P.  Schulberg,  presi- 

dent of  Preferred  Pictures,  Inc.,  about  fin- 
ancial plans  for  the  ensuing  fiscal  year, 

Mr.  Bachmann  said: 
"What  impressed  me  about  Preferred 

Pictures  on  the  coast  was  the  compactness 
of  the  organization,  the  feeling  of  co-opera- 

tion existing  between  Mr.  Schulberg  and 
all  the  employees  and  the  enthusiasm  of 
those  taking  part  in  the  productions. 
"Tom  Forman  and  Gasnier  are  like  broth- 

ers. Porman  was  'shooting'  'The  Girl 
Who  Came  Back.'  It  was  a  night  scene. Gasnier  watched  him  for  a  time  and  then 
went  up  and  said,  '  Give  me  a  job  for  to- 

night.'  'All  right,'  replied  Forman,  'be 
my  assistant  director  for  tonight.'  Gasnier 
took  the  job  and  when  finished  Forman  said 
'I  am  at  your  service  at  any  time  you  want 
me.' 
"At  5  o'clock  one  morning  Forman  was 

'shooting'  an  elaborate  scene.  Five  cam- 
eras were  working.  The  cold  was  penetrat- 
ing. Forman  slipped  and  fell  into  a  pool 

of  water.  The  company's  physician  urged 
him  to  halt  the  production  long  enough  to 
change  clothes.  'I'm  all  right,'  replied 
Forman.  'If  I  quit  now  I'll  lose  the  spirit 
of  this  scene. '    And  he  kept  on  at  work. 
"While  in  Los  Angeles  I  wired  Al  Licht- 

man that  'Poor  Men's  Wives,'  was  one  of 
the  greatest  pictures  I  had  ever  seen.  When 
I  saw  the  picture  run  in  the  rough  it  con- 

sisted of  nine  reels,  and  yet  in  that  uncut 
shape  it  held  me  spellbound.  Tbe  story  is 
excellent.  So  is  the  cast.  The  settings  are 
of  the  finest.  This  picture  has  every  ele- 

ment to  make  a  really  great  production. 
From  a  financial  point  of  view  it  is  bound 
to  gross  big  money  for  exhibitors. 
"I  saw  'Are  You  a  Failure?'  It  de- 

picts the  tragedies  of  youth — its  loves, 
hopes  and  ambitions. 
"Another  wonderful  picture  is  'The  Gir 

Who  Came  Back.'  Miriam  Cooler  does  bet- ter work  in  this  picture  than  eVer  before 

in  her  career. 
' '  Katherine  MacDonald  is  going  right  on 

with  her  productions.  Work  has  just  boen 
started  on  '  Chastity, '  her  latest." 

Charles  Giblyn  Returns 

from  Making  "Hypocrites" 
Charles  Giblyn,  director  of  ' '  The  Hypo- 

crites,"  from  the  play  by  Sir  Henry  Ar- 
thur Jones,  has  returned  from  Holland, 

where  he  spent  the  past  two  months  in 
making  this  film  in  which  Wyndham 
Standing  is  starred. 
Mr.  Giblyn  is  said  to  have  preserved  all 

the  elements  that  made  the  play  what  is 
was  besides  strengthening  in  parts  the  role 
of  the  curate,  played  by  Mr.  Standing. 

Signed  by  C.  B.  C. 

for  "Temptation" Bryant  Washburn  has  been  signed  up  to 
play  a  leading  role  in  "Temptation,"  third on  the  C.  B.  C.  Film  Sales  series.       i . 

Mr.  Washburn  is  known  for  his  famous 
"Skinner"  pictures  for  Essanay.  His 
career  includes  records  with  Essanay, 
Pathe,  Artcraft,  and  at  the  head  of  his 
own  producing  organization.  Most  re- 

cently he  has  played  important  parts  in 
"June  Madness,"  "White  Shoulders,"  and 
' '  Hungry  Hearts. ' ' 

It  is  announced  that  an  entire  cast  for 
"Temptation"  is  tentatively  lined  up,  in- 

cluding an  all-star  array.  "We  aim  to 
make  each  picture  better  than  the  last," 
says  Producer  Harry  Cohn — "and  the  east 
of  'Temptation'  when  it  is  finally  an- 

nounced, will  be  even  stronger  than  the 
one  in   "Only  a  Shopgirl." 

Tri- Stone  to  Double  Exchange  List 
Officer  of  Company  Explains  How  It  Is  Believed  Small 
Exhibitor  Will  Benefit  from  Extra  Distribution  Points 

Considerable  interest  has  been  aroused 
in  the  trade  by  the  announcement  of  Tri- 
Stone  Pictures,  Inc.,  which  has  been  formed 
by  Oscar  A.  Price  and  Harry  E.  Aitken, 
that  it  will  place  exchanges  to  handle  its 
product  in  seventy  key  cities  throughout 
the  United  States  and  Canada.  This  is  ap- 

proximately twice  the  number  of  exchanges 
maintained  by  the  larger  national  distribut- 

ing organizations,  and  speculation  is  rife  as 
to  the  effect  the  establishment  of  this  num- 

ber of  exchanges  will  have  on  the  general 
scheme  of  distribution  now  in  effect.  There 
is  no  discounting  the  fact  that  it  is  a  rev- 

olutionary move.  When  interviewed  rela- 
tive to  the  announcement,  an  officer  of  Tri- 

Stone  said: 
"We  are  convinced  that  the  principal 

cause  of  the  slump  which  motion  picture 

J.   G.  Bachmann,   treasurer  Al  Lichtman 
Corporation  and  Preferred  Pictures. 

men  have  been  bewailing  is  inefficient  dis- 
tribution. The  majority  of  the  editorials 

written  in  the  trade  papers  in  the  last  year have  dealt  with  this  very  important  phase 
of  the  business.  All  of  them  have  frankly 
deprecated  existing  conditions,  but  nothing has  been  done  to  alleviate  them  and  to  get the  maximum  distribution  for  pictures. 
"It  is  well-known  that  every  business 

prospers  in  direct  ratio  to  the  efficiency  of its  distribution  system.  While  all  success- 
ful companies  ha.  e  had  production  prob- lems, their  main  difficulty  has  been  to  es- 

tablish the  closest  contact  with  their  cus- 
tomers, and  the  manner  in  which  they  have met  this  problem  is  largely  responsible  for 

their  being  so  universally  known  and  pat- ronized. 

"It  is  a  similar  plan  of  distribution which  we  are  adopting.  In  apportioning 
the  country  we  are  giving  to  each  exchange the  maximum  territory  it  can  handle  and 
handle  well.  Our  product  is  just  as  staple 
as  any  handled  by  any  commercial  compan- ies, and  can  play  in  every  theatre,  church 
and  school  in  the  country.  By  establishino- closer  contact  with  the  exhibitor  we  feel 
that  it  will  do  so,  and  the  numerous  in- 

quiries we  already  have  received  convince 
us  that  our  belief  will  be  fully  justified. 
"That  the  exhibitor  will  benefit  from this  closer  contact  goes  without  saying.  It will  insure  him  better  prints,  inasmuch  as 

it  will  do  away  with  a  print  leaving  an  ex- 
change and  playing  a  dozen  bookings  be- fore its  return.  It  will  lower  his  parcel 

post  and  expressage  expense,  and  this,  to the  small  exhibitor,  is  a  considerable  item. 
The  other  ways  in  which  he  will  be  bene- fited are  too  numerous  to  mention. 

' '  The  main  advantage,  however,  to  exhib- itors and  our  agents  alike,  is  that  prints, 
by  the  shorter  haul,  will  get  in  a  good  many 
more  playing  days  per  month,  with  the  re- 

sult that  exhibitors  in  small  towns,  for 
whom  this  system  is  largely  being  built, 
will  play  pictures  while  they  and  their  ad- 

vertising are  new.  This,  we  submit,  justi- 

fies our  plan,  and  assures  its  success.'"' 
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Reviews  of  Independent  Films 

"Lost  in  a  Big  City"  Has  Real  Power Heart  Interest  Story  Starring  John  Lowell  Has  Fine 

Blending  of  Pathos,  Humor  and  Wealth  of  Melodrama 

Exhibitors  interested  in  independent  pro- 
ductions soon  will  have  available  tor 

showing  a  subject  which  possesses  mater- 
ial outward  evidences  of  real  box  office 

possibilities.  The  picture  is  "Lost  in  a 
Big  City,"  from  the  screen  version  of  L. Case  Russell  and  photographed  in  the 
Gloversvllle  studios  of  Blazed  Trail  Pro- 

ductions, Inc.  It  will  be  distributed  by 
Arrow  Film  Corporation.  The  back- 

grounds are  of  congested  New  York 
streets  and  the  picturesque  open  country 
about  Gloversville,  situated  just  to  the 
south  of  the  Adirondacks.  George  Irv- 

ing directed.  Joseph  Settle  was  the 
photographer.  John  Lowell  is  starred, 
and  featured  are  Jane  Thomas  and  Baby 
Ivy  Ward. 

Mrs.  Russell  has  put  into  the  hands  of 
the  director  a  script  in  which  plainly  she 
gives  of  her  hest,  and  Mr.  Irving  in  turn 
has  bestowed  upon  it  the  painstaking 
care  that  marks  his  work.  As  the  subject 
was  shown  on  the  occasion  of  its  pre- 

miere at  the  Schine  Brothers'  Glove  Thea- tre in  Gloversville  on  the  afternoon  and 
evening  of  Jan.  10  it  approximated  8,000 
feet  in  length,  and  while  it  held  the  clos- 

est attention  of  overflowing  houses  at 
double  prices  during  the  day  it  was  de- 

cided to  reduce  the  length  by  500  feet  in 
order  that  the  fullest  effect  may  be  given 
to  the  crowding  dramatic  happenings  that 
mark  the  final  half  of  the  production. 

The  story  is  of  Helen  Farley,  a  country 
girl  who  a  year  after  marriage  is  desert- 

ed by  her  husband,  who  has  married  her 
under  a  false  name.  Six  years  later  her 
brother,  Harry,  returns  from  Alaska 
wealthy.  After  a  long  search  he  finds 
his  sister,  very  ill,  and  her  blind  daugh- 

ter. Then  begins  the  hunt  for  the  hus- 
band, which  is  intensified  following  the 

death  of  Helen.  "Richard  Norman"  has 
remarried  under  his  right  name,  Heaton, 
a  girl  of  means.  Heaton,  hounded  by  a 
blackmailer  turns  bootlegger,  tries  to  se- 

cure possession  of  his  daughter,  but  even- 
tually is  blocked,  later  being  killed  when 

his  machine  goes  over  a  cliff. 
Jane  Thomas  as  Helen,  the  deserted 

wife,  scores  a  triumph  and  establishes 
her  position  as  one  of  the  larger  figures 
on  the  screen,  one  that  in  the  coming 
days  will  have  to  be  reckoned  with.  One 
of  her  most  effective — and  affecting- — 
scenes  is  that  of  the  death  of  Helen,  yet 
so  delicately  is  it  treated  by  Mr.  Irving 
that  the  aversion  usually  associated  with 
the  enacting  of  this  kind  of  situations 
not  only  is  mitigated  but  is  absent.  Mr. 
Lowell,  too,  splendidly  portrays  his  share 
in  bringing  to  its  full  height  this  most 
dramatic  sequence.  His  customary  re- 

straint is  present  here  as  it  is  in  all  his 
other  scenes.  Baby  Ivy  Ward  is  a  large 
factor  in  the  making  of  the  story.  Whit- 

ney Haley,  another  child  player,  makes 
a  strong  foil  for  the  little  girl,  and  the 
two  form  an  excellent  team,  one  that  will 
consolidate  the  interest  of  the  children 
and  their  mothers. 

Others  in  the  cast  whose  work  calls 
for  mention  are  Evangeline  Russell,  the 
daughter  of  the  scenarist,  in  the  role 
of  the  wife  of  the  bigamous  husband; 
Edgar  Keller,  as  Salvatori,  keeper  of  the 
dive;  Edward  Phillips,  New  York  state 
trooper;  Anne  Brody,  who  finely  plays 
Mrs.  Leary  the  neighbor  and  close  friend 
of  Helen;   Charles  A.  Robbins,  as  "Rai- 

sin" Jackson,  the  pal  of  harry  and  in 
lear  or  "wimmin;'  ana  diaries  Beyer, 
wno  piays  tne  bigamist. 

uonieuy  rener  is  supplied  in  the  pur- 
suit oi  "Kaisin"  by  Mrs.  x^eary.  Tlte  state 

troopers  ngure  largely  in  tne  later  de- 
velopments or  tne  story,  and  serve  to 

bring  to  public  attention  the  fact  that 
tne  work  ot  this  fine  body  of  men  con- 

tains screen  material  heretofore  largely 
overlooked. 
Space  lorbids  enumeration  of  many  of 

the  exciting  incidents  of  the  latter  half 
of  the  picture.  The  fall  of  the  blind 
child  from  the  cliff  into  the  water  forty- 
five  feet  below  is  filled  with  suspense. 
So,  too,  are  the  battles  of  Farley  as  he 
tries  to  regain  possession  of  his  niece 
hidden  in  Salvatori's.  There  are  the  spec- tacular tumble  of  an  automobile  over 
the  cliff,  the  pursuit  of  Heaton  following 
his  murder  of  the  blackmailer,  bringing 
an  aeroplane  into  the  action;  and  the  res- 

cue from  the  burning  cabin.  G.  B. 

Al  Lichtman  Offices 

at  1650  Broadway 

Getting  Into  Shape 
The  Al  Lichtman  Corporation  is  rapidly 

getting  settled  in  its  new  home  at  1650 
Broadway,  where  it  occupies  the  entire 
ninth  floor  of  the  Bethlehem  Engineering 
Corporation  Building.  The  structure  runs 
from  Broadway  back  to  Seventh  avenue  on 
Fifty-first  street. 

The  reception  room  and  information  desk 
face  the  elevators.  The  former  opens  into 
a  lobby  giving  entrance  to  four  executive 
offices — Al  Lichtman  on  the  right  and  J. 
G.  Bachmann,  treasurer,  on  the  left.  The 
offices  of  the  two  occupy  the  entire  Broad- 

way front.  Flanking  Mr.  Bachmann 's  of- fice is  that  of  R.  P.  Hildreth,  auditor,  and 
adjoining  Mr.  Lichtman 's  is  that  of  Henry H.  Ginsberg,  sales  manager. 

The  space  devoted  to  the  general  offices 
occupies  more  than  half  of  the  floor  area 
and  provides  abundant  room  for  expansion. 
Extending  across  the  Seventh  avenue  side 
of  the  floor,  with  an  ell  on  the  Fifty-first 
street  side,  are  the  advertising  and  pub- 

licity offices  as  well  as  the  art  department, 
the  latter  in  a  room  by  itself  at  the  south- 
cast  corner,  all  of  these  under  the  com- 

mand of  Skipper  Jim  Loughborough. 
Between  the  advertising  department  and 

the  general  office  is  the  projection  room, 

BIJOU 

ATLANTIC  CITY "ONLY  A 

SHOP  GIRL 

one  of  the  finest  in  the  city.  The  opera- 
tor's room,  equipped  with  a  battery  of 

Simplex  projectors,  faces  on  Fiftieth  street, 
two  steel  doors  are  at  the  back  taking  the 
place  of  windows.  Into  these  ventilators 
are  to  be  set,  so  that  there  will  be  an 
abundance  of  air  for  the  man  in  charge. 
The  throw  is  about  28  feet  to  a  screen  ap- 

proximately 7%  by  10.  The  projection 
room  is  decorated  in  a  dark  color.  Illumi- 

nation is  supplied  by  wall  lamps.  The 
chairs  are  upholstered  in  leather  and  are 
roomy  and  comfortable.  Air  is  supplied 
through  ventilators  in  the  side  walls. 

Warner  Float  Wins 

Booking  on  Circuit 

of  Sears  and  Jones 

A  striking  example  of  the  value  of  the 
Warner  Brothers'  transcontinental  float  as 
an  asset  to  the  many  exhibitors  that  have 
booked  the  seven  classics  being  distributed 
by  the  organization  for  this  season  is  evi- 

denced in  an  unsolicited  telegram  from  the 
Sears  and  Jones  Circuit,  Marshall,  Mo. 

The  sight  of  the  float  by  Sears  and  Jones, 
and  the  impression  it  created  as  a  direct- 
to-the-public  advertising  medium,  is  de- 

clared to  have  brought  about  the  booking 
of  the  Warner  classics. 

The  telegram  follows:  "Your  transcon- tinental float  here  over  Sunday  somewhat 
battered  after  a  week's  struggle  through 
Missouri  mud,  but  a  great  advertisement 
nevertheless.  Appreciating  your  efforts  to 
sell  pictures  to  public.  We  are  going  to 
book  entire  series  of  classics  in  our  circuit 

of  theatres." Frank  A.  Cassidy,  former  newspaper  and 
motion  picture  exploitation  man,  is  guiding 
the  float  to  Los  Angeles,  assisted  by  Bert 
Swor. 

Seattle  Exchange  Notes 
B.  M.  Shooker,  formerly  Salt  Lake  mana- 

ger for  Arrow,  is  now  general  manager  of 
Seattle,  Denver  and  Salt  Lake  exchanges, 
succeeding  Charles  R.  Gilmore  resigned. 
Mr.  Shooker  is  in  Seattle  for  a  few  days. 

*  *  * 

Manager  Hugh  Rennie,  Northwest  man- ager for  Arrow  Photoplay  Company,  in 
Seattle,  has  resigned,  effective  Jan.  13. 
Mrs.  Rennie  will  accompany  him  to  Cali- 

fornia, whence  they  contemplate  a  trip  to 
Honolulu.  It  is  rumored  that  Mr.  Rennie 
has  already  made  a  connection  in  Califor- 

nia as  manager  of  a  film  company.  Rennie 
leaves  behind  him  a  host  of  friends  in  the 
Northwest  who  wish  him  all  the  luck  in 
the  world. *  *  * 

H.  K.  Brin,  special  representative  for 
Kwality  Exchanges,  exclusive  distributors 
for  Warner  Brothers  pictures  in  the  North- 

west, leaves  this  week  for  a  tour  of  ex- 
changes from  the  Seattle  office. 

»    *  * 
Just  returned  from  his  honeymoon,  at  his 

family  home  in  Salem,  Oregon,  comes  Mar- 
vin R.  Cohen,  formerly  representative  of 

the  Seattle  Film  Exchange,  and  more  re- 
cently with  Pathe  here.  Cohen  has  quit 

the  regular  pictures  to  open  offiees  in  the 
42-story  L.  C.  Smith  Building  for  Reel- 
board,  Daylight  Motion  Pictures  Sales  Ser- vice. He  has  the  good  wishes  of  his  friends on  the  Row. 

Sacred  Films  in  Hollywood 
Sacred  Films,  Inc.,  have  taken  an  office 

in  tlae  Anchor  Film  Distributors  new  build- 
ing in  Hollywood,  located  at  1442  Beach- wood  drive. 
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Harry  Warner  Talks  of  "Main  Street 
Story  Will  Be  Treated  from  Entertainment  Angle  and 

Will  Sympathize  With  Rather  Than  Ridicule  Characters 

Since  the  announcement  was  made  by  the 
Warner  Brothers  that  active  production  of 
Sinclair  Lewis '  novel,  ' '  Main  Street, ' '  had been  started  at  the  coast  studios  under  the 
direction  of  Harry  Beaumont,  a  great  deal 
of  curiosity  is  said  to  have  been  expressed 
as  to  just  what  treatment  of  the  book 
would  be  necessary  to  make  it  suitable  for 
the  screen. 

With  the  completion  of  the  script  by 
Julien  Josephson  and  the  return  from  the 
west  coast  of  Harry  M.  Warner,  a  number 
of  significant  production  phases  were  re- vealed. 

"While  on  the  west  coast,"  said  Mr. 
Warner,  "I  spent  some  time  with  Julien 
Josephson  and  Harry  Beaumont  discussing 
exactly  what  attitude  the  picturization  of 
the  novel  should  take — whether  it  should 
be  a  humorous  view,  or  whether  it  should 
be  a  cynical,  ridiculing  attitude  toward 
small  town  life. 
"We  decided  that  it  would  be  best  to 

treat  the  novel  from  an  entertaining  stand- 
point, because  the  screen  is  much  more  ob- 
vious and  a  less  subtle  medium  than  the 

printed  page.  Instances  in  the  book  which 
are  softened  by  pages  of  description  would 
naturally  be  far  too  harsh  for  the  screen, 
and  they  would  tend  to  place  the  characters 
in  an  entirely  different  light  than  that  in- 

tended by  the  author. 
"We  looked  at  the  small  town  of  Gopher 

Prairie  and  the  people  in  the  book  as  dis- 
interested spectators,  and  we  decided  defi- 

nitely to  weave  the  story  in  a  slightly 
humorous  vein  while  still  retaining  the  at- 

mosphere and  story  and  without  losing  any 
of  the  dramatic  possibilities.  In  other 
words,  the  screen  story  will  be  true  to  its 
fiction  version.  The  sins  and  foibles  of 
small  town  people  have  been  softened  and 
our  production  will  sympathize  with  rather 
than  ridicule  them. 

"The  title  'Main  Street'  is  not  only  a 
collection  of  buildings,  telegraph  poles  and 
sidewalks.  Rather  it  is  a  state  of  mind,  a 
self  satisfied  matter-of-fact  existence  that 
resents  any  interference  with  its  moss- 
grown  traditions.  This,  in  brief,  will  serve 
to  give  exhibitors  a  good  idea  of  our  treat- 

ment of  the  novel  than  anything  else  I 
could  say  about  it." 
The  entire  town  of  Gopher  Prairie,  as 

Wesley  Barry  Starts 

Countrywide  Trip 

Lasting  Ten  Weeks 

Wesley  Barry,  the  Warner  Brothers'  star, started  last  week  for  Boston  on  the  first 
lap  of  a  twelve  week's  personal  appearance 
tour  in  connection  with  "Heroes  of  the 
Street,"  a  Harry  Eapf  production,  which will  be  shown  at  the  Modern  and  Beacon. 

The  itinerary  as  planned  will  take  Barry, 
after  spending  a  week  in  Boston,  to  the  Col- 

umbia Theatre,  Eeading,  Pa.,  the  Regent, 
Harrisburg,  Pa.,  Dallas  and  Fort  Worth, 
Texas;  Billings,  Butte,  Helena,  Great  Falls, 
and  Missoula,  Montana;  Tacoma,  Seattle 
and  Spokane,  Wash,  and  Portland,  Oregon. 

Following  the  completion  of  the  tour, 
Barry  will  begin  work  on  the  first  of  three 
productions  scheduled  for  the  coming  sea- 

son, "David  Copperfield, "  by  Charles  Dic- 
kens, to  be  followed  by  "Little  Johnny 

•Tones"  and  "George  Washington,  Jr.," 
both  by  George  M.  Cohan. 

The  youngster  is  accompanied  on  the  tour 
by  Morris  Levison,  and  Mr.  and  Mrs.  Glen 
Belt.  He  will  arrive  on  the  coast  the  early 
part  of  April.  > 

described  in  the  novel,  has  been  built  at  the 
Warner  coast  studios  at  a  cost  of  more  than 
$50,000.  In  addition  to  the  construction  of 
concrete  sidewalks,  small  town  stores,  post- 
office,  bank,  the  town  boasts  of  the  Rose- bud Movie  Palace. 

Included  in  the  large  east  of  well  known 
screen  players  are  Florence  Vidor,  Monte 
Blue,  Harry  Meyers,  Louise  Fazenda,  Noah 
Beery,  Robert  Gordon  and  Josephine  Crow- 
ell.  The  production  is  being  made  under 
the  supervision  of  Sam  and  Jack  Warner. 

Have  You  Congratulated 
Charlie? 

A  third  son  and  heir  was  bom  to 
Mr.  and  Mrs.  C.  C.  Burr  last  week. 
Mr.  Burr  reports  that  the  first  cries 
of  the  youngster  were  loudly  in  praise 
of  the  latest  Burr  features. 

Sales  on  "Yankee  Doodle  Jr" 
George  M.  A.  Feeke  has  sold  "Yankee 

Doodle,  Jr.,"  in  Washington  to  the  DeLuxe 
Film  Corporation,  in  Pittsburgh  to  the  Vimy 
Film  Corporation,  and  in  Buffalo  to  the 
Niagara  Pictures  Corporation. 

Famous  Players  of  Canada 

Get  Four  Preferred  Specials 

Al  Lichtman,  President  of  Al  Lichtman 
Corporation,  which  handles  the  output  of 
Preferred  Pictures,  Inc.,  announces  that  Fa- 

mous Players  of  Canada  have  closed  a  deal 
by  which  they  will  handle  four  of  the  Pre- 

ferred specials.  These  are  ' '  ShadowSj ' ' "The  Hero,"  "Thorns  and  Orange  Blos- 
soms," and  "Are  You  a  Failure?"  The  Do- 
minion Films,  through  the  Famous  Players 

of  Canada,  is  now  handling  "Rich  Men's 
Wives"  in  the  Canadian  Territory.  "Sha- 

dows" will  be  released  in  Canada  within 
the  next  two  weeks. 

Glove  Theatre  Stages  Novel  Premiere 

Breaks  House  Record  hy  $277  When  it  Shows  "Lost  in 

a  Big  City"  in  the  Community  Where  It  Was  Produced 
At  the  Sehine  Brothers'  Glove  Theatre, 

in  Gloversville,  N.  Y.,  Jan.  10  there  was 
given  an  unusual  premiere  of  a  motion  pic- 

ture. The  subject  was  "Lost  in  a  Big 
City,"  made  by  Blazed  Trail  Productions, 
Inc.,  the  studio  of  which  is  in  Gloversville. 
The  picture  will  be  distributed  by  Arrow 
Film  Corporation. 

The  Glove  has  a  seating  capacity  of  1104. 
The  regular  admission  price  for  a  picture 
program  is  28  cents.  On  the  day  of  the 
premiere  the  admission  was  doubled  to  55 
cents,  an  action  that  is  taken  only  on 
special  occasions.  There  was  an  unusual  at- 

tendance at  the  opening  performance  at  2 
o'clock,  the  house  being  practically  filled. 
In  the  evening  the  town  turned  out,  with 
the  result  that  the  lobby  was  crowded  with 
patrons  awaiting  an  opportunity  to  get  in. 
The  real  answer,  however,  was  in  the  day's 
receipts,  which  topped  by  $277  those  of  the 
best  previous  house  record  for  pictures. 

As  several  of  the  minor  characters  in  the 
cast  were  residents  of  the  town  their  ap- 

pearance on  the  screen  was  sure  to  bring  a 
responsive  buzz  from  the  big  house  "out 
front."  From  this  viewpoint  the  showing 
was  a  decided  novelty  to  the  quartet  of 
trade  press  reviewers  who  under  the  guid- 

ance of  J.  Charles  Davis,  assistant  to  the 
president  of  Arrow,  had  traveled  to  the 
snow  country  to  witness  the  premiere.  A 
review  of  "Lost  in  a  Big  City"  will  be 
found  in  another  column  of  this  department. 

John  Lowell,  the  star  of  the  production, 
had  planned  to  meet  the  visiters  from  down 
state  at  6:21  in  the  morning,  and  for  that 
purpose  something  like  a  couple  of  hours  be- 

fore sunup  had  set  out  from  Gloversville  in 
a  big  closed  car.  After  coming  to  a  stand- 

still in  a  snowdrift,  with  the  "beautiful" 
piling  in  behind  him  he  changed  his  plans. 
By  clearing  a  path  with  those  long  legs  of 
his  the  stalwart  son  of  the  Dakotas  finally 
extricated  his  car  and  made  his  way  back. 
He  got  word  to  the  travelers  to  take  the 
suburban  and  they  reached  their  destination .safely. 

During  the  morning  the  visitors  looked 
over  the  studio  of  Blazed  Trail  at  10  Elm 
street  and  found  a  well-equipped  plant  under 
the  charge  of  Joseph  Settle.  The  studio 
has  its  own  laboratory,  avoiding  the  handi- 

cap and  consequent  delay  of  sending  film 
to  New  York  for  development. 

The  Blazed  Trail  company  is  ideally  sit- 
uated in  Gloversville  and  has  won  the  good 

will  and  the  hearty  support  of  the  residents 

of  the  city.  It  is  not  denied  there  was  a 
certain  aloofness  at  first,  but  it  is  not  in 
evidence  today.  The  company  has  demon- 

strated that,  founded  on  lines  followed  by 
Blazed  Trail,  pictures  successfully  may  be 
made  in  a  community  removed  from  the 
larger  centers. 

In  the  first  place  the  company  has  the 
advantage  in  Mrs.  Russell  of  an  experienced 
scenarist.  Secondly,  it  has  the  advantage 
of  the  services  of  a  veteran  director,  George 
Irving.  Then  there  is  the  steadygoing  star, 
John  Lowell.  On  the  laboratory  and  tech- 

nical side  Joseph  Settle  is  not  only  a  cam- 
eraman of  ability  but  as  demonstrated  on 

notable  occasions  of  nerve  as  well. 
John  Lowell,  it  will  interest  exhibitors 

to  know,  is  an  outdoor  man.  Born  in  Yank- 
ton, S.  D.,  he  lived  practically  in  the  saddle 

from  the  time  he  was  three  years  old  until 
he  was  twenty-two.  He  served  in  the  Phil- 

ippines during  the  Spanish- American  War. 
The  company  was  host  at  luncheon  and 

dinner  on  the  day  of  the  premiere.  The 
party  in  the  evening  at  the  Elks  Club  was 
composed  of  (count  'em)  John  Lowell,  Cap- 

tain E.  T.  Tobey  and  Lieutenant  H.  J. 
Nagell  of  the  state  constabulary,  J.  Charles 
Davis,  2d,  Miss  Evangeline  Russell,  John 
S.  Spargo,  Samuel  Morell,  a  director  in  the 
corporation  and  one  of  the  large  manufac- 

turers of  the  city;  George  Irving,  Alfred  D. 
Dennison,  treasurer  of  Blazed  Trail  and  a 
prominent  Gloversville  lawyer;  Roger  Ferri, 
L.  Case  Russell,  Ray  Gallagher  and  George 
Blaisdell. 
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Atlantic  Shoots  Big  Water  Scenes 

Constitute  Climax  for  "The  Broken  Violin"  an  Arrow 
Release,  and  Make  Use  of  Speedboats  and  Aeroplanes 

Members  of  the  press  and  representatives 
of  the  Arrow  Film  Corporation  visited 
Stamford,  Conn.,  on  Saturday  of  last  week 
to  witness  the  taking  of  some  of  the  final 
scenes  for  "The  Broken  Violin,"  the  big 
special  being  made  by  Atlantic  Features 
for  release  under  the  banner  of  Arrow- 
plays  Deluxe.  This  production  will  be 
among  those  scheduled  to  go  in  the  first 
eight  of  this  series.  The  name  was  select- 

ed to  stamp  the  productions  so  named  as 
the  very  finest  product  of  Arrow.  Only 
specials  will  be  included  in  this  class,  ac- 

cording to  Arrow. 
The  scenes  mark  the  climax  of  the  pic- 

ture where  the  hero,  Reed  Howes,  discov- 
ers that  his  young  sister,  Eita  Eogan,  has 

been  abducted  by  one  of  the  villains,  Glad- 
den James.  She  is  being  rushed  out  to  sea 

in  a  high-powered  motor  boat,  and  the  hero- 
ine, Dorothy  Macknill,  drives  Howes  to  the 

shore,  where  he  commandeers  the  serviced 
of  an  airplane  and  pursues  the  fugitive 
motorboat.  After  an  exciting  chase  the 
fleeing  speedboat  is  overtaken,  but  refuses 
to  stop.  The  result  is  that  Howes  leaps 
from  the  plane  to  the  boat,  and  after  a 

fight  succeeds  in  rescuing  his  sister.  In 
the  course  of  the  fight  the  boat  is  over- 

turned and  sunk  and  the  villain  drowned, 
but  the  airplane,  circling  abo  e,  rescues 
brother  and  sister  and  returns  them  safely 
to  shore  and  happiness. 

Considering  the  fact  that  the  scenes 
were  shot  by  Director  Jack  Dillon  at  a 
time  when  the  temperature  was  hovering 
around  the  zero  mark  it  well  may  be  imag- 

ined the  action  furnished  plenty  of  thrills, 
not  only  to  the  participants  but  to  the  large 
group  of  spectators  who  gathered  about  a 
huge  bonfire  on  the  Long  Island  coast  and 
endeavored  to  keep  warm.  Director  Dillon 
employed  several  speedboats,  a  schooner 
and  two  airplanes  to  take  part  in  the  ac- 

tion and  for  use  by  his  cameramen. 
From  all  indications  "The  Broken  Vio- 

lin" is  due  to  be  one  of  the  big  pictures 
of  the  year,  for  it  abounds  in  action  and 
has  a  most  capable  cast  and  director.  E. 
W.  Wood,  Jr.,  president  and  production 
chief  of  Atlantic  Features,  has  spared  no 
expense  to  make  this  picture  an  exception- 

ally high  class  production.  It  is  scheduled 
for  earlv  release  bv  Arrow. 

Lester  Scott  Off  on 

Road  Again  Telling  of 

Strong  Burr  Stuff 
Lester  F.  Scott,  Jr.,  general  sales  repre- 

sentative for  C.  C.  Burr,  president  of  Mas- 
todon Films,  Inc.,  and  producer  of  the 

Johnny  Hines  features,  left  for  Chicago 
several  days  ago  for  an  extended  business 
tour  through  that  section  of  the  country. 
Mr.  Scott  will  remain  in  Chicago  for  a 
while  and  then  visit  the  key  cities  in  the 
Middle  West. 

Mr.  Scott  returned  to  New  York  several 
weeks  ago  from  the  South  and  brought 
back  with  him  several  important  contracts 
for  the  Hines  pictures.  He  reported  con- 

ditions in  the  South  as  particularly  on  the 
up-grade  and  very  favorable  for  the  inde- 

pendent producer. 
Mastodon  Films  has  now  several  new 

features  which  Mr.  Scott  will  market  in 
the  independent  field.  Aside  from  the  new 
Hines  feature  "Luck,"  which  is  now  in 
the  process  of  editing  and  titling,  Mr. 
Burr's  organization  has  completed  "The 
Last  Hour,"  which  features  Milton  Sills 
and  Carmel  Myers,  and  also  "Are  You 
Guilty?"  which  has  an  all-star  cast  headed 
by  James  Kirkwood,  Doris  Kenyon  and 
Mary  Carr,  famous  mother  of  the  screen. 
A  new  feature  picture  will  soon  be  put 

in  production  by  Edgar  Lewis  for  Mr. 
Burr.    It  will  be  called  "Oh  Ye  Fools" 

from  a  story  written  bv  Mr.  Lewis.  The 
author  also  directed  the  production.  In 
addition  there  is  the  regular  Burr  program 
of  All-Star  comedies. 
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Arrow  to  Issue  Song 

with  Its  Release  of 

"Lost  in  Big  City 

Arrow  has  arranged  for  a  special  song 
to  be  published  in  the  interest  of  its  Ar- 
rowplays  special  ' '  Lost  in  a  Big  City. ' ' Arrangements  were  completed  with  Irving 
Mills  for  the  issuance  of  a  song  based  up- 

on this  picture,  which  is  set  for  early  re- 
lease. The  publishing  company  is  prepar- 

ing the  words  and  music  and  the  song  will 
be  released  to  the  public  coincident  with 
the  release  of  the  picture.  This  extra  ex- 

ploitation was  decided  upon  by  Arrow,  it 
was  stated,  in  view  of  the  success  which 
the  song  "Dear  Old  New  York,"  published 
in  connection  with  the  Burton  King  Spe- 

cial "The  Streets  of  New  York,"  is  achiev- 

George  H.  Dumond,  special  representative 
of  Warner  Brothers. 

Harry  Nolan  Takes 

Lichtman  Franchise 

in  Denver  Territory 

Announcement  has  just  been  made  by  Al 
Lichtman  that  Harry  T.  Nolan,  of  Denver, 
has  become  a  franchise  holder  in  the  Al 
Lichtman  Corporation  and  will  handle  the 
product  of  Preferred  Pictures,  Inc.,  of  which 
B.  P.  Schulberg  is  President. 

Mr.  Nolan  has  taken  charge  of  the  Den- 
ver territory  for  the  Lichtman  Corporation, 

succeeding  E.  J.  Drucker.  In  assuming  the 
position  of  franchise  holder  Mr.  Nolan  sent 
a  telegram  to  Al  Lichtman  in  which  he  said : 
"Your  organization  certainly  has  the 

goods.    I  congratulate  you." Mr.  Nolan  has  been  in  the  motion  picture 
business  for  sixteen  years.  First  serving 
as  a  film  salesman  in  Chicago  and  Pittsburg, 
he  finally  went  to  Denver  for  George  Eleine. 
Then  he  formed  a  partnership  with  the  late 
William  Swanson.  This  partnership  was  dis- 

solved several  years  ago.  In  the  Denver  ter- 
ritory Mr.  Nolan  owns  the  Eex  Theatre  at 

Greeley,  Col.;  the  Colonial  at  Pueblo  and 
the  Majestic  at  Grand  Junction. 

Melodrama  No  Respecter  of  Persons 

Executives  of  C.  B.  C.  Visit  East  Side  and  West  Side 

Houses  Playing  "Only  a  Shopgirl" — Reaction  Identical 
As  a  means  of  checking  up  audience  re- 

action to  their  picture  "Only  a  Shopgirl" 
— and,  at  the  same  time,  cheeking  up  on 
their  own  oft-repeated  opinion  that  red- 
blooded  action  pictures  like  the  picturiza- 
tions  of  Charles  E.  Blaney's  "More  To  Be 
Pitied"  and  "Only  a  Shopgirl"  will  go 
over  in  any  theatre  in  any  neighborhood, 
officials  of  the  C.  B.  C.  Film  Sales  Corpora- 

tion visited  on  Sunday  two  theatres  in 
diametrically  opposite  neighborhoods  at 
which  "Only  a  Shopgirl"  was  playing. 

One  of  these  theatres  was  located  at  Sec- 
ond Avenue  near  116th  street — one  of  New 

York's  humblest  neighborhoods,  with  a 
population  often  referred  to  as  "hard- 

boiled." 
The  other  was  Loew's  beautiful  Eighty- 

third  street,  Theatre,  situated  in  the  upper 
west  side  residential  district  of  the  city, 

with  one  of  the  most  refined  clienteles  in 
the  city.  The  two  theatres  were  visited  by 
Joe  Brandt  and  Jack  Cohn  and  by  Esther 
Lindner  of  the  publicity  department,  who 
seated  themselves  in  separate  parts  of  the 
house. 

They  were  surprised  to  note  the  reaction, 
because  it  was  identically  the  same — and 
that  very  noisy  in  each  case — something 
which  was  to  be  more  or  less  expected  on 
Second  Avenue,  but  surely  not  on  Eighty- 
third  street  and  Broadway. 

The  veneer  dropped  away  entirely  from 
the  latter  audience,  and,  according  to  Joe 
Brandt,  it  might  have  been  the  same  one 
that  they  had  sat  among  in  the  afternoon 
on  Second  Avenue — save  for  the  difference 
in  types — or  the  same  as  the  ones  that  have hissed  the  villain  and  cheered  the  hero 
through  a  quarter  of  a  century  of  success 
pn  the  spoken  stage  in  this  same  play. 

COMMC/  , 

3*°  OF  THE 

6  BOX  OFFICE 

WINNERS 



January  27,  1923 EXHIBITORS     TRADE  REVIEW 
455 

Al  Lichtman  Offers 
Vidor  Studio  Is  Sold  to  Principal 

Sol  and  Irving  Lesser  and  Michael  Rosenberg  Plan  to 

Make  the  Establishment  One  of  the  Best  on  the  Coast 

The  sale  of  the  King  Vidor  studios  in 
Hollywood  to  Principal  Pictures  Corporation 
has  been  announced.  The  purchase  price 
and  the  contemplated  alterations  will  be  in 
excess  of  $250,000  and  the  productions 
scheduled  to  be  made  this  year  in  the  new 
plant  will  reach  approximately  $2,500,000. 
Vidor  made  the  sale  direct  with  Sol  Lesser, 
Irving  M.  Lesser  and  Michael  Eosenberg. 
who  represent  Principal  Pictures  Corpora- tion. 

The  studio  covers  an  area  of  over  fifteen 
acres  and  adjoins  the  studios  of  Douglas 
Fairbanks  and  Mary  Piekford.  Many 
changes  are  contemplated.  Additional 
stage  space  will  be  made.  Permanent  sets 
and  street  scenes  will  be  built  and  inde- 

pendent companies  can  lease  space  as  is 
now  being  done  at  the  United  and  Holly- 

wood studios,  Hollywood.  A  complete  fire 
department  is  one  of  the  assets  of  the  plant. 

Warners  Receiving 

Messages  of  Praise 

on  Barry  Features 
Telegrams  from  theatre  owners  through- 

out the  country  commending  the  box-office 
qualities  of  the  Warner  Brothers'  "Heroes 
of  the  Street"  and  "Bags  to  Eiches,"  both 
Harry  Eapf  productions  featuring  Wesley 
Barry,  are  constantly  being  received  at  the 
Warner  offices. 

The  approval  placed  upon  the  productions 
by  the  exhibitors  is  declared  to  substan- 

tiate the  unanimous  agreement  of  the  trade 
and  newspaper  critics  that  the  two  Barry 
features  are  exceptionally  meritorious  box- office  attractions. 
"Heroes  of  the  Street"  reveals  Wesley 

Barry  in  the  role  of  a  courageous,  fighting 
policeman's  son  who,  after  his  father  is  elim- 

inated as  the  family  provider  by  a  thug, 
takes  up  the  burden  of  eradicating  the 
stain  on  the  good  name  of  his  parents.  How 
the  youngster  triumphs  over  his  adversaries, 
and  how  he  successfully  brings  the  culprits 
to  justice,  is  declared  to  form  the  structure 
of  an  engrossing  drama. 
"Bags  to  Biehes"  is  described  as  an  in- 

tensely real  and  thrilling  story  of  adven- 
ture intermingling  the  struggles  of  a  plucky 

youngster  who  longs  to  be  a  regular  boy. 
Other  members  of  the  cast  include  Niles 
Welch,  Buth  Benick,  Bussell  Simpson,  Min- 

na D.  Bedman,  Bichard  Tucker  and  Eula- 
lie  Jensen. 

Jossey  Plans  Two 

First  Runs  for  Two 

Arrow  Productions 

Arrow  'Film  Corporation  is  in  receipt  of 
information  from  J.  S.  .Tossey  of  Progress 
Pictures  Company  of  Ohio  that  the  Arrow- 
Burton  King  special  "The  Streets  of  New 
York"  has  been  booked  for  Jan.  18,  19 
and  20  to  play  simultaneously  at  the  four 
big  Loew  theatres,  the  Alhambra,  Liberty, 
Metropolitan  and  the  Mall,  in  Cleveland. 

The  Arrow  special  "Night  Life  in  Holly- 
wood" has  been  booked  at  the  Circle  Thea- 

tre in  Cleveland  for  the  week  of  Jan.  14, 
and  at  the  Miles  Theatre  in  Cleveland  the 

Ben  Wilson  picture  "Chain  Lightning" has  been  booked  for  the  week  of  Jan.  22. 
Arrow  points  out  this  information  is  of 

Twelve  feature  productions  will  be  made 
by  Principal  Pictures  during  the  year.  The 
first  will  be  an  adaptation  of  Harold  Bell 
Wright's  "The  Becreation  of  Brian  Kent." 

"It  is  the  desire  of  my  brother  Irving 
and  of  Mike  Eosenberg,"  said  Sol  Lesser, 
"to  assist  in  making  our  new  studio  one  of 
the  most  complete  as  well  as  one  of  the  most 
beautiful  in  the  industry.  We  have  the 
space  and  the  location  and  we  have  the 
necessary  people  to  help  us  in  creating  and 
carrying  out  our  ideas  for  this  ultimate  re- 

sult. One  of  the  features  of  the  plant  will 
be  the  huge  motor  generator  we  are  install- 

ing. Other  equally  important  additions  are 
contemplated  and  no  expense  or  time  will 
be  spared  in  providing  one  of  the  most  com- 

plete picture  making  plants  in  the  busi- 

ness. ' ' 

It  is  the  intention  of  Principal  Pictures 
to  have  three  units  working  at  the  new  stu- 

dio immediately  it  is  ready  for  occupancy. 

interest  in  view  of  the  fact  that  there  has 
been  considerable  discussion  relative  to  the 
inability  of  independents  to  secure  bookings 
in  first-run  houses. 

Netter  Joins  Nathan  Gordon 
Leon  Netter,  who  has  been  a  special  rep- 

resentative of  the  Al  Lichtman  Corporation, 
which  releases  Preferred  Pictures,  goes  to 
Boston  this  week  to  work  with  Nathan 
Gordon. 

"I  have  always  been  anxious  to  get  into 
the  theatrical  end  of  motion  pictures,"  said 
Mr.  Netter,  "and  my  connection  with  Mr. 
Gordon  is  my  chance.  It  is  with  deep  regret 
that  I  am  leaving  the  Lichtman  Corporation 
and  Preferred  Pictures.  These  organiza- 

tions, operating  jointly  in  production  and 
distribution,  are  turning  out  real  box  office 
attractions. 
Besides  Mr.  Gordon,  Mr.  Netter  will  have 

another  "boss"  who  is  now  in  Boston.  This is  his  baby  boy. 

"Poor  Men's  Wives"  Feb.  15 
Al  Lichtman  has  announced  that  "Poor 

Men 's  Wives, ' '  Gasnier 's  latest  production 
for  Preferred  Pictures,  will  be  released  to 
the  trade  February  15.  This  is  in  accord- 

ance with  an  announcement  recently  given 
out  that  "Poor  Men's  Wives"  would  pre- 

cede Tom  Forman 's  production,  "Are  You 

A  Failure?" 

"Secrets  of  Paris,"  presented  by  C.  C. 
Burr,  president  of  Mastodon  Films,  Inc.,  did 
the  biggest  business  in  many  months  at  the 
B.  S.  Moss  Cameo  Theatre  the  week  of  Jan. 
7.  It  was  beaten  by  only  two  pictures  since 
the  house  was  opened,  ' '  Peacock  Alley ' ' 
and  John  Bnrrymore  in  "Sherlock  Holmes" 
and  in  the  case  of  "Peacock  Alley"  it 
came  within  $160  of  the  world 's  premiere 
of  that  picture  at  which  Mae  Murray  per- 

sonally appeared,  the  date  also  being  that 
of  the  opening  of  the  theatre. 

"Secrets  of  Paris"  brought  more  money 
into  the  Cameo  box  office  during  its  run 
there  than  did  any  picture  that  has  played 
the  house  in  months.  At  the  opening  on 
Sunday,  the  theatre  was  jammed  and  the 
entire  lobby  crowded  with  those  waiting  to 
get  in  to  see  the  film.    This  also  happened 

Coue  $5,000  a  Week 

to  Appear  in  Picture 
Al  Lichtman,  President  of  the  Al  Licht- 

man Corporation  and  Vice-President  of 
Preferred  Pictures,  Inc.,  has  written  a  letter 
to  Dr.  Emile  Coue,  originator  of  the  Coue 
system  of  self-control,  in  which  he  offers 
the  noted  savant  $5,000  a  week  to  appear 
in  a  motion  picture.  After  receiving  the 
letter  Dr.  Coue  was  quoted  by  the  New 
York  newspapers  as  saying  that  he  had  the 
offer  under  consideration  and  that  if  he  did 
accept  it  the  money  would  be  turned  over 
to  his  clinics  in  New  York.  Incidentally  it 
developed  that  Coue  is  a  motion  picture 
"fan." 

"I  hope  Dr.  Coue  accepts  the  offer,"  said 
Mr.  Lichtman.  "A  picture  with  him  in  it 
would  prove  a  great  thing  for  the  industry." 

Deusern  to  Do  Exploitation 

A  service  for  exhibitors  "after  the  pur- 
chase price,"  has  been  opened  by  the  Ar- 

row Exchange,  729  Seventh  Avenue,  New 
York.  Not  merely  aids  and  accessories,  but 
entire  publicity  campaigns  for  all  exhibitors 
will  be  handled.  Harry  Thomas,  general 
manager  of  the  exchange,  has  placed  B.  J. 
Deusern,  formerly  of  the  William  Fox  Cir- 

cuit Theatres,  in  charge  of  the  department. 

Preview  for  Blaney  Play 

A  preview  presentation  of  the  Warner 
Brothers  classic  of  the  screen,  "Little 
Church  Around  the  Corner,"  was  given  re- 

cently at  the  Wilshire  Theatre,  Los  Ange- 
les, before  an  audience  that  is  said  to  have 

taxed  the  house  to  twice  its  capacity.  The 
production  was  directed  by  William  A. 
Seiter,  and  the  story  was  written  by  Olga 
Printzlau  based  upon  the  play  by  Charles 
Blaney  and  the  novel  by  Marion  Bussell. 

Australia  Buys  Two  C.  B.  C.'s Australian  rights  were  sold  this  week  by 
C.  B.  C.  to  Australian  Films,  Ltd.  on  "More 
To  Be  Pitied"  and  "Only  a  Shopgirl," 
which  have  been  taken  over  by  the  latter 
company  for  Australian  showing. 
Millard  Johnson,  American  representative 

for  the  Australian  firm  announces  that  wide 
campaigns  will  be  launched  to  exploit  the 
two  subjects. 

several  times  during  the  week  and  to  even 
a  greater  extent  on  Saturday,  the  closing 
night. 
The  remarkable  business  done  is  attrib- 

uted to  the  story,  adapted  from  Eugene 
Sue's  masterpiece  "The  Mysteries  of 
Paris,"  the  cast  and  the  general  all-around 
satisfactory  production,  which  was  made  by 
AVhitman  Bennett. 

Not  alone  in  New  York  did  "Secrets  of 
Paris"  register  remarkable  business  last 
week,  but  also  in  Philadelphia  and  Los 
Angeles.  In  the  first  named  city  the  Vic- 

toria Theatre  "stood  'em  up"  with  this Burr  feature. 
The  Philadelphia  newspaper  critics  were 

also  lavish  in  their  praise  of  "Secrets  of 
Paris"  and  the  same  is  true  of  Los  Angeles 
where  the  feature  opened  at  the  Symphony 
theatre  to  unusually  big  business. 

"Secrets  of  Paris"  Is  Hit  at  Cameo 
Does  Biggest  Business  in  Months  at  Moss  House,  Making 

Record  That  Had  Been  Beaten  Only  Twice  at  That  Theatre 
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Short  Subjects  and  Serials 

New  Witwer  Stories  Are  Big  Stuff 

F.  B.  O.  Shoivs  Initial  Three  of  Its  Twelve  Rounds 

Starring  George  O'Hara — They  Are  Delightful  Comedy 
It  will  not  take  a  great  many  minutes 

of  any  one 's  time  to  tell  the  world  that 
there 's  a  new  series  of  pictures  coming 
along  that  is  going  to  be  well  worth  the 
while  of  any  exhibitor  to  examine.  He 
won't  have  to  look  at  more  than  one  of 
them  to  know  that  these  pictures  are  some- 

thing out  of  the  ordinary,  and  quite  a  way 
out  of  it  at  that. 

At  the  Astor  Theatre  this  Tuesday  noon 
F.  B.  O.  showed  three  of  the  twelve  two- 
part  rounds  that  have  been  adapted  from 
the  stories  by  H.  C.  Witwer  in  Collier's 
Weekly.  Expressing  the  whole  thing  in  a 
nutshell,  you  may  take  our  word  for  it  that 
there  is  rare  entertainment  in  these 
"rounds."  They  are  unlike  the  previous 
screened  examples  we  have  seen  of  Mr. 
Witwer 's  work,  and  that  is  speaking  in  no 
manner  of  disparagement  of  the  great  stuff 
that  has  gone  before.  The  point  is  that 
those  exhibitors  who  have  found  the  other 
pictures  of  real  attraction  for  their  clientele 
need  have  no  hesitation  in  booking  these 
through  fear  of  similarity. 

The  adaptation  for  F.  B.  O.'s  "rounds" 
has  been  made  by  Beatrice  Van — and  right 
here  is  a  good  place  to  say  that  there  are 
in  the  treatment  or  in  the  titling  nothing 
that  indicates  other  than  a  "sure  mascu- 

line touch."  For  the  latter  quality  is  in 
evidence  in  chunks.  Mai  St.  Clair  has  di- 

rected the  pictures,  and  he  has  done  his 
work  in  approved  style.  The  three  rounds 
shown  are  entitled  "Fighting  Blood," 
"The  Knight  in  Gale"  and  "Six  Second 
Smith." The  star  of  the  rounds  is  George  O'Hara, 
and  a  fine,  wholesome  boy  this  Gale  Galen 
is — and  he  really  is  hardly  more  than  a 
boy.  Better  still  for  the  present  purpose 
he  is  fairly  handy  with  his  "mitts."  As 
a  foil  for  him  we  have  Clara  Horton,  one 
of  the  screen's  children  of  a  decade  ago 
and  still  seemingly  on  the  sunny  side  of 
twenty,  as  Judy  Wilcox.  Then  to  complete 
the  home  atmosphere — and  of  this  there  is 

a  lot  in  this  subject — we  have  Mabel  Van 
Buren,  in  the  role  of  Mrs.  Wilcox,  a  widow, 
the  mother  of  Judy,  who  counts  young 
Galen  among  her  star  boarders. 

William  Courtright  is  the  penurious  drug- 
gist who  hires  and  fires  Galen.  Albert 

Cooke  is  Shapiro,  the  interesting  promoter. 
Kit  Guard  is  K.  O.  Kelly,  a  perfect  type 
of  the  exaggerated  professional  pug.  Arthur 
Bankin  is  Bags  Dempster,  the  heavy,  and 
M.  C.  Byan  is  Spence,  one  of  the  gang. 
It's  a  good  cast,  all  the  way. 
The  subjects  make  delightful  comedy — 

and  this  statement  is  confined  not  to  the 
action  but  extends  to  the  titles,  all  of  which 
reflect  the  characteristic  Witwer  flavor. 
Like  their  predecessors,  they  are  candidates 
for  any  kind  of  house,  and  the  bigger  the 
better.  The  prize  ring  atmosphere  is  mini- 

mized— that  is,  it  is  in  the  initial  three 
rounds.  What  goes  beyond  that  we  cannot 
say,  but  we  will  say  we  are  ready  to  take 
a  chance  on  them.  G.  B. 

Pearl  White  Serial 

"Plunder"  Is  Set  for 

Release  January  28 
Pathe  announces  "Plunder,"  the  new  and final  Pearl  White  serial  for  release  Jan.  28. 

Many  newspapers  have  made  the  picture 
public  aware  that  Pearl  White  is  authority 
for  the  statement  that  "Plunder"  is  her 
farewell  not  only  to  serials  but  as  an  ac- 

tress for  the  screen,  and  that  she  has  re- 
turned to  Paris  to  resume  her  stage  career 

abroad. 
All  the  summer  and  fall  of  1922  was  con- 

sumed in  the  making  of  "Plunder,"  which 
was  produced  and  directed  by  George  B. 
Seitz,  from  the  story  written  by  himself 
and  Bertram  Millhauser.  While  the  story 
is  located  mainly  in  New  York  City,  with 
scenes  representing  all  grades  of  life  from 

highest  to  lowest,  the  Kentucky  moun- 
tains, the  Indian  country  and  South 

America  figure  in  its  action. 
The  cast  of  principals  supporting  Miss 

White  presents  as  leading  man  a  success- 
ful stage  player  making  his  first  appear- 

ance in  a  serial — Warren  Krech.  The  other 
outstanding  character"  in  the  picture — that 
of  the  villain — is  played  by  Harry  Semels. 

Sign  Albert  Austin 
to  Direct  Montana 

in  His  Fifth  Comedy 
Albert  Austin  has  been  engaged  to  direct 

Bull  Montana  in  the  fifth  Hunt  Stromberg 
comedy  for  Metro  release,  "Two  Twins." 
This  will  follow  "Bob  'Em  Good,"  which 
has  just  been  completed. 

Mr.  Austin  came  from  England  in  the 
vaudeville  company  with  Charles  Chaplin, 
with  whom  he  has  been  associated  for  the 
past  several  years.  He  not  only  served  as 
associate  director  with  Chaplin  on  "The 
Kid"  and  many  of  his  successes  prior  to 
that  time,  but  also  appeared  in  many  of 
these  comedies.  Eecently  he  directed 

Jackie  Coogan  in  "Trouble." The  Bull  Montana  comedy  staff  also  in- 
cludes Dick  Stevens,  assistant  director; 

Clyde  Bruekman,  "gag"  specialist,  and Irving  and  Ted  Eeese  at  the  cameras. 

Brownie  Making  Century 

Touching  on  Superstition 
Brownie,  the  Century  Wonder  Dog,  is  at 

work  on  a  picture  which  features  the  super- 
stitions of  humans.  It  is  being  directed  by 

Jim  Davis,  Century's  newest  director. 
The  cast  is  made  up  among  others  of 

Joe  Moore,  Billy  Engel,  Eddie  Barry  and Lois  Boyd. 

The  story  was  written  by  Davis,  assisted 

by  Sig  Neufeld. 
"Haunted  Valley"  New 

Title  of  Roland  Serial 
Pathe  announces  change  of  title  of  Ruth 

Roland's  next  serial  release  from  "The  Bid- 
die  of  the  Range"  to  "Haunted  Valley." The  Roland  serial  is  scheduled  to  follow 
"Plunder,"  with  Pearl  White,  which  will 
be  released  Jan.  28. 
"Haunted  Valley,"  it  is  stated,  has  al- 

ready been  liberally  booked  under  the  now 
discarded  title  of  "The  Riddle  of  the 

Range." 

Davis  Directing  for  Century 
The  first  act  of  Julius  Stern,  president 

of  Century,  on  his  return  to  his  Hollywood 
studio,  was  to  place  Jim  Davis,  one  of  the 
best  known  short  subject  directors,  under 
contract.  Davis  started  in  the  moving  pic- 

ture industry  in  the  early  Thanhouser  days. 
Later  he  went  with  Kalem. 

For  the  past  few  years  he  has  been  with 
Fox,  Sennett,  Roach  and  others.  During  the 
past  year  he  has  directed  for  Hal  Roach. 

Scene  from  "Second  Childhood,"  Educational-Christie  comedy  featuring  Bobby  Vernon. 

Pasadena  Honors  Peggy 

Baby  Peggy,  the  tiny  four-year-old  star 
of  Century,  was  chosen  from  about  a  hun- 

dred children  including  many  well  known 
kiddies  in  the  moving  picture  field  for  ap- 

pearance in  Pasadena's  1923  Tournament 
of  Roses.  May  McAvoy  was  queen  of  the 
float  Baby  Peggy  rode  on,  which  was  en- 

tered by  the  Hollywood  Chamber  of  Com- merce. 
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Bray  Shows  Plan  to 

Divert  Gulf  Stream 

and  Benefit  Climate 

' '  Gambling  with  the  Gulf  Stream, ' '  a 
Bray  romance,  by  Bray  Productions,  Inc., 
released  by  the  W.  W.  Hodkinson  Corpora- 

tion, visualizes  a  plan  by  C.  L.  Biker,  an 
engineer,  to  improve  climatic  conditions  in 
Eastern  America  and  Canada  and  North- 

western Europe  by  diverting  the  icy  Labra- 
dor Current  away  from  the  Eastern  coast 

to  mid-Atlantic  where  its  denser,  heavier 
waters  can  sink  beneath  the  warmer,  lighter 
Gulf  Stream.  By  removing  the  wall  of  cold 
water  from  the  coast  and  from  the  Grand 
Banks  the  warm  water  may  then  leave  the 
coast,  while  its  flow  toward  Europe  will  be 
accelerated,  thus  moderating  the  climates 
of  both  continents.  The  plan  was  indorsed 
by  General  G.  W.  Goethals,  other  authorities 
and  commercial  organizations.  A  bill  to 
create  a  commission  to  study  the  project  was 
introduced  in  Congress  in  1913. 

"The  Cavy  and  the  Rat" 
Trained  Rodent  Comedy 

A  novelty  is  brought  to  the  screen  in 
"The  Cavy  and  the  Eat,"  the  next  of  the 
Urban  Popular  Classics,  to  be  released  by 
Vitagraph.  The  cavy  is  a  South  American 
earth-burrowing  rodent  which  resembles  a 
guinea  pig  and  the  motion  pictures  were 
taken  and  arranged  by  Prof.  F.  P.  Smith, 
the  noted  naturalist  of  London. 

Following  the  pictures  of  the  cavy  his  sec- 
ond cousin,  the  black  rat,  is  shown  and  this 

is  a  comedy  in  rodent  life.  The  animals 
are  remarkably  well  trained  and  the  court- 

ship, marriage  and  the  rearing  of  the  little 
ones  is  made  into  a  comedy.  One  of  the 
naughty  youngsters  sips  a  little  too  deeply 
of  the  remains  of  the  master's  synthetic 
liquor  and  after  roistering  about  is  rescued 
by  his  mother  who  carries  him  safely  to  the 
parental  roof,  meaning  the  cage. 

REVIEWS    OF  CURRENT 

SHORT  SUBJECTS 

"Second  Childhood,"  Christie 
"Second  Childhood,"  which  has  been 

made  in  two  reels  by  the  Christie  Studio 
for  Educational  release,  is  an  old  story  with 
a  decidedly  new  twist.  Many  times  we 
have  seen  pictures  in  which  an  uncle  or  an 
aunt  sends  money  to  a  parent  for  the  bene- 

fit of  a  young  namesake  which  investiga- 
tion has  proved  did  not  exist.  In  the  pre- 
sent instance  uncle  shows  up  with  a  child 

of  his  own,  one  that  he  has  been  anxious 
to  "keep  young"  as  long  as  possible.  Babe London  is  the  little  one,  but  she  is  consid- 

erably larger  than  Bobby  Vernon,  who  is 
serving  as  a  pinch  hitter  for  his  partner. 
"Little  Violet"  insists  that  "little  Oscar" 
shall  be  her  little  playmate.  The  expedi- 

ent gets  by  until  Uncle  Oscar  is  smitten  bv 
a  chorus  leader  who  happens  to  be  Bobby's 
sweetheart,  and  then  the  trouble  begins— 
and  also  the  fun.  There's  good  amusement and  quite  a  lot  of  it  in  the  farce. 

"Hair  Trigger  Burk,"  Universal Harry  Carey  is  the  featured  player  in 
a  re-edited  revival  in  two  reels  of  "Hair 
Trigger  Burk,"  formerly  shown  in  three 
parts.  It  is  a  slight  tale  written  by  Eu- 

gene B.  Lewis  and  directed  by  Fred.  A. 
Kelsey.  The  theme  is  of  a  son  of  a  dy- 

ing highwayman  unaware  of  his  father's 
misdeeds  who  is  confided  to  the  care  of 
Hair  Trigger  Burk,  played  by  Mr.  Carey. 

The  boy,  portrayed  by  Teddy  Brooks,  be- 
comes enamored  of  a  vamp,  Claire  JJu 

Brey,  and  refuses  to  listen  to  the  plead- 
ings of  his  guardian  to  give  her  up  until 

he  discovers  the  truth  about  his  father, 
the  pal  of  Burk.  The  money  stolen  is  re- 

turned, and  Burk  and  the  Kid  make  a 
fighting  getaway. 

"The  Social  Buccaneers,"  Universal 
"Black  Shadows"  is  the  title  of  Chapter 

5  of  the  Universal  serial  starring  Jack 
Mulhall.  Sidney  Bracey,  in  the  role  of 
the  secretary  of  the  former  bank  presi- 

dent, dies  and  passes  out  of  the  picture, 
but  before  doing  so  reveals  the  person  re- 

sponsible for  the  ruin  of  Jack's  father. 
At  the  store  where  the  gold  has  been 
taken  there  is  a  battle  to  prevent  the 
coin  from  again  falling  into  the  hands  of 
the  robbers. 

"Bumps,"  Educational 
The  feature  of  this  Cameo  Comedy  is  the 

conversion  of  a  small  fliver  into  a  seagoing 
hack.  When  its  operator,  who  has  won  the 
machine  in  a  guessing  contest,  takes  his  girl 
on  a  ride  his  vehicle  develops  an  overheat- 

ed engine.  Ice  fails  "to  cool  the  fevered 
brow  of  the  Detroit  nightingale,"  to  quote 
the  title,  so  the  water  apparently  being  fine 
the  car  goes  right  in  and  crosses  a  wide 
and  deep  stream.  A  constable  pursuing  in 
a  speed  boat  fails  to  catch  up  with  it.  The 
novelty  will  interest  and  also  amuse. 

Pathe  Review  No.  4 

The  opening  of  No.  4  illustrates  verses 
from  William  Cullen  Bryant's  poem  "The 
Death  of  the  Flowers. ' '  From  Canton, 
China,  come  interesting  scenes  of  a  native 
funeral.  The  best  of  the  number,  however, 
are  the  views  of  Bonnie  McLeary,  the  sculp- 

tress, at  work  on  a  female  figure.  The  sta- 
tue is  shown  from  beginning  to  completion. 

Pictures  are  shown  of  the  puffer  fish  taken 
at  the  New  York  aquarium.  In  the  Pathc- 
color  section  are  fine  shots  of  some  of  the 
men  of  Athens  of  today. 

"The  Champeen,"  Pathe 
Sunshine  Sammy  blossoms  out  as  a  fight 

promoter  in  "The  Champeen,"  the  two- 
part  Hal  Roach  studio's  Our  Gang  contri- bution to  the  list  of  Pathe  releases  for 
Jan.  28.  And  he  is  some  promoter.  There 
is  a  lot  of  comedy  in  the  picture,  which  is 

kid  stuff  all  the  way.  Nevertheless,  the 
grown-ups  will  be  in  on  the  fun  just  as 
much  as  the  youngsters. 

All  the  gang  is  represented.  Micky 
(Freckles)  Daniels  is  one  of  the  unwilling 

scrappers,  being  opposed  by  "Battling" Jackie  Davis.  One  of  the  features  of  the 
mill  is  the  timekeeper,  a  real  kid.  Perhaps 
the  best  of  the  picture  is  the  first  reel, 
showing  the  leading  up  to  the  session  in  the 
squared  circle. 

Screen  Snapshots  No.  18,  Pathe 
Elaine  Hammerstein  and  Conway  Tearle 

are  photographed  in  settings  of  "One  Week 
of  Love."  Cecil  De  Mille  and  Jesse  Lasky 
are  shown  at  the  reeent  marriage  of  Elliott 
Dexter.  A  dozen  screen  girls  descend  on  the 
home  of  Harold  Lloyd  and  take  a  plunge  in 
his  bathing  pool.  The  Talmadge  sisters 
start  on  a  trip  (presumably  the  recent  one 
that  took  them  abroad),  and  many  film  folk 
go  to  the  Los  Angeles  station  to  bid  them 
good-bye.  Bobby  Vernon  is  shown  at  his 
home  as  a  "daddy." 

"Speed,"  Patheserial 
The  fifteenth  and  final  episode  of  Charles 

Hutchison's  serial  of  "Speed"  is  notable 
for  the  manner  in  which  Speed  climbs  roofs 
and  ladders  in  his  effort  to  reach  the  im- 

prisoned butler.  Nothing  in  the  action  that 
has  gone  before  has  shown  him  in  a  livelier 
mood.  The  ending  is  of  the  son's  depar- 

ture unprosecuted  for  the  attack  on  his 
own  father  and  the  theft  of  securities,  the 
clearing  of  the  name  of  Speed  and  the  res- 

toration to  his  place  in  the  bank  of  the 
cashier. 

"A  Fool  for  Luck,"  Universal 
Lewis  Sargent  is  featured  in  a  rather 

thin  one-reel  Universal  subject  entitled 
"A  Fool  for  Luck."  It  was  written  by 
Keene  Thompson  and  directed  by  Scott 
Darling.  The  featured  player  is  support- 

ed by  Eileen  Burdette.  The  tale  is  of 
April  1  and  the  efforts  frequently  made 

on  that  date  to  "Hang  something"  on friends  and  associates. 

"A  Fisherman's  Jinx,"  Pathe 
The  present  number  of  Cartoonist  Paul 

Terry's  contributions  to  Aesop's  Film  Fa- 
bles is  up  to  the  high  average  of  its  pre- decessors. As  usual  ihe  unexpected  happens 

at  every  turn,  and  it  is  this  quality  in  part 
which  makes  these  cartoons  such  excellent 
entertainment. 

One  of  the  dramatic  moments  in  the  Pearl  White  seri  al  ' '  Plunder, ' '  which  Pathe  is 
releasing  Jan  28. 
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Live  News  of  the  West  Coast 

By  RENEE  BEEMAN 

RINCIPAL  PICTUEES  CORP.  lias  an- 
nounced the  purchase  of  the  King  Vi- 

dor  Studios  in  Hollywood.  These  stu- 
dios occupy  a  space  equal  to  four  city  blocks 

and  adjoin  those  of  Douglas  Fairbanks  and 
Mary  Piekford  and  have  been  in  operation 
approximately. 
The  officials  of  the  Principal  are  Sol 

Lesser,  president,  Irving  Lesser,  vice  presi- 
dent and  Michael  Rosenberg,  secretary  and 

treasurer. 
According  to  these  film  executives, 

extensive  improvements  will  be  made 
immediately  which  will  cost  more  than 
$100,000.  Extra  stages  and  equipment 
will  be  installed  throughout  the  plant 
and  production  on  the  first  new  year's 
product  will  be  begun  as  soon  as  the 
studios  are  put  in  working  order.  The  ini- 

tial production  will  be  one  of  Harold  Bell 
"Wright's  stories,  "The  Re-Creation  of 
Brian  Kent." 

It  is  understood  that  negotiations  are 
now  under  way  for  the  signature  of  con- 

tracts of  many  men  and  women  celebrities, 
among  whom  is  Dorothy  Phillips,  wife  of 
the  noted  director,  Alan  Holubar.  Miss 
Phillips  has  just  completed  a  feature  for 
Principal  Pictures  titled,  "The  World's  A 
Stage, ' '  which  was  written  by  Elinor  Glyn. 

Mr.  Lesser  states  that  arrangements  have 
been  made  with  the  General  Electric  Co. 
whereby  one  of  their  experienced  engineers 
will  come  to  Los  Angeles  and  supervise  the 
installing  of  a  giant  motor  generator  which 
will  be  one  of  the  largest  used  in  any  mo- 

tion picture  studio  anywhere. 

Charles  R.  Seeling  has  announced  that 
he  will  soon  have  two  different  units  engag- 

ed in  production  of  Fine  Arts  Studios.  Mr. 
Seeling  has  recently  placed  "Big  Boy"  Wil- liams under  contract  and  will  star  him  in  a 
series  of  semi-western  pictures. 

The  second  unit  is  headed  by  Bessie  Love, 
who  will  be  featured  in  a  series  of  four 
comedy  dramas,  which  Mr.  Seeling  will  per- 

sonally direct. 

It  was  a  gala  scene  at  Universal  the  other 
night  when  Wallace  Worsley  directed  some 

huge  spectacular  shots  for  the  coming  pro- 
duction of  "The  Hunch  Back  of  Notre 

Dame."  Hundreds  of  extras,  principals  in 
the  picturesque  garb  of  the  period,  big  lights 
blazed  on  every  side  made  for  a  magnifi- 

cence which  promises  well  for  the  picture. 

Al  Christie  has  the  habit  now  of  foreign 
exteriors  for  his  comedies.  Although  he 
has  just  returned  from  Honolulu  where  he 
"shot"  "The  Hula  Honeymoon,"  he  is  now 
planning  a  trip  in  May  when  he  will  sail 
for  London  with  Neal  Burns  to  make  a  film 
featuring  the  time  honored  omnibus.  Mr. 
Christie  will  recruit  his  staff  from  the  Ideal 
Studios  where  all  equipment  will  be  put  at 
his  disposal. 

The  producer  is  now  taking  shots  of  in- teriors that  have  been  constructed  at  his 

Hollywood  plant  for  "The  Hula  Honey- 
moon, ' '  which  features  Henry  Murdock. 

He  is  also  lining  up  a  story  for  Kathleen 
Clifford,  whom  he  has  signed  for  a  special comedy. 

Bobby  Vernon  will  return  from  St.  Louis 
this  week  when  he  will  start  immediately 
on  a  new  picture,  "Second  Childhood." 

"Main  Street"  is  rapidly  being  complet- 
ed on  the  Warner  Bros.  lot.  The  leading 

role  of  Carol  Kennicott  is  being  played  by 
Florence  Vidor.  The  other  parts  will  be  por- 

trayed by  Monte  Blue,  Noah  Beery,  Robert 
Gordon,  Harry  Myers  and  Louise  Frazenda. 
This  is  not  the  complete  personnel  but  the 
title  roles.  Harry  Beaumont  is  directing 
from  the  script  written  by  Julian  Joseph- 
son.  The  picture  is  one  of  the  series  of  pop- 

ular novels  that  are  being  filmed  by  War- 
ner Bros.   

"The  Aviator,"  one  of  James  Montgom- 
ery's comedies,  will  be  Douglas  MacLean 's 

first  independent  productions  for  release  by 
Associated  Exhibitors.  Tin  story  is  a  two- 
time  Broadway  success. 

The  picture  will  be  produced  at  the  Holly- 
wood studios,  where  MacLean 's  company 

have  established  headquarters.  It  is  ex- 
pected the  production  will  be  completed  in 

time  for  a  late  spring  release. 
Lloyd  Ingram,  who  has  directed  a  number 

of  MacLean 's  former  pictures  will  direct. 
The  supporting  cast  will  include  several 
names  of  prominence. 

Jackie  Coogan's  "Oliver  Twist"  will  be 
followed  by  "Daddy,"  an  original  story  di- rected by  E.  Mason  Hopper. 
The  picture  was  made  several  months 

ago  but  was  held  pending  the  release  of 
"Oliver  Twist." 

In  the  supporting  cast  are  Arthur  Car- 
ewe,  playing  the  leading  male  role  and 
Anna  Townsend,  the  "Grandma"  of  Harold 
Lloyd's  "Grandma's  Boy." 

"Three  Wise  Fools,"  one  of  the  most  suc- 
cessful plays  of  the  last  decade,  will  be 

King  Vidor 's  first  production  under  the 
Goldwyn  contract. 

Vidor  has  had  an  option  on  the  story  for 
two  years  and  has  been  waiting  the  time 
when  he  would  have  at  his  disposal  all  the 
resources  necessary  to  produce  it  under  the 
manner  it  deserved. 

He  will  personally  make  the  adaptation  in 
consultation  with  June  Mathis,  editorial  di- 
rector. 

"Three  Wise  Fools"  was  produced  ;n  New 
York  in  1918  and  ran  for  11  months  on 
Broadway  and  has  been  playing  on  the  road 
ever  since.  In  the  original  cast  were  Claude 
Gillingwater,  Helen  Mencken  and  Henry 
Davenport.  Mr.  Gillingwater  has  now  de- 

serted the  stage  for  the  screen  and  is  to 
play  the  role  of  the  lovable  grouch  trans- 

formed by  the  influence  of  a  young  girl. 
Mr.  Gillingwater  is  the  only  .  one  in  the 
cast  to  be  chosen  so  far. 

Willi  am  deMille  is  making  splendid  pro- 
gress with  "Grumpy,"  the  mystery  love 

story  adapted  by  Clara  Beranger  from  the 
play  by  Hodges  and  Percyval. 

In  this  Paramount  picture  Theodore  Rob- 
erts plays  the  title  role  and  with  him  are 

featured  May  McAvoy  and  Conrad  Nagel. 

"Bella  Donna,"  Pola  Negri's  first  Amer- 
ican picture  in  which  she  will  star  for 

Paramount  with  Conway  Tearle,  Conrad  Na- 
gel and  Lois  Wilson  in  support,  lias  finally 

been  completed  by  George  Fitzinanrice. 

A  hundred  persons,  portraying  the  exclu- 
sive clientele  of  a  famous  artist,  spent  an 

enjoyable  afternoon  at  the  Metro  studios 
in  Hollywood  recently  during  the  filming  of 
"Your  Friend  and  Mine,"  the  Metro-SL 
production  of  Willard  Mack's  sketch,  di- 

rected by  Clarence  G.  Badger.  They  received 
good  pay  for  witnessing  a  costly  and  elab- orate stage  offering. 

It  was  a  show  within  a  show,  which  in 
the  story  was  given  by  an  artist  for  the 
benefit  of  his  patrons.  Its  more  important 
features  were  a  Japanese  death  .lance  by 
Frederic  Ko'Vert,  r:  tableau  featuring  Enid 
Bennett  and  J.  Herbert  Frank,  and  an  in- 

terpretative dance  by  three  of  Mr.  Ko'- 
Vert's  pupils.  It  was  staged  in  a  richly 

furnished  artist 's  studio  built  on  one  of  the Metro  studio  stages. 

Mr.  Ko'Vert  is  the  originator  of  eccen- tric dances  ami  costumes.  The  one  he  used 
for  his  dance  in  Ihis  picture  was  construct- 

ed of  5,000  pieces.  The  makeup  of  his  face, 
arms  and  hands  was  of  a  metallic  nnture 
and  n|ade  him  appear  as  a  moving  silver 
image.'*  The  weird  effect  was  heightened 
by  the  use  of  a  fire  curtain,  sheets  of  flame 
shutting  off  the  audience's  view  of  the  stage at  the  end  of  his  dance. 
Among  the  leading  members  of  Ihc  east 

of  "Your  Friend  and  Mine"  in  addition  to 
Miss  Bennett  and  Mr.  Frank,  are  Willarl 
Mack,  Huntly  Gordon,  Otto  Lederer,  Rose- 

mary Theby  aud  others. 

An  exciting  scene  in  "Hearts  Aflame,"  the  Reginald  Barker  production  for  Louis  B. 
Mayer.    The  men  on  the  ground  are  Stanton  Heck,  Russell  Simpson  and  Lee  Shumway. 
On  the  truck  are  Martha  Mattox,  Anna  Q.  Nilsson  and  Craig  Ward;  behind  them  John 

Dill,  John  Standing  and  Ralph  Cloninger.    "Hearts  Aflame"  is  a  Metro  release. 
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Making  the  Theatre  Pay 

Exploiting  the  Picture        Equipping  the  Theatre 

A  strip  of  awning  from  a  tentmaker  made  a  realistic  display  for  the  Capitol  theatre,  St.  Paul,  during  the  run  of  First  National's 
"Omar  the  Tentmaker."  The  awning  was  used  on  the  marquee  and  also  covered  the  entrance  inside  the  lobby,  where  rugs,  short 
strips  of  a  Persian  skyline  border  and  a  large  cutout  from  the  24-sheet  were  part  of  the  scheme. 

Exploitorial 

IF  the  yearly  "forecasts"  which  appear  in  the  holiday  mes- 
sages of  the  outstanding  personalities  of  the  film  industry 

are  correct  in  declaring  that  the  great  desideratum  of  the  industry 

is  ' '  cooperation  and  "better  understanding  between  the  various 
factions, ' '  then  there  is  much  hopefulness  for  the  industry  in 
exploitation.  For  exploitation  has  as  its  essential  foundation 

"cooperation."  That  is  what  it  preaches  and  that  is  what  is 
practiced  in  exploitation.  A  recent  incident  illustrates  the  point. 
The  exploiteer  of  one  distributor  started  a  contest  in  a  town. 
Called  away  before  the  awards  could  be  distributed  it  looked  as 
though  everything  was  going  to  wind  up  in  a  flop  for  the  contest. 
But  at  this  point  an  exploitation  man  of  another  distributing  con- 

cern came  into  the  town.  He  jumped  into  the  breech  and  finished 
up  the  job  for  the  theatre. 

THE  teaser  ads  suggested  by  the  Pathe  exploitation  depart- 
ment for  ' '  Dr.  Jack ' '  campaigns  have  ' '  caught  on. ' '  A 

good  percentage  of  the  theatres  presenting  Lloyd's  new  comedy 
used  the  stunt  and  in  Cincinnati  some  corking  publicity  resulted 

when  an  investigation  of  "Dr.  Jack"  was  staged  by  one  of  the 
health  officers.  Doctor's  who  advertise  are  either  criticized  or 
investigated.    Either  result  is  good  exploitation  for  the  show. 

THE  announcement  that  negotiations  are  on  between  officials 
of  Famous  Players-Lasky  and  the  Canadian  Pacific  to  bring 

about  a  tie-up  campaign  for  "The  Covered  Wagon"  may  be  re- 
ceived with  some  amazement  by  travelers  to  whom  the  term  is 

not  a  technical  one  that  a  railroad  needs  any  cooperation  in 

achieving  a  "tie-up."  To  the  showman  the  news  is  equally 
interesting.  If  it  goes  it  will  be  an  exploitation  stunt  of  real 

' '  continental  proportions. ' ' 

FROM  the  formal  invitations  to  the  banquet  to  the  mint-flav- 
ored toothpicks,  the  line  of  novelties  for  "The  Strangers'  Ban- 

quet" is  a  good  one,  and  a  credit  to  Goldwyn.  Arrow  also  has 
a  good  novelty  in  the  form  of  a  wedding  ring  attached  to  a  card 
bearing  the  line  "Do  you  want  to  know  what  this  symbol  really 
means:  the  answer  will  be  found  in  'Man  and  Wife!" 

TOM  KENNEDY. 
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A  group  of  usherettes  all  dressed  up  for  their  jobs  in  seating  people  for  performances  of  "When  Knight- 
hood Was  in  Flower"  at  the  American  Theatre,  Butte,  Mont.  The  Cosmopolitan  offering  was  exploited 

well  by  Manager  Swanson,  who  was  assisted  by  Kenneth  O.  Renaud  of  the  Paramount  exploiteer  forces. 

Manager  Kashin 
gets  a  ride  from 
the  Newark,  N. 
J.,  Police  Depart- 

ment. The  arm  of 
the  law  however 
is  not  "after"* Kashin  but  with 
him.  The  print  of 
Harold  Lloyd  in 
"Dr.  Jack"  was 
shipped  by  Pathe, 
but  once  it  ar- 

rived in  Newark 
the  Rialto  mana- 

ger wanted  to  get 
some  publicity  and 
in  doing  so  showed 
that  it  can  be 
done  w^h  a 
stunt  no  ̂ jmatter 
how  old  so  long 
as  it  is  introduced 
at  the  proper  time. 

Auto  suggestion  in  ballyhoo  served  a  good  purpose  in  the  exploitation  by  the  Kinema,  Los  Angeles,  for 
First  National's  "The  Dangerous  Age."    This  wreck  was  scouted  out  by  an  exploiteer  and  mounted  on 

a  motor  truck  made  an  effective  object  for  the  catch-line  "This  is  The  Dangerous  Age." 

Rivoli  Uses  Every 

Angle  Exploiting 
"Omar"  In  Portland 

Theatre  men  of  Portland,  Ore.,  have  al- 
ways had  an  enviable  reputation  for  do- 

ing things  thoroughly  but  when  the  Riv- 
oli theatre  of  the  Rose  City  played  Guy 

Bates  Post  in  his  First  National's  "Omar 
the  Tentmaker"  recently  the  advertising 
campaign  was  a  masterwork. 

Ten  days  before  the  picture  opened  the 
Portland  Oregonian  started  a  Quatrain  or 
Poetry  Contest.  The  newspaper  gave  the 
contest  considerable  publicity  and  publish- 

ed photos  of  the  winners  with  their  verse 
beneath. 

Then  Manager  J.  C.  Stille  decorated  his 
lobby,  elaborately,  a  week  in  advance. 
From  the  Cartosian  Bros.  Persian  Rug  Co. 
Mr.  Stille  obtained  $50,000  worth  of  rare 
rugs,  lamps  and  antiques.  These  he  had 
insured  by  the  Lloyds,  Inc.  and  the  news- 

papers printed  stories  of  the  transaction. 

In  a  right  hand  alcove  in  the  theatre's 
lobby  Mr.  Stille  placed  a  wax  figure  made 
to  represent  "Omar."  The  ushers  came 
next  for  attention  and  were  provided  with 
specially  made  silk  costumes  of  Persian 
design.  From  the  Rivoli  sign  shop  came 
a  series  of  six  two  sheet  shadow  box 
cut  outs  illuminated  and  adorned  with 
silver  leaf  and  some  artistic  cut  out 
streamers  for  over  the  archway  and  aisle 
portieres.  A  half  dozen  baby  spot  lights 
played  upon  the  rugs  and  lobby  decora- 

tions from  hidden  corners  and  made  the 
display  unusually  attractive. 

The  advertisements  for  the  Sunday  fol- 
lowing the  opening  were  modest  but  at- 

tractive and  among  the  follow  up  ads  was 
one  column  ten  inch  ad  presumed  to  have 
been  written  by  Mr.  and  Mrs.  Portland 
who  remarked  in  brief  sentences  that  they 
had  decided  to  break  the  monotony  of  the 

Christmas  shopping  rush  and  enjoy  "Omar 

the  Tentmaker." 
Hamilton  Puts  on  Good 

Lobby  for  "Sin  Hood" An  unusual  and  striking  lobby  display 
for  "The  Sin  Flood,"  was  arranged  by  the 
manager  of  the  Hamilton  Theatre,  Lancas- 

ter, Pa.  It  took  the  form  of  a  miniature 
stage  set  showing  an  altar  in  front  of  a 
church  window. 

The  figures  of  Richard  Dix  and  Helene 
Chadwick  were  out  of  the  3 -sheet  poster, 
mounted  and  placed  in  front  of  the  win- 

dow The  name  of  tne  player  was  painted 
on  each  cut-out. 

Ir>  front  of  the  figures  an  altar  was  ar- 
ranged, with  bulb-tinned  imitation  candles 

and  the  customary  altar  trappings.  Spot 
lights  played  upon  the  picture  at  night. 
The  entire  cost  of  the  display  was  $3. 

On"  Line  Gets  Coveted  Sign 
One  line  on  a  sign  won  a  space,  hither- 
to unavailable  for  any  kind  of  advertis- 

ing for  the  showing  of  First  National's 
"Skin  Deep"  at  the  Rialto  Theatre,  Lake- 
wood,  N.  J.    The  line  was:  — 
"Under  the  auspices  of  the  American 

Legion." 

The  sign  was  posted  outside  a  boat 
house  where  the  man  who  rented  the 
house  had  not  been  able  to  secure  from 
the  civic  authorities,  permission  to  paint a  sign. 
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Theatre  Ties  Up 

With  Indianapolis 

Motorists'  Club 
On  First  National's  "The  Dangerous 

Age"  the  Circle  Theatre,  Indianapolis,  ef- 
tected  a  tie-up  with  officials  of  the  Hoo- 
sier  Motor  Club,  whereby  that  organiza- 

tion utilized  the  production  title  in  a  safe- 
ty and  membership  drive.  200  half  sheet 

cards  were  placed  on  the  rear  dash  of 
all  city  trolley  cars,  having  the  following 

specimen  text:  "Drive  Sensibly,  This  Is 
The  Dangerous  Age.  Hoosier  Motor  Club. 

Joined  yet?" 
The  club  maintains  a  towing  and  wreck- 

ing service,  consisting  of  three  huge 
trucks  each  equipped  with  a  crane.  These 

were  bannered  as  follows:  "A  part  of  the 
Emergency  Service  for  members  of  the 
Hoosier  Motor  Club.  Join  today  and  see 
'The  Dangerous  Age'  at  the  Circle  Thea- 

tre now." 
These  banners  were  permanently  affix- 

ed to  the  tow  cars  and  were  carried  dur- 
ing the  entire  week  of  the  engagement. 

Moreover,  for  two  hours  each  day,  one 
hour  at  near  noon,  and  the  other  about 
four  P.  M.  one  of  the  tow  cars  picked  up 
a  wrecked  machine  from  the  "Bone  Yard" 
and  hauled  it  through  the  downtown 
streets. 

Swanke's  Color  Displays 

Exploit  "Young  Rajah" 
Arthur  Swanke,  advertising  and  exploita- 

tion man  for  the  Eialto  Theatres  at  Eldor- 
ado, Arkansas  exploited  the  "Young  Ea- 

jah"  at  Eldorado  last  week,  with  splendid effect. 

Swanke  made  up  a  display  of  ten  blacks 
and  whites  of  Valentino,  placed  on  a  back- 

ground of  bright  yellow.  This  display  was 
put  in  a  furniture  store  a  week  before  the 
picture  started  and  left  there  during  the 
run. 

In  front  of  his  lobby  was  a  banner  across 
the  entire  front.  This  was  made  of  beaver 
board.  Oriental  color  was  the  general  ef- 

fect, including  blue,  red,  black,  gold  and 
yellow.  In  the  center  was  a  large  oval  dis- 

play of  yellow  background,  on  which  was 
the  cut-out  of  Valentino  from  the  one  sheet. 
The  entire  display  was  so  worked  out  that 
the  colors  seemed  to  blend  towards  the  cen- 
ter. 

Tieup  with  Charity  Club 
When  "Tess  of  the  Storm  Country"  was 

showing  at  the  Colorado  theatre,  Denver, 
the  manage.' i ent  put  over  a  tie-up  in  the 
form  of  a  big  theatre  party  on  Christmas 
Day  under  the  auspices  of  the  Good  Fellow 
Club  movement  and  the  Eocky  Mountain 
News. 

The  Good  Fellow  Club  movement  was  in- 
augurated by  members  of  the  Lions  Club 

of  Denver  which  sent  requests  to  members 
to  conduct  their  Christmas  charities  through 
the  Good  Fellow  movement.  As  a  result 
of  the  tie-up  a  special  showing  was  arrang- 

ed for  ten  o'clock  on  Christmas  forenoon. 
The  Eocky  Mountain  News  ran  a  coupon 
which  had  to  be  clipped  and  presented  at 
the  office  of  the  News  in  exchange  for  a 
ticket  to  the  performance.  v 
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A  window  display  in  a  bank.  The  McDowell  National  Bank  co-operated  with  the  Liberty  Theatre  in 
exploiting  First  National's  "The  Light  in  the  Dark"  in  Sharon,  Pa.  The  stunt  was  based  on  the  "treasure 
hunt"  idea.  The  bank  buried  three  thousand  pennies  and  then  the  hunters  went  out  with  their  shovels. 
The  campaign  to  stimulate  savings  accounts  was  built  around  the  line  "come  out  of  the  dark  into  the 

light"  with  thrift  called  the  "Light  in  the  Dark." 

When  "Douglas 
Fairbanks  in 

Robin  Hood"  ar- rived in  Boston 
for  its  run  at  the 
Park  Theatre,  the 
picture  was hooked  up  with about  everything 

having  a  worth- while advertising 
angle.  The  tie-up 
plan  was  about made  complete 
when  the  United 
Artists  new  Fair- banks vehicle  was 
featured  in  a window  display  in 
the  store  of  a 
camera  and  photo- graphic supply 
dealer.  Stills  from 
the  picture  were used  as  perfect 
examples  of  pic- torial and  action 

photography. 

The  musifcal  prologue  staged  under  the  direction  of  S.  L.  Rothafel  at  the  Capitol  Theatre,  New  York, 
/or  the  presentation  of  Metro's  "Quincy  Adams  Sawyer."  The  action  depicted  a  small  town  showman 
postiP"  »  24-sheet  of  the  coming  attraction  and  adding  his  praises  of  the  show  to  those  of  the  poster. 



462 EXHIBITORS    TRADE  REVIEW Volume  13.     Number  9 

"Dr.  Jack"  Ads  Stir  Up  Health  Board 

Cincinnati  Strand's  Teaser  Campaign  Results  in 
Investigations  by  Medical  Men — And  Publicity 

The  Cincinnati  Post  Has  assured  its  read- 
ers that  inasmuch  as  one  of  its  advertis- 

ers signing  himself  ' '  Dr.  H.  Jack,  Special- 
ist," has  turned  out  to  be  Harold  Lloyd 

in  ' '  Dr.  Jack, ' '  playing  at  the  Strand 
Theatre,  the  Health  Board  will  not  pursue 
the  matter  any  further. 

According  to  the  published  account,  the 

series  of  ads  in  question  gave  the  Cincin- 
nati Health  Board  considerable  concern,  in 

view  of  the  obligation  on  its  part  to  pro- 

tect the  public  against  "  anethetically  "  ad- 
vertising doctors,  who  might  turn  out  to 

be  ' '  quacks. "  As  a  matter  of  fact  this 
was  a  series  of  extremely  insidious  "cure- 
all"  advertisements.  "Dr.  H.  Jack,  Spe- 

cialist," advertised,  to  begin  with,  that  he 
knew  he  was  liable  to  expulsion  from  the 

American  Medical  Society,  but  he  was 
ready  to  dare  everything  to  give  people 

the  benefit  of  "nature's  finest  remedy." 
Meantime,  as  printed  in  the  Cincinnati 

Post,  the  city  health  officials  had  learned 
from  the  State  Board  of  Health  that  no 

"Dr.  H.  Jack"  was  in  the  list  of  regis- 
tered physicians.  So,  when  the  advertis- 

ing "doctor"  brazenly  published  his  ad 
dress,  Health  Commissioner  Dr.  William  H. 
Peters  put  on  his  hat  and  wended  his  way 

to  "531  Walnut  Street,"  where  "Dr.  H. 
Jack's"  neatly  designed  letter  head  said 
he  would  be  with:  "Office  Hours  10  A.  M. 

 11  P.  M.,  Daily  and  Sunday."  Pursuit 
of  that  street  number  led  him  straight  to 
tne  Strand  Theatre,  with  its  posters  and 

lobby  display  announcing:  "Harold  Lloyd 
in  'Dr.  Jack.'  " 

"Get  Bulldog  Druminond" 
Line  Used  in  New  York 

Taking  advantage  of  the  novel  exploita- 
tion stunt  originated  by  the  Hodkinson  Ad- 

vertising Department,  in  conjunction  with 
the  Hollandia  Film  production  "Bulldog 
Drummond,"  adapted  from  the  stage  play 
by  ' '  Sapper ' '  and  distributed  through  the 
W.  W.  Hodkinson  Corporation,  the  man- 

agement of  the  Electra  Theatre,  Brooklyn, 
N.  Y.,  pasted  the  stick  reading  ' '  Get  Bull- 

dog Drummond  Dead  or  Alive ' '  on  every 
letter  and  postcard  sent  through  the  mail- 

ing list. 
The  management  furthermore  made  use 

of  the  stickers  in  other  ways.  Small  boys 
were  used  as  the  medium  for  getting  these 
curiosity  teasers  into  many  strange  places 
with  the  result  that  many  people  were 
attracted  to  the  Electra  Theatre  during 
the  showing  of  "Bulldog  Drummond." 

Finds  "Hurricane's  Gal" 
About  the  time  Manager  Dundee  of  the 

Strand  Theatre,  Sioux  Falls,  S.  D.,  was 
ready  to  start  his  display  advertising  on 
First  National 's  ' '  Hurricane 's  Gal, ' '  an 
orphaned  baby  girl  was  discovered  and 
turned  over  to  the  local  orphanage.  Im- 

mense interest  attached  to  this  foundling 
and  capital  was  made  of  the  fact  that  a 
mysterious  character  had  been  seen  in  the 
vicinity  where  the  baby  was  found. 

A  story  found  its  way  into  the  paper  that 
this  was  a  character  known  as  Hurricane 
Wilson  and  the  chili  was  referred  to  as 
' '  Hurricane 's  Gal. ' ' 

Yes,  it  was  pure  fabrication  by  a  press 
agent  to  build  up  attendance;  but  it  brought 
good  business  to  the  Strand  and  found  s 
home  for  the  baby  as  the  result  of  the  pub- 

licity given  the  child. 

Above  is  the  turnout  for  the  voluntary  parade  by  Dayton  news- 

boys to  advertise  First  National's  "Oliver  Twist"  for  the  Strand. 
At  the  right  is  ballyhoo  used  in  Boston  to  exploit  the  showing 

at  the  Tremont  Temple  of  the  Jackie  Coogan-Charles  Dickens 
classic. 

The  arrangement  made  by  the  San  Francisco  Bulletin 
with  the  Manager  of  the  Tivoli  was  such  that  within 
a  few  hours  a  ballyhoo  for  First  National's  "Omar the  Tentmaker"  must  be  complete.  Cards  were  dis- 

tributed by  the  Omar  of  the  Chevrolet.  These  "re- vealed" the  future.  Prediction  was  made  that  the  man 
receiving  the  card  would  at  some  time  during  the 
coming  week  attend  the  Tivoli  presentation  of  "Omar the  Tentmaker."  The  stunt  was  played  up  by  the 

newspaper  in   the   automobile  section. 

"New  Policy"  Basis 

Of  Campaign  For 

Meighan  Feature 
Wichita,  Kansas — Through  advertising 

and  announcements  the  Miller  Theatre  sold 
the  idea  that  they  were  adopting  a  policy 

to  elevate  the  screen,  and  exploited  ' '  Back 
Home  and  Broke ' '  as  the  first  attraction 
to  fulfill  the  new  ideals. 

Stanley  Chambers,  managing  director  of 
the  L.  I.  Miller  enterprises,  writes  that 
backing  the  announcement  policy  with 
"Back  Home  and  Broke"  got  over  in  fine 
shape  because  the  Wichita  Beacon,  a  paper 
as  conservative  as  the  New  York  Times, 

gave  their  leader  editorial  to  the  theatre. 
This  was  written  unsolicited  by  Elmer 

Peterson,  the  right  hand  man  of  Governor 

Allen,  and  the  writer  who  won  the  Pulit- 
zer prize  last  year  for  the  best  newspaper 

editorial.  It  attracted  a  lot  of  attention, 
and  now  every  Wichitan  has  this  thought 
in  the  back  of  his  mind:  The  Miller  pro- 

gram is  neither  pollyannish  nor  preachy; 
but  if  you  want  to  see  clean,  wholesome 
entertainment,  with  two-fisted  red-blooded 
punch  in  it,  go  to  the  Miller. 

Ties  Up  Ten  Merchants 
Manager  Morris  Fitzer  of  the  Empire 

theatre,  Syracuse,  N.  Y.,  is  a  strong  be- 
liever in  the  exploitational  value  of  shop 

window  displays.  When  Goldwyn's  Ru- 
pert Hughes  picture,  "Remembrance,"  was 

booked  he  went  enthusiastically  to  work 
and  obtained  tieups  with  ten  merchants 
in  the  heart  of  the  business  district. 

The  shops  which  gave  him  window  dis- 
plays were  the  Conde  Toy  Shop,  Man- 
ning's Tobacco  shop,  Harry  Clarke,  Besse 

Sprague  (men's  furnisher),  H.  J.  Howe. 
Darrow  Studios,  Delaney's  restaurant, 
Children's  shop  and  the  Z.  Harris  con- 

fectionery. Cut-outs,  posters  and  stills  of 
"Remembrance"  were  used  in  the  various 
windows.     The   United   Cigar  Stores  in 
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"Broken  Chains"  Splurged  In  Chicago 

Goldwyn  Exploitation  Men  Realize  On  Special  Op- 
portunities In  City   Which  Produced  Prize  Scenario 

As  "Broken  Chains"  originated  in 
Chicago — the  scenario  was  selected  as 
the  prize  winner  in  a  contest  conducted 
by  the  Chicago  Daily  News — the  Windy 
City  was  the  ideal  place  tor  the  exploi- 
teers  to  turn  loose  the  flood  oi  publicity. 
And  Eddie  Bonns  with  the  assistance  of 
Walter  D.  Nealand,  of  the  Goldwyn  com- 

pany, saw  to  it  that  full  advantage  was 
taken  of  the  opportunity  the  situation  pre- 

sented. The  resultant  compaign  was  a 
model  of  thoroughness  and  replete  witn 
sensational  stunts  for  attracting  attention 

to  the  showing  (if  "Broken  Chains"  at  the 
Chicago  Theatre,  where  it  played  two 
weeks. 
The  Daily  News  ran  15,000  lines  of 

special  advertising  gratis.  In  addition  to 
the  ads,  the  News  carried  special  stories 
and  photos  every  day,  and  ran  a  special 
version  of  "Broken  Chains"  through  the 
two  weeks  preceding  the  screening. 

Posters  appeared  on  all  their  delivery 
wagons  for  two  weeks  prior  to  the  show- 
ing. 

One    hundred     and     fifty-six  24-sheet 

stands  were  taken  for  a  period  of  two 
weeks  covering  actual  showing  time. 
Nimmo  Black,  well  known  aviator, 

agreed  to  place  his  airplane  and  his  ser- 
vices at  the  disposal  of  Messrs.  Bonns 

and  Nealand,  and  for  five  days  he  flew 
over  the  city  distributing  dodgers,  passes 
good  for  admission.  The  Daily  News  ran 
a  story  every  day  advertising  the  giving 
away  of  tickets.  The  title  of  the  pic- 

ture was  painted  on  the  lower  sides  of 
the  airplane. 
A  traveling  billboard — a  truck  decora- 

ted with  signs  advertising  "Broken 
Chains"  on  both  sides  and  the  rear,  was 
used  for  ten  days.  At  night  it  was  illum- 
inated. 
A  tie-up  was  arranged  with  the  Weed 

Chains  people,  manufacturers  of  tire 
chains,  by  which  displays  were  arranged 
in  local  garages.  Another  tie-up  was  with 
the  United  Cigar  stores.  The  slogan  car- 

ried on  the  poster  was  "There  are  no 
broken  Jinks  in  the  United  chain.  See 
"Broken  Chains." 

The  letter  shown  above  from  "Dr.  Jack"  was  sent 
to  every  doctor,  dentist  and  nurse  in  Omaha  and 
Council  Bluffs  by  the  Sun  Theatre  as  an  advance 
campaign  on  the  new  Pathe  comedy  starring  Harold 
Lloyd.  It  requested  the  aid  of  these  members  of 
the  medical  fraternity  in  the  work  of  "Dr.  Jack"  as 

a   "cure  all." 

The  tide  of  Goldwyn's  "prize  scenario  play"  offered  a  tie-up  with  an  automobile  accessory  dealer  which  was  used  to  advantage  in  exploiting  "Broken  Chains"  at the  Granada  Theatre,  San  Francisco.  The  Weed  skid  chains  were  put  on  dis  play  in  the  window  of  the  Western  Auto  Supply  Co.  store  with  oil  paintings 
and  scene  stills  from  the  play.     At  the  right  is  a  ballyhoo  of  real  24-sheet  dimensions  which  played  a  part  in  the  spirited  campaign  for   the  picture   at  the Chicago  Theatre.    Chicago,  111. 

Shoppers  See  Mounted 

Centurians  of  "Nero" 
Eoman  Centurians  of  Caesar's  period 

astride  stalwart  steeds  galloped  daily 
through  the  Christmas  crowds  in  Baltimore 
in  exploitation  of  the  "Nero,"  then  show- 

ing at  the  New  Theatre. 
The  riders  attracted  attention  and  the 

banners  unfurling  behind  them  carried  the 
name  of  the  production  and  the  theatre  at 
which  it  was  presented.  The  stunt  was  un- 

usually effective  in  view  of  the  fact  that 
the  Baltimore  thoroughfares  were  jammed 
with  the  Yuletide  shopgoers. 
Another  achievement  of  the  management 

in  the  exploitation  campaign  was  the 
placing  in  more  than  200  street  busses  of 
attractive  half-sheets. 

The  lobby  of  the  New  Theatre  was  dec 
orated  with  all  the  glamour  of  the  Eoman 
days,  a  large  chariot  being  stationed  in 
front  of  the  house.  « 

Schade  Repeats  His  "One 
Man"  Christmas  Party 

George  Schade,  owner  and  manager  of  the 
Schade  Theatre,  Sandusky,  O.,  repeated  a 
stunt  he  worked  at  Christmas  a  year  ago 
and  found  it  still  good  for  newspaper  pub 

licity,  the  reporters  reveling  in  the  human 
interest  story.  This  year  he  worked  it  with 

First  National's  "Domestic  Relations." 

A  Sandusky  man  who  has  been  a  bed-rid- 
den patient  for  18  years  was  shown  his 

first  motion  picture  a  year  ago  when  Schade 
screened  a  film  for  him  on  the  white  ceil- 

ing of  his  home.  Schade  repeated  this  year 
with  the  idea  of  making  the  screening  an 
annual  Christmas  treat.  Four  newspaper 
men  watched  this  novel  showing  as  it  was 
flashed  on  the  ceiling. 

Cooperation  First  and 

Last  in  Exploitation 

Freeport,  111. — According  to  Bill  Dan- 

ziger,  Paramount  exploited-,  and  Jeff  Laz- 
arus, First  National  exploitation  man,  the 

principle  of  exploitation  is  a  lot  bigger 
than  any  one  picture. 

Lazarus  planted  a  Jackie  Coogan  Re- 
semblance contest  for  "Oliver  Twist"  play- 

ing at  the  Lindo  Theatre.  Lazarus,  un- 
fortunately, had  to  lea  -e  town  before  the 

awards  were  made  and  Manager  John  Ditt- 

man  positively  and  absolutely  wouldn 't  go 
on  the  stage  to  do  it.  Bill  Danziger  who 
was  hanging  around  said  he  would  deliver 
the  spiel  and  got  on  the  stage  and  eon- 
ducted  the  rest  of  the  stunt  as  if  it  were 

"My  American  Wife"  or  another  of  the 
Paramount  pictures. 
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Schwie  Gives  "Omar"  Complete  Campaign P.  F.  Schwie  got 
many  valuable  dis- 

plays through  tie- 
ups  with  mer- chants on  First 

National's  "Omar 
the  Tentmaker." The  showing  at 
the  Garrick  i  n 
Duluth  was  ad- 

vertised by  de- partment stores, 
cigar  stores,  hab- erdashery shops 
and  others.  At 
the  left  is  an  in- side store  display 
utilizing  the  book 
tie-up  and  at  the 
right  is  a  cigarette 
display  in  which the  Omar  caga- 
rettes  were  fea- tured. 

PF.  Schwie,  manager  of  the  Garrick, •  Duluth,  Minn.,  turned  on  some  of  his 
best  showmanship  in  exploiting  the  pres- 

entation of  "Omar  the  Tentmaker."  The 
campaign  was  one  in  which  window  dis- 

plays and  theatre  decoration  played  the 
most  important  part.  The  merchant  tieups 
produced  many  excellent  advertising  dis- 

plays in  which  the  theatre  and  the  attrac- 
tion were  given  prominence  over  every- 

thing and  anything  in  the  windows. 

In  the  theatre  displays  a  fringe  of  awn- 
ing material  was  hung  from  the  marquee. 

The  mailing  list  was  worked,  Schwie 
sending  copies  of  the  ad  which  appeared 

in  the  December  9th  issue  of  the  "Satur- 
day Evening  Post."  These  also  served 

in  window  displays  and  as  heralds. 

The  photo  at  the  left  shows  a  display  in  a  department  store  window  in  which  First  National's  "Omar  the  Tentmaker"  was  featured  in  a  layout  of  Oriental rugs,  lamps  and  art  objects,  the  name  of  the  Garrick  and  the  play  dates  getting  prominence  in  framed  cards.  The  centre  is  a  hat  store  in  which  the  presen- 
tation in  Duluth  of  "Omar"  was  featured  with  photographs  of  Guy  Bates  Post  as  an  example  of  the  well  dressed  man.  At  the  right  is  the  Garrick  Theatre's 

frontal  display  for  "Omar."  The  tent  material  was  to  have  covered  the  front  according  to  the  first  arrangements,  but  weather  conditions  had  to  be  consulted and  it  was  found  impractical  to  tempt  the  Minnesota  winds  with  so  large  a  target  for  its  fury. 

"Personal  Letters"  Start 

Campaign  for  New  Theatre 
Baltimore,  Md. — The  New  Metropolitan 

Theatre,  one  of  Baltimore's  latest  neigh- 
borhood houses,  started  off  on  the  right 

foot  applying  the  personal  touch  to  their 
patronage. 

Leslie  F.  V/helan,  Paramount  exploiteer, 
wrote  the  letter  signed  "Marjorie  Daw," 
the  leading-lady  of  "The  Pride  of  Palo- 
mar,"  the  christening  picture,  praising 
the  theatre  and  the  picture. 

"Miss  Daw's"  letter  went  on  chatting 
about  her  movie  work  and  "Its  never- 
ending  study  and  effort  to  entertain  and 

please  you." 
Neat,  tasteful  letter-heads  were  printed 

up  and  the  letters  were  dated  and  post- 
marked New  York  City. 

Exploitation  with  Oranges 
To  encourage  creative  recipes  from  the 

housewives  of  Boston  and  as  an  exploita- 
tion stunt  for  "Douglas  Fairbanks  in  Robin 

Hood,"  playing  at  the  Park  theatre,  Bos- 
ton, the  Boston  American  and  the  theatre 

management  got  together  on  a  tie-up  by 
which  ten  crates  of  oranges  direct  from 
the  Douglas  Fairbanks  orange  grove  in 
California  were  given  for  the  ten  best  rec- 

ipes for  ways  in  which  the  orange  may 
be  used  for  table  purposes.  The  Boston 
American  printed  the  recipes  daily. 

Says  It  With  Music 
Wilkes-Barre,  Pa. — Manager  Reilly  of 

the  Savoy  Theatre  did  an  unexpected 
thing  when  he  homed  into  the  Bachellor 
Club  dance  and  sold  "To  Have  and  to 
Hold"  to  the  250  participants. 
Vernon  Grey,  the  Paramount  exploiteer, 

took  a  drink  of  water  and  wrote  a  ditty 

called  "A  Bachelor's  Wish." 
It  was  to  be  sung  to  the  popular  waltz 

air,  "Three  o'clock  in  the  Morning." 
Reilly  and  Grey  took  them  up  to  the 

chairman  of  arrangements  and  sold  him 
the  idea  of  placing  these  cards  at  every 
plate  and  when  the  party  got  dull  to  set 
them  to  singing.  It  got  over. 

The  Christmas  decorations  on  the  front  of  the  Rivoli, 
New  York,  durng  the  run  of  Paramount's  "The  Man Who  Saw  Tomorrow"  over  the  holidays. 

Bur  Novelty  Used  in  New 
York  Stunt  for  Burr  Film 

A  novelty  in  the  form  of  an  arrow 
tipped  with  a  bur  was  used  by  C.  C.  Burr 
in  connection  with  the  showing  of  his 

latest  Johnny  Hines  feature,  "Sure  Fire 
Flint,"  at  the  Cameo  Theatre  in  New York  this  week. 

The  feather  end  of  the  arrow  was  made 
of  firm  stock  appropriately  printed  on 
both  sides.  The  arrow  was  invariably 
kept,  perhaps  to  be  taken  home  and  this 
prevented  any  objections  from  the  local 
city  authorities  that  the  streets  were  be- ing cluttered  up. 

Patrons  Advertise  Show 
Paul  Krier,  manager  of  the  Star  thea- 

tre, Walsenburg,  Colo.,  got  his  patrons  to 
advertise  Goldwyn's  "Remembrance"  for 
him  by  distributing  among  them  a  stamped 
postcard  on  which  they  were  requested 
to  write  their  opinion  of  the  photoplay 

and  mail  the  card  to  a  friend.  "Dear — ," 
reads  the  card,  "I  have  seen  Rupert 
Hughes'  'Remembrance'  at  the  Star  Thea- 

tre.   This  is  what  I  think  of  the  picture 

Every  patron  was  given  a  card  and  more 
than  90  per  cent  of  them  gave  the  cards 
to  the  ushers  for  mailing.  Their  opinion 
of  the  picture  was  so  high  that  Manager 
Krier  did  not  reject  one  of  those  which 
he  saw  before  they  were  mailed. 
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At  the  left  is  J.  E.  Madsen,  manager,  and  a  delegation  of  the  Salvation  Army  Corps,  which  benefited  through  the  "bring  anything"  charity  campaign  put 
on  at  the  Idaho  Theatre,  Twin  Falls,  Idaho.  The  "receipts"  were  distributed  among  the  poor  over  the  Christmas  holiday.  The  campaign  wasi  used  in 
connection  with  the  showing  of  Gloria  Swanson's  new  picture.    At  the  right  is  a  lobby  for  Paramount's  "The  Old  Homestead"  made  up  with  old  lumber  and compo  board  by  Joseph  J.  Jacobson  at  the  Strand,  Marshalltown. 

Mission  Stages 

Lively  Campaign 

With  "Suzanna" 
That  Mack  Sennett's  latest  photoplay 

"Suzanna,"  now  being  released  by  Allied 
Producers  and  Distributors  Corporation, 
is  going  over  big  at  its  premier  showing 
at  the  Mission  theatre,  Los  Angeles,  is 
the  gist  of  a  message  from  the  Coast  to 
E.  M.  Asher,  Mr.  Sennett's  Eastern  rep- resentative. 

"Suzanna"  opened  to  exceptionally  good 
business  the  first  week  and  the  attendance 
broke  box  office  records,  according  to 
word  from  the  Mission  manager. 

In  the  advance  campaign  sixty-three 
window  displays  were  put  over  in  connec- 

tion with  merchandising  tie-up  with  "Su- 
zanna." These  included  a  Columbia 

Phonograph  record  of  a  "Suzanna"  song; 
"Suzanna"  dolls;  "Suzanna"  hats  from 
the  wholesale  house  of  Ike  Stern,  New 

York,  and  copies  of  the  novel  "Suzanna" 
published  by  the  Macaulay  Company,  New 
York. 

Goldwyn  Campaign  With  Novelties 

New  York  Thoroughly  Canvassed  With  Specialties  Designed 

For  Exploiting  "The  Strangers'   Banquet"   at   the  Capitol 

DR.  JACK'S  ON  JACKSON  AVE  S Wrtk  Harold  Lloyd  tfxUuehler  Special.! 
Find  The  MiupeUti  Ward  U  \*g  Ad  On  Tail  Paat 

CORSET  SALE 

t 

DR.  iAOC  SAYS. 
Han  Yo*  rW^tiwFUil TAUBTS  DRUG  STOBfi 

W  S.  TAUBE  s 

Harold 
Lloyd 

'  Dr..  Jack 

35 

DR.  E.  SHAPIRO 

Dr.Jacksays: 
Mrs.  Jack  is  better  clothed  and  for  le*s—  ance 

the  Myrtei  Shop  came  to  Jackson  Ave. 
Misses'  and  Laic*'  Cloak?  Suits,  Dresses  and  Skirt.*  can r  be  bought  1o  better  advantage  on  Jackson  Ave.  than '  elsewbere, 

-    -'  •»■- 
Signed.  Dr.  Jack 

The  fulton  1  neatre  in  Jersey  City,  N.  J.,  took  ad- 
vantage of  the  desire  by  advertisers  to  have  articles 

endorsed  and  recommended  by  a  doctor.  Pathe's 
"Dr.  Jack"  was  thus  advertised  in  big  newspaper 

display  that  featured  Harold  Lloyd's  picture. 

An  unusual  line  of  teasers  and  atten- 
tion getters  were  used  in  exploiting 

Goldwyn's  first  Marshall  Neilan  produc- 
tion "The  Strangers'  Banquet,"  at  the 

Capitol  theatre,  New  York. 
One  of  the  novelties  was  the  picture  of 

a  chair  printed  in  yellow  on  a  black  back- 
ground, furnished  with  a  string  by  which 

it  could  be  tied  to  telephone  receivers, 

door-knobs,  automobiles,  etc.  On  ihe 

front  of  the  card  was  the  following:  "Mar- 
shall Neilan  has  reserved  a  seat  for  you 

at  the  Strangers'  Banquet." 
Six-inch  rulers  on  the  front  of  which 

was  printed:  "A  picture  that  will  positive- 
ly measure  up  to  all  expectations,"  were 

distributed  on  a  wholesale  scale  through 
the  mails.  The  Capitol  alone  sent  out 
3,000  of  these.  The  ruler  was  just  the 
nght  length  for  carrying  in  the  pocket  or 
ilacing  on  pen  and  ink  stand.  It  was 
lot  thrown  away  by  those  who  received it. 

A  herald  in  the  shape  of  a  bottle  was 
used  freely.  It  was  green  and  black 
printed  on  white.  It  had  two  seals  on  it 
— the  Goldwyn  seal  and  the  Neilan  seal. 
Across  the  label  was  printed  "23  star 
Brand  and  Sparkling  entertainment." 
Ten  thousand  paper  napkins,  folded  to 

form  a  triangle  with  "Marshall  Neilan's 
supreme  screen  achievement  of  1923, 

'The  Strangers'  Banquet,'  Capitol  Theatre," 
were  distributed  in  restaurants,  cafes,  and 
other  places.  An  equal  number  of  tooth- 

picks encased  in  a  little  paper  envelope, 

on  which  was  printed  "Peppermint  flavor- 
ed Marshall  Neilan's  'The  Strangers'  .ban- 

quet' etc,"  were  also  distributed  in  cafes 
and  hotels,  and  also  in  offices. 

An  imitation  engraved  invitation  sug- 
gesting that  the  recipient  attend  a  screen- 

ing of  the  picture  was  mailed  to  a  select- 
ed list  of  a  thousand  persons.  Enclosed 

with  the  invitation  was  a  printed  menu 
for  "The  Strangers'  Banquet,"  a  twenty- 

three  star  course.  A  special  book  of 
"Toasts  for  all  occasions"  was  also  used. 
The  lobby  of  the  Capitol  was  simply 

but  effectively  decorated  with  oil  paintings 
of  Marshall  Neilan  and  of  scenes  from 
the  photoplay. 

Doubles  Stunt  For  "Sonny" "Who's  your  double"  was  the  question 
Nashville  asked  of  itself  as  First  Nation- 

al's "Sonny"  played  the  Knickerbocker 
Theatre.  The  fact  that  Richard  Barthel- 
mess  has  a  dual  identity  role  in  the  picture 
was  seized  by  Manager  Dewey  Mouson  to 
start  a  "double"  contest  in  the  Nashville 
banner.  Those  finding  doubles  were  given 
passes  to  the  picture  while  a  committee  of 
three  judges,  with  Richard  Barthelmess  as 
"honorary  judge,"  passed  upon  eligibles. 
Any  doubt  as  to  the  existence  of  close 
liknesses  was  dissipated  when  the  Banner, 
in  its  issue  the  following  Sunday,  came 
out  with  a  two  page  spread  of  prominent 
doubles. 

This  street  car  with  billing  for  the  showing  of  Gold- 
wyn's "Hungry  Hearts  '  at  the  Capitol  was  a  novelty 

to  the  people  of  New   Bedford,  Mass.,  ■  and  created 
quite  a.  stir. 
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The  Voice  of  the  Box  Office 

How  the  Latest  Releases  Are  Being  Received  Throughout  the  Country 

"ALL  NIGHT" 
(Universal) 

NEW  WIZARD,    BALTIMORE,    MD. — 
Admission,  afternoon,  25  cents;  night,  40 
•cents.  Good  business  both  afternoons  and 
■evenings. 

Exploitation. — Newspaper  display  adver- 
tisements, lobby  displays,  etc. 

Short  Subjects.  —  Overture;  Comedy, 
'*  Young  Sherlocks;"  Fun  from  the  Press; 
Aesops  Fables;  Pathe  Review. 

R I  ALTO  THEATRE,  BIRMINGHAM, 
ALABAMA. — Featuring  Rodolph  Valentino. 
Business  pretty  good.  Admission  10-20 cents. 

Exploitation. — Newspaper  publicity,  dis- 
play advertising. 

Press  Comment. — May  Rodolph  Valentino 
not  try  comedy  again  is  our  prayer.  It  is 
too  disillusioning. — Birmingham  Age-Her- 
ald. 
RIVOLL  DENVER,  COLO. — Admission  10 

and  15  cents.  Picture  drew  good  crowds 
during  two  days. 

Exploitation. — Newspaper  advertising. 
Short  Subjects. — "Brilliantino,  the  Bull 

Fighter. ' ' 
"AFFINITIES" 

(Hodkinson) 
REGENT,  PHILA.,  PA.— Admission  28 

•cents.  In  the  face  of  almost  overwhelming 
attractions  in  all  the  nearby  houses,  played 
to  very  good  business,  and  had  surprisingly 
good  Christmas. 
.  Exploitation. — Big  window  card  campaign. 
Short  Subjects. — ' '  Broadcasting ' '  ( com- 

edy), "Jim  Jam"  Mutt  and  Jeff  cartoon. 
Daily  Press  Comments. — Makes  pleasant 

screen  entertainment. — Evening  Ledger. 
The  authoress  unfolds  an  entertaining  and 
quite  interesting  tale. — Inquirer. 

"ANNA  ASCENDS" 
(Paramount) 

CAPITOL,  WILKE S-B ARRE,  PA— Drew 
up  to  average  but  that  is  about  all. 

Exploitation. — Devoted  to  star  and  to 
picture,  with  plot  explained.  May  have  been 
mistake  as  aliens  becoming  world  beaters 
do  not  appeal  in  coal  regions  but  this  line 
may  take  better  elsewhere. 
ROYAL,  WILMINGTON,  N.  C— Admis- 

sion 15-20  cents.  Very  poor  business  on  a 
ihree  day  run. 

"ARABIA" 
i  (Fox) 
SYMPHONY  THEATRE,  LOS  ANGELES. 

y- Admission  39-55  cents.  Excellent  busi- ness. Used  460-3  sheets  on  the  boaris  and 
the  usual  daily  newspaper  advertisement 
space. 

Short  Subjects. — Fox  News,  Al  St.  John 
in  "Out  of  Place." 

Press  Comments. — Excellent  good  cheer 
for  the  holiday — from  the  time  the  first 
ehase  starts  until  the  finish.  With  a  little 
more  continuity  Al.  St.  John  would  have 
had  a  good  comedy  in  "Out  of  Place." — Times. 

"A  BLIND  BARGAIN" (Goldivyn) 
VICTORIA,  PHILA.,  PA— Admission  35 

cents.  Exceptional  business  all  week,  with 
exception  of  Christmas,  which  was  'way  be- 

low last  year.  Saturday  night  almost  a 
record  breaker. 

Short  Subjects.  —  "Counter  Jumper" 
(comedy),  "The  Garden  of  Gysers" {scenic),  and  Pathe  News. 

Daily  Press   Comments. — It   is  melodra- 

What  They 

Give  the 

Public 

THE  SHERIDAN 
New  York  City 

1.  Topical  Review 
2.  Prizma  Scenic — Shades  of  Noah 
3.  Hy  Mayer's  Travelaugh 4.  Tenor  Solo — L'Elisir    d'Amore  Donizetti 5.  Overture — II  Trovatore  (Verdi)  with  Tab- 

leau Divertissement 
String  Quartette  Every  Afternoon 

6.  Divertissement — Soprano 
a)  The  Song  of  the  Soul  (Locke-Breil) b)  Give*  Me  All  of  You  (Carroll) 

7.  Feature — Elsie  Ferguson  in  Outcast 
8.  Grand  Organ 

MARK  STRAND 
Brooklyn,    N.  Y. 

1.  Overture — Scherezade — First      and  Sec- 
ond Movements  (Nicholas  Rimsky- Korsakov) 

2.  Current  Events 
3.  Vocal    Duet — Auf   Wiedersehm   from  The Blue  Paradise 
4.  Pantomime — Ballet  Music  from  Faust,  in- 

terpreted by  Mark  Strand  Ballet 
5.  Vocal  Duet  from  Pagliacci  (Leoncavallo) 
6.  Feature — Betty  Compson,  Bert  Lytell  and 

May  McAvoy  in  Kick  In 
7.  Comedy — Lupino     Lane     Comedy  —  The 

Reporter 
8.  Organ  Solo 

GRAUMAN'S Los  Angeles 
1.  Overture — Orchestra  , 
2.  Fun  from  the  Press 
3.  Pathe  Weekly 
4.  Henry  B.  Murtagh  at  the  Wurlitzer 
5.  Mr.   and   Mrs.    Carter  DeHaven   in  their 

latest  comedy — Christmas 
6.  Sid   Grauman  presents   Christmas   Eve  in 

a  Toy  Factory  and  The  Toy  Soldier Revue 
7.  Feature — Wallace  Reid  in  Thirty  Days 

MISSION  THEATRE 
Los  Angeles 

1.  Overture — Kamenoi    Ostrow  (Rubinstein) 2.  Review 
3.  Violin  Solo — Meditation   from    the  opeia 

Thais  (Massenett) 
4.  Organ  Solo 
5.  Feature — Suzanna 

CAPITOL 
St  Paul,  Minn. 

1.  Symphony  Orchestra — Selections  from The  Firefly 
2.  Snickers 
3.  Digest 
4.  Felix     Makes     Good — Cartoon     by  Pat 

Sullivan 
5.  Yerkes'  S.  S.  Flotilla  Band 
6.  Feature — Elaine   Hammerstein   and  Con- 

way Tearle  in  One  Week  of  Love 
7.  Organ  Recessional 8.  Urban  Movie  Chats 
9.  Starland  Revue 

10.  Noonday    Organ  Recital 

KINEMA  THEATRE 
Los  Angeles 

1.  Yuletide  Overture 
2.  Look  Out  Below,  a  Jack  White-Mermaid Comedy 

3.  James  Osborne,  Boy  Soprano 
4.  Kinema  Animated  Weekly 
5.  Topics  of  the  Day 
6.  Harpist — Songs  of  Yesteryear 7.  Feature — The  Dangerous  Age 

matic  in  action  and  there  are  some  spectac- 
ular scenes.- — Inquirer.  A  story  that  is  often 

unhealthy  and  morbid,  but  grips  the  atten- tion.— Evening  Ledger. 

"BACK  HOME  AND  BROKE" 
(Paramount) 

STANLEY,  PHILA  PA— Admission  50 
and  75  cents.  Drew  capacity  crowds  all 
week,  with  best  New  Year's  business  in  the history  of  the  house. 

Exploitation. — Consisted  of  big  24  sheet campaign. 

Short  Subjects. — "Tony  Sarg's  Alman- 
ac," "The  Terrible  Tree,"  "The  Goal" 

(scenic)  Pathe  and  Fox  News  Reels,  and 
Topics  of  the  Day. 

Daily  Press  Comments. — Though  the  ae 
tion  may  occasionally  slow  up  a  bit,  it  never 
enters  the  ranks  of  banality,  and  steers  a 
safe  course  through  probability  and  human 
nature. — Ledger. 

LOEWS  STATE,  BOSTON,  MASS.— Ad- mission 25  cents  bottom  afternoon  to  60 
cents  top  evening.  Played  to  excellent  busi- 

ness all  week  despite  bad  storms. 
Exploitation.  —  Advance  screen  flashes, 

lobby,  billboards,  window  cards.  Posters  in 
all  subway  and  elevated  stations.  Feature 
advertisements. 

Short  Subjects.  —  Stan  Laurel  in  "The 
Pest,"  Pathe  News  Weekly,  Topics  of  the 
Day. 

Daily  Press  Comment. — The  combination 
of  Meighan  as  star  and  Ade  as  author  makes 
a  clean,  amusing,  and  wholesome  picture, 
one  that  is  worth  seeing. — Post.  A  picture 
the  public  will  like. — Advertiser.  A 
thoroughly  improbable  and  enjoyable  story. 
— Transcript. 

IMPERIAL,  COLUMBIA,  S.  C— Three 
days  to  good  business. 
SAXE'S  STRAND,  MILWAUKEE. — Ad- 

mission 40  cents  in  afternoon  and  55  cents 
in  evening.  Business  excellent.  Matinee 
performances  unusually  good. 

Exploitation. — Prologue,  e^tra  amount  of 
newspaper  advertising,  billboard,  street  ear 
signs  and  window  card  advertising. 

Short  Subjects. — Christie  comedy  "Ocean 
Swells, ' '  Kinograms. 

Daily  Press  Comments. — The  picture  could 
stand  some  judicious  cutting  at  both  tmds, 
thus  concentrating  attention  on  the  meat 
of  the  story  which  occurs  in  the  middle 
reels.  On  the  whole,  though,  it  is  a  regular 
story  with  a  regular  star  and  a  regular  cast 
that  is  bound  to  please  most  everybody. — 
Journal. 

"BROTHERS  UNDER  SKIN" 
(Goldivyn) 

OHIO,  INDIANAPOLIS,  IND. — Admis- 
sion 25-40  cents.    Opening  only  fair. 

Exploitation. — Usual  newspaper,  billboard 
and  street  ear  advertising  and  lobby  dis- 

plays. 
Short  Subjects. — Mermaid  comedy,  "High 

Power,"  and  International  News. 
Press  Comment. — It  is  a  man's  play,  how- 

ever, and  the  average  woman  does  not  find 
it  as  full  of  laughs  as  does  her  husband. — 
The  News.  The  acting  of  a  small  east  in 
this  Goldwyn  production  is  pretty  good,  but 

the  picture  derives  its  main  in  teres';  from 
the  simple  story  and  the  iaz;zed-ur>  titles 
which  have  been  supplied  bv  Mr.  Kyne. — 
The  Star. 
MARK- STRAND,  BUFFALO,— Admission 

15  to  25  cents.  Only  a  fair  business,  be- 
cause of  strong  bills  at  other  houses.  News- 
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papers  telling  of  the  closing  of  the  Strand 
on  Feb.  1,  also  undoubtedly  iiurt  business. 

Exploitation. — Regular  newspaper  adver- 
tising, window  cards  and  lobby  display. 

Short  Subjects. — Hallroom  comedy,  Sport 
Pictorial  and  Kinograms. 

Daily  Press  Comment. — The  picture  is  a 
sure  bet,  and  one  that  will  provide  a  lot  of 
fun.  It  shouldn 't  be  missed. — Courier.  As 
a  screen  comedy  of  a  light  sort,  "Erothers 
Under  the  Skin,"  is  one  of  the  most  amus- 

ing in  months. — Enquirer.  A  highly  divert- 
ing comedy  of  married  life. — Evening  Times. 

"BRAWN  OF  THE  NORTH" 
(First  National) 

BROADWAY.    CHARLOTTE,    N.  C— 
Three  days  to  big  business. 

"THE    BEAUTIFUL     AND  THE 

DAMNED" (Warner  Brothers) 
MODERN  AND  BEACON  THEATRES, 

BOSTON,  MASS. — Admission  20  cents  bot- 
tom morning  to  50  cents  top  evening.  Ex- cellent business. 

Exploitation.  —  Advance  screen  flashes,, 
lobby.     Very  good  publicity,  and  feature 
ads  in  all  papers  Saturday  and  Sunday  be- 

fore opening. 
Short  Subjects.  —  Pathe  Comedy,  "Our 

Gang,"'  International  News,  Topics  of  the Day 
Daily  Press  Comment.  —  A  human  and 

likable  story  with  a  splendid  cast. — Post. 
A  cast  of  average  quality  makes  a  result 
trifling,  but  moderately  entertaining. — 
Transcript. 
GRAND,  BETHLEHEM,  PA. — Capacity houses  at  most  shows. 
Exploitation. — Special  advertising,  strong 

readers,  specifying  class  of  feature  r-nd 
pains  spent  in  its  production. 

"CATCH  MY  SMOKE" 
(Fox) 

FOX-LIBERTY,  ST.  LOUIS,  MO.— Ad- 
mission 20-40  cents.  Excellent  business, 

evenings  only. 
Exploitation. — Window  cards,  one  sheets, 

advance  on  screen,  regular  newspaper  space. 
Short  Subjects. — Fox  News  and  Views. 

"  My  Hero"  (Fox  comedy). 
Daily  Press  Comments. — Will  prove  one 

the  most  entertaining  pictures  offered  to 
the  motion  picture  public  in  several  months. 
— Globe-Democrat. 

"A  DAUGHTER  OF  LUXURY" 
(Paramount) 

CENTURY,  BALTIMORE,  MD. — Admis- 
sion, afternoon,  17-25  cents,  night,  17-5Z 

cents.  Excellent  business  both  afternoon 
and  night. 

Exploitation.— Newspaper  advertising  on 
large  scale,  posters  and  lobby  displays. 

Short  Subjects. — Comedy,  "High  Power:" 
Century  News;  Impressions  of  the  opera 
' '  Carmen. ' ' 

Daily  Press  Comment. — A  passable  enter- 
taining comedy-drama. — Morning  Sun.  The 

story  is  pretty  thin  stuff  and  often  very 
badly  acted.  The  sets  are  elaborate. — Eve- 

ning Sun. 

"DR.  JACK" 
(Pathe) 

GRAND  CENTRAL,  WEST  END  LYRIC, 
CAPITOL,  ST.  LOUIS,  MO.— Admission,  30- 
40-50  cents.  Business  at  Central  and  Capi- 

tol exceptional.    Lyric  did  but  iair. 
Exploitation. — Billboards,  window  cards, 

street  ears  ad,  advance  uotic!  on  screen  and 
program. 

Short  Subjects. — Topics  of  the  Day,  Pathe 
News  and  Views,  "The  Educator"  (Educa- 

tional comedy). 
Daily  Press  Comments. — Harold  Lloyd 's 

new  comedy,  "Dr.  Jack,"  is  a  howling  "suc- cess, and  miles  ahead  of  his  first  full  length 
picture.  "Grandma's  Boy." — Star. 
ALAMO,  LOUISVILLE,  KY. — Admission 

20-25-30  cents.  Biggest  business  ever  done 
in  the  hostory  of  this  theatre,  according  to 
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MISSOURI  THEATRE 
St.  Louis,  Mo. 

1.  Overture — Zampa  (Herold) 
2.  News 
3.  Fun  from  the  Press 
4.  Stuart    Barrie,   Wonder   Organist,   at  the 

Wonder  Wurlitzer 
5.  Comedy — Snub  Pollard  in  365  Days 
6.  Soloist,     singing     Molly     Shannon  and Home  Town 
7.  Feature — Kick  In 

NEW  GRAND  CENTRAL 
St.  Louis,  Mo. 

1.  Overture — Fingal's  Cave  (Mendelssohn) 2.  Topics  of  the  Day 
3.  Organ  Solo — My  Buddy 4.  Grand  Central  News  and  Views 
5.  Pianist    in    The    Music    Mirror,    a  Film Fantasy 

6.  Feature — Harold  Lloyd  in  Dr.  Jack 
7.  Comedy — Lloyd    Hamilton    in    The  Edu- 

cator 
LOEW'S  STATE 

Los  Angeles 
1.  Overture — March — Aida  (Verdi) 2.  Views  of  Current  Events 
3.  Mutt  and  Jeff  Comedy  (Jim  Jams) 
4.  Special  Presentation — Bessie    Clayton  of- fering   a    Dazzling    Dance    Revue  of 

her  own  creation 
5.  Atmospheric  Prologue 
6.  Feature — Quincy  Adams  Sawyer 

CALIFORNIA  THEATRE  I 
Los  Angeles 

1    Hungarian    Fantasia    (arranged    by  Mr. Elinor) 

2.  I'll    Forget    You    (Ernest    Ball)  Baby Trombone  Solo — L.  Claire  Case 
3.  How    Many    Do    You    Recall — Ninth  of 

Series   (Arranged  by  Mr.  Elinor) 
4.  Feature — The  Strangers'  Banquet 5.  Topical    Review    and  Magazine 
6.  Topics  of  the  Day 

DELMONTE  THEATRE 
St.  Louis,  Mo. 

1.  Delmonte  News 
2.  Topics  of  the  Day 
3.  Delmonte  Funster 
4.  Feature — Hungry  Hearts 
5.  Joseph  F.    Sheehan  and   supporting  com- 

pany in  Chimes  of  Normandy 
BRANFORD  THEATRE 

Newark,    N.  J. 
1.  Review    of  Events 
2.  Topics  of  the  Day 
3.  Comedy — Blazes 
4.  Prologue — A    Country  Idyl 

Scene — New  England  in  Autumn 
a)  If  I  Can't  Have  You  (Golden) Miss  Ringo 
b)  Sometime    (Lockwood)    Mr.  Perry 

5.  Feature — Quincy  Adams  Sawyer 
6.  Overture — Gems    from    Pagliacci  (Leon- cavallo) 

HOWARD  THEATRE 
Atlanta,  Ga. 

1.  Overture — Dance  of  the  Hours Orchestra 
2.  Pathe  News 
3.  Cornet  Solo — Carissima     Song     Waltz — Mr.   Perry  Bremer 
4.  Soprano   Soloist  in  a  presentation  of  the 

Ballad,  Come,  Come,  My  Hero 
5.  Feature — Kick  In 

STANLEY  THEATRE 
Philadelphia,  Pa. 

1.  Organ  Number 
2.  Topical  Review 
3.  Scenic 
4.  Overture — Orpheus  (Offenbach) 
5.  The     Stanley     Company    presents  Mme. 

Vera  Fokina 
6.  Feature — Thomas  Meighan  in  Back  Home and  Broke 

7.  Organ  Recital  ' 8.  Cartoon 
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Fred  Dolle,  the  owner.  Held  over  for  sec- 
ond week,  something  that  has  been  done  in 

the  case  of  very  few  other  pictures  here. 
Short  Subjects. — Fun  from  the  Press  and Selzniek  News. 
Exploitation. — In  addition  to  the  custom- 

ary newspaper  ads  and  lobby  stills,  a  num- 
ber of  advance  "curiosity  ads"  wore  used, 

suggesting  that  "Dr.  Jack  will  be  here next  week  to  cure  you  with  sunshine  and 
laughter."  Letters  and  telephone  calls 
were  received  by  the  score  from  people  with 
ailments  who  thoroughly  believed  that  a 
wonderful  new  kind  of  physician  was  to  pay 
a  visit  to  the  city. 

Press  Comments. — "Wealth  of  amusing  sit- uations. Harold  Lloyd  is  a  comedian  force  d 
to  acknowledge  none  as  his  superior.  Play 
is  a  scream.  Spectators  enthusiastic. — Cour- 

ier Journal.  Sunshine  treatment  100  per 
cent  a  success.  Never  anything  funnier  than 
Lloyd's  acrobatic  antics. — Herald. 
OLD  MILL,  DALLAS,  TEXAS— Admis- 

sion, usual  prices  of  from  10  to  10  cents 
increased  to  15  to  50  cents.  Jamful  house 
all  week  with  long  lines  waiting  at  box 
office  every  night. 

Exploitation. — The  coming  of  "Dr.  .Tack" 
as  a  bona  fide  physician  was  advertised 
in  the  local  newspapers.  Extra  newspaper 
space.  Town  covered  with  thres-sheets  and 
stickers.  Playing  cards  with  Lloyd  as 
knave  distributed. 

Short  Subjects.— " The  Ne'er  to  Return 
Eoard"  (Educational);  Kinograms. 

Daily  Press  Comment. — The  happy  man- 
eouvers  of  Harold  Lloyd  are  woven  around 
a  good  story  with  an  American-made  prin- 

ciple as  its  base. — Herald.  Nobody  who 
wants  wholesome  humor  went  away  disap- 

pointed.— News.  It  is  clean  and  full  of 

pungent  wit. — Journal. 

"THE  DANGEROUS  AGE" 
(First  National) 

NEWMAN  THEATRE,  KANSAS  CITY, 

MO. — Admission,  15,  25,  3'5,  50  and  75  cents. Attendance  excellent  for  a  week's  run. 
Exploitation. — The  picture  was  endorsed 

by  Frank  L.  Newman,  owner  of  the  thea- 
tre, as  a  true-to-life  production,  being  play- 
ed up  in  Sunday  newspaper  space.  Also 

bill  board  and  lobby  display  space. 

Short  Subjects. — "The'Newly  Eich "(com- edy);  Newman  News  and  Views  (Current Events). 

Daily  Press  Comments.— Married  people 
will  find  many  things  to  interest  them  in 
this  film. — Star-Times.  A  domestic  drama 

with  a  good  cast. — Journal-Post. 
EXPRESS,  OKLAHOMA  CITY.  OKLA. 

— Admission  10  and  25  cents.  Capacity 
business  for  entire  week. 

Short  Subjects.  —  Pathe  News,  Cameo 

Comedy  "Ouch." Exploitation.  —  Advance  screen  notices, 
billboard,  window  cards,  newspaper  and  lob- 

by display. Press  Comment. — An  all  star  attraction 
and  very  pleasing. — Times.  As  good  as  the 
best  and  better  than  most,  was  the  verdict 
of  the  spectators. — News.  The  biggest, 
boldest  thing  that  John  M.  Stahl  ever  made 
and  sure  to  please  wherever  shown.- — Daily 
Oklahoman. 

KARLTON,  PHILA.,  PA.— Admission  50 
and  75  cents.  Played  to  a  very  satisfactory 
business,  with  last  three  days  especially strong. 

Short  Subjects. — "Felix  Lends  A  Hand" 
(cartoon),  Kinograms,  and  Pathe  News. 
Daily  Press  Comments. — Lewis  Stons  is 

ideal  as  the  husband  and  his  portrayal  may 
be  called  one  of  the  most  believable  and  un- 

affected pieces  of  acting  seen  on  the  screen 
in  a  number  of  months. — Ledger. 
KINEMA  THEATRE,  LOS  ANGELES. — 

Admission  25-35-55.  35-55-80.  The  usual 
boards  22-24,  1500  tack  cards,  1500  half 
sheets,  1500  one  sheets,  and  5.000  teasers. 
The  usual  weekly  newspaper  space  No  ex- 

ploitation.   Business  okey,  one  week  run. 
Short  Subjects.  —  Jack  White  Comedy, 
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"Look  Out  Below,"  Kinema  Animated 
Weekly,  Topics  of  the  Day. 

Press  Comments. — Not  only  does  it  prove 
an  ingenuous  and  appealing  play,  but  has 
a  new  fillip.  Well  directed. — Examiner. 
Forceful  interpretation  of  a  sound  theme. — 
Herald.  The  most  consistently  excellent 
picture  of  its  kind  that  we  perhaps  have 
ever  seen. — Times. 

"EAST  IS  WEST" 
[First  National) 

METROPOLITAN,  ATLANTA,  GEOR- 
GIA.— Admission  50  cents.  A  very  good 

program  broke  the  records  of  the  house 
Monday  and  continued  to  draw  tremendous 
crowds  throughout  the  week. 

Exploitation. — Lobby  display;  a  thousand 
gorgeous  oriental  lanterns  in  lobby,  foyer 
and  on  the  promenade. 

Short  Subjects.  —  Kinogram's  and  Fun from  the  Press. 
Press  Comments.  —  Constance  Talmadge 

brings  her  gifts  both  as  a  comedienne  and 
dramatic  exponent  to  the  part  of  Ming  Toy. 
— Atlanta  Georgian.  "East  Is  West"  is  a 
clean  and  wholesome  as  a  mother's  love  and 
as  gripping  as  a  Bret  Harte  novel. — Atlan- 

ta Georgian. 
KARLTON,  PHILA.,  PA. — Admission  50 

and  75  cents.  Although  this  had  had  a  big 
first  run  less  than  six  blocks  away  it  play- 

ed to  a  big  holiday  business. 
Short  Subjects. — Buster  Keaton  comedy. 

"The  Electric  House,"  Pathe  News,  and 
Sinograms. 
MARK-STRAND,  ALBANY,  N.  Y.— Ad- 

mission 30-60  cents.  Drew  exceptionally 
well  both  matinees  and  nights. 

Exploitation. — Usual.  Remainder  of  pro- 
gram, comedy  and  topical  review. 

Daily  Press  Comments. — Every  detail  of 
staging  done  to  perfection. — Knickerbocker 
Press.  Production  extremely  well  clone  r.s 
to  staging,  cast  and  photoplay. — Times- Union. 

SHEA'S    HIPPODROME.  BUFFALO.— 
Admission  20-50  cents.  It  opened  to  just 
average  business,  but  gathered  strength  and 
packed  them  in  all  week,  beating  a  recent 
Norma  Talmadge  and  a  Valentino  week. 

Exploitation.  —  Enlarged  sidvortising  in 
the  newspapers,  special  stories,  billboards, 
window  cards,  big  display  on  front  of  house. 

Short  Subjects. — Buster  Keaton  in  "The 
Electric  House,"  Hippodrome  Review. 

Daily  Press  Comment. — Never  has  Con- 
stance Talmadge  been  seen  to  such  advan- 

tage as  in  "East  Is  West." — Evening 
Times.  Except  for  the  too  frequent  intro- 

duction of  Miss  Talmadge,  "East  Is  West," 
is  pretty  good  film  entertainment. — Courier. 
To  see  Constance  Talmadge  as  Ming  Toy  is 
a  real  joy. — Commercial. 

"THE  FLAMING  HOUR" 
( Universal) 

NEW  OLYMPIC,  BUFFALO.— Admission 
15-25  cents.  With  strong  attractions  at  com- 

peting houses  this  one  attracted  only  fair 
business  for  the  week,  with  the  opening 
day  and  New  Year's  good. 

Exploitation.  —  Newspaper  advertising, 
billboards,  window  cards  and  lobby  display. 

Short  Subjects. — "The  Leather  Pushers," 
with  Beginal  Denny.  Century  Comedy  and 
International  News.  , 

Daily  Press  Comment.  —  "The  Flaming 
Hour,"  is  pretty  good  entertainment  as  far 
as  serious  motion  pictures  go. — Courier.  An 
abundance  of  thrills  and  action. — Times. 
You  may  not  remember  it  an  hour  after  you 
leave  the  theatre,  but  the  chances  are  that 
while  you  are  watching  it  you  will  be  in- 

terested in  its  development. — Enquirer. 

"THE  FLIRT" ( Universal) 

COLUMBIA,  SEATTLE,  WASH. — Admis- 
sion 25-35  cents.  Playing  to  continuously 

increasing  business  on  tenth  day.  Looks 
like  third  week.    Splendid  tieups. 

"GRANDMA'S  BOY" 
(.Associated  Exhibitors) 

STRAND,  SCRANTON,  PA.  —  Went 
strong  for  whole  booking. 
Short  Subjects.  —  "Man  and  Beast," 

Strand  News,  Comerford  News  Weekly  fea- 
turing local  events. 

Exploitation. — Lavish  use  of  mats,  elec- 
tric signs,  lobby  stills,  streamers. 

SAVOY,  WILKES-BARRE,  PA.  —  Real 
success,  genuine  cleanup. 

Exploitation.  —  All  devoted  to  Harold 
Lloyd  and  his  first  five  part  picture. 

"THE  HEADLESS  HORSEMAN" 
(Hodkinson) 

LOEW'S  GRAND,  ATLANTA,  GA.— Ad- 
mission 20-40  cents.  Monday  from  early 

afternoon  until  the  second  evening  show, 
people  were  waiting  their  turn  to  find  seats. 
Combined  with  top-notch  vaudeville  acts 
delighted  the  audiences  and  brought  very 

good  business. Press  Comments. — The  characterizations 
are  about  as  near  perfect  as  can  be. — At- lanta Georgian. 

"THE  HOTTENTOT" 
(First  National) 

ALLEN,  CLEVELAND,  OHIO.— Admis- 
sions 30-60  cents.  Attendance  very  good 

at  both  afternoon  and  evening  performances. 
Exploitation. — Dash  cards  of  street  cars, 

advance  newspaper  copy. 

Press  Comment.  —  "The  Hottentot"  is 
clean  screen  amusement,  suitable  for  the  en- 

tire family.  MacLean  has  a  role  in  this 
picture  wherein  he  is  admirably  cast.  It  is 
a  decidedly  different  type  of  horse  race 
story  and  it  has  had  admirable  direction. — 
News.  This  farce  comedy  is  highly  rec- 

ommended. May  we  shout?  It  is  excellent. — Plain  Dealer. 

AMERICAN,  DENVER,  COLO. —  Admis- 
sion, days  30  cents;  nights  40  cents.  The 

picture  took  well  in  Denver. 
Exploitation. — Regular  newspaper  and  lob- 

by advertising. 
RIVOLI,  BALTIMORE,  MD.— Admission, 

afternoon,  25  cents;  night,  30-50  cents.  Very 
good  business  afternoon  and  evenings. 

Exploitation. — Usual  newspaper  advertis- 
ing and  lobby  displays. 

Short  Subjects. — Buster  Keaton  in  "The 
Electric  House;"  Prizma  color  sketches; 
Rivoli  News;  Rivoli  Review. 

Daily  Press  Comment. — Here's  a  film  that 
will  rear  its  head  over  the  entire  year's 
output. — Evening  Sun.  Combines  comedy, 
excitement  and  heart-interest  in  almost  per- 

fect proportions. — American.  A  most  en- 
tertaining motion  picture.- — News. 

"HUNGRY  HEARTS" (Goldwyn) 

DELMONTE,  ST.  LOUIS,  MO.— Admis- 
sion 25-50  cents.  Children  10  cents  always. 

Matinees  poor,  nights  fair.  A  very  poor 
week. 

Exploitation. — Billboards,  window  cards, 
advance  notice  on  screen,  usual  newspaper 
advertisement. 

Short  Subjects.  —  Delmonte  News  and 
Views,  "Fun  from  the  Press"  Literary  Di- 

gest.   Vocal  Selections. 
Daily  Press  Comments.  —  It  is  a  lovely 

little  love  story  with  plenty  of  excitement. 
— Post-Dispatch. 

"THE    IMPOSSIBLE    MRS.  BEL- 

LEW" 

(Paramount) 

MARK-STRAND,  ALBANY,  N.  Y.— Ad- 
mission 30-60  cents.  Attendance  crippled 

by  a  heavy  storm,  picture  drew  well,  how- ever. 
Short  Subjects.— " The  City  Chap"  (com- 

edy) ;  Fashion  Hints  (Prizma) ;  Topical  Re- view. 

Daily  Press  Comments. — Picture  is  lavish- 
ly staged. — Knickerbocker  Press.  Excep- 

tionally entertaining: — Journal.  A  story  of 
light  and  frothy  entertainment. — Times- 
Union. 
LORENZ,  BETHLEHEM,  PA.— Such  a 

hit  that  it  was  a  genuine  cleanup  at  box 
office. 

Exploitation.  —  Gloria  Swanson's  togs, 
Monte  Carlo,  featured  in  publicity  and  in 
pictures  in  lobby.  Cast  glorified  in  all  pub- 
licity. 

"THE  KENTUCKY  DERBY" ( Universal) 

PEOPLES,  PORTLAND,  ORE. — Admis- 
sion 25-35  cents.  This  bill  pulled  very  good 

for  entire  showing. 
Exploitation.  —  Extra  newspaper  space, 

posters,  window  cards,  and  advertised  on 
the  screens  of  other  theatres  owned  by  same company. 

.  Short  Subjects. — "Hee  Haw"  Universal 
Comedy,  Movie  Chats  No.  45  (Hodkinson); 
Overture  by  orchestra. 
Press  Comments.  —  The  "Kentucky 

Derby,"  has  a  most  exciting  race,  in  which 
the  right  horse  doesn't  even  begin  to  win 
until  the  home  stretch. — Telegram.  The  pic- 

ture is  filled  with  action,  which  successful- 
ly carries  it  through  what  otherwise  might 

be  too  unreal  situations. — Journal. 

"KICK  IN" 
(Paramount) 

STRAND  THEATRE,  BIRMINGHAM, 
ALABAMA. — Business  very  good  compared 
to  last  year.  Admission  10-25  cents.  Featur- 

ing Bert  Lytell  and  Betty  Compson. 
Short  Subjects. — International  News  and 

"Fun  from  the  Press." 
Exploitation. — Special  lobby  decorations, 

advance  press  readers,  display  advertising. 
Press  Comment.  —  Given  a  crook  story 

with  real  plot  and  plenty  of  action,  two 
fine  stars  and  a  director  who  deserves  the 
title,  the  result  is  great,  as  is  amply  proved 
by  "Kick  In." — Birmingham  News. 
IMPERIAL,  CHARLOTTE,  N.  C— Ad- 

mission 10-30  cents.  Three  days  to  big  busi- ness. 

MISSOURI,  ST.  LOUIS,  MO.— Admission 
30-50  cents.  Excellent  business  entire  week 
both  matinee  and  night. 

Exploitation. — Billboards,  window  cards, 
one  sheets,  street  ear  signs,  advance  notice 
on  screen,  regular  newspaper  space  with 
display  on  Saturday  and  Sunday. 

Short  Subjects.  —  Missouri  News,  "Fun 
from  the  Press,"  "365  Days"  (Pathe  Com- edy). 

Daily  Press  Comments. — George  Fitzmau- 
rice,  the  eminent  director,  has  created  a 
dramatic  masterpiece. — Globe-Democrat. 
COLONIAL,  INDIANAPOLIS,  IND. — Ad- 

mission 25-40  cents.  Business  opened  good 
with  weather  conditions  bad. 

Exploitation.  —  Newspaper  advertising 
featuring  cast  and  billboard,  street  car  and 
lobby  displays. 

Short  Subjects.  —  Pathe  News,  Aesop's 
Fable  and  special  music. 

Press  Comment. — It  is  fairly  interesting, 
but  there  is  nothing  distinguishing  about 
it. — The  News.  Entertainment  of  the  under- 

world, with  its  self-sacrificing  criminals,  is 
displayed. — The  Star. 

"LOVE  IS  AN  AWFUL  THING" 
(Selznick) 

CAPITOL,  SCRANTON,  PA.— Good  sized 
crowds  who  filled  theatre  at  all  shows.  Made 
fine  run. 

Exploitation.  —  Change  of  name  from 
Miles  still  featured  in  advertising.  Feature 
given  prominence  over  vaudeville  end  of 
bill. 
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"LORN A  DOONE" 
{First  National) 

COLONIAL,  ALLENTOWN,  PA.— Large 
audiences  for  the  whole  booking. 

Exploitation. — Lavish  advertising. 
LIBERTY,  POET  LAND,  ORE. — Admis- 

sion 25-35  cents.  Very  good  attendance  for 
the  entire  week. 

Short  Subjects.  —  International  News 
(Universal),  The  Manhattan  Trio.  Chorus 
of  fifty  trained  voices. 

Press  Comments.  —  For  the  purpose  of 
screen  production,  much  of  the  novel  from 
necessity  has  been  omitted,  but  the  most  in- 

teresting episodes  have  been  linked  together 
in  a  well-written  continuity. — Journal. 
Maurice  Tourner's  production  of  "Lorna 
Doone"  proves  all  over  again  that  a  real 
book  by  a  real  author  makes  a  more  inter- 

esting picture  than  story  concocted  by  a 
scenarist  within  a  given  time  limit. — Tele- 
gram. 

"MY  FRIEND,  THE  DEVIL" 
l  Fox) 

LAFAYETTE  SQUARE,  BUFFALO,— Ad- 
mission 20  to  60  cents.  You  almost  had 

to  have  a  police  escort  to  get  near  the  box 
office  on  opening  day  and  New  Year's  and 
this  condition  prevailed  almost  every  night 
during  the  week. 

Exploitation. — Large  newspaper  ads.,  win- 
dow cards,  lobby  and  front  displays. 

Short  Subjects.— "  Snub "  Pollard  com- 
edy, Fox  News,  Burlingham  scenic. 

Daily  Press  Comment. — Charles  Richman 
and  Barbara  Castleton  are  good  in  the  lead- 

ing roles. — Enquirer.  To  Charles  Richman 
goes  the  honor  of  contributing  to  screen 
literature  one  of  the  finest,  most  powerful 
dramatic  portrayals  seen  here  in  a  long 
while. — Commercial.  As  Dr.  Rameau, 
Charles  Richmond  gives  to  the  silent  art  a 
characterization  of  surpassing  excellence. — 
Evening  Times. 

"MIDNIGHT" 
LOEWS  GRAND,  ATLANTA,  GA. — Sur- 

rounded by  good  short  subjects,  it  drew  con- 
sistently good  business. 

Short  Subjects. — Century  Comedy  "Tat- 
tle Tale,"  Starland  Revue,  Movie  Chat  and Fox  News. 

Press  Comments. — "Midnight"  is  a  pic- 
ture of  dramatic  action  intermingled  with 

humor.  The  acting,  scenery  and  plot  make 
it  interesting. — Atlanta  Georgian. 

"THE  MAN  WHO  SAW  TOMOR- 

ROW" (Paramount) 
STRAND,  ALLENTOWN,  PA. — Ran  for 

full  time  with  no  slackening  of  interest. 
Exploitation. — Big  space  advertising. 

"ONE  EXCITING  NIGHT" 
(United  Artists) 

BLUE  MOUSE,  SEATTLE,  WASH— Ad- 
mission 50  cents  all  day.  Playing  second 

week  to  large,  well  sustained  audiences. 
Newspaper  advertising  kept  up  throughout 
showings. 

"ONE  WEEK  OF  LOVE" 
(Selznick) 

TRIANON  THEATRE,  BIRMINGHAM. 
ALABAMA. — Business  pretty  good.  Ad- 

mission 15-35  cents. 
Exploitation. — The  usual  newspaper  pub- 

licity and  display  advertising  preceding  the 
showing. 

Press  Comment. — The  picture  leads  the 
spectator  rapidly  from  thrill  to  thrill  with 
other  interesting  things  mixed  along  the 
way. — Birmingham  News. 

"OLIVER  TWIST" 
(First  National) 

LIBERTY,  SEATTLE,  WASH.— Admis- 
sion 25-35  cents.  Playing  in  second  week to  full  houses. 

LESTER'S  RrVOLI,  COLUMBIA,  S.  C. 
— Four  days  to  capacity  business. 

"SINGED  WINGS" 
(Paramount) 

IMPERIAL,    COLUMBIA,  S.  C.  —  Two 
days  to  fair  business. 
STANLEY,  PHILA.,  PA.— Admission  50 

and  75c.  Played  to  a  crackerjack  business 
all  week,  even  in  the  face  of  a  week  of 
miserable  weather. 

Exploitation. — Extra  newspaper  space  all 
week,  and  double  24  and  one  sheet  posting. 

Short  Subjects.— " Out  of  the  Inkwell," 
cartoon,  "Reunion,"  Pathecolor  "The  Good 
Spirit,"  Fox  and  Pathe  News,  and  Topics of  the  Day. 

Daily  Press  Comments. — "Oliver  Twist" on  the  screen  is  about  half  Dickens  and 
half  Jackie  Coogan  (who  plays  the  name 
role)  but  the  junction  is  so  cleverly  ef- 

fected that  it  is  difficult  to  tell  where  one 
starts  and  the  other  leaves  off. — Evening 
Ledger.  One  is  called  upon  for  a  constant 
transition  from  tears  to  laughter.  Much  of 
this  is  due  to  the  genius  of  the  little  star, 
who  even  in  the  most  pitiful  situations 
seems  to  have  the  faculty  of  creating 
amusement. — Inquirer. 
PARK  AND  MALL,  CLEVELAND.— Ad- 

mission 25-35  cents.  Fair  business  at  Park, 
better  at  the  Mall  where  it  played  for  three 
days  (at  the  Park  a  week).  No  exploita- tion. 

Press  Comment. — There  is  a  lack  of  real 
plot  due  to  the  fantastic  treatment ,  but 
those  artistically  inclined  will  more  than 
like  "Singed  Wings." — News.  Some  of  the 
settings  are  picturesque  and  effective  and 
worthy  of  a  better  story. — Press. 

"OMAR  THE  TENTMAKER" 
(First  National) 

STRAND,  SEATTLE,  WASH.— Admission 
35-50  cents.  Playing  to  increasing  busi- ness. 

Exploitation.  —  Billboards,  lobby  trim, 
newspaper  advertising  and  window  cards. 

Short  Subjects. — Review,  Kinograms,  Pro- 
logue De  Luxe,  to  "Omar." Press  Comments. — The  star  lends  to  the 

character  of  Omar,  one  of  his  finest  inter- 
pretations.— Times. 

RIVOLI,  PORTLAND,  ORE.— Admission 
25-35-50  cents.  Completed  a  two  week's run  to  excellent  houses. 

"OUTCAST" 
(Paramount) 

RIVOLI,  DENVER,  COLO. — The  picture 
drew  good  crowds. 

Exploitation. — Newspaper  ads  and  lobby display. 

LOEW'S  STATE,  BOSTON,  MASS.— Ad- mission 25  cents  bottom  afternoon  to  60 
cents  top  evening. 

Exploitation.  —  Advance  screen  flashes, 
lobby,  billboards,  window  cards,  posters  in 
all  subways  and  elevated  stations.  Display 
ads  in  all  Sunday  papers  with  regular  run 
on  weekdays. 

Short  Subjects.  —  Stan  Laurel  in  "The 
Pest,"  Pathe  News  Weekly  and  Topics  of the  Day. 

Daily  Press  Comment. — It  is  an  interest- 
ing and  finely  acted  picture. — Post  Some 

rather  stupid  filming  failed  to  spoil  the 
story  for  Elsie  Ferguson. — Transcript. 

"THE  PRINCE  AND  THE  PAUPER" 
(All  Star) 

BROADWAY,    CHARLOTTE,    N.  C— 
Three  days  to  fair  business.  Other  features: 
"His  Wife's  Son"  (Fox);  Pathe  Review. 

"PAWNED" 
(Select) 

ROYAL    THEATRE,    KANSAS  CITY, 
MO. — Admission  10,  35  and  50  cents.  Good 
crowds  all  week. 

Exploitation. — Half  tones  of  Tom  Moore 
and  Edith  Roberts,  with  the  lines,  "He 
pawned  his  life  to  a  gambler"  and  "She 
pawned  her  soul  to  save  a  life,"  were  fea- 

tured in  large  Sunday  newspaper  space.  Al- 
so lobby  display  and  billboard  space. 

Short  Subjects. — "Mud  and  Sand"  (com- 

edy); Royal  Screen  Magazine  (Current 
Events). 

Daily  Press  Comments. — Straight  melo- 
drama, but  good  entertainment. — Star- 

Times.  Frankly  and  freely  melodramatic. — Journal-Post. 

"THE  PRIDE  OF  P ALOMAR" ( Paramount ) 

METROPOLITAN,  BALTIMORE,  MD.— 
Admission,  afternoon  17  cents;  night,  35 
cents.    Very  satisfactory  business. 

Exploitation. — Large  display  advertise- 
ments in  newspapers,  lobby  displays,  etc. 

Short  Subjects.  —  Metropolitan  Review 

and  Magazine;  Comedy,  "Ouch." COLISEUM,  SEATTLE  WASH.— Admis- 
sion 25-35-50  cents.  Proved  popular  with 

large  audiences. 
Exploitation.  —  Newspaper  advertising, 

billboards,  window  cards,  illuminated  lobby 
frames. 

Short  Subjects.— "Felix  on  the  Trail" 
(cartoon  comedy),  Review,  Pathe  News, 
Kinograms. 

Press  Comments. — The  supporting  cast  is 
exceptionallv  powerful. — Times. 
GRAND,  WILMINGTON,  N.  C— Admis- 

sion 20-35  cents.  Three  days  to  good  busi- ness. 

"QUINCY  ADAMS  SAWYER" (Metro) 
PALACE,  DALLAS,  TEXAS.— Admission 

25,  35  cents;  night  35,  55  cents.  Business 
was  heavy  during  greater  part  of  week. 

Exploitation.  —  Newspaper  space  and 
three-sheets. 

Short  Subjects. — "Fresh  from  the  Farm" 
(Christie  Comedy);  "A  Stone  Age  Romeo," 
(Fables) ;  Pathe  News,  international  News, 
"Scenic  Wonders,"  (Handscheigel) ;  mus- 

ical act. 
Daily  Press  Comment. — It  will  rank  easily 

as  one  of  the  three  greatest  rural  dramas 
yet  produced  for  the  screen. — News.  Su- preme entertainment  is  offered  in  the  screen 
version  of  the  novel. — Journal.  .  It  contains 
all  the  elements  that  go  to  make  up  a 
thoroughly  interesting  film. — Herald. 
LOEW;S  STATE,  LOS  ANGELES.— Ad- 

mission 25-30-50  cents;  children  15  cents 
at  all  times.  The  best  business  the  thea- 

tre has  ever  done.  Lines  formed  each  day 
at  about  2  p.  m.  and  continued  until  the 
first  evening  showing.  Bessie  Clayton  in 
her  dance  revue  is  also  a  great  attraction. 
250-24  sheets  on  the  boards — more  boards 
than  the  4  largest  theatres  in  town  are 
carrying.  15,000  cards,  10,000  heralds. 
Used  $5,600  in  week's  advertising. 

Short  Subjects.  —  Loew  State  Views  of 
Current  News,  Mutt  and  Jeff  Comedy,  Bes- 

sie Clayton  in  Dance  Revue,  Atmospheric Prologue. 

"ROBIN  HOOD" 
(United  Artists) 

PERSHING,  ST.  LOUIS,  MO.— Admission 
83e-$1.10.  Second  week  and  still  going 
strong.  No  extra  exploitation.  Usual  news- 

paper advertisement. 
PARK  THEATRE,  BOSTON,  MASS.— Ad- 

mission 50  cents  bottom  afternoon  to  $1.50 
top  evening.  Has  played  three  weeks  of 
its  run  already,  every  night  filled  houses. 

Exploitation. — Thorough  campaign  start- 
ing two  weeks  before  the  opening.  Careful- 

ly worked  out  prologue  of  vocal  music  by 
baritone  in  armor  of  a  knight,  in  a  setting 
of  medieval  castle. 

Daily  Press  Comment.  —  It  is  a  great 
picture.  It  is  not  only  the  best  picture  that 
Fairbanks  has  made  so  far,  it  is  one  of  the 
best  that  has  ever  been  made,  ranking  in 
the  fore  of  photoplays  that  will  be  remem- 

bered.— Traveler.  It  made  an  instantan- 
eous and  emphatic  hit.  It  is  colossal,  for 

the  scenes  are  not  only  shown  on  a  gigan- 
tic scale,  with  the  utmost  realistic  effect, 

but  each  has  the  added  value  of  being  a 
work  of  art.  Almost  every  foot  of  the  pic- 

ture has  true  atmosphere,  either  real  med- 
ieval atmosphere,  or  real  Fairbanks  atmos- 
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phere. — Advertiser.  Despite  the  over- 
whelmingly comic  aspect  of  the  film,  there 

were  some  very  beautiful  and  appealing 
sentimental  touches. — Post. 

ALHAMBRA  AND  GARDEN,  MILWAU- 
KEE.— Picture  held  over  at  the  Alhambra 

two  extra  days,  and  at  the  Garden  for  two 
more  weeks.  Matinee  and  evening  per- 

formances both  good. 
Exploitation. — Extra  advance  publicity, 

lobby  display,  etc. 
Short  Subjects. — Fox  News  Weekly,  Ed- 

ucational films. 

CIRCLE,  INDIANAPOLIS.  —  Admission 
30-50  cents.  Opening  to  the  biggest  busi- 

ness in  the  history  of  the  house.  Lined  up 
for  two  blocks  each  way  from  theatre  in 
a  drizzling,  cold  rain  when  box  office  open- 

ed.   No  advance  in  prices. 
Exploitation.  —  Special  feature  advance 

notice  and  advertising  in  newspapers  week 
in  advance.    Street  billing  unusually  heavy. 

No  short  subjects  because  of  the  length 
of  the  film.  Musical  score  splendidly  in- 

terpreted by  the  Circle  orchestra  of  thirty 

pieces. 
Press  Comment. — In  attempting  a  des- 

cription of  "Robin  Hood"  even  superlative 
at  times  is  inadequate.  It  has  every  ele- 

ment of  a  good  picture  and  it  was  produc- 
ed with  a  lavishness  in  keeping. — The  News. 

' '  Robin  Hood ' '  is  an  immense  medieval  cir- 
cus that  compels  attention  on  the  one  hand 

through  sheer  magnitude  and  on  the  other 
through  endearing  humanness. — The  Star. 

"SHADOWS" 
(Al.  Lichtman) 

ALCAZAR  THEATRE,  BIRMINGHAM, 
ALABAMA. — Admission  10-35  cents.  Busi- 

ness fair. 

Short  Subjects. — "Felix  Minds  the  Cat" 
(cartoon),  Volcanoes  of  the  World,  Fox 
Educational. 

Exploitation. — Advance  press  notices,  dis- 
play advertising. 

Press  Comment. — It  has  been  the  custom 
of  this  column  to  bestow  praise  on  Lon 
Chaney  but  nothing  that  has  been  said  be- 

fore or  may  possibly  be  said  now  can  do  jus- tice to  his  remarkable  characterization  in 
this  picture. — Birmingham  News. 
CLINTON  SQUARE,  ALBANY,  N.  Y. — 

Admission  28  cents.  Business  was  satisfac- 
tory.   Matinee  good. 

Exploitation. — Newspaper  space. 
Short  Subjects.  —  "The  Four  Seasons" 

and  "Fun  from  the  Press." 
Daily  Press  Comments. — One  of  the  most 

exciting  and  absorbing  pictures  of  the  year. 
— Journal.  One  of  the  most  unusual  char- 

acterizations in  the  history  of  motion  pic- 
tures is  Chaney  in  "Shadows." — Times- Union. 

"THORNS  AND  ORANGE 

BLOSSOMS" (Al  Lichtman) 

AMERICA,  TROY,  N.  Y.— Admission  25 
cents.  Picture  drew  well  throughout  week, 
especially  heavy  business  on  New  Year's 
Day.    Matinees  good. 

Exploitation. — Usual  newspaper  space. 
Short  Subjects. — Fox  News;  "A  Weak- 

End  Party"  (comedy). 

"THIRTY  DAYS" 
( Paramount ) 

RIALTO,  ATLANTA,  GEORGIA.— Ad- 
mission 25-30  cents.  Rialto  has  one  of  best 

weeks  in  many  months. 
Short  Subjects.  —  International  News. 

"Cupid's  Elephant"  (Comedy). 
Press  Comments.  —  There  is  nothing  to 

stamp  the  picture  as  of  the  enjoyable  type 

that  Wally  portrayed  in  ' '  Clarence, ' '  but 
it 's  good  all  the  same. — Atlanta  Georgian. 
GRAUMAN  THEATER,  LOS  ANGELES. 

— Admission  20-30  cents.  40-55  cents.  Ex- 
cellent business.  Line-ups  every  afternoon 

and  evening.  Sid  Grauman  staged  a  pro- 
logue that  was  heralded  from  one  end  to  the 

other  of  the  city,  "Toyland. "  The  usual 
adv.  space  was  used. 

Short  Subjects. — "Fun  from  the  Press," 
Pathe  Weekly,  DeHaven  comedy  "Christ- 

mas," Prologue,  "Christmas  in  Toy  Fac- 

tory. ' ' 

Press  Comments. — "Thirty  Days"  given 
a  great  reception,  demonstrating  sympathy 
for  star's  plight.  Prologue  delightful  Xmas 
feature  staged  by  Sid  Grauman. — Record. 
Blamed  clever  story.  In  fact,  it  has  been 
several  moons  since  the  screen  has  given 
Angelenos  so  highly  original  and  entertain- 

ing a  bit  of  celluloid  fiction.  "Christmas," has  a  laugh  in  every  foot  of  film  and  is  the 
most  entertaining  thing  this  pair  has  given 
us.  The  prologue  was  the  most  popular  pre- 

sented during  the  year  at  this  favorite 
theatre. — Herald.  Typical  Reid  Comedy- Examiner. 

LOEW'S  ORPHEUM,  BOSTON,  MASS. 
— Admission  25  cents  bottom  morning  to  60 
cents  top  evening.  Week  of  excellent  busi- 
ness. 

Exploitation.  —  Advance  screen  flashes, 
lobby,  billboards,  window  cards,  posters  in 
all  subway  and  elevated  stations.  Feature 
ads  in  all  Sunday  papers  with  regular  run weekdays. 

Short  Subjects.  —  Stan  Laurel  in  "The 
Pest,"  Pathe  News,  Topics  of  the  Day,  and Screen  Snapshots. 

Daily  Press  Comment. — An  abundance  of 
quick  action  and  amusing  and  odd  situations 
keep  the  audiences  grinning  broadly  from 
beginning  to  end.  Stan  Laurel  proved  him- 

self a  comedian  of  real  ability. — Post. 
Comic  absurdities  are  rarely  dealt  with  so 
deft  a  hand. — Transcript. 

"TRIFLING  WOMEN" 
(Metro) 

ALDINE,  PHILA.,  PA.— Admission  50 
and  75  cents.  Played  to  the  best  week's 
business  since  "The  Prisoner  of  Zenda" and  was  held  over. 

Exploitation. — Triple  newspaper  space. 
Short  Subjects.— " Fun  from  the  Press," 

Pathe  Review  "The  Wave  and  the  Brook" 
and  International  and  Pathe  News. 

Daily  Press  Comments. — The  staging  is 
something  of  which  the  screen  can  well  be 
proud.  It  is  of  advanced  artistry  without 
being  objectionably  grotesque  or  futuristic. — Evening  Ledger. 

"SHATTERED  IDOLS" 
(American  Releasing) 

LELAND,  ALBANY,  N.  Y— Admission 
25  cents.  Started  off  big  on  New  Years 
Day,  but  went  lower  and  lower  throughout the  week. 

Exploitation. — Usual  newspaper  space. 
Short  Subjects. — Fox  News,  Hy  Mayer travelaugh. 

Daily  Press  Comments. — Picture  is  by  far 
one  of  the  best  screened  at  the  Leland  this 
year. — Journal.  Another  gem  of  the  screen. 
Should  do  capacity  business. — Times-Union. 

"SECRETS  OF  PARIS" 
(C.  C.  Burr) 

VICTORIA,  PHILA.,  PA.— Admission  35 
cents.  Starting  off  with  a  record  breaking 
New  Year's  business,  drew  standing  line 
crowds  all  week,  with  best  evening  per- 

formances in  months. 
Exploitation. — Front  of  house  almost  hid- 

den behind  original  cut  out  schemes,  town 
was  well  plastered  with  three  sheets,  and 
full  one  column  space  was  taken  in  all 
Sunday  papers. 

Short  Subjects. — Buster  Keaton  comedy, 
"The  Electric  House"  and  Pathe  News. 

Daily  Press  Comments. — "The  Secrets  of 
Paris, ' '  retains  many  of  its  former  hair- 
raising  episodes,  despite  frequent  changes 
and  interpolations. — Ledger.  The  picture  is 
rather  sombre  and  quite  stilted. — Inquirer. 

"THE  STRANGER'S  BANQUET" ( Goldwyn ) 

COLORADO,  DENVER,  COLO.— Admis- 
sion days  30  cents;  nights  40  cents.  Good 

crowds  at  all  showings. 
Exploitation. — Newspaper  ads  and  write- 

ups. 

CALIFORNIA  THEATRE,  LOS  ANGE- 
LES.— Admission  25-35-55  cents.  35-55-75 

cents.  Very  good  business.  100-24  sheets, 
half  the  cost  supplied  by  the  Goldwyn  stud- 

io. Otherwise  usual  weekly  space  advertise- ments. 

Short  Subjects. — California  Topical  Re- 
view and  Magazine,  Topics  of  the  Day. 

Press  Comments. — It  is  not  Neilan's  best, 
but  it  is  one  of  the  most  interesting  of 
semipropaganda  pictures. — Times.  There  is entertainment  and  something  to  make  you 
think. — Examiner.  Neilan  has  produced  a 
picture  that  will  go  down  as  one  of  the 
"best"  produced  in  1922.— Herald. 

"SUZANNA" 
(Allied) 

MISSION  THEATRE,  LOS  ANGELES. — 
Admission  35-55  cents.  55-80c-$1.10.  Doing 
excellent  business.  The  best  business  this 
theatre  has  done  in  a  week  of  Sundays. 
125-24  sheets,  3,000  one,  300  tack  cards,  40 
inches  all  the  5  dailies,  big  advance  adv. 

Short  Subjects.  —  Mission  Theatre  Re- 
view, Violin  Solo,  Organ  Solo. 

Press  Comments. — Filled  from  beginning 
to  end  with  colorful  action,  flavored  with 
historical  incidents.  In  truth  a  stupendous 
production. — Examiner. 

"THE  TOLL  OF  THE  SEA" 
(Technicolor) 

LOEW'S    STATE,    BOSTON,  MASS.— Admission  25  cents  bottom  afternoon  to  60 
cents  top  evening.  Created  more  audience 
comment  than  any  we  have  had.  Very  good 
business. 

Exploitation. — The  fact  that  it  was  the 
first  picture  in  full  colors  of  its  kind  to  be 
shown  in  Boston  was  made  the  most  of  in 
advance  advertising.  Much  extra  publicity 
obtained  by  a  special  showing  on  the  morn- ing of  the  Saturday  preceding  opening. 

Short  Subjects. — New  Larry  Semon  com- 
edy, "The  Counter  Jumper,"  Pathe  News Weekly  and  Topics  of  the  Day. 

Daily  Press  Comment.  The  picture  is  so 
marvelous  that  one  wonders.  This  process 
is  destined  to  revolutionize  the  motion  pic- 

ture art.  So  realistic  that  one  could  hard- 
ly believe  he  was  witnessing  a  screened 

picture. — Post.  A  very  pretty  story  with 
scenes  on  scenes  of  exquisite  beauty. — Ad- 

vertiser. It  assuredly  represents  the  furth- 
est advance  up  to  the  present  time  in  the 

effort  to  bring  natural  hues  to  the  screen. 
— Transcript. 

"TESS   OF   THE   STORM  COUN- 

TRY" 

(United  Artists) 

HOWARD,  ATLANTA,  GA. — Admission 
50  cents.  It  is  estimated  that  twenty-two 
thousand  people  saw  this  picture  during 
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the  first  four  days  of  its  run  at  the  How- ard. 

Short  Subjects. — Pithy  Paragraphs. 
Press  Comments. — Mary  Pickford  has 

taken  the  story,  "Tess  of  the  Storm 
Country"  from  the  hands  of  the  barn- 

stormers in  the  outer  fringes  of  civiliza- 
tion brought  it  to  Hollywood,  and  has  made 

a  more  than  creditable  film  version  of  it. 
The  picture  is  replete,  with  thrills  and 
realistic  scenery. — Atlanta  Georgian. 
BLUE    MOUSE,    PORTLAND,    ORE. — 

Admission  50  cents  all  day,  children  20 
cents.  Houses  crowded  to  capacity  prac- 

tically all  the  time,  with  a  waiting  line  a 
block  long. 

Exploitation.  —  Outside  lobby  display, 
posters,  lots  of  newspaper  space,  and  win- dow cards. 

Short  Subjects. — Fox  News,  Overture. 
Press  Comments. — There  is  much  natural 

comedy  in  Tess,  and  a  few  honest-to-good- 
ness  tears. — Journal. 
CAPITOL  THEATER,  OKLAHOMA 

CITY,  OKLA. — Admissions  10,  30,  60 
cents.    Good  business. 

Short  Subjects. — Kinograms,  Bray  Car- 
toon, "Colonel  Heezeliar,"  Treasure  Is- land, Current  Events. 

Exploitation. — Unusual  newspaper  adver- 
tising, billboard,  street  car  and  window  ad- 

vertising, lobby  display. 
Daily  Press  Comments. — Mary  Pickford 

is  the  last  word  in  charm  and  attractive- 
ness in  Tess  of  the  Storm  Country. — Times. 

The  crowning  achievement  of  Mary  Pick- 
ford's  career  and  her  best  picture. — Daily 
Oklahoman.  "Tess  of  the  Storm  Coun- 

try" is  the  best  picture  that  Mary  Pick- 
ford has  ever  appeared  in.  Seeing  is  be- 

lieving.— Times. 

"VILLAGE  BLACKSMITH" 
(Fox) 

ISIS,  DENVER,  COL.— Admission  25  and 
35  cents.    The  picture  took  well  here. 

Exploitation. — Newspaper  ads.  Saturday 
before  picture  began  theatre  hid  tickets  in 
one  of  Denver's  parks  for  children  to  find. 
Thousands  of  children  thronged  park. 

"WHEN  KNIGHTHOOD    WAS  IIS 

FLOWER" 
{Cosmopolitan) 

GRANBY,  NORFOLK,  VA.— Admission 
55  cents.  An  entire  week  to  capacity  busi- 

ness. The  biggest  advertising  campaign  in 
the  history  of  motion  pictures  in  Norfolk 
put  this  picture  over  big. 
Short  Subjects. — Augmented  orchestra 

and  a  special  musical  program,  Kinograms, 
"Fun  From  the  Press." 

Daily  Press  Comment— Regal  splendor  in 
every  sense  of  the  word.  A  glittering  col- 

orful spectacle.  It  is  great. — Ledger  Dis- 
patch. One  of  the  really  big  pictures  of 

a  decade. — Norfolk  Landmark. 

COLONIAL,  RICHMOND,  VA.— Admis- 
sion 55  cents.  An  entire  week  to  big  busi- ness. 

Daily  Press  Comment. — An  unusually 
beautiful  picture,  and  Miss  Davies  in  her 
finest  role. — Times  Dispatch. 
PRINCESS,  DENVER,  COLO.— Drew  big 

crowds  all  during  the  week. 
Exploitation. — Newspaper  ads  and  write- 

ups.  Lobby  arranged  to  represent  outside 
of  ild  castle. 

"WHO  ARE  MY  PARENTS" 
(Fox) 

APOLLO,    INDIANAPOLIS.— Admission 
25-40  cents.    Opening  to  fair  business. 

Exploitation. — Usual  newspaper  advertis- 

ing, good  lobby  displays,  street  car  and 
billboard  advertising. 

Short  Subjects. — Al  St.  John  in  "Out  of 
Place,"  Fox  News,  "Fun  From  the  Press." 

Press  Comment. — Teeming  with  dramatic 
scenes  and  emotional ,  appeal,  the  play 
scores,  in  that  it  shows  vividly  the  things 
that  it  set  out  to  prove. — The  News. 
NEW  THEATRE,  BALTIMORE,  MD.— 

Admission,  afternoon  25  cents;  night,  25-50 
cents.  Excellent  business  afternoon  and 
night. 

Exploitation. — Large  newspaper  display 
advertising,  lobby  displays  and  posters. 
Short  Subjects.  —  Comedy,  "Faint 

Hearts,"  Pathe  News. 
Daily  Press  Comment. — Set  the  heart- 

strings of  yesterday's  audience  fairly 
jangling. — Evening  Sun. 

"WHAT'S  WRONG  WITH  THE  WO- 

MEN" 

(Goodman) 
LYRIC,  ALLENTOWN,  PA.— Was  well 

received  and  pulled  strong  for  whole  dat- ings. 

Exploitation. — Lobby  stills,  big  news- 
paper advertising  campaign,  readers,  post- ers. 

RIALTO 

1.  Overture — Fourth   Symphony  (Tschaikowsky) 
Second  and  Fourth  Movements) 

2.  Riesenfeld's   Classical  Jazz 
3.  Rialto  Magazine 
4.  The   Fairbanks   Twins  of   Music   Box  Revue  in 

The  Mirror  Dance  (A  Music  Film)  Settings 
by  Millard — Color  by  Prizma 

5.  Baritone  Solo— Dear  Old  Pal  of  Mine  (Rice) 
6  Feature — Drums     of     Fate     with     Mary  Miles Minter  (Paramount) 
7.  Gypsy    Dance    (Rossman)    The    Serova  Dancers 
8.  Will  Rogers  in  Fruits  of  Faith 

Press  Comments 

American — ' '  The  Drums  of  Fate ' '  was 
billed  as  a  "Jungle  Story."  It  was  one 
— twice.  Its  plot  was  a  jungle,  and  some 
of  its  scenes  were  that.  The  scenes  were 
very  much  better  than  the  plot.  World — 
It  is  never  very  exciting,  and  save  for 
some  fair  acting  by  Maurice  B.  Flynn,  is 
monotonously  adventurous  throughout. 
Times — Let  the  drums  of  Fate  sound  as 
loud  as  they  will,  they  cannot  arouse  the 
echo  of  smiles,  laughter  and  applause  called 
forth  by  the  quiet  little  film,  ' '  Fruits  of 
Faith,"  in  which  Will  Rogers,  his  baby  and 
a  mule  take  possession  of  the  program  at 
the  Rialto  this  week.  Tribune — The  story 
is  so  foolish,  too,  that  you  couldn't  get 
up  any  sort  of  proper  enthusiasm  even  in 
the  big  scenes.  Will  Rogers  has  a  nice  lit- 

tle picture  on  the  program  called  "Fruits 
of  Faith."  Journal — This  tale  of  two 
continents,  enjoying  the  attractive  pres- 

ence of  Miss  Minter  and  the  agreeable 
poise  of  Mr.  Flynn,  holds  the  attention 
throughout.  Sun — The  story  is  a  revival 
of  the  "Enoch  Arden"  school,  but  it  is 
t-leverly  worked  out  and  the  film  is  full  of 
atmosphere.  Globe — If  there  has  been  a 
worse  picture  shown  on  Broadway  this  sea- 

son, it  was  the  good  fortune  of  this  re- 
viewer not  to  have  been  present.  Tele- 

gram— An  absorbing  film  drama  full  of  ro- 
mance and  adventure.     Mail — ' '  Fruits  of 

"A  WOMAN'S  WOMAN" 
(Allied) 

BOSTON,  THEATRE,  BOSTON,  MASS. 
— Admission  25  cents  bottom  morning  to 
60  cents  top  evenings.    Excellent  business. 

Exploitation. — Advance  lobby,  advance 
screen  flashes;  feature  ads  Sunday  preced- 

ing opening;  regular  ads.,  billboards,  win- dow cards  and  posters  in  all  subway  and 
elevated  stations. 

Short  Subjects. — Pathe  News,  Topics  of 
the  Day,  and  Aesop's  Fable,  New  Comedy. 

Daily  Press  Comment. — It  is  a  beautiful 
story  fascinatingly  presented. — Post.  The 
redeeming  quality  of  the  film  is  the  serious and  earnest  reverence  with  which  the  whole 
threadbare  tale  is.  reworked. — Transcript. 

"THE  YOUNG  RAJAH" (Paramount) 

CAPITOL,  PHILADELPHIA,  PA.— Ad- 
mission 28  cents.  Valentino  can  pack  this 

house  in  a  blizzard,  and  the  week's  run 
proved  no  exception. 

Short  Subjects. — "High  Power"  (com- 
edy) and  Kinograms. 

Daily  Press  Comments. — There  are  some 
picturesque  scenic  effects  which  please  the 
eye. — Inquirer. 

Faith ' '  is  unpretentious  but  appealing. 
Miss  Minter 's  acting  in  ' '  Drums  of  Fate ' ' 
is  worthy  of  praise,  but  the  story  handi- 

caps her  too  greatly.  World — "Drums  of 
Fate ' '  are  beating  at  the  Rialto  this  week, 
beating  out  the  accompaniment  to  a  cork- 

ing good  Paramount  romance  with  scenes 
laid  in  the  darkest  part  of  Darkest  Africa 
and  thrills  scattered  about  plentifully. 

CAPITOL 

1.  Overture — The    Thirteenth    Hungarian  Rhapsody (Liszt) 
2.  Violin  Solo — Fredric  Fradkin 
3.  Capitol  Magazine 
4.  Divertissements 

a)  Voices  of   Spring  (Strauss) 
b)  Carolina  in  the  Morning  (Donaldson) 

5.  Lyman  Howe's  Hodge  Podge 6.  Feature — Gimme  (Goldwyn) 
7.  Interlude — Parade    of   the   Tin    Soldiers  (Jessel) 

Orchestra 
8.  The  Fable  of  A  Fisherman's  Jinx  (Aesop's  Film 

Fables) 

9.  Capitol  Grand  Organ 

Press  Comments 

World — This  motion  picture  is  extremely 
well  photographed  and  is  acted  perfectly 
by  Miss  Chadwick  and  Mr.  Glass.  Herald 
■ — It  is  altogether  a  dignified,  intelligent 
and  well  modulated  production,  and  reflects 
much  credit  on  the  versatile  Major  Hughes. 
Times — Rupert  Hughes  seems  to  have  had 
a  line  in  view  when  he  started  his  latest 

photoplay,  ' '  Gimme, ' ' — but  he  didn 't  hew 
very  close  to  it  as  he  went  along.  World 
— Yes,  ' '  Gimme  "  is  an  ideal  name  for  this 
week's  Capitol  offering,  for  it  certainly 
gimme  a  pleasant  two  hours.  Mail — With 
so  slender  a  plot  it.  is  not  surprising  that 
the  film  drags  a  good  many  of  its  10.000 
feet  or  so.  Telegram — With  unerring  aim, 
Rupert  Hughes  has  hit  the  popular  taste 
in  his  new  production.  Globe — The  major- 

ity of  theatregoers  will  find  Rupert 
Hughes'  latest  cinema  effort  interesting, 
and  therefore  entertaining.  Sun — A  most 
palatable  light  comedy,  easy  of  digestion 
before  going  to  bed. 

First  Runs  on  Broadway 

Their  Presentation  and  Press  Com- 

ments by  Various  New  York  Dailies 
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Illustrated  Screen  Reports 

Edited  by  GEORGE  T.  P\RDY  Assistant  Editor.  JAMES  M.  DAVIS 

The  Flame  of  Life The  Scarlet  Car 

A  Universal-Jewell  Production.  Story  by  Frances 

Hodgson  Burnett.  Scenario  by  Elliott  Claw- 

son.  Cameraman,  Virgil  Miller.  Directed 

by  Hobart  Henley.    Length,  5,780  Feet. 
CAST  AND  SYNOPSIS 

Joan  Lowrie.  Priscilla  Dean;  Fergus  Derrick,  Robert  Ellis;  Anice  Bar 
holm  Kathryn  McGuire;  Dan  Lowrie,  Wallace  Berry;  Spring,  Fred  Kohler 
Liz  Beatrice  Burnham ;  Rev.  Marholm,  Emmett  King;  Jud,  Frankie  Lee 
Mag    Grace  Degarro ;   Baroness,  Dorothy  Hagan ;  Fauntleroy,  Evelyn  McCoy 

Joan  Lowrie  was  one  of  the  human  beasts  of  burden  making  up  the  popu 
lat'ion  of  the  little  mining  village.  Culling  slate  from  coal  all  day  long  with  a score  of  broken  old  hags  and  young  girls,  she  lived  a  life  of  horror  at 
home,  beaten  constantly  by  her  father.  To  the  mine  came  a  new  over-man, 
trying  to  get  on  friendly  terms  with  the  drudging  slaves,  but  meeting  a  spirit 
of"  independence  that  proved  the  people  better  than  animals.  He  advocated better  conditions  for  them,  but  the  owners  laughed  at  him.  Dan  Lowrie  was 
caught  by  the  over-man  smoking  in  a  shaft  and  was  fired.  He  threatened 
murder ;  attempted  it  and  the  over-man  was  saved  by  Joan.  In  various  ways 
the  young  superintendent  learned  of  her  hidden  nobleness  of  character;  he 
learned  of  her  father's  cruelty ;  and  in  time  the  girl  and  the  over-man  broke 
down  the  wall  of  class  between  them.  Helping  her  with  her  education,  see- 

ing her  prove  her  worthiness  in  a  great  mine  catastrophe,  he  fell  deeply  m  love 
with  her,  and  their  happiness  came  through  ceaseless  efforts. 

"The  Flame  of  Life"  is 
the  latest  TJniversal-.Tewell 

featuring-  Priscilla  Dean. 
It  is  a  gripping  story, 
vividly  portrayed  and 
adapted  from  Frances 

Hodgson  Burnett 's  novel 
' '  That  Lass  0 '  Lowries. ' ' 
The  picture  carries  an  ap- 

peal that  should  be  rather 
largely  felt  regardless  of 
the  locality  in  which  it  is 
shown.  It  has  been  care- 

fully carried  out  in  detail 
and  proves  consistently  to 
be  a  worth  while  attrac- 
tion. 

Points  of  Appeal. — There 
are  many  moments  through 
the  story  that  completely 
thrill  the  audience.  The 
mine  scenes  are  exciting 
and  realistic.  In  fact  the 
whole  atmosphere  of  the 
production  is  excellent  and 
the  exterior  shots  showing 
the  surrounding  country- 

side add  pleasing  effects. 
The  story  is  laid  in  the 
mining  section  of  northern 
England  during  the  Mid- 
Victorian  period  and  the 
costumes  are  in  keeping. 
The  "over-man's"  fight 
with  Dan  Lowrie  is  excit- 

ing, as  are  also  the  rescue 
scenes  after  the  mine  dis- 
aster. 

Cast.  —  Priscilla  Dean 
gives  a  strong  performance 
in  this  picture.  As  Joan 
Lowrie  she  is  constantly 
living  the  part.  Eobert  El- 

lis, as  the  ' '  over-man ' '  is also  well  suited  to  his 
role.  Wallace  Berry  takes  the  part  of  the  villainous  father 
and  gives  a  thoroughly  satisfying  bit  of  acting.  All  of  the  other 
members  of  the  cast  are  also  good. 

Photography,  Lighting,  Direction. — The  outdoor  shots  used  in 
this  picture  are  particularly  attractive.  The  scenes  about  the 
mine  are  interesting.  The  interior  shots  are  good  and  sufficient 
lighting  has  been  used  throughout.  The  story  is  swift  moving 
and  excellently  directed. 

Released  by  Universal.  Story  by  Richard  Hard- 

ing Davis.  Scenario  by  George  Randolph 

Chester.  Cameraman,  Virgil  Miller.  Di- 

rected by  Stuart  Paton.  Length,  4,417  Feet. 
CAST  AND  SYNOPSIS 

Billy  Winthrop,  Herbert  Rawlinson ;  Beatrice  Forbes,  Claire  Adams;  Ernest 
Peabody,  Edward  Cecil ;  Violet  Gaylor,  Norris  Johnson ;  Jim  Winthrop,  Tom 
McGuire;  Jerry  Gaylor,  Marc  Robbins ;  Mitt  Deagon,  Tom  O'Brien. Bill  Winthrop  is  fired  because  he  got  arrested  for  speeding  thirty  times  in 
thirty  days,  and  shipped  home  to  his  father.  His  father  has  backed  one  Ernest 
Peabody  for  mayor.  Peabody  has  betrayed  Violet  Gaynor,  Winthrop's  Secre- tary. Beatrice  Forbes,  whom  Billy  likes  and  who  really  likes  Billy  if  she  only 
knew  it,  has  fallen  for  Peabody's  grandiloquent  line  of  bunk  and  promised  to 
marry  him.  Violet  Gaynor  learns  Peabody  has  double-crossed  Winthrop  in 
politics  about  the  time  her  drunken  father  discovers  her  condition  and  believing 
Billy  guilty  attempts  to  blackmail  him  and  "queers"  him  with  Beatrice.  "Mitt" Deagon  who  loves  Violet,  also  discovers  her  secret  and  attempts  to  expose 
Peabody  but  is  prevented  by  Billy,  unaware  of  the  facts.  While  campaigning 
Peabody's  car  strikes  •  Violet's  father,  and  believing  the  man  killed,  Peabody 
flees  in  cowardly  fashion.  Peabody's  election  seems  sure  and  he  announces  his 
engagement  to  Beatrice.  When  Violet  reads  this,  she  does  what  any  woman 
hetnved  in  love  might  do,  and  a  climax  of  fast  events  clears  up  the  tangle. 

Here  is  swift  action  and 

plenty  of  it.  "The  Scarlet Car"  is  one  of  the  best 

things  that  Herbert  Eaw- linson  has  done  recently 

and  we  imagine  it  will  be 
a  decided  hit,  especially 

so  if  the  star  has  a  fol- 
lowing of  his  own  in 

places  where  the  picture  is 
exhibited.  The  story  holds 
the  interest  throughout 
and  leads  up  to  an  exciting 
climax.  It  possesses  all  of 
the  elements  that  go  to 
make  up  a  first  rate  pic- ture. 

Points   of  Appeal. — The 
story  deals  with  a  politi- 

cian and  a  newspaper  man 
who  is  backing  him  for 
mayor.  The  latter 's  son  is 
young  and  impulsive  and 
because  the  girl  he  loves  is 
engaged  to  the  candidate 
and  some  eold  facts  re- 

garding this  man's  char- acter are  brought  out,  he 
decides  to  see  to  it  that  he 
is  not  elected  mayor  or 
married  to  the  girl.  There 
is  some  good  excitement 
here  and  almost  all  who 
see  it  are  sure  to  enjoy  it. 

Cast.  —  Herbert  Rawlin- 
son, as  Billy  Winthrop, 

gives  one  of  the  most  con- 
vincing performances  of 

his  career.  Claire  Adams 
is  attractive  in  the  role  as 
Beatrice  Forbes.  The  sup- 

porting cast  renders  fine assistance. 
Photography,  Lighting, 

Direction.  —  Good,  clear 
photography  is  in  evidence  throughout  the  picture, 
iors  and  interiors  are  all  pleasing  and  well  lighted, 

good. 

m 
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The  exter- Direetion 
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Gi i  m  m  e A  Bill  of  Divorcement 

Rupert  Hughes  Production  in  Five  Parts.  Releas- 

ed by  Goldwyn.  Written  by  Rupert  and 

Adelaide  Hughes  and  Directed  by  Mr. 

Hughes.  Cameraman,  John  Mescall.  Art 

Director,  Cedric  Gibbons. 

CAST  AND  SYNOPSIS 
Fanny  Daniels,  Helene  Chadwick;  Clinton  Ferris,  Gaston  Glass;  Mrs.  Roland 

Ferris  Kate  Lester;  Clothilde  Kingsley,  Eleanor  Boardman ;  Claude  Lambert, 
David  Imboden;  Mrs.  Cecily  McGimsey,  May  Wallace;  Miss  Annabel  WauT 
u-rig-ht,  Georgia  Woodthorpe ;  John  McGimsey,  Henry  B.  Walthall. 
Fanny  Daniels,  after  a  short  successful  career  as  a  designer  for  Lambert's 

establishment  meets,  falls  in  love  with  and  marries  Clinton  Ferris,  wealthy 
young  man.  She  borrows  five  hundred  dollars  from  Lambert  to  buy  her trousseau  and  Lambert  demands  the  money.  Fanny,  embarrassed  and  unable  to 
reconcile  her  former  financial  independence  with  asking  her  husband  for  money, 
goes  back  to  work  for  Lambert  while  Clinton  is  away  on  a  trip.  She  uses  a 
blank  check  given  her  by  Clinton  to  clear  up  her  indebtedness  to  Lambert,  thus 
putting  Clinton  in  a  financial  hole.  He  returns,  they  quarrel,  and  Fanny  goes 
away.  The  difficulty  is  all  cleared  up  when  Clinton  discovers  that  Fanny  is  not 
and  never  has  been  in  love  with  Lambert.  The  young  couple  agreed  to  live 
on  a  fifty-fifty  financial  basis. 

" Gimme"  is  a  comedy- 
drama  of  married  life, 
done  with  intelligence, 
splendidly  acted. 

Rupert  Hughes  is  said  to 
have  a  strong  desire  to  put 
human  pictures  on  the 
screen.  He  has  certainly 
succeeded  in  this  instance. 
Without  being  cynical  or 
melodramatic,  he  has  hit 
off  many  of  the  foibles — ■ 
particularly  the  financial 
foibles — of  married  life, 
and  the  comedy  thrusts  of 
his  story  cannot  fail  to  reg- 

ister. Our  reason  for  say- 
ing this  is  based  upon  the 

best  possible  grounds:  ob- 
servation of  how  a  Sunday 

afternoon  audience  in  the 
Capitol  Theatre,  New  York, 
reacted  to  the  picture.  It 
' '  got ' '  them. 

The  theme  is  thoroughly 
modern.  It  belongs  to  to- 

day, and  it  is  based  upon 
a  situation  in  almost  any 
home,  anywhere;  the  situ- ation that  arises  between 
husband  and  wife  on  the 

money  question.  Woman 's 
new  independence  is  shown, 
always  with  the  comedy 
touch,  and  that  is  what 
makes  the  picture  so  com- 

pletely delightful. 
Mr.  Hughes  also  demon- 

strates the  fact  that  clean- 
liness of  story  and  treat- 
ment can  accompany  dra- 
matic value  and  box-office 

worth  without  the  slight- 
est difficulty.  "Gimme"  if! 

a  step  forward  in  the  field; 
of  comedy-drama. 
The  acting  is  superior  throughout.  Helene  Chadwick  and  Gas- 

ton Glass,  as  the  young  wife  and  husband,  are  just  about  perfect 
in  their  roles.  Henry  Walthall  has  what  in  reality  is  a  minor 
part  but  Mr.  Hughes,  by  a  quick  twist  of  the  story,  makes  him 
a  figure  of  pathos,  thus  giving  the  whole  picture  a  certain  rich- 

ness and  tenderness.  The  other  players  do  excellent  work.  Be 
it  said  to  the  everlasting  credit  of  all  of  them  that  they  are  just 
as  the  story  itself. 
"Gimme"  is  out  of  the  beaten  path;  and,  unless  we  are  very 

much  mistaken,  exhibitors  and  patrons  are  going  to  show  Mr. 
Hughes,  by  their  enthusiasm,  that  they  want  him  to  go  on  with 
his  plan  to  malte  pictures  thai  are  really  human. 

Ideal  Film  Pictures  Production.  Distributed  by 

Associated  Exhibitors.  From  the  play  of 

the  same  title  by  Clemence  Dane.  Adapted 

and  directed  by  Denison  Clift.  Length, 

5,819  Feet. CAST  AND  SYNOPSIS 
Sydney  Fairfield.  Constance  Binney ;  Margaret  Fairfield,  Fay  Compton,  Hil- ary Fairfield,  Malcolm  Keen;  Gray  Meredith,  Henry  Victor;  Dr.  Alliot,  Henry 

Vibart;  Kit  Pumphrey,  Martin  Walker;  Aunt  Hester  Dora  Gregory. 
All  discussion  of  the  proposed  bill  to  make  insanity  legal  grounds  for  divorce 

throws  Hilary  Fairfield  into  a  violent  passion.  Insanity  is  known  to  have 
existed  in  his  family  and  he  shudders  at  losing  his  wife  through  such  an 
affliction  to  him.  His  worst  fears  are  realized,  for  Hilary  loses  his  mind  and 
is  committed  to  an  asylum.  His  case  is  pronounced  incurable  and  after  twelve 
years  Margaret  divorces  him.  She  is  now  in  love  with  Gray  Meredith  and 
is  engaged  to  marry  him.  On  the  eve  of  the  wedding  Hilary  leaves  the  asylum 
cured  and  returning  home  introduces  a  conflict.  For  Margaret  hesitates  to  go 
through  with  her  plans  to  become  Meredith's  wife.  A  friend  upholds  Margaret's 
wisdom  in  divorcing  Hilary.  Hilary's  daughter  hears  this  man  say  that Hilary  should  never  have  had  children.  She  therefore  makes  the 
sacrifice.  Urging  her  mother  to  marry  Meredith  Sydney  though  deeply  in 
love  with  Kit  Pumphrey,  sends  her  lover  away  and  remains  at  home  to  care  for 
her  father. The  Clemence  Dane  play 
which  won  success  on  the 
English  and  American 
stages  comes  to  the  screen 
with  considerable  of  its 

dramatic  power  intact.  Al- 
together "A  Bill  of  Di- 

vorcement" may  be  un- 
hesitatingly pronounced 

"forceful  drama."  The 
story  dealing  with  insanity 
in  its  relation  to  the  mar- 

riage state  is  an  immensely 
moving  and  real  affair  in 
which  the  author  is  satis- 

fied to  tell  in  dramatic 
terms  a  situation  entirely 
plausible  and  quite  possible 
of  realization  in  life. 

With  this  play  to  make 
his  labors  fruitful  and  at 
his  disposal  an  excellent 
cast  and  fine  locations, 
Denison  Clift  has  turned 
out  a  picture  which  should 
find  a  popular  approval  as 
decided  as  the  play  from 
which  it  was  adapted.  It 
seems  the  kind  of  picture 
people  will  talk  about  and 
therefore  one  capable  of 
big  drawing  power. 

' '  A  Bill  of  Divorce- 
ment" is  not  propaganda, 

fortunately.  And  the  spec- 
tator feels  equally  fortun- ate in  finding  it  a  play 

that  ends  when  and  where 
it  should.  In  presenting 
its  story  there  is  no  preach- 

ment for  or  against  any- 
thing; merely  it  tells  a 

moving  story  involving 
people  whose  appearances, 
actions,  motives  and  cir- 

cumstances are  quite  possible  of  duplication  in  any  home  in  the 
world.  It  is  the  tragedy  of  a  man  cursed  with  a  faulty  physical 
inheritance.  His  plight  spreads  into  the  life  of  the  woman  he 
marries  and  their  daughter.  Insanity  is  in  his  breeding  and 
when  the  wife  learns  this,  she  experiences  fear  equal  to  those 
of  the  man  who  doubts  his  reason.  When  he  does  become  mad 
it  seems  the  natural  and  just  thing  for  the  wife  to  divorce 
Hilary.  She  believes  in  the  course  and  so  does  her  daughter. 
But  justice  does  not  relieve  the  tragic  consequences  when  Hilary 
after  twelve  years  regains  his  reason  and  conies  back  home.  The 
daughter  then  makes  the  sacrifice  and  all  bravely  face  a  future 
they  determine  to  make  as  bright  and  useful  as  possible. 

Constance  Binney  is  charming,  pleasing  to  look  upon  and  pre- 
sents a  moving  characterization  in  the  role  of  Sydney.  More 

beauty  and  graceful  charm  is  evident  to  a  delightful  degree  in 
the  person  of  Fay  Compton.  Henry  Victor  makes  a  convincing 
Gray  Meredith  and  Malcolm  Keen  is  for  the  most  part  effective 
as  Hilarv. 
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The  Pilgrim Drums  of  Fate 

Charles  Chaplin  Comedy  Distributed  by  First  Na- 
tional. 

CAST  AND  SYNOPSIS 

The  Pilgrim,  Charles  Chaplin;  The  Girl,  Edna  Purviance ;  Her  Mother, 
Kitty  Bradbury  ;  The  Deacon,  Mack  Swain  ;  The  Elder,  Dash  Loyal ;  The  Boy, 
Dinky  Deen ;  His  Mother,  Mae  Wells:  Her  Husband,  Sydney  Chaplin;  The 
Crook,  "Chuck"  Reisner;  The  Sheriff,  Tom  Murray. Chaplin  appears  as  an  escaped  convict  who  disguises  himself  as  a  clergyman. 
In  "Devil's  Gulch"  he  is  received  as  the  new  minister  and  this  leads  to  a  series of  complications  which  reach  a  climax  when  a  former  pal  in  crime  attempts  to 
rob  a  widow  of  the  money  to  pay  the  mortgage.  The  masquerader  then  heroi- 

cally exposes  himself  in  order  to  get  the  money  back  to  the  widow. 

In       "The  Pilgrim"   
Chaplin  specializes  in  pan- 

tomime. The  famous  shuf- 
fle, eloquent  facial  expres- 

sion and  gesture  are  on 
display  in  a  farcical  char- 

acter which  is  typically 
Chaplin  in  its  richness  of 
detail  and  ludicrous  ef- 

fects. Situation  and  inci- 
dent are  secondary,  the 

Chaplain  flair  for  satire 
present  only  in  flashes.  It 
is  with  the  blunter  methods 
of  broad  comedy  that 
Chaplin  makes  his  bid  for 
the  spectator's  humor.  In 
brief,  in  "The  Pilgrim" 
Chaplin  is  funny — the  play is  not. 

Though  "The  Pilgrim" 
is  several  degrees  below 
such  pictures  as  "Easy 
Street,"  "Shoulder  Arms" 
and  "The  Kid,"  it  cannot 
be  said  that  the  high  ex- 

pectations one  carries  to 
all  presentations  of  a  new 
Chaplin  comedy  meet  with 
disappointment  here.  Mr. 
Chaplin  gets  his  laughs. 
He  does  with  the  "chase 
stuff"  in  the  early  scenes 
of  the  play  and  he  regis- 

ters many  chuckles  be- tween that  and  the  sermon. 
Here  is  a  wonderful  piece 
of  pantomime.  One  title 
' '  Goliath  was  a  big  man ' ' is  all  that  is  needed  to 
carry  the  spectator  through 
a  lucid  and  thrilling  re- 

cital of  the  classic  triumph 
of  the  little  man 's  right 
over  the  big  man's  might. 
Chaplin's  pictures  invariably  reveal  something  vastly  brilliant 
and  in  "The  Pilgrim"  the  supreme  effort  is  supplied  in  the sermon. 

The  scenes  with  the  impish  boy  whose  childish  pranks  take 
the  form  of  dealing  vicious  blows  at  the  face  of  any  unfortunate 
coming  within  his  reach  are  uproarously  funny.  ̂ Restrained 
through  the  forced  politeness  of  the  occasion,  Chaplin  smiles  his 
sweetest  the  moment  he  recovers  from  wincing  under  the  pain 
producing  punches.  The  incident  of  the  hat  which  becomes  lost 
under  a  layer  of  cake  frosting  is  good  for  laughter  in  any  theatre 
and  so  too  the  horseplay  between  Chaplin  and  the  crook.  Gul- 

libility was  never  used  to  better  effect  in  farce  than  in  the  scene 
at  the  Mexican  border.  Seeking  to  give  the  masquerading  cler- 

gyman an  opportunity  for  escape,  the  kindly  sheriff  orders  him 
to  cross  the  line  and  pick  flowers.  The  sheriff  rides  off  at  a 
gallop  but  hard  on  the  heels  of  the  horse  comes  the  fake  parson, 
smiling  and  happy  in  returning  to  the  arm  of  the  law  with  the 
blooms  he  has  picked. 

The  suggestion  that  some  sensitive  souls  may  take  offense  at 
the  action  in  the  church  would  seem  to  proceed  more  from  the 
self  consciousness  of  people  in  the  film  business  than  through  any 
basis  in  fact.  Always  ill  at  ease  in  his  clerical  garb,  even  the 
most  literal-minded  is  bound  to  be  conscious  that  this  man  is 
not  a  clergyman  but  a  masquerader.  All  the  action  in  this  regard 
is  so  general  that  it  will  be  only  the  most  super-sensitive — those 
whom  it  is  hopeless  to  even  try  to  spare — who  may  find  reason 
to  complain  that  the  action  is  ridicule.  There  is  no  ridicule  of 
any  person  or  class,  the  fun  is  all  legitimate  and  good  natured. 

Paramount  Photoplay  in  Six  Parts.  Author,  Ste- 

phen Whitman.  Scenario  by  Will  M.  Rit- 

chey.  Director,  Charles  Maigne.  Camera- 
man, James  Howe.  Running  Time,  Seventy 

Minutes. 

CAST  AND  SYNOPSIS 

Carol  Dolliver,  Mary  Miles  Minter;  Laurence  Teck,  Maurice  B.  Flynn; 
Felix  Brantome,  George  Fawcett ;  Cornelius  Rysbroek,  Robert  Cain ;  David 
Verne,  Casson  Ferguson;  Hamoud  Bin-Said,  Bertram  Grassby;  Native  King, 
Noble  Johnson. 

Carol  Doliver,  young  and  socially  successful,  spurns  all  suitors  until  she 
meets  Laurence  Teck,  famous  African  explorer,  who  is  equally  attracted  by  her 
They  marry,  Teck  leaves  for  the  jungles  of  Portugese  EasU  Africa,  where  he  is 
captured  by  a  band  of  Mambava  warriors.  Cornelius  Rysbroek,  a  disappointed 
suitor  who  joined  the  Teck  expedition  in  Africa,  wires  home  to  Carol  that  her 
husband  has  been  slain.  Later,  to  please  her  guardian,  Carol  weds  David  Verne, 
a  crippled  musician.  Teck's  captor,  the  Mambava  king  takes  a  strong  fancy 
to  the  white  man.  Laurence  finally  gets  away,  reaches  Fort  Pero  d'Anhaya 
and  learns  of  Carol's  marriage.  He  goes  home,  his  sudden  appearance  frightens Carol  so  that  Laurence  believes  she  no  longer  loves  him.  He  returns  to  Africa 
and  King  Mambava,  after  leaving  a  note  for  Carol  telling  her  she  can  now 
procure  a  divorce  on  desertion  grounds.  The  shock  of  Laurence's  reappearance kills  David.  Carol  goes  to  Africa  to  find  her  husband.  After  many  adventures 
she  discovers  him  in  the  Mambava  village.    They  are  united  and  all  ends  well. 

Judged  from  a  purely  ar- 
tistic standard  this  picture 

ranks  high.  It  presents  a 
variety  of  colorful  jungle 
views  as  well  as  charming 
Continental  exteriors. 
Among  the  latter  must  be 
mentioned  some  beautiful 
shots  of  ancient  Venice, 
with  exquisite  light  and 
shadow  effects  glimmering 
on  the  silver  waters.  So 
far  as  the  story  is  con- 

cerned it  does  not  differ 
much  in  plot  or  point  of 
construction  from  numer- 

ous other  feature  films  en- 
hanced by  tropical  settings 

and  three-cornered  love 
yarns  which  have  graced 
the  screen  during  the  past 

year.  But  the  cast  is  com- 
petent, its  members  work smoothly  together,  Mary 

Miles  Minter  is  prettily 
captivating.  Chas.  Maigne 
has  kept  the  action  buz- 

zing merrily  throughout 
and,  if  not  entitled  to  rank 
as  a  picture  of  extraordi- 

nary merit,  "Drums  of Fate ' '  can  be  registered  as 
pleasing  entertainment. 

Points  of  Appeal. — The 
winsome  heroine  comes  in 

for  a  good  deal  of  sym- 
pathy, as  does  the  husband 

who,  through  no  fault  of 
his  own,  temporarily  loses 
a  new-made  bride.  The  ac- 

tion moves  around  consid- 
erably, New  York  being 

the  starting  point,  then  a 
leap  into  the  African  jun- 

gles and  a  swing  about  the 
circle  which  lands  hero  and  heroine  safely  back  in  old  Manhat- 

tan at  the  close.  The  fights  with  the  savage  tribes  in  the  bad 
lands  of  the  Dark  Continent  are  fiercely  realistic  affairs  and  a 
conventional  but  reasonable  climax  is  achieved. 

Cast. — Mary  Miles  Minter  is  as  daintily  attractive  as  of  yore, 
her  portrayal  of  Carol  Dolliver  full  of  dash  and  fire,  Maurice 
Flynn  gives  a  well-balanced  performance  as  Laurence  Teck,  Cas- 

son Ferguson  fills  the  role  of  David  Verne  acceptably  and  the 
support  is  all  that  could  be  desired. 
Photography,  Lighting,  Direction. — The  jungle  scenes  are  ex- 

tremely well  filmed  and  true  to  life,  the  native  dance  around  a 
flaming  pyre  is  skillfully  shown  in  neat  long  shots  and  effective 
closeups  and  the  European  views  are  remarkably  fine.  The  light- 

ing is  good  and  the  continuity  holds  together  well. 
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The  Custard  Cup The  Woman  Conquers 

Released  by  Fox.  Story  by  Florence  Bingham 

Livingston.  Scenario  by  G.  Marion  Burton. 

Cameraman,  Tom  Malloy.  Directed  by  Her- 

bert Brennon.    Length,  6166  feet. 

CAST  AND  SYNOPSIS 

Mrs.  Penfield  (Penzie),  Mary  Carr;  Lettie,  Miriam  Battista;  Gussie  Bosley, 
•Myrta  Bonillas ;  Crink,  Jerry  Devine ;  Thad,  Ernest  McKay ;  Lorene  Percy, 
Peggy  Shaw ;  Mrs.  Percy,  Leslie  Leigh ;  Jeremiah  Winston,  Frederick  Esmel- 
ton;  Frank  Bosley,  Henry  Sedley ;  Dick  Chase,  Ben  Lyon;  Alderman  Curry, 
Louis  Hendricks ;  Counterfeiter,  Richard  Collins ;  Mr.  Wopple,  Edwin  Borin ; 
Detective,  Nick  Hollen. 

Penzie  lives  in  a  little  group  settlement  with  her  two  adopted  children.  She 
is  know  and  loved  for  her  goodness  and  when  Crink,  the  eldest  boy  finds 

Lettie,  a  little  waif,  he  brings  her  to  live  with  them  too.  Through  Penzie's 
care  the  little  girl  steadily  improves.  In  the  neighborhood  lives  a  mysterious 
Mr.  and  Mrs.  Bosley  who  are  counterfeiters.  During  a  boat  excursion  that 
Alderman  Curry  gives  Bosley  is  discovered  passing  his  false  notes  off  and  his 
wife  gives  Penzie  a  large  bill  to  buy  refreshment  for  the  children  and  asks  to 
have  the  change  returned  to  her.  Bosley  seens  to  destroy  the  evidence  and 
burns  the  remaining  bills  that  he  has  in  his  pockets.  Through  his  carelessness  the 
boat  catches  fire  and  all  on  board  are  forced  to  flee.  Later  as  the  net  begins 
to  close  in  on  them  they  prepare  to  leave  but  are  apprehended  by  the  secret 
service  men  and  Penzie,  who  had  been  charged  with  passing  the  money,  is 
exonerated. 

"The  Custard  Cup"  is  a 
picture  that  should  readily 
give  satisfaction  in  the 
majority  of  houses.  It  is  a 
story  with  a  great  amount 
of  human  interest,  as  one 
might  reasonably  expect  in 
a  Mary  Carr  feature,  but 
less  strenuous  than  ' '  Over 
the  Hill ' '  or  some  of  her 
more  recent  pictures.  It 
has  its  melodramatic 
touches  and  tense  situa- 

tions and  is  sufficiently  di- 
versified to  hold  the  inter- 

est. 
Points  of  Appeal. — Mir- 

iam Battista  is  entitled  to 
share  honors  with  Mrs. 
Carr  in  this  picture  and  her 
performance  will  be  en- 

joyed by  all  who  see  it. 
There  are  also  a  couple  of 
other  child  actors  in  the 
story  who  succeed  in  win- 

ning over  the  audience. 
The  spectator  rather  ex- 

pects to  see  the  romance 
between  Lorene  and  Dick 
further  developed  and  is 
somewhat  surprised  to  find 
the  final  close-up  to  be  one 
showing  Penzie  and  her 
white-haired  lover  occupy- 

ing the  center  of  the 
screen. 

Cast.  —  Mary  Carr,  as 
Penzie  gives  her  usual 
pleasing  performance.  Mir- 

iam Battista,  as  ' '  Fire- 
Eating  Lettie"  does  some 
splendid  work  and  makes  a 
fine  showing.  The  other 
members  of  the  large  cast 
are  all  good  in  their  parts. 
Photography,  Lighting,  Direction. — The  photography  is  unusual- 
ly clear  and  well  lighted.  The  exterior  sets  are  good,  especially 

so  are  those  showing  the  fire  on  board  the  boat  and  the  rescue 
scenes.  The  interiors  are  adequate  for  the  story.  Direction 
good.  > 

First  National  Photoplay  in  Six  Parts.  Author, 

Violet  Clark.  Director,  Tom  Forman.  Cam- 
eraman, Joseph  Brotherton.  Running  Time, 

Sixty-Five  Minutes. 
Ninon  Le  Compte,  Katherine  MacDonald;  Frederick  Van  Cort  III,  Bryant 

Washburn;  Lazar,  Mitchell  Lewis;  Flora  O'Hare,  June  Elvidge;  Jeannette Duval,  Clarissa  Selwynne;  Raoul  Maris,  Boris  Karloff ;  Lawatha,  Francis 
McDonald. 
Ninon  La  Compte,  a  young  society  beauty,  deplores  the  lack  of  energy  and 

physical  fibre  among  the  men  of  her  acquaintance,  including  Frederick  Van  Cort, 
who  frequently  proposes  to  her.  Her  Uncle's  death  leaves  Ninon  owner  of a  trading  and  trapping  settlement  in  the  Hudson  Bay  country.  She  decides  to 
go!  there  and  is  accompanied  by  her  friend,  Flora  O'Hare  and  Frederick  Van Cort.  Arriving  at  the  post  she  finds  that  Lazar,  the  Canadian  in  charge,  is 
a  dangerous  man  who  covets  the  estate  and  evinces  a  desire  to  possess  her  also. 
Ninon  learns  that  Lazar  is  wanted  by  the  police  for  murder  and  threatens 
exposure  unless  he  leaves  inside  of  twenty-four  hours.  Lazar  obeys,  but  before 
he  goes  burns  down  the  warehouse.  Ninon,  accompanied  by  Frederick  and  a 
friendly  Indian  named  Lawatha,  sets;  out  in  a  dog  sled  to  notify  the  police. 
Overtaken  by  a  blizzard  the  are  forced  to  seek  refuge  in  a  cabin  where 
Lazar  is  already  sheltered.  Lazar  attacks  Ninon.  Frederick  comes  to  her 
rescue,  but  is  badly  hurt  and  just  as  he  is  about  to  succumb,  Lawatha  joins 
the  struggle.  Lazar  stabs  the  Indian  but  the  latter  shoots  and  kills  the  renegade 
at  the  last.  Ninon  and  Frederick  struggle  back  to  safety  through  the  snow,  the 
girl  bringing  her  wounded  lover  triumphantly  home.  Ninon  realizes  that 
Frederick  is  the  type  of  a  real  man  and  they  face  a  happy  future  together. 

Exceptionally  fine  photo- 
graphy, good  direction  and clever  acting  by  a  cast  of 

talented  players  combine  to 
make  "The  Woman  Con- 

quers" very  agreeable  en- tertainment. The  story  gets 
out  of  the  beaten  path 
usually  followed  when  the 
wintry  wilds  of  the  Cana- 

dian Northwest  are  util- 
ized for  screen  purposes. 

For  instead  of  an  all  pow- 
erful hero  who  dashes  op- 

position aside  from  first 
to  last,  the  lover  in  this 
ease  is  anything  but  heroic 
in  the  beginning,  it  isn't until  he  has  been  severely 
tried  in  the  crucible  of 
events  and  man-handled 
almost  to  death  that  the 
girl  realizes  that  she  loves 
him  and  the  audience  takes 
him  into  favor.  There  is 

a  pleasing  spice  of  original- 
ity in  the  way  the  narra- tive is  worked  out  and 

brought  to  a  successful 
conclusion,  its  interest 
holds  throughout,  there 
are  numerous  thrills,  plenty 
of  suspense;  generally 
speaking,  the  picture  ought 
to  prove  a  reliable  box  of- 

fice attraction  and  in  local- 
ities where  Katherine  Mac- 

Donald  is  a  particular  fav- orite should  score  heavily. 
Points  of  Appeal. — The 

switch  in  the  action  from 

high  society 's  luxurious 
surroundings  to  the  deso- 

late, grim  Canadian  wild- erness provides  a  strong 
study  in  contrasts.  Inci- 

dentally  it   may   be  said 
that  the  star,  while  in  the  first  mentioned  environment,  wears 
a  variety  of  dazzlingly  beautiful  gowns  guaranteed  to  awak- 

en the  envy  of  all  feminine  patrons.  Heroine  Ninon  wins 
the  onlookers'  favor  from  the  beginning  and  hero  Fred  Van 
Cort,  although  seemingly  a  creature  of  straw  at  first  sight,  grad- 

ually develops  into  a  bit  of  good  stuff  and  redeems  himself  com- 
pletely by  the  savage  gruelling  fight  he  puts  up  against  the  brutal 

Lazar,  when  the  latter  attacks  the  girl.  This  is  a  genuinely 
realistic  scene  and  one  that  "gets  across"  with  tremendous  ef- 

fect. The  journey  back  through  the  snow,  with  Ninon  guiding 
the  dog  team  and  shielding  her  wounded  lover  is  another  finely 
tense  situation  and  the  climax  is  eminently  satisfactory. 

Cast. — Katherine  MacDonald  plays  the  part  of  Ninon  with 
grace,  energy  and  magnetism.  It  is  a  more  rugged  role  than  she 
bas  heretofore  appeared  in  and  she  is  fully  equal  to  its  emotional 
and  physical  demands.  Bryant  Washburn  is  a  capable  lover  as 
Freddy  VanCort;  Mitchell  Lewis  an  awe  inspiring  villain  in  the 
role  of  Lazar  and  excellent  support  is  rendered  by  the  remainder of  the  company. 
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Theatres  and  the  Fuel  Shortage 

In  The 

SPOTLIGHT 

By  Howard  McLellan 

Why  use  brass  railing  in  a  theatre?  Why 
not  use  plain  iron?  Obviously  there  is  good 
reason  why  brass  has  a  preference  in 
theatres.  Aside  from  its  neatness  it  is  bet- 

ter than  iron  or  steel  because  it  is  a  pro- 
tection to  patrons.  Entering  a  dimly 

lighted  theatre  from  a  brightly  lighted 

street  the  patron's  sight  is  usually  dim- 
med by  the  sudden  change.  In  making  his 

way  down  an  aisle,  especially  in  balconies 
where  the  progress  is  by  steps  of  varying 
heights  there  is  a  danger  of  tripping.  A 
well  polished  brass  railing  serves  both  as 
a  beacon  and  as  an  aid.  Its  brilliancy 
marks  the  path  of  the  patron,  and  should 
there  be  a  misstep  the  rail  is  there  to  grasp- 
It  serves  as  a  preventive  of  accidents  and 
should  tend  to  reduce  the  cost  of  liability 
insurance.  And  liability  insurance  is  today 
carried  by  at  least  60  per  cent  of  the  well 
managed  theatres. 

The  Association  of  Motion  Picture 
Equipment  Dealers  is  progressing.  An  en- 

couraging sign  is  the  recognition  given  to 
the  Association  by  the  National  Lamp 
Works,  Nela  Park,  Cleveland,  when  offici- 

als of  that  company  recently  met  with  a 
committee  from  the  association  and  talked 
over  arrangements  for  the  distribution  of 
incandescent  projection  lamps.  The  results 
■of  the  conference  was  that  the  association 
was  called  upon  to  function  officially  with 
one  of  the  largest  manufacturers  inter- 

ested in  the  motion  ptcmre  field.  When 
the  projection  lamp  situation  is  finally  set- 

tled through  the  exchange  of  ideas  we  can 
expect  an  increased  interest  in  incandes- 

cent projection  and  a  better  service  for  the 
theatre  man. 

Do  you  know  that  in  the  Theatre  Equip- 
ment Directory  i/ou  will  find  listed:— 

Theatre  Brokers,  who  buy,  sell,  rent  or tease  theatres. 
Theatre  Architects  who  will  plan  the 

new  house  or  rebuild  the  old  one. 
Jazz  horns  to  pass  out  to  your  audience 

when  you  have  a  specially  good  jazz  pic- ture. 
Film  libraries  where  you  can  buy  shots 

of  film  from  every  country  in  the  world, 
train  wreck  scenes,  fires',  etc.,  etc. 
Organ  seats  specially  built  for  the  or- 

ganist. 
Floor  covering  specially  for  theatres. 
Theatre  radio  outfits. 
Novelties  of  all  descriptions  and  prices 

to  be  used  as  matinee  souvenirs. 
Look  that  big  book  over  and  note  how 

many  things  are  listed  in  it  that  you 
ivanted  but  never  knew  where  to  find  them. 

I— Oil  vs.  Coal  for 

If  the  fuel  commissioner  were  to  is- 
sue an  edict  in  your  district  tomorrow 

closing  your  theatre  three  days  a  week 
because  of  the  acuteness  of  the  coal 

shortage  you  would  be  compelled  to 
obey  unless  your  business  foresight  had 

provided  you  with  means,  other  than 
coal,  to  heat  your  theatre. 
You  could  not  operate  a  stone  cold 

theatre.  It  would  prove  a  greater  loss 

than  if  you  closed  up  entirely  because 
if  you  remained  open  without  heat  no 

one  would  attend  and  you'd  have  all 
the  house  expense  to  meet. 

Yes,  you  might,  as  an  emergency 
measure,  install  a  dozen  or  two  small 

kerosene,  gas  or  electric  heaters,  you 
say  to  yourself.  But,  are  they  practical 
even  as  a  three  day  makeshift?  The 
kerosene  would  not  give  you  the  re- 

quired heat  and  the  odors  from  it  would 
drive  your  audiences  away.  The  gas 
heaters  would  not  only  be  expensive 
but  in  cold  weather  gas  pressure  is  low 
and  when  everybody  else  is  using  gas 
it  would  be  especially  low.  The  elec- 

tric heater  would  be  barred  because 
electricity  which  serves  it  is  generated 
with  coal— unless  you  are  fortunate  to 
be  on  a  circuit  supplied  by  water  power. 

After  thoughtful  consideration  of  all 
the  possible  substitutes  you  probably 
would  decide  that  you  should  have  long 
ago  investigated  the  use  of  oil  and  oil 
burners  for  heating  purposes.  For  in 
oil  exists  the  only  practical  means  of 

supplying  your  theatre  with  heat  re- 
gardless of  government  regulation  of 

coal,  coal  and  railroad  strikes  and  other 
contingencies. 

There  have  been  many  investigations 
of  the  adaptability  of  oil  to  theatre 
heating  purposes,  most  of  them  made 
because  of  the  imminence  of  a  coal 
shortage  and  the  fact  that  theatres  are 
placed  in  the  category  of  luxuries  and 
as  such  would  be  among  the  first  to 
feel  the  restrictions  of  government  fuel 
boards. 

Exhibitors  Trade  Review  has  made 

its  own  investigation  of  the  oil  situa- 
tion in  many  parts  of  the  country.  It 

has  found  that  many  wide  awake  thea- 
tre operators  are  already  using  oil  and 

find  it  better  than  coal.  Other  opera- 
tors are  still  considering  it  and  many 

others  have  found  that  the  demand  for 
oil  burning  devices  has  been,  so  great 
since  the  coal  shortage  loomed  up,  that 
every  oil  burner  manufacturer  has  a 
waiting  list  of  those  who  have  decided 
to  install  oil  but  cannot  secure  the 

necessary  appliances  because  the  de- 
mand is  greater  than  production  facil- ities can  meet. 

There   are   several   features   to  oil 

Theatre  Heating 

which  demand  attention  first.  They 
are : 

(a)  The  economy 
(b)  The  adaptability  of  oil  fuel. 
(c)  The  means  of  obtaining  an  oil supply. 

Those  who  have  taken  the  trouble 
to  investigate  the  possibilities  of  fuel 
oil  in  heating  have  usually  found  that 
they  have  had  to  revise  their  ideas  to 
a  considerable  extent.  There  are  many 

popular  misconceptions  about  fuel  oil. 

In  the  first  place,  the  term  "fuel  oil" 
itself  is  misleading.  "Fuel  oil,"  as  ap- 

plied to  house  heating,  usually  means 

kerosene.  In  industry,  the  fuel  oil  gen- 
erally used  is  the  black  tarry  residue 

from  refining  processes.  "Fuel  oil" includes  every  grade  of  oil  between 
these  extremes,  or  it  may  even  be  the 
crude  petroleum  as  it  comes  from  the 
wells.  Crude  oil  is  only  used  for  fuel, 
however,  when  it  is  of  such  low  grade 
that  is,  deficient  in  gasoline  and  light 
oils)  that  it  does  not  pay  to  refine  it. 
Some  of  the  Mexican  oils  are  of  this 

poor  quality,  and  most  of  the  crude  oil 
used  for  fuel  comes  from  there.  How- 

ever, only  about  io  per  cent  of  the  to- 
tal of  fuel  oil  used  is  crude,  the  remain- 
der coming  from  the  refineries. 

The  amount  of  fuel  oil  remaining  af- 
ter the  refining  processes  depends  upon 

the  quality  of  the  crude.  A  high  grade 
Pennsylvania  crude  is  practically  all 
refined  into  various  products,  and  there 
is  little  or  no  fuel  oil  derived  from  it. 
Other  crudes  may  yield  50  or  60  per 
cent  fuel  oil,  while  the  average  yield 
is  about  15  to  20  per  cent. 

Sometimes  this  residue  is  so  poor  in 

quality  and  contains  so  many  impuri- (Continued  on  page  478) 

//  the  Order  to  Shut  Down 
Came  What  Would  You  Do? 

The  fuel  shortage  may  or  may 
not  develop  into  as  serious  a 
question  as  the  industry  presup- 

posed but  the  very  mention  of  a 
shortage  that  would  close  up 

many  theatres  presents  dire  pos- 
sibilities for  the  theatre  opera- 

tor. 
Whether  or  not  the  motion  pic- 

ture theatre  is  rightfully  in  the 
luxury  class  is  not  involved  in 
this  article.  It  does  aim  to  tell  a 

theatre  operator  what  substitutes 
there  are  for  coal  and  under  what 
conditions  they  can  be  used  and 
at  what  cost. 

The  next  article  will  deal  with 

providing  light  for  your  theatre 
for  a  theatre  without  light  may  as 
well  seal  up  its  doors  until  it  can 

get  light. 
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New  National  MAZDA  Motion  Picture  Lamp 

—  Ten  Reasons  Why  You  Should  Use  It 

The  900-Watt,  30  ampere  National 
MAZDA  Motion  Picture  Lamp.  The  600- 
watt,  20  ampere  lamp  is  similar  in  con- 

struction, and  is  recommended  for  very- 
small  theatres,  churches,  lodges,  schools, 
etc. 

The  G-E  Incandescent  Lamp  Projector for  Motion  Pictures 
The  new  National  MAZDA  Motion  Pic- 

ture Lamp  and  the  new  G-E  Incandescent 
Lamp  Projector  represent  the  final  de- 

sign after  years  of  development  and  tests 
both  in  laboratories  and  in  theatres.  The 
projector  consists  of  a  lamp  housing,  a 
regulator,  and  a  combined  bracket  and 
base.  With  this  equipment  the  MAZDA 
Motion  Picture  Lamp  can  be  adapted  to 
any  projection  machine  made  in  the 
United  States. 

1.  Projects  a  picture  of  correct  tones. 

2.  Has  no  annoying  flicker — light  source 

is  constant. 

3.  Enables  front-seat  patrons  to  really 

enjoy  the  picture. 

4.  Gives  off  no  obnoxious  fumes  or  gases. 

5.  Requires  no  adjustment  after  initial 

setting. 

6.  Saves  from  one-third  to  two-thirds  in 

current  consumption. 

7.  Projects  a  better  picture. 

8.  Has  won  the  endorsement  of  more 

than  2000  exhibitor-users. 

9.  Has  a  rated  average  life  of  100  hours, 

10.  Sells  for  only  $6.75  list. 

The  900-watt  National 
MAZDA  Motion  Picture 

Lamp  is  recommended  for  use 

with  the  new  G-E  Incan- 

descent Lamp  Projector  in 
theatres  having  main  floor 

seating  capacities  up  to  1,000, 

or  picture  widths  up  to  16 
feet,  or  throAvs  not  exceeding 

120  feet.  It  gives  better 
results  than  an  alternating 

current  arc,  and  is  the  equal 

of  the  direct  current  arc  up  to 

50  amperes. 

You,  Mr.  Theatre  Owner, 

want  to  increase  your  atten- 

dance and  reduce  your  operat- 

ing cost — to  increase  your  net 

profits.  The  new  National 

MAZDA  Motion  Picture 

lamp  will  enable  you  to  do 

just  that.  Write  today  for 

more  complete  information 

and  for  recommendations  for 

installation  in  your  theatre. 

Nela  Specialties  Division 

NATIONAL  LAMP  WORKS  OF  G-E  COMPANY 

Nela  Park Cleveland,  Ohio 

NATIONAL  MAZDA  LAMPS 
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Short  Cut  To  House  Usher  Service 

Chicago  Theatre  Has  Its  Own  Method 

of   Expediting   Handling   oj  Crowds 

At  the  Chicago  Theatre,  Chicago,  111., 
with  its  seating  capacity  of  6,500,  the  man- 

agement at  any  time  can  get  within  15  sec- 
onds a  cheek  on  seat  vacancies  that  is — 

by  repeated  tests — 95%  accurate.  A 
trained,  efficient  usher  service,  and  an 
elaborate  signaling  scheme  that  has  its  nu- 

cleus in  a  "spot  board"  in  the  main  lobby, 
make  this  possible. 

The  management  prides  itself  on  its  35 
ushers.  They  are  selected  and  trained  by 
a  graduate  of  West  Point.  Courtesy,  tol- 

erance, loyalty,  and  responsibility  are  car- 
dinal points  of  his  teaching. 

Before  these  ushers  take  their  stations 
they  must  go  through  a  regular  school  for 
ushers  where  they  are  taught  the  impor- 

tance of  discipline,  service  and  self  re- 
straint. 

Here,  also,  they  are  drilled  in  the  signal- 
ing scheme  that  keeps  crowds  moving  with 

resultant  good  feeling  on  the  part  of  the 
people.  And  then,  too,  seats  are  occupied 
continually  when  under  a  less  accurate  plan 
they  might  well  be  vacant. 

A  "spot  board"  in  the  lobby  of  the  thea- 
tre divides  top  and  bottom,  the  balcony 

and  the  main  floor  respectively.  There  are 
on  it  four  sections  of  little  electric  bulbs, 
two  rows  each,  with  nine  electric  bulbs  in 
each  row.  Each  of  these  electric  bulbs  on 
the  left  row  of  every  section  represents  10 
stats  progressively  from  top  to  bottom.  For 
instance,  when  the  third  bulb  from  the  top 
flashes,  it  means  30  vacant  seats  in  that 
tier  of  the  theatre.  The  right  row  of  bulbs 
represents  the  digits.  So  if,  in  addition  to 
the  bulb  just  designated,  the  seventh  bulb 
from  the  top  on  the  right  row  flashes  on, 
there  are  37  seats  vacant  in  that  particular 
section  instead  of  30.  Underneath  the 

"spot  board"  are  eight  buttons,  one  for 
each  section  of  the  board.  When  the  proper 
button  is  pressed  the  lights  in  one  section 
of  the  board  are  released.  And,  then,  press- 

ing the  same  button  twice  in  quick  succes- 
sion communicates  to  the  "key  man"  in  the 

designated  tier  that  a  check  on  vacant 
seats  is  desired.    He  passes  the  word  to  the 

ushers  under  his  charge  by  clapping  a 
gloved  hand  to  attract  their  attention. 
They,  in  turn,  by  signals,  tell  him  the  num- ber of  vacancies  in  their  section  of  the 
tier.  Up  to  10,  they  hold  up  the  proper 
number  of  fingers. 
A  drop  of  the  hand  indicates  10,  two 

drops  20,  and  so  on.  A  drop  of  the  arm 
represents  100. 
The  scheme  was  devised  to  avoid  the 

usual  disturbance  and  annoyance  in  seat- 
ing the  people.  As  soon  as  vacancies  occur 

any  place  in  the  house,  the  door  man  in 
charge  downstairs  is  aware  of  them  and 
he  sends  in  people  immediately. 

PUBLICATIONS 

Erker  Bros.  Catalogue 
Erker  Bros.  Optical  Co.,  one  of  the  old- 

est motion  picture  supply  companies  in  the 
country,  of  No.  608  Olive  St.,  St.  Louis, 
has  begun  the  New  Year  with  a  brand 
new  catalogue  which  is  a  treat  to  the  eye 
and  a  practical  aid  to  everyone  who  has 
occasion  to  use  any  kind  of  motion  pic- 

ture equipment.    It  is  free  for  the  asking. 

Light  Generators 
At  this  critical  point  in  the  fuel  sup- 

ply situation  it  is  well  to  know  that  gaso- 
line generated  electric  lighting  and  power 

plants  are  now  available  to  large  thea- 
tres. Recently  the  Matthews  Engineering 

Co.,  of  Sandusky,  O.,  one  of  the  largest 
manufacturers  of  these  generators  for- 

warded the  Equipment  Department  copies 
of  their  catalogues  and  literature  which 
are  interesting  to  the  exhibitor  who  may 
be  faced  with  a  shut  down  or  part  time 
operation  because  of  the  fuel  shortage. 
Gasoline  supplies  will  not  be  curtailed 
even  if  the  coal  supply  is  and  the  man  who 
wants  to  feel  safe  from  the  effects  of  the 
shortage  should  inquire  into  the  question 
by  writing  the  Matthews  company  for  its 
literature. 

A  Neat  Sign 

The  Frank  E.  Plowman  Co.,  400  N.  Mich- 
igan Ave.,  Chicago,  has  published  a  pam- 
phlet illustrating  the  new  Glo-Letr  sign  used 

so  much  in  theatres  to  indicate  rest  rooms, 
aisles,  etc.  The  pamphlet  is  titled  "Glo- 
Letr  Electric  Signs  for  Interior  Use."  It tells  the  story  of  one  of  the  neatest  interior 
signs  on  the  market. 

LETTERS 

Enclosed  Reivind 

Tulsa,  Okla. 
Will  you  kindly  give  me  the  name  and 

address  of  the  parties  in  California  who 
manufacture  an  enclosed  rewind  cabinet 
and  storage  device  combined.  The  one  I 
have  in  mind  sells  for  $185.00.  Thanking 
you  very  kindly  for  the  information,  I  beg to  remain, 

W.  D.  Howell, 
1602  So.  Main  Street. 

A  new  enclosed  rewind  cabinet  which 
sells  for  $175  is  made  by  L.  B.  Hooker, 
1530  Howard  St.,  San  Francisco,  Calif. 

Fuel  Shortage 

(Continued  from  Page  476) 
ties  that  it  can  only  be  used  profitably 
in  making  tar  and  asphalt  products. 
Other  fuel  oils  contain  so  much  sul- 

phur that  the  sulphuric  acid  generated 
in  burning  would  ruin  the  heating  plant 
in  a  short  time.  Other  factors  which 

govern  the  value  of  this  refinery  res- 
idue for  fuel  are  its  density,  heat  value, 

flash  point  and  viscosity. 
Because  of  the  very  great  range  of 

quality  in  heavy  fuel  oils,  it  is  practi- 
cally never  advisable  to  use  them  unless 

the  amount  is  very  large,  so  that  the 
oil  can  be  shipped  in  large  quantities 
making  it  profitable  for  the  shipper  to 
insure  a  uniform  product.  Small  in- 

dustries unless  there  is  some  unusual 

and  very  favorable  circumstance,  can- 
not well  use  this  cheaper  grade  of  fuel 

oil.  Indeed,  it  is  practically  impossible 
for  the  small  user  to  obtain  a  supply 

at  all,  since  he  would  require  tank- 
wagon  delivery  and  cheap  fuel  oils  can- 

not be  handled  economically  this  way. 
It  is  quite  possible,  as  the  use  of  oil 

for  fuel  in  homes  develops,  that  the  oil 
companies  will  supply  a  lighter  and 
higher  grade  fuel  oil,  which  will  be 
cheaper  than  kerosene.  Indeed,  steps 

have  already  been  taken  in  this  direc- 
tion, but  at  the  present  time  only  fuel 

oil  of  uniform  quality  which  the  aver- 
age householder  can  obtain  is  kerosene. 

Another  factor  against  the  use  of  the 

cheap  heavy  grades  of  fuel  oil  in  thea- tres is  the  difficulty  of  handling  them 
and  the  complication  of  machinery 
necessary  to  burn  them.  Usually  the  oil 
is  so  heavy  that  it  has  to  be  heated  in 
order  to  coax  it  to  run  through  a  pipe. 

A  necessary  step  in  all  oil  burning  pro- 
cesses is  to  atomize  the  fuel ;  and  to  at- 
omize heavy  fuel  oil  either  steam  or 

compressed  air  under  high  pressures  is 
required.  As  a  rule  these  cannot  easily 
be  had  in  a  home. 

Kerosene,  on  the  other  hand,  can  be 
atomized  by  the  blast  from  a  small 

electrically  driven  blower  and  it  re- 
quires no  pre-heating.  Since  most  of 

the  successful  oil  burners  of  small  ca- 

pacity use  a  small  fan  or  blower  to  at- 
omize the  fuel,  they  are  practically  lim- 

ited to  kerosene  or  other  light  oils  for 
fuel.  (To  Be  Continued) 

Do  You  Want  More  Infor- 
mation About  Oil  Fuel? 

The  Theatre  Equipment  editor 
will  be  pleased  to  furnish  readers 
who  are  interested  with  the  names 
and  addresses  of  manufacturers  of 
oil  burners  and  other  firms  who 
handle  oil  burning  devices;  also 
the  names  of  several  theatres 
which  have  installed  oil.  A  note, 

or  postal  card,  addressed  to  the 
Technical  Editor  will  bring  you 

this  information. 
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TRIMOUNT  PRESS 

115  ALBANY  STREET 
BOSTON  MASS 

CERTIFIED 
FINANCIAL  STATEMENTS 

INCOME  TAX  REPORTS 
Prepared 

SYSTEMS  INSTALLED 

NATHAN  R.  CAHEN  &  COMPANY 
Woolworth  Bldg. 

Washington,  D.  C.  -  New  York  City  -  Bayonne,  N.  J. Tel.    6240-6241  Barclay 

Means  "Ease  at 

the  Movies" 
Write  for  beautifully  illustrated  catalog. 

JOSIAH  PARTRIDGE  &  SONS  CO.  INC 
47  WEST  34th  STREET  NEW  YORK 

MIMU/A 
Gold  Fibre  Screens 

Are  in  many  places  considered  such  a 
box-office  attraction  as  to  warrant  the 

advertising  of  their  installation. 

Samples  and  literature  upon  request 

SAVE  IN  COST 
and  secure  beautiful  permanent  color  effects  by  using 

COLOR  HOODS 
sold  at  price*  less  than  cost  of  dipping  lamps  for 
one  year. 

ELECTRIC    COM  PAN  V 

Mfrs.  of  Flashers,  Small  Motors,  Etc. 
2  sizes:  10W-40W    26S1  W.  Congress  St.  Chicago,  I1L 

Bausch  &  Lomb 

CINEPHOR 

Projection  Lens 

A  HIGH-GRADE   optical    product  backed 

by  Bausch  &  Lomb's  70  years  of  lens- 
making  experience.    Made  to  produce  the 
best  showing  of  good  films. 

Write  for  helpful  Cinephor  booklet, 
or  get  one  from  your  dealer. 

BAUSCH  &  LOMB  OPTICAL  CO. 
ROCHESTER,  N.  Y. 

NEW  YORK  WASHINGTON 
SAN  FRANCISCO 

CHICAGO 
LONDON 

RAVEN 

HAFTONE 

SCREEN 

Has  a  surface  of  very  finely  woven  material,  into  the 
pores  of  which,  by  a  special  process,  a  reflecting  substance 
is  forced  from  the  rear.  This  congeals  or  partly  solidifies, 
yet  always  remains  pliable.  Secured  to  this  is  another 
layer  of  woven  material,  and  back  of  this  is  a  coating  of 
black  rubber,  making  the  whole  very  strong  and  abso- 

lutely opaque,  points  very  essential  in  screens. 

Raven  Screen  Corporation 
One  Sixty  Five  Broadway,  New  York 

"Advertising  Balloons" 
Will  Boost  Your  Business  When 

Everything  Else  Fails 
There  has  never  Deen  an  ad- 

vertising- medium  devised  that creates  the  interest,  attracts  the 
attention,  and  "gets  results" like  advertising  toy  balloons. 
Prices  Range  from  $16  to  $30 

Per  M. 

Novelty  Rubber  Sales  Co. 
AKRON,  OHIO 

WORLD'S  LARGEST  EXCLUSIVE  AMUSEMENT  TICKET  PLANT  TWENTY-SIX  YEARS  EXPERIENCE  AT  YOUR  SERVICE 

ROLL  fSBS?)  FOLDED 

ARCUSTTcKtTfi /  352  N.  ASHLAND  AVENUE  \V TICKETS 

CHICAGO,  ILLINOIS  best  for  the  least  money       quickest  delivery       correctness  guaranteed 



480 EXHIBITORS     TRADE  REVIEW Volume  13.     Number  9 

Theatre  Construction 

News 

This  Department  is  devoted  to  theatre  building 
news  and  publishes  the  earliest  news  obtain- able concerning  projected  theatres,  schools, 
etc.,  where  motion  picture  equipment  will  be used. 

New  Theatres 

LITCHFIELD,  ILL. — A.  B.  Frankel,  308 
First  National  Bank  Bldg.,  East  St.  Louis, 
111  completed  plans  for  Community  High 
School  to  cost  $150,000.  Owners,  Litchfield 
Board  of  Education,  Win.  Suhlschlett,  Pres. 
LONG  ISLAND  CITY,  N.  Y— Robt.  D. 

Kohn,  C.  L.  Stein,  F.  E.  Vitolo,  Assoc.  56 
West  45th  Street,  have  completed  plans  for 
the  $80,000  theatre  for  S.W.  Corner  Broad- 

way and  Third  Ave.,  Owner  Keer  Amuse- ment Corp.,  Jos.  Kneer,  386  Broadway, 
Long  Island  City,  Pres. 
PATCHOGUE,  N.  Y. — W.  E.  Baker,  105 

West  40th  Street,  N.  Y.  City,  completed 
plans  for  the  $50,000  Club  House  for  East 
Main  Street  and  Maple  Ave.,  Owner, 
Patchogue  Lodge  of  Elks,  Chas.  W.  Butler, 
Jr.,  Patchogue,  Charge. 
BLSMERE,  N.  Y. — Pember  Wittimore  & 

Demers,  Inc.,  24  James  Street,  Albany,  N. 
Y,  have  completed  plans  for  the  Commun- ity House,  $20,000  for  Elsmere.  Owner,  St. 
Stephen's  Parish. FORT  EDWARD.  N.  Y. — Wetmore  & 
Crandal,  Insurance  Bldg.,  Glens  Falls,  N. 
Y.,  have  completed  plans  for  the  $50,000 
motion  picture  theatre  for  Port  Edward, 
Owner,  Lew  Fischer,  17  State  Street,  Ft. Edward. 
HEMPSTEAD,    N.    Y  J.     Fisher,     25  A 

Ave.,  N.  Y.  O,  has  completed  plans  for  the 
Hempstead  Theatre  to  be  erected  by  Own- er, Max  Weiss  Bros.,  1540  Broadway,  N. 
Y.  City. 
WESTMINSTER,  VT. — Putnam  &  Chand- 

ler, 18  Arlington  St.,  Boston,  Mass.,  have 
completed  plans  for  the  Community  B)dg., 
for  Westminster.  Owner.  Town  of  West- 

minster, C.  G.  Miller,  Treas.,  Westminster. 
RLOOMPIELD,  N.  J. — Elliot,  Lynch  &  Mc- 

Kenna,  347  Fifth  Avenue,  N.  Y.  City,  have 
completed  plans  for  the  Community  Build- ing ($200,000)  for  Broad  St.,  to  be  erected 
by  Sacred  Heart  Parish,  76  Broad  Street. 

Leon  H.  Lempert  &  Son 
Theatre  Architects 
347  Cutler  Bldg., 
Rochester,  N.  Y. 

"Pioneers  in  theatre  designing  and  originators 
the  bowled  auditorium  now  universally  used." 

R 
APIA  ■  BEAD  SCREEN 

This  quality  bead  screen  will  im- 
prove your  picture.  Ask  your 

supply  dealer  for  demonstration. 
THE  RADIANT  SCREEN  &  DECORATIVE  CO. 
812  Finance  Bldg.,  Cleveland,  Ohio 

BETHLEHEM,  PA. — Howard  J.  Wiegner, 
Bethlehem  Tr.  Bldg.,  has  completed  plans 
for  the  $60,000  theatre  for  Guetter  &  Broad 
Streets,  Owner,  Bethlehem  Theatre  Corp., 
L.  F.  Heiberger,  Pres.,  621  Ave.  H.,  West 
Bethlehem. 
MILWAUKEE,  WISCONSIN.  —  Martin, 

Tullgren  &  Sons,  425  E.  Water  Street,  Mil., 
have  completed  plans  for  the  $2,000,000 
theatre  for  N.E.  Corner  6th  &  Grand 
Streets.  Owner,  Wisconsin  Real  Estate  De- velopment Corp.,  John  I.  Beggs,  Pres.,  425 
E.  Water  Street,  Milwaukee. MADISON,     WIS  Philip     Dean,  Dean 
Bldg.,  Madison,  Wis.,  has  completed  plans 
for  the  $25,000  theatre  to  be  erected  by The  Fischer  Paramount  Theatre  Corp., 
Owner,  Fischer,  Pres.,  36  S.  State  Street, 
Chicago,  111. 
MANITOWOC,  WIS  Wm.  Raeuber.  Teit- 

man  Bldg.,  has  completed  plans  for  the 
$75,000  theatre  and  Club  House  Bldg.,  for 
Washington  St.,  between  9th  &  10th  Sts., 
Owner,  and  builder  care  of  Otto  Senglaub, Secy. 

CENTERVILLE,  1A.  —  Carl  Boiler  & 
Bros.,  Arcade  Bldg.,  Kansas  City,  Mo.,  have 
completed  plans  for  the  $10,000  theatre  for 
1.3th  &  Maple  Streets,  Centerville.  Owner, 
Leo  Moore,  100  N.  13th  Street,  Centerville. 
HAVELOCK,  NEB. — Plans  are  prepared 

for  the  $30,000  theatre  for  corner  13th  & 
O  Streets  to  be  erected  by  owner  J.  T. 
McLaughlin,  14th  &  K  Streets. 
PAIRBURY.     NEB  Fiske     &  Maginnis, 

533  Bankers  Life  Bldg.,  Lincoln,  Neb.,  have 
completed  plans  for  the  $30,000  community 
building  for  Fairbury. 
McKINZIE,  TENN. — Arch.  A.  E.  Lindsay, 

Sikeston,  Mo.,  has  completed  plans  for  the 
$70,000  building  for  McKinzie.  Owner,  Cum- berland Presbyterian  College,  627  Vine  St., McKenzie. 

Building  Notes 

Joseph  C.  Singer  has  closed  a  $270,000 
ten  years  term  lease  for  the  Queen  Theatre, 
Dallas,  Texas.  The  lease  begins  with  the 
expiration  of  the  present  one  held  by  the 
Southern  Enterprises,  Inc.,  with  yet  a  year 
to  run.  Extensive  alterations  and  remod- 

elling are  planned. 

The  Stanley  Theatre,  Pleasantville,  New 
Jersey,  owners,  Hafner-Son  is  now  under course  of  construction.  It  is  estimated  the 
approximate  cost  will  be  somewhere  in  the 
neighborhood  of  half  a  million  dollars.  The 
theatre  will  have  seating  capacity  of  over 
2,000,  and  will  be  thoroughly  and  completely 
equipped  with  stage  scenery,  and  be  mod- ern in  every  way. 

The  Robert  Morton  Organ  Company  is 
installing  a  new  pipe  organ  in  the  Colonial 
Theatre,  Harrisburg,  Pa.  The  organ  has  a 
ten  spring  orchestra  combination,  includ- 

ing three  vox  lumanas,  contra  bass,  contra 
viol,  fibra  clausa,  orchestra  oboe  sytletic, 
twelfth  stop  in  tierce  stop  and  many  other 
features  such  as  the  harp  marimba,  xylo- 

phone, orchestra  bells,  tympani,  drums, 
tambourine,  castanettes,  tom-tom  and  bird imitations. 

A  new  $12,000  organ  has  been  installed  in 
the  Cluster  Motion  Picture  Theatre.  Balti- more, Md. 

The  new  $325,000  Metropolitan,  at  North 
and  Pennsylvania  Avenues,  Baltimore,  has 
just  opened.  The  building  is  designed  on 
Colonial  lines  and  has  every  modern  im- 

provement. It  is  operated  by  the  Metropol- 
itan Theatre  Co..  the  officers  being  Freder- 

ick W.  Schanze,  president;  August  Malthan, 
vice-president;  John  Ament,  secretary,  and J.  Allan  Fledderman,  treasurer. 

Dr.  Schanze  is  managing  director  of  the house. 

CLASSIFIED 
 AD 

DEPARTMENT
 Rates 

For  Sale,  8  cents  per  word. 
Help  Wanted,  6  cents  per  word. 
Situations  Wanted,  4  cents  per  word. 
Special  rates  on  long  time  contract*. 

FOR  SALE 

Two  houses  in  thriving  Pennsylvania  town,  no 
opposition.  One  house  seats  500  stands  200 ;  other house  seats  428  stands  300.  Both  in  best  condition. 
Will  sell  both  buildings  and  business.  H.  L. 
Sellers,   17  Vine  Street,   Steelton,  Penna. 

MACHINES,  films,  supplies.  Bargain  lists.  Na- 
tional Equipment  Co.,  Duluth,  Minn. 

POSITION  WANTED 

Reliable  projecaonist ;  age  28  married,  wishes 
steady  position.  Prefer  Simplex  or  Motiograph 
equipments,  2  years'  experience.  Wire  or  write, State  Salary  C.  S.  Tressler,  Clements,  Kansas. 

Organist   wants   theatre   position,    owns   appropriate  j 
good  library  added  to  often,  excellent  work  assured, 
wire,  do  not  write,   Dorothy   Chupp,   Hotel  Grant,  : 
Chicago,  111. 

HELP  WANTED 

Manufacturer's  Agent  and  Specialty  Salesman  in 
Chicago,  Pittsburgh,  Boston,  Detroit,  St.  Louis, 
Minneapolis,  Kansas  City,  New  Orleans  and  Atlanta 
to  sell  motor  generator  sets  for  motion  picture  pro- 

jection work.  Liberal  commissions — exclusive  terri- tory. Write  for  information.  THE  ACME 
ELECTRIC  &  MANUFACTURING  CO.,  1400 
Hamilton   Ave.,   Cleveland,  Ohio. 

WANTED 

Experienced  to  sell  movie-theatre  supplies  for  Wis- 
consin, Illinois,  Indiana,  Iowa.  State  experience. 

H.  B.  Johnston,  538  South  Dearborn  Street,  Chicago 

CAMERA  EXCHANGE 

We  buy,  rent  and  sell  motion  picture  and  still 
cameras,  lighting  equipment,  home  projectors,  etc. 
Quick  turnovers.  Small  profits.  Write — Seiden, 
835  Eighth  Ave,  New  York  City. 

Motion  Picture  and  "Still"  Cameras  rented,  sold and  exchanged.  Portable  lights  for  sale  and  for 
rent.  Keep  us  advised  of  your  wants.  Ruby  Cam- 

era Exchange.     727  Seventh  Ave.,  New  York  City. 

WANTED 

To  buy  modern  motion  picture  lights.  Send  full 
descrpition  to  Bass  Camera  Company,  109  N.  Dear- born Street,  Chicago. 

TICKETS A  ONE  HAND  BOOK  STRIP 
TWO  COLOR  RESERVED  SEAT. 

'WELDON.W1LLIAMS  &  LICK. 
FORT  SMITH,  ARK.. 

ESTABLISHED  25  YEARS  •  KNOWN  THE  WORLD  OVER. 

CUT  YOUR  CURRENT  BILL  50( With  new  Taylor  Hobson  Projecting  Lens.  Passes  52% 
more  Light  Wonderful  Definition.  Sharp  to  the  Edges. 
Send  for  Descriptive  Circular.    Fits  standard  machines. 

BURKE  &  JAMES,  INC. 

250  E.  Ontario  St.,  Chicago.         225  Fifth  Ave.,  New  York. 

v  CUT-OUTS 

)f  DISPLAYS 

LOUIS  SEIPEL 
301    WEST    50™  ST      MEW  YORK, NY 

For  Better  Music 

THE  FOTOPLAYER 

THE  AMERICAN  PHOTO  PLAYER  CO. 

NEW  YORK  CITY    CHICAGO         SAN  FRANCISC
O 

1600  Broadway  702  S.  Wabash  Ave.    109  Golden  Gate  y 
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STORY  of  Hawaiian  romance  and 

mystery.    Made  in  Hawaii.    A  genu- 

ine sensation,  with  every  element  of  box- 
office  appeal. 

Written  and  directed  by 
Julia  Crawford  Ivers. 
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Interior  of  EASTMAN  THEATRE  from  Stage 
Rochester,  N.  Y. 

Russell  B.  Smith  Engineers,  Architects  Seating  by  The  American  Seating  Company 

Jlmericas  roremofi  iheatres 

A  yCERE  splendor  in  outward  appearance  will  not  make  a  theatre  chair.  There 
ly/l   must  also  be  those  less  apparent  but  none  the  less  essential  qualities  of 

correct  construction,  skilled  workmanship  and  sound  materials  that  make 

for  dependable  and  satisfactory  service  over  a  long  period  of  time.    With  so  large 
and  important  an  investment  as  seating  for  auditorium  and  theatre,  years,  not 
weeks  and  months,  must  be  the  measure  of  value. 

Theatre  owners  and  managers  of  longest  experience  know  well  that  under- 
neath the  beauty  and  good  taste  of  American  Seating  Company  theatre  chairs  are 

present  always  those  sterling  qualities  of  enduring  value  and  strength  that  make 
for  lasting  satisfaction  and  long  wear. 

NEW  YORK 
115  W.  40th  St. 

CHICAGO 
8  E.  Jackson  Blvd. 

BOSTON 
73-D  Canal  St. 

PHILADELPHIA 
248  S.  Broad  St. 
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EXHIBITORS 

REVIEW 

The    Censorship  Battle 

By  L.  W.  BOYNTON 

THE  open  season  for  censorship  bills 

is  again  at  hand.  The  "reformers" 
are  busy  in  several  States.  But  this 

year  they  are  under  a  cloud. 

The  usual  argument  that  the  morals  of 

the  people  must  be  protected  by  political 

censorship  is  weaker  than  ever.  In  one 

great  State  the  people  themselves  have 

already  blown  out  of  the  water  this  con- 

tention of  the  santimonious  busybodies. 

We  refer  to  Massachusetts.  What  are 

the  "reformers"  going  to  say  about  the 
overwhelming  defeat  administered  to 

them  at  the  polls  in  the  Bay  State? 

Then  there  is  New  York  State,  where 

the  repeal  of  censorship  is  only  a  matter 

of  time.  Here  the  "reformers"  face  the 

cold  fact  that  the  thing  they  are  advocat- 

ing is  a  colossal  failure.  It  will  be  wiped 

off  the  statute  books.  Will  the  "reform- 

ers" contend  that  the  people  themselves 

don't  know  what's  good  for  them? 

'J' HE  industry  goes  to  war  against  its maligners  in  a  stronger  position  than 

it  has  ever  been.  Massachusetts  and  New 

York  are  a  stone-wall  of  defense  against 

attempted  ham-stringing  of  the  motion 

picture.  Above  and  beyond  this,  is  an 

awakened  attitude  of  the  public  as  a 

whole  toward  the  screen.  And  when  the 

mass  is  aroused,  the  howling  minority  is 

up  against  very  great  odds. 

The  fight  this  year  will  no  doubt  be 

pretty  severe,  as  usual.  The  professional 

inventors  of  tyranny  will  yell  louder  than 

ever,  of  course.  That  is  their  stock  in 
trade. 

rT1  HE  defenders  of  the  freedom  of  the 

screen  need  only  conduct  a  vigorous* 

sane,  dignified  battle.  There  is  plenty  of 

ammunition,  and  the  direction  of  the  fight 

is  in  excellent  hands. 

We  are  happy  to  say  that  the  case  for 

the  motion  picture  has  been  presented  in 

an  admirable  brief  issued  under  the  aus- 

pices of  the  Indiana  Indorsers  of  Photo- 

plays, the  pioneer  we  believe,  among  Bet- 
ter Films  Committees.  This  brief,  in 

pointed  and  convincing  fashion,  tears  to 

pieces  the  silly  slanders  and  long-winded 

arguments  put  out  by  "reformers." 
What  is  still  more  important,  it  builds 

up  a  constructive  case  for  the  motion  pic- 
ture. It  is  a  very  valuable  document,  and 

deserves  the  careful  attention  of  the 

whole  industry. 

JJ  ELIEVING  that  exhibitors  will  be 
glad  to  have  this  brief  placed  at  their 

disposal,  Exhibitors  Trade  Review  will 

print  it  in  full,  beginning  with  this  issue. 

Turn  to  Page  483.  There  you  will  find 

the  first  installment,  under  the  heading, 

"In  Defense  of  the  Motion  Picture."  Other 
installments  will  appear  from  week  to 

week  until  publication  of  the  whole  docu- 
ment is  completed. 

opyright,  1923,  by  Exhibitors  Trade  Review,  Inc.) 
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A  Great  Picture 

AT  intervals,  along  comes  a 
picture  that  has  greatness 

written  all  over  it.  It  is  great  as  a 

work  of  art;  great  in  box-office 
value ;  and  great  in  positive  bene- 

fit to  the  whole  cause  of  the  mo- 

tion picture.  Such  is  Goklwyn's 
•The  Christian." 

How  easy  it  is  to  recognize  the 
great  picture!  If  it  is  human;  if 

it  means  something  and  expresses 
the  meaning  supremely  well ;  if  it 
hits  the  heart  and  stirs  the  better 

emotions,  and  still  "entertains" 
and  "thrills;"  and  if  it  has  that 
singular  pictorial  quality  which  is 

the  essence  of  the  film,  the  recog- 

nition is  instantaneous.  "The 

Christian"  is  that  kind  of  a  pic- ture. 

It  will  do  the  industry  a  vast 
amount  of  good,  Avin  for  it  many 
new  friends  and  cement  the 

friendship  of  thousands  who  are 
already  screen  worshippers.  It  is 

a  photographic  document  of 

righteousness.  Yet  it  is  the  sim- 
plest of  stories. 

Summed  up,  "The  Christian" is  a  screen  marvel.  It  takes  its 

place  with  the  acknowledged 
classics  of  the  motion  picture. 

And  it  is  unquestionably  the 

Q-reatest  box-office  attraction 
Goldwvn  has  ever  released. 

Lower  Admissions? 

CARL  LAEMMLE  declares 

that  box-office  prices  are  too 
high  in  many  instances,  and  gives 

pointed  arguments  to  back  up  his 

belief.  He  expects  a  large  num- 
ber of  objections  to  his  view  of 

the  situation,  but  he  urges  exhib- 

itors to  give  careful  considera- 
tion, based  of  course  on  their 

own  knowledge  of  their  prob- 
lems, to  the  suggestion. 

Mr.  Laemmle  says  that  lower- 

ing of  admission  prices  "may  be 
the  thing  for  every  exhibitor  to 

do  or  it  may  not  be."  In  certain 
localities,  an  influx  of  patronage 
would  no  doubt  follow  lower 

prices.  In  others,  there  are  many 

exhibitors  who  would  regard  dis- 
turbing the  present  scale  as  a 

dangerous  experiment. 

In  any  case,  the  subject,  is 
very  much  worth  discussing  from 

all  angles,  and  we  are  glad  Mr. 
Laemmle  has  opened  it  up.  It 

involves,  necessarily,  the  relation 

between  rental  prices  and  admis- 
sions. 

Recognition  of  the  fact  that 

producer,  distributor  and  exhib- 
itor are  all  vitally  concerned  in 

selling  to  the  public  is  implied  in 

the  subject  Mr.  Laemmle  pro- 
poses for  discussion.  As  we  have 

pointed  out  before,  the  pro- 
ducer's or  distributor's  job,  and 

the  exhibitor's,  are  in  reality 
merely  different  forms  of  the 
same  thing:  selling  the  picture 
to  the  public. 

Therefore,  a  frank  discussion 

ought  to  prove  beneficial  to 
evervbodv  concerned. 

Steady  Progress 

HP  HE  increasing  progress  in 

J-  the  independent  field  is  well- 
illustrated  by  the  growth  of  the 
Al  Lichtman  Corporation,  which 

is  shortly  to  take  over  a  Broad- 
way Theatre  for  a  showing  of  one 

or  more  of  its  productions. 
Success  comes  steadily  to  the 

independents  avIio  have  real  prod- 
uct and  know  how  to  handle  it 

after  they  get  it.  The  same  thing- 
is  true  of  national  distributors,  of 

course ;  but  the  problem  of  the  in- 
dependent is  individual.  And 

for  him  the  box-office  test  is  if 

anything  more  severe. 
Mr.  Lichtman,  within  a  com- 

paratively short  time,  has  estab- 
lished his  company  as  one  of  the 

real  factors  in  the  business.  He 

has  given  the  screen  quality  prod- 

uct of  a  high  order.  Together 
with  his  associates,  Messrs.  Bach- 
mann  and  Schulberg,  he  has  seen 

to  it  that  the  pictures  themselves 
were  right;  and  then  that  they 

were  given  the  right  kind  of  ex- 

ploitation. The  industry  may  well  look 
fonvard  to  still  further  progress 

from  a  company  which  seems  so 
well  organized  and  in  possession 
of  such  an  effective  production 
and  distribution  policy. 

Wallace  Reid 

"FfROM  the  time  of  his  appear- 
A  ance  as  the  fighting  black- 

smith in  "The  Birth  of  a  Na- 

tion," and  later  as  Carmen's  ill- 
starred  lover  in  the  Lasky-De 
Mille  classic,  Wallace  Reid  held 

an  individual  place  on  the  screen. 
He  was  beloved  by  thousands 
and  they  mourn  his  loss. 

Sprung  from  theatrical  ances- 
try, Reid  went  naturally  to  his 

place  as  an  actor.  He  was  a 

sturdy  type,  a  peculiarly  pleasing 

personality,  and  possessed  of 
ability  that  brought  him  to  first 
rank  as  a  matinee  idol.  Yet  that 

term  does  not  do  justice  to  all 
that  Reid  contributed  to  the 

screen.  To  young  and  old  he 
typified  enthusiasm  and  energy, 
in  a  distinctive  way,  and  they 

found  in  his  acting  a  fine  reflec- 
tion of  many  of  the  qualities  of 

their  own  hearts. 

But  the  greatest  drama  of  his 
life  did  not  appear  on  the  screen. 
In  its  enactment  he  met  physical 

death,  but  he  achieved  the  cap- 
taincy of  his  own  soul.  It  is  to 

Reid's  everlasting  credit  that  he 

gained  moral  mastery  over  him- self at  the  last. 

A  Thought  for  America 

WE  picked  up  a  copy  of  The Kinematograph  Weekly,  of 

London,  the  other  day  and  there 
Ave  read  an  advertisement  of 

HepAvorth's  Avhich  stated  that 
the  Aversion  of  "Oliver  TAvist" 
made  hv  the  British  producer  in 
1912  Avould  NOT  be  reissued 

Avhile  the  Jackie  Coogan  picture 

Avas  playing  in  the  British  Isles. 
You  get  the  point ;  so  do  Ave. 
The  HepAvorth  idea  of  fair 

play  ought  to  become  standard in  the  industry. 
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In  Defense  of  the  Motion  Picture 

Indiana  Indorsers  of  Photoplays  Issue  Valuable  Pamphlet  Which 

Ought  to  Become  Standard  Campaign  Document  Against 

Censorship — Striking  Arguments   and   Important   Facts  Cited 

(Editor's  Note — The  Indiana  Indors- 
ers of  Photoplays,  pioneer  among  the 

Better  Films  Committees,  has  published 
a  pamphlet  in  defense  of  the  motion 
picture  which  is  the  strongest  single 
brief  against  censorship  ever  issued. 
We  consider  this  work  of  such  great 
value  that  we  shall  print  it  in  full  in 
our  columns.  The  first  installment  fol- 

lows. Other  installments  will  appear 
in  succeeding  issues. 

Exhibitors  are  urged  to  follow  this 
brief  closely  and  preserve  it  for  use  in 
censorship  fights.  It  is  exceedingly 
well-written  and  goes  straight  to  the 
mark.  Its  publication  now  is  timely, 
in  view  of  the  meetings  of  Legislatures 
at  which  the  censorship  question  may 
come  up.) 

THE  motion  picture  has  b
een  a 

target  for  enough  verbal  and 

written  bricks  to  bury  any  insti- 
tution less  firmly  intrenched  in 

the  hearts  and  minds  of  the  American 

Public.  It  has  been  a  step-child  for 
the  modern  muck-raker  and  for  the 

self-appointed  regulator  of  the  rights, 
tastes  and  habits  of  his  neighbor. 

Without  conscientious  inquiry  into 
the  facts  or  familiarity  with  the  sub- 

ject, however,  and  utterly  regardless 
of  false  and  damaging  impressions 
created  by  their  attacks,  a  great  many 

thoughtless  people  have  gratified  a  "de- 
sire to  be  heard"  by  clamoring  for  con- 
trol of  the  motion  picture,  or  reform 

so  drastic  as  to  even  threaten  the  con- 
tinued development  of  the  movies. 

Why? 
Does  the  motion  picture  deserve  such 

treatment?  Are  its  drastic  critics  jus- 
tified in  the  abuse  and  calumnies  they 

have  heaped  upon  it?  Do  the  facts 
warrant  its  detractors  in  their  eager- 

ness to  condemn  a  form  of  expression 
that  has  taken  such  hold  upon  the  pub- 
lic? 

The  true  answer  to  these  questions 
lies  only  in  an  impartial  study  of  the 
subject — a  review  of  the  motion  pic- 

ture and  its  influence.  Its  calumniators 

have  never  paused  to  make  such  in- 
quiry. 
What  is  the  motion  picture?  What 

has  it  done  and  what  is  it  doing  ?  What 
place  does  it  occupy  in  society  and  in 
the  community  life  of  the  nation? 
What  does  it  accomplish?  Is  its  influ- 

ence for  good  or  evil?  Are  its  offenses 
overshadowed  by  its  achievements?  Is 
it  a  blight  or  a  blessing  to  humanity? 

The  "prosecution"  has  been  thor- 
oughly and  patiently  heard.  Let  us 

look  for  a  moment  to  the  defense. 

Its  detractors  have  sought  to  convey 
the  impression  that  the  motion  picture 

is  a  "troublesome  problem."  Is  that  a 
fair  attitude?  In  the  words  of  a  pam- 

phlet issued  by  the  Federal  Council  of 
Churches  of  Christ  in  America: 

"The  motion  picture  screen  should 
be  thought  of  and  talked  of,  not  as  a 
troublesome  problem  but  as  one  of  the 
chief  assets  of  the  community  for  edu- 

cation and  betterment." 
The  growth  of  the  motion  picture 

from  a  crude  novelty  to  a  tremendous 
industry,  which  in  the  United  States 
alone  affords  recreational  entertainment 
to  fifty  million  persons  weekly,  has 
come  so  quickly  that  the  speed  of  its 
development  is  a  matter  of  common 
knowledge  to  all  of  us.  Few  have  stop- 

ped, however,  to  consider  the  real  scope 
of  this  growth,  and  what  the, motion 
picture  has  accomplished  in  ways  other 
than  daily  amusement  of  the  public. 
Its  usefulness  as  a  form  of  moderate 

priced   entertainment  is  an  acknowl- 

edged fact.  Its  value  in  other  lines  is 
perhaps  of  even  greater  importance. 

As  a  form  of  thought  transmission, 
the  motion  picture  has  taken  its  rightful 
place  beside  the  spoken  and  printed 
word.  It  is  one  of  the  three  methods 

of  expression  by  which  human  beings 
convey  their  thoughts  to  others.  A 
newer  method,  it  is  true,  but  even  more 
effective  than  speech  and  the  printed 
word,  because  the  motion  picture  speaks 

a  "universal  language"  understandable 
by  all.  A  group  of  20  people  speak- 

ing 20  different  languages  may  not  be 
able  to  communicate  and  make  each 
other  understand,  but  the  picture  of  a 
mother  or  of  a  child  conveys  the  same 
meaning  to  all  of  them. 

The  birth  of  human  thought  trans- 
mission is  as  old  perhaps  as  man  him- 

self. In  the  earliest  days  when  men 
found  that  ideas  could  be  expressed  by 

voice  and  by  signs  and  symbols,  there 
came  crudely  into  existence  two  forms 
of  expression  which  have  since  pre- 

Statistics  of  the  Motion  Picture  Industry 

HE  pamphlet  issued  by  the  Indiana  Indorsers  of  Photoplays  contains  the 
following  statistics  on  the  industry: 

Motion  picture  theatres  in  the  United  States   15,000 
Seating  Capacity  (one  show)   ,   7,605,000 
Average  weekly  attendance  at  picture  theatres    50,000,000 
Admissions  paid  annually    $520,000,000 
The  average  number  of  reels  used  for  one  performance   8 
Average  number  of  seats  in  picture  theatres    507 
Number  of  persons  employed  in  picture  theatres    105,000 
Persons  permanently  employed  in  picture  production    50,000 
Permanent  employees  in  all  branches  of  picture  industry  .   300,000 
Investment  in  motion  picture  industry    $1,250,000,000 
Approximate  cost  of  pictures  produced  annually    $  200,000,000 
Salaries  and  wages  paid  annually  at  studios  in  production    $  75,000,000 
Cost  of  costumes,  scenery,  and  other  materials  and  supplies  used 

in  production  annually    $  50,000,000 
Average  cost  of  one  feature  film  production                                   $  150,000 
Average  number  of  feature  films  produced  annually   700 
Average  number  of  short  reel  subjects,   excluding  news  reels, 
annually    1,500 

Taxable  motion  picture  property  in  the  United  States    $  720,000,000 
Percentage  of  pictures  made  in  California  (1922)    84% 
Percentage  of  pictures  made  in  New  York  (1922)    12% 
Percentage  of  pictures  made  elsewhere  in  United  States  (1922) . .  4% 
Foreign  made  pictures  sent  here  for  sale  (1922)    425 
Foreign  made  pictures  sold  and  released  for  exhibition   6 
Theatres  running  six  to  seven  days  per  week   9,000 
Theatres  running  four  to  five  days  per  week    1,500 
Theatres  running  one  to  three  days  per  week    4,500 
Lineal  feet  of  film  exported  in  1921    140,000,000 
Lineal  feet  of  film  exported  in  1913    32,000,000 
Percentage  of  American  Films  used  in  foreign  countries   90% 
Film  footage  used  each  week  by  news  reels   1,400,000 
Combined  circulation  of  news  reels  weekly   40,000,000 
Number  of  theatres  using  news  reels  weekly   11,000 
Amount  spent  annually  by  producers  and  exhibitors  in  newspaper 

and  magazine  advertising    $5,000,000 
Amount  spent  annually  by  producers  in  photos,  cuts,  slides  and 

other  accessories    $2,000,000 
Amount  spent  annually  by  producers  in  lithographs    $2,000,000 
Amount  spent  annually  by  producers  in  printing  and  engraving..  $3,000,000 



Java  Head 

A  George  Melford  production  with  Leatrice  Joy,  Jacqueline  Logan,  Raymond  Hatton,  George  Faw- 
cett  and  Albert  Roscoe.    Adapted  by  Waldemar  Young  from  the  novel  by  Joseph  Hergesheimer.  A 

Paramount  picture 
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'■(Continued  from  page  483 ): 

vailed,  fundamentally  without  rival,  un- 
til the  advent  of  pictures  in  motion. 
Even  before  language  was  known, 

pictures  and  symbols  were  carved  upon 
rock  or  inscribed  in  pigments  to  record 
the  thought  of  men.  The  same  mental 
suggestion  that  characterized  the  mo- 

tion picture  today  brought  into  being 
those  rough  images  made  by  prehistoric 
man,  striving  for  utterance  and  finding 
it  in  pictured  form. 

And  all  through  the  ages  the  develop- 
ment of  thought  expression  has  been 

fought  by  obstructionists.  In  the  light 
of  later  history  we  can  well  imagine 
the  struggles  of  the  primitive  thinker, 
who  sought  to  portray  his  ideas  and 
ideals  by  means  of  images  on  stone  or 
wood,  or  upon  the  dried  skins  of  ani- 

mals-— how  reactionary  critics  sought  to 
discourage  and  balk  his  efforts. 

Even  in  a  later  day  they  burned  the 
first  printing  press  because  it  was  ac- 

claimed by  the  intolerant  and  reaction- 
ary as  an  invention  of  the  Devil.  The 

printing  press  prevailed,  however,  and 
marked  a  milestone  in  the  march  of 

civilization's  progress.  The  coming  of 
the  motion  picture  as  a  means  of  uni- 

versal transmission  of  thought  was  a 
second  great  milestone.  But  even  with 
the  final  acceptance  of  the  printing 
press,  the  progress  of  free  thought  ex- 

pression was  painful  arid  slow.  The 
agitation  to  muzzle  and  destroy  this 
great  medium  for  the  development  and 
enlightment  of  mankind  was  persistent. 

Out  from  that  struggle  to  stifle  free- 
dom of  expression  there  came  the  word 

"censorship" — a  name  which  has  a  hate- 
ful sound  to  American  ears,  represent- 
ing as  it  does  the  exercise  of  arbitrary 

and  despotic  repression  by  the  few  over 
the  rights  of  many. 

Six  centuries  of  development  has 
brought  the  press  to  its  present  firm  po- 

sition of  stability.  It  was  a  laborious 
process.  But  things  move  more  quick- 

ly in  our  day.  The  development  of  the 
motion  picture  began  only  twenty  years 
ago. 

It  was  around  the  great  principle  of 
a  free  press  that  the  first  historic  cen- 

■  sorship  battle  was  fought — and  won  by 
those  whose  contention  was  that  to 

muzzle  the  press  was  equivalent  to 
blocking  the  wheels  of  progress  and 
paralyzing  the  development  of  thought 
expression. 

For  hundreds  of  years  exponents  of 
liberty  strove  for  the  freedom  of  press 
and  speech.  When  the  Constitution  of 
the  United  States  was  written  two  of 
the  guarantees  there  given  and  under 
which  we  live  today  were  freedom  of 
press  and  freedom  of  speech.  When 
the  Constitutions  for  each  of  the  sev- 

eral states  were  written,  there  was  guar- 
anteed in  each  and  every  one,  without 

exception,  freedom  of  thought  trans- 
mission in  every  form  then  known,  to 

wit — freedom  of  speech  and  freedom 
of  the  press. 

But  since  these  Constitutions  were 
enacted,  and  since  these  two  forms  of 
human  expressions  were  guaranteed 
free  forever,  there  has  come  into  our 
lives  another  and  kindred  form  known 
as  the  motion  picture.  And  the  motion 
picture  is  nothing  more  or  less  than  a 
new  and  later  form  of  thought  trans- 

mission. Its  misfortune  is  that  pictures 
in  motion  were  unkonwn  when  our 
Constitutions  were  written.  Had  it  then 
been  known  there  is  not  the  shadow  of 

a  doubt  that  it  would  have  been  in- 
cluded in  the  constitutional  guarantees 

of  our  nation  and  of  each  and  every 
state. 
Very  probably  at  some  future  day 

we  may  find  mankind  blessed  with  still 
another  form  of  thought  expression. 
The  radio  is  already  here  as  the  latest 
development  in  transmission  of  sound. 
And  we  are  about  to  see  photography 
by  radio  from  one  part  of  the  world  to 
another  made  a  practical  thing.  It  is 
but  another  milestone  in  the  march  of 
civilization. 

When  freedom  of  the  press  was  writ- 
ten into  the  Constitutions  of  the  States, 

it  was  not  an  action  to  foster  and  aid 

struggling  newspapers,  nor  to  promote 

the  business  enterprises  of  the  nation's 
press.  It  was  purely  in  the  interest  of 
public  welfare,  of  free  institutions  and 
the  resultant  good  which  can  exist  only 

where  freedom  of  expression  is  an  es- 
tablished fact.    Can  any  one  success- 

Colorado  Censor  Bans  Film 

Attack  on  Censorship 

A  paragraph  in  ' '  Topics  of  the 
day"  pointing  out  the  evils  of  mo- 

tion picture  censorship  was  recently- ordered  eliminated  from  the  film  in 
Greeley,  Colorado,  hy  Mrs.  Eflie  Tew, 
local  censor. 

It  is  understood  that  Pathe  Ex- 
change, Inc.,  will  take  legal  action  to 

sustain  the  right  of  free  expression 
on  the  screen  in  Colorado. 

The  statement  ordered  cut  out  hy 
Mrs.  Tew  was  as  follows: 

"Topics  of  the  Day  has  consis- 
tently pointed  out  that  people  regard 

censorship  with  suspicion  and  distrust. 
They  know  it  is  a  political  game  to 
give  soft  jobs  to  faddists,  fanatics 
and  reformers.  They  know  it  threat- 

ens the  freedom  of  speech  and  press, 
institutions  of  which  our  people  are 
jealous  and  hold  inviolable.  The 
people  will  obey  and  respect  the  laws 
framed  for  their  welfare  and  protec- 

tion, but  they  won't  be  dictated  to 
by  self-appointed  guardians  of  their 
morals.  Our  citizenship  is  as  a  whole 

n  minded  and  moral  and  resents 
intimations  to  the  contrary.  Submit 
censorship  to  referendum  and  self 
thinking  people  will  smash  it  to 
smithereens  as  they  did  in  Massachu- 

setts where  at  the  last  election  cen- 
sorship was  knocked  into  a  cocked 

.at  by  a  majority  of  4  to  1." 

fully  maintain  the  contention  that  -the 
enactment  of  our  constitutional  guaran- 

tee of  free  speech  and  free  press  was 
a  mistake? 

The  clamor  in  certain  quarters  for 
control,  reform  and  censorship  of  the 

motion  picture  is  an  inheritance — a 
natural  one,  perhaps,  in  view  of  the 
close  relationship  of  speech  and  press 
and  pictures.  But  when  the  clamor  of 
the  few  for  throttling  of  the  press  and 
speech  was  quieted  by  the  adoption  of 
those  constitutional  provisions,  the  re- 

actionaries of  that  day  were  obliged  to 
cast  about  for  other  objects  to  attack. 
They  found  them  here  and  there  for 

many  years. 
But  it  was  not  until  the  motion  pic- 

ture took  an  important  place  in  our 
daily  life  that  the  old  hue  and  cry  for 

"censorship"  came  again  into  its  own — 
an  echo  of  the  very  clamor  that  as- 

sailed free  press  and  free  speech  so 

many  years  ago.  There  is  no  difference 
whatsoever  in  the  principle  involved. 

The  so-called  news  reels  are  in  all 
really  an  animated  press.  They  show 
the  news  of  the  day  in  moving  pictures, 

telling  the  story  of  interesting  happen- 
ings in  a  manner  more  easily  assimilated 

than  by  the  written  word.  They  visual- 
ize current  events  throughout  the  world, 

showing  real  people  and  real  scenes, 
impressing  such  news  upon  the  mind 
and  memory  in  a  way  unrivalled  by  any 
other  means  of  thought  conveyance. 
To  an  average  of  50,000,000  persons  in 
America  alone  these  news  reels  are 

shown  each  week — a  circulation  greater 
than  any  four  of  the  great  chains  of 

newspapers  combined — and  to  these 
millions  the  news  reels  speak  in  a  lan- 

guage easily  understood  and  that  claims 
and  holds  the  attention — a  world-wide 
language  that  needs  no  interpreting  to 
old  or  young — a  language  that  the  eye 
knows  and  the  mind  really  follows. 

Through  the  motion  picture  Ameri- 
can ideals,  customs,  styles  and  habits 

are  shown  and  taught  in  every  foreign 

land.  It  carries  America's  message 
throughout  the  world.  And  here  at 
home  America's  institutions  and  tradi- 

tions are  taught  the  immigrant — what 
America  means,  the  obligations  of  citi- 

zenship, as  well  as  the  privileges  and 

opportunities — all  in  a  manner  that  can- not be  misunderstood. 

So  has  the  motion  picture  taken  its 
place  as  an  active  instrument  beside  the 
press  and  the  spoken  word  in  forming 
the  great  Triumvirate  of  mediums  for 
thought  transmission.  Had  there  been 
abuses  of  free  press  and  free  speech, 
without  remedy,  in  the  days  preceding 
the  making  of  our  constitutions,  there 
is  small  likelihood  that  they  would  have 
been  included  among  the  individual 
rights  defined  therein. 



Mad  Love 

Starring  Pola  Negri  and  released  by  Goldwyn. 
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Evans  Attacks  Cohen  on  Music  Tax 

Challenges  Him  To  Produce  Evidence  To  Prove  He 

Told  Exhibitors  He  Was  Paying  It—Pennsylvanian 
Gives  Reasons  For  Quitting  Exhibitor  Organization 

JOHN  S.  EVANS,  former  P
resi- 

dent of  the  Motion  Picture  Theatre 
Owners  of  Eastern  Pennsylvania, 

Southern  New  Jersey  and  Delaware, 
who  recently  resigned  from  the  Board 
of  Managers  of  that  organization,  has 

made  public  a  letter  sent  to  the  mem- 
bers outlining  the  reasons  for  his  with- 

drawal. 

He  declines  to  remain  as  a  member 
of  the  unit  and  severs  all  connection 
with  it  and  the  national  organization 

"in  all  capacities."  Mr.  Evans  was 
formerly  a  member  of  the  Executive 
Committee  of  the  M.  P.  T.  O.  A. 

The  letter  contains  an  arraignment 
of  Sydney  S.  Cohen,  President  of  the 
M.  P.  T.  O.  A.  and  declares  that  Mr. 

Evan's  withdrawal  from  organization 
affairs  is  prompted  by  the  tilt  he  had 
with  Mr.  Cohen  at  a  meeting  of  the 
Pennsylvania  unit  on  December  23. 

Replying  to  Mr.  Cohen's  assertions 
that  he  (Evans)  "had  never  done  any- 

thing for  the  advancement  of  the  organ- 
ization" and  that  his  purposes  were 

"destructive,"  Mr.  Evans  writes: 
"The  quickest  way  to  satisfy  Mr. 

Cohen  is  to  take  the  action  I  have  ta- 
ken, and  this  will  allow  you  to  work 

freely  to  boost  the  membership  and 
make  progress  as  you  desire. 

.  "At  the  meeting  on  December  23,  Mr. 
Cohen's  speech  occupied  one  hour  and 
fourteen  minutes,  chiefly  with  shafts 
driven  at  me;  and  you  graciously  al- 

lowed me  three  minutes  to  respond  to 

him.  It  was  long  enough,  boys — those 
three  minutes — to  prove  that  he  would 
have  a  hard  time  to  answer  the  argu- 

ments and  the  documentary  evidence 
that  I  possess  of  numerous  things  that 
show  his  dereliction  as  a  leading  offi- 

cer. I  do  not  care  to  go  into  lengthy 
writing  at  this  time,  but  I  have  a  copy 
of  all  the  accusations  he  made  and,  with 
my  respects,  you  can  invite  him  to  an 
open  debate  at  any  place  he  chooses 
and  I  will  take  him  word  for  word. 

"At  least  there  was  some  little  good 
done  by  me,  and  I  will  cite  a  few  in- 

stances that  may  meet  with  your  ap- 
proval or  not — I  hope  they  do. 

"When  I  was  elected  national  repre- 
sentative at  Cleveland  in  1920,  your  or- 

ganization had  about  sixty-five  contrib- 
uting members ;  and  from  that  time  un- 

til my  presidency  ended  in  January, 
1922,  you  had  two  hundred  and  ninety- 
three,  exclusive  of  the  Comerford  Cir- 

cuit. While  I  was  President,  every 
bill  antagonistic  to  the  movie  interests 
introduced  at  Harrisburg  in  1921  was 

defeated.  I  don't  claim  to  be  respon- 
sible or  that  my  influence  was  of  any 

value  in  having  this  dQne.  Probably 

it  may  have  been  more  a  matter  of 
luck  than  good  reasoning  or  headwork. 

"This  is  about  all  I  have  ever  done 
for  the  local.  Mr.  Cohen  even  wanted 

to  deprive  me  of  these." 
Cohen  Severely  Arraigned 

The  Evans  letter  then  takes  Mr. 

Cohen  severely  to  task  for  his  hand- 
ling of  the  Music  tax  question. 

In  the  issue  which  appeared 
shortly  before  the  Philadelphia 
meeting  on  December  23,  Exhibitors 
Trade  Review  printed  documentary 
evidence  to  prove  that  Mr.  Cohen 

was  paying  the  music  tax.  This  evi- 
dence was  a  photographic  reproduc- 

tion of  a  check,  drawn  to  the  order 
of  the  Society  of  Composers,  Authors 
and  Publishers,  signed  by  Mr.  Cohen 
and  constituting  payment  of  dues  to 
the  Society  for*  one  of  his  theatres. 

Exhibitors  Trade  Review  also 

pointed  out  that  while  Mr.  Cohen  had 
been  urging  exhibitors  to  fight  the 
tax  with  all  the  means  in  their  power, 
he  had  been    paying  it. 

In  the  argument  between  Messrs. 
Evans  and  Cohen  at  Philadelphia,  Mr. 
Cohen  contended  that  he  had  always 
told  exhibitors  he  was  paying  the  tax. 
On  this  point  the  Evans  letter  says: 

"When  I  was  quizzing  Mr.  Cohen  in 
person  regarding  this,  his  direct  an- 

swer to  me  was  that  he  had  been  dou- 
ble-crossed. No  member  at  this  meet- 

ing can  deny  this  statement.  Before- 
hand, I  called  him  aside  and  requested 

him,  in  view  of  the  fact  of  the  expose 
in  a  certain  trade  journal  of  his  having 
paid  the  music  tax  and  been  doing  so 
for  years,  that  everything  would  be 
more  pleasant  for  him  not  to  mention 
it  or  talk  upon  it,  inasmuch  as  our  boys 

had  been  martyrs  and  had  been  induc- 
ed to  defy  the  music  tax  people  and 

stand  the  suits  at  his  suggestion. 
"Mr.  Cohen's  remarks  about  being 

double-crossed  would  be  construed  by 
most  people  to  the  effect  that  he  had 
been  crossing  the  exhibitors  by  urging 
them  to  fight  every  time  he  had  a 
chance  to  send  out  a  published  state- 
ment. 

"He  made  a  claim  that  he  had  been 
misrepresented  in  the  matter,  and  that 
he  had  been  continually  shouting  from 
the  house-tops  and  from  the  rostrums 
for  the  men  to  fight  the  music  tax,  and 
that  he  told  them  he  was  paying  it  at 
the  same  time. 

"Mr.  Cohen  is  wrong — positively, 
and  I  challenge  him  to  give  the  facts 
in  writing  or  produce  evidence  or 
any  trade  paper  articles  over  his  sig- 

nature wherein  he  has  stated  to  the 
exhibitors    throughout    the  United 

States,  or  any  portion,  that  he  was 

paying  the  music  tax. 
History  of  Controversy 

"On  the  contrary,  your  secretary,  Mr. 
George  P.  Aarons  and  myself  visited 
Mr.  Cohen  in  February  of  1921  and 
went  into  council  regarding  the  attitude 
of  the  music  publishers  at  that  time 
threatening  suit  and  spoke  to  him  about 
the  agreement  made  with  Mr.  Schwal- 
be  for  a  test.  He  informed  us  at  the 
time  it  was  the  best  move  the  Penn- 

sylvania exhibitors  had  ever  made  and 
urged  us  to  go  through  with  it,  and  at 
that  time  led  us  to  believe  that  he  was 

not  paying  the  music  tax. 
"I  am  now  convinced  from  develop- 

ments that  occurred  later  on  that  Mr. 

Sydney  Cohen  was  not  so  much  inter- 
ested in  us  fighting  the  music  tax  direct, 

as  he  was  of  trying  to  have  a  chance 
to  open  up  a  fight  on  a  certain  film 
company  in  this  industry,  and  took  ad- 

vantage of  this  situation. 
"I  and  a  few  more  exhibitors  took 

the  gaff,  stood  the  test  which  culmi- 
nated in  thirty-nine  suits  and  we  are 

still  fighting.  Mr.  George  P.  Aarons, 
your  secretary  and  attorney,  informs 
me  that  wonderful  progress  has  been 
made,  and  that  eventually  verdicts  will 
be  given  in  behalf  of  the  exhibitors. 

"Mr.  Cohen  for  the  past  year  and 
a  half  promised  he  would  bend  every 
effort  and  energy  within  him  to  aid 

Pennsylvania,  both  in  moral  and  finan- 
cial support.  We  have  never  received 

a  penny  financially  but  we  have  re- 
ceived oodles  of  moral  support — what- 

ever that  is. 

"Over  a  year  ago,  I  learned  author- itatively that  Mr.  Cohen  was  paying 
the  music  tax  and  rather  than  discour- 

age, but  more  for  the  better,  to  keep 

up  the  spirits  of  the  men  in  the  Penn- 
sylvania unit,  I  have  refrained  from  di- 
vulging this  information.  I  may  be 

censured  for  this,  in  a  way,  but  I  feel 
the  majority  of  men  will  say  that  I  did 
the  right  thing. 

A  "Serious  Blunder" 
"The  most  serious  blunder  in  .my 

estimation  that  a  National  leader  like 
Mr.  Cohen  made  was  to  file  a  bill  in 
December  before  the  Federal  Trade 
Commission  without  consulting  lawyers 
and  representatives  of  the  exhibitors 
throughout  the  United  States  that  were 
posted  fully  up  to  the  minute  as  to  how 
to  fight  this  proposition. 

"Was  Mr.  Aaron,  your  local  counsel, 
or  Mr.  Goldman,  of  the  Missouri  ex- 

hibitors, or  the  attorney  for  the  Kansas 
exhibitors,  ever  consulted?  Where  did 

he  get  his  information  to  file  his  com- 

\ 
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Daylight  Saving  War 
Continues  in  Baltimore 

Motion  picture  men  of  Baltimore 
are  waging  determined  battle  against 
the  adoption  of  the  daylight  saving 
plan  this  Summer.  Following  a  Dig 
meeting  held  recently  at  the  Garden 
Theatre  they  have  arranged  a  series 
of  Sunday  meetings  in  various  parts 
of  the  city.  The  meetings  are  under 
the  auspices  of  the  Exhibitors  League 
of  Maryland.  In  addition  to  addresses 
against  the  adoption  of  the  day- 

light saving  plan  those  who  attend 
also  are  entertained  with  motion  pic- 

tures and  musical  programs. 
The  first  of  the  series  of  meetings 

took  place  on  Sunday,  January  21. 
The  others  scheduled  are:  January 
28,  Bridge;  February  4,  Apollo;  Feb- 

ruary 11,  Palace;  February  18,  Cap- 
ital; February  28,  Bed  Wing. 

plaint,  and  why  was  it  that  he  ignored 
men  who  had  more  experience  than  he  ? 

Again,  why  does  he  keep  this  document 
or  a  copy  of  it  from  the  public  or  from 
the  different  attorneys  representing 
picture  theatre  owners  as  well  as  from 
the  exhibitors  at  large?  In  a  matter 
of  this  kind,  there  is  no  secrecy,  and 
the  sooner  the  cloak  is  removed  and 

big  things  done  in  the  open  (which  they 
should),  the  greater,  quicker  and  better 
will  things  be  accomplished. 

"A  wise  leader  usually  consults  with 
all  his  lieutenants  and  aides  and  gets 
all  information  possible  before  starting 
something,  whereas  in  this  instance  he 
made  a  blunder,  serious  indeed,  and  up 
to  the  present  no  one  knows  why  he 

did  not  even  get  recognition.  When 
the  industry  learns  of  this  document, 
which  it  should  demand,  it  will  be  bet- 

ter for  all. 

"The  Pennsylvania  Unit  has  three 
of  the  most  learned  attorneys  at  this 
minute  on  the  music  tax,  I  think,  in  the 
United  States,  and  it  is  because  they 
like  you  and  are  fighting  for  what  they 
think  is  right  that  you  are  getting  their 
services  so  cheap.  To  them  you  owe 
allegiance,  and  I  hope  you  ever  will 
stand  by  them. 

"I  am  not  trying  to  overlook  many 
good  things  Mr.  Cohen  has  done;  we 
know  them  and  will  admit ;  but  on  cer- 

tain of  the  biggest  things  in  the  indus- 
try, he  has  made  blunders  that  are  hard- 

ly excusable." 
the  worst  of  us  contain  a  bunch  of 

good.  We  all  make  errors  of  judg- 

ment." 

Mr.  Wurzbach,  who  is  one  of  the 
prominent  citizens  of  the  Bronx,  the 
president  of  a  bank,  was  one  of  a 
number  of  interesting  speakers  who 
addressed  the  Bronx  exhibitors. 

Others  were  Judge  Charles  B.  Mc- 
Laughlin, Assistant  District  Attor- 

ney William  F.  Ouigley,  Albert  H. 
Henderson  and  J.  A.  Sullivan,  Police 
Inspector  George  C.  Liebels  and  S 
Samuel  Lippman  of  the  Corporation 
Counsel's  office.  Justice  Harry 
Robitzek,  former  counsel  of  the  as- 

sociation, was  for  the  tenth  consecu- 
tive time  installing  officer  and  also 

the  toastmaster. 
Many  messages  of  regret  were  read, 

among  them  letters  from  Sydney  S. 
Cohen,  national  president,  and 

Charles  L.  O'Reilly,  president  of  the New  York  State  Theatre  Owners. 

The  dinner,  which  was  held  in  Dau- 
bert's  Hall,  was  preceded  by  the  in- 

stallation of  officers  for  the  ensuing 
year,  as  follows :  President  (for  the 
eleventh  term),  John  J.  Wittman ; 

vice  president,  John  C.  Bolte ;  execu- 
tive secretary,  Henry  Cole;  treasurer, 

Henry  Suchman ;  sergeant-at-arms. 
William  Wilson ;  trustees,  M.  Gins- 

berg, Edward  Falter  and  Morris 
Sussman.  Mr.  Cole  was  chairman  of 
the  dinner  committee. 

At  the  close  of  the  speaking  Toast- 
master  Robitzek  presented  to  Presi- 

dent Wittman  and  Secretary  Cole  as 
proxies  for  their  respective  wives  a 
handsome  phonograph  for  the  first 
named  and  a  chest  of  silver  for  the 

second. 
Among  those  present  other  than 

those  named  were  Maurice  Borow- 

sky,  H.  Stravitz,  Benjamin  Rosen- 
thal, A.  Herschmann,  Isidor  Roth- 

man,  D.  B.  Newman,  David  Wein- 
stock,  Charles  A.  Goldreyer,  Supreme 
Court  Justice  John  A.  Paterachi, 
Morris  A.  Kurtzack,  Irving  Ber- 
man,  Abraham  Leff,  Irving  Kraus, 
Benjamin  Knobel,  Harry  H.  Thomas, 
manager  of  Arrow  Exchange,  and 
Bernard  Grob. 

Wisconsin  M.  P.  T.  O.  In  Convention 

Cohen,  Attacking  Censorship,  Says  Pic- 
tures of  Today  Are  Best    in  History 

J^ISCUSSION  of  censorship  and exhibitor  distribution  featured 

a  two-day  convention  of  the  Motion 
Picture  Theatre  Owners  of  Wiscon- 

sin, held  in  Milwaukee  last  week. 

Vice-President  J.  H.  Stillman  of  Mil- 
waukee presided  in  the  absence  of 

President  F.  J.  McWilliams,  of  Madi- 
son, who  was  ill  and  unable  to  attend. 

Declaring  that  "That  motion  pic- 
tures of  today  are  better,  cleaner  and 

more  wholesome  than  at  any  time  in 

the  history  of  the  industry,''  Svdney 
S.  Cohen,' President  of  the  M.  P.  f. 
O.  A.,  told  the  Wisconsin  exhibitors 
that  state  censorship  of  pictures 
would  soon  be  abolished  throughout 
the  nation. 

"The  real  censor  and  the  only  cap- 
able censor  is  the  family."  said  Mr. 

Cohen.  "Ninety  per  cent,  of  the  thea- 
tres of  America  are  the  neighborhood 

houses  of  the  large  cities  and  theatres 
in  small  towns.  The  whole  family 
attends  these  houses.  And  the  thea- 

tre which  does  not  cater  to  the  lik- 
ing of  the  family  must  soon  go  out 

of  business." 

Censorship  was  abolished  in  Massa- 
chusetts, and  will  be  abolished  in 

New  York,  Mr.  Cohen  declared,  be- 
cause the  people  realize  that  state  cen- 

sorship boards,  usually  made  up  of 
three  persons,  are  not  fit  guardians 
for  the  morals  of  millions  of  people. 
When  the  legislative  committee  of 

the  Wisconsin  M.  P.  T.  O.  A.  reported 
that  reform  elements  contemplated 
introducing  a  censorship  bill  in  the 
Legislature,  plans  were  discussed  for 
a  strong  anti-censorship  campaign 
throughout  the  state. 

The  exhibitor  distribution  proposi- 
tion was  presented  to  the  convention 

by  W.  A.  True,  President  of  the 

Theatre  Owner's  Distributing  Cor- 
poration, and  W.  D.  Burford.  one  of 

the  directors  of  the  corporation.  The 

convention  passed  a  resolution  en- 
dorsing the  plan. 

Joseph  G.  Rhode,  former  president 
of  the  Wisconsin  organization,  was 

presented  w  ith  an  engrossed  resolu- 
tion, in  appreciation  of  his  Avork  while 

he  was  head  of  the  association. 

Among  the  other  resolutions  adopt- 
ed was  one  expressing  sympathy  to 

Mrs.  Wallace  Reid. 

Bronx  Exhibitors  Install  Officers 

Theatre  Owners'  Eleventh  Annual  Dinner  Attended 
By  Prominent  County  Officials  and  Business  Men 

<<T  AM  with  Fatty  Arbuckle,"  de- i  clared  Frederick  A.  Wurzbach, 

president  of  the  Children's  Society  of 
the  Bronx,  addressing  the  Bronx 
Theatre  Owners  of  America  on  the 

occasion  of  their  eleventh  annual  in- 
stallation of  officers  on  the  evening  of 

January  22.  "Arbuckle  made  a  mis- 
take," continued  Mr.  Wurzbach,  "but 

I  am  sure  if  he  could  give  up  half  his 
expectancy  to  undo  that  mistake  he 
would  do  it  gladly.  I  believe  in  mer- 

cy and  justice  in  all  cases. 

"I  repeat  my  sympathy  rests  with 

Arbuckle.  He  has  made  a  mistake. 
We  have  all  made  mistakes.  Let  any 
of  you  men  who  are  not  guilty  of 
committing  an  error  against  God 
Almighty  stand  up.  It  is  the  easiest 
thing  in  the  world  to  ridicule,  to  find 
fault.  Let  us  get  away  from  that. 
Let  us  try  to  raise  up,  to  help.  The 
best  of  us  contain  a  bunch  of  bad, 

Your  Organist  Should 
See 

Page  531 
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Finding  Out  What  the  Public  Wants 

Manager  Metzger  of  the  Strand,  Creston,  Iowa, 
Has  Three  Practical  Methods  Which  He  Has  Used 

Successfully  —  Continual   Study    Is  Necessary 

ONTINUAL  study  of  the  pub- 
I    .  lie  mind  in  my   town  is  the 

^~>^  biggest  part  of  my  business," 
declares  Manager  E.  Metzger,  of  the 
Strand  Theatre,  Creston,  Iowa. 
And  Manager  Metzger  goes  about 

the  job  systematically.  It  is  vital  to 
the  success  of  his  theatre.  Why? 

Let  him  tell  in  his  own  words :  "Up- 
on knowing  when  the  public  is  chang- 
ing from  one  star  to  another  or  from 

one  kind  of  picture  to  another  depends 

at  all  times  my  success  or  failure." 
And  Manager  Metzger,  who  is  a 

First  National  franchiseholder,  has 
three  methods  by  which  he  feels  the 

pulse  of  his  audience.  "If  you  find 
out  what  the  public  wants  the  rest  is 

easy,"  he  declares. 
"The  exhibitor  in  the  small  town 

must  be  able  to  know  what  the  public 

wants,"  he  says.  "I  use  three  methods 
of  finding  this  out  from  time  to  time, 
for  the  public  mind  is  always  changing 
and  you  must  change  with  it,  if  you 
are  going  to  get  the  best. 

Testing  the  Public  Mind 

"First,  I  try  to  discover  which  is  the 
most  popular  star  with  my  patrons.  I 
book  pictures  for  two  weeks  steady, 
changing  stars  each  night,  or  rather, 
booking  pictures  in  which  different 
stars  are  playing.  I  do  the  same 
amount  of  advertising  on  each  picture 
and  try  to  pick  pictures  of  the  same 
value,  so  the  test  will  be  fair. 

"During  this  time  I  usually  run  a 
coupon  in  the  paper  asking  everybody 
in  town  to  vote  for  the  most  popular 
star.  The  star  receiving  the  most  votes 
is  shown  the  most  at  my  house  during 
the  coming  few  weeks— stars  receiving 
the  next  largest  totals  are  also  shown, 
and  so  on. 

"I  want  each  person  to  be  able  to  see 
his  or  her  particular  star  on  my  screen 
as  often  as  possible.  In  other  words,  I 
let  the  fans  of  Creston  select  the  stars 
they  want  to  see  in  my  theatre.  After 
you  have  done  this  a  few  times,  you 
will  be  surprised  at  the  great  number 
who  send  in  coupons  voting  for  some 
particular  star. 

"The  second  method  I  use  is  this :  I 
mix  as  often  as  I  can  in  a  general  way 
with  the  patrons  at  my  show.  I  sit  in 
various  parts  of  the  house  and  am  al- 

ways at  the  door  of  the  theatre  when 
the  performance  is  over.  It  is  not  diffi- 

cult to  tell,  as  you  watch  the  patrons 
file  out,  or  as  they  stop  and  talk  with 
you.  whether  the  attraction  you  have 
just  shown  pleased  or  not. 

"The  third  plan  has  for  its  purpose 
the  discovery  of  just  what  the  people 

Manager  E.  Metzger,  Strand  Theatre,  Cres- 
ton, Iowa. 

want  in  the  various  lines  of  Western, 
Northern,  Southern  or  Eastern  fea- 

tures. The  Wild  West,  with  its  cow- 
boys and  sagebrush,  which  went  so 

big  here  a  few  years  ago,  has  been  sup- 
planted by  the  demand  for  pictures  of 

the  great  North  Woods. 
Letting  Patrons  Decide 

"To  test  this  I  showed  Western  pic- 
tures and  Northern  pictures  twice  a 

week  for  a  considerable  period.  The 

public's  answer  was  enough  to  convince 

me  that  Westerns  were  not  in  demand, 
but  that  Northerns  would  go  strong. 

So  I  booked  films  such  as  "Strong- 
heart,"  "Brawn  of  the  North"  and 
many  others.  I  have  played  them  two 

days  to  capacity  without  much  endea- 
vor on  my  part.  I  was  able  to  do  this 

only  because  I  went  to  the  trouble  of 
finding  out  what  the  public  wanted. 

"With  regard  to  Eastern,  or  society, 
features  I  discovered  that  women  were 

practically  unanimous  in  their  demand 
for  pictures  in  which  the  latest  styles 
are  shown.  My  system  also  enabled 
me  to  determine  definitely  that  the  old 
plot  or  crook  plays  are  at  a  very  low 
ebb  in  public  demand  here,  consequent- 

ly I  do  not  book  them  very  often. 

"Another  Way  in  which  the  exhibi- 
tor may  get  a  fair  idea  of  what  is  go- 
ing on  in  the  public  mind  is  by  watch- 
ing how  your  audience  responds  when 

announcements  of  coming  attractions 
are  shown  on  the  screen. 

"All  of  these  pointers,  and  many 
more  which  I  might  cite,  go  to  prove 

my  argument  that  the  success  of  a  pic- 
ture theatre  rests  upon  careful,  system- 

atic study  of  what  the  public  wants.' To  succeed,  the  exhibitor  must  have 
the  instinct  to  know,  and  he  must  also 
be  constantly  alert  to  see  that  he  has 

guessed  right. 
"Fifteen  years  of  experience  in  the 

picture  business  have  taught  me  these 

lessons." Read  This  and  Pass  It  On  to  Your  Orchestra 

Leader,  Organist  or  Pianist 

YOU"  tell  us  where  to  get  our  films  and  our  supplies,  but  why  don't  you 
tell  us  where  to  get  our  music  and  what  to  get?" 

Such  a  criticism  has  been  levelled  at  Exhibitors  Trade  Review  and  our  an- 
swer is  on  Page  531.   Turn  to  it  now  and  then  return  your  attention  to  the  rest 

of  this  announcement. 
Yes,  it  is  a  new  idea  in  trade  paper  help  for  its  readers.  .It  does  tell  you 

where  you  can  get  music  and  what  music  is  new,  but  more  than  that,  it  tells  you 
where  that  music  can  be  used  to  best  advantage  on  your  program. 

Music  has  become  such  an  integral  part  of  a  motion  picture  show  that  mil- 
lions of  dollars  are  spent  on  it.  Opinions  vary  as  to  its  degree  of  importance  in 

the  success  of  a  theatre.  Many  say  it  is  fifty  per  cent,  of  a  performance;  others 
say  it  is  sixty  per  cent,  and  some  claim  only  forty  per  cent. 

This  much  is  certain.  If  your  music  is  uniformly  good  and  well  selected  and 
new  it  attracts  steady  patronage.  A  picture  may  fail  to  please;  the  make  up  of 
a  program  may  not  satisfy  audiences  but  if  your  music  is  always  good — and 
there  is  no  reason  why  it  cannot  be — patrons  will  continue  to  come  to  your 
theatre  because  music,  steadfast  companion  of  the  motion  picture,  is  also  a  uni- 

versal language. 
Exhibitors  Trade  Review  has  tried  several  times  to  adequately  cover  photo- 

play music.  It  believes  that  the  new  Music  Department  on  Page  527  will  suc- 
ceed in  being  of  greater  usefulness  to  our  readers  if  theatre  owners  and  their 

musical  directors,  organists  and  pianists  will  consult  the  new  department  when 
they  want  music. 

Music  is  of  too  great  importance  to  the  motion  picture  to  be  neglected  in  a 
publication  which  aims  to  serve  its  readers  in  every  way.  The  new  department 
will  appear  regularly  in  the  first  issue  of  each  month. 
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Famous  Players-Lynch  Deal  Closed 
Frederic  G.  Lee  Elected  Presi- 

dent of  Southern  Enterprises 

T.  O.  C.  C.  Breaks  with 

F.  I.  L.  M.  Club 

The  Theatre  Owners  Chamber  of 
Commerce  of  New  York  City  has 
broken  off  relations  with  the  New 
York  F.  I.  L.  M.  Club.  The  T.  O. 
C.  C.  representations  has  been  order- 

ed withdrawn  from  the  Joint  Arbi- 
tration Board. 

This  action  was  taken  by  resolution 
at  the  T.  O.  C.  C.  meeting  on  January 
23.  The  following  statement  was  is- 

sued by  the  T.  O.  C.  C. 
"Certain  local  exchanges  repre- 

sented by  their  respective  managers 
in  the  Film  Club  have  caused  a  rider 
to  be  issued,  to  be  made  part  of  exist- 

ing contracts.  This  rider  provides  for 
a  form  o  f arbitration  contrary  to  the 
understanding  and  the  present  agree- 

ment between  the  T.  O.  C.  C.  and  the 
F.  I.  L.  M.  Club  of  New  York. 

"The  T.  O.  C.  C.  and  the  F.  I.  L. 
M.  Club  have  been,  of  late,  negotia- 

ting for  a  revision  of  the  present 
rules,  under  which  the  Joint  Arbitra- 

tion Board  has  been  conducted,  which 
negotiations  have  not  as  yet  been concluded. 

"The  Theatre  Owners  Chamber  of 
Commerce  has  not  been  consulted  by 
the  F.  I.  L.  M.  Club  with  reference 
to  the  above  mentioned  rider  and  we 
deem  it  to  be  a  breach  of  good  faith 
on  the  part  of  the  Film  Club,  in  forc- 

ing upon  the  exhibitor,  a  rider  which 
becomes  a  covenant  to  a  contract, 
the  contents  of  which  are  contrary 
to  the  agreement  which  is  now  in 
force  between  the  Film  Club  and  the 

T.  O.  C.  C." 

Announcement  was  made  Jan.  20 

by  the  Famous  Players-Lasky  Cor- 
poration that  contracts  had  been  ex- 
ecuted whereby  S.  A.  Lynch  of 

Atlanta  and  his  associates  fad  been 
relieved  of  the  management  of  the 
theatres  and  film  exchanges  operated 
throughout  the  South  by  Southern 
Enterprises,  Inc.  Tne  capital  stock 
of  the  Southern  Enterprises  has  been 
owned  in  its  entirety  by  Famous 

Players-Lasky  Corporation  for  the 
last  three  years. 

At  the  same  time  Famous  Players- 
Lasky  Corporation  paid  to  S.  A. 
Lynch  Enterprises  Finance  Corpora- 

tion approximately  $1,900,000,  which 

appeared  on  the  company's  consoli- 
dated balance  sheet  as  a  liability.  Of 

this  sum  $1,500,000  was  paid  by  Fam- 
ous Players'  agreeing  to  issue  to  S.  A. 

Lynch  and  his  associates  15,000  shares 
of  Famous  Players-Lasky  Corpora- 

tion's common  stock. 
The  taking  over  of  the  manage- 

ment of  Southern  Enterprises,  Inc.,  by 
Famous  Players  means,  it  was  point- 

ed out,  that  the  five  Southern  Enter- 
prises exchanges,  which  have  been 

"Box  office  admission  prices  are  too 

high  in  many  instances." 
This  statement  was  made  by  Carl 

Laemmle,  president  of  the  Universal, 
as  the  result  of  a  general  film  survey 
made  during  the  last  several  months 
by  Universal  investigators. 

Mr.  Laemmle,  interviewed  just  prior 
to  his  departure  for  Los  Angeles, 

where  he  will  personally  direct  Univer- 
sal^ production  activities  during  the 

coming  months,  consented  to  make 

public  the  facts  his  survey  has  devel- 
oped and  the  conclusions  he  draws 

from  them. 

"I  don't  want  to  put  myself  in  the 
way  of  seeming  to  tell  any  man  how  to 

run  his  business,"  said  the  Universal 
chief,  "but  if  my  advice  were  asked  by 
any  exhibitor  dissatisfied  with  his 
profits,  the  first  thing  I  would  say  to 

him,  would  be,  'Maybe  your  admission 
price  is  too  high  !' 

"He  might  flinch  at  the  statement, 
and  he  might  cast  it  aside  as  utterly 
foolish.  I  know  it  sounds  revolution- 

ary, but  just  listen  to  this : 
"The  Central  Theatre  in  Detroit  has 

multiplied  its  attendance  by  four 
through  cutting  its  admission  price  in 
half.     Formerly  the  admission  price 

distributing  Paramount  pictures  in 
the  South,  will  be  operated  in  the 
future  under  the  same  management 

as  the  Famous  Players'  exchanges  in 
other  parts  of  the  country.  The  thea- 

tres operated  by  Southern  Enterprises 
will  be  brought  into  closer  alignment 
with  the  Theatre  Department  of  the 

Famous  Players,  and  the  whole  trans- 
action is  looked  upon  as  a  move  which 

will  increase  the  efficiency  of  the 
Southern  operations  of  the  film 
company. 

The  announcement  also  emphasized 
the  fact  that  Famous  Players-Lasky 
Corporation  did  not  contemplate  any 
refinancing  and  that  there  was  no 
truth  in  rumors  recently  circulated 
to  that  effect. 

The  following  officers  of  Southern 
Enterprises,  Inc.,  have  been  elected : 
President,  Frederic  G.  Lee ;  vice-pres- 

ident, Harold  B.  Franklin ;  secretary 
and  treasurer,  Frederick  Metzler. 
Daniel  Michalove,  director  of  theatres, 
will  be  in  active  charge  of  theatre 
operations  under  the  supervision  of. 
Harold  B.  Franklin,  and  A.  S.  Bern- 

ard is  retained  as  general  counsel. 

was  twenty  cents.  It  was  cut  to  ten 
cents.  Immediately  four  times  as  many 
customers  entered  the  theatre. 

"This  may  be  the  thing  for  every  ex- 
hibitor to  do,  and  it  may  not  be.  I 

don't  pretend  to  know  the  individual 
problems  of  every  exhibitor,  but  one 
thing  I  do  know.  That  is,  that  the 
exhibitor  who  is  losing  money  or  who 
is  not  making  what  he  should,  must 
hop  to  it  and  do  something  radical  in 
order  to  improve  his  business. 

"Adding  vaudeville  to  pictures  does 
not  seem  like  the  sound  thing  to  do. 

Spending  excessive  amounts  for  adver- 
tising does  not  seem  like  the  sane 

thing.  After  all,  it  is  pictures  the  peo- 
ple want,  and  they  are  willing  to  pay 

up  to  a  certain  price  for  them.  Over 
and  above  that  they  will  not  go.  It  is 
up  to  the  individual  exhibitor  to  find 
out  where  the  right  price  point  is  for 
his  locality. 

"The  Detroit  theatre  mentioned  is  a 
house  of  551  seats.  During  a  ten 

weeks'  period  a  year  ago  it  was  doing 
about  $450  a  week  at  an  admission  of 
twenty  cents.  During  a  similar  period 
recently  it  ran  its  business  up  to  $900  a 
week  with  a  ten  cents  admission  price. 
In  other  words,  cutting  the  price  in 

half,  doubled  the  gross  receipts  and  at- 
tracted four  times  as  many  patrons. 

"I  know  of  another  theatre  which 

increased  business  $300  a  week  by  cut- 
ting its  admission  prices,  and  of  others 

which  built  up  better  business  by  simi- 
lar means.  I  am  not  at  liberty  to  gwe 

out  the  names  of  these  houses. 

"It  is  of  particular  note  that  the  pa- 
trons who  formerly  were  regular  at- 

tendants at  these  houses  before  prices 
went  up  several  years  ago,  and  who 
dropped  out  with  the  price  boost,  have 
made  their  re-appearance  as  steady 
customers  with  the  price  reduction. 

"I  expect  to  hear  many  objections 
to  my  view  of  the  situation.  Yet,  if 
an  exhibitor  can  increase  his  gross  re- 

ceipts by  cutting  his  admission  price, 
what  is  the  objection?  Anyhow,  if  he 
is  up  against  poor  business,  why  not 
try  it?  He  will  benefit  by  telling  his 
patrons  just  what  he  is  trying  to  do, 
and  that  it  is  just  an  experiment,  and 
that  if  they  increase  in  attendance  so 
his  gross  will  increase,  he  will  be  able 
to  make  the  lower  price  a  permanent 
thing  and  still  supply  them  with  the 
best  pictures  in  the  market. 

"This  is  an  experiment  which  every 
exhibitor  can  afford  to  try,  at  least  for 
a  limited  period.  Such  a  test  will  not 
hurt  his  business  and  most  likely  will 
better  it.  In  my  belief,  it  is  the  answer 

to  the  mooted  question :  'What  is  the 
matter  with  the  movies?' 

"I  am  interested  in  hearing  the  re- 
sults of  such  experiments,  and  I  will 

esteem  it  a  great  personal  favor  if  ex- hibitors will  write  to  me  about  their 
business  before  and  after  admission 

price  cuts." 

Laemmle   For   Lower  Admissions 

Universal  Chief,  After  General  Film  Survey, 

Advises  Price  Reduction  to  Build  Patronage 
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The  News   of  the  Week 

"Rupert  of  Hentzau" 

Nears  Completion 

At  Selznick  Plant 

Information  from  the  Selznick  company's 
West  Coast  studios  from  time  to  time  in- 

dicates that  satisfactory  progress  is  being 
made  on  the  production  of  Sir  Anthony 
Hope's  "Eupert  of  Hentzau,"  sequel  to  the 
"The  Prisoner  of  Zenda."  The  photoplay  is 
well  along  towards  completion  and  will  soon 
be  in  the  hands  of  cutters  and  editors. 
When  ' '  Eupert ' '  was  purchased  directly 

from  the  titled  English  romantic  author 
more  than  a  year  ago,  President  Myron 
Selznick  said  that  it  had  been  secured  with 
the  idea  of  making  from  it  the  biggest  and 
best  photoplay  that  Selznick  resources  could 
turn  out. 

Every  step  in  the  production  has  been 
taken  with  the  greatest  of  care.  Edward  J. 
Montague  worked  for  months  in  the  prepara- 

tion ofthe  scenario.  Victor  Heerman,  chosen 
months  ago  to  direct  the  production,  has 
done  a  great  amount  of  research  work  be- 

fore the  first  scene  was  photographed. 
Elaine  Hammerstein  is  the  Queen  Flavia, 

Bert  Lytell  the  Rudolph,  Lew  Cody  the 
Eupert.  Claire  Windsor,  Bryant  Washburn, 
Marjorie  Daw,  Adolphe  Jean  Menjou,  Hob- 
art  Bosworth,  Irving  Cummings,  Mitchell 
Lewis,  Elmo  Lincoln,  Nigel  De  Brullier, 
Josephine  Crowell  and  Gertrude  Astor  are 
other  members  of  the  cast. 

Distinctive   Gets  Biograph  Studio 

Signs  Long  Term  Lease  for  Historic  Plant — 
To  Produce   at   Least   Five  Features  There 

Leroy  Scott  Story 

Next  Vehicle  for 

Clara  Kimball  Young 
"Cordelia  the  Magnificent,"  a  story  by 

Leroy  Scott,  will  be  Clara  Kimball  Young's 
next  starring  vehicle  to  be  produced  by 
Harry  Garson  for  Metro. 

Miss  Young  has  completed  her  perform- 
ance in  the  Henry  Kistemaecher-Paul  Kes- 

ter  play,  "The  Woman  of  Bronze,"  in 
which  she  was  directed  by  King  Vidor.  The 
stage  version  was  a  signal  success  when 
presented  on  Broadway  with  Margaret 
Anglin  in  the  leading  role,  and  in  the 
screen  version  Miss  Young  is  declared  to 
have  scored  effectively  in  the  many  emo- 

tional opportunities  offered  her. 
Production  is  scheduled  to  start  upon 

Miss  Young's  return  from  a  vacation.  The 
screen  adaptation  is  being  made  by  Frank 
Beresford.  After  spending  a  month  in  New 
York,  Mr.  Garson  has  returned  to  Holly- 

wood and  is  at  work  engaging  a  cast  for 
the  new  production. 

Brockell  Appoints  Louis  Bache 
District  Manager  in  Canada 

Announcement  was  made  at  Associated 
First  National  offices  that  Floyd  M.  Broc- 

kell, manager  of  distribution,  has  appointed 
Louis  Bache,  Washington  branch  Manager, 
as  district  manager  for  First  National  in 
Canada.  Vincent  McCabe  who  was  in 
charge  in  Canada  resigned. 
Walter  E.  Lusk,  Cleveland  manager,  has 

been  appointed  to  the  Washington  post  left 
vacant  by  the  promotion  of  Bache.  G.  W. 
Erdmann  who  has  been  the  assistant  man- 

ager in  Cleveland  was  made  manager. 
C.  E.  Bond,  who  has  been  acting  as  man- 

ager of  the  First  National  Chicago  office, 
has  been  confirmed  as  manager. 

Distinctive  Pictures  .Corporation  will  take 
over  the  entire  Biograph  Studio  building, 
New  York,  perhaps  the  most  famous  pro- 

duction plant  in  the  East,  on  February  1. 
Arthur  S.  Friend,  president  of  Distinctive, 
last  week  signed  a  long-term  lease  with 
the  Biograph  Company,  giving  him  posses- 

sion of  this  historic  film  center.  The  execu- 
tive offices  of  Distinctive  will  remain  at 

366  Madison  Ave.,  New  York. 
The  studio  area  of  the  two  stage  floors 

in  the  Biograph  building  is  approximately 
25,000  square  feet.  Immediate  acquisition 
of  such  a  large  production  space  was  made 
necessary  by  the  plan  of  Mr.  Friend  and 
Henry  M.  Hobart,  vice-president,  for  the 
production  within  the  next  few  months  of 
at  least  five  features.  The  first  two  of 
these  are  "Backbone"  and  "The  Eagged 

Edge." 

To  permit  of  the  execution  of  the  plans 
which  Mr.  Friend,  Mr.  Hobart  and  Howard 
Estabrook,  their  general  assistant,  have 
made,  for  feature  pictures  on  a  large  scale, 
the  Distinctive  Corporation  will  proceed  at 
once  with  an  elaborate  rearrangement  of  the 

big  floor  area  at  its  disposal  in  the  Bio- 

graph building.  J.  N.  Nault'y,  studio  man- ager for  Distinctive,  has  made  plans  for 
the  rearrangement  and  for  the  installation 
of  the  new  lighting  and  mechanical  equip- 

ment which  will  be  needed  for  the  forth- 
coming productions.  The  fact  that  the  top 

stage  floor  at  Biograph  has  the  greatest 
height  of  any  Eastern  studio  was  one  of 
the  factors  entering  into  the  consideration 
of  it  for  exclusive  Distinctive  use. 

In  addition  to  the  two  stage  floors,  the 
Biograph  building  has  a  floor  for  dressing rooms  and  another  floor  contains  fourteen 
offices.  On  the  dressing  room  floor  is  a  spe- 

cial restaurant  which  will  be  maintained 
for  the  use  of  the  various  companies  and 

Editorial  Writer  Praises 

Fairbanks'  "Robin  Hood" 
"The  Los  Angeles  version  of  the 

Robin  Hood  legend  is  a  challenge  to 
the  critics  who  have  held  that  the 
natural  limitations  of  motion  picture 
drama  are  such  that  it  can  never 
rise  to  the  plane  of  fine  art, ' '  said  an 
editorial  in  the  Indianapolis  News 
while  "Douglas  Fairbanks  in  Robin 
Hood"  was  showing  recently  at  the 
Circle  theatre  in  that  city.  The  ed- 

itorial went  on  to  say: 
"In  this  production  the  dramatist 

has  approached  new  possibilities  in 
story-telling  by  the  primitive  use  of 
pictures.  He  has  overcome  the  two 
great  obstacles  of  the  picture  drama- 

tist— the  lack  of  color  and  of  the  hu- 
man voice — to  an  extent  which  a  few 

years  ago  was  thought  to  be  impos- 
sible. The  picture  is  an  achievement 

to  the  extent  that  it  carries  an  im- 
plied promise  that  sometime  money 

and  feeling  will  be  combined  in  such 
proportions  as  to  produce  a  picture 
drama  of  the  first  order. 

' '  The  outstanding  impression  of  the 
Douglas  Fairbanks  production  of 
'Robin  Hood'  is  that  a  group  of  sin- 

cere men  and  women  are  earnestly 
striving  to  recreate  the  great  stories 

of  the  world..' ' 

the  studio  staffs.  The  offices,  the  cutting 
rooms  and  the  projection  rooms  will  also 
be  arranged  to  suit  the  new  Distinctive 

purposes. 
Along  with  the  new  development  of  the 

physical  facilities  requisite  for  their  big 
production  schedule,  Mr.  Friend  and  Mr. 
Hobart  are  arranging  for  the  augmentation 
of  the  personnel.  Mr.  Estabrook  has  been 
with  Distinctive,  as  general  production  as- 

sistant to  the  two  executives,  for  several 
months.  Mr.  Naulty,  the  studio  manager, 
was  formerly  with  Famous  Players-Lasky; 
he  has  with  him  as  assistant  Joseph  Nadel. 
Harmon  Weight,  who  directed  the  Arliss 

pictures,  "The  Euling  Passion"  and  "The 
Man  Who  Played  God,"  and  who  was  as- 

sistant to  Henry  Kolker  on  "Disraeli,"  is 
one  of  the  permanent  members  of  the  direct- 

ing staff  of  Distinctive.  He  is  now  at  work 
at  the  Biograph  studios  on  "The  Eagged 
Edge,"  which  was  made  into  a  film  play 
by  Forrest  Halsey  from  Harold  MacGrath's novel  of  that  name. 

Edward  Sloman  was  the  first  Distinctive 
director  to  work  at  the  Biograph  studios. 
Two  weeks  ago  he  completed  the  taking  of 
the  interior  scenes  for  "Backbone,"  the 
Clarence  Budington  Kelland  story  which 
was  taken  from  the  Saturday  Evening  Post 
and  adapted  by  Charles  Whittaker.  Alfred 
Lunt  and  Edith  Roberts  have  the  leads  in 
this  film. 

Universal  to  Screen 

it 

"Naughty  Marietta' 
with  Virginia  Valli 

Universal  Pictures  Corporation  is  to  make 
a  screen  production  of  ' '  Naughty  Mar- 

ietta,"  the  musical  comedy.  This  announce- 
ment was  made  early  this  week  at  the  Uni- 

versal home  office,  after  final  arrangements 
had  been  completed  for  the  acquisition  of 
rights  to  the  piece. 

Although  details  have  not  been  definitely 
decided,  it  is  probable  that  this  feature 
will  be  used  as  a  starring  vehicle  for  Vir- 

ginia Valli,  Universal 's  new  star.  Miss 
Valli  will  be  remembered  as  "Manette" 
the  French  Canadian  girl  in  "The  Storm." 
"Naughty  Marietta"  is  the  story  of  a 

young  French  convent  girl  of  noble  birth 
who  escapes  to  New  Orleans  rather  than 
marry  a  roue  nobleman  of  her  father 's choice.  How  she  is  put  up  at  New  Orleans 
as  a  prospective  bride,  to  be  purchased  by 
some  settler,  and  how  she  escapes  from  this 
predicament  and  into  the  arms  of  a  hand- 

some American  ranger  captain,  forms  a 
lively  and  an  intensely  dramatic  plot,  filled 
with  colorful  incidents  and  stirring  action. 

Screen  rights  for  the  piece  were  obtained 
through  the  agent  Jacob  Wilk,  by  Leon 
d'Usseau,  Eastern  scenario  editor  for  the film  company. 

Title  of  Holubar  Picture  Changed 
First  National  announces  that  the  title 

of  Allan  Holubar 's  next  release  has  been 
changed  from  "The  White  Frontier"  to 
"Slander  the  Woman."  This  picture  is  a 
story  of  the  Canadian  northwest  and  of 
Montreal.    Dorothy  Phillips  is  the  star. 

First  National  has  set  the  release  date 
for  some  time  in  April. 
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Elmer  Clifton  directing  Raymond  McKee  and  Marguerite  Courtot  in  a  scene  from  "Down 
to  the  Sea  in  Ships,"  a  Hodkinson  release. 

Thomas  Meighan  and 

Company  Are  Royally 

Received  in  Panama 

Copies  of  the  Panama  Star  &  Herald  re- 
ceived at  the  home  office  of  the  Famous 

Players  -Lasky  Corporation  contain  accounts 
of  the  arrival  of  Thomas  Meighan  and  his 
company  at  Cristobal,  their  reception  at 
Panama  City  and  their  work  on  location 
in  Rex  Beach's  "The  Ne 'er-Do-Well "  under 
the  direction  of  Alfred  E.  Green. 
A  crowd  of  several  hundred  people  was 

on  hand  when  the  Santa  Louisa  docked  and 
as  Mr.  Meighan,  Lila  Lee,  Mr.  Green  and 
the  other  members  of  the  company  walked 
down  the  gang  plank  a  hundred  cameras 
clicked  and  a  half-dozen  movie  cameras 
recorded  their  every  move.  An  official  re- 

ception committee  greeted  the  visitors. 
At  Panama  they  were  soon  made  to  know 

that  they  owned  the  town.  The  Strangers ' 
Club,  the  Union  Club,  the  Panama  Golf 
Club  and  the  Century  Club  all  presented 
visitors'  cards  to  the  entire  company.  The 
Knights  of  Columbus,  of  which  Meighan  is 
a  fourth  degree  member,  extended  fraternal 
greetings  and  the  Cristobal-Colon  Rotary 
Club  claimed  the  star  as  its  guest  of  honor 
at  a  dinner  to  be  given  a  week  later.  The 
dinner  at  the  Union  Club,  given  on  the  Sun- 

day following  the  arrival  of  the  party  and 
which  was  attended  by  the  president  of  the 
republic  and  all  the  high  government  offi- 

cials, proved  the  big  social  event  of  the  sea- son. 
Previous  to  the  arrival  of  the  company 

in  Panama  the  preliminary  preparations  had 
been  well  taken  care  of  by  Frank  L.  Scott, 
manager  of  Cinema  Pan  Americano.  Para- 

mount distributors  in  Central  America,  and 
Arthur  Cozine,  assistant  to  E.  C.  King, 
manager  of  the  Long  Island  studio,  who 
went  there  a  week  ahead  of  the  rest  of 
the  party. 

"Lap  of  Luxury" 
Second  Film  Guild 

for  Hodkinson  Corp. 
It  is  announced  that-  "The  Lap  of  Lux- 

ury," the  second  of  a  series  of  Film  Guild 
productions,  starring  Glenn  Hunter  with 
Martha  Mansfield  in  the  stellar  feminine 
role,  is  scheduled  for  release  on  the  Hod- 

kinson program  February  4.  It  was  writ- 
ten by  Townsend  Martin  and  F^xik  Tuttk 

and  was  produced  under  the  personal  direc- 
tion of  Mr.  Tuttle,  with  the  assistance  of 

Fred  Waller,  Jr.,  as  photographic  and  tech- nical director. 
The  story  deals  with  the  life  of  a  pam- 

pered society  bud,  who  in  quest  of  a  new 
thrill,  meets  an  innocent  youth  on  a  world- 
wandering  schooner,  and  eventually  becomes 
engaged  to  him.  The  ensuing  situations 
and  complications  which  result  when  this- 
youth  becomes  involved  in  the  gay  life  of 
this  society  set  makes  an  entertaining  pic- 
ture. 

In  the  role  of  Tad  MacDonald,  the 
youth,  Glenn  Hunter  has  a  part  for  which 
he  is  particularly  adapted.  Martha  Mans- 

field, as  the  spoiled  child  of  a  wealthy 
family,  is  a  gem  in  a  beautiful  setting. 
Other  members  of  the  cast  are:  William 
Calhoun,  Marie  Burke,  Nona  Marden  and 
Pwight  Wiman. 

Laurette  Taylor  Attends 

"Peg  O'  My  Heart"  Premiere 
Laurette  Taylor  returned  to  New  York 

this  week  to  attend  the  public  presentation 
of  her  initial  motion  picture,  ' '  Peg  O '  My 
Heart,"  at  the  Capitol  Theatre,  which  was held  January  21. 

This  Metro  photoplay,  from  J.  Hartley 
Manners'  stage  success,  already  has  been 
exhibited  privately  in  New  York  and  in 
Washington  and  other  cities  publicly. 
The  picture  version  was  made  at  the 

Metro  studios  in  Hollywood,  under  the  di- 
rection of  King  Viior.  The  scenario  was 

written  by  Mary  O  'Hara.  The  author  of  the 
play,  J.  Hartney  Manners,  was  at  the  stu- 

dios at  the  time  of  filming,  to  render  such 
assistance  as  might  be  valuable.  George 
Barnes  photographed  the  picture. 

Sada  Cowan,  Back  from  Trip, 

Signs  Contract  with  Paramount 
Fresh  from  a  trip  around  the  world, 

enthusiastic  and  keenly  interested  in  the  re- 
sumption of  her  work,  Sada  Cowan  has  been 

engaged  by  Famous  Players-Lasky  Corpora- 
tion to  write  a  number  of  original  special 

stories  and  adapt  others  for  Paramount 
Pictures,  according  to  an  announcement  by 
Jesse  L.  Lasky.  Miss  Cowan  has  been 
abroad  for  about  a  year  touring  the  Orient and  resting. 

Her  first  work  under  the  present  arrange- 
ment is  "The  Rustle  of  Silk,"  which  she 

and  Ouida  Bergere  have  been  adapting  from 
the  book  by  Cosmo  Hamilton.  This  will  be 
Herbert  Brenon's  first  production  for  Para- 

mount and  will  co-feature  Betty  Compson 
and  Conway  Tearle. 

First  National  Sets 

"Mighty  Lak'  a  Rose" 
for  February  Release 

"What  a  Wife  Learned,"  "Mighty  Lak' 
a  Rose,"  "The  Sunshine  Trail,"  and  "The 
Pilgrim"  are  set  for  release  during  Feb- 

ruary by  Associated  First  National. 
' '  What  a  Wife  Learned  "  is  a  Thomas  H. 

Ince  production  with  Milton  Sills,  John 
Bowers  and  Marguerite  De  La  Motte  head- 

ing the  cast.  It  is  a  story  of  western  cat- 
tle ranches  and  big  city  life.  Others  in  the 

cast  are  Evelyn  McCoy,  Harry  Todd,  Aggie 
Herring,  Francelia  Billington,  Bertram 
Johns,  Ernest  Butterworth  and  John  Step- 
pling.  John  Griffith  Wray  directed  the  pic- 

ture under  Mr.  Ince 's  supervision.  The story  is  by  Bradley  King. 
"Mighty  Lak'  A  Rose'  is  the  first  Ed- 

win Carewe  production  made  for  First  Na- 
tional and  is  said  to  be  a  dramatically  hu- 

man story  of  the  underworld  and  high  so- 
ciety. A  national  exploitation  campaign 

has  been  started  on  this  picture.  In  the 
cast  are  James  Eennie,  Dorothy  Mackaill, 
Anders  Bandolf,  Helen  Montrose,  Sam 
Hardy,  Harry  Short,  Paul  Panzer  and  Jean 
Bronte,  a  Scotch  collie. 
"The  Sunshine  Trail"  is  a  Thomas  H. 

Ince  production  with  Douglas  MacLean  as 
the  star  and  Edith  Eoberts  as  leading  wo- man.   James  W.  Home  directed  it. 
"The  PilgTim"  is  Charlie  Chaplin's  la- test feature  release.  Edna  Purviance  is  the 

girl.  Others  in  the  cast  are  Mack  Swain, 
Kittv  Bradbury,  Dash  Loyal,  Dinky  Dean, 

Mae'Wells,  Sydney  Chaplin,  "Chick"  Reis- ner  and  Tom  Murray. 

Raymond  McKee  Honorary 

Member  of  Whaleman's  Club Raymond  McKee  has  been  honored  by 
the  exclusive  Whaleman's  Club  of  New 
Bedford,  Mass.,  with  honorary  membership. 
In  order  to  be  admitted  to  membership  one 
must  have  actual  experience  in  the  throw- 

ing of  a  harpoon  into  a  whale.  It  is  an 
art  which  is  usually  acquired  after  careful 
training,  and  in  the  quaint  little  whaling 
town  of  New  Bedford,  as  well  as  in  other 
whaling  centers  ,is  an  honor  most  eagerly 
sought. 

Mr.  McKee  appears  in  the  leading  role  in 
the  motion  picture  romance  "Down  to  the 
Sea  in  Ships,"  produced  by  Elmer  Clifton 
for  the  Whaling  Film  Corporation,  and  dis- 

tributed by  the  W.  W.  Hodkinson  Corpora- 
tion. 

Ince  Has  Novel  Comedy 

Feature  in  "Bell  Boy  13" Thomas  H.  Ince's  latest  First  National  re- 
lease, "Bell  Boy  13,"  starring  Douglas  Mac 

Lean,  is  said  to  establish  a  new  style  in 
screen  comedy  making. 

In  the  cast  with  Mac  Lean  are  Margaret 
Loomis,  John  Steppling,  Jean  Walsh  and 
Eugene  Burr.  William  Seiter  directing  the 

picture. 

RADiO^h;  Mat 

--use  your  own 

screen,  the  best 

advert  sing  me- dium at 

any  pr  i  ce 
60  BAD 10  MAT  SLIDES  $3. 

Accept  no  Substitute. 

For  Sale  by  all  Leading  Dealers 
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San  Francisco 

Wins  A.  E.  Prize 

Collections  Contest 

AY.  B.  Frank,  general  manager  of  As- 
soeiated  Exhibitors,  announced  this  week 
the  results  of  a  $2,000  prize  collections 
contest  in  which  the  salesmen  of  that  or- 

ganization were  engaged  during  the  last 
three  months  of  the  year  just  passed.  The 
company  had  offered  cash  awards  of  $1,- 
O00,  $500,  $250,  $150,  and  $100,  to  the  five 
"branches  which  should  show  the  best  results in  collections  on  features  which  had  been 
released  between  Mav  22nd,  1921,  and 
March  19th  1922. 

M.  A.  Hulling 

Final  returns  show  the  following  winners, 
the  personnel  of  the  successful  branches  be- 

ing indicated: 
First  prize — San  Francisco,  M.  A.  Hull- 

ing, C.  C.  Thompson;  second — Portland, 
•Ore.,  G.  H.  Christoffers;  third— Denver,  G. 
A.  Parfet;  fourth — Cincinnati,  L.  S.  Much- 
more,  Charles  A.  Kuehle,  W.  W.  Eowland, 
H.  E.  Calloway;  fifth— Albany,  S.  Hoch- 
sfim,  E.  Hochstim,  Nat  Marcus. 

The  competition  was  by  offices,  with  col- 
lections by  each  office  rated  according  to  the 

percentage  values  of  the  territories  during 
the  full  three  months,  or  exactly  thirteen 
weeks,  in  which  the  race  continued.  All 
the  Associated  salesmen  were  eligible  and 
all  participated.  The  basis  of  sharing  in  a 
winning  office  is  an  equal  division  among 
all  the  salesmen,  including  the  branch  man- 

ager, who  were  in  the  office  at  the  conclu- 
sion of  the  contest.  The  five  prizes,  then, 

will  be  shared  by  eleven  men,  this  being  the 
number  in  the  five  winning  branches. 

J.  E.  McDermott  Appointed 
Treasurer  of  Select  Pictures 

J.  E.  McDermott  has  been  elected  Trea- 
surer of  the  Select  Pictures  Corporation,  the 

distributing  unit  of  the  motion  picture  en- 
terprises originated  by  Lewis  J.  Selznick. 

He  has  already  entered  upon  his  new  duties, 
his  election  having  been  accomplished  a  fe^ 
days  ago.  The  announcement  was  made  by 
Myron  Selznick,  President  of  the  Select 
organization  on  Monday. 

In  the  Select  organization  there  are  a 
number  of  men  occupying  important  execu- 

tive positions  who  have  been  advanced 
from  the  ranks.  Mr.  McDermott 's  new 
position,  tendered  him  by  President  Myron 
Selznick.  is  another  direct  reward  for  mer- 

itorious services  rendered. 

Lesser  Discusses  Coogan  Contract 

Declares  New  Move  Was  for  Advan- 

tage    of     All     Parties  Concerned 

tribution  of  'Oli.er  Twist'  which  has  prov- 
en to  be  a  sensation  in  motion  picture  dis- 

tribution," said  Irving  Lesser.  "We  have 
one  hundred  sixty-five  prints  in  circulation 
and  returns  are  phenomenal.  Other  pic- 

tures produced  by  us  and  starring  Jackie 
were  'Trouble,'  'Mv  Bov'  and  'Peck's  Bad 

Bov. '  ' ' 

In  connection  with  his  retirement  from 
the  active  production  and  management  of 
the  Jackie  Coogan  pictures,  which  he  has 
been  producing  since  October,  1920,  Sol 
Lesser  issued  the  following  statement  this 
week: 
"The  circumstances  that  terminated  my 

most  agreeable  relations  with  Mr.  and  Mrs. 
Coogan  and  their  talented  son  are  such  as 
to  convince  me  that  the  move  was  inevi- 

table and  for  the  advantage  of  all  parties 
concerned.  In  his  new  connection  Mr. 
Coogan  has  my  best  wishes  and  my  contin- ued confidence  and  esteem. 

' '  The  time  came  in  Mr.  Coogan 's  experi- 
ence where  he  felt  justified  in  his  ambition 

to  proceed  as  a  producer,  which  naturally 
eliminated  me  and  my  associates,  for  with 
Mr.  Coogan  as  the  producer  of  pictures  in 
which  Jackie  would  appear,  we  would  ap- 

pear merely  as  money  lenders  or  financial 
promoters  of  their  enterprises. 
"In  the  matter  of  remuneration,  we  felt 

we  could  bid  as  high  as  anybody  for  the 
continuance  of  our  relations  as  producers 
of  Jackie  Coogan  pictures,  for,  under  the 
regime  just  closing  the  lad  became  to  be 
known  as  a  worldwide  figure,  a  unique  child, 
and  a  recognized  actor.  But  to  relinquish 
our  interest  as  producers  and  assume  mere- 

ly the  relation  of  those  who  finance  pic- 
tures, we  thought  we  could  not  function  and 

thus  permitted  the  bids  of  others  to  go  un- challenged. 

' '  We  have  utter  belief  in  Mr.  Coogan 's 
capacity  to  direct  and  manage  the  pictures, 
of  collecting  the  stories  and  supervise  de- 

tails of  such  production.  These  functions, 
however,  are  precisely  those  in  which  we 
are  interested,  and  thus,  reluctantly  we 
witnessed  the  departure  from  our  fold  of 
the  screen 's  adorable  boy. ' ' 

The  Lessers  have  completed  and  have  ar- 
ranged for  release  the  last  two  Jackie  Coo- 

gan pictures,  produced  under  their  man- 
agement, namelv,  "Daddv"  to  be  released 

March  26th  and'  "Toby  Tyler"  an  adapta- tion of  James  Otis'  big  book,  to  be  released June  11th. 
Both  releases  are  being  distributed 

through  Associated  First  National  Pictures, 
Inc.,  who  have  released  all  Coogan  pictures 
made  to  date. 
"We  are  in  the  midst  of  the  national  dis- 

Ince  Urges  Exhibitors  to 

"Shop"  for  Pictures 
Thomas  H.  Ince  has  put  the  re- 

sponsibility for  "bigger  and  better 
pictures"  directly  up  to  the  exhib- itors of  America,  according  to  an 
open  letter  to  exhibitors  sent  out  from 
his  studios  at  Culver  City,  Calif.  He 
says  that  if  exhibitors  will  "shop" more  for  the  productions  they  play 
in  their  theatres,  the  millions  of  pic- 

ture goers  will  be  forced  to  "shop" less. 
His  open  letter  follows:  "Is  there not  a  tendency  on  the  part  of  many 

exhibitors  to  accept  the  productions 
they  book  without  having  thoroughlv 
'sold'  themselves  on  them?  I  am 
hoping  that  this  tendency  is  not 
growing;  it  would  be  a  bad  day  for 

pictures. "There  are  good  pictures  in  plenty 
now  being  released.  And  if  exhibitors 
will  shop  for  them,  picture-goers 
will  be  forced  to  shop  less. 

"The  Exhibitor  who  shops  for  his 
pictures  is  the  biggest  asset  my  Stu- 

dios have;  in  fact,  he  is  the  biggest 
asset  the  entire  Motion  Picture  In- 

dustry has." 

Board  of  Trade 

Official  Praises 

De  MiUe  Scene 

One  of  the  biggest  scenes  in  Cecil  B.  De- 
Mille's  forthcoming  Paramount  production, 
"Adam's  Ribj"  is  laid  in  the  Chicago 
Board  of  Trade,  the  largest  and  busiest 
grain  exchange  in  the  world.  For  this 
scene  a  huge  set  was  built  at  the  Lasky 
studio,  the  big  windows  of  the  room  look- 

ing out  upon  the  busy  street  and  showing 
the  fronts  of  the  office  buildings  on  the 
other  side. 

The  scene  is  one  of  wild  excitement  on 
the  Board  of  Trade  floor,  with  a  throng  of 
salesmen  gesticulating  in  contrast  to  the 
quiet  and  intensely  interested  spectators  in the  gallery. 
How  faithfully  the  Chicago  trading  part 

is  reproduced  is  attested  by  a  letter  which 
Mr.  DeMille  recently  received  from  John 
R.  Mauff,  secretary  of  the  Board.  It  read 
in  part: 
"Your  Mr.  Kiesling  called  this  morning 

and  showed  the  writer  photographs  of  re- 
productions of  this  Exchange  and  scenes 

thereon  that  are  to  be  featured  in  your 
Paramount  picture,  "Adam's  Rib."  by  Miss 
Macpherson. 
"The  great  similarity  of  scenes  depicted 

therein  was  a  revelation,  and  we  congrat- 
ulate you  upon  your  ability  and  success  in 

the  handling  of  a  matter  requiring  so  much intimate  detail. 
"If  there  is  anything  further  we  can  do 

to  facilitate  the  exploitation  of  this  cinema 
we  will  be  glad  to  hear  from  you." 

Goldwyn  Signs 

Mae  Busch  on 

Long  Term  Contract 
Goldwyn  has  signed  a  long-term  contract 

with  Mae  Busch.  The  decision  to  place  her 
under  contract  was  arrived  at  because  of 
her  excellent  work  as  Glory  Quayle  in 
Goldwyn 's  screen  version  of  Sir  Hall 
Caine's  novel,  "The  Christian,"  produced 
for  it  by  Maurice  Tourneur. 

Miss  Busch 's  first  Goldwyn  picture  was 

"Brothers  Under  the  Skin,'"  the  Peter  B. Kyne  comedy-drama  of  married  life.  She was  selected  for  the  role  of  Glory  Quayle 
after  dozens  of  other  picture  players,  most 
of  them  more  prominent  in  their  profession 
than  Miss  Busch  was  at  the  time,  had  been 
considered.  When  the  completed  picture 
came  to  be  run  off  at  the  studio  for  Gold- 

wyn officials  they  were  so  pleased  with  her 
acting  that  it  was  at  once  determined  to 
give  her  a  role  in  the  new  Rupert  Hughes 
picture,  "Souls  for  Sale,"  and  to  place  her under  contract  for  a  term  of  years. 

Miss  Busch,  who  is  an  Australian  by 
birth  but  was  educated  in  New  Jersey, 
turned  to  screen  acting  after  a  few  years' training  on  the  speaking  stage. 



The  Pilgrim 

Charles  Chaplin  comedy  distributed  by  First  Nat  ional.    Edna  Purviance  plays  opposite  the  star. 
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Walter  Hiers,  star  in  Paramount  pictures,  introducing  his  bride  to  Adolph  Zukor,  presi- 
dent of  Famous  Players-Lasky  Corporation,  Mr.  Hiers'  employer. 

Three  Stars  Chosen  by  Carewe 

/.  Warren  Kerrigan,  Sylvia  Breamer  and  Rus- 

sell Simpson  for  "Girl  of  the  Golden  West" 
Edwin  Carewe  has  picked  J.  Warren  Ker- 

rigan, Sylvia  Breamer  and  Eussell  Simpson 
to  head  his  cast  in  the  screen  version  of 
David  Belaseo's  play  "The  Girl  of  the 
Golden  West"  which  he  will  begin  shoot- 

ing soon  in  the  United  Studios,  Hollywood, 
for  his  second  Associated  First  National  re- 
lease. 

Carewe 's  first  picture  "Mighty  Lak'  a 
Rose"  is  all  ready  for  release.  "The  Girl 
of  the  Golden  West"  will  be  released  prob- 

ably in  May. 
With  the  stage  version  as  produced  by 

David  Belasco  as  a  foundation  on  which  to 
build,  Carewe  plans  to  make  the  screen  pro- 

duction even  more  elaborate  than  the  color- 
ful play  staged  by  that  genius  of  gorgeous 

stage  productions,  Belasco. 
The  interiors  are  to  be  made  at  the  Unit- 

ed Studios  in  Hollywood  and  will  be  pro- 
vided with  every  aid  that  M.  C.  Levee, 

president,  can  provide.  Many  of  the  scenes 
will  be  photographed  at  the  places  the 
author  had  in  mind  when  the  original  play 
was  written. 
Beside  Kerrigan,  Miss  Breamer  and 

Simpson,  the  director  is  angling  for  other 
well-known  screen  favorites. 

J.  Warren  Kerrigan  is  one  of  the  pioneer 
actors  in  filmdom.  He  was  starred  for 
many  years  and  also  headed  his  own  com- 

pany. Kerrigan  was  born  in  Louisville. 
Ky.,  in  1889  and  after  being  educated  at 
the  Chicago   University   began    his  stage 

Gray  to  Direct  Boston  Unit 
of  N.  E.  Theatres 

New  England  Theatres,  Inc.,  has 
concluded  arrangements  whereby  its 
Boston  unit  of  theatres  will  be  opera- 

ted under  the  direction  of  William  P. 
Gray.  No  change  of  ownership  is 
contemplated  and  the  present  ...New 
England  Theatres  officials  will  con- 

tinue in  office. 
For  some  months  past  Mr.  Gray  has 

operated  for  New  England  Theatres, 
Inc.,  its  theatre  holdings  in  the  States 
of  Maine  and  New  Hampshire. 

The  Manchester  Amusement  Co.,  a 
subsidiary  of  New  England  Theatres, 
Inc.,  has  sold  the  Strand  Theatre, 
Rockland,  Mass.,  to  L.  A.  Rhodenizer, 
the  theatre's  former  manager. 

career  with  Klaw  and  Erlanger.  "The 
Road  to  Yesterday"  and  "Brown  of  Har- 

vard" were  two  of  the  plays  in  which  he 
appeared.  He  began  his  screen  career  with Essenay. 

Sylvia  Breamer,  who  will  be  the  girl  of 
the  Golden  West,  was  picked  after  all  the 
points  of  this  story  were  considered.  Dur- 

ing her  career  in  pictures,  she  came  from 
the  stage  to  the  screen.  Miss  Breamer  has 
appeared  in  two  other  First  National  at- 

tractions, "Not  Guilty"  and  "Unseen 

Forces. ' ' 
Russell  Simpson  will  be  seen  in  the  role 

of  the  sheriff,  the  part  played  by  Enrico 
Caruso  in  the  opera  and  by  Frank  Keenan 
on  the  stage.  Simpson  had  a  big  stage  ex- 

perience before  coming  into  pictures.  He 
was  under  the  management  of  Belasco,  Sav- 

age, Klaw  and  Erlanger  and  others. 

Novel  Exploitation 

For  "Covered  Wagon" 
in  New  York  City 

Exploitation  on  Paramount 's  forthcoming 
James  Cruze  production,  "The  Covered 
Wagon."  is  now  being  used  at  the  New York  Rivoli  and  Rialto  theatres  under  the 
direction  of  Hugo  Riesenfeld.  It  is  in  the 
form  of  a  program  advertisement;  an  extra 
two-page  fold  being  added  to  the  regular 
program  of  each  house. 

The  outside,  or  last,  page  of  the  folder, 
contains  an  illustration  on  the  feature  of 
full-page  size,  while  the  inside  page  con- 

sists of  reading  matter  descriptive  of  the 
production.  Each  succeeding  week,  until 
the  opening  of  the  picture  in  New  York, 
the  copy  will  be  changed,  and  the  message 
will  eventually  reach  directly  more  than 
200,000  motion  picture  patrons. 

ELECTRICALLY  OPERATED  NEW 
STANDARD    AUTOMATICKET  SELLER 

UNIVERSALLY  USED 

s£33g>.      Write  for  prices  and  name  of  dis- /wSSj^k  tributor  in  your  territory. 
MMgM       AUTOMATIC  TICKET 

ttffj^  REGISTER  CORPORATION ^SfejsK     1778  Broadway      New  York,  N.  Y. 

Fans  Suggest  New 

Stories  as  Vehicles 

For  Marion  Davies 

Film  fans  are  anxious  to  see  Marion 
Davies  in  stirring  stories  of  romance  and 

action  ranging  from  the  part  of  the  Prin- 
cess Yetive  in  "Graustark"  to  that  of 

Alice  in  "Alice  of  Old  Vincennes. "  Cosmo- 
politan announces  The  Cleveland  Plain-Dea- 

ler has  just  concluded  a  prize  contest  for 
the  best  list  of  books  to  make  into  film 
stories  for  Marion  Davies.  The  idea  was 

prompted  by  the  showing  in  Cleveland  of 
"When  Knighthood  Was  in  Flower."  Some 
very  interesting  suggestions  were  made  for 
future  screen  stories  for  the  star  of  Cosmo- 

politan Productions. 
The  prize  winning  list,  submitted  by  Miss 

L.  S.  Paddock  of  Cleveland  included  the  fol- 

lowing: Lady  Cleone  in  "The  Amateur  Gen- 
tleman" by  Jeffery  Farnol;  Dorothy  Man- 

ners in  "Richard  Carvel"  by  Winston 
Churchill;  Janice  Meredith  in  "Janice 
Meredith"  by  Paul  L.  Ford;  Sylvia  Mar- 

shall in  "The  Bent  Twig"  by  Dorothy  Can- 
field  and  Alice  in  ' '  Alice  of  Old  Vincennes. ' ' 
Many  of  the  contestants  expressed  a  de- 

sire to  see  her  in  this  last  named  story  and 
a  number  suggested  "Yolanda"  by  Charles 
Major,  the  author  of  "When  Knighthood 
Was  in  Flower."  Other  suggestions  were: 
Viola  in  "Twelfth  Night;"  Jacqueline  in 
' '  Lewis  Rand ' '  by  Mary  Johnston ;  ' '  Do- 

lores" in  "The  Palace  of  the  King"  by 
Crawford;  Rowena  in  "Ivanhoe;"  Virginia 
Carvel  in  "The  Crisis"  by  Winston  Church- ill. 
A  novel  feature  of  the  contest  that  the 

three  prize  winning  lists  were  submitted 
by  women.  These  lists  have  been  turned 
over  to  the  scenario  department  of  Cos- 

mopolitan Productions  for  consideration. 

Unit  Set  Idea 

Is  Perfected  By 

William  C.  De  Mille 
To  William  de  Mille  falls  the  honor  of 

having  brought  into  use  at  the  Paramount 
West  Coast  studios  a  method  of  production 
that  promises  to  bring  about  needed  eco- 

nomic reforms  in  at  least  one  respect.  He 
has  perfected  a  new  method  of  building  his 
sets  that  has  been  adopted  by  other  direc- 

tors and  is  becoming  common  in  studios 
everywhere.  His  new  idea,  the  unit  set,  is 
perhaps  the  greatest  time  and  labor  saving 
plan  introduced  into  photoplay  production 
for  many  years. 

Commonly,  it  has  been  the  plan  of  produc- 
tion companies  to  build  a  separate  set  for 

every  scene  of  the  picture.  For  instance, 
if  a  certain  production  had  scenes  in  six 
rooms  of  a  house,  it  has  been  the  custom 
to  build  six  separate  sets;  one  for  each 
room. 

But  in  ' '  Grumpy, ' '  his  current  production 
for  Paramount  featuring  Theodore  Roberts, 
May  McAvoy  and  Conrad  Nagel,  de  Mille 
introduces  the  unit  set.  It  represents  the 
home  of  "Grumpy,"  the  lovable  irascible 
character  enacted  by  Roberts.  Not  a  single 
room,  or  even  two  rooms,  but  an  entire 
lower  floor  and  garden  of  a  home  are  in 
the  set.  A  library,  a  den,  a  large  and 
beautiful  living  room,  a  reception  room,  a 
staircase,  a  cloakroom  and  a  veranda  are 
built  into  one  set,  looking  for  all  the  world 
like  a  regular  home. 
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Big  Advertising  Campaign  for  A.  E. 

Kane  Announces  Extensive  Plans 

For    Appeal    Direct      to  Public 

successful  and  far-reacting  concerns  which 
have  been  built  up  by  its  pages,  it  appears 
to  us  after  a  most  careful  survey  of  the  en- 

tire field,  far  and  away  the  most  logical 
vehicle  in  which  to  center  our  compaign. 
The  fan  publications  also  unquestionably 
are  excellent  media  for  national  advertis- 

ing, largely  because  of  their  astounding 
large  circulation  and  the  fact  that  their 
readers  are  already  photoplay  devotees  and, 
therefore,  potential  buyers  of  picture  en- 

tertainment. ' ' Mr.  Kane  revealed  other  details  of  the 
plan  to  be  followed  in  the  early  stages  of 
the  campaign.  The  attractions  to  be  cover- 

ed in  the  first  advertisements  are  Constance 
Binney  in  "A  Bill  of  Divorcement,"  the 
Edward  A.  MaeManus  production  of  "The 
Woman  Who  Fooled  Herself,"  with  May  Al- 

lison, and  Martin  Johnson 's  stirring  picture, 
"Head  Hunters  of  the  South  Seas."  Each 
of  these  is  a  recent  release  and  all  have 
attracted  a  heavy  booking  demand  even  be- 

fore the  opening  of  the  great  drive.  "Head 
Hunters"  enjoyed  a  highly  successful 
Broadway  run  only  a  few  weeks  ago. 
The  Saturday  Evening  Post  of  March 

3rd  and  the  April  numbers  of  the  four  se- 
lected fan  publications  will  carry  advertise- 
ments of  Monte  Blue  and  Mary  Alden  in 

the  "Tents  of  Allah,"  which  also  is  a  Mae- 
Manus production,  to  be  released  March 

4th  and  "Breaking  Home  Ties." 
Florence  Vidor  in  "Alice  Adams, "  the 

picturization  of  Booth  Tarkington's  prize 
winning  novel  will  appear  in  The  Saturday 

Paving  the  way  for  business  develop- 
ments in  keeping  with  the  present  and  pros- 

pective expansion  in  the  organization 's  ac- 
tivities, Associated  Exhibitors  is  launching 

the  most  ambitious  project  of  its  career,  a 
great  national  advertising  campaign.  The 
plans  for  the  whole  first  year  have  been 
mapped  out  and  contracts  already  let  for 
that  period. 

The  Saturday  Evening  Post  of  February 
3rd,  which  makes  its  appearance  in  a  few 
days,  will  contain  two  pages  of  advertis- 

ing devoted  to  three  big  feaures  recently 
released  by  the  company.  The  merits  of 
these  photoplays  will  be  told  over  again 
in  the  March  issue,  on  the  newstands  in 
February,  of  four  fan  magazines — Photo- 

play, Motion  Picture,  Picture-Play,  and  Mo- 
tion Picture  Classic,  each  of  which  will 

carry  a  full  page  advertisement. 
These  will  be  only  the  first  guns.  Other 

features  will  be  exploited  in  the  advertis- 
ing pages  as  the  campaign  progresses.  The 

plans  as  laid  out  by  Arthur  S.  Kane,  presi- 
dent of  Associated  Exhibitors,  call  not  only 

for  an  aggressive  business  assault  which  is 
not  to  terminate  even  when  the  first 
year  has  passed,  but  for  its  prosecution  un- 

interruptedly and  continuously  during  that 
time.  In  other  words,  the  first  attack  is 
not  to  prove  merely  a  foray,  to  be  follow- 

ed by  a  period  of  silence  and  then  by  a 
concluding  volley.  To  use  Mr.  Kane's  own 
words,  "Associated  is  entering  upon  an  ag- 

gressive, vigorous  and  incessant  onslaught." 
In  his  official  announcement  outlining  in 

some  detail  the  tactics  to  be  employed,  Mr. 
Kane  made  it  plain  that  there  is  to  be  not 
the  slightest  letup  in  trade  paper  advertis- 

ing. Associated  will  continue,  on  quite  as 
large  a  scale  as  ever,  to  place  its  case  before 
the  dealers  through  these  unrivalled  chan- 

nels. But  the  field  of  operations  is  to  be 
widened.  A  direct  appeal  is  to  be  made  to 
the  consumer,  the  general  public,  as  well 
as  to  the  dealer,  in  order  to  create  for  the 
exhibitor  the  widest  interest  in  the  pictures 
when  he  plays  them. 

The  first  of  the  advertisements  in  the  na- 
tional campaign  will  mark  also  the  initial 

appearance  of  the  phrase,  "Encore  Pic- 
tures," which  Associated  Exhibitors  has 

adopted  as  the  catchword  for  these  sub- 
jects nationally  advertised.  This  expression 

is  intended  to  symbolize  the  avowed  ambi- 
tion of  Associated,  which  is  constantly  to 

-present  attractions  of  such  a  quality  that each  one  seen  will  evoke  an  invitation  for 
another.  "What  we  have  in  mind,"  said 
Mr.  Kane,  "is  that  each  Encore  Picture 
will  bring  a  definite  desire  for  more  Encore 
Pictures. " 

The  Saturday  Evening  Post  was  selected 
as  the  principal  medium  through  which  to 
address  the  American  public  because,  as  Mr. 
Kane  expressed  it,  Associated  considers 
that  journal  "the  most  powerful  engine  of 
publicity  in  the  United  States,  if  not  in  the 
entire  world."  He  continued;  "Considered 
from  the  standpoint  of  its  tremendous  cir- 

culation, its  enormously  greater  circle  of 
readers,  and  the  undoubted  avidity  with 
which  it  is  read,  and  from  the  standpoint 
also  of  its  acknowledged  influence  on  the 
greatest  businesses  of  today  and  of  the  last 
twenty  years,  as  demonstrated  by  the  many 

Evening  Post  of  April  7th  and  the  fan 
journals  of  May.  Douglas  MacLean  in 
"Going  Up"  will  follow  shortly  thereafter. 
In  all  the  succeeding  advertisements,  Mr. 
Kane  asserted,  the  same  high  standard  of  at- 

tractions is  to  be  maintained.  Associated 
Exhibitors,  in  entering  upon  a  campaign  of 
such  magnitude,  being  determined  to  include 
in  its  appeals  only  outstanding  features. 
"In  meditating  the  question  of  becom- 

ing national  advertisers,"  said  the  Associa- 
ted president,  "we  considered  the  project  - 

from  the  standpoint  of  an  entire  year's drive  or  none  at  all.  I  am  convinced  that 
continuity  is  the  greatest  factor  for  success 
in  any  advertising.  Whether  you  deal  in 
soap  or  in  collars,  in  breakfast  foods  or  in 
motion  pictures,  in  house  furnishings  or  in 
works  of  art,  whatever  you  place  on  the 
market  and  whatever  its  market  may  be  it 
is  the  established  product,  backed  by  a 
name  that  has  become  known  and  has  won 

the  public's  respect  and  confidence,  that counts  and  appeals. 

"We  feel,  moreover,  that  our  direct  ap- 
peal to  the  public  will  result  in  a  most  def- inite benefit  to  the  exhibitor.  It  is  bound 

to  bring  patrons  to  his  house  when  showing 
such  pictures.  With  a  demand  already 
created  on  which  he  can  build,  his  results 
on  these  subjects  will  be  even  better  than 
now.  It  is  to  the  dealer's  interest  as  to 
ours,  to  give  the  people  what  they  want, 
and  through  this  closer  contact  with  the 
people,  the  establishment  of  a  more  inti- 

mate relationship,  we  also  expect  the  pub- 
lic to  make  its  wants  known  more  easily 

and  readily.  In  fact  in  our  covy  we  are  in- 
viting the  public  to  cooperate  in  every  way 

with  the  exhibitor.  I  want  to  repeat  with 
emphasis  that  there  will  be  no  curtailment 
in  our  advertising  with  the  dealer  himself, 
both  with  the  public  and  with  the  exhibitor." 

Blanche  Sweet  to  Play  "Tess" Goldwyn  Engages 

duction — Corinne 

At  last  the  question  of  who  would  play 
Tess  in  Marshall  Neilan's  production  of 
Thomas  Hardy's  immortal  story,  "Tess  of 
the  D 'Urbervilles, "  in  association  with 
Goldwyn,  has  been  answered. 

The  answer  is  Blanche  Sweet.  She  has 
been  selected  by  Goldwyn  for  the  leading 
role — the  part  that  Mrs.  Fiske  has  played 
so  often  on  the  speaking  stage  and  did, 
years  ago  when  screen  technique  was  far 
from  its  present  high  stage  of  development, 
in  motion  pictures.  It  is  one  of  the  great- 

est and  most  difficult  roles  that  can  fall 
to  the  lot  of  any  actress  to  portray,  and 
Goldwyn  and  Mr.  Neilan  believe  that  they 
have  found  the  ideal  actress  for  the  part 
in  Miss  Sweet. 

In  private  life  Miss  Sweet  is  Mrs.  Mar- 
shall Neilan,  but  that  had  no  bearing  on 

her  selection  for  the  role  of  Tess. 
Goldwyn  has  also  acquired  the  services 

of  Corinne  Griffith,  one  of  the  most  popular 
picture  stars,  to  play  the  leading  role  in 
Elinor  Glyn's  "Six  Days"  which  is  sched- 

uled for  early  production  at  the  Goldwyn 
Studios. 
Miss  Griffith  has  been  acting  under  the 

Vitagraph  banner  ever  since  her  debut  in 
pictures.  After  appearing  in  two  or  three 
productions  she  was  given  ingenue  leads 
with  Earle  Williams.    For    several  years 

Her  for  Neilan  Pro- 
Griffith  Also  Signed 
past  she  has  been  a  star  in  her  own  right. 

Elinor  Glyn  recently  ' '  shot ' '  a  number 
of  "atmospheric  scenes"  for  Goldwyn 's  pic- 

turization of  her  story  in  Paris,  where  some 
of  the  action  takes  place.  She  assembled 
many  of  her  personal  friends  to  take  part 
in  these  Parisian  scenes  and  acted  as  direc- 

tor in  photographing  them. 
A  director  and  other  members  of  the  cast 

will  be  selected  in  the  near  future. 

"Dollar  Devils"  Scheduled  as 
Next  on  Hodkinson  Program 

The  Victor  Sehertzinger  production  "Dol- lar Devils"  is  scheduled  for  the  Hodkinson 

program  dated  January  28.  Like  "Tie 
Kingdom  Within,"  the  first  of  the  Victor 
Sehertzinger  productions  to  be  released  by 
Hodkinson,  this  film  offers  good  entertain- ment with  an  entirely  different  theme,  says 
the  announcement. 

This  is  a  story  dealing  with  the  harm  of 
too  much  wealth.  It  shows,  in  an  enter- 

taining manner,  the  result  upon  a  small 
town  that  has  suddenly  discovered  oil,  thus 
making  every  citizen  in  the  town  immense- 

ly wealthy.  The  climax,  it  is  said,  is  par- 
ticularly novel  and  unusual  and  the  story 

is  one  that  brings  plenty  of  good  laughs 
and  an  abundance  of  thrills. 
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Picture  History  Told Screen 

Teleview  Arranges 

of  "Thirty  Years  of 
The  industry's  great  growth,  during  the 

thirty  years  that  began  with  Edison 's  in- 
vention of  the  Kinetoscope,  was  shown 

graphically  to  an  invited  audience  in  the 
Selwyn  Theatre,  New  York,  January  19, 
under  the  auspices  of  the  Teleview  Corpora- 

tion, which  had  had  the  theatre  under 
lease  for  the  showing  of  its  new  process  of 
stereoscopic  pictures. 

The  feature  of  the  program,  which  bore 
the  general  title  of  "Thirty  Years  of  Mo- 

tion Pictures,"  created  great  interest  among 
the  spectators  who  included  some  of  the 
most  prominent  people  in  the  film  business. 
The  sub-titles,  written  by  Terry  Eamsaye, 
author  of  "The  Romantic  History  of  the 
Motion  Picture,"  served  to  introduce  scenes 
from  representative  photoplays  over  the 
whole  course  of  the  history  of  the  screen. 
The  occasion  marked  the  first  effort  of 

the  kind  on  record,  and  was  a  distinct  suc- 
cess.   The  historical  program  follows: 

1889 — Thomas  Edison  invents  the  Kineto- 
scope. 

1895 — Latham  Armat  and  Lumiere  put 
moving  pictures  on  the  screen. 

1897 — "Inauguration  of  William  McKin- 
ley"  (International  News). 
1903— "The  Great  Train  Bobbery"  (Edi- 

son). 

on 
Novel  Showing 

Motion  Pictures." 
1905— "License  No.  13,"  or  "The  Hoodoo Auto"  (Vitagraph). 
1909—  "The  Lonely  Villa"  (Griffith) (Biograph). 
1910—  "Quo  Vadis"  (Italian  Cines) (Kleine,  F.  B.  0.). 
1911—  "The  Master  and  the  Man"  (Imp) (Universal). 
1912—  "A  Good  Little  Devil"  (Mary 

Piekford)  (Famous  Players-Lasky). 
1912—  "Home  Sweet  Home"  ("The  Mar- 

riage of  Roses  and  Lilies")  Reliance  Mu- tual (D.  W.  Griffith). 
1913 —  Charlie  Chaplin's  first  picture 

(Keystone)  (Oscar  Price,  H.  E.  Aitken). 
1915— "The  Birth  of  a  Nation"  (D.  W. Griffith). 

1918— First  Prizma  Color,  "Kilauea's 
Lakes  of  Fire." 

1918— "Broken  Blossoms"  (D.  W.  Grif- fith). 

1922 — Marion  Davies  in  "When  Knight- 
hood Was  in  Flower"  (Cosmopolitan — Fa- 
mous Players-Lasky). 

1922 —  Rex  Ingram's  "Prisoner  of  Zenda" 
(Loew-Metro). 

1923 —  Teleview  gives  two  eyes  to  the  one- 
eyed  metion-picfture  camera.  Two  minutes of  Teleview. 

Keaton's  Big  Comedy  "Three  Ages" Will  Probably  Be  Released  Through  Metro 
Says  Announcement  Folloiving  Conferences 

Buster  Keaton's  first  super-comedy,  which 
will  be  his  initial  picture  of  five-reel  fea- 

ture length,  will  be  called  "Three  Ages" 
and  will  in  all  probability  be  released 
through  Metro.  This  announcement  fol- 

lows conferences  between  Joseph  M. 
Schenck,  producer  of  the  Keaton  comedies, 
and  Western  representatives  of  Metro  Pic- 

tures Corporation. 
Keaton's  comedies  for  the  past  fourteen 

months  have  been  released  through  Associat- ed First  National. 
The  initial  Keaton  five-reel  cornedv  was 

written  by  Buster  Keaton  in  collaboration 
with  Jean  C.  Havez,  Thomas  J.  Gray,  Joe 
Mitchell  and  Clyde  Bruckman.  These  four 
men  comprise  the  Keaton  scenario  depart- 

ment. Eddie  Cline,  who  directed  all  the 
Keaton  features  for  Metro  as  well  as  for 
First  National  will  again  be  in  charge. 
The  remainder  of  the  organization  is  the 
same  as  since  the  day  Keaton  was  elevated 
to  stardom. 

Xo  expense  is  to  be  spared  in  making  the 
initial  Keaton  feature  picture  one  of  the 
best  comedies  ever  filmed,  it  is  stated. 

Officially  endorsed  by  M.  P.  T.  O.  of  Eastern  Penna., 
So.  New  Jersey  and  Delaware 

The  Theatre  Inter-Insurance  Exchange 
What  It  Is  and  Does — 

The  Theatre  Inter-Insurance  Exchange  writes  only  theatre 
insurance.  It  operates  on  the  Reciprocal  plan,  whereby 
the  amount  remaining  from  each  year's  premiums,  after 
losses  and  expenses  are  paid,,  is  returned  to  the  policy- 

holders instead  of  going  to  the  stockholders  of  the  com- 
pany under  the  ordinary  insurance  plan. 

Each  policyholder  has  saved  40%  of  his  premium  deposit, 
and  this  in  view  of  the  fact  that  the  same  initial  rates  are 
charged  as  are  required  by  other  companies. 
Only  a  safe  amount  of  insurance  on  any  risk  is  carried 
net,  all  amounts  above  this  being  covered  by  a  reinsurance 
contract  with  London  Lloyds,  the  strongest  and  best  re- 

insurers in  the  world. 

In  addition  to  the  actual  saving  in  cost  the  Exchange  fur- 
nishes an  inspection  service  and  assistance  on  fire  pre- 
vention methods  and  equipment  that  is  of  real  value  to 

the  exhibitor. 

Write  for  information  or  a  personal  call  and  inspection. 

THEATRE  INTER-INSURANCE  EXCHANGE 
137  South  Fifth  Street  Philadelphia 
BRANCH  OFFICIOS:  Kansas  City  Minneapolis  Denver  Birmingham 
See   article   on    Reciprocal    Insurance    in    Exhibitors   Trade    Review,    April  20th 
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Macon,  Ga.,  Editor  Likes 
"One  Exciting  Night" 

"The  picture  now  at  your  play- 
house— 'One  Exciting  Night' — is  a 

wonder,"  wrote  Nelson  M.  Shipp,  of 
the  editorial  department  of  the  Macon 
Daily  Telegraph  when  D.  W.  Grif- 

fith's mystery  picture,  a  United  Ar- 
tists release,  was  being  shown  at  J. 

A.  Flournoy's  Criterion  theatre. 
"I  saw  'Broken  Blossoms;'  and  I 

saw  it  again,"  went  on  Mr.  Shipp  in 
a  letter  to  Mr.  Flournoy,  ' '  and  this 
later  creation  by  Mr.  Griffith  is  better 
than  'Broken  Blossoms.'  The  same 
fine  art;  the  unsurpassed  gentlenesg 
and  delicacy  are  there — gentleness  of 
action  and  delicacy  of  thought  in  the 
general  sweep  of  the  picture.  It  is 
the  best  thing  in  humor  and  the  most 
striking  in  mystery  I  have  ever  wit- 

nessed on  the  screen.  Something  dis- 
tinctly new  for  the  screen — even  for 

the  pioneer  Griffith.  It  deserves  what 
it  has  received — a  good  attendance. ' ' 

"Headless  Horseman" 

Heads  List  As 

Wholesome  Picture 

A  statement  has  been  received  at  the 
Hodkinson  offices  announcing  that  a  joint 
committee  on  better  films,  consisting  of  the 
Illinois  Council  Parent  Teachers'  Associa- 

tion; Illinois  League  of  Women  Voters,  and 
Woman's  City  Club  of  Chicago  have  placed 
at  the  head  of  their  list  of  photoplays  rec- 

ommended as  wholesome  recreation,  the  C. 
S.  Clancy  production,  ' '  The  Headless  Horse- 

man" or  "The  Legend  of  Sleepy  Hollow," 
distributed  by  the  W.  W.  Hodkinson  Cor- 

poration. It  is  also  reported  that  Miss  Mae  Tines 
of  the  Chicago  Tribune  has  placed  "The 
Headless  Horseman"  among  her  list  of  the 
twelve  great  photoplays  of  the  year. 

The  action  of  this  committee  is  consid- 
ered indicative  of  the  widespread  demand 

of  the  public  for  better  screen  entertain- 
ment, and  their  appreciation  of  films  of  the better  type. 

The  feature  is  adapted  from  Washington 
Irving 's  famous  classic,  "The  Legend  of 

Sleepy  Hollow." 

Esther  Ralston,  new  leading  lady  of  Univer- 
sal City  is  playing  opposite  William  Des- 

mond in  '  •  The  Phantom  Fortune. ' '  a  new 
serial. 
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Franklin  Signs  Long  Term  Contract 
Warner  Brothers  Announce  Acquisition  of  Director 

of  "Smi/iw'  Through, 
Sidney  Franklin,  who  recently  directed 

the  Warner  Brothers'  "Brass,"  a  Harry 
Rapf  production  made  from  the  Charles  G. 
Norris  novel  of  marriage  and  divorce,  has 
been  signed  for  a  number  of  years  to  pro- 

duce for  the  Warner  organization  under  the 
direct  supervision  of  Mr.  Bapf,  according  to 
Harry  M.  Warner.  Mrs.  Franklin  was  also 
engaged  for  a  similar  period. 

The  exacting  care  and  the  numberless 
unusual  touches  invested  in  the  production 
of  ' '  Brass, ' '  which  in  the  estimation  of  Mr. 
Warner  will  prove  to  be  one  of  the  biggest 
box-office  attractions  of  the  season,  are  the 
factors  that  caused  the  Warner  organiza- 

tion to  secure  the  services  of  Mr.  Franklin. 
In  commenting  on  the  acquisition  Mr.  War- ner said: 

"We  believe  that  Sidney  Franklin  is  one 
of  the  foremost  directors  in  the  motion  pic- 

ture industry.  His  past  performances  are 
admittedly  great.  He  has  proved  to  the 
satisfaction  of  theatre  owners  that  each  of 
the  features  under  his  direction  is  worthy 

East  Is  West"  and  "Brass" 

Sidney  Franklin 

of  the  highest  commendation,  both  from  an 
artistic  and  box  office  standpoint. 

"In  the  making  of  'Brass'  Mr.  Franklin 
has  excelled  anything  he  has  done.  Without 
exaggeration,  the  picture  far  exceeds  our 
highest  expectations. 

' '  One  of  the  greatest  and  most  com- mendable traits  of  Mr.  Franklin  is  that  he 
places  his  heart  and  soul  into  the  making 
of  a  production.  He  does  not  believe  in 
machine  made  pictures,  and  neither  do  the 
Warner  Brothers.  And  in  securing  Mr. 
Franklin  we  have  added  another  fine  mem- 

ber to  the  Warner  family — and  that  means 
every  person  of  our  organization  including 
the  office  boy." 

Mr.  Franklin's  "East  Is  West"  with  Con- 
stance Talmadge,  and  "Smilin'  Through" 

with  Norma  Talmadge,  are  testimony  to 
his  faith  and  constant'  effort  in  the  making 
of  bigger  and  better  pictures.    Mrs.  Frank- 

lin will  assist  Mr.  Franklin  in  the  prepaia-ff 
tion  of  scenarios  and   act   in  an  advisory 
capacity.  r   1 

Regular  Fighters 

Engaged  for  Work 

in  "April  Showers" Elaborate  plans  are  under  way  at  the 
Schulberg  Studios  in  Los  Angeles  for  the 
filming  of  "April  Showers,"  Hope  Loring's 
story,  which  will  be  made  as  a  Tom  Forman 
Production  for  release  by  Preferred  Pictures 
through  the  Al  Lichtman  Corporation.  For- 

man was  scheduled  to  begin  work  Jan.  22. 
The  cast  will  be  headed  by  Kenneth  Harlan 
and  Colleen  Moore. 

Schulberg  is  to  make  public  shortly  an 
important  announcement  involving  arrange- 

ments with  several  famous  pugilistic  cham- 
pions to  appear  in  the  production.  Kenneth 

Harlan  has  spent  all  his  leisure  time  for  the 
past  few  weeks  in  training  with  the  well 
known  boxer,  Leach  Cross.  He  also  en- 

gaged in  bouts  with  Jack  Dempsey  during 
a  recent  trip  which  the  latter  made  to  Cal- 

ifornia. Schulberg  is  endeavoring  to  make 
the  fight  scenes  in  "April  Showers"  un- 

usually fine  and  realistic  by  the  introduc- 
tion of  champions  into  the  ring  in  that 

episode  of  the  picture. 
Al  Lichtman  predicts  that  the  feature 

will  be  one  of  great  interest  to  the  public 
and  has  set  its  release  date  for  May  15. 

Principal  Pictures  Sells 
Many  Home  Territories 

Principal  Pictures  Corporation  announced 
this  week  the  following  sales: 

Si  Griever  of  Griever  Exchange,  Chicago, 
' '  Environment ' '  and  ' '  The  World 's  a 
Stage";    Drucker    Film    Corporation  of 
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Chicago,  "Environment,"  "World's  a 
Stage"  and  "Flesh  and  Blood";  H.  Leiber 
Company  of  Indianapolis,  "The  World's  a 
Stage";  Midwest  Film  Exchange  of  Mil- 

waukee, "The  World's  a  Stage"  and  "En- 
vironment"; Eenown  Pictures  Exchanges 

of  Albany  and  Buffalo,  "The  World's  a 
Stage"  and  "Environment";  A.  H.  Blank 
of  Des  Moines,  "According  to  Hoyle"  and 
"The  Milky  Way";  Southern  States  Film 
Company,  Dick  Hatton  series;  Finklestein 
&  Eubin  Exchange  of  Minneapolis,  Irving 
Cummings  Mounted  Police  Northwest  eras; 
Navy  Department,  Bureau  of  Motion  Pic- 

tures, "The  World's  a  Stage,"  "Man  from 
Hell's  River,"  "Environment"  and  "Flesh 

and  Blood." 
Sam  Zierler  Buys 

"Secrets  of  Paris" 

for  His  Territory 

With  the  sale  of  "Secrets  of  Paris"  by 
C.  C.  Burr  to  Sam  Zierler  of  the  Common- 

wealth Film  Corporation,  of  New  York  City, 
early  this  week,  a  rapid  closing  out  of  the 
domestic  territory  was  effected  on  this  pic- 

ture. Within  the  next  few  days  contracts 
for  the  remaining  unsold  territory  will  be 
closed,  according  to  reports  from  the  Burr 
offices.  The  picture  is  expected  to  have  a 
wide  distribution  in  this  country  and  abroad. 
Commonwealth  will  distribute  the  production 
in  New  York  State  and  Northern  New  Jer- 

sey. 

Contracts  will  be  closed  within  the  next 
few  days  also  for  Michigan,  Seattle  and 
Washington,  D.  C.  The  Southern  territory 
alone  remains  open. 

Buffalo's  Lafayette 

Books  "Notoriety" 

for  a  Week's  Run 
Will  Nigh's  society  story  "Notoriety" 

has  added  to  its  first-run  bookings  the 
Lafayette,  Buffalo,  where  it  has  been 
scheduled  for  a  week  at  an  early  date.  As 
happened  in  Albany,  Louisville,  Newark, 
Providence,  Passaic  and  Chicago,  Weber  & 
North's  seven-star  production  has  been  ta- ken on  for  some  of  the  finest  houses. 

Sydney  Samson,  manager  of  the  Grand- 
North  Exchange  of  Buffalo,  local  distribu- 

tors of  the  Will  Nigh  series,  who  effected 
the  booking,  reports  great  preparations  un- 

der way  to  see  the  production  over  in  record- 
breaking  fashion. 

Hirschberg  Adds  Quarter 

to  Picture's  Stated  Price 
That  the  exhibitor  is  always  willing  to 

play  fair  with  the  distributor  if  he  gets 
the  goods  was  evidenced  by  William  Hirsch- 

berg, manager  of  the  Orchard,  Chicago, 
when  he  played  "Eieh  Men's  Wives,"  the Al  Lichtman  attraction  featuring  Claire 
Windsor  and  House  Peters  and  directed  by 
Gasnier.  This  picture,  which  has  proved  a 
money  winner  everywhere,  played  at  the 
Orchard  for  a  two  days  run.  It  was  such  a 
gold  mine  for  Hirschberg  that  he  voluntar- 

ily added  25  per  cent,  to  the  agreed  con- tract price. 
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"Poor  Men's  Wives"  Goes  to  Criterion 

Production  Is  Companion  Piece  of  "Rich  Men's  Wives," 
and  Said  by  Lichtman  to  Be  One  of  Year's  Strongest 

Announcement  was  made  Jan.  19  by  Al 
Lichtman,  president  of  the  Al  Lichtman 
Corporation,  that  "Poor  men's  Wives,"  a 
Preferred  Pictures  production,  will  open  at 
the  Criterion  Theatre,  New  York,  Jan.  28 
for  an  indefinite  run. 

The  picture  is  considered  by  Mr.  Licht- 
man to  be  one  of  the  strongest  pictures 

of  the  year.  It  is  a  companion  production 
to  "Eich  Men's  Wives,"  also  directed  by 
Gasnier,  which  was  shown  at  the  Capitol 
Theatre,  New  York,  and  scored  a  success 
throughout  the  country. 

' '  Poor  Men 's  Wives ' '  deals  with  the  lives 
of  two  young  women,  one  of  whom  marries 
a  wealthy  dillettante,  while  the  other  be- 

Aywon  to  Issue  Four 

Subjects  at  Rate  of 

One  Each  Month 

Nathan  Hirsh,  president  of  the  Aywon 
Film  Corporation,  has  completed  negotia- 

tions for  the  production  of  four  pictures 
which  will  be  released  at  intervals  of  one 
a  month.  The  first  of  these  is  "The  Pur- 

ple Dawn. ' '  The  leading  woman  is  Bessie 
Love,  opposite  whom  plays  Edward  Peil 
and  Bert  Sprotti.  The  picture  is  in  its 
final  stage  and  will  be  ready  for  buyers 
of  territorial  rights  in  the  near  future. 
The  second  subject  is  "Foolish  Par- 

ents," founded  upon  Eachel  Macnamara's 
novel  "Lark's  Gate."  The  picture  was 
directed  by  Donald  Crisp,  who  assisted  D. 
W.  Griffith  in  making  ' '  The  Birth  of  a  Na- 

tion," in  which  he  also  played  the  part  of 
Geaeral  Grant.  The  stellar  role  is  por- 

trayed by  Doris  Eaton,  who  because  of  her 
beauty,  gained  attention  while  with  the 
Ziegfeld  Follies  Beauty  Show.  Opposite 
her  plays  Walter  Tennyson. 

Principal  Pictures 

Gets  Rights  to  "East 

Side,  West  Side" Irving  Lesser,  eastern  manager  of  Prin- 
cipal Pictures  Corporation,  this  week  an- 

nounced that  that  firm  has  acquired  the 
screen  rights  to  "East  Side,  West  Side," 
a  production  that  had  a  long  run  at  the 
Nora  Bayes  Theatre  in  New  York  City,  and 
which  is  meeting  with  success  on  the  road. 
Production  will  start  within  the  next  ten 
days  on  the  West  Coast. 

The  play  was  first  shown  on  Broadway 
last  Fall  and,  after  a  run  at  the  Nora  Bayes 
Theatre,  was  sent  to  Chicago,  Boston  and 
Philadelphia,  and  then  played  theatres  in 
other  cities.  The  demand  resulted  in  the 
release  of  the  play  to  stock  companies. 

Arrow  Announces 

Single-Reel  Novelty 

in"Tom  and  Jerry" Arrow  Film  Corporation  announces  the 
acquisition  of  a  distinct  novelty  in  the  com- 

edy line.  This  is  a  series  of  single-reel 
subjects  known  as  "Tom  and  Jerry."  Tom 
and  Jerry  are  animated  manikins,  repre- 

senting a  negro  and  his  mule.  They  are 
said  to  be  more  life  like  in  their  actions 
than  any  other  puppets  ever  created  for 
the  screen.    The  scope  of  their  stunts  is 

comes  the  wife  of  a  man  in  moderate  cir- 
cumstances. From  this  situation  intensely 

dramatic  points  are  presented.  The  working 
man 's  wife,  envying  her  chum,  seeks  to 
change  her  social  position  and  thereby 
brings  about  complications  which  threaten 
to  wreck  her  home  and  the  lives  of  her 
children.  Written  by  Frank  Dazey  and 
Agnes  Christine  Johnston,  it  is  a  picture 
play  that  will  amaze  Broadway,  according 
to  Mr.  Lichtman. 

In  the  cast  are  Barbara  La  Marr,  David 
Butler,  Zasu  Pitts,  Eichard  Tucker,  and 
Betty  Francisco.  The  play  is  presented  by 
B.  P.  Schulberg,  president  of  Preferred  Pic- 
tures. 

practically  unlimited.  Then,  too,  it  is  said 
that  the  scenic  backgrounds  and  sets  which 
have  been  created  for  them  are  wonderful- 

ly true  to  life. 
These  subjects  were  produced  by  Lloyd 

Haynes  under  the  Eoop  patents,  and  each 
one  is  personally  animated  by  Mr.  Eoop, 
who  has  spent  years  perfecting  the  ma- 

nipulation of  these  little  figures.  Both  men 
feel  sure  they  are  just  what  every  exhibitor 
needs  to  round  out  his  program.  And  in 
this  opinion  Arrow  Film  Corporation,  which 
is  releasing  this  series,  heartily  concurs. 

"Main  Street"  Now 

in  Full  Production 

at  Warner's  Studio 
Five  hundred  persons  were  used  in  the 

first  scene  filmed  for  the  Warner  Brothers' 
' '  Main  Street, ' '  under  the  direction  of 
Harry  Beaumont,  according  to  advices  re- ceived from  Sam  and  Jack  L.  Warner  in 
charge  of  production  activities  at  the  coast 
studios.  To  the  large  cast  of  screen  players 
engaged  for  the  picture  were  added  Otis 
Harlan,  Gordon  Griffith  and  Eobert  Gor 
don. 

The  first  scene  was  filmed  at  Chatsworth. 
some  twenty-five  miles  from  Los  Angeles, 
and  it  serves  to  introduce  to  the  small  town 
people  li.ing  on  the  outskirts  of  Gopher 
Prairie  the  famed  Carol  and  Dr.  Kennicott, 
portrayed  respectively  by  Florence  Vidor and  Monte  Blue. 
Gopher  Prairie,  the  Minnesota  town  made 

famous  by  Sinclair  Lewis  in  his  novel,  has 
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been  built  at  the  Warner  coast  studios.  It 
has  been  faithfully  constructed  and  it  con- 

tains every  landmark  to  be  found  on  the 
Main  Street  of  any  small  town.  The  con- 

struction of  this  imposing  little  city  was 
made  under  the  supervision  of  Lewis  Geib, 
technical  director  for  the  Warner  studios, 
and  the  electrical  system  was  laid  by  F. 
N.  Murphy,  chief  electrical  engineer. 

The  leading  roles  in  the  production  are 
played  by  Miss  Vidor  and  Mr.  Blue,  and 
he  other  prominent  members  of  the  cast 

include    Harry    Meyers,    Louise  Fazenda, 
Noah  Beery  and  Josephine  Crowell. 

Fitzgerald  Story 

Breaks  Records  for 

Modern  and  Beacon 

The  engagement  of  the  Warner  Brothers 
classic  of  the  screen,  "The  Beautiful  and 
Damned,"  with  Marie  Prevost,  at  the  Mod- 

ern and  Beacon  Theatres,  Boston,  shattered 
a  four  year  house  record,  according  to  the 
management  of  both  theatres.  The  feature 
played  day  and  date  at  the  two  houses. 

One  of  the  features  that  was  instrumen- 
tal in  shattering  the  records  was  the  judi- 

cious use  of  door-knob  hangers,  heralds, 
window  cards,  cut-outs  and  twenty-four 
sheet  stands.  The  campaign  was  started  a 
week  in  advance  of  the  showing,  and  the 
newspapers  aided  materially  in  creating  the 
unprecedented  business. 

Among  Seattle  Exchanges 
Since  the  recent  resignation  of  Hugh  Een- 

nie  as  manager  of  the  Seattle  Arrow  several 
changes  have  been  announced.  E.  Davis, 
an  old  timer  in  film  circles  here  who  dates 
back  to  1916,  when  he  first  represented  the 
George  Kleine  attractions,  and  later  the 
World  Film  Exchange,  is  the  new  Arrow 
manager.  Davis  has  been  assistant  manager 
and  booker  since  joining  the  Arrow  forces 
in  1921.  Miss  Bearss,  secretary,  will  be- 

come assistant  manager.  A.  M.  Clark  is 
booker. 

*  *  * 

Barney  S.  Eose,  who  has  been  field  repre- 
sentative for  Arrow  out  of  Seattle,  has  suc- 

ceeded B.  M.  Shooker  in  the  management 
of  the  Salt  Lake  office. 

*  *  * 
A  deal  has  been  closed  whereby  Claude 

S.  Jensen  of  Jensen  &  Von  Herberg  has 
booked  all  of  the  Warner  Brothers  pro- 

ductions for  his  Portland  territory,  through 
Kwality  Exchange  of  Seattle.  Kwality  has 
exclusive  distribution  of  Warner  pictures in  the  Northwest. 

Progress  Features  Will 

Issue  "Only  a  Shopgirl" 
Progress  Features,  Inc.  of  San  Francisco 

and  Los  Angeles  this  week  completed  ne- 
gotiations with  C.  B.  C.  Film  Sales  Cor- 

poration whereby  it  will  handle  rights  in 
its  territory  to  "Only  a  Shopgirl."  Prog- 

ress _  will  distribute  the  feature  in  Cali- 
fornia, Nevada,  Arizona  and  the  Hawaian Islands. 

W.  O.  Edmunds  of  Progress  Features. 
Inc.,  announces  the  planning  of  a  strong 
campaign  to  exploit  "Only  a  Shopgirl"  in his  territory. 

J.  D.  Williams  Home  from  Coast 
After  an  absence  from  his  New  York  of- 

fice of  a  month  J.  D.  Williams  returned 
last  week.  Mr.  Williams  said  his  visit  to 
Los  Angeles  had  been  partly  in  the  nature 
of  a  vacation.  He  admitted  that  naturally 
he  had  kept  at  least  one  eye  on  general 
conditions,  but  declared  he  had  no  state- 

ment to  make  at  this  time. 
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Francis  Ford  to  Make  Arrow  Serial 

It  Will  Be  a  South  Sea  Story  Portrayed  in  Fifteen 

Episodes,  and  the  First  Chapter  is  Already  Complete 
An  announcement  issued  by  Arrow  Film 

Corporation  this  week  is  of  importance  in 
view  of  the  fact  that  it  reaffirms  the  secure 
position  of  the  serial. 
W.  E.  Shallenberger,  president  of  Arrow 

Film  Corporation,  is  just  completing  a  tour 
of  the  United  States,  during  which  time  he 
visited  every  important  exchange  centre. 
Dr.  Shallenberger  found  that  there  was  a 
strong  demand  on  the  part  of  the  independ- 

ent exchangemen  and  exhibitors  for  serials 
— so  much  so  that  he  was  induced  to  arrange 

for  the  production  of  a  serial  for  dis- 
tribution through  Arrow  at  an  early  date. 

Upon  his  arrival  on  the  coast  Dr.  Shal- 
lenberger immediately  went  into  conference 

with  Francis  Ford,  serial  producer,  and  the 
result  was  a  contract  whereby  Mr.  Ford 
will  make  a  fifteen  episode  serial  to  be  dis- 

tributed by  Arrow. 
The  first  chapter  is  already  completed. 

The  picture  stars  Peggy  O'Day,  who  is 
supported  by  Jack  Perrin,  Bill  White,  Fran- cis Ford  and  others.  The  action  of  the 

story  revolves  around  property  left  "Skip- 
per," as  Peggy  O'Day  is  known,  by  her 

sea-faring  father — Thunder  Island,  upon 
which  fabulous  wealth,  in  the  form  or 
pearls,  is  hidden. 

Title  of  Well  Known 

Blaney  Subject  Is 

Now  "The  Curse 
' '  The  Curse, ' '  formerly  ' '  The  Curse  of 

Drink,"  adapted  from  Charles  E.  Blaney 's 
successful  stage-play  of  the  latter  title,  is 
being  released  on  the  independent  market. 
Joseph  M.  Shear  is  the  producer;  Harry  O. 
Hoyt  the  director;  and  Export-Import  con- 

trol the  world's  rights.  L.  Lawrence  Weber 
and  Bobby  North  are  the  domestic  distrib- 

utors of  the  feature. 
"The  Curse"  is  a  rapid-fire  romantic 

melodrama  with  a  cast  headed  by  Harry  T. 
Morey,  who  plays  the  rugged  engineer.  He 
is  supported  by  George  Fawcett,  Edmund 
Breese,  Marguerite  Clayton  and  Miriam  Ba- 

tista. Its  theme  centers  around  the  schem- 
ing of  a  rejected  suitor  to  win  a  girl's  con- 

sent by  getting  her  father  in  his  clutches. 
The  plot  fails. 

Warners  to  Install 

$40,000  Electrical 

Studio  Equipment 
Warner  Brothers  recently  completed  a 

deal  involving  a  figure  of  upward  of  $40,- 
000  with  a  Los  Angeles  firm  for  a  com- 

plete new  electrical  equipment  for  their 
coast  studios. 
The  acquisition  of  four  and  a  half  acres 

of  ground   as   additional  property  to  the 

Warner  studios  necessitated  the  equipment. 
The  total  acreage  now  owned  by  the  con- 

cern is  nine  and  a  half  acres.  On  the 
ground  will  be  built  one  of  the  finest  and 
best  equipped  studios  in  the  industry. 
The  contracting  firm  is  building  a  150 

kilowatt  generator  mounted  on  a  nine  ton 
Hercules  trailer  which  will  be  used  on  lo- 

cation. This  is  said  to  be  the  largest  port- 
able powerplant  that  has  been  constructed. 

The  Warners  also  purchased  a  com- 
plete power  house  equipment,  including 

switch  boards,  generators,  motors  and  a 
transformer  capable  of  33,000  volts  high 
tension. 

Burr  Gives  Details 

of  Coming  Feature 

and  Short  Subjects 
C.  C.  Burr,  president  of  Mastodon  Films, 

Inc.,  has  announced  the  titles,  casts  and 
other  details  of  many  of  his  organization 's 
forthcoming  productions,  including  features 
and  short  subjects. 
Following  Mastodon's  current  release 

' '  Secrets  of  Paris ' '  will  come  ' '  The  Last 
Hour,"  a  screen  version  of  Frank  R. 
Adams'  story  "Blind  Justice."  Then  will 
come  the  next  in  the  series  featuring 
Johnny  Hines,  ' '  Luck. ' '  The  story  is  by 
Jackson  Gregory  and  concerns  the  highly 
amusing  tale  of  a  young  man  whose  busi- 

ness in  life  is  to  help  spend  his  father's fortune. 
"You  Are  Guilty?"  written  and  produced 

by  Edgar  Lewis,  is  next  on  the  list.  The 
players  who  assume  the  prominent  roles  are 
James  Kirkwood,  who  has  scored  such  a  de- 

cided success  in  Channing  Pollock's  play, 
"The  Fool";  Doris  Kenyon,  Edmund 
Breese,  little  Russell  Griffin,  Mary  Carr  and 
Robert  Edeson. 

Coming  All-Star  Comedies,  which  are  dis- 
tributed through  the  W.  W.  Hodkinson  Cor- 

poration, include  "The  Nuisance"  and  a, 
burlesque  upon  a  famous  play  which  is  now 
one  of  the  outstanding  successes  of  Broad- 

way. 

Other  short  subjects  now  in  the  course 
of  production  for  early  release  are  Earl 
Hurd's  novel  cartoons  in  which  living  sub- 

jects are  used  in  conjunction  with  drawings. 
Hurd's  "Chicken  Dressing,"  his  latest 
comedy,  has  just  been  released. 

Rig  Radio  Set  on 
Warner  Float  and 

Block  City  Traffic 
The  Warner  Brothers  transcontinental 

float,  upon  its  arrival  in  Kansas  City,  in- 
stalled a  radio  set  on  top  of  the  seven  life- 

sized  books  from  which  were  made  the  War- 
ner classics  of  the  screen  for  this  season. 

According  to  a  telegram  from  Frank 
Cassidy,  who  is  in  charge  of  the  float,  the 
radio  concerts  in  the  evening  on  prominent 
street  corners  have  caused  thousands  to 
swarm  around  the  truck. 

Traffic  in  many  sections  of  the  city  was 
blocked  for  several  hours,  and  in  a  num- 

ber of  instances  Cassidy  and  Bert  Swor, 
his  assistant,  were  threatened  with  arrest 
by  the  police.  In  spite  of  the  unfavorable 
weather  conditions  encountered  in  the  cities 
en  route  to  Los  Angeles,  the  float  has  been 
hailed  by  exhibitors  as  the  greatest  nation- 

al publicity  and  exploitation  stunt  in  the 
history  of  the  industry. 

From  all  sections  of  the  country  through 
which  the  float  has  passed  the  Warner  of- 

fices are  daily  receiving  an  unusual  number 
of  telegrams  from  exhibitors  lauding  the 
efforts  of  the  organization  in  its  coopera- 
tion. 

Principal  to  Distribute 
Four  Sacramento  Subjects 

Sacramento  Film  Corporation  and  Prin- 
cipal Pictures  Corporation  closed  a  con- tract this  week  whereby  the  latter  concern 

will  handle  the  distribution  of  four  specials. 
The  first  special,  "Temporary  Marriage," 
is  now  being  produced  at  the  Principal 
Studios  in  Los  Angeles. 

"Temporary  Marriage"  is  being  directed 
by  Lambert  Hilliard.  The  cast  includes  Ken- 

neth Harlan,  Mildred  Davis,  Tully  Marshall. 
Myrtle  Stedman,  Stuart  Holmes  and  Maude George. 

Burr  Unit  Goes  South 
Under  the  supervision  of  Richard  Thorpe, 

production  supervisor  for  C.  C.  Burr,  seven members  of  the  Burr  comedies  troupe  left 
for  St.  Augustine  last  week  where  they  will 
take  outdoor  scenes  for  the  next  All-Star 
comedy,  said  to  be  a  burlesque  of  one  of 
Broadwav's  outstanding  successes  of  today. 

Seeks  Tips  from  Territorial  Buyers 

C.  B.  C.  Submitting  to  Its  Customers  for  Suggestions 

Tentative  Casts  and  Synopses  of  Coming  Productions 
A  system  of  production  that  will  make 

for  what  may  be  the  first  "co-operatively 
approved"  feature  is  being  applied  by  C. 
B.  C.  Film  Sales  Corporation  in  the  making 

of  "Temptation." 
The  company  announced  a  while  ago  that 

it  would  endeavor  to  see  that  its  buyers 
were  pleased  100  percent  and  then  proceed- 

ed to  give  this  effect  by  submitting  to  them 
the  names  of  a  tentatively  chosen  cast — 
with  the  result  that  Bryant  Washburn  was 
the  first  member  signed. 
Now  the  company  has  gone  that  one  bet- 

ter by  giving  the  buyers  an  actual  say  in 
the  story  itself — and  toward  that  end  an- 

nounces that  it  is  submitting  to  every  ter- 
ritorial holder  a  continuity  and  detailed 

synopsis  sheet  as  it  has  been  planned  on- ' '  Temptation. " 

The  buyers  are. being  permitte.d  a  definite 
period  of  time  in  which  to  submit  sugges- 

tions— at  the  end  of  which  time  all  com- 
ments are  to  be  sent  to  the  New  York  of- 

fices and  thence  to  the  editorial  staff  at 
the  Coast.  Such  objections,  additions,  or 
eliminations  as  seem  to  the  majority  to 

carry  weight  will  be  carefully  observed. 

DAY  BY  DAY 
IN  EVERYWAY 

RECEIPTS  WILL  GET 

BETTER  AND  BETTER 

IF  YOU  BOOK 
THE  LITERARY  SENSATION 

PASSIONATE 

FRIENDS" BY  THE  WORLD'S  MOST FAMOUS  AUTHOR 

H.G.WELLS 
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George  Cohan  Stories  for  Principal 

Lessers  Will  Produce  for  a  Starter  "The  Meanest  Man 

in  the  World,"  with  Playwright  Actively  Co-operating 
the  latter  will  go  to  Los  Angeles  to  oversee 
the  production  of  his  plays.  He  will  co- 

operate in  the  making  of  the  first  for  which 
an  all-star  cast  is  now  being  assembled.  A 
well-known  director  will  supervise  the  pro- duction. 

Commenting  on  the  Cohan  deal  Irving 
Lesser  said:  "The  deal  whereby  we  become associated  with  Mr.  Cohan  involved  the  ex- 

penditure of  a  lot  of  money.  However,  we 
have  every  confidence  in  the  future  of  the 
open  market,  and  this  deal  is  representa- 

tive of  the  big  things  that  we  have  under 

way. ' ' 

Work  on  the  Cohan  production  will  begin 
shortly  at  the  Principal  Studios,  formerly 
known  as  the  King  Vidor  Studios.  This 
plant  was  acquired  by  Principal  Pictures 
Corporation  several  weeks  ago. 

George  M.  Cohan,  the  famous  American 
author-playwright-eomposer-producer  -  actor, 
has  entered  into  a  contract  with  Sol  Les- 

ser, Irving  Lesser  and  Michael  Eosenberg 
of  Principal  Pictures  Corporation  v».uereby 
that  organization  will  immediaffliy  start  the 
filming  of  Cohan  stage  successes.  All  con- 

tracts have  been  signed,  O'Brien,  Malevin- 
sky  &  Driscoll  representing  Mr.  Cohan  and 
Nathan  Burkan  acting  for  Principal  Pic- tures. 
The  first  George  M.  Cohan  productions 

to  be  made  by  Principal  Pictures  Corpora- 
tion will  be  "The  Meanest  Man  in  the 

World,"  one  of  his  most  recent  and  most 
successful  productions.  Immediately  upon 
his  arrival  in  New  York  last  week  Irving 
Lesser  went  into  conference  with  Mr.  Co- 

han, and  an  agreement  was  made  whereby 

Every  Way,"  a  satire  on  the  Coue  craze, has  been  attracting  attention. 
"There  is  something  about  a  satirical 

comedy  that  people  love,"  says  Mr.  Havez, 
"because  it  has  a  psychological  reaction." 

Speaking  of  the  fashion  in  which  lead- 
ing comedians  are  giving  up  the  making 

of  two-reel  comedies  and  going  in  for  five- 
reel  specials  Mr.  Havez  says  he  believes 
this  to  be  a  mistake — and  that  it  will  only 
react  in  creating  a  great  demand  for  the 
good  two-reel  comedy. 

"Diversity  of  program  is  what  has  built 
up  the  motion  picture  business,"  is  Mr. 
Havez 's  opinion.  "A  feature  or  two,  a 
short  comedy,  a  news  or  novelty  reel — these 
are  what  the  greater  majority  of  the  pub- 

lic want.  While  the  leading  comedians  who 
have  gone  in  for  five-reel  comedies  make 
good  ones,  of  course,  still  in  many  theatres 
where  a  one-feature  program  is  the  policy 
patrons  are  apt  to  be  dissatisfied  if  that  fea- 

ture is  also  a  comedy. ' ' 

Schlank  Says  Short 

Stuff  Is  the  Strongest 

Card  of  Independents 
Eeturning  from  a  six  weeks  sales  trip, 

touching  practically  every  distribution  cen- 
tre in  the  country,  Morris  E.  Schlank,  presi- 

dent of  the  Anchor  Film  Distributors,  Inc., 
has  arrived  in  Hollywood,  his  headquarters, 
enthusiastic  over  the  year's  prospects. 

In  a  form  letter  to  prospective  and  actual 
producers  for  Anchor  Mr.  Schlank  states: 
"The  independent  field  today  offers  a  bet- 

ter opportunity  for  producers  than  the  so- 
called  'national'  distributors;  that  is  my 
honest  opinion.  I  mean  by  that,  that  the 
producer,  if  his  pictures  are  quality  clear 
through,  can  get  quicker  action  on  his 
money  through  state  rights  distribution 
than  any  other  channel.  The  royalties  are 
now  being  paid  in  cash  and  the  C.  O.  D. 's 
are  picked  up  much  better  than  a  year  ago. 
The  state  rights  exchange  is  prospering  and 
will  continue  to  prosper  just  as  long  as  the 
products  offered  in  that  market  measure  up 
to  the  standard  set  by  the  average  'nation- 

ally distributed '  picture. 
"Short  subjects  are  a  state  rights  ex- 

change's strongest  card  in  bidding  for  thea- 
tre business,  and  my  advice  to  producers  is 

to  'hit  the  high  spots'  on  their  comedi,es. 
The  market  needs  good  comedies — especially 
gag  films — and  the  producer  who  fills  the 
bill  has  a  fine  chance  to  make  exception- 

ally fine  profits." 

"April  Showers"  of 
Preferred  Is  Called 

"Irish  Humoresque" An  unusually  fine  cast  is  announced  for 
"April  Showers,"  a  Preferred  Pictures 
production,  released  by  the  Al  Lichtman 
Corporation.  This  big  feature  has  been 
termed  "The  Irish  Humoresque."  Tom Forman  is  the  director. 

Those  who  will  be  seen  in  the  produc- 
tion, according  to  B.  P.  Schulberg,  presi- 
dent of  Preferred  Pictures,  are  Colleen 

Moore,  Kenneth  Harlan,  Myrtle  Vane,  Pris- 
cilla  Bonner,  Harriet  Hammond,  Tom  Mc- 
Guire,  James  Corrigan. 

Mr.  Schulberg  says  that  "April  Showers" 
will  be  filled  with  scenes  of  splendor  as  well 
as  screen  drama  of  great  dramatic  power. 
Along  the  impressive  features  of  the  pro- 

duction is  a  submarine  cafe  which  will  be 
made  in  a  set  constructed  of  glass  surround- 

ed by  water. 

Hallroom  Boys  Are 

to  Satirize  Timely 

Topics  and  Stories 
"Ten  Knights  in  a  Hallroom"  is  the 

amusing  title  that  has  been  given  a  new 
Hallroom  Boys  Comedy,  one  of  the  popular 
series  of  two-reelers  which  C.  B.  C.  is  dis- 

tributing to  the  state  rights  market. 
It  is  announced  that  Jean  Havez,  in 

charge  of  comedy  scenarios  for  C.  B.  C, 
has  planned  to  make  each  comedy  a  satire 
on  some  timely  topic,  story,  or  picture  that 
is  occupying  attention,  and  has  already  lined 
up  the  first  four  comedies  he  is  making  on 
the  series,  which  are  promised  as  real  sur- 

prises.   His  first  picture,  "Day  by  Day- — in 

Principal  Pictures  Signs 

Three  Foreign  Contracts 
Three  foreign  deals  were  closed  this  week 

by  Irving  Lesser,  eastern  manager  of  Prin- 
cipal Pictures  Corporation.  Mr.  Lesser  sold 

five  Mounted  Police  Northwest  plays  star- 
ring and  produced  by  Irving  Cummings  to 

the  Educational  Pictures,  ltd.,  of  Canada. 
S.  A.  Newman  of  London  this  week  ar- 

ranged for  the  distribution  of  "The  World's 
a  Stage,"  the  Elinor  Glyn  special,  pro- 

duced by  Principal,  for  the  British  Empire. 
The  Overseas  Trading  Company  secured 

the  distribution  of  ' '  The  World 's  a  Stage ' ' and  "Environment"  in  Scandinavia. 

Exploiting  "Only  a  Shopgirl" The  Superior  Screen  Service  of  Utah, 
which  holds  territorial  rights  on  the  picture, 
has  selected  "Only  a  Shopgirl"  for  special 
advertising  featuring  above  its  other  output, 
and  has  had  new  envelopes  printed  with 
"Only  a  Shopgirl"  imprinted  across  the 
entire  bottom  of  the  envelope. 

"The  Red  Trail"  Is  Norca's  Third 
It  Is  Described  As  a  Sensational  Animal  Picture 

with  Unusual  Love  Story  from  Pen  of  Lesley  Mason 
The  third  production  of  Norca  Pictures, 

Inc.,  it  is  announced,  will  be  ' '  The  Eed 
Trail,"  a  spectacular  and  sensational  ani- 

mal picture  described  as  a  story  of  chained 

passions  on  the  edge  of  the  white  man's world.  The  story  is  by  Lesley  Mason,  a 
veteran  film  writer  who  is  thoroughly  famil- 

iar with  the  elements  that  make  for  appeal 
to  audiences,  and  Norca  has  every  reason  to 
believe  that  the  production  will  meet  with 
the  success  of  its  two  previous  features, 
"Just  a  Mother"  and  "Love's  Old  Sweet 

Song. ' ' 

A  spectacular  electrical  storm,  animal 
fights  and  feats  of  strength,  coupled  with 
the  unusual  love  story  should  serve  to  make 
' '  The  Eed  Trail ' '  a  virile  and  exceptional 
screen  attraction.  Prints  on  the  picture 
have  already  been  shipped  to  the  various 
exchanges  marketing  Norca  productions. 

THE  LITERARY 

SENSATION! 

The  picture  has  been  screened  several 
times  in  various  exchanges  handling  Norca 
productions,  and  its  general  appeal  and  par- 

ticularly its  sensational  "animal  stuff"  has 
resulted  in  many  inquiries  being  received 
by  E.  C.  Cropper,  general  manager  of  Norca 
Pictures,  Inc.,  at  his  offices  in  the  Loew 
State  Theatre  Building  at  1540  Broadway, 
New  York. 

The  hero  of  "The  Eed  Trail"  is  John 
Glyn,  who  has  buried  himself  for  two  years 
in  a  desolate  consular  post  in  the  African 
jungle,  following  a  domestic  tragedy.  He 
suspects  the  friendship  of  a  native  prin- 

cess, the  Princess  Nyanza,  who  seems  to 
wield  an  uncanny  influence  over  beasts  of 
the  jungle,  and  compel  them  to  carry  out 
her  desires.  Through  his  battles  with  the 
brutes  of  the  jungle,  however,  Glyn  finds 
renewed  strength  to  overcome  his  enemies, 
and  there,  on  the  fringes  of  civilization, 

finds  a  great  love. 

READ  BY 
HUNDREDS  o^THOUSANDS 

BY  THE  WORLD'S  MOST  FAMOUS  AUTHOR 
H.C.WELLS 

MILLIONS  WANT  TO  SEE 
THIS  SCREEN  CLASSIC. 
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Backing  Up  Promises,  Says  Lichtman 

Preferred  and  Lichtman  Corporation  Led  by 

Experienced  Picture  Men  Who  Work  with 

Exhibitor  Always  In  Mind,  Adds  Distributor 

THE  successful  exhibitor  is  the  one  who 
is  sure  of  his  product  before  he  gives 
it  out  to  his  patrons.  There  is  nothing 

so  important  to  him  as  a  reliable  source 
upon  which  he  can  depend  for  high  grade 
features.  The  producer  and  the  distribu- 

tor may  promise  him  fine  things,  but  they 
can 't  fool  him  more  than  once.  We  stand 
solidly  behind  every  promise  we  make.  Pre- 

ferred Pictures  and  the  Al  Lichtman  Cor- 
poration are  backed  by  experienced  picture 

men.  They  work  with  the  exhibitor  always 
in  mind.  Our  pictures  are  showmen's  pic- 

tures. They  do  not  need  elaborate  indorse- 
ment from  us.    They  speak  for  themselves. 

Our  organization,  comprising  Preferred 
Pictures,  Inc.,  and  the  Al  Lichtman  Corpor- 

ation, is  founded  on  the  solid  rock  of  qual- 
ity and  square  dealing.  We  were  formed 

to  create  and  distribute  great  motion  pic- 
tures. We  are  doing  it.  With  the  first 

anniversary  of  our  organization  close  at 
hand  we  are  prepared  to  offer  exhibitors 
fifteen  of  the  best  box  office  attractions 
in  the  history  of  the  screen. 

Seven  of  the  first  eight  are  now  com- 
pleted. ' '  Rich  Men 's  Wives, ' '  our  first  re- 

lease, directed  by  Gasnier,  tells  its  own 
story  of  big  profits  for  the  houses  where 
it  was  shown.  "Shadows,"  a  Tom  Forman 
production,  is  another  tremendous  success. 
' '  Thorns  and  Orange  Blossoms, ' '  a  Gasnier 
production,  is  a  third.  And  so  it  goes,  with 
"The  Hero,"  "Poor  Men's  Wives,"  "Are 
You  a  Failure?"  "The  Girl  Who  Came 
Back,"  "April  Showers,"  ready  to  blaze 
their  own  trail  of  picture  house  prosperity. 
Then  will  come  our  second  group  of  eight 
big  pictures,  with  more  to  follow.  Our  re- leases are  on  a  basis  of  one  a  month. 
We  make  no  pretensions.  We  stand  on 

our  bottom  as  an  energetic,  successful,  wide- 
awake picture  producing  and  releasing  or- 

ganization. Why?  Because  the  men  in  it 
are  experienced  in  every  angle  of  the  in- 

dustry. B.  P.  Sehulberg,  president  of  Pre- 
ferred Pictures,  Inc.,  who  is  in  charge  of 

production,  knows  how  to  produce  the  very 

By  Al  Lichtman, 

President  of  Al  Lichtman  Corporation, 
Vice  President  of  Preferred  Pictures 

best  for  the  screen,  because  picture-making 
has  been  his  life  work. 

We  have  under  contract  two  of  the  fore- 
most directors  in  the  industry — Louis  Gas- 

nier and  Tom  Forman. 
J.  G.  Bachmann,  treasurer  of  the  Al 

Lichtman  Corporation  and  of  Preferred  Pic- 
tures, Inc.,  is  a  highly  trained  financier  and 

has  been  an  indefatigable  worker  in  help- 
ing Mr.  Sehulberg  place  and  maintain  Pre- 

ferred Pictures  on  a  firm  and  prosperous 
basis. 

Our  sales  manager,  Henry  Ginsberg,  needs 
no  introduction.  He  is  known  to  every  ex- hibitor. 
We  are  equipped  in  every  way  for  the 

best  possible  service  to  the  best  picture 
houses.  Our  advertising,  publicity  and  ex- 

ploitation departments,  headed  by  men  of 
experience  in  motion  picture  showmanship, 

are  at  the  disposal  of  exhibitors  using  our 
product.  Our  sales  policy  is  powerful  in 
its  very  simplicity.  We  do  not  aim  only 
to  sell  our  pictures.  We  aim  for  the  good 
will  of  the  exhibitor  by  staying  right  with 
him  after  the  sale  and  helping  him  put  over 
the  attraction  in  a  manner  that  is  sure  to 
make  money  for  him. 

Traveling  throughout  the  country  as  ex- 
ploitation and  service  directors  for  our  pic- 

tures we  have  four  men  of  great  proven 
ability.    They  are: 

Foster  Moore,  who  for  many  years  has 
been  an  important  part  of  the  Jans  Film 
Corporation. 

Joseph  Klein,  formerly  manager  of  Met- 
ro's New  York  Exchange  and  afterward 

with  F.  B.  O.  as  direct  manager. 

Edward  Grossman,  formerly  with  Para- mount and  Associated  Producers. 
B.  P.  Whitaker,  formerly  with  Artcraft, 

Select  and  Thomas  H.  Inee. 

Lichtman  a  Judge  of  Picture  Values 

Has  Had  Long  Experience  in  Selling  Department — List 

of    Exchangemen  Associated  with  Him  in  Distribution 
tion  has  a  representative  who  sees  to  it 
that  the  Preferred  product  is  properly  dis- 

tributed.   The  representatives  are: 
Boston,  Harry  Asher;  Chicago,  J.  L. 

Friedman;  Cleveland,  Harry  L.  Charnas; 
Denver,  Harry  T.  Nolan;  Des  Moines,  A. 
H.  Blank;  Minneapolis,  J.  F.  Cubberley; 
New  Jersey,  H.  F.  Jans;  New  York,  Sam 
Zierler;  Philadelphia,  Ben  Amsterdam;  San 
Francisco,  Louis  Hyman;  St.  Louis,  Spyros 
Skouras;  Seattle,  Al  Rosenberg;  Atlanta,  E. 
V.  Richards,  Jr. 
In  addition  to  these  cities  there  are  ex- 

changes in  New  Haven,  Portland,  Albany, 

The  distribution  of  Preferred  Pictures 
is  under  the  direction  of  Al  Lichtman,  a 
man  of  long  and  wide  experience  in  pic- 

ture selling,  who,  exhibitors  know,  has 
studied  the  problems  of  the  business  and 
knows  values.  When  his  company  was  or- 

ganized Lichtman  toured  the  country  and 
personally  arranged  for  representation 
through  well  known  film  men  in  the  key 
centres  of  the  United  States. 

The  result  of  his  painstaking  efforts  is  a 
series  of  selling  and  distributing  units 
which  cannot  be  excelled  in  the  industry. 
In  every  large  city  the  Lichtman  organiza- tion fim<ed  on  page  503) 

B.  P.  Sehulberg,  president  Preferred  Pic- 
tures and  vice-president  Al  Lichtman  Cor- 

poration 

Al  Lichtman,  president  Al  Lichtman  Cor- 
poration and  vice-president  Preferred  Pic- 

tures 

J.  G.  Bachmann,  treasurer  Al  Lichtman  Cor- 
poration and  Preferred  Pictures 
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CJpper  row — Spyros  Skouras,  A.  H.  Blank,  J.  F.  Cubberley,  E.  V.  Richards.  Jr.,  Harry  T.  Nolan.    Lower  row- 
Hyman,  Al  Rosenberg,  Harry  L.  Charoas,  Herman  F.  Jans,  Samuel  Zierler. 

-Ben  Amsterdam,  Louis 

Patrons  Grow  More  Discriminating 

THE  demand  for  good  pictures  lias  nev- er been  greater  than  it  is  today.  The 
exhibitor's  patrons  are  growing  more 

discriminating  every  day.  They  are  no  lon- 
ger interested  in  seeing  pictures  simply  be- 

cause they  move.  The  shoddily  produced 
feature  is  quickly  detected  by  them  and 
the  house  is  judged  accordingly.  The  wise 
theatre  owner  wants  pictures  with  drawing 
power,  but  in  addition  to  this  he  wants 
stories  that  are  substantial,  easts  that  are 
popular  and  production  that  is  finished  and 
skillful. 

At  the  Schulberg  Studios  we  have  a  staff 
of  experts  not  to  be  surpassed  in  the  entire 
industry.  They  are  qualified  to  give  the 
trade  pictures  of  the  highest  calibre,  and 
those  pictures  which  are  now  current  prove 
their  ability  to  do  so.  And  we  are  always 
striving  for  improvement. 

The  following  is  a  list  of  our  productions: 
"Rich  Men's  Wives" — a  picture  which 

has  made  money  for  every  exhibitor  who 
has  shown  it.  A  story  that  is  full  of  heart 
interest  and  a  cast  including  Claire  Wind- 

sor, House  Peters,  Gaston  Glass,  Rosemary 
Theby,  Myrtle  Steadman,  Mildred  June 
and  Baby  Richard  Headrick. 

' '  Shadows ' ' — Tom  Forman 's  picturization 
of  Wilbur  Daniel  Steele's  prize  story, 
' '  Ching,  Ching,  Chinaman. ' '  Chosen  by  the 
National  Board  of  Review  as  an  excep- 

tional photoplay;  unanimously  praised  by 
trade  papers,  newspapers  and  picture  maga- 

zines. Lon  Chaney  heads  its  cast,  support- 
ed by  Harrison  Ford,  Marguerite  De  La 

Motte,  Walter  Long  and  John  Sainpolis. 
"Thorns  and  Orange  Blossoms" — Gas- 

nier's  production  of  Bertha  M.  Clay's  story 
and  stage  play,  which  has  reached  an  audi- 

ence of  thirty  million  before  its  translation 
to  the  screen.  This  widely  known  work  has 
been  filmed  with  a  cast  headed  by  Estelle 
Taylor,  Edith  Roberts  and  Kenneth  Harlan. 
"The  Hero" — a  picturization  of  Gilbert 

Emery's  celebrated  play  which  Ram  H.  Har- 
ris presented  last  season  on  the  Broadway 

stage.  New  York's  dramatic  critics  called 
it  the  best  play  to  come  from  the  pen  of 
an  American  author.  Under  the  direction 
of  Gasnier,  Schulberg  has  made  it  into  a 
picture  that  is  at  once  a  subtle  character 
study,  a  human  story  with  a  spectacular 
and  appealing  climax.  Gaston  Glass.  Bar- 

bara La  Marr,  Doris  Pawn,  John  Sainpolis 
and  David  Butler  are  in  the  cast. 
"Poor  Men's  Wives" — a  screen  original 

by  Frank  Dazey  and  Agnes  Christine  Johns- 

By  B.  P.  Schulberg, 

President  of  Preferred  Pictures  and 
Vice  President  of  Al  Lichtman 

Corporation 

ton.  A  companion  piece  to  "Rich  Men's 
Wives,"  though  a  totally  different  story, 
enacted  by  an  entirely  different  cast.  Its 
players  include  •  Barbara  La  Marr,  David 
Butler,  Zazu  Pitts,  Richard  Tucker  and 
Betty  Francisco. 

' '  Are  You  a  Failure  ? ' ' — the  first  Pre- 
ferred Picture  with  a  comedy  vein.  Larry 

Evans,  whose  contributions  to  the  foremost 
magazines  are  well  known,  is  the  author 
of  the  piece.  His  stories  have  formed  the 
basis  for  pictures  in  which  H.  B.  Warner, 
Alice  Brady,  Charles  Ray  and  William  Far- 
num  have  played.  His  first  work  for 
Schulberg,  who  has  lately  placed  him  under 
contract,  was  Katherine  MaeDonald 's  vehi- 

cle, ' '  Money,  Money,  Money. ' '  The  pic- ture, whose  climateric  effect  is  achieved 
through  the  actual  dynamiting  of  a  log  jam, 
was  photographed  in  the  heart  of  Califor- 

nia timber  lands.  Through  a  special  ar- 
rangement with  Thomas  Ince,  Lloyd  Hughes 

and  Madge  Bellamy  have  the  featured 
roles,  supported  by  Tom  Santsehi,  Hardee 
Kirkland  and  Hallam  Cooley. 
"The  Girl  Who  Came  Back"— a  film  ver- 

sion of  the  play  by  Charles  E.  Blaney  and 
Samuel  Ruskin  Golding,  the  popularity  of 
which  has  been  sustained  on  the  stage  sea- 

son after  season.  The  play,  which  is  a 
drama  of  prison  life  and  its  aftermath,  has 
been  made  under  the  direction  of  Tom  For- 

man. with  Gaston  Glass,  Kenneth  Harlan, 
Miriam  Cooper,  Zazu  Pitts  and  Joseph Dowling. 

"April  Showers,"  another  Tom  Forman 
production,  is  a  screen  originally  written  by 
Hope  Loring.  Colleen  Moore  has  been  cast 
for  the  leading  feminine  role.  Kenneth 
Harlan  will  play  opposite. 
Our  production  program  for  Preferred 

Pictures  to  be  made  this  year  extends  into 
the  next  group  of  pictures,  which  are  now 
in  process  of  preparation  by  our  staff. 

One  of  the  most  important  of  these  is 
the  Broadway  stage  success,  "The  Broken 
Wing,"  by  Paul  Dickey  and  Charles  W. 
Goddnrd.  which  will  be  photographed  dur- 

ing California 's  rainy  season  for  the  aero- 
plane sequence,  in  which  it  is  hoped  to  cap- 

ture for  the  screen  an  electrical  storm  photo- 
graphed from  an  airship.  This  is  to  be 

directed  by  the  masterly  hand  of  Tom  For- man. 

Other  stories  include  "The  Parasite," 
from  the  novel  by  Helen  Martin;  "Mothers- 
in-Law, "  a  screen  story  by  Agnes  Johnston 
and  Frank  Dazey  which  Gasnier  expects  to 
direct;  "My  Lady's  Lips,"  "The  Satin 
Woman,"  "A  Mansion  of  Aching  Hearts," 
"The  Aristocrat,"  by  Larry  Evans,  and 

nolity,"  or  "When  a  Woman  Reaches 
Forty,"  a  story  which  Mr.  Lichtman  and I  recently  obtained  from  Royal  A.  Baker, 
motion  picture  censor  in  Detroit. 
This  schedule  carries  the  Schulberg- 

Lichtman  organization  well  into  next  sea- son. 

{Continued  from  page  502) 

Milwaukee,  Indianapolis,  Cleveland,  De- 
troit, Cincinnati,  Pittsburgh,  Salt  Lake  City, 

Kansas  City,  Omaha,  Los  Angeles,  Wash- 
ington, Dallas,  Oklahoma  City,  New  Or- 

leans and  Toronto.  The  Walturdaw  Film 
Company  represents  the  Al  Lichtman  Cor- 

poration in  Great  Britain. 
Every  man  allied  with  the  sales  organ- 

ization of  the  Al  Lichtman  Corporation  not 
only  is  experienced  in  his  work,  but  has  a 
wide  acquaintance  in  his  territory 

' '  Ours  is  the  only  practical  form  of  dis- 
tribution," said  Mr.  Lichtman  in  discuss- 

ing the  Lichtman  exchange  system.  "This is  because  of  the  calibre  of  the  men  with 
whom  we  are  associated.  They  are  men 
who  believe  that  good  will  counts  90  per 
cent,  in  salesmanship,  and  who  sell  pic- 

tures to  exhibitors  with  the  idea  of  return- 
ing and  selling  them  more  of  our  product. 

"In  other  words,  they  sell  only  pictures 
which  assure  exhibitors  of  profit.  They 
take  a  permanent  interest  in  the  exhibitor 
because  his  prosperity  means  prosperitv  for 

them. ' ' 

One  exhibitor  recently  wrote  to  Mr. 
Lichtman  that  no  motion  picture  organiza- 

tion had  ever  given  him  the  co-operation 
he  received  from  the  Al  Lichtman  Corpora- 

tion in  putting  over  Preferred  Pictures. 
Mr.  Lichtman.  having  had  the  widest  pos- 

sible experience  in  salesmanship  and  adver- 
tising, believes  that  advertising  and  public- 

ity are  prime  requisites  in  backing  up  good 

pictures. 
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Prominent  Players  Seen  in  Preferred  Pictures 

Top,  left  to  right — Hal  Cooley,  Zasu  Pitts,  Richard  Tucker,  Tom  Santschi,  Richard  Headrick,  Buddy  Messinger,  Mary  Culver  ana 
Walter  Long.  Second  row — Madge  Bellamy,  Gaston  Glass,  Barbara  La  Marr,  John  Sainpolis,  Estelle  Taylor,  David  Butler,  Claire 
Windsor,  Lon  Chaney.  Third  row — House  Peters,  Edith  Roberts,  Harrison  Pord,  Rosemary  Theby,  Lloyd  Hughes,  Colleen  Moore, 
Kenneth  Harlan,  Marguerite  De  La  Motte.    Bottom  row — Evelyn  Lebue,  Carl  Stockdale,  Ethel  Shannon,  Frankie  Lee,  Doris  Pawn, 

William  Austin,  Martha  Mattox  and  Betty  Francisco. 

Why  Preferred  Pictures  Stand  Out 

IN  the  short  time  since  Preferred  Pic- 
tures undertook  the  making  of  special 

productions,  the  company  has  made  such 
prodigious  strides  that  today  it  stands  com- 

parison with  any  organization  in  the  field. 
What  are  the  reasons  behind  this  success? 

There  are  three  answers  to  that  question, 
viz.:  (1)  Because  Preferred  Pictures  not 
only  has  unlimited  facilities,  but  it  has  a 
big,  compact  organization  which  is  remark- 

able for  the  "team  work"  it  displays;  (2) because  it  has  such  directors  as  Gasnier 
and  Tom  Forman,  together  with  actors  who 
rank  foremost  in  the  profession;  (3)  be- 

cause B.  P.  Schulberg,  president  of  Pre- 
ferred Pictures,  and  those  associated  with 

him,  have  made  an  intensive  study  of  box- 
office  values,  along  with  artistic  values,  and 
their  methods  of  making  pictures  spell  cer- tain success. 

Recently  I  went  to  the  Coast  to  consult 
with  Mr.  Schulberg  about  financial  plans 
for  the  ensuing  year.  There  I  had  an  op- 

portunity to  observe  the  production  methods 
followed  by  Mr.  Schulberg  and  those  work- 

ing with  him.  What  struck  me  was  that 
everybody  around  the  studio,  from  stage 
hands  to  extras,  from  officials  and  directors 
to  principals,  was  putting  everything  he  or 
she  possessed  into  the  work  in  hand.  That 
means  a  great  deal.  Baseball  players  who 
do  not  work  together  are  usually  to  be  found 

By  J.  G.  Bachmann, 
Treasurer  of  Preferred  Pictures  and 

Al  Lichtman  Corporation 
on  teams  that  stand  at  the  bottom  of  the 
percentage  columns.    A  football  eleven  is 
valueless  unless  its  members  believe  in  one 
another  and  work  with  one  another. 

This  analogy  applies  strongly  to  the  pro- 
duction of  motion  pictures.  Let  a  pro- 

ducer select  a  good  director  and  let  that 
director  select  a  good  company  of  players 
who  believe  in  one  another;  then  let  them 
turn  out  a  good  story — and  you  have  success 
on  the  screen.  A  star  of  world-wide  fame 
is  not  necessary  if  you  have  a  great  story. 

The  big  producing  companies  are  begin- 
ning to  wake  up  to  this  fact,  which  Pre- ferred Pictures  was  the  first  to  realize.  Our 

organization  believes  that  the  picture-going 
public  wants  a  powerful  story,  well  acted. 
Its  initial  production — "Rich  Men's  Wives" • — bore  out  that  belief.  Here  is  something 
with  tremendous  heart  appeal,  finely  acted, 
splendidly  staged.  It  began  by  creating  a 
profound  impression  at  the  Capitol  Thea- 

tre, New  York,  and  then  swept  the  whole 
country.  Any  exhibitor  who  has  shown  this 
picture  can  testify  to  its  box-office  value. 

With  the  other  releases  of  Preferred  Pic- 
tures the  situation  is  similar.  Eight  big 

productions  on  the  market,  without  a  single 

failure,  is  a  remarkable  record  for  any  pro- 
ducing company.  Preferred  Pictures  is 

more  than  proud  of  that  record,  and  it 
can  point  with  pride  to  the  fact  that  seven 
more  big  productions  are  coming,  and 
prophesy  with  truth  that  there  will  not  be 
a  single  failure  in  this  second  group. 
No  other  producing  organization  can 

boast  of  such  a  record.  Preferred  Pictures 
doesn't  boast.  It  merely  points  to  facts 
and  submits  those  facts  to  exhibitors,  who 
are  unbiased  umpires  in  motion  pictures  be- cause their  decisions  are  made  with  the 
view  of  getting  results  for  their  theatres. 

Preferred  Pictures  takes  a  pardonable 
pride  in  its  organization.  Why?  Because 
every  employee  is  working  for  success,  real- 

izing that  its  attainment  in  the  studio  means 
success  for  those  who  show  the  pictures. 
And  success  in  the  theatre  reflects  itself 
back,  to  the  studio.  Thus  it  is  that  with 
an  organization  which  wants  to  win,  the 

goal  is  certain. Preferred  Pictures  is  demonstrating  just 
what  the  motion  picture  industry  needs  to- 

day— the  spirit  of  co-operation.  It  is  turn- 
ing out  pictures  with  the  idea  of  giving 

them  the  strongest  possible  popular  appeal. 
It  is  seeking  to  make  money  for  the  exhibi- 

tor by  winning  public  approval.  And  it  is 
doing  so  with  this  selfish  motive — that  in 
making  money  for  the  exhibitor  it  keeps 
on  making  money  for  itself. 
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Tom  Forman Louis  Gasnier 

Leaders  in  Every  Line  of  Picture  Making 

Allied  with  Schulberg  in  Production  Work 
From  the  time  stories  are  chosen  the  mak- 

ing of  Preferred  Pictures  is  in  the  hands  of 
experienced  workmen  in  every  phase  of  pro- duction. 

Preparations  of  scenarios  are  under  su- 
pervision of  Eve  Unsell,  one  of  the  fore- 

most screen  writers  in  the  industry,  who 
was  affiliated  with  Famous  Players  for  a 
number  of  years  and  later  was  scenario 
chief  for  Eobertson-Cole.  Miss  Unsell,  in 
addition  to  preparing  some  of  the  scripts, 
edits  and  titles  the  productions.  Several 
other  screen  authors  have  been  busy  on  con- 

tinuities for  Preferred,  among  them  Lois 
Zellner,  Hope  Loring,  Frank  Dazey,  Agnes 
Christine  Johnston  and  Evelyn  Campbell. 
According  to  a  recent  announcement  made 
by  Schulberg,  Olga  Printzlau,  who  was  in 

charge  of  continuities  for  "William  de  Mille for  a  number  of  years,  has  been  engaged 
to  write  the  script  for  "April  Showers," 
Tom  Forman 's  next  production. 

Schulberg 's  camera  work  has  been  in  the 
hands  of  Carl  Strauss  and  Harry  Perry. 
Charles  Lang,  another  former  member  of 
Lasky's  camera  staff,  is  associated  with 
Harry  Perry. 
The  business  management  of  the  Sr-hui- 

berg  Studios  is  in  the  hands  of  Sam  Jaffe, 
who  has  been  affiliated  with  Schulberg 
since  he  first  went  to  Los  Angeles  to  make 
Katherine  MacDonald 's  features. 

the  old  Lubin  Company.  Lasky  was  form- 
ing his  first  stock  company  for  the  Famous 

Players  Film  Company  and  put  Forman 
under  contract  to  act  for  him.  His  ideas 
were  so  novel  as  well  as  artistic  that  the 
production  manager  at  Famous  Players  as- 

signed to  him  the  making  of  "The  Ladder 
of  Lies."  The  outstanding  comments  which 
this  picture  received  for  its  excellent  direc- 

tion prompted  the  men  at  the  helm  to  give 
Forman  charge  of  Tom  Meighan's  vehicles. When  he  left  Famous  it  was  to  attach 
himself  to  B.  P.  Schulberg,  president  of 
Preferred  Pictures  and  producer  of  Kath- 

erine MacDonald  features.  Among  his  films 
starring  Miss  MacDonald  was  "White 
Shoulders,"  in  which  he  also  played  a  part. 
Schulberg  branched  out  into  the  produc- 

tion of  special  all-star  features  and  has 
signed  young  Forman  to  make  some  of  his 
output. 

The  first  Forman  special  production  under 
this  new  arrangement  is  "Shadows,"  an 
adaptation  of  "Wilbur  Daniel  Steele's  prize 
story,  "Ching,  Ching,  Chinaman,"  and  the 
second  will  be  "Are  You  a  Failure?"  a 
comedy  drama  by  Larry  Evans. 

Gasnier  a  Product 

of  French  Studios 

of  Charles  Pathe 
Gasnier  was  born  and  educated  in 

France,  receiving  his  first  dramatic  train- 
ing in  that  country.  For  a  number  of 

years  he  was  affiliated  with  Pathe  Freres, 
having  been  connected  with  the  picture  in- 

dustry almost  since  the  word  "go."  When 
America  superseded  France  as  a  production 
center,  Gasnier  eame  to  New  York,  asso- 

ciating himself  with  the  American  branch 
of  Pathe.  His  production  of  "The  Corsi- 
can  Brothers ' '  was  a  superb  example  of 
the  fusing  of  the  European  viewpoint  into 
an  American  film.  His  subsequent  direc- 

tion of  ' '  Kismet, ' '  with  Otis  Skinner,  was 
a  piece  of  screen  art  which  would  have  been 
impossible  to  an  American  not  acquainted 
with  foreign  life. 

His  work,  which  is  always  qualified  by 
a  superbness  of  pictorial  effect  and  a  gift 
for  devising  situations  that  tug  at  the 
heartstrings  of  the  spectators,  has  never 
been  shown  better  than  in  "Eich 
Men 's  Wives, ' '  his  first  production  for 
Preferred. 

In  his  second  picture  for  Schulberg, 
"Thorns  and  Orange  Blossoms,"  Gasnier 
took  a  world-famous  story  and  made  it  in- 

to a  picture  which  surpasses  in  entertain- 
ment value  either  the  book  or  the  play 

from  which  it  was  derived.  It  is  playing 
to  strong  business  all  through  the  United 
States,  a  success  in  houses  of  every  type. 
"The  Hero"  was  his  picturization  of 

Gilbert  Emery's  celebrated  stage  piece.  Its 
cast,  its  treatment,  and  its  spectacular  value 
foretell  success  for  the  box-office. 
"Poor  Men's  Wives,"  the  companion 

piece  to  the  first  Gasnier  production,  Licht- 
man  promises,  is  the  biggest  feature  in  his 
first  group.  It  is  alive  with  dramatic  sit- 

uations, boasts  of  a  patronage-drawing  cast, 
with  Barbara  La  Marr,  David  Butler  and 
Zazu  Pitts,  and  has  been  given  treatment 

typical  of  Gasnier 's  genius. After  a  short  vacation  in  New  York, 
during  which  Gasnier  visited  the  current 
Broadway  successes  which  may  offer  mater- 

ial for  his  future  productions,  he  is  to  be- 
gin the  latter  part  of  the  month  on  his  next 

picture,  "Mothers-in-Law, "  the  work  of 
Frank  Dazey  and  Agnes  Christine  Johnston, 
the  collaborators  who  wrote  "Eich  Men's 
Wives"  and  "Poor  Men's  Wives." 

Forman  a  Graduate 

of  Famous  Players 

California  Studio 

Tom  Forman,  who  heads  one  of  the  pro- 
duction units  at  the  Schulberg  Studios, 

where  Preferred  Pictures  are  made  for  Al 
Lichtman  release,  is  a  progressive  and  crea- 

tive young  director  who  has  a  wealth  of 
experience  to  his  credit.  Scarcely  past 
thirty  he  has  done  a  great  deal  of  distinc- 

tive work.  His  stage  work  was  gained  in 
Belasco's  Los  Angeles  stock  company.  When 
he  resigned  it  was  to  head  his  own  reper- 

toire troupe  with  which  he  toured  the  west- 
ern states  for  a  number  of  years. 

As  California  gradually  developed  into 
the  hub  of  the  picture  industry.  Forman  ac- 

cepted an  engagement  to  play  in  an  early 
Kalem  production,  and  when  it  was  finish- ed did  similar  work  for  a  short  time  with Richard  Hildreth,  Auditor. Henry  Ginsberg,  Sales  Manager. 
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Short  Subjects  and  Serials 

Universal  Engages  William  Duncan 

Under  a  Year's  Contract  He  Will  Direct  and  Star  In 
Number  of  High-Class  Serials — Edith  Johnson  to  Aid 

William  Duncan  has  been  engaged  by  Uni- 
versal to  make  serials.  The  contract,  which 

calls  for  a  year's  work  on  the  Universal 
lot,  with  an  option  of  an  additional  year, 
was  signed  just  before  Carl  Laemmle  left 
for  the  Coast.  It  will  go  into  effect  as  soon 
as  Duncan  completes  his  present  contract 
with  Vitagraph. 

Edith  Johnson,  Duncan 's  wife  and  lead- 
ing woman,  also  will  join  the  Universal 

forces,  and  will  continue  to  play  chief  sup- 
porting roles  in  pictures  made  and  starred 

in  by  her  husband.  Recently  Duncan  has 
confined  his  efforts  to  feature  pictures  for 
Vitagraph. 
Duncan's  contract  with  Universal  pro- vides that  Duncan  shall  direct  and  star  in 

a  series  of  high  class  chaptered  entertain- 
ment for  the  screen.  It  is  not  known  at 

this  date  whether  these  serials  will  be  of 
the  "thrills  from  history"  type  with  which 
Universal  is  pioneering  with  great  success. 
Duncan,  himself,  is  understood  to  have 
some  brand  new  ideas  on  serial  production 
which  Universal  will  back  him  up  in  put- 

ting into  screen  form. 
Duncan  is  an  almost  perfect  physical 

type.  At  one  time  he  was  an  instructor  in 
McFadden's  physical  culture  school,  and  later 
trouped  with  Sandow  the  strong  man.  Miss 
Johnson  was  the  popular  Kodak  Girl  of  the 
Eastman  company  before  going  on  the 
screen.  She  played  with  Lubin,  Universal 
and  Selig  before  joining  Duncan  in  his 
Vitagraph  productions. 

Art  Acord,  William  Desmond,  Roy  Stew- 
art, and  Jack  Mulhall  are  other  favorites 

whose  work  in  recent  and  current  Univer- 
sal serials  has  been  notable. 

Chuck  Reisner  Is 

Supporting  Montana 

in  "The  Two  Twins" 
The  cast  for  "The  Two  Twins,"  Hunt 

Stromberg's  newest  comedy  production  for 
Metro  starring  Bull  Montana,  has  been 
chosen.  Bull  is  one  twin,  Buster  Brown. 
Chuck  Reisner  is  Custer  Brown.  Mr.  Reis- 

ner has  played  important  roles  in  several 
of  the  comedian's  recent  productions. 

Fontaine  La  Kue  will  portray  the  leading 
feminine  role.  Other  members  of  the  cast 
are  Billy  Armstrong,  Phyllis  Allen,  Marion 
Harlan,  Dan  Crimmins,  Margaret  Cloud,  and 
Grace  Gordon. 

Albert  Austin  will  stage  the  comedy. 
In  this  picture  Montana  assumes  the  role 

of  one  half  of  the  Brown  twins,  as  tough 
a  pair  of  grown-up  kids  as  the  Hope  Or- 

phanage ever  tried  to  send  out  on  an  un- 
suspecting world.  Real  complications  be- 

gin when  they  are  adopted  by  mistake  in- 
to a  wealthy  family  under  the  impression 

they  are  a  boy  and  girl. 

Stern  Brothers  Secure 

"Pinto"  as  Gag  Writer 
Vance  de  Bar  Colvig,  known  as  Pinto 

to  the  readers  of  newspapers  supplied  by 
the  United  Feature  Syndicate,  has  been 
engaged  as  gag  writer  for  Century  Come- 

dies by  the  Stern  Brothers.  Pinto,  known 
throughout  the  United  States  as  a  cartoon- 

ist and  caption  writer  of  exceptionally  sub- 

tle humor,  was  made  gag  man  for  the  Al 
Herman  Century  Comedy  unit. 

The  acquiring  of  Pinto  stands  behind  the 
Stern  Brothers '  statement  that  no  expense 
would  be  spared  to  make  the  1923  crop  of 
Century  Comedies  a  record  one. 

New  Bruce  Scenics 

Combine  Drama  With 

Beauties  of  Nature 

At  the  Educational 's  projection  rooms Jan.  17  Robert  C.  Bruce  showed  to  the 
trade  press  representatives  three  examples 
of  his  new  series  of  scenics.  They  are 
"Moonblind, "  "Jenkins  and  the  Mutt" 
and  "By  Lantern  Light."  The  character 
of  the  pictures  proves  that  Mr.  Bruce 's  de- 

parture last  year  from  previous  forms  by 
injecting  human  interest  touches  in  his 
scenics  has  been  approved  by  the  public. 

The  three  pictures  shown  Wednesday  dis- 
play marked  advances  along  the  lines  indi- 
cated— there  being  a  bit  of  a  story  woven 

into  each.  An  innovation  noted  is  the 
crediting  of  the  direction  and  photography. 
In  the  first  instance,  of  course,  it  is  Mr. 
Bruce  who  is  named.  There  will  be  particu- 

lar interest,  too,  in  the  identity  of  the  pho- 
tographer, John  M.  Lamond — for  in  all  the 

pictures  the  brilliant  work  of  the  man  be- 
hind the  camera  stands  out.  And  we  are 

not  now  referring  directly  to  the  remark- 
able composition  of  the  scenes  but  rather  to 

the  faithful  transfer  of  these  to  the  screen. 
Also  in  two  of  the  pictures  we  are  told  the 
names  of  those  who  portray  the  characters. 

One  of  the  scenes  that  will  live  in  the 
memory  is  in  "Moonblind."  At  times  it  is 
shot  from  the  crest  of  a  rugged  canyon,  its 
floor  covered  with  hard-packed  snow.  In 
the  great  distance,  sharp  and  distinct,  loom 
piled-up  white-covered  mountains,  rugged 
old  Ranier  topping  all. 
The  three  productions,  which  are  reviewed 

in  another  column,  will  with  their  touch  of 
drama,  and  carefully  chosen  and  striking 
backgrounds,  confirm  the  regard  in  which 
Mr.  Bruce 's  work  is  held  by  picturegoers. G.  B. 

Hal  Roach  to  Issue 

Another  Six  "Snub" 
Pollard  Two  Reelers 

Hal  Roach's  visit  to  New  York,  with 
headquarters  at  the  Pathe  home  office,  has 
brought  to  the  Culver  City  comedy  pro- 

ducer budgets  of  news  daily.  First  came 
exhibitor  reports  of  the  success  of  "Dr. 
Jack"  all  over  the  country.  Next  was  the 
Pathe  home  office  reception  of  the  newest 
completed  Harold  Lloyd  comedy,  "Safety 
Last,"  with  General  Manager  Elmer  Pear- 

son's prediction  of  new  records  for  the 
subject.  Then  came  the  Pathe  announce- 

ment of  twenty-four-sheet  and  other  forms 
of  "feature"  exploitation  which  would  go 
to  exhibitors  of  a  second  series  of  Our 
Gang  Comedies. 

Further,  it  is  stated,  Snub  Pollard  has 
proved  so  good  with  exhibitors  as  a  star 
in  two-reelers  that  a  second  series  of  six 
of  these  comedies  is  announced  for  distri- 

bution, one  every  four  weeks  beginning 
with  "Before  the  Public,"  to  be  released 
March  4.  Referring  to  this  last  announce- 

ment Mr.  Eoach  said: 
"Pollard  is  a  comedian  with  a  future, 

and  the  very  wide  distribution  which  his 
first  series  of  two-reelers  has  already  ob- 

tained justifies  our  extending  ourselves  on 
the  second  series.  We  are  going  to  make 
bigger  and  better  Pollards.  Everything 
possible  will  be  done  in  the  way  of  stories, 
productions,  direction  and  supporting  casts 
to  make  the  name  of  Pollard  stand  for 

capacity  attendance." 

Minneapolis  Journal 

Starts  Campaign  on 

Pearl  White  Serial 

The  Minneapolis  Journal  through  its 
service  department  has  indorsed  the  Pearl 
White  Patheserial  "Plunder,"  in  signed 
letters  addressed  to  approximately  1,200 
' '  Livewire  Showmen  of  Minneapolis  Terri- 

tory."  This  is  the  preliminary  result, 
Pathe  reports,  of  a  tie-up  with  this  news- 

paper, which  was  effected  by  Serial  Sales 
Manager  E.  O.  Brooks  while  en  route  to  the 
Pacific  Coast  for  a  tour  of  inquiry. 

Mr.  Brooks  reports  to  the  Home  Office 
that  a  showing  of  the  early  episodes  of 
"Plunder"  to  responsible'  heads  of  the 

Journal  proved  entirely  convincing."  In  its letter  to  exhibitors  the  Journal  said  in 

part: 

"Might  we  suggest  that  the  time  to  line 
up  your  booking  on  'Plunder'  is  right now,  when  the  public  interest  will  be 
mightily  aroused  by  the  big  campaign  to 
be  run  in  the  Journal?  Then  you  can  tell 
your  patrons  that  you,  too,  have  secured 
'Plunder,'  the  biggest  motion  picture  serial 
feature  released  in  many  years." 

Coue  Will  Appear 

in  Two-Part  Story 

of  Life  and  Work 

After  considering  all  offers  made  to  him 
by  motion  picture  producers  to  film  stories 
concerning  his  life,  his  work  and  his  mes- 

sage, M.  Emile  Coue  and  his  advisers  in 
New  York  announce  that  they  have  select- 

ed a  simple  two-reel  educational  story.  M. 
Coue  rejected  all  scenarios  that  were  based 
on  fiction  or  romance  and  in  which  he  was 
invited  to  appear  as  an  actor  and  which 
offered  large  financial  benefits  to  him  per- 

sonally. He  approved  the  educational 
script  which  merely  illustrated  the  outstand- 

ing points  of  his  theory  as  set  forth  in  his 
lectures,  and  his  personal  appearance  in  this 
film  is  limited  to  an  explanation  of  his  be- liefs. 

The  proceeds  of  the  film,  which  will  be 
distributed  by  Educational  Films,  Inc.,  will 
be  applied  to  founding  a  Coue  Institute  in 
New  York  City  and  M.  Coue  will  derive  no 
personal  benefits. 

Barry  Back  with  Century 

Eddie  Barry,  known  for  his  splendid  com- 
edy work  with  Christie,  Educational,  Roach 

and  other  companies,  has  returned  to  Cen- 
tury after  an  absence  of  nearly  a  year.  He 

is  known  as  a  veteran  of  the  comedy  field. 
He  is  nearly  six  feet  in  height,  slim,  virile, 
and  lithe.  He  belongs  to  the  comedians 
who  never  smile. 
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REVIEWS    OF  CURRENT 

SHORT  SUBJECTS 

"Jenkins  and  the  Mutt,"  Bruce- 
Educational 

Here  is  another  number  of  the  Robert  E. 
Bruce  series  which  includes  among  its  prin- 

cipals a  dog,  just  a  plain,  everyday  sort  of 
a  creature,  the  kind  that  once  it  has  de- 

cided upon,  just  what  human  shall  devolve 

the  responsibility  of  supplying  its  "eats" refuses  to  be  shaken  from  that  resolution. 
So  it  is  with  the  present  Mutt.  When  Jen- 

kins brings  him  home  with  him  to  stake  him 
to  a  snack  the  formidable  Mrs.  Jenkins, 

armed  with  a  broom,  declares  it  just  can't 
be  did,  and  warns  Jenkins  that  until  such 
time  as  he  shall  lose  the  Mutt  there  is  no 
supper  for  the  unfortunate  man.  The  man 
and  the  dog  wander  into  the  night  and  all 
night — and  for  many  days  thereafter.  In 
other  words,  the  more  Jenkins  thinks  of  his 
wife  the  fonder  he  is  of  the  Mutt.  When 
finally  the  semi-tramp  returns  to  the  shade 
of  his  own  fig  tree  he  learns  that  Mrs.  Jen- 

kins has  gone  away  leaving  no  trace.  The 
two  resume  their  wanderings.  The  picture 

contains  many  beautiful  shots  of  an  inter- esting countryside. 

for  non-payment  of  rent.  Snub  after  much 
difficulty  rescues  them  from  their  many  trib- 

ulations and  hops  a  freight  labeled  Florida. 
As  the  train  starts  the  designation  of  the 
car  is  changed  to  Iceland.  The  ensuing 
scenes  are  of  a  forest  of  igloos,  reminiscent 
of  "Nanook,"  with  an  abundance  of  frost. 

The  picture  is  bright  farce,  and  should 
provide  generous  amusement. 

as  it  shows  what  a  candidate  for  the  air 
service  has  to  undergo  before  the  govern- 

ment will  accept  him.  The  Patheeolor  sec- tion is  devoted  to  fine  views  of  a  Sahara 

town. 

"Smoked  Out,"  Pathe 

There's  good  drama  in  "Smoked  Out." 
starring  Leo  Maloney  in  the  Uange  Rider 

scries,  which  Pathe  is  releasing.  The  sub- 
ject was  written  and  directed  by  Ford 

Beebe  and  Mr.  Maloney.  It  is  in  two 
reels.  In  the  cast  are  Bud  Osborne,  Fat 

Eooney,  Bay  Moyers  and  Pauline  Curley. 
To  the  star  falls  quite,  a  bit  of  stand  up 
and  knock  down  fighting,  with  two  huskies 
against  him.  The  men  in  this  company 
seem  to  put  a  snap  into  their  scraps  that 

gives  the  onlooker  a  feeling  of  entire  satis- faction at  being  on  the  sidelines. 

The  story  is  of  the  hold-up  of  a  man,  re- 
turning to  his  home  after  a  long  absence. 

The  victim  stumbles  into  the  'Jicaip  of  Ma- 
loney, who  takes  the  wounded  man  to  the 

home  of  the  latter,  but  leaves  him  in  the 
barn  en  account  of  his  condition.  In  the 
house  the  mother  is  very  ill;  the  doctor 

says  only  the ,  return  of  the  son  will  save 
her.  Maloney  is  dragged  in  to  save  the  sit- uation. In  the  meantime  the  robbers,  with 
the  papers  of  the  man  they  have  held  up, 
decide  to  attempt  substitution.  That  starts 
the  muss,  and  before  it  is  over  and  the  two 
men  are  in  jail  there  are  lively  times. 

"Once  Over,"  Pathe 
Paul  Parrott  and  Jobyna  Ralston  pre- 

sent something  new  in  the  way  of  a  bar- 
ber's shop  comedy  in  "Once  Over."  The 

chair  of  the  chief  tonsorial  artist  operates 

on  the  plunger  principle,  and  when  its  ele- 
vating mechanism  is  put  in  operation  there 

seeminglv  is  no  limit  in  the  heights  to  which 
it  may  go.  Nothing  but  the  ceiling  stops 
it.  Inconceivable  things,  almost,  happen 
to  the  patrons  in  the  way  of  dolling  up, 
one  woman  emerging  with  very  much  more 
nose  than  she  possessed  when  she  entered 
the  establishment.  The  action  may  be  a 
bit  rough,  but  it  surely  is  lively. 

"A  Rough  Winter,"  Pathe 
Snub  Pollard,  in  the  latest  of  his  series 

of  two-reelers,  comes  upon  a  scene  that  is 

very  wintry  in  aspect.  The  atmosphere  is 

of  snow,  nothing  but— blowing  and  swirl- 
ing. Charles  Parrott  directs,  and  has  take,n 

much  time  and  expended  much  ef"->-*  m  the 
task.  Many  persons  are  empioyeu  m  sev- eral of  the  scenes.  The  story  is  of  a  poor 

girl,  played  by  Marie  Mosquini,  and  her 

starving  little  'brother— as  fat  as  two  pigs — who  are  dispossessed  on  Christmas  Eve 

"Yellow  Handkerchief,"  Universal 
Jack  Mulhall  again  is  featured  in  a 

"Tales  of  the  Fish  Patrol"  series,  adapted 
from  the  San  Francisco  Bay  stories  by  Jack 
London.  The  subject  is  in  two  reels,  from 
a  scenario  by  Anthony  Coldewey,  and  is  di- 

rected by  Edward  Kull.  The  title  comes 
from  the  name  of  the  leader  of  the  band 
of  Chinese  bay  pirates,  played  by  Jim 
Wang.  Louise  Lorraine  has  the  role  of  a 
waterfront  waif. 

The  story  possesses  some  elements  of  sus- 
pense, but  is  marked  by  no  particular 

strength.  Mulhall  as  a  "member  of  the 
Patrol  captures  a  ship's  crew  of  outlaws, 
and  while  awaiting  the  arrival  of  his  asso- 

ciates is  in  turn  captured  by  the  crew  and 
bound.  He  rolls  into  the  water  and  hides. 
Later  the  Patrol  arrives  and  takes  over  the 
Chinese,  whom  Mulhall  already  has  again 
captured,  this  time  cleverly  enmeshing 
them  in  a  big  net. 

"Pop  Tuttle,  Detekative,"  F.  B.  O. Dan  Mason  in  his  career  as  a  small  town 
correspondence  school  detective  gets  mater- 

ial aid  from  Wilna  Hervey  as  Tillie,  the 
"depot"  agent.  Tillie  bulks  very  largely in  the  capture  of  the  crook  who  outwits 
Pop  and  with  the  handcuffs  of  the  latter 
ties  him  to  a  post.  It  is  then  Tillie  comes 
to  the  rescue  and  handcuffs  the  bad  man 
to  the  fence.  There's  a  bit  of  drama  as 
well  as  comedv  in  the  climax  of  this  story 
by  A.  H.  Giebler,  the  tale  of  the  simple 
old  chap  who  becomes  so  enthusiastic  over 
what  he  is  going  to  achieve  as  a  terror  to 
criminals.  The  picture,  which  was  directed 
by  Robert  Eddy,  may  not  be  quite  as  strong 
as  some  of  its  predecessors,  but  there's  good entertainment  in  it. 

Mutt  and  Jeff,  Fox 
' '  Down  in  Dixie, ' '  released  by  Fox  is 

one  reel  of  fun  with  the  two  favorites  Mutt 
and  Jeff  on  a  cotton  plantation.  Jeff's 
ingenious  method  of  picking  cotton  will  be 
enjoyed.  Likewise  the  conception  of  the 
ultra  modern  cotton  gin  wherein  the  finish- 

ed article  comes  out  will  get  a  laugh  from 
persons  who  know  the  invention  of  Eli 
Whitney  or  the  present  day  gin  in  the  south. 
Although  perhaps  the  majority  of  persons 
through  the  country  know  little  or  nothing 
about  the  actual  workings  of  this  partic- 

ular thing,  there  has  als"  furnished 
a  bit  of  "atmosphere"  in  watermelons  and 
an  "Uncle  Tom. 

"By  Lantern  Light,"  Bruce- 
Educational 

Here  is  a  dramatic  and  picturesque  tale 
of  the  Oregon  coast,  of  the  all-night  search 
for  two  boys  caught  in  a  cave  by  a  high 
tide  and  shut  in  until  the  recession  of  the 
waters  in  the  morning.  There  are  many 
views  of  unusual  rock  formations,  of  pound- 

ing waves  and  placid  surf. 

"Hoboes  De  Luxe,"  Universal 
Neely  Edwards  and  his  side  partner,  Bert 

Roach,  put  on  one  of  their  entertaining 
single-reelers.  These  portrayals  of  the 
hobo  pair  have  a  flavor  all  their  own.  They 
sort  of  grow  on  one.  In  their  exaggerated 
courtesies,  exaggerated  because  they  are  in 
the  garb  of  tramps,  they  are  a  delight.  The 
present  number  is  no  exception  to  that  rule. 
William  Watson  has  written  a  story  that  is 
sufficient  for  his  purposes  and  then  put  it  on 
the  screen.  "Hoboes  De  Luxe"  is  good 
comedy. 

"Moonblind,"  Bruce-Educational 
The  first  of  the  new  series  of  Robert  E. 

Bruce  scenics  is  based  on  a  story  of  two 
prospectors,  one  stricken  with  temporary 
blindness  and  the  other  badly  injured  in  a 
fall  down  the  steep  sides  of  a  canyon. 
There  is  a  large  degree  of  suspense  running 
through  the  single  reel,  although  the  reve- 

lation at  the  close  that  it  is  all  a  dream 
has  a  tendency  to  detract  from  the  effec- 

tiveness of  the  subject  on  its  dramatic  side. 
The  picture  contains  striking  backgrounds, 
and  these  are  finely  photographed. 

Pathe  Review  No.  5 

Japan  has  its  flappers,  too,  and  they 
are  very  young,  as  we  see  in  the  Review. 
There  are*  pictures  of  charming  youngsters 
dancing  in  groups  before  large  audiences. 
For  the  Photographic  Gems  there  are  strik- 

ing views  of  the  Connecticut  River.  Experi- ments in  elemental  electricity  illustrate  the 
knowledge  possessed  of  the  science  by  the 
ancients.    "The  Thrill  Box"  is  well  named, 

Starland  Review  No.  19,  F.  B.  O. 
One  of  the  most  interesting  factors  of 

this  number  is  the  demonstration  by  W.  T. 
Benda  of  the  lifelike  masks  that  are  fash- 

ioned by  his  hand.  Sally  the  Monk,  of  the 
Ziegfeld  Follies,  and  her  mate  are  shown. 
Players  and  performers  who  also  appear 
are  Mosconi  brothers,  Henry  Hull  and  John 
Willard,  star  and  author  of  "The  Cat  and 
the  Canary";  the  Bennett  sisters,  Duval 
sisters,  McCarthy  sisters,  scenes  from  "The 
Love  Chief,"  and  Maxine  Brown  of  "Sue 

Dear. ' ' 

"Farm  Follies"  Century 
Here  are  two  reels  of  frolic  with  patches 

of  mirth,  the  whole  staged  on  an  honest-to- 
goodness  farm,  with  generous  haystacks.  A 
nut  of  a  young  farmer  brings  home  to  his 
beamy  and  cantankerous  wife  the  members 
of  a  stranded  troupe,  with  females,  young 
ones,  in  the  maiority.  One  of  the  players 
gets  tangled  with  the  baling  press,  a  situ- ation that  will  create  fun.  The  Century 
beanpole  giant  is  brought  into  action,  and 
does  his  bit. 

"The  Social  Buccaneer,"  Universal 
The  sixth  chapter.  "Into  the  Depths,"  of this  Universal  serial  in  which  Jack  Mulhall 

is  starred,  is  packed  with  scrap  and  strug- 
gle throughout  the  two  reels.  It  opens  with 

a  battle  in  the  country  home  of  Vail  and 
with  another  in  the  store  where  the  gold 
has  been  temporarily  stored  and  closes  with 
the  drop  of  Jack  in  a  parachute  from  an 
aeroplane  flving  over  the  steamer  bearing 
Louise  and  her  treasure  across  the  Atlantic. 

Aesop's  Film  Fables,  Pathe 
In  the  fable  of  "A  Raisin  and  a  Cake  of 

Yeast"  there  is  a  lot  of  fun,  especially  for 
those  who  have  any  first-hand  knowledge 
of  the  eccentricities  of  home  brew.  Car- 

toonist Terry  is  as  ingenious  and  as  funny 
a?  over,  and  perhaps  more  so  than  usual. 

Urban  Classic  for  Holiday 
Theatres  throughout  the  country  arc  book- 

ing the  one  reel  Urban  Popular  Classic 
"Abraham  Lincoln"  as  a  feature  for  their 
bills  on  Lincoln 's  Birthday  week.  Among 
those  who  have  booked  it  are  Balaban  & 
Katz,  of  Chicago,  who  will  play  the  Vita- 
graph  classic  at  their  three  biggest  thea- 

tres. The  Chicago,  The  Riveria  and  The Tivoli. 
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Live  News  of  the  West  Coast 

By  RENEE  BEEMAN 

EXHIBITING  his  faith  in  the  future  of 
specialization  in  pictures,  and  as- 

serting his  intention  of  confining  his 
efforts  to  the  fostering  of  big  productions, 
Samuel  Goldwyn  announces  that  three  sep- 

arate film  units  will  comprise  his  new  mo- 
tion picture  project. 

One  of  these  will  produce  the  "Potash 
and  Perlmutter"  stories,  the  second  the 
George  Fitzmaurice  features  and  the  third 
will  be  incorporated  in  Goldwyn 's  plans 
upon  his  return  to  Los  Angeles  in  a  few 
weeks.  At  that  time  he  will  probably  be 
in  a  position  to  announce  the  signing  of  an- 

other and  possibly  two  other  directors,  be- 
sides Mr.  Fitzmaurice. 

Mr.  Goldwyn  has  already  engaged  Fran- 
cis Marion  to  prepare  the  continuity  for 

the  first  of  the  "Potash"  stories,  on  which 
she  will  collaborate  with  Montague  Glass. 
The  producer  has  departed  for  New  York. 

' '  Mr.  Fitzmaurice 's  first  picture  will  be 
made  in  New  York,  if  I  select  the  story  I 
have  in  mind  at  present,"  Mr.  Goldwyn 
announced  before  leaving  Los  Angeles.  "I 
am  desirous,  as  he  is,  that  he  produce  his 
pictures  in  the  locality  in  which  they  are 
laid,  and  my  own  future  plans  contemplate 
his  going  to  any  locality  necessary  to  obtain 
the  proper  backgrounds.  If  the  picture  is 
laid  in  Spain  it  will  be  made  in  Spain.  If 
it  is  laid  in  Norway  it  will  be  made  in  Nor- way. 

"Mr.  Fitzmaurice  already  has  proved 
himself  an  artist.  I  consider  his  pictures 
'To  Have  and  To  Hold'  and  'Kick  In' 
among  the  ten  best  pictures  of  the  year. 
I  want  to  give  full  sway  to  the  genius  that 
he  has  evinced,  for  I  really  believe  that  as 
yet  he  is  but  on  the  threshold  of  his  great 
career. 

"I  am  hoping  that  soon  Mr.  Fitzmaurice 
will  have  a  story  suitable  to  California, 
because  I  have  such  a  strong  belief  in  the 
future  of  the  ("oast,  and  such  a  feeling  of 
attachment  for  everything  here." 

Mr.  Goldwyn  continues:  "I  have  always 
leen  with  the  Independents  in  picture-mak- 

ing and  I  am  Yvith  them  more  strongly  rhan 
ever.  I  belitve  that  one  thing  really 
counts  and  thai,  is  big  pictures  and  1  am 
not  worried  about  a  market  for  pictures  T 
intend  to  make.    There  is  no  fear  in  my 

Fred  Niblo  Completes 

"Famous  Mrs.  Fair" 

for  Metro  Pictures 

Fred  Niblo  completed  filming  "The  Fa- 
mous Mrs.  Fair"  as  his  first  production 

for  the  Metro-Louis  B.  Mayer  forces,  which 
was  adapted  by  Frances  Marion  from  the 
stage  success  of  James  Forbes.  Like  past 
Niblo  productions  it  has  been  staged  on 
an  extensive  scale. 
The  cast  to  be  found  in  Niblo  produc- 

tions may  possibly  be  a  reflection  of  the 
director's  former  experience  as  a  star  and 
producer  of  the  speaking  stage.  The  cast- 

ing of  the  characters  follows:  Myrtle  Sted- 
man  will  be  seen  as  Mrs.  Fair;  Huntley  Gor- 

don, Mr.  Fair;  Marguerite  De  La  Motte, 
Sylvia;  Cullen  Landis,  Alan;  Carmel  Myers, 
Angy  Brice;  Ward  Crane,  Dudley  Gillette, 
and  Helen  Ferguson,  as  Peggy.  The  photog- 

raphy is  by  Charles  J.  Van  Enger. 

mind  that  any  one  company  is  dominating 
the  picture  business. 
"The  picture  business  does  not  depend 

for  its  success  on  a  highly  perfected  <hs- 
tributing  organization  or  anything  purely 
mechanical.  If  I  believe  this  I  would  or- 

ganize my  own  distributing  organization.  I 
am  not  doing  this  and  as  I  see  things  now  I 
don't  intend  to.  I  am  willing  to  tie-up  with 
any  concern  when  I  can  exercise  personal 
supervision  over  the  product  which  I  control 
and  if  I  have  the  right  kind  of  pictures- — 
pictures  with  a  meaning — I  know  there  isn 't 
going  to  be  any  difficulty  about  their  re- 

lease. In  other  words,  it  doesn 't  matter 
what  delivery  wagon  carries  the  films 
around. 

Four  world  premieres  in  a  row  is  the 
record  which  Loew's  State  established  in 
Los  Angeles  in  these  last  seven  weeks. 

In  the  quartet  of  premiere  showings  have 
been  Bex  Ingram's  "Trifling  Women," 
' '  Quincy  Adams  Sawyer, "  "  Peg  O '  My 
Heart"  and  "Hearts  Aflame."  The  thea- 

tre is  doing  the  biggest  business  in  town 
and  has  been  keeping  the  2800  seats  well 

occupied  and  staging  a  line-up  almost  ev- 
ery afternoon  and  evening  during  the  last seven  weeks. 

Marcus  Loew  engaged  the  well-known 
dancer,  Bessie  Clayton,  for  three  weeks  in 
a  dancing  revue  and  at  the  close  of  her 
engagement,  Max  Fisher  has  signed  a  long 
term  contract  with  the  producer  and  ex- 

hibitor, to  present  his  noted  orchestra  at 
this  popular  theatre. 

Although  Mary  Pickford  has  been  back 
in  Los  Angeles  for  several  weeks  she  failed 
to  find  time  enough  to  see  her  latest  pic- 

ture, "Tess  of  the  Storm  Country,"  which 
is  playing  to  its  10th  week,  until  a  few nights  ago. 

Last  Saturdav  night,  she,  her  mother, 
Charlotte  Pickford  and  Doug,  sat  in  on  the 
last  show.  She  enjoyed  it  immensely  and 
although  she  attended  the  premiere  show- 

ing in  New  York,  she  said  she  was  so  ex- 
cited over  having  to  make  a  personal  ap- 

pearance, that  she  didn't  know  what  it  was 
all  about.   After  Katherine  MacDonald  completes 
her  contract,  which  will  be  at  the  end  of 
her  current  picture,  B.  P.  Schulberg  will 
sign  up  no  more  stars,  he  declares.  Fea- 

tured player,  yes;  but  so  far  as  he  is  con- 
cerned, the  star  system  is  out.  The  best 

pictures  are  being  made  with  players 
picked  to  fit  the  parts,  instead  of  stories 
being  made  to  suit  the  stars,  willy  nilly. 

Schulberg  has  just  purchased  the  rights 
to  a  number  of  books  and  plays  and  he 
also  has  bought  a  number  of  original  stor- 

ies. He  has  three  directors  now  at  work 
and  stated  by  the  first  of  March  he  will have  two  more. 

Colleen  Moore  has  just  been  signed  by  the 
producer  for  the  feminine  lead  in  "April 
Showers,"  by  William  B.  Leighton  and 
Hope  Loring.  Tom  Forman  will  direct. 
Kenneth  Harlan  is  in  the  cast. 

Director  Gasnier.  who  recently  completed 
the  cutting  of  "Poor  Men's  Wives,"  his last  Al  Lichtman  attraction,  has  incorpor- ated himself  into  his  own  express  company. 
When  Gasnier  returns  from  New  York, 
where  he  has  gone  with  a  print  of  his  lat- 

est production,  he  will  begin  work  on  an 
original  story  "  Mothers-in-Law,"  written by  Agnes  Christian  Johnston  and  Frank 

Dazey.   J.  L.  Frothingham,  producer  of  "The  Ten 
Dollar  Eaise,"  "Shattered  Idols,"  "The 
Woman  He  Loved"  and  other  successes, 
has  elaborate  plans  for  the  new  year. 

His  first  production  will  be  "The  Dice 
Woman,"  an  original  story  by  Harvey 
Gates,  author  of  "Hurricane's  Gal."  The 
producer's  second  story  will  be  a  stage  play 
said  to  have  a  theme  of  universal  appeal, 
and  the  third  story  will  be  from  the  pen 
of  William  V.  Mong,  character  actor,  who 
will  play  the  leading  role. 

Louise  Fazenda  is  completing  a  Fazenda 
Special  for  Educational  under  the  direc- 

tion of  Jack  White  at  United  Studios.  It 
is  a  situation  comedy  with  some  slapstick, 
but  none  of  the  violent  sort,  the  bulk  of 
fun  being  secured  from  the  angle  of  sur- 

prise and  the  unexpected. 

In  Loving  Memory 

JloHtfjtJj  ICattfmatt 
died  February  1,  1918. 
Ethel  Clayton  Kaufman A  glimpse  of  Fred  Niblo  and  members  of  "The  Famous  Mrs.  Fair"  company  talking 

it  over  on  the  set  between  scenes  at  the  Mayer  studio.    This  feature  is  based  on  the 
stage  play  by  James  Forbes.   It  will  be  released  by  Metro. 
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Making  the  Theatre  Pay 

Exploiting  the  Picture        Equipping  the  Theatre 

Enough  lanterns  to  make  a  factory  were  on  exhibit  during  the  run  of  First  National's  "East  Is  West"  at  Manager  Willard 
Patterson's  Metropolitan  Theatre,  Atlanta,  Ga.  The  entrance  to  the  house  resembled  a  Japanese  tea  garden  with  several  hun- 

dred lanterns  strung  under  the  marquee  and  in  the  lobby,  making  one  of  the  most  unique  theatre  dressings  ever  shown  in  the 
Georgia  metropolis 

Exploitorials 

CHARLES  O.  BROWN,  of  the  Brown  Amusement  Company, 

■which  operates  the  Manring  Theatre  in  Middleboro,  Ky., 
wanted  to  get  out  a  theatre  magazine  but  the  printing  costs 
forbid.  Still  he  wanted  to  get  out  the  magazine,  recognizing  the 
value  thereof  in  advertising  his  pictures  and  selling  his  house 
to  the  public.  So  he  got  out  a  magazine  and  is  continuing  to  get 
it  out  with  the  aid  of  his  mimeograph.  It  is  eight  pages — eight 
and  three-quarters  by  eleven  and  one-quarter  inches — and  con- 

tains advance  information  about  the  pictures,  display  ads  repro- 
duced exactly  as  laid  out  in  the  press  books,  cover  sketch  and 

illustrations.  It  is  to  be  a  weekly  institution  and  has  the  title 
"Reel  News."  May  it  be  the  beginning  of  one  of  the  "biggest 
and  betterist"  house  organs  in  the  world. 

PETE  SMITH  is  cutting  up  again.  Over  in  Boston  he  tied-up 
everything  then  in  sight  for  the  Park  showing  of  "Robin 

Hood."  But  in  Pittsburgh  Pete  got  some  stuff  that  was  really 
out-of-sight.  A  tieup  with  the  Lion  Brand  collars  and  a  special 
line  of  ladies'  frocks  called  "Robin  Hood  Frocks"  are  now  added 
to  the  list  of  cooperative  possibilities  for  "Robin  Hood"  cam- 

paigns. x 

HP  HE  "well-read"  man  on  affairs  affecting  the  motion  picture 
*■  will  tell  you  that  there  is  only  one  organization  which  can 
bring  on  censorship  and  Sunday  closing  of  motion  pictures,  and 
that  is  the  churches.  He  will  also  tell  you  that  there  is  only  one 
organization  capable  of  preventing  the  churches  from  censoring 
and  closing  picture  shows  on  Sunday,  and  that  is  the  picture 
theatres.  Now  if  that  is  the  case,  what  chance  has  Daylight 
Saving  in  Baltimore.,  where  churches  and  picture  theatres  have 
joined  forces  to  defeat  it. 

"O  EADING  between  the  lines — which  of  course  is  a  100%  pro- 
ducer  of  error — but  between  the  lines  of  some  emanations 

from  the  Pathe  exploitation  department  there  seems  to  be  a  gen- 
uine surprise  at  the  extraordinary  success  of  the  "Dr.  Jack" 

teaser  ad  campaign  outlined  in  the  press  book.  Of  course  the 
stunt  was  recommended,  in  the  press  book.  But  as  such  things 
go  later  developments  indicate  that  it  should  have  been  splurged 
and  howled  from  the  house-tops  of  the  press  agents'  pages.  What  a 
horrible  indictment — an  exploiteer  guilty  of  "under-enthusiasm." 

TOM  KENNEDY 
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Month's  Campaign  Routs  Dull  Times Gillespie  Launches  "First  National  Month"  in  Face 
Of  Threatened  Poor  Business  and  Holiday  Slump 

Merchant  co-operation  produced   these  fine  displays  for  the  showing  of   Paramount^  "Burning  Sands"  at  Palace    Fort  Worth    Texas     At  the  left       ,  1„M,„ display  of   Persian  rugs    draperies  and  lamps  supplied   Manager   Barry  Burke  by  a  local  store!    At  the  right  I  k  JaKcutahT good^ind^  dsplav   n  a  book store  treup.    Sand  carpeted  the  floor  of  the  window  and  with  theaddition  of  miniature  figure!  and  palm  trees  produced  a  cteert  Jcene 

Advertises  Reward 

For  Proof  Films 

Are  Not  First  Run 

Birmingham,  Ala. — The  element  of  sur- 
prise, so  valuable  in  advertising,  was  strong 

in  the  announcement  of  policy  run  by  the 
Alcazar  Theatre,  Nat  Koyster,  manager,  on 
the  first  of  the  year. 
The  advertisement  was  really  an  an- 

nouncement that  only  first  run  pictures  will 
be  shown  at  the  Alcazar  during  the  next 
twelve  months,  but  it  offered  $100  reward 
to  the  person  who  could  see  a  photoplay  at 
the  Alcazar  Theatre  that  has  even  been 
seen  in  Birmingham  proper  before. 

The  ad  was  printed  in  heavy  type  and 
finished  with  the  signature  of  Mr.  Eoyster. 

Metropolitan  Daily  Posts 

Paper  Advertising  Theatre 
The  St.  Louis  Globe-Democrat  is  one  of 

the  hundreds  of  papers  using  the  syndicated 
"Fables  in  Slang"  of  George  Ade. 
When  The  Missouri  Theatre  played  "Back 

Home  and  Broke, ' '  Thomas  Meighan 's 
Paramount  Picture  written  by  George  Ade, 
Herschel  Stuart,  the  manager,  sold  the 
paper  the  idea  of  a  split  one-sheet  poster  an- 

nouncing both  the  picture  and  Globe-Demo- 
crat feature.  Stuart  paid  for  the  printing 

and  the  newspaper  paid  for  the  posting  and 
also  made  available  their  contract  locations 
on  the  bill-boards  and  the  news  stands. 

An  intensive  publicity  and  exploitation 

campaign  for  one  month's  attractions  at 
the  Liberty,  Yakima,  Wash.,  was  the  cour- 

ageous expedient  adapted  by  Manager  H. 
A.  Gillespie  when  conditions  rendered  ad- 

verse through  a  poor  apple  market  and 
the  holiday  shopping,  made  heroic  business 

building  methods  imperative.  Gillespie 's 
campaign  for  First  National  Month  at  the 

Liberty  was  in  effect  a  live  showman's 
retort  to  the  pessimistic  whisperings  of 

"dull  days  ahead."  As  a  result  he  not 
only  kept  business  above  par  against  ad- 

verse conditions  but  succeeded  in  extend- 
ing his  regular  patronage  by  stimulating 

the  interest  of  Yakima  residents  who  pre- 
viously had  been  only  lukewarm. 

Early  in  the  campaign  his  house  organ, 
Screenland,  which,  because  of  advertising, 
costs  him  only  the  price  of  the  front  page 
cut  to  issue,  announced  the  first  salvo  in 
First  National  month.  Among  the  pictures 
advertised  for  the  first  part  of  the  month 

were:  "The  Woman  He  Married," 
"Sonny,"  "Kindred  of  the  Dust,"  "Hur- 

ricane's Gal,"  "East  is  West,"  "Brawn 
of  the  North,"  "The  Masquerader, "  "One 
Clear  Call,"  and  "The  Eternal  Flame." 

The  first  tie-up  was  with  the  First  Na- 
tional bank,  which  was  quite  agreeable  to 

making' it  a  First  National  month  and  used 
banners  on  both  sides  of  the  building  to 

say  so. Around  the  theatre,  banners,  streamers 
and  lobby  cards  advertised  the  event.  In- 

dividual exploitation  stunts  were  used 
throughout  the  month.  A  barricade  about 
the  size  of  a  possible  36  sheet  was  built 

for  "Kindred  of  the  Dust."  Two  thou- 
sand Chinese  pennies  attached  to  tags  were 

distributed  by  ushers  in  Chinese  costume 

for  the  run  of  "East  is  West."  A  review 

contest  and  window  tie-ups  plugged  ' '  The 
Eternal  Flame,"  while  "Brawn  of  the 
North"  was  exploited  by  newspaper  cam- 

paigns that  recalled  the  success  of  ' '  The  Si- 
lent Call."  Manager  Gillespie  attributed 

the  success  of  the  month  in  part  to  the 
fact  that  he  varied  his  exploitation  so  that 
with  every  picture  he  had  a  new  angle  of 

appeal. 

A   complete  exploitation  campaign   conducted  by  the   National  Biscuit  Companv  for  the  showing  of  First  National's  "Lorna  Doone"  at  the  Liberty,  Kansas 
City,  Mo.    The  national  tieup  based  on  the  title  of  the  play  and  a  brand  of  b  iscuits  in  the  company's  line  of  products!  has  been  successfully  worked  in  many cities.    In  Kansas  City  fine  co-operation  was  furnished  the  theatre.    Trucks  of  the    National    Biscuit    Company   carried    posters    and    many    window  displays 

arranged,  as  shown  by  the  center  photo  of  a  grocery  store  display,  and  at  the  right,  a  five  and  ten-cent  store. 
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Educator's  Endorsement 
Makes  Good  Ad  Copy 

Springfield,  111—  W.  W.  Watts,  of  the 
Prineess  Theatre,  played  up  an  endorsement 
for  "To  Have  and  To  Hold"  received  from 
the  chief  clerk  of  the  Board  for  Vocational 
Education  in  such  a  fashion  that  it  got 
receipts. 

Mrs.  E.  M.  Tarbet,  secretary  of  the  Board, 
signed  a  letter  written  by  Bill  Danziger, 
Paramount  exploiteer,  which  was  chock  full 
of  sales  arguments.  This  was  printed  as  an 
ad  just  above  the  straight  display.  It 
created  a  lot  of  talk. 

Through  the  cooperation  of  a  dealer  in  Persian  rugs  the   Rivoli  theatre,   Portland,   Ore.,  was  enabled  to 
make  a  display  of  rugs  estimated  to  be  worth  $50,000,  a  feature  which  the  theatre  advertised. 

Morning  Program  A  Success 
A  special  New  Year's  morning  program 

was  presented  at  the  Parkway  Thearre, 
Baltimore,  for  the  young  folks.  Every 

re'ai.  in  the  theatre  was  occupied.  "Lift!.- 
Red  Eiding  Hood ' '  was  the  feature  film. The  management  of  the  theatre  is  muen 
pleased  with  the  results  c-f  the  perform- 

ance. It  was  held  from  10.-30  A.  M.  to  12 
noon  and  admission  of  25  cents  was* 
charged. 

Lobby  of  the  Cameo  Theatre,  Pittsburgh,  for  the  showing  of  Goldwyn's  "Brothers  Under  the  Skin."  The  lighted  windows  at  either  side  of  the  entrance make  an  especially  attractive  display.  Medallions  of  Helene  Chadwick  and  C  laire  Windsor  were  displayed  against  transparent  drapes  of  three  colors.  Lights 
filtered   through   these   draperies.    The   cutout   over    the   box-office   featured    th  e  "Broadway  success"  angle. 

Decorations  Blow 

Down  But  Rea's 

Show  "Breezes  In" 
Washington  Court  House,  O. — George 

Rea  of  the  Colonial  came  in  for  a  lot  of  un- 
merciful kidding  when  his  compo-board 

"Old  Homestead"  used  as  a  lobby  display, 
was  demolished  by  the  wind. 
Rea  had  spent  a  lot  of  money  on  his 

front  and  wanted  it  to  be  "the  talk  of  the 
town"  but  it  was  gone  before  half  the folks  saw  it. 

What  did  he  do".'  He  simply  took  a 
newspaper  ad  and  announced  that: 

"Here's  a  proof.  There's  only  one  real 
'Old  Homestead.'  That's  Paramount's 
You  know  the  Colonial  erected  an  imita- 

tion on  the  side-walk  and  along  came  a 
puff  of  wind  and  zowie,  the  whole  works 
blew  down.  But  in  the  Paramount  picture, 
'The  Old  Homestead'  survives  the  most 
terrific  cyclone  ever  filmed." 

This  kind  of  sportsmanship  got  a  good 
laugh  and  folks  kept  coming  in  for  their 
second  and  third  visits. 

WESU' 

HEROES  op  the  STAEEf 

The  newsboy  quartette  used  by  the  Branford  Theatre,  Newark,  N.  J  ,  in  connection  with  a  lobby  display 
and  tie-up  for  Warner  Brothers  picture  "Heroes  of  the  Street"  and  local  charities.  The  newsboys  sold 
local  papers  and  their  first  customer  shown  in  the  photo  above  was  Mayor  Frederick  G.  Briedenbach.  The proceeds  went  to  charity.     Letter  boxes  were  placed  beside  the  box-office  to  receive  other  donations. 
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Mary  Pickford's  new  "Tess  of  the  Storm  Country"  was  well  advertised  in  Atlanta,  Ga.,  by  the  Howard 
Theatre,  as  testified  by  this  turnout  for  a  performance  of  the  United  Artists'  release.     The  walls  of  the 

lobby  were   boarded   and  painted   with   scenery   typical   of   the    Storm  Country. 

Advance  billing  at 
Loe  w's  Palace, 
Memphis,  Tenn.,  is 
usually  done  by 
means  of  cutout 
or  other  display  in 
the  rear  of  the 
lobby.  This  cut- 
down  24-sheet  for 
Metro's  "Broad- 

way Rose"  and  a shadow  box  display 
was  the  arrange- 

ment which  mana- 
ger A.  B.  Morri- 
son made  for  ad- 

vancing the  Mae 
Murray  feature. 

Teaser  Campaign 

In  Advance  of  New 

Griffith  Thriller 
When  D.  W.  Griffith's  mystery  picture 

"One  Exciting  Night,"  a  United  Artists 
Corporation  release,  was  booked  for  show- 

ing at  the  Circle  Theatre,  Indianapolis,  Ind., 

the  theatre  management  put  through  a  tie- 
up  with  the  Indianapolis  Star  which  pro- 

duced exceptional  results. 
The  tie-up  took  the  form  of  a  symposium, 

conducted  for  two  weeks  in  advance  of  the 

play  date  for  the  picture,  by  the  Indianapo- lis Star  for  the  best  letters  from  readers 

describing  the  most  ' '  Exciting  Night ' '  in 
their  experiences.  Prizes  of  $1  each  for 
the  daily  best  letters  were  given  by  the 
Star.  As  the  symposium  closed  all  letters 
were  judged  again  and  the  best  of  all  won 
an  award  of  a  $50  eash  prize. 

This  contest  ended  one  week  before  the 

play  date  for  "One  Exciting  Night,"  and 
immediately  following  it  a  teaser  advertis- 

ing campaign  was  started  in  Indianapolis 
newspapers,  the  copy  referring  mysteriously 
to  "One  Exciting  Night,"  and  timed  to 
tie  up  with  the  display  advertising  and 
announcements  just  before  the  opening  per- 

formance of  the  picture. 

Street  Cars  and  Fire 

Engines  Ballyhoo  Picture 
The  fire  department,  street  railways  and 

other  municipal  agencies  of  Owensboro,  Ken- 
tucky, combined  with  extensive  newspaper 

advertising  and  other  exploitation  mediums, 
figured  in  the  successful  showing  of 
"Quincy  Adams  Sawyer,"  at  the  Grand Theatre  in  that  city. 

One  of  the  largest  automobiles  in  Owens- 
boro 's  fire-fighting  fleet  carried  a  huge  sign, 

announcing  the  coming  of  "Quincy  Adams 
Sawyer  the  greatest  of  all  super  pictures," to  the  Grand.  The  assistance  of  the  street 
railways  company  was  no  less  important. 
On  each  car  was  fastened  one  of  the  one- 
sheet  posters  of  this  production,  and  win- 

dow cards  were  also  freely  used.  Another 
effective  device  was  the  use  of  an  old  shay, 
similar  to  that  in  the  picture. 

All  of  the  leading  newspapers  carried 
large  advertisements  well  in  advance  of  the 
presentation.  These  announcements  empha- 

sized the  fact  that  the  showing1  was  among 
the  earliest  held  anywhere,  and  G.  M.  Ped- 
ley,  manager  of  the  theatre,  gave  his  per- 

sonal guarantee  to  his  patrons  that  the 
photoplay  was  certain  to  win  their  ap- 

proval. 

"Old  Homestead"  atmosphere  in  the  display  for  the  Paramount  offering  at  the  Columbia,  Portsmouth,  O., 
was  produced  with  the  simple  articles  to  be  had  from  any  farmer  who  grew  corn  and  squash  ot  pumpkins 

last  summer — and  what  farmer  didn't. 

Dickens  Societies  Offer 

Tieup  for  "Oliver  Twist" 
Throughout  the  country  are  Dickens  So- 

cieties that  take  immense  interest  in  any 
picture  or  play  produced  from  the  works  of 
the  English  author;  and  the  endorsement  of 
these  societies  can  be  a  valuable  aid  in 

boosting  a  picture's  run. 
This  was  demonstrated  during  the  show- 

ing of  First  National's  "Oliver  Twist" 
when  the  picture  played  its  run  at  the  Tre- 
mont  Temple  Theatre,  Boston,  Mass.  The 
Dickens'  Society  of  Boston  attended  a  spe- 

cial performance.  They  not  only  gave  the 
picture  word  of  mouth  advertising  but  also 
space  in  their  official  magazine. 
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Exploitation  Extends  "Shadows"  Run  "Sherlo
ck  Holmes" 

Tieup  with  Newspaper  and  Big  Posting  Campaign  Gives 

Lichtman  Offering  Extra  Week  at  Barbee's  in  Chicago 
Just  what  proper  exploitation  will  do  in 

the  way  of  boosting  a  good  picture  is  illus- 
trated in  the  ease  of  "Shadows'"  in  Chi- 
cago. When  William  S.  Barbee,  president 

of  Barbee's  Loop,  booked  this  Preferred 
Pictures  production,  released  through  the 
Al  Lichtman  Corporation,  he  said  he 
thought  it  would  bring  in  good  business 
for  a  week.  Foster  Moore,  one  of  the  Al 
Lichtman    special   exploitation  representa- 

auspices  of  the  Journal  on  Saturday  morn- 
ing. 

The  silhouettes  appeared  daily  in  the 
Journal  in  a  two-column  layout,  with  tne 
following  printed  at  the  bottom: 

' '  And  if  you  're  looking  for  a  good  show 
—see  'Shadows'  at  Barbee's  Theatre!  It 
is  taken  from  a  magazine  story  called 
'Ching,  Ching,  Chinaman,'  anl  is  all  about 
a  Chinaman  cast  up  on  the  shores  of  a  lit- 

tle Maine  fishing  village  and  shows  ms  au- 

Lobby   display  and  marquee  arrangement  for  presentation  of   "Shadows"  at  the  Strand,   Newark,   N.  J. 
tives,  was  present  at  the  time  and  he  said 
that  proper  exploitation  would  keep 
"Shadows"  at  Barbee's  Loop  for  two 
weeks  or  more. 

"Go  ahead  and  tackle  it,"  said  Mr.  Bar- 
bee.  Moore  did.  He  plastered  the  down- 

town district  with  billboard  advertising. 
He  began  a  lively  newspaper  campaign,  and 
rigged  up  some  striking  window  displays. 
Then  he  "sold"  the  editor  of  the  Magazine 
Page  of  the  Chicago  Journal  the  idea  of 
running  a  "Shadows  Contest"  on  that 
page.  The  idea  of  the  contest  was  to  pub- 

lish, in  the  Junior  Journal  columns,  on 
the  Magazine  Page,  the  silhouettes  of  four 
of  the  principals  in  "Shadows"  under  the 
heading,  "Who  cast  these  shadows?" 

The  terms  of  the  contest  were  that  read- 
ers were  to  write  the  names  of  the  players 

under  the  silhouettes  and  send  them  to  the 
Journal.  The  first  prize  offered  was  $10, 
with  four  prizes  of  $5  each,  and  the  names 
of  the  winners  were  to  be  announced  at  a 
special  showing  of  the  picture  under  the 

ventures  running  a  laundry  and  evading 
conversion  by  the  local  minister.  i^on 
Chaney,  who  was  the  'merry  old  gentle- 

man,' Fagin,  in  'Oliver  Twist';  Marguerite 
De  La  Motte,  whom  you  have  seen  in  '  The 
Three  Musketeers ' ;  Harrison  Ford  and  an 
up  and  coming  youngster,  Buddy  Messen- 

ger, are  in  the  production. ' ' 

Zelda  Theatre  Develops 

New  Angle  for  "Fast  Mail" A  new  angle  to  the  automobile — locomo- 
tive street  stunts  for  the  Fox  special  "The 

Fast  Mail"  was  used  by  the  management 
of  the  Zelda  Theatre  in  Duluth,  Minnesota. 
By  tieing  up  with  an  automobile  agency 
the  use  of  a  ear  and  operator  was  received 
without  any  charge  to  the  management. 

Prominently  displayed  on  the  body  of  the 
rubber  tire  of  the  locomotive  was  adver- 

tising for  the  Fox  melodrama  at  the  Zelda- 
The  direct  tie-up  with  the  automobile  com- 

pany read  "Eosendahl's  Oakland  Car  and 
Service — Speedy  as  'The  Fast  Mail.'  " 

Well  Exploited  by 

Road  Show  House 
The  Court  Theatre,  Wheeling,  W.  Va., 

plays  road  shows  almost  exclusively.  "When 
we  do  play  a  picture,"  says  Fred  E.  John- 

son, business  manager  of  the  house,  in  re- 

porting a  fine  campaign  on  Goldwyn's 
"Sherlock  Holmes,"  "the  advertising  and 
exploitation  is  always  a  difficult  matter  be- 

cause people  think  of  the  Court  Theatre 
in  connection  with  spoken  plays. 

"For  our  recent  engagement  of  'Sherlock 
Holmes,'  we  did  exceptionally  heavy  news- 

paper advertising,  using  the  layouts  fur- nished in  the  press  book.  A  large  number 
of  posters  and  window  cards  were  displayed. 
What  proved  one  of  the  best  accessories 
used  by  us  was  a  reproduction  of  the  Ber- 
tillion  system  record  card,  with  finger  prints 
and  other  data  concerning  the  villain  of  tlrl 
play,  Prof.  Moriarity.  People  saved  these 
cards  as  curiosities. 

"In  executing  these  stunts  we  had  the 
help  of  Bill  Eobson  of  the  Goldwyn  Exploi- 

tation Department. 
"A  number  of  book  stores  gave  window 

displays  and  as  a  publicity  stunt  there 
was  a  private  showing  of  the  picture  for 
the  Police  Department.  Eobson  asked  the 
Chief  of  Police  for  permission  to  send  him 
a  wire  saying  Sherlock  Holmes  would  be 
in  Wheeling  to  try  to  find  the  Mer  Eouge 
murderers,  but  since  there  was  objection 
by  the  Chief  the  telegram  was  sent  direct 
to  the  Court  Theatre  and  made  a  good  lobby 
display  feature. 
"We  were  especially  pleased  with  the 

results  of  the  campaign  as  we  not  only  did 
a  satisfactory  business,  but  there  were  no 
patrons  registering  complaints  that  the  ad- 

vertising did  not  make  clear  exactly  what 

kind  of  show  we  were  offering. ' ' 

To  Feature  Local  Talent 
Baltimore  vocalists  are  to  have  their 

chance  to  take  part  in  the  programs  offered 
by  the  Century  Theatre  in  that  city.  It 
has  been  announced  that  in  the  future  the 
singers  who  will  appear  on  the  program 
will  be  selected  from  local  talent  if  it  is 
possible.  Both  men  and  women  are  eligible. 
Each  Wednesday  morning  the  manager  and 
the  musical  director  will  hear  those  who 
make  application. 

The  "When  Knighthood  Was  in  Flower"  march  written  by  Victor  Herbert  has  served  as  a  means  of  getting  window  displays  in  music  stores  for  theatres presenting  this  Paramount  offering.    At  the  left  is  a  window  featuring  music  rolls  in  a  display  for  the  Lincoln  Theatre,  Troy,  N.  Y.,  and  at  the  right  a 
phonograph  display  for  the  Olympic  Theatre,  Pittsburgh,  Pa. 
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Vhe  Hollywood 

A  "Reel" 

Tfte  merchants  of  Birmingham,  Ala.,  had 

a  fine  advertising  feature  in  the  "mystery 
girl"  stunt  used  by  the  Alcazar  Theatre 
in  exploiting  the  Arrow  feature  "Night 
Life  in  Hollywood."  A  strip  of  film  show- 

ing a  local  girl  was  added  to  the  picture 
and  the  advertising  tied-up  directly  with 

the  theatre's  attraction. 

Bank  Cooperates 

With  "Name  Your 

Baby  Omar"  Stunt 
Manager  H.  B.  Watts  and  his  staff  out- 

did all  previous  efforts  in  their  exploitation 

of  "Omar  the  Tentmaker"  when  the  First 

National  attraction  played  the  Strand, 
Omaha,  Neb. 

Banging  from  ordinary  routine  exploita- 
tion to  a  baby  naming  contest  that  stands 

unique  among  the  unusual  names  of  modern 

infants.    Briefly  tabulated  the  stunts  were: 

1.  Use  of  2500  Library  bookmarks  for 

the  "Rubiayyat;"  2.  Dunlap  hat  window 

tie-up;  3.  Persian  rug  window  tie-up;  4  Tie- 
up  on  Omar  cigarettes  effected  despite  the 

state  law  which  prohibits  the  advertising 

of  cigarettes  in  windows;  5.  Navy  recruit- 
ing service  tie-up;  6.  Radio  lecture  by  noted 

elocutionist;  7.  Baby  naming  contest  on 
"Omar"  and  "Shireen;"  8.  Good  fellow 
tie-up. 

Through  the  courtesy  of  the  Omaha  Bee's 

radio  department,  a  local  elocutionist,  re- 

cited passages  from  the  "Rubiayyat,"  ty- 
ing up  with  the  regular  radio  entertainment. 

The  Daily  News  found  a  good  front  page 

story  in  a  tie-up  with  the  First  National 
Bank  whereby  it  agreed  to  deposit  ten 
dollars  in  the  bank  to  the  account  of  the 
first  boy  born  during  the  week  named 
' '  Omar. ' '  It  was  agreed  that  the  same  sum 
was  to  be  put  to  an  account  for  the  first 
girl  born  during  the  week  to  be  named 
"Shireen."  In  ease  of  mixed  twins,  one 

to  be  named  "Omar,"  the  other  "Shireen" 
the  deposit  was  to  be  $25.  The  amount 
was  to  remain  at  the  bank  until  the  baby 
became  of  age  with  interest  compounded 
semi-annually. 

Make  Special  Childrens'  Shows  Pay Box  Office  Returns,  Publicity  and  Prestige  Realized  on 

L.  R.  Towns'  Specially  Selected  Programs  for  Children 
An  advertising  method  which  the  Strand 

Theatre  of  Birmingham,  Ala.,  L.  R.  Towns, 
manager,  has  found  profitable  is  that  of 
having  matinees  for  the  children  early  in 
the  mornings,  before  opening  time.  ihe 
Strand  has  had  columns  of  free  advertising 
on  this  venture  and  much  commendatory 
comment  from  preachers,  teachers  and 
mothers  because  they  have  selected  pictures 
based  on  good  books  and  books  that  are 
calculated  to  add  a  bit  to  the  culture  of 
the  child.  The  matinees  are  held  every 
Saturday  morning.    Admission  is  ten  cents. 

' '  The  value  of  good  feeling  from  that 
class  of  people  known  as  'solid  citizens'  to 
the  man  in  the  amusement  business,  par- 

ticularly in  the  business  of  exhibiting  mov- 
ing pictures,  can  not  be  over-estimated," 

said  Mr.  Towns.  ' '  The  Strand  has  taken 
this  fact  into  consideration  in  its  exploita- 

tion methods  and  in  its  selection  of  pic- 
tures. 

"These  Saturday  morning  matinees, 
which  will  be  a  regular  feature  of  the  pro- 

gram for  the  rest  of  the  school  term  have 
programs  suited  to  the  child  mind.  Every 
lilm  is  passed  on  by  the  manager  of  the 
theatre  before  it  is  gi.en  to  the  screen  for 

juvenile  eyes. ' ' 
The  matinees  have  proved  not  only  good 

publicity  and  excellent  general  exploitation 
but  the  volume  of  business  has  made  them 
profitable  from  a  financial  point  of  view 
as  well. 
For  the  first  matinee  which  featured 

"  Huck  Finn"  and  had  a  number  of  shorter 
comedy  features,  the  crowds  of  children 
blocked  the  sidewalk  and  crowded  into  the 
street.  On  the  second  Saturday  when  they 
showed  "Don't  Call  Me  Little  Girl,"  the 
result  was  the  same.  The  matinee  programs 
are  announced  every  Sunday  in  the  amuse- 

ment sections  of  the  papers  and  mention 
is  made  of  them  several  times. 

At  the  left  is  a  novel  display  for  First  National's  the   "Dangerous  Age,"   used  at  the  Capitol,  Detroit. 
Th©  right  shows  the  "safety  campaign"  in  which  the  city  cooperated  with  the  theatre.     It  is  said  this  is  the first  time  a  tieup  has  been  effected  with  official  Detroit  by  a  theatre. 

Exploiteer  Makes 
Public  Attack  on 

His  Tieup  Stunt 
Iola,  Kansas — John  J.  Friedl,  Paramount 

exploiteer,  added  a  new  kink  to  the  stock 
"Manslaughter"  hook-up  campaign  when 
the  picture  played  at  the  Grand  Theatre. 

The  public  came  in  for  the  tie-up  and 

the  "Drive  carefully  and  avoid  'Man- 
slaughter '  ' '  signs  were  placed  on  every 

traffic  semaphore  and  standard.  Friedl 
then  wrote  a  letter  to  the  local  newspaper 

signed  "curious"  and  asked  why  motion 
picture  advertising  was  permitted  on  the 
city  property  and  if  the  theatre  was  paying 
for  it,  who  was  getting  the  money. 

Friedl  also  planted  an  editorial  along  the 
same  lines.  Then  he  got  an  interview  from 
the  mayor  stating  that  the  city  was  per- 

fectly willing  to  co-operate  with  any  busi- 
ness enterprise  provided  the  city  benefited. 

Everybody  was  satisfied,  especially  since 
not  one  cent  of  cash  was  involved,  and  the 

This  is  the  Harold  Lloyd  "double"  who  did  the  bally-      picture  had  publicity  to  the  tune  of  an  edi- 
hoc  Work  /or  »  «^  }ack"  at    tonal  and  two  front  page  stories. 
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The  Pittsburgh  presentation  of  "Douglas  Fairbanks  in  Robin  Hood"  was  accompanied  by  a  campaign  which  blanketed  the  city  with  displays  and  attractions 
to  sell  the  public  the  new  United  Artists  spectacle.  Above  are  some  of  the  window  displays.  At  the  left  a  phonograph  store,  the  center  a  men's turnisnings  shop  featuring  a  tieup  with  the  Lion  Brand  Collars  and  at  the  right   a   hat   store,    the   member   of   a   chain    of   such    shops   which   featured  the 

"chivalry  feather.'1 

-Kindly  Act"  Tieup 

Used  to  Exploit 

Arliss  Vehicle 

The  "help  your  brother"  angle  of  the 
Distinctive  Pictures  production  "The  Man 
Who  Played  God,"  starring  George  Arliss 
in  the  roie  of  the  man  whose  bitterness 
is  turned  to  happiness  through  performing 
cnanties,  continues  to  be  the  exploitation 
angie  stressed  by  exhibitors  in  tuia 
country  and  Canada. 

In  JNew  York  Manager  C.  Fredrick,  of 
tne  uni»on  square  Tbeatre,  organized  a 

"Don't  Give  Up'  Association  which 
nadi  a  mouo  ot  "smile  and  tne  world 
smnes  witii  you  '  anu  01  whicn  Mr.  Arliss 
was  named  nonorary  president.  Cheerful 
messages  inviting  all  his  patrons  to  join 
tne  association  were  sent  out  by  Manager 
Fredrick  The  initiation  fee  was  the  price 
of  admission  to  the  show  and  it  is  re- 

ported a  big  membership  was  recorded. 
The  presentation  of  "The  Man  Who  Play- 

ed God"  at  the  Capitol  in  Montreal  was 
exploited  in  cooperation  with  the  French 
language  newspaper  "La  Patrie."  A  contest 
was  run  in  which  prizes  were  offered  for 
the  recital  of  the  most  charitable  incident 
observed  by  the  readers  of  the  paper.  Em- 

phasis was  placed  on  the  purity  of  the 
French  used  in  relating  the  experiences 
and  the  newspaper  made  a  special  drive 
to  stir  the  young  people  to  greater  study 
and  use  of  the  French  language.  The  Mon- 

treal Herald  also  helped  with  a  "kindly 
act"  tieup,  giving  Harry  Dahn's  theatre  a 
double  play  on  a  single  exploitation 
feature. 

New  National  Tieup  for  "Robin  Hood 
Makers  of  Nationally  Distributed  Collars  Enter  into 

Scheme  to  Advertise  with  Theatres — Tryout  in  Pittsburgh 

Publicity  But  No  Profit 
M.  H.  Hustler,  manager  of  the  T.  &  D. 

Theatre,  Sacramento,  Calif.,  was  held  up 
by  burglars  and  relieved  of  $500,  the  eve- 

ning's receipts  for  "Sherlock  Holmes." 
The  burglars  made  good  their  escape  with 

two  bags  containing  $500  and  loose  change 
amounting  to  $45.  The  Sacramento  papers 
printed  the  story  over  scare  heads,  and  the 
resulting  publicity,  of  local  criminals  giv- 

ing a  real  Sherlock  Holmes  problem  to  solve 
while  the  screen  "Sherlock  Holmes"  was 
being  shown,  went  toward  making  up  a  por- 

tion of  the  amount  stolen. 

Pete  Smith,  who  has  directed  the  exploi- 
tation for  all  presentations  of  "Douglas 

Fairbanks"  in  the  large  cities,  sends  word 
from  Pittsburgh,  where  he  launched  a  cam- 

paign for  the  showing  at  the  Pitt  Theatre, 
that  he  has  perfected  a  national  tieup  with 
the  manufacturers  of  Lion  Brand  Collars. 

The  co-operative  stunt  consists  of  a  spe- 
cial advertising  drive  for  a  collar  named 

the  Eobin  Hood,  the  displays  and  advertis- 
ing tying  up  with  the  theatre 's  announce- ments. It  had  its  first  workout  in  Pitts- 

burgh and  the  Lion  Company  demonstrated 
that  it  is  behind  the  drive  100  per  cent. 

According  to  Pete  all  the  exhibitor  has  to 
do  is  communicate  with  the  local  Lion  Brand 
dealer  when  he  has  Eobin  Hood  booked, 
supply  materials  for  displays  such  as  paper, 
stills  or  whatever,  and  displays  are  ar- 

ranged by  the  dealer  without  further  bother 
to  the  exhibitor. 
The  tieup  with  the  Columbia  Grafanola 

concern  is  another  which  has  been  used  to 
distinct  advantage  in  all  campaigns  thus 
far  for  Kobin  Hood.  "A  stunt  that  I  have 
been  working,"  continues  Pete  Smith,  "and 
that  can  be  put  over  by  any  exhibitor  on  any 
film  is  a  tieup  with  photograph  and  camera 

dealers  in  Eastman' products.  On  the  letter- 
head of  our  company  I  give  the  store  a  let- 

ter stating  that  stills  for  "Douglas  Fair- 
banks in  Eobin  Hood"  were  made  by  a 

Graflex  camera  and  printed  on  Eastman 

paper  stock. "Another  gag  that  is  always  sure-fire  on 
this  production  is  the  'Eobin  Hood  Mark  of 
Chivalry  Feather. '  I  always  select  the  com- 

pany with  the  greatest  number  of  hat  stores in  a  city. 

' '  Other  window  tieups  used  here  were  ef- 
fected with  the  United  Cigar  stores,  depart- 
ment and  book  store  windows  were  also 

effected  on  the  different  Eobin  Hood  books, 
Spalding  stores  displayed  materials  used  in 

the  production  of  the  picture." 

Manager  P.  F.  Schwie  is  on  the  high  road  to  fame  as  a  leading  impresario  of  the  picture  prologue  on  the 
evidence  of  his  many  recent  productions  at  the  New  Gamete,  Duluth,  Minn.  The  prologue  illustrated 
in  the  above  photo  was  staged  in  conjunction  with  First  National's  "Oliver  Twist"  during  the  holidays. The  scene  opened  on  the  exterior  of  one  of  the  leading  Duluth  department  stores  with  an  urchin  peering 
through  the  window  at  the  toys.  A  fairy  queen  enters  and  a  wave  of  her  wand  is  the  signal  which  sends 
up  the  front  drop.  This  converts  the  scene  to  an  interior  of  the  store  where  the  toys  become  animated  and 
dance.  The  act  concludes  outside  the  store  with  the  appearance  of  a  well-dressed  man  who  takes  the  child 

by  the  hand  and  indicates  he  will  buy  her  some  of  the  toys. 
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The  Voice  of  the  Box  Office 

How  the  Latest  Releases  Are  Being  Received  Throughout  the  Country 

"ANNA  ASCENDS" 
(Paramount) 

ALBANY,  SCHENECTADY,  N.  Y. — Ad- 
mission 10,  20,  30  cents.  Ran  fairly  well, 

considering  weather,  the  worst  of  the  entire 
winter. 

Exploitation. — Nothing  out  of  the  ordi- nary. 

Short  Subjects. — Hall  Room  Boy  comedy; 
screen  snapshots,  news  weekly. 

"BACK  HOME  AND  BROKE" 
(Paramount) 

ALLEN,  CLEVELAND.— Admission  35- 
60  cents.  It  built  steadily  from  Sunday 
and  held  up  remarkably  well  during  the  en- 

tire week,  despite  unfavorable  weather. 
Exploitation. — Street  car  cards  and  large 

newspaper  advertising.  Publicity  stories 
on  Governor's  endorsement,  used  very  free- 

Press  Comment.  —  "Back  Home  and 
Broke"  is  a  genuine  screen  treat. — News. 
Go  to  see  it.  You  may  not  get  inspiration, 
but  you  '11  get  entertainment. — Plain  Dealer. Geo.  Ade  bites  harder  than  Sinclair  Lewis 
within  this  conventionally  romantic  plot  of 
his  movie  and  includes  in  it  a  sharper  acid 
than  that  with  which  Sinclair  Lewis  wrote 
"Main  Street"  and  "Babbitt."— Press. 
NEWMAN  THEATRE,  KANSAS  CITY, 

MO. — Admission,  15,  25,  35,  50  and  75  cents. 
Good  business  all  week. 

Exploitation. — Large  Sunday  newspaper 
space,  reading,  "Not  the  best  picture  ever 
made,  but  the  most  entertaining. ' '  Meighan 
played  up  big  in  lobby  and  billboard  space. 

Short  Subjects. — "The  Musical  Mirror" 
(Cartoon  Comedy)  and  Newman  News  and 
Views  (Current  Events). 

Daily  Press  Comments. — A  story  appro- 
priate for  after  holiday  showing,  chiefly  in- 

teresting because  of  the  types  it  represents. 
— Star-Times.  An  appealing  picture. — Jour- 
nal-Post. 
PALACE,  DALLAS,  TEXAS.— Admission 

matinee  25,  35  cents;  night  35,  55  cents. 
Opened  to  overflow  houses  and  business 
held  up  well. 

Exploitation. — Folders  distributed  during 
preceding  week.  Newspaper  advertising, 
posters.    Large  cutouts  in  lobby. 

Short  Subjects.  —  "Cheating  the  Cheat- 
ers," (Fables);  "No  Luck"  (Educational); 

Pathe  News,  International  News. 
Daily  Press  Comment. — One  of  the  most 

human  and  one  of  the  most  unique  film 
stories  recently  reeled. — News.  A  thorough- 

ly likable  screen  presentation. — Herald. 
COLISEUM  SEATTLE,  WASH.— Admis- 

sion 25-35-50  cents.    Excellent  business. 
Exploitation. — Regular  newspaper  space, 

window  and  lobby  cards,  billboard. 
Short  Subjects.  —  "Hurry  Up"  (Cameo 

comedy),  Pathe  News,  Kinograms,  Pictures 
of  bridge  disaster,  Kelso,  Wash. 

Press  Comments. — Full  of  laughs  and  hu- 
man interest  of  the  small-town  type  which 

appeals  to  everyone. — Times.  It  is  one  of 
those  stories  which  reaches  the  heart  and 

which  everyone  can  understand. — Post-In- telligencer. 

"A  BLIND  BARGAIN" 
(Goldwyn) 

MAJESTIC,  PORTLAND,  ORE.— Admis- 
sion 10-25-35-50  cents.  Honors  divided  be- 

tween the  feature  and  "The  Leather-Push- 
ers," and  a  capacity  business  was  result, 

despite  floods  that  caused  two  bridges  to 
be  closed. 

Exploitation.  —  "The  Leather  Pushers" 
enjoyed  the  place  in  electrics  over  the  mar- 

What  They 

Give  the 

Public 

DELMONTE  THEATRE 
St.    Louis,  Mo. 

1.  Delmonte  News 
2.  Topics  of  the  Day 
3.  Delmonte  Funster 
4.  Feature — Broken  Chains 
5.  Joseph   F.    Sheehan   and   supporting  com- 

pany in  H.  M.  S.  Pinafore 
THE  RIVOLI 
Baltimore,  Md. 1.  Organ 

2.  Overture — Maritana    (W.  Wallace) 
3.  Rivoli  News 
4.  Selected — Prizma  Color  Sketches 
5.  Vocal — Mr.  Leon  Zaretto 
6.  Feature — The  Hottentot 
7.  Rivoli  Review 
8.  Comedy — Buster   Keaton   in  The  Electric House 9.  Organ 

NEW  GRAND  CENTRAL 
St.  Louis,  Mo. 

1.  Overture — Evolution   of  Yankee  Doodle 2.  News  and  Views 
3.  Topics  of  the  Day 
4.  Gene  Rodemich's  Orchestra 
5.  Feature — Charles   Ray   in   A  Tailor-Made Man 
6   Comedy — Christmas   with   Mr.    and  Mrs. Carter  DeHaven 

CENTURY 
Baltimore,  Md. 

1.  Comedy — Eskimo 2.  Organ  Solo 
3.  Overture — Rienzi  (Richard  Wagner) 
4.  Topical  Review  and  Magazine 
5.  Feature- Prologue 
6.  Feature — Priscilla    Dean    in    Under  Two Flags 

METROPOLITAN 
Baltimore,  Md. 

1.  Orchestra — Madamoiselle  Modiste 
(Victor  Herbert) 

2.  Cartoon — Fable  of  The  Frog  and  the  Cat Fish 
3.  Topical  Review  and  Magazine 
4.  Comedy— Bull  Montana  in  Glad  Rags 5.  Tenor  Solo 
6.  Feature — Singed  Wings 

BRANFORD  THEATRE 
Newark,  N.  J. 

1.  Review  of  Events 
2.  Topics  of  the  Day 3.  Tenor  Solo 
4.  Organ  Solo 5.  Comedy 
6.  Prologue 
7.  Feature — Lorna  Doone 
8.  Overture — Orpheus  (Offenbach) 

LOEWS  STATE 
Los  Angeles,  Calif. 

1.  Overture — Naughty  Marietta  (Herbert) 
2.  Views  of  Current  News 
3.  Mutt  and  Jeff  Comedy — Steeple  Chase 
4.  Dance  Revue — Bessie  Clayton 
5.  Atmospheric  Prologue 
6.  Feature — Peg  O'  My  Heart 

MISSOURI  THEATRE 
St.   Louis,  Mo. 

1.  Overture — Martha  (Flotow) 
2.  Missouri  News 
3.  Fun   from   the  Press 
4.  Organ  Solo 
5.  Hal  Roach  in  Our  Gang 
6.  Musical  Act. 
7.  Feature — Elsie  Ferguson  in  Outcast 
8.  Cartoon — Felix  Comes  Back 

quee.  Lobby  display,  window  cards,  ordi- nary amount  of  newspaper  space,  posters, 
and  trailers  in  advance  of  the  picture. 

Short  Subjects.— Pathe  News,  "The  Lea- 
ther Pushers"  No.  2  (Raising  Cain). 

Press  Comments. — Those  who  find  plea- 
sure in  thrills  will  discover  much  to  their 

liking  in  "A  Blind  Bargain."  The  play 
is  followed  by  a  "leather  pusher,"  comedy 
of  great  merit. — Journal.  Lon  Chaney  plays 
one  of  the  most,  if  not  the  most  remarkable 
role,  of  his  spectacular  career. — News. 
ORPHETJM,  CLEVELAND  —  Admission 

15-25  cents.  Drew  to  fair  business  with 
little  exploitation  and  small  advertising. 

"BROAD  DAYLIGHT" 
( Universal) 

QUEEN,  DALLAS,  TEXAS.— Admission 
matinee  10,  20,  25  cents;  night  10,  25,  40 
cents.  Drew  about  average  houses  for  three 
days. 

Exploitation. — Newspaper  space  and  lob- 

by frames. Short  Subjects.  —  "Paste  and  Paper" 
(Paul     Parrott     Comedy).  International News. 

Daily  Press  Comment. — Every  character 
and  every  situation  rings  true. — Journal.  A 
clever  romance  of  the  underworld. — Dis- 

patch. 

"BROKEN  CHAINS" (Goldwyn) 

DELMONTE,  ST.  LOUIS,  MO.— Admis- 
sion 25-50  cents.  Children  10  cents  always. 

Business  fair.  No  exploitation.  Regular 
newspaper  space. 

Short  Subjects. — Delmonte  News,  Topics 
of  the  Day,  Fun  from  the  Press,  a  comedy. 

Daily  Press  Comments. — There  is  no  con- 
tinuity, virtually  no  plot,  and  quite  certain- 

ly no  excuse  for  presenting  to  any  intel- 
ligent assemblage  such  a  collection  of  crime 

exaggerations. — Post  Dispatch. 

"BROTHERS  UNDER  THE  SKIN" (Goldwyn) 

NORVA,  NORFOLK  VA.— Three  days  to 
very  good  business.  Other  features:  Ben 
Turpin  in  "Home-Made  Movies." 

Daily  Press  Comment.  —  One  of  those 
light,  exceedingly  entertaining  comedies 
that  comes  once  in  a  while  and  which  are 
always  received  with  delight. — Norfolk 
Landmark.  A  diverting,  vivacious  comedy 
e  Qtertainment. — Ledger  Dispatch. 

"CATCH  MY  SMOKE" (Fox) 

BOSTON  THEATRE,  BOSTON,  MASS. — 
Admission  25  cents  bottom  morning  to  60 
cents  top  evening.  Excellent  business  for 
the  run. 

Exploitation. — Lobby  in  advance.  Ad- 
vance screen  flashes.  Posters  in  all  sub- 

way and  elevated  stations.  Feature  ads 
in  all  Sunday  papers,  with  regular  run 
weekdays.    Billboard,  window  cards. 

Short"  Subjects.  —  Pathe  News  Weekly, 
Topics  of  the  Day,  and  Aesop's  Fable.  Bus- 

ter Keaton  in  "The  Electric  House." 
Daily  Pre«s  Comment. — Thrilling  comedy 

is  at  its  best  in  this  picture. — Post.  It  is 
cast  in  the  mould  of  all  Mix  pictures. — 
Transcript.  The  film  is  chuck-full  of  rapid fire  action. — Advertiser. 

"DR.  JACK" 
(Pathe) 

OLD  MILL,  DALLAS,  TEXAS. — Admis- 
sion, increased  from  regular  prices  of  10  to 

40  cents  to  15  to  50  cents.  Continued 
through  second  week's  run  with  full  houses nearly  every  night. 

Exploitation. — City  covered    with  three 
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and  one  sheets.  Dr.  Jackson  advertised  as 
regular  physician  in  newspapers. 

Short  Subjects. — "The  Ne'er  to  Eeturn 
Boad"  (Educational),  Kinograms. 
ALAMO,  LOUISVILLE,  KY.— Admission 

15-20-25-30  cents.  Second  week  and  the  run 
continues  to  be  good,  although  not  the  land 
office  business  that  was  done  the  first  week. 

Short  Subjects. — Fun  from  the  Press,  and 
a  radio  educational  picture. 
STRAND,  ATLANTA,  GA. — Admission 

20  cents.  Following  within  a  month  its 
original  run  at  the  Howard,  "Dr.  Jack" 
put  the  Strand  over  to  business  well  above 
average. 

Press  Comments. — If  a  comparison  is  to 
be  made  of  the  funny  business  of  the  screen 
for  the  last  year,  honors  must  go  to  none 
other  than  the  famed  Harold  Lloyd. — At- 

lanta Georgian.  "Dr.  Jack"  is  a  delicious 
conglomeration  of  everything  one  could 
wish  for  in  a  super-comedy,  and  everything 
is  entirely  new. — Atlanta  Georgian. 
SHEA'S  HIPPODROME,  BUFFALO. — 

Admission  20  to  50  cents.  Business  was 
close  to  record-breaking. 

Exploitation.  —  Augmented  advertising 
campaign,  attractive  electric  flash,  artistic 
lobby,  billboards  and  window  cards. 

Short  Subjects.  —  Hippodrome  Eeview. 
Viola  Dana  in  " Seeing 's  Believing,"  was the  added  feature. 

Daily  Press  Comment.  —  Harold  Lloyd 
again  proves  that  he  is  the  most  consistent 
funmaker  on  the  screen. — Evening  Times. 
Never  was  there  anything  funnier  screened 
than  Lloyd's  acrobatic  antics  in  his  weird 
disguise  as  the  madman. — Express.  "Dr. 
Jack"  is  a  picture  that  undoubtedly  will rank  as  one  of  the  best  comedies  of  the 
year.  Like  all  Lloyd  films  it  is  clean. — 
Enquirer.  If  no  one  else  in  the  world  ap- 

proves of  Harold  Lloyd's  latest  picture,  it 
is  a  safe  bet  that  Dr.  Emile  Coue  will  ex- 

press great  delight  should  he  happen  to  see 
it. — Courier.  Harold  Lloyd  in  his  latest 
comedy  maintains  his  high  position  among 
screen  comedians. — Evening  News. 

"THE  DANGEROUS  AGE" 
(First  National) 

MELBA,  DALLAS,  TEXAS.— Admission 
matinee  25,  35  cents;  night  35,  55  cents. 
New  house  record  established  for  week. 

Exploitation. — Warnings  of  "The  Danger- 
ous Age"  in  red  letters  used  effectively  in form  of  stickers  on  auto  windshields  and 

on  door  ways.  Newspaper  advertising  and 
window  cards. 

Short  Subjects. — "When  Summer  Comes" 
(First  National) ;  news  reel,  musical  act. 
Press  Comment. — Beautifully  and  artis- 

tically screened,  the  picture  also  has  a  live- 
ly plot. — News.  The  fitful  flare  of  a  gay 

young  debutant  into  the  quiet  life  of  a 
couple  married  twenty  years,  how  the  burn 
went  beneath  the  skin  and  the  sear  into 
two  unsuspecting  hearts  is  told  forcefully, 
frankly,  yet  cleanly  in  a  big  picture  of 
marital  life. — Journal.  That  truth  is  more 
interesting  than  fiction  is  indicated  by  the 
interest  manifested  in  this  film. — Dispatch. 
LAFAYETTE  SQUARE,  BUFFALO. — 

Admission  25  to  55  cents.  This  one  stood 
them  up  every  night  and  attracted  filled 
houses  each  matinee  for  the  week. 

Exploitation. — Attractive  newspaper  ads, 
electric  display  in  colors  on  front  of  house, 
window  cards  and  lobby  display. 

Short  Subjects. — "Snub"  Pollard  comedy, 
Sport  Pictorial,  Fox  News. 

Daily  Press  Comment.  —  Its  story  is  a 
powerful  one,  replete  with  a  tensely  dra- 

matic situation. — Express.  The  cast  is  one 
of  the  best  ever  assembled  for  a  picture 
play. — Times.  One  of  the  highlights  of  the 
program. — Commercial.  Thrills  by  the  score. 
— Commercial. 
LIBERTY,  PORTLAND,  ORE.— Admis- 

sion 25-35  cents.  Played  to  good  houses  all 
week.  Floods  around  Portland,  prevented 
an  even  better  attendance. 

What  They 

Give  the 

Public 

GRAUMAN'S  THEATER 
Los   Angeles,  Calif. 

1.  Overture 
2.  Fun  from  the   Press   (Literary  Digest) 3.  Pathe  Weekly 
4.  Musical  Number 
5.  Musical  Number 6.  Prologue 
7.  Feature— Ebb  Tide 

SHERIDAN  THEATRE 
New   York  City 

1.  Topical  News 
2.  Charles  Chaplin  in  Carmen  (Merit  Films) 3.  Overture 
4.  Prologue 
5.  Feature — The  Pride  of  Palomar 6.  Musical  Number 

1 

GRAUMAN'S  RIALTO 
Los  Angeles,  Calif. 

1.  Overture — Selections    from    Mile  Modiste 
(Victor  Herbert) 

2.  Pathe  Review 
3.  Musical  Number 
4.  Feature — To  Have  and  to  Hold 

CAPITOL  THEATRE 

St.  Paul,  Minn. 

1.  Familiar  Operatic  Echoes 
2.  Capitol  Snickers 3.  Novelty 
4.  Capitol  Digest 
5  Musical  Number 
6.  A  Lyman  Howe  Hodge  Podge 
7.  Feature — The  Young  Rajah 
8.  Organ  Recessional 
9.  Urban  Movie  Chats 

10.  Starland  Revue 
11.  Noonday  Organ  Recital 

MISSION  THEATRE 

Los  Angeles,  Calif. 

1.  Overture — Kamenoi   Ostrow  (Rubenstein) 2.  Mission  Theatre  Review 
3.  Violin  Solo 
4.  Organ  Solo 
5.  Feature — Suzanna 

METROPOLITAN  THEATRE 
Atlanta,  Ga. 

1.  Overture — A     Fantasia     of  Grand-opera 3.  Fun  from  the  Press 
4.  Feature — Jackie   Coogan   in    Oliver  Twist 

CHICAGO  THEATRE 

Chicago,  111. 
1.  Overture 
2.  Digest 3.  Specialty 
4.  Scenic  s 
5.  Organ  Solo 
6.  Weekly 
7.  Specialty — Frank    and    Deitcrich    in  duet 
8.  Feature — Rags  to  Riches 
9.  Comedy — Mermaid  Comedy — Blazes 

TRIVOLI  THEATRE 

Chicago,  111. 
1.  Overture 2.  Weekly 
3.  Specialty 
4.  Scenic 
5.  Organ  Solo 
6.  Digest 
7.  Specialty — A    Night   in  Venice 
8.  Feature — Katherine    MacDonald    in  The 

Woman  Conquers 
9.  Comedy — Choose    Your  Weapons — Bobby Vernon. 

Exploitation. — Lobby  stills,  posters,  con- siderable news  space. 
Short  Subjects.  —  International  News, 

"The  Ogling  Ogre",  Tong  Sarg,  Arvidson's 
' '  Ace ' '  orchestra. 

Press  Comments. — One  of  the  best  shown 
here  in  a  long  time.  Lewis  Stone  is  very 
much  the  star. — Telegram.  Good  entertain- 

ment.— Journal.  "The  Dangerous  Age"  is 
an  exceptionally  thrilling  photoplay. — News. 
"The  Dangerous  Age"  is  one  of  the  most 
captivating  screen  offerings  in  the  history 
of  the  silent  drama. — Oregonian. 
LIBERTY,  SEATTLE,  WASH.— Admis- 

sion 25-35  cents.  Played  to  splendid  busi- ness. 
Exploitation.  —  Newspaper  advertising, 

window  cards,  lobby  trim,  billboards. 
Short  Subjects.  —  "Felix  Wakes  Up" 

(cartoon  comedy),  Novelty  Review,  Liberty 
News. 

Press  Comments. — In  this  production  the 
director  handles  the  theme,  long  a  matter 
of  popular  discussion,  in  a  most  effective 
manner,  keeping  it  free  from  preachment 
and  getting  the  most  out  of  every  situation. 
— Times.  Combines  drama,  thrills  and  food 
for  thought. — Post-Intelligencer. 
ALHAMBRA,  MILWAUKEE.  —  Admis- 

sion 55  cents.  Business  good.  Matinee 
performances  particularly  well  attended. 

Exploitation. — Extensive  newspaper  ad- 
vertising for  several  weeks  prior  to  show- 

ing of  film,  and  during  its  run;  lobby  dis- 
play, street  car  cards,  window  cards  and billboard  signs. 

Short  Subjects. — Snub  Pollard  comedy; 
Pathe  News,  Educational  News  reels. 

Daily  Press  Comments. — The  story  is  well 
told;  it  touches  upon  life  without  shock- 

ing, and  it  has  an  accomplished  cast. — Sen- 
tinel. The  production  is  excellently  direc- 

ted, carefully  staged  and  worthy  of  time  and 
attention. — Journal. 
TRIANON  THEATRE,  BIRMINGHAM, 

ALA. — Admission  15-25  cents.  Business 
better  than  we  expected  but  not  so  very 

good. 

Exploitation.  —  Essay  contest  conducted 
by  the  Birmingham  News,  on  topic  "What 
is  the  Dangerous  Age,"  display  advertising. 

Press  Comment. — A  fine  story,  handled 
with  a  fine  understanding  and  enacted  with 
a  cast  of  more  than  usual  merit. — Birming- ham News. 

"A  DAUGHTER  OF  LUXURY" 
( Paramount} 

LOEWS  STATE  THEATRE,  BOSTON, 
MASS. — Admission  25  cents  bottom  after- 

noon to  60  cent  top  evening.  Excellent 
business. 

Exploitation. — Billboards,  window  cards, 
lobby  in  advance,  advance  screen  flashes, 
posters  in  all  subway  and  elevated  stations. 
Regular  ads  with  features  on  Sunday. 

Short  Subjects. — Buster  Keaton  in  "The 
Electric  House,"  Pathe  News  and  Topics of  the  Day. 

Daily  Press  Comment.  —  This  film  will 
prove  entertaining. — Advertiser.  The  cast  is 
capable  and  it  is  above  the  average. — Post 
It  ranges  from  beauty  in  distress  to  beauty 
in  clover. — Transcript. 
COLUMBIA,  PORTLAND,  ORE. — Admis- 

sion 25-35-50-75  cents.  Floods  around  city, 
which  necessitated  the  closing  of  two 
bridges.    Business  was  not  very  good. 

Exploitation. — Just  the  ordinary  lobby 
stills,  window  cards,  advance  screen  notices, 
etc. 

Short  Subjects. — Kinograms,  "In  Dutch" 
(Ed.),  Screen  Snap  Shots,  "A  Prickley  Con- 

science," Bruce  Wilderness  Tale,  Ed. 
Press  Comments. — Situations  that  prove 

to  be  both  interesting,  and  amusing. — Tele- 

gram. 

STRAND,  ALLENTOWN,  PA.— Average 
business. 

Exploitation.  —  Agnes  Ayres  and  hor 
clothes  featured  in  advertising  with  readers 

on  plot.' 
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COLONIAL,    INDIANAPOLIS,  IND.— 
Admission  25-40  cents.  Opening  to  big 
business. 

Exploitation.  —  Special  street  billing, 
usual  newspaper  advertising  and  neat  lobby 
displays. 

Short  Subjects. — "Lazy  Bones,"  Aesop's 
fable,  and  the  Pathe  news  weekly. 

Press  Comment. — Agnes  Ayres,  Tom  Gal- 
lery and  a  capable  cast  lift  the  picture  at 

times  above  the  ordinary  and  altogether  it 
is  good  screen  entertainment. — The  News. 

"EBB  TIDE" 
(Paramount) 

ALBANY,  SCHENECTADY,  N.  Y. — Ad- 
mission 10,  20,  30  cents.  First  two  days 

good  business,  last  two  flopped. 
Short  Subjects.  —  A  comedy  and  news 

reel. 
GRAUMAN  THEATER,  LOS  ANGELES. 

—Admission  20-35  cents.  40-55  cents.  Very 
good  business.  Jacqueline  Logan  made  per- 

sonal appearance  on  Tues.  and  Fri.  nights. 
The  usual  weekly  adv. 

Short  Subjects. — Overture,  Fun  from  the 
Press,  Pathe  Weekly,  Organ  Solo,  Musical 
Number,  Atmospheric  Prologue. 

Press  Comments. — Altogether  it  may  not 
be  very  exciting,  but  it  is  fairly  interest- 

ing.— Times.  Atmospherically  the  picture 
is  most  pleasing  and  from  an  histrionic 
viewpoint,  too,  it  offers  excentionallv  ffoor) 
entertainment. — Express.  Thri"s  a,nd  ad- 

venture aplenty  are  to  be  found  in  this 
picture. — Record. 

"EAST  IS  WEST" 
(First  National) 

COLONIAL,  ALLENTOWN,  PA— Drew 
big  and  was  probably  best  card  of  all  thea- 

tres for  week,  with  capacity  houses  for  al- 
most all  shows. 

Exploitation. — Play  and  its  success,  Con- 
stance Talmadge,  novel  dialogue  in  sub- 

titles, costumes,  star  cast,  all  used  in  snappy 
advertising  of  more  than  usual  size. 
BROADWAY,  CHARLOTTE,  N.  C— Ad- 

mission 10-30  cents.  Three  days  to  very 
big  business.    Capacity  matinees. 
SAVOY,  WILKES-BARRE,  PA.— Great 

clean  up,  big  success,  steady  and  capacity 
business  for  entire  week. 

Short  Subjects. — Comedy  "Ma  and  Pa," 
Movie  chats,  Savoy  News. 

Exploitation. — Readers,  unusually  lavish 
advertising,  featuring  Constance  Talmadge 
as  star,  references  to  stage  success,  playups 
on  questions  aroused  by  show. 

"ENTER  MADAME" 
(Metro) 

IDEAL,  COLUMBIA,  S.  C— Three  days 
to  very  good  business.  Other  features: 
Clyde  Cook  in  "High  and  Dry"  (Fox). 

"THE  FLAMING  HOUR" 
( Universal) 

RIVOLI,  ST.  LOUIS,  MO— Admission 
30  cents  always.  Very  good  attendance  en- 

tire week.  Regular  newspaper  space.  No 
exploitation. 

Short  Subjects. — "Leather  Pushers,"  Cen- 
tury Comedy  (Universal),  "Fun  from  the 

Press,"  News  (International). 
Daily  Press  Comments.  —  The  story  is 

loaded  with  thrills  and  action  of  the  kind 
that  lingers  in  the  mind. — Globe-Democrat. 
Reginald  Denny,  in  "The  Leather  Pushers" is  even  better  than  in  the  first  series,  and 
that's  saying  a  whole  lot. — Globe-Democrat. 

"THE  FLIRT9 
(Universal) 

NEW  OLYMPIC,  BUFFALO. — Admission 
15  to  25  cents.  Did  so  well  it  was  held 
over  for  a  second  week. 

Exploitation.  —  Large  advertising  cam- 
paign in  the  newspapers,  big  flash  on  front 

of  house,  window  cards  and  billboards 
throughout  the  city. 

Short  Subjects.— " The  Leather  Pushers," 
round  four;  "The  Best  Cellar,"  a  Univer- 

sal comedy  and  International  News. 
Daily  Press  Comment. — When  a  list  of 

the  really  great  photoplays  of  the  year  is 
compiled,  "The  Flirt,"  will  have  to  be  in- 

cluded—Times. "The  Flirt,"  is  the  best 
Universal  picture  that  the  New  Olympic 
has  screened  since  the  producing  company 
took  over  the  house  several  months  ago.— 
Enquirer.  "The  Flirt,"  is  the  1923  edi- 

tion of  "The  Old  Homestead,"  without 
most  of  the  latter 's  hokum. — Courier.  Con- 

tains all  those  little  subtleties  of  character 
that  only  Tarkington  can  impart  to  small 
town  personages. — Evening  News. 
COLUMBIA,  SEATTLE,  WASH.— Admis- 

sion 25-35  cents.  Everyone  is  talking  about 
it.  Attendance  well  sustained  through  third 
week,  making  it  the  longest  engagement 
the  Columbia  has  ever  had.  Newspaper  ad- 

vertising and  tieups  sustained  throughout 
engagement. 

"FORGOTTEN  LAW" (Metro) 
LOEW'S  BIJOU,  BIRMINGHAM,  ALA. 

— Admission  10-20  cents  during  day;  15-25- 
40  cents  in  the  evening.    Business  good. 

Short  Subjects. — Fox  News,  "American 
Plan,"  Century  comedy,  Pathe  Review,  "A 
Fair  Exchange"  Pictorial. 

Exploitation. — Lobby  decorations,  display 
advertisements. 

Press  Comment. — Milton  Sills  is  a  real 
actor  and  he  has  a  good  vehicle.— Birming- ham News. 

"GARRISON'S  FINISH" (Allied) 
BLUE  MOUSE,  SEATTLE,  WASH. — Ad- 

mission 25-50  cents.    Drew  well. 
Exploitation.  —  Newspaper  advertising, 

billboard,  window  cards,  lobby  effective, 
ushers  and  cashier  in  jockey  costumes. 

Short  Subjects.— "  The  Chicken  Parade," 
(comedy),  Fox  News. Press  Comments. — From  start  to  finish 
"Garrison's  Finish"  is  exhilirating  enter- 

tainment of  the  highest  class. — Times.  A 
large  audience  made  known  its  full  approval 
in  unmistakable  applause. — Post-Intelligen- 
cer. 
"THE  GIRL  WHO  RAN  WILD" 

(Universal) 
QUEEN,  DALLAS,  TEXAS,.— Admission 

matinee  10,  20,  25  cents;  night  10,  25,  40 
cents.    Fair  business  for  four  days. 

Exploitation.  —  Only  usual  newspaper 
space  and  lobby  frames  and  cutouts. 
Short  Subjects.— "The  Best  Cellar," 

(Universal)  News  reel. 
Daily  Press  Comment. — The  film  version 

of  Hart's  novel  is  as  good  as  the  author 
could  have  wished. — News.  The  story  is 
one  that  is  appealing  to  any  audience. — Journal. 

"HEAD  HUNTERS  OF  THE  SOUTH 

SEAS" 

( Associated  Exhibitors) 
TWELFTH  STREET  THEATRE,  KAN- 

SAS CITY,  MO. — Admission  10  and  25  cents. 
Business  was  lively  all  week.  Good  weather 
helped  out. 

Exploitation. — Large  Sunday  newspaper 
space.  Also  billboard  and  lobby  display 

space. Short  Subjects.— "In  Dutch"  (Christie 
Comedy),  Aesop's  Fables,  (Comedy),  and 
Twelfth  Street  Screen  Magazine  (Current Events). 

Daily  Press  Comments. — An  excellent  pro- 
duction.— Star-Times.  An  adventurous 

story. — Journal-Post. 
"THE  HOTTENTOT" (First  National) 

RrVOLI,  BALTIMORE,  MD.— Admission 
afternoon  25  cents;  night,  30-50  cents.  In 
its  second  week  and  still  attracting  record 
audiences. 

Exploitation. — Large  display  advertising, 
lobby  display,  etc. 

Short  Subjects.  —  Overture;  Organ  solo; 
Comedy,  Buster  Keaton  in  "The  Electric 
House;"  Rivoli  News;  Prizma  Color  Sket- 

ches; Vocal  selection;  Rivoli  Review. 
MELBA,  DALLAS,    TEXAS. — Admission 

matinee  25,  35  cents;  night  35,  55  cents. 
Heaviest  week's  business  in  history  of  thea- 

tre; attributed  partly  to  "Powder  River." Exploitation.  —  Large  race  track  scene 
above  box  office,  newspaper  space  and  three 
sheets  for  "Hottentot."  Sand  bag  barra- 
cades  placed  at  downtown  corners  with 
flags;  entire  block  in  front  of  theatre  dec- 

orated. "Powder  River"  shown  under  aus- 
pices of  Veterans  of  Foreign  Wars. 

Short  Subjects.— " Powder  River"  (Offi- 
cial War  Department  Film);  "The  Glorious 

Dead,"  (Prizma). 
Daily  Press  Comment. — One  of  the  great- 

est horse-racing  motion  pictures  ever  film- 
ed. The  decline  and  fall  of  the  Imperial 

German  Government  has  never,  perhaps, 

been  so  graphically  presented  as  in  "Pow- der River. ' ' — News.  One  of  the  cleverest 
comedies  seen  here  since  Douglas  McLean 
made  a  knockout  in  "Twenty-three  and  One- 
half  Hours  Leave."  Much  can  be  said  of 
"Powder  River,"  but  the  most  appreciable 
criticism  came  from  the  men  who  had  been 
there- — and  they  all  declared  "it  was  the 
real  stuff. "—Journal.  "The  Hottentot" 
is  one  of  the  most  riotous  farce  comedies 
of  the  season.  As  a  result  of  the  influence 
of  this  great  document  against  the  ravages 
of  war  ("Powder  River")  it  is  estimated 
that  many  people  will  be  converted  to  the 
idea  of  "peace  at  any  price." — Herald.  It 
contains  thrills  and  spills  with  Douglas  Mc- 

Lean in  perhaps  the  funniest  role  of  his 
entire  career.  "Powder  River"  is  not  mere- 

ly a  motion  picture  but  history  and  as  such 
attracts  many  who  are  interested  in  the 
historical  side  of  the  war. — Dispatch. 
EMPRESS,  OKLAHOMA  CITY,  OKLA. 

— Admission  10  and  25  cents.  Helped  by 
exploitation,  went  over  great  for  a  week. 

Short  Subjects. — Pathe  Weekly,  comedy, 
"Ouch." 

Exploitation.  —  Extra  newspaper  space, 
billboards,  street  car,  window  cards  and  lob- 

by display. Press  Comments. — A  picture  full  of  fun, 
mirth  and  frolic  and  well  worth  seeing 
twice. — Times.  A  very  funny  picture.  The 
horse,  the  girl  and  the  man  being  simply 
great. — Daily  Oklahoman.  See  this  picture 
once  and  you  will  want  to  see  it  again.- — News. 

"HEROES  OF  THE  STREET" 
(Warner  Brothers) 

APOLLO,  INDIANAPOLIS,  IND. — Ad- 
mission 25-40  cents.  Opening  to  immense 

business,  turning  many  away  at  evening 

performances. Exploitation. — Extra  newspaper  advertis- 
ing, heavy  street  billing  and  attractive  lob- 

by displays. Short  Subjects. — An  "Our  Gang"  com- 
edy, Fox  News  and  Fun  from  the  Press. 

Press  Comment. — Any  one  who  likes  Wes- 
ley Barry  will  like  this  picture. — The  News. 

The  freckles  that  made  "him"  are  still 
there  and  his  impudent  grin  is  still  shining 
from  under  the  freckles,  but  the  kid  has 
disappeared  to  be  replaced  by  an  actor. — The  Star. 

IMPERIAL,  CHARLOTTE,  N.  C— Admis- 
sion 10-30  cents.  Three  days  to  very  good 

business. 

"HUNGRY  HEARTS" (Goldwyn) 

CIRCLE,  CLEVELAND.— Admission  25 
cents.  Fair  business  with  very  little  adver- 

tising and  no  exploitation. 
Press  Comment. — "Hungry  Hearts"  is 

another  "  Humoresque. "  Need  more  be 
said. 

"KICK  IN" (Paramount) 

HOWARD,  ATLANTA  GA— Admission 
50  cents.  Last  week's  run  at  the  Howard 
was  phenomenal  and  a  natural  reaction  was 
felt.    Business  was  satisfactory. 

Short  Subjects. — Pithy  Paragraphs;  Pro- 
logue, Overture. Press  Comments.  —  Betty  Compson  and 
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Bert  Lytell  scored  a  real  triumph  of  screen 
artistry  in  "Kick  In"  one  of  the  most 
powerful  crook  plays  ever  seen  here. — At- lanta Journal. 
LOEWS  STATE  THEATRE,  BOSTON, 

MASS. — Admission  25  cents  bottom  after- 
noon to  60  cents  top  evening.  Went  all 

week  with  excellent  business  despite  severe 
storms. 

Exploitation. — Billboard,  window  cards, 
posters  in  all  subway  and  elevated  stations. 
Lobby  in  advance,  advance  screen  flashes. 
Feature  ads  in  all  Sunday  papers  with  reg- 

ular run  on  weekdays. 
Short  Subjects. — Buster  Keaton  in  "The 

Electric  House,"  Pathe  News,  and  Topics 
of  the  Day. 

Daily  Press  Comment. — The  play  abounds 
in  tense  situations. — Post.  A  more  or  less 
successful  adaptation  to  the  screen  of  a 
stage  play  well  liked  in  its  day. — Transcript. 
Three  stars  of  merit  succeed  in  transferring 
almost  all  of  the  play's  dramatic  value  on- 

to the  screen. — Advertiser. 
RIALTO,  LOUISVILLE,  KT. — Admission 

15-20-25-30  cents.    Fair  attendance. 
Exploitation. — This  theatre  resumed  pub- 

licity relations  this  week  with  the  Courier- 
Journal  and  Times  after  a  lapse  of  one 
year. 

Short  Subjects. — Fox  News  and  "Snappy 
Shots  in  Louisville. " 

Press  Comments. — It  sounds  as  if  it  may 
be  a  little  too  melodramatic,  but  it  isn't. — 
Courier- Journal. 
CAPITOL,  OKLAHOMA  CITY,  OKLA.— 

Admission  10-30-40-50  cents.  Capacity  busi- ness for  a  whole  week. 
Short  Subjects. — Kinograms,  Fun  from 

the  Press  and  Movie  Chats,  Capitol  News 
Weekly. 

Exploitation. — Extra  newspaper  advertis- 
ing, billboards,  window  cards,  heralds,  post- 
ers, and  lobby  display. 

Press  Comments. — The  production  has  as 
many  angles,  all  interesting,  as  a  modern 
circus. — News.  An  ace  among  the  thrillers, 
a  good  old  fashioned  kind. — Daily  Oklaho- man. 

"THE  LOVE  GAMBLER" 
(Fox) 

REGENT,  PHILA,  PA.— Admission  28 
cents.  With  strong  counter  attractions  to 
contend  with  in  all  the  nearby  houses,  this 
picture  pulled  very  satisfactory  business 
all  week,  and  closed  up  with  a  record  Sat- 

urday receipts. 
Exploitation. — Was  limited  to  half  a  hun- 

dred window  cards  in  addition  to  the  reg- 
ular newspaper  space. 

Short  Subjects.  —  "Steeplechase"  (com- 
edy), and  "A  Dog's  Life." 

Daily  Press  Comments.  —  "The  Love 
Gambler"  is  a  weak  and  illogical  affair. — 
Evening  Ledger.  The  story  seems  trite  and 
old-fashioned,  and  the  situations  creak  with 
age,  but  photographically  and  directorially 
it  is  a  beautiful  picture. — Evening  Bulletin. 

"MAKING  A  MAN" 
(Paramount) 

PARK   AND    MALL,  CLEVELAND.— 
Admissions  25-35  cents.  Drew  well  at  both 
theatres  with  very  little  advertising  and  no 
exploitation. 

Press  Comment.  —  "Making  a  Man"  is 
Jack  Holt's  speed. — Plain  Dealer.  Holt  of- 

fers a  very  interesting  stuffy  in  his  new 
vehicle. — News.  This  picture  is  advertised 
as  the  first  comedy  drama  in  which  he  is 
shown.  He  should  be  put  in  more  of  them 
for  he  is  good  at  them. — Press. 
BUTTERFLY,  MILWAUKEE.  —  Admis- 

sion 35  cents  in  afternoon  and  55  cents  in 
evening.    Business  fair. 

Short  Subjects. — Musical  act;  Selzniek 
News. 

Daily  Press  Comments. — The  story  is  light 
but  interesting  and  entertaining.— Sentinel. 

"THE  MAN  WHO  SAW 
TOMORROW" (Paramount) 

STRAND,  ALLENTOWN,  PA.  —  Went 
strong  for  three  days.  x 

Exploitation. — Played  up  for  good  space 
as  one  of  Meighan's  best.  Advertising 
backed  by  posters,  lobby  and  readers. 
GRAND,  HAZLETON,  PA.— Good  atten- dance. 
Exploitation. — Much  made  of  novel  plot. 

Mats  employed  in  space  advertisements. 

"MONTE  CRISTO" (Fox) 

RIALTO,  PORTSMOUTH,    VA.  —  Two 
days  to  fair  business. 

"MY  FRIEND  THE  DEVIL" (Fox) 

VICTORIA,  PHILA.,  PA.— Admission  35 
cents.  Fair  houses  in  the  afternoon,  and 
standing  lines  at  night,  with  Saturday  night 
a  blue  ribbon  winner. 

Exploitation.  —  Downtown  section  was 
well  plastered  with  window  cards,  and  the 
front  of  the  house  arranged  with  a  series 
of  cutouts. 

Short  Subjects. — Pathe  News  and  "The 
Chickasha  Bonecrusher. " 

Daily  Press  Comment.  —  An  excellent 
story  dealing  with  the  results  of  the  lack 
of  faith.- — North  American.  Charles  Rich- 
man's  portrayal  of  the  main  role  is  a  mas- 

terful one — surely  one  of  the  finest  pieces 
of  screen  acting  of  the  last  few  months.- — 
Evening  Ledger. 

"NERO" (Fox) 

GRANBY,  NORFOLK,  VA.— Admission 
35-50  cents.  An  entire  week  to  capacity 
business.  Extensive  advance  exploitation 
campaign  put  it  over  big  while  other  pic- tures are  suffering. 

Daily  Press  Comment. — An  amazing  pic- 
ture that  will  stir  any  audience  to  enthus- 
iasm.— Norfolk  Landmark.  Can  not  but  af- 
ford delight  to  movie  audiences,  especially 

lovers  of  history. — Ledger  Dispatch. 
"NOTORIETY" 

(Weber  &  North) 
MODERN  AND  BEACON  THEATRES, 

BOSTON,  MASS.— Admission  20  cents  bot- 
tom morning  to  50  cents  top  evenings.  Good 

publicity  put  it  over  to  very  good  business. 
Exploitation.  —  Advance  screen  flashes, 

billboards  and  window  one  sheets,  posters 
in  all  subways  and  elevated  stations.  Reg- 

ular ads  in  all  papers  with  Sunday  displays. 
Short  Subjects. — Buster  Keaton  in  "The 

Electric  House,"  International  News  and 
Topics  of  the  Day. 

Daily  Press  Comment. — A  well  balanced 
cast  and  sincere  story. — Post.  The  film 
seems  to  manufacture  its  own  premise  and 
adds  in  general  to  just  that  body  of  mater- 

ial that  it  would  seem  to  deplore. — Tran- script. 

"NIGHT  LIFE  IN  HOLLYWOOD" (Educational) 
ALCAZAR  THEATRE,  BIRMINGHAM, 

ALA. — Admission  10-35  cents.  Business 

good. 
Short  Subjects.  —  "And  Women  Must 

Weep,"  Educational;  "Felix  Wakes  Up," 
(First  National).  « 
Exploitation. — A  page  advertisement  by 

merchants  who  helped  furnish  clothes  and 
equipment  for  the  local  young  lady  appear- 

ing in  film.  Special  lobby  decorations,  dis- 
play advertising. 

Press  Comment. — If  you  think  "Night 
Life  in  Hollywood"  resembles  the  famous scenes  that  were  enacted  in  ancient  Rome 
when  Nero  used  to  fiddle  by  artificial  light, 
you  are  dead  wrong,  according  to  this  pic- 

ture, which  is  very  interesting,  but  which 
is  not  as  good  as  the  title  would  lead  one 
to  believe. — Birmingham  News. 

"OLIVER  TWIST" 
(First  National) 

SAXE'S  STRAND,  MILWAUKEE. — Ad- 
mission forty  cents  in  afternoon  and  fifty- 

five  cents  in  evening.  Business  excellent 
at  all  performances.  Theater  parties  ar- 

ranged by  school  teachers  for  their  pupils 
were  numerous.  ' Exploitation. — Unusual  newspaper  adver- 

tising, together  with  tie-up  with  local  paper. 

Coupons  clipped  from  paper,  together  with 
a  nominal  sum  as  admission  to  children. 

Short  Subjects.  —  First  National  Kino- 
grams and  Sketchograms;  "The  Good 

Scout. ' ' 

Daily  Press  Comments. — So  we  say,  with 
Will  Hays,  "It's  the  sort  of  film  the  world 
needs  more  of,"  and  we  pay  Jackie  the 
tribute  which  Mr.  Hays  paid  him  when  he 
saw  him  act — tears. — Journal.  "Oliver 
Twist"  has  come  to  take  its  rightful  place 
in  the  ranks  of  great  pictures.- — Sentinel. MARY  ANDERSON,  LOUISVILLE,  KY. 
— Admission  15-20-25-30  cents.  Excellent 
business.    Held  over  for  another  week. 

Exploitation. — Prize  was  offered  for  the 
writing  of  a  prologue  by  local  talent.  A 
contest  was  staged  jointly  by  the  theatre 
and  the  two  leading  newspapers.  The  char- 

acters in  the  prologue  were  drawn  from  lo- 
cal talent  and  directed  by  Boyd  Martin, 

dramatic  editor  of  the  Courier-Journal. 
Papers  gave  generous  publicity  to  the  play- 

let and  picture. 
Short  Subjects.  —  Personalities  in  the 

News.    Aesop's  Fables  Modernized. 
Press  Comments. — Jackie  Coogan,  under 

the  direction  of  Frank  Lloyd,  has  created 
a  role  as  Oliver  Twist  that  is  one  of  the 
screen 's  triumphs. — Courier-Journal. 

"ONE  EXCITING  NIGHT" (United  Artists) 
STILLMAN,  CLEVELAND.— Admission 

35-65  cents.  Drew  to  capacity  audionces 
matinees  and  nights  despite  very  stormy 
weather  and  exceptionally  cold  days.  Held 
up  great  and  will  play  for  a  second  week, 
with  the  possibility  of  a  third. 

Exploitation.  —  Advance  billboard  cam- 
paign, large  newspaper  advertising  week  in 

advance,  publicity  stories  in  the  newspapers, 
and  a  number  of  artistic  photographs  plae- 
ed  in  windows.  Attractive  lobby  and  dash 
cards  in  street  cars. 

Daily  Press  Comment.  —  D.  W.  Griffith 
has  given  us  another  intensely  interesting 
and  exceptionally  thrilling  screen  play  in 
"One  Exciting  Night." — News.  It  tricks 
you.  It  is  not  a  great  picture  but  it  is  an 
unusual  one.  It  is  to  the  screen  what  ' '  The 
Bat"  is  to  the  stage. — Plain  Dealer.  It 
seems  rather  good  fun. — Press. 
STANTON,  PHILA.,  PA.— Admission  50 

and  75  cents.  Fairly  good  crowds  during 
its  first  week's  run  and  was  held  over  for 
a  second. 

Exploitation. — Doubled  newspaper  space, 
and  one  and  three  sheets  throughout  the 
city  besides  putting  out  an  extra  number 
of  window  cards. 

Daily  Press  Comments. — Human  nature  is 
capable  of  almost  anything,  and  that  is  why 
Griffith  has  been  able  to  pile  horror  upon 
horror  upon  his  heroes  and  heroines  in  other 

pictures.  But  nature  cannot  be  made'  to do  any  more  than  she  will,  even  in  the 
movies.  And  in  this  storm  Griffith  has 
overdone  nature. — North  American.  "One 
Exciting  Night"  is  an  unhappy  hybrid  of 
the  schools  of  "The  Bat"  and  the  cheap 
slapstick  comedy. — Bulletin. 
STRAND,  SCHENECTADY,  N.  Y. — Ad- 

mission raised  to  50  cents.  Handicapped 
by  heavy  storms,  this  picture  did  only  fair- 

ly well  during  a  week.  All  theatres  in 
Schenectady  suffered  heavily  from  weather 
conditions.  The  picture  was  heavily  ex- 

ploited. "ONE  WEEK  OF  LOVE" (Selzniek) 
LELAND,  ALBANY,  N.  Y.— Admission 

28  cents.  Business  very  big  despite  heavy 
snowstorm.  Thursday's  matinee  largest  of 
any  Thursday  since  last  July.  Crowds  so 
large  Wednesday  night,  sale  of  tickets  stop- 

ped at  8  o'clock. Exploitation.  —  Extra  newspaper  space, 
throwaways  and  cards. 

Short  Subjects. — Starland  Review,  Fox 
News  and  a  comedy. 
Daily  Press  Comments. — Will  hold  its 

place  with  all  pictures  save  the  really  fine 
productions  of  year. — Knickerbocker  Press. 
Tearle  and  Hammerstein  at  their  best. — 
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Journal.  To  say  it  is  one  of  the  best  pic- 
tures, is  expressing  it  mildly. — Times-Union. 

Every  day,  in  every  way,  Tearle  is  getting 
better  and  better.- — News. 

"OUTCAST" 
(Paramount) 

PEOPLES,  PORTLAND,  ORE.— Admis- 
sion 25-35  cents.  Only  drew  fair  houses, 

but  local  floods  that  closed  two  bridges  in 
city,  may  have  had  something  to  do  with 
conditions. 

Exploitation. — Just  the  ordinary  amount 
of  news  space,  window  cards,  etc. 

Short  Subjects.— "365  Days,"  Snub  Pol- 
lard Comedy  and  orchestra  featuring  mus- 

ical number  "Blue." 
Press  Comments. — The  story  has  suffered 

the  usual  mutilation  at  the  hands  of  the 
producers,  but  in  spite  of  this  the  star  has 
succeeded  in  retaining  enough  of  the  per- 

sonality and  character  of  the  original  role 
to  make  the  picture  well  worth  seeing. — Journal. 
LORENZ,  BETHLEHEM,  PA.— Atten- 

dance was  good. 
Exploitation. — Star  played  up  to  limit 

and  novel  plot  was  also  used  for  publicity 
readers. 
MISSOURI,  ST.  LOUIS,  MO.— Admission 

25-50  cents.  Excellent  business  entire 
week. 

Exploitation. — Billboards,  window  cards, 
street  car  ads.,  advance  notice  on  screen 
and  program,  regular  newspaper  space  with 
display  on  Sunday. 

Short  Subjects. — Missouri  News,  Fun  from 
the  Press,  "Our  Gang"  (Hal  Roach  com- 

edy), "Felix  Comes  Back"  (cartoon  com- edy). 
Daily  Press  Comments. — Paramount  has 

presented  the  world  another  screen  epic  in 
"Outcast"  and  Elsie  Ferguson  has  estab- 

lished herself,  beyond  all  doubt,  America's 
foremost  actress.— Globe-Democrat. 

"OMAR  THE  TENTMAKER" 
{First  National) 

STRAND,  SEATTLE,  WASH.— Admission 
35-50  cents.  Held  over  for  second  week  to 
excellent  business.  Good  tieups;  advertis- 

ing sustained. 
KINEMA  THEATER,  LOS  ANGELES. — 

Admission  25-35-55  cents.  25-35-55-80  cents. 
Good  business.  Little  slow  at  the  biginning 
of  the  weeK  but  picked  up  toward  the  mid- 

dle and  will  hold  over  for  a  second  week's 
showing.  50-24  sheets,  200-3  sheets,  500- 
one  sheets,  2,000  tack  cards,  10,000  throw 
aways.  Distributed  1500  "Persian  Rings" 
new  game,  free. 

Short  Subjects. — Overture,  Topics  of  the 
Day,  Kinema  Animated  Weekly,  Musical 
Number. 

Press  Comments.  —  Entrancing  in  its 
beauty,  exquisite  in  detail  and  magnificent- 

ly acted  and  directed. — Enquirer.  Deserves 
place  amorg  best  pictures  of  the  year.- — Times. 

"PRISONER  OF  ZENDA" 
(Metro) 

GRAND,  BETHLEHEM,  PA.  —  Went 
across  for  three  days  without  scarcely  a  seat 
empty  in  whole  theatre  and  could  have 
played  for  several  more  days. 

Exploitation. — Novel  and  play  were  both 
featured  in  advertising.  Ingram  played  up 
as  director  and  his  past  successes  catalogued 
to  give  feature  fresh  impetus. 

"PEG  O'  MY  HEART" 
(Metro) 

LOEW'S  STATE,  LOS  ANGELES.— Ad- 
mission 25-30-50  cents.  Children  15  cents 

at  ail  times.  This  is  an  added  attraction  in 
the  appearance  of  Bessie  Clayton.  The  2800 
seat  house  is  packing  them  to  the  doors  at 
every  performance.  Marcus  Loew  is  treat- 

ing Los  Angeles  and  the  town  is  showing 
its  appreciation. 

Short  Subjects. — Loew's  "Views  of  Cur- 
rent News,"  Mutt  and  Jeff  Comedy,  Bes- 

sie Clayton  in  Dance  Act,  Atmospheric  Pro- 
logue. 

Press  Comments. — "Faith  it  was  worth 
waintin  for."  King  Vidor  has  made  a 
most  enjoyable  photoplay. — Herald.  The 
witty  titles  heighten  the  delicious  humor  of 
Miss  Taylor's  acting. — Express.  Vidor  made 
an  excellent  job  of  the  directing,  but  hea- 

ven knows  why  he  followed  a  too-long  in- 
troduction to  the  play. — Times  Picture  is 

one  of  convincing  beauty,  and  splendid  his- 
trionic quality. — Examiner. 

"QUEEN  OF  THE  MOULIN 

ROUGE" 

(American  Releasing) 
CLINTON  SQUARE,  ALBANY,  N.  Y.— 

Admission  28  cents.  Business  held  up  well 
throughout  entire  week,  although  being 
forced  to  buck  heavy  storms. 

Exploitation. — Extra  newspaper  space. 
Short  Subjects. — "Our  Gang"  (comedy), 

and  news  weekly. 
Daily  Press  Comments. — While  the  title 

sounds  naughty,  the  picture  is  a  pleasing 
romance. — Knickerbocker  Press.  A  strik- 

ing production. — Journal.  Albany  theatre- 
goers have  a  treat  in  this  picture. — Times- Union. 

"QU1NCY  ADAMS  SAWYER" 
(Metro) 

METROPOLITAN,  ATLANTA,  GA— Ad- 
mission 50  cents.  Only  fair  business  de- 

spite excellent  surrounding  numbers.  One 
of  Atlanta's  bad  business  weeks. 

Short  Subjects. — Kinograms  and  Fun  from 
the  Press. 

Press  Comments. — This  motion  picture  is 
one  of  the  truly  worth-while  screen  efforts 
of  the  season. — Atlanta  Georgian. 
RIVOLI  THEATER,  PORTLAND,  ORE. 

— Admission  15-35  cents  matinee;  15  for 
children,  50  cents  adults  night.  This  pic- 

ture is  going  over  so  big  that  it  is  being 
held  over  for  another  week  at  least. 

Exploitation. — Trailers  were  shown  for  a 
week  previous  to  the  picture..  Stills  under 
glass  cases  on  the  walls  of  the  lobby  make 
an  artistic  showing.  Frames  with  purple 
border  lights  illuminate  scenes  from  the 
play.  The  whole  program  is  printed  and 
framed  on  an  easel. 

Short  Subjects.  —  Select  News,  Heeza 
Liar's  Treasure  Island. 

Press  Comments. — The  story  moves  swift- 
ly, its  tense  moments  relieved  with  very 

good  nonsense.  The  climax  is  a  bit  of  ex- 
ceptionally harrowing  drama. — Journal. 

"ROBIN  HOOD" 
(United  Artists) 

GARDEN,  MILWAUKEE.  —  Admission 
55  cents.  Capacity  houses  at  afternoon  and 
evening  performances  since  the  beginning  of 
its  run,  Dec.  25. 
PERSHING,  ST.  LOUIS,  MO.— Admission 

83-1.10.  Third  week  and  held  up  very  good. 
Management  well  satisfied. 

Exploitation. — Billboards,  window  cards, 
street  car  adv.,  small  newspaper  space. 
CIRCLE,  INDIANAPOLIS,  IND.— Ad- 

mission 30-50  cents.  Second  week  opened 
to  capacity  business.  No  picture  in  the  his- 

tory of  the  Circle  has  gone  over  as  big  as 
"Robin  Hood."  House  records  broken  last 
week. 

"SINGED  WINGS" 
(Paramount) 

METROPOLITAN,  BALTIMORE,  MD.— 
Admission,  afternoon  17  cents;  night,  35 
cents.  Did  big  business  afternoon  and  night 
throughout  week. 

Exploitation. — Usual  newspaper  advertis- 
ing, lobby  displays,  etc. 

Short  Subjects.  —  "Bull"  Montana  in 
"Glad  Rags;"  Metropolitan  Topical  Re- 

view; Aesop's  Fables. Daily  Press  Comment.  —  We  make  no 
bones  about  calling  it  one  of  the  greatest 
performances  of  the  year  so  newly  begun. 
The  Bull  Montana  comedy  is  splendid. — 
Evening  Sun. 

"SUZANNA" (Allied) 
MISSION  THEATER,  LOS  ANGELES. 

— Admission  35-55  cents.  55-80-1.10.  In 
the  second  week  and  doing  excellent  busi- 

ness. The  evenings  are  better  than  the 
matinees. 

Short  Subjects. — Overture,  Mission  Thea- 
tre Review,  Violin  Solo,  Organ  solo. 

"SURE  FIRE  FLINT" 
(C.  C.  Burr) 

ORPHEUM,     WILKE  S-BARRE,     PA. — 
Better  business  than  usual  for  three  days. 

Exploitation. — Speed  was  whole  thing  in 
exploitation.    Big  stuff  on  cast  and  on  star. 
MARK- STRAND,  BUFFALO,  N.  Y. — Ad- 

mission 15  to  25  cents.  Better  than  average 
business  for  a  half  week  run. 

Exploitation.  —  Newspaper  advertising, 
window  cards,  lobby  display. 

Short  Subjects. — Hallroom  boys  comedy, 
Kinograms  and  Sport  Pictorial. 

Daily  Press  Comment. — The  story  is  one 
of  those  rapid-fire  ones,  with  the  introduc- 

tion of  numerous  motion  picture  thrills. — 
Courier.  It  has  thrills,  laughs  and  action 
from  start  to  finish. — Express.  A  sure  fire 
audience  picture. — Times. 

"SECRETS  OF  PARIS" 
(C.  C.  Burr) 

GRAND,  BETHLEHEM,  PA.— Played  to 
maximum  capacity  at  most  shows  of  three 

days  run. Exploitation.  —  Ran  on  momentum  of 
"Monte  Christo"  and  some  other  well 
known  novels  put  on  screen  and  run  here- 
recently.  By  this  is  meant  their  success  was 
referred  to  in  billing  and  ads. 

"THE  STRANGER'S  BANQUET" (Goldrvyn) 

CALIFORNIA  THEATRE,  LOS  ANGE- 
LES.— Admission  25-35-55  cents.  35-55-75 

cents.  Held  over  second  week.  Matinees- 
very  good  with  evenings  just  good.  Usual 
adv.  and  no  exploitation. 

Short  Subjects. — Conductor  Elinor's  pop- 
ular concerts,  California  Topical  Review 

and  Magazine,  Topics  of  the  Day. 

"TILL  WE  MEET  AGAIN" 
(Associated  Exhibitors) 

RIALTO,  ATLANTA,  GA.— Admission  25- 
30  cents.  Satisfactory  business.  Special 
dancing  act  helps. 

Short  Subjects. — International  News  and 
an  Educational  comedy,  "Pitter  Patter." Press  Comments.  —  Not  until  the  final 
scene  does  the  story  unfold  the  secret  of 
its  romance,  and  not  until  then  does  the 
story  bring  out  its  title,  "Till  We  Meet 
Again,"  in  a  smashing  surprise  climax. — Atlanta  Georgian. 

"THIRTY  DAYS" 
(Paramount) 

MARK  STRAND,  ALBANY,  N.  Y.— Ad- 
mission 30-60  cents.  Fairly  good  business. 

Started  off  well  and  held  up. 
Exploitation. — Usual. 
Short  Subjects. — A  news  weekly  and  a comedy. 

Daily  Press  Comments. — Reid's  personal- 
ity saves  the  picture. — News.  A  good  pic- 
ture.— Times-Union.  Created  a  great  deal 

of  fun. — Journal.  Picture  too  often  de- 
scends to  mere  horseplay. — Knickerbocker Press. 

LOEW'S  STATE,  BUFFALO— Admission 
20  to  50  cents.    Business  good. 

Exploitation.  —  Newspaper  advertising, 

lobby  display,  window  cards,  electric  flash- on  two  entrances. 
Short  Subjects.  —  "The  Punctured 

Prince,"  Bull  Montana  comedy;  Pathe 
News  and  Mutt  and  Jeff  cartoon. 

Daily  Press  Comment. — Gives  a  brand 
new  insight  in  to  an  interesting  social  sit- uation.— Commercial. 

"TO  HAVE  AND  TO  HOLD" 
(Paramount) 

GRAUMAN  RIALTO,  LOS  ANGELES.— 
Admission  35-55  cents.    Excellent  business, 
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good  for  at  least  6  or  8  weeks  showing.  The 
usual  weekly  adv.  and  no  exploitation,  the 
picture  is  carrying  itself. 

Short  Subjects.  —  Pathe  Weekly,  Organ 
solo,  Pathe  Review,  Ballet,  Musical  offer- 
ings. 

Press  Comments.  —  Romantic,  vigorous 
story. — Express.  Alluring  love  story  with 
such  a  big  lot  of  thrilling  trimmings  that 
just  about  gets  you  to  the  breathless  point 
in  excitement. — Times.  Loads  of  animation 
in  the  cast  and  its  a  cast  to  talk  about,  too. 
— Examiner.  Coherent  and  forceful  produc- 

tion.— Herald.  Production  handled  so  well 
that  a  spectator  feels  and  breaths  the  air 
of  the  times. — Record. 

"TESS  OF  THE  STORM 

COUNTRY" (United  Artists) 
STANLEY,  PHILA.,  PA— Admission  50 

and  75  cents.    Good  house  throughout  the 
week. 

Exploitation. — Picture  was  advertised  in 
double  newspaper  space,  and  24  sheet  cam- 

paign as  a  new  version  of  her  old  effort. 
Short  Subjects.  —  "Philadelphia  Mum- 

mers' Parade"  (Stanley  made),  Pathe  News 
and  Topics  of  the  Day. 

Daily  Press  Comments. — The  picture  is  a 
vast  improvement  over  the  original. — North 
American.  Taken  as  a  whole,  it  is  a  safe 
venture  that  movie  fans,  especially  the  army 
of  Pickford  ones,  will  thoroughly  enjoy 
this  picture. — Bulletin. 
BLUE  MOUSE,  PORTLAND,  ORE. — Ad- 

mission 50  cents  all  day  as  well  as  evening 
shows.  Big  exploitation,  coupled  with  the 
star's  name  put  this  production  over  big 
for  three  consecutive  weeks.  Press  com- 

mended the  picture  freely. 

"TRIFLING  WOMEN" 
(Metro) 

BIJOU,  RICHMOND,  VA.— Admission  40- 
50  cents.    An  entire  week  to  big  business. 

Daily  Press  Comment. — Another  Ingram 
success. — Times  Dispatch.  It  has  not  the 
nobility  of  theme  nor  the  heroic  propor- 

tions of  "The  Four  Horsemen,"  but  is  a 
drama  of  beauty  and  finesse.- — News  Lead- 
er. 
ROYAL    THEATRE,    KANSAS  CITY, 

MO. — Admission  10-35-50  cents.  The  best 
box  office  attraction  in  several  weeks. 

Exploitation. — The  production  was  ex- 
ploited as  "Another  triumph  for  the  creator 

of  'The  Four  Horsemen,'  "  in  Sunday  news- 
paper space.  Also  billboard  and  lobby  dis- 

play. 
Short  Subjects. — Royal  Screen  Magazine 

(Current  Events). 
Daily  Press  Comments. — Another  feather 

in  Rex  Ingram's  directorial  bonnet. — Star- 
Times.    A  fascinating  story. — Journal-Post. 

"UNDER  TWO  FLAGS" 
(Universal) 

CENTURY     THEATRE,  BALTIMORE, 
MD. — Admission,  afternoon,  17-25  cents; 
night,  17-55  cents.  Did  big  business  after- 

noon and  night. 
Exploitation. — Unusually  big  newspaper 

display  advertising,  posters,  lobby  displays, 
etc. 

Short  Subjects. — Overture,  Comedy,  "The 
Eskimo;"  Organ  solo;  Century  Topical  Re- 

view and  Magazine;  Feature  prologue. 
Daily  Press  Comment. — Seldom  have  we 

seen  a  performance  so  completely  and  com- 
pellingly  entertaining  as  that  of  Priscilla 
Dean. — Evening  Sun.  Chock-ablock  with 
action  and  very  entertaining. — News.  Makes 
for  fair  entertainment. — The  Sun. 

"WHAT  FOOLS  MEN  ARE" 
(Pyramid  Pictures) 

OHIO,  INDIANAPOLIS,  IND.— Admis- 
sion 25-40  cents.  Fair  opening  to  general satisfaction. 

Exploitation. — Billboard,  street  car  and 
window  billing  and  usual  large  displays  in 

newspapers.  Good  lobby  displays  several 
days  in  advance. 

Short  Subjects. — Eddie  Lyons  in  "Follow 
Me,"  and  International  News. 
Press  Comment. — The  audience  sympa- 

thizes with  Faire  Binney,  laughs  with  her, 
finds  enjoyment  in  her  wilfulness  and  goes 
away  happy  because  of  her  solution  of  the 
sorry  mess  she  made  of  life.— The  News. 
Faire  Binney  as  Peggy  Kendricks  flaps  her 
way  into  deep  water  and  then  flaps  right 
out  again. — The  Star. 

"WHO  ARE  MY  CHILDREN?" 
(Fox) 

MARK  STRAND,  ALBANY,  N.  Y.— Ad- 
mission 30-60  cents.    Moderate  business. 

Exploitation. — Usual  Strand  type. 
Short  Subjects. — A  comedy  and  a  news 

reel. 
Daily  Press  Comment. — Sentiment  laid  on 

thick  with  some  comedy. — Times-Union.  Act- 
ing of  cast  main  attraction,  for  scenicly  this 

picture  is  quite  ordinary. — Knickerbocker 
Press.  An  unusually  competent  cast. — Jour- 

nal. Anyone  who  loves  children  will  like 
this  picture. — News. 

"WHEN  KNIGHTHOOD  WAS  IN 

FLOWER" 

(Paramount) 

LINCOLN,  TROY,  N.  Y.— Admission  25- 
35  cents.  Biggest  business  since  the  house 
opened  last  Labor  Day.  Held  over  for  sec- 

ond week,  being  the  first  picture  to  do  so, 
in  history  of  house.  Standing  lines  night- 

ly; matinees  extremely  heavy. 
Exploitation. — Extra  newspaper  space. 
Short  Subjects. — Comedy  and  news  reel. 
NEW  THEATRE,  BALTIMORE,  MD.— 

Afternoon,  25  cents;  night  25-50  cents.  S. 
R.  O.  sign  had  to  be  used  at  practically 
every  performance. 

Exploitation. — Half  page  display  advertis- 
ing in  Sunday  papers;  advertisements  in 

dailies;  posters,  lobby  displays,  etc. 
Short  Subjects.  —  Overture;  Prologue, 

Pathe  News. 
Daily  Press  Comment. — Looked  upon  his- 

trionically, pictorially,  photographically  or 
in  any  other  way  you  can  think  of,  it  is 
an  artistic  triumph. — Evening  Sun.  A  pro- 

duction of  unstinted  lavishness. — Morning 
Sun.  An  excellent  photoplay — beautifully 
produced  and  intelligently  acted. — News. 

First  Runs  on  Broadway 

Their  Presentation  and  Press  Com- 

ments by  Various  IVew  York  Dailies 

CAPITOL 
1.  Divertissements 

a)  Intermezzo — Cavalleria  Rusticana  (Mas- 
cagni)  Capitol  Grand  Orchestra 
b)  Ballad — When  Love  Comes  Stealing  (New) 

Music  by  Erno  Rapee ;  Lyrics  by  Wal- 
ter Hirsch  Evelyn  Herbert  and  Freder- ick Jagel 

c)  Une  Tabatiere  a  Musique  (Liadow)  By 
special  request  Mile.  Gambarelli,  Prima Ballerina 

d)  Nola — a  silhouette  (Arndt) 
2.  Capitol  Magazine 
3.  Presentation  of  Peg  O'  My  Heart 
4.  Laurette  Taylor  in  Peg  O'  My  Heart 5.  Organ  Solo 

Press  Comments 

World — -Laurette  Taylor's  screen  Peg  is 
one  of  the  most  vivid  and  amusing  light 
comedy  performances  we  can  remember,  but 
the  transfer  of  Mr.  Manners'  play  from 
the  stage  to  the  cinema  has  not  been  so 
successful.  Herald— "Peg  O'  My  Heart," 
as  a  whole,  is  a  singularly  beautiful  pic- 

ture. American — As  a  picture,  it  is  as  en- 
joyable as  it  was  as  a  play,  due  to  Miss 

Taylor's  vivacious  interpretation.  Times — 
The  same  spontaneous,  irrepressible  Peg 
who  enlivened  J.  Hartley  Manners'  "Peg 
O'  My  Heart"  on  the  stage  for  so  many 
years,  has  now  been  brought  to  life  on  the 
screen  in  the  motion  picture  version  of  the 
play.  Sun — Miss  Taylor  is  as  inimitable  as 
ever  in  the  title  role.  Mail— Laurette  Tay- 

lor's acting  makes  a  thoroughly  pleasing 
and  entertaining  picture  of  "Peg  O'  My 
Heart."  Globe — It  is  doubtful,  very  doubt- 

ful, that  even  Mary  Pickford,  the  almost 
unanimous  choice  for  the  movie  Peg,  could 
have  done  more  with  the  part  than  Miss 
Taylor.  Telegram — The  picturization  of  J. 
Hartley  Manners'  best  known  play  has 
been  skilfully  made.  Eve.  World — It  has 
been  a  long  while  since  there  has  been  a 
-more  enjoyable  film  than  "Peg  O'  My 

Heart."  ' 

STRAND 

1.  Overture — Excerpts  from  Lucia  di  Lammermoor 
(Donizetti)      Sextette   and  Orchestra 

2.  Mark  Strand  Topical  Review 
3.  Prologue  to  Omar  the  Tentmaker 

a)  Orientale  (Cui)  Strand  Male  Quartet 
b)  Danse    Orientale  (Tschaikowsky-Minkus) 
c)  Nightingale  and  the  Roses  (Deems  Taylor 

and  Rimsky-Korsokoff)  Soprano,  and  Male 

Quartet 

4.  Guy  Bates  Post  in  Omar  the  Tentmaker 
5.  A  new  Earl  Hurd  Comedy — Chicken  Dressing 
6.  Organ  Solo 

Press  Comments 

Tribune — There  are  plenty  of  beautiful 
scenes  and  a  lot  of  photography  which  is 
fine,  but  they  are  linked  together  into  a 
picture  which  becomes  unbelievably  dull. 
Sun — It  is  an  excellent  picture  of  its  kind. 
Comprised  as  it  is  of  spectacle,  melodrama, 
romance  and  many  scenes  of  poetic  beauty, 
' '  Omar ' '  probably  offers  more  entertain- 

ment as  a  picture  than  as  a  play.  Globe — 
"Omar  the  Tentmaker"  is  a  good  picture, 
done,  one  fancies,  at  much  cost  and  pains. 
Telegram— Mr.  Post's  portrayal  of  Omar  in 
youth  and  middle  age  is  as  convincing  a  bit 
of  characterization  of  its  kind  ever  seen, 
truly  the  work  of  a  master  artist.  Eve. 
World — With  good  acting,  an  entrancing 
story,  excellent  company  and  rather  re- 

markable photography,  "Omar  the  Tent- 
maker" should  have  impressed  us  more. 

RIALTO 

1.  Overture — The   Sorcerer's   Apprentice  (Dukas) 
2.  Riesenfeld's    Classical  Jazz 
3.  Rialto  Magazine 
4.  Evelyn   Law   of   the   Follies    in    High  Kicking 

(A  Music  Film) 
5.  Song  of  Songs  (M.  de  Moya)  Soprano  Solo 
6.  Feature — Dorothy  Dalton  in  Dark  Secrets 
7.  Valse    Brilliante    (Maurice    Moszowsky)  Lillian 

Powell,  danseuse 
8.  Reginald    Denny    in    He    Raised    Kane  (New Leather  Pushers  Series) 
9.  Bobby  Vernon  in  In  Dutch 

Press  Comments 

American — Miss  Dalton  has  done  better 
things.  Tribune- — Dorothy  Dalton  plays 
Ruth  Rutherford  pleasantly  and  naturally. 
World — The  picture  is  good  screen  melo- 

drama, with  some  excellent  photography  and 
reams  of  celluloid  hokum.  Journal — A  good 
picture,  well  acted  by  Miss  Dalton,  Mr. 
Ruben,  Robert  Ellis  and  others  and  well  di- 

rected by  Victor  Fleming.  Eve.  World — 
It's  all  very  tense  and  thrilling  and  really 
makes  a  corking  good  afternoon  or  eve- 

ning's entertainment.  Telegram — Miss  Dal- 
ton has  one  of  her  most  interesting  roles. 

Mail — It  is  all  very  cheap  melodrama  and 
very  badly  done.  Sun — We  consider  this 
one  of  Miss  Dalton 's  most  interesting  ve- hicles. 
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Illustrated  Screen  Reports 

Edited  by  GEORGE  T.  PARDY Assistant  Editor,  JAMES  M.  DAVIS 

Hunting  Big  Game  in  Africa 

Eugene  H.  Roth  Presentation.  Production  Made 

by  Oakland  Museum  of  Natural  History  Ex- 

pedition. Supervised  by  H.  A.  Snow.  Photog- 

raphy by  Sidney  Snow.  Running  time,  ap- 

proximately two  hours. 

This  is  a  picture  that  is 
really  out  of  the  ordinary. 
For  those  who  are  surfeit- 

ed with  the  usual  run  of 
dramas,  romances,  etc.,  it 
will  come  as  a  decided  re- 

lief in  screen  entertain- 
ment. An  ample  supply  of 

action  and  excitement 
takes  place  in  "Hunting 
Big  Game"  and  the  pic- ture holds  such  thrills 
that  seldom  before  have 
been  shown  on  the  screen. 

The  expedition  carrying 
out  this  work  was  organ- 

ized by  the  African  Expe- 
dition Corporation  of  Oak- 

land, Calif.  They  covered 
the  territory  from  Cape 
Town  up  through  British 
East  Africa.  In  the  begin- 

ning of  the  picture  there 
are  some  shots  in  and 
about  a  diamond  mine  that 
prove  to  be  more  than  in- 

teresting. As  the  party 
progresses  towards  the  in- 

terior the  animal  shots  are 
made  and  through  the  use 
of  a  telescopic  lens  sev- 

eral marvelous  close-ups 
are  obtained. 
The  camera  is  usually 

hidden  in  a  blind  and 
many  days  were  spent  in 
getting  even  a  single  shot. 
The  scenes  about  the  wat- 
erholes  show  the  various 
animals  at  close  range. 
The  deadly  tsetse  fly  having 
killed  off  a  number  of  the 
oxen  used  by  the  hunters 
caused  them  to  send  back  to 
civilization  for  a  couple  of 
flivvers  to  carry  them  fur- 

ther. Then  come  some 
amusing  shots  showing  the  round  up  of  herds  of  buffalo  and 
giraffes  chased  over  the  plains  by  the  men  in  this  machine  until 
through  sheer  exhaustion  they  are  forced  to  give  in  to  the  cam- 

eraman. One  of  the  most  enjoyable  bits  of  the  picture  are  the 
shots  of  the  monkeys  and  babboons  and  perhaps  the  most  spec- 

tacular and  thrilling  is  the  capture  of  the  elephants.  There  is 
also  a  great  deal  of  humor  in  the  various  shots.  No  comedy  shown 
on  the  screen  has  ever  been  funnier  than  the  few  scenes  where 
the  dilapidated  flivver  is  seen  chasing  the  herd  of  giraffes  and 
also  those  wherein  the  wart-hog  is  seen  bucking  the  radiator  of 
the  car.  The  entire  production  is  replete  with  action  and  never 
a  dull  moment  occurs  from  the  first  turn  of  the  crank  until  the 
last  foot  of  film  is  unwound. 

As  far  as  natural  scenery  goes  there  are  comparatively  few 
views  of  any  great  beauty  but  when  it  comes  to  giving  the  public 
a  picture  showing  animals  in  their  native  haunts,  and  we  might 
add,  a  few  colorful  glimpses  of  the  people  too,  this  production 
stands  at  the  head  of  the  list.  Educationally  and  in  every  other 
respect  it  satisfies  to  the  nth  degree. 

The  Christian 

Goldwyn  Production  in  Eight  Reels.  Directed 
by  Maurice  Tourneur.  From  the  Novel  by 
Sir  Hall  Gaine.  Cameraman,  Charles  Van 

Enger. CAST    AND  SYNOPSIS 

John  Storm,  Richard  Drx ;  Glory  Quayle,  Mae  Busch;  Brother  Paul,  Gareth 
Hughes;  Polly  Love,  Phyllis  Haver;  Lord  Robert  Ure,  Cyril  Chadwick ; 
Horatio  Drake,  Mahlon  Hamilton;  Father  Lampheigh,  Joseph  Dowling ;  Lord 
Storm,  Claude  Gillingwater ;  Parson  Quayle.  John  Herdman ;  Liza,  Beryl 
Mercer;  Rev.  Golightly,  Robert  Bolder;  Matron,  Milla  Davenport;  Lady 
Robert  Ure,  Aileen  Pringle ;  Faro  King,  Harry  S.  Northrup ;  Doctor,  Eric 
Mayne ;  Coroner,  William  Moran. 

John  Storm  and  Glory  Quayle,  sweethearts  since  childhood  on  the  Isle  of  Man, 
go  to  London.  Glory  to  become  a  nurse  and  John  a  priest  of  the  Church  of 
England.  Polly  Love,  who  persuaded  Glory  to  go,  is  betrayed  by  Lord  Robert, 
and  dismissed  from  the  hospital,  while  Horatio  Drake  discovers  Glory's  talent for  acting  and  she  becomes  a  star.  John,  torn  between  his  love  for  Glory  and 
his  ideals,  enters  a  monastery,  but  love  wins  and  he  renounces  his  vows  and 
founds  a  mission  for  the  homeless  and  fallen.  He  remonstrates  with  Glorv, 
telling  her  her  soul  is  in  danger,  but  she  goes  on  with  her  career.  Polly 
comes  to  the  mission,  and  dies  with  her  child  in  her  arms.  Tohn  arranges  to 
have  the  baby  adopted  by  Lady  Robert  Ure,  and  this  starts  Lord  Robert 
on  a  plan  of  revenge  on  Storm.  He  buys  the  mission  and  prepares  to  drive 
out  Storm,  after  the  Derby.  Meanwhile,  Lord  Robert  circulates  stories  that 
Storm  has  predicted  the  end  of  the  world  at  midnight  on  Derby  Day.  London 
is  worked  up  to  a  high  pitch  of  excitement  by  the  prophecy.  He  goes  to  the 
Derby  and  speaks  to  the  -  crowd  there,  denying  the  stories  without  avail.  In 
a  religious  frenzy,  Storm  goes  to  Glory's  rooms  with  the  intention  of  killing her  in  order  to  save  her  soul.  She  diverts  him  by  showing  that  she  loves  him 
and  he  wanders  out  into  the  streets,  is  pursued  by  the  mob,  and  beaten  and 
stoned.  Glory  takes  him  to  the  mission  and  he  dies  after  they  have  been wedded. 

Goldwyn's  "The  Chris- tian" is  one  of  the  few 
great  pictures  of  the screen.  It  is  our  deliberate 
belief  that  it  will  prove  one 
of  the  biggest  box-office attractions  in  the  history 
of  the  industry.  When  it  is 
generally  released  through- out the  country,  it  will  be 
universally  acclaimed  as  a masterpiece. 
Hall  Caine's  powerful story  has  been  filmed  by 

Tourneur  with  a  sure 
touch  and  a  steady  appeal, 
building  up  to  a  climax 
that  sweeps  all  before  it. 
Much  of  the  picture  was 
made  on  authentic  loca- 

tions; the  Isle  of  Man, 
London,  and  Epsom  Downs, 
where  the  Derby  provides 
a  thrilling  background  for the  dramatic  action.  And 
the  race-classic  is  actually 
shown;  no  doubt  about  it. The  scenes  In  the  streets 
of  London,  the  "shots"  of the  mob  in  Trafalgar 
Square  at  night,  are  the 
real  thing  and  give  a 
stamp  of  verity  to  the  pic- 

ture, greatly  reinforcing 
and  enriching  the  produc- tion as  a  whole. 

Yet  it  is  the  handling  of 
the  story,  and  the  acting, 
which  most  of  all  make 
this  film  the  marvel  it  is. 
fn  the  role  of  The  Chris- 

tian, Richard  Dix  gives  a 
performance  which  lands 
him  in  the  actors'  hall  of fame.  It  is  a  magnificent 
piece  of  work;  it  stands 
beside  the  finest  imperson- ations ever  flashed  on  the 
silversheet.  Mae  Busch  is 
excellent  as  Glory  Quayle. 
In  the  scenes  which  call 
for  the  most  intense  emo- 

tion, she  rises  easily  to  the 
demands  of  the  part.  All 
the  characters  are  inter- 

preted with  ability  that  is 
far  above  the  average.  In 
particular,  Phyllis  Haver, 
as  Polly  Love,  contributes a  death  scene  of  which  she 
may  well  be  proud. 

"The  Christian"  Is  a  sim- 
ple story,  easily  followed, 

human,  searching.  Take  our  w 
and  all  the  others  concerned 
given  the  story  its  full  value 

ord  for  it — Tourneur  and  his  players 
in  the  making  of  this  picture  have 
in  every  detail. 
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All  the  Brothers  Were  Valiant The  Footlight  Ranger 

A  Metro-Classic,  Released  by  Metro.  Story  by 

Ben  Ames  Williams.  Adapted  by  Julian 

Josephson.  Cameraman,  Robert  Kurrle. 

Directed  by  Irvin  V.  Willat.  Length  6265 
feet. 

CAST    AND  SYNOPSIS 

Joel  Shore,  Malcom  MacGregor;  Priscilla  Holt,  Billie  Dove;  Mark  Shore, 
Lon  Chaney ;  Aaron  Burnham,  William  Orlamond ;  Finch,  Robert  McKim ; 
Varde,  Robert  Kortman ;  Morrell,  Otto  Brewer ;  Hooper,  Curt  Rehfield ;  Cook, 
W.  H.  Mong;  Tom,  Leo  Willis. 

Mark  Shore,  elder  brother  of  Joel,  was  Captain  aboard  a  whaling  schooner 
but  when  his  ship  returned  to  port  from  the  tropical  seas  he  was  not  aboard. 
The  first  mate  tells  of  his  sudden  disappearance  on  one  of  the  islands.  Joel, 
who  has  been  working  an  another  ship,  asks  to  be  transferred  to  his  brother's 
ship  so  that  he  can  try  and  find  him.  The  request  is  granted  and  Joel  takes 
his  brother's  place  as  Captain.  Before  they  set  sail  he  marries  and  takes  his 
bride  with  him.  Their  family  history  showed  all  of  Joel's  men-folks  to  have 
been  brave  and  courageous,  but  Priscilla  thinks  that  her  husband  is.  really,  a 
coward  at  heart.  Upon  reaching  the  islands  Joel  finds  his  brother  Mark  who 
tells  of  his  experiences  there.  He  comes  aboard  ship  and  tries  to  get  Joel 
to  change  his  course  and  go  in  search  of  some  hidden  pearls  that  he  knows 
of  but  the  Captain  refuses.  Mark  incites  the  men  to  mutiny.  Joel .  handles 
them  all  for  a  while  but  is  soon  overpowered.  Mark  realizes  his  mistake 
and  tries  to  force  them  back  but  he  is  hit  over  the  head  and  f,alls  into  the  sea. 
Joel  attempts  to  rescue  him  but  his  brother  disappears  beneath  the  water 
before  he  reaches  him.  The  mutiny  is  quieted  and  Priscilla  sees  that  •  her 
husband  does  not  fall  below  the  standard  of  heroism  of  his  forefathers. 

Here  is  a  story  that  will 
send  real  thrills  up  and 
down  the  spine.  In  "All 
The  Brothers  Were  Val- 

iant" there  has  been  pro- 
duced a  picture  that  most 

assuredly  will  stand  out  in 
the  memory  of  all  who  see 
it.  It  is  one  of  the  best 
sea  pictures  that  has  come 
on  the  screen  recently  and 
should  give  entire  satisfac- 

tion wherever  shown. 
Points  of  Appeal. — Al- 

though South  Sea  pictures 
have  been  in  vogue  for 
some  time  this   story  will 

1  not  fail  to  delight  the  audi- 
ence.   It  is  different,  in  a 

'  way,  intensely  real  and  re- plete with  action  that 
makes  one  fairly  clutch  at 
the  arms  of  the  chair.  The 
|  love     theme     that  runs 
;  through  the  picture  is  good, 
I  in  fact  just  enough  to  car- 
I  ry  the  story  along  nicely. 
The  mutiny  aboard  ship  is 
exciting  and  the  spectator 

;  is   never   quite   sure  just 
;  which  way  things  will  go. 
The   whole   picture   has  a 

j  great  amount  of  suspense 
i  for  this  same  reason.  The 
scenes    showing    the  har- 

;  pooning  of  the  whales  are 
interesting.  There  is  a  lit- 

tle comedy  relief  through 
the  picture  that"  is  well placed,  and  the  production 
is  thoroughly  convincing  in 
each  detail. 

Cast. — Malcom  McGregor 
gives  a  creditable  perform- ance. In  his  role  as  Joel 
Shore  he  is  strikingly  the 
boy  and  at  the  same  time 
the  man  that  the  story  demands.  Billie  Dove  is  a  pleasing  hero- 

ine. Lon  Chaney  is  excellent  as  Mark  Shore  the  elder  brother. 
All  other  members  of  the  east  are  also  good. 

Photography,  Lighting,  Direction. — The  shots  that  have  been 
used  in  this  picture  are  all  splendid.  Unusually  good  atmosphere 
is  obtained  and  good  lighting  prevails.    Capably  directed. 

Released  by  Fox.  Story  and  Scenario  by  Dorothy 

Yost.  Cameraman  Jeff  Jennings.  Direc- 

ted by  Scott  Dunlap.    Length  4729  feet. 

CAST    AND  SYNOPSIS 

Bill  Moreland,  Charles  Jones;  Janet  Ainslee,  Fritzi  Brunette;  Al  Brownley, 

Tames  Mason;  Nellie  Andrews,  Lillian  Langdon ;  Miss  Amelia,  Lydia  Yeamans 
Titus ;  David  Marsh,  Hanry  Barrows. 

Bill  Moreland,  an  idler  in  a  little  country  town  meets  and  falls  in  love 

with  Janet  Ainslee,  a  young  actress  who  is  stranded  in  the  town  with  her 

company.  Janet  accepts  the  favors  of  Al  Brownley,  son  of  the  richest  man  in 

town  in  hopes  of  getting  enough  money  from  him  to  carry  her  back  to  the 

city.  On  the  morning  the  company  is  about  to  leave  Brownley  appears  with 
the  tickets  but  insists  that  Janet  go  for  a  ride  with  him  first.  Bill  overhears 
the  conversation  and  interferes.  He  raises  enough  money  on  his  three  prize 

dogs  to  buy  tickets  for  Janet.  Janet  advises  him  to  come  to  the  city  and  get 

a  job.  Sometime  later  he  arrives  in  the  city  and  while  working  is  caught  in  an 
accident.  He  is  sent  to  the  hospital  and  Janet  sends  flowers.  She  has  a  new 

"angel"  backing  her  and  almost  forgets  Bill  but  after  he  recovers  he  and 
her  best  friend  go  to  a  roadhouse  and  rescue  her  from  the  attacks  of  this 
other  man.    Janet  is  then  ready  to  marry  him  and  they  go  back  to  the  country. 
Here  is  a  story  that 

while  its  general  idea  is 
nothing  of  a  novelty  it 
should  give  fairly  good  en- tertainment wherever  it  is 
shown.  It  contains  a  satis- 

factory love  element  and 
affords  one  or  two  good 
thrills.  In  "The  Footlight 
Eanger"  there  is  the  usual story  of  the  country  boy 
falling  in  love  with  the 
leading  lady  of  a  theatri- 

cal company  and  the  un- smooth  course  of  love.  In 
localities  where  Charles 
Jones  is  a  favorite  the  pic- 

ture should  have  good  suc- cess. 

Points  of  Appeal. — For 
the  lovers  of  animals  there 
are  a  number  of  good  shots 
of  three  fine  dogs.  For  the 
lovers  of  romance  there  is 
a  good  love  story  running 
through  this  picture.  There 
are  also  some  moments  of 
suspense  and  for  the  most 
part  the  story  holds  the  in- terest. The  scenes  behind 
the  stage  are  good  and  lend 
satisfactory  atmosphere  to 
the  picture. 

Cast.  —  Charles  Jones 
plays  his  role  well  but  is better  suited  to  stories 
that  contain  more  action. 
Fritzi  Brunette,  as  Janet 
Ainslee  is  good  in  her  role. 
The  other  members  of  the 
supporting  east  are  also 

good. 

Photography,  Lighting, 
Direction. — All  of  the  ex- 

terior scenes  are  pleasing. 
The  interiors  are  adequate 
for  the  story  and  the  light- 

ing good  throughout.  Although  the  director  has  had  to  cope 
with  triteness  of  material  he  had  done  well  and  the  story  suc- 

ceeds in  holding  the  interest  and  developing  a  good  climax. 
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Dark  Secrets The  Ghost  Patrol 

Paramount  Photoplay  in  Five  Parts.  Story  and 

Scenario  by  Edmund  Goulding.  Director, 

Victor  Fleming.  Camerman,  Hal  Rosson. 

Running  Time,  Fifty-Five  Minutes. 
CAST    AXD  SYNOPSIS 

Dr. 
Pat Ruth  Rutherford,  Dorothy  Dalton;  Lord  Wallington,  Robert  Ellis; 

Mohamed  Air,  Jose  Rubenj.  Mirldered  Rice,  Ellen  Cassidy ;  Biskra, 
Hartigan ;  Dr.  Case,  Warren  iCook. 

Ruth  Rutherford  is  engaged  to  Lord  Wallington,  a  British  army  officer.  He 
presents  her  with  a  magnificent  horse  named  "Untameable."  Ruth  is  thrown  while riding  the  steed  and  receives  an  injury  to  the  spine  which  cripples  her.  Un- 

able to  walk,  she  breaks  her  engagement  to  Wallington,  who  returns  to  his 
regiment  in  Cairo,  where  he  strives  to  forget  Ruth  in  scenes  of  wild  dissipation. 
Later  Ruth  also  goes  to  Cairo,  where  she  is  attended  by  a  faithful  servant 
named  Biskra.  She  attracts  the  attention  of  a  famous  surgeon  known  as 
Dr.  Ali.  The  latjer  promises  to  cure  her  on  condition  that  she  become  his 
wife.  Ruth  unwillingly  consents.  Dr.  Ali  cures  her.  He  attempts  to  attack 
Ruth  and  is  slajn  by  Biskra.  Ruth,  controlled,  by  the  dead  man's  power  again 
becomes  a  cripple.  '  Biskra  appears,  having  broken  from  the  jail  in  which  he was  confined  for  killing  Ali  and  seemingly  tries  to  assassinate  Wallington. 
Ruth  leaps  from  her  chair  to  protect  her  lover  and  suddenly  discovers  that  the 
spell  is  broken  and  that  she  can  walk.    The  lovers  are  united. 

A  plot  of  decided  origi- 
nality, clever  acting  by  a 

competent  cast,  good  direc- 
tion and  beautiful  photog- 

raphy   combine    to  make 
"Durk    Secrets"    an  ex- 

tremely interesting  picture. 
Also,  in  view  of  the  space 
given  by  the    daily  press 
to  the  curing    of  invalids 
through    the    exercise  of 
will  power    by    Coue  and 
his  disciples,  it   carries  an 
up-to-date      news  appeal 
which    should    prove  of 
value  in  advertising  cam-' 
paigns.    The  story  is  alto- 

gether out  of  the  ordinary 
and  director  Victor  Flem- 

ing   has    displayed  good 
judgment  in   bringing  out 
its  salient  points,  there  are 
many  sensational  situations 
in  evidence  but   the  most 
melodramatic  of  these  nev- 

er degenerates  into  absui- 
ity,  a  decisive  thrill  being 
achieved  without  sacrific- 

ing  probability    in  every 
instance.    "Dark  Secrets" 
should  make  money  for  the 
exhibitor.    It  is  the  sort  of 
film  which  suits  the  popu- 

lar taste,  moves  smoothly 
and  swiftly  and  registers 
as    a   feature    of  decided 
merit. 

Points   of  Appeal. — The 
incident  where  the  heroine 
matches  herself  against 
the  untameable  horse,  is 
thrown  and  crippled,  will 
assuredly  communicate  a 
thrill  of  horror  to  all  who 
witness  it.  The  slaying  of 
Dr.  Ali  by  Buth's  faithful 
servitor  is  another  dra- 

matic situation  tense  with  realism,  and  her  cure  through  the 

medium  of  a  shock  is  wonderfully  well  done.  The  Oriental  set- 
tings and  atmosphere  of  the  far  East  are  colorful  and  convincing. 

Cast.— Dorothy  Dalton  gives  an  excellent  performance  as  Euth 
Rutherford.  The  role  is  a  difficult  one  to  play  without  overact- 

ing but  Miss  Dalton  is  delightfully  natural  at  all  times  and  her 
impersonation  of  the  invalid  girl  a  charming  bit  of  character 
work.  Robert  Ellis  wins  favor  as  the  hero,  Lord  Wallington, 
Jose  Ruben  is  darkly  mysterious  and  impressive  as  Dr.  Ali,  Pat 
Hartigan  gives  a  clever  portrayal  of  Biskra,  the  native  servant, 
and  capable  support  is  rendered  the  principals  by  the  remainder of  the  company. 

Photography,  Lighting,  Direction. — There  are  many  beautiful 
exteriors,  including  some  fine  long  shots,  the  interiors  are  hand- 

some and  good  lighting  prevails.  The  continuity  is  unbroken  and the  action  fast. 

Released  by  Universal.  Story  by  Sinclair  Lewis. 

Scenario  by  Raymond  Schrock.  Camerman, 

Ben  Reynolds.  Directed  by  Nat  Ross, 

Length  4228  feet. 

CAST    AND  SYNOPSIS 

Terry  Rafferty,  Ralph  Graves;  Effie  Kugler,  Bessie  Love;  Donald  Patrick 
Dorgan,  George  Nicholas;  Rudolph  Kugler,  George  B.  Williams;  Raspushkin, 
Max  Davidson;  Michael  McManus,  Wade  Boteler ;  Commissioner  Manning, 
Melbourne  MacDowell. 

For  thirty  years  "Don"  Dorgan  had  patrolled  a  beat  in  "Little  Hell"  and 
through  a  spirit  of  understanding  and  affection  kept  peace  in  the  turbulent 
district.  Terry  Rafferty,  one  of  the  idlers  of  the  zone,  had  fallen  in  love  with 
Effie  Kugler  and  was  hard  at  work  in  an  effort  to  win  her  father's  consent to  his  marriage.  Old  Man  Kugler,  however,  insisted  on  looking  on  Terry 
as  a  loafer  despite  the  pleas  of  his  daughter  and  old  Don.  Terry,  in  despair, 
goes  out  and  gets  drunk  and  assaults  the  political  boss  of  the  district  and  is  sent 
to  prison  for  two  years.  A  new  police  commissioner  decides  Don  is  too  old 
for  the  job  and  retires  him.  The  new  patrolman  uses  his  club  freely  and  fails 
to  get  results,  so  "Don"  puts  on  his  old  uniform  and  goes  forth  to  help  his 
people.  Moving  in  the  shadows  of  the  night,  he  becomes  known  as  "The 
Ghost  Patrol."  Terry  is  released  from  prison  and  is  at  once  slugged  by  a 
gang  leader.  Don  finds  him,  takes  him  to  his  home  and  gets  Effie.  Her 
father  vows  she  can  never  return.  The  police  commissioner  learns  of  "Don's" 
ghostly  patrol  and  realizes  he  made  a  mistake.  He  puts  him  back  on  the 
force,  but  as  a  captain.  At  Christmas  Kugler  forgives  under  Don's  pleas  and everything  ends  happily. 

"The  Ghost  Patrol"  af- 
fords satisfactory  enter- 

tainment containing  suffi- 
cient heart  interest  to  put 

it  over.  It  carries  a  dou- 
ble theme,  that  is  to  say 

the  romantic  element  is  en- 
tirely separate  and  distinct from  the  other  interests  of 

the  story.  The  plot  deals 
with  an  old  policeman 
who  is  retired  from  the 
force  and  later  reinstated 
and  also  the  love  affair  be- 

tween a  groceryman  's daughter  and  a  tough  of 
the  neighborhood.  It  should 
be  generally  well  received 
in  almost  any  house. 

Points  of  Appeal. — The 
benevolent  old  policeman 
who  has  been  loved  by  all 
in  the  city's  toughest  dis- trict makes  an  appealing 
figure  and  readily  wins  the 
sympathies  of  the  onlook- ers. Also  the  love  affair 
between  Effie  and  Terry 
holds  the  interest  and  adds 
a  pleasing  touch  to  the 
story.  The  original  story 
was  written  by  Sinclair 
Lewis,  author  of  Main 
Street,  and  this  fact  should 
help  to  fill  the  house  if 
used  in  exploitation. 

Cast. — Balph  Graves  is  a 
likeable  hero  but  is  not  es- 

pecially well  cast  as  the 
tough  in  this  picture.  Effie 
Kugler,  as  played  by  Bes- sie Love,  is  good.  George 
Nichols  in  the  role  as  Dor- 

gan gives  a  good  perform- ance but  has  been  shown 
up  to  better  advantage  in 
other   parts   that   he  has 
played.  Other  character  parts  are  well  enacted  and  the  support 
is  good. 

Photography,  Lighting,  Direction. — The  interiors  and  exteriors 
are  all  satisfactory.  The  lighting  has  been  well  taken  care  of 
in  each  set.  The  story  is  easily  followed  and  direction  capably 
handled  throughout. 
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While  Paris  Sleeps 

A  Maurice  Tourneur  Production,  Released 

through  Hodkinson.  Cameraman,  Rene 

Guissart.  Directed  by  Maurice  Tourneur. 

Length  4850  feet. 

CAST    AND  SYNOPSIS 

Henri  Santados,  Lon  Chaney ;  Bebe  Larvache,  Mildred  Manning ;  Dennis 

O'Keefe,  Jack  Gilbert;  His  father,  Harden  Kirtland ;  Father  Marionette,  Jack 
MacDonald;  Georges  Morier,  F.  Farrell  MacDonald. 

Henri  Santados,  a  sculptor  who  has  a  studio  in  the  Latin  Quarter  of  Paris, 
harbors  an  unrequited  passion  for  his  beautiful  model  Bebe  Larvache.  She 

meets  Dennis  O'Keefe,  a  wealthy  young  American,  who  is  touring  France, 
through  Georges  Morier,  a  mutual  friend.  They  become  infatuated  with  each 
other.  The  intense  jealously  of  Santados  is  aroused  and  he  enlists  the  aid  of 
Father  Marionette,  a  fanatical  keeper  of  a  wax  museum  known  as  "The 
Chamber  of  Horrors,"  to  dispose  of  O'Keefe.  O'Keefe's  father  objects  to  his 
son's  love  affair  with  Bebe  and  persuades  him  to  give  her  up.  Her  one  condition 
is  that  she  be  permitted  to  have  one  night  of  happiness  with  him  during  the 
Mardi  Gras  festival.  The  next  evening  she  places  herself  in  a  compromising 
position  with  the  sculptor  as  O'Keefe  enters  the  studio.  O'Keefe  rushes  out 
of  the  studio,  heartbroKen,  believing  she  is  unfaithful.  He  is  inveigled  into 
the  "Chamber  of  Horrors"  by  the  fanatic  who  places  him  in  a  diabolical  torture 
device.  Bebe  is  forced  to  listen  to  his  groans  on  the  telephone  by  Santados 
who  gloats  over  his  victim.  Georges  Morier  arrives  in  the  nick  of  time  and 
they  save  O'Keefe  from  a  horrible  death.  He  is  taken  to  a  hospital  and  Bebe 
and  Dennis  finally  receive  the  father's  blessing. 

"While  Paris  Sleeps" 
affords  some  splendid  scen- 

ic effects  and  rich  atmos- 
phere. It  is,  however,  a 

gruesome  story  but  if 
shown  in  a  house  where 
melodrama  is  enjoyed  it 
should  give  fairly  good  sat- 

isfaction. The  story  is  not 
wholly  convincing  but  it 
can  be  seen  that  the  direc- 

tor has  realized  his  lack  of 
material  and  has  bent  his 
efforts  in  another  direction. 
As  a  change  from  the 
usual  run  of  pictures  this 
one  may  prove  interesting. 
Points  of  Appeal. — 

Chiefly  the  atmosphere 
used  will  be  most  enjoyed 
during  the  picture.  The 
scenes  depicting  the  Latin 
Quarter  of  Paris  are  excel- 

lent and  are  worthy  of  a 
much  bigger  production. 
The  shots  of  the  wax 
museum  are  good  and  al- 

though these  coupled  with 
the  inventor's  death  deal- 

ing machine  comprise  some 
of  the  weirdest  and  most 
revolting  moments  of  the 
picture  they  are  effective. 
To  those  who  knew  New 
York  of  a  few  years  back 
these  scenes  will  recall  to 
mind  the  Eden  Musee  with 
its  famous  chamber  of  hor- 

rors which  existed  at  that 
time. 

Cast. — A  very  good  cast 
has  been  selected  to  do  this 
picture.  Jack  Gilbert,  as 
Dennis  O'Keefe,  the  Amer- 

ican, is  good  in  his  role. 
Mildred  Manning,  as  the 
artist  's  model,  is  also  pleas- 

ing. Lon  Chaney  is  not  the  Lon  Chaney  as  he  is  most  familiarly 
known  in  the  public's  eye  but  his  work  is  satisfactory.  Others 
also  give  good  support. 

Photography,  Lighting,  Direction. — The  photography  through- 
out is  clear  and  well  lighted.  Many  good  effects  have  been  ob- 

tained.. Direction  good. 

Inspiration  Picture,  Released  through  First  Na- 

tional. Story  by  Edmund  Goulding.  Cam- 

eraman, Roy  Overbaugh.  Directed  by  Henry 

King.    Length  8709  feet. 

CAST    AND  SYNOPSIS 

Boy  Leyton,  Richard  Barthehness ;  Minnie,  Dorothy  Gish ;  Captain  Leyton, 
Tvrone  Power;  Looney  Luke,  Marry  MacCollum ;  Morgan,  Pat  Hartigan ; 

Boy's  Mother,  Jessie  Arnold. 
Boy  Leyton  is  second  mate  on  the  "Lady  Spray,"  the  ship  on  which  his 

father  is  captain.  Boy  is  often  chided  by  his  father  for  his  effeminacy  and  more 
often  beaten.  While  in  port  Boy  proposes  to  Minnie  and  suggest  that  she 

come  to  Glascow  to  meet  him  there  to  be  married.  The  ship  sails  and  Boy's 
father  learns  of  his  son's  intention  to  marry.  He  calls  him  in  and  tells  him 
about  his  mother  who  had  deserted  him  and  tries  to  turn  him  against  all 
women  but  Boy  refuses  to  listen.  The  old  captain  is  suddenly  taken  ill  and 
dies  aboard  ship  but  he  makes  Boy  promise  that  he  will  not  marry  until  he  has 
found  the  man  who  wronged  his  mother.  He  is  buried  at  sea  and  the  ship 
continues  on  her  course.  Upon  reaching  Glascow  Boy  tells  Minnie  what  has 
happened.  While  at  the  bar  he  meets  an  old  woman  who  comes  in  begging. 
During  the  conversation  he  discovers  she  is  his  mother  and  he  forces  her  to  tell 
who  her  betrayer  was.  Boy  learns  it  is  the  first  mate  aboard  his  father's  ship and  who  is  now  captain.  He  finds  the  man  and  though  greatly  outweighed 
he  finally  succeeds  in  knocking  him  down.  The  stunned  man  falls  from  the 
ship  into  the  sea  and  disappears.  Boy  and  Minnie  are  then  married  when  the 
ship  comes  back  into  port. 
An  excellent  sea  story 

that  should  find  favor  with 
all  the  admirers  of  Eichard 
Barthelmess  and  Dorothy 
Gish.  Good  suspense  is  de- 

veloped through  the  story 
and  a  thrilling  climax  is 
built  up.  There  are  numer- 

ous comedy  situations  that 
are  well  placed  and  al- 

though the  story  is  quite 
serious  this  bit  of  fun  is 
so  excellent  that  it  does 
not  detract  in  the  least 
from  the  spirit  of  the  pic- 

ture. There  are  also  many 
fine  touches  in  direction 
that  are  noticeable  and 
praiseworthy.  This  produc- 

tion should  give  splendid 
satisfaction  to  the  major- 

ity of  patrons. 
Points  of  Appeal. — The 

realism  of  the  sea  is  actual- 
ly felt  in  "Fury."  All  of the  scenes  have  been 

splendidly  made  and  afford 
practically  faultless  atmos- 

phere. Likewise  the  repro- duction of  the  Limehouse 
district  is  excellent  as  are 
also  the  Glasgow  dock 
scenes.  There  are  a  couple 
of  thrilling  fights  that  take 
place  during  the  picture. 
The  burial  at  sea  is  an  un- 

usual shot  but  possibly  it 
would  have  been  better  to 
have  omitted  this.  The  pic- 

ture is  slightly  long,  al- 
though it  never  drags  or 

fails  to  hold  the  interest, 
yet  we  feel  that  some  of 
the  prolonged  conversations 
and  numerous  close  ups 
could  very  easily  have 
been  dispensed  with. 

Cast — Richard  Barthelmess  does  a  fine  piece  of  work  in  his  role 
as  Boy  Leyton.  Dorothy  Gish  is  also  splendid  in  her  part.  The 
entire  cast  of  characters  in  fact  is  excellent  and  some  fine  bits  of 
characterization  are  given. 

Photography,  Lighting,  Direction. — All  scenes  are  good.  Ample 
lighting  is  supplied  throughout,  and  the  direction  is  first  rate. 
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Theatres  and  the  Fuel  Shortage 

t„  jle  II — Oil  vs.  Coal  for  Theatre  Heating 

SPOTLIGHT 

By  Howard  McLellan 

Encouraging  words  indeed  are  those 
which  come  to  us  in  the  following  letter 
from  Morton  R.  Cross,  president  of  Cross 
<£  Brown,  one  of  the  largest  real  estate 
firms  in  New  York  City  which  specializes 
in  theatre  and  studio  properties.  The  letter 
follows: 

CROSS  &  BROWN  COMPANY 
18  East  41st  Street,  New  York 

Exhibitors  Trade  Review: 

We  offer  you  our  sincere  congratula- 
tions on  the  noteworthy  publication  which 

you  have  just  completed  and  issued  as  the 

"Theatre  Equipment  Number"  of  the  Ex- 
hibitors Trade  Review. 

It  may  seem  unusual  to  you  that  a  real 
estate  concern,  specializing  in  the  manage- 

ment and  leasing  of  business  properties, 
should  be  interested  in  motion  picture  and 
theatrical  matters.  On  looking  through  the 
Review,  however,  we  find  that  a  large 
number  of  the  prominent  concerns  adver- 

tising in  it  have  looked  to  us  for  the  last 

fifteen  years  for  their  real  estate  require- 
ments. There  could  be  no  more  forcible 

illustration  of  the  growth  of  the  motion 
picture  business  than  the  fact  that  many 
of  these  concerns  have  grown  from  com- 

paratively small  companies  to  great  organi- 
zations, which,  combined,  have  become  one 

of  this  country's  leading  industries. 
Our  experience  with  the  automobile  trade 

has  been  similar;  we  have  continuously 
served  their  requirements  and  have  seen 
the  business  grow  from  small  proportions 
to  its  present  importance. 

It  may  interest  you  to  know  that  in 
building  up  our  own  organizaion  we  have 
made  provision  to  take  care  of  special  re- 

quirements of  various  lines  of  trade.  We  are 
prepared  to  handle  inquiries  for  theatre 
plots,  completed  theatres,  motion  picture 
studios  and  space  for  film  storage.  This 
work  requires  an  expert  knowledge  of  the 

requirments  of  the  Fire  and  Building  De- 
partments, insurance  regulations  and  build- 

ing construction.  In  many  of  the  buildings 
under  our  management  mill  be  fovnd  the 
executive  offices  of  corporations  whom  you 
are  serving  from  an  advertising  standpoint 
in  the  same  way  we  are  taking  care  of 
their  real  estate  requirements. 

We  feel  you  are  to  be  congratulated  on 
the  service  you  are  giving  to  your  patrons. 
If  we  can  at  any  time  co-operate  with  you 
in  assisting  your  subscribers  in  solving 
their  real  estate  problems,  whether  they 
are  seeking  a  small  office  or  an  entire 
building,  we  will  be  glad  to  place  the  facil- 

ities of  our  company  at  their  disposal. 
Your  very  truly, 
MORTON  R.  CROSS,  President. 

In  industry,  where  the  plant  machin- 
ery is  under  constant  supervision,  the 

complication  of  machinery  necessary 
to  burn  heavy  fuel  oil  is  not  of  serious 
importance.  The  usual  form  of  burn- 

er is  a  nozzle  to  which  the  oil  is  pump- 
ed. As  it  issues  in  a  thin  stream  it  is 

struck  at  right  angles  by  a  blast  of  air 
or  steam  at  extremely  high  velocity. 
This  breaks  up  the  oil  into  a  fine  mist 
and  when  oxygen  is  supplied  in  proper 
quantity,  it  burns  readily  without  soot, 
ash  or  smoke. 

Sometimes  the  air  or  steam  and  the 
oil  are  mixed  in  a  mixing  chamber 
within  the  nozzle  and  the  mixture 
is  spread  out  in  a  fan  or  cone  shape 

by  a  special  spray  tip.  Super-heated 
steam  is  usually  preferred  to  compress- 

ed air  because  the  heat  of  the  steam 

helps  to  vaporize  the  oil.  But  a  little 
calculation  will  show  that  a  burner  of 

this  kind  may  use  a  considerable  quan- 
tity of  steam. 

Typical  Installation 
It  will  readily  be  appreciated  that 

such  burners  cannot  be  used  where 
they  are  expected  to  function  more  or 
less  intermittently  and  with  little  or  no 
attention.  The  typical  oil  burner  for 
small  installation  consists  of  a  small 

blower  operated  by  an  electric  motor 
and  a  small  pump  for  forcing  the  oil 
through  a  spray  nozzle  located  in  the 
draft  of  the  blower.  There  is  a  pilot 

light  of  gas,  or  an  electric  spark  for  ig- 
niting the  mixture  in  the  furnace.  Us- 

ually, also,  there  is  some  kind  of  safety 
device  operated  by  floats  in  a  catch  ba- 

sin, or  the  weight  of  the  oil  in  a  drip 
pan,  to  shut  off  the  driving  mechanism 
and  the  oil,  should  the  fire  accidentally 
go  out.  With  such  an  equipment  there 
is  practically  no  fire  hazard,  as  the  stor- 

age tank  is  always  located  outside  the 
house.  Most  of  the  successful  burners 
also  are  provided  with  thermostatic 

control,  to  keep  the  rooms  at  a  con- 
stant temperature  without  attention. 

One  type  of  burner,  which  has  been 
very  successful,  dispenses  with  the 
electric  motors,  pumps  and  all  other 

auxiliary  apparatus,  using  self -gener- ated steam  to  atomize  the  oil.  The 

fire-pot  is  water-jacketed  and  in  oper- 
ation becomes  a  small  steam-boiler.  A 

float  chamber  and  automatic  valve  ad- 
mit water  to  this  boiler  as  fast  as  it  is 

used.  The  oil  flows  by  gravity  to  a 

point  about  two  inches  below  the  noz- 
zle, and  from  this  point  it  is  sucked  by 

a  venturi  tube  effect,  caused  by  the  is- 
suing steam.  Thus  the  oil  pump  is  got 

rid  of,  without  danger  that  someone 
will  forget  to  turn  off  the  oil  and  flood 
the  machine.  This  burner  also  has  a 

safety  device  to  shut  off  the  steam  and 

oil,  should  the  lire  go  out.  Unlike  the 

blower  type,  this  burner  cannot  be  ig- 
nited from  a  pilot  light  but  first  the 

boiler  must  be  heated  with  gas  or  gas- 
oline until  steam  is  generated  before 

the  burner  will  operate.  Once  lighted, 
it  is  automatic  in  operation  and  will 
continue  to  burn  as  long  as  water  and 

oil  are  supplied.  There  have  been  in- 
stances where  burners  of  this  type  have 

operated  continuously  throughout  an 
entire  heating  season  without  attention 
or  adjustment  of  any  kind. 

This  type  of  burner  has  been  oper- 
ated successfully  on  crude  oil,  but  be- 

cause of  the  difficulty  of  obtaining  a 
satisfactory  fuel  supply,  as  cited  above, 
the  owner  of  this  burner  also  is  usually 
restricted  to  kerosene  for  fuel.  This 

brings  us  to  the  question  of  when  it  is 
economical  to  use  fuel  oil  to  replace 

coal. 
Coal  varies  as  greatly  in  fuel  value 

as  fuel  oil,  but  for  ordinary  purposes 
of  calculation  it  is  usually  assumed  that 

hard  coal  contains  n,ooo  British  ther- 
mal units  of  heat  per  pound,  and  that 

kerosene  contains  136,000  units  per  gal- 
lon. Assuming  that  these  fuels  are 

burned  with  equal  efficiency,  the  oil 

eqtfivalent  of  coal  would  be  162  gal- 
lons per  ton.  As  a  matter  of  fact,  in 

efficiency  of  burning,  advantage  is  near- 
ly always  with  oil.  Most  users  of  coal, 

both  industrial  and  domestic,  are  very 
wasteful  of  fuel.  Fires  are  allowed  to 

get  too  hot,  dampers  are  not  properly 
regulated,  the  air  supply  is  too  great  or 
too  little,  fresh  fuel  is  not  applied  prop- 

erly, good  coal  is  sifted  into  the  ash  pit 
and  thrown  away,  fuel  is  unnecessarily 
wasted  in  smoke,  fires  are  not  banked correctly. 

Cost  of  Oil 

Ordinarily  only  about  25  per  cent  of 
the  fuel  value  in  coal  is  turned  into  use- 

ful heat.  Even  where  particular  care 
is  taken  the  efficiency  is  usually  not 
over  40  per  cent.  But  in  burning  fuel 
oil  the  conditions  are  determined  in  ad- 

vance by  competent  engineers  and  the 
human  element  does  not  enter  so  large- 

ly. Most  of  the  other  sources  of  waste 
are  eliminated  so  that  the  usual  efficien- 

cy for  oil  burning  is  50  or  60  per  cent. 
Engineers  find,  therefore,  that  instead 
of  162  gallons  of  oil,  only  110  to  112 
are  required  to  do  the  work  of  a  ton 
of  hard  coal.  Based  on  the  later  cal- 

culation, which  is  conservative,  and 
with  coal  at  $14  a  ton  and  oil  in  bulk 
at  11  cents  a  gallon  (prevailing  prices 
in  New  York  City)  kerosene  oil  can  be 
burned  at  a  saving  over  coal  of  $1.62 
per  ton.  These  prices  and  figures,  of 
course  must  be  revised  to  suit  individ- 

ual cases  and  other  communities.  In 
(Continued  on  page  530) 
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New  Film  Headquarters 

1650  Broadway,  Corner  51st  St. 

Strictly  Modern 

100  Percent  Light 

Space Selected  Tenants 

Unexcelled  Service 

These  Firms  Think  It  an  Ideal 

Location  for   Their  Business 

Al  Lichtman  Corp. 

Screen  Productions 
Executive  Offices 

Formerly  578  Fifth  Ave. 
ONE  ENTIRE  FLOOR 

Fera  and  Kadison 

Diamond  Merchants 
Formerly  45  John  St. 

ONE  ENTIRE 
FLOOR 

FOR  FLOORS,  OFFICES,  STORES,  SHOWROOMS:  CONSULT 

BETHLEHEM  ENGINEERING  CORP. 
TeL  Vanderbiit 

9686-3157 
527   FIFTH  AVE. 

N.  T.  C. 
BROKERS 
PROTECTED 

"J'd  rather  go  there — the  pictures 
are  so  clear  and  bright.9' 

Well  projected  pictures  certainly  do  make  a 
difference  in  the  daily  receipts  of  a  theatre. 

Bausch  &  Lomb 

CINEPHOR 

Projection  Lens 

The  Cinephor  is  an  optically  perfect  projection 
lens,  designed  and  made  by  Bausch  &  Lomb,  for 

seventy  years  America's  leading  lens-makers. 
Its  features  are: — flatter  field,  brilliant  illumina- 

tion, critical  definition,  maximum  contrast  be- 
tween black  and  white,  and  quick,  sure  focus- 

ing. 

Write  us  for  the  Cinephor  booklet,  or 
consult  your  dealer. 

BAUSCH  &  LOMB  OPTICAL  CO. 

ROCHESTER,  N.  Y. 
WASHINGTON NEW  YORK 

8AN  FRANCISCO 
CHICAGO 
LONDON 

means 

"Ease  at  the  Movies" 

Why  Give  Nickelodian  Seat- 
ing Comfort  in  Five  Hundred 

Thousand  Dollar  Theatres? 
No  industry  has  made  greater 

development  in  the  past  fifteen 
years  than  the  movies.  Compare 
the  houses,  the  pictures,  the 
actors,  the  audiences,  with  those of  nickelodian  days,  and  then  sit 
back  and  marvel  at  the  progress made. 

Yet — one  vital  factor — the 
seating  comfort  of  the  audience — has  stood  practically  at  a 
standstill  during  the  past  decade 
"Two  Gun  Sam"  and  the  "Queen 
of  Sheba"  were  viewed  by  your 
patrons  from  the  same  old-fash- ioned type  of  seats. 

The  Mov-Ezy  Chair  is  the  first 
real  innovation  made  in  a  de- 

cade's time,  to  give  theatre-go- ers greater  seating  comfort  and convenience. 
This  remarkable  seating  device 

is  a  straight  armchair  with  in- dividual arm  rests,  which  swings 
to  one  side  to  allow  those  enter- 

ing or  leaving  their  seats  to  pass 
by,  without  forcing  the  occupant to  stand  or  disturbing  him  in  any 
other  manner. 

Theatre  owners  find  the  Mov- Ezy  Chair  a  means  to  great 
profits  from  more  contented 
patrons. 

Josiah  Partridge  &  Sons  Company,  Inc. 
47  West  34th  Street,  New  York 
Show  Room  Sales  Office 

529-541  Marbridge  Building 

Write  for  illustrated catalogue. 

Axe-handles  or  Xylophones? 

If  you  want  to  tell  the  story  of  your  product 
in  motion  pictures  we  can  help  you. 

No  matter  what  your  story  we  can  bring  pulsat- 
ing life  to  it.    We  can  make  it  interesting. 

May  we  tell  you  what  we  have  done  for  others? 
It  will  prove  what  we  can  do  for  you. 

NEGATIVES  STORED  FREE 

Write  for  full  particulars 
Developing Printing Tinting 
Toning 
Editing 
Titling 

Ordinary  film  reduced to  American  Standard 
Safety  Size. 
(Absolutely  fireproof 
film  passed  by  all  fire underwriters.) 

We  have  a  film  print- 
ing capacity  of  one million     feet  weekly. 

American 
Film   Co.,  Inc. 

Laboratories 
6233  BROADWAY 
CHICAGO,  ILL. 

and 
London,  England 

Samuel  S.  Hutchinson, President 

American  10  Points 

1.  QUALITY.  Prints  known  for 
brilliancy  and  clearness.  Expert 
staff,  trained  by  years  of  ex- perience, assures  highest  quality 
prints  obtainable. 

2.  REPUTATION.  Gained  in  10 
years  of  experience. 

3.  RESPONSIBILITY.  A  con- 
cern of  strong  financial  standing. 

4.  LOCATION.  In  the  proper 
geographical  location,  assuring 
quick  delivery  anywhere. 

5.  EQUIPMENT.  All  of  the most    modern  obtainable. 
6.  CLEANLINESS.  Within  two blocks  of  Lake  Michigan.  Away 

from  dirt  and  dust. 
7.  SAFETY.  Plant  approved  by 

both  city  of  Chicago  and  Board of  Fire  Underwriters. 
8.  PROMPTNESS.  Accustomed 

to  serve  exacting  requirements. 
9.  PRICES.  Reasonable  and  com- 

petitive. 10.  GUARANTEES.  Write  for 
our  unique  guarantee  of  quality 
work 
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Oil  Burner  In  Hartford  Theatre 

in  Using  New 

The  Empire  theatre,  Hartford,  Conn., 
isn't  worried  over  the  coal  situation. 
Strikes  may  come  and  strikes  may  go,  but 
like  the  famous  brook  of  Tennyson's,  the 
Empire  shows  will  go  on,  forever,  from  the 
present  indications.  The  Empire  theatre 
has  recently  installed  an  oil  burning  sys- 

tem and  likes  it. 
When  a  representative  of  the  Exhibitors 

Trade  Review  called  at  the  theatre  this 
past  week,  to  ascertain  how  this  house 
was  keeping  its  patrons  warm,  he  was  sur- 

prised to  find  the  theatre  well  heated  and 
smiles  on  the  faces  of  Edward  McMahon, 
manager  and  one  of  the  lessees  and  Max 
Schoen,  another  official  of  the  operating 
company. 

"  'Them  Days  is  Gone  Forever,'  "  re- 
marked Mr.  McMahon,  smilingly,  when 

asked  if  he  wasn't  at  all  worried  over 
strikes  and  rumors  of  strikes  in  the  coal 
fields. 

"Here's  why,"  he  added,  as  he  escorted 
the  Trade  Eeview  representative  to  the 
theatre  boiler  room.  Down  a  snowy  path 
that  leads,  alongside  the  rear  of  the  theatre 
and  into  a  warm,  clean  room  that  houses 
the  heating  apparatus  of  the  theatre,  Mr. 
McMahon  pointed  to  an  oil  heating  instal- 

lation that  has  been  recently  completed. 
"See  that?"  he  said,  triumphantly, 

"that's  the  reason  we  aren't  getting  any 
gray  hairs,  Max  and  I,  over  this  coal  busi- 

ness. Let  'em  strike!  We  are  saving  at 
least  seventy-five  per  cent,  of  our  regular 
heating  bill,  besides  having  a  safe,  clean 
noiseless  heating  arrangement  and  elimi- 

nating the  dirty,  lazy,  sometimes-sober  fel- 
low whose  duty  it  was  to  stoke  up  the 

furnace  with  coal. 
Our  coal  bill  last  winter  was  $2,900.  This 

year  we  will  cut  this  to  around  $600  or 
$700.  I  figure  that  we  will  use  about 
8,000  gallons  of  oil  for  the  cold  season, 
when  we  have  to  have  heat.  We  don't 
have  to  operate  fans  in  the  theatre  to  cool 
an  overheated  house  that  results  by  the 
coal  heating  method.  Even  temperature  is 
assured  us  by  the  thermostat  arrangement 
in  the  theatre  itself,  which  automatically 
shuts  off  or  starts  operation  of  the  heat- 

ing apparatus  in  the  boiler  room.  There 
is  no  odor,  either  in  this  room  or  in  the 
theatre.  By  maintaining  even  tempera- 

ture in  the  theatre,  we  don't  have  to  open doors  around  the  house  and  then  force  the 
patrons  to  say  disagreeable  things  about  a 
house  when  you  'catch  cold,'  by  the 
draughts  that  are  thereby  created. 

Another  thing  that  appeals  to  us  with 
this  system.  On  a  cool  day  in  the  Fall  be- 

fore you  would  ordinarily  expect  to  start 
the  fires  you  can,  by  this  oil  heating  method 
start  a  little  heat  through  the  steam  radia- 

tors and  thus  make  the  theatre  comfortable, 
and  it  doesn't  mean  getting  down  here 
with  a  lot  of  kindlings,  starting  a  fire  after 
much  trouble  and  waste,  and  then  shutting 
it  off  again  in  a  few  hours.  Similarly,  it 
is  possible  for  us  to  eliminate  heat  entirely 
on  warm  Spring  days  when  we  don't  need 
it  and  almost  instantaneously  apply  it  again 
on  a  cool,  damp  night  when  a  heated  thea- 

tre is  much  more  attractive  and  comfor- 
table for  the  patron.  I  am  capitalizing  a 

bit  on  this  new  apparatus  by  mentioning 
in  my  advertising  for  a  few  weeks  the  fact 

that  the  Empire  theatre  is  being'  heated by  oil  and  kept  at  an  even  temperature 
all  the  time.  We  believe  that  on  an  ordi- 

nary cold  Winter  day  that  a  temperature 
of  seventy  is  about  right  and  it  seems  to 
be  satisfactory  to  our  patrons.  So  we 
merely  set  the  gauge  up  in  the  theatre  at 
this  figure  and  it  is  constantly  maintained 
without  a  bit  of  variation. 

Experience  and  Economies 
Fuel  Related 

' '  We  are  using  our  same  boiler,  which  is 
a  Smith  Boiler  with  about  35,000  feet  of 
radiation.  This  is  amply  sufficient  for  our 
theatre  which  seats  1140.  When  the  rep- 

resentative of  the  Oil  Heating  Corporation 
of  New  Haven  called  on  us  for  a  trial  of 
their  system,  we  had  already  listened  to 
the  arguments  of  representatives  of  other 
oil  heating  concerns.  Some  seemed  plausi- 

ble, all  of  them  were  reasonable  in  price. 
However,  the  company  that  we(  finally  de- 

cided upon  has  given  us  a  full  year's  guar- 
antee and  every  claim  they  have  made  has 

to  date  been  fulfilled.  We  are  perfectly 
satisfied.  The  only  change  we  will  prob- 

ably make  is  in  the  oil.  Next  year  we 
plan  to  purchase  our  oil  in  carload  lota 
and  get  it  much  cheaper." 

From  Readers 

Technical  Department, 
Where  does  the  old  scrap  film  got  I 

have  been  informed  that  the  motion  picture 
industry  has  millions  of  feet  of  film  not  in 
circulation,  what  becomes  of  it  when  we  are 
through  with  it  T HENEY  LATIMER, 

Bodine  Studios, 

Hollywood,  Calif. 
It  is  well  known  that  silver  plays  an  im- 

portant part  in  the  constitution  of  the  pho- 
tographic film,  but  it  is  doubtful  whether 

film  producers  realize  to  what  an  extent 

this  valuable  bi-product  is  allowed  to  go  to 
waste  for  lack  of  effort  to  recover  it  from 

the  hypo  bath. 
Information  recently  to  hand  from  Loa 

Angeles  discloses  the  fact  that  in  connec- 
tion with  the  development  of  film  in  the 

laboratories  in  that  city  something  like  from 
il,000  to  10,000  ounces  of  silver  per  month  i3 
actually  recovered  by  the  five  or  six  plants 
chat  have  been  set  up  solely  for  this  purpose. 

Actual  experience  has  demonstrated  that 
alter  development  much  of  the  silver  com- 

pound is  left  in  the  film  in  its  original 
state,  and  must  be  removed  to  make  the 
picture  really  transparent.  This  is  extracted 
in  the  hypo  bath,  which  eventually  becomes 
so  rich  in  silver  as  to  necessitate  its  dis- 

carding for  new. 
It  then  becomes  laboratory  waste  and  is 

taken  over  by  the  various  refineries,  and 
is  treated  for  the  recovery  of  its  valuable 

ingredient. 
The  average  quantity  of  silver  recovered 

is  slightly  in  excess  of  800  ounces  to  the 
million  feet,  or  about  one-half  of  the  silver 
represented  in  the  film's  original  coating. 

Several  processes  are  employed  for  silver 
recovery  from  waste  hypo,  one  of  the  sim- 

plest being  the  suspension  of  large  sheets  of 
iron  in  the  storage  tanks.  These  metal 
plates  slowly  attract  the  silver  in  the  waste 
and  in  about  ten  days  practically  all  the 
silver  in  the  solution  is  adherent.  They  are 
then  removed  and  permitted  to  dry,  after 
which  a  torch  is  placed  over  their  surface 
and  the  silver  falls  off  in  scales. 

The  small  particles  of  film  punched  out 
when  the  sprocket  holes  are  produced  yields 
an  even  greater  proportion  of  silver,  which 
is  extracted  by  burning  lots  of  about  one ton  weight. 

Freeport  Installs  New  Style  Chair 
Theatre  goers  of  Freeport,  Long  Island,  N.  Y.,  were 

treated  to  a  surprise  recently  when,  at  the  opening 
of  the  new  Freeport  Theatre  they  found  that  Mov-Ezy 
chairs  had  been  installed.  A  similar  surprise  awaited 
the  patrons  of  the  new  Joseph  Fine  Theatre,  Arling- 

ton, N.  J.,  another  of  the  eastern  motion  picture 
houses  to  adopt  the  new  style  of  seating. 

Both    theatres    in    their    opening  advertisements 
stressed  the  fact  that   audiences  would 
find  something  decidedly  new  in  the  way 
of  theatre  comforts  on  the  opening  night 
but  no  mention  was  made  of  what  that 

something  new  was.    They  found  them- 
selves in  seats  that  moved  to  either  side, 

noiselessly  and  easily. 

In    the    accompanying    illustration  is 
shown   the   special   type   of  chair 
which  the  two  houses  installed.  In 
the  oval  drawing  at  the  foot  of  the 
chair  is  shown  the  moving  radius  of 
the  new  chair.    It  will  be  seen  that 

in  moving  to  either  side  an  occu- 
pant can  avoid  arising  to  permit  the 

passage  of  a  patron  thus  removing 
the  annoyance  and  obstruction  caused  by  passage 
to  and  from  seats. 

The  Freeport  Theatre  cost  $500,000  and  is  in  a 
town  of  18,000.  It  seats  1800  and  was  built  by 
theatres  on  Long  Island  with  the  exception  of 
several  modern  theatres  in  Brooklyn.  The  house 
is  completely  equipped  with  Mov-Ezies.  It  is  one 
of  the  largest  houses  using  the  new  type  of  chair 
and  the  selection  was  made  by  Major  Rasmussen 
himself  who  is  an  architect  as  well  as  managing 
director  of  the  theatre. 
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ForMorePerfectPictures 

entirely  new  principle  in  projection 

optics  makes  this  new  lens  the  last 

word  in  better  projection. 

CUPERIOR  color  correction,  BRIL- 

°  LIANT  D  E  F  I  N  I  T  I  0  N,  and  un- 
equalled flatness  of  field. 

"^fHEN  contrasted  in  black  and  white Super-Lite  has  no  equal. 

Ask  lour  Supply  Dealer 

Projection  Optics  Co.,  Inc. 

Rochester,  N.  Y. 

TRIMOUNT  PRESS 

115  ALBANY  STREET 
BOSTON  MASS 

Largest  plant  in  New  England  specializing  m  Theatre  Ticket  Printing 

ERNEMANN  MODEL  C 

Motion  Picture  Camera 

PRICE  cZpr  s150^ 

WRITE  FOE  CATALOGUE  "G" 

HERBERT  &  HUESGEN  COMPANY 
DISTRIBUTORS 

18  East  42nd  Street  New  York  City.  N.  Y. 
see  page  10  of  Theatre  Equipment  Directory. 

Enemy  of  Wear  and  Tear 

KEYSTONE  BRAND  FLOOR  COVERING 

The  ideal  covering  for  theatre  floors,  aisles  and 
stairs  where  the  wear  is  continuous  and  costly. 

— THIS  THEATRE  SAYS:  

"Keystone  is  absolutely  the  best  we  have 

ever  used." — Lincoln  Theatre.  Pittsburgh. 

The  RUSSELLOID  Company 
31  N.  Second  St. Harrisburg.  Pa. 

See  our  story.     Page  24.     Theatre  Equipment  Directory. 

MALTESE 

If  Your  Dealer  doesn't  carry  them  write  us. 

HI<pHvGRA 

CONDENSING  LENSES 

PLANO     CONVEX  —  BI-CONVEX  —  MENISCUS 
All  Diameters  and  focal  lengths. 

Each  lens  branded  with  our  trade  mark. 
Made  from  highest  grade  French  optical  glass. 

Workmanship   and   accuracy   guaranteed.     Inquiries  from  manufac- 
turers for  special  sizes  and  shades  solicited. 

SEMON   BACHE    &  CO. 
Greenwich   &   Morton  Sts.   N.  Y.  City 

SAVE  IN  COST 
and  secure  beautiful  permanent  color  effects  by  using 

COLOR  HOODS 
sold  at  prices  less  than  cost  of  dipping  lamps  for one  year. 

:rzb 
LECTR  I  C    COM  PA 

as 

2  sizes:  10W-40W    26S1  W.  Congress  St. 
Mfrs.  of  FUshers,  Small  Motors,  Etc. 

Chicago,  IX  1 

TWO  COLOR  RESERVED  SEAT. 

W  ELDON,WILLIAMS  &  LICK. 
FORT  SMITH,  ARK.. 

ESTABLISHED  25  YEARS  •  KNOWN  THE  WORLD  OVER. 
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West  Virginia's  Finest  House 
Kearse  Opens  New  House  Which  He  Dis- 

tinguishes As  "The  Theatre  with  a  Personality" 
The  magnificent  Kearse  theatre,  Charles- 

ton, W.  Va.,  a  distinct  achievement  in 
building  and  a  greater  attainment  in  the 
co-ordinate  arts  recently  opened  its  doors. 
It  is  the  finest  and  largest  theatre  in  West 
Virginia. 
Much  has  been  said  about  the  architec- 

tural beauty  of  the  house,  but  other  things 
of  more  importance  to  the  theatre-going 
public,  such  as  comfort,  safety,  ventilation 
and  so  forth  have  also  been  given  a  promi- 

nent place  in  the  general  scheme  of  things. 
The  main  lobby  is  large  and  capable  of 

handling  great  numbers  of  people  without 
undue  crowding.  After  entering  the  thea- 

tre proper  one  finds  the  floor  and  all  aisles 
and  passage  ways  heavily  carpeted.  To 
the  right  and  left  of  the  foyer  are  stairs 
leading  to  the  mezzanine  floor  where  com- 

fortable chairs,  lounges  and  writing  desks 

"The  Theatre  With  a 

Personality" If  a  man  has  provided  bis  com- 
munity with  entertainment  for  a  long 

time  his  name  means  much  in  that 
particular  amusement  field.  The  new 
Kearse  Theatre,  Charleston,  W.  Va., 
calls  itself  "The  Theatre  with  a  Per- 

sonality" and  that  personality  of 
course,  is  the  personality  of  T.  L. 
Kearse  and  all  he  represents  to  the 
theatre  goers  of  Charleston  and  the 
South. 

It  is  obvious  that  if  your  brand  of 
entertainment  or  your  theatre  itself 
means  nothing  it  is  useless  to  bestow 
your  name  upon  it.  But  in  the  case 
of  such  men  as  Kearse,  Grauman, 
Keith,  Loew,  Moss  and  many  others 
their  names  over  their  theatres  means 
something  more  than  a  mere  name. 
They  mean  a  personality  associated 
with  each  theatre. 

are  at  the  disposal  of  patrons.  Off  the 

mezzanine  there  is  a  ladies'  rest  room  and 
also  a  gentlemen's  smoking  room.  A  ramp 
leads  from  the  mezzanine  floor  to  the 
boxes  and  loges  and  also  the  lower  bal- 

cony. The  upper  balcony  is  reached  by  a 
short  stairway.  The  chairs  in  the  boxes 
and  loges  are  upholstered  in  old  rose  ve- 
lour  while  those  on  the  lower  floor  are 
finished  in  leather.  To  furnish  unlooked 
for  comfort  all  seats  have  been  set  farther 
apart  than  the  average  making  it  possible 
for  one  to  pass  in  and  out  without  incon- 

veniencing his  neighbor  to  any  great  ex- 
tent. There  are  upwards  of  two  thousand 

seats  in  the  theatre  which  will  be  ample 
for  the  largest  attractions  and  will  obvi- 

ate to  a  great  extent  the  tiresome  waiting 
in  line. 

The  stage  which  is  of  unusual  dimen- 
sions is  ample  for  the  largest  theatrical 

companies  to  put  on  their  attractions  in 
the  same  style  in  which  they  are  accus- 

tomed to  stage  productions  in  the  larger 
cities. 
The  orchestra  pit  is  very  roomy  and 

capable  of  comfortably  caring  for  the  reg- 
ular house  orchestra  and  any  additional 

Instruments  which  might  augment  some  of 
the  attractions  from  time  to  time. 

To  the  right  of  the  orchestra  pit  is 
placed  the  console  of  the  great  organ 
which  the  management  intend  to  feature 
in  various  ways  such  as  organ  soloa  and 

specialties.  The  least  of  the  organ,  how- 
ever, is  exposed  to  public  view  for  the 

chambers  which  house  the  various  pipes 
and  instruments  are  placed  above  the  pro- 
senium  arch.  It  is  the  only  organ  of  its 
kind  in  Charleston  and  perhaps  in  the 
state  and  in  its  selection  the  management 
have  an  instrument  that  will  more  than 
meet  the  demands  made  upon  it  by  pres- 

ent day  photoplays. 
The  projection  room  is  larger  than  ordi- 

narily found  in  even  the  largest  theatres 
and  has  every  known  device  for  the  most 
perfect  screening  of  pictures  as  well  as 
safety  devices.  The  booth  is  enclosed  in 
brick  and  concrete  and  every  opening  has 
an  automatic  shutter  to  be  used  in  emer- 

gencies, thereby  preventing  fire  entering 
the  auditorium. 

The  lighting  of  the  auditorium  is  by  the 
indirect  or  concealed  system  and  is  operat- 

ed over  a  four  circuit  system  which  per- 
mits the  blending  of  various  colors.  The 

front  of  the  theatre  is  graced  with  a  huge 
decorative  electric  sign  upon  which  is 
superimposed  a  large  bird  of  paradise. 
There  are  over  two  thousand  electric  bulbs 
in  the  sign  which  furnishes  a  brilliant 
light  up  and  down  Summers  street. 
Eugene  Quigley,  a  showman  of  wide  ex- 

perience, is  the  managing  director. 

Fuel  Shortage 

(Continued  from  Page  526) 

general,  whether  fuel  oil  can  be  burned 
economically  depends  on  the  nearness 
and  nature  of  the  local  coal  supply  and 
the  price  of  kerosene  in  the  commun- 
ity. 

But  there  are  other  considerations. 
The  labor  of  firing  the  furnace  and  of 
removing  the  ashes  is  dispensed  with. 
If  there  is  any  expenditure  for  these 
purposes  with  coal  fuel,  it  should  be 
subtracted  from  the  cost  of  the  oil.  No 

large  storage  space  is  required  for  fuel 
inside  the  building,  a  more  uniform 
temperature  can  be  maintained,  and 
dirt,  dust  and  smoke  which  are  a  part 
of  coal  burning  are  done  away  with. 
Even  if  the  cost  of  fuel  oil  was  slight- 

ly in  excess  of  coal,  these  considera- 
tions might  outweigh  the  cost. 

On  the  other  hand,  the  first  cost  of 
installing  the  oil  burner  is  high,  usually 
ranging  from  $500  to  $1,000,  depending 
on  the  type  of  burner  selected  and  the 
capacity  and  placement  of  the  storage 
tank.  This  figure  includes  the  labor 
cost  of  installation. 

Although  the  normal  life  of  the 
burner  may  be  estimated  by  its  maker 

at  15  or  20  years,  it  would  not  be  ad- 
visable to  calculate  its  usefulness  at 

more  than  five  years,  because  of  the 
general  oil  situation. 

The  oil  companies  discount  the  state- 
men  that  our  oil  supply  is  nearing  its 
end.  They  point  to  the  tremendous 
new  fields  in  Canada,  the  great  poten- 

tial supply  remaining  in  Russia,  the  al- 
most untouched  oil  resources  of  South 

America  and  the  Orient,  and  the  al- 
ways-present possibility  that  new  fields will  be  discovered. 

But  the  fact  remains  that  the  oil  re- 
sources of  the  United  States  are  pretty 

well  known  and  that  after  only  about 

ten  years  of  intensive  use,  they  are  al- 
ready on  the  down  grade.  Consider, 

in  relation  to  this  fact,  that  the  United 
States  uses  about  two-thirds  of  all  the 
oil  produced  in  the  entire  world.  No 
matter  what  potential  supplies  exist 
outside  of  the  United  States,  it  is  al- 

most a  certain  fact  that  we  shall  have 

to  go  further  afield  for  our  oil  and  the 
cost  of  obtaining  it  will  constantly  in- crease. 

It  is  pointed  out  in  this  connection 
that  there  are  enormous  quantities  of 
oil  to  be  obtained  from  our  great  oil 
shale  deposits.  But  oil  from  this  source 
cannot  compete  with  that  pumped  from 

the  ground  because  the  cost  of  obtain- 
ing it  is  too  high.  This  supply  will  un- 

doubtedly be  tapped  as  soon  as  the  cost 
of  crude  petroleum  reaches  a  level 
where  competition  is  possible,  but  when 

that  time  comes  fuel  oil  for  your  fur- 
nace will  cost  a  great  deal  more  than 

at  present. 
Of  course,  the  cost  of  coal  may 

mount  in  proportion,  so  that  even  if  oil 
does  cost  more,  it  may  still  be  eco- 

nomical to  burn  it.  But  our  supply  of 

coal  is  not  so  limited  as  our  oil  re- 
sources and  a  different  set  of  conditions 

will  adjust  its  price.  When  our  domes- 
tic oil  supply  is  reduced  to  a  low  point 

(so  our  present  consumption  indicates) 
we  will  still  have  a  generous  supply 

of  coal  which  may  be  had  for  the  dig- 

ging. It  seems  reasonable  to  believe,  there- 
fore, that  for  another  five  years  it  may 

still  be  possible  for  many  people  to  use 
oil  as  fuel  instead  of  coal.  But  dur- 

ing that  time  we  may  expect  as  a  cer- 
tainty a  steady  increase  in  the  price 

of  oil.  Whether  it  will  be  economical 

to  burn  it  for  fuel  after  that  is  proble- 
matical, with  the  chances  against  oil 

fuel. 
As  to  the  use  of  the  heavy  oils  for 

industrial  purposes,  that  is  a  different 
story.  As  long  as  gasoline  is  used  in 
such  quantities  as  at  present,  there  will 
always  be  a  great  volume  of  refinery 
residue  which  probably  can  be  used  as 
fuel  with  better  economy  than  for  any 
other  purpose.  Furthermore,  there  are 
certain  industrial  processes  which  prac- 

tically require  oil.  In  shipping  so  much 
valuable  cargo  space  is  saved  and  the 
other  advantages  are  so  obvious,  that 

we  may  expect  to  see  an  increase  in 
such  use  of  fuel  oil,  even  in  the  face  of 
rising  prices. 

And  then,  there  are  the  requirements 
of  the  Navy  to  be  considered.  Oil  for 
naval  use  in  modern  warfare  is  almost 

indispensable,  and  already  the  Govern- 
ment has  taken  steps  to  conserve  part 

of  our  domestic  supply  for  this  use. 
(Continued) 
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Opportunity  For  Theatre  Organists 
Eastman  Theatre  and  School  of  Music  Provides 

Means  For   Training  Motion  Picture  Specialists 

The  importance  ot  the  organ  in  the  mo- 
tion picture  theatre  has  brought  recogni- 
tion by  George  Eastman  through  the  in- 

corporation of  a  special  course  at  the 
Eastman  Theatre  devoted  to  training  mo- 

tion picture  theatre  organists.  In  a  let- 
ter Mr.  Eastman  says: 

' '  Eecognition  of  the  importance  of  good 
musical  accompaniment  for  motion  pic- 

tures needs  no  argument;  the  demand  of 
the  public  for  good  and  constantly  better 
music  is  an  established  fact.  The  organ 
is  already  installed  in  almost  all  motion 
picture  theatres  of  size  and  permanence; 
it  is  pre-eminently  the  single  instrument 
upon  which  motion  picture  accompaniment 
relies  as  its  stable  means.  Organ  build- 

ers are  constantly  enlarging  the  capacity 
of  their  product  for  equivalence  to  orches- 

tral effects.  The  modern  organ  furnishes 
the  means  for  varied  musical  interpreta- 

tion of  motion  pictures  that  is  a  proven 
asset  to  their  success. 

"There  is  a  present  and  growing  demand for  a  type  of  organist  prepared  to  use  the 
modern  organ  of  the  motion  picture 
theatre  to  full  advantage.  Such  an  or- 

ganist must  be  more  than  a  skilled  per- 
former on  the  organ;  more  than  a  master 

of  modern  organ  mechanisms.  He  must 
be  prepared  both  by  lively  music  mem- 

ory and  by  ready  and  intelligent  impro- 
visation to  follow  with  his  accompaniment 

the  kaleidoscope  of  scenes  and  moods  of 
the  picture  to  which  his  music  must  be 
adapted  intimately,  if  the  proper  result  is 
secured." 

The  Eastman  Course 

This  is  a  special  course,  offered  to  a 
class  of  twelve  students,  whose  prepara- 

tion is  adequate  to  make  intensive  study 
organ  accompanying  of  motion  pictures 
immediately  possible.  It  should  be  con- 

sidered a  post-graduate  course  if  consid- 
ered in  relation  to  the  regular  organ 

course  of  the  school.  In  addition  to  pro- 
ficiency as  a  player  of  the  organ,  the 

candidate  for  this  course  is  required  to 
have  a  fundamental  knowledge  of  har- 

mony, modulation,  transposition,  and  some 
knowledge  of  counterpoint.  The  course 
consists  of  two  one-hour  lessons  per 
week  for  a  term  of  twelve  weeks.  In  ad- 

dition to  the  lesson  periods  each  student 
will  be  given  opportunity  for  two  hours 
of  practice  each  week  on  the  studio  organ. 

Theoretic  Work:— Transposition  of  pi- 
ano and  orchestra  music  for  the  organ; 

sight  harmonization  of  given  melodies, 
improvisations  in  varied  rhythms,  keys 
and  styles  of  given  motifs,  following  char- 

acteristic music  forms  such  as  the  march, 
the  valse,  the  polonaise,  the  gavotte,  the 
elegie,  etc.  Composition  of  organ  tran- 

scription (home  work). 
Selection  of  descriptive  music  for  scen- 

ics  and  travelogues.  Determining  the mood  of  the  picture;  examination  of  its 
scenic  details  and  selection  of  suitable 
music  for  sub-divisions,  such  as  dawn,  twi- 

light, moonlight,  pastoral  scenes,  west- 
ern episodes,  etc.  Orientalism  in  music; characterization  musically  of  wild  and 

savage  life,  various  dramatic  situations; 
appropriate  musical  accompaniment  to 
moods  of  love,  hate,  jealousy,  grief,  resig- nation, heroism,  etc. 
Performance  Work:— Applying  theoretic 

studies  of  material  to  pictures  shown  in projection  room. 
Improvisation  of  scenic  pictures. 
Improvisation  of  short  dramatic  situa- 

tions picturing  elemental  moods. 
Improvisation  of  scenes  of  character  in- 

volving suggestion  of  mystery,  suffering, villiany,  etc. 
Improvisation  of  scenes  of  pursuit, 

flights,  agitatos  and  hurry  episodes  in 
varied  styles. 

The  comic  effects  of  the  organ.  Use  of 
folk  tunes  and  popular  music  as  accom- 

paniment to  comedy  pictures.  The  folk 
dances  of  various  nations.  Diverse  acous- 

tic  effects   of  the   organ;    imitation  of 

sounds.  Wind  and  storm;  thunder,  explo- 
sions, aeroplane,  laughing  and  talking 

imitations,  different  animal  and  bird sounds. 

Application  of  long  silence  as  effective 
in  tense  dramatic  situations. 
Arrangement  and  composition  of  a  score 

for  a  film  style,  musical  unity.  Selection 
of  basic  and  leading  themes  for  charac- 

ters and  situations;  methods  of  use  for 
returning  moods  and  reflections. 
The  arranging  of  music  for  weeklies, 

news  reels,  scenics  with  particular  stress 
laid  on  folk  music  of  various  nations.  The 
scoring  of  music  for  Biblical  scenes. 

Selection  and  arrangement  of  music 
for  educational  films. 

MEW  MUSIf 
*■  ̂   For  Photoplays 

Title Composer Style 
Suitability  to  Pictures Publisher 

Within  the  Walls 
of  China 

Lively 

Music  Box Friml Musical  Snuff  Box Liadow 
Olen  Uncle  Moon Scott 

Dreamy 

Land  of  Delight 

O'Hare 

Allegretto 
My  Abode Schubert 

Vivace Haydee 
Borch Idyl 

Meditation Von  Blon 
Pathetic 

Wotan's  Farewell and  Fire  Charm Wagner 
Pathetic 

Polish  Dance Severn Lively,  Brisk 
Ballet  of  the  Flowers 

Hadley 

Juvenile 

Danse  Orientale Lubomirsky Oriental 
Love's  Sweet  Hour 
Legend  of  Erin 
Desert  Monotony 

Otvos 

Johnson Aborn 

Reverie 
Reverie 

Incidental 

Zenda  Breau  Theme 
Japalona  Carlo  Sanders  Argentine 
Incidental  Synphonies  Luz  Dramatic 
Sahara  Moon  Ringle  &  Stover  Oriental 
Trail  to  Long  Ago 
When  You  Long 

For  a  Pal 
With  all   My  Heart 

Hawaii 
Old  Plantation  Blues 

Keithley   &  Klickmann Ballad 
Keithley  &  Buryea  Waltz 
DeVoll   &  Klickmann 

Sentimental 
Keithley  &  Klickmann 

Waltz Keithley  &  Klickmani 
Blues  Fox  Trot 

Overture  and 
Chinese  Episode 

Fantastic 
Descriptive  &  Fantastic 
Moonlight  Scene Landscape 
Majestic  Scenery Oriental  Scene Plaintive, 

Melancholic Elegiac 

Garden,  water,  nature 
scenes,  Fairy,  Juvenile 
Lively,  Humorous  Festi- val, Pomposos  Classical Dances 
Classic  dances National  Music 
Lively,       brisk  pieces, 
Humorous  and  characteris- tic    Garden     Water  & 
Nature  scenes 
Plaintive,  elegiac-melan- cholic romantic 
Love  Scenes 
Irish  Original 
Characteristic 
Desert  Scenes 
(not  Oriental) Prisoner  of  Zenda 
Spanish  Cabaret  Scenes Half  Reel  Scenes 
Oriental  Scenes 

Sentimental 
By  Gone  Days 
Home  and  Mother 
Love  Scenes 
Ball  Room  and 
Hawaiian  Scenes 
Southern  Pictures and  Comedy 

G.  Schirmer, 

Oliver  Ditson 

Carl  Fischer 

Bel  win,  Inc. 

McKinley  Music  Co. 
N.  Y„ 

McKinley  Music  Co. Chicago 

WHY  ̂ USt  ̂   t0  ̂a^e  ̂ >eop^e  Believe?"  We  therefore  have  nothing  to  Say 

'  'TRY  US— IF  IT'S  MUSIC" 

BELWIN,  Inc. 
Music  Publishers and  Dealers New  York,  N.  Y. 

r 

—  FREE  UPON  REQUEST  ==j 
Sample  Violin  Parts 

of  our  Famous 

Galaxy  and  Miscellany  Series 

1 

3  E.  43rd 
STREET 

SCHIRMER,  Inc.  $qrK 

CARL  FISCHER 
Cooper  Square  New  York 

Our  Latest  Orchestral  Number 
SCHEHERAZADE    4th    Movement  (Fes- 

tival at  Bagdad),   Rimsky-Korsakow- Roberts Small  Orch.  $2.50.  Full  Orch.  $3.50. 

i 

THIS  DEPARTMENT  WILL 
APPEAR  REGULARLY  IN 

THE  FIRST  ISSUE  OF  EACH 
MONTH. 

USE  THIS  FOR  ORIENTAL 
SCENES 

SAHARA  MOON 
Small  ?Cr  Full     A(lP  Song 
Orch.  Orch.  ̂ "C  Copv 

Join  our  Orchestra  Club — $1.50  Yearly 
McKENLEY  MUSIC  CO. 

1658  Broadway  Grand  Opera  House  Bldg. 
New  York  City  Chicago. 
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Theatre  Construction 

News 

This  Department  is  devoted  to  theatre  building 
news  and  publishes  the  earliest  news  obtain, 
all  concerning  projected  theatres  schools 
etc,  where  motion  picture  equipment  will  be used. 

CINCINNATI,  OHIO— Herbert  Spielman, 
121 I  Mercantile  Library  Bids-  has  com- peted pS  for  the  $20'000  S,lub  Hv?USo^ 
Se  erected  at  Zoological  Gardens  by  Cin- cinnati Zoological  Park  Assoc.  Co..  Chas. P  Taft  Pres.,  St.  Paul  Bldg. 
CINCINNATI,  OHIO, — Rendigs  Panzer  & 

Martin  610  Lincoln  Inn  Court  Bldg.,  have 
completed  plans  for  the  $15,000  club  house 
forAvon  Fields,  Paddock  Road.  Owner 
The  Avon  Fields  Golf  &  Tennis  Assoc.  and 

thFOCR-?  WAYNCLn,niND._Archt.  Chas.  E. 
wfa°theTrhogg, Citizens  Trust jBld|  has completed  plans  for  the  $400,000  Masonic 
Temple  for  E.  Washington  Blvd.  Owner, Masonic  Temple  Assoc.  „..„ 
DETROIT,  MICH.— C.  W.  &  G.  L.  Rapp, 

Room  1200,  190  N.  State  St.  Chicago  111., 
have  completed  plans  for  the  $2, 000  000 
theatre  for  Grand  River  Ave  and  W.  Grand 
Blvd  Detroit.  Owner,  Northwestern  Bldg. 
Corp.,  John  Atkinson,  gen.  mgr..  Grand River  Ave.,  Detroit.  _ 
GREEN  BAY,  WIS—  Carr  &  Foeller  Assoc. 

603  Minahan  Bldg.,  have  completed  plans 
for  the  $125,000  club  house  for  117  Jefferson 
St.  Owner,  Knights  of  Columbus,  Columbus Club,  300  Michigan  St. 
PLUM  LAKE.  WIS. — Oppenheimer  &  Obel, 

606%  Third  St.,  Wausau,  Wis.,  have  com- pleted plans  for  the  $8,000  club  house  for 
Plum  Lake.  Owner,  Plum  Lake  Golf  Club, 
care  W.  H.  Bissell,  American  National  Bank Bldg.,  Wausau. 

ST.  PAUL,  MINN. — C.  A.  Hausler,  609 
Pittsburgh  Bldg.,  has  completed  plans  for 
the  $52,000  theatre  for  Grand  Ave.  Owner, 
Oscar  Fatkin,  Mgr.,  Equity  Barber  Supply Co.,  145  W.  Seventh  Street. 

ST.  LOUIS,  MO. — E.  J.  Lawler,  Chemical 
Eldg.,  has  completed  plans  for  the  $25,000 theatre  for  Easton  and  Deer  Ave.,  soon  to 

UNIVERSITY  CITY,  MO. — Alfred  T.  John- 
son, 6514  Joseph  Ave.,  St.  Louis,  has  com- pleted plans  for  the  $135,000  Knights  of 

Columbus  Home.  Owner,  University  City 
Knights  of  Columbus,  University  City. 
GYPSUM,  KANS. — Smith  &  English,  4 

Nelson  Bldg.,  Hutchinson,  Kansas,  have 
completed  plans  for  the  $25,000  auditorium 
to  be  erected  by  City  Council,  care  R.  Man- ning, chairman,  Gypsum. 
FAIRBURY,  NEB. — Fiske  &  Meginnis,  533 

Bankers  Life  Bldg.,  Lincoln,  Neb.,  have 
completed  plans  for  the  $40,000  Elks'  Home for  Fairbury.  Owner,  B.  P.  O.  E.  D.  E. 
Bone,  Fairbury. 

The  Palace  Theater  in  the  Elks'  Building at  Marshall,  Texas,  will  be  placed  under  the 
management  of  G.  T.  Trammell,  the  lease 
of  the  Southern  Enterprises  having  expired 

and  no  renewal. 
Floyd  Parker  has  opened  a  new  moving 

picture  at  Crosbyton,  Texas. 

Mrs.  W.  D.  Lawrence  and  Miss  Lola  Wil- 
son have  opened  the  Criterion  Theater  at 

Bryan,  Texas. 
The  Orpheum  Theater  at  Marlin,  Texas, 

was  destroyed  by  fire  last  week.  It  will  be rebuilt  in  the  spring. 
The  Gem  Theater  at  Shiner,  Texas,  has 

been  closed  permanently. 

The  Little  Theater  Players  Co.,  Oklahoma 
City,  Okla.  No  capital  stock.  Incorpora- tors, Willard  Highbee,  A.  H.  Jacoby,  A.  L. 
Maultby,  Beatrice  Sweatt,  all  of  Oklahoma City. 

The  revenue  secured  by  the  cit  yof  Al- 
berta, Canada,  from  moving  picture  thea- 

tres during  the  past  year  took  a  tremen- dous drop,  according  to  the  official  figures announced  for  1923  by  George  Thompson, 
license  inspector.  In  1922  the  fees  collected 
from  local  houses  totaled  only  $175,  accord- 

ing to  the  published  statistics.  The  theatre 
revenue  secured  by  the  city  during  1921 
was  $3,137.    The  big  difference  was  due  to 

MAKE  YOUR  OWN  SCREEN 

Reduces  Amperage.      Applied  to  Any  Surface. 

SILVO  SCREEN  COATING 

Produces  True  Lights  on  Screen 
THE  GOLDEN  COMPANY 
1913-15  Harrison  St.,  Chicago,  III. 

Established  1916 (4) 

See  Page  531 

the  wiping  out  of  a  considerable  portion  of license  assessments  for  last  year.  In  1921 
there  were  eleven  theatres  in  Calgary.  Last 
year  there  were  nine,  two  of  the  smaller houses  having  closed. 

A  cash  bonus  was  given  as  a  holiday 
present  to  all  the  employes  of  the  L.  J. 
Chamberlain  Amusement  Company,  which 
operates  a  chain  of  motion  picture  theatres 
in  Shamokin,  Mt.  Carmel,  Tamaqua  and Rloomsburg. 

The  $150,000  Miller  Theatre  located  on 
High  Street,  Jefferson  City,  Mo.,  will  be 
thrown  open  to  the  public  on  or  about  Feb- 

ruary 1st,  according  to  statements  of 
Manager  Wm.  H.  Miller.  The  theatre  is 
unusually  attractive  and  thoroughly  mod- ern in  every  way  and  boasts  of  a  large 
pipe  organ  as  one  of  the  features  of  the 
playhouse. 

CLASSIFIED
  AD 

DEPARTMEN
T 

Rattg 

For  Sale,  8  cents  per  word. 
Help  Wanted,  6  cents  per  word. 
Situations  Wanted,  4  cents  per  word. 
Special  rates  on  long  time  contracts. 

WANTED 

Experienced  to  sell  movie-theatre  supplies  for  Wis- 
consin, Illinois,  Indiana,  Iowa.  State  experience. 

H.  B.  Johnston,  538  South  Dearborn  Street,  Chicago. 

FOR  SALE 

MACHINES,  films,  supplies.  Bargain  lists.  Na- 
tional Equipment  Co.,  Duluth,  Minn. 

EXHIBITORS       TAKE       NOTICE  !  !  ! 
Have    many    cash    buyers    at    all    times   for  good 
movies.      Send    full    particulars,    for    quick  action. 
AVON   BUSINESS   EXCHANGE,   16   Court  St, 
Brooklyn.  Main  5785. 

SALESMAN  WANTED 

Salesman  acquainted  with  buyers  and  who  can  ob- tain orders  for  sales  check  books  can  make  favor- 
able commission  arrangements  with  leading  Chicago 

concern  in  this  line.  Chicago  Sales  Book  Co., 
337  W.  Madison  St.,  Chicago. 

CAMERA  EXCHANGE 

We  buy,  rent  and  sell  motion  picture  and  still 
cameras,  lighting  equipment,  home  projectors,  etc. 
Quick  turnovers.  Small  profits.  Write — Seiden, 
835  Eighth  Ave,  New  York  City. 

Motion  Picture  and  "Still"  Cameras  rented,  sold 
and  exchanged.  Portable  lights  for  sale  and  for 
rent.  Keep  us  advised  of  your  wants.  Ruby  Cam- 

era Exchange.     727  Seventh  Ave.,  New  York  City. 

For  Better  Music 

THE  FOTOPLAYER 

THE  AMERICAN  PHOTO  PLAYER  CO. 

NEW  YORK  CITY    CHICAGO         SAN  FRANCISCO 

1600  Broadway  702  S.  Wabash  Ave.    109  Golden  Gate  Ave. 

|  Sets  -  Drops  -  Curtains  f 

(2) 

Colored  Lantern  Slides  With  Real  Color 
Made  With 

Lumiere  AUTOCHROMES 

Insure  the  Best  Results  in  Colored  Slide  Projection  on  the  screen. 

R.  J.  FITZSIMONS  CORP.        l^  cS 

Novelty 

220  West  46th  St. 
Scenic  Studios 

New  York  City       Bryant  6517 

WORLD'S  LARGEST  EXCLUSIVE  AMUSEMENT  TICKET  PLANT  TWENTY-SIX  YEARS  EXPERIENCE  AT  YOUR  SERVICE 

ROLL  ('coupon')  FOLDED 

TICKETS 352  N.  ASHLAND  AVENUE 

CHICAGO,  ILLINOIS  best  for  the  least  money       quickest  delivery       correctness  guaranteed 



Vol.  J3 
No.  J] Price 

25  cts. 

"Adam's  Rib"  will 
break  the  records 

that  "Manslaughter" 
made. 

It  is  DeMille's  most 
elaborate  produc- 
tion. 

It  was  made  to  be 
talked  about! 

Cthe  Super  39 
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Knickerbocker  BIdg.,  Broadway  and.42d  St., New  York  City.    Subscription  $2.00  year.     Entered  as  second-cla1" 
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Pictures  that  reach  the  heart  "go  over 

on  their  musical  accompaniments — 

OU  will  recall  the  success  of  "The 

Birth  of  a  Nation,"  "Way  Down 

East,"  "The  Four  Horsemen  of  the 

Apocalypse,"  and  "Over  the  Hill." 
Without  the  specially  prepared  musical 

score,  can  you  imagine  the  depreciation 

in  the  value  of  these  great  picture  master- 

pieces ? 
The  organ  that  can  grip  the  emotions 

cannot  be  discussed  in  terms  of  dollars— 

by  numbers  of  stops  or  quantity  of  pipes 

an  exhibitor's  money  will  buy. 

Patrons  will  stand  for  nearly  every- 

thing but  poor  music  if  the  programs  are 

good.  Bear  in  mind,  therefore,  the  fact 

that  the  greatest  picture  houses  in  the 

country  installed  WURLITZER  UNIT 

ORGANS  in  preference  to  all  others. 

There  is  a  type  of  Wurlitzer  Music 

for  all  sizes  of  Theatres.  Send  this 

Coupon   today  for  full  particulars. 

THE  RUDOLPH  WURLITZER  CO., 
Cincinnati,  Ohio. 

I  am  interested  in  a  WURLITZER  UNIT 
ORGAN  for  my  house.  I  have  checked  the  con- ditions under  which  an  installation  must  be  made 
and  I  should  like  advice  and  details  about  similar 
jobs  you  have  done. 
My  house  seats  people. 
O  Xew  House  ()  Remodeling   QNew  Organ  Only 
Name   
Address   
Theatre   

WuRUlZER TRAOf   M A R n    REG  ^» 

EXCLUSIVE 

NEW  YORK 

SAN  FRANCISCO 

HOPE-JONES  PATENTS 
C  H  I  C  AGO 

CI  NC I  N N ATI 
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REVIEW 

The  End  Of  the  Story 

By  L.  W.  BOYNTON 

ROSCOE  ARBUCKLE  will  devote 

himself  to  directing.    The  public 

has  seen  the  last  of  him  as  a  screen 

actor.    The  three  pictures  in  which  he 

starred  for  Famous  Players-Lasky  prior 
to  his  trouble  will  never  be  released. 

All  these  things  are  as  they  should  be, 

and  they  mark  the  final  chapter  in  the 

story. 

Never  "reinstated"  by  Mr.  Hays  as  an 
actor,  despite  the  columns  of  space 

printed  to  the  contrary,  Arbuckle  was 

merely  given  the  chance  to  go  to  work 

and  make  good  if  he  could — "at  the  right 

time  and  in  the  proper  manner." 

That  was  Mr.  Hays'  decision,  and  it 

was  as  Mr.  Hays  himself  said  "eternally 

right." 

C  UCH  a  decision,  made  in  the  face  of 

^  certain  criticis  mf rom  many  quarters, 
could  only  have  come  from  a  man  of  great 

personal  courage.  Mr.  Hays  knew  his 

action  would  be  misunderstood  and  mis- 

interpreted. But  having  decided,  he  stood 

his  ground.  He  was  then,  and  is  now,  a 

thousand  times  justified  in  what  he  did. 

And  the  whole  purport  of  this  episode 

ought  to  be  enough  to  show  anybody  with 

an  open  mind  not  only  that  Mr.  Hays  is 

an  absolutely  fearless  and  able  leader,  but 

that  his  leadership  is  positive  in  its  con- 
structive worth. 

What  do  we  mean  by  that? 

We  mean — among  other  things — that 
Mr.  Hays  has  never  considered  himself  a 

morals"  or  anything  else  that  would  place 
him  in  the  utterly  false  position  of  being 

prosecutor,  judge  and  jury  all  in  one.  The 

use  of  the  word  "dictator"  in  connection 
with  Mr.  Hays  is  a  newspaper  invention 

and  probably  arises  out  of  loose-thinking 
as  much  as  it  does  out  of  mere  c  on- 

venience  in  head-writing. 
But  nobody  who  has  ever  met  Mr.  Hays 

personally;  who  has  seen  the  man  as  he  is, 
would  be  such  a  fool  as  to  consider  him  a 

or  a  "dictator." 
"czar" 

'dictator"  or  a  "czar" or  a  "censor  of 

f\NE  of  the  priceless  qualities  which  Mr. 

^  Hays  brought  to  this  industry  is  a 
great  humanity  and  that  was  exemplified 

notably  in  his  handling  of  the  Arbuckle 

situation.  There  was  no  reason,  in  law 

or  in  morals  and  certainly  from  the 

human  viewpoint,  why  Arbuckle  should 

not  be  permitted  to  go  back  to  work  in 

his  proper  place. 

And  we  say  he  has  found  his  proper 

place.  Only  the  hypocrites  or  the  half- 
baked  minds  will  now  refuse  to  wish  Ros- 

coe  Arbuckle  success  in  his  new  under- 
taking. 

/~\NE  thing  more:  put  it  down  in  your 

^  book  of  facts  that  Mr.  Hays  under- 
stands the  public  as  few  people  in  this 

country  understand  it.  And  if  you  will 

think  over  the  whole  Arbuckle  situation 

from  beginning  to  end,  together  with  the 

final  disposition  that  was  made  of  it,  you 

will  see  that  Mr.  Hays  knew  what  he  was 

doing  all  the  time. 

(Copyright,  1923,  by  Exhibitors  Trade  Review,  Inc.) 
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More  Censorship  Folly 

OUT  in  Iowa,  Mr.  Gallagher, 

a  member  of  the  Legisla- 

ture, has  introduced  a  censorship 
bill  which  has  some  rather  novel 

features.  It  provides  for  a  State 

Bureau  of  Moving  Picture  Stand- 
ardization, which  sounds  to  us 

like  a  collection  of  words  intend- 

ed to  disguise  the  real  meaning. 

Censorship  is  censorship,  what- 
ever name  it  may  masquerade  un- 

der. In  New  York  State,  we 

have  been  under  the  august  rule 

of  a  "Motion  Picture  Commis- 

sion." But  it's  a  censorship 
board;  nothing  more,  nothing- less. 

Mr.  Gallagher  may  know  how 

to  "standardize"  motion  pictures. 
If  he  does,  somebody  in  the  in- 

dustry ought  to  grab  him  quick. 

But  we  think  he'll  find,  if  he 
studies  the  matter  a  little,  that 

motion  pictures  are  about  the 

only  things  that  can't  be  made  by 
foot-rule  and  tape-measure. 
You  can  standardize  soap, 

shoes  and  brickbats.  But  a  mo- 

tion picture  is  an  individual  crea- 
tion. Still,  if  Mr.  Gallagher  has 

found  the  secret  of  standardizing 
pictures,  he  is  wasting  his  time 
as  a  mere  legislator. 

But  that  isn't  the  most  novel 
thing  he  proposes.  He  wants  to 

censor  the  press  along  with  pic- 
tures. His  bill  provides  that  the 

authority  of  the  "Bureau"  shall 

extend  over  advertising  matter 
as  well  as  the  films  themselves. 

Newspaper  advertisements  are 
included  and  newspapers  which 

publish  "unapproved"  film  ads. 
would  be  guilty  of  a  misdemean- or. 

This,  of  course,  would  amount 
to  censorship  of  the  press,  and  a 

law  carrying  such  a  provision 
would  no  doubt  be  knocked  out 

of  the  courts.  But  it  should  not 

be  forgotten  that  the  reform 
crowd  would  like  to  get  its  hands 

on  the  newspapers,  as  well  as  the 
screen. 

Although  Mr.  Gallagher  does 
not  know  it,  he  is  making  a  very 

strong  argument  for  the  freedom 
of  the  screen.  For  if  the  motion 

picture  and  the  newspaper  are  so 
near  together  that  they  must  be 
censored  in  relation  to  each  other, 

then  the  same  freedom  belongs 
to  one  as  to  the  other. 

It  would  be  the  shortest  step  in 

the  world  from  censorship  of  pic- 
tures to  censorship  of  the  press. 

Mr.  Gallagher  is  trying  to  bridge 

the  gap.  The  press  is  free.  It  will 

stay  that  way.  The  screen  deser- 
ves to  be  free.  We  have  faith  that 

one  day  it  will  enjoy  the  same 
freedom  as  the  press,  despite  Mr. 

Gallagher  and — 
'We  can't  help  wondering  if 

there  is  a  man  by  the  name  of 
Shean  in  the  Iowa  Legislature. 

A  Deal  of  Importance 

TN  taking  over  the  T.  &  D.  hold- 
*■  ings,  the  enterprising  and  rap- 

idly-growing Lesser  interests 
have  pushed  themselves  forward 

to  a  new  position  of  importance 

in  the  industry.  They  have  add- 

ed greatly  to  their  theatre  chain; 

and,  territorially,  they  have  now 

become  the  largest  individual  fac- 
tor in  First  National. 

The  growth  of  the  Lesser  in- 
stitution offers  an  interesting 

study  in  aggressiveness,  real 
knowledge  of  showmanship  and 

keen  judgment.  With  a  foot- 
hold in  every  branch  of  the  busi- 
ness, Sol  Lesser  and  his  associates 

must  now  be  definitely  reckoned 
with  by  other  large  competing 
concerns. 

Distributors  who  are  in  the 

thick  of  the  battle  for  first-runs 
on  the  Coast  will,  no  doubt,  find 

that  the  Lessers,  more  than  any- 

body else,  hold  the  key  to  the  sit- 
uation. The  first  run  war  will 

go  on,  of  course.  It  seems  to  be 
an  established  fact  in  the  indus- 

try. And  the  development  of 
the  situation  on  the  Coast,  in  the 

light  of  the  Lesser-T.  &  D.  deal, 

will  be  very  much  worth  watch- 

ing. 

The  Fuel  Problem 

TT7E  have  devoted  consider- 

"  V  able  space  in  the  past  three 
issues  to  discussing  the  fuel 

shortage  problem  as  it  effects  our 
readers'  interest. 

Much  as  we  might  desire  to  see 
the  theatre  removed  from  the 

category  of  luxury-providing  es- 
tablishments the  Federal  and 

State  tax  collecting  agencies  in- 

sist upon  keeping  it  in  that  cate- 

gory. 
Because  of  this  unfortunate 

classification  of  the  industry  the 

advent  of  an  acute  coal  shortage 

would  see  fuel  administrators" 
forcing  theatres,  because  they  are 

luxuries,  to  shut  down  complete- 

ly or  curtail  their  fuel  consump- 
tion to  meet  whatever  arbitrary 

restrictions  the  administrator 

might  impose. 

The  theatre  cannot  exist  with- 

out heat  or  light  and  fuel  creates 

both.  Any  measure  that  would 
eliminate  one  or  both  of  these 

necessities  would  strike  a  blow  as 

serious  to  the  business  as  the  late 

lamented  influenza  epidemic. 
The  use  of  oil  for  heating  pur- 

poses and  a  coal-less  means  of 
providing  current  for  light  are 
discussed  in  "Theatres  and  the 

Fuel  Shortage."  Both  sides  of 
the  question,  oil  vs.  coal,  are  un- 

der discussion.  All  phases  of  it 
are  disclosed.  If  you  are  not 
reading  them  you  may  be  caught 
unawares;  if  you  are  reading 

them,  you'll  know  how  to  provide 
against  the  contingency  when  it 
arises. 
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Uniform  Contract  Ready  For  Signing; 

T.  O.  C.  C.  Ratifies  It;  Exhibitor 

Groups  Meeting  With  Hays 

For  Final  Action 

NEGOTIATIONS  over  the  uniform  contract,  which  has  been 

in  progress  for  seven  months,  are  at  the  final  stage.    The  con- 
tract, except  for  a  feAv  minor  changes,  is  drawn  up  and  has 

been  agreed  upon. 

On  the  day  this  issue  of  Exhibitors  Trade  Review  appears — 

Friday,  February  2 — representatives  of  the  three  exhibitor  groups 

which  have  been  negotiating  with  the  Hays  organization  are  meet- 

ing in  Mr.  Hays'  office  for  the  final  ratification  of  the  epoch-making 
document. 

These  groups  are  the  Theatre  Owners'  Chamber  of  Commerce 
of  New  York  City;  the  Motion  Picture  Theatre  Owners  of  the  State 

of  New  York ;  and  the  Motion  Picture  Theatre  Owners  of  America. 

The  T.  O.  C.  C.  at  a  meeting  on  Tuesday,  January  30,  unan- 
imously adopted  the  report  of  its  uniform  contract  committee  and, 

after  hearing  the  proposed  contract  read  section  by  section,  voted 

to  empower  the  committee  to  sign  for  the  T.  O.  C.  C.  This  com- 
mittee, which  consists  of  Bernard  Edelhertz,  Leo  Brecher,  William 

Brandt  and  Louis  F.  Blumenthal,  will  suggest  some  minor  changes, 

but  the  uniform  contract  is  a  reality  so  far  as  the  Chamber  is  con- 
cerned. 

The  Motion  Picture  Theatre  Owners  of  New  York  State  are 

being  represented  at  the  final  meeting  with  Mr.  Hays  by  their  Presi- 

dent, Charles  L.  O'Reilly,  and  the  full  list  of  state  officers  as  fol- 

lows: Vice-Presidents  W.  A.  Dillon,  of*  Ithaca;  Frank  Koch,  of 
Rochester;  Louis  Buettner,  of  Cohoes;  Bernard  Edelhertz,  of  New 

York  City ;  Treasurer  W,  II.  Linton,  of  Utica ;  Executive  Secretary 

Samuel  I.  Berman,  of  Brooklyn;  Jules  Michaels,  of  Buffalo,  chair- 

man of  the  Executive  Committee;  and  William  Benton,  of  Sara- 

toga, and  Joseph  Quittner,  of  Middletown,  members  of  the  Board 

of  Directors  and  attorneys. 

Senator  James  J.  Walker,  counsel  for  the  T.  O.  C.  C.  and  the 

New  York  State  organization,  in  the  negotiations,  is  also  attend- 

ing the  historic  meeting  in  the  Hays  office. 

No  announcement  was  made  by  na- 
tional headquarters  of  the  M.  P.  T.  O. 

A.  as  to  the  personnel  of  the  committee 

which  would  represent  it,  but  it  was 

thought  that  President  Sydney  S. 

Cohen  would  be  on  hand,  though  in 

some  quarters  it  was  said  he  might  not 
proceed  to  ratification  of  the  document. 

Inasmuch  as  the  T.  O.  C.  C.  is  part 

of  the  state  organization,  and  many  of 

the  officers  of  the  state  body  are  mem- 
bers of  the  T.  O.  C.  C,  the  honor  for 

the  first  positive  action  with  regard  to 
ratification  of  the  contract  goes  to  these 
two  organizations. 

The  ratification  meeting  held  by  the 

T.  O.  C.  C.  on  Tuesday  was  very 

largely  attended  and  was  occupied 
chiefly  with  action  upon  the  uniform 

contract.  Nearly  all  the  members  pre- 
sent participated  in  discussion  of  the 

provisions  of  the  document,  which  was 
read  in  detail  by  Mr.  Edelhertz. 
Upon  motion  by  Rudolph  Sanders, 

seconded  by  Hy  Gainsboro,  the  motion 
authorizing  the  committee  to  sign  was 
carried  without  a  single  dissenting  vote. 

S.  A.  Moross,  secretary  of  the  T.  O. 

C.  C,  officially  confirmed  the  fact  that 
this  action  had  been  taken. 

A  telegraphic  call  was  immediately 

sent  by  President  O'Reilly  to  his  offi- 
cer personnel  and  they  were  summoned 

to  gather  in  his  office  Friday  morning 

at  11  o'clock,  preparatory  to  the  ratifi- 
cation session  with  Mr.  Hays.  The 

committee  for  the  state  organization 
which  has  been  handling  the  seven 

months'  negotiations  consisted  of 

Messrs.  O'Reilly,  Berman,  Quittner and  Michaels. 

Mr.  O'Reilly  hailed  the  impending 

adoption  of  the  contract  as  a  great  ad- 
vance for  the  industry. 

The  uniform  contract  marks  the  in- 

itial big  step  forward  in  the  adjust- 
ment of  difficulties  within  the  industry. 

It  means  practical  co-operation  of  a 
very  definite  sort  between  distributor 
and  exhibitor. 

Mr.  O'Reilly  called  particular  atten- 
tion to  the  protection  afforded  second, 

third  and  fourth  run  exhibitors  in  the 
matter  of  exhibition  dates. 

Analysis  of  the  new  uniform  con- 
tract brings  to  light  many  important 

changes  that  will  be  brought  about  in 

the  dealings  of  distributors  with  ex- 
hibitors and  vice  versa.  A  summary 

of  these  points  is  made  by  Exhibitors 
Trade  Review  as  follows : 

Provisions  of  Contract 

Payment  for  pictures  by  the  exhibi- 
tor has  to  be  made  only  three  days  in 

advance  of  the  shipment  of  the  print 
from  the  exchange. 

In  cass  of  loss,  destruction  or  in- 

jury to  film  the  exhibitor  is  required  to 
pay  the  distributor  only  six  cents  per 
foot.    This  is  a  substantial  reduction 
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Alleged  "Attack"  By  Fairbanks 

Proves  To  Be  A  Fiction 

WIDELY  published  newspaper  stories  which  gave  the  impression  that  Doug- 
las Fairbanks  had  issued  an  "attack"  on  Will  H.  Hays,  and  was  at  log- 

ger-heads with  the  President  of  the  Motion  Picture  Producers  and  Dis- 
tributors of  America,  are  shown  up  in  their  true  light  by  a  telegram  received  by 

the  Editor  of  Exhibitors  Trade  Review  from  Mr.  Fairbanks. 
Seeking  to  gain  first-hand  a  statement  from  the  producer-star  as  to  his  at- 

titude toward  Mr.  Hays,  the  Trade  Review  Editor  telegraphed  the  former  as  fol- 
lows: 

"Recent  press  dispatches  attribute  to  you  certain  statements  regarding  Hays' 
position  in  industry  which  I  cannot  believe  you  made.  Unless  emphatically  de- 

nied these  newspaper  stories  will  be  construed  by  industry  as  attack  on  Hays  and 
I  know  you  do  not  want  this  unfortunate  misinterpretation  of  your  original 
statement  to  stand.  Please  wire  night  letter  collect  giving  authoritative  state- 

ment for  publication  to  industry.  Regards." To  which  Mr.  Fairbanks  replied: 
"I  do  not  wish  my  attitude  toward  Mr.  Will  Hays  to  be  misconstrued.  Let 

me  be  clear  about  this.  The  principal  independent  producers  have  had  under 
consideration  for  some  time  a  closer  fraternity,  the  purpose  of  which  is  purely 
co-operative  and  constructive.  If  this  crystallizes  it  will  no  doubt  not  run  counter 
to  but  parallel  with  the  activities  of  Mr.  Hays.  The  purpose  of  this  contemplated 
organization  is  to  free  the  independent  producer  from  some  of  the  embarrassing- conditions  which  at  present  tend  to  cripple  and  discourage  his  best  efforts. 

"I  personally  regard  Mr.  Hays  as  a  very  able  and  courageous  man  and  respect 
his  achievements;  but  Mr.  Hays  would  be,  I  am  sure,  the  last  man  to  pose  as 
dictator  of  the  motion  picture  industry  or  sponsor  for  its  morals,  because  he  is 
not.    Kindest  regards." Mr.  Hays  has  repeatedly  stated  publicly  on  numerous  occasions  that  he  is 
not  a  "czar"  or  a  "dictator,"  but  "a  partner  for  service."  This  fact  is  per- 

fectly understood  by  well-informed  persons  in  the  industry,  as  well  as  by  the 
host  of  influential  friends  of  Mr.  Hays  outside  the  picture  business.  Everybody 
seems  to  understand  the  fact  except  a  few  writers  of  headlines  for  the  news- 
papers. Attempts  to  build  up  the  fiction  of  trouble  between  Mr.  Hays  and  Mr.  Fair- 

banks were  rendered  still  more  absurd  by  a  statement  made  by  Mr.  Fairbanks  to 
the  Los  Angeles  Examiner,  in  which  he  said:  "Mr.  Hays  is  my  friend.  He  was 
with  me  nearly  all  the  time  he  was  on  the  Coast." 

from  the  amounts  previously  required. 
The  distributor  is  made  responsible 

for  neglect  or  default  on  the  part  of  his 
employees  so  far  as  the  delivery  of 

prints'to  the  exhibitor  is  concerned. The  pictures  which  the  exhibitor  is  to 
get  under  the  contract  are  specifically 
stated,  either  by  the  name  of  the  picture 
or  the  star,  and  the  distributor  ex- 

pressly agrees  to  deliver  and  the  ex- 
hibitor to  accept  the  pictures,  whether 

they  are  released  within  the  period 
stated  in  the  contract  or  at  a  later  date. 
When  the  exhibitor,  in  returning  the 

print  to  the  exchange,  delivers  it  to  a 
common  carrier  his  responsibility  for  it 

ends.  When  prints  are  "routed"  the 
exhibitor  does  not  pay  the  transporta- 

tion charges  to  the  next  exhibitor.  This 
provision  will  eliminate  a  vast  amount 
of  trouble  between  exhibitor  and  ex- 
change. 

The  contract  must  specify  which  pic- 
tures are  re-named  or  re-issued. 

The  exhibitor  cannot  be  held  liable 
for  failure  to  perform  his  part  of  the 
contract  because  of  causes  beyond  his 
control. 

The  distributor  is  not  permitted  to 
assign  the  contract.  But  the  exhibitor 

may  assign  it  without  the  distributor's consent  in  the  event  of  sale  of  the 
theatre. 

The  provisions  governing  termination 
of  the  contract  are  very  important. 
They  provide  that  the  distributor  can 
cancel  only  if  the  exhibitor  fails  to  pay 

for  or  play  the  picture  or  if  he  is 

guilty  of  "bicycling."  The  exhibitor  is 
given  the  right  to  cancel  if  the  distribu- 

tor intentionally  violates  any  protection 
or  run  clause  or  wilfully  fails  to  deliver 
the  picture  to  the  theatre.  The  right 
to  terminate  the  contract  is  thus  given 
to  either  party  only  if  there  is  a  ma- 

terial breach  going  to  the  essence  of 

the  contract  by  the  other  part}-. 

Concerning  Playdates 

The  section  governing  the  fixing  of 
playdates  is  one  of  the  chief  provisions 
of  the  contract.  The  exhibitor  is  given 
plenty  of  notice  and  opportunity  to 
choose  his  own  playdates.  If  he  fails 
to  do  so,  the  distributor  has  the  right 
to  fix  the  playdates  arbitrarily,  but  he 

must  give  the  exhibitor  three  weeks' 
notice.  This  clause  operates  only  if  the 
exhibitor  fails  to  come  to  the  exchange 
and  agree  with  the  distributor  upon 
playdates  acceptable  to  both. 

This  clause  will  also  operate  to  pre- 
vent a  first-run  exhibitor  from  pulling 

out  a  picture  and  holding  its  playdate 
back  indefinitely,  thus  preventing  ex- 

hibitors of  subsequent  runs  from  play- 
ing it  according  to  their  bookings.  In 

other  words,  suppose  a  first-run  exhibi- 
tor has  a  picture  booked  for  a  certain 

date,  and  decides  to  hold  it  back  so 
that  he  can  play  some  other  picture  on 
that  date,  thus  upsetting  the  booking 
schedules  of  other  exhibitors  who  have 

second,  third  or  fourth  runs  on  the  pic- 
ture. The  new  uniform  contract  make.-> 

that  impossible,  thus  affording  protec- 
tion to  the  exhibitors  of  subsequent run. 

In  the  case  of  "star  series,"  the  ex- hibitor can  be  required  to  show  only 
one  picture  of  the  series  every  five weeks. 

The  distributor  is  no  longer  permit- 
ted to  fix  penalties  arbitrarily  on  the  ex- hibitor. 

The  distributor  must  accept  a  film 
contract  within  a  certain  specified  time, 
according  to  the  section  of  the  country 
in  which  the  theatre  is  located.  If  the 

distributor  fails  to  do  so,  the  exhibitor's 
application  is  considered  withdrawn 
and  the  distributor  must  immediately 

refund  the  deposit  paid  by  the  exhibi- 
tor. 

When  the  exhibitor  signs  an  applica- 
tion for  film  service,  the  salesman  must 

leave  with  him  a  copy  of  the  applica- tion. 

The  importance  of  these  provisions 
is  apparent  at  once.  The  distributor 
can  no  longer  hold  up  decision  in- 

definitely as  to  whether  he  will  accept 
the  application,  and  the  exhibitor  is  no 
longer  left  in  doubt  as  to  the  terms  of 
the  application  he  signed. 

The  second  great  division  of  the  uni- 
form contract  deals  with  arbitration. 

It  was  this  matter  which  occupied  the 

major  portion  of  the  negotiations.  In 
the  solution  of  the  difficulty  some  of 
the  ablest  legal  ability  of  the  country 
was  called  in. 

The  arbitration  provision  is  made  an 
essential  part  of  the  uniform  contract. 
Rules  governing  arbitration  practice  in 
detail  have  been  drawn  up,  and  these 
will  be  separately  announced. 

In  the  organization  of  the  new  arbi- 
tration boards,  exhibitors  and  distribu- 

tors are  to  be  given  equal  representation 
in  every  instance.  All  disputes  which 
arise  must  be  submitted  to  arbitration 

and  the  parties  must  abide  by  the  deci- sions. 

If  the  exhibitor  refuses  to  abide  by 
such  decision,  the  distributor  is  given 
the  right  (though  he  is  not  compelled 
to  exercise  it)  to  demand  from  the 
exhibitor  $500  as  security  under  each 
film  contract.  If  the  exhibitor  refuses 

to  put  up  the  security,  the  distributor  is 
given  the  right  to  suspend  film  service. 

The  penalty  on  the  distributor  in 
case  he  fails  to  abide  by  an  arbitration 
ruling  is  equally  severe.  The  exhibitor 

is  given  the  right,  in  case  the  distribu- 
tor defaults  on  arbitration,  to  cancel  all 

that  distributor's  contracts.  In  addi- 
tion, the  distributor,  until  he  complies 

with  the  decision  of  the  arbitration 
board,  is  cut  off  from  resorting  to  the 
arbitration  to  enforce  claims  against 

any  exhibitor. 
The  full  text  of  the  uniform  contract, 

when  finally  ratified,  will  be  printed  in 
Exhibitors  Trade  Review.  The  sum- 

mary above  gives  the  principal  changes 
from  existing  practices. 



Arbuckle  Will  Not  Appear  Again  on 

Screen;  Becomes  Director  of  Comedies 

By  Telegraph  to  Exhibitors  Trade  Review  Los  Angeles,  January  30 

R0SC0E  ARBUCKLE  will  not  appear  again  on  the  screen.  He 

will  become  a  director,  but  his  acting  days  are  over. 

The  final  stage  in  the  so-called  Arbuckle  case  was  reached 

today,  when  Mr.  Arbuckle  himself  issued  a  statement  which  read 

as  follows: 

"I  signed  today  a  contract  with  Reel  Comedies,  Inc.,  to  direct 
comedies.  I  am  done  with  acting;.  My  great  ambition  is  to  make 

the  world  laugh  and  I  can  do  this  best  as  a  director  of  comedies, 

"This  is  my  chance  to  make  good  in  the  right  way  and  in  the 
business  that  I  know  and  love,  and  in  a  way  that  should  meet  the 

approval  of  all.  I  will  start  work  at  once  and  from  now  on  you 

will  not  see  me  or  hear  from  me  except  through  the  comedies 

that  I  direct."   

In  connection  with  the  announcement  made  by  Arbuckle,  Will 

H.  Hays  issued  this  brief  statement: 

'The  natural  and  proper  factors  operating  in  the  natural 

way  have  concluded  this  matter  in  a  manner  that  should  be  satis- 

factory to  all.  I  am  sure  that  the  industry  will  meet  and  right- 

fully settle,  as  they  arise,  all  of  its  difficulties  incident  to  its 

growth  and  development." 

Adolph  Zukor,  President  of  the  Famous  Players-Lasky  Cor- 

poration, stated  that  the  three  unreleased  pictures  starring  Ar- 

buckle and  originally  withheld  from  the  market  at  the  sugges- 

tion of  Mr.  Hays,  will  never  be  released.  They  have  been  written 

off  as  a  total  loss.  The  public  has  thus  seen  the  last  of  Arbuckle 

as  a  screen  actor. 

It  was  pointed  out  by  well-informed  persons  in  the  industry 

that  Mr.  Hays'  decision,  made  at  Christmas,  to  permit  Arbuckle 

to  find  his  place  had  now  received  its  full  justification.  It  was  re- 

called that  Mr.  Hays  at  no  time  "reinstated"  Arbuckle  as  a 
screen  actor,  but  simply  stood  aside  and  permitted  him  to  go 

to  work  and  make  good  if  he  could. 

It  was  also  pointed  out  that  some  of  those  who  made  a  tre- 

mendous commotion  about  the  Hays  decision  were  now  left  in  a 

rather  ludicrous  position.  In  the  industry  Arbuckle's  announce- 
ment was  received  with  general  approval  and  satisfaction. 



The  Christian 

Adapted  from  the  novel  and  play  by  Hall  Caine.  With  Richard  Dix,   Gareth  Hughes,   Mae  Busch, 
Phillis  Haver,  and  Mahlon  Hamilton.    Directed  by  Maurice  Tourneur.    A  Goldwyn  picture. 
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In  Defense  of  the  Motion  Picture — II 

Indiana  Indorsers  of  Photoplays  Issue  Valuable  Pamphlet  Which 
Ought  to  Become  Standard  Campaign  Document  Against 

Censorship — Striking  Arguments   and   Important   Facts  Cited 

(Editor's  Note — The  Indiana  Indors- 
ers of  Photoplays,  pioneer  among  the 

Better  Films  Committees,  has  published 
a  pamphlet  in  defense  of  the  motion 
picture  which  is  the  strongest  single 
brief  against  censorship  ever  issued. 
We  consider  this  work  of  such  great 
value  that  we  shall  print  it  in  full  in 

our  columns.  The  first  installment  ap- 
peared last  week.  Other  installments 

will  appear  in  succeeding  issues.) 
So,  too,  with  the  motion  picture.  Its 

rapid  and  permanent  growth  in  popular 
esteem  could  not  have  obtained  had  un- 

corrected abuses  characterized  its  de- 
velopment. The  public  never  errs  in 

such  matters.  That  which  is  good  per- 
manently prevails.  That  which  is  evil 

falls  of  its  own  weight  in  the  light  of 
public  disfavor.  The  American  public 
can  always  be  trusted. 

Aside  entirely  from  its  entertainment 
features,  the  motion  picture  has  per- 

formed and  is  performing  a  tremendous 
public  service.  During  the  world  war 
conservation  in  this  country  was  made 
effective  by  the  motion  picture.  In 
every  city,  town,  and  hamlet  the  public 
was  shown  the  necessity  for  conserving 
food  and  fuel  and  clothing— shown  in  a 
way  the  people  could  understand,  via 
the  motion  picture  screen.  Recruiting 
was  stimulated;  the  reason  for  it  was 

shown — not  in  words  but  in  motion  pic- 
tures that  left  no  room  for  doubt  or 

argument.  Great  sums  were  raised 
through  the  medium  of  the  screen  for 
the  Red  Cross  and  other  welfare  organ- 

izations, both  during  and  after  the  war. 

When  America  answered  humanity's 
call  and  entered  the  war,  it  was  not 
guns  and  ,  powder  and  bullets  that  we 
first  sent  abroad.  Early  in  our  partici- 

pation in  that  conflict  the  President  of 
the  United  States  requested  that  repre- 

sentatives of  the  motion  picture  come  to 
Washington  for  conference.  He  told 
them  that  many  things  could  happen 
before  America  could  send  sufficient 
men  and  arms  to  Europe  to  bring  the 
war  to  a  close.  The  morale  of  the 
British  and  Italian  and  French  forces 
was  very  low.  Propaganda  was  being 
dropped  into  their  lines  telling  the 
Allied  soldiers  that  American  was  a 
commercial  race,  her  people  were  not 
fighters;  that  America  was  not  really 
in  the  war — We  were  not  coming  over ; 
that  our  Declaration  of  War  was  all 
a  bluff.  He  said  we  must  let  the  allies 
know  in  the  front  line  trenches  that  we 

were  coming — show  them  we  were 
coming. 

So  the  motion  picture  was  the  first 
ammunition  we  sent  abroad — not  air- 

planes, not  guns,  nor  shells,  but  the 
motion  picture — millions  of  feet  of  it, 

showing  our  great  training  camps,  our 
airplanes,  factories  and  flying  fields, 
with  thousands  of  men  and  soldiers  in 
training  and  embarking  for  service 
abroad,  five  thousand  Red  Cross  nurses 
marching  down  Fifth  Avenue  and  many 
other  great  activities,  photographed  and 
quickly  dispatched  to  the  front.  Their 
showing  revived  those  men  who  had 
lost  faith  in  the  assurance  that  America 
would  come  in  time.  The  Allied  Sol- 

diers saw  what  we  were  doing  and  they 
know  we  were  coming.  It  was  more 
convincing  than  any  assurance  by  the 
spoken  or  written  word. 

In  the  words  of  Brigadier-General 
John  H.  Dunn,  Commander  of  the 
Massachusetts  Department  of  the  vet- 

erans of  Foreign  Wars : 
"The  motion  picture  went  ahead  to 

the  field  in  the  Great  War  and  visual- 
ized to  the  Allies  our  training  troops, 

our  building  ships,  our  Red  Cross 
nurses.    It  gave  those  Allies,  then  fast 

losing  their  morale,  the  assurance  that 
America  was  preparing,  and  by  heart- 

ening them  to  fight  and  hold  on,  by 

giving  them  positive  assurance  on  the 
screen  that  America  was  coming,  aided 
greatly  in  shortening  the  war. 

"It  was  the  motion  picture  which 
gave  its  theatres  freely  for  speakers 
who  were  raising  war  loans,  who  were 

appealing  for  recruits,  who  were  back- 
ing up  the  Salvation  Army  and  other 

agencies  for  the  army's  relief.  It  gave 
its  films  and  motion  picture  machines 
and  operators  freely  that  the  soldiers  in 
camp,  at  home  or  behind  the  trenches 
of  the  battle  line  might  have  recre- 

ational amusement.  The  motion  pic- 
ture was  the  first  'ammunition'  sent 

abroad ;  the  motion  picture  was  the  last 
to  leave  the  line.  It  has  not  left  the 

line  yet,  for  even  today  free  motion  pic- 
tures lighten  the  days  of  our  wounded 

in  the  hospitals,  and  even  if  they  are 
so  badly  shattered  by  war  that  they  are 

Twenty  Years  Versus  Eternity 

By  BENJAMIN  DeCASSERES 
Motion  pictures,  the  eighth  art,  are  not  yet  twenty  years  old,  and  yet  they  are 

always  being  sneered  at  because  they  are  not  on  a  "higher  level." *  *  * 

What  art  in  the  history  of  the  world  has  progressed  so  fast? 
«    *  * 

Painting  is  one  of  the  oldest  of  the  arts — hut  not  one  picture  in  ten  thousand  is 
worth  looking  at. 

*  *  * 
Literature  is  one  of  the  oldest  of  the  arts — hut  not  one  book  in  ten  thousand 

is  real  literature. 

Music  is  one  of  the  oldest  of  the  arts — but  the  immortal  composers  do  not  num- ber twenty. 

*  *  •  ■* Dancing  is  one  of  the  oldest  of  the  arts — but  today  the  world  "shimmies"  and 
"jazzes." 

*  *  =:= Architecture  is  one  of  the  oldest  of  the  arts — hut  the  masterpieces  of  architec- ture are  few. 
*  *  * 

Sculpture  is  one  of  the  oldest  of  the  arts — but  how  many  Rodins,  Michael  Angelos 
and  Praxiteles  are  there? 

if     *  if 
Playwriting  is  one  of  the  oldest  of  the  arts — but  there  isn't  one  play  in  fifty 

that  is  worth  seeing  and  not  one  in  ten  thousand  that  lives. 
*  *  * 

Most  books,  plays,  music  and  paintings  are  only  fit  for  the  ashcan — after  incal- 
culable years  of  work  on  them. 

*  *  * 
What  the  seven  arts  have  achieved  only  at  long  intervals  in  thousands  of  years, 

the  Jeremiahs  demand  that  an  art  barely  twenty  years  old  shall  achieve  every  day! 
*  *  * 

No  art  in  the  history  of  humanity  can  compare  for  one  moment  with  the  achieve- 
ments of  the  motion  picture  art  in  twenty  years. 

*  *  * 
No  art  that  is  so  essentially  and  necessarily  democratic  as  the  motion-picture 

art  has  done  more  for  the  imagination,  the  intelligence,  the  education  and  the  enter- tainment of  mankind. 

The  seven  arts  existed  hundreds  and  thousands  of  years  before  they  gave  birth 
to  an  Aeschylus,  a  Moliere,  a  Shakespeare,  a  Rembrandt,  a  Beethoven,  a  Nordkin, 
a  Rodin,  a  Cervantes,  an  Acropolis. 

*  *  * 
And  there  are  those  who  demand  of  the  Eighth  Art — which  is  an  outgrowth  and 

a  blending  of  all  the  arts — these  miracles  in  twenty  years! 
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Censorship  A  Failure  in  N.    Y.  State 

(Reprinted  from  the  Albany  (N.  Y.)  Times-Union) 
FROM  all  the  data  obtainable  it  is  evident  that  sentiment  in  New  York  State 

against  censorship  of  moving  pictures  is  far  stronger  than  in  Massachusetts, 
where  in  the  recent  state  election  the  public  of  that  commonwealth  placed  the  seal 
of  their  disapproval  of  an  attempt  to  establish  state  censorship  such  as  was  done 
by  the  Miller  administration  here  by  more  than  two  to  one,  the  actual  vote  against 
the  proposition  being  553.173  to  208.252  in  favor  of  it. 

The  press  has  pointed  the  course  the  people  of  the  state  declare  to  have  taken 
on  this  important  point  to  the  incoming  administration  and  it  is  now  confidently 
expected  that  enough  progressive  Republicans  will  align  with  the  Democrats  in  both 
assembly  and  senate  to  wipe  the  obnoxious  measure  off  the  statute  books  by  a 
wide  margin  of  votes.  That  Governor  Smith  would  sign  the  repealer  is  a  foregone 
conclusion. 

The  censorship  law  has  created  some  soft  state  jobs  and  has  effected  virtually 
nothing  else.  It  has  had  no  perceptible  influence  in  any  way  toward  improving  this 
most  popular  of  forms  of  public  amusement.  Here  are  just  a  few  of  the  arguments 
widely  advanced  against  the  law  and  in  favor  of  the  plan  to  repeal  it: 

Censorship  has  not  worked  successfully  in  the  several  states  where  it  has  been 
tried. 

Censorship  is  essentially  un-American  and  does  not  appeal  in  either  principle 
or  practice.    Sooner  or  later  it  results  in  abuse  of  power. 

Censorship  of  moving  pictures  is  a  big  step  in  the  direction  of  control  of  the 

press. Censorship  is  opposed  to  the  principles  definitely  laid  down  in  the  constitution. 

forced  to  lie  on  their  backs,  it  throws 

its  cheering  views  on  to  the  ceiling  of 
the  hospital  ward.  How  many  millions 
and  hundreds  of  millions  were  raised 

through  motion  pictures  for  the  cause 
of  the  American  soldier  no  one  can 

estimate." 
The  service  performed  at  home  by 

the  motion  picture  during  the  world 

war  was  of  an  importance  equal  per- 
haps to  its  tremendous  usefulness 

abroad.  The  picture  theatres  were  kept 

open  by  Government  decree.  The  mo- 
tion picture  was  declared  an  essential 

industry.  Diversion  was  a  necessary 
thing.  And  the  morale  at  home  was 

upheld  during  that  trying  time  by  the 
motion  picture  just  as  it  was  in  the 
front  line  trenches  of  Europe. 

Such  was  the  important  work  of  the 
motion  picture  in  the  last  war.  Its 
Americanism  was  unquestioned ;  its 
usefulness  tremendous.  Seditious  ut- 

terances by  several  newspapers  in  this 
country  caused  their  Americanism  to  be 

seriously  questioned.  But  from  the  be- 
ginning of  the  war  until  its  end  not  one 

American  motion  picture  had  the  faint- 

est taint  of  disloyalty.  The  screen's 
Americanism  was  one  hundred  per  cent 

in  every  way.  Its  honesty  of  purpose 
as  well  as  its  achievements  in  connec- 

tion with  the  War  has  never  been  ques- 
tioned, even  by  its  most  adverse  critics. 

The  usefulness  and  influence  of  the 
motion  picture  covers  indeed  a  wide 
range.  In  the  class  room,  in  churches, 
welfare  organizations  and  in  business  it 
plays  an  increasingly  important  part. 
Educational  fields  are  being  developed 
wherein  the  pedagogic  motion  picture 
will  be  shown  in  several  hundred  thou- 

sand places,  where  its  influence  will  be 

exerted  with  tremendous  force  in  the 

training  of  our  young.  The  advan- 
tages of  this  method  of  visual  training 

are  now  accepted  generally.  Six  mo- 
tion pictures  will  convey  to  a  student 

of  history  more  lasting  knowledge  o.f 
the  history  of  the  world  than  he  or  she 
can  obtain  in  the  entire  course  of  the 
customary  class  room  study. 

But  it  is  not  alone  in  the  class  room 

that  the  educational  phase  of  the  mo- 
tion picture  is  exerted.  In  the  theatres 

themselves  are  shown  pictures  of 
foreign  peoples  and  foreign  lands,  their 
customs  and  habits,  their  commercial 
enterprises,  scenes  of  famous  land- 

scapes, cities;  the  romance  of  our  own 
big  industries,  the  manufacture  of  steel, 
the  packing  of  beef,  the  preparation  of 
our  daily  bread — all  vastly  interesting 
and  instructive  to  both  children  and 
adults.  The  opportunity  to  figuratively 
travel  and  see  at  first  hand  these  thou- 

sands of  interesting  things  and  places, 
which  otherwise  would  be  denied  to  the 
average  person,  is  thus  afforded,  for  a 
moderate  sum,  to  all  who  visit  the  pic- 

ture theatres.  It  is  a  liberal  education. 

Without  moving  from  one's  seat  the 
wonders  of  the  world  pass  in  review 
before  the  eye — real  scenes,  real  people 
as  they  appear  in  life. 

The  motion  picture  of  today,  when 
compared  to  that  of  ten  or  fifteen  years 
ago,  is  a  marvel  of  progress.  Then  it 
was  just  a  baby  thing.  Today  it  is  an 
artistic  product,  presented  in  comfort- 

able and  artistic  surroundings.  Then 
it  was  shown  in  buildings  that  were 
once  barber  shops,  or  halls  or  stores, 
with  a  few  uncomfortable  seats.  The 

pictures  usually  depicted  a  slap-stick 
custard  pie  comedian  or  a  hero  or 
heroine  on  horseback  who  rode  up  a 
hill  and  then  rode  madly  down  again  ; 

or  else  a  pursuit  in  which  all  the  char- 
acters chased  each  other.  That  was 

about  all  there  was  to  the  pictures  at 
that  time. 

Only  during  the  last  few  years'  has the  motion  picture  begun  to  show 
famous  book  and  stage  stories,  in  what 
are  known  as  feature  productions  of 
five  reels  or  more.  It  cannot  be  fairly 

judged  by  the  past.  Each  year  the  de- mands of  the  public  for  better  and  more 
artistic  pictures  are  satisfactorily  met, 
with  the  result  that  the  motion  picture 
of  even  one  or  two  years  ago  cannot 
be  favorably  compared  with  that  of  the 

present. Public  taste  and  public  opinion  re- 
garding pictures  have  changed — are 

constantly  changing  for  the  better. 
There  was  a  time  when  so  called  vam- 

pire pictures  were  popular  in  the  United 
States.  Today  if  a  producer  were  to 
create  that  type  of  picture  he  could  not 
get  back  the  cost  of  making  even  one 
reel  of  such  a  production.  The  screen 
vampire  is  dead.  The  public  does  not 
want  her.  Is  it  fair  to  judge  the  mo- 

tion picture  by  standards  that  are  past 
and  gone? 
Two  or  three  years  ago  such  pictures 

as  "Disraeli,"  "Monte  Cristo,"  "The 
Prisoner  of  Zenda,"  "To  Have  and  to 
Hold,"  "When  Knighthood  Was  In 

Flower,"  "Rupert  of  Hentzau,"  and 
"Robin  Hood"  would  have  been  fail- 

ures. The  public  was  not  read}'  for  the 
so-called  costume  plays.  They  had  been 
tried  here  five  years  previously  and 
failed.  It  was  a  foreign  production 
shown  here  that  created  a  real  public 
taste  for  costume  plays  and  awakened 

our  producers  to  the  fact  that  such  pic- 
tures were  now  popular — thus  opening 

the  way  for  historical  books  and  plays 
which  the  public  demands  as  a  part  of 
its  screen  entertainment.  From  the 

cheap  and  trashy  pictures  which  char- 
acterized its  early  efforts  the  screen  has 

advanced  steadily  in  the  right  direction. 

The  industry  which  makes  and  dis- 
tributes and  exhibits  motion  pictures  is 

developing  along  proper  lines.  It  fully 
realizes  its  responsibilities  to  the  public. 
Its  standards  are  high  and  it  is  honestly 

endeavoring  to  keep  them  so — to  raise 
them,  in  fact,  each  year,  so  that  not  only 

better  and  more  interesting,  more  in- 
structive and  more  artistic  pictures  may 

be  produced,  but  that  greater  good  may 
be  accomplished  for  the  public  welfare. 

To  accomplish  the  development  of  its 
public  welfare  work  in  the  fullest  sense, 
the  motion  picture  has  sought  the  active 
co-operation  and  support  of  the  public 
itself  and  of  those  recognized  agencies 
which  are  striving  for  accomplishment 

along  similar  lines.  And  such  con- 
structive co-operation  has  been  forth- 

coming from  many  quarters.  The  fed- 
eration of  Women's  Clubs,  Parent 

Teacher's  Association,  the  Boy  Scouts, 
the  Girl  Scouts,  the  Federal  Council  of 
Churches,  and  many  others  of  the  great 

civic,  religious  and  welfare  organiza- 
tions of  this  country  are  exerting  their 

influence  in  the  further  development  of 

the  motion  picture  as  a  powerful  in- fluence and  instrument  for  good. 

(Continued  in  Next  Week's  Issue) 
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Industry  Scores  in  Missouri  Fight 

St.  Louis  Women's  Organizations  Declare  Against 
Censorship,  Following  Speech  by  Petti  john — 
Drastic     Bill     Introduced     in     Iowa  Legislature 

A DECISIVE  gain
  w  a  s 

scored  by  the  industry  in 

its  fight  against  the  cen- 
sorship measure  before  the  Mis- 

souri Legislature  when  the  wo- 

men's civic  and  welfare  organiza- 
tions of  St.  Louis  declared  them- 

selves opposed  to  political  censor- 
ship. 

This  action  followed  an  address 

made  by  Charles  C.  Petti  john, 
counsel  of  the  Hays  organization, 

before  representatives  of  the  wo- 

men's organizations.  Mr.  Petti- 
john's  speech  made  such  a 
marked  impression  that  the  rep- 

resentatives reported  back  to  their 
organizations  in  opposition  to 

censorship.  The  General  Federa- 

tion of  Women's  Clubs  decided 
to  send  two  delegates  to  Jefferson 
City  instructed  to  inform  the 

Legislature  of  their  opposition  to 

the  passage  of  the  censorship  pro- 
vision, among  others. 

The  meeting  was  held  at  the 
headquarters  of  the  League  of 
Women  Voters  in  the  Cen- 

tury Building  and  was  largely 
attended. 

In  his  address  Mr.  Pettijohn 

denounced  the  spirit  of  censor- 
ship and  declared  that  the  public 

is  the  best  judge  of  pictures.  He 

was  given  great  applause  at  the 
conclusion  of  his  speech. 

"The  clamor  for  censorship  is 
an  inheritance — a  natural  one, 

perhaps  in  view  of  the  close  rela- 

tionship of  — speech  and  press 

and  pictures,"  said  Mr.  Pettijohn. 
"But  when  the  clamor  of  the  few 
for  throttling  of  the  press  and 

speech  was  quieted  by  the  adop- 
tion of  constitutional  provisions, 

the  reactionaries  of  that  day  Avere 

obliged  to  cast  about  for  other  ob- 
jects to  attack.  They  found 

them  here  and  there  for  many 

years. 

"The  motion  picture  has  taken 
its  place  beside  the  press  and  the 
spoken  word  in  forming  the 
great  triumvirate  of  mediums  for 

thought  transmission." 
The  meeting  was  also  addressed  by 

Joseph  Mogler,  of  St.  Louis,  vice- 
president  of  the  M.  P.  T.  O.  A.,  who 
made  an  effective  speech  denouncing 
censorship. 

In  Iowa,  Representative  Gallagher 
of  Iowa  county  on  Jan.  23  introduced 
a  drastic  bill  in  the  lower  house. 

Gallagher's  bill  provides  for  the creation  of  a  state  bureau  of  motion 
picture  standardization,  as  he  calls  it, 
to  which  all  moving  pictures  films 
would  have  to  be  submitted  before 

the}'  could  be  exhibited  in  any  house 
in  Iowa. 

The  three  members  of  the  bureau 
would  be  appointed  jointly  by  the 

governor,  the  superintendent  of  pub- 
lic instruction  and  the  chairman  of 

the  board  of  control  of  state  institu- 
tions. Their  salary  is  mentioned  at 

?3,ooo  per  year.  The  board  would 
 ;ntain  offices  in  Des  Moines. 
Under  the  bill,  the  bureau  would 

be  compelieu  to  prohibit  the  exhibi- 
tion of  any  films  that  are  "sacriligious, indecent,  immoral,  or  such  as  would 

tend  to  debase  or  corrupt  public 

morals."  In  making  its  rulings,  the 
board  would  have  to  take  into  con- 

sideration, under  this  measure,  the 

fact  that  "children  attend  moving  pic- 

ture theatres." 
The  penalty  provided  for  the  show- 

ing of  unapproved  films  in  the  state 
is  fixed  at  $25  for  the  first  offense, 
and  a  fine  of  from  $100  to  $500  or  a 
jail  sentence  of  from  one  to  six 
months  for  a  second  offense.  Show- 

ing films  misbranded  as  being  ap- 

Donaldson  Presents  Unique 

Film  Program  at  St.  Louis 
Special  to  Exhibitors  Trade  Review 

St.  Louis,  January  29 
A  film  program,  depicting  the  won- 

derful progress  made  in  production, 
was  given  here  tonight  under  the 
auspices  of  the  College  Club,  by  J. 
M.  Donaldson,  assistant  secretary  of 
the  Motion  Picture  Producers  and 
Distributors  of  America,  Inc.,  of 
which  Will  H.  Hays  is  the  President. 

Mr.  Donaldson  made  a  very  effec- 
tive talk  on  the  growth  in  standards 

since  the  birth  of  the  motion  picture, 
illustrating  his  remarks  by  scenes 
from  pictures  like  "The  Great  Train 
Robbery"  and  the  John  Bunny  come- dies as  contrasted  with  the  latest 
super-specials. 

Such  a  program  had  never  before 
been  seen  in  this  part  of  the  country, 
and  it  made  a  marked  impression  on 
those  present.  Several  members  of 
the  club  said  afterward  that  they  be- 

lieved the  program  ought  to  be  pre- 
sented far  and  wide  throughout  the 

nation,  and  that  it  would  prove  a 
powerful  deterrent  to  censorship  agi- tation. 

proved  by  tne  state  board  would  be 
punishable  with  a  fine  of  from  $50 

to  $500. 
Nor  does  the  proposed  law  stop 

here.  The  authority  of  the  bureau 
would  extend  over  matter  advertis- 

ing films  as  well  as  the  films  them- 
selves. Newspaper  advertisements 

are  included  and  newspapers  publish- 

ing unapproved  movie  ads  would  be 

guilty  of  a  misdemeanor. The  bill  if  passed  would  become 
effective  within  ninety  days  after 

July  I,  next,  after  which  date  no  un- censored  films  could  be  shown. 
Censorship  narrowly  missed  being 

passed  by  both  houses  of  the  state 
legislature  at  its  last  session,  two 

years  ago  this  winter.  At  that  time the  bill  which  was  introduced  by 

Representative  Olson  of  Clinton 
County,  was  originally  sprung  as  a 
"joke,"  it  is  claimed  in  the  assembly 
corridors,  but  nevertheless  it  passed 
the  lower  house  by  three  to  one. 

Going  to  the  senate,  it  remained 
there  in  committee  at  the  time  the 

legislature  adjourned  sine  die,  this 

being  the  only  thing  that  prevented 
its  passage,  it  is  believed,  despite  a 
determined  fight  of  exhibitors  against 
the  measure.  The  majority  in  the 
lower  house  two  years  ago,  indicates 
the  serious  danger  in  the  bill. 

The  matter  of  an  amusement  tax 
collected  by  the  state  also  is  likely 

to  become  a  serious  item  at  this  win- 
ter's session.  The  state  tax  commis- 

sion, in  legislation  which  it  will  re- 
commend, will  include  a  measure  for 

the  collection  of  a  tax  of  one  cent 
for  each  ten  cents  of  admission,  or 
fraction  thereof. 

Governor  Kendall  in  his  message 

to  the  legislature,  declared  when  the 
assembly  convened  two  weeks  ago, 
urged  such  a  law. 

Drastic  Bill  in  Oklahoma 

In  Oklahoma,  a  bill  has  been  in- 
troduced in  the  State  Senate  which 

seeks  to  prevent  transportation,  manu- facture or  exhibition  within  the  State 

of  any  film  showing  the  conduct  or 
purported  conduct  of  any  person  of 
criminal  reputation  or  of  general 
leputed  immoral  character,  or  who 
has  been  convicted  of  crime,  or  of 

any  ex-convict,  desperado,  bandit, 
train  robber,  bank  robber,  murderer 
or  outlaw  or  of  any  such  person  or 
persons  preparing  for,  present  at,  or 
escaping  from,  the  scene  or  place  of 
any  such  acts  of  violence,  crime,  or 
immorality;  or  of  any  court  scene 
showing  the  trial  or  proceedings  of 
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High  Cost  of  Censorship  Revealed 

In  Report  of  N.  Y.  Board 
WHAT  will  probably  be  the  last  report  to  be  handed  out  by  a  censorship  board 

in  New  York  State  in  many  a  long  year,  was  received  by  the  Legislature 
last  week  from  the  New  York  Motion  Picture  Commission,  outling  its  activities 
during  the  last  twelve  months.  The  report  covered  a  matter  of  sixteen  pages, 
carrying  with  it  some  recommendations,  but  largely  taken  up  with  stock  arguments 
in  defense  of  censorship.  No  comment  was  forthcoming  from  the  Legislature  in 
connection  with  the  report. 

The  report  does  show,  however,  that  the  opinion  of  three  or  four  persons  as 
to  just  what  should  or  should  not  be  shown  upon  the  screens  of  New  York  State, 
cost  the  industry  an  item  of  $155,000  and  that  the  expenses  of  the  Commission 
for  the  year  amounted  to  about  $83,000,  the  major  portion  of  which  went  in  the 
way  of  salaries. 

During  the  past  year  the  Commission,  in  its  wisdom  made  eliminations  total- 
ling 3,943  from  a  total  of  11,061  reels.  There  were  approved  without  eliminations  a 

total  of  2,516  films,  while  seventy-two  films  were  condemned  in  their  entirety.  The 
number  of  licenses  issued  by  the  Commission  last  year  footed  to  3,377. 

Dramas  suffered  the  greater  number  of  elminations,  cuts  having  been  made 
from  434  dramas  as  compared  to  207  comedies;  84  comedy  dramas;  69  serials;  35 
news;  21  educational  and  4  cartoons.  Fifty-four  appeals  were  made  during  the 

year. The  Commission  took  in  a  matter  of  $154,919.80  last  year  in  the  way  of  re- 
ceipts. Of  this  amount  the  sum  of  $149,927  came  from  license  fees;  $4,387  from 

permits,  the  remainder  coming  from  seals  and  re-screenings.  The  Commission 
spent  $82,883.05  during  the  same  period,  the  greater  part  going  for  salaries,  the 
personal  service  item  representing  $49,495.15,  while  the  travelling  item  came  to 
$8,876.58. 

the  trial  of  any  such  person  or 
persons,  provided,  this  provision  shall 
not  only  apply  to  any  film,  picture 
or  moving  picture  film,  purporting  to 
show  historic,  dramatic,  or  imaginary 
scenes  in  which  such  characters  are 

presented  in  their  true  light  as  crim- 
minals  suffering  or  about  to  suffer 
punishment  and  in  such  manner  as 
not  to  suggest  or  incite  crime  or 

unlawful  acts." 
The  bill  also  provides  that :  "It 

shall  be  unlawful  to  exhibit,  expose 
to  view,  or  to  transport  from  one 
place  to  another  within  the  State,  any 
film,  picture  or  moving  picture  film 
showing  or  purporting  to  show  the 
sex  relations  in  such  a  manner  as  to 

suggest  immoral  practices,  or  im- 
moral conduct,  or  to  incite  to  lust,  or 

wherein  any  church,  priest,  minister 
of  the  gospel  is  portrayed  or  exhibit- 

ed in  a  ludicrous  or  degrading  light." 
"Penalties  are  provided  as  follows *." 
Any  person,  firm  or  corporation  vio- 

lating any  provision  of  the  above 
sections  shall  be  guilty  of  a  mis- 

demeanor and  upon  conviction  be 
sentenced  to  pay  a  fine  of  not  less 
than  One  Hundred  Dollars  ($roo.oo), 
nor  more  than  One  Thousand  ($iooo.- 
oo)  Dollars,  provided  each  exhibition 
shall  constitute  a  separate  offense. 

"Further  provisions  are :  It  shall  be 
unlawful  for  any  person,  firm  or  cor- 

poration to  take,  prepare,  or  manufac- 
ture within  this  State  any  such  film, 

picture  or  moving  picture  film  as  that 
described  in  the  preceding  sections,  or 
of  any  parts  or  accessories  of  or  to 
any  such  film,  picture,  or  moving 
picture,  film.  Any  person,  firm  or 
corporation  violating  any  provision  of 
this  section  shall  be  guilty  of  a  mis- 

demeanor and  upon  such  conviction 
shall  be  sentenced  to  pay  a  fine  of 

not  iess  than  One  Hundred  Dollars 
(Sioo.oo),  or  nor  more  than  One 
Thousand  Dollars  ($1,000.00). 

"Any  such  film,  picture  or  moving 
picture  film  described  in  the  fore- 

going sections  shall  be  seized  and 
proceeded  against  as  unlawful,  and  if 
adjudged  to  have  been  produced  in 
whole  or  in  part,  or  exhibited,  ex- 

posed or  transported  in  violation  of 
this  Act,  then  the  same  shall  be  con- 

demned and  destroyed. 

"It  being  immediately  necessary 
for  the  preservation  of  the  public 
peace,  health  and  safety,  an  emer- 

gency is  hereby  declared  to  exist  bv 
reason  of  this  act,  which  shall  be  in 
full  force  and  effect  after  its  passage 

and  approval." Oklahoma  Sunday  Closing  Bill 

A  Sunday  closing  bill  was  intro- 
duced in  the  Oklahoma  Legislature 

Jan.  24 — It   chief   provisions   are :- — 
"It  shall  be  unlawful  for  any  mov- 

ing picture  house,  theatre,  or  place 
of  amusement  wherein  motion  pic- 

tures, cinema,  or  lantern  slides  are 
shown  or  projected,  to  be  operated 
within  this  State  on  Sunday  when  an 
admission  fee  or  price  is  charged  for 
the  witnessing  of  such  performance. 

"The  provision  of  this  act  shall  not 
apply,  however,  to  any  church, 
society,  or  organization,  or  individual 
giving  illustrated  lectures  of  motion 
picture  performances,  free  to  the  pub- 

lic and  for  which  no  admission  is 
charged. 

Any  individual,  person,  firm,  comp- 
any, association  or  corporation  vio- 
lating Section  1  hereof  shall  be  deem- 

ed guilty  of  a  misdemeanor  and,  upon 
conviction,  shall  be  fined  in  a  sum 
not  less  than  $50.00,  nor  more  than 
$500  for  the  first  such  offense ;  pro- 

vided, however,  that  upon  conviction 
of  a  second  like  offense  such  offender 
;diall  be  liable  to  double  such  fine 
and  shall  forfeit  his  license  to  do  busi- 

ness and  shall  be  prohibited  from  fur- 
ther engaging  in  said  business,  or  any 

similar  business,  in  this  State,  for  a 
period  of  one  year  from  the  date  of 

such  second  conviction." 

Sunday  Fight  in  Jersey 

A  Sunday  opening  bill  has  been  in- 
troduced in  the  New  Jersey  Senate  by 

Senator  Alexander  Simpson,  of  Jer- 
sey City.  Prospects  for  its  adoption  are said  to  be  good. 

By  a  recent  order,  the  theatres  in 
Jersey  City  have  been  closed  tight  on 
Sundays,  and  there  is  great  interest  in 
the  battle  for  Sunday  opening. 

Senator  Simpson,  in  championing  his 
bill  declared  sarcastically  that  he  hoped 
the  ministers  will  close  every  moving 

picture  house  in  the  State  of  New  Jer- 
sey, every  ice-cream  parlor,  golf  course 

and  take  the  air  out  of  all  automobile 
tires  so  that  the  public  can  see  what 
the  old  blue  laws  mean,  because  the 
public  sometimes  does  not  move  unless 
the  spurs  are  driven  into  it  by  the  en- 

forcement of  the  law. 

"I  am  sure  that  if  the  ministers  suc- 
ceed in  closing  up  these  places  and  in 

having  the  day  made  merely  a  fetich, 
they  will  do  more  to  awaken  the  pub- 

lic conscience  and  interest  in  the  at- 
tempt to  make  the  first  day  of  the  week 

a  really  divine  institution  upon  which 
men,  women  and  children  can  enpoy 

themselves,  than  would  miles  of  prop- 

aganda. "I  hope,  therefore,  that  the  devoted 
clergymen  will  not  cease  in  their  ef- 

fort to  put  everybody  in  jail  who  dis- 
agrees with  them  about  the  proper  ob- 

servance of  the  first  day,  because  in 
that  way  we  can  probably  get  some  re- 

lief. We  should  protect  Sunday  amuse- 
ments so  that  the  one  day  that  is  de- 

voted to  rest  can  be  used  by  those  who 
are  compelled  to  work,  either  at  home 
or  under  the  broad  skies  or  in  harmless 
halls  of  amusements  or  in  places  or worship. 

"The  stumbling  block  in  the  way  of 
having  the  silly  and  antiquated  laws 
taken  off  the  books  in  New  Jersey  is 

the  reverence  of  a  small  class  of  peo- 
ple for  what  they  conceive  to  be  a 

divine  fiat  separating  the  first  day  of 
the  week  from  the  other  days,  where- 

as a  mater  of  divine  fiat  would  be  for 
the  seventh  day  of  the  week  and  not 
for  the  first  day. 

"In  all  of  the  larger  cities  the  ma- 
jority of  people  are  in  favor  of  allow- 

ing innocent  and  educational  moving 
pictures  on  the  first  day  of  the  week 
as  well  as  innocent  games  and  diver- 

sions. This  blue  law  is  a  revival  of 
the  state  of  public  mind  at  the  time 
when  witches  were  burned,  the  duck- 

ing stool  and  stocks  were  m  use  and 
women  were  forhidden  to  wear  pleas- 

ing apparel." 
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Lessers  Buy  T.  and  D.  Holdings 

Get  Large  Group  of  California  Theatres,  First 

National  Franchise  in  New  York  and  Northern  Cali- 

fornia in  $3,000,000  Deal  To  Continue  Producing 

SOL  LESSER,  Gore  Brothe
rs 

and  Adolph  Ramish  last  week 

bought  the  Turner  and  Dahnken 
Theatre  holdings  in  California,  the 

controlling  interest  in  the  First  Na- 
tional franchise  in  Northern  Califor- 

nia and  New  York  State  and  the 
Educational  Franchise  in  California. 

The  amount  involved  is  said  to  be 

about  $3,000,0000.  By  the  deal  Les- 
ser and  his  associates  gain  twenty  per 

cent  territorial  interest  in  First  Na- 
tional, and  come  into  possession  of 

what  is  probably  the  largest  individ- 
ual holding  in  that  organization. 

It  is  expected  that  Sol  Lesser  or 
one  of  his  associates  will  become  a 
director  of  First  National. 

Control  200  Days 

The  Lesser  interests  are  now 

strongly  intrenched  in  all  the  key 
centers  in  the  Golden  State.  They 
control  two  hundred  first  run  days  and 
a  total  of  more  than  ninety  theatres. 
Turner  and  Dahnken  owned  the 

controlling  interest  in  the  New  York 
State  First  National  franchise  which 

now  passes  to  the  Lessers,  together 
with  control  of  the  First  National  ex- 

changes in  New  York  City,  Buffalo 
and  Albany.  They  also  take  over  the 
First  National  franchise  and  ex- 

change in  San  Francisco,  which  serves 
Northern  California,  Nevada  and 

Hawaii.  They  already  owned  the 
Southern  California  franchise  and  ex- 

change which  territory  also  includes 
Arizona. 

In  Northern  California,  the  Lessers 

now  own  the  following  T.  &  D.  thea- 
tres :  Tivoli,  San  Francisco  and  the 

T.  &  D.  theatres  in  Oakland,  Berke- 
ley, Richmond,  Watsonville,  Salinas, 

Stockton,  Sacramento  and  San  Jose. 

The  T.  &  T).-Langley  Circuit  in 
Southern  California,  in  which  the  Les- 

ser interests  were  already  stockhold- 
ers, now  passes  completely  under 

their  control.  The  circuit  comprises 

houses  in  Pasadena,  Glendale,  Hunt- 
ington Park,  Taft  and  five  suburban 

theatres  in  Los  Angeles. 
The  deal  has  been  in  negotiation, 

at  intervals  for  the  la;  t  four  years. 
The  Lesser  interests  started  acquir- 

ing T.  &  D.  theatres  as  far  back  as 
1910,  when  houses  in  Antioch  and 
Willets  were  taken  over.  They  also 
had  an  understanding  with  Turner  & 
Dahnken,  by  which  the  Lessers 
agreed  not  to  extend  their  theatre  in- 

terests to  Northern  California  as  long 
as  T.  &  D.  did  not  expana  further  in 
the  Southern  part  of  the  State. 

Turner  and  Dahnken  were  one  of 
the  oldest  exhibitor  firms  in  the  West. 

They  started  in  1906  with  a  penny  ar- 
cade and  nickelodeon  business  in  San 

PVancisco  and  for  a  long  period  were 
the  General  Film  representatives  in 
that  territory.  Their  first  big  theatre 
acquisition  was  the  Tivoli  Opera 
House,  San  Francisco,  which  was 
made  over  into  a  photoplay  theatre 
and  is  now  one  of  the  leading  houses 
in  that  city.  Included  in  the  present 
deal  is  the  lot  at  Fourth  and  Steven- 

son Streets,  San  Francisco,  which  is 
appraised  at  $1,000,000. 

To  Continue  Producing 
No  changes  are  contemplated  in 

the  exchange  personnel  in  New  York 
State,  according  to  Irving  Lesser, 
eastern  representative,  who  has  now 

taken  charge  of  all  the  New  York  in- 
terests of  the  firm. 

Permanent  Arbitration 

Board  in  Philadelphia 
After  overtures  that  have  been  in 

progress  for  more  than  a  year  a  per- 
manent arbitration  board  for  the 

Philadelphia  Pilm  Board  of  Trade  and 
the  Motion  Picture  Theatre  Onwers  of 
Eastern  Pennsylvania,  Southern  New 
Jersey  and  Delaware  has  at  last  be- 

come a  reality.  Several  cases  have 
already  been  presented  to  the  board, 
and  its  decisions  have  been  accepted 
gracefully  by  both  the  exchangemen and  the  exhibitors. 

The  exhibitors  are  represented  by 
Charles  Rappaport,  Lew  Pizor,  and 
George  Kline,  while  the  exchange- 
men's  committee  consists  of  C.  S. Goodman,  John  Bethel,  and  J.  L. 
Thornton.  The  exhibitors  voted  to 
send  Mr.  Pizor  and  Mr.  Rappaport  to 
New  York  to  visit  the  home  offices  of 
the  national  distributing  companies 
doing  business  in  Philadelphia  to  pre- 

vail upon  officials  to  abide  by  what- 
ever decisions  the  board  may  make. 

Oscar  Neufeld,  president  of  the  Film 
Board  of  Trade,  is  serving  as  chair- 

man of  the  committee.  A  tentative 
set  of  regulations  governing  the  pre- 

sentation of  cases  before  the  board 
has  been  prepared  and  suDmitted  to 
both  bodies  for  endorsement. 

It  is  planned  to  make  the  exhibi- 
tors' committee  a  rotating  one.  An 

exhibitor  whose  case  may  be  before 
the  board  for  consideration  cannot 
serve  as  a  committee  member  at  the 
time  his  case  is  discussed. 

The  deal  does  not  involve  any 
change  in  the  production  plans  of  the 

company,  Mr.  Lesser  said.  The  pro- 
ducing forces  will  go  right  ahead 

with  their  plans  for  twenty  pictures 
this  year.  The  King  Yidor  studio  in 
Hollywood  has  recently  been  acquired 
and  all  the  Lesser  units  merged  into 
the  Principal  Pictures  Corporation. 
West  Coast  Theatres,  Inc.  and  West- 

ern Pictures  Exploitation  Company 
thus  become  part  of  the  Principal,  the 
officers  being:  Sol  Lesser,  President; 

Irving  Lesser  and  Abe  Gore,  vice- 
presidents  ;  Michael  Rosenberg,  sec- 

retary and  Adolph  Ramish,  treasurer. 
Soi  Lesser  and  Abe  Gore  represent- 
ed West  Coast  Theatres,  Inc.,  in  the 

deal  and  Mrs  Turner  and  Mr.  Dahn- 
ken represented  the  T.  &  D.  interests. 

The  following  statement  was  is- 
sued by  Robert  Lieber,  President  of 

Associated  First  National : 
Lieber  Issues  Statement 

"It  is  of  course  particularly  gratify- 
ing to  their  fellow  franchise  holders 

that  the  Turner  and  Dahnken  inter- 
ests have  been  taken  over  by  members 

of  our  own  organization.  Messers.  Les- 
ser, Gore  and  Ramish  have  won  the 

universal  respect  and  admiration  of 
the  trade  because  of  the  sound,  yet 

rapid  progress  they  have  made.  It 
seems  to  me  that  no  more  striking 
indication  of  confidence  in  the  future 
of  Associated  First  National  could  be 
given  than  this  additional  and  very 
great  investment  these  men  have 
made  in  the  company.  Having  been 

intimately  associated  with  the  organi- 
zation for  so  long,  they  would  hardly 

have  increased  their  already  heavy 
holdings  in  First  National  unless  they 
believed  in  its  future.  The  deal  may 

be  regarded  as  of  very  great  import- 
ance to  use  because  of  the  solidarity 

and  greater  unity  of  action  it  will 
bring  about,  which  would  not  have 
been  true  had  alien  interests  bought 
into  the  company. 

"Of  course,  we  all  regret  losing 
Mr.  Turner  and  Mr.  Dahnken,  who 

pioneered  with  us  in  the  formation 
of  the  company  and  both  of  whom 
had  much  to  do  with  its  success.  But 
we  have  all  known  for  several  years 
of  their  wish  to  be  relieved  of  the  bur- 

den of  their  large  theatre  and  ex- 
change interests.  I  feel  that  I  may 

thank  them,  on  behalf  of  our  asso- 
ciates, for  their  loyalty  and  their  sup- 

port and  wish  them  the  rewards  of 

happiness  through  relief  from  busi- 
ness strain  and  worry  to  which  they 

are  so  richly  entitled." 
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Seastrom  To  Direct  For  Goldwyn 
Swedish  Genius  Is  Signed  by 

Godsol  to  Make  Super-Features 

F.  J.  Godsol,  president  of  Goldwyn. 
has  brought  Victor  Seastrom,  the  great 
Swedish  director,  to  America  to  make 

super-features  for  Goldwyn. 
This  is  a  move  of  moment  to  the 

entire  industry  as  Mr.  Seastrom  is  con- 
sidered one  of  the  greatest  directors 

in-  the  world.  As  a  result  of  negotia- 
tions recently  concluded,  Mr.  Seastrom 

arrived  in  New  York  last  Thursday 

and  made  his  headquarters  at  the  Ho- 
tel Plaza  where  he  will  remain  until 

he  leaves  for  the  Goldwyn  Studios  in 
Culver  City,  California. 

During  the  past  ten  years,  Mr.  Sea- 
strom has  won  fame  as  the  director  of 

Swedish  Biograph  dramas.  He  has 
done  more  than  make  interesting  pic- 

tures ;  he  has  expressed  the  national 
life  of  Sweden  in  terms  so  true  and 
human  that  he  came  to  be  known  as 
the  master  interpreter  of  the  emotions 
and  aspirations  of  his  countrymen. 

Mr.  Seastrom  will  have  a  wealth  of 
story  material  to  choose  from  and  the 
resources  of  the  Goldwyn  Studios  to 
draw  upon  in  the  filming  of  his  plays. 
In  discussing  his  coming  work,  Mr. 
Seastrom  said  that  the  most  striking  at- 

tribute of  American  made  pictures  is 
their  humanness  and  that  he  hopes  to 
develop  this  quality  in  his  treat- 

ment of  stones  made  in  this  coun- 
try and  dealing  with  American  life. 

The  first  picture  he  saw  after  landing 
in  New  York  was  Maurice  Tourneur's 

THE  largest  crowd  ever  assembled 
for  any  occasion  in  the  history  of 

Los  Angeles  stormed  the  doors  of 

Grauman's  new  Metropolitan  Theatre 
Sunday  night  when  that  newest  and 
finest  of  all  the  Grauman  houses  was 

opened  to  the  public.  A  solid  mass  of 
people  filled  the  streets  and  blocked  the 
intersection  all  four  ways,  the  number 
who  sought  in  vain  to  attend  the  first 
performance  being  estimated  at  twenty 
five  thousand.  It  was  not  until  the 

theatre's  plate  glass  doors  and  the  win- 
dows of  the  box-office  had  been  de- 

molished that  fifteen  National  Guard 

soldiers  and  a  large  contigent  of  police 
reserves  successed  in  restoring  order. 

The  Pathe  News  set  a  new  world's 
record  in  developing,  printing  and 
showing  a  picture  of  the  crowds  in 
front  of  the  theatre  to  the  audience 
inside  before  the  show  ended.  The 
cameraman  left  with  the  negative  for 
the  laboratory  at  8:50  p.  m.,  reached 

production  of  "The  Christian."  He  pro- nounced it  a  masterpiece. 

Some  of  Mr.  Seastrom's  great  suc- 
cesses are  "Jerusalem,"  "Evvind  of  the 

Hills,"  "Secrets  of  the  Monastery," 
"The  Surrounded  House,"  "Fire  on 
Board."  "The  Stroke  of  Midnight" 
and  others  that  reflect  the  genius  of 
the  man  both  as  a  director  and  an  ac- 

tor. Although  the  director's  fame  has 
been  closely  associated  in  this  coun- 

try, with  strong  dramas,  beautifully 

photographed,  he  has  had  striking  suc- 
cess in  his  own  land  with  comedies. 

The  news  that  Seastrom  is  to  direct 
for  Goldwyn  has  resulted  in  a  stream 
of  congratulations  being  received  at  the 
Goldwyn  office. 

The  film  colony  at  Hollywood  has 
welcomed  the  news  that  Mr.  Seastrom 

will  be  added  to  its  ranks  with  partic- 
ular enthusiasm,  believing  that  he  is 

a  great  worthwhile  addition  to  the 
steadilv  advancing  art  of  the  screen. 
Among  those  who  paid  tribute  to  Mr. 
Seastrom's  work  were  Charlie  Chaplin. 
Ernest  Lubitsch,  June  Mathis,  Svend 
C ̂ de.  the  famous  Danish  artist  and 
stage  decorator  who  has  been  engaged 
hv  Marv  Pickford  as  art  director  for 

1^er  production  of  "Faust,"  and  Robert 
Florey,  representative  in  Los  Angeles 
of  the  French  motion  picture  press. 
When  asked  what  his  first  story  for 

Goldwyn  would  be,  Mr.  Seastrom  said 
that  a  choice  had  not  yet  been  made, 
although  a  number  of  subjects  were 
under  ̂ n^ideration. 

Opens 

the  laboratory  at  nine  o'clock  and  was back  at  the  theatre  at  11:15.  The  film 

of  200  feet  was  projected  in  the  thea- tre at  1 1  :30. 

All  of  the  Los  Angeles  newspapers 
carried  big  stories  about  the  crowd.  Ed- 

win Schallert  said  in  the  Times :  "The 
long-awaited  occasion  attracted  more 
excitement  than  anv  similar  event  in 

Separate  Charters  for 
Missouri  Organizations 

Announcement  was  made  this  week 
by  National  headquarters  of  the  Mo- 

tion Picture  Theatre  Owners  of  Am- 
erica that  separate  charters  had  been 

issued  to  the  M.  P.  T.  O.  of  Eastern 
Missouri,  of  which  Joseph  Mogler,  of 
St.  Louis,  is  President,  and  to  the 
M.  P.  T.  O.  of  Western  Missouri,  of 
which  Charles  T.  Sears,  of  Nevada. 
Mo.,  is  the  head. 
A  resolution,  unanimously  adopted, 

was  passed  at  the  recent  state  con- 
vention of  the  Missouri  exhibitors  re- 'iis  action. 

the  history  of  the  city.  It  had  been 
heralded  for  months  and  the  culmina- 

tion brought  between  20,000  and  30,000 
persons  to  the  vicinty  of  the  theatre. 
It  required  the  united  forces  of  the  po- 

lice and  the  militia  to  hold  them  back. 
The  crowd  which  attended  the  opening 
received  ample  demonstration  of  the 
fact  that  Sid  Grauman  has  a  theatre 

which  is  perhaps  unrivalled  in  the  coun- 

try." 

Visual  Education 

Adopted  by  Schools 

in  A  Missouri  County 

Visual  education,  through  the  use 
of  motion  pictures,  has  been  adopted  by 

the  public  schools  of  Nodawav  Coun- 
ty, Missouri.  The  project,  said  to  be 

the  first  of  its  kind  in  America,  is  sup- 
ported financially  by  the  Chamber  of 

Commerce  of  Maryville  and  each  of 

the  county  schools.  The  film,  "And 
the  Truth  Shall  Make  You  Free,"  6,- 
000  feet  in  length,  was  shown  last  week 
before  6,000  pupils  and  teachers  in 
Maryville.  The  event  was  given  more 
than  half  a  column  of  space  in  the 
Kansas  City  newspapers  and  widely 
heralded  throughout  the  state. 

At  the  meeting  at  which  the  picture 
was  shown,  in  the  First  Christian 
Church,  Uel  W.  Lamkin,  president  of 

the  Northwest  State  Teachers'  College, 
critized  Representative  Whitecotten, 
who  made  a  statement  that  the  Mis- 

souri legislature  should  practice  econ- 
omy, even  if  it  had  to  nail  up  the  school 

doors.  But  Representative  YVhitecot- 
ton  said  nothing  of  the  burden  that 
will  be  saddled  on  the  state  if  the  pro- 

posed censorship  bill,  introduced  re- 
centlv,  is  passed;  requiring  traveling 
expenses  and  salaries  for  two  men  and 
one  woman  member  of  the  censorship board. 

The  idea  of  the  film,  which  is  by,  for 
and  of  Nodaway  County,  and  for  the 
purpose  of  magnifying  education  in 
the  county  and  showing  the  educa- 

tional advantages  which  exist,  was  or- 
iginated by  Leslie  G.  Somerville,  su- 

perintendent of  schools  in  that  county. 
"The  schools  should  see  themselves 

and  motion  pictures  afford  the  very 

best  way  possible."  said  Mr.  Somer- ville. "We  are  desirous  of  building  up 
the  best  school  system  that  is  within 

our  means." 
The  first  scenes  of  the  picture  were 

taken  on  October  11  when  Maryville 
had  its  first  Nodawav  County  school 
dav,  the  first  event  of  its  kind  in  the 
state.  Fifteen  hundred  feet  of  film 

showing  seventv-eight  floats  and  4.000 
school  children  in  a  parade  were  taken 
that  dav.  The  production  shows  scenes 
at  nearly  all  of  the  high  and  ?rade 
schools  and  many  of  the  rural  schools 
of  the  countv.  and  more  than  6.000 
school  children  and  teachers  appear  in 
it. 

Grauman's  New  Theatre 
Record  Los  Angeles  Croud  Storms 

Doors  at  Premiere  of  Metropolitan 
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The  News   of  the  Week 

"The  Bohemian  Girl" 

Will  Have  Premiere 

Showing  in  New  York 
■•The  Bohemian  Girl,"  the  Harley  Knoles 

production  of  Balf e 's  opera,  will  have  its 
initial  showing  at  B.  S.  Moss'  Cameo  Thea- 

tre, Sunday,  February  4.  Ivor  Novello  and 
Gladys  Cooper  head  the  cast  and  are  sup- 

ported by  Ellen  Terry,  Constance  Collier, 
C.  Aubrey  Smith,  Henry  Vibart,  Gibb  Mc- 

Laughlin and  others. 
Ivor  Novello  is  now  in  this  country  under 

contract  to  D.  W.  Griffith. 

Famous  Announces  February  Release 

Introduces  Its  ''Super  Thirty-Nine"  as  the  Sec- 
ond Half  of  Its  Program  for  the  Current  Year 

Ivor  Novello 

Gladys  Cooper  is  one  of  Great  Britain 's 
dramatic  actresses  and  Constance  Collier, 
who  plays  the  Gypsy  Queen,  is  known  for 
her  Broadway  performances  on  the  legiti- 

mate stage.  C.  Aubrey  Smith  will  be  re- 
-jnembered  for  his  screen  work  in  ' '  The 
Witching  Hour,"  while  Ellen  Terry  makes 
her  first  screen  appearance  in  this  country. 

A  feature  of  the  presentation  will  be  the 
musical  accompaniment,  made  up  in  a  large 
part  by  gems  from  the  opera. 

The  feature  was  photographed  by  Rene 
Guissart,  long  associated  with  Maurice 
Tourneur.  American  Releasing  Corporation 
will  release  this  production. 

Universal  House  Warming  in 
Washington  Proves  Successful 
An  unusual  and  record-breaking  success 

that  far  exceeded  the  expectations  of  Uni- 
versal 's  Officials  was  met  with  in  the  Open 

House  Week  recently  held  in  the  Washing- 
ton Branch  of  the  Universal  Pictures  Cor- 

poration. 
The  enthusiasm  of  the  salesmen  and  other 

employees  resulted  in  making  this  event  a 
success.  The  sales  staff  remained  in  Wash- 

ington during  the  entire  week  to  greet 
visiting  exhibitors  and  extend  them  every 
courtesy  and  attention. 

The  office  in  Washington,  situated  in  the 
new  film  building  at  New  Jersey  Ave.  and 
K  St.  were  attractively  decorated  for  the 
week.  Screenings  of  the  company's  latest 
productions  were  held  daily  in  the  pro- 

jection room. 

With  the  release  of  "When  Knighthood 
Was  in  Flower"  and  "Dark  Secrets"  on 
February  4,  Paramount  introduces  its  "Su- 

per Thirty-Nine,"  the  second  half  of  its 
program  of  features  for  the  current  year. 

In  listing  Marion  Davies  in  Cosmopol- 
itan's feature  as  the  first  February  attrac- 

tion the  Paramount  Distribution  department 
gets  aways  to  a  running  start.  In  addition 
to  its  long  run  in  New  York  at  the  Criter- 

ion and  Rivoli  theatres,  this  picture  has 
played  in  Chicago,  Boston,  Los  Angeles, 
Philadelphia,  Pittsburgh,  Washington  and 
other  big  cities.  Charles  Major's  novel  of 
the  days  of  King  Henry  VIII was  scenarized 
by  Francis  Marion  and  the  production  was 
directed  by  Robert  G.  Vignola.  The  set- 

tings were  designed  by  Joseph  Urban  and 
a  strong  cast  is  seen  in  Miss  Davies '  sup- port, the  list  including  Forrest  Stanley,  Lyn 
Harding,  Pedro  de  Cordoba,  Ruth  Shepley, 
Ernest  Glendenning,  Arthur  Forrest,  Johnny 
Dooley,  William  Kent,  Charles  Gerrard,  Ar- 

thur Donaldson,  William  Norris,  Macey  Har- 
lam,  William  H.  Powell,  George  Nash  and 
Gustav  von  Seyffertitz. 

In  "Dark  Secrets,"  Dorothy  Dalton  is 
the  star.  The  story  and  scenario  were 
written  by  Edmund  Goulding.  The  scenes 
are  laid  on  a  Long  Island  estate  and  are 
in  sharp  contrast  to  those  representing  the 
colorful  and  glamorous  life  of  Cairo.  Vic- 

tor Fleming  directed  the  picture  and  Robert 
Ellis  is  Miss  Dalton 's  leading  man,  wi+h 
Jose  Ruben  in  the  supporting  cast. 

The  picture  scheduled  for  February  11  is 
Gloria  Swanson  in  ' '  My  American  Wife, ' '  a 
Sam  Wood  production.  This  screen  play 
is  by  Monte  M.  Katterjohn  and  was  suggest- 

ed by  Hector  Turnbull.  Antonio  Moreno 
makes  his  debut  as  a  Paramount  player  in 
the  leading  male  role  and  prominent  among 
the  supporting  players  are  Josef  Swickard, 

Lyman  H.  Howe  Dies 
After  Long  Illness 

Lyman  H.  Howe,  president  of  The 
Lyman  H.  Howe  Films  Co.,  Inc., 
Wilkes-Barre,  Pa.,  died  on  January 
30,  in  a  hospital  at  Brookline,  Mass., 
where  he  has  been  ill  since  last  June. 

Mr.  Howe  was  68  years  of  age  and 
was  one  of  the  very  first  of  the  pio- 

neer exhibitors  of  motion  pictures  in 
this  country.  He  started  his  amuse- 

ment career  with  the  exhibition  of  a 
miniature  coal  breaker  at  Glen  Onoko 
Park  in  Pennsylvania  and  then  around 
1890,  when  the  phonograph  was  still 
a  novelty,  went  on  the  road  giving 
phonograph  concerts.  In  1896,  when 
the  longest  films  obtainable  measvfred 
about  50  feet,  he  added  motion  pic- 

tures to  his  entertainment.  Lyman 
H.  Howe  pictures  have  been  on  view 
every  year  from  that  time  to  the  pre- 

sent, a  period  of  27  years.  His  en- 
terprise became  elaborated  into  the 

"Lyman  H.  Howe's  Travel  Festival," 
which  enjoyed  a  very  long  and  suc- 

cessful career  as  a  motion  picture 
road  show.  Mr.  Howe  always  kept 
his  entertainments  scrupulously  clean 
and  wholesome  and  his  activities  in 
the  industry  were  a  credit  to  it. 

The  funeral  and  interment  will  take 
place  at  Wilkes-Barre,  Pa. 

Eric  Mayne,  Gene  Corrado,  Edith  Chapman, 
Aileen  Pringle  and  Walter  Long. 

Released  the  18th  are  "Drums  of  Fate," 
starring  Mary  Miles  Minter  and  Jack  Holt 
in  ' '  Nobody 's  Money. ' '  The  Minter  pic- 

ture was  directed  by  Charles  Maigne  and 
is  an  adaptation  by  Will  M.  Ritchey  of  the 
novel,  "Sacrifice,"  by  Stephen  French 
Whitman.  Maurice  B.  Flynn  is  Miss  Min- 

ter 's  leading  man  and  the  cast  includes 
George  Faweett,  Robert  Cain,  Casson  Fer- 

guson, Bertram  Grassby  and  Noble  John- son. 
In  "Nobody's  Money,"  Jack  Holt  is 

seen  for  the  first  time  in  a  comedy  role. 
The  picture  was  adapted  from  William  Le- 
Baron 's  stage  play  by  Beulah  Marie  Dix 
and  was  directed  by  Wallace  Worsley.  Wan- 

da Hawley  is  Mr.  Holt's  leading  woman and  the  cast  includes  Harry  Depp,  Robert 
Schable,  Walter  McGraiL  Julia  Faye, 
Charles  Clary,  Will  R.  Walling  and  Clar- ence Burton. 
George  Melford's  production  of  Joseph 

Hergesheimer's  story  of  old  Salem,  "Java 
Head,"  is  scheduled  for  the  25th.  The  ex- 

terior scenes  of  this  picture  were  filmed 
at  their  exact  locale,  in  Salem,  Mass.,  and 
were  three  months  in  the  making.  Waldemar 
Young  wrote  the  scenario  and  Leatrice 
Joy,  Jacqueline  Logan,  Raymond  Hatton, 
George  Faweett  and  Albert  Roscoe  are  the 
featured  players  in  the  cast. 

Including  the  above-named  February  re- 
leases, twenty-one  of  the  ' '  Super  Thirty- 

Nine"  productions  have  been  entirely  com- 
pleted and  the  Production  department  is 

now  more  than  three  full  months  ahead  of 
the  release  schedule.  Among  the  list  of 

completed  pictures  are  Cecil  B.  DeMille's 
production,  "Adams  Rib;"  James  Cruze's "The  Covered  Wagon;"  Betty  Compson  in 
"The  White  Flower;"  George  Fitzmaurice's 
production,  "Bella  Donna,"  starring  Pola 

Negri;  Agnes  Ayres  in  "Racing  Hearts;"' Walter  Hiers  in  "Mr.  Billings  Spends  His 
Dime;"  Allan  Dwan's  production,  "The 
Glimpses  of  the  Moon;"  Gloria  Swanson 
in  the  Sam  Wood  production,  "Prodigal 
Daughters;"  Mary  Miles  Minter  in  "The 
Trail  of  the  Lonesome  Pine;"  Jack  Holt 
in  "The  Tiger's  Claw;"  Dorothy  Dalton 
in  "The  Law  of  the  Lawless;"  Alice  Brady 
in  "The  Leopardess;"  and  the  Cosmopol- 

itan productions,  "Adam  and  Eva,"  star- 
ring Marion  Davies;  "The  Nth  Command- 

ment," "The  Enemies  of  Women"  and "The  Go-Getter." 

In  addition  to  these,  William  de  Mille 's 
production  "Grumpy;"  Al  Green's  produc- 

tion, "The  Ne 'er-Do-Well, "  starring 
Thomas  Meighan;  George  Melford's  "You 
Can't  Fool  Your  Wife,"  Herbert  Brenon's 
"The  Rustle  of  Silk,"  George  Fitzmaurice's 
"The  Cheat,"  starring  Pola  Negri;  Agnes 
Ayres  in  ' '  Contraband ' '  and  Alice  Brady 
in  "The  Snow  Bride"  are  well  under  way. 

Change  in  Cast  of  "April  Showers" B.  P.  Schulberg  announces  that  James 
Corrigan  has  been  replaced  by  Matt  Gal- 
agher  in  the  cast  for  the  Tom  Forman 
Production,  "April  Showers,"  a  future  Al 
Lichtman  release,  which  was  started  last 
week  at  the  Schulberg  studios.  Kenneth 
Harlan  and  Colleen  Moore  head  the  players 
who  also  include  Myrtle  Vane,  Priscilla 
Bonner,  Harriet  Hammond  and  Tom  Mc- Guire.  The  storv  is  by  Hope  Loring  and 
her  husband  Louis  D.  Lighten. 
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"Poor  Men's  Wives"  on  Broadway 
Opens  at  Criterion  Theatre,  New  York; 

Critics  Enthusiastic  in  Praise  of  It 

"Poor  Men's  Wives,"  the  Preferred  Pic- 
tures production,  presented  by  B.  P.  Schul- 

"berg,  directed  by  Gasnier  and  released  by 
the  Al  Lichtman  Corporation,  was  accord- 

ed an  enthusiastic  reception  when  it  open- 
ed at  the  Criterion  Theatre  (Sunday,  Jan. 

28)  for  a  prolonged  run  at  $1.50  top. 
Incidentally  Al  Lichtman  and  J.  G.  Bach- 

mann  came  forward  as  Broadway  showmen 
of  talent.  Although  Mr.  Lichtman  doesn't 
possess  a  title  in  connection  with  this  big 
run  he  is  actually  the  Managing  Director  of 
it,  and  Mr.  Bachmann  is  his  right-hand man. 

A  ' '  baby  blizzard  ' '  was  raging  when  the 
picture  was  given  its  premiere  at  the  Sun- 

day matinee.  "The  Dangerous  Age"  was 
playing  at  the  Strand  and  "Robin  Hood" 

at  the  Capitol.  Crowds  flocked  into  the  Cri- 
terion and  the  house  was  well  filled.  The 

evening  performance  was  a  sell-out.  The 
same  attendance  prevailed  at  the  ensuing 
daily  showings. 
The  musical  program  was  an  elaborate 

one,  arranged  by  Dr.  Hugo  Eiesenfeld  and 
the  orchestra  was  conducted  by  Josiah  Zure. 
There  was  an  interesting  prologue,  especial- 

ly staged  for  "Poor  Men's  Wives"  by  Dr. 
Eiesenfeld.  called  "The  Dance  of  the 
Moths."  This  was  announced  as  a  "mus- 

ical and  terpsichorean  allegory  of  the  great 
lesson  of  life  emphasized  by  "Poor  Men's 

Wives. ' ' 

The  showing  of  the  picture  created  a 
powerful  impression  and  the  Xew  York 
critics  were  enthusiastic  in  their  praise  of 
it. 

Distinctive  Buvs  "Green  Goddess" 

William  Archer's  Drama  to  Be  Produced  in 

Motion  Picture — "Barred  Doors^  Also  Bought 
"The  Green  Goddess,"  William  Archer's 

melodrama  in  which  George  Arliss  has  been 
making  a  tour  of  the  country,  has  been 
bought  by  Distinctive  Pictures  Corporation 
for  production  as  a  motion  picture.  Ar- 

thur S.  Friend,  president  of  Distinctive,  al- 
so announces  that  he  has  acquired  the  pic- 

ture rights  to  a  new  Clarence  Budington 
Kelland  romance — "Barred  Doors,"  which 
will  appear  serially  in  Collier 's  in  March. 
"The  Green  Goddess"  has  been  regard- 

ed as  one  of  the  most  valuable  stage  prop- 
erties of  the  last  two  years  and  its  screen 

worth  has  been  enhanced  by  the  successes 
of  this  drama  on  the  road. 

The  play  deals  with  the  thrilling  adven- 
tures of  a  beautiful  English  woman  in  the 

domain  of  the  Eajah  of  Eukh,  one  of  the 
princes  of  India.  A  party  of  English  peo- 

ple, a  woman  and  two  men,  one  her  hus- band and  the  other  an  aviator  who  is  in 
love  with  her,  make  a  forced  landing  on  the 
estate  of  the  Eajah.  They  are  received  hos- 

pitably and  are  made  comfortable  in  his 
palace-    It  happens  that  the  brothers  of 

this  same  prince  are  soon  to  be  executed 
by  the  British  government.  The  Eajah,  to 
appease  the  religious  fanaticism  of  his  peo- 

ple, decides  to  hold  the  party  for  ransom. 
The  people  believe  that  the  Green  Goddess 
brought  the  woman  and  the  two  men  down 
from  the  sky  especially  to  compensate  for 
the  death  of  the  prince's  brothers.  There 
is  nothing  to  it  except  for  them  to  die.  The 
husband  is  killed  while  trying  to  send  a 
wireless  call  for  help.  The  torture  of  the 
woman  and  her  lover  and  the  manner  in 
which  they  are  finally  saved  constitute  one 
of  the  most  exciting  scenes  ever  staged. 
George  Arliss  makes  the  Eajah  a  character 
of  devilish  terror. 

Mr.  Kelland 's  new  story  is  a  romance 
of  the  life  of  a  Western  waif  and  how 
he  beats  down  the  barred  doors  of  society. 
Kelland  is  the  author  of  "Backbone,"  just 
completed  by  Distinctive  Pictures. 

Both  pictures  will  be  made  in  the  new 
Distinctive  Biograph  Studios  in  Xew  York 
City.  As  was  announced  last  week  Mr. 
Friend  signed  a  long-term  lease  giving  his 
company  exclusive  use  of  this  building. 

Three  Features  to  Be 

Released  Immediately 

By  Louis  B.  Mayer 
Louis  B.  Mayer  has  completed  his  early 

1923  plan  of  production  and  announces  the 
immediate  release  of  three  distinct  types  of 
films  thru  two  different  releasing  concerns. 
First  Xational  will  have  the  John  M. 

Stahl  productions  while  Metro  will  distrib- 
ute the  Fred  Xiblo  and  Eeginald  Barker 

pictures. Xiblo  is  just  completing  "The  Famous 
Mrs.  Fair."  in  which  Myrtle  Stedman  and 
a  large  east  of  players  will  be  seen  and 
which  Metro  will  launch  at  the  Capitol 
Theatre  early  in  March,  with  simultaneous 
release  thruout  the  country.  This  feature 
is  from  the  play  by  James  Forbes.  Mr. 
Xiblo,  upon  finishing  the  cutting  of  this 
production,  will  start  work  at  once  on 
"Captain  Applejack,"  Walter  Hacket 's 
legitimate  comedy  drama  which  is  still  run- 

ning in  Chicago  and  which  was  seen  last 
season  in  Xew  York. 

Eeginald  Barker,  whose  "Hearts Aflame"  opens  at  the  Eialto  Sunday,  Feb- 
ruary 4th,  is  at  work  on  "The  Law  Bring- er.  "  Metro  will  distribute  the  Barker  ser- ies. 

"The  Law  Bringer"  is  scheduled  for  re- 
lease earlv  in  April  after  which  Barker  will 

do  "The*  Valley  of  Content."  This  also is  to  be  a  Metro  unit. 
John  M.  Stahl,  whose  "The  Dangerous 

Age"  is  current  at  the  Strand  this  week, 
is  at  work  on  ' '  Climbing ' '  from  the  novel 
by  Lee  Hutty  and  expects  to  complete 
same,  for  First  Xational  release,  in  March 
and  will  then  begin  work  on  "Love  Money 
and  Women,"  an  original  story. 

Mr.  Mayer's  Xew  York  office,  under 
guidance  of  Paul  Mooney  is  actively  en- 

gaged now  on  national  and  sub-local  cam- 
paigns to  synchronize  with  the  various  re- leases. 

Gaston  Glass  and  Edith  Yorke 

in  Cast  of  "Mothers-in-Law" Word  has  just  been  received  from  the 
Coast  at  the  offices  of  the  Al  Lichtman  Cor- 

poration. 1650  Broadway,  that  Gasnier  ha? 
begun  work  on  "Mothers-in-Law,"  a  Pre- 

ferred Pictures  Production,  after  having  se- lected a  notable  cast. 
Those  who  will  appear  are  Gaston  Glass, 

Edith  Yorke.  Joseph  Swickard,  Crawford 
Kent  and  Vola  Vale. 

Alma  Taylor,  star  of  the  Burr  Nickle  pro- 
duction "Tansy,"  from  the  novel  by  Tick- 

ner  Edwards.  This  picture  is  said  to  be  the 
first  ever  produced  with  characters  who  use 

no  make-up. 
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Hex  Ingram  in  Florida  producing  ' '  Where  the  Pavement  Ends, ' '  a  photoplay  based  on 
a  story  by  John  Russell.    This  will  be  a  Metro  release. 

Cast  Complete  for  "The  Hunchback" 
Universal' s  Super  Jewel  Spectacle  of  Victor  Hugo's 
Novel  Noiv  in  Production  at  Universal   City,  Cal. 

Antonio  Moreno  Signs 

Five  Year  Contract 

With  Famous  Players 
Jesse  L.  Lasky  announced  at  Hollywood 

that  Antonio  Moreno  had  signed  a  five- 
year  contract  to  play  leading  roles  in  Para- 

mount pictures.  He  will  be  co-starred  with 
Bebe  Daniels  in  "The  Exciters,"  which 
Eichard  Ordynski  will  direct  at  the  Long 
Island  studio.  This  will  be  his  first  en- 

gagement under  the  new  contract. 
The  career  of  Moreno  is  interesting  and 

romantic,  says  the  announcement.  He  was 
born  in  Madrid,  Spain,  his  father  being-  a non-commissioned  officer  in  the  Spanish 
army  and  his  mother  a  daughter  of  one  of 
the  oldest  families  in  Spain.  His  father 
died  when  Antonio  was  quite  young  and 
he  was  obliged  to  terminate  his  schooling 
in  Cadiz  at  the  age  of  nine  and  go  to_  work- 

It  was  in  Campamento  that  Antonio  met 
many  tourists,  among  them  Benjamin  Curtis, 
nephew  of  Hon.  Seth  Low,  former  mayor 
of  New  York  and  president  of  Columbia 
University,  and  Enrique  Zanetti,  both  Am- 

ericans. They  became  interested  in  him 
and  sent  him  to  school  in  Gibraltar,  and 
later  he  toured  Spain  with  Mr.  Curtis. 
His  two  friends  brought  him  to  America 
and  he  was  sent  to  school  in  Northhampton. 
Mass. 

Antonio  Moreno 

After  his  schooling  he  went  to  work  for 
the  Electric  Light  and  Gas  Corporation  in 
that  city  and  it  was  an  errand  to  the  local 
theatre  that  marked  the  turning  point  of 
his  career.  Maude  Adams  was  rehearsing 
"The  Little  Minister"  there  and  he  begged 
for  a  small  part  in  the  show.  He  got  it, 
remaining  with  the  company  during  the  en- 

tire run  of  the  play.  Then  ' '  The  Sister  of 
Jose"  was  produced  by  Frohman,  follow- 

ed by  "Peter  Pan,"  in  both  of  which  Mor- 
eno appeared  in  support  of  Miss  Adams. 

For  several  years  he  appeared  in  New 
York  productions,  in  repertoire  on  the  road 
and  finally  in  pictures.  After  a  long  series 
of  pictures  with  Vitagraph,  Pathe  and  other 
companies  he  was  engaged  a  few  months 
ago  by  Paramount  to  play  opposite  Gloria 
Swanson  in  "My  American  Wife." 

Skirboll  Made  District  Manager 
Joe  Skirboll  who  has  been  exchange  man- 

ager for  First  National  in  the  Pittsburgh 
territory  has  been  promoted  to  district  man- 

agership in  one  of  the  First  National  west- 
ern districts.  A.  S.  David  succeeds  Skir- 
boll as  manager  in  Pittsburgh. 

Wallace  Worsley,  director  of  Universal 's 
Jewel  picture,  "The  Hunchback  of  Notre 
Dame,"  has  completed  the  cast  for  adapt- 

ing Victor  Hugo's  novel  to  the  screen,  and 
production  has  started. 

In  addition  to  Lon  Chaney,  Patsy  Euth 

Miller,  Norman  Kerry  and  Eaymond  Hat- 
ton,  engaged  for  featured  roles  in  the  pro- 

duction, the  following  have  recently  been 
added  to  the  cast  of  principals:  Kate  Les- 

ter, Brandon  Hurst,  Ernest  Torrence,  Harry 

Van  Meter,  Winifred  Bryson,  Eulalie  Hen- 
sen,  and  Nick  de  Euiz. 

Lon  Chaney  takes  the  role  of  the  hunch- 
back, Quasimodo;  Miss  Miller  plays  Es- 

meralda, the  gypsy  dancer;  Norman  Kerry, 

Capt  Phoebus,  and  Eaymond  Hatton,  Grin- 
groire,  the  poet. 

Miss  Lester  will  play  the  role  of  Ma- 
dame Quandelaurier;  Hurst  will  be  Jehan, 

the  evil  brother  of  the  archdeacon  of 
Notre  Dame;  Torrence,  Clopin,  the  king  of 
mendicants,  Van  Meter,  Mon  Neufchatel; 
Miss  Bryson,  Mile.  Fleur  de  Lys  and  Miss 
Jensen,  the  role  of  Marie. 

The  scenes  depicting  the  Court  of  Mir- 
acles, that  strange  gathering  place  of  loth 

Century  Paris  where  beggars,  cripples, 
pick-pockets  and  other  crooks  assembled 
after  night-fall  to  discard  their  wooden 
legs,  uncover  their  ' '  sightless ' '  eyes  and otherwise  become  normal,  has  called  for  the 
combined  attention  of  the  Universal  scen- 

ario and  casting  departments. 
Among  the  players  who  have  been  engag- 

ed to  portray  important  characters  in  the 
Court  of  Miracles  are  John  Cossar,  Wilson 
Hummel,  Jay  Hunt,  C.  E.  Collins,  Walter 
Eodgers,  Alfred  Hollingsworth,  Bussell 
Powell,  Albert  Priseo,  Andy  MacCellan,  Al- 

fred Gronell,  Harry  Mann,  Albert  Mac- 
Quarrie,  James  Collins,  Fred  T.  Walker 
and  Fred  Herzog,  Pearl  Tupper,  Eva  Lewis, 
Lou  Salter,  Jane  Sherman,  Helen  Brun- 
neau,  Gladys  Johnston,  Lydia  Yeamans 
Titus,  Nick  Shaid,  John  Impolito,  Louis 
Miller,  Eoy  Laidlow  and  Harry  DeVere. 

Nick  de  Euiz  is  to  be  Maitre  Torteru, 
the  official  torturer  of  the  story. 

In  order  to  reproduce  the  settings  of  the 
loth  Century  Paris,  the  technical  depart- 

ment at  Universal  City  has  had  to  go  to 
great  lengths.  The  reproduction  of  the 
Cathedral  of  Notre  Dame  will  stand  alone 
as  the  greatest  piece  of  cinema  construc- 

tion work,  it  is  promised,  while  the  picture 
will  call  for  dozens  of  other  sets,  varying 
from  several  large  squares  of  15th  Century 
architecture  to  interiors  of  French  homes, 
cafe's,  dives,  and  even  the  torture  chambers 
of  that  period. 
Wodsley's  directorial  staff  consists  of 

James  Dugan.  William  Wyles  and  Jack 
Sullivan.  The  novel  was  adapted  for  the 
screen  by  Perley  Poore  Sheehan  and  Ed- 

ward T.  Lowe  jr.  Charles  Stallings,  pro- 
duction manager,  and  Elmer  Sheeley,  art 

director  of  Universal  City,  assisted  by  Sid- 
ney Ullman,  have  direct  charge  of  the  con- 

struction of  sets  for  the  film  spectacle. 

Not  a  Chance 

is  taken  in  making  Evans  In- 
dividual Attention  Prints. 

Thi9  means  no  accidents  and 

the  lowest  insurance  rates  in 
New  York  and  New  Jersey. 

It's  not  a  case  of  what  we  can 

get  by  with  but  what  we  can 
build  to.  Therefore  the  in- 

sistence of  Personal  Interest 

in  every  operation  in  our labatory. 

Personal  Interest  Follows  Your 
Picture  Through  Every  Stage 

Evans  Film  Laboratories 
414  W.  216th  St.,  N.  Y.  C. 

Phone  Wadsworth  3443 



The  Hero 

A -Preferred  Picture  with  Gaston  Glass,  Frankje  Lee  and  John  Sainpolis.    Distributed  by  Al  Licht- 
man  Corporation. 
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Coast  Papers  Praise 

Jack  Pickford  in 

Garrison's  Finish" 
Jack  Pickford  and  his  first  independent 

film  production,  ' '  Garrison 's  Finish, ' '  for 
Allied  Producers  and  Distributors  Corpora- 

tion, in  which  he  plays  the  star  role,  was 
shown  recently  at  the  California  Theatre, 
San  Francisco,  and  praised  by  newspaper 
reviews. 
"Jack  Pickford 's  return  to  the  screen 

is  an  unqualified  success, ' '  said  the  re- 
viewer for  the  Call.  "He  is  splendidly 

cast  in  the  name  role  in  ' '  Garrison 's 
Finish."  and  goes  about  his  work  in  a 
thoroughly  actor-like  and  convincing  man- 

ner. ' ' 
"There  have  been  a  good  many  pictures 

lately  with  horse  racing  providing  the  prin- 
cipal interest,  but  none  of  them  can  com- 

pare in  real  interest  and  excitement  with 
'Garrison's  Finish,'  "  said  the  critic  for 
the  Examiner.  "The  races  are  so  realistic 
that  one  can  almost  hear  the  ponies  as 
they  thunder  around  the  track." 

"'Garrison's  Finish'  is  a  good,  fast- moving  photoplay,  well  done  by  Jack  Pick- 
ford, Madge  Bellamy  and  a  strong  support- 

ing cast,"  said  the  reviewer  for  the  Chron- 
icle. "There's  a  horse  race  that  has  gen- 

uine thrills,  and  it  is  so  well  photographed 
that  it  is  possible  in  the  shorter  shots  to 
see  the  colors  of  the  jockeys.  The  story 
is  an  excellent  one  for  young  Pickford." 
"An  entertaining  picture  in  every  par- 

ticular," was  the  opinion  of  the  Bulletin's 
critic.  "The  outstanding  features  are  the 
race  track  scenes,  and  there  is  every  reason 
why  they  should  be  as  exciting  as  a  real 
race,  for  they  were  taken  during  the  actual 
running  of  the  great  Kentucky  Derby  at 
Louisville,  and  at  the  running  of  the  Met- 

ropolitan Handicap  at  New  York.  There 
are  two  race  scenes,  one  the  big  climax  to 
the  story,  and  both  of  them  are  beauties. 
Those  scenes  will  stay  in  the  memory  for 
a  long  time. ' ' 
"Plenty  of  new  twists  in  this  picture, 

and  the  novelty  of  the  plot  contributes 
much  to  its  entertainment  value,"  wrote 
the  reviewer  for  the  Daily  News.  "Those 
in  the  cast  are  players  all  above  the  aver- 
age."   
Max  Graf  Goes  to  Hollywood 

To  Select  Cast  for  "The  Fog" Max  Graf,  photoplay  producer,  has  gone 
to  Hollywood  to  select  the  cast  for  his 
production  of  William  Dudley  Pelley's, 
"The  Fog,"  which  will  be  his  second 
photoplay  for  release  by  Metro  Pictures 
Corporation. 

With  the  return  of  Mr.  Graf  to  the  San 
Mateo  studios,  filming  is  expected  to  follow 
closely  upon  the  selection  of  the  cast.  Con- 

ferences between  Mr.  Pelley,  the  author,  and 
H.  H.  Van  Loan,  the  scenarist,  have  al- 

ready been  held. 

Schenck  Gets  "Dulcy"  for  Constance 
Although  Joseph  M.  Schenck  had  several 

stories  on  hand  for  Constance  Talmadge  he 
has  purchased  the  picture  rights  to  the  play 
"Dulcy,"  and  will  use  it  as  Miss  Tal- 

madge's  next  First  National  release. 
"Dulcy,"  is  a  comedy  by  George  Kauf- 

man and  Marx  Connelly.  Sidney  Franklin 
will  direct  ' '  Dulcy, ' '  and  John  Emerson 
and  Anita  Loos  will  adapt  it. 

Cinematographer  Alvin  Wyckoff  (top  left)  and  his  battery  of  ten  cameras,  assembled 
to  film  the  breaking  down  of  the  throne  room  doors  in  a  scene  where  Theodore  Kosloff, 
as  "King  of  Morania, "  is  dethroned  in  "Adam's  Rib,"  Cecil  B.  Mille's  Paramount 
picture  which  features  Milton  Sills,  Elliott  Dexter,  Theodore  Kosloff,  Anna  Q.  Nilsson, 

Pauline  Garon,  and  Julia  Faye. 

Critics  Like  "One  Exciting  Night" 
Chicago  Reviewers  Praise  D.  W .  Griffith's 
Mystery,  Thrills,  Comedy  and  Melodrama  Feature 

■The  motion  picture  reviewers  of  the 
Chicago  newspapers  heaped  praise  on  D. 
W.  Griffith 's  new  mystery  picture,  ' '  One 
Exciting  Night,"  a  United  Artists  Corpora- tion release.  They  praised  the  picture  for 
its  mystery,  for  its  thrills  and  for  its 
comedy;  they  rjraised  the  melodrama  in  it 
and  they  praised  the  "Griffith-like  deli- 

cacy" of  the  lore  story.  The  picture  play- 
ed to  big  business  at  the  Illinois  theatre. 

' '  Any  man  who  can  sit  calmly  through 
'One  Exciting  Night'  without  biting  his 
nails  and  oozing  fright,  is  no  fit  thermo- 

meter for  a  wild  evening,"  said  Amy  Les- 
lie in  the  Daily  News.  ' '  Comedy  of  a  riot- 

ous and  irresistible  sort  likewise  uplifts 
the  cry  for  more  movies  like  'One  Excit- 

ing Night.'  " "Mr.  Griffith's  jazz  baby — and  some 
baby!"  said  Mae  Tince  in  the  Tribune. 
"Spooky,  sizzling  plot!  It  is  agog  with 
mystery;  prickly  with  thrills;  brooded  over 
by  romance,  and  has  a  running  lilt  of  com- 

edy throughout.  Before  the  picture  is  over 
you  are  making  bets  on  the  guilty  party. 
Carol.  Dempster  is  the  loveliest  of  the  Grif- 

fith players.  There  is  a  bear  of  a  tem- 

pest. ' ' 

"The  acting  is  in  a  measure  recruited 
from  the  drama  of  words,  and  it  is  very 
good.  My  favorite  of  the  distinguished 
east  is  the  Romeo  Washington  of  Porter 

Zukor  and  Kent  Going  to 

Europe  on  Business  Trip 
President  Adolph  Zukor  and  S.  R. 

Kent,  General  Manager  of  Distribu- 
tion, Famous  Players-Lasky  Corpora- 
tion, will  sail  February  10  on  the 

Olympic  on  a  tour  of  Europe  in  the 
interest  of  Paramount 's  foreign  busi- 

ness. They  will  visit  Paris,  Nice, 
Naples,  Rome,  Constantinople,  Bucha- 

rest, Budapest,  Vienna,  Berlin,  Copen- 
hagen, Stockholm  and  Christiania  and 

will  return  about  the  middle  of  April. 
They  will  be  accompanied  on  their 

trip  by  Clarence  Bowden,  former 
member  of  the  Hoover  Relief  Com- 

mission, who  is  well  versed  in  Euro- 
pean trade  conditions. 

Strong,  who  is  the  'porterhouse'  of  the 
performance,"  wrote  Ashton  Stevens  in  the Herald  and  Examiner. 

"Sure  fire  entertainment,  and  you'll  love 
it,"  said  Genevieve  Harris,  in  the  Post 
"When  the  audience  wasn't  laughing  it- 

self into  fits,  it  was  tempted  to  shut  its 
eyes  and  scream  for  help.  'One  Exciting 
Night'  produces  as  many  cases  of  near 
heart  failure  and  near  hysterics  as  any 

stage  play  ever  did." "It  is  'The  Bat,'  'The  Cat  and  the  Can- 
ary' and  'Bulldog  Drummond '  all  rolled 

into  one — and  more  besides — A  delicate  love 
story  that  is  typically  Griffith-like.  Will 
entertain,  amuse,  delight  and  all  but  ex- 

haust you  with  thrills,"  said  Bob  Reel  in the  American. 
"Griffith  has  done  it  again,  as  complete- 
ly as  he  did  it  in  'The  Birth  of  a  Nation' 

and  '  Broken  Blossoms, '  ' '  wrote  Virginia 
Dale  in  the  Journal.  "Rare  entertainment. 
The  wonder  is  that  the  cameraman  didn't 
die  of  nervous  prostration  while  taking  the 
scenes.  Through  it  runs  a  golden  thread 
of  lovliness  that  Griffith  alone  knows  how 
to  draw.  As  everything  Griffith  does,  sp 
was  the  storm  superlative.  It  makes  a 
first  class  cyclone  look  puny,  curl  up  in 

its  swirl  and  run  away  in  shame. ' ' "The  entire  audience  almost  went  into 
hysterics  with  laughter  and  then  gasped," said  Observer  in  the  Herald  and  Examiner. 
"We  always  expect  unusual  things  from 
Griffith,  and  he  never  has  disappointed.  He 
has  given  us  another  masterpiece  of  a  new 
variety.  Blood  curdling  mystery  drama 
and  a  hilarious  farce  and  an  appealing  love 
story — all  in  one.  As  funny  as  it  is  ter- 

rifying. You  will  laugh  until  the  tears 
run  down  your  face.  You  haven 't  had  as much  fun  and  such  a  good  laugh  for  a 
long  time  as  when  vou  see  'One  Exciting 

Night.'  " 

Commercial  Developing  and  Printing 

ELECTRICALLY  OPERATED  NEW 
STANDARD    AUTOMATICKET  SELLER 

UNIVERSALLY  USED 
Write  for  prices  and  name  of  dis- 

tributor in  your  territory. 
AUTOMATIC  TICKET 

REGISTER  CORPORATION 
1778  Broadway     New  York,  N.  Y. 
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Ballroom  scene  from  ''Vanity  Fair"  in  which  Mabel  Ballin  plays  the  part  of  Becky 
Sharp.    This  is  the  way  the  camera  rides  for  a  "moving  motion  picture,"  or  one  in 
which  the  setting  changes  with  the  movement  of  the  characters.    Hugo  Ballin  is  di- 

recting from  the  seat  on  the  platform.    A  Hodkinson  release 

''Jazzmania"  Completed 

Mae  Murray  Soon 

to  Start  Another 

Work  upon  Robert  Z.  Leonard's  presen- 
tation of  Mae  Murray  in  "  Jazzmania, " 

the  Metro  star  's  newest  photoplay,  has  been 
completed. 
Word  of  this  was  received  from  the 

Hollywood  studios  in  which  Mr.  Leonard 
directed  the  staging  of  "Jazzmania"  and announced  at  the  home  offices  of  Metro. 

The  star,  with  Mr.  Leonard,  who  is  her 
director  and  husband,  left  this  week  for 
San  Francisco  for  a  short  vacation  before 
beginning  the  task  of  enacting  the  prin- 

cipal part  in  a  successor  to  "Jazzmania." The  story  has  to  do  with  a  mythical 
kingdom  in  Europe.  Jazzmania,  which  be- 

comes obsessed  with  its  own  musical  name- 
sake. It  was  written  by  Edmund  Gould- 

ing,  author  of  "Fascination,"  "Broadway 
Rose"  and  "Peacock  Alley" — the  last  be- 

ing based  on  a  story  by  Ouida  Bergere. 
The  picture  was  made  by  Tiffany  Produc- 

tions, Inc..  of  which  M.  H.  Hoffman  is 
vice-president  and  general  manager  and 
Robert  Z.  Leonard  director-general. 

Richard  Dix  Signs 

Five  Year  Contract 

With  Famous  Plavers 

Jesse  L.  Lasky  announced  that  Richard 
Dix  has  signed  a  five-year  contract  to  play 
leading  roles  in  Paramount  pictures.  Mr. 
Dix  recently  completed  a  special  engage- 

ment as  leading  man  with  Agnes  Ayres  in 
"Racing  Hearts,"  which  is  soon  to  be  re- 

leased, and  his  first  role  under  the  new 
contract  will  be  announced  soon. 

After  graduating  from  the  University  of 
Minnesota,  Mr.  Dix,  a  native  of  St.  Paul, 
went  on  the  stage,  starting  his  career  with 
William  Faversham  in  "The  Hawk."  He 
played  leads  in  stock  and  was  for  two  and 
a  half  years  a  member  of  the  Morosco 
Stock  company  in  Los  Angeles. 

It  was  but  a  short  step  to  the  studios 
of  Hollywood  and  he  has  appeared  in  the 
First  National  picture,  "Not  Guilty,"  and 
in  "Dangerous  Curve  Ahead,"  "All's  Fair 
in  Love,"  "The  Glorious  Fool"  and  others 
for  Goldwyn.    He  played  the  leading  role 

of  Marshall  Neilan's  production.  "Fool's 
First,"  and  will  be  seen  shortly  in  the 
leading  character  of  John  Storm  in  Maurice 
Tourneur's  production  of  Hall  Caine's  "The 
Christian."  Previous  to  his  engagement  in 
"Racing  Hearts,"  his  only  work  for  Para- 

mount was  in  support  of  Betty  Compson  in 
"The  Bonded  Woman." 

Three  Popular  Ingenues  in 
New  D.  W.  Griffith  Photoplay 
Three  ingenues,  each  of  whom  have 

either  starred  or  had  important  leading 
roles  in  a  number  of  photoplays,  will  ap- 

pear in  D.  W.  Griffith's  forthcoming  pro- 
duction, "The  White  Rose."  They  are 

Mae  Marsh,  the  wistful;  Carol  Dempster, 
the  sedate;  and  Jane  Thomas,  the  vamp- 
ish.  With  these  three  varied  types  of 
young  womanhood  Mr.  Griffith  is  planning 
to  tell  the  story  of  the  girl  of  to-day. 

For  photographing  the  necessary  outdoor 
scenes  Mr.  Griffith  and  his  staff  are  now 
in  Florida,  where  he  is  making  his  head- 

quarters at  the  Brunton  studios.  Miami. 

3Ietro  Pictures  Corporation 
Exchanges  Exchange  Managers 
Five  transpositions  of  personnel  among 

managers  of  the  exchanges  of  Metro  Pic- 
tures Corporation  were  announced  this 

week  at  the  home  offices  of  the  company  in 
New  York. 

Arthur  Lamb,  manager  of  the  Cincinnati 
office,  has  resigned  to  engage  in  another  en- 

terprise in  California;  C.  R.  Osborn.  of 
Omaha,  has  been  transferred  to  Cincinnati, 
and  S.  A.  Maclntyre.  until  recently  in  At- 

lanta, has  returned  to  take  his  former  place 
as  head  of  the  Omaha  branch.  Mr.  Mac- 

lntyre's  position  in  Atlanta  is  now  filled 
by  J.  J.  Burke,  for  some  time  assistant  to 
Leroy  Bickel,  in  Dallas. 

"While  Paris  Sleeps" 
Booked  Over  Keith  Circuit 

W.  W.  Hodkinson  Corporation  announces 
that  the  United  Booking  Offices  have  con- 

tracted for  the  Maurice  Tourneur  produc- 
tion "While  Paris  Sleeps."  to  be  booked over  their  entire  circuit  of  theatres. 

The  Fnited  Booking  Offices  is  the  famous 
B.  F.  Keith  Circuit  of  theatres.  The  fea- 

ture will  be  shown  in  all  of  their  theatres 
in  Tonkers,  Schenectady,  Albany.  Troy.  Mt. 
Vernon  and  other  cities  in  New  York  State. 
Jersey  City,  together  with  the  Metropolitan 
District,  consisting  of  New  York  and 
Brooklyn,  are  also  included  in  this  contract. 

Bushman  and  Bavne 

To  Combine  Work 

on  Stage  and  Screen 
Francis  X.  Bushman,  who  has  just  com- 

pleted two  years  of  vaudeville  appearances 
on  the  Keith  and  Orpheuni  Circuits,  is 
back  in  town  with  the  definite  announce- 

ment that  he  is  completing  arrangements 
for  a  limited  number  of  photoplays  in  which 
he  and  Miss  Beverly  Bayne  will  co-star. 
These  productions  will  be  so  constructed 
that  the  two  stars  can  make  personal  ap- 

pearances with  the  pictures — not  merely 
giving  the  customary  bow  and  little  speech 
but,  with  other  members  of  the  cinema 
company,  actually  playing  on  the  stage  an 
' '  act ' '  exactly  corresponding  to  one  reel 
of  the  photoplay.  The  picture  will  in  each 
instance,  be  complete  without  the  act — which  will  be  substituted  for  one  reel  of 
the  photoplay  only  in  the  limited  number 
of  first-run  key-city  houses  where  the  stars 
can  find  the  time  to  appear  and  suitable 
special  arrangements  can  be  made. 

Mr.  Bushman  will  not  make  more  than 
three  pictures  a  year,  and  each  of  these 
will  be  a  serious,  expensive  effort.  Miss 
Bayne  and  he  hope  to  achieve  the  very best  results  in  every  way. 

' '  I  have  had  a  wonderful  chance  to 
study  conditions  and  I  truly  believe  that 
moving  picture  prosperity  is  coming  back 
very  rapidly,"  said  Mr.  Bushman,  making brief  comment  on  this  announcement,  at 
his  apartment  in  the  Hotel  Majestic.  "For 
the  last  eighteen  months,  I  have  been  be- 
seiged  with  propositions,  but,  to  speak  quite 
frankly,  I  felt  that  I  was  fortunate  to  be 
temporarily  out  of  pictures  and  a  success 
in  vaudeville!  Now  the  situation  in  pic- 

tures is  obviously  improving  and  I  want  to> 
combine  both  branches  of  my  work.  It  will 
certainly  seem  fine  to  me  to  be  back  in  a 
studio,  and  I  do  sincerely  trust  that  the 
results  will  justify  the  expectations  of  the 
audiences  who — through  bad  times  and  good 
—have  always  been  my  well-wishers." 

"Adam  and  Eva"  Posters 

Illustrated  hy  W.  T.  Benda 
W.  T.  Benda,  famous  illustrator,  made  the 

posters  for  Marion  Davies'  Cosmopolitan 
picture  "Adam  and  Eva"  which  opens  at 
the  Rivoli  Theatre  February  11.  Mr.  Benda 
created  some  effective  designs  to  illustrate 
this  screen  comedy  adapted  to  the  films 
from  the  stage  play  by  Guy  Bolton  and 
George  Middleton.  Marion  Davies  as 
' '  Eva  ' '  has  an  entirely  different  role  from 
anything  in  which  she  has  yet  appeared. 
The  same  quartet  which  made  "When 

Knighthood  Was  in  Flower"  also  made 
"Adam  and  Eva":  Marion  Davies,  star: 
Robert  Vignola.  director;  Joseph  Urban, 
scenic  artist  and  Luther  Reed,  scenario writer. 

Pola  Negri,  star  in  Paramount  pictures,  ort 
the  lawn  of  her  new  home  in  Hollywood. 
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Marguerite  De  La  Motte  and  John  Bowers  in  "What  a  Wife  Learned."    A  First National  attraction. 

1000  In  "Little  Old  N.  Y."  Scene 
Big  Set  For  Marion  Davies  Pictures  Viewed 

By  Fifty  Magazine  and  Newspaper  Writers 

Pathe  Sales  Staff 

Congratulated  for 

Its  Efficient  Work 

E.  A.  Eschmann,  General  Sales  Manager, 
Pathe  Exchange,  Inc.,  enthusiastic  over  the 
results  of  the  sales  contest  which  was  re- 

cently held,  expresses  the  Home  Office  im- 
pression as  follows: 

' '  The  results  of  the  sales  contest  which 
ended  on  Dee.  30  have  impressed  the  Pathe 
Home  Office  more  deeply  than  e»er  with 
the  power  for  performance  possessed  by  our 
thirty-four  branch  organizations.  Home 
Office  congratulations  are  extended  to  every 
member  of  the  forces  in  the  field  who  con- 

tributed in  that  achievement. 
' '  Each  sales  contest  in  which  we  have 

participated  has  set  a  new  record  for  busi- 
ness. It  may  be  that  this  repeated  record- 

breaking,  under  any  and  all  conditions,  has 
induced  in  us  a  sort  of  assurance  that  our 
branches  can't  fail— that  their  power  of achievement  is  to  be  taken  as  a  matter  of 
course.  The  value  of  this  asset  in  connec- 

tion with  Pathe 's  development  of  rich,  but 
neglected,  fields  can  hardly  be  over- estimated. 

' '  This  selling  contest  also  well  served  the interests  of  exhibitors  who  found  themselves 
confronted  with  the  problem  of  securing 
photoplay  features  of  quality  and  demon- 

strated drawing  power.  In  zones  where  cer- 
tain Pathe  standard  features  had  not  yet 

been  played,  our  salesmen  seized  the  op- 
portunity of  convincing  showmen  that  these 

carefully  produced  photoplays  presenting 
favorite  stars  in  stories  by  celebrated  au- 

thors would  be  welcomed  by  their  patrons. ' ' 

Secures  Exploitation 

Material  for  "Down 

to  the  Sea  in  Ships" In  order  to  acquaint  himself  with  the 
atmosphere  surrounding  the  subject  of  whal- 

ing and  to  secure  first  hand  knowledge  that 
may  be  used  in  the  exploitation  of  the  Hod- 
kinson  special  production  "Down  to  the 
Sea  in  Ships,"  Harry  MacDonald,  chief  of 
the  Sales  Promotion  Department  of  the  W. 
W.  Hodkinson  Corporation,  returned  last 
week  from  a  trip  to  New  Bedford,  Mass., 
where  the  whaling  industry  still  survives 
and  which  Elmer  Clifton  selected  as  the 
loeation  for  the  filming  of  his  production. 

Mr.  MacDonald  returned  with  an  assort- 
ment of  curios  and  things  appertaining  to 

the  whaling  industry  which  will  be  used  in 
the  exploitation  of  this  production. 

Adolph  Zukor  paid  Marcus  Loew  a  visit  at 
the  Metro  studios  in  Hollywood,  during 
Mr.  Loew's  annual  trip  to  the  Pacific 
Coast.  Both  are  grandfathers  of  the  same 

baby  girl. 

Marion  Davies  entertained  about  fifty 
magazines  and  newspaper  writers  last  Fri- 

day at  a  luncheon  given  at  the  Twenty- 
Third  Regiment  Armory  in  Brooklyn  where 
a  gigantic  street  set  for  her  new  Cosmopol- 

itan picture,  "Little  Old  New  York"  has been  built. 
Delmonico's  restaurant  as  it  was  a  cen- 

tury ago,  Bowling  Green  and  the  Battery 
and  adjacent  surroundings  just  as  they  were 
in  the  period  when  women  wore  poke  bon- 

nets and  the  men  high  hats,  have  been 
faithfully  reproduced.  Prior  to  the  lunch- 

eon the  guests  watched  a  street  scene  in 
which  1,000  extras  took  part  under  the  di- 

rection of  Sidney  Olcott. 

Eichard  A.  Rowland's  production  plans 
for  Associated  First  National  are  extend- 

ing rapidly.  Since  the  announcement  last 
week  that  Arthur  H.  Jacobs  has  contract- 

ed to  produce  a  series  of  Frank  Borzage 
Productions,  independently  for  First  Nation- 

al release,  Mr.  Rowland  and  Robert  Lieber, 
President  of  Associated  First  National,  have 
both  received  many  messages  of  congratula- 
tion. 
Frank  Borzage'  has  to  his  directorial credit  many  of  the  bigger  pictures  of  the 

screen.  His  greatest  was  ' '  Humoresque, ' ' 
a  picture  that  could  always  be  found  in 
lists  of  "the  best  ten."  His  later  pic- 

tures have  been  "Pride  of  Palomar,"  and 
"The  N'th  Commandment." 
Arthur  H.  Jacobs,  who  has  become  well- 

known  in  the  trade  during  his  eight  years 
of  production  activities,  left  for  the  coast 
immediately  after  signing  the  contract,  to 
get  his  organization  in  shape  to  begin  pro- 

duction of  Mr.  Borzage 's  first  story  "Ter- 
williger,"  written  by  Tristan  Tulpin  and 
originally  published  in  the  Metropolitan 
Magazine  afterward  serially  in  many  news- 

papers throughout  the  country. 
Speaking  of  this  story,  Mr.  Borzage  said: 
"I  believe  we  have  a  rare  jewel  in  'Ter- 

williger. '  It  is  a  tale  of  universal  appeal 
and  it  provides  an  opportunity  for  artistic 
treatment  of  a  theme  which  has  not  been 

The  set  is  said  to  be  the  largest  ever 
used  in  a  motion  picture  and  necessitated 
the  renting  of  the  huge  armory  as  no 
studio  around  New  York  was  big  enough 
to  accomodate  it. 
Extensive  research  work  was  necessary 

on  the  part  of  Miss  Davies,  Director  Sidney 
Olcott,  Joseph  Urban  who  designed  the  set- 

tings and  Luther  Reed  who  made  the 
adaptation  in  order  to  faithfully  reproduce 
the  atmosphere  of  New  York  in  1810. 

The  old  fire  wagon  with  its  leather  buc- 
kets, the  stately  grey  coach  in  which  dig- 

nified ladies  of  that  day  rode  have  been 
accurately  copied  and  reproduced  from 
models  in  the  New  York  Historical  society. 

worn  threadbare.  It  is  a  story  of  old 
Gramercy  Park,  New  York.  It  is  full  of 
quaint  romance.  I  think  it  will  bring  to 
the  screen  a  somewhat  'different'  photo- 

play. ' ' 

Borzage  is  the  third  director  to  be  sign- 
ed to  produce  independently  for  First  Na^ tional  since  Mr.  Rowland  became  General 

Manager  of  the  organization.  The  other 
two  are  Edwin  Carewe  and  James  Young. 

"Adam's  Rib"  Gets  Praise 

From  Smithsonian  Curator 

Cecil  B.  DeMille's  "Adam's  Rib"  is  the 
subject  of  tribute  for  the  manner  in  which 
this  motion  picture  treated  the  subjects 
requiring  technical  knowledge  and  skill,  the 
bestower  of  praise  being  Prof.  R.  S.  Bass- 
ler,  Curator  of  the  Division  of  Paleontology 
of  the  Smithsonian  Institution,  Washington, 
D.  C. 

Recently  Prof.  Bassler  supplied  Mr.  De- 
Mille  with  data  for  the  reproduction  of  two 
of  the  immense  two-ton  dinosaurs  which  are 
features  of  the  Smithsonian  exhibit  of  ani- 
mals. 

The  dinosaurs  used  in  the  picture  form 
the  background  for  a  scene  between  Elliott 
Dexter  and  Pauline  Garon  in  this  modern 
American  drama  by  Jeanie  Macpherson. 

Rowland's  Production  Plan  Growing Arthur  H.  Jacobs  Contracts  to  Produce  a  Series 

of  Frank  Borzage  Productions  for  First  National 
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United  States  Senator  Edward  I.  Edwards  of  New  Jersey  was  the  guest  of  the  W.  W.  Hod- 
kinson  Corporation  recently,  at  which  time  he  was  entertained  by  a  private  showing  of 
the  Elmer  Clifton  production  "Down  to  the  Sea  in  Ships"  which  is  released  through Hodkinson.  The  accompanying  photograph  shows  the  Senator  in  the  act  of  congratulating 

 Mr,  Hodkinson. 

Douglas  MacLean  Starts  "Going  Up" Production  Work  Well  Under  Way  for  His  First 
Starring   Feature     for    Associated  Exhibitors 

Production  work  on  "Going  Up,"  Doug- 
las MacLean 's  first  feature  for  Associated 

Exhibitors,  is  now  in  full  swing  at  the 
Hollywood  Studios,  Cal.,  where  Douglas 
MacLean  Productions,  Inc.,  his  newly-or- 

ganized company,  has  established  its  head- 
quarters. 

Marjorie  Daw  and  a  cast  of  popular 
players  will  support  Mr.  MacLean.  Miss 
Daw  will  portray  Grace  Douglas,  for  whose 
hand  Eobert  Street  (impersonated  by  the 
star)  and  Jules  Gaillard  (Francis  McDon- 

ald), French,  aviator,  stage  a  thrilling  race 
in  the  air.  Arthur  Hull,  who  had  an  im- 

portant part  in  the  original  stage  produc- 
tion, will  play  the  same  role  in  the  pie- turized  version.  Other  members  of  the 

cast  are  Hallam  Cooley,  Hughie  Mack,  Edna 
Murphy,  Wade  Boteler,  John  Steppling,  and 
Lillian  Langdon. 

The  scenario  was  written  by  Eaymond 
Griffith.  The  screened  version,  according 
to  the  advices  from  Hollywood,  will  com- 

bine both  the  musical  comedy,  ' '  Going 
Up,"  and  James  Montgomery's  comedy  hit, "The  Aviator,"  from  which  the  feature was  adapted. 

Lloyd  Ingraham  is  wielding  the  mega- 
phone in  the  production.  He  and  Mr.  Mac- 

Lean  have  been  together  in  several  photo- 
plays with  which  either  has  been  connect- 

ed. Mr.  Ingraham  directed  four  of  the 
Thomas  H.  Ince — Douglas  MacLean  com- 

edies, "Mary's  Ankle,"  "What's  Your 
Husband  Doing?"  "Let's  Be  Fashion- 

able," and  "The  Jailbird."  In  the  course 
of  his  career  he  has  directed  also  some  of 
the  D.  W.  Griffith  and  Douglas  Fairbanks 
productions. 
^  Arthur  S.  Kane,  president  of  Associated 
Exhibitors,  in  making  public  these  produc- 

tion plans  for  the  first  of  the  MacLean 
features,  expressed  the  opinion  that  the  new 
star  is  entering  upon  his  stellar  career  un- 

der particularly  favorably  auspices  and 
with  glowing  prospects. 

Frank  Lloyd  To 

Direct  Norma  In 

Her  Next  Picture 

Joseph  M.  Schenck  has  signed  Frank 
Lloyd  to  direct  the  next  Norma  Talmadge 
picture,  "Ashes  of  Vengeance."  Lloyd  is 
now  directing  Miss  Talmadge  in  "Within 
the  Law."  He  directed  her  in  her  last 
two  pictures  released  by  First  National, 
"The  Eternal  Flame"  and  "Voices  from 
the  Minaret."  "Ashes  of  Vengeance"  was 
purchased  in  London  during  Mr.  Schenck 's 
recent  trip  abroad. 

The  complete  cast  for  "Within  the  Law" 
has  just  been  announced  by  Mr.  Schenck. 
It  includes  Jack  Mulhall,  Lew  Cody,  Eileen 
Percy,  Joseph  Kilgour,  Arthur  S.  Hull, 
Helen  Ferguson,  Lincoln  Plummer,  Thomas 
Bichetts,  Warde  Crane,  Catherine  Murphy 
and  De  Witt  Jennings. 

Marion  Davies  Will 

Be  Seen  in  Three 

Different  Star  Roles 

In  three  widely  different  roles  Marion 
Davies,  star  of  Cosmopolitan  Productions 
is  attracting  public  interest  just  now.  While 
her  picture  "When  Knighthood  Was  in 
Flower"  in  which  she  plays  the  part  of  a 
princess  is  being  shown  in  large  cities  all 
over  the  country,  New  York  will  see  her 
forthcoming  debut  at  the  Eivoli  Theatre  on 
February  11  in  "Adam  and  Eva"  in  which 
she  plays  the  part  of  a  dainty  country  lass 
attired  in  gingham  gowns. 
And  while  the  screen  is  showing  her  in 

these  widely  contrasting  roles  Miss  Davies 
is  hard  at  work  on  "Little  Old  New  York" 
in  which  she  plays  the  part  of  a  young  boy. 

The  role  of  "Eva"  in  the  comedy  "Adam 
and  Eva"  will  show  Miss  Davies  as  an  up- 
to-date  American  girl  who  can  wear  a  ball 
room  gown  or  jump  into  plain  gingham  and 
manage  a  farm  with  equal  ease.  It's  a  tale of  one  of  the  darling  daughters  of  ease  and 
luxury  who  suddenly  proves  her  true  worth 
when  she  thinks  her  father  \s  fortune  has 

gone  to  smash. 

Exchange  Managers 

End  Conference  With 

Metro  Sales  Heads 

District  managers  of  the  exchanges  of 
Metro  Pictures  Corporation,  who  have  been 
in  conference  with  the  home  office  sales 

heads,  E.  M.  Saunders,  general  sales  mana- 
ger and  T.  J.  Connors,  assistant  sales  man- 

ager, left  New  York  this  week  for  their 
several  headquarters. 

Those  who  were  parties  to  the  conference 
were — besides  the  officials  of  the  home  of- 

fice— C.  E.  Kessnich,  of  Atlanta;  E.  A.  Gold- 
en, of  Boston;  W.  C.  Bachmeyer,  of  Cin- 

cinnati; Harry  Lustig,  of  Los  Angeles;  and 
S.  A.  Shirley,  of  Chicago. 

The  prime  purpose  of  this  convention  was 
the  arrangement  of  releases  with  regard  to 
all  exhibitors. 

In  addition  to  settling  this  question,  the 
district  managers  mapped  out  plans  for  the 
handling  of  the  Metro  output  for  the  entire 
year  to  come.  Detailed  campaigns  for  co- 

operation with  motion  picture  theatre  man- 
agers were  outlined  and  acted  upon. 

Milton  Sills,  Paramount  leading  man,  and 
his  daughter  Dorothy 

"Hungry  Hearts"  Put 
Across  in  Double  Trucks 

Getting  a  double-truck  Sunday 
newspaper  magazine  feature  story 
across  in  eighty-four  newspapers  of 
the  country  is  an  exploitation  fea- 

ture that  anyone  might  well  be  proud 
of.  Such  a  feature  on  Goldwyn's 
"Hungry  Hearts"  was  put  across 
through  the  Newspaper  Syndicate  by 
Edward  Carrier,  Goldwyner  at  Cleve- 

land, aided  and  abetted  by  Ed- 
die Bonns,  manager  of  exploitation 

for  Goldwyn. 
On  January  7  the  two-page  article 

appeared  in  the  Cleveland  News,  the 
Atlanta  Constitution,  the  Fort  Worth 
Record,  the  Worcester  (Mass.)  Tele- 

gram, The  Dayton  News,  the  Spring- 
field (O.)  News,  the  Buffalo  Cour- 

rier,  The  Ohio  State  Journal  of  Col- 
umbus and  the  Post  of  Washington, 

D.  C.  Seventy-three  other  news- 
papers used  the  story  on  following 

Sundays  in  their  magazine  sections. 
The  story  appeared  in  the  Cleve- 

land News  on  the  day  of  the  open- 
ing of  "Hungry  Hearts"  at  the  Cir- cle Theatre. 
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STATE  RIGHTS 

ALL     THE     NEWS     OF     ACTIVITIES     IN     THE  TERRITORIES 

Dr.  Shallenberger  Ends  Long  Journey 
Talks  with  Exhibitors  and  Distributors  from  Ocean 

to  Ocean — Puts  Finger   on   Independent's   Sore  Spot 
Dr.  W.  E.  Shallenberger,  president  of 

Arrow  Film  Corporation,  returned  last  week 
from  a  three  months'  trip  around  the  cir- 

cuit. He  visited  all  exchange  centres  from 
Boston  to  Seattle  and  Los  Angeles,  with 
the  exception  of  those  in  the  Southern 
States. 

The  doctor's  chief  purpose  was  to  get first  hand  information  as  to  the  status  of 
the  independent  market,  and  for  this  pur- 

pose he  talked  with  exhibitors  as  well  as 
with  distributors. 

As  a  result  of  his  investigations  the  doc- 
tor declared  he  was  more  than  ever  con- 

vinced that  the  outlook  for  independent 
production,  speaking  purely  from  the  pic- 

ture side,  was  remarkable;  that  independent 
pictures  are  going  into  more  good  theatres 
than  ever  before. 

Nevertheless  Dr.  Schallenberger  admitted 
there  is  a  large  fly  in  the  independent 
ointment,  and  in  this  respect  he  agreed  the 
situation  of  the  independent  distributor 
was  identical  with  that  of  many  of  those 
in  the  national  category.  And  he  admitted 
he  had  reference  to  advance  bookings  and 
first  runs. 

"I  am  not  now  talking  about  any  con- 
dition that  is  new,"  said  the  doctor,  "but 

merely  of  a  condition  that  is  growing  more 
acute.  Let  us  speak  frankly  and  look  at 
the  situation  as  it  is  faced  by  the  state 
rights  distributor  out  in  the  country. 
"I  go  to  a  distributor  and  I  tell  him 

what  I  have  in  the  way  of  a  new  produc- 
tion. I  tell  him  what  it  has  cost  in  time 

and  money  to  make  and  what  there  is  every 
reason  to  believe  it  will  do  in  a  box  office 
way  with  reasonable  exploitation.  I  show 
him  the  picture  and  he  agrees  with  my 
forecast  of  the  intrinsic  value  of  the  sub- 
ject. 

' '  But  right  here  enters  the  unvarying 
'if.'  My  distributor  friend  turns  to  me  and 
says:  'Here  is  what  you  will  agree  with 
me  is  a  fair  price  for  this  picture  for  this 
territory — one  that  will  enable  you  to  turn 
a  profit  and  one  that  you  believe  will  en- 

able me  to  derive  one  also.  Now  if  I  can 
get  a  look-in  for  a  first  run  showing  on  two 

of  the  houses  in  my  territory  I  can  make 
a  couple  of  thousand  dollars  on  that  figure. 
On  the  other  hand,  if  those  theatres  are 
tied  up  so  that  I  cannot  get  a  break  in  them 
before  the  end  of  March,  which  means  it 
will  be  a  couple  of  months  later  before  I 
will  be  able  to  reap  an*  benefit  from  these 
showing's,  then  I  will  stand  to  lose  a  couple 
of  thousand.  It  is  a  gamble,  with  the  odds 

against  me.' "And  there  you  are,"  continued  the  doc- 
tor. ' '  The  demand  is  for  good  pictures,  and 

the  producers  want  to  make  good  pictures, 
but  without  the  advantage  of  the  first  run 
and  in  the  absence  of  open  books  on  the 
part  of  many  of  the  exhibitors  the  men  who 
supply  the  money  for  productions  are  in  a 
quandary. 
"As  I  intimated  a  moment  ago,  a  man 

with  a  good  picture  ready  by  Feb.  1  may 
have  to  wait  until  the  end  of  March  before 
he  gets  a  first  run  in  his  important  terri- 

tories. That  means  it  will  be  into  the  sum- 
mer before  there  is  time  for  him  to  get  tht 

reaction  in  his  smallei  cities  from  this  in- 
itial showing  due  to  the  fact  that  these 

other  exhibitors  also  have  their  books  mea- 
surably filled.  In  other  words,  a  distribution 

with  a  good  production  ready  for  issuing 
on  Feb.  1  may  be  forced  to  wait  until  the 
summer  is  on  him  before  he  sees  that  sub- 

ject going  out  to  the  general  circulation  in 
the  territories. 

"So  here  is  the  situation:  The  independ- 
ent picture  is  on  a  sounder  production  basis 

than  ever  and  the  independent  distributors 
are  better  organized  than  ever  for  giving 
excellent  service  to  the  theaeres,  but  on 
account  of  the  handicap  through  first-run 
control  and  closed  bookings  the  independ- 

ent like  many  of  the  national  organizations 
is  facing  an  embarrassing  situation. 
"And  then  just  lightly  to  touch  on  an- 

other matter,  if  the  independent  could  get 
the  same  price  for  his  product  where  it  is 
of  equal  quality  as  freely  is  accorded  some 
of  the  more  fortunately  situated  chain  or- 

ganizations then  indeed  would  the  independ- 
ent picture  be  on  Easy  Street. 

"But  after  all  the  independent  producer 
and  distributor  are  doing  quite  well, 
and  both  factors  are  working  steadily 
and  earnestly  along  in  the  hope  that 
conditions  so  will  change  the  pictures 
will  be  booked  entirely  on  their  merit 
and  then  every  one  in  every  department 
of  picturemaking  will  be  happy  and  pros- 

perous. ' '    G.  B. 

Will  Nigh's  photodrama,  "Notoriety," 
will  open  in  the  Bandolph  of  Chicago  Feb. 
4,  where  it  will  remain  for  an  indefinite 
run.  J.  L.  Friedman  of  Celebrated  Players, 
the  distributors  for  the  Will  Nigh  series, 
secured  the  booking. 

J.  L.  McCurdy,  manager  of  the  Kandolph, 
will  treat  "Notoriety"  with  artistic  and 
high  class  exploitation.  A  de  luxe  adver- 

tising campaign  will  be  conducted.  Mc- 
Curdy' will  emphasize  the  timeliness  of  the theme,  accumlating  publicity  and  comment 

from  the  public  and  the  press. 

Lee  Bradford  Will 

Issue  Comedies  of 

Associated  Authors 
On  a  recent  trip  to  Florida,  Arthur  A. 

Lee,  president  of  the  Lee-Bradford  Cor- 
poration, closed  a  contract  with  E.  E.  Gra- 

bel,  president  of  the  Associated  Authors, 
Inc.,  for  a  series  of  eight  or  possibly 
twelve  two-reel  comedies  starring  Shorty 
Hamilton  and  Muriel  Kingston. 

Shorty  Hamilton  is  well  known.  Miss 
Kingston  will  be  most  favorably  remem- 

bered as  having  been  starred  in  the  Tooner- 
ville  Trolley  Comedies.  Other  players  have 
also  been  signed  to  appear  in  this  series. 

The  entire  company  is  leaving  for  Orlan- 
do, Florida,  the  latter  part  of  the  week 

and  will  spend  the  remainder  of  the  win- ter there. 
J.  E.  Bobbins  will  direct  the  series  and 

his  instructions  are  that  no  expense  is  to  be 
spared  so  to  make  the  comedies  that  they 
will  be  in  demand  by  the  best  houses. 

The  subjects  will  all  be  taken  from  pub- 
lished stories  by  Hapsburg  Liebe,  who  has 

had  oyer  500  stories  published  in  various 
magazines. 

The  first  two  numbers  will  be  ready  to 
show  to  the  trade  the  first  part  of  March. 

"Main  Street"  Cast  Now 

Filled  at  Warner  Studio 
The  addition  of  several  screen  players 

to  the  Warner  Brothers  classic  of  the 
screen,  "Main  Street,"  being  directed  by 
Harry  Beaumont  under  the  supervision  of 
Sam  and  Jack  Warner,  completed  last  week 
the  full  cast  chosen  to  interpret  the  roles 
in  the  picturization  of  Sinclair  Lewis' novel. 

Florence  Vidor  and  Monte  Blue  have 
been  cast  in  the  leading  roles,  and  other 
members  of  the  cast  include  Harry  Myers, 
Louise  Fazenda,  Noah  Beery,  Alan  Hale, 
Robert  Gordon,  Josephine  Crowell,  Otis  Har- 

lan, Gordon  Griffith,  Lon  Poff,  J.  P.  Loek- 
ney,  Gilbert  Clayton  and  Jack  MaeDonald. 

Carlton  King,  Star  of  Carlton  King  pro- 
ductions, two-reel  rural  comedies  to  be  dis- 

tributed by  Producers  Security. 

Chicago's  Randolph 
Books  for  Feb.  4 

Nigh's  "Notoriety" 

A  LITERARY 

SENSATION! 

The 
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BY  THE  WORLD'S  MOST FAMOUS  AUTHOR 

H.C.WELLS 

A  30X  OfF/CE 
KNOCKOUT  f 
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C.  B.  C.  Has  First  Fitzgerald  Picture 

Before  Determining  Permanent  Title  Subject  Will  Be 
Shown  in  Theatre  and  Selections  Made  from  Submissions 

Another  big  feature  is  announced  this 
week  by  C.  B.  C.  Film  Sales  Corporation 
for  state  rights  distribution — a  special  Dal- 

las M.  Fitzgerald  production.  This,  it  is 
announced,  is  the  one  of  a  series  of  special 
features  which  this  company  will  handle. 

Joe  Brandt  of  C.  B.  0.,  in  acquiring  this 
new  production,  received  several  offers  from 
program  organizations  to  handle  it,  but  he 
feels  that  now  especially  the  ultimate  goal 
is  well  in  sight  for  the  Independent  market 
and  that  it  is  growing  stronger  daily. 
The  title  of  the  picture  is  to  be  announced 

later.  Believing  that  the  title  of  a  feature 
is  of  paramount  importance  C.  B.  C.  is  put- 

ting through  an  unusual  stunt  to  assure  a 

Well  Known  Film 

Men  Organize  Firm 

of  Mayer  &  Quinn 
J.  G.  Mayer  and  W.  J.  Quinn,  under  the 

name  of  Mayer  &  Quinn,  have  opened  of- 
fices at  913  South  Olive  Street,  Los  Angeles, 

for  the  handling  of  state  rights  attractions, 
as  well  as  acting  as  personal  representa- 

tives for  a  number  of  stars. 
Mr.  Mayer  was  formerly  vice  president 

and  general  manager  of  the  Louis  B.  May- 
er Studios,  Los  Angeles,  and  Mr.  Quinn 

was  formerly  booking  and  buying  manager 
for  the  West  Coast  Theatres,  Inc.,  as  well 
as  managing  director  of  the  Kinema  Thea- 

tre, Los  Angeles. 

Plan  Even  Dozen 

Joe  Rock  Comedies 

for  Present  Season 

Joe  Rock  Productions,  of  1600  Broadway, 
will  releas'e  a  series  of  twelve  two-reel 
comedies  starring  Joe  Bock,  with  Billy 
Rhodes  as  his  support.  Five  of  the  series 
already  have  been  completed  and  are  now 
being  released  to  exhibitors  by  independ- 

ent exchanges  throughout  the  country. 
"Ali  Baba,"  a  parody  on  the  famous 

"Arabian  Nights"  tale,  is  the  first  in  the 
series  of  burlesques  on  the  legendary 
myths.  The  others  are  "Aladdin,"  "Lit- 

tle Red  Robin  Hood,"  a  travesty  on  "Lit- 

goou  Dox-omce  uue  tor  the  feature.  To- 
waru  ims  euu  a  special  snowing  unuer  a 
worKing  uue  lias  Dcen  arraugeu  m  a  large 
meaue.  xne  uues  suDimcieu  win  be  caie- 
iuiiy  considered  Dy  a  commutee  neaueu  Dy 
ivir."  Branui  and  aiir._  l  itzgeraiu. xne  cast  or  tne  new  reature  includes 
Miriam  uooper  in  ine  leading  roie;  loaesi, 
»tamey,  rticnaru  tucker,  Antcneii  i^ewis, 
luaude  Wayne  and  l^ate  .Lester.  iorifcSi, 
Qiamey  is  itnown  for  his  worK.  in  •■  mien 
Knighthood  was  in  J; lower"  and  "ins 
frme  of  .falomar." 

JJallas  jm.  Fitzgerald,  who  made  the  pic- 
ture, has  many  successes  to  his  creuii,  and 

has  gamed  a  reputation  tor  artistic  prouuc- tions. 

tie  Red  Riding  Hood;"  "The  Fill"  and 
' '  The  O'oid  Homestead. ' ' 
Exchanges  now  distributing  the  Joe  Rock 

series  are  Apollo,  xsew  lorn;  Ueiebrateu 
flayers  Film  Corporation  oi  Chicago  and 
of  Milwaukee,  federated  Film  iixcnauge 
of  Baltimore  and  of  l\ew  fngland,  uond 
.Photoplay  Corporation  of  Albany  and  .Buf- 

falo, Standard  liim  Service  Company  of 
Cleveland,  Specialty  liim  company  ot  Dai- 
las,  the  Lannon-Sheftieid  Exchange  of  .Den- 

ver, ±'ederated  Film  Distributors  of  fos 
Angeles  and  San  Francisco,  Masterpiece 
Film  Attractions  of  Philadelphia,  and  the 
Greater  Features  Company,  Salt  tiake  City. 
By  the  end  of  the  year  the  additional 

seven  Joe  Rock  comedies  will  have  been 
released. 

Enterprise  Takes 

Principal  Subject 

lor  Fourteen  States 

Harry  Rathner ,  representing  Principal 
Pictures  Corporation  has  sold  to  the  Enter- 

prise Distributing  Corporation,  which  re- 
leases to  all  the  S.  A.  j-,ynch  houses  in  the 

South,  the  rights  in  its  territory  to  ' '  The 
World's  a  Stage." 
The  territory  includes  Georgia,  Florida, 

Alabama,  North  and  South  Carolina,  Louisi- 
ana, Texas,  Oklahoma,  Arkansas,  Kansas, 

Missouri,  Iowa,  South  Hlinois  and  Tennes- 
see, representative  of  approximately  20  per 

cent  of  the  country. 
Mr.  Rathner  will  make  a  tour  of  the  coun- 

try, spending  the  current  week  conferring 
with  exchangemen  in  the  West.  From  there 
he  will  go  to  the  Northwest,  thence  to  Cali 
fornia  and  back  to  New  York. 

Bert  Lytell  Signed 

by  Principal  for 

Star  of  Cohen  Play 
Bert  Lytell  has  been  signed  by  Principal 

Pictures  Corporation  for  the  titular  role  in 
George  M.  Cohan's  "The  Meanest  Man  in 
the  World"  which  that  concern  will  pro- 

duce and  release  in  the  independent  mar- 
ket. Another  player  engaged  is  Eileen Percy. 

Since  expanding  its  interests  the  corpora- 
tion has  had  under  consideration  the  pro- 

duction of  a  number  of  stage  successes.  As 
a  matter  of  fact  it  is  the  intention  of  this 
corporation  to  produce  pictures  founded  on 
successful  stage  plays  and  popular  books. 
Production  on  the  Cohan  subject  will  be 

started  within  the  next  few  days. 

Principal  Getting 

Settled  in  Larger 

Studios  and  Offices 

The  "Vvest  Coast  headquarters  of  Frincipal 
Pictures  Corporation  last  week  moved  to 
its  new  quarters  in  the  spacious  Principal 
studios,  lormerly  the  Vidor  studios,  in 
Hollywood.  The  eastern  headquarters  of  the 
firm  will  move  from  the  twelfth  floor  of 
the  Loew  State  Theatre  Building,  1540 
Broadway,  New  York,  to  the  tenth  floor  of 
the  same  building. 
The  Principal  studio  plant  has  been 

divided  into  three  buildings,  executive,  pro- 
duction and  distribution. 

The  studios  have  undergone  extensi/e  re- 
pairs. Equipment  has  been  installed  «>ud 

today  it  ranks  among  the  most  modern  and 
complete  studios  on  the  West  Coast.  Here 
the  twenty  productions  that  Principal  will 
distribute  in  1923  will  be  produced. 

Thirty-two  Houses 

book  .burr  f  ilm  at 

Moscow  Showing 

Sam  Moscow,  who  closed  contracts  a  short 
time  ago  for  the  New  England  territorial 
rights  to  "The  Last  Hour,"  the  Edward 
Sloman  production  being  released  by  C.  C. 
Burr,  has  concluded  bookings  with  thirty- 
two  theatres  for  first  runs  on  the  picture. 
And  it  all  came  about  because  of  a  special 
showing  given  by  Mr.  Moscow  to  which  he 
invited  the  representative  theatre  owners  of his  territory. 

"The  Last  Hour"  is  an  adaption  of 
"Blind  Justice,"  the  story  by  Frank  R. 
Adams  which  originally  was  published  in 
Munsey's  Magazine.  Milton  Sills  and  Car- mel  Meyers  are  featured.  Other  players 
are  Charles  Clary,  Jack  Mower,  Eric  Mayne, 
Alec  Francis,  Pat  O'Malley  and  Walter 

Long. 

Lee-Bradford  to  Distribute 

Film  Starring  May  Allison 

Arthur  A.  Lee,  president  of  the  Lee- 
Bradford  Corporation,  has  secured  exclus- 

ive rights  for  distribution  throughout  the 
world  on  "The  Broad  Road,"  adapted  from 
a  published  story  by  Hapsburgh  Liebe  and 
produced  by  Associated  Authors.  May  Al- 

lison takes  the  leading  role  and  is  as- 
sisted by  Richard  Travers. 

It  is  the  intention  of  Lee-Bradford  to 
offer  this  production  to  state  right  buyers. 
The  second  May  Allison  picture  will  be started  shortly. 

This  picture  will  be  ready  for  release 
within  the  next  sixty  days.  A  lot  of  novel 
advertising  is  now  being  prepared. 

the  literary 

sensation! 
READ  BY 

HUNDREDS  o/*THOUSAND5 

BY  THE  WORLD'S  MOST  FAMOUS  AUTHOR 
H.C.WELLS 

MILLIONS  WANT  TO  SEE 
THIS  SCREEN  CLASSIC. 

A  SUCCESS 
EVERYWHERE/ 

ONLY  A 
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"Secrets  of  Paris" 
Territory  Closing 

Out  in  Quick  Time 

Lester  F.  Scott,  Jr.,  general  sales  repre- 
sentative for  C.  C.  Burr,  left  Chicago  Jan. 

27  for  the  South  to  close  several  contracts 
for  the  distribution  rights  to  "Secrets  of 
Paris,"  the  Whitman  Bennett  special  which 
C.  C.  Burr  is  releasing.  With  the  exception 
of  one  or  two  territories  in  the  North  this 
will  close  the  territory  on  this  picture.  It 
had  its  premier  in  New  York  several  weeks 
ago,  and  since  then  several  contracts  were 
closed  on  the  strength  of  the  New  York showing. 

When  Mr.  Scott  returns  to  New  York  he 
will  probably  concentrate  on  the  sale  of  the 
Edward  Sloman  production,  "The  Last 

Hour." 
Estelle  Taylor  and  Mae  Busch  in  "Only  a  Shopgirl,"  C.  B.  C.  Film  Sales 

C.  B.  C.  Gets  "Passionate  Pilgrim" George  H.  Davis  Adheres 

Distribution — Subject  Is 
In  spite  of  many  offers  received  by 

George  H.  Davis  for  his  latest  production, 
"The  Passionate  Friends,"  the  screen  ad- 

aptation of  H.  G.  Wells'  famous  novel,  dis- 
tribution through  independent  channels  was 

the  only  plan  considered. 
Mr.  Davis  has  been  a  strong  advocate 

for  independence  in  the  exchange  branch, 
always  giving  the  state  rights  market  the 
first  bid  for  his  productions. 

It  will  be  recalled  that  the  same  strong 
business   conviction   made   it  possible  for 

to  Rule  of  Independent 

Set  for  Early  Release 
the  independent  exchange  man  to  get  such 
productions  as  "Confession,"  "Isobel, " 
"Heart  of  the  North"  and  other  produc- 

tions of  similar  calibre.  Mr.  Davis,  in 
spite  of  the  flattering  offers,  would  not 
deviate  from  his  established  policy  and  per- 

mit "The  Passionate  Friends"  to  be  elimi- 
nated from  the  independent  field. 

In  considering  the  many  avenues  for  dis- 
tribution, C.  B.  C.  Film  Sales  Corporation 

was  selected  to  handle  the  picture.  An  im- 
mediate release  date  has  been  set  for  this 

attraction. 

Comedy  and  Drama 

in  "The  Freshie" 

with  Guinn  Williams 
The  Frederick  Herbst  Productions  have 

given  "Big  Boy"  Guinn  Williams  a  bit  of 
a  change  in  his  usual  atmosphere.  "The 
Freshie,"  as  its  title  partly  indicates,  is 
based  largely  on  the  experiences  of  a  cow- 
puncher  in  his  first  year  in  college.  It^  is 
unlikely  the  story  as  a  whole  will  receive 
the  approval  of  that  comparatively  large 
section  of  the  population  which  is  not  un- 

familiar with  the  inside  of  a  collegiate  in- 
stitution. Certainly  we  are  led  to  believe 

that  in  the  particular  school  attended  by 
the  "Big  Boy"  there  is  an  unusual  propor- 

tion of  young  men  who  have  slight  concep- 
tion of  what  constitutes  fair  play. 

Nevertheless  there  is  no  disputing  the  fact 
that  when  the  members  of  the  fraternity 
array  the  freshman  in  gaudy  pajamas,  som- 

brero and  boots  and  compel  him  to  walk 
the  streets  of  the  town  salaaming  pro 
foundly  to  every  woman  he  meets  at  the 
same  time  making  up  a  face  the  result  in 
mighty  funny.  Eough  it  may  be,  but  the 
laughs  are  there  just  the  same. 

It  is  when  the  cads  conducting  the  haz- 
ing decide  to  get  the  freshman  in  trouble 

with  the  police  that  the  real  action  begins. 
The  candidate  is  told  to  enter  an  open  win- 

dow of  a  house  in  which  lives  Violet,  the 
erirl  in  whom  the  freshman  is  interested. 
The  hazers  know  the  family  is  absent. 

What  they  do  not  know  is  that  a  burglar  al- ready is  at  work  in  the  residence.  When 
the  bovs  call  the  police  in  order  to  bring 
about  the  arrest  of  the  candidate  the  con- 

stable enters  jnst  in  time  to  witness  the 
end  of  a  stiff  battle  between  the  two  men, 

the  freshman  having  mistaken  the  burglar 
for  one  of  his  bullying  mates  and  deter- 

mined to  trounce  him.  Violet  and  her 
father  enter  at  the  psychological  moment. 
Then  follows  some  rapid  lovemaking. 

W.  Hughes  Curran  is  the  author  and  di- 
rector of  the  subject.  Molly  Malone  has 

the  role  of  Violet,  and  Lincoln  Stedman  that 
of  "Tubby"  Tarpley,  the  chairman  of  the 
fraternity  committee.  The  latter  plays  his 
caddish  role  without  regard  to  his  own  per- 

sonal feelings.  An  undoubted  measure  of 
interest  will  attach  to  the  production,  the 
photographing  of  which  largely  has  been 
done  in  the  open.  G.  B. 

"This  Wife  Business"  Now 

Being  Shown  in  First  Runs 
Arthur  J.  Zellner  of  Aralma,  producing 

the  Woman's  Home  Companion  Better  Films 
series  of  two-reel  comedy-dramas  distributed 

by  Alexander  Film  Corporation,  has  com- 
pleted the  second  subject  which  is  sched- uled for  February  release.  Prints  of  the 

first  of  these  widely  exploited  "Better 
Films,"  entitled  "This  Wife  Business"  and 
adapted  from  an  article  by  Alice  Ames 

Winters,  president  of  the  General  Federa- tion of  Women's  Clubs,  are  now  going  for- 
ward to  exchanges  and  being  shown  to  the 

different  circuits  and  first  run  theatres. . 

The  second  picture  deals  with  the  widely 
discussed  subject  of  the  prevalence  of  the 

flapper  type  and  the  disappearance  of  home 
life  in  America.  It  is  called  "Disposing 

of  Mother." 

Bobby  Dunn  Completes  Series 
Arrow  Film  Corporation  announces  that 

""Our  Alley"  and  "Poor  but  Honest,"  the 
last  two  in  the  series  of  fourteen  Bobby 

Dunn-Mirthquake  Comedies,  have  been  com- 
pleted and  are  ready  for  release.  They  state 

further  that  Bobby  will  start  work  at  once 
on  a  new  series  of  thirteen  Mirthquakes  for 1923. 

Open  Offices  in  London 
The  Export  and  Import  Film  Company, 

Inc.,  announces  it  has  opened  an  office  in 
London  for  the  transaction  of  business  for 

the  United  Kingdom  and  Continent  in 

charge  of  William  Blumenthal,  brother  of 
Ben  Blumenthal,  president  of  the  concern. 

Wes  Barry  Cleans  Up  at 
Double  Boston  Showing 

The  appearance  of  Wesley  Barry,  the 
Warner  Brothers  star,  in  person  at  the 
Modern  and  Beacon  Theatres,  Boston,  in 
connection  with  "Heroes  of  the  Street," 
laid  the  foundation  for  the  biggest  business 
week  in  the  history  of  both  theatres,  ac- 

cording to  the  management. 
Barry  not  only  appeared  at  both  thea- 

tres, but  also  visited  the  offices  of  the 
local  dailies  and  was  welcomed  by  the 
Mayor. 

Renown  Pictures  Inc..  Opens 
With  the  official  opening  of  the  Renown 

Pictures,  Inc.,  December  7.  a  new  organi- 
zation began  serving  the  territory  of  New 

York  and  Northern  New  Jersey. 
The  new  exchange  has  headquarters  in 

729  Seventh  avenue.  J.  Bellman  is  in 
charge.  A  service  department  for  the  lo- 

cal exploitation  of  Renown  offerings  is 
being  formed.  The  snecial  service  de- 

partment will  be  headed  by  Southard 
Brown. 

THEY  DON'T  COME ANY  BIGGER! 

A  3/G  AUTHOQ- 

A  3/G  NOVEL — 
A  31 C  PRODUCT/ON- 

H.C.W
ELLS'
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Brass 

A  Harry  Rapf  production,  directed  by  Sidney  Franklin.    Adapted  from  the  novel  by  Charles  G. 
Norris.    Scenario  by  Julien  Josephson.    A  Warner  Brothers  Screen  Classic. 
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Print  of  Warners' 

"Little  Church"  Is 

in  New  York  Office 

The  complete  print  of  the  Warner 
Brothers  latest  classic  on  the  screen,  "Lit- 

tle Church  Around  the  Corner,"  arrived last  week  from  the  Warner  coast  studios. 
Arrangements  for  the  showing  of  the  fea- 

ture at  the  Strand  Theatre,  New  York, 
which  has  contracted  for  the  entire  series 
of  Warner  classics,  are  being  made,  and  it 
is  expected  a  definite  release  date  will  be 
decided  upon  within  the  near  future. 
An  unusual  rception  was  accorded  the 

production  at  a  preview  presentation  held 
at  the  Wilshire  Theatre,  Los  Angeles,  ac- 

cording to  a  report  from  Sam  and  Jack 
Warner.  Many  prominent  members  of  the 
industry,  in  addition  to  the  cast,  attended 
the  presentation.  One  of  the  big  punches 
in  the  film  is  declared  to  be  the  exact  re- 

production of  a  coal  mine  built  at  the  War- 
ner studios  at  a  cost  of  over  $25,000.  In 

filming  the  mine  scenes  thousands  of  extras 
were  used,  and  the  resulting  mob  effects 
are  coupled  with  a  series  of  thrilling  situa- tions. 

The  structure  of  the  story  is  built  upon 
the  theme  that  there's  a  little  church  in 
every  person 's  heart.  This  theme  is  inter- 

woven in  what  is  described  as  a  great  ro- 
mantic melodrama,  interpreted  by  a  cast 

which  includes  Claire  Windsor,  K"enneth Harlan,  Hobart  Bosworth,  Walter  Long, 
Pauline  Stark,  Margaret  Seddon,  George 
Cooper,  Alec  Francis,  Winter  Hall  and  Cyril 
Chadwick.  The  production  was  directed  by 
William  Seiter,  and  the  story  was  written 
by  Olga  Printzlau  from  the  stage  play  by 
Charles  Blaney  and  the  novel  by  Marion 
Bussell.   
Producers  Security  Will 

Distribute  King  Comedies 
Carlton  King,  president  of  the  Carlton 

King  Productions,  who  has  been  East  with 
his  manager,  J.  Frank  Moore,  arranging  for 
the  distribution  rights  of  his  series  of 
twelve  two-reel  comedy  dramas  in  which 
he  is  starred,  has  placed  them  with  Pro- 

ducers Security  and  will  return  to  Holly- 
wood this  week  to  continue  work  on  the 

series.  They  will  be  issued  one  a  month, 
four  being  completed  at  present.  Mr.  King 
was  recently  featured  in  a  group  of  O. 
Henry  subjects. 

Arrow's  New  Serial  Will  Be 

Called  "Fighting  Skipper" 
Arrow  Film  Corporation  announces  that  it 

has  decided  upon  a  title  for  the  new  Fran- 
cis Ford  serial  featuring  Peggy  O'Day  and 

Jack  Perrin.  It  will  be  called  "The  Fight- 
ing Skipper"  and  will  be  released  in  fifteen 

episodes. 
De  Luxe  Film  Company  of  Philadelphia 

has  contracted  for    Eastern  Pennsylvania, 

Southern  New  Jersey  and  Delaware.  Arthur 
C.  Bromberg,  president  of  Progress  Pic- 

tures Company,  Inc.,  has  signed  for  North 
and  South  Carolina,  Georgia,  Florida,  Ala- 

bama, Louisiana  and  Mississippi  to  Prog- ress Pictures  of  New  Orleans. 

Aywon  to  Issue  First  of 

Four,  "The  Purple  Dawn" 
Nathan  Hirsh,  president  of  Aywon  Film 

Corporation,  has  completed  negotiations 
for  the  production  of  four  pictures,  which 
will  be  released  at  intervals  of  one  a 
month.  The  first  of  these  is  "The  Pur- 

ple Dawn,"  described  as  an  unconven- 
tional story  with  a  strong  plot.  The  lead- 

ing woman  is  Bessie  Love,  opposite  whom 
play  Edward  Peil  and  Bert  Sprotti.  The 
picture  is  now  in  its  final  stage  of  editing 
and  will  be  ready  for  buyers  of  territorial 
rights  in  the  near  future. 

Buys  "Only  a  Shopgirl" 
For  Chicago  Territory 

Greiver  Productions  of  Chicago  this  week 
took  over  rights  for  Northern  Illinois  and 
Indiana,  their  territory,  on  "Only  a  Shop- 

girl," according  to  negotiations  completed 
with  the  C.  B.  C.  Film  Sales  Corporation. 

Mr.  Greiver  states  that  a  big  campaign 
will  be  launched  to  put  over  "Only  a  Shop- 

girl ' '  in  his  territory.  George  F.  Bromley, 
special  mid-western  representative  for  C.  B. 
C,  is  co-operating  with  Mr.  Greiver  on  this. 

Sales  on  Arrowplays 

W.  Bay  Johnston,  vice  president  of  Ar- 
row Film  Corporation,  reports  that  its  new 

Arrowplays  De  Luxe  series  is  rapidly  be;ng 
acquired  throughout  the  country. 

The  latest  exchangeman  to  take  one  of 
the  Arrowplays  is  Arthur  C.  Bromberg,  who 
has  contracted  for  ' '  The  Streets  of  New 
York"  for  the  entire  Southeast. 

Mr.  Bromberg  is  president  of  Progress 
Pictures  Inc.,  of  Atlanta  and  has  branch 
offices  in  Charlotte  and  New  Orleans. 

Goldstone  Casts  Special 
Phil  Goldstone  announces  a  complete  east 

for  his  special,  "His  Last  Eace,"  as  fol- lows: Pauline  Starke,  Gladys  Brockwell, 
Noah  Beery,  Bobert  McKim,  Tully  Mar- 

shall, Alec  B.  Francis,  Bex  (Snowy)  Baker, 
William  Scott,  Dick  Sutherland,  and  the 
horse  Boomerang.  The  picture  is  being  di- 

rected by  Beaves  Eason. 
Phil  Rosen,  who  directed  "The  Young 

Rajah"  and  "Across  the  Continent,"  has 
joined  Phil  Goldstone.  His  first  production 
will  be  Richard  Talmadge  in  "Honor 

Bound." Hippodrome  Books  the  Three 
"Sure  Fire  Flint,"  "I  Am  the  Law" 

and  "Secrets  of  Paris,"  three  of  the  C.  C. 
Burr  features,  are  soon  to  have  first  runs 
at  the  Cleveland  Hippodrome.  This  was 
announced  last  week  by  Skirboll  Brothers, 
who  distribute  the  films  in  the  Ohio  terri- 

tory. Since  their  showing  at,  the  B.  S. 
Moss  Cameo  Theatre  in  New  York  ' '  Sure 
Fire  Flint"  and  Secrets  of  Paris"  have 
been  doing  big  business  in  various  parts 
of  the  country. 

Oscar  Oldknow  Honeymooning 
Oscar  Oldknow  of  the  Southern  States 

Film  Company  of  Altanta  and  Dallas  is 
in  New  York  on  his  honeymoon  and  is 
stopping  at  the  Yanderbilt  Hotel. 

Celebrated  Buys  Serial 
Export  and  Import  Company  announces 

the  sale  of  "The  Jungle  Goddess"  for  In- 
diana, Illinois  and  Wisconsin  to  the  Cele- 
brated Players  Film  Corporation  of  Chicago. 

Many  Newspapers 

Use  Serial  Version 

of  Fitzgerald  Novel 
Hundreds  of  newspapers  throughout  the 

country  are  running  the  fiction  version  of 
the  Warner  Brothers'  "The  Beautiful  and 
Damned,"  made  from  F.  Scott  Fitzgerald's novel  of  the  same  name.  The  popularity 
of  this  book,  followed  by  the  showing  of 
the  subject  in  representative  theatres,  is 
declared  to  have  aided  exhibitors  in  deriv- 

ing bigger  box-office  business. The  publishers  of  the  novel  concede  the 
book  to  be  the  greatest  selling  literary 
work  that  has  ever  been  published  by  them 
in  many  years.  Realizing  the  vogue  of  the 
picture,  and  in  response  to  newspaper  de- 

mands for  the  serialization  rights,  the  pub- 
lishers acceded  to  the  requests. 

Marie  Prevost  plays  the  part  of  the  flap- 
per, and  Kenneth  Harlan  is  seen  in  the 

role  of  a  wealthy  young  man  without  the 
anchor  of  a  home  and  the  rudder  of  re- 

sponsibility. Other  members  of  the  cast 
include  Harry  Meyers,  Tully  Marshall, 
Louise  Fazenda,  Cleo  Ridgeley,  Emmett 
King,  Walter  Long,  Clarence  Burton,  Par- 

ker McConnell,  Charles  McHugh,  Kathleen 
Key  and  George  Kuwa. 

"Lucretia  Lombard"  Will 
Be  Produced  by  Harry  Rapf 

Another  novel  has  been  added  to  the 
long  list  of  stage  plays  and  popular  books 
to  be  produced  by  Warner  Brothers  for 
the  coming  season.  "Lucretia  Lombard," by  Kathleen  Norris,  produced  by  Harry 
Rapf.  Sada  Cowan  is  adapting  the  novel for  the  screen. 

Mr.  Rapf,  who  is  assisting  Sidney  Frank- 
lin in  editing  and  titling  the  Charles  G. 

Norris  novel  "Brass,"  is  expected  to  arrive 
east  with  the  finished  print  within  the  next 
fortnight.  Nine  weeks  were  spent  in  the 
photographing.  The  underlying  theme  is 
that  marriage  is  the  noblest  relationship  of mankind. 

Franklin  Buys  Two  Stories 
Franklin  Film  Exchange  of  Boston  has 

purchased  the  New  England  rights  to  the 
first  two  Principal  Pictures  Corporation'* 
releases,  "The  World's  a  Stage,"  based  on 
Elinor  Glyn's  story  and  starring  Dorothy 
Phillips,  and  the  Irving  Cummings  produc- 

tion, "Environment,"  with  Alice  Lake  and Milton  Sills. 

3RD.  OF  THE 
6  BOX  OFFICE 
WINNERS. 

DAY  BY  DAY 
IN  EVERYWAY 

RECEIPTS  WILL  GET 

BETTER  AND  BETTER 

IF  YOU  BOOK 
THE  LITERARY  SENSATION 

PASSIONATE 

FRIENDS 
" 

BY  THE  WORLD'S  MOST FAMOUS  AUTHOR 

H.G.WELLS 
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Short  Subjects  and  Serials 

"The  Oregon  Trail"  Starts  Off  Finely First  Two  Episodes  of  New  Universal  Serial  Contains 

Interesting  Blending  of  the  Historical  and  Dramatic 
Universal  showed  on  Jan.  27  two  of  the 

fifteen  episodes  of  its  new  serial,  "The 
Oregon  Trail."  The  first  of  these  is  in 
three  parts.  The  period  covered  in  the  ac- 

tion is  of  the  first  half  of  the  nineteenth 
century,  ripe  in  American  historical  ro- 

mance. The  story  and  scenario  are  from, 
the  hand  of  Robert  Dillon.  Edward  Laemm- 
le  directs. 

There  is  genuine  interest  in  the  opening 
chapters,  interest  from  the  side  of  history. 
To  be  sure,  the  fictional  angle  is  establish- 

ed before  the  subject  is  out  of  its  second 
reel,  but  sight  is  never  lost  of  the  basic 
events  responsible  for  the  development  of 
the  great  Northwest  as  American  territory. 

Art  Acord  is  starred  as  Jean  Brulet,  a 
trapper  who  through  his  independence  has 
won  the  enmity  of  the  corporation  which 
seeks  to  control  the  fur  trade  of  that  coun- 

try. Sidney  De  Grey  is  Hernandez  Velas- 
quez, a  ranch  owner  operating  under  a 

Spanish  grant,  whose  lands  are  sought  by 
the  syndicate.  Louise  Lorraine  is  Eosita, 
daughter  of  Hernandez,  in  love  with  Jean. 
Duke  Lee,  who  played  Buffalo  Bill,  is 
Marcus  Whitman,  a  missionary  who  leaves 

New  York  State  for  work  among  the  In- 
dians. Jim  Corey  is  Eenee  Coulier,  a  rene- 

gade of  exaggerated  facial  expression  who 
is  employed  to  do  work  that  is  dark. 
Among  some  of  the  famous  men  portray- 

ed are  George  Washington  and  Thomas 
Jefferson,  and  on  the  other  side  of  the 
water  are  shown  Napoleon  and  his  advisers 
together  with  the  American  ambassadors 
who  consummated  the  Louisiana  Purchase. 

Maps  of  the  territory  are  shown  at  inter- 
vals to  explain  the  action.  The  leading 

members  of  the  Lewis  and  Clark  expedi- 
tion also  are  represented. 

Acord  finds  plenty  to  do  in  the  way  of 
combating  the  attempts  of  the  syndicate 

to  worry  old  "Velasquez  and  his  grand- daughter and  also  to  preserve  his  own  skin 
— in  which  latter  effort  he  is  not  always 
successful.  One  of  the  factors  that  makes 
for  interest  in  Acord 's  collie  dog,  and  he  is 
a  regular  side  partner,  saving  his  master's life  on  occasion,  and  the  latter,  in  turn, 
risks  his  in  order  to  save  the  dog  from 
destruction  at  the  hands  of  Coulier.  Ail 
of  which  makes  for  human  interest. 

The  serial  gives  promise  of  success,  from 
the  informative  as  well  as  from  the  pure- 
lv  fictional  side.  G.  B. 

J? 

Jack  White  Creates 

Fun  and  Thrills  in 

"Casey  Jones  Jr. Jack  White  in  his  Educational  release  of 

"Casey  Jones,  Jr.,"  shows  us  what  may  be 
done  with  a  suburban  railroad  as  a  back- 

ground for  fun  and  a  few  thrills.  Certain- 
ly Director  Del  Lord  and  Lige  Conley,  the 

star,  backed  by  Jack  Lloyd,  Peg  0  'Neill, 
Otto  Fries  and  Violet  Oliver  have  develop- ed a  wealth  of  action  around  a  lot  of  old 
rolling  stock  running  on  tracks  overgrowD 
by  bushes. 
What  happens  on  the  Up  and  Down  Rail- 

road and  in  and  around  Celeryville  as  we 
see  the  varying  incidents  recorded  in  ' '  Casey 
Jones,  Jr.,"  will  be  enjoyed  by  the  many 
who  have  had  experience  with  the  some- 

what limited  transportation  facilities  af- 
forded many  out-of-the-way  places. 

There  is  nothing  hackneyed  in  the  plot 
or  treatment.  An  example  of  the  action 
may  be  found  in  the  attack  by  train  rob- 

bers on  the  safe  in  the  baggage  car,  where 
with  a  battering  ram  they  employ  such  force 
that  the  receptacle  is  forced  through  the 
side  of  the  conveyance,  with  the  burglars 
following  it  to  the  side  of  the  track. 

Another  incident  is  where  Conley  in  his 
haste  to  escape  from  the  robbers  mounts  a 
bicycle  and  rides  along  the  length  of  the 
moving  train.  When  the  crowd  is  at  his 
heels  he  jumps  and  hangs  on  to  the  arm  of 
a  lofty  and  projecting  semaphore.  As  the 
train  passes  out  of  the  block  the  arm  falls 
and  so  does  Lige.  The  subject,  which  is  in 
two  reels,  is  an  all  right  comedy.     G.  B. 

house  on  Tuesday  evening.  From  the  re- 
marks heard  in  the  course  of  the  showing 

of  the  two  reels  there  are  many  persons 
who  as  yet  have  not  met  the  young  lady, 
and  likewise  judging  from  the  aforesaid  re- 

marks the  meeting  is  going  to  be  very 
pleasant  for  the  patrons. 

Certainly  Peggy  still  has  her  way  with 
her,  all  kinds  of  these,  in  fact,  from  gay 
to  grave.  She  is  just  plain  "cute,"  or mischievous  or  stern  as  the  situation  re- 

quires, but  there  never  is  any  doubt  as  to 
the  mood  she  aims  to  portray.  And  here  is 
one  female  person  who  may  approach  the 
camera  for  the  taking  of  a  close-up  with- 

out a  thought  as  to  the  thoroughness  with 
which  the  wrinkles  may  have  been  ironed 
out. 

The  full  house  at  the  Rivoli  heartily  en- 
joyed the  monkeyshines  of  the  Century 

kidlet.  The  story  background  is  slender, 
but  nevertheless  sufficient.  In  the  support 
of  Peggy  is  a  young  man  quite  her  senior 
in  years,  but  who  it  may  be  said  also  most 
creditably  acquits  himself  in  the  spooning 
match  in  which  he  becomes  enmeshed 
through  the  wiles  of  the  black-garbed  and 
black-orbed  vampire. 

Of  few  screen  favorites  may  it  be  said 
they  are  in  a  class  by  themselves,  but 
Peggy  is  one  of  these  who  has  valid  claims 
to  that  distinction. 

"Peg  of  the  Movies,"  Century 
Baby  Peggy  is  with  us  again.  She  is 

cutting  up  this  week  at  the  Rivoli,  and 
next  week  will  move  down  to  Forty-Sec- 

ond street  and  entertain  the  patrons  of  the 
Rialto.  We  may  say  entertain  advisedly, 
for  that  is  just  what  she  did  for  a  full 

Film  Booking  Buys 

Rights  to  Witwer's Five  Year  Output 
P.  A.  Powers,  managimg  director  of  F.  B. 

O.,  has  contracted  for  a  series  of  stories  by 
H.  C.  Witwer,  author  of  "The  Leather 
Pushers"  and  "Fighting  Blood,"  and  has 
obtained  the  film  rights  to  all  Witwer 
stories  for  the  next  five  years  with  the  ex- 

ception of  a  few  stories,  as  yet  unpublish- 
ed, which  have  been  otherwise  contracted for. 

The  new  series  of  Witwer  stories  will 
appear  in  Cosmopolitan  Magazine,  one  of 
the  biggest  fiction  publications  of  the 
country.  Like  the  present  series  the  new 
stories  will  contain  rapid  fire  action  blend- 

ed with  wholesome  humor.  Unlike  the  for- 
mer, however,  they  will  not  be  stories  of 

the  prize  ring.  On  the  screen  each  story 
will  appear  in  two  reels. 

Lloyd  and  Rogers 

Played  on  Same  Bill 

at  Stanley  Theatre 
Played  at  the  Stanley  Theatre,  Philadel- 

phia, with  "Dr.  Jack,""  Will  Rogers'  three reels  of  mingled  humor  and  pathos  called 
"Fruits  of  Faith"  is  declared  to  have 
fully  justified  the  high  opinions  expressed 
in  the  action  by  the  Stanley  and  other 
circuits  in  booking  the  Rogers  picture  as 
able  to  hold  its  own  with  Lloyd's  latest 
feature  comedy  played  on  the  same  bill. 
This,  in  effect,  is  the  unanimous  verdict  of 
reviewers  in  the  Philadelphia  newspapers. 
The  Stanley's  program  tie-up  inspired 

such  display  headlines  as:  "Lloyd  and 
Rogers  Vie  on  Stanley  bill — Harold  humor- 

ous in  'Dr.  Jack'  and  Will  Human  in 
Short  Film;"  "Harold  Lloyd  and  Will 
Rogers  in  Delightful  Offerings."  etc.  These 
reviews  were  notable  for  their  extended  an- 

alysis as  well  as  for  their  unstinted  praise. 

Douglas  Fairbanks 

Sees  Friend  Bull's 
"Rob  'Em  Good 99 

Douglas  Fairbanks,  Charlie  Chaplin,  Marv 
Pickford,  Enid  Bennett  and  Fred  Niblo,  as 
well  as  the  members  of  the  cast  of  "Robin 
Hood"  were  recently  guests  of  Hunt  Strom- 
berg  at  a  special  preview  showing  of  his 
latest  production  presenting  Bull  Montana 
in  "Rob  'Em  Good,"  a  travesty  on  Mr. 
Fairbanks'  big  picture.  Bull  Montana  ap- 

pears in  the  role  of  the  Earl  of  Nothing- 
done  in  this  burlesque  comedy,  a  Metro  re- lease. 

Among  Bull  Montana's  earliest  appear- 
ances before  a  motion  picture  camera  were 

those  as  a  member  of  a  Fairbanks  produc- 
tion. His  personality  and  ability  as  a  come- 

dian won  him  advancement  in  succeeding 
photoplays.  His  friendship  with  Mr.  Fair- 

banks has  continued  practically  from  his  de- 
but in  motion  pictures. 

Hodkinson  Issuing 

Two-Reel  Subject 

on  Former  Kaiser 
After  years  of  effort  in  which  every  de- 

vice and  subterfuge  known  to  resourceful 
motion  picture  and  newspaper  cameramen 
was  tried,  it  remained  for  the  producers  of 
"The  Ex-K"aiser  in  Exile."  which  soon  will 
be  released  bv  the  W.  W.  Hodkinson  Cor- 

poration, finally  to  penetrate  the  barriers 
that  had  been  erected  about  the  former 
emneror  in  exile. 
Tn  addition  to  nine  different  views  of 

William  a  contrast  has  been  secured 
sriowiricr  him  in  scenes  depicting  his  for- 

mer days,  coupled  with  a  few  scenes  of 
stirring  war  action.  The  subject  is  in  two 
reels. 
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REVIEWS   OF  CURRENT 

SHORT  SUBJECTS 

"No  Wedding  Bells,"  Vitagraph 
There  is  an  abundance  of  action  in  "No 

Wedding  Bells,"  a  Vitagraph  two-part  com- 
edy in  which  Larry  Semon  is  starred,  but 

there  is  lacking  the  full  quantity  of  Se- 
mon mirth  in  the  situations.  The  opening 

is  of  a  Chinese  underground  apartment, 
with  its  Big  Noise  and  a  numerous  supply 
of  menials.  To  be  sure,  there  is  a  monk, 
a  tiny  one,  who  takes  up  his  abode  in  the 
shell  of  a  small  dragon,  with  a  really  fear- 

some result  when  the  dragon  begins  to  move 
about  the  room.  Then  there  is  a  goose 
which  performs  a  bit,  too. 

Larry  is  in  love  with  the  daughter  of  a 
chess  player,  and  the  prospective  bride- 

groom chooses  for  the  moment  of  his  great 
request  that  minute  when  the  old  man  is 
just  on  the  edge  of  winning  his  first  game 
in  twenty  years.  The  daughter,  played  by 
Lucille  Carlisle,  does  not  have  much  to  do 
with  the  story  after  the  proposal.  There- 

after the  tale  is  confined  mostly  to  the  ad- 
ventures of  Larry  and  the  prospective 

father-in-law  as  they  become  tangled  in  the 
meshes  of  the  Chinamen,  the  chief  of  which 
has  adbucted  the  daughter. 

The  comedian  is  thrown  from  a  window 
a  couple  of  times,  he  falls  down  a  manhole 
and  lands  in  the  spacious  apartment  of  the 
Chinese,  with  its  moat  and  drawbridge  and 
fire-spouting  contraptions. 

The  story  was  written  and  directed  by 
Mr.  Semon.  In  the  east  are  Oliver  Hardy, 
Fred  Lancaster,  Al  Thompson,  Bill  BTauber 
and  Pete  Gordon. 

"Dog  Sense,"  Cameo 
With  "Dog  Sense"  Educational  will  is- 

sue a  single  reel  that  is  better  than  worth- 
while. There  are  some  real  laughs  in  it. 

The  cast  is  a  sort  of  non-star,  but  its  in 
dividual  members  are  good  actors.  That 
goes,  of  course,  for  Eddie  Barry  and  Char- 

lotte Merriam,  who  form  the  principal  part 
of  the  human  performers.  Then  there  is  a 
baby  or  two,  a  dog  or  two,  a  cat  or  two — 
yes,  a  whole  lot  of  these. 
Two  of  the  dogs  are  smokers,  and  pipe 

smokers  at  that — almost  "inveterate":  at 
least  there  is  full  reason  on  the  part  of  the 
unsophisticated  for  saying  so.  ̂ One  of  the 
pups  is  a  regular  clown.  Here's  just  one of  his  tricks:  Into  his  crazy  head  comes 
the  idea  that  he  will  ride  horseback.  He 
makes  an  attempt  to  climb  to  the  ridge  of 
a  blanketed  animal — and  fails.  For  the 
second  leap  he  goes  back  a  bit  further  for 
a  start  and  succeeds  in  fastening  his  teeth 
in  the  blanket,  but  he  fails  to  make  the 
top.  The  third  and  the  fourth  time  he  re- 

treats further  and  further  and  comes  near- 
er to  reaching  his  goal.  The  next  time  he 

goes  back  about  a  hundred  yards — and  we 
are  anxious  to  see  this  moment  in  a  big 
house — and  comes  on  at  top  speed.  He  goes 
to  the  top.  What  will  the  house  do?  You 
get  one  guess. 

"Do<t  Sense"  might  have  been  "Non- 
sense." but  for  all  that  it  is  one  of  the 

best  single-reeler  comedies  we  have  seen  in 
some  time. 

"Pest  of  the  Storm  Country,"  Jack 
White 

Educational 's  release  of  "Pest  of  the 
Storm  Country,"  a  Jack  White  production, marks  the  debut  under  that  banner  of 
Louise  Fazenda.  And  Louise  is  fortunate 
in  the  vehicle  that  has  been  created  to 
convey  her  on  her  return  to  the  broad 
comedy  screen.  For  without  comparing  it 
with  the  product  of  any  other  studio  we 

simply  will  say  that  it  ranks  right  up  with 
the  Jack  White  top-notchers. 

Along  with  Louise  is  Harry  Gribbon,  in 
the  guise  of  a  fish  warden,  a  functionary 
"sent  from  the  correspondence  school  to 
represent  the  fish."  Then  besides  the  bad, 
bad  outlaws,  the  fish  outlaws,  there  is 
Jack  Ackroyd,  a  lover — and  the  harder  it 
rains  the  more  fiercely  he  loves.  Even 
Louise,  besieged  by  the  suitor  just  after 
she  has  found  refuge  from  a  gale  of  rain 
that  elevates  her  pup  a  yard  or  two  above 
the  ground,  is  moved  to  inquire:  "Why 
speak  of  love  on  a  night  like  this? 

The  tale  is  of  outlaws  who  seek  to  evade 
the  new  fish  warden,  but  are  circumvented 
by  him  when  he  takes  a  camera  and  flash- 

light down  below  the  surface  to  record 
their  illegal  acts,  with  the  result  that  the 
boat  containing  the  bandits  is  blown  to 
bits.  Then  comes  the  rain,  the  flood  of 
rain,  from  which  Louise  endeavors  to  shel- 

ter the  warden  and  the  lover.  She  puts 
them  in  the  spare  room — and  the  two  find 
that  part  of  the  house  even  more  than  tra- 

ditionally uncomfortable — in  fact,  it  is 
"all  wet." 
Here's  to  Louise — the  self-effacing  girl 

whose  idea  of  a  comedienne  is  one  who 
makes  fun  and  who  willingly  falsifies  her 
generous  supply  of  good  looks  in  order  the 
better  to  achieve  that  end. 

"Hearts  of  Oak,"  Universal 
There  is  good  suspense  in  the  present 

number  of  Universal 's  "Timber  Tales," 
the  scenario  for  which  was  written  by  Har- 

vey Gates.  Duke  Worne  has  directed  it. 
Eoy  Stewart,  as  usual,  is  featured  as  Mc- 
Kenny,  a  government  forest  inspector, 
whose  duty  it  is  to  conserve  timber.  Others 
in  the  cast  are  Joseph  Girard,  who  plays 
Callahan,  an  owner  of  timberland;  Albert 
J.  Smith,  as  a  contractor  ruthless  in  his 
destructive  operations,  and  Vera  Reynolds, 
as  Ethel,  the  daughter  of  Callahan. 

It  is  a  simple  tale,  with  views  of  tall 
standing  timber  and  denuded  hillsides.  The 
contractor  professes  regard  for  Ethel,  but 
his  rough  manner  repels  her.  Likewise  is 
he  wasteful  in  his  cutting  and  handling, 
which  brings  him  into  controversy  with 
McKenny.  The  finish  comes  when  the  con- 

tractor is  caught  setting  fire  to  the  woods 
in  revenge  for  Callahan's  refusal  to  lease 
him  any  of  his  tract,  the  incendiary  act  be- 

ing followed  by  an  attempt  to  force  his 
attentions  on  Ethel;  her  escape  on  a  run- 

away car,  and  her  rescue  by  McKenny,  who 
trails  the  fast  moving  flatcar  on  what  at 
one  time  was  known  as  a  handcar  but  now 
is  equipped  with  a  motor. 

Screen  Snapshots  19,  Pathe 
There  the  several  sketches  of  real  inter- 

est to  photoplaygoers  in  this  number,  but 
also  there  are  several  of  them  which  hard- 

ly are  timely  on  the  news  side.  For  an 
illustration  there  are  views  of  "The  Hot- 

tentot" in  the  making,  showing  Thomas 
Inee  and  some  of  his  players;  there  are 
shots  of  the  arrival  at  Los  Angeles  of 
Douglas  Fairbanks  and  Mary  Pickford  and 
of  a  dinner  given  the  returned  travelers 
by  the  Hollywood  Chamber  of  Commerce 
among  the  settings  of  "Robin  Hood."  Ce- 

cil De  Mille  stages  a  "Roman  orgy." 
Marcus  Loew  takes  a  number  of  players 
to  Philadelphia,  where  they  are  tendered  a 
reception;  and  Jackie  Coogan  participates 
in  a  "speed  contest"  with  one  of  the 
road's  real  flyers — and  wins!  Rodolph 
Valentino  is  seen  at  home  in  Los  Angeles. 

"The  Social  Buccaneer,"  Universal 
"A  Kingdom  at  Stake,"  is  the  title  of 

Chapter  7,  in  which  Jack  and  his  buddy 
with  the  aid  of  parachutes  drop  from  an 
airplane,  one  landing  on  the  deck  of  the 
steamer  bearing  Bloise  and  the  other  in 
the  water  near  enough  to  the  craft  to  en- 

able him  to  elimb  aboard.  Their  appearance 
is  the  signal  for  a  fight  in  which  the  two 
are  bound  and  imprisoned.  The  remainder 
of  the  action  takes  place  on  the  other  side, 
some  in  the  palace,  but  the  greater  part 
in  an  inn.  There  is  a  stirring  fire  scene, 
in  which  the  three  combat  their  enemies 
with  more  or  less  success,  only  to  be  again 

captured. 

"Boyhood  Days,"  Century 
"Boyhood  Days"  marks  the  introduction 

of  Century's  Buddy  Messinger  series  of 
two-part  comedies.  The  debut  of  the  lad 
as  a  featured  player  is  not  marked  by  a 
large  degree  of  success,  due  in  a  large 
measure  to  the  absence  of  a  worthwhile 
vehicle.  Buddy  portrays  a  boy  of  eleven 
years,  but  the  girl  cast  opposite  him  easily 
has  seen  several  more  birthdays  than  have 
fallen  to  Buddy.  The  father  and  mother 
of  Buddy  are  far  removed  from  the  type 
of  the  boy.  The  acting  of  the  farce  on 
the  whole  is  forced.  The  action,  too,  lacks novelty. 

Pathe  Review  No.  6 
The  opening  number  of  Pathe  Review  is 

of  fishing  with  cormorants  in  Japan,  the 
more  interesting  of  the  shots  having  been 
taken  at  night,  flares  stationed  at  the  bow 
of  the  fishing  boat  serving  as  illumination. 
Among  the  photographic  gems  are  scenes 
of  sand  dunes  in  winter,  truly  a  chilling 
aspect.  The  Pathecolor  section  is  devoted 
to  views  of  hardy  Arabians  in  the  field 
with  their  horses  and  camels. 

"A  Palace  of  Kings,"  Prizma" 
Hampton  Court  Palace,  on  the  banks  of 

the  River  Thames,  built  by  Cardinal  Wol- 
sey  in  1515  and  "presented"  to  Henry 
VIII  and  later  opened  to  the  public,  is 
the  subject  of  the  new  Prizma  release. 
"The  Kyngees  Beestes, "  the  curios  as- tronomical clocks,  the  Palace  Gardens, 
Great  Basin  and  fountains,  the  Maze  and 
Long  Canal  are  but  a  tew  of  the  many  re- 

produced. 

"Torquay,"  Prizma 

One  of  the  most  renowned  of  England's 
beauty  spots  is  Torquay,  Queen  of  South 
Devon.  Here  it  is  claimed  Tennyson  re- 

ceived the  inspiration  for  his  immortal 
"Crossing  of  the  Bar"  and  Longfellow  his 
"Village  Blacksmith."  In  this  Prizma 
picture  is  shown  the  beauty  of  the  beaches 
and  the  charms  of  this  rural  Gem  of  South 

England. 

"The  Gliders,"  Pathe 

The  Aesop  Film  Fables'  subject  this  week 
is  "The  Gliders,"  which  takes  advantage 
of  the  interest  recently  aroused  in  this 
form  of  sport.  Also  there  is  an  allusion  to 
an  even  newer  form  of  athletics  and  indoor 
at  that — the  Coue  excitement.  The  picture 
is  very  amusing. 

"Dwellers  of  the  Deep,"  Vitagraph 
No.  16  of  the  Urban  Popular  Classics, 

which  is  released  by  Vitagraph,  is  devoted 
to  a  series  of  shots  photographed  in  the 
New  York  Aquarium.  Many  strange  types 
are  shown  in  Tfe©  single  reel,  from  a  bar- 

nacle-covered turtle  to  a  young  sea  lion. 
The  subject  will  interest. 

"Hunting  Ground  of  Hiawatha," Vitagraph 

No.  17  of  the  Urban  Popular  Classics 
illustrates  the  poem  of  Longfellow,  the  cam- 

eraman apparently  journeying  to  Wvoming 
to  get  the  authentic  locations.  The  pic- ture makes  an  excellent  scenic  and  should 
be  of  interest  to  any  kind  of  a  house. 
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Live  News  of  the  West  Coast 

By  RENEE  BEEMAN 

DIEECTOE  Fred  Caldwell,   whose  most 
recent  production  was  "Night  Life  in 
Hollywood,"  an  original  feature  from 

his  own  pen,  has  commenced  work  on  anoth- 
er Hollywood  story. 

This  story,  which  is  entitled,  "Knight- 
hood in  Hollywood,"  will  be  the  initial  out- 

put of  the  newly  formed  Caldwell  Produc- 
tions, and  will  be  followed  by  a  series  of 

comedy  dramas  of  the  same  order. 
Mr.  Caldwell  has  gathered  together  this 

cast:  Eaymond  Cannon,  Victor  Potel,  Gale 
Henry,  Cecil  Holland,  Violet  Schram  and 
Charles  Mack. 
The  picture  is  being  made  at  the  Fine 

Arts  studio,  where  the  entire  series  will  be 
produced.  Mr.  Caldwell,  also,  directed  ' '  The 
Eyes  That  Know." Helen  Van  Upp  prepared  the  scenario 
which  is  being  photographed  by  Edgar 
Lyons. 

An  innovation  on  the  part  of  Century 
Comedies  is  the  reading  of  the  prepared 
script  to  the  entire  company  before  one 
scene  has  been  shot  on  a  new  production. 
The  director  of  each  company  will,  after 
the  east  is  assembled  read  the  complete 
continuity  so  that  each  one  of  the  participat- 

ing actors  and  actresses  can  better  visualize 
their  respective  parts. 

The  first  Century  Comedy  to  be  produced 
under  the  new  plan  is  Buddy  Messinger's 
second  starring  vehicle  for  this  company. 
The  idea  originated  with  Julius  Stern,  presi- 

dent, immediately  upon  his  return  to  Holy- wood. 

sics,  or  at  least,  books  and  plays  of  perma- 
nent dramatic  or  literary  value  are  material 

especially  sought  by  these  producers,  and 
they  hope  to  make  the  name  of  "Warner 
Bros.  Screen  Classics"  justified  in  their 
product,  in  every  instance. 

One  of  the  most  artistic  and  costly  safe 
sets  ever  built  for  motion  pictures  was  con- 

structed for  "The  Greater  Glory,"  Ethel 
Clayton's  third  standing  vehicle  now  in  the 
course  of  production  at  the  Film  Booking 
Office  studios. 

The  set  takes  up  the  full  length  of  one 
of  the  big  double  stages.  One  of  the  notable 
features  of  the  set  is  the  orchestra  pit,  where 
the  musicians  sit  in  a  huge  floral  basket 
constructed  of  wicker  work  and  flowers 
while  playing  for  the  dancers. 

Malcolm  McGregor  plays  the  leading  role 
opposite  Miss  Clayton,  with  the  supporting 
cast  including  Al  Hart,  Fred  Esmelton,  Kate 
Lester,  Wilfred  Lucas,  Baby  Muriel  and 
others. 
"The  Greater  Glory"  was  written  by 

Wyndham  Gittens  and  the  production  is  un- der the  direction  of  James  W.  Home. 

The  four  Warners  have  decided  that  they 
cannot  have  grass  where  studio  buildings 
ought  to  be,  so  the  hammer  and  saw  are 
chasing  the  lawn  mower  right  off  the  lot. 
They  will  have  the  largest  motion  picture 
stage  in  existence.  It  will  measure  140  feel 
by  370  feet  long,  and  will  be  in  working 
order  by  the  first  of  March,  it  is  expected. 
Thev  will,  also,  install  a  preview  theatre  on 

the  'lot. Warner  Bros,  are  constantly  buying 
books  and  plays  for  this  year's  release,  and 
already  their  list  is  nearly  complete.  Clas- 

C&lifora»i> 's  faiiw  h>  th<*  do  Ime  presen- 
tation of  motion  pictures  is  becoming  inter- 

national, for  Angeleno  methods  of  suitably 
framing  the  bigger  motion  picture  produc- 

tions with  fitting  prologues  are  to  invade 
London.  British  film  fans  are  to  be  given 
an  opportunity  to  see  screen  productions  as 
presented  by  the  creative  masters  of  the 
western  show  world. 

The  first  step  in  this  direction  is  to  be 
made  this  coming  week  when  motion  pic- 

tures will  be  taken  of  the  famous  Notting- 
ham Castle  Pageant  staged  by  Sid  Grauman 

at  his  Hollywood  Egyptian  theater,  as  the 
forerunner  of  each  showing  of  Doug  Fair- 
bank's  "Eobin  Hood." 

Sid  Grauman  will  personally  direct  the 
filming  of  the  Nottingham  Castle  Pageant, 
and  will  send  along  a  few  scenes  of  the 
Hollywood  Egyptian  theater,  as  well  for  the 
benefit  of  the  Britishers  who  have  a  precon- 

ceived notion  that  California  has  a  mere 
heterogeneous  population  of  Indians,  cow- 

boys and  Mexicans  still  living  in  log  cabins 
and  adobe  huts. 

The  production  slogan  for  Universal  pic- 

tures is  "stars  to  fit  stories  and  not  stories 
to  fit  stars,"  is  to  become  realized  during 
the  year  of  1923,  is  demonstrated  in  the  list 
of  Jewel  releases  for  the  year,  which  have 
just  been  announced  by  Carl  Laemnile, 
president  of  Universal,  in  a  communication 
received  by  C.  L.  Theuerkauf,  general  man- 

ager of  the  local  Universal  Exchange. 
One  Jewel  production  will  be  released 

each  month,  making  a  total  of  12  super- 
features  for  1923,  in  addition  to  special  at- 

tractions starring  Herbert  Rawlinson,  Ed- 
ward Gibson,  Gladys  Walton  and  Frank Mayo. 

Mr.  and  Mrs.  Carter  DeHaven  have  start- 
ed production  at  the  Film  Booking  Office 

studios  on  "Say  It  With  Diamonds,"  their 
ninth  comedy  to  be  produced  at  F.  B.  O. 
studios.  The  story  was  written  jointly  by 
Victor  Gibson  and  Monty  Briee.  DeHaven, 
aside  from  his  acting  duties,  is  also  directing 

the  production. 

Now  that  the  "Bear  Car"  has  been  built 
along  comedy  lines,  yet  without  losing  any- 

thing of  its  mystery,  Goldwyn  has  been  look- 
ing about  for  a  good  comedienne  to  assume 

the  role  and  yesterday  they  signed  up  Marie 
Prevost,  who  was  borrowed  from  Warner 
Bros. 
"The  Bear  Car"  is  to  be  amplified  from 

the  play  version  into  real  mystery  comedy, 
with  the  train  feature  introducing  en 
more  thrills  than  were  shown  on  the  stage. 
A  huge  ape  is  to  play  throughout  the  whole 
picture,  making  for  still  other  thrills.  Clar- ence Badger  has  been  chosen  to  direct. 

Emory  Johnson  is  producing  "West- bound 99"  at  the  F.  B.  O.  studios  with  Ella 
Hall  in  the  feminine  lead  and  Ealph  Lewis 
as  the  engineer. 

William  Worthington.  who  organized  the 
company  and  directed  Sessue  Hayakawa  in 
his  first  starring  vehicles,  is  to  return  to 
the  screen  as  an  actor  after  an  absence  of 
six  years,  during  which  time  he  has  directed 
many  of  the  best  known  stars.  Worthing- 

ton will  play  an  important  role  m  "Bed 
Lights,"  adapted  from  the  stage  play  "The 
Bear  Car,"  which  Clarence  Badger  will 
direct  for  Goldwyn 

Cecil  B.  DeMille's  latest  and  greatest  scenic  achievement.    This  forest  primeval  setting 
for  "Adam's  Rib"  was  built  inside  the  Lasky  studio 

Rex  Ingram  Organization 

Preparing  for  "Scaramouche" The  advance  guard  of  the  Bex  Ingram 

organization  which  will  produce  "Scara- mouc-he."  the  director's  next  Metro  picture, 
have  arrived  in  Hollywood,  after  several 
months  spent  in  Miami,  Florida,  aiding  in 
the  making  of  "Where  the  Pavement 
Ends."  They  are  John  F.  Seitz,  who  has 
photographed  all  the  big  Bex  Ingram  pro- 

ductions: and  Tom  Storey,  laboratory  ex- 
pert. The  director  himself  is  still  in  New 

Vork.  engaged  in  the  final  work  of  editing 
"Where  the  Pavement  Ends." 

"  Scaramonehe. "  a  rlrama  of  the  French 
Bevolution.  is  a  novel  bv  Eafael  Sabatini. 
and  will  be  made  into  pictures  bv  arrange- 

ment with  Charles  L.  Wagner.  The  latest 
Tnoram  production.  "Whore  the  Pavement 
Ends."  is  a  sereen  version  of  a  storv  bv 
John  Eussel.  It  is  n  drama  of  the  South 
Seas,  and  in  its  translation  into  photoplay 
the  author  himself  aided  in  th»  capacity 
of  advising  Mr.  Ingram  upon  the  authen- 

ticity of  customs  and  people  beyond  the 
point  in  the  world  where  the  pavement  of 
civilization  ends.  The  scenario  was  done 
by  Mr.  Ingram,  and  the  photography  by 
Mr.  Seitz.  In  the  cast  are  Alice  Terry 
and  Eamon  Novarro. 
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Making  the  1 

'heatre  Pay 

Exploiting  the  Picture 
Equipping  the  Theatre 

Lobby  of  the  Strand,  Altoona,  Pa.,  showing  how  Manager  F.  K.  O'Kelly  utilizes  the  space  over  the  entrance  doors  to  bill  coming 
attractions.  The  arrangement  is  simple,  neat  and  effectual.  The  frame  is  built  to  hold  five  half-sheet  cards.  The  Strand  possesses 
many  fine  architectural  and  structural  features.    The  ascending  line  in  the  upper  right  corner  of  the  photo  is  the  railing  of  the 

long  ramp  which  leads  to  the  balcony,  eliminating  stairs. 

Exploitorial 

THE  long-looked-for  theatrical  boom  apparently  has  hit  New 
York — producers  of  "Speakies"  are  having  a  time  of  it  to 

find  homes  for  their  new  children.  Let's  hope  the  thing  become,* 
epidemic  over  the  country. 

WHAT  concentration  of  serious  effort  will  do  is  indicated  in 
the  prestige  now  enjoyed  by  the  musical  programs  of  the 

Capitol  in  New  York.  S.  L.  Rothafel's  untiring  efforts  to  give 
picture  presentations  the  finest  in  orchestral  music  have  won  for 
the  Capitol's  program  a  position  where  it  is  now  a  leading  feature 
of  the  Sunday  night  radio  concert  broadcasted  by  one  of  the  big- 

gest companies 

THE  exhibitors  of  Birmingham,  Ala.,  are  second  to  nobody  when 
it  comes  to  putting  on  good  exploitation.  It  was  in  Birming- 
ham that  a  book-week  tie-up  was  made  with  the  local  library  asso- 

ciation— from  which  excellent  publicity  was  realized  when  clergy- 
men wrote  reviews  of  the  pictures  for  the  newspapers.  Recently 

an  excellent  stunt  was  staged  for  "Night  Life  in  Hollywood."  A 
few  feet  of  film  showing  a  local  miss  was  inserted  in  the  film 
showing  at  the  Alcazar  theatre.    Merchants  supplied  the  clothing 

worn  by  the  young  lady  and  a  full  page  of  advertising,  all  directly 
selling  the  show  was  used  in  the  form  of  a  "who  is  she?"  con- 

test, with  prizes  awarded  by  the  merchants  to  those  able  to  recog- 
nize the  mystery  girl.  A  reproduction  of  the  ad  appeared  in  our 

issue  of  last  week.  Clip  it  for  future  reference.  Or  better  still 
make  immediate  use  of  it  by  showing  it  to  the  advertising  mana- 

ger of  your  leading  newspaper. 

CLAUD  SAUNDERS,  Leon  J.  Bamberger,  Max  Rosenneld  and 
the  entire  headquarters  team  of  Famous  Players-Lasky  ex- 

ploitation section  are  working  over-time  these  days  producing  for 
the  campaigns  that  are  to  put  over  "The  Covered  Wagon."  The 
results  should  be  "ambitious  and  pretentious,"  as  the  reviewers' 
phrase  goes. 

ARTHUR  E.  WELD,  manager  of  the  Strand  in  Waterloo,  la., 
beat  his  fellow  advertisers  to  the  Coue  slogan  and  has  used 

the  "better,  etc.,"  line  in  his  newspaper  copy  daily  since  the 
arrival  in  this  country  of  the  famous  Frenchman. 

TOM  KENNEDY. 
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Optimism  Campaign  Makes  Big  Hit 

Theatre  Goes  Out  To  Dispel  Gloom  In  Twin  Falls 
And  Records  Worth-While  Returns  On  The  Show 

REVIEW 

Repetition  Does 
Not  Kill  Effect 

Of  Blank's  Stunt 
The  Christmas  season,  Idaho  Falls,  was  de- 

pressed because  all  the  self-appointed  ex- 
perts had  told  the  town  that  conditions 

were  rotten  and  there  was  no  prospect 
of  improvement. 

Just  before  "If  You  Believe  It,  It's  So" 
opened  Christmas  week  at  the  Colonial,  a 
merchandise  salesman  had  come  out  with 
an  interview  that  was  as  dark  and  gloomy 
as  a  stormy  night.  Manager  Otto  E. 
Schmidt  of  the  Colonial  sent  for  Kenneth 
Renaud,  the  Paramount  exploiteer  at  the 
Salt  Lake  City  exchange,  and  together 
they  started  in  to  counteract  the  pessi- 
mism. 
Renaud  sought  out  the  newspaper  and 

gave  them  an  interview  panning  the  pre- 
vious one.  He  carefully  worked  in  the 

title,  telling  the  folks  that  moping  and 
brooding  did  no  good,  and  if  things  were 
bad,  they  had  better  put  smiles  on  their 

faces  and  see  only  the  bright  side  of  the 

picture,  "If  You  Believe  It,  It's  So." 
The  next  day  the  merchants  started  dec- 

orating the  main  drags  with  small  Christ- 
mas trees,  two  in  front  of  each  store,  and 

four  large  ones  at  each  intersection.  Ren- 
aud went  up  to  the  Merchant's  Associa- tion and  offered  his  services  as  the  town 

Santa  Claus  and  also  volunteering  to  do 
the  dirty  work  in  preparing  the  trees.  He 
was  accepted  with  thanks. 
Renaud  hung  five  hundred  red  paper 

Christmas  bells  on  the  trees,  to  each  of 
which  was  attached  a  printed  tag  to  the 
effect  that:  "This  year — The  Merriest  of 
all— 'If  You  Believe  It,  It's  So.'  "  He  also 
procured  a  Santa  Costume  from  Salt  Lake 
and  on  Christmas  eve  dispensed  the  bur- 

den of  the  trees.  He  kept  up  a  line  of 

rapid-fire  chatter  which  repeated  "If  you 
Believe  It,  It's  So"  so  often  that  every- body began  to  use  It. 

DOWNTOWN       -  DOWNTOWN 

The  display  ad  for  Universal's  "The  Flirt"  shows 
how  the  Randolph  Theatre,  Chicago,  tied-up  news- 

paper displays  with  the  street  ballyhoo.     The  girls 

who  "flirted"  about  town  are  shown  below. 

Randolph  Campaign 

Stirs  Up  Chicago 

FLIRTS,  flirting  and  discussions  thereof 
were  well  to  the  fore  in  the  work-a- 

day  life  of  Chicago  during  the  advance 
and  running  campaign  conducted  by  the 
Randolph  theatre  for  the  engagement  of 
Booth  Tarkington's  "The  Flirt."  Man- 

ager J.  L.  McCurdy,  with  the  assistance  of 
the  "U"  exploitation  man,  W.  L.  Hill, 
started  things  with  a  bevy  of  blonds.  The 
young  charmers  were  conspicuous  in  the 
streets,  lobbies  of  hotels,  department  stores 
and  other  public  places  because  each  car- 

ried a  book  on  either  cover  of  which  the 

title  "Booth  Tarkington's  The  Flirt"  was 
printed  in  large  white  letters. 

The  flurry  of  flirts  held  the  books  up 
close  to  their  faces  and  occasionally  arch- 

ed a  plucked  brow  and  winked  a  beaded  lid. 
Publicity  resulting  from  their  visit  to  a 

hospital  for  wounded  soldiers,  where  copies 
of  the  book  were  distributed,  made  it  a 
paying  venture.  The  campaign  for  the 
Randolph  was  vigorous  and  attacted  from 
many  angles,  but  the  flirt  ballyhoo  was 
the  pivotal  point  and  it  proved  a  winner. 

L.  P.  Blank,  manager  of  the  Palace 
Theatre,  Burlington,  la.,  is  authority  for 
the  fact  that  good  exploitation  can  be 
used  as  a  "repeat"  engagement.  On  two 
previous  pictures  he  has  used  the  auto- 

mobile red  envelope  with  the  outside  cover 

reading  "New  Traffic  Rules."  Both  times 
it  went  over  so  well  that  he  tried  it  again 

when  he  played  First  National's  "Min- nie." The  story  from  Burlington 
states  that  scores  of  motorists,  who 
had  left  their  cars  parked  at  the 
curb  would  open  the  red  envelope 
that  greeted  their  return  from  the  store 
and  peruse  amusedly  the  inside  folder  to 
"beware  of  the  extra  heavy  traffic  around 

the  Palace  Theatre  while  'Minnie'  was 

the  attraction." As  a  special  exploitation  idea,  girls  who 
could  identify  their  first  names  as  Minnie 
were  admitted  free. 

Thirteen  restaurants  put  in  rush  orders 
for  10,000  paper  napkins  that  contained 
a  "mash  note"  from  "Minnie." 

Some  Play  This  flame  In  the  Open  and  Some  Indoors 

The  Chicago  Daily  Journal's  full  page  of  sketches of   flirts,    a   reflection   of   the   interest   created  by 
McCurdy's  stunt. 

The  assistance  of  Grosset  and  Dunlap,  publishers  of  the  photoplay  edition  of  "The  Flirt"  obtained  many  window  displays  for  the  showing  of  the  Universal- Jewel  production  at  the  Randolph. 
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Helping  the  Merchant  to  Help  the  Theatre 

For  the  cost  of  the  display  materials  alone  these  windows  aadvertising  Metro's  "Broadway  Rose"  were  obtained    by   theatres    through   co-operation    with  mer- 
chants.    The  displays  were  welcomed  as  attractions  beneficial  to  the  store-keeper  and  certainly  they  are  worth-while  to  the  theatre.    At  the  left  is  a  tie-up  with 

phonograph  records  arranged  by  the  Crystal   Theatre,,  in    San  Angela,  Texas.     The  center  is  a  florist's  window  giving  practically  the  entire  display,  over  to  the Granby  Theatre  in  Norfolk,  Va.     And  at  the  right  is    another  display  in  the  shop  of  a  Norfolk  shoe  dealer. 

When  the  advertising  agency  handling  the  Dunlap  hat 
account  was  approached  by  a  First  National  man  with 
a  window  display  tieup  for  the  Strand  showing  of 
"Omar  the  Tentmaker"  the  exploitation  man  was turned  down  with  the  statement  that  the  advertising 
was  not  dignified  enough.  But  individual  shops 
handling  the  Dunlap  hats  thought  otherwise,  as  il- 

lustrated by  this  photo.  There  were  several  other 
such  displays,  which  shows  that  practical  merchants 
are  always  ready  to  undertake  practical  merchandising schemes. 

Merchant  co-operation  was  the  basis  of  the  big  campaign  put  on  in  Los  Angeles  for  the  showing  of  the  Allied 
offering  "Suzanna,"  at  the  Symphony.  The  window  above  shows  the  way  the  star,  Mabel  Normand,  was  featured 
in  store  displays.    Displays  like  this  are  worth  a  lot  of  money  to  the  theatre  and  yet  they  may  be  had  at  ■  the 

small  expense  of  making  the  request  and  supplying  a  few  stills  and  some  cutouts. 

More  illustrations  of  the  theatre  "stealing  the  show"  in  the  show  places  of  merchants.  At  the  left  is  an  art  shop  window  playing-up  Constance  Talmadge  for  the 
engagement  of  First  National's  "East  is  West."  In  this  case  the  theatre  only  handed  over  some  stills  an  d  a  hand  lettered  card  and  the  merchant  did  the  rest. 
The  centre  photo  shows  how  whole-heartedly  the  English  firm  of  Selfridge,  Oxford  Street,  London,  co-operated  with  the  Pavilion  Theatre,  Marble  Arch,  London. 
A  realistic  setting  reproducing  a  scene  from  the  play  was  built  and  furnished  by  the  firm's  decorators.    At  the  right    is   a   striking   display   for    Jackie    Coogan  in 

"Trouble"  arranged  by  the  Jensen,  Von  Herberg  Theatres  in  Tacoma,  Wash. 
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"Potato  Matinee" 

Helps  Poor  and 

Exploits  Lyric 
A  special  morning  performance  for 

children,  the  price  of  admission  to  which 
was  a  potato,  formed  the  basis  of  a  tieup 
between  the  Duluth  Herald  and  the  Lyric 
Theatre,  Duluth,  Minn.,  for  the  Metro 
photoplay,  "Love  in  the  Dark."  The  po- 

tatoes, five  bushels  of  which  were  sent  by 
Miss  Dana,  were  distributed  among  the 
poor  of  Duluth. 

The  stunt  was  arranged  in  the  following 
manner:  H.  N.  Azine,  manager  of  the  Lyric 
announced  in  the  columns  of  the  Duluth 

The    front    of     the    Lyric    an     hour    before  show 
time  at  the  "potato  performance"  of  Metro's  "Love 

 in  the  Dark."  

Herald  that  a  special  showing  of  ' '  Love  in 
the  Dark"  would  be  held  at  his  theatre, 
for  children  only,  the  admittance  charge 
being  one  potato. 

In  order  to  accommodate  the  crowds,  two 
performances  instead  of  one  had  to  be  giv- 

en. Grownups  passing  the  theatre  deposit- 
ed their  potatoes  for  the  poor,  although 

they  were  not  admitted  inside  the  Lyric. 
In  all,  seventy-five  bushels  of  potatoes 
were  received  and  distributed  to  needy 
families. 

An  angle  which  added  to  the  effective- 
ness of  the  stunt  was  the  receipt  of  a  tele- 

gram from  Miss  Dana,  star  of  the  picture, 
endorsing  the  'potato  campaign'  and 
authorizing  Mr.  Azine  to  donate  five  bushels 
in  her  name.  The  Herald  reproduced  the 
telegram  and  a  cut  of  Miss  Dana,  with  a 
story  about  the  campaign  and  her  interest 
in  it.   

"Lorna  Doone"  Pearls  Used 
In  Tieup  with  Jeweler 

For  "Lorna  Doone"  D.  M.  Bain,  publicity 
director  of  the  Howard-Wells  Theatres,  Wil- 

mington, N.  C,  concentrated  on  the  one 
hook-up  possibility  which  the  stocks  of  the 
local  merchants  made  possible,  that  of  the 
"Lorna  Doone"  pearls. 

One  of  the  leading  jewelry  stores  was  sold 
on  the  proposition,  also  the  Wilmington 
Star.  The  Star  sold  a  page  of  co-operative 
ads  in  which  appeared  facsimiles  of  the 
eight  "famous  women  of  history  and  arts" 
roles  portrayed  by  Madge  Bellamy,  star  of 
"Lorna  Doone." 

The  jewelry  store  devoted  a  window  to 
the  display  of  the  pearls,  centered  by  the 
pearl  necklace  which  the  store  offered  as 
first  prize  to  the  one  correctly  naming  the 
eight  characters,  accompanied  by  a  fifty 
word  historical  sketch  of  each  one. 

Helps  Orphans  and  Sells 
House  Well  in  Advance 

Middletown,  N.  Y.,  is  a  town  of  big 
hearted  men  and  women.  Among  them  is 
Manager  Quittner  of  the  State  Theatre. 
He  wanted  the  children  at  the  Day  Nursery 
to  have  some  entertainment  during  the 
Christmas  season.  Another  worry  on  his 
mind  was  the  run  of  Wednesday  matinee 
business.  At  first  he  was  going  to  forget 
about  the  second  part;  but  leading  citizens 
ca.me  and  told  him  they  wanted  to  help  give 
the  youngsters  a  Merry  Christmas. 

The  result  was  that  a  special  appeal  was 
made  from  the  stage  during  the  run  of 
"Oliver  Twist"  to  Middletown  citizens  to 
send  the  youngsters  to  see  this  picture  for 
a  Wednesday  matinee.  The  sale  of  tickets 
began  briskly  and  kept  up.  Whenever  it 
slumped  a  "planter"  in  the  audience  pro- 

duced a  dollar  and  bought  five  more. 
The  theatre  made  good  on  extra  entertain- 

ment for  the  youngsters.  From  a  box  office 
standpoint  the  beauty  of  it  was  that  all 
the  seats  for  the  matinee  had  been  sold  and 
the  money  turned  into  the  treasurer  before 
the  picture  had  even  arrived. 

Prize  Turnouts 

Features  of  "Old 

Vehicle  Contest" An  "old  vehicle  contest"  in  which 
prizes  were  awarded  to  persons  submitting 
the  quaintest  antique  carriages,  constituted 
an  exploitation  tieup  for  "Quincy  Adams 
Sawyer"  when  it  was  presented  at  Loew's Warfield  Theatre  in  San  Francisco.  Stories 
in  newspapers  and  cuts  of  the  contestants 
and  their  vehicles  drew  a  great  deal  of 
interest  to  the  stunt,  and  a  parade  of  the 
eighteen  vehicles  through  the  city  put  a 
line  finish  to  it. 

Most  of  the  contestants  were  girls,  and 
some  of  the  coaches  that  they  had  discov- 

ered were  popular  fifty  years  ago.  The 
oldest  vehicles  were  photographed  with  the 
girls  submitting  them,  and  the  San  Fran- 

cisco Bulletin  published  a  new  photograph every  day. 

For  the  best  vehicle,  a  prize  of  $25  was 
awarded,  with  a  second  prize  of  $15  and  a 
third  of  $10.  Other  rewards  consisted  of 
season  tickets  to  the  Warfield. 

A  prologue  for Warner  Brothers 

"Rags  to  Riches" 
staged  at  the  New 
Theatre,  Baltimore, 

M  d.  The  ac- 
tion depicted  in 

pantomime  the 
transition  of  the 
boy  from  poverty 
to  affluence,  the 
money-bag  serving 
as  the  exit  of  the 
silk-topped  chap. 
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Amateur  Prologue  Proves  Ideal  Exploitation 

The  amateur  prologue  put  on  at  the  Mary  Anderson,  Louisville,  Ky.,  for  First  National's  "Oliver  Twist." 

"Gimme"  Novelties  Tested  in  N.  Y. 
Goldwyn  Forces  Give  Wide  Distribution  to  Exploitation 

Devices  for  the  Capitol  Showing  of  New  Hughes  Film 

A  small  exploitation  novelty  that  turned 
out  to  be  a  big  hit  with  the  public  was 

the  ' '  gimme ' '  button  which  Eddie  Bonns, 
manager  of  exploitation  for  Goldwyn,  and 
W.  R.  Ferguson,  headquarters  Goldwynner, 
distributed  in  connection  with  the  showing 

of  "Gimme,"  at  the  Capitol  Theatre,  New 
York. 

The  button  is  about  as  large  as  a  dime, 
with  the  title  printed  in  white  letters 
against  a  blue  background.  Two  students 
at  Columbia  University  were  interested  in 
the  matter  of  starting  a  "Gimme"  club 
at  that  institution.  They  took  3,000  of  the 
buttons  and  distributed  them  among  the 
students.  The  same  stunt  was  worked  in 

some  of  the  city's  high  schools. 
Heralds  and  window  cards  were  freely 

used.  A  novelty  that  attracted  much  at- 
tention was  a    small,    four-page  booklet, 

The  front  of  the  B.  S.  Moss  Broadway  in  New  York 
with  cutouts  and  curios  as  attractors  for  Associated 

Exhibitors  "Head  Hunters  of  the  South  Seas." 

printed  in  black  on  yellow  paper.  On  the 
front  cover  appeared  this  "How  to  save 
gas  and  electricity."  On  the  two  inside 
pages  was  the  following:  "Shut  off  your 
gas,  turn  off  your  lights,  close  up  your 
home;  take  the  whole  family  to  see  Gold- 

wyn's  latest  pictorial  production,  'Gim- 

me.' " 

A  small  1 '  Gimme ' '  club  card  was  print- 
ed which  the  holder  was  to  sell  to  another 

person  for  five  cents,  thereby  making  him 
a  life-member  of  the  club.  The  recipient 
of  the  card  got  his  niekle  back  by  selling 
a  membership  to  another  person. 

The  picture  was  exploited,  too,  through 
the  incorporation  in  Chicago  of  the  Anti- 
Gimme  Club.  The  Chicago  Examiner-Her- 

ald started  the  ball  a-rolling  with  a  two- 
column  scarehead  story  on  its  front  page, 
and  other  papers  of  the  country  picked  it 
up.  Some  of  the  purposes  of  the  League, 
as  described  in  its  articles  of  incorporation, 
were  to  eliminate  all  forms  of  petty  graft- 

ing, such  as  tipping,  street  corner  begging, 
chronic  borrowing  of  cigarettes,  etc. 

"Blind  Bargain"  Sale  Sells 
Drugs  and  Theatre  Tickets 

For  the  showing  of  Goldwyn 's  "A  Blind 
Bargain,"  at  Pantages  theatre  in  Kansas 
City,  Wm.  H.  Branch,  Kansas  City  Gold- 

wynner, arranged  with  Katz,  the  druggist, 
for  "a  blind  bargain"  window  display  of 
articles  ranging  in  value  from  75  cents  to 
$3  all  on  sale  at  the  one  price  of  69  cents. 

Three  thousand  of  these  blind  bargain 
bags  were  filled.  No  one  was  allowed  to 
examine  the  contents  of  a  bag  before  pur- chasing. 

The  showing  of  "A  Blind  Bargain"  was 
advertised  in  the  drug-store  advertisement 
as  well  as  in  the  amusement  columns  of  the 
Kansas  City  newspapers.  The  manager  of 
the  theatre  estimated  that  this  stunt  added 

$200  or  $300  to  his  week's  receipts. 

A  THEATRE-NEWSPAPER  tieup  for  ex- 
ploiting  the  picture  program  which  ap- 

proaches the  ideal  was  carried  out  in 

Louisville,  Ky.,  by  the  Mary  Anderson  Thea- 
tre and  the  two  leading  newspapers.  The 

stunt  was  used  in  connection  with  ' '  Oliver 
Twist"  and  consisted  of  a  prize  contest 
for  a  prologue  to  be  written  by  readers  of 
the  papers. 

The  prologue  was  enacted  by  local  talent 
and  was  staged  by  Boyd  Martin,  dramatic 

editor  of  the  Courier  Journal.  Many  col- 
umns of  the  finest  sort  of  newspaper  pub- 
licity was  given  the  theatre  during  the  run 

of  the  contest  and  the  staging  of  the  pro- 
logue. It  was  the  sort  of  stunt  which 

worked  up  great  interest,  and  a  curiosity 
which  was  sated  only  by  a  visit  to  the 
theatre. 

"If  I  Were  Queen" 

Essay  Contest 

Profitable  Here 

During  the  run  at  the  Albany  Theatre, 
Schenectady,  New  York,  of  the  F.  B.  O.  pro- 

duction "If  I  Were  Queen,"  the  manage- 
ment of  the  theatre  announced  that  a 

trophy  cup  would  be  given  as  a  prize  for 
the  best  essay  written  on  the  subject 
"What  I  Would  Do  If  I  Were  Queen."  The 
contest  was  open  to  all  girls  of  the  Public 
and  Parochial  High  Schools  of  the  city. 

Owing  to  the  number  of  requests  from  the 
contestants  that  they  be  allowed  to  see  the 
picture  before  writing  their  essays  the  man- 

agement extended  the  time  of  closing  the 
contest.  Competent  judges  were  selected 
to  pass  on  the  merits  of  the  compositions 
and  announcement  of  the  result  were  pub- 

lished in  the  Gazette,  a  local  paper.  Pre- 
sentation of  the  cup  was  made  at  the  thea- tre. 

some  additional  publicity  this  way. 
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Local  interest  was  stirred  and  local  talent  encouraged  when  the  Palace  Theatre,  in  Vinton,  la.,  engaged 
William  Rasley  of  that  city  to  paint  a  poster  advertising  the  presentation  of  Paramount's  "Manslaughter/' 

Novelty  in  Cooperative 

Page  for  Theatre  in  Flint 
The  manager  of  the  Orpheum  Theatre, 

Flint,  Mich.,  used  a  new  twist  to  the  news- 
papers page  of  co-operative  advertising  tie- 

up  for  his  showing  of  "Sherlock  Holmes." 
Across  the  top  of  the  page  in  large  let- 

ters was  the  line,  "Sherlock  Holmes  dis- 
covers in  Flint:"  ani  at  the  head  of  each 

individual  ad  a  line  worded  substantially  as 
follows,  though  varying  slightly  in  each  ad, 
"Sherlock  Holmes  in  his  travels  in  Flint 
discovered  that   . "    Here  follows  the 
advertisement  of  the  merchant's  goods. 
A  clever  dodger  was  distributed  from 

house  to  house.  The  wording  of  this  herald 
might  be  used  in  any  small  or  medium  sized 
city — "Is  there  anything  hidden  in  your 
life?  Have  you  anything  to  conceal?  Sher- 

lock Holmes,  the  great  detective,  will  be 
in  Flint,  Sunday,  Jan.  7,  at  the  Orpheum 

Theatre." 

Form  "Shopgirls  League  of  Newark Excellent  Stunt  Put  Over  with  Showing  of 

"Only    a    Shopgirl"    at    Strand,  ISewark 
A  stunt  that  was  not  only  great  exploi- 

tation, but  of  real  civic  value  as  well,  was 

put  over  by  "William  Kraft,  exploitation man  for  the  Apollo  Exchange,  New  York, 
when  the  C.  B.  C.  Film  Sales  Corporation 
feature  "Only  a  Shopgirl"  played  the 
Strand  Theatre,  Newark. 

He  was  responsible  there  for  the  forma- 
tion of  "The  Shopgirls'  League  of  New- 

ark— An  organization  for  the  Economic, 
Social  and  Moral  Betterment  of  the  Shop- 

girl." 
Kraft  visited  the  various  stores  in  the 

city  and  told  women  employed  that  "Only 
a  Shopgirl"  was  propaganda  showing  the 
evils  of  working  for  someone  else — and 
that  they  should  be  Independent.  Toward 
this  end  he  urged  that  they  pool  their  sav- 

ings and  open  a  co-operative  shop.  He 
asked  all  girls  who  were  interested  in  the 
plan  to  meet  at  the  theatre  Sunday  morn- 

ing to  talk  it  over  and  elect  officers. 

The  theatre-manager  agreed  to  donate  a 
percentage  of  the  receipts  of  the  run  of 
"Only  a  Shopgirl"  to  the  cause — and  of 
course  the  girls  worked  hard  to  see  the 
house  was  packed  every  performance. 

Sunday  morning  brought  out  a  big  at- 
tendance at  the  meeting,  officers  were  elect- 

ed and  actual  letterheads  printed.  On  this 
letterhead  a  statement  of  the  League's  for- 

mation and  aims  was  sent  to  every  news- 
'paper.  The  girls  were  interviewed  and 
photographed,  and  the  papers  gave  front 
page  publicity  in  the  news  sections  and wrote  editorials  about  it. 

Launches  Systematic  Drive 
To  Build  Up  Patronage 

J.  A.  Bolinsky,  manager  of  the  Allen 
Theatre,  Paris,  Ont.,  has  begun  a  campaign 
to  get  selected  groups  into  his  theatre. 

Mr.  Bolinsky 's  methods  are  simple.  For 
"The  Bachelor  Daddy"  he  telephoned  the 
membership  of  the  Daughters  of  the  Em- 

pire, a  fraternal  order,  and  out  of  the  28 
women,  20  came.  None  of  these  were  regu- 

lar patrons.  Mr.  Bolinsky  made  a  point 
of  going  up  to  each  one  and  discussing 
moving  pictures  with  them. 

ORGANIZERS 
Anna  Bizzei, 

Harrola"! 
Bessie  Cansor. 

Marion's 
Madeleine  Cetess 

Strati*' 

Helen  Crandon, Gotham  Shop 
Vera  Fifsbee, 

Gotanm  SAo> 
Mat  Hlraeh, Peacock  Shoppe 
Anna  Kean. 

Harrold't 
Lillian  Le  Beau. 

Renauld't 
June  Stewart. 

Muhael'i NELL  MeGOWAN,  Seey. 

Marion's 
695  Broad  St. 

£tlixp-(&v:bs  2Ii?agttJ?  af  Newark 
S95  BROAD  STREET 

An  Organization  for  the  Economic  and  Moral 
Welfare  of  the  Shop-Girl 

Phone;  Market  9832, 

Newark,  N.  J. 
The  shopgirl's  lea- 

gue was  business- like as  shown  by 

the  letter-head  re- 
produced at  the left  This  helped 

to  impress  the 
newspapers  and 

produced  the  de- 
sired press  stories. 



February  10,  1923 EXHIBITORS    TRADE  REVIEW 

A  group  of  posters  executed  by  Vyvyan  Donner  used  in  front  of  the  Criteri  on  Theatre  for  the  presentation  in  New  York  of  Nazimova's  screen  version  of 
Oscar  Wilde's  "Salome."  The  United  Artists  offering  had  its  premiere  at  the  Criterion  New  Year's  Eve.  It  was  widely  advertised  in  New  York  with  an advance  direct-by-mail  publicity  campaign,  newspaper  publicity  and  advertising.  The  display  on  the  theatre  front  consists  of  the  posters  shown  above,  which 
follow  the  style  of  the  Aubrey  Beardsley  illustrations  of  the  original  text  and  which  isi  the  keynote  of  the  settings  of  the  picture,  and  a  striking  electrical  display. 

Novelty  Features  Paper  and  Ads  for  "Salome" Displays  Express  Style  Of  Production  And  Have  Distinction 

THROUGHOUT  the  line  of  paper,  lob- 
by display  cards  and  newspaper  ad 

layouts,  designed  by  the  Allied  Pro- 
ducers and  Distributors  Corporation  for  the 

Nazimova  ' '  Salome ' '  there  is  carried  the 

same  spirit  of  line  and  color  which  char- 
acterizes the  settings  for  the  play.  There 

is  a  distinct  advantage  in  this. 

The  costumes  and  settings  for  the  pic- 
ture were  designed  by  Natcha  Eambova 

and  followed  the  style  of  the  Aubrey 
Beardsley  illustrations  of  the  Oscar  Wilde 
text.  This  is,  of  course,  something  rather 
novel  in  motion  picture  production  and  it 
is  perhaps  the  most  striking  feature  of  the 
photoplay.  Similarly  it  is  perhaps  the 
most  salient  advertising  feature,  after  the 
star,  and  the  incorporation  of  this  unique 
style  in  all  lithographic,  newspaper  and  lob- 

by displays  accomplishes  the  dual  purpose 
of  a  consistent  appeal  and  an  unusual 
make-up  which  will  make  it  stand  out  from 
the  displays  with  which  it  is  in  competi- 
ton.  j 

The  lithographs  are  in  black  and  white 
on  a  gray  background,  the  only  color  be- 

ing a  narrow  ribbon  of  red  on  the  border 
and  a  touch  of  red  on  the  lips  of  the  figure 
of  Salome.  There  is  but  one  style  of 
twenty  four-sheet,  one  six-sheet,  one  three- 
sheet  and  one  one-sheet. 

The  same  Beardsley  effect  is  carried  out 
in  the  one,  two  and  three  column  ready 
made  advertisements,  which  are  striking  and 
of  such  a  nature  that  they  will  stand  out 
strongly  against  any  other  advertisement. 

In  the  11x14  lobby  display  cards  a  border 
drawing  after  the  Beardsley  style  surrounds 
each  still  from  the  production  and  the 
cards  are  finished  in  solid  blacks  and 
whites.  With  the  22  x  28  lobby  cards  the 
same  designs  as  those  of  the  twenty  four- 
sheet  posters  were  used,  also  in  black  and 
white. 

It  is  a  remarkably  attractive  line  of  ad- 
vertising matter.  Not  only  for  the  dignity 

and  pictorial  appeal,  but  also  because  the 

tone  of  the  illustrations  and  text  is  bright 
and  pleasant.  It  has  a  more  general  ap- 

peal and  is  commendable  in  avoiding  the 

sensuality  ordinarily  associated  with  "Sa- 
lome," Here  again  the  displays  are  truth- 

ful to  the  photoplay,  which  ossiduously 
a  oids  anything  that  even  a  censor  could 
condemn. 

When  these  essentials — and  nothing  the 
distributor  can  give  the  exhibitor  to  aid 
in  selling  the  picture  is  of  more  importance 
than  good  newspaper  layouts  and  litho- 

graphs— are  so  well  done,  it  is  worth  con- 
sidering how  the  advertising  department 

planned  its  work.  A  glance  behind  the 
scenes,  so  to  speak,  reveals  that  the  Al- 

lied Company's  advertising  men  got  into 
active  cooperation  with  the  producers  of 
the  play. 

To  begin  with  Charles  Bryant,  director 
of  the  picture,  accorded  the  Allied  adver- 

tising and  publicity  manager,  Charles  E. 
Mover,  absolute  freedom  to  go  ahead  and 
develop  the  material  according  to  his  own 

ideas  and  based  on  a  knowledge  of  adver- 
tising standards  and  exhibitor  require- 

ments. Natacha  Rambova  made  twro 
sketches  expressing  her  idea  of  the  char- 

acter of  Salome.  These  were  adapted  in 
toto  for  the  posters  and  they  served  as 
the  models  for  Eugene  Gise,  the  artist  who 
made  the  newspaper  ad  illustrations. 

Will  Publish  Photoplay 

Edition  of  "The  Christian" 
Goldwyn  has  made  a  tie-up  for  exploiting 

its  Maurice  Tourneur  production  of  "The 
Christian,"  from  Sir  Hall  Caine's  novel, 
with  Grossett  &  Dunlap,  publishers. 

Grossett  &  Dunlap  are  issuing  a  new  mo- 
tion picture  edition  of  "The  Christian,"  il- lustrated with  stills  from  the  production, 

and  with  a  jacket  illustrated  from  film 
scenes  and  directly  advertising  the  photo- 

play. The  publishers  will  arrange  for  window- 
displays  in  book  stores  in  cities  through- 
out. 
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||  II  come  all — 
||  II  let  joy  be 
||  II  unconfined. ||  II  For  your 
||  II  health  and 
||  II  happiness. 
||  II  See !S  ■!  harold!! 

!-!!  LLOYD  : 
!'!!"Dr 

Jack 

IS SATURDAY! 

The  Laughter  Specialist 

Opens  Offices  here — Laughing  hour*  any  time  vou  call! 
Funny  bonea  adjured! In-buill  ".miles  affixed  1o  any  face! 
Permanent  waves  of  laughter  applied' 
N'o   pills,   powder-   or    plaster-  pre- 
scribed! 

^  i-it  Dr.  Ja<k.  the  profc-or  of  joy.' The  firal  Urealment  will  pre  you  a  new idea  of  h<>»  much  you  ran  laugh: 
The  second  »isil  joull  have  incurable la  ugh  lentil 
Make  j  our  appointment!  See  Dr.  Jack! 

HAROLD  LLOYD 

DR.  JACK" 

™  MILDRED  DAVIS 

DR.  H.  JACK  ]■  II  FiVC  "c Specialist       "  ||  Of 

 „H  laughtei 

The  Liberty  theatre,  Seattle,  Wash.,  gave  Pathe's  "Dr.  Jack"  a  big  teaser  campaign 
employing  the  "cure-all  doctor"  idea.  The  various  ad  layouts  used  are  reproduced  here 
"nd  show  how  interest  was  built  up  over  the  period  of  12  days  of  constant  driving  at  the 

,  public. 

L.  A.  Merchants  Exploit  "Suzanna 

"  Flood  Relic  Turns 

Campaign  for  Normand 
tre  Demonstrates  Value 

The  exploitation  campaign  accompanying 

Mack  Sennett's  new  comedy  drama  feature 
"Suzanna"  during  its  premiere  showing  at 
the  Mission  theatre,  Los  Angeles,  not  only 
brought  the  results  expected  of  it,  but 
again  proved  the  soundness  of  cooperation 

in  a  big  way  with  manufacturers  and  dis- 
tributors of  nationally  advertised  merchan- 

dise. 

Displays  were  arranged  in  more  than 

sixty  business  houses  in  Los  Angeles,  in- 
cluding three  of  the  biggest  department 

stores,  also  the  Western  Costume  company 

and  the  big  music  stores.  The  leading  jew- 
elry stores  used  portraits  of  Mabel  Nor- 

mand, together  with  production  stills. 
Drug  stores  used  production  stills  and 

star  portraits.  Hats  stills  and  portraits 

were  used  by  the  leading  milliners  and  deal- 
ers in  hats.  The  "Suzanna"  novel,  which 

has  been  enjoying  a  heavy  sale,  was  given 

full  window  space  by  several  of  the  big- 
ger book  stores,  and  one  of  the  big  depart- 

ment stores  devoted  half  their  advertising 
space  on  Sunday  to  advertising  the  novel. 
In  the  center  of  this  ad  was  a  big  portrait 

of  Mabel  Normand  as  "Suzanna." 
One  of  the  local  papers  carried  a  double 

page  display,  in  the  center  of  which  the 
Mission  theatre  had  a  large  space.  The 
dealers  offered  autographed  portraits  of 
--label  Normand  with  each  purchase.  So 
numerous  became  the  requests  for  auto- 

graphed portraits  that  it  was  necessary  to 
have  Miss  Normand  write  a  message  on 

one  of  the  negatives  so  they  could  be  print- 
ed in  large  quantities. 

Vehicle  at  Mission  Thea- 

of  Merchandise  Tieups 

Among  the  merchandising  tie-ups  in  con- 
nection with  ' '  Suzanna ' '  are  the  ' '  Suzan- 

na" novel,  published  by  the  Macaulay  Co., 
New  York  City;  biscuits  and  cookies  from 
the  Iten  Biscuit  Co.,  Omaha,  Neb.  and  the 

Telfer  Biscuit  Co.,  Toronto,  Can.;  "Suzan- 
na" candies  from  the  Shotwell  Mfg.  Co., 

Chicago  and  the  Patterson  Candy  Co., 
Toronto,  Can.;  hats  from  Ike  Stern,  New 
York;  song  record  from  the  Columbia 
Graphophone  Co.;  dolls  designed  by  Mile. 
Helene  Sardeau,  New  York;  silks  from  H. 
E.«  Mallinson  Co.,  New  York;  shoes  from 
I.  Miller  &  Sons,  Brooklyn;  and  albums 
from  Max  B.  Shcffer  Co.,  Chicago. 

Up  Just  in  Time 

To  Ballyhoo  Show 
When  "The  Sin  Flood,"  Goldwyn's  pic- 

ture of  a  Mississippi  river  flood,  was  shown 
at  the  Pickwick  Theatre  in  San  Diego,  Cal., 
the  management  of  the  theatre  obtained 
from  Powell's  Ford  Headquarters  a  Ford 
car  which  had  been  buried  under  the  sands 
of  the  San  Diego  river  in  the  flood  of  1916. 
The  ear  was  uncovered  this  month,  after 
being  buried  for  six  years.  There  was  gas 
in  the  tank,  air  in  the  tires,  with  radiator 
and  light  bulbs  serviceable. 

All  of  this  information  was  carried,  un- 
der the  head,  "Rescued  from  the  Flood," 

on  a  big  sign  mounted  on  the  back  part 
of  the  recovered  Ford  truck.  Underneath 
this  information  was  the  advertising  for 
' '  The  Sin  Flood ' '  showing. 

Barbee's  Loop 

Theatre,  Chicago, 

featured  the  second 

week  phase,  i  n 
its  frontal  display 

for  the  Al  Licht- 
m  a  n  offering 
"Shadows."  A 

big  campaign  ad- 
vanced the  run 

and  the  theatre 
realized  the  results 

on  the  exploita- 
tion efforts. 
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The  Voice  of  the  Box  Office 

How  the  Latest  Releases  Are  Being  Received  Throughout  the  Country 

"BROAD  DAYLIGHT" 
(Universal) 

RIVOLI,  ST. '  LOUIS. — 30  cents  always. Matinee  business  good,  nights  very  light. 
Exploitation.  —  Regular  billing.  News- 

paper snac.fi  int. 
fenort  Subjects. — International  News,  Cen- 

tury comedy,  Leather  Pushers_ 
tress  Comments. — It  is  highly  melo  dram- 

atic, but  it  holds  interest  throughout. — Post- 
Dispatch. 

"BRAWN  OF  THE  NORTH" 
(First  National) 

MARK  STRAND,  ALBANY,  N.  Y. — Ran 
three  days  and  filled  the  house  except 
matinees. 

Exploitation. — Nothing  out  of  ordinary. 
Short  Subjects. — News  reel  and  comedy. 

^  Press  Comments. — Fills  the  screen  as  few 
actors  do. — Times-Union.  Strongheart 's 
fight  with  the  timber  wolves  was  more 
thrilling  than  all  the  clap  trap  directors 
fix  up. — Knickerbocker  Press.  Lovers  of 
animals  should  not  miss  this  picture. — jour- 

nal. The  dog  can  thrill  with  more  ease 
than  Fairbanks  at  his  bravest. — News. 

"BACK  HOME  AND  BROKE" 
(Paramount) 

CAPITOL,  OKLAHOMA  CITY.— 10-30 
10-50  cents.    Good  business  for  week. 

Short  Subjects. — First  National  Kino- 

grams.    Capitol  News  "Weekly. Exploitation.  —  Extra  newspaper  adver- tisement. Posters. 
Press  Comment.  —  The  picture  that  you 

have  been  looking  for  and  satisfied  with  af- 
ter seeing. — Times.  A  splendid  picture  full  of 

pep  and  exceedingly  interesting. — News.  A 
picture  that  when  once  seen,  will  want  to 
be  seen  again. — Daily  Oklahoman. 

"THE  BEAUTIFUL  AND  DAMNED" 
(Warner  Brothers) 

BIJOU,  RICHMOND,  VA.— 30-40  cents. 
Entire  week  to  good  business. 

Press  Comment. — Utterly  puerile;  one  is 
lucky  who  sees  it  and  has  not  read  the 
book — it  saves  them  from  disillussionment. 
— News  Leader. 

"THE  CHRISTIAN" 
(Goldwyn) 

NEWMAN  THEATRE,  KANSAS  CITY, 
MO. — 15-25-35-50-75  cents.  Crowded  house 
for  a  week's  run. 

Exploitation. — Played  up  as  being  "Not 
a  sermon'  and  as  being  shown  in  Kansas 
City  for  the  first  time  in  the  world. 

Short  Subjects.  —  Newman  News  and 
Views  and  Cartoon  Comedy. 

Daily  Press  Comments. — An  exceptional 
picture  and  full  of  surprises.— Star — Times. 
Full  of  thrilling  climaxes. — Journal-Post. 
STRAND,  ALLENTOWN,  PA. — Excel- 

lent attendance  at  all  showings. 
Exploitation. — Posters,  stills,  lobby  photos, 

streamers  and  readers  all  helped  to  bring 
in  crowds 

"A  DANGEROUS  ADVENTURE" 
(Warner  Brothers) 

MODERN  AND  BEACON,  BOSTON.— 20 
cents  bottom  matinees  to  50  cents  top  eve- 

ning.   Excellent  business. 
Exploitation.  —  Usual  poster,  newspaper 

and  house  displays. 
Press  Comment. — A  dramatic  and  excit- 

ing narrative  pictured  in  a  convincing  man- 
ner— Post.    A  great  thriller. — Advertiser. 

What  They 

Give  the 

Public 

THE  STANLEY 
Philadelphia,  Pa. 

1.  Organ  Number 
2.  Topical  Review 
3.  Scenic: — 4.  Feature — Dr.  Jack 
5.  Overture — Southern    Rhapsody  (Hosmer) 
6.  Will  Rogers  in  "Fruits  of  Faith" 7.  Stanley  Piano  Trio 

CAPITOL  THEATRE 
Saint     Paul,  Minn. 

1.  Capitol  Digest 
2.  Capitol  Snickers 
3.  "Dance  La  Humoresque" 4.  A  Felix  Cat  Cartoon 
5.  Guest  Conductor — Master  Raymond Stewart  Baird,  Capitol  Symphony 

Orchestra,  Orpheus  of  the  Under- 
world (Offenbach)  Saxaphone  solo  by 

Master  Baird — When  the  Leaves come  Tumbling  Down 
6.  Feature — Quincy  Adams  Sawyer 
'.  Organ  Recessional 8.  Urban  Movie  Chats 
9.  Starland  Revue 
10.  Noonday  Organ  Recital 

69th  STREET  THEATRE 
Philadelphia,  Pa. 

Monday,   Tuesday,  Wednesday 
1.  Organ  Selection 
2.  The  69th  St.  Theatre  Topical  Review 
3.  Novelty  Film — At  a  Dutch   County  Fair 
4.  Comedy  Feature — High  Fliers 
5.  Feature — Back  Home  and  Broke 

Thursday    Friday  Saturday 
1.  Organ  Selections 
2.  The    69th    St.    Theatre    Topical  Review 
3.  Topics  of  the  Day 
4.  The  Century  Male  Quartette 
5.  Feature — Theodore    Roberts   in   The  Old Homestead 

THE  SHERIDAN 
New   York  City 

Sunday,     Monday,    Tuesday    &  Wednesday 
1.  The  Sheridan  Topical  Review 
2.  The  Two  Trappers 
3.  Prologue  Divertissement — The  South  Seas 
4.  Bali,  the  Unknown 
5.  Overture — Light    Cavalry     (Suppe)  with Violin  Divertissement 
6.  Feature — Betty  Blythe  in  The  Darling  of the  Rich 
7.  The  Sheridan  Grand  Organ 

Thursday,  Friday  and  Saturday 
1.  Sheridan   Topical  News 
2.  Screen  Snapshots 
3.  Bali,  the  Unknown 
4.  Overture — Rigoletto    (Verdi)    With  Vocal Interlude    (Luigi  Giuffrida) 
5.  Harold   Lloyd   in   An    Eastern  Westerner 
6.  Vocal — Eileen  Van  Biene 
7.  Feature — A  Daughter  of  Luxury 
8.  The  Sheridan  Grand  Organ 

BRANFORD  THEATRE 
Newark,    N.  J. 

1.  Branford  Review  of  Events 
2.  Topics  of  the  Day 
3.  Mr.  Don  Howard — Baritone  Solo 
4.  Comedy — Mr.  and  Mrs.  Carter  De  Haven in  A  Ringer  for  Dad 
5.  Prologue — Fifty  Miles  from  Nowhere 6.  Feature — One  Week  of  Love 
7.  Overture — Orchestra 

"DR.  JACK" (Pathe) 

STANLEY,  PHILA.— 50-75  cents.  Land- 
slide business  all  week,  with  matinees 

especially  strong. 
Exploitation. — Featured  Dr.  Jack  as  cure 

for  gloom.    Big  24-sheet  campaign. 
Short  Subjects.  —  "Fruits  of  Faith;" 

Kinograms;  Topics  of  the  Day;  "Bits  of 
Europe"  (scenic). 

Press  Comments  — It  is  a  picture  deserv- 
ing of  much  success. — Inquirer. 

LIBERTY  THEATRE,  KANSAS  CITY, 
MO. — 15-35  cents.  Went  over  big  for  a week's  run. 

Exploitation. — Lobby  decorated  to  repre- 
sent office  of  Dr.  Jack,  the  line,  "funny 

bones  adjusted,"  featured.  Also  billboard and  lobby  display  space. 

Short  Subjects. — "Man  vs.  Beast;  "Cap- 
itol Shots;  Pathe  and  Fox  News. 

Daily  Press  Comments.  —  An  excellent 
comedy  packed  full  of  laughs. — Star-Tirnes. 
One  is  safe  in  predicting  a  long  ran  for  the 
film. — Journal-Post. 

LIBERTY,  SEATTLE.  —  35-50  cents, 
special  prices_  Playing  to  absolute  capacity 
in  first  week  lineup  every  night. 

Exploitation.  —  Teaser  campaign;  bally- 
hoo, man  driving  in  old-fashioned  doctor's 

buggy;  billboards;  window  cards;  additional 
newspaper  space. 

Short  Subjects. — Clever  prologue  by  two 
local  dancers  (children)  impersonating  Dr. 
Jack  and  the  Sick-Little-Well-Girl;  "Fruits 
of  Faith"  (Will  Rogers  comedy);  Liberty 
News. 

Press  Comments. — The  offering  is  full  of 
delicious  nonsense,  yet  has  a  real  plot  whieh 
radiates  optimism,  happiness  and  good  cheer. 
■ — Times.  Harold  Lloyd,  the  greatest  laugh 
maker  or  the  screen  in  his  greatest  produc- tion- -  Star. 

"THE  DANGEROUS  AGE" 
(First  National) 

ALLEN,  CLEVELAND— 36-60  cents.  Ex- 
ceptional business  throughout. 

Exploitation. — Advance  newspaper  stories 
on  what  is  "The  Dangerous  Age."  Street ear  'dash'  cards. 

Short  Subjects.— " The  Enchanted  City." 
Press  Comment.  —  It  combines  a  thrill 

with  a  laugh — even  a  tear. — Plain  Dcr-Jer. 
— This  movie  is  a  good  cne  for  the  fact  that 
it  doeL-  undertake  to  present  an  idea.— Press, 
ir  cakes  fine  tcreeu  entertainment  with 
rtu«\  truths  revealed  convincingly. — News. 
"The  Enchanted  City"  showing  at  the 
Allen  this  week  illustrates  admirably  how 
excellently  moods  can  be  expressed  through 
the  medium  of  motion  pictures. 
GRAND  CENTRAL,  WEST  END  LYRIC, 

CAPITOL,  ST.  LOUIS.  —  30-40-50  cents. 
Eight  days  to  excellent  business. 

Exploitation. — Regular  billing  and  news- 

paper ad. Short  Subjects.  —  Topics  ot'  tho  Day, 
Pathe  News;  "Blazss''  "'Comedy.. 

Press  Comments. — Domcslis  drama  of  a 
new  and  decidedly  batter  kind. — Star. 
BROAD  WAV.  CHARLOTTE,  N.  C-  30- 

30  cents.    Three  days  to  fair  business. 
Short  Subjects. — "Lot  'Fr  Run"  'Ed- 

ucational). "The  Road  to  Jericho"  (Bible 
films). 

RIVOLI,  BALTIMORE.  —  Matinees  2!3 
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cents;  night,  30-50  cents.    Good  business. 
Snort  Subjects.  —  "He  Raised  Kane," 

'second'  ofthe  New  Leather  Pusher  series; Livoli  News. 
Press  Gomment. — It  is  all  rather  senti- 

mental and  the  plot  incidents  are  develop- 
ed in  a  rather  extravagant  way. — Sun.  It 's 

a- good  story,  well  filmed  and  frequently  ex- 
citing.— -American.  Is  an  excellent  film.  It  's =A-_wsr.k^of  art  gazed  upon  from  every  &ngle. 

— Evening  Sun.    Is  a  weli-toid  tale. — News 
GRAND,  WILMINGTON,  N.  C— Admis- 

sion 20-35  cents.  Three  days  to  fair  busi- ness. 

"A  DAUGHTER  OF  LUXURY" 
(Paramount) 

ARCADIA,  PHILA. — 50  cents.  Although 
strong  opposition,  it  pulled  its  share. 

Exploitation. — Strong  window  card  cam- 
paign. 

Short  Svbjects. — Movie  Chats  and  Pathe 
News. 

Press  Comments.  —  Miss  Ayrcs  gives  a 
fine  conception  of  the  part  of  Mary. — In- 
quirer. 

"EAST  IS  WEST" 
,  ...  .  (First  National) 
BROADWAY,  RICHMOND,  VA.- -30-40 

cents.  Entire  week  to  capacity  business 
'  Press  Comment. — A  picturesque  story,  ex- 

citing at  times;  the  best  character  Con- 
stance Talmadge  has  yet  given  the  screen. 

— Times  Dispatch.  An  abundant  opportun- 
ity "for  the  effervescent  comedy  of  Con- 

stance Talmadge. — News  Leader. 
SAVOY,  WILKES-BARRE,  PA.  —  One 

i!;iv's  showing  with  capacity  houses  for  all shows. 
Exploitation. — Stage  success,  Miss  Tnl- 

m-adge,  story  of  film  and  star  cast  all  play- 
ed up  in  newspapers.  Stills  strung  along 

lobby  front. 

"EBB  TIDE" 
(Paramount) 

GRANBY,  NORFOLK,  VA.  —  Week  to 
very  good  business. 

Short  Subjects.  —  Lige  Conley  comedy 

".High  Power;"  "Fun  from  the  Press;'"' Kinograms. 
Press  Comment. — Very  excellent  screen  ver- 

sion of  Stevenson's  story. — Ledger  Dis- 
patch. Only  thing  it  lacks  is  a  title  with  a 

punch  to  it;  the  picture  is  a  masterpiece  — Norfolk  Landmark. 
METROPOLITAN,  BALTIMORE.  —  Ma- 

tinees, 17  eents;  nights,  35  cents.  Good 
business. . 

Exploitation.  —  Usual  newspaper  display 
ads,  lobby  display,  etc. 

Short  Subjects.  —  Comedy,  "Pitter  Pat- 
ter":" Aesop's  Fables;  Metropolitan  Top- ical Review. 

Daily  Press  Comment. — Picturesque  set- 
tings and  livelv  incidents  create  interest. — 

Sun, 
STATE,  SCRANTON,  PA— Crowds  for 

most  shows. 

Short  Subjects. — Century  Comedy  "Sting 
'em  Sweet,"  State  News,  Aesop's  Fables. 

"ENTER  MADAM" 
(Metro ) 

LOEW'S  BIJOU,  BIRMINGHAM,  ALA. 
—.Matinees  10-20  cents;  nights,  15-25-40 
cents.    Business  good. 

Short  Subjects — Fox  News,  "Some  Ser- 
vice" (eomedy),  "No  Hope  for  Drives," 

Chester  Comedy;  "Keep  'em  Home,"  De Haven  Comedy. 
Exploitation. — Display  advertising. 
LAFAYETTE  SQUARE,  BUFFALO— 25 

to  55  cents.  Business  was  capacity  eve- 
nings, with  matinees  holding  up  well. 

Exploitation.  —  Newspapers,  lobby  and 
front  displays,  billboard,  window  cards. 

Short  Subjects.  —  "Snub"  Pollard  com- 
edy, Fox  News;  Starland  Revue;  Sport  Pic- 

torial. 

Daily  Press  Comment. — There  is  not  much 

What  They 

Give  the 

Public 

MARK  STRAND 
Brooklyn,   N.  Y. 

1.  Overture — Marion    Davies  Waltz 
2.  Feature — When     Knighthood      Was  In Flower 
3.  Waltz — When  Knighthood  Was  in  Flower 

by   (Victor  Herbert) 
NEW   GRAND  CENTRAL 

St.  Louis 
1.  Overture — William  Tell  (Rossini) 
2.  Grand   Central   News  and  Views 
3.  Topics  of  the  Day 
4.  Beethoven's  Studio — A   Living  Reproduc- tion of  the  Famous  Painting  with 

Choral  and  Musical  Settings 
5.  Feature — The  Dangerous  Age 
6.  Comedy — Blazes 

GRAUMAN'S  THEATER 
Los    Angeles,  Calif. 

1.  Overture — Evolution    of    Yankee  Doodle 
2.  Fun  from  the  Press 
3.  Pathe  Weekly 
4.  Organ  Solo 
5.  The  Syncopated   Fashion  Plates 
6.  Atmospheric  Prologue 
7.  Feature — Outcast 

MISSOURI  THEATRE 
St.    Louis,  Mo. 

1.  Overture — Memoirs    of    Stephen    Foster — 
(Stephen  Foster) 

2.  Missouri  Magazine 3.  Fun  from  the  Press 
4.  Organist 
5.  Snub  Pollard  in  The  Old  Sea-Dog 6.  Musical  Act 
7.  Feature — Making  A  Man 

METROPOLITAN  THEATRE 
Atlanta,  Ga. 

1.  Overture 2.  Kinograms 
3.  Literary  Digest's — Fun  from  the  Press 
4.  Thematic  Prologue — Victor  Herbert's Love  Theme  (From  Fall  of  a  Nation) 
5.  Feature — Quincy  Adams  Sawyer 

CENTURY  THEATRE 
Baltimore,  Md. 

1.  Century  Topical  Review  and  Magazine 
2.  Comedy — Chop  Suey 
3.  Organ  Solo 
4.  Musical  Number 
5.  Special   Scenic  Review 6.  Prologue 
7.  Feature — The   World's   A  Stage 

CHICAGO  THEATRE 
Chicago,  111 

1.  Overture — Capriccio  Italienne 
2.  Specialty — A  Southern  Nocturne  (Hold  & Leonard) 
3.  Topics  of  the  Dav 4.  Weekly 

5.  Organ  Solo — Blue 6.  Scenic 
7.  Specialty — Coral   and  Jade    (Pearl  Frank, 

Roy  Deiterich  &  Abbott  Dancers) 
8.  Feature — Laurette  Taylor  in  Peg  O'  My Heart 9.  Cartoon 

TIVOLI  THEATRE 
Chicago,  111. 

1.  Overture — Tannhauser   by  (Wagner) 2.  Digest 
3.  Specialty — Soloist 4.  Weekly 
5.  Organ  Solo 
6.  Scenic 7.  Specialty 
8.  Feature — Shadows 
9.  Comedy  —  Buster    Keaton    Comedy,  The Electric  House 

RIVOLI  THEATRE 
Baltimore,  Md. 1.  Organ 

2.  Overture — Hungarian     Lustspiel  (Keler Bela) 

3.  Rivoli  News 
4.  Vocal  Number 
5.  Feature — The  Dangerous  Age 
6.  Rivoli  Review 
7.  The  New   Leather  Pushers 
8.  Organ 

action,  but  the  sprightly  Continental  wit  of 
Madame  keeps  it  from  dullness. — Evening 
News.  The  screen  version  is  quite  as  en- 

tertaining as  was  the  play. — Enquirer. 
Clara  Kimball  Young  plays  the  character 
of  Lisa  Delia  Robbia  with  a  whimsical 
charm. — Express. 

"THE  ETERNAL  FLAME" (First  National) 
LORENZ,  BETHLEHEM,  PA.— Capacity 

houses  almost  every  show_ 

Exploitation. — Divide  between  Balzac  as 
author  and  Norma  Talmadge.  Good  adver- 

tising campaign,  lavish  use  of  newspaper 

space. 
"THE  FAST  MAIL" (Fox) 

BLUE  MOUSE,  SEATTLE. — 25-50  eents. 
Unusually  large  houses. 

Exploitation.  —  Newspaper  advertising, 
billboards,  window  cards.  Cutouts  of  loco- 

motives, with  electric  flash  control  in  lobby. 

Short  Subjects.  —  "Lazy  Bones"  (com- 
edy), first  two  contestants  in  singers  pop- 

ularity contest. 
Press  Comments. — The  picture  is  a  dis- 

tinct relief  from  some  of  the  pitiable  prob- 
lem plays  that  have  been  forced  upon  the 

public,  and  the  acting  is  all  that  could  be 
desired. — Times.  William  Fox  put  into  it 
lots  of  thrills  and  action. — Star. 

"THE  FLIRT" 
( Universal) 

IMPERIAL,  COLUMBIA  S.  C— Three 
days  to  big  business^ 

Exploitation.  —  Big  advance  newspaper 
campaign. 
NEW  OLYMPIC,  BUFFALO.— 15  to  25 

cents.  In  second  week  this  one  held  up satisfactorily. 

Exploitation. — Newspaper  adv.  billboards, house  display. 

Short  Subjects.— " The  Leather  Pushers," 
Century  comedy;  International  News. 

"THE  FORGOTTEN  LAW" (Pathe) 

PARKWAY,  BALTIMORE.  —  Matinees 
15-20  cents;  nights,  25-44  cents.  Very  satis- 

factory business. 
Exploitation.  —  Display  advertisements, 

lobby  displays,  etc. 
Short  Subjects. — Overture:  Comedy  "Pup- 
py Love;"  Parkway  Review;  Vocal  solo. Daily  Press  Comment. — A  wholly  pleasing 

affair,  well  enough  put  on  and  of  such 
sound  matter  as  to  prove  generally  enter- 

taining— Evening  Sun. 

"FURY" 
(First  National) 

CIRCLE,  INDIANAPOLIS.— 30-50  cents. 
Opening  to  immense  business. 

Exploitation. — Usual  displays.  Names  of 
Barthelmess  and  Miss  Gish  prominently 

played. 
Short  Subjects. — Cartoon  comedy;  Pathe News. 

Press  Comments. — Whether  ' '  Fury ' '  gets  a 
place  alongside  "Tol'able  David"  in  the 
hall  of"  fame  is  a  matter  to  be  settled  later, 
but  it  may  be  said  it  is  entitled,  at  least, 
to  favorable  mention. — The  News.  Much 
fine  sentiment,  a  touch  of  pathos,  three 
corking  good  fist  fights  and  a  dash  of  humor 
go  to  make  "Fury"  a  film  of  considerable 
entertainment  value. — The  Star. 
COLISEUM,  SEATTLE— 25-35-50  cents. 

Splendid  business. 
Exploitation. — Advance  and  regular  news- 

paper space;  window  cards,  lobby  trim. 

Short  Subjects — "Felix  on  the  Trail'' (cartoon);  Pathe  News;  Kinograms. 
Press  Comments. — It  is  a  more  ambitious 

dramatic  effort  than  any  other  of  the  star's 
productions. — Times. 
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GIMME" ( Goldwyn ) 
DELMONTE,  ST.  LOUIS. — 25-50  cents. 

^Children  10  cents  always.  Business  good entire  week. 
Exploitation. — Well  known  opera  singer 

as  program  builder,  regular  billing  and  news- 
paper space. 

Short  Subjects. — Delmonte  News;  "Fun 
from  the  Press." 

Press  Comments. — It  is  a  light  but  plea- 
sant entertainment. — Post  Dispatch. 

PARK  AND  MALL,  CLEVELAND.— 25- 
35  cents.  Fair  business  with  little  exploi- 

tation and  usual  newspaper  advertising. 
Press  Comment — It  has  amusing  titles 

but  the  action  is  so  utterly  preposterous 
we  cannot  recommend  it  very  warmly — if 
at  all/ — Plain  Dealer.  Some  of  the  inci- 

dents are  amusing. — Press.  Runert  Hughes 
offers  another  interesting  sidelight  into  the 
domestic  affairs  of  a  newly  married  couple. 
— News. 

"THE  GREAT  NIGHT 
(Fox) 

MODERN  AND  BEACON,  BOSTON. — 20 
cents  bottom  matinees  to  50  cents  top  eve- 

ning.   Excellent  business. 
Exploitation.  —  Usual  poster,  newspaper 

and  house  displays. 
Short  Subjects.  —  International  News; 

Topics  of  the  Day;  comedy. 
Press  Comment. — Russell  goes  through  a 

hun  orous  set  of  adventures  that  make  the 
P'ct  jrc  constantly  entertaining. — Post.  If 
y> 1  ;ee  it  you  will  laugh. — Advertiser. 

"HEARTS  AFLAME" 
(Metro) 

LOEWS  STATE,  BUFFALO — 20  to  50 
<'ents.  Business  fine  for  the  week.  Ma- 

tinees a  trifle  off. 
Exploitation.  —  Newspaper  ads,  regular 

billing. 
Short  Subjects. — Hallroom  Boys  comedy, 

Pathe  News,  Mutt  and  Jeff  cartoon. 
Daily  Press  Comment. — A  spectacular  play 

built  around  life  in  the  Michigan  forests, 
one  of  the  most  sensational  features  being 
the  forest  fire  scene. — Express.  It  is  good 
screen  melodrama  with  plenty  of  thrills  and 
all  sorts  of  action. — Courier. 
LOEWS  ORPHEUM,  BOSTON.— 25  cents 

bottom  matinees  to  60  cents  top  evening. 
Excellent  business. 

Exploitation. — Usual  poster,  newspaper 
and  house  displays.    Very  good  publicity. 

Short  Subjects  —  Comedy  "Salt  Air;" 
Pathe  News;  Topics  of  the  Day. 

Press  Comment.  —  A  thrilling  photoplay 
with  a  crackerjack  story  that  will-  be  re- 

membered a  long  time  by  those  who  saw  it. 
• — Post.  The  characters  are  drawn  with 
amazing  fidelity. — Advertiser. 

"HEROES  OF  THE  STREET" 
(Warner  Brothers) 

ALCAZAR  THEATRE,  BIRMINGHAM, 
ALA. — 20-35  cents.  Business  good  in  spite 
of  very  bad  weather. 

Short  Subjects.  —  "Felix  All  at  Sea," 
(cartoon). 

Exploitation.  —  Particularly  attractive 
lobby  with  bas-relief  pictures  of  scenes  from 
the  play.  A  contest,  with  prizes  for  the 
three  boys  most  like  Wesley  Barry. 

Press  Comment. — In  this  new  role  Wes- 
ley Barry  is  given  a  chance  to  play  almost 

tragedy  and  he  is  even  a  shade  better  than 
he  usually  is.  The  production  just  misses 
being  one  of  the  best,  leaving  it  in  the 
class  of  clean  and  entertaining  pictures. — 
Birmingham  News. 

"THE  HOTTENTOT" 
(First  National) 

SAXE'S  STRAND,  MILWAUKEE  — Ma- 
tinees 40  cents;  evenings,  55  cents.  Busi- 

ness good. 
Exploitation. — Unusual  adv.;  lobby;  bill- 

board; street  car;  window  displays. 
Short  Subjects. — Lloyd  Hamilton  comedy 

What  They 

Give  The 

Public 

HOWARD  THEATRE 
Atlanta,  Ga. 

1.  Overture — The  Firefly   (Rudolph  Friml) 2.  Pathe  News 
3.  Comic  Opera 
4.  Larry  Semon — Golf 
5.  Feature — A  Daughter  of  Luxury 

INDIANA  THEATRE 
Terra  Haute,  Ind. 

1.  Overture — Mozkowski's  Serenade 2.  Indiana   Current  Events 
3.  Earl  Hurd's  Fresh  Fish  Cartoon 
4.  Louis  Shuman's  Man  vs.  Beast 5.  Musical  Number 
6.  Feature — Thirty  Days 

CHICAGO  THEATRE 
Chicago,  111. 

1.  Overture — Hungarian    Rhapsody  Number Two 
2.  Scenic 
3.  Specialty — Harpland 4.  Topics  of  the  Day 
5.  Organ  Solo — Alabamy 6.  Weekly 
7.  Specialty — My  Lady's  Fan 8.  Feature — Quincy  Adams   Sawyer  all  Star Cast 
9.  Comedy  or  Cartoon 

RIVIERA  THEATRE 
Chicago,  111. 

1.  Overture — Selections      from  Sweetheart 
(Herbert) 

2.  Solo — Virginia  Johnson 3.  Weekly 
4.  Topics  of  the  Day 
5.  Specialty — Sunshine  and  Rain 
6.  Feature — Trifling  Women 7.  Cartoon 

CALIFORNIA  THEATRE 
Los  Angeles,  Cal. 

1.  Overture — Semiramide  (Rossini) 
b)  Berceuse  (Gounod) 

2.  How   Many  Do  You   Recall — 10th   of  a series   (arranged  by   Mr.  Elinor) 
3.  Feature — Nazimova  Salome 
4.  Scenic— The   Natural    Born    Liar    (R.  C. Bruce) 

5.  Aesop  Fable — A  Stone- Age  Romeo 6.  California   Topical   Review   and  Magazine 
7.  Topics  of  the  Day 

LOEWS  STATE 
Los  Angeles,  Cal. 

1.  Organ  Solo — Princess    Pat    (Victor  Her- 
bert) 

2.  Orchestra  of  25  Artists  in  Symphony  and 
Syncopation. 3.  Mutt   and   Jeff   Cartoon — Down   in  Dixie 

4.  Scenic — The  Ranger 5.  Rose   Perfect  in    Madame   Butterfly  with 
Eight  Tiny  Japanese  Dancers 

6.  Feature — Hearts  Aflame 

KINEMA  THEATRE 
Los  Angeles 

1.  Overture — Recollections  of  Great  Moments 
in  Music  —  Selected  and  arranged  by 
Theodore  Henkel 

2.  Felix  Cat  Cartoon 
3.  Topics  of  the  Day 
4.  Kinema  Animated  Weekly 
5.  Eddie  Horton  at  the  Mighty  Morton 
6.  Feature — Richard  Barthelmess  in  Fury 

MARK  STRAND 
Albany,  N.  Y. 

1.  Overture — Master     Melodies     of  Light 
Opera  (Robert) 

2.  Strand   Topical  Review 
3.  Strand  Cartoon — Felix  Finds  A  Way 
4.  Strand  Solo — I  Hear  You  Calling  Me 5.  Y.  W.  C.  A.   Presentation  of  The  Blue 

Triangle  —  By  Members  of  the  Y. W.  C.  A. 
6.  Strand  Comedy — Circus  Days 
7.  Strand   Novelty— Naila   Waltz  (Delibes) 
8.  Strand  Presentation  of  The  World's  Ap- 

plause 

"The  Educator;"  First  National  Sketch- 
ograms  and  Kinograms  and  views  of  the 
New  York  Aquarium. 
Press  Comments. — You  can  bank  on  it 

for  fun  and  for  family  entertainment. — 
Journal.  William  Collier's  stage  farce, 
"The  Hottentot,"  is  nothing  if  not  funnier 
on  the  screen. — Sentinel. 

"HUNGRY  HEARTS" (Goldwyn) 

WIZARD,  BALTIMORE.  —  Matinees  25 
cents;  nights,  40  cents.    Good  business. 

Exploitation. — Regular  newspaper,  lobby 
display,  etc. 

Short  Subjects.  —  Aesop's  Fables;  Fun 
from  the  Press;  Vocal  selection;  Comedy, 
"Paste  and  Paper;"  Pathe  Review, 
MERRILL,  MILWAUKEE.— Matinees  40 

cents;  evenings,  55  cents.    Business  good. 
Exploitation. — Newspaper  adv.  in  advance 

and  during  run,  was  extensive;  lobby  and street  billing. 

Short  Subjects. — Felix  cartoon;  Interna- tional News. 
Press  Comments. — Another  Vera  Gordon 

and  another  Humoresque — Rosa  Rosanova  in 
Hungry  Hearts.  And  both  Hungry  Hearts 
and  Mme.  Rosanova,  we  believe,  are  more 
realistic  and  sincere  than  their  predeces- 

sors.— Journal.  "Hungry  Hearts"  is  the 
equal,  if  not  the  superior  of  "Humoresque," which  has  always  stood  out  as  the  best  in 
its  line  heretofore. — Sentinel.  ( 

"THE  IMPOSSIBLE  MRS. 

BELLEW" 

(Paramount) 

GRAND,  HAZLETON,  PA.  —  Business 

good. 

Exploitation. — Parisian  togs,  stage  suc- 
cess, star, — all  referred  to  in  publicity, 

"THE  KENTUCKY  DERBY" 
(Universal) 

VICTORIA,  PHILA. — 35  cents.  Capacity 
houses  at  practically  every  performance. 

Exploitation.  —  Extra  newspaper  space. 
House  decorated. 

Short  Subjects. — Pathe  News,  Kinograms, 
and  "Cupid's  Sweetheart." 

Press  Comment. — There  are  some  excit- 
ing scenes  at  the  track  as  well  as  others 

which  have  more  or  less  connection  with 
the  primal  story. — Inquirer. 

"KICK  IN" (Paramount) 

COLUMBIA,  PORTLAND.  —  25-35-50-75 
cents.    Drew  the  best  business  in  weeks. 

Exploitation. — Nothing  out  of  the  ordi- 

nary. 

Short  Subjects. — Kinograms  (Education- 
al); "Chop  Suey,"  Christy  Comedy;  Path* Review. 

Press  Comments. — "Kick  In"  is  a  first 
class  melodrama,  and  is  well  acted  and 
photographed. — Telegram.  The  picture  is  an 
adaptation  from  Willard  Mack 's  successful 
play  by  that  name,  and  is  replete  with 
thrills.- — Journal.  Crammed  with  excitement, 
bristling  with  thrills. — Oregonian. 

"LORN A  DOONE" 
(First  National) 

KARLTON,  PHILA.— 50  and  75  cents. 
Did  a  crackerjack  business  all  week. 

Exploitation. — Featured  Blackmore 's  fa- 
mous novel  and  Madge  Bellamy. 

Short  Subjects. — Kinograms  and  Pathe 
News. 

Press  Comments. — The  greatest  virtue  of 
the  picture  perhaps  is  the  triumph  with 
which  Tourneur  has  translated  the  old  Eng- 

lish atmosphere  to  America  and  made  the 
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plains  and  foot  hills  of  California  and 
Nevada  serve  for  the  rolling  hills  and  val- 

leys of  Devon  ■ — Inquirer. 
BROADWAY,  CHARLOTTE,  N.  C—  Ad- 

mission 10-30  cents.  Three  days  to  big business. 

GRAND,  WILMINGTON,  N.  C— Admis- 
sion 20-35  cents.  Three  days  to  only  fair business. 

"LOVE  IN  THE  DARK" 
(Metro) 

COLONIAL,  RICHMOND,  VA— Admis- 
sion 30-40  cents.  Three  days  to  fair  busi- ness. 

Short  Subjects— "Snub"  Pollard  in  "Dig 

Up. ' ' 
Press  Comment. — An  attractive  little  play 

for  the  versatile  Viola  Dana. — News  Lead- 
er. Not  at  all  unusual,  but  an  attractive 

little  story  well  done. — Times  Dispatch. 

"MAKING  A  MAN" 
(Paramount) 

MISSOURI,  ST  LOUIS.  —  30-50  cents. 
Night  business  exceptionally  big,  matinees 
held  up  very  good. 

Exploitation. — Regular  billing  and  news- 
paper advertising. 

Short  Subjects.  —  Missouri  News;  "Fun 
from  the  Press;"  "The  Old  Sea  Dog"  (Hal Roach  Comedy). 

Press  Comments. — The  main  picture  is  a 
pleasing  farce,  There  is  also  a  Snub  Polard 
Comedy,  the  foolishness  of  which  is  not 
consistently  funny,  and  which  has  moments 
of  unusually  bad  taste.  "Making  a  Man" 
should  have  been  called  "Breaking  a  Man." 
— Post-Dispatch. 
MARK  STRAND,  ALBANY,  N.  Y— 30- 

60  cents.    Good  houses  all  three  days. 
Exploitation. — Usual  Strand  type. 
Short  Subjects.  —  News  reel,  "Ghosts" 

(Comedy). 
Press  Comments. — After  a  slow  start  the 

picture  gets  action  and  pleases. — Knicker- 
bocker Press.  Scored  at  all  performances. 

— Times-Union.    Exceptional  entertainment. 
COLONIAL,  INDIANAPOLIS.  —  25-40 

cents.    S.  R.  O.  opening  business. 
Exploitation. — Usual  newspaper  and  bill- 

boards.   Attractive  lobby. 

Short  Subjects. — Larry  Semon  in  "The 
Counter  Jumper,"  Pathe  News. 

Press  Comment.  —  Likeable  Jack  Holt 
knocks  out  a  home  run  at  the  Colonial  this 
week  in  the  leading  role  in  "Making  a 
Man." — The  Star.  Holt  has  created  another 
fine  characterization  to  add  to  his  long  list. 
— The  News. 

"THE  MAN  WHO  PLAYED  GOD" 
(United  Artists) 

CALIFORNIA  THEATRE,  LOS  ANGE- 
LES.— Matinees,  25-35-55  cents;  evenings, 

35-55-75  cents.  Good  business  in  spite  of 
the  thermometer  registering  80  and  above 
for  three  days. 

Short  Subjects. — Hal  Roach's  "Saturday 
Night;"  California  Topical  Review  and 
Magazine;  Topics  of  the  Day. 

Press  Comments. — Arliss  hardly  up  to  his 
best.  Story  is  sentimental  and  implausible 
at  times.  "Saturday  Night"  is  a  kid  com- 

edy that  is  different,  nearly  runs  off  with 
the  honors. — Times.  The  comedy  is  inof- 

fensively handled,  and  yet  is  alive  and 
funny.  The  Arliss  feature  which  should 
have  headed  this  review,  is  hardly  up  to 
the  standard  set  by  that  star. — Times.  Ar- 

liss made  rather  a  conventional  and  undra- 
matic  plot  for  the  screen  live  in  remarkable 
fashion.  The  Roach  comedy  is  the  funniest 

thing,  though  pure  slapstick. — Express.  Ar- liss charm  works  wonders  in  this  picture 
and  so  infuses  the  scenes  as  to  make  them 

outstanding  Laughter  was  heard  all  over 
the  house  during  the  showing  of  the  com- 

edy.— Examiner.  Success  of  the  production 
is  largely  due  to  the  delicate  portrayal  of 
the  part  of  George  Arliss. — Herald.  Story 
has  several  themes,  any  one  of  which  would 
be  ample  for  ordinary  picture. — Record. 

"MY  FRIEND  THE  DEVIL" (Fox) 

APOLLO,  INDIANAPOLIS.  —  25-40 
cents.    Very  good  opening. 

Exploitation. — Regular  billing  and  liberal 
newspaper  space. 

Short  Subjects.  —  "Rides  and  Slides" 
(Sunshine  comedy);  Fox  News;  "Fun  from 
the  Press." Press  Comment. — "My  Friend,  the  Devil" 
is  an  excellent  photoplay  in  spite  of  its 
title,  which  must  be  a  serious  handicap. — The  News. 

"NIGHT  LIFE  IN  HOLLYWOOD" 
(Arrow) 

CIRCLE,  CLEVELAND.  —  25-35  cents. 
Fair  business  Little  advertising  and  no  ex- 
ploitation. Press  Comment. — A  satirical  comedy. — 
News. 

"OLIVER  TWIST" 
(First  National) 

COLONIAL,  ALLENTOWN,  PA.— Drew 
up  to  records  set  by  De  Mille  and  Griffth 's features. 

Exploitation. — Star  and  of  the  Dickens 
masterpiece  featured. 

"OMAR  THE  TENTMAKER" 
(First  National) 

ALDINE,  PHILA.  —  50  and  75  cents. 
Business  was  very  disappointing. 

Exploitation.  —  Featured  star  in  extra 
newspaper  space  and  in  window  card  cam- 

paign. 
Short  Subjects. — Lloyd  Hamilton  comedy 

"The  Educator"  and  International  News. 
KINEMA  THEATRE,  LOS  ANGELES. — 

Matinees  25-35-55  cents.  Evenings,  25-35- 
55-80  cents  In  the  second  week  the  pic- 

ture pulled  better  business  than  "The 
Masquerader. "  Used  100  per  cent  more adv.  than  usual. 

Short  Subjects. — Overture,  Topics  of  the 
Day;  Kinema  Animated  Review;  Musical 
Act. 

"ONLY  A  SHOP  GIRL" 
(C.  B.  C.) 

LESTER'S  RIVOLI,  COLUMBIA,  S.  C. 
— Very  good  business. 

Short  Subjects.  —  Harold  Lloyd  reissue 
(Over  the  Fence.) 

Exploitation.  —  Shopgirls  admitted  free. 
Created  a  lot  of  publicity. 

"ONE  EXCITING  NIGHT" 
(United  Artists) 

PERSHING,   ST.  LOUIS.— 83-1.10.  Busi ness  very  big. 

Exploitation. — Billboards,  window  cards, 
mailing  list,  advance  showing,  ushers  in 
costume,  news  stories,  newspaper  ads. 

Press  Comment. — The  story  is  devised 
solely  for  entertainment  and  it  fills  its  pur- 

pose admirably. — Post-Dispatch. 
GARDEN,  Milwaukee.  —  Admission  55c. 

Business  splendid. 
Exploitation. — Newspaper  ads  with  mana- 

ger's personal  indorsement. 
Short  Subjects. — Prologue,  Fox  News. 
Press  Comments. — You  will  get  a  100  per- 

cent kick  all  the  way. — Journal.  "One  Ex- 
citing Night"  is  all  that  its  title  implies. 

D.  W.  Griffith  in  a  new  mood — that  of  mak- 
ing entertainment  for  the  pure  fun  of  it. — 

Sentinel. 
STILLMAN,  Cleveland— 35-60  cents.  Bus- 

iness at  peak  during  the  second  week. 
Exploitation. — Newspaper  contest  for  best 

story  at  what  the  writer  experienced  as  his 
most  exciting  night. 

"ONE  WEEK  OF  LOVE" (Selznick) 

SAVOY,  WILKES-BARRE,  PA.— Steady 
attendance  and  good  results  thanks  to  con- 

sistent policy  of  house  to  run  worth  while 
pictures.  People  had  not  heard  much  about 
Hammerstein  vehicle  but  they  took  it  on irust. 

Exploitation. — Thrills,  love,  romance,  ele- 
gant clothes — featured.  Extensive  use  of 

mats,  stills,  pictures,  and  posters. 
STRAND,  SCRANTON,  PA.— Did  business 

up  to  average. 
Short  Subjects. — Larry  Semon  in  "The 

Counter  Jumper,"  "Honeymoon  Trave- 
logue" and  local  interest  films. 

MAJESTIC,  PORTLAND.— 10,  25,  35,  50 
cents.  Capacity  houses  the  first  part  of  the 
weelt,  and  excellent  business  for  the  re- 

mainder. "Leather  Pushers"  continue  pop- 
ularity. 

Exploitation. — Wreck  scene  represented  in 
lobby  display.  Usual  window  cards,  and 

paper  space. Short  Subjects.— Pathe  News,  "Chick- 
asha  Bone  Crusher,"  Leather  Pusher  Ser- 

ies, Organ  solo. 
Press  Comments. — There  is  plenty  of  ex- 

citement, but  the  writer  has  insisted  upon 
giving  too  much  excitement  of  the  kind 
whose  end  is  certain — Telegram.  The  story 
has  every  imaginable  type  of  suspense  in 
it  and  a  real  bit  of  romance.  One  of  the 
"New  Leather  Pushers"  series  of  stories, 
adds  much  to  the  film  feature  of  the  pro- 

gram.— Journal. 

"OUTCAST" (Paramount) 
GRAUMAN  THEATER,  LOS  ANGELES. 

— 20-35,  40-55  cents.  Very  good  business. 
Usual  adv.  without  boards,  and  no  exploita- 
tion. 

Short  Subjects. — Fun  from  the  Press, 
Pathe  Weekly,  Song  and  Dance  act,  Atmos- 

pheric Prologue. 
Press  Comments.  —  Superabundance  of 

"thrilly"  stuff  and  a  strained  finale.  In 
the  language  of  a  cherry  flapper,  ' '  Swell 
Stuff." — Express.  Elsie  makes  a  very  win- 

some and  fascinating  outcast. — Record.  It 
will  intrigue  the  majority  of  theatregoers, 
for  Miss  Ferguson's  'carry  thru'  is  mag- nificent.— Examiner. 

"PEG  O'  MY  HEART" 
(Metro) 

BIJOU,  RICHMOND,  VA.— Admission  40- 
50  cents.    Big  business. 
Press  Comment. — The  tale  has  lost  none 

of  its  charm  in  transferring  to  the  screen 
though  it  is  hampered  somewhat  by  the 
characters  being  unable  to  speak  their  lines. 
— Times  Dispatch  Contrary  to  general  be- 

lief it  is  one  of  the  great  pleasures  of  a  re- 
viewer to  find  a  picture  that  can  be  unre- 

servedly commended  to  the  theatregoing 
public;  such  a  picture  is  "Peg  O'  My Heart." — News  Leader. 

CLINTON  SQUARE,  ALBANY,  N.  Y.— 
28  cents.  Pulled  well  through  entire  week, 
in  spite  of  storms  and  traffic  tieup. 

Exploitation. — Extra  newspaper  space. 
Short  Subjects. — Fox  News,  comedy  and 

' '  Fun  from  the  Press. ' ' 
Press  Comments. — It  is  a  joy. — Knicker- 

bocker Press.  Laurette  Taylor  does  far 
more  clever  work  in  screen  version  than 
stage. — Times-Union.  Holding  interest  of 
city  against  handicaps. — Journal.  The  star 
is  the  equal  of  any  star  of  long  experience. 

— News, 

LOEW  STATE,  LOS  ANGELES. — Mati- 
nee 25,  evening  30-50  cents.  Children  15. In  the  second  week  and  pulling  big. 

Short  Subjects. — Loew  State  "Views  of 
Current  News, ' '  Mutt  &  Jeff  Comedy,  Bessie 
Clayton  in  Dance  Revue,  Atmospheric  Pro- 

logue. 
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"QU1I\CY  ADAMS  SAWYER" 
(Metro) 

RIVOLI,  PORTLAND— 15-35,  matinees  15, 
children,  50c  adults  evening.  Second  week. 
Business  excellent. 

"SECRETS  OF  PARIS*9 
(C.  C.  Burr) 

SYMPHONY  THEATER,  LOS  ANGELES 
— 39-55  cents.  Very  good  business  in  spite 
of  the  unseasonal  heat  most  of  the  week. 
Used  usual  70-24  sheets  and  no  extra  news- 

paper space.  No  exploitation.  Will  hold over  for  second  week. 
Short  Subjects. — Overture,  Travelogue, 

Fox  Comedy. 
Press  Comments. — Wise  movie  fans  knows 

plot  at  once,  but  picture  is  well  done  and 
interesting. — Times.  Photoplay  modern  au- dience demand  more  reasoning  along  with 
their  rhyming  than  this  author  presents. — 
Express.  Good  picture,  is  well  done  and  has 

plenty  of  sustained  interest  and  is  realis- 
tically portrayed. — Herald.  Serial  and  melo- dramatic writers  have  squeezed  all  this  sort 

of  plot  dry.  —Times. 

"SINGED  WINGS" 
(Paramount) 

BUTTERFLY,  MILWAUKEE. — 55  cents. 
Business  good. 

Exploitation.  —  Lobby  display,  posters, 
clever  newspaper  ads. 

Short  Subjects. — Century  comdey,  Selz- 
nick  News,  song  and  piano  act. 

Press  Comment. — Directed  by  Pearhyn 
Stanlaws  it  couldn't  help  but  be  artistic. 
And,  acted  by  Bebe  Daniels  and  Conrad 
Nagel,  it  just  had  to  be  romantic. — Journal. 

"THE  STRANGER'S  BANQUET" (Goldwyn) 

PEOPLES,  PORTLAND.  —  25-35  cents. 
Fairly  good  business  for  the  week. 

Exploitation. — Posters,  lobby  display,  us- 
ual news  space. 

Short  Subjects.— "Felix  Turns  the  Tide," Orchestra  features. 
Press  Comments. — The  story  starts  off 

with  a  wedding  that  is  interrupted  and 
there  is  something  exciting  happening  to 
someone  every  second  after  the  start. — Tele- 

gram. There  are  several  fine  bits  of  acting 
in  the  picture,  which  is  noteworthy  for  the 
character  studies,  more  than  for  the  at- 

tempts at  spectacular  scenes  and  dramatic 
' '  fire. ' ' — Journal. 

"SUZANNA" 
(First  National) 

MISSION  THEATER,  LOS  ANGELES.— 
Matinees  35-55,  evenings  55-80-$1.10.  In  the 
3rd  week  and  pulling  very  good  business. 
Will  run  at  least  6  or  7  weeks  the  manage- ment believes. 

Short  Subjects. — Overture,  Mission  Thea- 
tre Review,  Violin  Solo,  Organ  Solo. 

"TESS  OF  THE  STORM 

COUNTRY" (United  Artists) 

LOEW'S  STATE,  BOSTON.— 25  cents  bot- 
tom matinees,  to  60  cents  top  evening.  Ex- cellent business. 

Exploitation. — Usual  poster,  newspaper 
and  lobby  display. 

Short  Subjects. — Screen  Snapshots,  Pathe 
Review,  Topics  of  the  Day,  Pathe  News 
Weekly,  and  comedy  "Salt  Air." 
Press  Comment. — Mary,  more  winsome 

than  ever,  captivates,  and  the  sympathies 
of  her  audience  are  won  instantly  with  her 
appearance. — Post.    The  new  production  will 

stand  comparison  with  any  picture  of  *he 
year. — Traveler.  More  finished  direction, 
better  photography,  and  a  Tess  more  ador- 

able and  fascinating  than  ever — Advertiser. 
IMPERIAL,  CHARLOTTE,  N.  C— Four 

days  to  very  big  business. 
MILLER  THEATER,  LOS  ANGELES.— 

Matinees  25-35-55;  evenings  35-55-75  cents. 
This  picture  has  pulled  excellent  business  all 
during  the  showing  and  is  being  pulled  on 
account  of  other  bookings.  No  exploitation, 
the  picture  has  carried  itself. 
STRAND  THEATRE,  BIRMINGHAM, 

ALA. — 10-35  cents.  Business  only  fair.  Very 
inclement  weather. 

Exploitation. — Usual  display  and  news- 
paper space. Press  Comment. — There  are  just  two 

things  in  this  picture  in  common  with  the 
production  of  eight  years  ago — the  story 
and  Mary.  It  is  elaborate,  authentic  and 
human. — Birmingham  Age  Herald.  The  new 
Tess  is  as  far  ahead  of  the  other  one  in 
production  and  the  are  of  the  star  as  eight 
years  could  possibly  have  carried  it. — Bir- 

mingham News. 

"THE  THIRD  ALARM" 
(F.  B.  O.) 

CRITERION,    OKLAHOMA    CITY— 10- 
30-50  cents.    Splendid  business. 
Short  Subjects. — International  News,  Dan 

Mason  in  "Pop  Tuttle's  Long  Shot." 
Exploitation. — Extensive  newspaper  adv. 

posters,  lobby  display. 
Press  Comment. — One  of  the  most  realis- 

tic pictures  ever  shown  upon  the  screen. — 
Times.  A  great  picture,  full  of  pep  and 
excitement  from  start  to  finish. — News.  Ev- 

erybody should  see  this  great  picture,  be- 
cause it  is  both  good  and  very  interesting." — Daily  Oklahoman. 

"THIRTY  DAYS" 
(Paramount) 

ROYAL  THEATRE,  KANSAS  CITY,  MO. 
— 10-35  and  50  cents.  Wallace  Reids'  friends 
flocked  to  see  him,  following  the  news  of 
his  death. 

Exploitation. — Line,  "It  puts  a  ball  and 
chain  to  Old  Man  (Jloom, "  in  newspaper 
displays.    Also  billboard  and  lobby. 

Daily  Press  Comments — Plenty  of  comedy 
and  "Italia"  talk  in  this  production. — Star- 
Times.  A  good  melodramatic  farce  comedy. 
— Journal-Post. 

"THORNS  AND  ORANGE 

BLOSSOMS" (Lichtman) 

BOSTON,  BOSTON. — 25  cent  bottom  mat- 
inees to  60  cent  top  evening.  Excellent  bus- iness. 

Exploitation. — Good  publicity,  usual  news- 
paper, poster  and  lobby  displays. 

Short  Subjects. — Al.  St.  John  in  "Out  of 
Place,"  Topics  of  the  Day,  Pathe  News, 
Aesop's  Fable. 

Press  Comment. — A  drama  of  love  well 
worth  seeing. — Post.  For  sheer  pictorial 
beauty  few  producers  have  ever  reached  the 
perfection  attained  in  this  film,  an  odd,  but 
still  intense  heart  story. — Advertiser. 

"TIMOTHY'S  QUEST" 
(American  Releasing) 

NORVA,  NORFOLK,  VA  —  Three  days  to 
good  business. 

Short  Subjects. — Billy  Bevan  in  "The 
Duck  Hunters." Press  Comment. — It  throbs  with  interest 
and  blends  tears  with  smiles. — Ledger  Dis- 

patch. As  fresh  and  as  wholesome  as  the 
book  itself. — Norfolk  Landmark. 

"TILL  WE  MEET  AGAIN" 
(Associated  Exhibitors) 

LOEW'S  HIPPODROME,  BALTIMORE. 
—Matinees  20-25;  night,  25-50.  Excellent 
business. 

Exploitation. — Usual  advertising. 

Short  Subjects. — Comedy,  "Sting  'Em 
Sweet,"  Vaudeville. 

"TO  HAVE  AND  TO  HOLD" 
(Paramount) 

STRAND,  SEATTLE.— 35-50  cents.  Very 

big  houses. Exploitation — Additional  newspaper  space, 
billboards,  window  cards,  lobby  trim. 

Short  Subjects. — "No  Luck"  Hamilton 
comedy,  Kinograms,  F.  O.  Eagles  pictures 
(big  membership  drive  on),  local  youngsters 
in  farewell  number  Apache  Dance. 
GRAUMAN  RIALTO,  LOS  ANGELES.— 

35-55  cents.  In  the  2nd  week  and  will  run 
at  least  6  weeks  is  the  belief  of  the  man- 

agement.   Doing  excellent  business. 
Short  Subjects. — Pathe  Weekly,  Pathe  Re- 

view, Russian  Ballet  in  Dance  Revue. 

"TRIFLING  WOMEN" 
(Metro) 

LESTER'S  RIVOLI,  COLUMBIA,  S.  C— 

Very  good  business. 
GRANBY,  NORFOLK,  VA.— 35-50  cents. 

Entire  week  to  big  business. 
Short  Subjects. — "Choose  Your  Wea- 

pons" (Christie). 
Press  Comment. — A  remarkable  picture, 

quite  up  to  Ingram's  standard. — Ledger  Dis- 
patch. One  of  the  best  pictures  seen  at  the 

Granby  this  season. — Norfolk  Landmark. 
IMPERIAL,  CHARLOTTE,  N.  C— 10-20 

cents.    Four  days  to  good  business. 
Short  Subjects. — Aesop's  Fables,  Interna- tional News. 

OHIO,  INDIANAPOLIS.— 25-40  cents. 
Opened  to  splendid  business. 

Exploitation.  —  Advertising  novelties, 
heavy  newspaper  advertising. 

Short  Subjects. — International  News. 
Press  Comment. — The  picture  is  destined 

to  take  rank  with  the  great  films  of  the 
year. — The  News.  One  of  Rex  Ingram's  in- 

comparable casts  has  done  excellent'  work 
in  "Trifling  Women."— The  Star. 

"WHAT'S  WRONG  WITH  THE 

WOMEN" 

(Equity) 

ORPHEUM,     WILKES-BARRE,  PA.— Drew  well. 

Exploitation. — Title  played  up.  Consider- 
able money  spent  on  space  in  newspapers. 

FOX-LIBERTY,  ST.  LOUIS. — Admission 
25-30-50  cents.  Splendid  exploitation 
brought  one  of  the  best  weeks  of  season. 
Exploitation. — Street  stunts,  tie-up  with 

large  down  town  store  with  window  display, 
house  to  house  canvasss,  one  sheet  advance 
showing  on  screen,  regular  newspaper  ads. 
Short  Subjects.— " High  and  Dry"  (Fox 

comedy)  "Down  in  Dixie"  (Mutt  *&  Jeff). Press  Comments. — An  unusually  strong 
cast  raises  this  picture  well  above  the  level 
of  many  that  has  been  based  on  the  same 
subject  and  similarly  treated. — Star. 
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First  Runs  on  Broadway 

Their  Presentation  and  Press  Com- 

ments by  Various  New  York  Dailies 

RIVOLI  RIALTO 

"WHEN  KNIGHTHOOD  WAS  IN 

FLOWER" (Paramount) 
SHEA'S  HIPPODROME,  BUFFALO. — 20 

to  50  cents.  Opened  strong,  but  fell  off 
and  there  were  a  number  of  empty  seats  on 
Thursday  night. 

Exploitation. — Augmented  newspaper,  lob- 
by and  poster  displays. 

Daily  Press  Comment. — If  doubt  lingers  in 
anyone 's  mind  as  to  the  ability  of  Ameri- 

can producers  to  make  a  picture  on  the  same 
scale  of  gorgeousness,  lavishness  and  mag- 

nificence as  has  been  exhibited  in  some  for- 
eign productions,  ' '  When  Knighthood  Was 

in  Flower,"  will  dissipate  it  and  it  is  de- 
lighting Shea  Hippodrome  audiences. — Eve- 

ning Times.  Of  the  hundreds  of  films  which 
have  been  displayed  in  Buffalo  there  has 
never  been  one  which  was  more  lovely,  bet- 

ter acted  as  a  whole  or  better  directed. — 
Courier.  The  lavish  expenditure  is  seen  in 
scene  after  scene,  in  gorgeous  costumes  and 
in  works  of  art. — Evening  News. 
NEW  THEATRE,  BALTIMORE. — Mati- 

nees 25;  night  25-50  cents.  Second  week 
and  is  doing  record  business. 

Exploitation. — Large  newspaper  display 
advertising,  lobby  displays,  etc. 

Short  Subjects — Overture,  Prologue,  Pathe 
News. 
LELAND,  ALBANY,  N.  Y— 28  cents. 

Smashed  all  records.    Held  for  second  week. 
Exploitation. — Extra  newspaper  space,  bill 

boards,  etc. 
Short  Subjects. — A  comedy  and  news  reel. 
Press  Comments. — One  of  the  rare  gems 

of  the  present  day. — Times-Union.  No  pic- 
ture in  recent  years  has  scored  such  a  hit  in 

Albany. — Journal.  Surpassed  all  expecta- 
tions.— Journal.  The  magnet  of  the  entire 

city. — News. 
"THE  WOMAN  CONQUERS" (First  National) 

RIALTO,  ALLENTOWN,  PA. — Good  at- 
tendance for  three  days. 

Exploitation. — Big  newspaper  space. 

"THE  WORLD'S  A  STAGE" (Principal  Pictures  Co.) 
CENTURY,  BALTIMORE. — Matinees  25, 

night,  33-75  cents.  Big  businses  at  after- 
noon and  night  performances. 

Exploitation. — Unusually  large  newspaper 
advertising,  posters,  lobby  displays,  etc. 
Newspaper  displays  featured  that  Miss  Phil- lips is  a  Baltimorean. 

Short  Subjects. — Century  Topical  Review 
and  Magazine;  Comedy,  "Chop  Suey,"  Spe- cial Scenic  Review,  Prologue. 

Daily  Press  Comment. — It's  as  full  of  ac- 
tion as  a  Mexican  revolution.  Putting  Dor- 
othy Phillips  into  a  picture  is  pretty  much 

like  putting  yeast  into  dough. — Evening  Sun. 
Miss  Phillips  gives  a  convincing  perform- ance . — News.  

"Step  Forward" 

"True  Value" 

"No  Hokum  " 
The  Exhibitors  Trade  Review  is 

to  be  congratulated  on  its  excellent 
box-office  reports  which  so  thorough- 

ly cover  the  features  listed.  I  have 
found  that  the  elimination  of  the 
usual  press  agent  "dream"  and  the 
use  of  real  criticisms  from  the  vari- 

ous newspapers  is  a  step  forward 
in  giving  the  exhibitor  the  true 
value.  I  always  turn  to  this  de- 

partment first  when  reading  the 
magazine. 
With  best  wishes  for  your  con- 

tinued success,  I  am 
Very  truly  yours, 

BRUCE  FOWLER,  Mgr., 
ELMWOOD  THEATRE  00.,  Inc., 

BUFFALO,  N.  T. 

1.  Overture — Thirteenth     Hungarian  Rhap- 
sody   (Franz  Liszt) 

2.  Risenfeld's   Classical  Jazz 3.  Rivoli  Pictorial 
4.  Scene   from    Herodiade    (Jules  Massenet) 
5.  Feature — The  World's  Applause  (William DeMille  Production) 
6.  Spanish  Dancers 

a)  Tango  (I.  Albeniz) 
b)  Grand  pas  Espagnole  (Alexandre Glazounow) 

7.  Baby  Peggy  in  Peg  of  the  Movies 

Press  Comments 

World — Mr.  De  Mille  has  given  this  story 
about  a  young  romance  dancer  whose  pas- 

sion for  public  acclaim  led  her  into  various 
stages  of  distress,  quite  a  lot  of  color,  and 
he  has  photographed  Bebe  Daniels  and  Mr. 
Stone  and  others  in  striking  scenic  frames. 

(Baby  Peggy  in  "Peg  O'  the  Movies.") 
This  child  is  one  of  the  most  interesting  fig- 

ures in  the  picture  play.  Everybody  ought  to 
see  her.  Tribune — The  story  is  interesting; 
it  is  also  well  played  and  well  directed.  A 
comedy  called  "Peg  0'  the  Movies,"  with the  fascinating  young  comedienne,  Baby 
Peggy,  is  very  amusing.  American — Miss 
Daniels  wore  some  super-gorgeous  clothes 
and  just  enough  of  them  to  be  correct. 
Mail — William  De  Mille  has  made  a  some- 

what gripping  and  powerful  picture  of  "The 
World's  Applause."  Eve.  World — Serves 
to  while  away  an  hour  and  a  half  in  a  fairly- 
exciting  and  interesting  manner.  Sun — 
Presented  with  a  very  convincing  air  of 
reality.  Telegram — Mr.  de  Mille  has  pre- 

sented a  vital  subject,  has  pointed  a  moral, 
but  has  always  kept  the  dramatic  interest 
in  the  foreground.  Globe — This  latest  pro- 

duction of  Mr.  De  Mille 's  is  most  certainly 
something  to  which  his  contemporary  work- 

ers and  colleagues  can  and  should  point  with 

pride. STRAND 
1.  Overture — A]    Fresco  (Herbert) 
2.  Rural    Fantasy    introducing    Dance  Tra- vesty Petulant  Petunias 

a)  Down  by  the  Old  Apple  Tree 
Strand      Male      Quartet  (Brennan) 
b)  The  Volunteer  Fireman — Strand Male  Quartet  (Herbert) 
c)  Minuet 
d)  Rural   Caprice  —   Entire  Ensemble 3.  Mark  Strand  Topical  Review 

4.  Prologue   to   The   Dangerous  Age 
5.  Feature — The  Dangerous  Age  - 
6.  Our  Gang  Comedy  The  Champeen 
7.  Organ  Solo 

Press  Comments 

Herald — It  is  gorgeous  photography,  and 
in  itself  well  worth  the  price  of  admission 
at  the  Strand.  Tribune — We  cheerfully  rec- 

ommend it  and  hope  that  its  appeal  will  be 
wide.  World — For  a  photoplay  with  so  lit- 

tle individuality,  this  one  is  right  interest- 
ing and  it  carries  a  moral.  Times — It  is  en- 

tertaining. It  sermonizes  a  bit,  but  it  is 
so  well  done  as  a  motion  picture  that  you 
are  allowed  to  forget  the  sermon  and  enjoy 
the  film  just  as  a  story.  American — The 
entire  production  is  interesting,  ingenuous- 

ly timely,  and  adheres  faithfully  to  the  ques- 
tion it  asks  and  answers.  Mail — There  are 

few  better  screen  actors  than  Lewis  Stone 
and  he  lends  to  the  role  of  John  Emerson  a 
sympathy  and  understanding.  Eve.  World 
— Let  it  be  said  right  here  and  now  that  ev- 

eryone already  married,  about  to  be  married 
or  who  will  never  be  married,  ought  to  see 

"The  Dangerous  Age."  Sun — "The  Dan- 
gerous Age"  is  a  fine  picture.  It  is  a  sen- sible, human  and  touching  story.  Telegram 

— Again  he  (Stahl)  transfers  the  hopes, 
joys,  griefs  and  sorrows  of  that  complex institution,  the  American  home,  to  the  screen 
without  distorting  them. 

1.  Rialto  Magazine 
2.  Princesse  Nyota-Nyoka,  Egyptian  Danseuse Danse  Bedouine  (Naggiar) 
3.  Pike's  Peak — and — Busted — A    Post  Na- ture picture 
4.  Scheherazade — First    and    Second  Move- 

ments     (Nicholas  Rimsky-Korsakofi 
5.  Risenfelds    Classical  Jazz  - —   Carolina  in the  Morning  (Walter  Donaldson) 
6.  Feature — Jack  Holt  in  Nobody's  Money 7.  Male  Quartette 

a)  Lassie  O'  Mine     (Edward  T.  Walt) 
b)  But  He  Didn't         (  James  Rogers) 

8.  Dan  Mason  as  Pop  Tuttle  in  The  Long 
Shot  i 
Press  Comments 

American — The  story  was  spontaneous,  the 
presentation  delightful  and  the  subtitles 
clever.  World — This  is  really  a  bright  and 
delightful  little  cinema  comedy,  and  Mr. 
Holt  comes  out  as  a  comedy  player  who 
does  not  find  it  at  all  difficult  to  make  his 
audiences  laugh.  Mail- — A  mixture  of  drama 
and  comedy,  not  to  mention  love  interest, 
that  assures  good-sized  audiences  through- 

out the  week.  Eve.  World — We  think  you'll 
like  Jack  Holt  in  "Nobody's  Money."  We 
did,  and  we're  hard  to  please.  Sun — From 
"Nobody's  Money," — the  Paramount  Cor- 

poration has  fashioned  a  highly  amusing 
comedy.  Telegram — Mr.  Holt  mixes  com- 

edy and  drama  in  equal  portions  with  de- 
lightful results,  tingling  the  blood  one  sec- ond and  the  funny  bone  the  next. 

CRITERION 
1.  Overture — Badinage  (Victor  Herbert) 
2.  Mutt  and  Jeff  Comedy — Nearing  the  End 
3.  A   Prizma  Picture — Sunbeams 
4.  A  Mermaid  Comedy — High  Power 
5.  Prologue — Dance  of  the  Moths 
6.  Feature — Poor  Men's  Wives 

Press  Comments 
Herald — This  idea  has  been  tried  before 

— over  and  over  again — but  we  venture  to 
say  that  it  has  seldom  received  such  skilful 
treatment  as  that  accorded  to  it  in  "Poor- 
Men's  Wives."  Times — The  most  that  can 
be  said  for  the  picture  is  that  occasionally 
it  has  the  semblance  of  reality.  Telegram 
— Is  a  picture  you  cannot  afford  to  miss. 
Journal — On  witnessing  these  seven  reels, 
one's  feeling  is  that  Gasnier  has  done  an 
eminently  fine  job.  Sun — There  are  several 
highly  dramatic  situations,  and  the  picture 
is  quite  likely  to  appeal  to  all  those  who 
wish  they  were  millionaires,  which  would 
impose  few  restrictions  on  its  clientele.  Eve. 
World — We  thought  it  one  of  those  betwixt 
and  between  pictures  that  will  probably  hit 
the  public's  fancy  and  go  merrily  along  for 
a  long,  long  run  at  the  Criterion. 

CAMEO 
1.  Overture  (Shubert  Selection)  Orchestra 
2.  Cameo  Pews   Pictorial  (Pathe) 
3.  Cameo  Cartoon — Cheating  a  Cheater  (Pathe) 
4.  Xylophone  Solo — Galop  (Strauss) 
5.  Special — King  Winter  (Educational) 
6.  Cameo   Comedy — Harold   Lloyd  in  The  Dutiful Dub  (Pathe) 
7.  Feature — Milady 

Press  Comments 
Times — It  is  this  true  acting,  then,  re- 

leased by  the  appreciative  direction  of  Henri 
Diamant-Berger,  and  advantaged  by  the 
genuineness  of  the  French  settings  and 
treatment  of  the  story  which  makes  "Mi- 

lady" a  fine  and  effective  work.  Many  of 
its  scenes  create  a  perfect  illusion.  Eve. 
World — If  you  like  the  romance  of  the  days 
when  d'Artagnan  was  in  style,  you  will 
revel  in  this  picture,  culled  from  the  works 
of  Dumas.  Telegram — Filled  with  thrills 
and  spectacular  moments  throughout.  Sun 
— While  it  doesn't  have  the  dash  of  the 
American  version,  this  production  has 

caught  the  courtly  grace  from  Duma's "Twenty  Years  After,"  and  can  stir  your 
pulses  with  its  authentic  settings  and  chival- rous conduct. 
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Illustrated  Screen  Reports 

Edited  by  GEORGE  T.  PAUDY Assistant  Editor,  JAMES  M.  DAVIS 

Crinoline  and  Romance 

A  Metro-Classic.  Released  by  Metro.  Story  and 

scenario  by  Bernard  McConville.  Camera- 

man, John  Arnold.  Directed  by  Harry 

Beaumont.  Length  approximately  6000 
feet. 

CAST  AND  SYNOPSIS 
Miss  Emmy  Lou,  Viola  Dana;  Col.  Cavannaugh,  Clauds  Gillingwater ;  Davis 

Jordan,  John  Bowers ;  Augustus  Biddle,  Allan  Forrest ;  Kitty,  Betty  Francisco ; 
Birdie  Bevans,  Mildred  June;  Mrs.  Wimbleton,  Lillian  Lawrence;  Sibil  Vane, 
■Gertrude  Short;  Abigail,  Lillian  Leighton ;  Uncle  Mose,  Nick  Cogley. 

Col.  Cavanaugh  lives  in  a  secluded  district  of  North  Carolina  with  his 
orphaned  grandaughter  Emmy  Lou.  He  has  reared  her  in  utter  ignorance  of 
life  beyond  this  one  spot  and  she  still  wears  crinolines.  The  old  home  of  the 
Cavanaughs  is  now  in  the  hands  of  the  Colonel's  niece,  a  Mrs.  Wimbleton 
-who  is  a  middle  aged  society  woman  and  who  always  surrounds  herself  with 
3.  number  of  young  folks.  She  invites  Emmy  Lou  to  visit  her  but  the  grand- 

father refuses  so  she  sends  Davis  Jordan  to  play  "Sir  Galahad"  and  rescue  the 
young  girl  from  her  plight.  Jordon  finds  Emmy  Lou  but  the  servants  force 
him  off  the  place.  Emmy  Lou  then  decides  to  run  away  and  visit  her  aunt. 
Her  old  fashion  ideas  and  costume  win  the  men  of  the  party  and  she  proves 
a  big  success.  However  she  learns  of  her  grandfather's  illness  and  returns 
"home  to  be  with  him.  Jordon  and  Augustus  Biddle  follow  her.  Both  men are  in  love  with  her  and  she  cannot  decide  which  one  she  wishes  to  marry. 
However  the  bitter  feeling  between  the  two  men  leads  them  to  a  fist  fight 
and  the  Colonel  decides  that  it  should  be  settled  with  pistols.  Biddle  cheats 
-and  Emmy  Lou  then  has  no  difficulty  in  making  her  choice. 
"Crinoline  and  Eo- 

manee"  is  an  attractive 
-creen  offering.  It  has  just 
enough  of  the  costume  idea 
about  it  to  add  to  the 
charm  of  the  picture.  As 
a  romantic  picture  it  should 
qualify  in  furnishing  a 
theme  that  will  readily  win 
appeal.  Good  interest  is 
sustained  and  some  comedy 
is  supplied  by  the  conflict- 

ing of  the  two  suitors  for 
the  hand  of  the  little  lady. 
Points  of  Appeal. — Peo- 

ple who  are  interested  in 
stories  of  the  South  with- 

out bringing  in  the  Civil 
War  will  find  this  good  en- 

tertainment. It  has  nice  at- 
mosphere and  the  scenery 

and  old  houses  representing 
North  Carolina  are  good. 
Bather  poor  judgment  has 
been  shown,  we  think 
though,  by  using  "you- 
all"  in  the  singular.  This 
expression  is  decidedly  not 
characteristic  of  a  Southern 
family  of  che  class  that 
this  story  gives.  The  idea 
of  mingling  the  old  fash- 

ioned girl  with  the  modern 
flappers  will  be  en  joyed  and 
is  somethings  rather  new  on 
the  screen. 

Cast. — Viola  Dana,  as 
Miss  Emmy  Lou,  is  a  viva- 

cious little  actress  and  ex- 
cellent in  her  part.  John 

Bowers  makes  good  another 
hero  role.  Other  members 
of  the  cast  are  also  good. 
Photography,  Lighting, 

Direction. — There  are  num- 
erous good  exteriors.  The 

interiors  are  well  done  and 
ample  lighting  is  always  used 
oughly  enjoyable. 

As  a  whole  the  picture  is  thor- 

Released  through  American  Releasing  Corp. 

Story  by  Alexandre  Dumas.  Directed  by 

Henri  Diamant-Berger.     Length  7622  feet. 
CAST  AND  SYNOPSIS 

D'Artagnan,  Aime  Simon-Girard ,  Constance  Bonacieux,  Pierrette  Madd ; 
Milady  de  Winter,  Claude  Merelle;  Cardinal  Richelieu,  Monsieur  De  Max; 
Athos,  Henri  Rollan ;  Porthos,  Monsieur  Martinelli;  Aramis,  P.  De  Guingand ; 
The  Queen,  Jeanne  Desclos. 

 This  story  is  described  as  a  sequel  to  "The  Three  Musketeers."    In  it  the 
famous  D'Artagnan  and  his  gallant  friends,  Athos,  Porthos  and  and  Aramia  are 
again  shown.  The  Queen  of  France  knows  that  Cardinal  Richelieu  seeks  to 
have  her  lover  the  Duke  of  Buckingham  killed  and  entrusts  a  letter  to 
D'Artagnan  to  be  delivered  to  him.  The  Cardinal  sends  his  spy,  Lady  de 
Winter  on  to  England  to  carry  out  his  plans  but  she  is  captured  there  and 
held  prisoner.  She  succeeds  in  winning  over  the  jailer  and  escapes  but  requests 
him  to  avenge  her  wrong  by  killing  the  Duke.  The  jailer  gains  an  entrance 
to  the  Duke's  private  apartment  and  stabs  him  to  death  just  as  D'Artagnan 
arrives.  He  then  sets  out  to  have  the  Lady  de  Winter  captured  and  brought 
to  justice  but  she  escapes  them  and  returns  to  France  where  she  enters  the 
convent  in  which  D'Artagnan  has  placed  Constance,  his  sweetheart,  until  his 
return.  Milady  gains  the  innocent  girl's  confidence  and  poisons  her.  After 
Constance's  death  Lady  de  Winter  is  captuerd  and  beheaded. 

Following  fairly  close  on 
the  heels  of  "The  Three 
Musketeers ' '  this  picture 
should  attract  good  notices. 
The  production  has  been 
made  in  France  and  natur- 

ally is  quite  excellent  in 
scenic  effects  and  correct 
atmosphere.  Simon-Girard, 
who  takes  the  part  of  D  'Ar- tagnan  has  done  the  role  in 
a  less  acrobatic  fashion 
than  our  own  Doug  made 
it  in  his  picture,  but  the 
young  Frenchman  gives  an 
enjoyable  portrayal  of  this 
character.  It  is  rather  ob- 

vious that  the  picture  is  of 
a  foreign  make  but  it  is 
one  of  the  better  type  and 
we  can  recommend  it  as  a 

worthy  and  creditable  ef- 
fort on  the  part  of  the  pro- 

ducers to  carry  out  the 
story  of  Dumas. 
Points  of  Appeal. — It 

should  be  of  interest  to  all 
who  have  seen  "The  Three 
Musketeers"  to  see  the 
story  carried  on  further. 
This  picture  begins  where 
the  other  one  left  off  and 
the  Lady  de  Winter  takes 
the  leading  feminine  role. 
She,  in  conspiracy  with  the 
Cardinal,  plot  the  death  of 
Buckingham  and  the  Queen 
of  France  sends  D'Artag- 

nan to  England  to  warn 
him.  Good  interest  is  sus- 

tained although  at  times 
the  story  appears  jerky. 

Cast. — Claude  Merelle,  as 
Lady  de  Winter  is  splendid 
and  her  every  move  is  dra- matic. She  appears  to  be 
more  the  artful  woman  in- 

tended by  the  author  than  the  American  idea  of  a  vamp.  Aime 
Simon-Girard  is  good  and  also  Pierrette  Madd  makes  a  charming Constance. 
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The  First  Degree Dollar  Devils 

Universal  Photoplay  in  five  parts.  Author, 

George  Pattullo.  Scenario  by  George  Ran- 
dolph Chester.  Director,  Edward  Sedgwick. 

Cameraman,  Benjamin  Kline.  Running 

time,  fifty-five  minutes. 
CAST  AND  SYNOPSIS 

Sam  Bass  receives  a  call  from  the  Grand  Jury.  He  is  wanted  to  give 
lough ;  Sheriff,  George  A.  Williams ;  District  Attorney,  Harry  Carter. 

Same  Bass  receives  a  call  from  the  Grand  Jury.  He  is  wanted  to  give 
testimony  in  a  case  involving  the  theft  of  sheep,  but  before  he  learns  this 
he  makes  a  confession  regarding  the  murder  of  a  certain  man  some  years 
before.  His  story  is  that  while  pursuing  bandits  who  raided  a  bank  in  which 
he  was  employed,  they  got  away  and  his  half-brother,  Will,  accused  him  of 
the  robbery.  Will  is  anxious  to  have  Sam  put  away  because  the  latter  has 
proved  successful  in  a  love  affair  with  a  girl  named  Mary.  Sam  is  convicted, 
serves  a  year  in  jail,  studies  law  and  starts  life  afresh  when  released.  All 
is  going  well  with  him  until  Will  turns  up,  exposes  his  past  and  forces  him 
to  leave  town.  Sam  gets  another  start,  is  successful  and  sends  for  Mary, 
when  Will  again  appears  and  blackmails  him.  A  fight  takes  place  and  Sam 
supposes  that  he  has  killed  his  enemy.  But  as  he  finishes  his  testimony 
before  the  Grand  Jury,  much  to  the  surprise  of  the  members,  in  comes  the 
sheriff  conveying  the  prisoner  in  the  sheep-stealing  case.  It  is  Will — alive  and 
well.  An  indictment  on  charges  of  blackmail  and  sheep-stealing  is  returned 
against  Will.  Sam  wins  the  esteem  of  all  his  fellow  citizens  and  his  sweet- 

heart Mary  joins  her  lover. 
There  are  five  reels  of 

bully  entertainment  in  this 
picture,  with  no  waste  ma- 

terial clogging  up  the  ac- 
tion, and  a  surprise  finish 

that  gets  across  with  tre- 
mendous effect.  It  is  an 

extremely  original  idea 
which  furnishes  the  pivot 
upon  which  the  plot  turns 
- — the  summoning  of  a  man 
before  a  Grand  Jury  to  tes- 

tify in  a  certain  case  and 
his  totally  unexpected  con- 

fession of  a  crime  which 
he  supposes  he  has  com- 

mitted, while  remaining  in 
ignorance  of  the  true  rea- 

son for  which  he  has  been 
called.  As  he  tells  his  tale 
of  persecution  by  an  un- 

scrupulous foe  and  the  re- 
venge he  took,  one's  sym- 

pathies are  naturally  enlist- 
ed in  his  behalf,  yet  it  is 

hard  to  see  where  a  loop- 
hole exists  whereby  he  can 

escape  legal  punishment. 
Then  comes  the  "big 
punch"  scene,  when  the blackmailer  he  fancies  he 
has  slain  turns  up  a  prison- 

er in  the  sheriff's  custody 
and  is  convicted  of  a  dou- 

ble crime.  The  whole  thing 
is  intensely  dramatic  and 
players  and  director  have 
made  the  most  of  its  realis- 

tic possibilities.  The  skil- 
ful manner  in  which  the 

story  has  been  handled,  as 
well  as  the  masterly  work 
of  Frank  Mayo  in  the  lead- 

ing role,  deserves  unlimited 
praise  and  it  is  safe  to  pro- 

phesy that  "The  First  De- 
gree" will  prove  a  lucra- tive box  office  asset. 

Points  of  Appeal. — The  element  of  suspense  is  well  developed 
and  preserved  all  through  the  picture.  It  is  utterly  impossible 
to  anticipate  its  ending  and  the  fact  that  the  hero  is  the  victim 
of  injustice  and  hounded  by  a  relentless  enemy  naturally  wins  him 
the  favor  of  the  audience.  So  the  sudden  and  unlooked  for  switch 
of  fortune  which  results  in  the  clearing  of  his  name  and  punish- 

ment of  the  blackmailer  is  received  with  enthusiasm  and  the  cli- 
max pleases  everybody. 

Cast. — Many  of  Mr.  Mayo's  admirers  will  feel  inclined  to  pro- 
nounce his  portrayal  of  Sam  Bass  the  best  bit  of  work  he  has  yet 

accomplished  on  the  screen,  nor  will  they  be  mistaken.  It  is  an 
intensely  vivid  and  life-like  performance  quite  different  from  any 
of  his  previous  roles  and  a  lasting  tribute  to  his  versatility  and 
dramatic  powers.  Sylvia  Breamer  fills  the  part  of  Mary  creditably, 
Philo  McCullough  furnishes  a  fine  character  sketch  of  the  vindic- 

tive half-brother  of  the  hero  and  the  support  is  excellent. 

Victor  Schertzinger  Production.  Distributed  by 
W.  W.  Hodkinson.  Directed  by  Victor 

Schertzinger.  Continuity  by  Louis  Stevens. 
Cameraman,  John  S.  Stumar.  Length 

5,600  feet. 
CAST  AND  SYNOPSIS 

Zannon    Carthy,   Joseph    Dowling ;    Hal    Andrews,    Miles    McCarthy;  Mrs. 
Andrews,  May  Wallace;  Amy,  Eva  Novak;  Bruce  Merlin,  Hallam  Cooley  ;  Jim 
Biggers,   Cullen   Landis ;    Mrs.   Biggers,   Lydia   Knott ;   Helen   Andrews,  Ney 
Farrell. 
Zannon  Carthy  is  the  leading  spirit  of  Hemling,  a  small  town  where  life 

is  lived  and  enjoyed  by  a  lot  of  people  who  know  nothing  and  care  less 
about  the  "progress"  of  the  big  cities.  But  Hemling  gets  its  taste  of  industry 
and  hustle  when  an  adventurer  named  Bruce  Merlin  comes  into  town  and  starts 
an  oil  company.  Bruce  is  a  great  favorite  with  Helen  Andrews,  daughter 
of  the  banker  of  the  town,  and  therefore  he  gets  the  financial  backing.  The 
digging  of  the  well  is  contracted  for  by  Tim  Biggers,  who  loves  Helen  but 
who  is  now  looked  upon  by  her  as  a  "small  town  lout."  Bruce  of  course 
plans  a  get-away  with  the  money,  but  Tim  interferes  and  saves  the  situation. 
The  discovery  of  oil  makes  Hemling  hum  with  activity,  but  all  this  passes, 
to  the  great  delight  of  Zannon  Carthy,  when  the  wells  quit  spouting.  The 
love  element  reaches  its  happy  conclusion  when  Jim  and  Amy  Andrews  are 

rushed  into  each  other's  arms  by  the  observant  old  Zannon  Carthy. 

Victor  Schertzinger  has 
assembled  an  especially 
able  cast,  a  fine  camera 
man,  pretty  locations  and 
with  little  or  no  story  at  all 
to  work  with  he  has  turned 

out  a  picture  which  has 
able  players,  pretty  photo- 

graphic effects,  atmosphere 
and  some  pictorial  charm 
but  little  or  no  story. 
"Dollar  Devils"  starts  out 
with  great  promise  of  a 
nice  little  play  of  character 
and  situation  such  as  Mr. 
Schertzinger  handles  so 
splendidly.  But  the  prom- ise is  not  fulfilled  and  the 
spectator  must  be  content 
with  a  group  of  really  de- 

lightful characters  who  do 
not  wear  well  because  they 
refuse  to  do  anything. 
There  is  one  good  situation 
in  the  play.  It  comes  in 
the  middle  and  represents 

a  peak  from  which  the  be- 
ginning and  end  of  the 

story  slope  off  at  a  sharp 
angle.  The  spouting  of  the 
oil-well  comes  as  a  surprise 
and  there  is  a  bit  of  a  thrill 
in  it. 

Joseph  Dowling  contri- 
butes a  remarkably  life- like character  sketch  as 

Zannon  Carthy.  Zannon  is 
a  philosopher.  He  likes  to 
take  things  easy,  reflect 
and  dream.  The  other 
members  of  the  community 
of  Hemling  are  a  good  deal 
like  Zannon.  But  sudden 
activity,  industry  and  all 
that  sort  of  feverish  stuff 
comes  with  the  enterprise 
of  one  who  starts  the  town 
digging  for  oil,  and  then  all  the  romance  goes  out  of  it.  But 
eventually  romance  comes  back — when  the  wells  stop  spouting 
and  Jim  Biggers  returns  from  the  city.  And  that  is  the  story  of 
"Dollar  Devils." 

Cullen  Landis  plays  the  role  of  Jim  Biggers  and  he  presents 
an  altogether  pleasing  performance.  Hallam  Cooley  is  the  con- 

ventional villain  and  Eva  Novak  the  true,  sweet  girl  who  wins 
the  hero. 
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Nobody's  Money 
What  a  Wife  Learned 

Paramount  Photoplay  in  six  parts.  Based  on  the 

stage  play  by  Wm.  Le  Baron.  Scenario  by 
Beulah  Dix.  Director,  Wallace  Worsley. 
Cameraman,  C.  Edgar  Schoenbaum. 

John  Webster,  Jack  Holt;  Grace  Kendall,  Wanda  Hawley;  Eddie  Maloney, 
Harry  Depp ;  Carl  Russell,  Robert  Schable ;  Frank  Carey,  Walter  McGrail ; 
Mrs.  Judson,  Josephine  Crowell ;  Annette,  Julia  Faye ;  Gov.  Kendall,  Charles 
Clary;  Briscoe,  Will  Walling;  Kelly,  Clarence  Burton;  Prue  Kimball,  Eileen 
Manning ;  Miller  Jame^  Neill. 

Carl  Russell  and  Frank  Carey,  two  young  writers,  score  success  with  a 
novel  entitled  "The  Breathless  Bridal"  to  which  they  have  signed  the  name 
"Douglas  Roberts."  But  a  mistake  in  his  income  tax  returns  and  a  libel printing  against  the  State  Governor  starts  the  law  looking  for  the  supposed 
author.  While  in  this  trouble  they  meet  John  Webster,  book  agent.  Webster 
agrees  to  pose  as  Roberts  and  takes  his  safe-blower  chum,  Eddie  Maloney, 
along  as  secretary.  Webster  meets  and  falls  in  love  with  the  Governor's daughter,  Grace  Kendall,  retracts  the  libelous  article,  is  invited  to  the  execu- 

tive s  home  and  manages  his  campaign  for  re-election.  Annette,  a  maid,  con- 
spires with  Briscoe,  manager  of  the  lumber  company,  and  places  some  marked 

money  in  the  Governor's  safe,  the  idea  iben  gto  prove  later  that  he  accepted a  bribe.  But  Eddie  Maloneysteals  the  money  and  gives  it  to  the  supposed 
Douglas.  The  latter  has  a  tough  time  trying  to  replace  the  bills.  It  transpires 
that  Annette  is  Eddie's  long  lost  wife  and  they  agree  to  reunite  and  be  respect- able. Briscoe,  accompanied  by  Miller,  a  newspaper  man,  enters  and  accuses 
the  Governor  of  having  marked  money  in  his  safe.  Investigation  proves  this 
false.  Annette  accuses  Briscoe  of  conspiracy.  He  denies  it,  so  the  money 
found  by  Eddie  has  no  owner  and  is  pocketed  by  Douglas.  The  Governor 
wins  the  election,  Webster  turns  out  to  be  the  owner  of  the  lumber  company, 
who  disguised  himself  as  a  book  agent  in  order  to  get  an  outside  line  on  his 
business,  and  weds  Grace. 
A  fast  moving,  amusing 

comedy  drama,  "Noobdy's 
Money"  speeds  along  at  a 
merry  gait,  mixes  up  love- 
making,  safe-robbing,  elec- 

tioneering and  the  troubles 
of  a  phoney  author  into  a 
lively  plot  which  is  full  of 
ginger  and  keeps  its  inter- est alive  from  first  to  last. 
As  a  stage  attraction  Wil- 

liam Le  Baron's  play  made a  decided  hit  and  it  looks 
as  though  the  film  version 
will  score  an  even  greater 
success  than  the  original  en- 

tertainment. The  screen  edi- 
tion is  well  directed,  hand- 

somely photographed  and 
enacted  by  a  clever  cast.  It 
naturally  goes  into  detail 
after  a  fashion  that  the 
"legitimate"  could  not 
duplicate,  there  are  any 
amount  of  funny  farcial 
situations  developed  with 
skilful  intent  to  "get  the 
laughs"  and  there  isn't  a dull  moment  in  the  whole 
six  reels.  Until  now  Jack 
Holt  has  always  figured  in 
heavier  roles  than  that  of 
John  Hamilton  Webster, 
but  his  work  in  the  present 
instance  proves  that  he  is 
quite  as  much  at  home 
handling  parts  where  some 
comedy  spirit  is  required. 
The  feature,  taken  on  the 
whole,  seems  likely  to  win 
popular  favor  and  register 
well  at  the  box  office. 

Points  of  Appeal. — The 
fun  begins  right  from  the 
moment  when  the  sup- 

posed book  agent  agrees 
to    pose     as     an  author 
who  doesn 't  exist.  From  then  on  the  hero 's  chief  anxiety  is  to 
prevent  his  chum  of  safe-blowing  notoriety,  whom  he  has  appointed 
secretary,  from  looting  the  Governor's  mansion  of  all  portable 
property.  His  troubles  are  added  to  when  he  falls  in  love  with 
the  chief  executive 's  daughter  and  the  introduction  of  a  con- 

spiracy to  "plant"  money  evidence  in  the  Governor's  possession 
that  the  latter  has  taken  a  bribe,  complicates  things  beautifully. 
But  all  is  cleared  up  finally  with  the  glad  assistance  of  burglar 
Eddie,  true  love  gathers  its  just  reward  and  peace  reigns,  gener- 

ally speaking. 
Cast. — Jack  Holt  gives  a  capital  performance  as  John  Webster, 

Harry  Depp  shines  as  a  comedian  of  undoubted  ability  in  the  role 
of  Eddie  Maloney,  Wanda  Hawley  is  a  charming  heroine,  Julia 
Faye  does  a  neat  bit  of  character  work  as  Annette  as  does  Will 
Walling.    Splendid  support  is  furnished  by  the  others. 

First  National  Photoplay  in  six  parts.  Author, 

Bradley  King.  Director,  John  Griffith  Wray. 

Supervised  by  Thomas  H.  Ince.  Running 

time,  seventy  minutes. 
CAST  AND  SYNOPSIS 

Jim  Russell,  John  Bowers;  Sheila  Dome,  Marguerite  De  La  Motte ; 
Rudolph  Martin,  Milton  SiJls ;  Esther  Russell,  Evelyn  McCoy;  Tracy  McGrath, 
Harry  Todd;  Maggie  McGrath,  Aggie  Herring;  Lillian  Martin,  Francelia 
Billington;  Percy,  Bertram  Johns;  Terry,  Ernest  Butterworth;  Maxfield,  John Stepling. 

Sheila  Dome  fears  lest  marriage  should  interfere  with  the  literary  career  she 
plans  for  herself,  but  nevertheless  yields  to  her  love  for  Jim  Russell  and  weds 
him.  Jim  is  a  cattle  rancher  and  a  man  of  dominant  personality.  Sheila 
scores  a  success  with  her  first  novel  and  it  is  dramatised.  This  work  compels 
her  to  visit  the  city  and  although  Jim's  affection  for  his  wife  has  not  weakened it  becomes  evident  that  he  is  not  happy  over  the  turn  of  things  have  taken. 
When  the  play  is  ready  for  presentation  Sheila  prepares  to  go  to  New  York. 
An  argument  with  Jim  results,  there  is  a  misunderstanding  and  consequent 
ill-feeling  on  both  sides  as  she  leaves.  Only  Jim's  crippled  sister  realizes  his heart  ache  as  he  turns  all  his  attention  to  the  building  of  an  immense  dam 
and  tries  to  forget.  The  dam  is  finished  and  its  test  comes  with  the  flood 
waters.  Sheila  returns  home,  accompanied  by  Rudolph  Martin,  who  has 
dramatized  her  play  and  incidentally  fallen  in  love  with  her,  having  become  con- 

vinced that  she  no  longer  cares  for  her  husband.  Sheila  and  Martin  are  trap- 
ped by  the  flood.  Sheila  reaches  a  place  of  safety.  Jim  and  Martin  struggle 

in  the  flood.  Jim  emerges  but  suddenly  goes  back  to  save  the  man  whom  he 
imagines  Sheila  loves.  The  dramatist,  however,  realizes  the  truth  as  Sheila 
rushes  to  aid  them.  She  is  left  alone  with  Jim,  whose  dam  has  successfully 
stood  the  test  and  is  happy  in  his  wife's  love. Excellent  entertainment 
is  offered  by  this  produc- tion which  is  in  every  way 
up  to  the  high  standard  of 
previous  Thomas  H.  Ince 
pictures.  A  clear,  well 
constructed  plot,  photog- 

raphy of  the  best  grade,  in- 
telligent acting  by  a  talent- ed cast  and  skilled  direction 

are  the  qualities  which 
register  "What  a  Wife Learned"  as  a  feature 
worthy  the  attention  of  all 
exhibitors  and  likely  to 

bring  golden  box  office  re- turns. It  is  the  sort  of 
story  which  could  easily 
have  been  spoiled  by  clum- 

sy handling,  nothing  would, 
for  instance,  have  killed 
its  common  sense  appeal 
like  overstressing  the  senti- mental situations.  But  no 
such  mistake  occurs,  the 
love  interest  gathers  and 
develops  without  once  strik- 

ing a  jarring  note,  Jim 
j  Russell 's  agony  of  mind when  he  believes  his  adored 
wife  has  lost  her  affection 
for  him  is  made  plain  to  the 
onlookers  without  any  un- 

necessary melodramatic 
splurges  on  the  part  of  that 
gentleman,  and  the  wo- man 's  side  of  the  case  is  a 
fine  study  in  repressed  emo- 

tion up  to  the  final  thrill 
of  the  flood!  scene  and  their 
reconciliation.  The  narra- 

tive gets  into  its  stride 
quickly,  there  are  no  dull moments  nor  slackening  of 
speed  from  start  to  finish. 
Points  of  Appeal. — The 

complications   which  ensue 
as  a  result  of  the  heroine's  literary  success  and  her  acquaintance 
with  the  dramatist,  Martin,  are  very  cleverly  worked  out,  sympathy 
for  the  woman  is  preserved  as  well  as  for  the  hero,  because  both 
are  clearly  the  victims  of  circumstances  and  mutual  misunder- 

standing. The  big  flood  scene  will  surely  thrill  all  beholders  and 
a  most  satisfactory  climax  is  achieved. 

Cast. — John  Bowers,  as  Jim  Russell,  gives  a  sincere,  earnest  por- 
trayal of  the  sturdy  ranchman  hero  which  is  warranted  to  please 

all  his  admirers  and  the  Sheila  Dome  of  Marguerite  De  La  Motte 
is  delightfully  natural  and  appealing.  Miss  La  Motte 's  work  in this  role  deserves  unstinted  praise  and  Milton  Sills,  as  Rudolph 
Martin,  comes  in  for  a  due  share  of  the  dramatic  honors.  The 
support  is  admirable. 
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Mighty  Lak  a  Rose The  Worlds  Applause 

First  National  Photoplay  in  eight  parts.  Author, 
Curtis  Benton.  Director,  Edwin  Carewe. 

Cameraman,  Sol  Polito.  Running  time, 

ninety-five  minutes. 
CAST  AND  SYNOPSIS 

Jimmy  Harrison,  James  Rennie;  Jerome  Trevor,  Sam  Hardy;  Bull  Morgan, 
Anders  Randolf ;  Slippery  Eddie  Foster,  Harry  Short ;  Rose  Duncan,  Dorothy 
MacKaill;  Hard  Boiled  Molly  Malone,  Helene  Montrose;  Humpty  Logan,  Paul 
Panzer ;  Mrs.  Trevor,  Dora  Mills  Adams ;  Tean,  the  Dog,  Jean  Bronte. 
Jerome  Trevor,  pianist  of  international  fame,  pays  a  visit  to  an  orphanage 

and  is  deeply  struck  with  the  talent  of  a  blind  lass  named  Rose  Duncan  for 
violin  playing.  Learning  that  she  has  an  uncle  in  New  York  hedecides  to 
make  arrangements  by  which  she  can  live  with  that  relative  and  be  advanced 
in  her  art.  But  while  on  her  way,  the  uncle  is  killed  by  an  auto.  Rose,  at  the 
Pennsylvania  Station  meets  Bull  Morgan,  a  gang  leader.  The  latter,  in  order 
to  escape  arrest,  poses  as  her  uncle,  Intending  to  desert  her  later.  But  in 
New  York  some  gangsters  direct  her  to  Bull's  headquarters.  Bull  suddenly realizes  that  the  blind  girl  may  become  a  useful  aid  and  she  is  made  a  member 
of  the  gang.  Jimmy  Harrison,  one  of  the  crooks,  falls  under  the  magic  of 
Rose's  wonderful  music  and  her  gentle  ways.  She  is  not  aware  of  the  fact  that she  is  consorting  with  criminals  and  utilized  to  attract  people  in  front  of  a 
house  while  the  gang  operates  in  the  rear.  Finally  Jimmy  and  Bull  engage 
in  a  fight  over  Rose,  the  girl  is  accidcntly  hit  over  the  head  during  the  melee 
and  knocked  senseless.  While  Rose  is  ill  her  pleading  with  the  gang  has  such 
good  results  that  even  Bull  gives  in  and  all  resolve  to  strike  the  straight  path. 
But  as  a  famous  surgeon  states  that  Rose's  sight  can  be  restored  by  an operation  the  gang  members  decide  to  commit  a  final  robbery  in  order  to  obtain 
money.  Jimmy  is  arrested  and  sent  to  jail.  Trevor  finds  Rose  and  her 
musical  training  is  assured,  her  sight  having  returned.  She  thinks  Jimmy 
has  deserted  her,  unaware  of  his  arrest.  At  the  end  of  two  years  Rose  makes 
her  debut  and  is  successful.  Jimmy,  released  from  durance  vile,  goes  with 
his  old  companions  to  the  reception  held  in  honor  of  Rose.  Her  gratitude  to 
Trevor  has  led  to  an  engagement  with  him,  but  she  breaks  it  in  favor  of  the 
faithful  Jimmy. 
Director  Edwin  Carewe 

and  all  concerned  in  this 
production  have  good  rea- 

son to  congratulate  them- 
selves on  the  admirable  re- 

sults of  their  perfect  team 
work.  For  "Mighty.  Lak' 
A  Rose"  registers  a  dis- 

tinct triumph  in  the  field 
of  moving  picture  art.  Its 
appeal  is  universal,  every 
chord  of  human  emotion  is 
sounded  in  turn,  the  specta- 

tor thrills  to  the  savagery 
of  the  inhabitants  of  the 

great  city's  underworld,  re- 
sponds sympathetically  to 

the  woes  of  the  blind  or- 
phan girl  and  alternately  to 

the  rich  vein  of  comedy 
which  here  and  there  offsets 
the  serious  trend  of  the 
story.  The  plot  is  simplic- 

ity itself,  there  are  no 
very  startling  complica- 

tions to  unravel,  and  in 
this  very  simplicity,  trans- 

lated into  keenly  effective 
situations  by  the  artistic 
work  of  the  players  and 
their  wise  pilot,  lies  much 
of  the  film's  strength  and 
drawing  ability. 

Points  of  Appeal. — The 
power  of  music  to  control 
and  sooth  the  passions  of 
evil  is  suggested  and  per- 

vades the  entire  picture. 
The  most  hardened  cynic 
cannot  fail  to  be  swayed 
by  the  childlike  figure  of 
the  blind  girl  straying  help- 

lessly through  the  crime 
shadows,  her  very  inno- 

cence a  shield  against  the 
blows  of  designing  fate. 
The  reformation  of  the 
crooks  is  brought  about  in  subtle  fashion  and  carries  conviction, 
the  fight  in  which  Rose  is  injured  is  staged  with  tremendous  real- 

ism, Jimmy  Harrison's  self  sacrifice  and  loyalty  to  the  lady  of 
his  heart  is  wonderfully  touching. 

Cast. — The  role  of  blind  Rose  is  an  extremely  difficult  one  to 
portray,  but  pretty  Dorothy  MacKail  is  equal  to  its  demands  in 
every  detail.  She  appears  as  a  pathetically  interesting  little  vic- 

tim of  the  big  city's  submerged  life  wistful  and  sweet,  delight- 
fully natural  and  appealing.  James  Rennie  gives  an  excellent 

performance  as  Jimmy  Harrison,  Anders  Randolph  scores  as  Bull 
Morgan,  the  gang  leader,  the  clever  character  work  of  Helene 
Montrose  as  Moll  Malone  must  rot  be  forgotten. 

Paramount  Photoplay  in  six  parts.     Story  and 

by    Clara    Beranger.  Director, 
Running  time,  seventy 

scenario 

William  DeMille. 

minutes. 

CAST  AND  SYNOPSIS 

Corinne  d'Alys,  Bebe  Daniels;  John  Elliot,  Lewis  Stone;  Elsa  Townsend, 
Kathlyn  Williams ;  Robert  Townsend,  Adolphe  Menjou ;  James  Crane,  Brandon 
Hurst;  Corinne's  Maid,  Bernice  Frank;  Corinne's  Secretary,  Maym  Kelso; 
Townsend's  Valet,  George  Kuwa ;  Elliot's  Valet,  James  Neill. 

Corinne  d'Alys  achieves  sudden  success  on  the  stage  and  among  her  many 
admirers  is  Robert  Townsend,  noted  artist.  Townsend  is  married  to  the  sister 
of  John  Elliot,  the  producer  who  is  responsible  for  Corinne's  rise  to  fame.  The 
girl's  head  is  turned  by  the  praise  she  receives  and  despite  Elliot's  warning 
against  Townsend  she  permits  the  latter  to  paint  her  portrait  and  pay  her 
a  good  deal  of  attention.  Elliot  himself  loves  Corinne  and  believes  that  wisdom 
will  come  to  her  with  time.  Townsend  arranges  a  party  to  take  place  at 
his  studio  on  the  evening  of  the  day  the  portrait  is  finished.  His  wife  gains 
admission  through  the  studio  side  door  and  informs  him  she  will  not  leave. 
The  guests  begin  to  arrive  including  Corinne,  but  as  the  host  has  given  orders 
to  his  valet  not  to  disturb  him  until  he  calls,  they  entertain  themselves  while 
waiting.  Meanwhile  the  quarrel  between  husband  and  wife  rises  to  fever  heat. 
The  discovery  of  a  jewel  Townsend  intends  to  present  to  Corinne  inflames  the 
woman  to  such  a  pitch  of  anger  that  she  seizes  a  knife  with  the  intention  of 
destroying  the  portrait.  She  slashes  it,  Townsend  fights  with  her  and  in  the 
struggle  is  stabbed  to  death.  Elsa  in  a  panic  phones  her  brother  and  Elliot 
comes  to  aid  her.  They  leave  the  studio  together,  but  Crane,  a  newspaper 
owner,  sees  them  as  they  go  and  fancies  he  recognizes  Elliott.  Crane  proceeds 
to  the  party,  where  Corinne  has  just  discovered  the  dead  body  of  the  host. 
The  guests  leave,  Corinne  remains,  the  police  arrive  and  after  questioning  her 
she  is  permitted  to  go.  The  newspaper  accounts  of  the  murder  link  the 
names  of  the  deceased  and  Corinne  together  and  the  ensuing  notoriety  ruins 
the  new  star's  reputation.  Her  financial  backers  desert  her.  Finally  the  police 
clues  lead  suspicion  to  Elliot  and  he  is  arrested.  At  this  juncture  Mrs.  Town- 
send  signs  a  confession  and  goes  away  leaving  a  letter  of  farewell  for  her 
brother.  His  name  and  that  of  Corinne  is  cleared  and  she  finds  happiness  with 
the  man  who  has  remained  faithful  through  all. 
There  are  many  tense 

dramatic  thrills  in  "The 
World 's  Applause, ' '  as 
might  well  be  expected  of 
a  tale  whose  dominant  ele- ments are  love,  jealousy, 
murder  and  self  sacrifice. 

Also,  like  all  William  De- Mille productions,  it  is 
superbly  mounted,  rich  in 
magnificent  sets  and  fine 
photography.  This  type  of 
picture  usually  suits  the 
public  taste  and  there  is 
every  reason  to  believe 
that  it  will  please  a  major- 

ity of  movie  patrons.  That 
the  ending  is  weak  cannot 
be  denied,  however. 

Points  of  Appeal. — Un- 
doubtedly the  most  realis- tic and  thrilling  scene  is 

the  struggle  in  the  studio 
between  husband  and  wife 
which  results  in  the  latter 's death.  A  vivid  contrast  is 
here  obtained  between  the 

tragedy  taking  place  be- 
hind the  studio's  closed 

door  and  the  convivial 
merriment  of  the  guests  in 
the  outside  apartment.  The 
moments  which  pass  while 
the  luckless  Elsa  awaits 
the  coming  of  her  brother 
are  replete  with  suspense 
and  it  is  worth  while  men- 

tioning that  the  director 
has  skilfully  evaded  show- 

ing unpleasant  views  of  a 
bleeding  corpse,  with  all 
the  grewsome  details  which 
are  so  frequently  exposed 
in  such  screen  situations. 
The  love  interest  is  well 
sustained  and  a  convention- 

al climax  is  reached. 
Cast. — Bebe  Daniels  is  prettily  attractive  as  Corinne,  Kathlyn 

Williams  plays  the  part  of  Elsa  Townsend  with  extraordinary  fire, 
dramatic  force  and  pitiful  appeal,  Lewis  Stone  fills  the  hero  role 
of  John  Elliot  satisfactorily  and  Adolphe  Menjou  scores  as  the 
flirtatious  artist  who  comes  to  an  untimely  end. 
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Money,  Money,  Money. Poor  Men's  Wives 

Released  by  First  National.  Story  by  Larry  Evans. 

Adapted  by  Hope  Loring.     Directed  by  Tom 

Forman.    Length  5995  feet. 
CAST  AND  SYNOPSIS 

Priscilla  Hobbs,  Katherine  MacDonald ;  Geo.  Hobbs,  Carl  Stockdale;  Mrs. 
Hobbs,  Frances  Raymond;  Lennie  Hobbs,  Paul  Willis;  Mr.  Carter,  Herschel 
Mayall ;  Mrs.  Carter,  Brenda  Fowler ;  Caroline  Carter,  Margaret  Loomis ;  J. 
J.  Grey,  Charles  Clary ;  Reggie  Grey,  Jack  Dougherty. 

Priscilla  is  the  daughter  of  Geo.  Hobbs,  a  small  town  manufacturer  and 
yearns  for  social  position.  The  aristocratic  Carters,  bankers,  lead  in  belittling 
•the  Hobbs  family,  A  Chicago  concern  seeks  to  buy  Hobbs  out  and  Reggie 
Grey,  son  of  the  president  is  sent  to  close  the  deal.  Hobbs  refuses  to  sell. 
Mrs.  Hobbs  gets  an  inheritance  and  the  family  is  suddenly  plunged  into 
social  activities.  Mr.  Carter  advances  a  large  amount  of  cash  to  Hobbs  on 
-a  note.  It  turns  out  though  that  the  inheritance  is  much  less  than  expected 
and  Carter  then  seeks  to  take  over  Hobbs  plant  in  payment  of  the  note. 
Priscilla  goes  to  Chicago  to  see  Mr.  Grey  and  gets  him  to  come  back  with  her. 
Grey  realizes  that  this  is  only  a  trick  of  Carter's  to  get  possession  of  Hobbs 
plant  and  refuses  to  see  him  ruined.  He  permits  his  son  to  offer  Hobbs  a 
hundred  thousand  dollars  for  a  half  interest  in  the  business  and  Hobbs  accepts. 
Young  Grey,  who  has  been  in  love  with  Priscilla  then  finds  the  way  open 
for  him  to  propose. 

This  picture  should  be  en- 
joyed by  the  majority  of 

people  who  see  it  and  es- 
pecially so  by  those  who 

like  the  star.  It  is  done  in 
nice  style  and  possesses  a 
great  amount  of  appeal. 
The  story  of  a  family  in 
moderate  circumstances 
whose  sudden  change  in 
wealth  makes  them  one  of 

the  town's  most  sought  af- 
ter families  is  a  theme  that 

strikes  a  popular  chord. 
Points  of  Appeal.— Stor- 

ies of  simple  American  life 
and  the  bringing  in  of  the 
snobbishness  of  the  "upper 
crust"  usually  afford  good 
entertainment.  In  this  one 
the  daughter  of  a  small 
town  manufacturer  is 
slighted  by  the  town  bank- 

er's wife  and  daughter. 
When  any  inheritance 
<5omes  to  her  mother  she 
persuades  them  to  leave 
the  old  home  and  starts 
doing  society.  The  romance 
that  is  interwoven  into  the 
story  is  entertaining  and 
the  interest  is  held  through- 
out. 

Cast.  —  Katherine  Mac- 
Donald  poses  a  little  too 
much  at  times  but  because 
she  is  good  to  look  upon 
this  fault  is  forgiveable. 
Jack  Dougherty,  as  Reggie 
Grey,  does  some  good  work  in  the  picture.  Carl  Stockdale,  as 
George  Hobbs,  the  father,  wins  an  appeal  from  the  audience  and 
Frances  Eaymond  as  the  mother  is  also  good.  Other  members  of 
the  cast  lend  pleasing  assistance. 
Photography,  Lighting,  Direction. — The  small  town  scenes  are 

good  and  give  a  homey  bit  of  realism  to  the  picture.  The  interiors 
are  also  good.  Sufficient  lighting  is  used  and  the  story  is  easily 
followed.    The  direction  is  satisfactory. 

Produced  by  Preferred  Pictures,  distributed  by 

Al  Lichtman  Corporation.  By  Frank  Dazey 

and  Agnes  C.  Johnston.  Directed  by  Gas- 

nier.  Titled  by  Eve  Unsell.  Photographed 

by  Harry  Perry.     Footage,  6900. 
CAST  AND  SYNOPSIS 

Laura,  Barbara  La  Marr;  Jim,  David  Butler;  Richard  Smith-Blanton, 
Richard  Tucker;  Claribel,  Betty  Francisco;  Maggie,  Zasu  Pitts. 

Laura  and  her  friend,  Claribel,  are  employed  as  models  in  the  same  store. 
Claribel  is  keeping  company  with  Jim,  a  taxi-driver,  but  she  meets  Smith- 
Blanton,  throws  over  Jim,  and  marries  the  new  love.  Laura  marries  Jim. 
Twins  are  born  to  them  later.  Laura  is  invited  by  Claribel  to  visit  her  and 
is  asked  to  be  a  guest  at  the  artists'  ball  the  following  night,  the  hostess 
arranging  for  Laura  to  obtain  a  wardrobe  on  credit  and  return  it  the  day 
following.  At  the  ball  Laura  meets  Smith-Blanton,  not  knowing  he  is  the 
husband  of  Claribel,  and  repulses  his  advances.  The  following  morning  the 
twins  destroy  the  gown.  Laura,  facing  arrest  if  $398  is  not  paid,  takes  the 
money  from  the  fund  Jim  is  accumulating  to  buy  a  machine.  The  loss  is  dis- 

covered the  same  evening  and  Laura  is  ordered  out  of  the  house.  In  distress 
she  goes  to  Claribel,  just  as  the  latter  hears  of  her  friend's  trouble  and  starts for  her  house.  Claribel  tells  Jim  his  wife  has  done  no  wrong.  Claribel 
returns  home  and  finds  Laura  struggling  with  Smith-Blanton.  Shortly  after 
Jim  walks  in,  knocks  down  Smith-Blanton,  accepts  Claribel's  explanation  of the  events  of  the  last  two  days,  and  the  reunited  couple  return  home,  determined 
to  sell  the  big  punchbowl  Claribel  had  given  them  for  a  wedding  present 
and  which  had  been  a  bone  of  marital  contention,  and  start  life  over  again. 
At  the  Criterion  Theatre 

this  week  there  is  showing 

a  subject  which  conserva- 
tively may  be  described  as 

an  unusual  woman's  story. 
Talking  off  the  bat,  one 
will  say  without  hesitation 
it  is  a  great  woman's 
story. 

The  tale  rings  true  right 
to  the  ending — a  whole- some and  a  logical  one. 
Jim  does  not  fall  heir  to 
sudden  wealth  or  a  twenty- 
thousand-dollar  job  or  some- 

thing like  that.  He  and 
Laura  go  back  to  their 
humble  home  with  their 
children,  satisfied  that  for 
the  present  they  are  suf- ficiently well  situated. 

"Poor  Men's  Wives"  is 
a  story  that  appeals  to  the 
eye  as  well  as  to  the  heart. 
The  scenes  in  the  home  of 
the  Smith  Blantons  sharply 
contrast  with  those  of  the 
taxi-driver 's.  Those  who 
bank  heavily  on  the  spec- 

tacular side  of  their  pic- 
tures have  a  treat  coming 

in  Gasnier's  interpretation 
of  the  artists'  ball.  Here 
is  a  setting  that  will  stand out  in  any  company. 

David  Butler  as  the  taxi- 
driver  gives  a  splendid  per- 

formance. He  typifies  the 

man  who  sees  no  "work" 
in  attending  to  the  multi- 

farious duties  of  the  house- 
hold— that  is,  until  as  a  re- 
sult of  his  casting  out  of 

Laura  he  has  an  opportun- 
ity to  try  his  own  hand  at 

them.  Bichard  Tucker  fine- 
ly portrays  the  antithesis of  Jim. 

Barbara  La  Marr  is  given  a  difficult  role  and  creditably  responds 
to  the  demands  upon  her.  Betty  Francisco,  who  portrays  the 
woman  who  seeks  money  as  the  highroad  to  happiness  and  en- 

counters mostly  sorrow,  does  well. 
While  the  story  is  single-tracked  and  travels  a  straight  line, 

nevertheless  the  authors  have  tried  harder  to  create  a  tale  of 
human  beings,  of  men  and  women  with  shortcomings,  all  of  them 
with  faults  and  some  of  them  with  virtues,  and  no  one  of  the  lot 
— as  in  life — registering  100  per  cent. 
"Poor  Men's  Wives"  is  not  only  a  fine  picture.  It  possesses 

marked  box  office  elements.  Exhibitors  may  make  promises  on 
it  and  make  good  on  the  promises. 
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Brass  Commandments Canyon  of  the  Fools 

Released  by  Fox.  Story  by  Charles  Alden  Selt- 

zer. Scenario  by  Charles  Kenyon.  Cam- 

eraman Dan  Jennings.  Directed  by  Lynn 

F.  Reynolds.     Length  4829  feet. 

CAST  AND  SYNOPSIS 

Stephen  Lanning,  William  Farnum ;  Gloria  Hallowell,  Wanda  Hawley, 
Campan,  Tom  Santschi ;  Ellen  Bosworth,  Claire  Adams;  Dave  DeVake,  Charles 
LeMoyne ;  Tularosa,  Joe  Rickson;  Slim  Lally,  Lon  Poff;  Bill  Perrin,  Al 
Fremont ;   Clearwater,  Joseph  Gordon ;   Bannock,  Cap  Anderson. 

Flash  Lanning  returns  West  at  the  request  of  the  sheriff  to  put  an  end 
to  cattle  rustling.  In  the  little  hotel  he  finds  a  big  bully  trying  to  kiss  the 
girl  at  the  desk  and  he  immediately  goes  to  her  assistance.  The  girl  does  not 
recognize  him  and  tells  him  of  her  love  for  Lanning  although  she  has  never 
seen  him.  Lanning  does  not  tell  her  that  he  is  the  man  and  when  the  girl 
finds  it  out  later  she  changes  her  feelings  in  the  matter.  Lanning  is  attacked 
by  the  leader  of  the  gang  who  is  at  work  in  that  section  but  he  overpowers 
him  and  warns  him  to  leave  the  town.  Ellen  Bosworth,  returning  to  her 
ranch  overhears  that  Clearwater,  supposedly  a  friend,  is  one  of  the  rustlers. 
She  tells  Lanning  of  this  and  he  forces  Clearwater  to  warn  him  when  the  next 
raid  is  to  be  pulled  off.  However,  Campan  captures  the  two  girls  and  carries 
them  into  the  desert.  Lanning  learns  of  this  and  starts  out  after  them.  A 
sand  storm  overtakes  them  and  they  are  about  to  perish  when  Lanning  arrives 
and  takes  the  two  girls  back  and  leaves  Campan  to  his  fate.  He  also  tells 
Gloria  of  his  love  for  her  and  she  for  him. 

"Brass  Commandments  " 
is  a  typical  vehicle  for  Wil- 

liam Farnum.  Those  who 
like  the  star  will  also  like 
this  picture.  The  plot  is 

the'  fairly  familiar  melo- drama that  includes  cattle 
rustlers  and  the  usual  clean- 

ups and  rescues.  It  contains 
some  good  thrills  and  where 
western  pictures  are  popu- 

lar this  one  has  a  good 
chance  of  satisfying  the 
majority  of  those  who  see 

.it- 
Points  of  Appeal. — There 

is  good  action  throughout 
the  story  and  particularly 
effective  rough  scenery. 
Also  some  good  shots  of  a 
sandstorm  ere  made.  An 
entertaining  love  theme  is 
developed  in  the  progress 
of  the  story  although  most 
of  the  interest  is  aimed  at 
and  around  the  various  sit- 

uations that  the  hero  is 
obliged  to  handle.  Where 
William  Farnum  is  popular 
there  is  little  doubt  but 
that  the  picture  will  meet 
with  good  success. 

Cast. — William  Farnum 
as  Flash  Lanning  is  once 
again  the  super  hero  who 
delights  and  thrills  his  fol- 

lowers with  his  bravery. 
Wanda  Hawley  as  Gloria  Hallowell  is  attractive  in  the  role.  Tom 
Santschi  plays  the  villainous  role  of  Campan  with  good  effect.  The 
remainder  of  the  cast  give  good  support. 

Photography,  Lighting,  Direction. — The  exterior  shots  made  in 
this  picture  are  all  attractive.  Some  excellent  mountain  views  are 
obtained.  The  interiors  are  of  the  regular  western  variety  well 
done.  Good  lighting  is  always  in  evidence  and  the  continuity  eas- 

ily followed.    Direction  O.  K. 

F.  B.  O.  Photoplay  in  Six  Parts.  Author,  R.  M. 

Hallet.  Scenario  by  John  W.  Grey.  Direc- 

tor, Val  Paul.  Cameraman,  Wm.  Thornley 

and  Robert  De  Grasse.  Running  Time, 

Seventy  Minutes. 
CAST    AND  SYNOPSIS 

Bob,  Harry  Carey;  May,  Marguerite  Clayton;  Jim  Harper,  and  Polhill,  Fred 
Stanton;  Terazaz,  Joseph  Harris;  Maricopia,  Jack  Curtis;  Incarnarion,  Carmen 
Arselle ;  Swasey,  Charles  Le  Moyne ;  Knute,  Vester  Pegg ;  Sproul,  Murdock 
MaeQuarrie;  Aurelia,  Mignonne  Golden. 

Robert  McCarthy  beats  his  way  on  a  passenger  train  to  a  mining  camp 
located  near  an  unexplored  waste  known  as  "'The  Canyon  Of  The  Fools." En  route  he  discovers  that  his  former  sweetheart,  May,  is  on  the  train,  having 
promised  to  marry  Jim  Harper  whom  she  is  to  meet  at  the  camp.  Bob  is 
seen  by  the  sheriff  as  he  lands  in  the  camp.  This  man,  Maricopia  Jim,  hires 
him  as  a  deputy  on  his  promise  to  help  run  down  the  head  of  an  outlaw  gang 
that  is  operating  in  the  canyon.  Bob's  one  desire  is  to  find  and  revenge himself  on  a  man  named  Torrance  who  double  crossed  him  in  the  past  and 
had  him  unjustly  convicted  of  a  crime.  Bob  makes  himself  known  to  May, 
who  still  loves  him  although  she  is  engaged  to  Harper.  Together  they  go 
into  the  canyon.  Bob  discovers  a  secret  mine  operated  by  a  mysterious  person 
known  as  Polhill.  The  outlaws  and  their  leader  have  long  been  seeking  for 
Polhill's  treasure.  Jim  Harper  is  the  bandit  leader.  He  follows  Bob  into the  mine  entrance,  stuns  him  with  a  blow  from  behind  and  later  leads  his 
band  to  seize  the  gold,  having  first  made  May  prisoner  and  confined  her  in  Pol- 
hill's  room  above  the  mine.  After  many  adventures  Bob  rescues  May  and  is 
rewarded  by  her  love  and  Polhill's  gold. 
The  "Canyon  of  The 

Fools"  moves  along  at  a 
clipping  pace.  It  is  replete 
with  exciting  situations, 
fast  action  and  cleverly 
contrived  thrills,  the  plot  is 
frankly  melodramatic  and 

a  trifle  improbable  '  at times,  but  there  is  no 
doubt  that  lo.ers  of  wild 
Western  pictures  will  be 
well  pleased  with  Harry 
Carey's  latest  starring  ve- hicle. The  love  interest  is 

neatly  developed  and  main- 
tained, the  hero's  debut  in 

the  opening  reel  as  a  hobo 
beating  his  way  on  the 
roof  of  a  passenger  coach, 
while  the  girl  he  once 
claimed  as  his  sweetheart 
travels  inside  unconscious 

of  his  proximity,  is  an  in- 
genious introduction  to 

what  follows  in  the  line  of 

treasure  hunting  and  com- 
bats galore,  besides  fur- nishing some  agreeable 

comedy.  Taken  on  the 
whole  "The  Canyon  of 
The  Fools"  should  give 
widespread  satisfaction  and 
prove  a  good  box  office asset. 

Points   of   Appeal. — The 
big  scene  of  the  picture  is 
the  breaking  of  the  dam 
and  onrush  of  the  waters 
across  the  canyon.  This  is 
a  wonderfully  realistic  sit- 

uation guaranteed  to  make 
the  most  blase  movie 
patron  "sit  up  and  take 
notice."  Harry  Carey's 
horsemanship  is  as  usual 
much  in  evidence,  the 
Western  atmosphere  is  col- 

orful and  true  to  life,  the  action  never  falters  and  a  pleasing 
climax  is  attained. 

Cast. — Harry  Carey  scores  as  the  energetic  hero  who  not  only 
earns  renown  as  a  deputy  sheriff  but  kills  two  birds  with  the  one 
stone  when  he  discovers  in  the  leader  of  the  outlaw  gang,  Jim 
Harper,  the  man  who  wronged  him  in  the  past.  The  role  is  suited 
to  the  star  in  every  detail  and  sure  to  please  his  many  admir- 

ers. Marguerite  Clayton  is  a  pretty  and  fascinating  heroine, 
Fred  Stanton  a  burly  and  impressive  figure  as  the  villainous 
Harper  and  the  support  is  adequate. 
Photography,  Lighting,  Direction. — The  exteriors  include  many 

fine  long  shots,  rugged  views  of  mountain  and  vast  waste  spaces, 
the  mine  interiors  are  cleverly  filmed  and  the  dam  breaking  scene 
is  a  triumph  of  expert  camera  work.  The  lighting  is  effective,  the 
continuity  smooth  and  quick  action  prevails. 
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Theatres  and  the  Fuel  Shortage 

In  The 

SPOTLIGHT 

By  Howard  McLellan 

III — The  Individual  Lighting  Plant 

Evidence  has  been  seen  on  every  hand 
of  the  pick  up  business  enjoyed  since  last 
summer.  Now  comes  Herman  De  Try, 
pioneer  head  of  the  De  Vry  Corporation, 
makers  of  the  De  Try  portable  projector, 
to  advise  that  his  December  business  was 

a  great  improvement  over  his  November 
bitsiness  and  January  looks  like  it  will 
beat  December.  His  field  of  course  is  most- 

ly non  theatrical,  but  it  proves  that  the 
business  improvement  has  struck  every 
branch. 

Mr.  De  Vry  and  his  Neio  York  representa- 
tive J.  H.  Dreher,  were  callers  at  Exhibi- 
tors Trade  Review  office,  and  two  very 

optimistic  callers.  Even  Italy,  said  Mr.  De- 
Vry,  has  been  buying  machines  which 
would  indicate  that  her  finances  are  not  in 
such  bad  shape. 

It  is  regrettable  that  Mr.  De  Vry  is  not 
a  member  of  the  Society  of  Motion  Picture 
Engineers.  He  was,  once,  but  resigned  when 
the  question  of  non  standard  and  standard 
film  was  under  discussion.  Since  this  ques- 

tion is  by  no  means  settled,  by  the  S.  M. 
P.  E.  or  other  bodies,  it  may  come  up  again, 

at  any  time,  and  in  that  event  Mr.  De  Vry's 
opinions  on  the  standard  width  question 
would  be  well  worth  hearing. 

When  you  think  you  are  crushed  with 
taxes  take  a  look  at  the  way  the  French 
government  levies  on  its  theatres. 

Muni- State   Poor  cipal  Authors 
tax.     tax.  tax.         rights  Total 
%       %  %  ■       %  % Theatres          6         10  3.50  6.60  to  13.20  32.70 

Music  Halls   8         10  3.50         12.20  33.70 
Kinemas       10 — 25    10  5       (music)  6  46 

It  is  no  wonder,  with  a  46%  tax  on  the 
motion  picture  theatres,  that  the  French 
industry  is  going  through  a  terrible  crisis. 
What  would  an  American  theatre  man 

say  if  he  were  taxed  45%.  I'd  hate  to  re- 
peat his  language. 

"Couldn't  Do 

Without  
It" Grandview,  Texas- 

Exhibitors  Trade  Review: 

This  is  to  inform  you  that  I  haven't 
yet  received,  my  copy  of  Exhibitor's 
Trade  Review  for  December  80,  1922. 

I  wish  you  ivould  check  up  with  the 
Post  Office  Dept.  and  see  that  I  get 
my  copy  every  week. 

Also  please  see  that  I  get  the  above 
named  dated  copy,  as  I  could  not  xoell 
do  without  the  Theatre  Equipment 
Directory.  I  take  great  pleasure  in 
reading  it. 

Very  truly  yours, 
A-  L.  RUNYON.  Projectionist. 

Can  the  Theatre  Have  Its  Own 

Light  and  Power  Supply? 

This,  the  third  in  the  series  of 

articles  on  the  fuel  shortage  con- 
cerns the  supply  of  electric  light 

arid  power  without  which  the 
theatre  is  helpless.  More  import- 

ant than  the  shortage  of  fuel  in 

considering  light  and  power  sup- 
ply is  the  fact  that  an  individual 

plant,  gasoline  driven,  is  a  well 
tested  means  of  providing  light 
and  pozver  in  any  emergency,  such 
as  that  occurring  when  the  cen- 

tral power  station  shuts  down  or 
ihere  is  a  break  in  the  line. 
The  Technical  Editor  will  be 

pleased  to  give  readers  further  in- 
formation on  individual  light  and 

power  plants.  A  note  or  postal 
card  will  bring  the  required  in- 
formation. 

In  the  many  suggested  forms  of  fuel 
control  temporary  discontinuance  of 
electric  theatre  signs  takes  first  place 
because,  as  government  commissioners 

see  it,  they  waste  electric  current  in  a 
time  when  all  the  energy  supplied  by 
fuel  must  be  conserved.  Theatres  use 

more  and  larger  electric  signs  than  any 
other  building  and  would  naturally  be 
hit  first  and  hardest. 

While  the  electric  sign  is  important 

it  is  not  half  the  factor  in  theatre  oper- 
ation as  light  and  power  for  the  project- 
ors. Without  projectors,  of  course,  one 

must  shut  up  shop.  And  this  applies 

not  only  to  times  of  fuel  shortage  but 

to  those  dark  moments  in  theatre  opera- 
tion when  the  central  power  station 

ceases  to  furnish  current,  the  lines 

break  or  a  storm  puts  all  wires  out  of 
commission. 

During  the  war  many  cities  felt  the 
rigors  of  light  control.  Who  forgets 
dark  Broadway,  New  York,  or  the 
dimly  lighted  thoroughfares  in  nearly 
every  city  in  the  country?  Theatre 
fronts  in  those  days  were  as  dark  as 
vaults.  Imagine  what  fuel  control 
would  do  to  the  theatre  signs  again  if 
the  edict  to  cut  off  their  juice  went 
forth. 

It  is  to  eliminate  that  possibility  that 
we  are  calling  attention  in  this  article  to 

the  usefulness  of  the  individual  light 

and  power  plant,  generated  by  a  gaso- 
line motor  which  is  independent  of  coal 

or  other  fuels. 

There  are  about  six  standard  makes 
of  individual  light  and  power  plants, 
and  each  make  has  several  types.  There 
is  a  type  for  motion  picture  theatres 
which  does  not  differ  radically  from 

power  and  lighting  plants  used  on  farms 
and  in  industrial  plants.  For  some 
years  it  was  believed  that  an  individual 
plant  could  be  used  successfully 
only  in  the  smallest  theatres,  or  for 
traveling  theatres,  where  the  generator 

was  hooked  up  to  the  engine  of  an  auto- 
mobile truck.  Recent  improvements 

have  enlarged  the  capacity  of  the  gener- 
ators and  have  perfected  them  so  that 

even  very  large  houses  of  1,500  and 
2,000  seats  use  them  successfully.  In 
fact  the  modern  theatre  man  not  hav- 

ing been  educated  to  these  improve- 
ments, still  believes  that  the  individual 

light  and  power  plant  is  too  small  for 
him  and  consequently  out  of  his  class. 

The  installation  of  the  modern  indi- 
vidual plants  is  a  simple  operation. 

Usually  they  are  placed  in  theatre  base- 
ments, or  in  a  room  beneath  the  pro- 
jection booth,  or,  where  fire  ordinances 

permit,  beneath  the  stage.  The  vibra- 
tion  and  noise  caused  by  the  gasoline 
exhaust  has  been  almost  eliminated  and 
features  have  been  added  which  provide 
a  steady  flow  of  good  current  without 
flicker.  The  cost  of  operation  varies 
with  the  location  of  the  theatre  and  the 
proximity  of  a  gasoline  supply. 

The  plants  on  the  market  generate 
direct  current,  and,  so  far  as  our  in- 

vestigation shows,  they  supply  current 
for  two  or  more  projectors,  electric 
signs,  house  lighting,  stage  lighting  and 
organ  blowers.  The  screen  results  on 
a  throw  up  to  no  feet  compare  favor- 

ably with  results  obtainable  from  a  cen- 
tral station  power  and  lighting  supply. 

As  to  the  economy  in  operation,  fig- 
ures are  not  at  hand  to  show  what  these 

plants  will  do  over  a  given  period.  It  is 
claimed  by  the  manufacturers,  however, 
that  the  cost  is  less  than  that  of  a  cen- tral station  supply. 

There  are  a  number  of  metropolitan 
theatres  of  seating  capacities  ranging 

from  2,500  up  who  have  one  and  some- 
times two  generators  for  emergency 

use  which,  so  far  as  tests  disclose,  have 
operated  in  emergencies  with  great 
success.  Although  they  are  not  used 
more  than  once  or  twice  a  year  the  in- 

vestment is  considered  an  insurance 
against  a  dark  house.  Many  houses 
use  individual  plants  to  supply  house 
lighting  and  others  supply  current  for 
their  emergency  exit  lighting  system 
where  building  laws  require  that  the 
exit  lights  be  independent  of  central station  supply. 
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Unique  Use  of  Calla-Phone 

Brooklyn  Manager  Surprises  Audience  By- 
Using  House  Intercommunicating  System 

One  of  the  most  striking  original  thoughts 
that  has  been  devoted  to  making  a 
-news  subject  something  more  than  merely 
a  spot  in  the  program,  was  devised  by  Ed- 

die Hyman,  of  the  Brooklyn  N.  Y.  Strand, 
for  use  in  conjunction  with  the  Pathe  news 
views  of  Dr.  Coue's  arrival  in  the  United 
States. 

Pathe*  s  news  pr-otographer  secured  an 
excellent  close-up  of  this  eminent  advocate 
of  "New  thought"  in  which  he  seems  to  be 
speaking.  Eddie  had  arranged  a  radio-cal- 
la-phone  stunt  for  another  number  on  the 
program,  so  that  when  the  shot  of  the  Doc- 

tor appeared  in  the  news-real,  one  of  the 
crew  back  stage,  in  a  very  resonant  voice 
called  over  the  instrument,  that  famous 
line  attributed  to  Coue,  "Every  day,  in 
every  way,  I'm  getting  better  and  better!" The  effect  of  this  line  on  the  audience  was 
magnetic.  Whereas  the  scenes  of  the  doctor 
might  have  passed  by  with  merely  the  or- 

dinary acknowledgement  of  applause,  the 
Brooklyn  Strand  audiences  broke  into  gales 
of  laughter  and  applauded  vigorously  at 
the  novelty  of  vocalizing  the  famous  line 
in  conjunction  with  the  appearance  of  the 
doctor,  just  as  he  seemed  to  be  speaking. 

This  calla-phone  stunt  of  Hyman's  is 
just  one  way  he  has  of  using  everything  in 
the  theatre's  equipment  toward  perfecting 
his  programs.  The  calla-phone,  with  its 
"transmitting  instruments  in  every  conceiv- 

able part  of  the  house,  were  here-to-fore 
used  only  to  page  some  member  of  the 
staff  who  was  wanted  in  another  part  of 
the  theatre. 
A  weird  effect  was  secured  by  having 

calla-phone  transmitting  instruments  with 
magna-vox  attachments  on  the  stage,  in 
the  wings  backstage,  on  the  front  of  the 
balcony,  and  in  front  of  the  theatre,  hidden 
hy  a  cluster  of  chandelier  lights.    As  an 

artist  was  singing,  the  electrician  by  mov- 
ing a  switch,  "threw"  the  voice  from  one 

instrument  to  the  other,  thereby  creating 

the  effect  of  having  the  voice  "skip"  from 
one  part  of  the  house  to  the  other.  There 
was  nothing  on  the  program  to  indicate 
the  agency  of  this  solo — nothing  in  fact 
to  do  but  sit  back  and  enjoy  the  selection, 
which  they  all  did. 

Publications 

Color  Photography 

"Practical  Color  Photography,"  by  E. 
J.  Wall,  is  published  in  Boston,  Massa- chusetts. 
The  book  is  very  useful.  It  contains 

enough  on  color  work  to  give  readers  an 
intelligent  grasp  of  what  they  are  doing, 
no  mathematics  at  all,  and  a  liberal 
sprinkling  of  concise  and  tested  formulae. 
Thus  it  meets  the  rapidly  spreading  popu- 

lar call  for  an  Instructor  in  color  photog- 
raphy thoroughly  familiar  with  the  sub- 

ject. 
Making  Lantern  Slides 

Of  interest  to  the  trade  is  the  booklet 
just  published  on  Lantern  Slides  and 
Transparencies  gotten  out  by  the  H.  J. 
Fitzsimons  Corporation,  75  5th  Avenue, 
N.  Y.  City.  While  the  booklet  deals  with 
the  Ilford  product  the  contents  fully  de- 

scribe the  making  of  slides  of  all  kinds, 
colored  or  black  and  white  and  shows  che 
development  in  the  slide  business  which 
is  an  important  part  of  the  motion  pic- ture industry. 

Collecting  Rays 
The  illumination  problem  is  never  far 

in  the  background  with  the  projectionist 
of  today.    To  get  the  maximum  light  up- 

An   Attractive   Draw  Curtain 

I 

1 

I 

1 

1 

Courtesy  Novelty  Scenic  Studios 
Silk  and  semi  silken  curtains  are  being  used  to  embellish  picture  openings 

and  give  surprise  effects  to  the  beginning  and  end  of  picture  presentations.  Above 
is  a  draw  curtain  made  of  ami  silk  sateen  and  embellished  with  a  stencil  frieze 
across  the  bottom.  The  same  curtain  is  also  made  of  silk  finished  velvet  or  velour 
sewed  in  heavy  folds.  It  can  be  drawn  back  on  track  or  cable  and  is  suitable  to 

any  type  of  theatre. 

on  the  screen  is  his  continual  struggle, 

and  let  his  equipment  be  ever  so  com- 
plete, he,  and  frequently  his  audience, 

knows  only  too  often  his  picture  might 
be  better.  Loss  of  a  certain  quantity  of 
light  rays  seems  almost  inevitable,  and 
the  man  who  can  show  four  lumens  on 
the  screen  where  only  three  showed  De- 
fore  is  sure  of  an  eager  reception  when 
he  explains  his  methods. 

Stereo-Plastics,  Ltd.,  is  an  English  firm 
which  is  handling  a  simple  device  aiming 
at  perfect  projection.  It  Is  completely 

patented. The  invention  consists  of  a  small  glass 
slide,  which  is  fixed  by  a  simple  bracket 
in  front  of  the  projector  lens  at  an  angle 
of  45  degrees.  At  a  corresponding  angle, 
but  outside  the  direct  throw,  is  an  oblong 
mirror,  which  collects  otherwise  waste 
light,  and  by  proper  adjustment,  super-Im- 

poses the  rays  upon  the  picture  on  the 
screen.  The  general  effect  Is  very  appre- 

ciably to  brighten  the  picture,  and  what- 
ever the  exact  technical  explanation  of 

the  fact  it  is  certain  that  a  very  decided 
improvement  of  the  light  on  the  screen  is 

perceptible. The  inventor  has  already  shown  a  film 
and  repeatedly  applied  and  removed  the 
adjustment.  A  further  and  more  conclu- 

sive test  was  offered  when  he  showed  a 
light  on  the  blank  screen;  the  difference 
was  remarkable. 
"When  fixing  the  attachment,  very  care- 

ful registration  is  necessary,  to  avoid  a 
fringing  effect,  but  once  this  has  been  ac- 

curately adjusted  there  Is  no  need  to 

touch  it  again,"  says  Kine.  "Perhaps  the 
acid  test  is  applied  to  the  claim  that  the 
invention  eliminates  eyestrain  when  the 
investigator  takes  up  a  position  close  to 
the  screen,  and  views  the  picture  at  an 
acute  angle.  It  must  be  said  -that  even 
in  these  difficult  conditions  the  quality  of 
the  picture  is  very  greatly  enhanced  by 

the  use  of  the  device." 

iVeic  Studio  Service 
The  Staulcup  Cinema  Service,  with  of- 

fices at  1476  Broadway,  has  been  incor- 
porated with  M.  P.  Staulcup  as  president. 

Mr.  Staulcup  for  three  years  was  super- 
vising art  director  with  Metro  and  since 

that  time,  until  last  June,  was  with  Vita- 
graph  for  more  than  a  year.  Prior  to  go- 

ing with  Metro  Mr.  Staulcup  was  with 
Prizma  and  Pathe. 

Associated  with  Mr.  Staulcup  is  Ernest 
Martin  as  secretary  and  treasurer.  Mr. 
Martin  was  seven  years  with  Vitagraph 
and  is  an  electrical  expert. 

"Our  project  was  undertaken  as  a  serv- 
ice idea,"  said  Mr.  Staulcup.  "We  aim  to 

make  a  picture  for  a  sum  of  money  which 
we  guarantee,  with  my  own  services  as 
art  director  included." 

Calls  It  His 

Weekly  Gem 

Nov.  10,  1922. 
R.  Box  217 

E.  Palestine,  0., 

Dear  Editor: 
Find  check.  I  am  highly  pleased 

with  your  paper,  and  do  not  want  to 
miss  any  of  them.  I  call  it  my  week- 

ly Gem- 

Yours, 

C.  E.  LEININGER. 

Mgr.  of  Grand  Theatre. 
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New  Film  Headquarters 

1650  Broadway,  Corner  51st  St. 

Strictly  Modern 

100  Percent  Light 

Space 
Selected  Tenants 

Unexcelled  Service 

These  Firms  Think  It  an  Ideal 
Location   for    Their  Business 

Al  Lichtman  Corp. 

Screen  Productions 
Executive  Offices 

Formerly  578  Fifth  Ave. 
ONE  ENTIRE  FLOOR 

SO ISsJl  Fera  and  Kadison 
Diamond  Merchants 
Formerly  45  John  St. 

ONE  ENTIRE 
FLOOR 

FOR  FLOORS,  OFFICES,  STORES,  SHOWROOMS:  CONSULT 

BETHLEHEM  ENGINEERING  CORP. 
Tel.  Vanderbilt 

9686-3157 
527   FIFTH  AVE. 

N.  Y.  C. 
BROKERS 
PROTECTED 

TRIMOUNT  PRESS 

115  ALBANY  STREET 
BOSTON  MASS 

RAVEN 

HAFTONE 

SCREEN 

Has  a  perfect  diffusing  surface  and 
thus  gives  the  audience  full  advantage 
of  even  distribution  of  light  through 
the  use  of  the  Mazda  Lamp. 

Raven  Screen  Corporation 
One  Sixty  Five  Broadway,  New  York 

50  Church  Street  New  York 
Philadelphia  Office  588  Drexel  Bldg. 

Tel.  Cortland  8999 
Bell  Phone:  Lombard  3981 

The  Burning  Question 

OIL  or  COAL? 

By  the  use  of 

SIMPLEX  OIL 

BURNING  SYSTEMS 

your  patrons  will  benefit  in  the  follow- ing: 

Even  temperature  at  all  times.  No  dirt  or 
dust. 

The  Owner  Will  Benefit  in 

Lower  Cost  for  Fuel  Certainty  of  Supply 
Less  Labor  Cleanliness 

Advertising  value 

Simplex  Systems  burn  any  grade  of  oil 
Below  are  a  few  users: — more   are  con- 

tracting   for    installation — WHY     NOT  j 
YOU? 

Loew-Warfield   Theatre,    San  Fran- 
cisco, Calif. 

Ritz  Theatre,  Philadelphia,  Pa. 

Strand  Theatre,  Providence,  R.  I. 

Emery  Theatre,  Providence,  R.  I. 

Rialto  Theatre,  Providence,  R.  I. 

"The  Proper  Way  to  Heat  a  Theatre" — 
Emery  Theatre. 
"We  installed  a  Simplex  Oil  Burner  in  our  Emery 

Theatre,  Providence,  R.  I.  about  three  years  ago. 
"We  have  since  installed  the  same  system  in  our 
Rialto  Theatre,  Providence,  R.  I. 

"Th  Simplex  Oil  Heating  System  has  proven  to  be 
up  to  100%  satisfactory  in  heating,  saving  about  30% 
over  coal  heating,  and  we  save  §20.00  a  week  for 
engineer.  The  upkeep  of  the  Simplex  outfit  is  very 
small,  much  less  than  if  we  were  burning  coal. 

"I  have  advised  many  of  my  friends  to  install  the 
system,  and  up  to  date  I  have  never  lost  any  of  my 
friends  by  advising  them  to  install  this  system. 
"We  are  certainly  much  pleased  with  our  Simplex 

Oil  Heating  Plant,  for  it  is  the  only  proper  way  to  heat 
a  theatre. 

Very  truly  yours, 
EMERY  THEATRE 

Alton  C.  Emery,  Treas." 

Simplex  Oil  Heating  Corporation 
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To  Standardize  Theatre  Aisles 

Committee  on  Engineering  Standards  to  Meet 
With   Theatre   Owners   on  Safety  Measures 

A  conference  to  consider  the  advisability 
and  feasibility  of  formulating  a  national 
safety  code  on  walkway  surfaces,  such  as 
theatre  aisles,  has  been  called  by  the 

American  Engineering  Standards  Com- 
mittee, to  be  held  in  Room  No.  2,  Fifth 

Floor,  Engineering  Societies  Building,  New 
York  City,  February  14th,  at  9:30  a.  m. 
Forty  trade  associations,  technical  so- 

cieties, safety  organizations,  and  govern- 
ment departments,  have  been  invited  to 

send  representatives  to  this  meeting. 

Many  Accidents  from  Falls 
Statistics  gathered  by  the  Ameri- 

can Engineering  Standards  Commit- 
tee show  that  15,000  persons  are 

killed  yearly  in  the  United  States  by 
falls  and  of  that  number  nearly  half 
are  caused  by  falls  on  stairs  and 
walkways  such  a"  theatre  aisles.  An 
attempt  is  now  being  made  in  co- 

operation with  the  motion  picture  in- 
dustry to  lower  that  rate,  and  inci- 

dentally reduce  the  cost  of  liability 
insurance  to  the  theatre. 

The  importance  of  the  subject  of  this 
conference  is  emphasized  in  a  letter  from 

a  group  of  representative  manufacturers  of 

safety  tread  materials,  to  the  American  En- 
gineering Standards  Committee,  which 

points  out  that  approximately  15,000  per- sons are  killed  in  the  United  States  each 

year  by  falls  of  various  sorts,  and  that 
nearly  one-half  of  these  falls  occur  on 
stairs  and  floor  levels.  Fatalities  due  to 

falls,  in  fact,  constitute  about  one-fifth  of 
the  total  number  of  accidental  deaths  from 
all  causes.  The  Safety  Committee  of  the 
National  Electric  Light  Association  has 

reported  that  among  69  companies  in  22 
different  states,  accidents  due  to  falls  re- 

sulted in  a  greater  amount  of  lost  time 
than  those  due  to  any  other  cause. 
The  American  Engineering  Standards 

Committee's  call  for  the  conference  an- 
nounces that  the  following  questions  will 

be  considered: 

1.  Is  it  desirable  to  have  nationally  uni- 
form specifications  relating  to  walkway surfaces? 

2.  If  so,  to  what  walkway  surfaces 
should  the  specifications  be  applicable — 

1 —  elevator  floors 
2 —  elevator  landings 
3 —  hall  floors 
4 —  ramps 
5 —  runway  floors 
6 —  stair  treads 
7 —  other  surfaces. 

3.  To  what  places  should  the  specifications 

be  applicable — 
1 —  apartment  houses 
2 —  factories 
3 —  office  buildings 
4 —  hospitals 
5 —  hotels 
6 —  railway  cars 
7 —  railway  stations 
8 —  schools 
9—  ̂ theatres 

10 — other  places  of  public  assembly. 
4.  What     performance  characteristics 

should  be  specified  for  the  walkway  sur- 

faces— 1 —  frictional  resistance 
2 —  durability 

3 —  other  performance  characteristics. 
5.  Should  general  and  maintenance  re- 

quirements be  included? 
6.  Discussion  of  the  correlation  of  safety 

provisions  for  walkway  surfaces  with  na- 
tional safety  codes  now  in  existence  or  in 

process  of  formation;  for  example,  those 
on  elevators,  buildings,  exits,  and  floor 
openings,  railings  and  toeboards.  Recom- 

mendations to  any  continuing  (sectional) 
committee  which  may  be  organized  as  a 
result  of  the  conference. 

7.  How  shall  the  recommendations  of 
the  conference  be  carried  out? 
Among  the  organizations  invited  to  par- 

ticipate in  this  conference  are  Motion 
Picture  Theatre  Owners  of  America,  Thea- 

tre Owners  Chamber  of  Commerce,  Theatre 
Owners  Protective  Association,  American 
Railway  Association,  American  Society  of 
Safety  Engineers. 

Organists  Hold 
Ideal  Demonstration 

The  Society  of  Theatre  Organists  gave  a 
Second  Demonstration  of  the  ideal  associa- 

tion of  music  and  pictures  in  the  Wanna- 
maker  Auditorium,  New  York,  recently. 
There  was  a  large  and  appreciative  audience, 
nearly  two  thousand  persons  being  present. 

After  introductory  remarks  by  Dr.  Alex- 
ander Russell,  the  Auditorium  Director  and 

Robert  Borengsen,  president  of  the  S.  T. 
O.,  Miss  "Vera  Kitchenor,  organist  at  the Lincoln  Square  Theatre  played  the  Fantasio 
Symphonique  by  Colo.  She  displayed  con- 

siderable knowledge  of  the  organ  and  a  fa- 
cile and  clear  technique,  easily  showing  her 

mastery  of  the  requirements  of  the  modern 
theatre  organist.  Mr.  Walter  Wild  played 
the  Moonlight  Sonata,  a  Prizma  film.  He 

showed  great  skill  in  adapting  selections 
from  Beethoven's  Sonata?  to  the  varying 
moods  of  the  picture.  The  Scherzo  of  the 
Moonlight  Sonata  lent  itself  admirably  to 
the  Dancing  Fairies  and  the  last  movement 
of  the  sonata  was  equally  effective  in  the 
thunder  storm.  An  Inkwell  Cartoon,  ' '  The 
Mechanical  Doll"  followed  which  Mr.  Wild 
interpreted  to  the  great  delight  of  the  aud- ience. 

The  feature  film  was  "Sherlock  Holme*" 
for  which  John  Priest,  of  the  Cameo  Thea- 

tre supplied  an  accompaniment  peculiarly 
appropriate,  improvising  in  a  masterly  man- 

ner on  themes  from  Sullivan's  Pinafore, 
St.  Saens'  Henry  the  Eighth  and  Boreh's 
Creepy  Croops.  Mr.  Priest  followed  close- 

ly and  accurately  the  dramatic  progress  of 
the  plot  his  registration  and  musical  style 
being  at  all  times  satisfactory. 

J.  D.  Hutchinson,  late  manager  of  the 
Stoneham  Theatre,  Stoneham,  Mass.,  has 
taken  over  the  Central  Theatre  in  that  city, 
and  opened  the  first  of  January.  Mr.  Hutch- 

inson has  chang-ed  the  name  from  Central 
to  the  "Strand." 

Incandescent  Projection  Simplified 

The  Principles 

Question — Briefly  what  are  the  principles  of  incandescent  projection  with  Mazda lamps? 

Answer — Optically,  apparatus  for  motion  picture  projection  with  Mazda  lamps  com- 
prises essentially  a  light  source  and  condensing  lens,  a  photographic  print  on  a  transpar- 

ent film,  a  projection  objective  lens,  and  a  screen,  supplemented  by  a  rotary  shutter, 
an  aperture  plate,  and  a  mirrored  reflector.    These  optical  elements  are  shown  in  their 

CON CENSER  ( 

LIGHT  SOURCE 

V 
APERTURE  ^OBJECTIVE 

Fig.   1 — Essential  Optical  Elements  for  Motion  Picture  Projection  with   Mazda  Lamps 

respective  positions  in  Fig.  1.  A  motion  picture  projector  has,  in  addition,  the  mechan- 
ism for  rapidly  bringing  successive  pictures  into  position  at  the  aperture  and  stopping 

them  for  a  fraction  of  a  second  while  they  are  projected  as  enlargements  on  the  screen. 
These  follow  each  other  so  rapidly  (usually  at  the  rate  of  about  sixteen  per  second)  that 
the  eye  does  not  distinguish  individual  pictures,  but  apparently  beholds  the  motion  in 
the  scene  photographed. 

This  Projectionist  Kept  On Climbing 

Boy  H.  Klaffki,  for  the  last  three 
years  laboratory  superintendent  for 
the  Metro  studios,  has  signed  a  long- term  contract  to  become  head  of  the 

photographic  department  and  labora- 
tory at  the  Goldwyn  studios. 

Starting  as  a  projection  operator 
twenty  years  ago,  Klaffki  watched  the 
business  from  the  "store-show"  days 
to  its  present  magnitude,  and  has 
himself  been  responsible  for  the  cin- 

ematography on  a  number  of  big  pro- 
ductions directed  by  Hobart  Bos- 

worth,  Lois  Weber,  Allen  Holuhar, 
Douglas  Gerrard,  Lon  Chaney,  and 
others. 

Becently,  he  has  laid  down  the  cam- 
era crank  to  exercise  a  general  super- 

vision over  photographic  and  labora- 
tory wcrk  on  Metro  productions,  in- 

cluding "The  Four  Horsemen,"  and 
others  as  important.  Born  in  Buf- 

falo, N.  Y.,  Klaffki  began  his  career 
as  projectionist  in  Jersey  City.  After 
live  years  of  that,  he  became  interest- ed in  cinematography. 
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Improving  Film  Inspection  Methods 

Laboratory  Expert  Leaves  for  Tour  of  Exchanges 
to  Shoiv  Workers  Proper  Way  of  Handling  Films 

Earl  J.  Denison,  expert  on  film  inspec- 
tion, left  New  York  this  week  on  a  tour 

of  the  Paramount  exchanges  bearing  with 
him  a  specially  made  motion  picture,  as 
well  as  illustrated  pamphlets,  on  a  mission 
of  education  on  the  proper  method  of  hand- 

ling film  so  that  better  service  than  ever 
before  may  be  rendered  to  exhibitors  of 
Paramount  pictures. 

The  film,  which  was  directed  by  Jerome 
Beatty,  and  photographed  by  Donald  Bid- 
die  Keyes,  with  Denison  as  technical  di- 

rector, will  show  the  right  and  wrong  ways 
of  handling  film  in  exchange  inspection 
Tooms.  It  will  illustrate  the  wrong 
methods  in  vogue  and  how  they  may  be 
corrected — emphasizing  the  necessity  for 
cleanliness  of  the  room,  table,  gloves, 
hands,  etc.,  of  those  who  work  on  the 
films.  It  will  also  depict  the  proper  way 
■  to  cut,  scrape  and  splice  film.  Denison  is 
responsible  for  the  assertion  that  75%  of 
the  damage  is  the  result  of  bad  splicing. 
Most  of  the  splicing  is  for  the  cutting  out 
of  damaged  sprocket  holes  and  if  the  work 
is  properly  done  it  will  eliminate  the  pos- 

sibility of  the  film  going  to  theatres  in 
bad  shape  and  the  prints  will  stand  the 
usage  to  which  they  are  subjected. 
Denison  will  also  give  a  talk  at  each 

exchange  and  thus  the  points  will  be 
driven  home  orally,  verbally  and  visually. 

It  will  also  be  arranged  that  each  ex- 
change inspector  shall  be  equipped  with  a 

standard  set  of  tools  for  his  purposes.  Lab- 
oratory methods  so  far  as  conditions  per- 

mit, will  be  established  at  the  exchanges. 
Denison  has  had  two  years'  experience 

in  both  the  Eastern  and  Western  labora- 
tories and  states  that  the  latest  develop- 

ment has  been  the  adoption  of  a  standard 
form  of  splice  which  will  be  used  by  all 
exchanges  as  well  as  laboratories.  His  work 
has  fitted  him  especially  for  this  mission, 
which  should  be  productive  of  good  results 
and  going  away  with  faulty  splicing,  which 
accounts  for  jumps,  breaks  and  damage 
during  projection. 

Condensers 
Technical  Department, 
Exhibitors  Trade  Eeview. 

Please  advise  who  handles  the  Maltese 
Cross  brand  condensers  and  what  claims 
are  made  in  behalf  of  same. 

H.  F.  C. 
Semon  Bache  &  Company,  Greenwich, 

and  Morton  Streets,  New  York  city,  manu- 
facture the  Maltese  Cross  brand.  A  few 

years  ago  tests  were  made  of  the  con- 
densers and  the  results  were  described  as 

follows,  by  an  expert: 
"For  some  little  time  I  have  been  ex- 

perimenting with  the  Maltese  Cross  brand 
of  crystal  condensing  lenses.  These  lenses 
are  being  produced  from  chemically  pure 
optical  glass  which  is  guaranteed  against 
discoloring  black,  purple,  violet  or  any 
detrimental  tint.  After  continual  usage  for 
a  period  of  six  months  or  more  they  may 
develop  a  slight  straw  color,  but  this  is  in 
no  way  detrimental  to  good  projection,  for 
it  in  no  way  destroys  the  effectiveness  of 
the  lenses. 

"The  surfaces  are  ground  and  polished 

automatically,  thus  insuring  a  true  optical 
surface  as  well  as  a  commercially  accurate 
foci.  They  are  put  through  a  most  rigid 
test  in  the  process  of  annealing  which  is  as 
follows:  The  original  plates  of  glass,  be- 

fore being  moulded  to  shape,  are  thor- 
oughly tempered.  These  precautionary  an- 

nealing and  tempering  processes  have  re- 
sulted in  reducing  breakage  to  a  minimum. 

"I  feel  that  I  can  safely  say  these  con- 
densers are  all  that  the  manufacturers 

claim  for  them,  and  while  there  are  some 
who  are  bitterly  opposed  to  any  discolora- 

tion at  all  in  a  condensing  lens"  this  slight straw  color  which  may  develop  will  not 
have  any  bad  effects  upon  the  picture  be- 

ing projected. "These  lenses  can  be  had  in  all  shapes and  sizes,  namely  plane  convex,  meniscus, 
bi-convex  or  bi-concave,  and  of  any  focal 
length  or  diameter." 

A  Novel  Music  Film 
In  response  to  a  request  for  information 

as  to  his  new  song  film  G.  George  Heger- 
man  of  5829  Kenmore  Avenue,  Chicago,  sup- plies the  following; 
"In  response  to  your  favor  would  say the  Hegerman  Song  Film  was  a  big  success 

at  its  first  appearance. 
"I  have  received  many  inquiries  from  ex- hibitors as  to  booking  my  films,  and  I  have 

decided  to  release  them. 
"I  am  a  Motion  Picture  organist  and  in 

playing  the  slides,  I  saw  a  way  of  improving 
the  present  method  for  community  singing 

by  using  film. "The  words  appear  one  at  a  time;  for  ex- 
ample, the  song  "Way  Down  upon  the 

Swanee  Biver,"  the  word  "Way"  appears 
bright,  while  the  rest  are  dim.  In  this  way 
the  audience  sings  the  word  "Way"  at  the 
proper  time.  The  following  words  change 
in  the  same  manner  in  rythm  to  the  music, 
as  it  is  to  be  played." 

BURKE  &  JAMES,  INC.  0) 
I  240  E.  Ontario  St.,  Chicago        225  Fifth  Ave.,  New  York 

TAYLOR-HOBSON  PROJECTING  LENS 
Passes  52%  More  Light 

Perfect  Projection  Eealized  in  This  Wonderful  Lens — 13 
Focal  Lengths  3V2  to  7  inches — Fits  Powers  &  Simplex. 

TICKETS ^     ~~     ONE  HAND  BOOK  STRIP TWO  COLOR  RESERVED  SEAT. 

'WELDON,WILLIAMS  &  LICK. FORT  SMITH,  ARK.. 
ESTABLISHED  25  YEARS  •  KNOWN  THE  WORLD  OVER. 

RELIABLE  REWIND  MOTORS 
Also    for   operating   projectors    and  small 

machinery  of  various  kinds.     High  grade,  cool 
running,  efficient  and  priced  right. 
5  sizes  —  1-20  —  1-8  —  1-6  —  1-4  H.  P. 

A.  C.  and  D.  C. 

ELECTRIC  COMPANY 

Mfrs.  of  Flashers,  Color  Hoods,  Food  Mixers, Etc. 

2651   West  Congress  St.,  Chicago 

For  Better  Music 

THE  FOTOPLAYER 

THE  AMERICAN  PHOTO  PLAYER  CO. 
NEW  YORK  CITY    CHICAGO         SAN  FRANCISCO 
B     1600  Broadway   702  S.  Wabash  Ave.    109  Golden  Gate  Ave. 

Means  "Ease  at 

the  Movies" 
Write  for  beautifully  illustrated  catalog. 

JOSIAH  PARTRIDGE  &  SONS  CO.  INC. 

47  WEST  34th  STREET  NEW  YORK 

"Advertising  Balloons" 
Will  Boost  Your  Business  When 

Everything  Else  Fails 
There  has  never  been  an  ad- 

vertising medium  devised  that 
creates  the  interest,  attracts  the 
attention,    and    "gets  results" like  advertising  toy  balloons. 
Prices  Range  from  $16  to  $30 Per  M. 

Novelty  Rubber  Sale9  Co. 
AKRON,  OHIO 

WORLD'S  LARGEST  EXCLUSIVE  AMUSEMENT  TICKET  PLANT  TWENTY-SIX  YEARS  EXPERIENCE  AT  YOUR  SERVICE 

ROLL  (SK?)  FOLDED 

ARCUSTTcKETfi /      •       352  N.  ASHLAND  AVENUE  \V ^  CY\\Cb.C,C\    II  I  INftK 
TICKETS 

CHICAGO,  ILLINOIS  best  for  the  least  money       quickest  delivery       correctness  guaranteed 
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Theatre  Construction 

News 

This  Department  is  devoted  to  theatre  building 
news  and  publishes  the  earliest  news  obtain- able concerning  projected  theatres,  schools, 
etc.,  where  motion  picture  equipment  will  be used. 

New  Theatres 

JOLIET,  ILL. — C.  W.  &  Geo.  L.  Rapp,  190 
North  State  Street,  Chicago,  111.,  have  com- 

pleted plans  for  the  $1,000,000  theatre  for 
Van  Buren  &  Scott  Streets,  Joliet.  Owner, 
The  Roval  Theatre  Co.,  M.  M.  Rubens,  Secy. 
108   N.  'Chicago   St.,  Joliet. 
NEW  YORK,  N.  Y^-H.  J.  Krapp,  116  E. 

16th  Street,  City,  has  completed  plans  for 
the  $50,000  theatre  for  S.E.  corner  Hughes 
Ave.  &  186th  St.  Owner,  I.  Benenson,  1938 Grand  Concourse. 
BROOKLYN,  N.  Y.— M.  W.  Del  Gandio, 

158  W.  45th  Street,  N.  Y.  City,  has  com- 
pleted plans  for  the  $250,000  theatre  for 

86th  Street.  Owner,  Lythic  Amusement 
Co.,  care  of  Pulch  Berger  Co.,  103  Park Avenue,  N.  Y.  C. 
LITTLE  FALLS,  N.  Y. — J.  C.  Cummings, 

34  Broad  Street,  Norwich,  N.  Y.,  has  com- 
pleted plans  for  the  $100,000  theatre  for 

E  Main  St.  Owner,  M.  Bernstein  &  J. Roberts,  310  Central  Ave.,  Albany,  N.  Y. 
BROWNSVILLE,  PA. — Simons,  Brittain  & 

English,  Magee  Bldg.,  Pittsburgh,  Pa.,  have 
completed  plans  for  the  $40,000  theatre  for 
J    C.  Armstrong  Realty  Co.,  Brownsville. 
IRWIN,  PA. — Douglass  Ellington  &  As- sociates, Wabash  Bldg.,  Pittsburgh,  have 

completed  plans  for  the  theatre  to  be  erect- ed shortly  at  Irwin. 
WASHINGTON,  I).  C. — W.  S.  Plager,  1930 

Kearney  St.,  N.E.,  has  completed  plans  for 
the  $12,000  theatre  for  11th  &  N.  C.  Ave., 
S  E.  Owner,  W.  C.  Murphy,  800  East  Capi- tol St. 
WHEELING,  W.  VA. — Carl  Reger,  Trac- 

tion Bldg.,  has  completed  plans  for  the 
$150,000  theatre  for  owner,  Communtzis Bros. 
COLUMBUS,  O. — Erwin  Rossbach,  Ferris 

Bldg..  has  completed  plans  for  the  $30,000 theatre  for  Whittier  St.  Owner,  A.  K. 
Strand,  971  Carpenter  St. 
BUTLER,  IND. — A.  H.  Elwood  &  Sons, 

201  Haynes  Bldg.,  have  completed  plans 
for  the  $40,000  Community  School,  Board 
of  Education,  owners. 
ANN  ARBOR,  MICH.  —  Archt.  Albert 

Kahn,  1000  Marquette  Bldg.,  Detroit,  has 
completed  plans  for  the  Medical  Bldg.,  for 
E  TJniversitv  Ave.  Owner,  "University  of 
Michigan,  S.  "W.  Smith,  secy.,  Ann  Arbor. MORRISTOWN,  MINN  S.  B.  Holland  is 
about  to  erect  a  theatre  at  Morristown. 
Plans  now  under  way. 
ATLANTIC,  IA. — J.  C.  Wood  Company, 

Clinton,  la.,  have  completed  plans  for  the 
$40,000  theatre  for  Atlantic.  Owner,  Atlan- tic Theatre  Co.,  Atlantic. 

ST.  LOUIS,  MO. — Theo.  Steinmeyer,  Title 
Guaranty  Mldg.,  has  completed  plans  for 
the  $50,000  theatre  for  Compton  &  Laclede. 
Owner,  James  A.  Davis,  810  Chestnut  St. 
SWEETWATER,  TEX. — The  new  Palace 

Theatre  opened  January  the  6th  to  a  large 
and  pleased  audience. 

CHILDRESS,     TEX  P.     M.     Phipps  of 
Phipps  and  Layton  Enterprises,  Childress, 
contemplates  the  erection  of  a  new  and 
up-to-the-minute  motion  picture  theatre 
some  time  during  1923  for  Childress. 

Leon  H.  Lempert  &  Sou 
Theatre  Architects 
347  Cutler  Bldg., 
Rochester,  N.  Y. 

"PioneeTS  in  theatre  designing  and  originators 
the  bowled  auditorium,  now  Universally  used." 

STUTTGART,  ARK. — The  new  Garden 
opened  recently  to  a  large  gathering.  The 
theatre  is  one  of  the  most  modern  in  Ar- 

kansas, same  having  undergone  extensive 
alterations  and  remodelling. 
LITTLE  ROCK,  ARK. — A.  S.  Watlington 

is  named  successor  to  Alvah  Wilson,  as 
manager  of  the  Majestic  Theatre,  Little Rock. 

RISOX,  ARK. — The  new  McKinney  Thea- tre, to  be  known  as  the  Royal,  will  be 
opened  to  the  public  shortly,  it  is  rumored, 
same  having  undergone  extensive  remodel- ling. 

SMACKOVER,  ARK. — E.  C.  Robertson  has 
erected  and  is  operating  the  new  Joy  Thea- tre at  Smackover,  Ark. 
MARSHALL,  TEX.  —  The  Palace  was 

somewhat  destroyed  by  fire,  which  includ- ed also  equipment  and  films,  same  having 
been  replaced  so  that  the  Marshall  is  again 
doing  business.  The  estimated  loss  is 
somewhere  about  in  the  neighborhood  of 
$3,000,000. KENNEDY,  TEX. — The  new  Community Theatre  has  been  recently  opened  by  Arno Wei  gang. 
TIMPSON,  TEX. — H.  W.  Powers  has  sold 

his  theatre  at  Tompson  to  Cabot  Baker. 
VERNON,  TEX. — Arthur  A.  Keys,  owner 

of  the  Vernon  Theatre,  Vernon,  has  placed 
E.  K  Frierson  as  Manager. 
NEW  ROSLYN,  S.  D. — Tom  Svenson  has 

sold  the  Star  Theatre  at  New  Roslyn  to  E. 
L.  Parry. 
WINFRED,  S.  D. — It  is  generally  said 

that  the  American  Legion  Post  is  about  to 
contemplate  the  opening  of  a  theatre  for 
Winf  red. 
PRAIRIEBURG,  IOWA.  —  The  Strand 

Theatre  is  now  under  the  management  of 
Rowley,  De  Lancey  Sauser. 
WALKER,  MINN. — The  Grand  Theatre 

has  been  purchased  recently  from  W.  R. 
Snyder  by  M.  H.  Erickson. 
KIMBALLTON,  IOWA. — The  Kimballton 

Theatre  has  been  purchased  by  Jasper  Fa- 
borg  &   Woorsaa  Kelgor. 
KIMBALL,  S.  D. — The  Royal  Theatre, 

Kimball,  has  recently  been  sold  to  Rudolph 
Duba,  who  will  assume  management  of  the 
theatre. 
CRARY,  N.  D. — The  Grand  Theatre.  Crary 

N.  D.,  is  temporarily  closed,  according  to 
announcement  by  the  management. 
CRESBARD.  S.  D. — C.  F.  Niemeyer  is  now 

engaged  in  the  remodelling  of  a  building for  motion  pictures. 
CHARLTON,  IOWA  The  Lincoln  Thea- 

tre, recently  over-hauled  and  remodelled 
throughout,  is  now  open  to  the  public 
and  is  under  the  management  of  A.  Smith. 
HOT  SPRINGS,  S.  D. — Black  Hills  Thea- 

tre is  now  owned  exclusively  by  H.  C. 
Morehouse,  formerly  part  owner  of  the  en- terprise. 
INKSTER,  N.  D. — J.  A.  Hilden  is  manag- ing the  Lyric  at  Inkster. 
MILWAUKEE.  WIS. — Steve  Bauer  has 

sold  the  Iris  Theatre,  Milwaukee,  to  H.  E. 
Welch,  former  operator  of  the  Strand  of that  city. 
LIDGERWOOD,  N.  D  The  Lvric  Thea- 

tre, Lilgerwood,  has  been  taken  over  bv 
Bid   Rosendranz   for  operation. 

SIBLEY.  IOWA. — G.  E.  Dixon  sold  to  Ed. 
Paygle  the  Royal  Theatre  of  Sibley,  which 
deal  is  said  to  have  involved  something like  $15,000. 
BELLE  PLAIXE.  IOWA. — Rumor  has  it 

that  a  new  theatre  is  soon  to  be  under 
way  for  Belle  Plaine. 
CHARITON,  IOWA. — The  New  Strand 

Theatre  was  damaged  by  fire  to  the  extent 
of  requiring  remodelling  and  refurnishing almost  entirelv. 
DU  BOIS,  NEB — The  Strand  Theatre  is 

closed  for  the  present  at  least 
DALLAS,  S.  D — A.  K.  Gentzler  will  oper- 

ate the  Star  Theatre  in  the  future,  accord- ing to  late  reports. 
GRAND   FORKS,   N.  D  E    H.  McCarthv 

is  to  manage  the  Orpheum  Theatre,  same having  been  taken  over  bv  the  McCarthv Bros. 
STERLING,  ILL.— Owner  Company  now forming  which  will  erect  the  $100,000  thea- tre, details  care  of  Geo.  Almstead,  22  West 23rd  St..  Sterling. 
BENTON,  ILL  New   $60,000  Community Building  is  contemplated  for  North  Main 

Street,  Dempsey  McKemie,  Chairman  " PARK  RIDGE,  ILL. — Barry,  Byrne  &  Ry- an Co.,  104  S.  Michigan  Ave.,  Chicago,  have completed  plans  for  $250,000  theatre  for Prospect  Ave.,  Park  Ridge.  Owner.  Home Realty  Company,  Wm.  H.  Malone  Pres 

Park  Ridge.  '  ' 

CARBONDALE,  ILL. — Beauttler  &  Arn- old, Grain  Exchange  Bldg.,  Sioux  City,  la., 
have  completed  plans  for  the  $105,000  Com- 

munity High  School  Bldg.,  soon  to  be  erect- 

ed. 

NEW  YORK,  X.  Y. — Stuyvesant  Theatre 
Company,  115  West  44th  Street,  City,  is 
contemplating  the  erection  of  a  new  thea- tre, location  unknown. FLUSHING,  N.  Y. — B.  S.  Moss  Theatres, 
care  of  J.  J.  Maloney,  156  Broadway,  N  .Y. 
C,  are  erecting  a  new  theatre  Northern 
Blvd.,  50  W.  Farrington  St.,  Flushing. 
YOXKERS,  N.  Y. — Harry  Creighton  In- 

galls,  347  Madison  Ave.,  N.  Y.  C,  has  com- pleted plans  for  the  $500,000  theatre  for 
McLean  Ave.,  Yonkers,  N.  Y.  Owner,  Uf- land  &  Liftman,  Inc.,  299  Madison  Avenue, N.  Y.  City. 
PHILADELPHIA,  PA. — H.  H.  Klino,  717 

Bulletin  Bldg.,  has  completed  plans  for  the 
$100,000  theatre  for  Rising  Sun  Ave.  & 
Tioga  St. 
PITTSBURGH,  PA. — Thos.  Hannah,  Pub- lication Bldg.,  has  completed  plans  for  the 

$100,000  Community  Center  Building  foi 
Highland  Ave.  &  Alder  St.  Owner,  the  East 
End  Christian  Church,  Rev.  John  Ray  Ew- 

ers, pastor,  5510  Wilkins  Ave. 
ST.  MARYS,  PA. — Howard  &  Hatcher,  De- 

posit Bank  Bldg.,  Du  Bois,  Pa.,  have  com- pleted plans  for  the  $400,000  Community 
Building.    Owner,  Chamber  of  Commerce. 
ELIZABETHTOWN,  PA. — C.  Emlen  Ur- ban, Woolworth  Bldg.,  Lancaster,  Pa.,  has 

completed  plans  for  the  $60,000  theatre  for 
Elizabethtown,  N.  Market  St.,  to  be  erect- ed by  The  Loyal  Order  of  Moose,  care 
David  Kreider,  Elizabethtown. 
WASHINGTON,  D.  C— Owner  Company, 

care  of  Edw.  C.  Calladay,  Union  Tr.  Build- 
ing, is  contemplating  the  erection  of  a 

$4,500,000  Theatre  Building  for  S.E.  corner 
14th  &  F  Sts.,  N.W.  Washington. 
CLEVELAND,  OHIO. — Walter  G.  Cald- well, 406  Park  Bldg.,  has  completed  plans 

for  the  $100,000  Theatre  for  S.W.  corner 
W.  118th  St,  &  Loran  Ave.  Owner,  Syndi- cate of  Realtors,  H.  F.  Chester  in  charge, 
207  The  Arcade 
LAKEWOOD,  OHIO. — B.  C.  Mahew,  17821 

Detroit  Ave.,  is  owner  of  the  new  theatre 
soon  to  be  erected  at  17821  Detroit  Ave. 
BRAZIL,  IND. — City  of  Brazil,  Lewis  Mc- Nutt,  Pres.  of  Farm  Bureau,  is  erecting  a 

Communitv   House  there. 
DETROIT,  MICH. — C.  W.  &  Geo.  L.  Rapp. 

190  N.  State  Street,  Chicago,  have  complet- ed plans  for  the  $22,000,000  theatre,  offices 
and  hotel  bldg.,  for  E.  High  St.  near  Wood- ward Ave.  Owner,  Detroit  Opera  House. 
B.  C.  Whitney  &  Sam  Levey,  1003  Randolph 
St.,  Detroit,  owners. CLARKSTON,  MICH  Dr.  Davis,  Milford, 
Mich,  is  about  to  erect  a  $50,000  theatre 
for  which  plans  are  now  being  drawn. 
MILWAUKEE,  WIS. — Van  Ryn  &  De  Gel- 

lecke,  725  Caswell  Bldk.,  have  drawn  plans 
for  the  $25,000  Communitv  Center  for  247 
Clair  St.  Owner.  B.  of  Education,  F.  M. 
Harback,  Secy.,  10th  &  Prairie  St. 
MILBANKS,  S.  D. — Hughill  &  Blather- 

wick,  Boyce  Greely  Bldg.,  Sioux  Falls,  S. 
D.,  have  completed  plans  for  the  Commun- 

ity Building,  a  $50,000  operation.  Owner, 
City  of  Milbank. MT.  PLEASANT.  IOWA, — Owen,  Payson 
&  Carswell,  American  Bank  Bldg.,  Ft.  Mad- 

ison, la.,  have  completed  plans  for  the 
$60,000  theatre  for  Main  Street  to  be  erect- 

ed by  Masonic  Temple  Assn.,  R.  C.  Camp- bell, Secy.,  care  of  Campbell  Bros,,  Mt. Pleasant. 

CUT-OUTS 

DI  SPLAYS 

LOUIS  SEIPEL 
301    WEST    y>™  ST      MEW  YORK. NY 

Other 

Oil Articles Coming 

CLASSIFIED  AD 
DEPARTMENT Rates 

For  Sale,  8  cents  per  word. 
Help  Wanted.  6  cents  per  word. 
Situations  Wanted.  4  cents  per  word. 
Special  rates  on  long  time  contracts. 

WANTED 

Experienced  to  sell  movie-theatre  supplies  for  Wis- 
consin, Illinois,  Indiana.  Iowa.  State  experience, 

H.  B.  Johnston,  538  South  Dearborn  Street,  Chicago 

CAMERA  EXCHANGE 

We  buy,  rent  and  sell  motion  picture  and  still 
cameras,  lighting  equipment,  home  projectors,  etc. 
Quick  turnovers.  Small  profits.  Write — Seiden, S3S  Eighth  Ave,  New  York  City. 

Motion  Picture  and  "Still"  Cameras  rented,  sold and  exchanged.  Portable  lights  for  sale  and  for 
rent.  Keep  us  advised  of  your  wants.  Ruby  Cam- era Exchange.     727  Seventh  Ave.,  New  York  City. 

HOUSES  WANTED 

First  class  theatre  wanted  state  full  particulars  and 
price.     Box  Office,  Exhibitors  Trade  Review.  

 FOR  SALE  
Second  Hand  Monograph  and  Screen  in  A-l  condi- tion.    Star  Theatre,  Lodi.  Ohio. 
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Agnes  Ayres
' 

Best  Picture  - 

Without  Qual- 

ification! 

THIS  is  one  of  th
e 

speediest,  most  ex- 
citing pictures  of  the 

season.  You  can  promise 

your  patrons  real,  snap- 

py entertainment  from 
start  to  finish — and  they 

won't  be  disappointed! 

8v  Byron  Morgan 
Adapted-  by   Will   M.  Ritchey 

Directed  iy^J&ul   Powell  , 

Adit*  V^* 

ZufiA 

' Jlgnesftyres 
Racini^Heatts 
with  THEODORE  ROBERTS 

and  RICHARD  DIX 

(X  (paramount  (picture 
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MERE  splendor  in  outward  appearance  will  not  make  a  theatre  chair.  There 
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correct  construction,  skilled  workmanship  and  sound  materials  that  make 
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A   Great   Forward  Step 

By  L.  W.  BOYNTON 

FRIDAY,  February  2,  was  a  red-let
- 

ter day  in  the  industry's  history.  It 
saw  the  ratification  of  the  uniform 

contract  by  two  important  exhibitor 

groups.  It  marked  the  beginning  of  the 
end  of  numerous  evils  that  surround  the 

relations  between  exhibitor  and  dis- 
tributor. 

Everybody  present  in  the  Hays  office 

that  afternoon  caught  the  spirit — the 

meaning — of  the  occasion.  It  was  the  final 

scene  in  a  drama  of  co-operation  seven 

months  in  the  making;  co-operation  writ- 
ten into  a  document  that  recognizes  and 

defines  both  the  duties  and  rights  of  exhi- 

bitor and  distributor.  That  never  hap- 
pened in  this  industry  before. 

^jPHE  contract  was  ratified  by  the  Thea- tre  Owners  Chamber  of  Commerce  of 

New  York  and  the  New  York  State  ex 

hibitors'  organization.  They  put  their 
seal  of  approval  on  it.  Their  representa- 

tives were  at  the  council-table.  Exhibi- 

tors not  members  of  these  organizations 

were  not  represented  directly  in  the 
ratification. 

Yet  the  uniform  contract  is  theirs — for 

the  asking.  When  it  is  put  into  effect  by 
the  various  distributor  members  of  the 

Hays  organization,  any  exhibitor  dealing 

with  them  has  only  to  signify  that  he 
wants  to  book  under  the  uniform  contract. 

It  is  nation-wide  in  scope.  And  exhibitors 
may  rest  assured  that  distributors  not 

members  of  the  Hays  organization  will 

not  be  long  in  adopting  its  provisions. 

CO  we  say  that  what  was  done  that  after - 

^  noon  in  the  Hays  office  was  a  boon  to 
the  individual  exhibitor  and  the  industry 

as  a  whole.  No  amount  of  politics  can 
now  stand  between  the  exhibitor  and  his 

opportunity  to  live  under  the  terms  of 

this  uniform  contract.  The  thing  is  done. 

It  is  a  fact.  Everybody  who  shared  in  the 

accomplishment  of  it  deserves  the  highest 

congratulations.  And  the  man  who  made 

possible  a  "meeting  of  the  minds"  de- 
serves them  most.  His  name  is  Will  Hays. 

He  modestly  disclaims  the  credit.  But  it 

belongs  to  him.  Without  him  there 
would  have  been  no  uniform  contract. 

"M  OW,  the  contract  is  not  perfect.  No- 
body  pretends  that  it  is.  But  it  is  as 

comprehensive  as  it  could  be  made  at  the 

moment.  From  time  to  time  it  will  be 

changed  to  meet  changed  conditions  as 

they  arise.  In  the  practical  use  of  it, 

many  improvements  will  no  doubt  be 

suggested  and  adopted. 

But  it  is  a  great  step  forward.  It  irons 
out  a  mass  of  difficulties  that  have  made 

dealings  between  exhibitor  and  exchange 

a  nightmare  for  both.  It  provides  that 

"play-dates  are  pay-dates"  and  makes 

them  so.  It  stops  the  necessity  for  exten- 
sive gambling  operations  in  production 

by  insuring-  the  ouick  return  of  money  to 
the  producer  so  that  he  can  go  ahead  with 

new  pictures  without  signing  away  his 

h'fp  to  get  monev  to  make  them  with,  and 
fhen  mssing  this  unfair  burden  along  to 

the  pxhibitor.  That  very  reform  cannot 
(Copyright,  1923,  by  Exhibitors  Trade  Review,  Inc.) 
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A  Great  Forward  Step 

(Continued  from  page  585) 

fail  ultimately  to  reduce  the  cost 
of  film. 

The  big  evil  in  this  industry, 

as  everybody  has  known  for  a 

long  time,  is  the  excessive  cost 

of  distribution  caused  by  the  con- 
fusion over  and  jockeying  for 

play-dates.  The  uniform  con- 
tract strikes  a  death-blow  at  high 

distribution  cost.  It  makes  it 

possible  for  the  producer  to  get 

his  pictures  played  within  a  rea- 
sonable time;  and  guarantees  to 

the  exhibitor  that  booking-dates 
will  not  be  shifted  at  the  whim  of 

the  distributor.  The  handling 
cost  is  thus  cut  down.  And  the 

gain  to  both  distributor  and  ex- 
hibitor will  be  a  saving  of  money 

which  can  then  be  fairly  reflected 
in  lower  rentals. 

"D  Y  the  terms  of  the  contract 
itself,  the  exhibitor  is  protect- 

ed in  many  ways.  The  distribu- 
tor can  no  longer  treat  him  like 

a  step-child.  The  exhibitor  who 
plays  fair  is  protected  against  the 
exhibitor  who  does  not  play  fair, 
because  the  latter  must  live  up  to 
the  standard  of  business  ethics 

which  is  the  very  spirit  of  the 
contract. 

There  must  be  fair  dealing  on 
both  sides;  and  just  what  fair 
dealing  consists  of  is  set  down  in 
black  and  white.   When  quarrels 

occur,  a  method  of  arbitration 

just  to  both  is  provided. 

The  adoption  of  the  uniform 

contract  is  the  greatest  single  ad- 
vance ever  made  in  the  industry. 

It  shows  beyond  a  shadow  of  a 

doubt  that  all  the  vexing  prob- 
lems can  be  solved  when  men  sit 

down  reasonably  together  and 

talk  things  over.  It  is  a  fine 
achievement  in  itself.  Above  and 

beyond  that,  it  points  the  way  to 

still  finer  things  in  the  art  and  in- 
dustry of  motion  pictures. 

Business  Improving 

Government  reports show  that  the  theatres  did 

v  • 

better  business  in  December  than 

they  recorded  in  November  and 
even  better  than  in  December  of 

the  preceding  year. 

In  December,  1922,  admission 

tax  collections  were  $1,340,459 

ahead  of  collections  for  Novem- 
ber. It  should  be  recalled  that 

the  November  taxes  were  $88,- 
000  above  those  for  October.  The 

figures  indicate  a  definite  and 

steady  gain  and  show  plainly  that 

the  public  is  coming  back  to  the 

theatre  in  increasing  numbers. 

There  has  been  a  great  deal  of 

discussion  recently  about  the  al- 
leged lack  of  interest  in  pictures 

on  the  part  of  the  public.  But 

the  admission  taxes  give  a  reli- 
able index  to  the  real  situation. 

And  the  attendance  at  picture 
theatres  is  not  all  represented  in 
the  admission  tax  reports,  either. 

There  is  no  tax  on  ten  cent  ad- 
missions, so  that  the  increase  in 

business  is  even  bigger  than  the 
Government  reports  show. 

While  it  is  true  that  the  Bu- 
reau of  Internal  Revenue  doe? 

not  separate  taxes  paid  by  pic- 
ture theatre  from  those  paid  by 

other  amusements,  it  is  just  as 

true  that  by  far  the  largest  per- 
centag  of  admission  taxes, 

shown  by  the  report,  comes  from 
this  industry. 

We  cannot  help  believing  that 

this  gratifying  gain  in  theatre 

business  must  be  ascribed  in  large 

part  to  the  excellence,  on  the 
average,  of  pictures  now  being 
made  and  released.  It  is  also  a 

fact  that  exhibition  methods  are 

getting  better  all  the  time.  In 
spite  of  all  the  rough  treatment 

the  industry  has  received  at  var- 
ious times  in  its  history,  it  is 

built  on  an  enduring  foundation, 

for  the  motion  picture  has  a  per- 
manent place  in  the  affections  of 

the  multitude. 

The  Council  Bluffs  Plan 

gLSEWHERE  in  this  issue we  print  an  article  descrip- 

tive of  a  splendid  plan  of  co-op- 
eration between  exhibitors  and 

civic  organizations  in  Council 

Bluffs,  Iowa.  A  Better  Films 

Committee,  with  representatives 

of  the  Board  of  Education,  the 

public  librarv,  and  the  Mothers 
and  Teachers  Association,  has 
been  formed. 

Its  principal  duty  will  be  to 

certify  to  the  public  pictures 
which  seem  to  the  Committee  to 

have  outstanding  merit.  The  seal 

of  certification  will  appear  on  the 

pictures  when  they  are  shown  in 
the  theatres  of  Council  Bluffs. 

There  will  be  no  attempt  what- 

ever at  censorship.  The  Commit- 
tee will  act  only  upon  invitation 

from  exhibitors. 

This  plan  is  in  line  with  the 

most  progressive  thought  on  the 

subject  of  the  public's  attitude 
toward  pictures.  It  is  highly  con- 

structive, and  takes  its  place 
with  similar  work  being  done  by 

the  Indiana  Indorsers  of  Photo- 

plays, the  Atlanta  Better  Films 
Committee,  a  like  organization  in 
Sacramento,  California,  and 
others. 

Scarcely  any  community  in  the 
country  but  could  follow  the  plan 

with  benefit  to  everybody  con- 
cerned. We  are  glad  to  call 

special  attention  t©  it  and  to  urge 

exhibitors  who  have  not  yet  gain- 

ed constructive  co-operation 
from  civic  organizations  to  get 

busy  and  do  it. 
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Uniform   Contract  Ratified  by 

N.  Y.  Exhibitor  Groups;  Ready 

for  Adoption  by  Theatres 

Throughout  Country 

BY  OSCAR  COOPER 

THE  uniform  contract  is  now  a  reality — ratified  by  the  Theatre 
Owners  Chamber  of  Commerce  of  New  York  City  and  the 
Motion  Picture  Theatre  Owners  of  New  York  State. 

Conclusion  of  the  seven  months'  negotiations  took  place  in  the 
office  of  Will  H.  Hays  on  Friday,  February  2.  Sydney  S  Cohen 

failed  to  appear.  There  was  nobody  present  to  represent  the  Mo- 
tion Picture  Theatre  Owners  of  America.  Consequently  there  was 

no  ratification  by  that  organization. 

Mr.  Cohen  informed  Mr.  Hays  that  there  had  not  been  suffi- 
cient time  for  him  to  hear  from  enough  of  his  Board  of  Directors. 

During  the  course  of  the  negotiations,  the  Cohen  Committee  is  un- 
derstood to  have  agreed  to  seventeen  out  of  the  twenty  provisions  of 

the  contract. 

On  January  25,  the  Hays  organization  supplied  Mr.  Cohen 
with  twenty  printed  copies  of  the  proposed  contract.  But  Mr. 
Cohen,  a  week  later,  decided  that  he  needed  eighty  more  so  that 
additional  members  or  officers  of  his  organization  could  be  supplied 
with  them. 

The  non-appearance  of  Mr.  Cohen  and  his  committee  at  the 
meeting  in  the  Hays  office  on  February  2  created  great  interest,  but 
its  importance  dwindled  when  it  became  known  that  inasmuch  as 
the  uniform  contract  is  national  in  scope,  all  exhibitors  will  have  an 

opportunity  to  adopt  it  individually,  whether  Mr.  Cohen  ever  rati- 
fies it  or  not. 

The  membership  of  the  Hays  organ- 
ization controls  about  eighty  per  cent 

of  the  total  production  and  distribution 
of  pictures.  It  is  expected  that  the 

distributor  members  will  put  the  con- 
tract into  effect  almost  at  once. 

Authoritative  information  is  at  hand 
that  distributors  not  members  of  the 

Hays  group  will  also  adopt  the  contract 
as  a  matter  of  course.  The  New  York 
F.  I.  L.  M.  Club,  for  example,  which 
includes  many  independents,  has  al- 

ready given  the  document  its  full  ap- 
proval. 

Mr.  Hays  held  an  informal  confer- 
ence with  the  representatives  of  the 

trade  press  beginning  at  2.30  o'clock  on 
Friday  at  which  time  he  made  public 
officially  the  text  of  the  contract,  an 
analysis  of  the  changes  it  effected  and 
the  memorandum  .  to  film  salesmen 
which  is  the  foundation  of  a  new  film 
code  of  ethics.  All  these  documents 
are  printed  elsewhere  in  this  issue. 

During  the  conference  Mr.  Hays  an- 
swered freely  any  questions  asked  by 

the  trade  press.  Saul  E.  Rogers,  coun- 
sel for  Fox;  and  Karl  W.  Kirchway, 

counsel  for  the  Hays  organization,  who 
formed  the  law  committee  that  put  the 

contract  in  shape  after  extended  meet- 
ings with  all  the  exhibitor  groups,  also 

participated  in  the  discussion. 
Meanwhile,  the  committees  of  the  T. 

O.  C.  C.  and  the  M.  P.  T.  O.  of  New 
York  had  assembled  in  an  adjoining 
room  with  their  counsel,  Senator  James 
J.  Walker,  for  a  final  conference  on  the 
contract,  preliminary  to  ratification. 
When  the  two  separate  conferences  had 
been  completed,  Messrs.  Hays,  Rogers 
and  Kirchwey,  together  with  the  trade 
press  representatives,  joined  Senator 
Walker  and  the  exhibitor  conferees  and 
all  gathered  around  a  long  table,  with 
Mr.  Hays  at  the  head. 

The  scene  that  followed  deserves  to 

be  told  in  detail  because  it  was  epoch- 
making.  It  was  the  last  act  of  the 
first  real  drama  of  co-operation  ever 
staged  by  exhibitors  and  distributors  in 
this  industry. 

There  were  present,  in  addition  to 
those  named  above:  Samuel  I.  Berman, 
Executive  Secretary  of  the  M.  P.  T.  O. 
of  New  York  State;  S.  A.  Moross, 
Secretary  of  the  T.  O.  C.  C.  Joseph 
Quittner,  of  the  Board  of  Directors  of 
the  M.  P.  T.  O.  of  New  York  State ; 

Charles  L.  O'Reilly,  President  of  that 

organization;  W.  H.  Linton,  its  Trea- 
surer; and  William  Brandt,  Leo  Bre- 

cher,  Charles  Steiner  and  Bernard  Ed- 
elhertz,  of  the  T.  O.  C.  C. 

After  some  discussion  relative  to  two 

provisions  of  the  contract,  the  exhibi- 
tor representatives  signified  their  readi- 

ness to  ratify  it.  They  agreed  to  the 
document  as  it  stood  with  the  exception 
of  a  few  words  in  Section  19,  which 
were  not  essential  to  the  meaning  of 
the  clause.  These  were  stricken  out, 
and  Mr.  Edelhertz  then  arose  and  an- 
nouced  officially  for  the  T.  O.  C.  C. 
that  the  contract  was  acceptable. 

"The  long  expected  document  is  now 

a  thing  of  reality,"  he  declared.  "For 
the  first  time  the  industry  has  estab- 

lished certain  basic  rules,  founded  on 
mutual  rights  and  obligations.  The 
contract  is  not  perfection,  but  we  have 
accomplished  something  definite  in  a 
practical  way.  The  Theatre  Owners 
Chamber  of  Commerce  now  accepts 

the  contract." Mr.  Brandt  made  a  vigorous  speech 
in  which  he  declared  his  belief  that  the 
contract  would  lead  to  lower  film  ren- 

tals. "The  distributor  is  given  certain 
rights,"  he  pointed  out.  "The  playdate 
provision  will  make  it  possible  for  him 
to  get  his  money  quicker  and  he  will 
not  have  to  resort  to  loan  sharks  to  get 

money  with  which  to  finance  new  pro- 

ductions." 
The  adoption  of  the  contract  was 

hailed  by  Mr.  Brandt  as  a  big  forward 
step  for  the  whole  industry. 

Mr.  Brecher  spoke  enthusiastically 
of  the  recognition  given  the  rights  of 
exhibitors  in  the  contract. 

When  Mr.  O'Reilly  was  called  upon, 
he  announced  that  the  New  York  state 
organization  also  formally  accepted  the 

contract.  "It  is  a  very  fine  instrument," 
he  declared.  Reviewing  briefly  exhib- 

itor history  from  Cleveland  to  Wash- 
ington, Mr.  O'Reilly  sprung  a  surprise 

when  he  stated  that  he  would  step  out 
of  organization  affairs  after  the  coming 
New  York  State  convention. 

After  Mr.  Hays  had  summed  up  the 
various  angles  of  the  contract  for  the 
benefit  of  the  trade  press,  Senator  Wal- 

ker was  called  upon. 

In  his  characteristic  manner,  the  Sen- 
ator turned  to  Mr.  Hays  and  congrat- 

ulated him  upon  the  successful  conclu- 

sion of  the  negotations.    "You  are  go- 



588 EXHIBITORS     TRADE     REVIEW       Volume  13.    Number  12 

ing  to  live  under  the  contract  and  I 

am  not,"  said  the  Senator.  "March 
first  will  find  me  no  longer  in  any  offi- 

cial position  in  the  industry." He  paid  a  fine  tribute  to  Mr.  Hays, 
declaring  that  the  latter  had  gone  on 
through  in  the  negotiations  with  the 
various  exhibitor  groups  despite  the 

fact  that  "the  national  organization  had 
collapsed."  He  pointed  out  that  the 
distributors  had  agreed  to  the  contract 

when  they  didn't  have  to  do  so,  in  view 
of  the  fact  that  there  was  no  strong 
exhibitor  pressure  to  compel  them. 

"This  proves  your  bigness,"  said  the 
Senator  to  Mr.  Hays.  "You  did  this 

thing  when  you  didn't  have  to  do  it. 
Once  I  said  I  was  willing  to  'sit  at  the 
feet  of  Will  Hays.'  Now  I  say  that 
every  exhibitor  in  the  country  ought  to 

be  willing  to  sit  at  his  feet." The  Senator  voiced  a  warning 

against  "picture  politicians  who  hit  be- 
low the  belt,"  and  pointed  to  the  old 

slogan  upon  which  exhibitor  organiza- 

tion was  built,  namely,  "you  can't  lead 
them  and  sell  them." 

"I  see  that  slogan  has  been  aban- 
doned," added  the  Senator. 

When  the  Senator  had  concluded, 

amid  great  applause,  Mr.  Brecher  de- 
clared that  although  the  Senator  was 

about  to  withdraw  from  the  industry 
officially,  the  T.  O.  C.  C.  would  always 
feel  that  he  was  the  friend  of  the  ex- 

hibitor, ready  to  aid  in  any  emergency. 
Mr.  Kirchwey  spoke  of  the  satisfac- 

tion all  the  conferees  should  feel  at  the 

highly  successful  termination  of  the 
negotiations. 

The  meeting  adjourned  and  the  ex- 
hibitor representatives  pressed  forward 

to  express  anew  their  appreciation  to 
Mr.  Hays. 

The  following  statement  was  issued 
by  the  Hays  organization  relative  to  the 
changes  effected  by  the  uniform  con- 

tract : 
The  important  changes  in  the  form 

of  exhibition  contract  heretofore 
utilized  by  the  leading  producers  and 
distributors  which  will  be  brought 
about  by  the  adoption  of  the  proposed 
uniform  exhibition  contract,  may  be 
briefly  summarized  as  follows: 
A.  Changes  primarily  advantageous 

to  Exhibitor 

1.  "The  photoplays  to  be  deliverer 
under  the  contract  are  specially  de- 

scribed and  identified  either  by  name 
or  by  the  star  who  is  to  appear  in 
them,  and  the  distributor  expressly 
agrees  to  deliver  and  the  exhibitor 
to  accept  all  such  photoplays,  whether 
released  within  the  contract  period 
or  at  a  later  date. 

2.  "The  period  by  which  payment 
for  each  picture  is  to  precede  exhibi- 

tion has  been  shortened  from  seven 
days  to  three  days  in  advance  of  the 
date  of  shipment  from  the  exchange. 

3.  "The  contract  makes  it  clear 
that  proper  delivery  of  a  print  by  an 
exhibitor  to  a  common  carrier  for 

shipment  to  the  exchange  shall  con- 

stitute the  return  of  the  print  by  the 

exhibitor  and  that  in  "routing"  prints 
the  exhibitor  is  not  responsible  for 

transportation  charges  to  the  next  ex- 
hibitor. These  changes,  designed  to 

conform  the  contract  provisions  to  the 
prevailing  practice,  should  eliminate 
the  possibility  of  friction  between 
the  exhibitor  and  the  exchange. 

4.  "The  varying  amounts  required 
by  different  distributors  as  compen- 
for  loss,  destruction  or  injury  to  film 
have  been  uniformly  fixed  at  six 
cents  per  foot,  which  figure  represents 
a  substantial  reduction  of  the 
amounts  heretofore  required  by  most 
distributors. 

5.  "The  distributor  expressly  as- 
sumes responsibility  for  neglect  or 

default  on  the  part  of  its  employees 
in  connection  with  the  delivery  of 

prints  in  time  for  the  scheduled  show- 
ing. 

6.  "The  distributor  expressly  agrees 
not  to  authorize  or  license  the  exhi- 

bition of  any  photoplay  in  violation 

of  any  protection  or  "run"  clause  in the  contract. 

7.  "The  events  in  which  the  distri- 
butor may  terminate  the  co.itract  01 

suspend  service  for  default  by  the 
exhibitor  have  been  limited  to  failure 
of  the  exhibitor  to  play  or  pay  for  a 

picture  and  "bicycling"  by  the  ex- hibitor. In  addition,  the  exhibitor  has 
been  given  the  right  to  terminate  the 
contract  in  the  event  of  the  intention- 

al violation  by  the  distributor  of  any 

protection  or  run  clause  or  the  dis- 
tributor's intentional  default  in  de- 

livering any  picture  to  the  exhibitor. 
Thus,  each  party  has  the  right  to 
terminate  the  contract  only  for  a  ma- 

terial breach  going  to  the  essence  of 
the  contract  by  the  other  party. 

8.  "All  arbitrary  penalties  and  other 
provisions  of  a  penal  nature  in  favor 
of  the  distributor  have  been  elimi- 
nated. 

9.  "The  provision  for  fixing  play 
dates  has  been  so  altered  as  to  give 
the  exhibitor  ample  notice  and  op- 

portunity to  select  his  own  play  dates, 
and  only  in  case  of  his  failure  to  do 
so  is  the  distributor  given  the  right 
to  fix  arbitrary  play  dates  on  three 
weeks'  notice.  Further,  this  clause 
only  becomes  operative  if  the  exhibi- 

tor has  failed  or  neglected  to  come 
to  the  exchange  and  agree  with  the 
booker  upon  mutually  acceptable 

play  dates.  In  no  event  can  the  exhi- 
bitor be  required  to  show  more  tl.an 

one  photoplay  of  any  "star  series" 
every  five  weeks. 

10.  "The  contract  will  specify  what 
photoplays  included  therein  are  re- 

issued or  re-named  pictures. 
11.  For  the  first  time,  the  exhibi- 

tor is  exempted  from  liability  for  fail- 
ure to  perform  the  contract  due  to 

various  causes  beyond  his  control- 

12.  "The  provision  permitting  the 
distributor  to  assign  the  contract  has 
been  eliminated.   On  the  other  hand, 

the  exhibitor  has  been  given  the  ex- 
press privilege  to  assign  the  contract 

without  the  distributor's  consent  up- 
on the  sale  of  his  theatre. 

13.  "All  the  time  limitations  upon 
the  right  of  the  exhibitor  to  file  claims 
and  commence  actions  under  the  con- 

tract have  been  eliminated,  excepting 
only  claims  for  receipt  of  the  film  in 
a  damaged  condition. 

14.  A  definite  time  limit  for  accep- 
tance of  the  exhibitor's  application 

has  been  adopted,  and  unless  the  dis- 
tributor accepts  within  the  specified 

period,  the  application  shall  be  deem- ed withdrawn  and  the  distributor 
shall  forthwith  repay  any  sums  paid 
on  account  by  the  exhibitor;  and  a 

copy  of  the  application  is  to  be  left 
with  the  exhibitor  at  the  time  of 

signing.  These  provisions  should  do 
much  to  eliminate  the  evils  due  to 

undue  delay  on  the  part  of  distribu- 
tors in  accepting  or  rejecting  appli- 

cations signed  by  the  exhibitor,  and 

uncertainty  on  the  exhibitor's  part 
as  to  the  exact  provisions  of  the  ap- 

plication which  he  signed. 

B.  Changes  primarily  advantageous 
to  Distributor. 

"The  benefits  of  the  new  contract 

from  the  distributor's  point  of  view 
may  be  summed  up  in  a  single 
phrase :  The  arbitration  clause.  As 
will  appear  from  the  foregoing,  the 
distributors  have  been  willing  to 
make  substantial  concessions  to  the 
exhibitors  for  the  sake  of  securing 
their  consent  to  an  arbitration  clause 
which  it  is  hoped  will  prove  fair  and 
effective  in  protecting  and  enforcing 
the  rights  of  both  parties  to  the contract. 

"This  arbitration  clause  has  been 

prepared  with  the  greatest  care  and 
subject  to  the  aclvice  of  the  firm  of 
Cadwalader.  Wickersham  &  Taft, 

counsel  specially  retained  for  the  pur- 
pose of  passing  upon  the  legality  of 

the  plan. 

"While  arbitration  of  disputes  be- 
tween distributors  and  exhibitors  has 

been  in  effective  operation  for  some 

time  past  in  New  York  Citv  and  vari- 
ous other  localities,  the  new  contract 

for  the  first  time  embodies  a  provi- 
sion for  such  arbitration  as  an  es- 

sential part  of  the  agreement  of  the 

parties. 
"It  has  been  the  aim  of  those  who 

prepared  this  arbitration  clause  to 
make  it  mutual  in  its  operation  and 

hence  a  protection  alike  to  the  distri- 
butor and  the  exhibitor  who  desires 

to  live  up  to  his  contract  and  requires 
the  other  party  to  do  likewise.  The 
arbitration  boards  are  to  be  organized 
in  each  locality  by  the  local  film 
clubs  or  boards,  of  trade  under  rules 

and  regulations  which  have  been  sub- 
mitted to  the  exhibitor  organizations 

and  which  provides  for  absolutely 

equal  representation  of  distributors 
(OonMnued  on  page  596) 
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Complete  Text  of  Uniform  Contract 

Agreement,  made  in  triplicate  this.  ..  .day  of  19... 
between  a  corporation   (hereinafter  called 
"the  Distributor"),  party  of  the  first  part,  and  
an  exhibitor  operating  the  Theatre,  No  Street, 

 City,   State,  (hereinafter  called  "the 
Exhibitor"),  party  of  the  second  part, 

WITNESSETH: 
That  in  consideration  of  the  mutual  covenants  herein  contained  and  of 

the  payment  on  account  herein  provided  for,  the  parties  hereto  agree 
as  follows : 

FIRST:  The  Distributor  hereby  grants  to  the  Exhibitor,  and  the 
latter  accepts,  a  license  under  copyright,  subject  to  the  terms  and  con- 

ditions hereinafter  stated,  to  exhibit,  during  the  year  commencing  
......19...    each  of  the  copyrighted  photoplays  hereinafter  designated 
as  more  particularly  described  and  identified  in  the  schedule  herein  con- 

tained   (or  copyrighted  photoplays  starring  
 ......)  at  the  above-named  theatre  only,  for  the  number  of  successive 

days  hereinafter  specified.  The  Exhibitor  agrees  to  pay  for  such  license 
as  to  each  of  such  photoplays  the  sums  hereinafter  specified,  at  least  three 
(3)  days  in  advance  of  the  date  of  shipment  from  the  Distributor's 
exchange  or  the  last  previous  Exhibitor  of  the  positive  print  of  such 
photoplay  in  time  for  exhibition  in  the  Exhibitor's  theatre  on  the  first 
exhibition  date  of  such  photoplay,  hereinafter  set  forth  or  determined 
as  hereinafter  provided.  Such  license  shall  be  specifically  for  the  exhi- 

bition of  such  photoplays  at  said  theatre  on  said  exhibition  dates  and 
for  no  other  purpose. 

If  any  of  said  photoplays  shall  be  released  by  the  Distributor  after 
the  period  above  specified,  the  Distributors  shall  be  obliged  to  deliver  such 
photoplays  to  the  Exhibitor  hereunder  as  though  released  within  said 
period ;  and  the  Exhibitor  agrees  to  accept,  pay  for  and  exhibit  them  at 
such  later  period  pursuant  to  the  terms  hereof. 

SECOND:  The  Exhibitor  agrees  to  return  each  positive  print  re- 
ceived by  the  Exhibitor  hereunder,  with  any  appurtenances  furnished 

for  temporary  use,  to  the  exchange  of  the  Distributor  from  which  the 
Exhibitor  is  served  (herein  termed  "the  Distributor's  exchange"),  or 
as  otherwise  directed  by  the  Distributor,  immediately  after  the  last 
exhibition  of  such  positive  print  permitted  hereunder,  in  the  same  con- 

dition as  when  received  by  the  Exhibitor,  reasonable  wear  and  tear  due 
to  the  proper  use  thereof  excepted.  The  Exhibitor  agrees  to  pay  all 
costs  of  transportation  of  such  positive  prints  and  appurtenances  from 
the  Distributor's  exchange  or  the  last  previous  exhibitor  of  any  such 
positive  print  (as  the  case  may  be)  and  back  to  the  Distributor's  ex- 

change; or  if  directed  by  the  Distributor,  to  ship  positive  prints  else- 
where than  to  the  Distributor's  exchange  transportation  charges  collect. 

It  is  understood  that  the  delivery  of  a  positive  print  properly  directed 
and  packed  in  the  container  furnished  by  the  Distributor  therefor,  to  a 
carrier  designated  or  used  by  the  Distributor,  and  proper  receipt  there- 

for obtained  by  the  Exhibitor,  shall  constitute  the  return  of  such  posi- 
tive print  by  the  Exhibitor. 
THIRD:  The  Exhibitor  shall  pay  to  the  Distributor  the  sum  of  six 

cents  (6c)  for  each  lineal  foot  of  any  positive  print  lost,  stolen  or 
destroyed  or  injured  in  any  way  in  the  interval  between  the  delivery 
thereof  to  the  Exhibitor  and  the  return  thereof  by  the  Exhibitor  in  full 
settlement  of  all  claims  for  such  loss,  theft,  destruction  or  injury.  Such 
payment,  however,  shall  not  transfer  title  to  or  any  interest  in  such 
positive  prints  to  the  Exhibitor  or  any  other  party,  nor  release  the 
Exhibitor  from  liability  arising  out  of  any  other  breach  of  this  agree- 

ment. The  Distributor  shall  repay  or  credit  to  the  Exhibitor  any  sums 
paid  by  the  latter  for  lost  or  stolen  prints  upon  their  return  to  the 
Distributor  within  thirty  (30)  days  after  the  date  when  the  same  should 
have  been  returned  hereunder.  The  Exhibitor  shall  immediately  notify 
the  Distributor's  exchange  by  telegram  of  the  loss,  theft,  destruction  or 
injury  of  any  positive  print.  If  any  print  shall  be  received  from  the 
Exhibitor  by  the  Distributor  or  any  subsequent  exhibitor  in  a  dam- 

aged or  partially  destroyed  condition  it  shall  be  deemed  to  have  been 
so  damaged  or  destroyed  by  the  Exhibitor  unless  the  latter,  on  the 
day  of  receipt  of  such  print,  shall  have  wired  the  Distributor's  ex- 

change that  such  print  was  received  by  him  in  a  damaged  or  partially 
destroyed  condition  and  setting  forth  fully  the  nature  of  such  damage 
and  the  amount  of  footage  so  damaged  or  destroyed. 

FOURTH :  The  Exhibitor  agrees  to  exhibit  said  photoplays  only  at 
the  theatre  above  specified  on  the  date  or  dates  above  set  forth  or 
determined  as  hereinafter  provided.  The  Exhibitor  will  not  allow  any 
positive  print  to  leave  the  Exhibitor's  possession  during  the  period 
specified  for  the  exhibition  thereof  by  the  Exhibitor,  and  will  not  ex- 

hibit or  permit  the  exhibition  of  any  such  positive  print  at  any  other 
time  or  place  than  those  herein  specified  or  determined  as  herein  pro- vided. 

FIFTH:  The  Distributor  agrees  to  deliver  to  a  common  carrier  or 
other  agent  of  the  Exhibitor  a  positive  print  of  each  of  the  above  photo- 

plays in   time  for  exhibition  at  the   Exhibitor's  theatre  on   the  dates 

above  specified  or  determined  as  hereinafter  provided,  but  the  Distrib- 
utor shall  not  be  liable  for  any  failure  or  delay  in  making  deliveries 

resulting  from  elements,  accidents,  strikes,  fires,  court  orders,  censor 
rulings,  delays  of  any  common  carrier,  failure  of  the  Producers  of  any 
of  such  photoplays  to  make  or  deliver  them  to  the  Distributor,  or  of 
any  of  the  above-named  stars  or  other  performers  to  appear  therein  in 
time  for  delivery  as  above  provided,  or  the  failure  or  delay  of  any  prior 
exhibitor  in  returning  any  positive  print  to  the  Distributor,  or  forward- 

ing it  to  a  subsequent  exhibitor,  or  by  reason  of  any  cause  not  within 
the  control  of  the  Distributor  whether  of  a  similar  or  any  other  nature. 
It  is  understood,  however,  that  the  neglect  or  default  of  the  Distributor's 
employees  hereunder  shall  not  be  deemed  a  cause  beyond  the  Distributor's 
control.  ' 

SIXTH:  During  the  life  of  this  agreement  the  Distributor  agrees 
not  to  authorize  or  license  the  exhibition  of  any  of  the  photoplays  above 
specified  in  violation  of  any  protection  or  "run"  clause  contained  in this  contract 

SEVENTH:  In  the  event  of  default  by  the  Exhibitor  in  exhibiting 
or  paying  for  any  photoplays  in  accordance  with  the  provisions  hereof 
of  if  the  Exhibitor  shall  exhibit  or  permit  the  exhibition  of  any  of  said 
photoplays  at  any  time  or  place  other  than  those  above  specified,  the 
Distributor  may  at  its  option  terminate  this  contract  or  suspend  the 
delivery  of  additional  photoplays  hereunder  until  such  defaults  shall 
cease  and  be  remedied,  but  the  election  of  either  of  said  remedies  shall 
be  without  prejudice  to  any  other  of  the  rights  or  remedies  of  the 
Distributor  in  the  premises  by  reason  of  such  breach.  In  the  event  of 
the  intentional  violation  by  the  Distributor  of  any  protection  or  "run" 
clause  contained  in  this  contract,  or  in  the  event  of  the  intentional  default 
of  the  Distributor  in  delivering  any  photoplay  to  the  Exhibitor  here- 

under and  while  such  last-mentioned  default  continues,  the  Exhibitor 
may  at  his  option  terminate  this  contract  by  giving  immediate  notice 
in  writing  to  the  Distributor,  but  the  election  of  such  remedy  shall  be 
without  prejudice  to  any  other  rights  or  remedies  of  the  Exhibitor  in  the 
premises  by  reason  of  such  breach.  No  waiver  by  either  party  of  any 
breach  or  default  by  the  other  party  shall  be  construed  as  a  waiver 
of  any  subsequent  breach  or  default  by  such  other  party. 

EIGHTH:  The  Distributor  shall  give  the  Exhibitor  at  least  four 
(4)  weeks'  notice  in  writing  of  the  date  upon  which  each  photoplay, the  exhibition  dates  of  which  are  not  specified  in  this  conrtact,  will  be 
available  to  the  Exhibitor  and  shall  at  the  same  time  notify  the  Ex- 

hibitor that  the  latter  may  select  exhibition  dates  within  the  fortnight commencing  with  such  date  of  availability.  Within  two  (2)  weeks  after 
the  mailing  of  such  notice  the  Exhibitor  shall  notify  the  Distributor  in 
writing  of  the  exhibition  date  or  dates  (within  such  fortnight)  selected 
by  the  Exhibitor.  In  the  event  of  the  failure  of  the  Exhibitor  so  to  do, 
the  Distributor  may,  at  any  time  after  the  expiration  of  said  period  of 
two  (2)  weeks  from  the  date  of  the  initial  notice  of  availability  sent  by the  Distributor,  designate  the  exhibition  date  or  dates  of  such  photo- play by  mailing  notice  in  writing  thereof  to  the  Exhibitor  at  least  three 
(3)  weeks  before  the  first  exhibition  date  so  designated;  and  the  period of  protection  (if  any)  afforded  the  Exhibitor  under  this  contract  shall commence  to  run  with  the  expiration  of  the  fortnight  described  in  the initial  notice  of  availability. 

In  the  event  that  the  .exhibition  date  or  dates  selected  by  the Exhibitor  as  above  provided  are  not  open  to  the  Exhibitor,  the  notice of  availability  therefore  sent  the  Exhibitor  by  the  Distributor  shall 
be  null  and  void  and  the  Distributor  shall  be  obligated  to  mail  a  new- notice  of  availability  to  the  Exhibitor.  Any  exhibition  dates  selected by  the  Exhibitor  (if  open)  or  designated  by  the  Distributor  as  above provided,  or  otherwise  agreed  upon  between  the  Distributor  and  the 
Exhibitor,  shall  be  for  all  purposes  the  exhibition  dates  of  such  photo- play as  though  originally  specified  in  this  contract. 

In  case  of  a  contract  for  a  series  of  feature  photoplays,  five  reels or  more  in  length,  and  featuring  a  particular  star  or  director,  the Exhibitor  shall  Hot  be  required  hereunder  to  exhibit  more  than  one photoplay  of  such  series  every  five  (5)  weeks. 

NINTH:  None  of  the  photoplays  specified  in  this  agreement  are 
re-issues  from  old  negatives  or  are  old  negatives  renamed,  except  the 
following: 

TENTH:  If  prevented  by  censorship,  fire,  or  similar  damage  by  the elements,  riots,  insurrections,  acts  of  God  or  the  public  enemy,  public calamity,  or  the  order  of  any  Court  of  competent  jurisdiction  which shall  prevent  the  performance  of  this  contract  by  the  Exhibitor,  the 
latter  shall  not  be  liable  for  damages  of  any  kind,  nature  or  descrip- 

tion,^ but  the  Exhibitor  shall  give  prompt  notice  to  the  Distributor  of his  inability  to  perform  said  contract  and  the  reason  therefor. 
ELEVENTH:  This  contract  shall  not  be  assigned  by  either  party without  the  written  acceptance  of  the  assignee  and  the  written  consent 

of  the  other  party;  provided,  that  if  the  Exhibitor  sells  or  disposes  of his  interest  in  the  theatre  above  specified,  he  may  assign  this  contract to  the  purchaser  of  such  interest  without  the  written  consent  of  the 
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New  Code  of  Ethics 

Is  Adopted 

IN  connection  with  the  adoption  of  the  uniform  con- 
tract, the  Hays  organization  made  public  important 

directions  to  film  salesmen  which  will  he  printed  on 
the  form  of  contract.  Another  provision  bans  paid 
advertising  in  pictures.  These  two  rules  constitute 
the  foundation  of  a  new  code  of  ethics  in  the  industry: 

"1.  Directions  To  Salesmen  (To  Be  Printed  on  the 
Form  of  Contract — 

While  a  salesman  has  every  right  to  trade  among 
respective  customers  to  obtain  the  best  offer  possible 
for  his  product,  after  he  has  selected  a  particular  Ex- 

hibitor whose  offer  he  believes  to  be  the  best,  and  takes 
a  written  application  from  such  Exhibitor  he  should 
forward  the  same  to  the  home  office  and  make  no 
further  effort  to  sell  the  same  service  to  any  other 
Exhibitor  until  the  application  so  forwarded  has  been 
formally  rejected  or  accepted. 

"2.  No  paid  advertising  should  be  inserted  in  any 
feature  picture,  comedy,  scenic  or  news  reeL" 

Distributor  and  such  assignment  shall  become  effective  upon  the  written 
acceptance  thereof  by  the  assignee,  such  assignment,  however,  not  to 
relieve  the  Exhibitor  of  his  liability  hereunder.  This  privilege  of  assign- 

ment without  the  consent  of  the  Distributor  shall  not  apply  to  contracts 
not  to  be  performed  within  one  year. 

TWELFTH :  The  Exhibitor  agrees  to  run  photoplays  as  delivered 
w:thout  alteration,  except  with  the  written  or  telegraphic  approval  of 
the  Distributor,  subject  to  requirements  of  competent  public  authorities 
necessitating  any  change.     The  Exhibitor   also  agrees  to  advertise  and 
announce  each  photoplay  as  a  "  Picture."    In  all 
newspaper  advertising  and  publicity  relating  to  said  photoplays,  the  Ex- 

hibitor shall  adhere  to  the  form  of  announcement  contained  in  the  ad- 
vertising matter  furnished  by  the  Distributor. 

THIRTEENTH:  The  Exhibitor  agrees  to  pay  to  the  Distributor, 
upon  demand,  any  Government  tax  imposed  or  based  upon  the  sums 
payable   under   this  contract. 

FOURTEENTH:  If  this  contract  calls  for  payments  computed 
upon  the  Exhibitor's  gross  receipts,  the  Exhibitor  shall  furnish  to  the 
Distributor  daily  a  correct  itemized  statement  of  the  gross  receipts  of 
said  theatre  for  admission  thereto  upon  the  play  dates  of  said  photo- 

plays, upon  forms  supplied  by  the  Distributor  should  the  latter  so 
demand ;  and  the  Distributor  shall  have  access  at  all  reasonable  times 
for  the  purpose  of  inspection  to  the  box-office  and  to  all  books  and 
records  relating  to  the  Exhibitor's  box-office  receipts  during  the  period of  exhibition  of  said  photoplay. 

FIFTEENTH:  The  Exhibitor  shall  charge  an  actual  minimum  ad- 
mission fee  of  cents  at  said  theatre  on  the  dates  when  said 

photoplays  shall  be  exhibited  thereat 

SIXTEENTH:  All  advertising  matter  used  by  the  Exhibitor  in 
connection  with  the  exhibition  of  said  photoplays  must  be  leased  from  or 
through  the  Distributor  and  must  not  be  sold,  leased  or  given  away  by 
the  Exhibitor. 

SEVENTEENTH:    The  Exhibitor  agrees  to  pay  to  the  Distributor, 
upon  execution  hereof,   the   sum   of  dollars    ($  )  as 
payment  on  account  of  the  sums  last  payable  hereunder. 

EIGHTEENTH:  No  promises  or  representations  have  been  made 
by  either  party  to  the  other  except  as  set  forth  herein.  This  agreement 
shall  be  deemed  an  application  for  a  contract  only  and  shall  not  become 
binding  until  accepted  in  writing  by  an  officer  of  the  Distributor  and 
notice  of  acceptance  sent  to  the  Exhibitor  as  hereinafter  provided.  The 
deposit  by  the  Distributor  of  the  check  or  other  consideration  given  by 
the  Exhibitor  at  the  time  of  application  as  payment  on  account  of  any 
sums  payable  hereunder  shall  not  be  deemed  an  acceptance  hereof  of 
the  Distributor. 

Unless  notice  of  acceptance  of  this  application  by  the  Distributor 
is  sent  to  the  Exhibitor  by  mail  or  telegraph  within  the  following 
periods  after  the  date  of  application,  to-wit,  seven  (7)  days  if  the 
Exhibitor's  theatre  is  located  in  the  City  of  New  York,  Essex,  Hudson 
or  Bergen   Counties,    New  Jersey  or  Westchester  County,   New  York. 

ten  (10)  days  if  said  theatre  is  located  elsewhere  East  of  the  Missis- 
sippi and'  twenty-five  (25)  days  if  located  West  of  the  Mississippi, 

said  application  shall  be  deemed  withdrawn  and  the  Distributor  shall 
forthwith  return  any  sums  paid  on  account  thereof  by  the  Exhibitor. 

A  copy  of  this  application,  signed  by  the  Exhibitor,  shall  be  left 
with  the  Exhibitor  at  the  time  of  signing,  and  in  the  event  of  acceptance 
thereof  as  above  provided  a  duplicate  copy,  signed  by  the  Distributor, 
shall  be  forwarded  to  the  Exhibitor. 

NINETEENTH:  The  parties  hereto  agree  that  before  either  of  them 
shall  resort  to  any  court  to  determine,  enforce  or  protect  the  legal 
rights  of  either  hereunder,  each  will  submit  to  the  Board  of  Arbitration 
(established  or  constituted  pursuant  to  rules  and  regulations  now  on 
file  in  the  office  of  the  Motion  Picture  Producers  and  Distributors  of 
America,  Inc.,  and  identified  by  the  signature  of  its  President,  a  copy 
of  which  will  be  furnished  to  the  Exhibitor  upon  request)  all  claims 
and  controversies  arising  hereunder  for  determination  pursuant  to  the 
rules  of  procedure  and  practice  from  time  to  time  adopted  by  such Board  of  Arbitration. 

The  parties  hereto  further  agree  to  abide  by  and  forthwith  com- 
ply with  any  decision  and  award  of  such  Board  of  Arbitration  in  any 

such  arbitration  proceeding,  and  agree  and  consent  that  any  such 
decision  or  award  shall  be  enforceable  in  or  by  any  court  of  competent 
jurisdiction  pursuant  to  the  laws  of  such  jurisdiction  now  or  hereafter 
in  force ;  and  each  party  hereto  hereby  waives  the  right  of  trial  by 
jury  upon  any  issue  arising  under  this  contract,  and  agrees  to  accept 
as  conclusive  the  findings  of  fact  made  by  any  such  Board  of  Arbitra- 

tion, and  consents  to  the  introduction  of  such  findings  in  evidence  in 
any  judicial  proceedings. 

In  the  event  that  the  Exhibitor  shall  fail  or  refuse  to  consent  to 
submit  to  arbitration  any  claim  or  controversy  arising  under  this  or  any 
other  film  service  contract  providing  for  arbitration  which  the  Exhibi- 

tor may  have  with  this  or  any  other  distributor  or  to  abide  by  and 
forthwith  comply  with  any  decision  of  such  Board  of  Arbitration  upon 
any  such  claim  or  controversy  so  submitted,  or  if  the  Exhibitor  shall  be 
found  by  such  Board  of  Arbitration  in  any  such  arbitration  proceeding 
to  have  been  guilty  of  such  a  breach  of  contract  as  shall  in  the  opinion 
of  such  Board  of  Arbitration  justify  this  or  any  other  distributor  in 
requiring  security  in  dealings  with  the  Exh'bitor.  the  Distributor  may, 
at  its  option,  demand,  for  its  protection  and  as  security  for  the  per- 

formance by  the  Exhibitor  of  this  and  a'l  other  existing  contracts  be- 
tween the  parties  hereto,  payment  bv  the  Exhibitor  of  an  additional 

sum  not  exceeding  $500  and  not  less  than  $100  under  each  existing  con- 
tract, such  sum  to  be  retained  by  the  Distributor  until  the  complete 

performance  of  all  such  contracts  and  then  applied,  at  the  oDtion  of 
the  Distributor,  against  any  sums  finally  due  or  against  any  damages 
deternvned  by  said  Board  of  Arbitration  to  be  due  to  the  Distributor, 
the  balance,  if  any.  to  be  returned  to  the  Exhibitor ;  and  in  the  event 
of  the  Exhibitor's  failure  to  pay  such  additional  sum  within  seven  davs 
after  demand,  the  Distributor  may  at  its  option  bv  written  notice 
to  the  Fxhibitor  suspend  service  hereunder  until  said  sum  shall  be 
paid   and/or   terminate  this  contract. 

In  the  event  that  the  Distributor  shall  fail  or  refuse  to  consent 
to  the  submission  to  arbitration  of  any  claim  or  controversy  arising 
under  anv  film  service  contract  which  the  Distributor  may  have  with 
the  Exhibitor,  or  to  abide  bv  and  forthwith  comply  with  any  decision 
and  award  of  such  Board  of  Arbitration  upon  anv  such  claim  or  con- 

troversy so  submitted,  or  if  the  Distributor  shall  be  found  by  such 
Board  of  Arbitration  in  anv  such  arbitration  proceedings  to  have  been 
euilty  of  such  a  breach  of  contract  as  shall  in  the  opinion  of  such 
Board  of  Arbitration  justify  the  Exhibitor  in  refusing  to  deal  with 
the  Distributor,  the  Exhibitor  may  at  his  option  terminate  this  and  anv 
other  existing  contract  between  the  Exhibitor  and  the  Distributor  by 
mailing  notice  by  registered  mail  within  two  (2)  weeks  after  such  failure, 
refusal  or  finding,  and  in  addition  the  Distributor  shall  not  be  entitled  to 
redress  from  such  Board  of  Arbitration  upon  any  claim  or  claims  against 
any  exhibitor  until  the  Distributor  shall  have  complied  with  such 
decision,  and  in  the  meanwhile  the  provisions  of  the  first  paragraph  of 
this  section  Nineteenth  shall  not  apply  to  any  such  claim  or  claims. 

Anv  such  termination  by  either  party,  however,  shall  be  without 
prejudice  to  any  other  right  or  remedy  which  the  party  so  terminating 
may  have  by  reason  of  any  such  breach  of  contract  by  the  other  party. 

The  provisions  of  this  contract  relating  to  arbitration  shall  be  con- 
strued according  to  the  laws  of  the  State  of  New  York. 

The  parties  hereto  agree  that  every  existing  contract  between  the 
parties  hereto  shall  be  and  hereby  is  amended  so  as  to  include  the  fore- 

going section  with  the  same  force  and  effect  as  if  originally  incorporated therein. 

TWENTIETH:  (Optional  Clause.)  If  this  contract  designates  cer- 
tain photoplays  by  title,  it  shall  be  non-cancellable  as  to  such  photoplays. 

If  it  embraces  a  series  of  photoplays  not  designated  by  title  it  may  be 
cancelled  as  to  such  series  by  either  party  after  two  photoplays  of  such 
series  have  been  played  and  paid  for,  by  notice  in  writing  to  the  other 
party  within  ten   (10)  days  after  playing  the  second  of  said  photoplays, 
such  cancellation  to  take  effect  after  additional  photoplays 
shall  have  been  played  and  paid  for. 
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Censorship  Bills  In  Nine  States 

Taxation  and  Sunday  Measures  Introduced 

in  Several  Legislatures — Hearing  Is  Held 

on    Proposed    Censorship    Law    in  Indiana 

FORTY-ONE  State  Legisl
a- 

tures are  now  in  session,  but 

censorship  bills  have  been  in- 

troduced in  only  nine  of  them,  ac- 
cording to  a  survey  made  this 

ivveek  by  Exhibitors  Trade  Re- 
view. 

These  states  are:  Colorado,  In- 
diana, Iowa,  Missouri,  Nebraska, 

[Tennessee,  West  Virginia,  Okla- 
homa and  Michigan. 

Taxation  measures  of  varying 
jiinds  and  descriptions  have  been 
introduced  in  Iowa,  Pennsylvaia, 

West  Virginia  and  Oklahoma, 

while  Sunday  closing  bills  are  be- 

fore the  Legislatures  of  Tennes- 
see, Oklahoma,  Alabama,  and 

Georgia.  In  Colorado  there  is  a 
bill  to  repeal  the  present  Sunday 

amusement  law,  and  in  New  Jer- 
sey and  Rhode  Island  Sunday 

opening  measures  have  been  in- 
troduced. 

In  Iowa  the  taxation  measure 

provides  for  a  ten  per  cent,  levy 
on  theatre  admissions,  while  the 

Pennsylvania  Legislature  has  be- 
fore it  a  bill  which  would  place  a 

tax  on  billboards. 

Following  are  the  states  in  which 
Legislatures  are  now  in  session:  Ala- 

bama, Arkansas,  Arizona,  California, 
Colorado,  Connecticut,  Delaware,  Flor- 

ida, Georgia,  Idaho,  Iowa,  Illinois,  In- 
diana, Kansas,  Maine,  Michigan,  Min- 

nesota, Missouri,  Montana,  Nebraska, 
Nevada,  New  Hampshire,  New  Jersey, 
New   York,    North   Carolina,  North 

Dakota,  Ohio,  Oklahoma,  Oregon, 
Pennsylvania,  Rhode  Island,  South 
Carolina,  South  Dakota,  Tennessee, 

Texas,  Utah,  Vermont,  Virginia  (Spe- 
cial session  will  convene  March  ist)  ; 

Washington,  West  Virginia,  Wiscon- 
sin, Wyoming. 
Hearing  on  Indiana  Bill 

Opponents  and  advocates  of  motion 
picture  regulation  vied  with  each  other 
for  nearly  three  hours  on  Feb.  I  in  a 
spirited  public  hearing  before  four 
members  of  the  senate  committee  on 
public  morals  in  presenting  arguments 

for  and  against  the  licensing  and  cen- 
soring of  motion  pictures  as  provided 

in  a  bill  introduced  in  the  Indiana  legis- 
lature by  Senator  Claude  S.  Steele. 

Opposition  to  the  measure  was 
voiced  by  representatives  of  the  Indi- 

ana Indorsers  of  Photoplays,  Parent- 
Teacher  Associations,  the  Girl  Scouts 
and  the  motion  picture  exhibitors  and 
producers.  On  the  other  side  were  rep- 

resentatives of  reform  organizations, 

the  Lord's  Day  Alliance,  the  Indian- 
apolis Church  Federation  and  the 

Legislative  Council  of  Women. 
Those  opposed  to  the  bill  took  the 

stand  that  censorship  should  be  left  en- 
tirely to  public  opinion  and  the  repre- 

sentatives of  the  Indiana  Indorsers  of 

Photoplays,  who,  it  was  shown,  have 
been  co-operating  with  exhibitors  and 
film  exchanges  in  Indiana. 
An  amendment  was  adopted  by  the 

committee.  The  amended  bill  provides 
that  the  regulating  commission  would 
consist  of  three  members,  one  of  them 
a  woman,  appointed  by  the  Governor. 
The  chairman  would  receive  an  annual 

salary  of  $3,000,  and  the  other  two 
members  $2,500  annually.  Every  mo- 

tion picture  theatre  in  the  state  would 
be  required  to  pay  an  annual  license  of 
$10,  and  all  films  would  be  licensed. 
The  fee  for  films  would  be  $3  for  the 
first  1,000  feet  and  $2  for  each  addi- 

tional 1,000  feet  and  $2  for  duplicate 
films.  This  is  an  increase  of  100  per 
cent,  over  the  amount  of  fees  provided 
in  the  original  measure. 

Speaking  against  the  bill,  Mrs.  Petti- 
john,  president  of  the  Indiana  Indors- 

ers of  Photoplays,  reviewed  the  work 
that  has  been  accomplished  in  Indiana 
by  that  organization,  and  said  that  the 
appointment  of  a  censorship  commis- 

sion would  be  taking  the  matter  out  of 
the.  hands  of  the  public  and  placing  it 
in  the  hands  of  the  few.  She  said  rep- 

resentatives of  Indorsers'  organization 
and  Parent-Teacher  associations  have 
been  working  with  exhibitors  and  ex- 

change men  of  Indiana  in  the  interest 

of  better  films  and  have  obtained  satis- 
factory results.  Are  pictures  any  bet- 

ter in  Ohio,  Pennsylvania,  New  York 
and  other  states  where  they  have  cen- 

sorship commissions,  than  they  are  in 
Indiana?"  Mrs.  Pettijohn  asked. 
Alvah  J.  Rucker,  speaking  against 

the  bill,  said  its  enactment  into  law 
would  mean  the  creation  of  another 
board  or  commission  and  would  supply 

a  number  of  "fat-salaried"  jobs  for  the 
politicians.  He  said  too  much  pater- 

nalism is  the  curse  of  the  country. 
Such  a  board  also  would  tend  to  bring 
the  motion  picture  into  politics,  he  said. 

Lieber  Makes  Speech 

Robert  Lieber,  president  of  Associ- 
ated First  National  Pictures,  Inc.,  and 

vice-president  of  the  Circle  Theatre, 
Indianapolis;  Leo  Rappaport,  also  in- 

terested in  the  Circle  Theatre,  and  Mrs. 
Henry  E.  Haywood,  captain  of  a  troop 

of  Girl  Scouts,  spoke  against  censor- 

ship. 

In  Missouri,  where  a  hard  battle  is 

being  waged,  Dr.  H.  H.  Mayer  of  Kan- 
sas City,  prominent  Jewish  rabbi,  has 

come  out  with  a  strong  attack  on  cen- 
sorship. 

"Missouri  does  not  need  a  political 
censorship  of  films,  such  as  the  bill 

which  now  is  proposed,"  said  Dr.  May 
er.  "We  have  adequate  laws  in  this 
state  to  protect  us  from  the  transporta- 

tion and  exhibition  of  obscene  matter. 

Suppose  the  censor  board,  if  it  should 
become  a  reality,  should  approve  a  pic- 

ture which  included  scenes  which  are 
deemed  improper.  The  picture  legally 
could  be  shown  in  Missouri  theatres  in 
direct  violation  of  the  law.  It  has  been 
said  many  times  that  the  public  is  the 
best  censor,  but  I  desire  to  repeat  it 

again — the  public  IS  the  best  censor.  If 
a  production  is  unfit  to  be  shown  the 
public  will  not  fail  in  its  duty  as  a  cen- 

sor. Why  should  Missouri  create  a 
censor  board  whose  duties  would  be 

merely  a  duplication  of  the  enforce- 
ment of  a  law  already  in  existence?  I 

ixa  opposed  to  political  censorship  be- 

cause it  is  unnecessary." 

"Hot  Stuff  For  the 

Exhibitor." 
Exhibitors  Trade  Review. 
Gentlemen: 

"I  expect  to  contribute  regularly 
to  your  'Making  The  Theatre  Pay' 
Department  which  I  think  is  "hot 
stuff"  for  the  exhibitor." Yours  very  truly, 

E.  E.  BAIR, 
Manager  State  Theatre, 

Ulrichsville,  O. 

Sunday  Closing  Bill  Passed 
in  Tennessee 

(Special  to  Exhibitors  Trade  Review) 

Nashville,  Tenn.,  Feb.  6 
The  Tennessee  Senate  today  passed, 

by  a  vote  of  17  to  7,  the  bill  provid- 
ing for  Sunday  closing  of  theatres 

throughout  the  State.  The  measure 
passed  the  House  last  week  by  an 
overwhelming  majority,  the  vote 
standing  75  to  10.  It  now  goes  to  the 
Governor  for  signature  or  veto. 

Sunday  closing  of  theatres  was  al- 
ready operative  in  nearly  all  the 

towns  and  cities  of  the  State  through 
local  ordinances.  The  fight  really  cen- 

tered around  Memphis  and  Chatta- 
nooga, and  the  legislation  was  aimed 

at  the  Sunday  situation  in  those  cities. 



Merry  Go  Round 

Universal's  Jewel  production  with  Norman  Kerry  in  the  leading  role.    Rupert  Julian  directed  it  from 

a  story  by  Erich  Von  Stroheim,  who  has  conducted  the  direction  of  its  early  stages. 
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Better  Films  Committee  In  Iowa 

Here's  Another  Example  of  How  Exhibitors  Can  Co-operate 

with  Organizations  in  Their  Town  and  Thereby  Do  Some- 

thing Constructive  for  Themselves  and  the  Whole  Industry 

THAT  Woman's  Club,  or  Moth
- 

ers' and  Teachers'  Club  or 
similar  organization  in  your 

town,  Mr.  Exhibitor,  has  wonderful 

possibilities — in  one  of  two  ways. 
It  can  be  a  handicap  to  a  legitimate, 

live-and-let-live  motion  picture  the- 
atre business,  or  it  can  be  a  booster, 

a  helper,  a  promoter,  and  a  friend 

worth  having. 

The  Council  Bluffs,  Iowa,  exhibi- 

tors are  co-operating  with  these  or- 
ganizations in  their  city  to  the  nth 

degree,  with  highly  satisfactory  re- 
sults. Not  censorship,  but  not  ex- 

actly advertising,  but  a  mutually 
helpful  arrangement. 

How  to  do  it.  Maybe  the  follow- 
ing announcement  will  help.  It  will 

tell  just  what  was  done  in  Council 
Bluffs.  This  is  an  announcement, 

published  in  the  Daily  Nonpareil  of 

Council  Bluffs,  yes,  sir — as  news 
matter — and  it  was  widely  read. 

Take  this  up  with  the  women's  or- 
ganizations in  your  town.  Get  your 

schools  behind  your  pictures — grab 
prosperity  by  the  coat-tails  as  he 
passes  by,  and  pull  him  in ! 

Here's  the  Council  Bluffs  plan : — 

"Following  a  suggestion  looking 
to  co-operation  between  the  school 
authorities  and  the  local  picture  the- 

atres in  the  presentation  of  high 

class  films,  the  better  films  commit- 
tee has  been  organized  by  the  board 

of  education,  the  public  library  board 

and  the  Mothers'  and  Teachers'  as- 
sociation acting  together.  This  com- 

mittee consists  of  five  persons :  Mrs. 
Hattie  T.  Harl,  member  of  the  board 

of  education,  chairman ;  Miss  Swit- 
zer,  public  librarian ;  Mrs.  A.  J. 

Aney,  vice-president  of  the  Mothers' 
and  Teachers'  association ;  Miss 
Olive  M.  Harl,  eighth  grade  teacher, 
and  Miss  Minnie.  E.  Clay,  primary 
teacher. 

How  the  Plan  Operates 

"Whenever  called  upon  by  any 
local  manager  who  believes  that  he 
has  a  production  worthy  of  special 
mention  to  the  parents  or  guardians 
of  school   children,  this  committee 

will  be  given  a  private  advance  view 
of  such  film.  If  the  judgment  of  the 
committee  is  not  in  accord  with  that 

of  the  manager  as  to  the  superior 

qualities  of  the  picture  for  children's 
entertainment  or  education  no  report 
whatever  will  be  made.  But  if  the 

committee  believes  that  the  picture 

has  sufficient  merit  to  warrant  favor- 
able action  a  report  will  be  made  to 

the  superintendent  of  schools  in  this 
form : 

"We,  the  better  films  committee, 
have  viewed  the  film  designated  be- 

low and  consider  it  a  desirable  pic- 
ture for  children  to  see. 

"The  name  of  the  picture  and  the 
place  and  date  of  its  appearance  will 
be  printed  or  stamped  below  this 
certificate  and  the  superintendent 
will  see  that  it  is  circulated  in  the 
schools  in  sufficient  number  to  reach 

the  parents  of  children  in  all  grades 

to  which  the  film  is  deemed  espe- 
cially suitable.   The  theatres  will  pay 

North  Carolina  M.  P.  T.  O. 

Fights  Music  Tax  Society 
Two  of  the  leading  law  firms  of  the 

State,  six  attorneys  in  all,  have  been 
employed  by  Colonel  Henry  B.  Var- 
ner,  secretary  of  the  North  Carolina 
M.  P.  T.  O.  to  defend  the  theatre 
owners  of  the  state  who  have  been 

sued  by  the  American  Society  of  Au- 
thors, Composers  and  Publishers. 

Bynum,  Hobgood  and  Alderman,  of 
Greensboro  will  defend  the  twenty- 
nine  suits  to  be  heard  in  the  United 
States  Court  at  Greensboro,  while 
Pou,  Bailey  and  Pou,  of  Raleigh,  will 
handle  the  nineteen  cases  which  will 
come  up  for  trial  in  the  Kaleigh 
courts  at  an  early  date.  Both  of 
these  law  firms  have  already  held 
meetings  with  the  theatre  owners  and 
are  now  preparing  the  answers  in 
each  individual  case. 

' '  We  have  employed  six  of  the  best 
attorneys  in  the  United  States  to 

handle  our  defense,"  declared  Colonel 
Varner,  "and  we  intend  to  fight  the 
matter  to  a  finish  and  win." 

Colonel  Varner  declares  that,  con- 
trary to  general  opinion,  very  few 

exhibitors  in  North  Carolina  have 
paid  the  license  fee  for  their  theatres. 

the  cost  incident  to  producing  the 
certificate. 

Constructive  Criticism 

"It  will  be  seen  that  the  commit- 
tee is  in  no  sense  a  board  of  censors. 

It  will  act  only  when  called  upon. 

Criticism  will  be  entirely  construc- 
tive, not  destructive.  No  report  will 

be  made  unless  the  committee  can 
act  favorably. 

"It  must  not  be  assumed  that  the 
pictures  certified  are  not  suitable  for 
adult  entertainment.  Nor  must  it  be 

assumed  that  no  pictures  except 

those  carrying  the  indorsement  of 
the  committee  are  suitable  for 

children  to  see,  as  the  managers  of 

the  theatres  expect  to  ask  for  the 

co-operation  of  the  committee  and 

the  schools  only  for  the  unusual  pro- 
duction, but  parents  may  be  assured 

of  the  superiority  of  such  pictures 
as  are  certified  by  the  committee. 

Special  co-operation  is  deemed  neces- 
sary in  such  cases  because  of  the  ex- 

tra expense  incident  to  securing  the 
best  productions  and  the  school  au- 
tnorities,  the  library  and  the  Moth- 

ers' clubs  consider  the  best  so  desir- 
able as  to  be  well  worth  such  co- 

operation. Benefit  to  Theatres 

"It  is  not  the  intention  of  the  com- 
mittee or  of  the  schools  to  demand 

or  even  request  patronage  for  a  par- 
ticular film.  It  is  believed  that  in- 

creased patronage  for  the  superior 
picture  will  result  in  an  increased 
presentation  of  the  best  to  be  had, 
and  it  is  believed  that  the  rec- 

ommendation of  those  agencies  deal- 
ing specially  with  the  interests  of 

children  and  acting  upon  first  hand 
knowledge  will  result  in  such  in- 

creased patronage.  But  the  commit- 
tee is  not  seeking  to  dictate  attend- 

ance to  either  parents  or  pupils. 

"Co-operation  of  the  committee 
with  the  theatres  can  result  success- 

fully only  if  the  public  co-operates 
with  the  committee.  Believing  that 

such  public  co-operation  will  be  ren- 
dered voluntarily  once  the  plan  is 

understood,  we  leave  the  matter  in 

your  hands. "THE  BETTER  FILM 
COMMITTEE, 

"By  Hattie  T.  Harl, 

Chairman." 



A  Pauper  Millionaire 

A  Playgoers  picture  produced  with  a  special  cast  by  Frank  H.  Crane  from  the  novel  by  Austin 
 Fryers. 

Scenario  by  Eliot  Stannard.  Physical  Distributers  Pathe. 
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{Editor's  Note — The  Indiana  Indors- 
ers  of  Photoplays,  pioneer  among  the 
Better  Films  Committees,  has  published 
a  pamphlet  in  defense  of  the  motion 
picture  which  is  the  strongest  single 
brief  against  censorship  ever  issued. 
We  consider  this  work  of  such  great 
value  that  we  shall  print  it  in  full  in 
our  columns.  This  is  the  third  install- 

ment. The  brief  will  be  concluded 
next  week.) 

/T~A  HERE  have  been  many  things  in 
_|_  the  motion  picture  that  can  be 

criticized.  There  still  are.  No- 

thing is  so  perfect  that  it  cannot  be  im- 
proved upon.  But  the  fast  remains 

that  the  objects  of  criticism  are  being 
rapidly  removed.  There  is  less  to 
criticize  in  the  pictures  today  than  of 
even  one  year  ago*  And  next  year 
there  will  be  even  less  than  now. 

In  every  walk  of  life,  in  every  busi- 
ness or  profession,  there  are  individuals 

whose  own  reprehensible  acts  cast 
shadows  over  their  worthy  fellows.  We 
have  fake  preachers,  quack  doctors,  un- 

ethical lawyers,  and  of  course  some 
quack  motion  picture  people. 

But  the  church  cannot  be  condemned 
because  one  or  two  clergymen  run 
amuck.  The  medical  profession  can- 

not be  damned  because  a  few  quack 
doctors  are  at  large.  Nor  can  the  mo- 

tion picture  be  justly  held  to  account 
for  the  injudicious  acts  of  some  hair- 
brained  individual  whom  accident  has 
temporarily  associated  with  it. 

Recently  an  actor  figured  in  some 
unpleasant  notoriety  in  California. 
Immediately  there  v/as  an  outcry 
against  the  motion  picture.  But  the 
motion  picture  as  an  institution  .or 
an  industry  had  nothing  to  do  with  it. 
The  man,  it  is  true,  earned  his  liveli- 

hood by  appearing  in  the  films.  But 
it  is  highly  probable  that  his  down- 

fall would  have  occurred  just  the 
same  had  he  been  engaged  in  any  of 
fifty  other  occupations.  And  in  the 
latter  event  it  is  quite  likely  that  the 
public  would  have  heard  nothing 
about  the  matter. 

Not  long  ago  a  young  banker  in- 
herited a  great  fortune.  He  imme- 

diately played  the  fool  by  loading  up 
a  house-boat  with  notorious  women 
and  sailed  off  to  certain  moral  ship- 

wreck. But  there  was  no  demand  for 
the  suppression  of  banks. 

We  all  recall  the  escapades  of  "Coal 
Oil  Johnny'' — how  he  bathed  in 
champagne  and  hired  an  opera  house 

of  Photoplays  issue  V uluahle  Pamphlet  Which 

Standard  Campaign  Document  Against 

iking  Arguments   and  Important  Facts  Cited 

for  his  own  use,  after  a  sudden  for- 
tune had  come  to  him.  There  was  no 

clamor  for  censorship  of  oil  wells. 
Nor  is  there  any  shouting  for  a 

censorship  of  the  pulpit  because  a 
minister  of  the  gospel  falls  from  grace 
and  shocks  the  public  by  some  spectac- 

ularly injudicious  act. 
Is  it  then  fair  play  to  the  motion 

picture  that  it  be  shouted  against  as 
a  thing  of  evil  because  now  and  then 
an  individual  employed  in  the  indus- 

try breaks  away  from  everyday  moor- 
ings and  figures  unpleasantly  in  the 

public  prints? 
Some  of  the  films'  most  adverse 

critics  have  laid  great  stress  upon  the 
charge  that  pictures  of  a  certain  type 
might  incite  the  young  to  crime. 
Judge  Ben  Lindsey,  the  famous  au- 

thority on  child  delinquency,  refuted 
this  theory,  and  so  do  many  other 
students  of  child  psychology.  The 
same  charge  was  laid  at  the  door 
of  dime  novels  some  years  ago. 

A  possibly  well-meaning  brick- 
thrower  said  recently  that  some 
screen  stories  are  too  much  like  the 
Nick  Carter,  Frank  Read,  Jr.,  and 
Diamond  Dick  stories  of  years  ago. 

Many  good  citizens  of  the  last  gener- 
ation read  those  thrillers.  Some  of 

their  mothers  whipped  them  system- 
atically for  doing  so.  It  was  not  un- 

common to  hear  Jules  Verne  referred 

to  as  "the  champion  liar  of  the 

world." 

Those  who  have  read  Frank  Read, 

imore   Theatres  Give 

Sunday  Midnigjb.1  Shows 
Although  the  ancient  Blue  Laws 

which  are  still  on  the  statute  books 
bar  motion  picture  houses  in  Balti- 

more from  holding  Sunday  shows  at 
which  admission  is  charged,  two  of  the 
houses  have  begun  midnight  perform- 

ances on  Sunday  and  it  is  expected 
that  others  will  follow  the  lead. 

The  Victoria  and  Clover  Theatres, 
which  are  in  the  same  neighborhood, 
inaugurated  the  midnight  perform- 

ances last  week  with  marked  success. 
At  the  Victoria  the  house  was  crowd- 

ed and  there  also  was  a  good  audience 
at  the  Clover.  In  fact  the  crowds 
were  so  large  that  extra  police  had  to 
be  called  to  keep  those  who  wanted 
to  see  the  performances  in  line.  There 
was  no  disorder  of  any  kind,  however, 
and  the  way  the  crowds  responded 
plainly  demonstrated  that  Sunday 
motion  pictures  are  wanted  by  a  great 
many  persons.  The  performances 
started,  at  one  minute  after  midnight. 

Botlr  houses  met  with  such  success 
with  the  midnight  performances  that 
they  have  announced  that  they  will 
be  regular  weekly  events. 

Jr.'s  dime  novels  will  remember  that 
one  creation  of  his  imagination  that 
entertained  the  young  was  a  vehicle 
in  which  the  hero  went  west  to  fight 

the  Indians.  He  called  it  "the  iron 
horse."  The  machine  he  drove  in  was 
of  iron,  had  rubber  wheels  and  ran 

by  steam,  and  at  the  head  of  the  horse 
was  a  pair  of  nostrils  which  emitted 
steam,  and  bullets  were  unable  to 

pierce  the  sides  of  this  "horse." When  the  hero  was  in  a  tight  pinch, 
and  the  Indians  had  surrounded  him, 
he  pulled  out  a  revolving  rapid  fire, 

i.ooo  shot  gun  and  mowed  the  In- 
dians down  on  all  sides.  Another  of 

his  imaginary  machines  was  an  in- 
vention by  which  he  rose  in  the  air 

when  the  Indians  came  to  take  him 

off,  and  flew  away.  All  very  imag- 
inative, and,  yet,  did  you  ever  stop 

to  think  that  these  machines  were  but 
the  heralds  of  the  modern  automobile 

tank,  and  flying  machine?  The  sub- 
marine was  also  anticipated  in  these fictions. 

When  the  great  automobile  engi- 
neers of  the  country  were  asked  to 

perfect  the  Liberty  Motor  and  they 
came  into  a  room  to  discuss  the  sub- 

ject, many  of  them  aclmitted  that,  as 
boys,  they  had  read  these  dime  nov- 

els. It  was  this  class  of  men  that 

perfected  the  airplane,  the  tank  and 
submarine  and  that  saved  the  day 
for  civilization. 

So  it  is  not  necessarily  a  bad  thing 

for  the  youth  to  be  fed  a  little  imagin- 
ation and  to  "dream"  over  some  of 

the  things  that  we  today  call  impos- 
sible and  far-fetched.  We  may  need 

the  fruits  of  this  youthful  imagina- 
tion tomorrow.  We  cannot  feed  a 

child  hard-tack.  He  wants  good 
fresh  bread  and  wholesome  butter 

and  maybe  sometimes  a  little  jam. 
His  motion  picture  diet  should  be 
treated  in  the  same  manner.  It  is 
not  necessarily  harmful  to  let  the 

child's  imagination  work  and  even 
stretch,  if  you  please ;  make  him 
laugh  and  enjoy  the  subject  matters 
that  are  wholesome  and  as  pleasant 
to  take  as  are  the  good  butter  and 

jam. 

The  tendency  today  is  to  say  "this 
is  wrong''  and  "that  is  wrong,"  "this 
is  forbidden,"  "don't  do  that."  and 
"don't  do  this."  But  we  still  have  an 
unbounded  faith  in  the  people  of  ev- 

ery commonwealth  of  this  country. 
The  people  are  pretty  good  judges  of 
what  they  want  and  the  public  gen- 

erally gets  what  it  wants  in  this country; 
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Brandt  Announces  Candidacy  for 

T.  0.  C.  C.  Presidency 

A warm  fight  for  the  Presidency  of  the  Theatre  Owners  Chamber  of  Commerce 
of  New  York  City  looms  up  as  the  result  of  the  announcement  by  William 

Brandt  of  his  candidacy  for  the  honor.   The  election  takes  place  in  March. 
Mr.  Brandt,  who  was  the  first  President  of  the  organization  and  was  defeated 

for  re-election  last  year  by  a  slender  majority,  told  representatives  of  the  trade 
press  on  February  2  that  his  hat  was  in  the  ring.  He  also  declared  that  S.  A. 

Moross  would  run  with  him  on  the  ticket  for  re-election  as  Secretary  or  he  wouldn't 
run. 

Mr.  Brandt's  opponent,  according  to  current  reports,  will  be  Lee  A.  Ochs,  who 
has  been  prominent  recently  in  the  Associated  Booking  Corporation.  Some  mem- 

bers of  the  Chamber  have  tried  to  prevail  upon  Charles  L.  O'Reilly,  President  of 
the  M.  P.  T.  O.  of  New  York  State,  to  enter  the  lists,  but  Mr.  O'Reilly  is  said 
to  have  declared  that  he  would  not  make  the  race.  He  has  already  announced 
that  he  will  not  be  a  candidate  for  re-election  as  head  of  the  New  York  State  Or- 
ganization. 

Rowland  Against  Lower  Admissions 

In  Direct  Opposition  to  Picture  Pro- 

gress,   Says    First  National  Official 

THE  idea  of  reducing  box  office 

admission  prices  to  increase  pa- 
tronage is  a  fallacy  and  in  direct  op- 

position to  the  progress  of  motion 

pictures  says  Richard  A.  Rowland, 
General  Manager  of  Associated  First 
National.  Pictures  Inc. 

"Everyday  newspapers  and  thea- 
tres patrons  are  asking  for  better 

pictures  which  in  the  final  analysis 
means  pictures  requiring  a  greater 

outlay  of  money,  more  time  for  then- 
production  and  greater  artistry.  Ex- hibtion  standards  are  certainly  being 
raised  to  meet  the  more  critical  tastes 

of  amusement  seekers  and  exception- 
al pictures  are  going  in  for  long 

runs  and  securing  without  protest 
advanced  admission  prices.  In  view 
of  these  favorable  signs  of  the  times 

any  widespread  reduction  jn  box 

office  prices  would  only  result  in  disas- 
ter for  the  industry  by  reducing  the 

quality  of  productions  and  destroying 
respect  for  the  screen  that  has  been 

built  up  through  years  of  sincere  effort. 

"The  selling  price  of  a  theatre's admission  ticket  is  regulated  by  the 
cost  of  production,  plus  an  expectancy 

of  profit  just  the  same  as  any  other 

commodity  and  it  is  illogical  to  ex- 
pect box  office  prices  to  be  lowered 

in  the  face  of  continually  rising  costs 
of  operation  of  the  theatre. 

"In  the  making  of  motion  pictures  it 
is  unlikely  that  there  will  ever  be 
a  decline  in  production  costs.  Every 
day  the  creative  minds  of  the  art  are 
being  taxed  to  bring  new  thoughts 
and  ideas  to  the  screen  and  the 
checkbooks  of  producers  must  meet 
the  demand  for  better  talent,  greater 
artistry  and  more  lavish  mounting. 

"Some  people  may  say  'you  are  spoil- 
ing the  public.'  That  is  a  foolish  as- 

sertion.    The  public  mind  is  simply 

growing  in  appreciation  and  develop- 
ing in  its  taste.  That  demand  will 

exist  as  long  as  the  human  mind  con- 
tinues to  function  and  there  can  be 

no  backtracking.  The  trend  will  al- 

ways be  forward,' not  backward,  and the  motion  picture  industry  must 
meet  the  demand  for  better  pictures 
and  more  artistic  presentation  if  it 
is  to  continue  to  fit  into  its  very  im- 

portant niche  in  our  civilization. 
"But  not  alone  on  the  cost  of  film 

production  is  the  price  of  an  admis- 
sion ticket  based.  Other  costs  have 

entered  in  as  a  result  of  public  de- 
mand ~~and  advance  in  public  taste 

and  it  is  unlikely  that  theatre  patrons 
would  accept  less  in  service,  sur- 

roundings, music  and  other  elements 
that  go  into  a  complete  entertainment 
than  thev  now  receive. 

"It  is  possible  that  some  theatres 
might  benefit  by  a  reduction  in  admis- 

sion prices  from  causes  that  are  pure- 
ly local  but  it  is  dangerous  to  judge 

an  entire  industry  by  such  remote 
examples. 

"Theatre  patrons  do  not  come  out 
of  thin  air,  the  majority  of  them 
must  be  pulled  from  other  theatres 
and  as  a  result  your  competitor  must 
slash  his  prices  to  met  yours  with 
the  result  that  soon  all  are  selling 
admissions  at  reduced  prices  while 
the  new  flow  of  patrons  that  have 
brightened  your  doors  for  a  period 
gradually  drift  b  ick  to  tneir  old 
haunts  and  both  your  competitor  and 
yourself  are  in  exactly  the  same  posi- 

tion you  were  before,  minus  a  large 

portion  of  your  gross  receipts.  It  's not  likely  that  theatre  patrons  will 
accept  entertainment  half  as  good 
for  half  the  price. 

Richard  A.  Rowland. 

Changes  Effected 

By  New  Contracts 
Told  In  Detail 

{Continued  from  page  588) 
and  exhibitors  on  each  board.  The 

parties  agree  to  submit  all  disputes 
under  the  contract  to  arbitration  and 
to  abide  by  the  result.  In  the  event 
of  the  failure  or  refusal  of  the  exhi- 

bitor to  do  so,  each  distributor  may 
(but  is  not  obliged  to)  demand  from 
such  exhibitor  security  not  exceed- 

ing $500  under  each  contract  with 
the  exhibitor,  and  in  the  event  of  the 
exhibitor's  failure  to  furnish  such 
security,  each  distributor  may  (but  is 
not  obliged  to)  terminate  the  contract 
or  suspend  service  thereunder.  Con- 

versely, in  the  event  of  the  distribu- 
tors failure  or  refusal  to  submit  to 

arbitration  or  abide  by  the  result 
thereof,  the  exhibitor  may  terminate 
all  contracts  with  the  distributor  and 
in  addition  the  distributor  is  deprived 
of  access  to  the  board  of  arbitration 
to  enforce  its  claims  against  any  ex- 

hibitor until  it  shall  have  complied 
with  such  award. 

"The  classification  of  the  arbitra- 
tion clause  as  one  primarily  advan- 

tageous to  the  distributor,  is  therefore 
somewhat  arbitrary.  It  is  believed 
that  every  exhibitor  who  intends  in 
good  faith  to  live  up  to  his  contracts 
has  nothing  whatever  to  fear  from 
the  arbitration  clause,  but  on  the  con- 

trary, -will  be  materially  benefited  by 
its  effective  operation  both  as  against 
such  of  his  fellow  exhibitors  as  have 

less  regard  for  their  contract  obliga- 
tions and  as  against  any  exchanges 

which  might  be  tempted  to  disregard 
his  contract  rights. 

"For  the  foregoing  reasons,  we  be- 
lieve that  the  contract  marks  a  dis- 
tinct advance  both  in  the  machinery 

and  the  spirit  of  the  motion  picture 

industry." 
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The  News  !of  the  Week 

Agnes  Ayres  Will 

Star  in  "Exciters" 

With  Antonio  Moreno 

Owing  to  the  fact  that  Bebe  Daniels, 
who  was  operated  upon  for  appendicitis  re- 

cently, will  be  confined  to  the  hospital  for 
at  least  four  weeks  more,  the  Paramount 
Production  department  announces  that 
Agnes  Ayres  will  replace  Miss  Daniels  as 
co-star  with  Antonio  Moreno  in  ' '  The  Ex- 

citers,"  which  Eichard  Ordynski  will  di- 
rect at  the  Long  Island  studio. 

As  soon  as  Miss  Daniels  has  entirely  re- 
covered from  her  illness  she  will  assume 

the  stellar  role  in  "Contraband,"  the  Clar- 
ence Budington  Kelland  story,  which  was 

originally  assigned  to  Miss  Ayres. 
Miss  Ayres  and  Mr.  Moreno  are  expected 

from  the  Coast  in  a  few  days  to  start  work 
in  "The  Exciters,"  the  scenario  of  which 
is  being  written  by  John  Colton. 

F.  X.  B.  Pictures,  Inc., 

Organized  by  Whitman  Bennett 
Whitman  Bennett  announced  this  week 

the  organization  of  F.  X.  B.  Pictures,  Inc., 
of  which  he  is  Vice  President  and  General 
Manager,  created  especially  for  the  pur- 

pose of  producing,  exploiting  and  releasing 
the  series  of  photoplays  with  Francis  X. 
Bushman  and  Beverly  Bayne  as  the  stars. 

The  first  of  these  productions  is  now  in 
work  at  the  Whitman  Bennett  Studio  in 
Yonkers  and  should  be  ready  for  first-run 
special  releases — in  conjunction  with  a 
specially  devised  sketch — not  later  than  the middle  of  March. 

New  Era  Is  Here,  Charnas  Declares 

Lichtman  Franchise  Holder  Puts  Into  Ef- 

fect Co-operation  Between  Seller  and  Buyer 

Big  Crowds  Greet  Jackie 
Coogan  on  Arrival  in  N.  Y. 

Several  thousand  people  jammed 
Grand  Central  Station  Tuesday  noon, 
February  6,  to  greet  Jackie  Coogan 
on  his  arrival  from  the  Coast  for 
a  short  visit  to  the  metropolis.  The 
starlet,  accompanied  by  his  father 
and  mother,  had  a  difficult  time  get- 

ting through  the  crowd  in  order  to 
reach  the  Biltmore  Hotel  and  final- 

ly had  te  be  lifted  to  the  shoulders 
of  Jack  Coogan,  Sr.,  before  the  feat 
could  be  successfully  accomplished. 

There  was  a  band  on  hand.  One  of 
the  leading  members  of  the  unoffi- 

cial reception  committee  was  "Big 
Bill  Edwards,"  former  Collector  of Internal  Revenue  for  New  York  and 
a  warm  friend  of  the  kid's.  When 
the  two  shook  hands — former  Prince- 

ton football  star  and.  diminutive 
screen  performer — a  battery  of  cam- 

eras went  into  action. 
After  the  crowd  had  cheered  to 

its  heart's  content,  Jackie  and  his 
party  proceeded  to  the  Biltmore, 
where  an  informal  reception  was 
held.  Newspaper  interviewers  plied 
the  kid  with  questions  on  almost 
every  conceivable  subject,  and  he 
shot  back  answers  to  the  queries  in 
rapid-fire  fashion.  The  newspapers 
devoted  considerable  space  to  the 
story  of  Jackie's  arrival. 
The  Coogan  party  will  remain  in 

New  York  for  about  two  weeks. 

Harry  L.  Charnas,  franchise  holder  in 
the  Al  Lichtman  Corporation  for  Cleveland, 
Cincinnati,  Detroit  and  Pittsburgh  terri- 

tories, has  just  returned  to  Cleveland  from 
a  visit  to  New  York,  during  which  he  re- 

viewed the  forthcoming  Preferred  Pictures 
releases  and  held  business  conferences  with 
Al  Lichtman  and  J.  G.  Bachmann. 

"Business  has  come  back  in  big  shape  in 
our  territory,"  said  Mr.  Charnas.  "Motion 
picture  houses  are  getting  along  splendidly. 
There  is  a  big  improvement  over  this  time 
last  year.  Ours  is  an  industrial  territory. 
There  people  were  out  of  work  and  there 
was  business  depression  a  year  ago,  but  all 
hands  are  working  now  and  everybody  is happy. 

' '  Naturally  the  picture  people  are  profit- 
ing by  all  of  this.  The  exhibitor  has  gone 

through  his  test  of  fire  and  has  come  out 

Harry  L.  Charnas. 

stronger  than  ever.  He  is  keen  about  put- 
ting over  his  product  in  the  right  manner; 

and  the  same  thing  applies  to  releasing 
organizations.  The  'live  wire'  ones  are 
playing  ball  with  the  exhibitor  on  a  more liberal  scale. 
"For  instance,  take  the  case  of  our  or- 

ganization. We  are  not  content  merely  to 
sell  the  picture.  Our  policy  is  to  follow 
that  sale  up  to  the  day  of  the  showing,  to 
cooperate  with  the  exhibitor  in  putting  it 
over.  Here  is  a  new  era  in  motion  pictures 
— the  era  of  absolute  cooperation  between 
the  seller  and  the  showman. 
"Take  the  case  of  'Rich  Men's  Wives,' 

and  'Shadows.'  We  put  out  a  billboard  cam- 
paign of  $5,000  on  each  picture.  This  cov- 

ered Altoona,  Johnstown,  Greensburg,  Mc- 
Keesport  and  Pittsburg  in  Pennsylvania; 
Wheeling,  West  Virginia;  in  the  Detroit 
territory  Flint,  Grand  Rapids,  Saginaw,  Bay 
City,  Detroit  and  Toledo;  in  the  Cleveland 
territory  Cleveland,  Canton,  Akron  and 
Youngstown;  in  the  Cincinnati  territory 
Columbus,  Dayton,  Springfield,  Louisville, 
Lexington,  Charlestown,  W.  Va.,  Cincinnati 
and  Hamilton,  Ohio." 
"We   give   the  exhibitor  this  publicity 

with  the  picture.  In  other  words,  when  he 
buys  his  picture  and  is  ready  to  announce 
it  he  knows  that  the  public  appetite  to  see 
it  already  has  been  whetted.  We  are  doing 
everything  in  our  power  to  help  the  ex- 

hibitor put  over  his  picture." ' '  When  the  exhibitor  is  ready  to  begin 
his  campaign  and  wants  help  in  putting  it 
over  we  send  him  a  publicity  man  of  ex- 

perience. In  our  territory  we  have  Mr. 
Frank  Hard  for  this  work.  In  the  case  of 
'  Thorns  and  Orange  Blossoms '  we  got  out 
a  paper  back  edition  of  the  Bertha  M. 
Clay  novel  for  10  cents.  Exhibitors  sent 
the  book  out  three  weeks  in  advance  of  the 
showing  of  the  picture,  using  a  preferred 
list.  This  brought  about  word-of -mouth  pub- 

licity and  increased  patronage." Mr.  Charnas  attended  the  Criterion  thea- 
tre performance  of  "Poor  Men's  Wives" 

and  said  of  it:  "Properly  handled,  this 
picture  will  have  tremendous  box  office 
power.  At  the  Criterion  I  saw  the  enthus- 

iasm of  the  patrons  and  realized  that  it 
is  more  than  a  worthy  sequel  to  'Rich  Men's 

Wives.'  " W.  T.  Benda  Paints 

Davies  Portrait 

on  Big  Billboard 
W.  T.  Benda,  artist  and  illustrator,  ap- 

peared in  a  new  role  recently  and  tied  up 
traffic  at  the  corner  of  Broadway,  Seventh 
Avenue  and  47th  Street,  New  York  City. 

Mr.  Benda  made  a  portrait  of  Marion 
Davies  in  her  latest  photoplay  "Adam  and 
Eva"  which  comes  to  the  Rivoli  Theatre 
the  week  of  February  11. 

Mr.  Benda  was  anxious  to  have  his  sketch 
accurately  reproduced,  and  climbed  up  on 
the  ladder  to  add  the  finishing  touches  to 
the  portrait  of  the  big  sign.  A  crowd 
gathered  to  watch  him  complete  the  artistic display. 

The  portrait  of  Miss  Davies  is  25  feet 
high  by  18  feet  wide. 

Minister  Commends  Lloyd 

in  "Dr.  Jack" Harold  Lloyd  has  forwarded  to 
Pathe  a  letter  sent  to  him  by  B.  L. 
Ayers,  Pastor  of  the  First  Baptist 
Church  of  Payetteville,  Ark.,  which 
is  here  quoted  in  part: 
"As  a  Minister  of  the  Gospel  I 

should  like  to  take  this  opportunity 

to  express  my  appreciation  of  'Dr. 
Jack.'  Through  the  courtesy  of  Mr. 
E.  C.  Robertson  of  the  Victory  Thea- 

tre of  this  city  I  have  just  witnessed 
its  initial  production  in  this  state." 
"Consummate  artistry  has  enabled 

you  in  this  picture  to  give  the  world 
something  really  worth  while." 

"I  kave  been  a  'fan'  for  many 
years  and  it  seems  to  me  that  you 
occupy  a  unique  place  in  the  galaxy 
of  Moving  Picture  Immortals. ' ' "I  affirm  that  any  man  who  can 
make  this  old  world  a  happier  and 
sunnier  place  to  live  in  has  not  lived 

in  vain." 



598 EXHIBITORS     TRADE     REVIEW       Volume  13.    Number  12 

Panoramic  view  of  the  big  set  used  by  Marion  Davies  for  her  next  picture,  "Little  Old  New  York,"  produced  by  Cosmopolitan  Produc- 
tions.   It  occupies  a  floor  space  of  200  x  300  feet,  and  was  constructed  in  the  Twenty-third  Regiment  Armory,  Bedford  and  Atlantic 
!  Avenues,  Brooklyn,  N.  Y. 

H.  Cochrane  Goes  to  Coast 

Universal  Chief  of  Staff  to  Confer 

with  Carl   Laemmle   at   Universal  City 

R.  H.  Cochrane,  vice  president  of  Uni- 
versal, has  gone  to  Universal  City,  Cal.,  to 

confer  with  Carl  Laemmle,  president  of  the 

corporation,  concerning  Universal 's  1924 
product.  For  the  first  time  in  a  number  of 

years  Universal  is  so  far  advanced  in  pro- 
duction that  the  company's  output  a  year 

and  more  hence  can  be  taken  up  in  detail 
and  definitely  planned. 

The  Universal  vice  president  rarely  goes 
to  Universal  City.  His  trip  there  a  year 

ago  was  the  first  in  a  number  of  years.  "When he  does  go,  however,  it  is  on  a  mission  of 
importance.  His  present  trip  indicates  that 
news  of  far-reaching  interest  to  the  film 
world  soon  will  emanate  from  Universal 
City. 

Upon  the  eve  of  his  departure,  Mr.  Coch- rane let  it  be  known  that  Universal  already 
has  lined  up  six  big  pictures  for  1924. 
This  constitutes  one-half  of  the  Universal- 
Jewel  product  for  the  year,  under  the  pres- 

ent system  of  releasing  one  super-picture  a month. 
The  Universal  vice-preisdent  took  with 

him  options  and  offers  on  certain  other  big 
stories  and  plays  which  are  likely  to  be 
chosen  for  the  remaining  pictures  in  the 
1924  Jewel  schedule.  It  is  understood  that 
this  selection  will  occupy  the  immediate  at- 

tention of  Mr.  Laemmle  and  Mr.  Cochrane. 
Mr.  Cochrane  would  not.  disclose  the 

names  of  the  manuscripts  he  is  carrying  to 
the  coast.  Although  Universal  has  options 
on  several  of  them,  no  announcements  con- 

cerning them  will  be  made  until  they  are 
definitely  purchased. 

The  list  of  six  1924  Jewels  already  select- 
ed was  made  public,  however.    It  consists 

that 

Thirty-two  Chicago  Theatres 

Show  "Knighthood" The  amusement  pages  of  the  Chi- 
igo  newspapers  last  week,  particular- 
on  Sunday,  looked  like  special  edi- 

Kns  gotten  out  for  Marion  Davies  in 
i/hen  Knighthood  Was  in  Flower." was  all  brought  about  by  the  fact 
thirty-two  theatres  in  the  Windy 

City  were  playing  week  engagements 
of  this  feature  simultaneously.  Ev- 

eryone of  these  theatres  carried  adver- 
tisements in  the  Sunday  newspapers 

and  some  of  them  in  the  week  day 
editions  as  well. 

In  order  to  provide  sufficient  prints 
for  these  engagements,  it  was  neces- 

sary to  draw  upon  New  York  for  a 
part  of  its  quota  of  prints. 

of  five  plays  of  national  prominence  and 
one  world-famed  novel. 

The  most  important,  perhaps,  is  "The  Ac- 
quittal," the  stage  success  from  the  pen  of 

Rita  Weiman,  produced  by  Cohan  &  Har- 
ris a  season  ago  or  so,  and  in  which  Crystal 

Hearne  was  starred.  It  is  planned  to  use 
"The  Acquittal"  as  a  starring  vehicle  for Priseilla  Dean. 
Another  of  the  projected  Jewels  is 

"Naughty  Marietta,"  which  in  all  probabil- 
ity will  be  assigned  an  early  release  date 

in  1924.  This  famous  musical  comedy,  writ- 
ten by  Rida  Johnson  Young  and  Victor 

Herbert,  and  in  which  Emma  Trontini  won 
her  initial  fame,  will  serve  as  a  starring 
vehicle  for  Virginia  Valli. 

The  third  stage  success  in  the  list  is  "The 
Pretty  Sister  of  Jose,"  which  originally 
was  a  novel  by  Mrs.  Frances  Hodgson  Bur- 

nett, and  which  later  was  dra.matized  as  a 
starring  vehicle  for  Maude  Adams.  Univer- 

sal also  will  use  this  story  as  a  vehicle  for 
Miss  Valli. 

Another  play  of  equal  reputation  is  "The 
Co-Respondent, "  written  by  Rita  Weiman 
and  Alice  Leal  Pollock,  and  which  Universal 
has  just  acquired  tor  filming.  It  may  be 
used  i.s  a  vehio.hj  fir  Miss  Valli. 

The  fifth  play  to  be  piclurizcd  at  Univer- 
sal City  for  the  coming  year  will  be  "The 

Burglar,"  one  of  Augustus  Thomas'  first 
dramatic  works.  It  was  adapted  from 
"Editha's  Burglar."  a  story  by  Mrs.  Fran- 

ces Hodgson  Burnett. 
The  1924  list  also  includes  "The  Vehe- 

ment Flame,"  one  of  the  best  sellers  of 
1922.  Tlie  novel  is  from  the  pen  of  Mar- 

garet Deland.  It  is  not  known  at  this  time 
whether  it  will  be  used  as  a  starring  vehicle 
for  one  of  the  present  Universal  stars,  or 
whether  outside  players  of  prominence  will 
be  engaged. 

Another  reason  for  Mr.  Cochrane 's  visit 
to  the  coast,  and  one  of  no  less  importance, 
is  the  decision  to  be  made  by  Mr.  Laemmle 
and  him,  in  conference  with  production  of- 

ficials at  the  big  studio  plant,  concerning 
Universal 's  Into  1923  five  reel  attractions. 

In  connection  with  Universal 's  plans  for 
next,  season,  a  broad  hint  has  been  dropped 
that,  snmethin!r  in  the  nature  of  a  surprise 
to  the  film  world  may  be  expected.  Changes 
in  production  and  release  policies  are  said 
to  be  involved.  It  is  expected  that  informa- 

tion concerning  these  forthcoming  events 
will  be  made  public  at.  the  West,  Coast 
within  a  few  weeks. 
It  is  probable  that,  a  successor  to  Irving 

6.  TTmlhorfr.  who  recently  resigned  as  Direc- 
tor General  of  Universal  City,  will  be  an- 

nounced during  Mr.  Cochrane 's  stay  at  the Coast. 

"Thorns  and  Orange 

Blossoms"  Praised  by 

Philadelphia  Critics 

"Thorns  and  Orange  Blossoms,"  one  of 
the  Preferred  Eight,  had  its  premiere  at  the 
Aldine  Theatre,  Philadelphia,  and  was 

praised  by  the  motion  picture  critics.  Fol- 
lowing are  some  of  the  comments: 

•  "Thorns  and  Orange  Blossoms,"  a  picture 
version  of  the  famous  novel  by  Bertha  M. 
Clay,  with  Kenneth  Harlan,  Estelle  Taylor 
and  Edith  Roberts  in  the  star  roles,  is  the 
feature  at  the  Aldine  this  week.  Kenneth 

Harlan,  who  has  been  seen  chiefly  hereto- 
fore as  Constance  Talmadge's  leading  man, 

is  the  real  star  of  the  picture.    As  the  hero 
he  depicts  a  very  attractive  and  likeable 
young  man  who  is  torn  between  the  fiery 
love  of  a  Spanish  prima  donna  who  was 
well  versed  in  the  ways  of  the  world  and  u 
sweet,  demure  little  Southern  beauty. — 
North  American. 

Bertha  M.  Clay's  romance,  "Thorns  and 
Oi  ange  Blossoms,"  has  lost  none  of  its 
throbs  in  its  transition  to  the  screen  and 

the  picture,  set  in  all  this  generation 's  mod- 
ernness,  will  likely  prove  as  popular  at  the 
Aldine  Theatre  this  week  as  the  book  was. 
The  story  is  well  photographed  and  many 
of  the  scenes  are  exceptionally  good. — In- 

quirer. 

One  has  not  heard  much  heretofore  of 
Bertha  M.  Clay's  stories  on  the  screen,  yet 
there  is  a  wealth  of  material  in  her  romances 
which  might  be  deemed  priceless  for  film 
commercial  purposes.  Gasnier  has  ap- 

proached the  story  in  a  sympathetic  frame 
of  mind  and  he  has  given  it  both  beauty 
and  as  much  honesty  as  possible. — Public 
Ledger. 

The  romance  is  worked  out  with  consid- 
erable skill  and  the  general  result  is  satis- 
factory.— Record. 

C.  J„  Howard  Joins  Staff 
of  W.  W.  Hodkisiisoii  Corp. 

C.  J.  Howard  has  become  identified  with 
the  W.  W.  Hodkinson  Corporation  as  special 
field  representative  of  short  subjects.  He  is 
now  touring  the  middle  West,  working  out 
of  the  Cincinnati  Branch  of  the  Hodkinson 
Corporation. 

Mr.  Howard  will  devote  a  part  of  his 
time  in  acquainting  the  western  exhibitor- 
with  the  two  reel  special,  soon  to  be  re- 

leased by  Hodkinson,  entitled  "The  Ex- 
Kaiser  in  Exile"  produced  by  Fred  E.  Ham- lin. 
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Three  New  Jewels 

Near  Completion 

Four  for  Metro  February  Release 

Mae  Murray,  Viola  Dana,  Clara  Kimball  Young 
and    Other   Notable    Players    to    Be  Featured 

At  Universal  City 
Three  Universal  Jewel  productions  have 

.reached  the  last  stage  of  production  and  are 
in  the  cutting  and  editing  rooms  at  Univer- 

sal City,  according  to  information  just,  re- 
ceived from  the  Universal  home  office.  They 

are  "The  Abysmal  Brute,"  starring  Regi- 
nald Denny,  "White  Tiger,"  starring  Pris- 

cilla  Dean,"  and  "Bavu"  with  an  all-star east. 
The  early  completion  of  these  will  assure 

•a  monthly  release  up  to  and  including  the 
month  of  June.  According  to  Universal 's 
present  schedule  of  announced  Jewel  re- 

leases for  the  present  year,  "The  Abysmal 
Brute"  is  due  to  reach  the  screen  April  2nd, 
"White  Tiger"  on  May  7th,  and  "Bavu" on  June  4th. 
Assurances  of  a  further  supply  of  Jewels 

for  the  succeeding  months  of  1923  are  indi- 
cated in  the  report  that  four  other  Jewels 

are  now  in  production  at  Universal  City 
for  release  between  June  and  December, 
and  that  two  others,  to  fill  the  monthly 
m  hedule,  soon  will  be  under  way.  The  four 
new  under  production  are  "Jewel,"  "Drift- 

ing," " Merry-Go-Eound. "  and  "The 
Hunchback  of  Notre  Dame."  The  two  ad- 

ditional ones  are  to  be  "Up  the  Ladder" 
and  "A  Lady  of  Quality,"  both  scheduled 
fts  starring  vehicles  for  Virginia  Valli. 

Louis  B.  Mayer  Secures 

"Climbing,"  Lee  Hutty  Play 
"Climbing,"  the  , Lee  Hutty  play  that  is 

featured  at  the  Majestic  Theatre  in  Los 
Angeles  where  it  is  having  its  premiere, 
has  been  selected  by  John  M.  Stan]  as  the 
vehicle  for  his  next  all-star  production  for 
Louis  B.  Mayer. 

Mr.  Mayer  completed  negotiations  for  this 
play  last  week.  It  will  be  transferred  to 
the  screen  as  a  First  National  release,  un- 

der the  personal  direction  of  John  M.  Stahl. 
It  is  probable  that  this  feature  will  soon 

make  its  debut  in  New  York  where  Thomas 
Wilkes,  producer  of  the  Majestic  offerings, 
is  now  engaged  in  securing  a  cast  and  thea- 

tre for  the  play. 

E.  A.  Lake  Made  Manager 
E.  A.  Lake,  who  has  been  with  the  Loew 

organization  in  New  York,  Montreal  and 
London,  recently  was  made  manager  of 
Loew's  Hippodrome  in  Baltimore. 

Nazimova's  "Salome"  Shows 
to  Good  Business 

Playing  to  a  total  gross  in  four 
weeks  of  $38,153.50,  with  but  a 
capacity  business  possible  of  $38,472, 
owing  to  the  size  of  the  house,  is  the 
showing  made  by  the  Nazimova  pro- 

duction of  Oscar  Wilde's  "Salome," 
at  its  recent  engagement  at  the  Cri- 

terion theatre,  New  York,  according 
to  a  statement  made  by  Allied  Pro- 

ducers and  Distributors  Corporation. 
For  the  first  two  weeks  of  the  run 

"Salome"  sold  above  the  seating 
capacity  of  the  Criterion,  which  for 
motion  picture  purposes  will  accom- 

modate only  608  patrons.  Here  are 
the  figures,  week  by  week,  as  compiled 
for  Charles  Bryant,  husband  and  busi- 

ness manager  for  Mme.  Nazimova,  by 
a  certified  public  accountant: 

First  week  gross  $11,706,  or  $2,088 
above  actual  seating  capacity;  second 
week  gross,  $10,299,  showing  $681  in 
"S.  R.  O."  business;  third  week  gross 
$8,299.50;  fourth  week  gross,  $7,849. 
Total  for  four  weeks  $38,153.50,  or 
but  $318.50  less  than  capacity  for  the 
entire  booking. 

Four  photoplays  constitute  the  February 
schedule  of  releases  of  Metro. 

They  are  Bobert  Z.  Leonard's  presenta- 
tion of  Mae  Murray  in  "Jazzmania;"  the 

Fred  Niblo  production  of  James  Forbes 's 
play,  "The  Famous  Mrs.  Fair" — a  Metro- Louis  B.  Mayer  attraction;  Viola  Dana  in 
"Crinoline  and  Romance;"  and  Clara  Kim- 

ball Young  in  "The  Woman  of  Bronze." 
February  5  is  the  date  set  for  distribu- 

tion of  Miss  Dana's  new  picture.  A  week 
later  will  come  "Jazzmania,"  with  a  sim- 

ilar period  intervening  between  this  Tif- 
fany production  and  release  of  "The  Fa- mous Mrs.  Fair."  The  Clara  Kimball 

Young  feature  will  follow  on  February  20. 
Variety,  except  in  the  uniformity  of  their 

entertainment  value,  is  found  in  Metro's schedule. 

Mae  Murray  in  "Jazzmania"  struck  a new  note  on  the  screen.  The  drama  is  that 
involving  the  fortunes  of  Queen  Ninon,  of 
the  mythical  country  of  Jazzmania,  and  in 
the  handling  of  it,  Robert  Z.  Leonard,  who 
presents  the  picture  and  who  is  director- 
general  of  Tiffany  productions,  has  gilded 
it  with  a  brilliant  gaiety,  making  it  a 
photoplay  of  more  sheer  entertainment  than 
any  of  Miss  Murray's  earlier  big  successes. 
It  is  a  story  by  Edmund  Goulding. 

Louis  B.  Mayer  will  present  his  first  at- 
traction through  Metro  with  the  appearance 

of  the  Fred  Niblo  production,  ' '  The  Fa- 
mous Mrs.  Fair,"  the  American  play  by 

James  Forbes. 
It  has  to  do  with  a  wife  who  allows  a 

sudden  celebrity  to  cause  her  to  forget  her 
home.  The  scenario  is  by  Frances  Marion, 
and  the  east  includes  Myrtle  Stedman, 
Huntly  Gordan,  Marguerite  De  La  Motte, 
Cullen  Landis,  Ward  Crane,  Carmel  Myers 
and  Helen  Ferguson. 
The  girl  grandma  was  and  the  girl  her 

grand-daughter  is  are  contrasted  by  Viola 
Dana  in  "Crinoline  and  Romance."  As 
Miss  Emmy  Lou,  the  heroine,  the  little 
Metro  star  fares  forth  from  a  home  where 
Civil  War  chivalry  still  obtains,  into  a  set 
of  young  people  who  see  life  through  a  fog 
of  cocktails  and  jazz.  The  picture  was  di- 

rected by  Harry  Beaumont.  Bernard  Mc- 
Conville.  adapter  of  "Quincy  Adams  Saw- 

yer," wrote  both  the  story  and  scenario. 
John  Arnold  photographed  it. 

Maurice  Costello  who  returns  to  pictures  in 
"The  Glimpses  of  the  Moon,"  Allan  Dwan's 

production  for  Paramount 

Harry  Garson  has  provided  a  third  drama 
of  uncommon  strength  for  Clara  Kimball 
Young  in  ' '  The  Woman  of  Bronze, ' '  Henry 
Kistaemaecher 's  novel  in  French,  which 
was  dramatized  for  the  American  stage,  and 
then,  in  turn  translated  to  the  screen.  The 
principal  part  is  that  of  a  sculptor's  wife, 
played  by  Miss  Young,  who  fights  to  hold 
a  temperamental  husband  from  the  lure  of 
a  young  model.  Paul  Kester's  stage  ver- sion has  been  seenarized  by  Hope  Loring 
and  Louis  Lighton,  and  the  direction  is 
the  work  of  King  Vidor.  The  photographer 
is  William  O'Connell.  The  cast  includes 
John  Bowers,  Katherine  McGuire,  Edwin 
Stevens,  Llovd  Whitloek  and  Edward  Kim- 

ball. "   Harmon  Weight  Is  Veteran 

Among  Distinctive  Directors 

Harmon  Weight,  who  is  directing  "The 
Ragged  Edge,"  Distinctive  Pictures'  second big  production  of  the  1923  schedule,  is  the 
veteran  among  directors  for  this  organiza- 

tion. He  was  assistant  to  Henry  Kolker  in 

the  first  George  Arliss  picture,  "Disraeli." When  Mr.  Kolker  went  to  Europe,  Mr. 

Weight  was  signed  to  make  "The  Ruling Passion"  and  he  did  this  so  well  that  he 

went  right  on  through  with  the  third  Dis- 
tinctive production  "The  Man  Who  Played 

God." 

Now  he  is  hard  at  work  on  "The  Bagged 
Edge,"  an  adaptation  by  Forrest  Halsey  of 
Harold  MacGrath's  novel. 

Mr.  Weight  began  the  career  which  has 
put  him  where  he  is  as  a  circus  performer, 
having  done  stunts  on  the  trapeze  for  the Walter  L.  Main  show.  He  had  an  idea  he 
would  like  straight  theatricals  better,  so 
when  he  was  22  years  old  he  organized  his 
own  stock  company  in  the  West.  He  made 

a  go  of  that,  but  later  decided  that  motion pictures  were  the  thing. 

Louis  B.  Mayer  Gets  Film 

Rights  to  Avery  Hopwood  Play 
Louis  B.  Mayer  Productions  this  week 

bought  the  screen  rights  to  "Why  Men 
Leave  Home,"  by  Avery  Hopwood,  author 
oc  "The  Bat."  The  picturization  will  be 
under  the  direction  of  John  M.  Stahl.  Pro- 

duction will  begin  at  the  Mayer  studios  in 
California  immediately  following  the  com- 

pletion of  "■  Climbing."  First  National  will 
release  the  pietiire. 

Federal  Control  for  Film 

Exportation  Asked  by  D.  A.  R. 
Chairman  of  the  motion  picture  commit- tees of  the  various  Maryland  chapters  of 

the  Daughters  of  the  American  Revolution 
have  recived  a  suggestion  from  Mrs.  Rufus 
M.  Gibbs,  state  chairman  on  motion  pictures, 
that  resolutions  be  passed  urging  Federal 
control  of  motion  picture  exportation.  The 
suggestion  has  been  made  that  Congress  be 
asked  to  devise  a  method  by  which  only 
films  that  conform  to  American  Christian 
standards  be  exported. 

Victor  Herman  to  Direct 

Constance  Talmadge's  Next Victor  Herman  has  been  signed  by  Joseph 
M.  Sehenck  to  direct  Constance  Talmadge 

in  the  picture  following  "Dulcy"  which Sidney  Franklin  is  now  working  on  the 
coast  for  First  National  release.  John 
Emerson  and  Anita  Loos  will  write  the  pic- 

ture that.  Herman  will  direct.  It  will  be 
a  story  dealing  with  the  life  of  Napoleon 
and  Constance  will  have  the  role  of  a  lit- 

tle milliner.  No  name  has  been  selected  as 
yet  for  this  picture. 
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A  MAN  WITH 

BACKBONE 

WILL  HAVE  A  SMASHING  SUCCESS! 

When  you  *want  a  thing  and  smash 

your  <way  through  competition  to 
get  it— you  ha've  BACKBONE! 

is  a  Distinctive  Picture — the  first  of  the  1923  list  of  big, 
smashing  features  which  will  get  what  exhibitors  want: 

Box-office  returns  and  artistic  success!  Profits  and 
Good  Will! 

When  you  knew  nvhat  you  'want 

and  fight  for  it  'without  fear — you hare  BACKBONE! 

is  a  story  of  courage,  fortitude  and  power!  Its  characters 

know  what  they  want  in  love  and  romance — and  they 
fight  their  way  through  opposition,  intrigue,  mystery, 

tragedy!  They  triumph  because  they  have  BACKBONE! 
Alfred  Lunt  and  Edith  Roberts  head  a  Distinctive  cast, 

directed  by  Edward  Sloman.  Harry  Fischbeek's  pho- 
tography is  supreme. 

BACKBONE  is  a  great  asset  for 

any  man.   It  drives  arway  fear. 

f  will  be  a  golden  asset  for  all  exhibitors.  It  will  drive 

away  the  fear  of  an  empty  house.  It  will  bring  Profits 
and  Good  Will!  Charles  Whittaker  made  it  into  a 

screen  play  from  Clarence  Budington  Kelland's  story 
in  the  Saturday  Evening  Post. 

Address  inquiries  to 

Distinctive  Pictures  Corporation 

366  Madison  Ave.,  New  York 

Arthur  S.  Friend,  President  Henry  M.  Hobart,  Vice-President 

A    DISTINCTIVE  PICTURE 
ENTERTAINMENT  ARTISTRY  ENTERTAINMENT 
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Goldwyn  Directors 

Writing  Own  Stories 

and  Adaptations 
Five  of  the  directors  at  the  Goldwyn 

Studios  are  writing  their  own  adaptations 
of  the  stories  which  they  are  to  direct. 
Marshall  Neilan  is  the  author  of  his  cur- 

rent story,  ' 1  The  Eternal  Three, ' '  formerly 
called  "The  Ingrate, "  although  the  adapta- 

tion was  made  by  Carey  "Wilson.  Eric  von Stroheim  is  making  his  own  screen  version 
of  Frank  Norris '  great  novel,  ' '  McTeague, ' ' 
and  King  Vidor  is  writing  the  scenario  for 
Austin  Strong's  successful  stage  play, 
"Three  Wise  Fools."  which  will  be  his  first 
production  under  .his  new  Goldwyn  contract. 
Eupert  Hughes  has  been  for  some  time  writ- 

ing, directing,  titling  and  editing  his  own 
productions.  Hugo  Ballin  wrote  the  con- 

tinuity for  ' '  Vanity  Fair, ' '  but  modestly 
ascribes  it  to  one  William  Makepeace 
Thackeray. 

This  tendency  is  an  answer  to  the  criti- 
cism that  too  many  cooks  spoil  the  motion 

picture  pudding.  The  photoplay  must  of 
necessity  be  the  product  of  many  brains, 
but  it  is  possible  to  center  control  in  one 
person.  The  director  seems  to  .be  the  logi- 

cal person  to  bring  about  this  unity,  says 
Goldwyn. 

Lasky  Discusses  New  Picture 

Speaks  Enthusiastically  of  "Adam's  Rib," 

Famed  Monte  Carlo 

Brought  to  America  in 

"Enemies  of  Women" 
Wherever  men  and  women  love  to  flirt 

with  the  goddess  of  chance,  the  name  Monte 
Carlo  is  one  to  conjure  with.  Famed  the 
world  over  as  the  most  fashionable  gaming 
resort,  Monte  Carlo  is  to  most  Americans, 
however,  just  a  name.  Few  persons  in  this 
country,  outside  of  the  wealthy  classes, 
have  had  the  opportunity  of  coming  into 
actual  contact  with  this  old  world  play- 
ground. 
In  "The  Enemies  of  Women,"  Cosmo- 

politan Productions'  feature  which  will 
soon  be  shown  on  Broadway,  the  public 
will  have  the  opportunity  to  see  on  the 
screen  seenes  of  this  resort.  In  this  ro- 

mance by  Vicente  Blasco  Ibanez,  Monte 
Carlo  and  its  Casino  play  a  prominent 
part.  For  this  reason  Cosmopolitan  Pro- 

ductions sent  the  entire  company  making 
the  picture  to  the  resort  to  get  the  last 
touch  of  atmosphere.  It  was  not  until 
Ibanez  himself  had  arranged  matters  with 
the  authorities  at  the  Casino,  however,  that 
"shots"  of  it  could  be  made. 

Lionel  Barrymore  is  featured  in  the  cast 
which  also  includes  Alma  Eubens,  Pedro  de 
Cordoba,  Gareth  Hughes,  Gladvs  Huellete, 
W.  H.  Thompson,  William  ' '  Buster ' '  Col- 

lier, Jr.,  Paul  Panzer,  Mario  Hajeroni  and 
Betty  Bouton. 

"The  Other  Side"  Scheduled 
for  American  Releasing  Corp. 

Scheduled  for  distribution  by  American 
Releasing,  Hugh  Dierker's  picture,  "The 
Other  Side,"  iS  now  under  way  in  Los  An- 

geles with  a  cast  comprising  Pat  O'Malley, 
Fritzi  Brunette,  David  Butler,  Harmon  Mc- 

Gregor, Peter  Burke  and  others. 

"Covered  Wagon" 
On  his  return  to  New  York  this  week 

after  having  spent  several  months  at  the 
Lasky  studio  in  Hollywood,  Jesse  L.  Lasky, 
first  vice-president  of  Famous  Players-Las- 
ky,  in  charge  of  production,  immediately 
went  into  conference  with  Adolph  Zukor 
and  S.  K.  Kent,  who  sail  Saturday  for  Eu- 

rope, and  then  made  announcement  of  sev- 
eral important  production  plans. 

-  ' '  Before  leaving  Los  Angeles, ' '  said  Mr. 
Lasky,  "I  saw  three  wonderful  pictures. 
One  of  them  was  Cecil  B.  DeMille's 
'Adam's  Eib, '  which  is  one  of  the  most  un- 

usual pictures  ever  produced  by  the  man 
who  has  made  so  many  unusual  productions. 

I  expect  that  'Adam's  Eib'  will  furnish  a 
great  deal  of  public  comment,  because  it 
treats  of  the  modern  voting  girl  in  an  en- 

tirely new  vein.  Taking  the  opposite  stand 
from  the  terrific  indictment  of  the  flapper 
in  'Manslaughter,'  Mr.  PeMiUe  .  shows 
'Adam's  Eib'  that  beneath  .the  fluff,  the 
callousness  and  the  recklessness  of  the  new 
girl  is  sturdy  principle  and  generosity  of 
heart.  I  firmly  believe  'Adam's  Eib'  will 
be  one  of  Mr.  DeMille's  greatest  successes, 
and  that  I  am  not  alone  in  this  belief 
was  amply  proved  by  the  enthusiastic 
praise  given  the  picture  by  all  of  the  Los 
Angeles  reviewers  following  its  opening  at 
Gauman's  Eialto  Theatre  Sunday." 

' '  Another  great  picture  we  have  just 
finished  is  James  Cruze's  production  of 
Emerson  Hough's  novel,  'The  Covered  Wa- 

gon. '  This  picture  is  truly  epic — a  thrilling 
story  of  the  most  romantic  phase  of  Am- 

erican life,  and  not  only  has  Mr.  Cruze 
made  one  of  the  finest  pictures  ever  pro- 

duced in  a  Paramount  studio,  but  he  also 
has  done  a  piece  of  work  which  will  set  a 
new  standard  in  motion  picture  production. 
'The  Covered  Wagon'  is  truly  the  greatest 
American  picture,  and  it  will  do  more  to 
cement  the  place  of  the  motion  picture  as 
an  art  and  a  public  force  than  any  other 

picture  ever  produced. ' ' "Of  an  entirely  different  type,  but  just 
as  thrilling  and  beautiful  is  'Bella  Donna,' 
the  first  picture  starring  Pola  Negri  made  in 
America.  Produced  by  George  Fitzmaurice, 
this  picture  is  truly  sensational,  and  it  re- 

veals a  Pola  Negri  that  has  never  been 
seen  on  the  screen  before.  Given  our  great 
production  facilities,  with  American  light- 

ing, American  clothes  and  American  scenic 
effects,  Miss  Negri  is  shown  in  all  her 
wonderful  beautv,  and  under  Mr.  Fitzmau- 

Goldwyn  Signs  Nagel  on  a 

Long  Term  Contract 

Goldwyn  has  placed  another  pop- 
ular screen  player  under  a  long-term 

contract  in  the  person  of  Conrad  Na- 
gel who  has  been  playing  featured 

roles  in  Famous  Players-Lasky  Pro- 
ductions for  the  past  three  years. 

The  announcement  of  his  transfer  to 
the  Goldwyn  banner  is  said  to  have 
caused  something  of  a  sensation  in 
Hollywood  where  he  is  most  popular 
in  screen  circles. 

It  is  Goldwyn 's  intention  to  cast him  in  featured  roles  in  a  number  of 
its  most  important  big  productions. 
An  early  announcement  of  his  first 
part  under  the  present  arrangement 
will  be  forthcoming  within  a  few 
days. 

and   "Bella  Donna" 
rice's  direction  she  rises  to  heights  of  act- 

ing never  seen  before  on  the  screen." 
Mr.  Lasky  also  commented  in  detail  on 

other  Paramount  pictures  in  course  of  pro- 
duction or  just  released. 

Government  Officials 

at  Washington  See 

"Ex-Kaiser  in  Exile" 
More  than  1500  members  of  Congress  and 

other  officials  of  Washington,  foreign  diplo- 
mats, newspaper  correspondents  and  others 

recently  viewed  and  approved  "The  Ex- 
Kaiser  in  Exile"  in  two  reels,  produced  by 
Fred  E.  Hamlin  and  distributed  through  the 
W.  W.  Hodkinson  Corporation,  at  two  pri- 

vate and  confidential  showings  of  the  only 
motion  picture  film  of  the  former  Emperor 
in  his  twenty  acre  exile  at  Doom,  Holland. 
The  Washington  showings  were  at  the 

National  Press  Club  and  three  days  later, 
by  invitation,  to  the  Congressional  and  oth- er officials  of  Washington  at  the  dedication 
ceremonies  of  Harding  Hall  a  department 
of  the  Government  Printing  Office. 
The  film  was  shown  by  Mr.  Hamlin,  of 

New  York  City,  through  invitation  extend- 
ed to  the  Newspaper  Club  of  New  York 

City.  Mr.  Hamlin,  a  member  of  the  New 
York  Club,  had  previously  shown  the  film  to . 
the  club  here. 
"The  Ex-Kaiser  in  Exile"  is  shortly  to 

be  released  through  the  W.  W.  Hodkinson 
Corporation. 

"A  Clouded  Name" 

Playgoers  Picture 

Released  February  18 

Norma  Shearer,  Gladden  James  and  lit- 
tle Yvonne  Logan  are  featured  in  "A 

Clouded  Name,"  a  five  reel  drama  which 
Playgoers  Pictures  has  set  for  release  Feb- 

ruary 18th. 
Miss  Shearer,  has  the  leading  woman's 

role.  She  was  Eugene  O'Brien's  leading 
lady  in  "Channing  of  the  Northwest,"  and 
was  with  Eeginald  Denny  in  the  5th  Eound 
of  "The  Leather  Pushers."  She  also  is  a 
featured  player  in  the  Iroquois  production, 
"The  Devil's  Partner,"  and  in  two  finished 
but  unreleased  pictures,  Ernest  Shipman's 
"Blue  Water"  and  Arrow's  "Man  and 

Wife." 

Gladden  James  has  been  in  pictures  al- 
most since  the  early  days.  He  was  with 

Vitagraph  seven  years.  Eecently  he  has 
been  in  the  Fox  film,  "Footfalls,"  and  in 
support  of  Norma  Talmadge  in  "The  Heart 
of  Wetona,"  and  "Yes  or  No."  A  third 
featured  pla3'er  is  little  Yvonne  Logan,  who, 
though  only  six  years  old  is  now  making 
her  picture  debut.  The  director  was  Austin 
O.  Huhn,  who  wielded  the  megaphone  for 
Walker  Whiteside,  Mollie  King,  Irving  Cum- 
mings  and  others. 

Look  BetterandWear  Longer 

ELECTRICALLY  OPERATED  NEW 
STANDARD    AUTOMATICKET  SELLER 

UNIVERSALLY  USED 
Write  for  prices  and  name  of  dis- 

tributor in  your  territory. 
AUTOMATIC  TICKET 

REGISTER  CORPORATION 
1778  Broadway     New  York,  N.  Y. 
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Editorial  Praises  "Robin  Hood 
Denver  Times  Writer  Says  Douglas  Fairbanks 
Production  Is  a  Triumph  for  the  Silent  Drama 

99 

"Douglas  Fairbanks  in  Robin  Hood"  has 
been  commented  upon  editorially  by  a  Den- 

ver newspaper,  the  Times. 
Mr.  Fairbanks'  latest  picture,  a  United 

Artists  release,  was  being  shown  at  the 
Colorado  Theatre,  later  being  transferred  to 
the  American.  Not  only  did  this  photoplay 
win  editorial  comment  in  the  Times,  but 
it  also  drew  paragraphs  from  "Observer" 
who  writes  a  column  on  the  first  page  of  the 
Denver  Express  under  the  title  "G-etting 
Down  to  Brass  Tacks." 
"As  an  historical  narrative,  recreating 

the  scenes  and  atmosphere  of  the  Middle 
Ages  and  presenting  to  modern  eyes  a  vivid 
and  fascinating  picture  of  the  age  of  chiv- 

alry. 'Robin  Hood,'  now  being  shown  at 
the  Colorado  Theatre,  quite  justifies,  in  our 
opinion,  all  the  glowing  comments  made  up- 

on it  by  the  dramatic  critics  of  the 
East,  who  have  welcomed  it  as  an  epoch- 
making  film,"  wrote  George  Stanford 
Holmes  in  the  Denver  Times.  "It 
is  a  triumph  in  all  the  features  which 
go  to  make  up  the  art  of  the  silent 
drama,  and  in  producing  it  Douglas 
Fairbanks  and  his  associates  have  made 
notable  contribution  to  the  development  of 
the  moving  picture  as  a  medium  of  enter- 

tainment and  instruction. 

"It  is  not  often,  in  spite  of  the  advances 
made  in  photoplay  techniaue,  that  pictures 
are  encountered  which  reproduce  with  con- 

vincing accuracy  the  very  spirit  which 
grips  one  from  between  the  pages  of  the 
historian  or  the  novelist.  Flaws  and  ana- 

chronisms crop  out  here  and  there  to  shatter 
the  illusion  and  destroy  the  land  of  make- believe  in  which  the  mind  travels.  But  in 
'Robin  Hood'  one  is  silently  ushered  into 
the  realm  of  romance,  in  which  the  spell 
of  interest  and  absorption  is  not  dissipated 
until  the  picture  itself  fades  from  view. 
Then  one  steps  reluctantly  from  the  days 
of  knighthood  back  into  the  prosaic  life  of 
the  twentieth  century  with  the  conscious- 

ness of  having  a  page  of  time's  book 
dominated  by  figures  of  heroic  size." 
"What  this  world  needs,  among  a  lot  of 

other  things,  is  wholesome  romance,"  said 
Observer,  in  the  Denver  Express.  "Then 
we  would  get  away  from  hollow  flapperism 
seeking  excitement  in  the  artificial  glare 
of  sensationalism.  I  think  I've  found  what 
I've  been  looking  for  in  Douglas  Fairbanks' 
'Robin  Hood.'  If  all  the  producers  and  all 
the  actors  should  get  together  and  say  'This 
is  the  sort  of  stuff  we'll  give  the  American 
public' — then  there  would  be  no  talk  of 
censorship.  And  no  need  of  Will  Hays  to 
clean  up  or  make  a  pretense  of  cleaning  up 
the  motion  picture  industry.  Of  course, 
not  everybody  is  a  Douglas  Fairbanks.  But 
if  others  aimed  at  what  this  one  man  has 
tried  to  do,  then  we'd  have  no  kick  coming. 
Yes.  I  have  a  clear  conscience  in  boosting 
for  this  sort  of  thing." 

Thalberg  Joins  Louis  B.  Mayer 
Resigns  From  Universal  to 
Executive    at    the  Mayer 

Louis  B.  Mayer  this  week  confirmed  the 
report  that  Irving  G.  Thalberg  will  shortly 
become  a  member  of  his  organization. 

Mr.  Thalberg  tendered  his  resignation  as 
director-general  of  the  Universal  Pictures 
Corporation  several  days  ago  and  will  leave 
Universal  City  on  February  15  to  become 
an  executive  at  the  Louis  B.  Mayer  Studios. 
His  new  post  will  carry  with  it  the  title  of 

Become 
Studios 

vice-president  and  will  include  a  substantial 
interest  in  the  Mayer  company  which  was 
donated  him  upon  the  signing  of  the  eon- tract. 

According  to  announcement  by  Mr.  May- 
er, Mr.  Thalberg  will  be  a  full-fledged  mem- 

ber of  the  firm  and  will  be  permitted  to  ex- 
ercise free  reign  in  the  development  and 

exploitation  of  his  artistic  and  creative  tal- ents.   It  was  said  that  he  would  hold  the 

Officially  endorsed  by  M.  P.  T.  O.  A.  of  Eastern 
Penna.,  So.  New  Jersey  and  Delaware 

ARE  YOU  SATISFIED 

with  the  rates  you  are  paying  for  fire  insurance  protection? 

HUNDREDS  of  THEATRE  OWNERS  Are  \ 

SAVING  40% 

of  the  money  paid  for  fire  insurance. 

IF  YOU  ARE  INTERESTED 

in  saving  a  similar  amount  write  to 

Theatre  Inter-Insurance  Exchange 
137    So.    Fifth  Street Philadelphia,  Pa. 

Many  companies  operating  large  chains  of  houses  insure  with  this 

Exchange.    We  will  be  glad  to  refer  you  to  them. 

"Fan"  Vote  Places  Valen- 

tino at  Head  of  List 
The  American  motion  picture 

"fans"  are  being  heard  from  as  to 
which  screen  player  they  would  like 
to  have  Goldwyn  cast  for  the  title 

role  in  its  production  of  "Ben  Hur," 
founded  upon  A.  L.  Erlanger's  stage 
version  of  Gen.  Lew  Wallace's  fam- 

ous novel.  Casting  Director  Robert 
B.  Mclntyre  thought  it  would  be  a 

d  man  for  Goldwyn  to  find  out 
just  who  are  the  most  popular  male 
screen  actors  in  the  country  by  ap- 

pealing to  the  public  to  cast  the  part 
af  Ben  Hur. 

Of  course,  there  was  no  assurance 
that  Goldwyn  could  obtain  the  serv- 

ices of  the  man  who  might  receive 
the  greatest  number  of  votes,  as  he 
might  be  tied  up  with  an  iron-clad contract  with  some  other  producing 
concern,  but  the  production  officials 
promised  to  make  every  effort  to  ob- 

tain the  man  who  had  the  largest  num- 
ber of  votes  provided  there  was  noth- 
ing to  disqualify  him  for  the  part. 

Votes  began  to  come  in  at  the 
Goldwyn  studios  in  Culver  City,  Cal., 
soon  after  the  announcement  was 

made.. More  than  a  dozen  men  have  been 
entered  in  the  "contest,"  but  the 
first  official  announcement,  just  made 
by  production  officials  at  the  studios, 
that  Rodolph  Valentino  has  taken 
the  lead  for  the  name  part. 

same  position  in  the  studio  as  Mr.  Mayer 
as  far  as  production  and  the  choice  of 
sfories  was  concerned. 
"I  believe  that  Mr.  Thalberg  is  one  of 

the  greatest  executive  finds  that  the  film  in- 
dustry has  ever  produced,"  said  Mr.  Mayer 

in  commenting  on  his  newly-elected  part- 
ner's entry  into  the  firm.  "Looking  back 

through  the  years  of  motion  picture  develop- 
ment, we  can 't  find  any  young  executive 

who  has  accomplished  as  much  as  he  has." With  the  arrival  of  Mr.  Thalberg  at  the 
Mayer  Studio,  an  immediate  expansive  pro- 

gram will  be  inaugurated.  Through  the  ac- 
quisition of  new  companies  and  new  direc- 

tors, the  present  production  schedule  of 
eight  big  specials  a  year  will  be  increased 
to  fifteen  with  a  policy  of  great  stories  and 
all-star  casts  in  effect  for  each  picture.  The 
studio  facilities  will  be  enlarged  accordingly 
with  more  than  $200,000  to  be  invested  in 
new  covered  stages  and  equipment. 

Paramount  Executives  Give 

Luncheon  to  Zukor  and  Kent 

Adolph  Zukor  and  S.  R.  Kent,  who  sail 
Saturday  on  a  two  months'  business  trip 
to  Europe,  are  the  honor  guests  at  a  bon 
voyage  luncheon  given  by  the  executives 
of  the  Famous  Players-Lasky  Corporation 
at  the  Hotel  Commodore  Friday  noon,  Feb- 

ruary 9. 
Jesse  L.  Laskv  is  toastmaster. 

Radio -v^l- Mat 

T 
 ~ 

your  House  Organ 
-needs  a  daily- 
EXTRA--use 

-RADIO' S- 

fiO  RADIO  MAT  SLIDES  $Z. 

Aooept  no  Substitute. 

ForSale  by  all  Leading  Dealers 
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Goldwyn  Places 

Hobart  Bosworth 

Under  Contract 

Hobart  Bosworth,  has  boon  placed  under 
a  five  year  contract  by  Goldwyn.  He  nas 
just  been  signed  to  appear  in  some  big 
Goldwyn  productions  now  being  made  or  in 
preparation. 

Hobart  Bosworth 

The  demand  for  Mr.  Bosworth 's  services 
is  so  great  that  he  is  now  working  in  three 
different  productions  in  as  many  studios. 
His  present  role  for  Goldwyn  is  in  Marshall 
Neilan's  new  picture,  "The  Eternal  Three." 
He  has  just  finished  acting  the  role  of  the 
Marquis  of  Steyne  in  Hugo  Ballin's  pic- 
turization  of  Thackeray's  "Vanity  Fair," and  before  that  was  the  Shane  Butler 
Keogh  in  Marshall  Neilan's  production  of 
"The  Strangers'  Banquet." 

The  actor  will  be  featured  in  the  Gold- 
wyn photoplays  in  which  he  appears.  Under 

the  terms  of  his  contract  he  will  be  per- 
mitted to  continue  making  his  own  indepen- 

dent starring  productions,  at  the  Goldwyn 
studios,  on  the  condition  that  Goldwyn  has 
an  option  on  releasing  them. 

The  first  of  the  Bosworth  independent, 
productions  will  be  "The  Blood  Ship"  from 
Norman  Springer's  novel  of  that  title.  He 
has  just  completed  four  independent  pro- 

ductions before  appearing  jn  Neilan's 
"Strangers'  Banquet." 

"Backbone"  Filmed; 

Ready  for  Titling, 

Distinctive  Announces 

"Backbone,"  the  first  of  Distinctive 
Pictures  Corporation 's  1923  schedule  ot 
features,  is  now  cut  and  ready  for  titling. 
This  is  Clarence  Budington  Kelland's  fa- 

mous romance  of  a  400-year-old  love,  which 
was  one  of  the  most  popular  serials  of  the 
Saturday  Evening  Post  last  year.  Edward 
Sloman  directed  the  picture  from  a  script 
prepared  by  Charles  Whittaker. 

Alfred  Lunt  and  Edith  Roberts  have  the 
leads. 

Others  in  the  "Backbone"  case  are  Wil- 
liam B.  Mack,  now  appearing  on  Broad- 
way, George  MacQuarrie,  Frank  Evans,  L. 

E.  LaCroix,  Marion  Abbott  and  Majot 
James  Doyle,  the  Liliputian  actor  who,  in 
the  film  takes  a  part  similar  to  that  of  his 
own  career  in  life. 

Griffith  on  Filming  Expedition 

Touring  Five  Southern  Slates 

For  Scenes  in  "Thr  White  Rose" 
I).  W.  Griffith  left  New  York  Tuesday  on 

a  filming  expedition  through  five  Southern 
states  to  get  exterior  scenes  for  his  next 

production  "The  White  Rose."  He  will 
visit  locations  in  Louisiana,  Mississippi, 
Alabama,  Georgia  and  Florida.  The  first 
scenes  will  be  taken  at  Franklin,  Louisiana. 

This  is  the  first  time  in  three  years  that 
Griffith  has  closed  his  Mamaroneck  studios 
for  an  extended  time,  as  he  expects  to  re- 

main in  the  South  for  three  months. 
Forty-seven  locations  have  been  selected 

for  the  out-door  scenes  the  story  of  ' 1  The 
White  Rose"  demands.  With  this  picture, 
Griffith  is  planning  to  tell  one  phase  of  life 
in  the  South,  the  country  in  which  he  spent 
his  boyhood.  He  has  planned  to  do  this 
for  many  years,  it  being  one  of  his  "pet" ideas  to  show  the  charm  of  Southern  life 
on  the  screen. 
Perhaps  never  before  has  a  company 

visited  so  many  locations  for  one  picture, 
excepting  where  the  story  was  founded  on 
travel.    Each  of  the  forty-seven  locations 

has  been  selected  as  ideal  in  representing 
one  charm  of  the  south.  Here  it  is  an  old 
porch,  there  a  home,  again  a  stream,  and 
in  another  place  an  orchard.  The  entire 
company  will  travel  370  miles  to  reach  a 
hill-side  on  which  part  of  the  action  is  to 
occur. 

This  expedition  is  the  first  time  Griffith 
has  been  able  to  put  into  effect  his  idea 
that  action  should  be  filmed  in  the  exact 
location  about  which  the  story  is  told. 

In  the  future  he  hopes  to  make  less  and 
less  use  of  his  studio  as  a  permanent  loca- 

tion, and  to  keep  his  company  on  location 
the  greater  part  of  the  time. 

The  company  which  Griffith  takes  includes 
Mae  Marsh,  Ivor  Novello,  Carol  Dempster, 
Neil  Hamilton,  Porter  Strong,  Lucille  La- 
Verne,  Joseph  Burke  and  Charles  Mack.  G. 
W.  Bitzer  and  Hendrik  Sartov  will  head  the 
camera  staff. 

The  entire  technical  staff  has  been  em- 
ployed for  the  trip,  with  the  company  un- 

der the  management  of  J.  C.  Epping,  Trea- 
surer of  the  Griffith  Corporation. 

Goldwyn  to  Distribute  "The  Spoilers 
New  Version  of  Rex  Beach's  Famous  Work 
Will    Be    Produced    by  Jesse  D.  Hampton 

Rex  Beach's  famous  story,  "The  Spoil- 
ers," is  to  go  into  production  within  three 

weeks  and  Goldwyn  is  handling  it.  The 
picture  will  be  photographed  at  Goldwyn 's 
studios  in  Culver  City,  Calif.,  with  exter- 

iors, probably,  being  taken  in  Alaska. 
Goldwyn  has  just  signed  a  contract  with 

Jesse  D.  Hampton,  who  has  acquired  the 
motion  picture  rights  to  all  of  Rex  Beach's 
works,  to  produce  the  new  film  version  of 
his  most  famous  story  at  its  studios  for  dis- 

tribution by  Goldwyn. 
"The  Spoilers"  is  a  story  about  the  Klon- 

dike gold  rush  and  one  of  the  most  widely 
read  in  the  English  language. 
Lambert  Hillyer  will  direct  this  produc- 

tion. He  is  noted  in  the  screen  world  for 
his  direction  of  out-of-doors  photoplays,  hav- 

ing been  responsible  for  most  of  William 
S.  Hart 's  big  successes. 

The  scenario  is  all  ready,  having  been 

prepared  by'  Fred  Myton,  Elliott  Clawson and  Hope  Loring.  In  its  final  stages  the 
continuity  has  been  looked  over  by  June 
Mathis,  Editorial  Director  for  Goldwyn, 
whose  suggestions  have  been  incorporated 
into  the  manuscript.  The  picture  has  been 
in  preparation  for  the  past  four  months  so 
that  when  photography  has  actually  begun, 
it  can  be  rushed  through  with  great  speed. 

Rex  Beach  will  personally  assist  in  the 
picturization  of  his  story.  He  has  kept  in 
close  touch  with  Mr.  Hampton  during  the 
four  months  devoted  to  preparations  and  is 
expected  to  arrive  at  the  studios  when  the 
camera  begins  to  grind. 

"Adam's  Rib"  Highly  Praised 
Los  Angeles  Newspapers  Hail 

Cecil  DeMille's  Newest  Production 

Cecil  B.  DeMille's  latest  production  for 
Paramount,  ' '  Adams  Rib, ' '  by  Jeanie  Mac- 
pherson,  had  its  world  premiere  at  Graiv 
man's  Rialto  Theatre,  Los  Angeles,  last 
Sunday  and  registered  the  greatest  triumph 
of  the  producer's  career,  according  to  the 
Los  Angeles  newspapers,  all  of  which  gave 
high  praise  to  the  picture. 

Guy  Price,  in  the  "Evening  Herald,  said: 
' '  For  novel  daring  in  the  production  of 
forest  and  cave-man  sequences  in  the  midst 

No  Truth  in  Story  of  Pathe 
Ownership  Change 

Bemhard  Benson,  Vice-President  of 
Pathe  and  a  partner  in  the  firm  of 
Merrill,  Lynch  &  Co.,  characterized 
the  published  statement  in  a  recent 
issue  of  Variety  to  the  effect  that  "a 
possible  change  of  ownership  of  the 
Pathe  organization  was  in  prospect" as  entirely  unfounded  and  absolutely 
contrary  to  fact. 

of  a  portrayal  of  Twentieth  Century  life 
it  is  doubtful  if  this  picture  has  ever  been 
equalled.  Cecil  B.  DeMille  deserves  great 
commendation  as  a  director.  The  excellence 
of  the  photography  cannot  be  gainsaid. 
Milton  Sills  wins  the  unrestricted  approval 
of  all  spectators.  Elliott  Dexter  made  the 
most  of  his  part.  Theodore  Kosloff  is  a 
success  and  Anna  Q.  Nilsson  and  Pauline 
Garon  are  well  suited  to  their  roles." 
Edwin  Schallert,  in  the  Times,  said:  "De- 

Mille is  more  clever  than  usual  in  'Adam's 
Rib.'    It  is  just  full  of  fascinating  stuff." 

The  Examiner's  critic  said:  "  'Adam's 
Rib'  is  rich  in  philosophy  on  married  life. 
The  plot,  with  all  of  its  richness  of  de- 

tail, its  sumptuous  settings  and  its  beauty 
of  evolution,  takes  Cecil  DcMille  back  to 
the  philosophies  which  made  his  earlier  pic- 

tures such  great  popular  successes." 
The  Express  said:  "  'Adam's  Rib'  stirs 

up  a  Pandora  's  Box  of  sophistry  and  bril- liant technic.  It  is  a  fascinating  study  in 
directorial  psychology  and  cunning  crafts- 

manship. ' ' 
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Strand  Gets  Warners'  Fifth  March  11 

Big  Broadway  House  Will  Be  the  First  to  Show  "Little 
Church  Around  the  Corner"  Adaptation  of  Blaney  Play 

The    first    public  showing    of  Warner 
Brothers'  "Little  Church  Around  the  Cor- 

ner" will  be  given  at  the  New  York  Strand 
Theatre  during  the  week  of  March  11.  This 
is  the  fifth  production  to  be  released  by 
the  Warner  organization  for  the  season,  the 
remaining  two  being  "Brass"  and  "Main 

Street. ' ' One  of  the  outstanding  dramatic  fea- 
tures in  the  production  of  "Little  Church" 

is  said  to  be  a  scene  showing  a  mine  cave 
in  with  hundreds  of  miners  entombed  under 
tons  of  debris.  For  this  scene  an  exact  re- 

production  of  a  Pennsylvania    coal  mine 

Independents  Must 

Be  Assured  Outfit, 

Declares  Rosenberg 
"Unless  independents  adhere  to  the  de- 

mand for  stability  in  carrying  through 
deals;  unless  they  modernize  their  tactics 
and  come  up  to  the  standard  of  other  in- 

dustries in  this  country,  they  cannot  pros- 
per." So  said  Michael  Eosenberg,  secre- 

tary of  Principal  Pictures  Corporation,  in 
the  course  of  an  interview  given  in  Los 
Angeles  last  week.  In  addition  to  being 
associated  with  Irving  and  Sol  Lesser  in 
Principal  Pictures  Corporation,  which  is 
producing  and  distributing  pictures  solely 
for  the  independent  market,  Mr.  Eosenberg 
is  heavily  interested  in  theatre  interests  on 
the  Coast.  He  is  one  of  the  stockholders 
in  the  Jensen  &  Von  Herberg  circuit  of 
theatres  as  well  as  in  a  number  of  inde- 

pendent exchanges. 
"Before  investing  money  in  independent 

production  and  the  distribution  field,"  said 
Mr.  Eosenberg,  ' '  I  made  a  careful  investiga- 

tion of  conditions  in  general.^  I  ascertained 
that  the  day  of  the ,  reel  independent,  the 
concern  that  produces  for  the  open  market, 
had  at  last  come.  I  realized,  too,  that 
through  utilization  of  sound  business  tactics 
such  an  enterprise  would  find  an  unlimited 
field.  I  have  found  exchangemen  with 
whom  we  have  done  business  particularly 
enthusiastic,  but  they  have  had  to  be  guar- 

anteed a  specific  output  of  productions  that 
they  in  turn  could  sell  to  exhibitors  strict- 

ly on  their  merits. 

"We  are  satisfied  that  by  giving  the  ex- 
hibitor pictures  with  which  he  will  make 

money  we  will  succeed." 

Renown  of  Buffalo 

Celebrates  Opening 

With  Hotel  Showing 
There  was  a  large  crowd  in  attendance 

at  the  screening,  reception  and  dance  staged 
by  Manager  Bobert  T.  Murphy  to  mark 
the  opening  of  the  Buffalo  exchange  of  Ee- 
nown  Pictures,  Inc.,  Thursday  evening, 
Feb.  1  in  the  Hotel  Statler,  Buffalo.  "The 
World's  a  Stage"  was  the  feature  screen- 
oil.    Renown  is  occupying  the  former  Ed- 

was  built  at  the  Warner  coast  studios  at 
an  approximate  cost  of  $25,000. 

Briefly,  the  theme  of  the  story  deals 
with  the  fact  that  there 's  a  little  church 
in  every  one's  heart.  Interwoven  in  the theme  is  a  romantic  melodramatic  series  of 
incidents  which  are  said  to  round  out  an 
engrossing  photodrama. 

An  unusually  large  cast  of  screen  players 
headed  by  Claire  Windsor  was  engaged  for 
the  production,  and  among  them  are  Ken- 

neth Harlan,  Walter  Long,  Margaret  Sed- 
don,  Pauline  Stark,  Hobart  Bosworth, 
George  Cooper,  Winter  Hall,  Alec  Francis 
and  Cyril  Chadwick. 

ucational  office  in  the  Beyer  film  building 
at  „  Pearl  and  Tupper  Streets.  Miss  Euth 
Eappeport  has  resigned  from  the  Merit 
staff  to  continue  with  Mr.  Murphy,  who 
was  formerly  associated  with  N.  I.  Filkins 
in  the  operation  of  the  Albany  and  Buffalo 
Merit  exchanges.  N 
Mike  Eesnick  has  resigned  as  a  member 

of  the  sales  staff  of  Bond  Photoplays,  Inc., 
of  Buffalo  and  has  returned  to  New  York. 
He  has  been  succeeded  by  George  Canty, 
formerly  with  Fox.  Bond  is  tacking  up 
new  booking  records  these  days.  Fred  M. 
Zimmerman  has  just  returned  from  a  trip 
/hrough  the  state  and  is  now  concentrating 
on  Buffalo  business. 

Sam  Sax  Leaves  for  Southwest 
Sam  Sax,  sales  manager  for  L.  Lawrence 

Weber  &  Bobby  North,  left  this  week  for 
a  week's  trip  to  the  Southwest.  He  will 
cover  Dallas  and  adjoining  film  centers  in 
the  interests  of  the  producers  of  Will  Nigh's series.  Mr.  Sax  has  worked  out  an  effective 

selling  campaign  on  "Notoriety,"  the  Will 
Nigh  release,  and  will  confer  with  the  dis- 

tributors of  the  production  on  selling  aids. 

A  short  time  ago  Arrow  Film  Corporation 
announced  that  "The  Broken  Violin,"  one 
of  its  new  Arrowplays,  was  to  have  one  of 
the  most  thrilling  climaxes  ever  seen.  E. 
W.  Wood,.  President  of  Atlantic  Features, 
Inc.,,  had  taken  his  company  to  Stamford, 
Conn.,  to  shoot  the  required  scenes.  Eeed 

Howes,  the  athletic  young  star,  was  sched- 
uled to  drop  from  a  rope  ladder  dangling 

beneath  a  hyrdo-aeroplane,  into  the  narrow 
confines  of  a  speed  boat,  already  carrying 
three  people.  It  was,  in  their  opinion,  a 
stunt  unprecedented  in  cinema  annals — one 
that  should  provide  a  real  thrill. 
I  Jack  Dillon,  the  director,  had  picked  his 
location — La  small  bay  near  Stamford  and 
everything  was  in  readiness.  There  were 
two  hydro-aeroplanes,  a  speed  boat,  and  a 
squad  of  cameramen  upon  the  beach.  Un- 

fortunately, due  to  the  extreme  cold,  which 
was  heightened  by  a  gale,  there  were  many 
mishaps  to  the  planes  and  other  unforeseen 
interruptions,  and  the  thrilling  stunt  was 
never  caught  by  the  cameras.    For  this  rea- 

Rintintin  will  appear  in  "Wolf  Fangs,"  a Warner  Brothers  production 

Arrow  Sells  Ten  Subjects 

for  Brazilian  Distribution 
David  J.  Mountan,  foreign  manager  of 

Arrow  Film  Corporation,  announces  the  sale 
of  the  following  pictures  to  Universal  Pic- 

tures Corporation  for  Brazil:  "The  Streets 
of  New  York,"  "The  Price  of  Youth," 
"God's  Country  and  the  Law,"  "Im- 

pulse," "A  Motion  to  Adjourn,"  "Bonnie 
May,"  "The  Innocent  Cheat,"  "Night 
Life  in  Hollywood,"  "The  Hidden  Light," 
and  "Penny  of  Top  Hill  Trail." 

Mr.  Mountan  states  that  further  develop- 
ments will  be  announced  within  the  next 

few  weeks. 

son  Mr.  Wood  deemed  it  advisable  to  take 

his  company  to  a  warmer  climate.  Ac- 
cordingly a  couple  of  weeks  ago  they  left 

for  Miami,  Fla.,  and  Arrow  officials  have 
waited  expectantly  for  some  word  from 
them.  On  Feb.  2  they  were  pleased  to-  re- ceive the  following  telegram: 

"Atlantic  features  today  finished  picture. 
One  of  greatest  climax  thrills  ever  taken, 
when  Howes  climbed  down  rope  ladder  of 
seaplane  and  went  into  speed  boat.  For 
close  shots  cameraman  Freisinger  put  cam- 

era on  wing  of  plane  and  then  strapped  him- 
self on  end  of  wing.  To  photograph  long 

shots  three  cameramen  flew  in  ten-passen-' ger  Aeromarine.  Howes  finally  hung  by  his 
knees  on  rope  ladder  and  flew  over  Miami 
electrifying  entire  population.  Very  costly, 

but  got  wonderful  stuff.    E.  W.  Wood." Arrow  officials  feel  sure  the  ultimate 
screen  result  will  more  than  compensate  for 
the  delays  in  filming.  They  confidently 
expect  "The  Broken  Violin"  will  be  one 
of  the  biggest  box  office  attractions  they 
ever  handled.  The  picture  is  scheduled  for 
release  early  in  March. 

Atlantic  Completes  "Broken  Violin" Northern  Cold  Forces  Company  to  Go  South,  Where 

Howes  Successfully  Accomplishes  Aeroplane  Stunt 
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CummingsMaking"The  Drug  Traffic 
Harvey  Gates  Is  the  Author,  and  Story  Is  Described 
as  Designed  for  Entertainment  and  Not  for  Preachment 

Irving  Cunimings,  West  Coast  producer, 
this  week  wired  his  offices  at  1540  Broad- 

way, the  Loew  State  Theatre  Building,  that 
he  was  making  a  special  entitled  ' '  The  Drug 
Traffic,"  which  will  be  completed  this  week. 
Prints  of  the  production,  which  is  based  on 
the  evil  of  drug  traffic,  will  be  in  exchanges 
by  February  24,  according  to  Mr.  Cum- 
mings'  telegram. 

The  cast  includes  Gladys'  Broekwell,  Bar- 
bara Tennant  and  Bob  Walker.  The  story 

is  an  origin/tl  one,  written  by  Harvey  Gates, 
author  <Jf  "Hurricane's  Gal"  and  many 
other  predictions.  Irving  Cummings  is 
directing  the  production. 

While  it  is  believed  a  number  of  pictures 
touching  on  the  narcotic  evil  will  be  re- 

vived, it  is  felt  also  that  few  of  them  will 
see  the  light  of  day  because  of  objection- 

able features.  The  Cummings  production 
aims  at  being  neither  a  preachment  nor  a 
lecture.  It  is  intended  to  be  good  enter- 

tainment and  designed  to  arouse  interest 
because  of  the  timeliness  of  the  subject. 
The  picture,  according  to  Mr.  Cummings> 
who  said  that  he  will  distribute  his  picture 
through  leading  exchanges  throughout  the 
country,  is  censor-proof  and  no  appeal  is 
made  to  sensationalism  in  any  form. 

Warners  to  Produce 

Picture  Featuring 

Famous  Dog  Doctor 
Rintintin,  the  famous  police  dog  and 

world  war  hero,  is  to  be  featured  in  a  Ches- 
ter M.  Franklin  production  which  will  be 

supervised  by  Harry .  Rapf  for  the  Warner 
Brothers.  The  working  title  of  the  story 
is  "Wolf  Fangs,"  and  preparations  are 
now  under  way  to  film  the  production  at 
the  Warner  coast  studios.  The  story  is 
laid  in  the  heart  of  the  Canadian  North- 
west. 

Rintintin,  pronounced  "Rawntawntawn," 
is  a  canine  actor  possessing  an  unusual 
faculty  to  perform  at  once  the  most  daring 
feats  as  well  as  properly  to  comport  him- 

self in  the  most  appealing  dramatic  mo- 
ments. He  has  appeared  in  a  number  of 

productions. 
An  interesting  romance  is  woven  around 

the  eareer  of  the  famous  police  dog.  Dur- 
ing the  world  war  a  little  town  near  Paris 

was  bombed  by  German  planes.  All  the  in- 
habitants fell  victims  to  the  raid  save  Rin- 

tintin and  his  mate  Nanette.  As  a  conse- 
quenee  small  dolls  representing  Rintintin 
and  Nanette  were  carried  by  the  soldiers 
as  a  protection  against  air  raids. 

Principal  Pictures 

Engages  Cline  for 

Cohan  Adaptation 
Edward  Cline,  regarded  as  one  of  the 

best  comedy  directors,  has  been  signed  by 
Sol  Lesser  and  Michael  Rosenberg  of  Prin- 

cipal Pictures  to  direct  "The  Meanest  Man 
in  the  World,"  a  George  M.  Cohan  play. 

Bert  Lytell  will  play  the  title  role.  There 
is  a  possibility  of  Mr.  Cohan's  going  to 
Los  Angeles  to  assist  in  the  direction  of 
the  comedy.  The  continuity  is  being  pre- 

pared by  Leonore  Coffee  and  John  Good- 
rich. 

Cline  is  at  present  engaged  directing 
Buster  Keaton  in  his  first  five-reel  feature. 
He  has  been  associated  with  Keaton  dur- 

ing the  production  of  a  majority  of  the 
comedian's  pictures.  When  Keaton  was  in 
the  East  recently  Cline  directed  Jackie 
Coogan  in  "Toby  Tyler,"  the  circus  story, and  it  was  the  result  of  his  work  on  this 
picture  that  determined  Sol  Lesser  to  retain 
him  for  the  coming  production. 

Commended  by  Review  Board 
The  National  Board  of  Review  announced 

last  week  that  it  had  included  in  its  Jan- 
uary list  of  commendable  photoplays  two  C. 

C.  Burr  pictures  which  it  particularly  rec- 
ommended to  exhibitors  and  picture  aud- 

iences.   These  are  "The  Last  Hour,"  a 

feature  with  Milton  Sills  and  Carmel  Meyers 
in  the  leading  roles,  now  awaiting  a  definite 
release  date,  and  "Faint  Hearts,"  an  All- 
Star  comedy,  distributed  through  the  W.  W. 
Hodkinson  Corporation. 

Choose  Tom  Moore 

and  Ann  Forrest  for 

Next  Nigh  Feature 
Lawrence  Weber  &  Bobby  North,  dis- 

tributors of  Will  Nigh's  productions  for 
this  season  received  word  from  the  inde- 

pendent director  that  Tom  Moore  and  Ann 
Forrest  had  been  cast  as  the  principals  of 
Nigh's  second  feature,  "Marriage  and 
Morals."  Both  stars  have  begun  work  at 
the  Metro  studios  in  New  York  City,  where 
the  new  picture  is  being  shot.  It  is  likely 
the  company  will  go  to  Florida  later  for exteriors. 
Tom  Moore  has  just  returned  from  a  trip 

abroad.  He  will  be  remembered  as  the  fea- 
tured player  of  "A  Man  and  His  Money," 

"Lord  and  Lady  Algy,"  "City  of  Com- 
rades," "Toby's  Bow,"  "Stop  Thief," 

and  "Officer  666." 
Ann  Forrest  was  the  heroine  of  "The 

Town  that  Forgot  God"  and  the  new  Fox 
production,  "If  Winter  Comes."  She  was 
featured  in  "The  Grim  Game,"  "The 
Prince  Chap,"  "The  Splendid  Hazard," 
"Dangerous  Days,"  "The  Great  Acci- 

dent," "Behold  My  Wife"  and  "The  Faith 

Healer. ' ' 

Northwest  All  Set 

for  Arrival  of  Film 

Starring  Emile  Coue 
It  did  not  take  autosuggestion  long  to 

set  J.  A.  Gage,  local  Educational  manager, 
in  motion.  Nor  did  it  take  him  long  to 
broadcast  the  news  that  Educational  had 
secured  M.  Emile  Coue  to  make  a  picture. 
He  booked  the  picture  into  two  of  the 
largest  theatres  in  his  territory,  the  Seattle 
Coliseum  and  the  Portland  Liberty,  for  day 
and  date  showings,  Feb.  24.  He  wrote  his 
own  stories  of  the  announcement  and  sent 
them  to  the  editors  of  -  every  Northwest 
newspaper  in  his  territory  with  a  circula- 

tion of  over  1,000.  The  ninety-three  ed- 
itors fell  in  line  100  percent.  Now  Gage 

is  only  praying  for  prints  enough  to  go 
around. *  *  * 

L.  N.  Walton,  Portland  manager  of  the 
Greater  Features  exchange,    is  the  proud 
daddy  of  a  fine  big  boy. 

*  *  * 

The  Seattle  Arrow  exchange  has  pur- 
chased five  Big  Boy  Williams  features  in 

five  reels  for  the  Pacific  Northwest.  This 
is  the  first  time  these  pictures  have  had  a 
local  representation. 

In  addition  to  all  the  Al  Lichtman  pro- 
duct and  the  Principal  Pictures  releases  Al 

Rosenberg,  of  De  Luxe  Feature  Film  Com- 
pany, has  completed  arrangements  to 

handle  the  six  C.  C.  Burr  releases.  Included 
are  "Sure  Fire  Flint,"  "Secrets  of  Paris," 
"You  Are  Guilty,"  "Luck,"  "The  Last 
Hour,"  and  "Oh,  Ye  Fools." 

Mastodon  Films  to  Star 

Young  Russell  Griffin 
Russell  Griffin  bids  fair  to  be  one  of  the 

young  stars.  The  young  man,  a  "find"  of 
C.  C.  Burr's,  has  some  months  to  go  before 
he  can  lay  claim  to  being  six  years  of  age. 

Russell  has  appeared  in  a  number  of  Mas- 
todon features,  notably  "Sure  Fire  Flint" 

and  "You  Are  Guilty." 
Mastodon  has  several  plans  under  consid- 

eration for  the  starring  of  Russell.  One 
that  will  in  all  likelihood  be  put  into  effect 
is  a  series  of  well  known  fairy  tales,  while 
another  will  offer  the  player  in  a  series  of 
screen  adaptations  of  widely  read  children's stories. 

Burr  Preparing  for  Another  Series 
Contemplates  Making  Eight  or  More  Subjects  for 
Next  Season,  Several  of  These  with  Johnny  Hines 

C.  C.  Burr  announces  that  with  the  issu- 
ing of  "You  Are  Guilty"  he  will  have  com- 

pleted his  series  of  six  productions  for  the. 
independent  market. 

Mr.  Burr  is  now  going  ahead  in  his  plans 
for  still  another  series  of  pictures  which 
contemplate  the  making  of  eight  or  more 
features  for  the  coming  season.  Two  and 
possibly  three  of  these  will  be  Johnny  Hines 
productions,  combination  comedy  and  dram- 

atic subjects  that  proved  so  popular  in  the 

past. 
In  the  Burr  productions  all-star  casts  will 

be  used..  This  has  been  and  will  continue 
to  be  the  policy  of  the  organization. 

The  first  of  the  eight  or  more  features 
is  now  practically  ready  for  production.  It 
will  probably  be  made  at  the  Long  Island 
studios  of  Mastodon  and  will  be  completed 
far  in  advance  of  the  release  date  of  the 
last  of  the  series  of  six  productions. 

In  addition  to  the  features  the  Burr  or- 
ganization will  enlarge  its  short  subject  de- 

partment and  make  more  of  the  one  and 

two  reelers  than  in  the  past.  The  All-Star 
Comedies,  released  through  the  W.  W.  Hod- 

kinson Corporation,  will  be  produced  at  the 
rate  of  two  a  month.  One  of  the  latest  of 
the  All-Star  Comedies  to  be  produced  is 
called  "So  This  Is  Hamlet,"  a  burlesaue 
on  the  famous  play  and  said  to  be  one  of 
the  most  amusing  things  the  veteran  Char- 

lie Murray  has  done. 
The  Earl  Hurd  comedies,  making  U6e  of 

real  persons  and  animals  in  conjunction 
with  animated  cartoons,  all  photographed 
and  shown  on  the  screen  at  the  same  time, 
also  will  be  turned  out  as  before. 

Scenics  such  as  those  recently  photo- 

graphed by  W.'  A.  Van  Scoy  and  Rollin Lester  Dixon  will  be  on  the  schedule  now 

being  planned,  while  Burr's  Novelty  R-eel 
will  be  produced  and  released  as  usual. 

Although  Johnny  Hines  has  been  grad- 
uated from  short  stuff,  the  "Torchy"  com- edies continue  to  be  popular.  There  is 

every  liklihood  a  new  series  of  Torchy 
films  will  be  made  with  a  star  already  under 
contract. 
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Busy  Month  Ahead  for  C.  B.  C.  Staff 

Director  he  Saint  at  Work  on  "Temptation"  and  Two 
Productions  Are  Being  Prepared  for  Immediate  Issue 

Completion  of  production  on  a  newfeature 
of  its  series  and  the  laying  out  of  dis- 

tribution and  exploitation  campaigns  on 
three  productions  is  the  schedule  that  will 
make  the  current  month  a  busy  one  for  C. 
B.  C. 

The  feature  on  which  production  i«  to 
be  completed  is  "Temptation,"  which  is 
being  produced  at  the  company's  West 
Coast  production  centre,  with  an  all  star 
cast  directed  by  Edward  J.  LeSaint,  who 
directed  the  first  two  pictures  on  the  series. 
It  is  planned  to  follow  the  regular  releasing 
schedule. 

There  are  two  other  features  which  the 

Harry  Charnas  Buys 

Principal's  Product 
for  Four  Territories 

Another  important  territorial  sale  was 
recorded  this  week  by  Irving  Lesser,  east- 

ern manager  of  Principal  Pictures  Corpora- 
tion when  he  closed  a  deal  with  Harry 

Charnas,  owner  of  the  Standard  Film  Ser- 
vice Exchanges  in  Cleveland,  Cincinnati 

and  Detroit,  and  the  Federated  Film  Ex- 
change of  Pittsburgh,  whereby  those  ex- 

changes will  handle  the  distribution  of 
"The  "World's  a  Stage"  and  "Environ- 

ment" in  Ohio,  Michigan,  Western  Penn- 
sylvania and  West  Virginia,  Kentucky, 

covering  a  15  per  cent  territory.  This  is 
the  second  big  sale  Principal  has  closed  in 
ten  days,  the  other  being  the  sale  of  those 
pictures  to  the  S.  A.  Lynch  interests  in 
the  South. 

"The  World's  a  Stage,"  is  an  Irving 
Cummings  special  written  by  Elinor  Glynn 
in  which  Miss  Dorothy  Phillips  is  starred. 
•"Environment"  is  an  all-star  cast  affair, 
the  cast  being  headed  by  Milton  Sills  and 
Alice  Lake.  Both  pictures  are  doing  re- 

markably well. 
The  following  sales  also  were  announced: 
All  Principal  Pictures  product  to  Mid- 

west Film  Exchange  of  Milwaukee  for  Wis- 
consin and  the  Upper  Michigan  peninsula. 

"Environment"  to  E.  M.  Thomas  of  Strand 
Film  Exchange,  Washington,  for  District 
of  Columbia,  Virginia,  Maryland  and  Del- 

aware. Dick  Hatton  series  to  Oscar  Old- 
know,  of  Atlanta,  for  Louisiana  and  Mis- 
sissippi. 

"Brass"  at  Review 

Goes  Over  Heavily, 

Declares  Goldberg 
Before  a  special  audience  of  prominent 

motion  picture  men  and  women  at  Glendale, 
Los  Angeles,  Cal.,  a  preview  showing  of 
Warner  Brothers'  "Brass"  was  greeted 
with  applause,  according  to  telegrams  re- 

ceived at  the  home  offices  from  the  coast 
studios. 

J.  H.  Goldberg,  of  the  S.  &  O.  Pictures 
Corporation,  Los  Angeles,  wired  as  fol- 

lows: "Preview  'Brass'  and  went  over 
million  percent.  Absolutely  the  greatest 
picture  release  in  months.  Entire  east  at 
its  best.  If  'Main  Street'  is  as  good  as 
'  Brass '  you  will  be  sitting  on  top  of  the 

world. ' ' Harry  Rapf  and  Sam  Warner  are  expect- 
ed to  arrive  east  this  week  with  the  pro- 

duction. Since  the  Strand  Theatre,  New 
York,  has  contracted  for  the  Warner  class- 

company  has  acquired  for  state  rights  dis- 
tribution, and  which  also  will  be  placed 

on  the  market  this  month.  These  are  of 
first  run  feature  calibre,  the  first  being  the 
picturization  of  H.  G.  Wells'  *?;reat  novel 
' '  The  Passionate  Friends, ' '  which  is  a 
George  H.  Davis  production;  and  the  second 
the  Dallas  M.  Fitzgerald  production  on 
which  the  final  title  will  be  decided  within 
the  week,  the  cast  including  Miriam  Cooper, 
Forrest  Stanley,  Richard  Tucker,  Mitchel 
Lewis,  Maude  Wayne  and  Kate  Lester. 

It  is  planned  that  a  complete  exploitation 
campaign  will  be  ready  with  the  release  of 
each  feature. 

ics,  it  is  intimated  the  feature  will  be 
given  a  first  run  showing  at  that  theatre 
within  the  near  future. 

The  Norris  novel  of  which  the  picture  is 
an  adaptation  is  in  its  fifty-third  edition. 
The  cast  includes  Monte  Blue,  Marie  Pre- 
vost,  Frank  Keenan,  Irene  Rich,  Helen 
Ferguson,  Harry  Myers  and  Pat  O'Malley. 

Warners  Engage  Golf 

Champion  to  Appear 

in  One  Reel  Series 

Gene  Sarazen,  world  famous  gold  cham- 
pion, has  been  engaged  by  Warner  Brothers 

to  be  featured  in  a  series  of  seven  one- 
reel  productions  which  will  be  produced  at 
the  Warner  coast  studios  under  the  super- 

vision of  Harry  Rapf.  The  series  will  com- 
bine comedy  and  golf  instructions. 

Work  is  expected  to  begin  within  the 
next,  fortnight. 

' '  We  have  engaged  Mr.  Sarazen  for  this 
short  series  of  golf  pictures  for  two  rea- 

sons," said  Harry  M.  Warner.  "One  is 
that  a  series  of  this  kind  will  be  a  won- 

derful box  office  asset  for  exhibitors  because 
Mr.  Sarazen  is  an  internationally  known 
figure.  Secondly,  since  the  primary  pur- 

pose of  the  screen  is  to  convey  the  good, 
clean,  wholesome  things  of  life,  the  pic- 

tures will  act  as  an  incentive  for  the  young 
and  old  to  take  up  this  healthful  outdoor 

sport. ' ' 
Herman  Buys  "Notoriety" Sam  Sax,  sales  manager  for  L.  Lawrence 

Weber  &  Bobby  North,  announces  the  sale 
of  Will  Nigh's  feature  production  "Noto- 

riety" to  Lou  Berman,  head  of  the  Inde- 
pendent Film  Exchange  of  Phila.,  for  Mary- 

land, Delaware,  District  of  Columbia  and 
Virginia.  This  sale  brings  the  percentage 
of  territory  sold  on  the  Weber  &  North  re- 

lease up  to  88%    of  the  country. 

Add  June  Elvidge 

to  C.  B.  C.'s  Cast 

for  "Temptation" June  Elvidge,  word  comes  from  the  coast, 
has  been  engaged  for  an  important  role  in 
C.  B.  C.'s  third  production  "Temptation." 

Bryant  Washburn  was  secured  last  week 
for  this  production,  and  it  is  stated  several 
other  stars  are  being  signed  up.. 

June  Elvidge  has  a  large  following,  which 
has  been  added  to  recently  by  her  work 
with  Thomas  Meighan  in  "The  Man  Who 
Saw  Tomorrow"  and  with  Gloria  Swanson 

in  "The  Impossible  Mrs.  Bellew." It  became  known  this  week  that  Jack 
Cohn  of  C.  B.  C.  has  been  at  the  West 
Coast  production  studio  for  the  past  two 
weeks  for  consultation  with  Director  Ed- 

ward J.  LeSaint. 
The  story  of  "Temptation"  comes  under 

the  head  "society-drama,"  giving  ample 
opportunity  for  big  sets,  society  back- 

grounds, and  beautiful  costuming  such  as 
women  love  to  see. 

Jesse  Goldburg  Sees 

Genuine  Demand  for 

Independent  Product 

The  New  York  office  of  the  Independent 
Pictures  Corporation  is  in  receipt  of  a 
communication  from  its  President,  Jesse  J. 
Goldburg,  who  is  on  the  coast  easting  the 
first  of  a  series  of  special  productions  which 
his  organization  is  to  release.  Mr.  Goldburg 

says  he  broke  his  trip  to  the  coast  by  var- 
ious stop  overs  in  key  cities  and  that  both 

exhibitors  and  state  rights  buyers  are  unan- 
imous in  affirming  that  this  is  emphatically 

the  day  of  the  independent. 
As  a  general  proposition  the  demand  for 

independent  productions  exceeds  the  avail- 
able supply,  according  to  Mr.  Goldburg. 

Mr.  Goldburg  is  emphatic  in  saying  that 
theatres  all  over  the  country  are  eager  to 
play  independent  pictures  of  the  rugged  or 
more  virile  type  and  that  there  seems  to 
have  been  a  surfeit,  of  social  dramas  pa- 

tented after  the  old  style  melodrama.  The 
demand  seems  to  be  general  for  the  out- 

door picture. 

George  H.  Davis  Receiving 

Complimentary  Messages 
George  H.  Davis,  since  his  announcement 

in  the  trade  press  of  the  release  of  "The Passionate  Friends,"  by  H.  G.  Wells,  has 
been  the  recipient  of  congratulatory  letters 
and  messages  complimenting  him  on  bring- 

ing the  work  of  the  famous  authors  to  the screen. 
The  name  of  H.  G.  Wells  coupled  with 

motion  pictures  is  considered  an  asset.  His 
unique  position  in  ihe  rank  of  famous 
authors  and  the  great  popularity^  of  his 
writings  are  responsible  for  many  inquiries 
which  Mr.  Dnvis  is  receiving. 
"Mr.  Davis  has  no  statement  to  make  as 

to  what  his  plans  are  for  picturizing  other 

popular  novels. 
Premium  Pictures  Form 

Stock  Company  and  Staff 
Word  has  been  received  from  the  coast 

that  Premier  Picture  Productions,  produc- 
ing for  exclusive  distribution  through  In- 

dependent Pictures  Corporation  has  form- 
ed a  permanent  stock  company  and  is  rapid- 
ly placing  under  annual  contract  represent- ative actors  and  actresses  who  will  play 

principal  roles,  while  the  smaller  parts  will 
be  east  at  the  time  each  picture  goes  into 
production.  A  staff  of  technical  workers 
are  also  being  placed  under  contract. 

Officials  of  the  company  express  them- 
selves as  pleased  at  the  outlook  and  feel 

certain  business  conditions  will  more  than 
justify  the  extension  of  their  activities. 

Thomas  Buys  C.  B.  C.  Features 
D.  M.  Thomas,  head  of  Strand  Film  Ser- 

vice, made  a  trip  to  New  York  to  see  C.  B. 
C.'s  "More  to  Be  Pitied"  and  "Only  a 
Shopgirl,"  and  afterwards  arranged  to  take 
them  over  for  Maryland,  District  of  Col- 

umbia, and  Virginia. 
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Short  Subjects  and  Serials 

Will  Rogers  to  Make  Pathe  Comedies 

Thirteen  Two-Reelers  Will  Be  Produced  by  Hal  Roach 

and  Released  at  the  Rate  of  One  Every  Four  Weeks 

One  of  the  most  important  announce- 
ments that  Pathe  Exchange  has  made  with- 

in the  last  year,  is  the  statement  that  Will 
Rogers,  famous  wit  and  popular  Broadway 
comedian,  has  signed  a  contract  to  appear 
in  thirteen  two-reel  Pathe  comedies  under 
the  banner  of  Hal  Eoach  which  are  to  be 
released  one  a  month. 
Upon  the  conclusion  of  the  New  York 

run  of  the  'Tollies,"  Will  Rogers  will  go 
West  to  the  Roach  Studios  to  begin  work 
on  the  comedy  series.  The  production  of 
these  comedies  will  take  Will  Rogers  back 
among  the  people  with  whom  he  is  just  as 
popular  as  he  is  in  the  East. 

"I  am  going  to  take  a  certain  character 
which  I  have  been  trying  to  put  over  for 
some  time  and  build  my  comedy  around 

him,"  said  Rogers.  "I  am  going  out  and 
make  five  reel  features  in  two  reels.  I've 
got  a  hunch  that  this  is  what  the  exhibitors 
and  public  want,  and  if  I  can  judge  by  the 
way  'A  Ropin  Fool'  and  'Fruits  of  Faith' 
are  going  over  in  most  places  I  can  see 
that  Hal  Roach,  Pathe  and  I  are  going  to 
make  a  good  trio. 
"Yes,  these  two-reelers  are  going  to  be 

funny,  even  if  I  have  to  use  some  of  Har- 
old Lloyd  cut-outs  to  do  it." 

Rogers'  reputation  as  a  stage  comedian 
of  the  first  quality  is  Tecognized  through- 

out the  entire  country. 
Recently,  it  has  been  greatly  enhanced 

by  his  witty  after-dinner  speeches  widely 
published  and  by  his  humorous  articles  in 
the  New  York  Times. 

REVIEWS    OF  CURRENT 

SHORT  SUBJECTS 

'The   Balloonatic,"   First  National 
Buster  Keaton  has  a  regular  comedy  in 

"The  Baloonatic,"  meaning  by  that  a  regu- 
lar Keaton  comedy,  which  is  saying  enough 

for  any  subject.  Just  to  make  things  a 
little  better  than  o.  k.,  he  is  supported  by 
Phyllis  Haver,  who  in  the  course  of  the 
story  dons  her  bathing  garb  and  gets  it 
real  wet.  Buster  starts  the  fun  by  climbing 
to  the  top  of  an  anchored  balloon  in  order 
to  attach  a  small  flag  to  the  top.  The  bag 
departs  from  the  earth  while  the  young  man 
is  so  engaged.  Making  use  of  the  mesh  he 
gets  down  to  the  basket,  where  he  finds  a 
complete  camping  outfit.  He  shoots  a  hole 
in  the  bag  when  he  aims  at  a  pigeon.  Bus- ter lands  in  a  tree. 

In  a  picturesque  stream  the  visitor  tries 
his  luck  with  the  rod.  Here  it  is  he  meets 
Phyllis.  When  the  Minnie  Tee  Hee,  the 
three-section  canoe,  goes  wrong  it  is  Phyllis 
who  rushes  to  the  rescue  of  the  pilot.  In 
turn  the  girl  watches  with  increasing  hor- 

ror the  efforts  of  Buster  on  his  hands  and 
knees  to  stalk  a  squirrel  as  close  behind 
him  a  great  bear  leisurely  walks. 

There's  a  lot  of  fun,  of  genuine  enter- 
tainment, in  this  comedy.  Written  and  di- 

rected by  Buster  and  Eddie  Kline.  It  is 
photographed  in  a  country  notable  for  its 
natural  beauty,  which  is  enchanced  on  the 
screen  by  the  artistry  of  the  cameraman. 
It's  a  good  all-around  show. 

carriage.  This  latter  part  of  the  works 
seems  gauged  to  sail  out  of  the  window 

r  at  the  moment  when  there  is  a  chance 
to  collide  with  something.  It  may  be  a  silk 
hat  or  a  doughnut  off  a  tray  or  any  one 
of  a  number  of  things. 

In  one  instance  ' '  Ham ' '  lays  a  cigar  on 
the  end  of  the  carriage.  Mischievous  boys 
remove  it  and  replace  it  by  a  lighted  fire- 

cracker. The  fireworks  explode,  blackening 
the  face  of  the  smoker.  The  smudge  is  re- 

moved on  a  towel.  When  the  face  is  wash- 
ed in  soap  and  water,  the  eyes  blinded  by 

contact  with  the  former,  recourse  is  had  to 
the  towel,  the  black  part  t"  be  sure.  The 
result  is  that  the  session  with  the  water  has 
been  wasted.  The  face  is  the  same  as  be- 

fore.     Funny?      Just  see  it  for  yourself. 
We  will  just  reiterate  that  "Extra! 

Extra!"  is  a  good  all  the  way  comedy. 
There  are  high  spots,  but  there  are  no  flat 
ones. 

"The  Cobbler,"  Pathe 
Here  is  what  in  the  view  of  the  present 

writer  is  the  best  of  the  several  Our  Gang 
Comedies,  which  Pathe  is  releasing  in  two 

"Extra!  Extra!"  Lloyd  Hamilton 
There's  a  continual  flow  of  humor  run- 

ning through  "Extra!  Extra!"  Lloyd  Ham- 
ilton 's  story  of  a  news  photographer  which 

Educational  will  release.  The  laughs  may  be 
gentle,  as  a  rule,  but  ther°  will  be  a  few 
outbreaks.  The  comedy  win  De  liked  by 
many  who  usually  are  among  those  counted 
as  unfriendly  to  the  more  popular  brand  of 
screen  fun.  Lloyd  Bacon  is  the  director. 
Ruth  Hiatt  is  the  girl  and  Bobbie  De  Vil- 
biss  is  the  boy  who  figures  at  times  in  the 
story. 

The  centre  of  interest  all  the  way  is 
Hamilton,  and  a  good  part  of  his  time  is 
spent  at  an  open  window  as  he  operates 
on  a  typewriting  machine  with  an  extending 

reels.  While  we  are  not  informed  who  de- 
vised the  story  we  are  told  that  Tom  Mc- 

Namara  directed  it.  We  will  say  the  direc- 
tor has  put  over  a  mighty  good  job.  He 

has  corralled  and  kept  under  his  guidance  a 
band  of  ruthless  young  pirates,  the  real 
thing  in  mischief.  The  acting — we  are  still 
are  speaking  of  juveniles — is  of  the  best, 
and  steadily  improving.  Included  in  the 
band  are  Mickey  ("Freckles")  Daniels, 
who  is  coming  to  the  front  fast;  the  un- 

named lad  who  stages  with  Mickey  many 
a  well-simulated  quarrel;  Jackie  Condon, 
Sunshine  Sammy,  Little  Farina,  as  well  as 
one  or  two  others.  Then  there  is  a  dog  who 
figures  heavily.  The  title  is  derived  from 
the  keeper  of  the  shop  where  the  "gang" 
hangs  out,  a  cobbler  who  finds  time  never 
is  heavy  on  his  hands.  We  are  not  going 
to  tell  you  the  things  Mr.  McNamara  has 
cooked  up  for  your  entertainment,  but  we will  reiterate  that  he  has  done  a  good  job 
and  insist  that  you  are  all  set  for  a  laugh 
when  you  see  "The  Cobbler"  on  the  screen. 

"A  Hula  Honeymoon,"  Christie 
When  the  producer  takes  a  company  to 

Honolulu  in  order  that  he  may  back  up  a 
title  with  authentic  atmosphere  he  is  en- 

titled to  real  credit.  When  the  journey  is 
made  on  account  of  a  two-reel  subject  then 
we  must  enlarge  the  bouquet  by  several 
diameters.  So  that  is  why  Al  Christie  is 
worthy  of  the  commendation  of  those  he 
serves  for  making  "A  Hula  Honeymoon," 
w-hich  Educational  will  distribute,  in  Los 
Angeles,  San  Francisco  and  Honolulu. 
There  is  no  doubt  about  the  Honolulu  part — 
there  is  no  chance  oi  it.  And  the  change 
in  backgrounds  is  refreshing. 
The  story,  which  was  written  by  Walter 

Graham,  features  Henry  Murdock  with  Babe 
London,  the  girl  with  ample  proportions  who 
gives  many  evidences  of  possessing  genuine 
comedy  material.  The  photography  is  cred- 

ited to  Anton  Nagy,  Archie  Stout  and  Alex 
Phillips — and  their  work  is  finely  done.  Also 
it  may  be  interesting  to  mention  that  Al 
Christie  felt  it  necessary  to  take  with  him 
two  dancing  girls — presumably  to  make  sure 
that  the  terpsiehorean  accomplishments 
should  match  the  American  conception  of 
what  they  should  be. 

The  tale  is  of  a  small-town  newspaper 
which  as  a  subscription  boost  gives  a  trip 
to  Honolulu  to  the  bridal  couple  receiving 
the  largest  number  of  votes.  The  Smudges, 
portrayed  by  the  featured  players,  win  and 
decide  to  take  along  the  flivver,  and  the 
machine  contributes  materially  to  the  fun. 
"A  Hula  Honeymoon"  is  mighty  good  en- 

tertainment. Advertised  by  an  exhibitor  as 
having  been  made  in  Honolulu,  and  con- 

taining as  it  does  some  rare  shots  of  Hawai- 
ian scenery,  not  to  mention  excellent  bits 

of  humor  the  subject  should  have  real  box office  value. 

Will  Rogers,  who  will  be  seen  in  a  series 
of  comedies  issued  by  Pathe 

"The  Fatal  Photo,"  Burr-Hodkinson 
The  Hoikinson  Corporation  will  release 

Feb.  25.  "The  Fatal  Photo,"  produced  in 
two  reels  by  C.  C.  Burr.  It  was  directed 
by  E.  Thorpe. 

Charlie  Murray  is  Pa  Hinkle,  a  specialist 
in  the  making  of  home  brew,  whose  cellar 
is  equipped  like  a  young  distillery.  Mary 
Anderson  is  Peggy,  the  daughter  of  Pa 
Hinkle.  Raymond  McKee  is  Jimmy  Jerrod. 
a  seeker  of  employment.  One  of  Jimmy's 
jobs  is  as  a  waiter  in  a  restaurant,  where  it 
falls  to  him  to  attend  Pa  Hinkle  and  a 
widow.  It  is  here  that  two  oysters  are 
placed,  alive,  one  in  each  stew  ordered  for 
his  table.  Pa  is  greatly  disturbed  by  the 
twisting  and  turning  of  the  bivalve  assigned 
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to  him,  and  is  visibly  relieved  when  just 
after  the  substantial  part  of  his  luncheon 
has  left  him  and  joined  its  mate  the  res- 

taurant proprietor  discovers  the  absence  of 
his  livestock  and  sends  Jimmy  for  them.  Pa 
is  amazed,  though,  when  a  dozen  young 
oysters  follow  the  two  adults  back  to  the 
cage.  Raw,  did  you  say?  Well,  alive 
surely. 

Those  exhibitors  whose  patrons  like  their 
comedy  broad  will  be  repaid  for  examining 
"The  Fatal  Photo." 

"Gambling  with  the  Gulf  Stream," 
Hodkinson 

Most  instructive  as  well  as  interesting  is 
this  representative  of  the  Bray  Eomances, 
which  is  being  released  by  Hodkinson.  The 
single  reel  opens  with  an  explanation  of  the 
influence  of  the  Gulf  Stream  on  the  weather 
of  the  British  Isles,  with  demonstrations 
by  means  of  animated  charts.  As  is  de- 

monstrated further,  the  United  States  sets 
no  benefit  of  the  stream  on  its  .northern 
Atlantic  coast  by  reason  of  the  current 
from  the  Arctic  which  passes  Labrador  and 
is  driven  or  diverted  to  our  shores  by  its 
contact  with  the  Gulf  Stream. 

Through  a  series  of  charts  the  suggestion 
is  made  that  if  a  great  breakwater  were 
erected  off  Labrador  whereby  the  waters 
from  the  Arctic  were  shunted  into  mid- 
Atlantic  or  toward  Europe  the  climate  of 
the  United  States  would  be  a  great  deal 
warmer. 

The  subject  will  have  deep  interest  for 
those  who  live  near  the  shores  of  the  North 
Atlantic  and  incidentally  also  for  those  who 
like  the  present  climate  of  Western  Europe. 

"Lost,  Strayed  or  Stolen,"  Pathe 
In  "Lost,  Strayed  or  Stolen,  Ford  Beebe 

and  Leo  Maloney  score  again  with  a  two- 
part  western  drama,  a  tale  in  which  there 
is  marked  suspense.  Mr.  Maloney  portrays 
the  character  of  Phillips,  a  rancher  in 
love  with  the  daughter  of  one  of  his  neigh- bors. The  rancher  refuses  to  extend  the 
time  on  a  loan  he  has  made  Phillips,  the 
two  quarrel  and  Phillips  is  warned  to  stay 
away.  On  his  way  home  Phillips  finds  the 
young  son  of  the  rancher,  caught  in  a 
barbed  wire  fence,  and  confides  the  child 
to  the  care  of  a  neighbor  to  return  to  its 
father.  Here  enters  the  foreman  of  the 
rancher,  alters  a  note  Phillips  has  written 
to  the  rancher,  making  it  look  as  if  he 
were  kidnapping  the  child.  Phillips  is  taken 
in  charge  by  a  posse,  but  he  escapes  and 
gets  back  to  the  house  where  the  child  was 
left  in  time  to  upset  the  plans  of  the  fore- 

man to  get  him  in  serious  trouble.  There's 
an  abundance  of  fast  riding  and  hard  fight- 

ing and  good  drama. 

"Spuds,"  Universal 
It's  a  rather  fragile  story  in  "Spuds,"  in 

which  Lewis  Sargent  endeavors  to  entertain 
the  multitude  for  a  thousand  feet  of  film. 
The  messenger  boy  dolls  up  in  girl's  clothes 
and  gets  into  the  ball  grounds  to  see  a 
game  without  paying.  When  the  game  is 
over  and  he  has  resumed  his  usual  garb 
he  starts  out  to  answer  a  call — to  take  a 
boy  to  school.  Still,  the  professional  game 
may  have  been  in  the  morning.  Use  again 
is  made  of  the  bag  over  a  hydrant  this  time 
with  potatoes  on  the  top.  The  picture 
hardly  will  occasion  audible  mirth  in  a  so- 

phisticated house. 

"A  Loose  Tightwad,"  Pathe 
Paul  Parrott  has  the  lead  in  a  one-reel 

Hal  Roach  comedy  which  is  directed  by 
Jay  A.  Howe.  The  tale  is  of  an  extrava- 

gant young  man  who  is  ordered  by  his 
uncle  to  quit  college  and  come  home.  The 
uncle  in  order  the  better  to  put  the  colle- 

gian at  a  disadvantage  changes  places  with 
the  butler  and  the  daughter  of  the  house 
changes  places  with  the  maid.    They  for- 

get to  take  into  their  confidence  the  mis- 
tress of  the  house.  The  butler  sees  an  op- 

portunity to  rifle  the  house  safe.  When  he 
runs  the  collegian  pursues  him  afield.  A 
novelty  in  the  action  is  where  the  butler 
is  gathered  up  in  the  great  maw  of  a  steam 
excavator  and  along  with  the  gravel  is 
dumped  on  the  heads  of  his  pursuers.  The 
subject  should  develop  a  moderate  degree 
of  mirth. 

"Day  Dreams,"  First  National 
Buster  Keaton  finds  it  necessary  to  en- 

croach on  the  third  reel  in  order  to  tell  what 

happens  to  him  in  "Day  Dreams,"  which 
First  National  will  distribute.  The  "day 
dreams"  represent  the  interpretation  plac- 

ed upon  letters  from  Buster  received  by  his 
sweetheart.  Her  hero  has  gone  to  the  city 
to  make  good  .  In  highly  colored  language 
he  describes  the  humble  work  he  is  doing 
and  which  we  see  him  doing,  to  be  followed 
in  turn  by  the  girl's  interpretation  of  the letters. 

While  the  subject  may  not  compare  with 
some  of  the  more  Keatonesque  predecessors 
at  the  same  time  there  are  laughs  in  it — 
quite  a  number  of  them — and  those  who  see 
it  will  be  entertained.  One  of  the  amusing 
skits  is  where  Buster  tries  his  luck  as  an 
actor  of  Shakespearean  roles,  to  the  distress 
of  the  stage  manager  and  the  delight  of  the 
audience. 

"Six-Shooter  Justice,"  Universal 
Harry  Carey  is  featured  in  a  revival  of 

a  two-part  subject,  or  at  least  the  subject 
is  in  the  form  at  present.  As  the  name  im- 

plies, it  is  a  western,  a  tale  of  the  desert 
and  of  a  hamlet.  John  Gregg  has  the  role 
of  a  prospector  who  is  led  to  his  death  by 
drinking  poisoned  water  at  the  instance  of 
Hernandez,  played  by  William  Gettinger. 
Claire  Du  Brey  is  the  daughter  of  the  pros- 

pector, who  following  the  death  of  her 
father  and  the  loss  of  his  gold  is  forced  to 
take  work  in  a  dance  hall.  Here  it  is  that 
Harry  finds  her,  takes  her  under  his  pro- 

tection, shoots  Hernandez  satisfies  the 
townsfolk  that  he  has  put  away  a  murderer 
and  a  thief,  and  wins  the  girl. 

The  picture  is  lively,  and  will  rate  as  a 
good  short  western. 

"West  Is  East,"  C.  B.  C. 
There  is  a  distinct  Chinese  flavor  to  the 

Hallroom  Boys  Comedy  "West  Is  East," 
which  C.  B.  C.  is  distributing  independent- 

ly. It  was  directed  by  Al  Santell.  Sid 
Smith  and  George  Williams  are  featured, 
as  usual.  In  this  instance  we  see  them 
garbed  as  Chinamen  shortly  after  the  tale 
opens,  employing  the  disguise  as  a  means 
of  escaping  from  an  irate  landlady  and  a 
persistent  policeman.  In  the  course  of  their 
flight  they  land  in  the  house  of  a  tong  lead- 

er and  commit  the  error  of  making  eyes  at 
the  girl  wife  of  the  mogul.  The  action  is 
very  much  slapstick  and  equally  very  fast, 
there  being  several  things  doing  every 
minute. 

"Plunder,"  Patheserial 
"The  Hidden  Thing,"  Episode  4  of 

"Plunder,"  shows  Pearl  White  in  the 
underground  and  underwater  den  of  Eich- 
ner  and  of  her  hair-raising  experiences  be- 

fore and  following  the  flooding  of  the 
apartment  and  of  her  rescue  by  the  young 
man  who  so  steadily  comes  to  her  aid  when 
she  gets  into  danger.  The  chapter  closes 
with  the  latter  in  trouble  behind  lock  and 
key  and  Pearl  threated  by  Eichner  with  a 
sight-destroying  liquid. 

"The  Five-Fifteen,"  Fox 
This  two  reel  Sunshine  Comedy  affords 

good  laughs  as  it  goes  its  merry  round.  A 
rather  corpulent  but  agreeable  commuter 
seeks  the  favor  of  a  neighboring  widow. 

She  requests  him  to  do  a  little  shopping 
for  her  in  town  and  he  consents.  By  the 
time  he  reaches  the  station  to  catch  the 
train  home  he  is  loaded  with  bundles,  but 
finally  manages  to  get  them  all  safely  to 
her.  They  then  decide  to  go  on  a  picnic, 
but  another  one  of  her  suitors  appears  on 
the  scene  and  invites  himself  to  accompany 
them.  The  complications  that  set  in  are 
good  for  many  laughs  from  the  audience. 

"Jailed  and  Bailed,"  Pathe 
Paul  Parrott  is  featured  in  a  one-reel 

Hal  Roach  comedy  in  which  a  girl,  unable 
to  decide  between  two  suitors,  declares  she 
is  going  to  get  arrested  and  will  give  her 
hand  to  the  one  who  secures  her  release. 
The  action  is  devoted  to  the  efforts  of  the 
two  men  to  get  inside  the  police  station. 
They  finally  through  the  commission  of  a 
misdeameanor  are  taken  in,  only  to  meet 
the  young  woman  coming  out  of  the  jail  as 
they  are  entering,  her  father  having  come 
to  the  rescue.  The  picture,  which  is  direct- 

ed by  Jay  A.  Howe,  is  well  up  to  the  aver- 
age of  the  series. 

"Treason,"  Universal 

Chapter  8  of  "The  Social  Buccaneer" 
opens  with  the  escape  of  Jack  Spinosa  and 
Elise  from  the  burning  inn.  Elise  is  cap- 

tured and  taken  to  the  chateau,  where  she 
is  rescued  by  Pete.  The  king  is  forced  to 
flee  the  castle  and  is  found  by  Jack  and 
Elise.  The  old  man  is  conveyed  back  to 
his  home.  At  the  castle  the  duke  holds 
high  jinks  believing  the  king  is  soon  to  die. 
Jack  in  the  disguise  of  a  monk  is  called 
upon  to  perform  a  marriage  cermony  uni- 

ting the  duke  and  Elise,  but  instead  starts  a 
lively  fight,  in  which  he  is  engaged  at  the 
close. 

'Colonel  Heeza  Liar  and  the  Ghost," 
Bray-Hodkinson 

There  are  several  kinds  of  stunts  in  this 
subject  directed  by  Vernon  Stallings.  The 
colonel  goes  on  strike  and  refuses  to  work 
as  directed,  with  the  result  that  he  is  de- 

tained by  force.  Then  the  figure  rigs  up 
a  ghost  and  frightens  the  office  crew  as  well 
as  a  policeman  called  in  to  restore  the  peace. 
There  are  shown  a  number  of  examples  of 
the  interweaving  of  drawn  and  still  figures 
and  of  caricatures  and  humans.  The  picture 
will  make  good  entertainment. 

"Pleasure  Before  Business," 

Century 

The  leading  player  in  this  comedy  fills 

a  dual  role,  one  of  a  tramp  and  the'  other a  collegian.  The  latter  is  in  love  with  the 
daughter  of  the  principal  of  a  college.  Com- 

plications follow  when  the  girl  mistakes  the 
tramp  for  her  sweetheart. 

The  opening  of  the  comedy  is  of  a  burles- 
que company  performing  on  the  stage,  and 

is  capably  put  on.  The  titles,  however,  are 
forced  and  there  is  a  lack  of  cohesiveness 
in  the  tale. 

Pathe  Review  No.  7 

Under  the  heading  of  ' '  Living  Paintings ' ; 
we  see  some  close-ups  and  intimate  shots  of 
prize  babies.  There  are  views  of  an  Alas- 

kan postman  on  his  rounds  accompanied  by 
his  four  burden-bearing  dogs.  Sculptor 
Willie  Hopkins  shows  what  may  be  done 
with  bits  of  clay  in  the  way  of  illustrating 
how  the  worm  turns.  The  Pathecolor  sec- 

tion is  devoted  to  the  picturesque  town  of 
Timbuctoo,  Africa. 

"Aesop's  Film  Fable,"  Pathe 
"Troubles  on  the  Ark"  is  the  title  of 

this  weeks  offering  by  Paul  Terry,  the  Ae- 
sop cartoonist,  and  he  has  a  lot  of  fun 

showing  some  of  the  troubles  of  father 
Noah  with  his  rapidly  increasing  tribe*. 
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Live  News  of  the  West  Coast 

By  RENEE  BEEMAN 

A  LICE  CALHOUN,  Vitagraph  star, 

J\  spent  last  week  in  San  Diego,  Calif  or- nia  on  location  for  scenes  of  ' '  Masters 
of  Men,"  which  David  Smith  is  directing 
from  Morgan  Robertson's  novel. 
Two  days  were  spent  by  the  company  in 

the  naval  yards,  which  the  "gobs"  dubbed 
"the  graveyard  of  indisposed  torpedo 
boats."  The  "gobs"  forgot  torpedo  boats 
n  'everything  while  gazing  with  amused  cur- 

iosity at  the  costumes  of  yesterday  which 

the  players  wore,  especially  Miss  Calhoun's 
attractive  basque  dress  of  the  Spanish- Amer- ican War  period. 

The  Mayer-Schulberg  studio,  sponsored  by 
Col.  William  N.  Selig,  promised  to  be  one 
of  the  busiest  lots  in  the  film  colony  within 
the  next  few  days. 

Louis  B.  Mayer  has  three  companies  work- 
ing on  productions,  Sehulberg  organization 

is  active  on  a  trinity  of  photoplays  at  once, 
while  Col.  Selig  is  planning  to  start  two 
companies  under  his  own  personal  direction 
in  the  near  future.  Additional  studio 

equipment  ordered  before  Christmas  has 
just  been  received  at  the  Selig  ranch,  and 
the  Colonel's  productions  will  use  in  addi- 

tion to  the  human  actors  a  score  of  the  most 
talented  jungle  thespians. 

George  O'Hara,  star  of  the  "Fighting Blood"  series  and  Mai  St.  Clair,  who  is  di- 
recting them  for  F.  B.  O.  are  feeling  happy 

over  a  wire  received  from  the  F.  B.  0.  of- 
fices in  New  York  which  stated  that  the 

entire  coast  committee  applauded  the  finish- 
ed pictures  of  the  series  when  they  were 

previewed  in  the  projection  room  in  New 
York.  "For  your  information,"  the  wire 
stated,  "few  pictures  ever  received  applause 
in  out  projection  room,  so  you  can  feel 
mighty  good  over  the  result.  We  particular- 

ly like  your  little  comedy  touches  and  were 
much  enthused  with  the  allegory  scenes.  In 
short  they  are  the  finest  two  reel  stories 
ever  filmed  in  the  business,  with  laughs, 
punch  power,  dTama  and  entertainment. 
The  title  of  these  pictures  are  "Two 

Birds  With  One  Stone"  and  "Knight  in 
Gale."  They  will  be  released  in  about  two weeks. 

George  O'Hara  is  working  on  the  7th  of 
the  series  at  the  F.  B.  O.  studio,  Hollywood. 
Other  members  of  the  cast  are  Clara  Hor- 
ton,  Albert  Cook,  "Kit"  Guard,  well 
known  in  the  boxing  ring,  Arthur  Rankin, 
nephew  of  John  Drew  and  Fanny  Daven- 

port, William  Courtright  and  others. 
It  is  believed  the  "Fighting  Blood"  ser- 

ies of  12  two  reelers  will  make  for  good 
box  office  receipts  to  the  exhibitors  who 
are  fortunate  enough  to  book  them. 

Sol  Lesser,  president  of  Principal  Pic- 
tures, has  officially  tacked  up  his  "shingle" on  the  former  King  Vidor  studios. 

More  than  $100,000,  it  is  stated,  has  been 
expended  in  enlarging  and  remodeling  the 
studios,  which  adjoin  the  Fairbanks-Pick- ford  lot. 

In  addition  to  Pres.  Lesser 's  offices,  the 
main  administration  building  will  be  used 
bv  Michael  Rosenberg,  secretary-treasurer; 
Walter  Anthony  and  his  scenario  staff; 
Harrv  D.  Wilson  and  his  exploitation  and 
publicity  department;  while  another  ad- 

ministration building  will  house  the  studio 
and  general  manager's  offices  under  the  di- 

rection of  A.  L.  Bernstein  and  his  assistant 
Norman  Manning.  Irving  M.  Lesser  will 
remain  in  New  York  where  the  distribution 
offices  are  located. 

It  is  stated  that  easting  will  commence 
immediately  for  the  initial  production  of 
George  M.  Cohan's  screen  adnptation  from 
the  play,  "The  Meanest  Man  in  the 
World."  As  soon  as  the  picture  is  started, 
casting  will  be  made    for    Harold  Bell 

Wright's  story,  "The  Re-Creation  of  Brian 
Kent. ' '   

William  DeMille  has  completed  his  pro- 
duction of  "Grumpy"  for  Paramount,  in 

which  Theodore  Roberts,  May  McAvoy  and 
Conrad  Nagel  are  featured. 

Only  20  actual  working  days  were  oc- 
cupied in  shooting  the  picture. 

Dickens-itis  is  striking  more  than  one  pro- 
ducer and  director  these  days.  Now  that 

we  have  Jackie  Coogan  in  ' '  Oliver  Twist ' ' 
and  Warner  Brothers  announce  "David 
Copperfield, "  yet  another  contender  has entered  the  field. 

This  latest  director  to  arise  under  the 
banner  of  Dickens  is  James  Young  who  ex- 

pects to  make  "The  Old  Curiosity  Shop." 
It  is  quite  possible  that  Bessie  Love  will 
play  little  Nell,  the  part  she  has  long 
coveted. 

Mr.  Young  is  anxious  to  have  Lon  Chaney 
in  the  role  of  Quilp,  the  misshapen,  devilish 
little  villian  of  the  story  but  he  does  not 
know  as  Chaney  will  be  available  for  some 
time  as  he  is  tied  up  for  two  pictures  ahead. 

General  Manager  Harry  C.  Arthur  of 
West  Coast  Theaters,  Inc.,  announces  that 
Clem  Pope,  formerly  managing  director  of 
the  Symphony  Theater,  and  also  in  charge 
of  exploitation,  has  recently  been  added  to 
the  West  Coast  forces. 

Mr.  Pope  is  well-known  through  his  long 
and  successful  record  as  a  theatrical  figure 
of  unusual  ability  in  Los  Angeles.  He  comes 
to  his  new  post  to  assume  complete  com- 

mand of  West  Coast  theatrical  exploitation. 
Maurice  Toumeur  announced  that  the 

"Isle  of  Lost  Ships"  has  been  decided  on 
as  the  title  of  his  forthcoming  production 
which  was  adapted  from  Crittenden  Mar- 

riott's novel,  "The  Isle  of  Dead  Ships." 
The  picture  is  now  in  the  process  of  editing. 

Albert  E.  Smith  on 

Coast  to  Supervise 

Vitagraph  Production 
In  order  to  test  out  his  theory  that  big 

special  productions  with  several  well  known 
players  in  each  cast  will  tend  to  stabilize 
the  motion  picture  industry  and  give  it  a 
place  which  for  years  has  been  occupied  by 
the  legitimate  drama,  Albert  E.  Smith, 
president  of  Vitagraph,  has  gone  to  Cal- 

ifornia to  supervise  the  making  of  the  sec- 
ond of  twelve  big  productions. 

Mr.  Smith  left  New  York  two  weeks 

ago,  but  stopped  in  Chicago  to  make  a  sur- vey of  the  industry  in  the  middle  west. 
Last  spring  he  made  an  extended  tour 
abroad  to  study  conditions  in  England  and 
France  and  as  a  result  of  his  studies  in 
this  country  and  abroad  came  the  announce- 

ment of  twelve  special  productions,  the  first 
of  which  is  already  meeting  with  success. 
This  production,  "The  Ninety  and  Nine," 
adapted,  from  Ramsay  Morris'  play  of  the 
same  name  has  gone  far  to  prove  that  Mr. 
Smith's  theory  is  a  practical  one.  The  sec- 

ond, "Masters  of  Men,"  from  Morgan 
Robertson 's  famous  sea  story  of  the  same 
name  will  be  produced  under  Mr.  Smith's 
personal  direction. The  east  for  this  production  includes 
Earle  Williams,  Cullen  Landis,  Wanda  Haw- 
ley  and  Alice  Calhoun. 

One  of  the  first  things  Mr.  Smith  will  do 
upon  getting  into  harness  will  be. to  select 
the  east  for  the  third  of  the  series  of 
twelve  specials.  This  is  an  adaptation  of 
Emerson  Hough's  famous  novel,  "The  Man 

Next  Door. ' ' 

West  Coast  Papers 

Commend  Nazimova' s 

Version  of  "Salome'* 

"  'Salome'  will  be  found  the  sensation  of 
the  week — the  art  sensation.  This  is  Nazi- 

mova's triumph.  There  ne.~er  was  better 
acting  on  the  screen,"  said  the  critic  for 
the  San  Francisco  Examiner  when  Nazi- 

mova's screen  version  of  O^ar  Wilde's 
"Salome,"  was  shown  at  the  Imperial 
Theatre,  San  Francisco,  under  an  Allied  Pro- ducers and  Distributors  Corporation  release. 

"As  spectacle,  as  drama,  as  symphony 
and  as  a  fantastical  historic  document  Na- 

zimova's 'Salome'  has  carved  for  itself  an 
important  niche  in  the  photodramatic  Hall 
of  Fame,"  said  the  critic  for  the  Call.  "The drama  takes  place  in  the  midst  of  revelry, 
spectacle  and  brilliance — even  to  i!s  tragic- 

climaxes.  ' ' 

' '  Nazimova  has  made  her  most  daring 
venture  into  the  realms  of  the  mo?ion  pic- 

ture with  the  production  of  'Salome,'" 
says  the  critic  for  the  Chronicle.  "Nazi- 

mova's strange  beauty  lends  itself  well  to 
the  impersonation  of  Salome.  The  incident 
of  the  'Dance  of  the  Seven  Veils'  is  handled 
delicately  by  Nazimova  who  has  achieved 
the  impossible  feat  of  being  'clothed  in 

nudity.'  " 

"It  will  be  a  long  time  before  Nazi- 
mova's latest  masterpiece,  'Salome'  will.be 

excelled  as  the  highest  and  most  perfect 
example  of  screen  artistry  create^,"  said 
the  reviewer  for  the  Bulletin.  "There  are 
many  points  in  which  this  photoplay  is  not 
only  a  surprise,  notwithstan  Sir, ig  "he  lauda- tory advance  notices  and  the  claims  of  the 
producers,  but  it  is  a  work  of  art  which 
will  be  remembered  for  a  long  time  by  all 

who  see  it." 

Engle  Joins  Century  and 
Will  Play  in  Herman  Unit 

Billy  Engle,  formerly  with  Fox,  Christie, 
Sennett  and  Educational,  is  another  well 
known  comedian  who  has  been  added  to  the 
comedy  stock  company  of  Century  Film 
Corporation.  His  first  appearance  will  be  in 
"A  Spooky  Romance,"  directed  by  Al  Her- 
man. 

He  is  now  working  with  Brownie  in  a 
picture  directed  by  Raymakcr.  "A  School 
for  Dumb  Bells,"  and  is  scheduled  to  ap- 

pear with  Jack  Cooper  in  the  latter 's  next 
comedy. 

Dan  Mason  Completes  Work 
in  Comedies  and  Comes  East 

Word  from  San  Francisco  is  to  the  effect 
that  Dan  Mason,  having  completed  his  eon- 
tract  calling  for  twelve  two-part  Plum  Cen- 

tre comedies  for  the  Paul  Ger.von  Company, 
left  for  the  East  February  ?,.  Mr.  Mason 
was  bound  for  his  home  in  Audubon,  Mont- 

gomery County,  Penn.,  although  i+  is  raid  to be  his  intention  to  make  a  visit  to  New 
York.  Wilna  Hervey,  who  has  played  oppo- 

site Mr.  Mason  in  the  comedies,  has  left 
San  Francisco  for  her  home  in  Roslvn,  L.  I. 

Baby  Peggy  Ends  Vacation 
and  Is  Restore-*!  t«  Health 

Baby  Petrgy.  the  four  year  old  Century 
Comedy  star,  has  returned  from  a  vacation 
and  has  recovered  fully  from  Hie  effects  of 
her  iTlness.  She  has  visited  San  Francisco, 
San  Diego,  and  Yosemite,  and  the  Gran 
Canyon  and  made  several  personal  appear- ances. 



February  17,  1923 EXHIBITORS   TRADE  REVIEW 611 

Making  the  1 

^heatre  Pay 

Exploiting  the  Picture 
Equipping  the  Theatre 

Two  imitation  pagodas,  that  resembled  more  a  leaning  tower,  were  built  of  cardboard  with  stills  from  the  picture  inserted,  to 
make  an  effective  lobby  display  for  the  Marlow  Theatre,  Helena,  Mont.,  on  First  National's  "East  is  West."  Cutouts  of  char- 

acters from  the  picture  and  a  centerpiece  of  a  draped  six-sheet  with  two  candles  shedding  their  light  on  the  display  completed 
the  decorations. 

Ex  p  1  o  i  tori  a  I 

ANEW  YORK  artist  achieving  something  of  a  record  for  sales 
during  an  exhibition  explained  everything  by  remarking 

' '  simply  salesmanship. ' '  The  paintings  were  effectively  displayed. 
The  artist  fitted  up  the  room  to  resemble  a  home  and  hung  the 
pictures  as  they  would  appear  on  the  walls  of  a  drawing  room. 
Simply  salesmanship  and  a  kind  which  exhibitors  of  motion  pic- 

tures have  used  this  long  while  with  their  lobby  displays. 

ART  and  artists  in  New  York  are  "sales  conscious"  anyway. 
They  know  the  value  of  publicity.  There's  the  case  of  W. 

T.  Benda,  famous  painter  of  decorations,  illustrations  and  designer 
of  masks.  Benda  mounted  a  scaffold  and  put  some  touches  of  his 
art  on  the  huge  billboard  advertising  Marion  Davies  in  "Adam 
and  Eva,"  at  one  of  Broadway's  leading  poster  sites.  But  while 
it  was  a  good  stunt  from  the  artist's  standpoint  it  was  better  from 
that  of  the  photoplay,  and  the  Rivoli  theatre. 

IT  is  only  a  matter  of  weeks  since  Joe  Quittner  of  the  Stratton 
theatre,  Middletown,  N.  Y.,  became  an  exploiting  showman  and 

yet  how  admirably  he  does  the  job  now.  His  recent  stunt  of  burn- 
ing the  title  of  "The  Eternal  Flame"  and  theatre  name  in  the 

"ermine  mantle"  of  snow  on  the  roof  of  a  prominent  building 
seems  a  corking  good  idea. 

IF  it's  true  it  shows  that  the  theatre  man  sure  loves  his  work 
shop.    We  refer  to  a  notice  from  the  Capitol  theatre  that 

S.  L.  Rothafel,  in  his  stateroom  aboard  the  Berengaria  sailing 

for  England,  listened  in  with  great  delight  and  interest  to  the 
Capitol  concert  Sunday  night,  which  was  broadcast  by  W.E.A.F. 
Now  where  is  that  English  bus  conductor  who  won  distinction  by 
spending  his  day  off  as  a  passenger  aboard  the  bus. 

KINNEY  LOYD,  owner-manager  of  the  Spad,  Dierks,  Ark.,  de- 
serves a  place  on  the  list  of  versatile,  self-reliant  people. 

Loyd  went  out  to  do  some  exploiting  for  "Grandma's  Boy"  and 
all  on  his  own.  He  personally  delivered  invitations  to  grandmothers 
and  then  for  a  ballyhoo  put  on  a  clown  make-up  and  led  a  horse 
about  town.  Then  after  that  he  rushed  back  to  the  theatre  to 
take  in  the  receipts,  and  the  latter  job,  while  somewhat  gratify- 

ing, was  the  hardest  of  the  three  in  point  of  actual  labor. 

WORD-OF-MOUTH  publicity  par-excellence  should  be  some- 
thing that  will  engage  in  competition  those  who  have  either 

a  gift  or  a  desire  for  singing — imagine  all  the  room  for  "profes- 
sional jealousy"  and  its  resultant  talk.  At  any  rate  Thomas  D. 

Soriero,  general  manager  of  the  Century,  Baltimore,  is  putting  it 
into  practice  and  so  far  has  no  reason  to  regret.  The  Century 
announced  some  time  back  that  singers  actually  resident  in  Balti- 

more would  be  given  a  chance  to  sing  at  the  theatre.  Trials  are 

open  to  all,  and  the  "all"  is  proving  to  be  a  crowd,  and  nothing short  of  it.  TOM  KENNEDY. 
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The  prologue  for  Universal's  "The  Flirt"  at  the  Olympic,  Buffalo.  Boudoir  furnishings  were  used  before 
a  drop  of  blue  silk.  The  action  showed  the  young  woman  representing  Cora  of  Booth  Tarkington's  story seated  before  a  dressing  table,  and  reproducing  the  scene  in  which  Cora  gazes  into  her  mirror  admiringly 
and  to  her  reflection  says  "you  darling!"  The  campaign  in  Buffalo  was  extensive.  A  street  stunt,  in which  a  girl  flirt  distributed  cards  announcing  the  attraction  at  the  Olympic,  many  window  displays, 

poster  and  newspaper  displays.    The  exploitation  was  started  four  weeks  in  advance. 

Lobby  set  for 
P  aramount' s 
"Blood  and  Sand" 
•lsed  by  the  Fausto 
theatre  in  Havana, 
Cuba.     The  set- 
ing  reproduced  the 
bull  ring  scene  in 
miniature.  The 
mass  of  interested 
spectators  visible 
over  the  gate 
entering  the  arena 
is  especially  in- 

teresting. The 
Fausto  is  owned 
by  the  Caribbean 
Film  Company, 
which  distributes 
Paramount    p  i  c- 
tures    in  Cuba. 

Record  Attendance 

Result  of  Drive 

For  "East  Is  West" Breaking  the  attendance  record  at  the 

Grand,  Wilmington,  N.  C,  is  the  note- 
worthy achievement  of  a  campaign  for 

"East  Is  West,"  staged  by  D.  M.  Bain  in 
collaboration  with  George  W.  Bailey,  man- 

ager of  the  Grand,  Harry  T.  Cooley,  chief 
electrician  and  Carl  B.  Behder,  advertising 

manager.  On  a  three-day  run  the  previous 

high  record,  held  by  "The  Sheik,"  was 
eclipsed  by  more  than  two  hundred  dollars. 
A  ten-day  advance  teaser  contest  was  in- 

augurated in  the  newspapers  using  the 
"Chink"  talks  with  a  small  cut  of  Connie. 
Stunt  number  two  was  the  distribution  of 
several  thousand  tickets  of  the  kind  given 

by  Chinese  laundries,  with  ' '  Chink ' '  writing 
on  one  side  and  a  "translation"  on  the reverse. 

Three  days  before  the  opening  the  en- 
tire mailing  list  received  large  mailing 

cards  printed  in  red  on  yellow  stock,  the 

front  showing  the  famous  "wink"  of  Con- 
stance Talma ige  as  "Ming  Toy"  with Chinese  characters. 

The  most  elaborate  lobby  decoration  ever 
seen  in  Wilmington  was  put  in  Saturday 
night  before  the  run  opened.  The  lobby  was 
transformed  by  the  use  of  eight  bamboo 
canes,  a  canopy  effect  being  obtained  in 
which  was  entwined  artificial  flowers,  bam- 

boo foliage,  and  Japanese  lanterns.  A  bam- 
boo cane  fence  enclosed  the  lobby,  against 

which  background  were  grouped  three-sheet cutouts. 

A  sign  painting  stunt  for  the  Paramount  offering  at  the  Valentine  Theatre,   Canton,   O.    A   "lady  sign 
painter"  mounted  the  scaffold  atop  a  two-story  building  and  sketched  out  the  letters  which  announced Marion  Davies  in   "When   Knighthood  Was  in  Flower." 

Familiar  Herald 

A  Novelty  In 

Hamilton,  O. 

How  much  does  anyone  know  about 
women?  Apparently  nobody  knows,  not 
even  women  themselves,  for  they  are  the 

biggest  buyers  of  information  on  the  sub- 

ject. 

Frei  S.  Mayer,  managing  director  of  the 

Palace  Theatre,  Hamilton,  0.,  where  "Trif- 
ling Women"  recently  had  a  run,  helped 

make  that  run  what  it  was  by  exploiting 
the  mystery  of  the  feminine. 

In  conjunction  with  the  exhibition  of  the 

picture,  Mr.  Mayer  inserted  this  advertise- 
ment in  the  newspapers: 

"1923's  Biggest  Seller  will  be  off  the 
press  tomorrow,  'What  I  Know  About 
Women,'  by  Harry  Silver.  Free  copies  may 
be  obtained  tomorrow  at  Badeliffe's,  Berko- 
witz's,  and  Len  and  Schwartz's."  These 
are  drug  stores  and  cigar  stores. 

The  volume  was  a  four-page  leaflet.  On 
the  first  page  was  an  announcement  of  the 
picture.  On  the  back  page  was  the  title, 
"What  I  Know  About  Women,"  a  draw- 

ing of  one  of  them  in  lingerie,  and  the 
direction,  "Now  turn  to  the  inside  pages." 
These  were  blank.  Mr.  Silver,  the  author, 
incidentally,  is  resident  manager  of  the Palace. 
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Making  the  Theatre  Pay 

Exploiting  the  Picture        Equipping  the  Theatre 

ll 

I  fit 

2V-o  imitation  pagodas,  that  resembled  more  a  leaning  tower,  were  built  of  cardboard  with  stills  from  the  picture  inserted,  to 
make  an  effective  lobby  display  for  the  Marlow  Theatre,  Helena,  Mont.,  on  First  National's  "East  is  West."  Cutouts  of  char- 

acters from  the  picture  and  a  centerpiece  of  a  draped  six-sheet  with  two  candles  shedding  their  light  on  the  display  completed the  decorations. 

Exploito  rials 

ANEW  YORK  artist  achieving  something  of  a  record  for  sales 
during  an  exhibition  explained  everything  by  remarking 

"simply  salesmanship."  The  paintings  were  effectively  displayed. 
The  artist  fitted  up  the  room  to  resemble  a  home  and  hung  the 
pictures  as  they  would  appear  on  the  walls  of  a  drawing  room. 
Simply  salesmanship  and  a  kind  which  exhibitors  of  motion  pic- 

tures have  used  this  long  while  with  their  lobby  displays. 

ART  and  artists  in  New  York  are  "sales  conscious"  anyway. 
They  know  the  value  of  publicity.  There's  the  case  of  W. 

T.  Benda,  famous  painter  of  decorations,  illustrations  and  designer 
of  masks.  Benda  mounted  a  scaffold  and  put  some  touches  of  his 
art  on  the  huge  billboard  advertising  Marion  Davies  in  "Adam 
and  Eva,"  at  one  of  Broadway's  leading  poster  sites.  But  while 
it  was  a  good  stunt  from  the  artist's  standpoint  it  was  better  from 
that  of  the  photoplay,  and  the  Rivoli  theatre. 

IT  is  only  a  matter  of  weeks  since  Joe  Quittner  of  the  Stratton 
theatre,  Middletown,  N.  Y.,  became  an  exploiting  showman  and 

yet  how  admirably  he  does  the  job  now.  His  recent  stunt  of  burn- 
ing the  title  of  "The  Eternal  Flame"  and  theatre  name  in  the 

"ermine  mantle"  of  snow  on  the  roof  of  a  prominent  building 
seems  a  corking  good  idea. 

IF  it's  true  it  shows  that  the  theatre  man  sure  loves  his  work 
shop.    We  refer  to  a  notice  from  the  Capitol  theatre  that 

S.  L.  Rothafel,  in  his  stateroom  aboard  the  Berengaria  sailing 

for  England,  listened  in  with  great  delight  and  interest  to  the 
Capitol  concert  Sunday  night,  which  was  broadcast  by  W.E.A.F. 
Now  where  is  that  English  bus  conductor  who  won  distinction  by 
spending  his  day  off  as  a  passenger  aboard  the  bus. 

KINNEY  LOYD,  owner-manager  of  the  Spad,  Dierks,  Ark.,  de- 
serves a  place  on  the  list  of  versatile,  self-reliant  people. 

Loyd  went  out  to  do  some  exploiting  for  "Grandma's  Boy"  and 
all  on  his  own.  He  personally  delivered  invitations  to  grandmothers 
and  then  for  a  ballyhoo  put  on  a  clown  make-up  and  led  a  horse 
about  town.  Then  after  that  he  rushed  back  to  the  theatre  to 
take  in  the  receipts,  and  the  latter  job,  while  somewhat  gratify- 

ing, was  the  hardest  of  the  three  in  point  of  actual  labor. 

WORD-OF-MOUTH  publicity  par-excellence  should  be  some- 
thing that  will  engage  in  competition  those  who  have  either 

a  gift  or  a  desire  for  singing — imagine  all  the  room  for  "profes- 
sional jealousy"  and  its  resultant  talk.  At  any  rate  Thomas  D. 

Soriero,  general  manager  of  the  Century,  Baltimore,  is  putting  it 
into  practice  and  so  far  has  no  reason  to  regret.  The  Century 
announced  some  time  back  that  singers  actually  resident  in  Balti- 

more would  be  given  a  chance  to  sing  at  the  theatre.  Trials  are 

open  to  all,  and  the  "all"  is  proving  to  be  a  crowd,  and  nothing 
short  of  it.  TOM  KENNEDY. 
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The  prologue  for  Universal's  "The  Flirt"  at  the  Olympic,  Buffalo.  Boudoir  furnishings  were  used  before 
a  drop  of  blue  silk.  The  action  showed  the  young  woman  representing  Cora  of  Booth  Tarkington's  story seated  before  a  dressing  table,  and  reproducing  the  scene  in  which  Cora  gazes  into  her  mirror  admiringly 
and  to  her  reflection  says  "you  darling!"  The  campaign  in  Buffalo  was  extensive.  A  street  stunt,  in which  a  girl  flirt  distributed  cards  announcing  the  attraction  at  the  Olympic,  many  window  displays, 

poster  and  newspaper  displays.    The  exploitation  was  started  four  weeks  in  advance. 

Lobby  set  for 
P  aramount's 
"Blood  and  Sand" 
ased  by  the  Fausto 
theatre  in  Havana. 
Cuba.  The  set- 
ing  reproduced  the 
bull  ring  scene  in 
miniature.  The 
mass  of  interested 
spectators  visible 
over  the  gate 
entering  the  arena 
is  especially  in- 

teresting. The 
Fausto  is  owned 
by  the  Caribbean 
Film  Company, 
which  distributes 
Paramount  p  i  c- 
tures    in  Cuba. 

SAHGREyA 

Record  Attendance 

Result  of  Drive 

For  "East  Is  West" 
Breaking  the  attendance  record  at  the 

Grand,  Wilmington,  N.  C,  is  the  note- 
worthy achievement  of  a  campaign  for 

"East  Is  West,"  staged  by  D.  M.  Bain  in 
collaboration  with  George  W.  Bailey,  man- 

ager of  the  Grand,  Harry  T.  Cooley,  chief 
electrician  and  Carl  B.  Behder,  advertising 

manager.  On  a  three-day  run  the  previous 

high  record,  held  by  "The  Sheik,"  wa> 
eclipsed  by  more  than  two  hundred  dollars. 
A  ten-day  advance  teaser  contest  was  in- 

augurated in  the  newspapers  using  the 
"Chink"  talks  with  a  small  cut  of  Connie. 
Stunt  number  two  was  the  distribution  of 
several  thousand  tickets  of  the  kind  given 

by  Chinese  laundries,  with  ' '  Chink ' '  writing 
on  one  side  and  a  "translation"  on  the reverse. 

Three  days  before  the  opening  the  en- 
tire mailing  list  received  large  mailing 

cards  printed  in  red  on  yellow  stock,  the 
front  showing  the  famous  "wink"  of  Con- 

stance Talma ige  as  "Ming  Toy"  with Chinese  characters. 

The  most  elaborate  lobby  decoration  ever 
seen  in  Wilmington  was  put  in  Saturday 
night  before  the  run  opened.  The  lobby  was 
transformed  by  the  use  of  eight  bamboo 
canes,  a  canopy  effect  being  obtained  in 
which  was  entwined  artificial  flowers,  bam- 

boo foliage,  and  Japanese  lanterns.  A  bam- 
boo cane  fence  enclosed  the  lobby,  against 

which  background  were  grouped  three-sheet cutouts. 

A  sign  painting  stunt  for  the  Paramount  offering  at  the  Valentine  Theatre,   Canton,   O.    A   "lady  sign 
painter"  mounted  the  scaffold  atop  a  two-story  building  and  sketched  out  the  letters  which  announced Marion   Davies  in   "When  Knighthood  Was  in  Flower." 

Familiar  Herald 

A  Novelty  In 

Hamilton,  O. 

How  much  does  anyone  know  about 
women!  Apparently  nobody  knows,  not 
even  women  themselves,  for  they  are  the 

biggest  buyers  of  information  on  the  sub- 

ject. 

Frei  S.  Mayer,  managing  director  of  the 

Palace  Theatre,  Hamilton,  0.,  where  "Trif- 
ling Women"  recently  had  a  run,  helped 

make  that  run  what  it  was  by  exploiting 
the  mystery  of  the  feminine. 

In  conjunction  with  the  exhibition  of  the 

picture,  Mr.  Mayer  inserted  this  advertise- 
ment in  the  newspapers: 

"1923's  Biggest  SeUer  will  be  off  the 
press  tomorrow,  'What  I  Know  About 
Women,'  by  Harry  Silver.  Free  copies  may 
be  obtained  tomorrow  at  Badeliffe's,  Berko- 
witz's,  and  Len  and  Schwartz's."  These 
are  drug  stores  and  cigar  stores. 

The  volume  was  a  four-page  leaflet.  On 
the  first  page  was  an  announcement  of  the 
picture.  On  the  back  page  was  the  title, 
"What  I  Know  About  Women."  a  draw- 

ing of  one  of  them  in  lingerie,  and  the 
direction,  "Now  turn  to  the  inside  pages." 
These  were  blank.  Mr.  Silver,  the  author, 
incidentally,  is  resident  manager  of  the Palace. 
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Windows  in  advance  and  during  engagements.    At  the  left  is  a  display  in  a  Salt  Lake  City  store  for  Paramount's  forthcoming  Cecil  B.  De  Mille  production 
"Adams  Rib."    This  was  arranged  by  Manager  O'Brien  of  the  Paramount  Empress  Theatre.    At  the  right  is  a  window  display  typical  of  the  recent  accomplish- 

ments of  theatres  in  getting  the   major   portion   of   merchants'    displays   through  furnishing  materials  which  are  of  interest  to  the  public — stills  and  character 
cutouts  from  feature  pictures.    This  is  a  display  for  "To  Have  and  To  Hold"  at  the  Columbia  Theatre,  Portsmouth,  O. 

The     Feature's     The  Thing 

W 

The  Photoplay  as  a  "Great  Leveler" 
HILE  improvement  in  motion  picture 
theatre  entertainment  has  progressed 

far  since  photoplays  were  first  classi- 
fied as  "features"  and  "short  subjects" 

and  a  more  discriminating  taste  requires 

more  elaborate  programs,  it  is  an  interest- 
ing and  reassuring  fact  that  the  "feature" 

continues  to  live  up  to  its  name. 
The  larger  houses,  equipped  with  the  most 

modern  facilities  of  staging  and  lighting 
and  charging  high  admission  prices,  offer 
programs  which  include  many  stage  num- 

bers and  pretentious  musical  selections.  But 
still  the  pivotal  point  of  all  that  goes  to 
make  up  the  hour  and  a  half  of  entertain- 

ment is  the  feature.  Thus  the  interest  in 
a  certain  picture  or  a  certain  star  in  a 
sense  gives  the  small  house  in  the  small 
town  an  even  break  with  the  great  institu- 

tion of  the  metropolis. 
As  illustration  of  this  fact  it  is  of  interest 

to  consider  one  of  the  most  recent  and  one 
of  the  most  pretentious  programs  offered 
by  Managing  Director  Eddie  Hyman  at  the 
Brooklyn  Mark  Strand.  The  feature  was 

"Omar  the  Tentmaker"  and  while  the  bill 
included  five  stage  numbers  it  will  be  seen 
that  all  of  these  were  designed  to  create 
the  proper  mood  of  the  audience  to  a  full 
appreciation  and.  enjoyment  of  the  feature. 
Though  employing  the  resources  of  a  fully 
equipped  stage  and  considerable  expense  for 
artists  and  settings,  all  were  subordinate  to 
the  feature. 

Lighting  played  an  important  part  in  all 
five  of  the  stage  scenes.  The  overture, 
Tschaikowsky's  "1812"  was  visually  ac- 

cented by  means  of  the  lights,  which  faded 
as  the  orchestra  progressed  into  the  piece 
and  worked  up  to  a  red  glare  in  the  move- 

ment describing  the  burning  of  Moscow.  A 
drop  representing  the   city  was   made  to 

burst  into  flames  and  the  booming  of  can- 
non was  heard  from  off-stage.  This  num- 

ber occupied  about  a  minute  and  a  half. 
The  overture  was  followed  by  a  duet 

which  is  ever  popular  in  this  country. 
' '  When  You  and  I  Were  Young,  Maggie ' ' 
was  sung  by  a  soprano  and  tenor,  in  a  fire- 

side setting.  The  singers  were  made  up  as 
an  old  couple.  Next  came  a  radium  dance. 
Two  girls  dressed  in  pure  white  entered 
from  opposite  sides  of  the  stage  and  as 
their  dance  progressed  the  lights  were  sud- 

denly lowered  and  the  figures  stood  out  in 
bold  silhouette. 
Immediately  after  this  the  topical  review 

was  flashed  on,  and  twelve  minutes  were 
given  over  to  news  events  and  some  wit 
from  the  "Fun  from  the  Press."  For  the 
prologue  there  was  a  full-stage  set  repre- 

senting a  Persian  rose  garden.    The  light- 

ing gave  it  an  evening  effect,  with  a  yel- 
low-green moon  half  visible  over  the  top  of 

the  set  and  against  the  deep-blue  sky. 
Three  Persian  dancing  girls  were  watched 

from  a  balcony  window  by  the  soprano,  rep- 
resenting Shireen  of  the  story  of  "Omar." 

From  off-stage  came  the  strains  of  "A  Book 
of  Verses"  sung  by  the  tenor.  A  few  bars 
were  sung  as  the  dance  concluded  and  the 
tenor,  as  Omar,  entered,  espied  Shireen  and 
then  "A  Book  of  Verses"  was  rendered  in 
duet.  As  the  lights  faded  the  feature  was 
flashed  on  and  the  theme  of  "A  Book  of 
Verses,"  which  is  the  basis  of  the  musical 
score  for  "Omar  the  Tentmaker,"  was  con- 

tinued by  the  orchestra. 
The  concluding  number  was  performed  in 

a  set  representing  a  cotton  field  by  a  basso 
soloist  in  black  face  who  sang  Songs  of  the 

South. 

The  stage  setting  used  by  Ed  Hyman  for  his  prologue  to  the  shoeing  of  First  National's  "Omar  the  Tent- 
maker" at  the  Brooklyn  Mark  Strand.    The  setting  suggests  a  scene  from  the  play  and  in  the  presentation two  dancers,  a  soprano  and  tenor  appeared. 
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Realism  was  all 
over  the  ballyhoo 
used  in  New  York 
for  the  showing  of 
the  F.  B.  O.  pic- 

ture "The  Third 
Alarm"  at  the  As- 
tor  theatre.  It 
was  the  real  thing 
in  engines  and  per- 

haps more  color- 
ful and  romantic 

for  the  fact  that  it 
was  of  rather 

ancient  design. 

"Dickens'  Reverie"  As 

Prologue  At  CrandalPs 
"A  Dickens'  Reverie"  was  the  title  of 

the  prologue  used  by  Harry  Crandall  at  his 
Metropolitan  Theatre.  Washington,  D.  C.  in 
conjunction  with  the  run  of  "Oliver 
Twist."  The  opening  curtain  showed  Dic- 

kens writing  at  his  desk.  Then  there  were 
visualized  the  character  creations  of  his 
brain  including  Nancy  and  Bill  Sikes,  the 
Beadle,  the  Artful  Dodger.  Sowberry,  the 
undertaker.  Fagin  and  Oliver  Twist.  The 
cast  included  a  youngster  who  bore  a  strong 
resemblance  to  Jackie  Coogan  and  the  con- 

clusion of  the  prologue,  after  most  of  the 
members  had  done  their  bit,  left  Oliver  in 
the  center  of  the  stage  with  his  bowl  and 

soup  ladle. 

At  the  left  is  the  display  for  First  National's  "East  Is  West"  at  the  Quee  n  Theatre,  Austin,  Tex.  The  Chinese  pagoda  was  a  temporary  ticket  booth. 
At  the  right  is  the  display  made  for  "Lorna  Doone."  Here  the  regular  booth  was  used  and  the  space  in  the  centre  of  the  lobby  was  given  over  to  a  shadow box  arrangement  featuring  a  cutout  of  Madge  Bellamy,  greater  depth  being  ac  hieved  by  using  a  small  stair  in  front  of  the  frame.  A  latticed  border  was  built 
around  the  lobby  arch.    These  photos  demonstrate  the  effectiveness  of  simple     arrangements  in  changing  the  appearance  of  the  lobby  and  producing  realistic settings. 

Chicago  Showing 

of  "Quiiicy  Adams" 
Widely  Exploited 

In  an  extensive  advertising  and  stunt 

campaign  for  the  " Quiney  Adams  Sawyer" 
presentation  at  the  Balaban  &  Katz  Chicago 
Theatre,  more  than  $10,000  was  spent  for 

newspaper  space  alone.  The  newspaper 
campaign  was  begun  a  week  in  advance  of 
the  showing  and  covered  displays  in  the 
Tribune,  Xews,  Herald-Examiner,  American. 
Post  and  Journal.  A  teaser  line  was  used 
first.  This  consisted  of  letters  written  from 
••Mary"  to  "Helen"  in  which  inquiry  was 
made  as  to  where  "Quiney  Adams  Sawyer" 
was  to  play  in  Chicago. 

Tie-ups  were  effected  with  the  Yellow 
Taxi  Cab  Company,  the  Cab  Organization 
carrying  cards  in  which  the  comparison  be- 

tween the  one-horse  shay  in  Quiney  Adams 
Sawyer  and  up-to-date  vehicles  of  the  Yel- 

low Company  was  pointed  out.  Three  large 
department  stores  also  cooperated  with  win- 

dow displays  covering  the  photoplay  edition 
of  the  novel. 
Two  days  before  the  opening,  a  novel  her- 

ald was  used  in  the  form  of  a  weather  fore- 
east,  one  side  of  which  definitely  stated 
that  exactly  seventeen  stars  would  shine 
on  January  29th  at  the  corner  of  the  Chi- 

cago Theatre's  location  while  the  other  side announced  the  names  of  the  seventeen  film 
celebrities  appearing  in  the  S-L  special. 

"Dr.  Jack"  window  display  by  the  Gillette  Company  in  San Francisco.  The  doctor  recommended  Gillette  razors  in 
this  arrangement.  At  the  left  is  a  ballyhoo  for  the 
Pathe  comedy  starring  Harold  Lloyd  put  on  by  the  New 
Franklin  Theatre.  The  bandaged  person  carried  no  signs 
whatever.  He  merely  requested  people  to  direct  him  to 
the  office  of  "Dr.  Jack."  "I  want  to  take  his  laughter cure,"  he  mumbled. 
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Three-Man  Exploitation  of  "Knighthood" DENVER  acknowledges  that  Homer  Elli- 
son's campaign  for  "When  Knight- 
hood Was  in  Flower, ' '  which  he 

played  at  the  Princess  Theatre,  was  the 
most  stupendous  the  town  has  ever  seen. 

There  was  so  much  work  to  be  done  that 
the  labor  was  divided,  as  follows:  Homer 
Ellison,    bossed    the    job:    AJ    G.  Birch. 

The  interior  of  the  Princess  was  especially  decorated 
for   the   "When   Knighthood   Was  in  Flower." 

his  publicity  man  handled  the  newspapers, 
publicity  and  advertising;  Eick  Eicketson, 
Paramount  exploiteer,  was  given  novelty 
exploitation. 

The  stuff  landed  by  Mr.  Birch  in  the 
papers  was  remarkable  in  quantity.  Birch 
convinced  the  Denver  editors  that  he  had 
a  picture  that  would  attract  much  attention. 
Another  argument  used  was  "we  are  prac- 

tically doubling  our  advertising. ' '  The  ad- vertising was  illustrated  atmospherically, 
old  English  type  being  used  for  the  title. 
In  securing  windows,  Eicketson  estab- 

lished the  rule  that  he  would  only  tieup 
with  chain  stores.  This  restriction  sort  of 
whetted  the  desire  of  merchants  to  come  in. 
The  Owl  Drug  Stores  tied  up  for  perfume, 
giving  the  theatre  a  window  in  each  of 
their  ten  stores.  The  Green  Dragon  Candy 
Co.  operating  a  string  of  confectioneries 
and  high  class  tea  room:";,  created  a 
' '  Knighthood  Kiss ' ' — the  kind  that  won 
Mary  Tudor  a  throne.  The  Boslund  Tailor- 

ing Company  occupies  a  fine  location  so 
that  concern  was  also  invited  in. 

The  Willys-Knight  Motor  Co.  arranged  a 
big  parade,  in  which  enough  automobiles 
were  used  to  stir  up  as  much  enthusiasm  as 
a  circus.  And  nearly  every  restaurant,  tea 
room  and  ice-cream  parlor  was  landed  for a  tieup. 

The  entire  theatre  was  "done-over"  for 
the  event.  A  complete  castle  was  built  in 
the  lobby.  Thousands  of  dollars  worth  of 
fine  draperies  were  borrowed  from  one  of 
the  leading  stores  for  the  interior  display. 
Every  seat  in  the  house  was  reserved,  and 
the  orchestra  was  augmented  to  20  pieces  to 
give  a  suitable  rendition  for  the  score. 

One  of  the  many  window  displays  arranged  by  the 
Paramount    exploiteer   for   the    "When  Knighthood 

Was    in    Flower"    in  Denver. 

At  the  left  are  the  two  cashiers  in  the  Tudor  costumes  worn  during  the  showing  of  "When  Knighthood  Was  in  Flower"  at  the  Princess.  The  background shows  how  the  lobby  was  done  over  to  reproduce  the  castle  effect.  ..In  the  centre  photo  and  at  the  right  there  is  evidence  of  the  liberal  displays  accorded  the 
Paramount  offering  by  merchants  and  shops  which  took  advantage  of  the  wide  advertising  and   publicity   launched  in   Denver  for   the  event. 

Old  Stunt  Worked 

To  Good  Advantage 

On  "The  Sin  Flood" 
Cash  prizes  for  a  new  ending  to  Gold- 

wyn's  picture,  "The  Sin  Flood,"  was  used 
by  the  manager  of  the  Strand  Theatre. 
Salina,  Kan.,  to  exploit  the  showing  of  that 
film  through  a  newspaper  tie-up.  The  man- 

ager furnished-  the  prizes — $10  in  gold  for 
the  best  ending,  $5.00  for  the  second  and 
tickets  for  the  third  best  and  for  those 
endings  getting  honorable  mention — while 
the  newspaper  gave  the  publicity  in  several 
half-column  articles  which  described  the 
picture  in  detail. 

While  this  is  by  no  means  a  new  exploi- 
tation feature,  it  was  just  as  effective  in 

Salina  as  it  has  been  elsewhere.  The  women 
sent  in  new  endings  for  the  picture  by  the 
score  and  turned  out  in  force  at  the  opening 
showing,  getting  the  picture  off  to  a  good 

start. 

In  Form  of  Replies  the 

Publicity  Notes  Are  Read 

By  making  the  letters  sent  to  the  mail- 
ing list  read  as  if  they  were  replies  Poli's 

Theatre,  Meriden,  Conn.,  got  an  unusual 
quota  of  readers  interested  in  its  advance 
notices  of  First  National's  "Oliver  Twist.*' 
The  postcards  were  sent  not  only  to  the 
usual  mailing  list  but  to  many  other  names 
culled  from  the  city  directory.  In  each 
case  they  were  worded  as  if  answering  an 
inquiry  made  by  the  addressee  as  to  when 
'  *  Oliver  Twist ' '  would  be  at  Poli 's. 

To  what  extent  interest  was  aroused,  due 
alike  to  the  arresting  make  up  of  the  card 
and  the  unusual  method  of  presentation,  was 
evidenced  by  the  fact  that  the  theatre  re- 

ceived 300  replies  to  its  "replies."  In  each cast  the  writer  stated  that  there  must  have 
been  a  mistake  as  he  had  never  written  the 

house  about  the  coming  of  ' '  Oliver  Twist. ' ' 
Many  of  them  were  gracious  enough  to  add 
that  they  were  glad  to  be  advised  of  the 
forthcoming  run. 

Ad  For  "Strangers 

Banquet"  Used  As  A 

Newspaper  Contest 
The  page  advertisement  from  the  press 

book  prepared  for  Marshall  Neilan 's  first 
Goldwyn  picture,  "The  Strangers'  Ban- 

quet" was  used  in  "Wilmington,  Del.,  as  a 
newspaper  contest  for  the  showing  of  the 
film  at  the  Arcadia  Theatre. 

Pictures  of  24  of  the  players  in  the  film 
were  printed  as  a  border  around  the  page 
ad.  No  names  were  given,  but  in  one  cor- 

ner was  printed  a  list  of  prominent  motion 
picture  players;  in  the  list  were  the  names 
of  the  24  whose  pictures  appeared,  inter- 

spersed with  names  of  other  players  not  in 
the  cast,  in  order  not  to  make  the  con- test too  easy. 

In  connection  with  the  tie-up  the  Evening 
Journal  offered  prizes  for  the  first  correct 
list  of  the  players  pictured. 
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St.    Louis  Cont
est  For  De- 

Stunts   Raise   Blazes  in 

F.  B.  O.  Exploitation  of  "Third  Alarm"  Makes  Town 
Sizzle  When  Paper  Questions  Use  of  Fire  Apparatus 

One  of  the  biggest  and  most  unique  press 
stunts  and  tie-ups  executed  in  this  city  was 
pulled  by  the  Film  Booking  Offices  on 

"Third  Alarm"  while  showing  it  at  the 
Capitol  and  est  End  Lyric  Theatres  in  St. 
Louis. 

Large  cut-outs  were  fastened  to  lamp 
posts  in  every  busy  section  of  the  city  and 
remained  where  originally  placed  through- 

out the  engagement. 
A  bond  issue  is  being  floated  here  for 

various  city  improvements  and  some  one 
thought  up  the  bright  idea  of  tieing  up  with 
the  city.  Large  fire  trucks  were  stationed 
throughout  the  day  in  front  of  theatres. 
Each  day  at  noon  firemen  held  a  net  in 
front  of  the  downtown  Capitol  Theatre 
while  a  boy  jumped  from  the  fourth  floor 
of  the  building  into  the  net.  The  crowd  that 
came  to  witness  this  free  stunt  grew  each 
day,  until  the  number  became  so  great  that 
all  traffic  was  stopped  and  extra  police 
stationed  to  handle  the  crowd. 

Using  the  city  fire  equipment  to  exploit 
a  film  was  too  much  for  one  of  the  local 
dailies  and  it  came  out  and  announced  that 
they  had  tried  to  solve  the  mystery  but  as 
far  as  they  learned  His  Honor,  the  Mayor 
had  ordered  the  fire  chief  to  supply  the  fire 
apparatus,  the  firemen  volunteering  to  hold 
the  net  daily. 

The  Mayor  in  a  letter  to  Eire  Chief  Panzer 
stated  that  it  would  help  a  portion  of  the 
bond  issue  which  asks  for  modern  fire  sta- 

tions in  various  sections  of  the  city.  It 
was  also  pointed  out  the  director  of  streets 
had  authorized,  some  months  ago,  the  use 
of  the  streets  for  advertising  ' '  In  the  Name 
of  the  Law"  by  permitting  signs  to  be 
painted  on  the  crossings,  and  the  erection 
of  signs  at  crossings. 

The  local  daily  was  not  satisfied  with  this 
explanation  but  could  get  nothing  better 
because  Mayor  Kiel  was  out  of  town.  How- 

ever, it  kept  plugging  and  at  the  end  of  a 

week  acting  Mayor  Aloe  issued  an  order 
withdrawing  the  fire  equipment,  but  by  this 
time  the  film  had  received  all  the  exploita- tion desired. 

Olympic  Drafts  Effective 

Letter  for  "Knighthood" 
Pittsburgh,  Pa. — The  Olympic  proved 

with  a  straight  letter  that  a  mailing- 
stunt  doesn't  have  to  be  strikingly 
new,  if  it  contains  good  sound  sales  talk, 
and  felt  the  influence  of  the  letters  sent 

out  on  "When  Knighthood  Was  In 
Flower,"  when  that  picture  had  its  Pitts- 

burgh run. 
The  letter  was  sent  to  every  woman  in 

town,  and  was  one  of  the  finest  ever  record- 
ed in  motion  picture  exploitation.  It  read: 

Dear   Madam : — The  very  staid  and  conservative  Boston  Post, 
spoke  thus  on  the  occasion  of  the  initial  showing  in 
that  city  of  "When  Knighthood  Was  in  Flower." 

"If  the  motion  picture  public  fails  to  appreciate 
'When  Knighthood  Was  in  Flower,'  then  its  plea 
for  better  films  is  all  a  sham." As  a  representative  clubwoman  of  our  State,  you 
are  no  doubt,  interested  in  the  present  day  motion 
picture. "When  Knighthood  Was  in  Flower,"  which  we are  now  playing,  really  is  splendid  entertainment, 
and  we  hope  you  will  see  this  delightful  romance, 
with  Miss  Marion  Davies  and  Mr.  Forrest  Stanley 
heading  a  notable  cast  of,  players. 
The  many  in  Pittsburgh  who  have  already  seen 

it  are  extreme  in  their  praise  as  are  the  thousands  at 
tending  the  showings  all  over  the  country.  Charles 
Major's  immortal  novel  and  play  have  never  been shown  to  greater  advantage,  and  we  cannot  help  but 
feel  that  possibly  you  may  never  see  a  finer  picture. 

Performance  continuous  from  ten  in  the  morning 
to  eieven-thirty  at  night,  starting  at  10-Noon-2-4-6- 8-10  P.  M. 

Wes  Barry  Tablets  Good 

Exploitation  Novelties 
Birmingham,  Ala. — The  management  of 

the  Alcazar  Theatre  distributed  "Wesley 
Barry"  school  tablets  to  school  children  be- 

tween the  ages  of  6  and  12  during  the  week 
they  exhibited  "Heroes  of  the  Street."  It 
proved  to  be  an  excellent  exploitation  stunt 
for  it  packed  the  theatre  with  children  for 
every  afternoon  performance. 

signers  of  Gowns 
For  Mae  Murray 

Fifty  dollars  in  cash  prizes  and  one  hun- 
dred theatre  tickets  for  the  best  design  of 

a  dancing  costume  for  Mae  Murray  were 
offered  recently  by  Daily  News,  by  arrange- 

ment with  the  management  of  the  New 
Astor  Theatre,  St.  Paul,  Minn.,  as  a  stimu- 

lant to  interest  in  "Broadway  Eose"  at 
this  playhouse. 

The  newspaper's  own  statement  of  the 
stipulations  of  the  contest  covers  fully  the 
details  of  this  exploitation; 
"Wouldn't  Mae  Murray  look  lovely  in  a 

black  velvet,  such-and-such  a  costume?  you 
have  probably  said  to  yourself,  if  you're  a 
film  fan.  Well,  why  not  design  one  for 
Miss  Murray.  She  is  looking  for  ideas  for 
new  gowns  and  dancing  costumes,  and 
through  The  Daily  News  asks  readers  to 
help  her.  The  Daily  News,  by  arrangement 
with  the  New  Astor  Theatre,  where  Miss 
Murray's  "Broadway  Eose"  is  being  shown 
this  week,  is  offering  $50  in  prizes  and  100 
theatre  tickets  to  the  men  and  women  who 
submit  the  smartest,  most  attractive  and 
original  designs  for  a  gown  or  dancing  cos- 

tume for  Miss  Murray.  Here  are  the  main 
points  in  the  contest: 

"Designs  should  be  submitted  either  in 
pen  and  ink  or  colors.  Pencil  sketches  will 
not  be  considered.  Besides  the  drawing,  the 
design  submitted  must  include  a  description 
of  the  gown  as  to  color  and  material  used. 
"The  judges  will  be  Miss  Helen  Wallace, 

The  Daily  News  artist;  A.  G.  Monroe,  de- 
signer of  Schuneman  &  Evans,  and  B.  J. 

Millward,  designer  for  Mannheimer  Bros. 
The  contest  will  close  Thursday.  Designs 
should  be  sent  to  Miss  Wallace  and  the 
winner  will  be  announced  from  the  stage 

at  the  New  Astor." 
Turns  Loose  The  Butterflies 

Clarksburg,  W.  Va. — Just  before  "Singed 
Wings"  was  flashed  upon  the  screen  of  the 
Gillis  Theatre,  a  whole  box  of  butterflies 
were  released  in  the  audience  room. 
The  projection  room  played  colored  lights 
upon  them  and  the  audienee  was  thrilled 
enough  to  talk  about  it. 

Manager  A.  B.  Morrison  of  Loew's  Palace  Memphis,  Tenn.,  is  a  contriver  of  interesting  displays  and  he  always  designs  something  to  take,  the  eye.  Above 
is  an  example.    For  Paramount's  "The  Young  Rajah"  he  had  a  street  performer  whose  oriental  garb  presented  an  arresting  splash  of  exotic  color.    At  the  right is  the  display  inside  the  lobby  made  up  with  rugs  and  decorative  objects  loaned  by  a  merchant     A  cutout  of  Valentino,  taken  from  6-sheet,  was  embellished 
with  turban  made  of  crepe  paper,  collar  and  neck  piece  of  jeweled  lace  and  jewels  in  the  rings  on  the  right  and  the  sword  hilt.    The  lamp  at  the  left  was  a 

combination  phonograph  affair  and  it  played  softly  oriental  selections.     It  was  motor  operated  and  had  a  repeating  device. 
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The  dancer  and  setting  for  "The  Dance  of  the  Moths,"  the  prologue  arranged  by  Hugo  Reisenfeld  for  the  Criterion  presentation  of  "Poor  Men's  Wives"  in New  York.  This  number  drew  favorable  comments  from  the  New  York  newspaper  reviewers.  At  the  right  is  the  fleet  of  taxies  engaged  by  the  Lichtman  Cor- 
poration to  exploit  "Poor  Men's  Wives"  at  the  Criterion.     There  was  audible  as  well  as  visual  racket,  for  buglers  accompanied  the  fleet  and  the  klaxons  were constantly  in  operation. 

Fanfare  Hails  N.  Y.   For   Gasnier  Play 

Criterion  Showing  of  "Poor  Men's  Wives"  Elaborately  Exploited 
Striking  and  elaborate  exploitation  and 

advertising  stunts  were  used  by  Preferred 
Pictures  and  the  Al  Lichtman  Corporation 

in  connection  with  the  showing  of  ' '  Poor 
Men's  Wives,"  at  the  Criterion  Theatre, 
New  York.  Al  Lichtman,  president  of  the 
Al  Lichtman  Corporation,  and  J.  G.  Baeh- 
ruann,  treasurer  of  the  Preferred  and  Licht- 

man organizations,  were  in  charge  of  the 
campaign. 

"Poor  Men's  Wives"  came  as  a  switch  in 
the  Lichtman  releases  and  there  was  a 
period  of  less  than  a  week  in  which  to 
awaken  the  people  of  New  York  and  the 
surrounding  territory  to  the  fact  the  picture 
was  coming  to  Broadway.  But  that  didn 't 
feaze  Lichtman  and  Bachmann,  who  are 
fast  workers. 
Lichtman  first  arranged  for  a  big  billboard 

showing,  280  24  and  28-sheet  stands  around 
New  York  being  used.  Besides  this,  six 
sheets,  three  sheets  and  one  sheets  were 
posted.  Several  styles  of  oil  paintings  were 
made  and  placed  in  windows  along  Broad- 

way. More  than  30  window  displays  along 
Broadway  were  used.  Heralds  were 
distributed  freely  all  over  the  city,  and 
cards  announcing  the  showing  were  mailed 
to  guests  of  the  big  hotels.  A  heavy  play 
was  made  on  advertising  in  the  New  York 
dailies. 

There  were  two  banner  stunts  in  con- 
nection with  exploitation. 

One  was  a  tieup  with  the  Mogul  Checker 
Taxieab  Co.,  which  has  hundreds  of  taxi- 
cabs  in  New  York  City.  The  Mogul 
Checker  Co.  supplied  50  taxicabs  and  Foster 
Moore,  exploitation  man  for  the  Preferred- 
Lichtman  organizations,  working  with  J. 
M.  Loughborough,  manager  of  Publicity 
and  Exploitation,  had  100  signs  painted  on 
oil  cloth,  reading  as  follows: 

Take  a  MOGUL  CHECKER  to  the  CRI- 
TERION THEATRE— See  "POOR  MEN'S 

WIVES." 
A  sign  was  fastened  on  each  side  of  each 

taxi.  The  group  of  50  assembled  at  Col- 
umbus Circle  and  was  divided  into  two 

sections  of  twenty-five  each.    At  the  noon 

hour  one  section  proceeded  up  Broadway 
to  Harlem,  thence  to  the  Bronx  and  the 
upper  East  Side.  Each  section  had  a  de- 

tachment of  buglers  supplied  by  the  71st. 
Eegiment,  and  they  blew  fanfares  while  the 
chauffeurs  sounded  their  klaxons. 

The  second  section  went  down  Broadway 
to  Bowling  Green,  thence  up  Beaver  and 
Broad  to  Wall  street,  passing  the  office  of 
J.  P.  Morgan  &  Co.  Then  it  passed  through 
the  lower  East  Side,  to  23rd.  street,  over  to 
Fifth  avenue  and  up  that  thoroughfare  to 
34th.  street.  Hundreds  of  thousands  of  per- 

sons saw  the  two  turnouts.  Credit  for  the 
idea  of  this  unusual  stunt  goes  to  Henry 
Ginsberg,  general  sales  manager  for  the  Al 
Lichtman  Corporation. 

Mr.  Moore  arranged  a  big  tieup  with  Mal- 
linson's  one  of  the  biggest  silk  firms  in 

the  world  by  which  Consuele  Flowerton,  a 
noted  beauty,  posed  at  the  silk  show  in 
Grand  Central  Palace  in  elaborate  silk 
gowns,  one  of  them  being  valued  at  $5,000. 

Display  Painted  On  Mirror 
Makes  Novel  Attraction 

A  lobby  advance  teaser  painted  on  a  mir- 
ror eight  feet  high  was  used  by  Manager  F. 

K.  O'Kelley  of  the  Strand  Theatre,  Al- 
toona,  Pa.,  for  "Sin  Flood."  The  display 
doubled  the  appearance  of  spaciousness  in 
the  lobby  of  the  Strand. 

Medallions  of  the  heads  of  the  six  princi- 
pal members  of  the  cast  cut  out  from  the 

special  lobby  panels  were  pasted  on  the 
mirror,  with  the  name  of  each  actor,  and 
the  name  of  his  role  and  "Coming  soon, 
'The  Sin  Flood'  "  painted  on  it  in  white. 

"Sky  writing"  caused  a  sensation  in  New  York  when  an  aviator  guided  his  plane  in  such  a  manner  as  to spell  out  words  with  the  stream  of  smoke  issuing  from  a  device  for  the  purpose.  Manager  Joe  Quittner 
of  the  Stratton  Theatre,  Middletown,  N.  Y.t  made  a  big  stir  when  he  sent  a  man  up  to  the  roof  of  a 
house  in  the  town  to  spell  out  the  name  of  his  attraction,  First  National's  "The  Eternal  Flame"  in  the snow  which  covered  it.  The  lettering  was  accomplished  with  an  ascetylene  burner.  Letters  four  feet 

high  were  thus  burned  into  the  white  of  Jack  Frost's  roofing. 
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For  the  Strand  Theatre's  showing  of  "Dr.  Jack"  in  Minneapolis,  as  shown  by  the  photos  above,  the  management  made  novel  use  of  the  lobby  of  the  closed  and 
partly  dismantled  Lyric  Theatre.    The  made-up  figure  in  the  bed  with  the  sign:    "This  patient  broke  her  fifth  rib"  laughing  at  Harold  Lloyd  in  'Dr.  Jack'  "  was displayed  in  a  realistic   setting.  .  At  the   left  the  effective   marquee   display  at    the  Strand  for  the   Pathe  comedy  is  shown. 

Human  Interest 

Stuff  Gets  Good Watts  Stages  Drive  for  "Robin  Hood 
Omaha  Campaign  Started  Four  Weeks  in  Advance — 
Big  Newspaper   Advertising  Feature   of   the  Drive 

'"Douglas  Fairbanks  in  Eobin  Hood"  at 
the  A.  H.  Blank  Strand  theatre,  Omaha, 
Neb.,  was  handled  as  a  strictly  big-time 
proposition  with  a  campaign  that  began 
four  weeks  in  advance  of  the  showing. 
A  newspaper  advertising  campaign  was 

laid  out  by  Harry  Watts  of  the  Strand  that 
called  for  400  inches  of  space  up  to  and  in- 

cluding the  opening.  The  use  of  copy  be- 
gan with  a  week  of  teaser  ads  announcing 

a  tremendous  attraction  for  the  Strand  on 
the  way.  The  second  week  was  devoted  to 
telling  the  name  of  the  picture.  In  the 
third  week  the  copy  became  more  specific, 
bringing  the  play  date  into  the  foreground. 
The  week  before  the  opening  was  given  to 
details  of  the  picture,  prices,  show  hours, 
etc.,  all  timed  effectively  to  culminate  on 
the  opening  day  with  half-page  display 
space  of  an  exceptionally  attractive  nature. 
Liberal  display  copy  was  planned  to  run 
through  the  engagement  in  all  newspapers. 
The  principal  outdoor  billing  took  the 

form  of  fifty  24  sheet  stands  in  hand-pick- 
ed locations.  Window  displays  in  downtown 

spots  consisted  of  special  cards  with  two 
stills  mounted  on  each  to  share  space  with 
painted  text  headlined  in  an  original  style. 
Of  these  there  were  100,  representing  but 
a  portion  of  the  work  done  by  the  A.  H. 
Blank  art  staff. 
A  smashing  display  was  painted  for  the 

outside  of  the  Strand.  Mural  paintings  were 
designed  for  each  of  two  large  panels  of 

Display  in  the  lobby  of  the  Strand,  Des  Moines,  for 
the  showing  of  Paramount's  "Burning  Sands."  The popularity  of  deserts  and  Arab  tents  as  locations  for 
romance  at  the  present  made  it  the  "worth-while" thing  to   do   in   designing   an  attractor. 

the  theatre  front.  They  consisted  of  gigan- 
tic figures  of  Douglas  Fairbanks  in  char- 

acter, each  being  nineteen  feet  high  and 
seven  feet  wide.  Floodlights  from  across 
the  street  illuminated  these.  Also  for  two 
weeks  before  the  opening  a  special  2.30 
foot  trailer  was  screened  at  each  perform- ance of  the  current  attraction. 

Special  attention  also  was  paid  to  direct 
and  co-operative  publicity  of  various  kinds. 
This  included  liberal  space  granted  by  the 
newspapers  to  feature  stories,  among  which 
was  a  full  page  layout  of  production  scenes 
by  one  of  the  daily  papers. 
An  extensive  letter  campaign  covered 

various  large  lists  with  copy  which  diligent- 
ly observed  the  separate  psychological 

angles  of  the  several  classes  addressed.  An- 
other stunt  was  the  distribution  of  Eobin 

Hood  book  marks  to  public  library  patrons. 
Also  an  elaborately  staged  pre-vicw  of 

' '  Douglas  Fairbanks  in  Eobin  Hood  ' '  was 
arranged  for  a  limited  list  of  leaders  in 
civie,  literary,  educational,  art  and  social circles. 

The  foregoing  does  not  by  any  means 
cover  all  the  work  of  the  campaign.  A 
number  of  special  stunts  also  were  held  in 
reserve  for  during  the  run.  Of  these  was 
a  special  publicity  feature  dealing  with 
a  Strand  doorman  who  has  had  an  interest- 

ing career  as  an  operatic  singer,  and  who 
has  sung  many  times  in  the  light  opera 
"Eobin  Hood"  in  the  role  of  Sir  Guy  of 
Gisbourne,  the  role  played  in  the  film  story 
by  Paul  Dickey. 

Stunt  Supplies  List 
Jackie  Coogan  wanted  to  give  away  a 

suit  during  the  run  of  First  National's 
"Oliver  Twist"  at  the  Beldorf  Theatre.  In- 

dependence, Kan.  Lederer,  the  leading 
clothier  of  the  city,  sponsored  a  contest 
whereby  the  boys  themselves  were  to  de- 

termine which  youngster  was  to  be  given 
the  suit.  They  took  out  cards  and  allow- 

ed citizens  of  Independence  to  vote  for 
their  choice  of  the  most  popular  boy. 
With  full  acknowledgement  to  Jackie 

Coogan  and  mention  of  "Oliver  Twist"  at 
the  Beldorf,  the  contest  assured  word  of 
mouth  advertising  among  at  least  two  thou- 

sand people.  In  addition  it  provided  the 
theatre  with  a  good  mailing  list. 

Publicity  Stories 
Will  Kraft,  publicity  purveyor  for  L. 

Lawrence  Weber  and  Bobby  North,  landed 
a  special  human  interest  story  in  the 

Passaic,  N.  J.,  dailies  on  "Notoriety"  dur- 
ing the  run  of  the  Will  Nigh  feature  at  the 

Eialto. 
One  day  before  the  picture  opened  Kraft 

arranged  with  the  directors  of  St.  Mary's hospital  to  show  the  film  there.  He  picked 
that  institution  because  the  invalids  had  not 
seen  a  motion-picture  since  entering  the 
hospital.  He  carried  a  portable  machine. 

By  injecting  a  few  novel  angles  to  the  show- 
ing, front-page  publicity  resulted. 

The  advance  story  appearing  in  the 
Passaic  papers  was  to  the  effect  that  Emil 
Coue's  theory  of  auto-suggestions  would  be 
tried  on  the  patients  in  the  form  of  a  pic- 

ture show.  The  healthy  characters  on  the 
screen  would  suggest  health  to  the  onlook- 
ing  invalids.  But  Kraft 's  strongest  angle 
was  an  announcement  from  the  hospital  that 
the  oldest  patient  of  the  institution  would 

write  up  his  criticism  of  "Notoriety." The  man,  Tom  Shinners,  had  been  on  his 
back,  suffering  from  fractured  spine  for 
twelve  years.  Naturally  his  last  impres- sions of  the  movies  were  those  in  the 
nickelodeon  stage.  This  and  the  Coue  gag 
brought  the  reporters  down.  Kraft  mean- 

while had  prepared  a  review  of  "Notor- 
iety" for  Shinners  to  follow,  and  this,  sup- 

plemented with  Shinners  own  impressions, 
brought  forth  a  very  interesting  criticism 
of  movies  a  decade  ago  as  contrasted  with 
' '  Notoriety. ' ' 

A.  P.  Desmoreaux,  manager  of  the  Strand,  Madison, 
Wis.,  made  good  use  of  the  " masquerader  masks"  in 

Exploiting   First   National's   "The  Masquerader." 
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The  Voice  of  the  Box  Office 

How  the  Latest  Releases  Are  Being  Received  Throughout  the  Country 

"ALL  THE  BROTHERS  W  ERE 

VALIANT" 
(Metro) 

LOEWS  STATE,  BOSTON. — 25-60  cents. 
Excellent  business. 

Exploitation. — Advance  screen  announce- 
ments nnrl  lobby.  Regular  newspaper  adv. 

and  posters. 
Short  Subjects. — Patlie  Review,  News 

Weekly,  Topics  of  the  Day. 

Press  Comment. — One  o'f  the  most  grip- ping and  exciting  dramas  of  the  sea  I  have 
ever  seen,  an  unusually  powerful  and  vivid 
whaling  story. — Post. 

"BEAUTIFUL  AND  DAMNED" 
(Warner  Brothers) 

LINCOLN,  TROY,  N.  Y. — 35  cents.  Fair 
business  throughout  week,  matinees  poor. 
WIZARD,  BALTIMORE,  MD. — Matinee. 

25.    Night.  40.    Excellent  business. 
Exploitation. — Usual. 
Short  Subjects.— "Farm  Follies,"  Aesop's 

Fables,  Pathe  Review,  Fun  from  the  Press. 
Press  Comment. — The  story  theme  seems 

to  wander  on  aimlessly,  with  little  to  in- 
terest except  a  succession  of  views  of  jazz 

parties. — Morning  Sun.  There  is  plenty  of 
action  in  much  of  the  film,  although  most 
of  it  travels  in  circles. — Evening  Sun.  The 
picture  is  well  acted  and  worth  seeing. — 
Post. 
GRANBY,  NORFOLK,  VA.— 35-50c.  An 

entire  week  to  good  business. 
Press  Comment.— A  passionate  study  of 

flappers  and  gilded  youth,  riches  and  ruina- 
tion.— Norfolk  Landmark.  A  riotous,  well- 

liked  production. — Ledger  Dispatch. 

"BROTHERS  UNDER  THE  SKIN" 
( Goldwyn ) 

COLONIAL.  ALLENTOWN,  PA.— House 
jammed  for  almost  all  shows. 

Exploitation.— Author  usei  for  publicitv 
and  his  books  used  for  store  tie-ups.  Lavish adv. 

"BULL  DOG  DRUMMOND" 
(Hodkinson) 

POLI,  WILKES-BARRE,  PA.— Went  well 
on  three  days'  run. 

"CLARENCE" 
(Paramount) 

BIJOU,  RICHMOND,  VA. — ±0-50c.  An 
entire  week  to  big  business. 

Press  Comment.— The  best  thing  Wallace 
Reid  had  done  in  a  year  and  particularly  fit- 

ting to  remember  him  by. — News  Leader. 
A  nonsensical  little  tale,  it  has  lost  some 
of  the  freshness  of  the  play,  but  Wallace 
Reid's  fine  characterization  saves  it. — Times Dispatch. 

"DR.  JACK" 
(Pathe) 

IMPERIAL,  CHARLOTTE.  N.  C— 10-30c. 
Four  days  to  absolute  capacity  business. 

Press  Comment. — Scores  just  another 
knockout  for  Harold  Lloyd. — Charlotte  Ob- server. 
LOEW'S  STATE  THEATRE,  BOSTON.— 

25-60e.    House  thronged  night  after  night. 
Exploitation. — Advance  screen  flashes, 

lobby  and  posters,.  Feature  ads  in  all  papers. 
Short  Subjects. — Pathe  Review.  News 

Weekly,  Topics  of  the  Day. 
Press    Comment. — Everything    that  one 

What  They 

Give  the 

Public 

HOWARD  THEATRE 
Atlanta,  Ga. 

1.  Overture — Hungarian     Rhapsodv — No.  2 
(Liszt) 2.  Pathe  News 

3.  Baritone  Solo — Gypsy   Love   Song  (Her- bert) 
4.  Feature — Gloria  Swanson  in  My  American Wife 

MARK    STRAND  THEATRE 
Brooklyn,    N.  Y. 

1.  Overture — 1812  (Tschaikowsky) 
With  special  stage  and  lighting  effects 

2.  Duet — When    You    and    I    Were  Young 
Maggie 

3.  Novelty — Radium  Dance 
4.  Topical  Review 
5.  Prologue — In  a  Persian  Garden 
6.  Feature — Omar  the  Tent  Maker 
7.  Basso  Soloist — Songs  of  the  South 

69TH  STREET  THEATRE 
Philadelphia,  Pa. 

Monday,  Tuesday,  Wednesday 
1.  Organ  Selection 
2.  Topical  Review 3.  Buster  Keaton  in  The  Frozen  North 
4.  Feature — Wallace  Reid  in  Thirty  Days 

Thursday,  Friday,  Saturday 
1.  Organ  Selection 
2.  Topical  Review 
3.  Cartoon    Comedy — Birthdays 
4.  Feature — The  Prisoner  of  Zenda 

NEW  THEATRE 
Baltimore,  Md. 

1.  Overture — Zampa  (Herold) 
2.  Pathe  News 
3.  Comedy— All  Wet 
4.  Feature — Silver  Wings 

METROPOLITAN 
Baltimore,  Md. 

1.  Overture — At  Dawning  (Cadman) 2.  Cheating  Cheaters  (Aesop  Fable) 
3.  Topical  Review  and  Magazine 
4.  Comedy — Stan.  Laurel  in  Mud  and  Sand 
5.  Xylophone  Soloist — a)  Russian  Rag 

b)  U.  S.  A.  Patrol 
c)  Nobody  Lied 

6.  Feature — The  Woman   Who   Fooled  Her- 
self 7.  Exit  March 

RIVOLI 
Baltimore.  Md. 

1.  Rivoli   Grand  Organ 
2.  Overture — Raymond    (A.  Thomas) 3.  Rivoli  News 
4.  Vocal — Soprano  Soloist 
5.  Topical  Review 

a)  Living  Paintings — The  Home  Town 
b)  Citizens  of  the  Sea — Fish  Faces 
c)  Silliettes — The  Merrie  Huntsman 

6.  Feature — Richard    Barthelmess    with  Miss 
Dorothy  Gish  in  Fury 

CENTURY  THEATRE 
Baltimore.  Md. 

1.  Topical  Review  and  Magazine 
2.  Comedy — Lloyd  Hamilton  in  No  Luck 
3.  Organ  Solo 
4.  Symphony  Orchestra 
5.  Scenic — Water 6.  Vocal  Selections 

a)  Then   You'll    Remember   Me— from Bohemian  Girl  (Balfe) 
b)  Barcarolle — from  Tales  of  Hoffman 

(Offenbach) 
c)  La  Francesa  (Fahrbach) 

7.  Feature — Betty   Compson   in   Kick  In 

could  hope  for  in  a  super  comedy. — Post. 
The  public  liked  the  last  one,  and  it  can  be 
said  without  fear  of  contradiction  that 
they'll  like  this  one  too. — Advertiser. 
LIBERTY  THEATRE,  KANSAS  CITY, 

MO. — 25  and  35e.  Second  week  and  draw- 
ing as  good  as  ever. 

Exploitation. — Lobby  decorated  to  re- 
semble "Dr.  .Jack's"  office.  Girl  ushers 

dressed  as  trained  nurses.  Billboard,  lobby 
display  and  newspaper  space. 

Short  Subjects. — Pal  he  and  Fox  News^ 
LIBERTY,  SEATTLE. — 35-50c  (Advanced 

prices).  Continues  to  play  to  packed  houses 
second  week. 

"A  DAUGHTER  OF  LUXURY" 
(Paramount) 

LORENZ,  BETHLEHEM,  PA.— Average 
business. 

Exploitation. — Linking  up  production  with 
play  ' '  The  Impostor ' '  chief  stunt  in  news- 

papers. 
"DARK  SECRETS" 

(Paramount ) 
TWELFTH  STREET  THEATRE,  KAN- 

SAS CITY,  MO. — 15  and  25c.  Drew  good 
for  week's  run. 
Exploitation. — Dorothy  Dalton  played  up 

in  Sunday  newspaper  space.  Billboard  and 
lobby  display  space. 
Short  Subjects.— "Never  Say  Die" 

(Comedy),  "Aesop's  Fables,"  '  Twelfth Street  Screen  Magazine. 
Press  Comments. — The  film  does  not  get 

over  big  for  some  reason. — Star-Times.  The 
story  holds  one 's  attention  from  start  to 
finish. — Journal-Post. 

"EBB  TIDE" 
(Paramount) 

MISSOURI,  ST.  LOUIS,  MO.— 30-50c. 
With  strong  competition  across  the  street 
it,  was  near  capacity  every  night. 

Exploitation. — Billboards,  sign  work  in 
lobby  of  real  merit,  mailing  list,  double  of 
Larry  Semon  opening  door  and  doing  funny 
stunts  in  front.    Regular  newspaper  space. 

Daily  Press  Comments. — George  Melford, 
the  director  who  created  "The  Sheik"  has 
once  more  given  the  world  a  record-shatter- 

ing success. — Globe-Democrat. 

"EAST  IS  WEST" 
(First  National) 

IDEAL,  COLUMBIA,  S.  C— 40-50c.  Three 
days  to  big  business. 

"ENTER  MADAME" 

(Metro) COLONIAL,  RICHMOND,  VA. — 30-40c. 
Three  days  to  fair  business. 

Press  Comment.— Only  a  thread  of  a  plot, 
practically  no  suspense  and  no  action  in  the 
sense  of  movement. — News  Leader.  A  whim- 

sical, impossible  sort  of  a  story,  vet  appeal- 
ing and  unusual. — Times  Dispatch. 

"THE  FLAMING  HOUR" 
( Universal) 

COLUMBIA,  SEATTLE.— 25-35C.  Average business.  Usual  newspaper  space,  lobby 
trim. 

Short  Subjects.—' '  The  Tale  of  the  Pipe. ' ' Seattle-made  picture,  exploiting  the  evils 
of  dope;  "Farm  Follies"  (comedv).  Inter- national News. 

Press  Comments. — A  picture  which  should 
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interest  any  young  married  couple  and  spe- 
cifically those  in  which  the  husband  is  given 

to  an  occasional  flare  of  temper.- — Times. 
There  are  no  dull  moments  in  this  picture. — 
Post-Intelligencer.  A  story  full  of  thrills 
and  action  of  the  sort  that  will  please  near- 

ly every  class  of  fans. — Star. 

"THE  FLIRT" 
( Universal) 

BOSTON  THEATRE,  BOSTON,  MASS.— 
25-60c.    Excellent  business. 

Exploitation. — Advance  screen  flashes  and 
lobby.    Feature  ads  before  opening. 
Short  Subjects.— "  My  Hero,"  Pathe 

News,  Topics  of  the  Day,  Aesop's  Fables. 
Press  Comment. — The  story  is  typically 

Tarkington  and  is  enjoyable  from  start  to 
finish. — Post.  Miss  Percy's  portrayal  car- 

ries an  irresistable  appeal  that  is  sure  to 
arouse  the  softer  emotions. — Advertiser. 
-  BUTTERFLY,  MILWAUKEE— Matinee, 
35c.  Night,  55c.  Business  so  good  picture 
holding  over  second  week. 

Exploitation. — Large  newspaper  ads,  ex- 
tensive lobby  display,  billboards.  Free  tick- 

ets were  given  away  at  department  stores  to 
buyers  of  the  book. 

Press  Comments. — All  you  have  to  do  is 
see  it — and  that  should  be  an  unadulterated 
pleasure. — Journal.  The  production  stands 
out  as  the  best  thing  Universal  has  done 
this  year. — Sentinel. 

"FURY" 
{First  National) 

RIVOLI,  BALTIMORE,  MD.— Mat.  25c. 
Night,  30-50c.    Excellent  business. 

Exploitation. — Newspaper  adv.,  lobby  dis- 
plays. 

Short  Subjects. — Rivoli  News,  Topical  Re- view. 
Press  Comment. — There  is  occasional  melo- 

drama, but  it  is  practically  always  sheer 
drama  leavened  with  but  very  little  mel- 

lowness.— Evening  Sun.  Richard  Barthel- 
mess  is  very  fine  as  Boy  and  Dorothy  Gish 
as  "Min,"  has  one  of  those  roles  that  .:ets 
well  upon  her. — News. 
KINEMA  THEATRE,  LOS  ANGELES.— 

25-35-55c.  25-35-55-80.  Very  good  business, 
will  hold  over  for  second  week.  Used  30-24 
sheets,  22  is  the  usual  weekly  lay-out,  in- 

creased newspaper  space. 
Short  Subjects.— Felix  Cat  Cartoon,  Top- 

ics of  the  Day,  Kinema  Animated  Weekly. 
Press  Comments. — The  story  is  not  so  well 

adapted  to  Richard  Barthelmess,  but  the 
story  is  most  entertaining. — Express.  There 
is  a  constant,  fascinating  action  and  some- times there  is  too  much  hokum  but  it  is 
entertaining  hokum. — Times.  The  story  it- 

self is  disconnected,  due  to  poor  scenario  or 
indifferent  cutting.  Barthelmess '  acting  in 
itself  is  well  worth  studying. — Examiner. 

"GARRISON'S  FINISH" 
(Allied) 

MELBA.  DALLAS,  TEXAS.— Mat.  25- 
35c.  Night  35-55c.  Drew  good  crowds 
throughout  the  week. 

Exploitation. — Lobby  and  regular  news- 
paper space. 

Short  Subjects.— "A  Ringer  for  Dad," News  Reel. 
Press  Comment. — "Garrison's  Finish"  is 

a  thrilling,  boyish  and  romantic  picture. — 
Dispatch.  A  dashing  horse  race  drama  is 
offered  this  week  at  the  Melba  along  with 
a  rippling  comedy  presented  by  Mr.  and 
Mrs.  Carter  DeHaven. — News.  Pickford  is 
back  in  screen  land  in  a  vehicle  that  enters 
in  direct  competition  with  two  other  turf 
classics  now  flickering  for  the  pleasure  of 
f  andom. — Journal. 
ARCADIA,  PHILADELPHIA,  PA.— 50c. 

Big  houses  all  week. 
Exploitation. — Big  window  card  display; star  featured  in  extra  newspaper  space. 
Short  Subjects. — "A  Fisherman's  Jinx" 

What  They 

Give  The 

Public 

BRANFORD Newark,   N.  J. 
Review  of  Events 
Topics  of  the  Day 
Comedv — JSnbbie   Vernon   in    Tn  Dutch 
Miss  Rose  Reed,  Confalto a)  For  You  Alone  (Gechel) 

b)  The  World  Is  Waiting  for  the  Sun- 
rise (Seitz) 

Feature — The  Flirt 
Overture — Hungarian    Fantasie  (Tobani) 

NEW   GRAND  CENTRAL 
St.  Louis,  Mo. 

Overture — Oberon News  and  Views 
Organ  Solo Topics  of  the  Day 
The    Oriole    Terrace    Brunswick  Recorfl 

Orchestra 
Feature — Guy    Bates    Post    in    Omar  the Tentmaker 
Comedy — Snub     Pollard     in     Paste  and 

Paper 
DELMONTE 

St.   Louis,  Mo. 
1.  Delmonte  News 
2.  Topics  of  the  Day 
3.  Delmonte  Funster 
4.  Prima  Donna  Soprano — Miss  Vera  Curtis 

a)  Somewhere  a  Voice  Ts  Calling 
b)  Carry    Me    Back   to    Old  Virginia Duet  with  Mr.  Ciccolini 

5.  The  Distinguished   Tenor  Guido  Ciccolini 
a)  E1egie  (Massanet) 
b)  Out  of  the  Shadow 

Duet  with  Miss  Curtis 
6.  Greatest  of  All  Sensational   Pianists,  Leo 

Ornstein 
7.  A  Treat  in  Thrills— Pawned 

MISSOURI  THEATRE 
St.   Louis,  Mo. 

1.  Musical   Novelty — Carolina   in   the  Morn- 
ing (Walter  Donaldson)  Special  or- chestration by  Gus  Guentzel 

2.  News  and  Magazine 
3.  Fun  from  the  Press 
4.  Organ  Solo — Souvenir 5.  Larry  Semon  in  The  Counter  Jumper 
6.  Vocal  Presentation 

a)  Your  Eyes  Have  Told  Me  So 
b)  Some  Little  Bird 
c)  In    the    Shade    of   the    Old  Apple 

Tree  and  a  Medlev  of  his  old  songs 
7.  Feature — Ebb  Tide 

CALIFORNIA  THEATRE 
Los  Angeles,  Calif. 

1.  Orchestra  Selections 
a)  The      Bohemian      Girl  Overture (Balfe) 
b)  Prelude  (Tarnefelt) 
c)  Syncopated    Impressions — Arranged 

by  Mr.  Elinor 2.  Gimme 
3.  Bray    Novelty — Col    Heeza    Liar's  Treas- ure Island 
4.  Topical    Review   and  Magazine 5.  Topics  of  the  Day 

THE  SHERIDAN New   York  City 
Sunday,    Monday,    Tuesday.  Wednesday 

1.  Topical  Review 
2.  Lloyd  Hamilton  in  The  Rain  Maker 
3.  Overture — Home,    Sweet    Home  Fantasie 

(Lampe)    with   vocal  interlude 
4.  Tenor    Soloist    in    a     Selected  Operatic Program 
5.  Feature — Quincy  Adams  Sawyer 6.  Grand  Organ 

Thursday,  Friday,  Saturday 
1.  Topical  News 
2.  Charles  Chaplin  in  The  Kid 
3.  Overture — Sweethearts  (Herbert) 
4.  Vocal — For  You  Alone  (Wolfe) 5.  Wallace  Reid  in  Thirty  Days 
6.  Grand  Organ 

GRAUMAN'S Los  Angeles,  Calif. 
1.  Overture  —  Orchestra  —  El    Palomar,  a selection  of  favorite  Spanish  Songs, 

arranged  by  Marcelli 
2.  Fun  from  the  Press 
3.  Pathe  Weekly 
4.  Henry  B.  Murtagh  at  the  Wurlitzer 
5.  Midsummer  Night  in  Hobo-land  The  Syn- copated Fashion  Plates 
6.  Atmospheric  Prologue 
7.  The  Pride  of  Palomar 

(comedy),  Screen  snapshots  and  Pathe 
News. 

Press  Comments. — A  rapid  story  of  sev- 
eral good  climaxes,  with  some  realistic 

scenes  of  the  Kentucky  Derby. — Bulletin. 
It  is  an  exciting  and  romantic  picture  and 
is  capably  interpreted  throughout.- — Inquirer. 

"THE  GHOST  PATROL" 
( Universal) 

NEW  OLYMPIC,  BUFFALO. — 15  to  25c. 
Business  was  only  fair.    Stiff  competition. 
Exploitation. — Newspaper  adv.,  big  flash 

on  front,  billboards,  window  cards. 

Short  Subjects. — "The  Mirror,"  Interna- 
tional News,  Maudie,  the  mule  comedy  an] 

"The  Leather  Pushers." 
Press  Comment. — The  story  contains  its 

full  quota  of  sweethearts  and  lovers,  but 
lays  chief  emphasis  on  the  valuable  part 
which  a  middle  aged  man  can  play  in  life. — 
Evening  News.  There  is  a  human  interest 
story  that  will  hold  the  viewer  even  though 
he  may  be  thoroughly  sophisticated  and 
know  what  he  is  seeing  should  be  labeled 
hokum. — Courier. 

"HEARTS  AFLAME" 

(Metro) 
LOEW  STATE  THEATRE,  LOS  ANGE- 

LES.— 25-30-50c.  Children  15c.  This  2800 
seat  house  has  been  crowded  to  the  limit 
every  afternoon  and  evening.  They  are 
using  regularly  250-24  boards  with  40  inches 
daily  in  4  newspapers,  this  is  more  than 
the  other  4  largest  theatres  in  town  com- bined are  using,  and  it  is  showing  up  in 
record  breaking  receipts.    No  exploitation. 

Short  Subjects. — Mutt  and  Jeff  Comedy. 

Scenic,  Rose  Perfect  in  "Madame  Butter- 

fly." 

Press  Comments. — Exceptionally  good  en- 
tertainment.— Express.  The  picture  has  a 

punch  that  will  be  long  remembered. — 
Record.  A  great  screen  sensation. — Exam- 
iner. 

"HOUND  OF  THE  BASKER- 

VILLES" 

(F.  B.  O.) 

PRINCESS,  SEATTLE.— 10-20c.  Seattle's 
new  "Baby  Grand"  playing  to  capacity 
with  this  one.  Newspaper  ads.  and  lobby 
cards. 

Short  Subjects.  —  "Hallroom  Boys" 
(comedy),  Screen  snapshots. 

"THE  HOTTENTOT" 
{First  National) 

CIRCLE,  INDIANAPOLIS,  IND. — 30-50c. Immense  business  opening  day. 

Exploitation. — Newspaper  adv.  week  in 
advance  and  unusually  heavy  billboard  bill- 

ing. 

Short  Subjects. — "In  Dutch,"  Bray 
travelogue,  Pathe  News,  music  featured. 
Press  Comment. — A  steeplechase  lifts 

"The  Hottentot"  from  an  ordinary  film  to 
a  thriller  that  makes  its  audience  gasp. — 
The  News.  This  story  as  Thomas  H.  Ince 
uses  it  is  tit-tat-toe  humor  that  permits  the 
introduction  of  some  hugely  funny  race 
scenes.- — The  Star. 

"HEROES  OF  THE  STREET" 
(Warner  Brothers) 

MARK  STRAND,  ALBANY,  N.  Y.— 30- 
00c.    Three  days.    Big  business. 

Short  Subjects. — "Poor  Boy,"  topical  re- \  iew. 

Exploitation. — Advance  screen  flashes, 

newspapers,  lobby,  Saturday  morning's  pro- 
gram to  children. Press  Comment. — You  will  like  it  though 

it  will  never  be  recommended  for  a  "Best 
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Movies"  list. — Knickerbocker  Press.  A 
veritable  triumph  for  this  young  star. — Journal. 
MODERN   AND   BEACON,  BOSTON.— 

20-50c.    Very  good  busienss. 
Exploitation. — Advance  screen  flashes  and 

lobby.    Eegular  ads  and  posters. 
Short  Subjects.— International  News,  Top- 

ics of  the  Day,  "Leather  Pushers." 
Press  Comment. — A  melodrama,  but  it  is 

well  done,  and  the  comedy  and  pathos  inci- 
dent? are  naturally  effective.- — Post. 

"KICK  IN" 

(Paramount ) 
STRAND,  MILWAUKEE. — Mat.  40c. 

Night  55c.    Business  excellent. 
Exploitation. — Billboard,  newspaper  adv., 

street  car  and  window  cards,  lobby  display. 
Short  Subjects.— "In  Dutch,"  First  Na- 

tional Kinograms. 
Press  Comments. — ' '  Kick  In  "  is  crammed 

to  the  gills  with  melodrama — too  full,  per- 
haps, for  the  audiences  of  1923. — Journal. 

"Kick  In"  is  one  of  the  best  crook  melo- 
dramas produced  on  the  screen  to  date. — 

Sentinel. 
NEWMAN  THEATRE,  KANSAS  CITY, 

MO.— 15,  25,  35,  50  and  75c.  Good  crowds all  week. 

Exploitation. — Usual  newspaper,  billboard 
and  lobby  display  space. 

Short  Subjects. — Scenic  in  natural  colors 
and  Newman  News  and  Views. 

Press  Comments. — The  picture  would  have 
been  better  in  Ave  reels,  but  it  will  enter- 

tain in  spite  of  its  length. — Star-Times. 
Packed  with  thrilling  action  and  tells  a 
story  that  is  moving  from  first  to  last. — 
Journal-Post. 
STANLEY,  PHILADELPHIA,  PA.— 50 

and  75c.  Advertised  as  a  three-star  bill  it 
drew  fair  houses. 

Exploitation. — Big  24  sheet  campaign,  a 
little  extra  space  in  Sunday  papers. 

Short  Subjects. — "In  Dutch"  (comedy;, 
Pathe  and  Fox  News,  Topics  of  the  Day. 

Press  Comments. — There  are  few  vehicles 
of  stage  or  screen  that  can  create  the  thrills 
of  a  crook  drama,  and  "Kick  In,"  this 
week's  film  feature  at  the  Stanley  Theatre, 
is  replete  with  regular  man's  size  ones.-- 
Bulletin.  Many  elaborately  staged  scenes 
and  many  episodes  that  are  depicted  in  con- 

trasting sordidness. — Inquirer. 
CENTURY,  BALTIMORE,  MO.— Mat. 

25c.  Night  33-75c.  Excellent  business. 
Week's  run. 
Exploitation. — Usual. 
Short  Subjects. — Century  Topical  Review, 

Lloyd  Hamilton  in  "No  Luck,"  Scenic. 
Press  Comment. — It's  been  a  long  time 

since  we  can  remember  sitting  down  and 
enjoying  a  film  so  thoroughly  as  we  did  this 
exceedingly  meritorious  production.  "No 
Luck"  has  its  merry  moments. — Evening 
Sun.  It 's  all  corking  good  material  for  a 
movie  thriller. — American.  "Kick  In"  is 
excellent  melodrama  portrayed  by  an  excel- 

lent cast.- — News. 

SHEA'S  HIPPODROME,  BUFFALO. — 20 
to  50c.  Capacity  business.  Matinees  held 
up  strong. 

Exploitation. — Newspaper  adv.,  big  elec- 
tric displays,  fine  frames  in  lobby,  window 

cards  and  billboards. 
Short  Subjects.— " The  Haunted  House," 

Hippodrome  Review. 
Press  Comment.— Not  often  among  the 

more  restrained  audiences  at  the  Hippo- 
drome do  you  hear  them  applaud  a  picture 

as  they  almost  involuntarily  did  this  one. — 
Evening  News.  In  spite  of  its  melodramatic 
tensity  and  its  overdrawn  situations  and 
characters,  "Kick  In"  will  undoubtedly 
draw  big  houses,  for  it  does  entertain. — 
Enquirer.  Anyone  who  likes  a  photoplay 
packed  with  thrills  will  do  well  to  go  to 
Shea's  Hippodrome  this  week. — Commercial. 

"THE  KENTUCKY  DERBY" 
( Universal) 

GRAND,  HAZLETON,  PA.— Fair  busi- ness for  three  days. 
Exploitation. — Adv.,  lobby  stills,  posters. 
CAPITOL,  WILKE  S-B ARRE,  PA.— Made 

history  here  for  racing  drama.  Could  have 
stayed  longer  than  three  days. 
Exploitation. — Readers,  stories  on  racing, 

references  to  sea  scenes. 

"LIGHTS  OF  NEW  YORK" 
(Fox) 

ALCAZAR  THEATRE,  BIRMINGHAM, 
ALA.— 10-35e.  Business  was  so  bad  and  the 
picture  so  bad  that  although  it  was  billed 
for  a  full  week's  run,  this  feature  picture was  removed  from  the  screen  after  the  first 

day  of  its  run  and  ' '  Cardigan  ' '  substituted. 
Short  Subjects. — Felix  Fifty-Fifty  and 

Educational  Novelty  feature. 
Exploitation. — Advance  publicity,  adver- 

tising and  lobby  decorations. 
AMERICAN,  TROY,  N.  Y. — 25c.  Got  off 

flying  Sunday  but  drew  only  fair  through rest  of  week. 

WELLS,  NORFOLK,  VA.— An  entire 
week  to  good  business. 

Press  Comment. — A  vivid  and  realistic 
screen  presentation  of  life  in  a  metropolis 
that  deserves  good  patronage. — Ledger  Dis- 

patch. An  excellent  cast,  enacting  a  very 
novel  photodrama. — Norfolk  Landmark. 

"THE  LOVE  GAMBLE" 
(Fox) 

WASHINGTON,     DALLAS,  TEXAS.— 
Mat.  25e,  night  30c.  Fairly  good  week's business. 

Exploitation. — Usual. 
Short  Subjects. — "Rides  and  Slides" 

(Fox). Press  Comment. — Mr.  Gilbert  in  the  role 
of  a  breezy  Westerner  is  something  new, 
but  he  proves  himself  fully  equal  to  the 
occasion. — Herald.  The  story  is  full  of  im- 

possible feats  and  situations,  but  the  star 
and  his  supporting  cast  almost  make  them 
seem  reasonable. — News. 

"LORN A  DOONE" 
{First  National) 

STRAND,  SCRANTON,  PA.— Great  busi- ness for  three  days. 
Exploitation. — Madge  Bellamy  featured, 

made  effective  appeal  to  lovers  of  high  class 
literature. 

"MISSING  MILLIONS" 
(Paramount) 

ALDINE,     PHILADELPHIA,     PA.— 50- 
75c.  Did  not  draw  the  business  expected. 
Saturday  was  good,  however. 

Exploitation. — Extra  window  cards,  and 
big  Sunday  newspaper  display. 

Short  Subjects. — "Faint  Heart"  (come- 
dy), Fun  from  the  Press,  Pathe  Review,  In- ternational News. 

Press  Comments. — Has  many  salient  parts 
missing.  So  much  has  been  deleted  either  by 
the  censors  or  the  producers  that  a  mystery 
is  created  in  the  minds  of  those  viewing  it. 
— Bulletin.  However,  for  a  crook  story  with 
a  bit  of  mystery,  a  dusting  of  love  and 
plenty  of  the  revengeful,  it  will  appease 
those  whose  hearts  warm  to  such  mysterious 
daring. — Inquirer. 

"THE  NINETY  AND  NINE" 
(Fox) 

TREMONT  TEMPLE,  BOSTON.— Excel- 
lent business. 

Exploitation. — Advance  play  of  billboards, 
lobby  display  and  feature  ads.  Billboarded 
all  over  the  city. 

Press  Comment. — Real  old  fashioned  melo- 

drama with  all  the  familiar  ingredients  with 
smashing  scenes  in  a  raging  forest  fire  as 
the  big  thrill. — Post.  The  best  films  pall  if 
too  long  drawn  out  and  this  is  no  exception, 
though  judicious  cutting  will  make  it  one 
of  the  most  thrilling  cinema  plays  seen  on 
the  Boston  screen  in  a  long  time. — Adver- tiser. 

"NERO" 
(Fox) 

BROADWAY,  CHARLOTTE,  N.  C— 10- 
30c.    Three  days  to  good  business. 
Press  Comment.— It  should  please  the 

crowds  immensely. — Charlotte  Observer. 

"NOTORIETY"  ' {Weber  &  North) 

APOLLO,    INDIANAPOLIS,    IND.— 25- 40c.    Business  opened  only  fair. 
Exploitation. — Usual  newspaper  and  street 

advertising.    Feature  lobby  display. 

Short  Subjects.— "  The  Alarm,"  Fox 
News,  "Fun  from  the  Press,"  Special 
music. 

Press  Comment. — The  problem  of  the  flap- 
per is  handled  effectively  and  it  provides 

an  interesting  entertainment. — The  News. 
A  story  of  violent  contrasts. — The  Star. 
LAFAYETTE  SQUARE,  BUFFALO.— 25 

to  55e.  Packed  them  in  each  night  for  a 
six  day  run. 

Exploitation. — Big  newspaper  ads,  electric 
display,  window  cards. 

Short  Subjects. — Snub  Pollard  comedy, 
Fox  News,  Burlingham  scenic  and  Starland 
Revue. 

Press  Comment. — "Notoriety"  shows  by 
a  shooting,  a  murder  trial  and  a  terrific 
fight  in  a  barn  just  how  wrong  it  is  for 
young  girls  to  seek  to  get  written  up  in  the 
newspapers. — Evening  News.  The  picture 
is  filled  with  dramatic  situations,  is  lavishly 
staged  and  has  story  that  holds  the  interest 
from  beginning  to  end. — Express.  Three- 
times  last  night  the  audience  caught  its 
breath  when  three  different  climaxes  in« 
"Notoriety"  came  to  pass. — Evening  Times. 

"ONE  WEEK  OF  LOVE" 
(Selznick) 

OLD  MILL,  DALLAS,  TEXAS.— Mat.  10, 
15,  25c,  night  15,  25,  40c.  Fair  business  but 
not  as  heavy  as  had  been  expected. 

Exploitation — Mailing  list  worked,  one- 
sheets  and  newspaper  advertising. 

Short  Subjects.— "Assorted  Heroes,"  Top- ics of  the  Day. 

Press  Comment. — This  is  one  of  the.  most 
alluring  and  realistic  cinema  productions, 
and  it  would  be  hard  to  imagine  a  movie 
fan  who  wouldn't  like  it. — Journal.  It  is 
really  more  than  entertaining,  for  it  is 
packed  and  jammed  with  thrills;  yet  it  is 
not  melodramatic  but  sheer  romance  elevat- 

ed to  the  nth  degree. — News.  It  is  an  old 
version  of  the  caveman  story  worn  thread- 

bare in  filmdom. — Herald.  The  picture  has 
all  the  ingredients  of  an  afternoon's  breath- 

less entertainment. — Dispatch. 

"OMAR  THE  TENTMAKER" 
(First  National) 

GRAND  CENTRAL,  ST.  LOUIS,  MO.— 
30-50c.    Biggest  business  in  several  months. 

Exploitation. — Billboard,  street  car  signs, 
advance  showing  on  screen,  regular  news- 

paper space. Short  Subjects.— Topics  of  the  Day,  Patbo 
News,  Orchestra  an  added  feature,  "Paste and  Paper"  (comedy). 

Daily  Press  Comment. — As  wonderful  as 
Post  is,  the  Oriole  Terrace  Orchestra,  which 
is  also  on  the  bill,  is  the  thing  the  people 
were  talking  about  as  they  left  the  thea- 

tre.— Globe-Democrat. 
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"ONE  EXCITING  NIGHT" 

...  i:   (United  Artists)- <  ■■■>.'■:,< PERSHING,  ST.  LOUIS,  MO. — 83c-$1.10. 
Second  week,  business  very  good.  - 
GARDEN,  MILWAUKEE.— 55c.  Business 

good.    Second  week. 

"PINK  GODS" 
{Paramount) 

STRAND,  ALLENTOWN,  PA.  —  Fair 
business.  Jewelry  end  of  picture  proved 
best  to  play  up. 

Exploitation. — Plenty  of  space  in  news- 
papers, good  lobby. 

"THE  POWER  OF  A  LIE" 
(Universal) 

RrVOLI,  ST.  LOUIS,  MO.  —  30  cents. 
Strong  competition  but  attendance  was  big. 
Exploitation. — One  sheets,  window  cards, 

street  car  sign,  advance  showing  on  screen, 
regular  newspaper  space. 
Short  Subjects. — "Leather  Pushers," 

ccmedy,  News  Weekly,  "Fun  from  the 

Press. ' ' Daily  Press  Comments. — A  remarkable 
Cast  of  stars,  a  theme  of  intense  dramatic 
potentiality  and  perfect  direction,  make  of 
"The  Power  to  Lie"  a  picture  seldom  wit- 

nessed in  late  years. — Globe-Democrat. 

"THE  PRIDE  OF  PALOMAR" 
(Paramount) 

PALACE,  DALLAS,  TEXAS.— Mat.  25, 
35c;  night  35,  55c.    Held  up  well  all  week. 

Exploitation. — Usual  newspaper  space, 
pesters  and  lobby  cutouts,  folders  distribut- 

ed to  patrons  previous  week. 

Short  Subjects.— "Rapid  Fire,"  "A  Fish- 
erman's Jinx,"  Topics  of  the  Day,  "The 

Merry  Huntsman,"  International  News, 
Pathe  News,  Pathe  Review,  ' '  An  Evening 
in  the  Everglades,"  (Atmospheric  Pro- logue.) 

Press  Comment. — Without  a  star  of  box- 
office  drawing  power  in  the  cast  the  film  got 
more  real  applause  from  the  audience  than 
many  pictures  which  bristle  with  screen 
luminaries.  .  .  .The  comedy  in  silhouette 
("The  Merry  Huntsman"),  was  one  of  the 
hits  of  the  program. — News.  It  furnishes 
those  heart-gripping  scenes  that  bring  un- 

bidden tears  to  your  eyes  one  minute,  and 
the  next  set  you  to  clapping  your  hands  and 
almost  crying  out  in  enthusiasm  over  some 
realistic  bit  of  action  that  makes  the  heart 
beat  faster  and  tingles  of  appreciation  tb  rill 
all  over. — Herald.  So  thrilling  is  the  film 
that  the  absence  of  well-known  stars  in  the 
cast  is  scarcely  noticed. — Journal.  The  film 
is  well  done  and  was  received  more  favor- 

ably than  many  productions  in  which  well 
known  stars  were  cast. — Dispatch. 
ROYAL  THEATRE,  KANSAS  CITY, 

MO. — 10-35-50  cents.  Attendance  was 

good. 
Exploitation. — Cast  played  up  in  news- 

paper, billboard  and  lobby  display  space. 
Short  Subjects.  —  "The  Frozen  North" 

and  Royal  Screen  Magazine^ 
Daily  Press  Comments.— It  will  entertain 

in  spite  of  its  eight  reel  length. — Star- 
Times.  An  excellent  story  and  doubtless 
will  prove  an  outstanding  success. — Jour- 
nal-Post. 
GRAUMAN  THEATER,  LOS  ANGELES. 

—20-35  cents.  40-55  cents.  Excellent  busi- 
ness. Line-up  every  night  but  Monday. 

Usual  newspaper  advertisement  and  no 
board  used. 

Short  Subjects.  —  Fun  from  the  Press, 
Pathe  Weekly,  Skit,  "Midsummer  Night  in 
Hobo-Land;"  Atmospheric  Prologue. 
Press  Comments.  —  Thrilling  climax. 

Technically  correct  and  dramatically  fascin- 
ating.— Herald.  The  settings  have  all  the 

cbarm  of  true  naturalness.  Plot  is  con- 
ventional.— Times.  Histrionically  good 

work  is  done  by  the  entire  cast. — Express. 

"QU1NCY  ADAMS  SAWYER" 
(Metro) 

ALLEN,  CLEVELAND.  —  35-60  cents. 
Very  good  business,  afternoons  and  eve- nings. 

Exploitation. — Newspaper  ads. 
Press  Comment. — "Quincy  Adams  Saw- 

yer" is  story  of  plain  people  with  rich 
local  color  and  tender  romance  theme. — 
News.  The  film  is  not  ' '  Quincy  Adams 
Sawyer"  the  story,  but  it  is  cut  and  dried hoakum  based  on  the  tale.  But  hoakum  and 
all  I  recommend  it  to  you  as  an  amusing, 
interesting  and  well  acted  film. — Plain 
Dealer.  The  scenes  are  technically  excel- 

lent, the  cast  of  characters  reads  like  a 
movie  directory,  the  climax  is  done  splen- 

didly from  the  mechanical  standpoint. — Press. 

"A  ROGUE'S  ROMANCE" 
( Vitagraph ) 

MARK-STRAND,    BUFFALO . — 1 5  to  25 
cents.  Attracted  such  excellent  business 
that  it  looked  like  old  times  at  the  Strand. 
It  was  the  playing  up  of  the  name  of  Val- 

entino, undoubtedly  that  did  it  and  the 
emphasis  put  on  the  fact  that  Rodolph  here 
put  on  some  of  the  dances  that  made  him famous. 

Exploitation.  —  Valentino  played  up  in 
newspaper  adv.,  lobby,  and  window  cards. 

Short  Subjects. — Hallroom  comedy,  Kino- 
grams  and  Sport  Pictorial. 

Press  Comment. — The  film  is  marked  by 
Apache  dances  performed  by  Valentino  and 

his  partner  and  recalls  his  tango  number  in' "The  Four  Horsemen." — Enquirer. 

"ROBIN  HOOD" 
(United  Artists) 

GRAUMAN  EGYPTIAN  HOLLYWOOD 
THEATER,  LOS  ANGELES.— 50-75-1.00. 
75-1.00-1.50.  In  the  13th  week.  Receipts 
last  week  ran  over  $19,000.  The  publicity 
department  of  the  theater  keep  the  name 
of  "Robin  Hood"  continually  before  the 
public  eye. 

"SIREN  CALL" 
(Paramount) 

OLD  MILL,  DALLAS,  TEXAS.— Matin- 
ees, 10-15-25  cents;  night  10-25-40  cents. 

Fairly  good  houses  on  four  day  run. 
Exploitation. — Dorothy  Dalton  featured in  advertisement. 

Short  Subjects.  —  "Our  Gang;"  Kino- 
grams;  News  reel. 

Press  Comment. — The  picture  is  replete 
with  majestic  out-door  scenes,  and  several 
thrilling  and  spectacular  scenes  are  included. 
— Dispatch.  The  story  teems  with  colorful 
action. — Journal.  There  is  so  much  action 
that  the  moral  is  put  in  unnoticed. — News. 

"SALOME" 
(Allied) 

CALIFORNIA  THEATER,  LOS  ANGE- 
LES.— 25-35-55  cents.  25-35-55-75  cents. 

Excellent  business.  Used  only  the  usual 
weekly  boards  and  newspaper  space.  It 
has  been  a  big  week.  It  will  not  carry 
over  for  the  second  week  on  account  of 
other  bookings. 

Short  Subjects.— Bruce 's  "The  Natural 
Born  Liar;"  Aesop's  Fables;  California 
Topical  Review  and  Magazine;  Topics  of the  Day. 

Press  Comments. — "Salome"  is  a  vital 
production  and  merits  the  attention  of 
every  earnest  and  thoughtful  person. — Ex- 

press. ' '  Salome  ' '  can  be  described  as  di- 
verting. It  is  a  painstaking  attempt  to 

bring  to  the  screen  something  really  ar- 
tistic.— Times.  It  is  unquestionably  Nazi- 

mova's  greatest  film  effort  and  whether  you 
like  it  or  not  you  must  admit  that  it  is 
decidedly  different. — Examiner. 

"SECRETS  OF  PARIS" 
(C.   C.  Burr) 

SYMPHONY  THEATER,  LOS  ANGE- 
LES.— 39-55  cents.  Very  good  business  in 

the  second  week. 
Short  Subjects. — Fox  News,  Travelogue, 

Overture. 

"SLIM  SHOULDERS" 
(Hodkinson ) 

BLUE  MOUSE,  SEATTLE.— 25-50  cents. 
Excellent  business.  Dancers  and  Fashion 
show  proved  immensely  oppular. 

Exploitation. — Advance  adv.,  billboards, 
window  cards,  lobby  trim,  plenty  of  attrac- 

tive photographs  of  dancers  in  newspapers, 
tieups  with  womens'  shops. 

Short  Subjects. — "Twin  Husbands"  (Car- 
ter DeHaven),  Fox  News,  Singers'  Popular- 
ity contest. 

Press  Comments. — The  story  is  one  of 
love  and  adventure  that  never  lags  for  a 
moment. — Times.  It  is  an  interesting  pic- 

ture, lavishly  produced. — Post-Intelligencer. 
Full  of  thrills,  and  has  many  beautiful  set- 

tings.— Star. 

"SUZANNA" 
(Allied) 

MISSION  THEATER,  LOS  ANGELES.— 
35-55  cents.  55-80-1.10.  In  the  4th  week 
and  doing  good  business.  Evenings  better 
than  the  matinees.  125-24  sheets,  3,000-one 
sheets,  300  tack  cards,  40  inches  in  all  5 dailies. 

Short  Subjects. — Overture,  Mission  Thea- 
ter Review,  Violin  Solo,  Organ  Solo. 

"THELMA" 
(F.  B.  O.) 

REGENT,  PHILA.,  PA. — 28  cents.  Good business. 

Exploitation.  —  100-24  sheets  and  good window  card  campaign. 

Short  Subjects. — "Down  in  Dixie"  (com- 
edy), "He  Leads;  Other  Follow"  (com- 

edy). 

Daily  Press  Comments. — It  is  a  new  pic- 
ture.— Bulletin.  Jane  Novak  plays  the  part 

of  Thelma  Guldmar,  and  does  it  immensely 
well. — Inquirer. 

"THREE  WHO  PAID" 
(Fox) 

MODERN  AND   BEACON,   BOSTON. — 
20  and  50  cents.    Very  good  business. 

Exploitation.  —  Advance  lobby,  screen 
flashes.    Regular  ads.  Posters. 

Short  Subjects.  —  International  News; 
Topics  of  the  Day;  "Leather  Pushers." 

Press  Comment. — If  you  like  gunplay  and 
thrills  of  the  West  go  and  see  it.  It  has 
it  all. — Advertiser. 

"THIRTY  DAYS" 
(Paramount ) 

GRISWOLD,  TROY,  N.  Y.  —  25  cents. 
Packed  house  during  all  of  week. 

Short  Subjects. — Comedy,  Starland  Re- 
view; Weekly  News  Reel. 

"THE  THIRD  ALARM" 
(F.  B.  O.) 

WEST  END  LYRIC  AND  CAPITOL, 
ST.  LOUIS,  MO.— 30-40  cents.  Three  days 
at  Lyric  and  did  big  business.  Drew  capac- 

ity entire  week  at  Capitol. 
Exploitation. — Most  unique  exploitation 

ever  done  in  this  city.  Tie-up  with  local 
fire  department.  Cut  outs  fastened  to  post 
in  busy  section  of  city.  Billboards,  regu- lar newspaper  space. 

Short  Subjects.— News    Weekly;  "Glad 
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Bags"  (Metro  Comedy),  Musical  Selec- tions. 

Daily  Press  Comments. — It  is  clean,  force- 
ful and  sweeping — all  in  all  one  of  the  best 

entertainments  of  the  year. 
ENGLISH'S,  INDIANAPOLIS,  IND.— 

Matinees  25  cents;  nights,  50  cents.  Special 
engagement  of  two  weeks.  Opening  to  very 
good  business. 

Exploitation.  —  Boomed  like  a  circus. 
Newspaper  adv.  largely  used. 

Short  Subjects. — Hy  Mayer  travelogue. 
Press  Comment. — "The  Third  Alarm"  is 

a  wonderfully  spectacular  production,  rival- 
ing "The  Storm"  in  its  depiction  of  the 

wild  ravages  of  the  flames. — The  News.  It 
doesn't  reach  the  point  of  sustained  inter- 

est that  Mr.  Barnum  gave  his  circus,  but 
the  scenes  of  the  engine  going  to  the  fire 
are  as  full  of  action  as  any  of  the  show- 

man's chariot  races. — The  Star. 

"THORNS  AND  ORANGE 

BLOSSOMS" 
(Al  Lichtman) 

MALL  AND  PARK,  CLEVELAND.— 25- 
35-50  cents.  Fair  business  at  both  theatres, 
with  no  exploitation. 

Press  Comment. — There  is  no  suspense,  no 
action  worth  reporting  favorable  and  I 
found  little  to  interest. — Plain  Dealer.  Ac- 

tion and  incident  are  not  in  the  picture, 
though  the  director  has  tried  very  hard  to 
make  it  a  presentable  production. — News. 

"TESS  OF  THE  STORM 

COUNTRY" 
(United  Artists) 

PALACE,  PHILA.,  PA— 35  cents.  Re- 
peated its  success  at  the  Stanley.  No  at- 

tempt at  exploitation. 
Short  Subjects. — Pathe  News  and  Topics 

of  the  Day. 
Press  Comments. — The  dainty  little  star 

has  rarely  appeared  to  better  advantage. — 
Inquirer. 
MILLER  THEATER,  LOS  ANGELES. — 

25-35-55  cents.  35-55-75  cents.  Closing  in 
the  11th  week  with  excellent  receipts.  The 
picture  has  shown  to  over  300,000  people 
during  the  last  11  weeks. 

Short  Subjects. — Overture,  International 
News. 
LOEWS  ORPHEUM,  BOSTON,  MASS. 

— 25-60  cents.    Packed  the  house  all  week. 
Exploitation.  —  Advance  screen  flashes, 

and  lobby.    Feature  ads. 
Short  Subjects. — Comedy;  Pathe  News; 

Topics  of  the  Day. 
Press  Comment. — She  is  taking  her  aud- 

iences by  storm. — Post. 

"TO  HAVE  AND  TO  HOLD" 

{Paramount) 
STRAND,  SEATTLE. — 35-50  cents.  Sec- 

ond week.    Large  patronage. 
GRAUMAN  RIALTO  THEATER,  LOS 

ANGELES.— 35-55  cents.  In  the  3rd  week. 
Very  good  business.  Using  100-24  sheets, 
100-3  and  200-one;  sheets  on  the  boards. 

Short  Subjects.  —  Pathe  Weekly  Dance 
Revue,  "The  Poetry  of  Motion,"  Violinist. 

"THE  TOLL  OF  THE  SEA" 
(Metro) 

STILLMAN,  CLEVELAND. — 35-60  cents. 
Fair  business  in  evenings,  matinees  light. 
No  extra  exploitation.  "Man  vs.  Beast" added  attraction. 

Press  Comment. — Never  has  this  review- 
er witnessed  a  more  beautiful  photoplay. 

But  the  story  seems  to  have  been  built 
to  order  for  the  color  process. — News.  Colors 

in  this  movie  are  extremely  natural. — 
Press.  The  colors  in  "The  Toll  of  the 
Sea"  are  considerably  more  vivid  than  the 
ordinary  colored  products.— Plain  Dealer. 
LOEWS  STATE,  BUFFALO.— 25  to  50 

cents.    Business  was  good  all  week. 
Exploitation. — Newspaper  adv.,  billboard, 

window  cards  and  lobby  displays. 

Short  Subjects.— " The  Dumb  Waiter," 
Pathe  News,  Mutt  and  Jeff  cartoon. 

Daily  Press  Comment. — A  revelation  in 
color  film  photography.  The  plot  is  built 
after  the  fashion  of  "Madame  Butterfly." 
— Evening  Times.  Has  a  stirring  love  ele- 

ment and  dramatic  scenes  throughout.  The 
story  is  sensational. — Express. 

"TRIFLING  WOMEN" 

(Metro) 

PALACE,  DALLAS,  TEXAS. — Matinees, 
25-35  cents;  night  35-55  cents.  Full  houses 
throughout  week  despite  unfavorable  wea- ther. 

Exploitation.  —  Attractive  lobby,  bill- 
boards, advance  flashes  on  screen,  news- 

paper adv.  in  advance  of  picture  about 
"Who  Is  Zareda?" 

Short  Subjects.  —  International  News; 
Pathe  News,  Aesop's  Fable,  Topics  of  the 
Day. 

Press  Comment. — Rex  Ingram  has  turned 
out  a  masterpiece  in  this  picture. — Journal. 
It  may  well  be  termed  one  of  the  greatest 
pictures  yet  produced.- — News.  The  story 
is  one  of  no  little  tragedy  but  it  fits  into 
the  picture  admirably  and  rounds  out  per- 

fectly. Perhaps  the  best  piece  of  film  that 
gifted  director,  Rex  Ingram,  has  thus  far 
placed  to  his  credit. — Herald.  Draperies 
are  still  fluttering  at  the  Palace  Theatre 
from  the  cyclone  of  feminine  sighs  that 
went  up  Sunday  afternoon  when  that  Ra- 

mon Navarro  came  smiling  on  the  screen 
in  his  first  appearance  in  "Trifling  Wo- men. ' ' — Dispatch. 

CLINTON  SQUARE,  ALBANY,  N.  Y.— 
28  cents.  Plenty  of  advance  publicity. 
Drew  well  through  week  in  spite  of  unfavor- able weather. 

Exploitation. — Increased  adv.,  posters  and 
intensive  billboard  campaign. 

Short  Subjects. — News  reel. 
Press  Comment. — One  of  the  most  lavish 

and  realistic  productions  seen  here  in 
months. — Knickerbocker  Press.  An  inter- 

esting picture  but  with  a  disagreeable  end- 
ing.— Journal.  A  picture  as  catchy  as  the 

title. — News.  Not  the  best  picture  of  the 
winter  by  any  means,  but  a  good  one. — Times-Union. 

VICTORIA,  PHILA.,  PA.  —  35  cents. 
Splendid  business  all  week. 

Short  Subjects.  —  "Felix  Gets  Left" 
(comedy),  and  Pathe  News. 

Press  Comments. — It  has  dramatic  thrills, 
suspense  and  romantic  beauty  of  action. — 
Inquirer.  One  of  the  season's  best. — Bul- letin. 

OHIO,  INDIANAPOLIS,  IND.  —  25-50 
cents.  Second  week  opened  to  only  fair 
business. 

"TILL  WE  MEET  AGAIN" 

(Pathe) 

CAPITOL,  PHILA.,  PA— 28  cents.  Good 
houses,  especially  the  latter  part  of  the 
week.  Other  houses  in  the  vicinity  did 
only  a  fair  business. 

Exploitation. — Electric  display  and  lobby 
cutouts. 

Short  Subjects.  —  "Saturday  Morning" 
(comedy)  and  Kinograms. 
Daily  Press  Comments. — Creates  a  lot  of 

suspense. — Inquirer. 

"THE  VOICE  FROM  THE 

MINARET" (Jos.  M.  Schenck) TRIANON  THEATRE,  BIRMINGHAM, 
ALA. — 15-35  cents.    Business  very  good. 

Exploitation. — Extensive  publicity  both 
in  the  newspapers  and  through  the  medium 
of  billboards  and  window  cards. 

Press  Comment. — All  adjectives  are  shop- 
worn when  they  come  to  describe  Norma 

Talmadge.  Her  role  in  this  picture  is  par- 
ticularly vivid  and  beautiful  and  she  is 

more  than  competently  supported.- — Birming- ham News. 

"THE  VILLAGE  BLACKSMITH" 

(Fox) 
READ'S  HIPPODROME,  CLEVELAND. 

— 35-55  cents.  Very  good  business  all  week, 
played  with  several  vaudeville  acts. 

Exploitation. — Advance  prologue.  Black- 
smith shop  setting  for  foyer. 

Press  Comment. — The  film  is  largely  a 
series  of  character  studies  and  bits  of  un- 

connected action. — Plain  Dealer.  Using 
Longfellow's  poem  "The  Village  Black- 

smith" as  a  basis  and  title,  the  feature 
picture  at  Read's  Hippodrome  takes  on  the form  of  whirlwind  melodrama  of  a  rural 
nature  and  Longfellow  and  his  poem  are 
soon  forgotten.. — News. 

"WHEN  KNIGHTHOOD  WAS  IN 

FLOWER" 

(Paramount) 
TIVOLI,  PORTSMOUTH,  VA.  —  Three 

days  to  capacity  business. 
Press  Comment. — An  exemplification  of 

the  very  best  in  American  film  art. — Vir- 
ginian Pilot. 

LELAND,  ALBANY,  N.  Y.— 28  cents. 
Biggest  drawing  card  ever  booked  in  Al- 

bany and  first  feature  ever  holding  over 
for  second  week  at  Leland. 

"WITHOUT  COMPROMISE" 
(Fox) 

FOX-LIBERTY,  ST.  LOUIS,  MO.— 25-30- 
40  cents.    Business  pretty  good. 

Exploitation. — One  sheets,  window  cards, 
regular  newspaper  advertisement. 

Short  Subjects.  —  Fox  News;  Comedy; 
Musical  Selections. 

Daily  Press  Comments. — The  picture  is 
full  of  action  an  presented  by  an  excellent 
c  ompany. — Star. 
LOEWS  BIJOU,  BIRMINGHAM,  ALA. 

— Matinees  10-20  cents;  night,  15-25.-40 
cents.    Business  very  good. 

Short  Subjects. — Fox  News  Number  33, 
Pathe  Review  Number  182,  "An  Order  of 
Fish"  (pictorial),  "Sultano  of  the  Sea," 
(Chester). 
Exploitation.  —  Advertisements,  advance readers. 

Press  Comment.  —  The  picture  bill  at 
Loew's  is  particularly  good  this  week.— Birmingham  News. 

"WHO  ARE  MY  PARENTS?" 

(Fox) 
WASHINGTON,    DALLAS,  TEXAS.— 

Matinees,  25  cents;  night,  30  cents.  Busi- ness above  average. 

Short  Subjects. — "The  Alarm." 
Press  Comment. — Though  the  title  sug- 

gests something  of  the  sensational,  it  is  a 
clean-cut  picture  with  a  noticeable  lack  of 
anything  suggestive. — Dispatch.  "Who 
Are  My  Parents,"  a  picture  of  universal 
appeal,  is  one  of  the  most  unique  and  force- 

ful of  the  season. — News.  It  is  a  picture 
with  a  moral  but  more  than  that  it  is  gen- 

uine entertainment. — Journal. 
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"WHAT'S  WRONG  WITH  THE 

WOMEN?" (State  Rights) 
STATE,  SCRANTON,  PA.  —  Good  sized 

audiences  at  most  shows. 
Exploitation. — Lavish  advertisements. 
Short  Subjects.— "  Hee  Haw,"  News  Re- 

view, Cartoons,  State  News. 

"THE  WORLD'S  APPLAUSE" 
{Paramount) 

COLONIAL,  INDIANAPOLIS,  IND. — 25- 
40  cents.    Opened  to  capacity. 

Exploitation. — Newspaper  displays  play- 
ed up  cast,  billboards  and  lobby  displays liberal. 

Short  Subjects.  —  Pathe  News,  Aesop's Fable.    Two  orchestras. 
Press  Comment. — It  is  worth-while  enter- 

tainment with  a  large  cast  of  prominent  and 
capable  players. — The  News.  The  cast  is 
exceptionally  good,  including  Bebe  Daniels, 
Lewis  Stone  and  many  other  of  Paramount 's 
notables. — The  Star. 
MARK  STRAND,  ALBANY,  N.  Y.— 

Three  days  to  good  crowds. 
Short  Subjects.— " Circus  Days,"  Topical News. 
Exploitation. — Usual. 
Press  Comments. — A  mighty  good  picture. 

— Times-Union.  A  picture  that  entertains, 
but  teaches  a  lesson  too.- — News. 
CAPITOL,  OKLAHOMA  CITY,  OKLA.— 

10-30-55  cents.  Large  audiences  afternoons 
and  nights. 

Short  Subjects.  —  First  National  Kino- 
grams,  Bray  Romance. 

Exploitation. — Extensive  newspaper  space. 
Billboards,  window  cards,  lobby  display. 

"THE  WORLD'S  A  STAGE" 
(.Principal  Pictures) 

COLISEUM,  SEATTLE. — 25-35-50  cents. 
Good  business. 

Exploitation. — Newspaper  adv.,  billboards, 
lobby  cards. 

Short  Subjects.— "A  Good  Scout"  (Mer- 
maid Comedy),  Pathe  News,  Kinograms. 

Press  Comments.— It  is  marvelously  true 
to  life — this  picture.  It  carries  thought  and 
substance. — Times.  The  plot  is  dramatic 
and  possesses  genuine  novelty. — Post-In- 
telligencer. 
RIALTO,  ALLENTOWN,  PA.— Drew  up to  limit. 
Short  Subjects.— Lloyd  Hamilton  in  "The 

Educator." 
Exploitation. — Elinor  Glyn  featured  as 

authoress.  Newspaper  adv.  more  elaborate 
than  usual. 
KARLTON,  PHILA.,  PA.  —  50  and  75 

cents.    Packed  houses. 
Exploitation. — Confined  to  few  window 

cards  and  regular  paper  space. 
Short  Subjects.— Kinograms,  Pathe  News, 

Movie  Chats,  and  "Let  'er  Run"  (comedy). 
Press  Comments. — Outside  of  the  original 

theme  and  setting,  however,  the  picture  has 
no  particular  claim  to  excellence,  the  plot 
and  acting  being  of  the  more  or  less  medio- 

cre variety,  with  nothing  unusual  to  call 
forth  any  wild  plaudits  of  delight  from  a 
critical  audience. — Inquirer. 

"THE  WOMAN  WHO  FOOLED 

HERSELF" (Associated  Exhibitors) 
METROPOLITAN,  BALTIMORE,  MD.— 

Matinees,  17  cents;  nights,  35  cents.  Ex- 
cellent business  throughout  week. 

Exploitation. — Usual. 
Short  Subjects.  —  Comedy,  "Mud  and 

Sand;"  Aesop's  Fables;  Metropolitan  Top- ical Review. 
Press  Comment. — It  is  good  entertain- 

ment.— News. 

First  Runs  on  Broadway 

Their  Presentation  and  Press  Com- 

ments by  Various  New  York  Dailies 

STRAND 

1.  Overture — Scene  Fantastique 
a)  Phaeton         With  Scenic  Effect 
b)  The  Swan  Mile.  Chabelska,  Premier 
Danseuse  (Saint-Saens) 

2.  Here  and  There 
a)  Innocence 
b)  The  Alaskan  Mail 
c)  The  Riders  of  the  Red  Sands 

3.  Russian  Frolic  —  A  Russion  Folk  Dance 
4.  Mark  Strand  Topical  Review 
5.  Prologue  to  The  Voice  From  The  Minaret 

Desert    Love    Song  (Spross) 
6.  Feature — The    Voice    From   The  Minaret 

Norma  Talmadge 
7.  Col.  Heeza   Liar's  Treasure  Island 
8.  Organ  Solo 

Press  Comments 

American — The  "eternal  triangle"  has 
rarely  been  more  effectively  sustained  than 
in  the  picture — Its  sides  were  bounded  by 
Norma  Talmadge,  Eugene  O'Brien  and  Ed- 

win Stevens,  and  the  result  gave  the  pop- 
ular geometrical  form  a  new  boost.  Tri- 

bune— It  is  not  with  any  degree  of  assur- 
ance we  make  the  following  statement: 

' '  '  The  Voice  of  the  Minaret, '  at  the  Strand, 
is  excellent  entertainment."  Times — Miss 
Talmadge  wears  all  the  clothes  they  can 
extravagantly  expect,  and  that  the  story 
is  so  judiciously  romantic  and  reverently 
conventional  that  it  will  provide  safe  and 
sane  thrills  for  many  and  lead  no  one  into 
paths  unapproved  by  the  Puritans.  World 
1 — For  extra  warm,  drippy  love-making,  this 
picture  at  the  Strand  is  hereby  entered  as 
being  one  of  the  warmest  and  drippiest. 
Eve.  World — Miss  Talmadge  hasn 't  for  a 
long  time  been  seen  to  better  advantage 
than  she  is  in  "  The  Voice  from  the  Min- 

aret."  Telegram — She  is  nearer  perfection 
in  "The  Voice  from  the  Minaret"  than  in 
any  of  her  preceding  pictures;  she  reveals 
a  wealth  of  finished  artistry.  Globe — Mr. 
Joseph  Schenck  has  produced  the  latest  Nor- 

ma Talmadge  picture,  "The  Voice  from  the 
Minaret,"  in  his  customary  generous  and 
excessively  lavish  fashion.  Mail — A  power- 

fully dramatic  and  well-acted  climax  saves 
Norma  Talmadge 's  latest  picture — from what  would  otherwise  be  a  conventional 
and  somewhat  tame  story.  Sun — May  be 
counted  a  successful  effort  to  thrill  the 
movie  public. 

RIVOLI 

1.  Overture — Mignon        (Ambroise  Thomas) 
2.  Risenfeld's  Classical  Jazz 
3.  Rivoli  Pictorial 
4.  In    Crinoline   Time    .  .    Miriam   Lax,  so- 

prano ;  Susan  Ida  Clough,  Mezzo 
Soprano ;  Inga  Wank,  Contralto  ;  Alma 
Helen,  Elma,  Hedwig  and  Sally 
dancers. 

5.  Feature — Java  Head 
6.  Waltz — The  Serova  Dancers  (Joseph Strauss) 

7.  Comedy — Dog  Sense 
Press  Comments 

World — Although  it  is  made  up  of  the 
usual  conventional  screen  stuff,  its  char- 

acters seem  generally  to  have  a  purpose  in 
view,  and  the  play  is  life-like  a  great  deal 
of  the  time.  Herald — "Java  Head,"  as  a 
whole,  is  a  splendid  picture — beautiful  to 
behold  and  charged  with  drama.    Tribune — ■ 

Every  minute  of  it  was  a  delight  to  us, 
and  "Java  Head"  is  one  of  the  best  di- 

rected things  we  have  seen  in  a  long  time. 
Here  is  a  fascinating  story  which  loses 

nothing  by  changing  its  medium.  Sun — 
One  of  the  judicious  film  triumphs  of  the 
year,  capable  of  making  any  doubting 
Thomases  forgive  the  screen  all  over  again. 
Globe — Entertaining  and  interesting.  At 
times  it  approaches  greatness,  but  is  far 
from  being  in  a  class  as  a  motion  picture 
that  "Java  Head"  was  as  a  novel.  Tele- 

gram— George  Melford,  director,  and  Joseph 
Hergesheimer,  author,  make  an  ideal  team. 
Eve.  World — Quite  satisfactory  and  pleas- 

ing. 

RIALTO 

1.  Overture — William    Tell      (Giocchino  A. 
Rossini 

2.  Riesenfeld's  Classical  Jazz 
3.  Male  Quartette — At  The  Barn  Door 
4.  Feature — Hearts  Aflame 
5.  Pizzicati  Djiski,    danseuse  (Gillet) 
6.  Comedy-Reunion  a  M.  Fleischer  (Inkwell) 

Press  Comments 

American — As  a  motion  picture  achieve- 
ment, the  fire  was  wonderful.  The  picture 

led  up  to  it  rather  ramblingly,  however. 
Sun — Beginald  Barker  has  turned  out  an 
unusually  clever  motion  picture,  one  that 
adds  to  his  reputation  as  a  leading  screen 
director.  Mail — The  tale  gets  its  right  to 
live  in  the  movies,  in  all  probability  from 
the  forest  fire,  which  is  thoroughly  realis- 

tic and  very  thrilling.  Eve.  World — We 
thoroughly  believe  you'll  like  "Hearts 
Aflame."  Journal — You  will  forget  while, 
you  see  "Hearts  Aflame"  at  the  Bialto 
Theatre  that  in  these  astonishing  scenes 
there  must  have  been  a  cameraman  or  more 
along  to  photograph  them. 

CAMEO 

1.  Overture — The  Bohemian  Girl  (Balfe> 
2.  Cameo   News  Pictorial 
3.  Cameo  Cartoon — Aesop's  Fables 
4.  Xylophone  Solo — The  Gypsy  Dance,  Kocze 
5.  Comedy — The  Champeen 
6.  Feature — The      Bohemian      Girl  Harley 

Knoles'  production 
7.  Organ  Solo 

Press  Comments 

Times — It  is  in  the  main,  a  faithful  ad- 
aptation of  the  opera  from  which  it  takes 

its  name,  its  settings  are  well  chosen  and 

appreciatively  photographed,  its  cast  in- 
cludes a  number  of  exceedingly  good-looking 

people,  and  it  has  not  been  cheapened  by 
movie  melodramaties.  But  it  is  uninspired. 
American — It  just  escapes  a  compromise  be- 

tween antique  and  old-fashioned.  And  yetr 
disregarding  the  noisy,  moth-eaten  romance, 
the-  film  version  contains  many  good  rea- 

sons for  appealing  to  the  twentieth  century 
theatre  fan.  Eve.  World — Leaves  but  little 
to  be  desired,  although,  it  is  quite  frankly 
a  trifle  more  melodramatic  than  most  Amer- 

ican directors  would  have  made  it.  Tele- 
gram— About  the  best  of  the  foreign  cin- 
emas ever  shown  here.  Mail — One  of  the 

most  delightful  and  charming  photoplays 
made  in  some  time. 
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Illustrated  Screen  Reports 

Edited  by  GEORGE  T.  PARDY Assistant  Editor,  JAMES  M.  DAVIS 

Truxton  King One  Million  in  Jewels 

Released  by  Fox.  Story  by  George  Barr  McCut- 

cheon.  Scenario  by  Paul  Scliofield.  Cam- 

eraman, Joseph  August.  Directed  by  Jer- 

ome Storm.     Length,  5613  feet. 
CAST  AND  SYNOPSIS 

Truxton  King,  John  Gilbert ;  Lorraine,  Ruth  Clifford ;  Count  Marlanx,  Frank 
Leigh;  Prince  Robin,  Mickey  Moore;  Hobbs,  Otis  Harlan;  Count  Carlos. 
Henry  John  Miller ;  John  Tullis,  Richard  Wayne ;  William  Spanz,  Willis 
Marks;    Olga   Platanova,    Winifred   Bryson ;    Baron   Dangloss,    Mark  Fenton. 
Truxton  King,  an  American  is  visiting  in  Graustark  and  because  of  lack  of 

adventure  the  country  affords  decides  to  ieave.  He  accidentally  gets  into  the 
palace  grounds  and  there  he  meets  Prince  Robin,  a  boy  of  six,  who  takes  a  liking 
to  the  stranger  and  shows  him  around.  They  meet  his  Aunt  Lorraine  who 
went  to  school  with  King's  sister.  Prince  Robin  makes  the  American  promise 
that  he  will  meet  him  at  the  fortune  tellers  hut  on  the  next  day.  King  goes 
there  and  overhears  a  plot  to  assassinate  the  young  heir.  He  is  made  a 
prisoner  and  later  escapes,  rescuing  Lorraine  who  is  also  captured.  He  arrives 
in  time  to  stop  the  attempt.  The  revolutionist  then  attacks  the  castle  and  King 
goes  for  help.  They  arrive  in  time  to  save  the  young  prince  and  King  realizes 
his  love  for  Lorraine  although  because  of  their  different  stations  in  life  he  prepares 
to  leave.  Lorraine  tells  him  that  she  is  an  American  too  and  consents  to  be 
his  wife. 
For  anyone  who  has 

found  enjoyment  in  Me- 
Cutcheon's  stories  about 
the  little  imaginary  King- 

dom of  Graustark  this  pic- ture should  come  as  a  most 
enjoyable  bit  of  entertain- 

ment. It  is  highly  romantic 
and  colorful  arid  affords  a 
certain  amount  of  excite- 

ment. Dealing  with  an  ad- venturous American  abroad 
it  is  splendidly  enacted  by 
the  star  and  makes  good 
material  for  the  screen  and 
lovers  of  romance.  It  is  a 
picture  that  shouii  go  over 
well  in  practically  any 
house. 

Points  of  Appeal. — Stor- 
ies that  show  Americans 

who  take  a  royal  family  as 
a  matter  of  course  usually 
win  an  appeal.  This  man 
whose  name  happens  to  be 
King  shows  no  hesitancy  in 
entering  the  throne  room 
of  Graustark  and  calmly 
joining  the  royal  family  on 
an  outing.  The  romantic 
side  of  the  story  is  well 
carried  out  and  the  scenery 
is  particularly  attractive. 

Cast. — John  Gilbert  as 
Truxton  King  is  pleasing 
and  this  role  affords  him 
one  ol  the  best  opportuni- 

ties he  has  had  on  the 
screen.  Euth  Clifford,  as 
Lorraine  is  also  attractive. 
Little  Mickey  Moore  is 
good  as  the  young  Prince 
Robin  and  Otis  Harlan  sup- 

plies a  bit  of  fun  3  s  the 
corpulent  guide. 
Photography,  Lighting, 

Direction.  —  The  exteriors 
give  some  pleasing  scenic  effects.    The  interiors  are  also  well 
done  and  supply  good  atmosphere  for  the  story.    It.  is  easily  fol- 

lowed and  moves  along  pleasantly.    Direction  good. 

A  Wm.  B.  Brush  Production.  Released  through 

American  Releasing  Corp.  Story  by  J.  P. 

McGowan.  Cameraman,  Wm.  B.  Tuers. 

Directed  by  J.  P.  McGowan.  Running  time 

approximately  one  hour. 
CAST  AND  SYNOPSIS 

Burke,  J.  P.  McGowan;  Helen  Morgan,  Helen  Holmes;  Sylvia  Ellis,  Elinor 
Fair;  Stephen,  Fred  Kalgrer;  George  Beresford,  Charles  Craig;  William  Abbott, 
Leslie  J.  Casey;  Morgan,  Gordon  Standing. 
Burke,  of  the  U.  S.  Secret  Srvice  is  on  the  trail  of  jewel  smugglers  who  are 

operating  from  Cuba  through  Florida.  In  a  cafe  in  Havana  he  meets  Sylvia 
Ellis.  Helen  Morgan,  the  woman  working  with  the  crooks  is  in  love  with 
Burke  and  he  tries  to  persuade  her  to  go  straight.  On  the  steamer  returning 
they  are  all  on  board.  Helen  conceals  the  diamonds  in  a  box  of  candy  and 
presents  it  to  Sylvia.  Burke  searches  the  cabin  to  find  the  jewels  and  Helen 
leads  Sylvia  to  believe  that  he  is  a  thief.  Later  Burke  and  Helen's  confederates get  into  a  fight  on  deck  and  he  loses  his  balance  and  goes  overboard.  The  ship 
arrives  in  port  and  the  jewels  come  in  with  Sylvia's  trunk.  In  order  to  get them  again  Helen  invites  her  to  spend  a  few  days  with  her  at  her  home  there, 
and  while  Sylvia  is  out  of  her  room  Helen  manages  to  get  them.  Burke 
finally  reports  at  the  office  but  is  discharged  because  of  his  failure.  He  goes 
to  the  house  and  finds  the  jewels  and  Sylvia  realizes  that  she  has  been  used 
as  a  tool  to  get  the  booty  through.  She  then  helps  Burke  to  get  possession  of 
the  jewels  and  in  another  fight  that  takes  place  Helen  is  mortally  wounded. 
Here  is  a  good  detective 

story  that  will  hold  the  in- terest from  beginning  to 
end.  Although  many  pre- 

vious pictures  have  used 
the  crown  jewels  as  a  basis 
for  a  story  there  is  still  suf- 

ficiently good  material  in 
this  one  to  carry  it  over. 
The  action  is  swift  a;  all 
times  and  should  easily  ful- 

fill every  demand  of  an  au- 
di- i.ee  who  enjoys  a  battle 

of  wits.  There  is  also  a 
romantic  element  about  th? 
storv  that  will  appeal. 
Pomts  of  Appeal. — The 

first  few  shots  of  the  pic- ture show  some  interesting 
views  of  New  York.  The 
scenes  then  shift  to  Ha- 

vana and  again  some  good 
shots  have  been  made  in 
and  around  the  Cuban 
capital.  The  scenes  made 
aboard  ship  are  also  good 
and  lend  convincing  atmos- 

phere to  the  story.  "One Million  in  J ewels "  is  a 
first  rate  crook  story  and 
contains  some  good  sus- 

pense. 

Cast. — J.  P.  McGowan, 
as  Burke  the  Secret  Serv- 

ice man,  is  a  good  type  for 
the  picture.  Helen  Holmes 
as  Helen  Morgan  also  does 
some  good  acting  and  Eli- nor Fair  as  Sylvia  Ellis  is 
good  in  her  role.  The  mem- bers of  the  crook  gang  are 
all  good  and  the  remainder 
of  the  cast  give  line  sup- 

port. 

Photography,  Lighting, 
Direction.  —  The  photog- 

raphy throughout  the  pic- ture is  excellent.  The  many  interesting  shots  that  have  been 
made  are  clear  and  the  lighting  is  always  good.  The  tropical 
scenes  are  effective  and  the  interiors  well  suited  to  the  story.  J. 
P.  McGowan  has  also  directed  this  picture  which  he  has  written 
and  also  takes  the  lead. 
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The  Voice  From  the  Minaret The  Love  Letter 

Paramount  Photoplay  in  seven  parts.  Author, 

Robert  Hichens.  Scenario  by  Frances  Mar- 
ion. Director,  Frank  Lloyd.  Cameraman, 

Tony  Gaudio  and  Norbert  Brodin.  Running 

time  seventy-five  minutes. 
CAST  AND  SYNOPSIS 

Lady  Adrienne  Carlyle,  Norma  Talmadge ;  Andrew  Fabian,  Eugene  O'Brien; Lord  Leslie  Carlyle,  Edwin  Stevens ;  Bishop  Ellsworth,  Winter  Hall ;  Secretary 
Barry,  Carl  Gerard ;  Countess  La  Fontaine,  Claire  Du  Brey ;  Lady  Gilbert, 
Lillian  Lawrence;  Seleim,  Albert  Fresco. 
Lady  Adrienne  leads  an  unhappy  life  as  wife  of  Lord  Leslie,  Governor 

of  Bombay,  although  her  pride  has  led  her  to  conceal  her  bad  treatment  from 
the  British  colonists.  Andrew  Fabian  studying  for  the  ministry,  arrives  on 
his  way  to  join  a  pilgrimage  in  the  Holy  Land.  Her  husbands  infatuation  for 
a  half  caste  Countess  determines  Adrienne  to  divorce  him.  She  sails  for 
home  on  the  same  ship  carrying  Andrew  to  Damascus.  Suspecting  her  trouble, 
he  advises  her  to  seek  spiritual  consolation  by  accompanying  the  pilgrimage  and 
she  does  so.  They  fall  in  love  but  are  haunted  by  the  voice  of  the  priest  crying 
aloud  from  the  Minaret  for  the  faithful  to  pray  to  Allah.  They  decide  to  fly 
to  the  desert  together  but  Bishop  Ellsworth  arrives  and  persuades  Adrienne  to 
go  away.  .News  arrives  of  Governor  Leslie's  breakdown  in  health  and  Adrienne goes  back  to  him.  He  continues  his  cruelty  and  eventually  they  return  to 
England.  There  she  again  meets  Andrew,  now  rector  of  a  London  church.  Lord 
Leslie  discovers  that  Andrew  and  Adrienne  were  in  Damascus  at  the  same 
time.  He  tricks  them  both  into  believing  they  have  swallowed  poison  and 
Andrew  confesses  his  love.  Leslie  sends  for  the  church  officials  to  denounce 
him,  but  his  revenge  comes  too  late,  for  he  dies  suddenly.  The  lovers  aie 
united  and  go  to  Damascus  for  their  honeymoon. 
This  screen  version  of 

Robert  Hichens'  novel  and 
stage  play  seems  destined 
to  win  even  greater  popu- 

larity with  the  public  than 
did  the  successful  story 
and  "legitimate"  attrac- 

tion. It  is  yet  another  tri- 
umph for  Norma  Talmadge, 

to  be  added  to  that  bril- 
liant star's  long  list  of  pic- tures de  luxe.  For  while 

no  expense  has  been  spared 
in  the  making  of  "The 
Voice  From  the  Minaret," 
with  its  magnificent  set- 

tings and  entrancing  pho- 
tography, the  real  test  of 

every  feature  film  lies  in 
its  ability  to  get  the  on- 

lookers interested  in  the 
actual  narrative,  sway  their 
emotions,  rivet  their  atten- 

tion and  hold  them  so  to 
the  last  foot  of  the  final 
reel.  And  this  is  exactly 
what  Miss  Talmadge 's  lat- 

est vehicle  accomplishes.  It 
is  a  study  in  human  pas- 

sions which  fairly  pulsates 
with  fervid  emotion,  a  love 
tsle  of  extraordinary  power 
and  pathos,  skilfully  direct- 

ed and  presented  by  a 
splendid  cast. 

Points    of    Appeal. — Of 
especial  interest  is  the  re- 
urion  of  Norma  Talmadge 
with    Eugene    O'Brien  as 
her  leading  man,  when  one 
remembers  the  good  work 
done  by  the  talented  pair 
in  bygone  times.  The  story 
is  pregnant  with  emotional 
stress,      suspense  reigns 
throughout    and    does  not 
slacken    until    the  great 
moment   when   Governor   Leslie's   well   deserved   death  rescues 
the  unhappy  lovers  from  their  misery.    A  fine  climax  without  a 
jarring  note. 

Cast. — Norma  Talmadge  is  infinitely  appealing  and  magnetically 
charming  in  the  role  of  Lady  Andrienne.  From  the  outset  the 
audience's  sympathy  goes  out  strongly  to  the  ill-treated  wife  and 
the  sorely  tempted  lover.  It  is  a  wonderfully  dramatic  bit  of 
work  and  that  of  Eugene  O'Brien  as  Andrew  Fabian  entitles  that 
highly  popular  actor  to  share  honors  with  the  star.  Edwin  Stev- 

ens is  brutally  effective  as  Lord  Leslie  and  other  members  of  the 
cast  render  capital  support. 

Photography,  Lighting,  Direction. — The  views  of  ancient  Damas- 
cus are  perfect  gems  of  their  kind,  the  desert  scenery  is  exqui- 

sitely filmed  and  some  wonderful  backgrounds  add  to  the  feature's irresistible  artistic  lure. 

Released  by  Universal.  Story  by  Bradley  King. 

Scenario  by  Hugh  Hoffmon.  Cameraman, 

Victor  Millner.  Directed  by  King  Baggot. 

Length,  4426  feet. 
CAST  AND  SYNOPSIS 

Mary  Ann  McKee,  Gladys  Walton ;  Kate  Smith,  Fontaine  Le  Rue ;  Red 
Mike,  George  Cooper;  Bill  Carter,  Edward  Hearne ;  Rev.  Halloway,  Walter 
Whitman ;  Mrs.  Halloway,  Albert  Lee ;  Mrs.  Carter,  Lucy  Donohue. 
Mary  Ann  McKee  is  discharged  from  an  overall  factory  for  secreting  mash 

notes  in  the  pockets  of  outgoing  overalls.  An  answer  she  receives  appeals  to  her 
and  she  shows  it  to  her  steady  beau  "Red  Mike"  Jackson,  who  jealously 
warns  her  to  write  no  more  love  letters.  "Red  Mike"  forces  Mary  to  act  as 
lookout  while  his  gang  "pulls"  a  robbery  that  night.  Mike  is  caught,  but 
Mary  escapes  and  decides  to  flee  the  city  and  look  up  the  author  of  the  letter 
which  appealed  to  her.  In  the  country  she  finds  him,  a  young  village  black- 

smith, Bill  Carter.  It  developes  he  did  not  write  the  letter,  but  it  was  sent 
by  friends  as  a  joke  on  him.  He  decides  to  see  the  thing  through  and  induces 
the  village  minister  and  his  wife  to  adopt  Mary.  Later  Bill  marries  Mary 
and  their  life  is  made  happy  with  the  arrival  of  a  baby.  Then  one  day  "Red 
Mike"  appears.  He  demands  the  money  he  gave  Mary  the  night  of  the  rob- 

bery and  which  she  threw  away.  He  is  determined  to  take  her  back  to  the 
city  with  him.  Bill  comes  in  and  "Red  Mike"  covers  him  with  a  gun.  Know- 

ing "Red  Mike"  will  kill  her  husband  if  she  doesn't  promise  to  go,  she  lies 
and  says  she  loves  the  former.  While  Bill  collapses,  heart-broken,  in  a  chair, 
Mary  takes  up  her  baby  to  kiss  it  farewell.  Seeing  Mary  in  the  attitude  of  the 
Madonna  stirs  "Red  Mike's"  long-neglected  religious  sense,  and  he  saves  the situation  with  a  confession. 

This  is  a  pleasing  little 
story  into  which  Gladys 
Walton  injects  her  winning 
personality.  It  is  possibly 
one  that  is  better  suited 
to  her  than  she  has  recently 
had.  The  romantic  element 

is  nicely  taken  care  of  and 
there  are  some  situations 
that  carry  real  suspense. 
It  is  a  picture  that  should 

give  good  satisfaction  on 
any  program  and  especially 
so  in  localities  where  the 
star  is  known  and  liked. 

Points  of  Appeal. — The 
romance  of  a  little  factory 

girl  who  secrets  love  notes 
in  the  overalls  which  they 
send  out  and  receives  var- 

ious replies.  As  a  joke 
some  fellows  use  the  name 
of  one  of  their  frirnds  and 
the  girl  after  losing  her 
job  and  to  get  away  from 
a  gang  of  crooks  goes  to 
him.  The  robbery  in  the 
picture  is  exciting  and 
there  are  also  som3  humor- 

ous parts.  A  final  melo- dramatic touch  is  aided  for 

the  benefit  of  those  who  en- 

joy eleventh  hour  compli- cations. 

Cast.— Gladys  Walton  is 
unusually  attractive  in  her 
role  as  Mary  Ann  McKee. 
Edward    Hearne,    as  Bill 
Carter,  the  village  blacksmith,  is  also  good.  George  Cooper,  as 

Eed  Mike,  makes  a  good  villian  and  the  remainder  of  the  sup- 
porting cast  is  satisfactory. 

Photography,  Lighting,  Direction. — The  exteriors  and  interior 
sets  used  in  the  picture  are  good.  Ample  lighting  is  supplied  and 
direction  O.  K. 
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Java  Head One  Stolen  Night 

Paramount  Photoplay  in  eight  parts.  Author, 

Joseph  Hergesheimer.  Scenario  by  Wal de- 
mar  Young.  Director,  George  Melford. 
Cameraman,  Bert  Glennon.  Running  time, 

eighty-five  mintues. CAST  AND  SYNOPSIS 
Taou  Yuen,  Leatrice  Joy;  Nettie  Vollar,  Jacqueline  Logan;  Jeremy  Am- 

midon,  Frederick  Strong;  Gerrit  Ammidon,  Alhert  Roscoe ;  William  Ammidon, 
Arthur  Hull;  Rhoda  Ammidon,  Rose  Tapley  ;  Laurel  Ammidon,  Violet  Axelle ; 
Sidsall  Ammidon,  Audrey  Berry;  Camilla  Ammidon,  Polly  Archer;  Janet 
Ammidon,  Betty  Bronson ;  Barzil  Dunsack,  George  Fawcett ;  Edward  Dunsack, 
Raymond  Hatton ;  Kate  Vollar,  Helen  Lindroth  ;  Broadrick,  Dan  Pennell. 

In  the  late  forties,  Jeremy  Ammidon,  wealthy  retired  sea  captain,  lives  with 
children  and  grandchildren  in  a  house  known  as  Java  Head  in  Salem,  Mass. 
Jeremy's  son  William  manages  the  family  shipping  business.  Gerrit  is 
skipper  of  the  Nautilus  in  the  Oriental  trade.  Gerrit  loves  Nettie  Vollar,  grand- 

daughter of  Barzil  Dunsack,  an  enemy  of  Jeremy's.  Barzil  orders  Gerrit  out of  his  house.  In  China  Gerrit  rescues  Taou  Yuen  from  a  gang  of  ruffians. 
Her  father,  Manchu  noble,  orders  them  to  wed  or  be  slain.  Gerrit  marries 
Taou  and  brings  her  to  Salem,  where  her  appearance  creates  consternation  among 
the  Ammidon  family  and  causes  Nettie  to  fall  ill.  Edward  Dunsack,  drug 
addict,  is  fascinated  by  Taou  and  tries  to  poison  her  mind  against  Gerrit. 
Edward  tells  Taou  that  Gerrit  loves  Nettie,  whom  she  has  seen  at  a  party,  but 
Taou  repulses  him.  Nettie  learns  that  Gerrit  still  loves  her  and  is  visited  by 
Taou.  The  latter  takes  an  overdose  of  opium  and  dies.  Nettie  and  Gerrit  are 
wedded  and  sail  away  in  the  Nautilus. 
Both  from  a  dramatic 

and  scenic  viewpoint. 
"Java  Head"  ranks  high. 
It  is  an  ambitious  produc- 

tion— this  latest  George 
Melford  offering — and  that 
worthy  director  has  every 
leason  to  feel  greatly  elat- ed over  the  results  of  his 
'abors.  The  story  of  the 
young  sea  captain  and  his 
two  loves,  the  Chinese 
Manchu  princess  whom  he 
wed  to  save  her  life  and 
the  lonely  girl  who  awaited 
him  at  home,  is  fascinating 
in  every  detail.  It  is  ro- 

mance mellowed  by  the 
hand  of  Time,  for  the  ac- 

tion takes  place  in  the 
early  forties  when  the  port 
of  Salem  was  a  great  ship- 

ping centre  and  deep  sea 
vessels  went  to  and  from 
the  other  side  of  the  globe. 
Not  the  least  of  the  pic- 

ture 's  charm  is  found  in 
the  quaint  old  world  cos- tumes and  manners  of  the 
goodly  Salem  folk,  to 
which  is  added  delightful 
photography  and  the  effi- 

cient work  of  a  remarkably 
fine  cast.  It  is  an  attraction 
giving  indications  of  win- 

ning wide-spread  popular- 
ity. 

Points    of   Appeal.— The 
character  of  the  unfortun- 

ate Taou  Yuen  is  one  that 
provokes  pity,  all  the  more 
so  because  the  Celestial 
princess  bears  her  troubles 
with  such  quiet  dignity. 
Also  sympathy  runs  heavily 
to  the  pretty  girl  whom  the 
captain  hero   really  loves, 
and  is  faithful  throughout  his  seeming  unfaithfulness.  An  in- 

tensely dramatic  scene  is  the  final  collapse  of  the  drug  fiend,  Ed- 
ward Dunsack  and  the  suicide  of  Taou  Yuen,  there  is  plenty  of  sus- 
pense and  a  pleasing  climax  is  reached. 

Cast. — The -work  of  Leatrice  Joy  as  Taou  Yuen  is  as  polished  and 
perfect  as  the  spirit  of  genuine  artistry  could  make  it.  This  im- 

personation of  the  hapless  Chinese  maid  is  really  the  finest  thing 
Miss  Joy  has  done  on  the  screen  up  to  date.  Jacqueline  Logan's 
Madonna-like  beauty  charms  all  hearts  in  the  role  of  pretty  Nettie 
Vollar,  Albert  Eoscoe  plays  the  part  of  Gerrit  Ammidon  with  fine 
emotional  pathos  and  power,  Edward  Dunsack,  the  drug  addict,  is 
ably  portrayed  by  Eaymond  Hatton  and  adequate  support  is  ren- 

dered by  other  members  of  the  company. 
Photography,  Lighting,  Direction. — The  Chinese  scenes  are  alive 

with  good  Oriental  color,  the  Salem  shots,  both  exteriors  and  in- 
teriors, wonderful  reproductions  of  New  England's  historical  past, 

the  lighting  is  faultless  and  the  final  closeup,  a  night  shot,  with 
Nettie  and  her  lover  sailing  for  the  East,  a  most  enticing  bit  of 
camera  art.    The  continuity  is  unbroken  and  the  action  fast. 

Vitagraph  Photoplay  in  five  parts.  Author,  D. 

D.  Calhoun.  Scenario  by  Bradley  Smollen. 

Director,  Robert  Ensminger.  Running 

time,  fifty-five  minutes. 
CAST  AND  SYNOPSIS 

Diantha  Ebberly,  Alice  Calhoun ;  Herbert  Medford,  Herbert  Heyes ;  Horace 
Ebberly,  Otto  Hoffman ;  Mrs.  Ebberly,  Adele  Farrington ;  Sheik  Amud,  Russ 
Powell. 

Diantha  Ebberly  and  her  parents  journey  to  Touggourt,  Arabia,  where  she  ;s 
to  meet  and  wed  Herbert  Medford.  All  the  parties  concerned  are  Bostonians. 
Betrothed  to  Herbert  when  a  child,  Diantha  has  not  seen  him  for  several  years. 
The  intended  marriage  is  a  purely  arranged  family  affair  and  she  has  no  par- 

ticular liking  for  her  fiancee.  At  Beni-Mora,  where  the  desert  begins,  the  train 
is  delayed  .by  a  breakdown.  Diantha  visits  the  bazaars  and  is  separated  from 
her  parents.  Beset  by  beggars,  a  tall  Arab  rescues  and  escorts  her  to  her  hotel, 
vanishing  before  she  can  present  him  to  her  people.  The  love  of  adventure 
leads  Diantha  to  disguise  herself  as  an  Arabian  girl,  she  visits  a  dance  hall  and 
joins  the  festivities.  The  tall  Arab  appears  and  makes  love  to  her.  Outlaw 
Bedouins  seize  Diantha,  overpower  her  escort  and  take  her  to  an  ancient  temple, 
where  the  Sheik  Amud  proposes  to  add  her  to  his  list  of  wives.  Abdullah,  the 
tall  Arab,  follows  the  girl's  trail,  which  leads  to  Amud's  harem.  He  over- comes the  guard,  chokes  Amud  and  returns  with  Diantha  to  the  town.  Abdul- 

lah rides  away  after  leaving  her  in  safety.  On  the  following  day  her  fiancee 
arrives.  To  her  amazement  he  turns  out  to  be  the  person  she  has  known  as 
Abdullah,  his  secret  work  having  compelled  him  to  adopt  native  garments  and 
manners.  Diantha  finds  that  her  maTriage  is  destined  to  be  a  far  happier 
union  than  she  had  ever  dreamed  of. 
Desert  sheiks  of  amorous 

propensities  have  figured 
largely  in  screen  drama  of 
late  with  the  natural  result 
that  these  tales  of  wild  do- 
;ngs  in  Arabia  usually  bear 
a  strong  family  resem- blance to  each  other,  so  far 
as  the  general  plot  struc- ture is  concerned.  But  it 
must  be  admitted  that 
'One  Stolen  Night"  gets 

oUjt  of  the  much  traveled 
route  and  strikes  along 
original  lines,  for  the  rev- 

elation that  the  heroine's 
fiancee,  whom  she  is  going 
to  wed  merely  as  a  matter 
of  family  convenience,  and 
Sheik  Abdullah  are  identi- 

cal comes  as  a  decided  sur- 
prise. It  is  also  consoling 

that  so  far  as  his  sheik- 
ship  goes  he  is  simply  an 
imitation  of  the  real  ar- 

ticle, having  assumed  a  dis- 
guise in  order  to  further 

his  fortunes  in  the  secret 
diplomatic  line  and  the  girl 
is  won  by  a  good  American 
after  all.  Kobert  Ensmin- 

ger has  directed  the  picture 
well,  the  Oriental  atmo- 

sphere is  colorful  and  con- 
vincing, the  love  story  clev- 

erly handled  and  photog- 
raphy really  beautiful.  It 

is  a  film  with  many  enter- 
taining qualities. 

Points  of  Appeal. — The 
combats  in  the  desert  are 
staged  with  considerable 
realistic  effect,  the  attack 
on  the  girl  and  her  lover 
and  kidnapping  of  the  for- 

mer by  Sheik  Amud's  fol- lowers,  the   dance   of  the 
natives  are  all  colorful,  spectacular  scenes,  some  uncommonly  fine 
sets  are  in  evidence  and  the  action  maintains  its  speed  up  to  a 
totally  unexpected  finish. 

Cast. — Alice  Calhoun,  always  attractive,  is  brilliantly  so  in  the 
character  of  Diantha  Ebberly.  Her  grace  and  beauty  are  un- 

deniable and  she  fills  the  role  with  a  fine  sense  of  its  dramatic 
needs  and  possibilities.  Herbert  Heyes  is  a  gallant  and  effective 
figure  as  the  lover  and  well  balanced  support  is  rendered  by  the 
rest  of  the  company. 
Photography,  Lighting,  Direction. — There  are  some  impressive 

desert  shots  with  exquisite  backgrounds,  the  Beni-Mora  market 
views  are  true  to  type  and  the  lighting  throughout  is  artistic. 
The  action  is  fast  and  the  ̂ ontinuitv  smooth. 
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Bell  Boy  13 The  Bohemian  Girl 

Thomas  H.  Ince  Photoplay  in  five  parts.  Re- 

leased by  First  National.  Author,  Austin 

Gill.  Scenario  by  Violet  Clark.  Director, 

William  Seiter.  Running  time,  sixty  minutes 
CAST  AND  SYNOPSIS 

Harry  Elrod,  Douglas  MacLean :  Kitty  Clyde,  Margaret  Loomis ;  Uncle 
Elrod,  John  Steppling;  Mystery  Man,  Eugene  Burr;  Angela  Fish,  Emily 
Gerdee ;  Rev.  Fish,  William  Courtw  right. 
Harry  Elrod  college  graduate,  wishes  to  wed  Kitty  Clyde,  actress.  His 

uncle  objects,  having  picked  out  Angela  Fish  as  a  wife  for  his  nephew.  Harry 
arranges  an  elopement  with  Kitty.  His  uncle's  suspicions  are  aroused  and  he trails  his  nephew  continually.  Miss  Fish  and  her  father  call.  Harry  in  des- peration starts  a  fire  in  his  room.  He  is  rescued  by  the  fire  brigade  and  stages 
a  run  through  the  streets  in  the  fire  chief's  car  in  an  effort  to  catch  another 
train  and  follow7  Kitty.  He  escapes  from  the  pursuing  firemen,  boards  the train  and  arrives  safely  at  the  Philadelphia  hotel  where  Kitty  is  stopping.  He 
then  finds  that  she  has  changed  her  mind,  becoming  convinced  they  must  have 
his  uncle's  consent.  Uncle  telegraph's  disowning  him.  Harry,  broke,  takes  a job  as  bell  boy.  In  his  uniform  he  enters  where  Kitty  is  dining  with  her  press 
agent,  sits  down  but  is  dragged  away  by  the  indignant  manager.  Uncle  Elrod 
conies  and  is  shown  into  the  wrong  room  by  Harry.  The  furious  uncle  wants 
him  fired.  The  manager,  willing  to  oblige  a  wealthy  patron,  is  ready  to  oblige, 
but  Harry  turns  Bolshevist  and  induces  all  the  hotel  help  to  go  on  strike.  The 
result  is  that  uncle  is  defeated,  «Jarry  calls  off  the  strike  and  wins  Kitty. 

Fast  action  and  a  host  of 
wildly  farcial  situations 
are  the  leading  character- 

istics of  this  comedy  which 
provides  an  excellent  ve- 

hicle for  Douglas  MacLean 
and  registers  as  very  amus- 

ing entertainment.  The  plot 
is  of  extremely  light  con- 

struction, being  merely  a 
foundation  upon  which  a 
number  of  rapid-fire  stunts 
are  exploited,  but  there  are 
laughs  in  plenty,  the  snap- 

py subtitles  are  full  of 
"pep,"  help  the  story 
greatly  and  "William  Seiter has  directed  the  feature 
with  praiseworthy  skill  and 
Rood  judgment.  Taken  on 
(he  whole,  "Bell  Boy  13" 
may  be  said  to  register  as 
a  satisfactory  program  at- 

traction. It  is  high  grade 
farce  comedy,  alive  with 
comical  absurdities,  and 
calculated  to  please  a  ma- 

jority of  movie  patrons. 
Points  of  Appeal. — Al- 

though there  isn't  an  ounce 
of  seriousness  in  the  entire 
production  it  is  by  no 
means  devoid  of  thrills. 
The  scene  where  the  re- 

sourceful hero  whirls 
through  the  main  thor- 

oughfares in  the  auto  be- 
longing to  the  autocrat  of 

the  fire  department  is  the 
sort  of  thing  that  fetches 
the  spectators  on  to  their 
tiptoes  in  apprehension  as 
to  whether  the  flying  ma- 

chine is  going  to  reach  its 
goal  safely  or  swing  head- 

long into  destruction.  The 
fake  fire  alarm  and  Harry 's 
plunge  into  the  net  from  his  room  window  is  another  "big  punch" 
episode  and  the  humorous  possibilities  of  the  strike  of  the  hotel  em- 

ployees are  worked  out  to  the  best  advantage.  Harry's  final  vic- 
tory over  his  uncle  and  triumphant  embrace  of  Kitty  in  the  hotel 

lobby  are  merged  into  a  rattling  climax. 
Cast.— Douglas  MacLean  doesn't  spare  his  bones  in  this  pic- 

ture, his  acrobatic  agility  is  extended  to  the  full  and  through  it 
all  he  works  with  tremendous  vim  and  energy.  His  "Harry  El- 

rod" is  a  likeable  young  chap  who  wins  an  audience's  sympathies 
from  the  start  and  the  star's  many  admirers  are  sure  to  consider 
his  interpretation  of  the  role  as  well  up  to  the  mark  set  by  him 
in  previous  productions.  Margaret  Loomis  is  a  bright  and  win- 

some "Kitty  Clyde,"  Emily  Gerdee  fills  the  part  of  Kitty's  rival successfully  and  the  support  is  adequate. 
Photography,  Lighting,  Direction. — The  interiors  and  exteriors 

are  well  filmed,  first  class  lighting  prevails.  The  action  moves 
rapidly  and  even  continuity  is  maintained. 

A  Harley  Knoles  Production.  Released  by  Ameri- 

can Releasing  Corp.  Adapted  from  the 

Opera  by  Wm.  Balfe.  Cameraman,  Rene 

Guissart.  Directed  by  Harley  Knoles.  Run- 

ning time,  approximately  one  hour. 
CAST  AND  SYNOPSIS 

Arline,  Gladys  Cooper;  Thaddeus,  Ivor  Novello;  Buda,  Ellen  Terry;  Gypsy 
Queen,  Constance  Collier;  Devilshoof,  C.  Aubrey  Smith;  Count  Arnheim, 
Henry  Vibart ;  Count  Floresteon,  Gibb  McLaughlin. 

Arline  is  the  little  daughter  of  Count  Arnheim,  governor  of  an  Austrian 
province  who  lives  in  feudal  splendor  near  a  forest  where  a  Gypsy  Queen  and 
her  tribe  encamp,  with  her  lieutenant,  Devilshoof.  He  comes  by  chance  upon 
Thaddeus,  a  young  Polish  refugee  pursued  by  Austrian  soldiers.  Devilshoof 
protects  the  youth  and  offers  him  the  concealment  of  gypsy  garb.  Arline  escapes 
from  the  castle  and  is  saved  from  a  bear  by  Thaddeus  who  with  Devilshoof 
returns  her  to  her  father.  It  is  in  the  midst  of  a  banquet  and  Thaddeus,  a  Pole, 
refuses  to  drink  a  toast  to  the  Austrian  emperor.  Thaddeus  is  ejected  in  dis- 

grace and  Devilshoof  vows  to  be  revenged.  He  returns  and,  when  the  chance 
comes,  carries  Arline  away.  Twelve  years  of  wandering  finds  Thaddeus  part 
of  the  gypsy  caravan  and  Arline  grown  to  beautiful  womanhood.  Their  love 
is  discovered  by  the  Gypsy  Queen  and  because  of  her  desire  to  wed  Thaddeus 
she  swears  to  accomplish  the  downfall  of  Arline.  Count  Floresteon,  a  friend  of 
Arline's  father,  is  robbed  of  a  medallion  by  the  gypsies  who  yield,  it  to  their 
Queen.  This  jewel  the  Queen  gives  to  Arline  when  the  girl  sets  out  for  a 
fair  where  she  tells  fortunes.  Among  her  patrons  is  Floresteon,  who  recognizes 
his  medallion  and  orders  the  arrest  of  Arline.  She  is  taken  to  the  castle  for 
trial  where  her  own  father  is  her  judge.  Count  Arnheim  is  moved  to  gentle- 

ness he  cannot  understand  and  when  the  gypsy  girl  tells  him  her  name  he 
tremblingly  summons  the  old  nurse  who  instantly  recognizes  her  lost  darling. 
The  story  by  no  means  ends  there.  There  is  more  to  keep  you  in  suspense 
before  the  satisfying  conclusion. 

This  production  is  decid- 
edly a  high  class  picture. 

The  opera  from  which  the 
picture  has  been  taken  is 
well  known  and  has  been  a 
favorite  with  many.  Also 
to  the  theatregoers  more  so 
than  the  movie  patron  the 
cast  includes  some  promi- 

nent names.  It  has  been  ar- 
tistically done  and  affords 

a  screen  attraction  of  great 
beauty  and  good  interest. 
The  picture  was  made  in 
England  and  the  exteriors 
give  fine  atmosphere  to  the 
story.  It  should  please  the 
majority  who  see  it. 

Points  of  Appeal. — The 
romance  of  a  girl  of  high 
birth  who  has  been  stolen 
when  a  child  and  lived 
with  the  gypsies  affords 
some  interesting  situations 
and  some  pleasing  scenic 
effects.  It  is  particularly 
appealing  when  shown  on 
the  screen  with  the  oper- 

atic score  used  to  follow  it through. 
Cast. — A  cast  of  quite 

some  note  has  been  assem- 
bled for  this  proiuetion 

and  includes  Gladys  Coop- 
er as  Arline,  Ivor  Novello 

as  Thaddeus,  Ellen  Terry 
as  the  eld  nurse  and  Con- stance Collier  as  the  gypsy 

Queen.  The  others  in  the 
picture  give  satisfactory 
performances. Photography,  Lighting, 
Direction.  —  The  photog- 

raphy is  usually  clear  and 
well  lighted.  There  is  an 
absence  of  close  ups  that 
most    American  directors 

would  have  surely  seen  fit  to  include  and  that  would  not  have 
been  out  of  place  for  the  hero  and  heroine  are  both  possessed  of 
good  looks.  The  interiors  and  exteriors  are  all  good  and  the direction  has  been  satisfactorily  handled  throughout. 
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Looking  Ahead  of  the  Industry 

/ — Stereoscopic  Pictures In  The 

SPOTLIGHT 

By  Howard  McLeUan 

Abe  Steinberg  of  the  S.  and  S.  Film  Sup- 
ply Go-,  Pittsburgh,  called  at  our  office  re- 

cently in  company  with  the  Nicholas  Power 
Company  advertising  genius,  P.  A.  Mc- 
Guire.  Steinberg  told  Exhibitors  Trade  Re- 

view to  its  face  that  its  work  in  behalf  of 
the  motion  picture  equipment  dealer  was 
appreciated  everywhere. 

You  don't  all  know  Abe  Steinberg  of 
Pittsburgh,  who  copped  one  of  the  Nicholas 
Power's  distributors'  prizes  for  exceeding 
his  quota  of  sales.  He's  about  the  size  of 
Wesley  Barry.  He's  always  pepped  up  about 
selling.  You  can't  down  him. 
A  short  time  ago  he  thought  he  had  a 

couple  of  projectors  sold.  To  accomplish 
he  had  to  sell  two  brothers,  the  father  and 
a  business  partner.  Night  and  day  for  three 
days  he  stayed  with  them  even  went  to 
their  homes  and  put  tip  his  selling  talk. 
He  thought  he  had  encountered  all  the 

sales  oppositions  possible  till  he  had  the 
contracts  signed  by  all  of  the  men.  When 
one  of  the  sons  went  into  the  kitchen  of 
the  home  to  get  a  pen  with  which  to  sign 
the  check  put  tip  as  a  deposit,  a  woman — 
the  mother  of  the  boys  burst  through  the 
kitchen  door  crying! 

"You  can't  buy  those  machines." 
She  refused  to  give  them  the  pen. 
Luckily  Steinberg  had  brought  along  a 

machine  head.  He  rushed  into  the  parlor 
brought  it  back  into  the  room  and  directing 
his  remarks  to  the  mother  he  said: 

"Just  listen  to  this." 
With  a  table  knife  he  struck  the  gears  in 

the  head.  They  gave  forth  a  bell  like  music 
in  various  harmonious  tones.  The  mother 
was  interested.  The  music  icas  good.  The 
gears  were  sound — not  an  air  hole  in  them. 
"Perfect,"  explained  Steinberg. 
"Here  boys  is  the  pen  and  ink"  the 

mother  said.  They  signed  the  check. 
Now  would  you  call  that  a  case  where 

"music  hath  charms  to  sooth  the  savage 
breast?" 

Or  just  perserving  salesmanship  which 
refused  to  take  any  obstacle  seriously. 

In  Every  Star's 
Home 

Exhibitors  Trade  Review.  Inc.. 

Inclose  $2.00  for  one  year's  sub- 
scription to  your  magazine  and  would 

appreciate  your  sending  the  current 
issue  to  start  with. 
May  I  take  this  opportunity  to  ex- 

press to  you  that  it  is  a  most  efficient 
periodical  and  have  seen  this  maga- 

zine in  about  every  •■Star's"  home  in 
Southern  California- 

COSMO  MORGAN. 
Los  Angeles,  Calif. 

The    Future    of  Stereoscopic 
and  Talking  Pictures 

Regardless  of  what  the  practical 
theatre  man  may  think  of  stereo- 

scopic or  talking  motion  pictures, 
the  industry  is  confronted  with  a 
number  of  serious  attempts  to 
perfect  them.  Each  attempt  gets 
nearer  to  the  goal.  No  one  can 
be  blind  to  the  fact  that  some  day 

we  will  have  them  both  in  a  per- 
fected state. 

In  a  series  of  articles,  of  which 
this  is  the  first,  we  tell  of  the 
various  inventions  which  are  at- 

tracting serious  attention.  We 
believe  that  they  are  worthy  of 
your  attention  because,  whether  or 

not  you  believe  in  their  com- 
mercial possibilities,  they  repre- 

sent science's  progress  in  your  in- dustry. 

While  prophecy  is  usually  unsafe  ground 
we  feel  secure  in  saying  that  within  five 
years  the  third  dimension — depth — will 
be  added  to  motion  pictures  on  the 
screen.  We  have  stereoscopic  motion 
pictures  now  but  not  for  practical  com- 

mercial use.  But  since  science  has  ac- 
tually produced  them  and  knows  the  se- 

cret science  will  take  pains  to  make  them 
of  practical  commercial  use. 

As  a  step  forward  in  motion  picture  art, 
stereoscopic  pictures  interest  the  whole 
world.  As  a  means  of  holding  the  Interest 
of  present  day  theatregoers  and  attract- 

ing new  ones  stereoscopic  pictures  will 
play  a  vital  part  in  the  future  prosperity 
of  the  theatre.  As  present  day  stereo- 

scopic pictures  stand  they  are  a  novelty,  a 
sort  of  nine  day  wonder  to  the  world,  but 
further  development  will  transform  that 
novelty  into  an  everyday  part  of  motion 
picture  entertainment. 

There  is  no  doubt  that  the  industry  will 
welcome  this  advance.  We  quote  from 
Jules  Mastbaum  of  the  Stanley  Company 
of  Philadelphia,  whose  long  connection 
with  the  industry  and  heavy  investment  in 
theatres  qualify  him  to  speak  authorita- 

tively on  the  subject: 
"An  improvement  in  the  present  method 

of  photography  to  give  depth  to  the  pic- 
ture on  the  screen  is  what  I  think  is  the 

greatest  single  need  of  the  motion  picture 
industry.  There  has  been  no  change  of 
real  importance  or  pronounced  improve- 

ment in  motion  pictures  in  the  past  few 
years  and  the  variety  which  the  public  is 
demanding  as  the  price  of  its  patronage 
would  be  best  satisfied  by  a  practical  in- 

vention of  the  stereoscopic  picture  giving 
the  extra  dimension  to  the  visualized  story 

on  the  screen." In  the  United  States  we  find  several 
stereoscopic  developments  are  under  way. 
They  are: 

fa)  The  Teleview  system. 
(b)  The  Spoor-Berggren  system. 
(c)  The  Plasticon  process. 
(d)  The  Fairall  method. 

By  HOWARD  McLELLAN 
The  latest  of  these  is  the  Teleview  sys- 

tem which  was  tried  out  in  a  New  York 

theatre.  The  crowds  attracted  to  the  the- 
atre are  not  large  probably  because  the 

public  understands  little  about  stereo- 
scopy.  The  Spoor-Berggren  process  was 
described  early  this  year  in  this  publi- 

cation. The  Plasticon  process  was  also 
tried  out  in  a  New  York  theatre  and 
while  it  is  the  simplest  of  the  three 
systems  it  is  less  developed  than  the 
others.  It  consists  of  viewing  the  picture 
on  the  screen  with  a  small  two-colored  cel- 

luloid eye  piece.  It  is  by  far  the  least  ex- 
pensive but  lacks  the  scientific  basis  upon 

which  the  other  systems  are  founded. 
The  only  public  exhibition  of  any  conse- 

quence thus  far  is  the  Teleview  demon- 
stration. The  Spoor-Berggren  process  is 

still  in  the  laboratory  stage  but  nearing 
its  final  stage  of  development  so  we  may 
expect  to  hear  more  about  it,  later. 
The  Teleview  is  in  the  form  of  an 

electrical  device  without  lenses  or  prisms, 
through  which  each  member  of  an  audience 
views  the  screen  pictures.  This  de- 

vice, which  forms  part  of  an  elaborate 
synchronized  system  of  electric  drive, 
causes  what  is  otherwise  a  meaningless, 
confused  double  image  on  the  screen,  to 
become  a  stereoscopic  picture  with  solid, 
living  actors  and  rounded  scenery. 
Two  negatives  are  made  at  one  time  by 

means  of  a  camera  which  has  two  lenses, 
mounted  2%  inches  apart,  or  the  normal 
distance  between  the  average  person's 
eyes.  The  camera  operates  in  much  the 
same  fashion  as  would  two  standard  mo- 

tion picture  cameras  driven  together  and 
in  perfect  unison.  The  two  negatives  are 
printed  on  to  two  positive  films  of  stand- 

ard size  and  perforation.  If  either  of  these 
positive  films  is  run  through  a  standard 
projector,  it  will  give  the  usual  flat  pic- 

ture. Run  together  by  means  of  two  pro- 
jectors, placed  side  by  side,  they  produce 

a  blur,  as  shown  in  one  of  our  sketches. 
When  the  pictures  are  to  be  shown  with 

stereoscopic  effect,  both  films  are  run  si- 
multaneously through  double  projectors 

which  are  placed  in  such  a  way  as  to  throw 
the  two  pictures  on  the  screen,  one  over 
the  other,  so  as  to  make  what  is  practically 
one  picture.  As  the  two  pictures  were 
taken  from  slightly  different  points  of  view, 
they  are  not  exactly  the  same  and,  there- 

fore, with  the  result  that  the  combined 
picture  is  not  sharp  but  represents  rather 
the  impression  of  a  double-exposed  photo- 

graph. Now  then,  each  spectator  looks  at  the 
picture  through  his  individual  instrument, 
which  is  fastened  on  a  flexible  bracket  to 
the  arm  of  each  chair  in  the  theatre,  and 
can  be  shifted  to  any  comfortable  position. 
Like  an  adjustable  telephone  bracket,  it 
stays  wherever  put.  The  little  device, 
which  is  shown  in  another  sketch,  consists 
of  an  aluminum  cnslnsr  in  which  is  an  ex- 

ceedingly small  electric  motor.  This  mo- 
tor, which  is  only  1%  inches  in  diameter, 

has  neither  brushes  nor  sliding  contacts, 
and  yet  it  has  all  the  properties  of  a  self- 
starting  synchronous  motor  of  the  three- 
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phase  alternating-current  type.  On  the 
shaft  of  this  motor  is  a  very  light  alumi- 

num plate  of  about  the  thickness  of  a  sheet 
of  paper,  which  spins  continually  at  a  high 
rate  of  speed — about  1500  r.  p.  m.  Tnis 
plate  has  a  general  shape  like  a  motion 
picture  shutter,  and  owing  to  the  peculiar 
properties  of  the  motor  which  drives  it, 
it  turns  in  exact  step  with  the  shutter  of 
the  projection  machines  which  are  throw- 

ing pictures  on  the  screen.  A  single  alter- 
nator supplies  the  same  current  to  all  the 

driving  motors  in  the  theatre  and  those  in 
the  projection  booth,  so  that  the  entire 
system  is  in  step. 

The  device  mentioned  has  a  large  hole 
covered  with  plate  glass.  The  spectator, 
looking  through  this  miniature  window, 
sees  the  picture  first  with  one  eye,  and 
then  with  the  other,  in  such  rapid  succes- 

sion that  he  is  unconscious  of  the  process, 
owing  to  the  fact  that  the  revolving  shut- 

ter is  constantly  passing  across  his  field  of 
vision.  The  longest  period  of  time  through 
which  either  eye  can  see  the  picture  on  the 
screen  without  interruption  is  196th  sec- 

ond. The  prolongation  of  the  spectator's 
vision  carries  two  steady  impressions  of 
pictures  in  the  two  eyes,  these  pictures  be- 

ing slightly  different.  Had  the  spectator 
looked  at  the  original  scene  he  would  have 
had  a  different  picture  in  each  eye  corres- 

ponding to  the  two  images  on  the  screen. 
Therefore,  due  to  the  revolving  shutter,  he 
sees  one  clear  picture  in  each  eye  and 
these  combined  together  produce  the  effect 
of  a  single,  rounded,  solid-looking  picture. 
The  screen,  as  such,  appears  to  vanish, 
while  the  characters  in  the  drama  move 
forward  through  the  air  of  the  theatre  to 
within  close  range. 
Having  no  lenses  or  prisms,  the  little 

device  through  which  the  stereoscopic  pic- 
tures are  viewed  has  no  effect  on  the  vi- 

sion except  when  looking  at  the  screen. 
The  audience  can  gaze  about  tne  theater 
with  perfect  freedom.  This  is  quite  nat- 

ural because  the  eyes  are  merely  looking 
through  ordinary  glass  which  is  put  in  the 
instrument  solely  for  the  purpose  of  pre- 

venting the  audience  from  putting  their 
fingers  into  the  mechanism. 

i  *7  >  : 1 

All  in  all,  this  system  solves  the  tech- 
nical difficulties  heretofore  standing  in  the 

way  of  stereoscopic  motion  pictures.  Need- 
less to  say,  the  equipment  involved  is  quite 

elaborate  and  expensive,  and  it  is  a  ques- 
tion whether  the  average  theater  would 

install  it  for  the  purpose  of  obtaining  ster- 
eoscopic motion  pictures.  Still,  the  pic- 

tures are  truly  remarkable  and  perhaps 
worthy  the  additional  expense,  in  special 

instances.  The  present  "back  lighting"  ef- 
fects employed  in  motion  picture  work 

give  an  approximation  of  relief  which  is 
pleasing.  Unfortunately,  however,  the 
eyes  undergo  a  severe  strain  with  the 
Teleview,  producing  an  eye  fatigue  at 
times  very  painful. 
A  writer  in  one  of  the  daily  newspapers 

thus  describes  what  he  saw: 
Last  night,  for  instance,  the  program 

began  with  a  number  of  drawings  in  per- 
spective. A  jug  marked  "Rye,"  was  seen 

extending  from  the  screen  out  into  the 
audience.  The  temptation  was  to  reach 
out  and  seize  it.  A  dragon  stretched  his 
weird  form  over  the  orchestra  pit. 

One  of  the  most  pleasing  numbers  on. 

the  program  followed.  It  was  not  a  mo- 
tion picture  at  all,  but  a  shadowgraph 

dance,  performed  by  real  people  behind  a 
screen.  When  viewed  through  the  Tele- 

view the  shadows  were  not  flat,  as  they 

would  be  ordinarily,  but  rounded,  and  sep- 
arated as  figures  from  each  other.  The 

effect  was  decidedly  novel  and  pleasing. 

The  program  ended  with  "M.  A.  R.  S.," 
a  stereoscopic  photoplay,  which,  unfortu- 

nately, did  not  prove  very  impressive  as  a 
dramatic  composition.  Although  pleas- 

antly played  by  Grant  Mitchell  and  Mar- 
garet Irving  in  the  leading  roles,  it  was 

drawn  out  to  a  tedious  length  and  bur- 
dened with  much  dreary  humor  in  the  sub- 

titles. It  illustrated  the  use  of  the  third 
dimension  in  a  photoplay,  however,  and 
the  action  laid  on  the  planet  Mars,  as 

imagined  in  the  hero's  dream,  permitted 
a  number  of  bizarre  effects  in  costumes 
and  settings. 

The  spectator's  first  impressions  of  all 
these  three-dimensional  pictures  are  mixed. 
It  does  not  seem,  in  the  first  place,  that 
they  are  trying  on  the  eyes,  and  there  may 
even  be  something  in  the  assertion  made 
in  their  behalf  that  they  are  easier  to  look 
at  than  ordinary  flat  pictures.  Also,  the 
faces  of  people  sometimes  seem  more  clear 

in  them  than"  on  the  usual  screen,  but  at 
other  times  it  is  harder  to  distinguish  ex- 

pression, either  because  the  Teleview  cuts 
down  the  illumination  or  because  there 
was  insufficient  illumination  when  the 
scenes  were  photographed. 

The  pictures  are  reduced  in  size,  too. 
This  is  sometimes  an  advantage,  in  that, 
instead  of  enlarging  heads  in  a  close-up,  it 
brings  them  as  near  to  the  spectator  as 
they  were  to  the  camera,  but,  on  the  other 
hand,  figures  in  the  distance  sometimes 
seem  too  small  and  indistinct.  Further- 

more, although  the  close-ups  are  clear,  the 
length  of  any  limb  or  object  extended  to- 

ward the  camera  in  them  is  grotesquely 
exaggerated.  And.  of  course,  many  specta- 

tors are  somewhat  confused  by  the  strange- 
ness of  the  Teleview. 
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If  it  is  in  the  negative,  you  will  get  it  in  the 

print,  on 

EASTMAN 

POSITIVE  FILM 

Detail  in  highest  highlight  or  deepest  shadow, 

with  every  step  of  gradation  in  between, — 

Eastman  Positive  Film  reproduces  it  all  and 

carries  the  quality  of  the  negative  through 

to  the  screen. 

Eastman  Film,  both  regular  and 

tinted  base — now  available  in  nine 

colors,  is  identified  throughout  its 

length  by  the  words  "Eastman" 

"Kodak"  stenciled  in  black  letters 

in  the  transparent  margin. 

EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 



632  EXHIBITORS     TRADE     REVIEW     Volume  13.    Number  12 

New  Equipment  for  Theatres 

A  Further  Description  Of  The  New 

Super  -  Lite  Projection  Lens  and 
Other     Interesting  Developments 

Condenserless  Projection  Lamp 
on  Market 

An  important  announcement  of  in- 
terest to  theatre  owners  and  their 

projectionists  was  made  this  week, 
as  follows: 

"The  Economy  Projection  Lamp  is the  latest  on  the  market.  It  is  an 
American  made  product  manufactured 
in  New  York  by  the  Economy  Projec- 

tion Lamp  Company,  Inc.,  which 
claims  it  will  reduce  the  operating 
cost  in  the  projection  room  from  fifty 
to  eighty  percent. 

"It  is  asserted  that  it  fits  any 
lamp  house,  operates  on  from  fifteen 
to  twenty-five  amperes  and  elimi- 

nates condensing  lenses.  It  is  also 
said  to  effect  a  saving  of  fifty  per- 

cent, on  carhons;  that  each  one  and 
one-quarter  inches  of  carbon  will 
project  10,000  feet  of  film  under  per- 

fect projection.  No  heavy  cables  or 
fuses  are  necessary;  it  is  easily  in- 

stalled and  simple  to  operate." 

In  response  to  a  request  for  further  data 
on  the  new  Super  Lite  lens  manufactured 
by  the  Projection  Optics  Co.,  of  Roches 
ter,  N.  Y.,  William  Eepp  has  sent  the  fol- 

lowing description  of  it  and  claims  for  it: 
"It  is  radically  new  in  construction  of 

units,  long  over  all  construction  allowing 
rear  lens  to  come  clear  to  the  aperture  gate. 
Permits  the  system  to  pick  up  more  light 
rays  as  they  pass  through  the  aperture.  Re- 

duces the  secondary  reflective  images  from 
15  to  6  thereby  increasing  the  illumination. 
Projects  a  picture  of  very  brilliant  defini- 
tion. 

"It  reduces  electric  current  consumed  at 
least  30  per  cent  and  construction  has  been 
evolved  under  the  constant  consultation  and 
co-operation  of  some  leading  projectionists 
in  this  country.  Special  attention  is  called 
to  the  superior  color  correction  to  the  per- 

fect central  definition  and  the  unequalled 
flatness  of  field  with  practically  no  astig- matism. 

"Tests  for  oblique  throws  show  that  the 
image  thrown  by  the  lens  will  be  satisfac- 

tory under  the  most  unfavorable  conditions 

in  any  theatre.  "When  contrasted  in  black 
and  white  it  has  no  equal  It  is  carefully 
made  and  precise  in  every  detail  and  is 
made  to  fit  all  makes  of  motion  picture 
machines!,  only  on  the  Powers  a  special 
adapter  is  required. 

A  Day  Light  Screen 
A  new  daylight  screen  has  made  its  ap- 

pearance in  Europe.  It  is  of  French  origin. 
While  there  has  been  much  experimentation 
with  daylight  screens  a  great  deal  is  left 
to  be  flone  yet  and  whether  the  new  screen 
meets  the  old  objections  remains  to  be  seen. 
Just  how  important  daylight  screens  will 
be  in  this  country  is  also  an  unknown  quan- 

tity for  open  air  theatres  are  not  common. 
However,  the  French  development  is  an  in- 

teresting one  especially  in  view  of  the  large 
number  of  travelling  motion  picture  shows 
and  outdoor  theatres  in  Europe. 

A  Demountable  Chair 

An  Outdoor  Screen 

Super-Lite   Lens   Series  III. 
chair  the  seat  of  which  can  be  removed  at 
will,  has,  is  hard  to  tell.  But  such  a  seat 
has  made  its  appearance  in  England.  It  is 
claimed  that  every  chair  in  a  row  or  any  one 
chair  can  be  removed  instantly,  repaired, 

and  just  as  quickly  replaced.  This  is  ac- 
complished by  a  device  in  the  shape  of  a 

strong  spring,  which  clips  over  the  project- 
ing pin  in  the  frame  on  one  side  only,  as 

can  be  seen  from  our  illustration.  The  de- 
vice is  absolutely  rigid  and  cannot  get  out 

of  order  or  be  displaced  by  patrons. 
Demountable    Seat  Chair 

Incandescent  Projection  Simplified 

.        Fig.  2  —  Filament  of  the  Mazda  Lamp  for  Motion 
Just  what  advantages,  it  any,  a  tneatrePicture  projecti0n  (about  six  times  normal  size). 

Light  Source 
Question. — Of  what  does  the  light  source 

consist  in  incandescent  projectiont 
Answer. — The  light  source  in  the  Mazda 

lamp  for  motion  picture  projection  consists 
of  four  parallel  segments  of  coiled  tungsten 
wires.  (Fig.  2)  The  use  of  a  heavy  wire 
(high  current,  low  voltage)  permits  more 
source  surface  to  be  placed  within  the  use- 

ful source  area  than  is  possible  when  small- er wire  sizes  (lower  current,  higher  voltage) 
are  used.  With  the  coils  aligned  in  one 
plane  at  right  angles  to  the  optical  axis 
(the  line  through  the  center  of  the  optical 
units),  the  light  can  be  most  effectively 
controlled.  Distribution  curves  show  that 
the  maximum  candlepower  and  a  large  per- 

centage of  the  total  light  can  be  directed 
toward  the  condenser  and  mirror,  and  the 
amount  escaping  at  the  sides  kept  small. 

In  order  to  prevent  short-circuiting  of the  filament  coils  they  must  be  separated, 
and  it  is  this  separation  that  breaks  up  the 
uniformity  of  the  light  source  and  makes 
necessary  the  filling  in  of  these  spaces  by 
the  use  of  a  mirrored  reflector. 
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For  Perfect  Projection 

THE  construction  of  this  new  lens  has 
been  evolved  under  the  constant 

consultation  and  co-operation  of  some  of 
the  leading  projectionists  in  this  country. 

THE  splendid  results  shown  to  date 

uphold  the  judgment  of  these  men. 

WRITE  us  and  arrange  for  a  demon- 
stration in  your  theatre.  Kindly 

mention  your  supply  dealers  name. 

Ask  Your  Supply  Dealer 

Projection  Optics  Co.,  Inc. 

Rochester,  N.  Y. 
a 

cIfieMartiniqiie^ 

Broadway.  32nd-3Jrd  Sis.  NewYork 

Prank  E.Jago- 

OneofNewYorks 

DistinguishdHotek 
The  Martinique  offers  comfort- 

able rooms  at  moderate  rate,  and 
in  its  dining  rooms,  which  are 
most  attractive,  one  finds  the 
best  food,  well  served  and  at 
reasonable  prices;  Club  Break- 

fasts, Special  Luncheons  and 
Dinners,  or  a  la  carte  service  if 
preferred. 

The  hotel  is  situated  in  the  cen- 
ter of  things  in  general,  being 

convenient  to  shopping  and 
wholesale  districts  and  adjacent 
to  the  theatre  section. 

There  is  an  entrance  from  the  hotel 
to  the  New  York  Subways  and  Hud- 

son Tubes,  affording  direct  communi- 
cation with  the  Pennsylvania,  Grand 

Central,  and  Railroad  Stations  at 
Jersey  City. 

600  Rooms  -  $2.50  and  up 

Bausch  &  Lomb 

CINEPHOR 

Projection  Lens 

A  PROJECTION  lens  that  is  as  perfect  as 
optical  science  can  make  it.    The  vast 

lens-making  experience  of  Bausch  &  Lomb 
accounts  for  this  perfection. 

Write  for  helpful  Cinephor  booklet, 
or  get  one  from  your  dealer. 

BAUSCH  &  LOMB  OPTICAL  CO. 
ROCHESTER,  N.  Y. 

NEW  YORK  WASHINGTON 
SAN  FRANCISCO 

CHICAGO 
LONDON 

r 

Write  for  illustrated 
catalogue. 

means 

"Ease  at  the  Movies" 

Why  Give  Nickelodeon  Seat- 
ing Comfort  in  Five  Hundred 

Thousand  Dollar  Theatres? 
No  industry  has  made  greater 

development  in  the  past  fifteen 
years  than  the  movies.  Compare 
the  houses,  the  pictures,  the 
actors,  the  audiences,  with  those 
of  nickelodian  days,  and  then  sit 
back  and  marvel  at  the  progress made. 

Yet — one  vital  factor — the 
seating  comfort  of  the  audience 
— has  stood  practically  at  a 
standstill  during  the  past  decade 
"Two  Gun  Sam"  and  the  "Queen 
of  Sheba"  were  viewed  by  your 
patrons  from  the  same  old-fash- ioned type  of  seats. 

The  Mov-Ezy  Chair  is  the  first 
real  innovation  made  in  a  de- 

cade's time,  to  give  theatre-go- ers greater  seating  comfort  and convenience. 
This  remarkable  seating  device 

is  a  straight  armchair  with  in- dividual arm  rests,  which  swings 
to  one  side  to  allow  those  enter- 

ing or  leaving  their  seats  to  pass 
by,  without  forcing  the  occupant to  stand  or  disturbing  him  In  any other  manner. 
Theatre  owners  find  the  Mov- 

Ezy  Chair  a  means  to  great 
profits  from  more  contented 

patrons. 

Josiah  Partridge  &  Sons  Company,  Inc. 
47  West  34th  Street,  New  York 
Show  Room  Sales  Office 

529-541  Marbridge  Building 
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Engineers  Appoint  New  Committees 

Much  Important  Work  Ahead  of 
Technical  Leaders  of  the  Industry 

The  Society  of  Motion  Picture  Engineers 
has  just  announced  its  committee  for  1922- 
23  in  preparation  for  a  busy  year. 
Among  the  important  subjects  now  under 

consideration   by  the   Society  is   that  of 
showing  motion  picture  equipment  at  _  the 
Spring  and  Fall  meetings  of  the  Society. 
In  this  connection  the  following  letter  has 
been  sent  to  members  of  the  Society: 
To  the  Members  of  the  Society 
of  Motion  Picture  Engineers. 
Gentlemen: 
On  several  occasions  in  the  past  there 

have  been  requests  to  show  various  equip- ment at  our  conventions.  We  have  not  made 
a  practice  of  arranging  for  such  exhibits, 
as  we  wish  to  keep  clear  of  commercialism. 

It  does  seem,  however,  that  especially  in 
connection  with  new  apparatus,  its  exhibi- 

tion and  demonstration  at  an  S.  M.  P.  E. 
convention  would  be  of  interest  and  value. 

In  trying  to  work  out  some  satisfactory 
means  of  doing  this,  the  suggestion  has  been 
made  that  we  might  invite  any  or  all  of 
our  membership  who  have  anything  of  in- 

terest to  show,  to  send  it  to  Atlantic  City 
for  the  Spring  Convention. 

"We  would  engage  a  sample  room  in  the 
hotel  and  have  the  equipment  on  display 
there.  This  exhibit  to  be  open  only  to  S. 
M.  P.  E.  members  and  their  guests,  i.e.,  not 
open  to  the  general  public.  Admission  cards 
could  be  printed  for  our  members  to  dis- tribute with  a  little  announcement  of  their 
exhibit,  before  the  convention,  if  desirable. 
These  cards,  an  S.  M.  P.  E.  convention 
badge,  or  membership  card,  would  be  suf- ficient for  admission  to  the  exhibit. 

It  may  be  well  to  have  a  door-man  to 
register  all  those  visiting  the  exhibit.  All 
expenses  of  transportation,  setting  up,  re- 

packing equipment,  rent  of  room,  etc.,  to  be 
borne  by  those  having  the  exhibits.  In 
order  to  find  out  if  a  sufficient  number  of 
our  members  would  care  to  have  such  an 
exhibit,  I  should  like  to  know  whether  or 
not  you  approve  of  the  scheme,  and  whether 
or  not  you  would  have  anything  to  exhibit. 
You  probably  would  be  interested  to  know 
the  personnel  of  the  committees  for  the  com- 

ing year.  I  am,  therefore,  attaching  a 
complete  list  herewith. 

Yours  Sincerely, 
L.  C.  POETEE 

The  committees  are: 
Advertising — J.  C.  Hornstein,  Chairman ;  A.  M. 

Candy,  L.  E.  Davidson,  H.  N.  DeWitt,  L.  E. 
Dwyer,  C.  W.  Earle,  J.  N.  Gelman,  E.  K.  Gillett, 
W.  C.  Zunzman,  I.  L.  Nixon,  H.  F.  O'Brien. Arrangements — J.  C.  Kroesen,  Chairman;  P.  M. 
Abbott,  J.  N.  DiNunzio,  Wm.  V.  D.  Kelley,  Max 
Mayer,  S.  C.  Rogers,  J.  A.  Summers. 

Auditing — H.  P.  Gage,  Chairman;  R.  S.  Burnap. 
H.  A.  Campe,  C.  M.  Doolittle,  F.  Hembusch. 

Cameras— Carl  L.  Gregory,  Chairman;  C.  E. 
Akeley,  J.  W.  Allison,  J.  G.  Capstaff,  J.  B.  Clark. 
W.  B.  Cook,  A.  S.  Howell,  G.  A.  Mitchell,  E.  W. Nelson. 

Educational — E.  K.  Gillett.  Chairman;  Geo.  A. 
Blair,  W.  B.  Cook,  Otto  Nelson,  Rowland  Rogers, A.  L.  Thomas. 

Electrical  Devices — J.  H.  Hertner,  Chairman;  P. 
R.  Bassett,  A.  D.  Cameron,  T.  C.  Hornstein,  W.  C. 
Kunzman,  J.  R.  Manheimer,  T.  T.  Richards,  F.  H. 
Richardson,  H.  M.  Wible. 

Films  and  Emulsions — Wm.  V.  D.  Kelley,  Chair- 
man; G.  L.  Chanier,  J.  I.  Crabtree,  A.  B.  Hitchins. 

Tohn  Dowrie,  W.  R.  Rothacker. 
Film  Perforations — J.  G.  Jones,  Chairman ;  J.  H. 

McNabb,  A.  F.  Victor. 
Historical — Wm.  V.  D.  Kelley,  Chairman;  Paul 

Brockett,  J.  C.  Capstaff,  C.  Francis  Jenkins,  F.  H. 
Richardson,  A.  F.  Victor. 

Laboratories — A.  B.  Hutchins,  Chairman ;  P.  L. 
C.  Barbier,  Geo.  A.  Blair,  Michael  Briefer,  A.  W. 
Carpenter,  R.  C.  Hubbard.  H.  F.  O'Brien,  W.  R. Mott. 

Membershio — H.   A.   Campe.   Chairman;    Geo.  A. 
Blair,  A.  D.  Cameron.  C.  S.  Cole.  L.  E.  Davidson. 
Wm.  F.  Fox,  E.  K.  Gillett.  Major  R.  Grierson,  W. 
C.  Hubbard,  B.  M.  Johnson,  W.  C.  Kunzman,  C. 
Lair,  T.  R.  Manheimer,  Francis  Morrison,  B.  E. 
Norrish,  H.  F.  O'Brien,  A.  B.  Pratchett,  Wm.  Red- path,  Frank  Rembusch,  F.  H.  Richardson,  W.  R. 
Rothacker,  E.  M.  Porter,  A.  F.  Victor,  Wm.  M. 
States,  C.  A.  Ziebarth. 

Nomenclature — H.    P.    Gage,    Chairman;    W.  B. 

Where  to  Reach  Society 

of  M.  P.  Engineers 
A  number  of  inquiries  are  received 

asking  for  the  address  of  the  Society 
of  Motion  Picture  Engineers.  The 
Society  has  no  organization  address 
but  matters  intended  for  its  consider- 

ation should  be  sent  to  Mr.  L.  C. 
Porter,  President,  S.  M.  P.  E.  5th 

and  Sussex  Streets,  Harrison,  N".  J. It  is  well  to  caution  those  who  in- 
quire that  the  Society  is  interested 

only  in  the  scientific  branch  of  the 
industry  and  does  not  deal  with  mat- 

ters of  a  commercial  nature. 

Cook,  Major  R.  Grierson,  Max  Mayer,  F.  H.  Rich- ardson, W.  E.  Story,  Jr. 
Optics — W.  E.  Story,  Jr.,  Chairman;  J.  T. 

Beechlyn,  H.  P.  Gage,  H.  M.  R.  Glover,  L.  A. 
Jones,  Herman  Kellner,  H.  N.  Ott,  J.  C.  Wollensack. 

Papers — -L.  A.  Jones,  Chairman;  Paul  Brockett, 
H.  A.  Campe,  A.  M.  Candy,  L.  E.  Davidson,  C.  E. 
Egeler,  Howard  McLellan,  H.  F.  O'Brien,  M.  W. Palmer,,  J.  A.  Summers,  A.  L.  Thomas,  A.  F. 
Victor. 

Patents — C.  Francis  Jenkins,  Chairman ;  A.  S. 
Howell,  F.  Rembusch,  A.  C.  Roebuck,  A.  F.  Victor. 

Progress- — W.  F.  Little,  Chairman ;  H.  A.  Campe, 
L.  E.  Davidson,  H.  P.  Gage,  E.  K.  Gillett,  Carl  L. 
Gregory,  Herbert  Griffin,  J.  H.  Hertner,  A.  B. 
Hitchins,  J.  C.  Hornstein,  C.  P.  Jenkins,  J.  C. 
Jones,  L.  A.  Jones,  Wm.  V.  D.  Kelley,  j.  C. 
Kroesen,  W.  C.  Kunzman,  Max  Mayer,  W.  E.  Story, 
Jr.,  F.  H    Richardson,  A.  F.  Victor. 

Projection  Machines — Herbert  Griffin,  Chairman ; 
W.  B.  Cook,  C.  Francis  Jenkins,  E.  S.  Porter,  S. 

G.  Rose.  ~ 

Publications — J.  C.  Kroesen,  Chairman;  O.  A. 
Gage,  J.  H.  McNabb,  I.  L.  Nixon,  J.  A.  Summer*. 

Publicity — J.  C.  Kroesen,  Chairman;  P.  H. Cromelin,  E.  K.  Gillett,  Howard  McLellen,  R.  S. 
Peck,  C.  M.  Williamson. 

Reciprocal  Relations — A.  F.  Victor,  Chairman ;  H. 
A.  Campe,  C.  Francis  Jenkins,  Herman  Kellner, 
Jacques  Marette,  W.  R.  Mott,  Wm.  Redpath,  C.  M. 
Williamson,  J.  C.  Wollensack. 

Safety — L.  E.  Davidson,  Chairman ;  Geo.  A 
Blair,  W.  B.  Cook,  A.  H.  Hitchins,  E.  S.  Porter. 

Standards — W.  E.  Story,  Jr.,  Chairman;  J.  G. 
Jones,  M.  W.  Palmer,  A.  C.  Roebuck,  A.  F. 
Victor. 

Studios — Max  Mayer,  Chairman;  H.  A.  R.  Dut- 
ton,  W.  C.  Hubbard,  R.  D.  Mailey,  J.  R  Man- 

heimer, M.  W.  Palmer,  Walter  Quinlan. 
Theatre — F.  H.  Richardson,  Chairman ;  Wm.  T. 

Braun,  A.  J.  Holman,  J.  C.  Kroesen,  Frank  Rem- 
busch, F.  H.  Stewart. Ltilities — W.  C.  Kunzman,  Chairman;  J.  C. 

Hornstein,  H.  C.  MacNary,  S.  C.  Rogers. 

The  Hooper  Theatre,  Shlckshinny,  Pa., 
which  has  been  in  the  hands  of  artisans 
for  the  past  six  months,  is  nearing  comple- tion as  far  as  improvements  and  remodeling 
is  concerned  and  is  to  be  opened  before Christmas. 

Harry  Knoblauch,  Philadelphia,  Pa.,  In- 
terested in  theatres  at  Philadelphia,  Hazle- 

ton  and  Mahanoy  City,  has  joined  the  com- bine headed  by  W.  B.  Shugars,  Pottsville, 
and  which  is  building  a  chain  of  motion 
picture  playhouses  through  the  hard  coal fields.  He  is  anxious  to  place  the  Family 
Theatre  at  Mahanoy  City,  Pa.,  on  the  cir- 
cuit. 

The  Schine  Theatrical  Enterprises  added 
the  Oneonta  Theatre,  Oneonta,  N.  T.,  to  its 
list  of  14  motion  picture  houses  in  New 
York  state.  The  company  has  its  head- 

quarters in  Gloversville. 

SOLVING  THE  AUTO  PARKING  PROBLEM 

The  tremendous  increase  in  the  demand  for  automobile  par-king  space  has  begun,  in 
parts  of  the  country,  to  tell  on  box  office  receipts.  The  family  with  a  car  now  thinks, 
before  driving  to  the  theatre,  where  they  will  park  the  car.  If  it  costs  $1  to  park  a  car 
in  a  downtown  garage  during  the  theatre  hours  that  will  prove  a  factor  in  keeping 
car  users  away  from  the  theatre.  Even  a  charge  of  25  cents  during  theatre  hours 
restrains  many  from  driving  doicntown  to  see  a  show. 

In  Cleveland.  0..  immense  parking  spaces  have  been  constructed  under  big  down- 
town buildings  where  basements  would  have  been  built  and  the  cost  of  storage  there 

is  nominal.  The  city  also  maintains  parking  spaces  downtown  for  which  a  nominal 
charge  is  made. 

The  Gordon  interests  in  Boston  seems  to  have  struck  a  parking  idea  that  pays  well. 
The  space  is  shown  in  the  accompanying  photograph.  It  is  directly  behind  the  Gordon 
Olympia  theatre  in  the  heart  of  Boston  and  no  charge  is  made  to  patrons  of  the  theatre. 
An  admission  ticket  entitles  the  bearer  to  parking  privileges.  The  plan  has  been  loorking 
quite  a  while. An  enterprising  and  thoughtful  theatre  manager  in  Detroit  has  a  plan  whereby  car 
owners  purchase  a  book  of  50  tickets  which  entitles  the  holder  to  fifty  per  cent  reduction 
on  parking  fees  at  several  of  the  public  parking  spaces  close  to  the  theatre.  The  park- 

ing space  operators  find  that  it  builds  their  business  and  the  theatre  is  certain  of  steady 
patronage  from  those  who  invest  in  the  book  of  tickets. 
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EVERYTHING  IN  STAGE  SCENERY  -  DRAPERIES  -  VEL- 
OUR    &     VELVET     CURTAINS  -  STAGE     SETTINGS  OF 

DISTINCTION 
EXPENSIVE?  Oh,  no!  Write  us  today  of  your  problem 

and  let  us  send  you  details 

jaoteltp  Scenic  ̂ tutuos 
220  West  46th  Street New  York  City 

If  it  concerns  theatre  equipment 

you'll  find  it  in 

Exhibitors  Trade  Review 

SCIENTIFIC    REPAIRING    OF  ALL 
MAKES  OF  PROJECTING  MACHINES 

Only  Genuine  Factory  Parts  Used 
Ten  Years  in  Business 

Doing  95%  of  Chicago  Repair  Work 

JOSEPH SPR ATLER 
12-14  East  Ninth  St.,  Chicago,  111. 
Phones  Harrison  0961 — Wellington  7149 

TICKETS ^     ~~     ONE  HAND  BOOK  STRIP TWO  COLOR  RESERVED  SEAT. 

^WELD ON ,WILLI AMS  &  LICIC FORT  SMITH,  ARK.. 
ESTABLISHED  25  YEARS  ■  KNOWN  THE  WORLD  OVER. 

SAVE  IN  COST 
and  secure  beautiful  permanent  color  effects  by  using 

COLOR  HOODS 
sold  at  prices  less  than  cost  of  dipping  lamps  for  one 
year. 

ELECTRIC  COMPANY 

Mfrs.  of  Flashers,  Small  Motors,  Etc. 
2  sizes:  10W-40W      2651  W.  Congress  St.  Chicago,  111.  2 

For  Better  Music 

THE  FOTOPLAYER 

THE  AMERICAN  PHOTO  PLAYER  CO. 
NEW  YORK  CITY    CHICAGO         SAN  FRANCISCO 

1600  Broadway  702  S.  Wabash  Ave.    109  Golden  Gate  Ave. 

STICKS  TO  THE  END 

No  Buckle — No  Acid— No  Ether 

Sold  Through  Supply  Dealers 

THE  GOLDEN  COMPANY 

_  1913-15    Harrison    St.,  Chicago,  111. 
Established  1916 

(5) 

"We  cannot  recommend 

Keystone  too  highly" 
-That's  the  report  from  the  Smith. 
Theatre,  Pittsburgh,  after  using 

KEYSTONE  BRAND  FLOOR  COVERING 

for  more  than  eight  years 

The  RUSSELLOID  Company 

31  N.  Second  St. Harrisburg,  Pa. 
See   our  story.     Page  24.     Theatre  Equipment  Directory. 

TRIMOUNT  PRESS 

115  ALBANY  5TREET 

BOSTON  MAS5 
Largest  plant"  in  New  England  specializing  in  Theatre  Ticket  Printing 

MALTESE 

CONDENSING  LENSES 

PLANO    CONVEX  —  BI-CONVEX 
MENISCUS 

All  Diameters  and  focal  lengths. 
Each  lens  branded  with  our  trade  mark. 

Made  from  highest  grade  French  optical  glass. 
Workmanship  and  accuracy  guaranteed.     Inquiries  from  manufac- 

turers for  special  sizes  and  shapes  solicited. 

If  Your  Dealer  doesn't  carry  them  write  us. 

SEMON    BACHE   &  CO. 
Greenwich  &  Morton  Sts.  N.  Y.  City 

True  Color  Values  in  Your  Lantern  Slides 
When  You  Use 

Lumiere  AUTOCHROMES 

Write  for  Details  and  Prices.     We  Carry  a  Complete  Line  of  Highest 
Grade  Photographic  Supplies. 

R.  J.  FITZSIMONS  CORP.      n.  y.  city 
Read  Our  Story,  Page  21,   Theatre  Equipment  Directory. 

i  WORLD'S  LARGEST  EXCLUSIVE  AMUSEMENT  TICKET  PLANT  TWENTY-SIX  YEARS  EXPERIENCE  AT  YOUR  SERVICE 

ROLL  e§EK5?)  FOLDED 

T(o=— TICKETS 
352  N.  ASHLAND  AVENUE         IV  -II   W   ■%  I  W 

CHICAGO,  ILLINOIS  ^<  best  for  the  least  money       quickest  delivery       correctness  guaranteed 
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Theatre  Construction 

News 

This  Department  is  devoted  to  theatre  building 
news  and  publishes  the  earliest  news  obtain- able concerning  projected  theatres,  schools, 
etc.,  where  motion  picture  equipment  will  be used. 

New  Theatres 

CHICAGO.  ILL. — Jacob  Horwitz,  Atty., 
carf  Peters  &  Horwitz,  10  S.  La  Salle  Street, 
is  about  to  build  a  §1,000,000  theatre  on 
Lincoln,  Rovey  &  Belle  Plaine  Ave. 

CHICAGO,  ILL.— R.  Revine  &  E.  R.  Rup- -_t  fioVi  S  Peoria  Street,  have  completed 

the'  drawing  of  plans  for  the  5500,000  thea- tre for  West  22nd  Street. 

STREATOR.  ILL.— A.  L.  Pillsbury,  Peo- 
nies Bank  Bdlg.,  Bloomington,  111.,  has  com- 

pleted plans  for  the  $400,000  Community 
Hi  eh  School.  Owner,  Streator  Commumt} 
High  School  Distr.,  E.  C.  Osborn  Atty.  Pres.. •>02  E.  Main  Street. 
CORDEN,  ILL.— H.  R.  Temple,  304  Lincoln 

Bide.,  Champaign.  111.,  has  completed  plans 
for  the  $50;000  Community  High  .School. 
Owner  Community  High  School  Dist.  No. 
201  R.  F.  Wallace,  Pres.,  Cobden. 
NEW  YORK,  Iff.  Y. — H.  J.  Krapp,  116  E. 

16th  Street,  has  completed  plans  for  theatre, 
owner  I  Benenson,  1938  Concourse  Ave. 
YEW  YORK.  Iff.  Y. — Louis  A  Sheinart, 

iq'9  Bowery,  N.  Y.,  is  about  to  have  plans 
drawn  for  theatre  at  n.  e.  corner  Third  Ave. and  64th  Street. 
YEW  YORK,  Iff.  Y. — Geo.  Keister,  d6  West 

45th  Street  has  completed  plans  for  theatre 

to  be  built  by  Andrew  T  Cobe^  Astor  Thea- tre, Bway.  &  45th  Street,  N.  Y.  City. 
BROOKLYN,  Iff.  Y.— Harrison  G.  Wiseman, 

25  West  43rd  Street  has  completed  plans 
for  the  theatre  to  be  erected  at  187  Pros- oect  Park,  W.,  Brooklyn,  Owner,  loth  St. 
Amusement  Company,  187  Prospect  Park, W.,  Brooklyn. 
BUFFALO  Iff.  Y. — Henry  L.  Spann.  o2 

West  Chippewa  Street  has  completed  plans 
for  the  theatre  to  be  erected  on  Grand 
Street  t.v  J  D.  Parmelee,  177  Military  Road. 

IJTICA.  Iff.  Y. — Thos.  Lamb,  644  Eighth 
Avenue,  N.  Y.  City  has  completed  Plans  f or 
the  §150,000  theatre  for  Lafayette  Street. 
Owner  W.  H.  Linton,  care  Hippodrome 
Theatre,  125  Lafayette  Street,  Utica. 
BOSTON.  MASS.— Geo.  Nelson  Meserve,  49 

Federal  Street,  Boston,  has  completed  plans 
for  the  $8,500,000  theatre  for  Tremont  Cor- ner Hollis  Streets.  Owner  Tremont  Street 
Realty  Company,  care  of  W.  J.  McDonald, 49  Federal  Street,  Boston. 
H4RTFORD,  CONN. — Frank  Irving 

Cooper  Corp.,  172  Tremont  Street,  Boston 
and  Hartford,  have  completed  plans  for  the 
$500,000  Masonic  Temple  for  108  Framing- ton  Ave.,  Hartford,  Owner,  Masonic  Hall 
Assoc.  Otis  J.  Hart,  Pres.  &  Chairman. 
NEWARK.  Iff.  J. — Ed.  V.  Warren  Essex 

Bldg.,  Newark,  has  completed  plans  for  the theatre  to  be  erected  at  19th  St.  &  16th 
Ave.  by  Owner,  Kahn  Bros.,  care  Architect. 
BLOOMFIELD,  Iff.  J. — Elliot,  Lynch  &  Mc- 

Kenna,  347  Fifth  Avenue,  N.  Y.  C.  have  com- 
pleted plans  for  the  School  &  Community 

Bldg  a  $200,000  operation  to  be  built  at Broad  Street  bv  Sacred  Heart  Parish,  Rev. 
T.  M.  Donavan,  76  Broad  Street,  Bloomfield, in  charge. 
EAST  ORANGE.  N.  J. — Francis  George 

Hasselman,  53  West  39th  Street.  N.  Y.  C. 
has  completed  plans  for  the  $300,000  thea- tre for  Prospect  Place,  East  Orange  to 
be  erected  bv  Prospect  Theatre  Company, 
Charles  E.  Hale,  Pres.,  523  Main  Street, East  Orange. 
LONG  BRANCH.  N.  J. — Leon  Cubberly,  133 

Morris  Avenue,  Long  Branch,  has  com- 
pleted plans  for  the  §30,000  theatre  for 133  Broadwav.  Long  Branch  to  be  erected 

bv  Reade's  Theatre  Enterprises.  Walter 
Reade,  Pres.,  112  West  34th  Street,  New York  City. 
TOLEDO.  O. — Harry  W.  Wachter.  506 

Close  Bldg.,  has  completed  plans  for  the 
$40,000  School  &  Community  Bldg.  to  be 
erected  at  Blum  &  Ewing  Street  by 
Owner,  Trinity  Evangelical  Lutheran Church. 
KENT.  O. — Archt.  C.  G.  Kistler,  220 

Donaghey  has  completed  plans  for  the 
$20,000  theatre  to  be  erected  by  John  Palfi, 
Sherman  Street,  Owner. 
ELIZABETHTOWN,  KY. — Lincoln  N.  Hall. 

327  S.  LaSalle  Street,  has  completed  plans 
for  the  Community  House  §25.000  building, 
to  be  erected  at  Maine  &  Poplar  Streets  by 
Dr.  Wm.  L.  Brown,  7  West  Madison  Street, 
Chicago. 

INDIANAPOLIS,  IND. — Rubush  &  Hunter, 
430  American  Central  Life  Bldg.,  have  com- 

pleted plans  for  the  $150,000  Y.  W.  C.  A. 
building  for  735  Pennsylvania  Avenue,  care 
of  Pearl  S.  Forsythe,  Gen.  Sec,  329  N. 
Pennsylvania  St. 
DETROIT,  MICH. — Geo.  O.  Rogers,  Penn 

Building,  Pittsburgh,  Pa.,  has  completed 
plans  for  the  theatre  soon  to  be  erected. 
MILBANK,  S.  D. — Hughill  &  Blatherwick, 

Boyce  Greely  Bldg.,  Sioux  Falls,  S.  D.,  have 
completed  plans  for  the  City  Hall  &  Com- munitv  Bldg.,  $50,000  operation,  to  be 
erected  by  City  of  Milbank,  A.  Bloomquiest, 
Clerk,  Milbank. 
ST.  LOUIS,  MO. — Kennerly  &  Steege- 

meyer,  Title  Guarantee  Bldg.,  have  com- pleted plans  for  the  $65,000  theatre  for Gravois  and  Alma  Aves.,  to  be  erected  by 
Audrey  Realtv  Company,  E.  Freund,  Pres., 
614  Chestnut  St. 

ST.  LOUIS,  MO. — It  is  reported  that  Wil- 
liam Goldman,  is  contemplating  the  erec- tion of  a  theatre  on  Grand  Ave. 

ST.  LOUIS,  MO. — Theo.  Steinmeyer,  Title 
Guaranty  Bldg.,  has  completed  plans  for  the 
$40,000  theatre  for  North  Broadway,  near 
Baden  St.  Owner,  Stephen  Kaimann,  Ade- laide Ave. 

Society  of  Motion  Picture 

Engineers  Spring  Meeting 
The  usual  spring  meeting  of  the 

Society  of  Motion  Picture  Engineers 
will  be  held  at  Atlantic  City,  New 

Jersey,  May  7-8-9-10,  1923. Cards  have  been  sent  to  all  members 
of  the  society  upon  which  to  make 
hotel  reservation. 

It  has  been  the  custom  for  exhibi- 
tors interested  in  subjects  listed  for 

discussion  to  be  present  during  read- 
ing of  the  papers  they  are  interested 

in.  Those  desiring  information  should 

apply  to  the  Chairman  of  the  arrange- ments committee. 
The  meeting  rooms  are  also  selected 

for  a  certain  number  of  members  and 
guests,  and  it  is  therefore  desirable, 
that  all  those  who  expect  to  attend 
communicate  with  the  secretary  of 
the  Society  of  Motion  Picture  Engi- neers. Room  403,  729  7th  Avenue, 
New  York  City,  through  whom  the 
Arrangements  Committee  would  be 
glad  to  make  the  desired  reservations. 

GYPSUM.  KANSAS  Smith  &   English,  4 
Nelson  Bldg.,  Hutchinson.  Kansas,  have 
completed  plans  for  the  $25,000  Auditorium to  be  erected  by  City  of  Gypsum,  care  Roy 
Manning,  City  Clerk. 
CHARLESTON.  W.  YA. — Strand  Theatre 

has  recently  been  sold  to  Jimmy  Carrier, 
who  will  manage  the  theatre  personally. 
SPARTANBURG.  S.  C. — Strand  Theatre, 

Spartanburg,  has  been  assigned  house  man- ager James  B.  Mathis.  who  succeeds  Chas. H  Ames,  who  in  turn  has  been  assigned  to 
the  Alhambra  Theatre,  Charlotte. 
DURHAM,  N.  C. — Durham  is  to  have  a 

municipally  owned  moving  picture  theatre so  it  was  ruled  at  a  meeting  recently  of 
city  officials.  The  Academy  of  Music  is  to 
be  converted  into  the  theatre  at  an  esti- 

mated cost  of  about  $2,500. 
ROCK  PORT,  MO. — American  Legion 

Post  will  manage  the  new  Community 
Theatre  opening  up  in  the  Memorial  Hall, 
which  will  have  seating  capacity  of  400. 
SPRING  HILL.  KANSAS. — The  Palace Theatre  has  recently  been  bought  by  H.  E. 

McCall. 
SPRINGFIELD.  MO. — The  Jegerson  Thea- 

tre, Springfield,  has  been  purchased  recent- ly by  E.  S.  Eilhoit,  who  will  remodel  same throughout  before  throwing  it  open  to  the 

public. BENTON,  ILU. — The  new  Capitol  Thea- 
tre. Benton,  has  been  opened  to  the  pub- 

lic recently  and  is  under  the  management 
and  supervision  of  Reed  &  Yenn. 
THE  BREWSTER  THEATRE,  Brewster, 

N.  Y.,  built  and  owned  by  Alexander  Mon- tesi,  Danbury,  Conn.,  opened  recently.  The 
seating  capacity  is  425  and  has  been  leased 
by  Lester  J.  Meily  and  Harry  Gauntlett  of 
N.  Y.  C,  the  former  will  act  in  the  capacity 
of  manager. 
THE  PICTURE  GARDEN.  Baltimore.  Md.. 

31  West  Lexington  St.,  has  been  perma- 
nently closed. 

NEW  TOPIC  THEATRE  will  be  opened 
as  soon  as  repairs  are  completed.  An  ex- 

penditure of  about  $15,000  is  being  made. 
The  .neatre  has  a  capacity  for  550  per- 

sons, is  equipped  with  a  pipe  organ  and 
is  modern  in  every  detail.     It  is  under  the 

management  of  the  Palace  Management, 
James  A.  Cook  in  charge. 
THE  STRAND  THEATRE,  404-406  North 

Howard  Street,  Baltimore,  which  was  op- 
erated by  the  Howard  Amusement  Co.,  was closed  recently. 

Building  Note* 

THE  VICTORIA  THEATRE,  Bloomsburg, 
Pa.,  owned  by  the  Chamberlain  Amusement 
Enterprises,  Inc.,  of  Shamokin,  Pa.,  has 
been  sold  to  Harry  L.  Magee,  A.  F.  MacCol- lum,  Samuel  J.  Johnson,  J.  E.  Lamed,  John 
W.  Knies,  Willie  Law  and  Charles  B.  O. 
Lutz,  who  have  incorporated  as  the  Blooms- 

burg Amusement  Co.,  with  a  capital  of 
$100,000.  The  Chamberlain  circuit  will  con- 

tinue its  houess  at  Tamaqua,  Mount  Car- 
mel,  Sunbury,  Lewistown,  Shamokin  and 
other  Pennsylvania  cities. 

THE     DIAMOND    THEATRE,    Alter  and 
Fourth  streets,  Hazleton,  Pa.,  has  been  sold 
to  John  Zelinka,  West  Hazleton,  who  will 
run  the  place  until  spring  and  then  close 
down  to  make  extensive  alterations  and  im- 

provements. The  Diamond  was  owned  by 
Martin  P.  Myers. 
ALHAMBRA  THEATRE,  15th  and  Peoria, 

Tulsa,  Oklahoma,  now  under  construction, 
to  be  managed  by  B.  F.  Rothstein,  501  N. 
Fosedale,  Tulsa.  The  house  will  cost  ap- 

proximately about  $80,000  and  will  seat 
about  700. 

The  Shawnee  Amusement  Co..  W.  A.  Rob- 
erts, manager,  has  purchased  land  for  $200,- 500  in  Plymouth.  Pa.,  53  x  135,  where  next 

March  on  this  site,  construction  will  be 
started  for  a  theatre  to  seat  from  1600  to 
2000  persons. 

CLASSIFIED  AO 
DEPARTMENT Rates 

For  Sale,  8  cents  per  word. 
Help  Wanted.  6  cnts  per  word. 
Situations  Wanted,  4  cents  '>er  vord. Special  rates  on  long  time  contracts. 

HELP  WANTED 

Wanted  expert  cameraman  (still  and  morion)  for 
four  months  trip  around  the  wor'd  in  an  automobile. 
Must  furnish  own  cameras,  10.000  feet  negative  and 
200  negatives  for  stills.  All  expenses  paid  and  o-- 
third  of  company's  profits  given  right  man.  .f  ,,*. own  meals,  live  in  trailer  and  prepare  to  endure 
hardships  if  necessary.  If  you  have  the  equipment, the  nerve  and  are  prepared  to  start  within  thir:y  day. 
write   Box-BC   Exhibitors  Trad-  Review. 

POSITION  WANTED 

Thoroughly  experienced  Manager,  seeks  position 
with  good  r.  rion  picture  theatre  or  Motion  Picture 
and  Vaudevil:-;  five  years'  experience  in  both,  in first  run  theatres.  P.  S.  Honeyman,  6  St.  Ledger Apartments.  Cincinnati.  Ohio. 

FOR  RENT 

A  nice  neat  newly  built  theatre.  Suitable  for 
Pxtures  and  Vaudeville.  Seating  capacity  500. 
Nice  large  stage,  steam  heated  and  other  modern 
equipment  such  as  orchestra  pit  and  stage  scenery. 
Conveniently  located.  Wei!  pat  onized.  In  a  west- ern North  Carolina  town  <i  6,000.  Will  rent  for  a 
reasonable  price.  Don't  answer  if  you  are  not financially  able  to  pay  voir  rent  promptly.  Address 
THEATRE,   Exhibitors   Trade  Review. 

FOR  SALE 

Movie,  most  modern  1600  seated  house,  best  tran- 
sient section  Brooklyn,  doing  capacity  business,  big 

matinee  trade,  builder  will  lease  or  sell  outright  $100.- 
000  cash  required.  Avon  Exchange,  16  Court  St.. Brooklyn,  N.  Y. 

6-A  Powers  Motor  Driven  Moving  Picture  Project- ion Machine  almost  new.  Studios  502  W.  38th  St. New  York. 

WANTED 

Experienced  to  sell  movie-theatre  supplies  for  Wis- 
consin, Illinois,  Indiana,  Iowa.  State  experience. 

H.  B.  Johnston,  538  South  Dearborn  Street,  Chicago 

CAMERA  EXCHANGE 

We  buy,  rent  and  sell  motion  picture  and  still 
cameras,  lighting  equipment,  home  projectors,  etc 
Quick  turnovers.  Small  profits.  Write — Seider.. 835  Eighth  Ave,  New  York  City. 

Motion  Picture  and  "Still"  Cameras  rented,  sold and  exchanged.  Portable  lights  for  sale  and  for 
rent  Keep  us  advised  of  your  wants.  Ruby  Cam- 

era Exchange.    727  Seventh  Ave.,  New  York  City. 
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PRESENTED  BY 
JESSE  L.LASKY 

WALTER  HIE  PCS 

"Mr.  Billings  Spends  His  Dime" 
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Story  by  Dana  Burnet 

th  Jacqueline  Logan 

Ct  (paramount  Gpidure Directed  by 
Wesley  Ruggles 
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Please  Your  Audience!! 

GIVE  them  the  best  there  is  in  music  and  enhance  the  value  of  your 
picture  presentation.  The  WURLITZER  UNIT  ORGAN  supplies 

that  infinite  quality  that  gives  expression  to  the  mute  appeal  of  the  screened 
motion  picture.  It  touches  human  emotions.  It  sharpens  and  satisfies  the 
imagination. 

The  wide  range  of  tones  and  effects  produced  by  the  WURLITZER 
UNIT  ORGAN  insures  a  universal  appeal  to  all  audiences  and  brings  out 
the  BEST  the  picture  has  to  give. 

the  >VURLITZER  UNIT  ORGAN  represents  the  peak  of  perfection 
in  an  instrument  for  the  correct  musical  interpretation  of  the  motion  picture. 

There  is  a  Wurlitzer  Unit  Organ  for 

every  type  of  Motion  Picture  Theatre, 

whether  large  or  small,  and  Wurlitzer 

prices  and  terms  are  within  the  reach 

of  all. 

The  RUDOLPH  WURLITZER  Co. 

CINCINNATI 
121  East  4th  Street 

CHICAGO 
329  So.  Wabash 

NEW  YORK 
120  West  42nd  Street 

SAN  FRANCISCO 
250  Stockton  Street 

Write  Today 

for  Complete Descriptive 
Catalogue 

The 
V 

BEST 

WAS    NONE  TOO 
GOOD     TOR  THESE 
FAMOUS  AMERICAN 

THEATRES 

Denver  Auditorium 
Grauman  Million  Dollar 
Los  Angeles  Theatre 

Missouri  Theatre 
St.  Louis 

Granada  Theatre 
San  Erancisco 

rRialto  Theatre  j- New  York  City 

$4,000,000 Chicago  Theatre Chicago 

Tivoli  Theatre Chicago 

Capitol  Theatre Cincinnati 

Lafayette  Theatre Buffalo 

World  Theatre 
Omaha 

and  many  others 



Breaking  the  Play  Date  Jam 

By  L.  W.  BOYNTON 

IF  you  want  to  get  the  instant  attention 

of  a  group  of  exhibitors  just  mention 

film  rentals.  There'll  be  a  chorus  of 

"they're  too  high." 
On  the  other  hand,  if  you  want  to  lis- 

ten to  some  caustic  comment  on  the 

same  subject  from  the  party  of  the  other 

part,  mention  film  rentals  to  a  distribu- 

tor or  an  exchange  man.  You'll  proba- 
bly get  some  blistering  words  about  how 

exhibitors  try  to  hammer  down  prices, 
etc. 

This  duel  has  been  going  on  for  years, 

chiefly  because  there  never  has  been 

any  uniformity  of  contract;  no  uniform 

enforcement  of  playdates;  no  guarantee 

that  the  exhibitor  would  play  or  pay;  and 

no  certainty  that  the  distributor  would 

come  through  with  the  picture  at  the 

time  it  was  due  and  at  the  price  agreed 

upon. 

"DUT  now  we  have  a  uniform  contract. 
All  this  jockeying  can  be  put  in  the 

discard.  There  is  no  further  excuse  for 

a  playdate  jam  and  no  chance  for  one 

either — if  the  uniform  contract  is  lived 

up  to.  And  if  you  think  it  can't  be,  just 
examine  those  provisions  which  deal  with 
the  Arbitration  Boards. 

The  industry  will  do  itself  a  big  favor 

by  adopting  the  uniform  contract  univer- 

sally— bigger  than  it  realizes,  perhaps. 

For  example:  Did  you  ever  hear  of  a 

film  contract  of  the  old  style  being  fully 

negotiable  at  the  bank?  Could  the  pro- 

ducer go  to  his  banker  and  say:  "Here 
is  a  bunch  of  picture  contracts.  I  want  a 

loan  so  I  can  pro  ahead  with  new  produc- 

tion. I  offer  the  contracts  as  collateral?" 

But  how  did  the  banker  know  the  pic- 
tures would  be  played?  And  if  they  would 

be,  when?  It  has  been  stated  more  than 

once  that  one-third  of  all  bookings  made 

by  the  exhibitor  are  never  given  play- 

dates — under  the  old  system.  The  ex- 
hibitor would  load  himself  up  with  a 

mass  of  pictures  to  keep  them  away 

from  his  opposition — and  the  salesman 

would  very  willingly  load  him  up — and 
the  result  was  a  playdate  jam  which  hurt 

everybody  concerned. 

The  producer,  of  course,  had  to  go  on 

with  production.  Consequently,  not  be- 
ing able  to  use  film  contracts  as  full 

collateral  at  the  bank,  he  had  to  pay  big 

bonuses  for  the  money  he  was  able  to 

borrow.  This  extra  cost,  the  exhibitor 

eventually  paid  for.  And  the  exhibitor 

who  did  give  playdates  and  keep  them 

had  to  pay,  whether  he  knew  it  or  not,  for 

the  exhibitor  who  neither  played  nor 

paid. 
^pHIS  evil — this  playdate  jam — has  had 
1  a  great  deal  to  do  with  keeping  rentals 

up,  for  the  simple  reason  that  the  pro- 

ducer or  distributor  had  to  keep  financ- 

ing and  refinancing  himself  at  very 

heavy  additional  cost. 

But  the  uniform  contract  strikes 

a  death-blow  at  the  evil.  It  provides  the 

machinery  by  which,  for  the  first  time  in 

its  history,  the  industry  can  conduct  it- 
self like  a  business. 

And  the  result  ought  to  be  that  costs 

will  be  lowered — distribution  costs.  Not 

all  at  once.  Not  overnight.  But  gradu- 

ally, and  quickly  enough  at  that,  so  there 

will  be  continuing  profit  for  all  branches 
of  the  industry. 

(Copyright.  1923,  by  Exhibitors  Trade  Review,  Inc.) 
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Two  Kinds  of  Combines 

"T^ROM  Los  Angeles  comes  an 
A  insistent  report  that  some  of 

the  best-knoAvn  star-producers 

have  formed  a  combination,  seem- 

ingly protective  in  nature,  for  the 

purpose  of  seeing  that  their  pic- 
tures get  proper  presentation  and 

proper  rental  prices.  All  the 

stars,  so  far  as  Ave  can  determine, 
are  under  contract  to  various 

leading  distributors  and  intend  to 

remain  so.  Thus  the  combina- 

tion is  only  effective  insofar  as  the 

stars  are  able  to  control  the  plac- 
ing of  their  pictures  under  the 

terms  of  the  contracts  to  which 

their  signatures  are  now  affixed. 
If  this  view  of  the  situation  is 

correct,  we  are  confronted  with  a 

new  and  highly  interesting  devel- 

opment in  the  industry's  growth. 
Apparently  it  has  come  about  be- 

cause these  stars  feel  that  their  in- 

terests are  seriously  jeopardized 
by  exhibitor  combines  in  certain 

parts  of  the  country.  These  com- 
bines dictate  rental  prices.  The 

stars,  it  is  reported,  propose  to 
overcome  that  by  refusing  to  book 
to  the  combines  except  on  their 

own  terms.  And,  failing  every- 

thing else,  to  encourage  the  build- 
ing of  opposition  theatres  or  to 

roadshow  their  pictures  in  legiti- 
mate houses. 

In  other  words,  we  have  a  com- 
bine of  stars  in  antagonism  to 

combines  of  theatres. 

Is  this  a  healthy  situation?  Of 

course,  the  star-producer  ought  to 
have  fair  return  for  his  effort.  He 

is  a  creator  of  good  pictures — and 
good  pictures  you  must  have  if 

you're  going  to  have  an  industry 
at  all.  But  does  the  star-produc- 

er want  to  get  himself  mixed  up 

in  the  complicated  process  of 

bookings  and  all  that  goes  with  it  ? 
Does  he  feel  he  can  do  this  and 

still  have  plenty  of  time  and  en- 

ergy to  turn  out  superior  prod- 
uct? 

On  the  other  hand,  there  is 

just  as  little  justification  for  thea- 
tre combines  whose  sole  purpose 

is  hammering  down  picture 

prices.  Combinations  beget  com- 
binations, and  the  first  thing  you 

know  you  have  a  cut-throat  war, 
which  is  always  an  evil. 

Despite  everything  that  may 
be  said  to  the  contrary,  we  still 

believe  that  a  first-class  picture 

Avill  always  find  an  outlet — soon- 
er or  later.  It  will  force  itself 

along,  by  sheer  quality,  until  it 
gets  before  the  public.  And  we 

seriously  doubt  whether  its  prog- 
ress will  be  aided  by  combinations 

of  any  kind  whatsoever. 

Why  An  Exposition? 

npHE  usual  announcement  is 

made  of  plans  for  an  exposi- 
tion in  connection  with  the  na- 

tional convention  of  the  M.  P.  T. 

O.  A.  at  Chicago  in  May.  This 

year  it  will  be  called  the  "Motion 

Picture  Palace  of  Progress," 
which  is  certainly  ambitious 

enough  in  name  whether  it  turns 
out  to  be  in  fact  or  not. 

We  have  no  desire  to  obstruct 

any  worthy  effort,  but  we  must 

frankly  say  that  unless  this  year's 
exposition  can  be  shown  to  be 

necessary  and  of  some  definite 

benefit  to  the  industry  as  a  whole, 

we  see  no  reason  for  holding  it. 

Last  year  there  was  a  so-called 
exposition  at  the  Washington 
Convention  which  was  a  farce  and 

a  travesty.  It  was  a  mere  mon- 
ey-making scheme,  without  jus- 

tification on  any  other  basis,  if  it 
could  be  said  to  be  justified  on 
that  score  even.    Just  how  it 

really  helped  the  cause  of  the  mo- 
tion picture  we  were  never  able 

to  discover. 

Before  the  industry  commits 

itself  to  the  support  of  an  exposi- 
tion in  Chicago,  we  think  it  would 

be  a  good  plan  for  the  sponsors  of 
the  idea  to  prove,  beyond  ques- 

tion, how  it  will  definitely  benefit 
all  branches  of  the  film  business 

— and  particularly  the  rank  and 
file  of  exhibitors. 

Williams  and  Distribution 

O  PEAKING  to  the  Associated 

^  Motion  Picture  Advertisers 

last  week,  J.  D.  Williams  force- 

fully stated  the  case  for  what  is 

generally  called  centralized  dis- 
tribution. What  he  said — as  he 

himself  pointed  out — was  not 

new,  but  it  was  timely — more 
timely  now  than  ever. 

As  to  whether  the  idea  is  "prac- 
tical"— Mr.  Williams  disposed  of 

that  objection  by  saying  that  the 

only  reason  why  it  is  not  consid- 

ered "practical"  is  because  no- 
body has  yet  done  it. 

What  does  it  involve?  Mere- 

ly the  physical  handling  of  film 

from  a  central  exchange  in  a  giv- 

en territory,  instead  of  from 

twelve  or  fifteen  or  even  twenty 

exchanges  in  a  single  city.  It 

would  not  lessen  competition ;  on 

the  other  hand,  it  ought  to  leave 

the  producer  freer  to  spend  his 

energy  on  selling  his  individual 
product  for  what  it  is  worth,  and 
at  far  less  expense.  The  present 

system  is  wasteful.  There  is  a 

tremendous  amount  of  duplica- 
tion of  buildings  and  personnel. 

These  arguments  for  centralized 
distribution  are  familiar  to  nearly 

everybody.  But  the  industry  goes 

on  from  year  to  year  under  an 
antiquated  plan. 

To  put  centralized  distribution 

into  effect  only  needs  an  organiz- 

ing genius,  such  as  Mr.  Williams 
himself.  We  have  no  way  of 

knowing  whether  his  new  plans 

contemplate  the  doing  of  this 
vital  job.  But  Ave  do  knoAv  that, 

on  past  performance  alone,  he  is 
eminently  qualified  to  do  it. 
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Michigan  Lifts  Ban  on  United  Artists 

Dispute  Over  Non-theatrical  Bookings  Cleared  Up 

—Michigan  M.  P.  T.  O.  Board  of  Directors  Adopts 

Formal    Resolution    Ending    So-Called  Boycott 

THE  boycott  voted  
two  months 

ago  by  the  Motion  Picture  Own- 
ers of  Michigan  against  all  Unit- 

ed Artists'  releases  was  lifted  on  Feb- 
ruary 15.  Word  that  the  ban  would 

be  raised  was  received  Feb.  10  in  the 
office  of  the  United  Artists,  D.  W. 

Griffith,  Inc.,  and  the  Distinctive  Pic- 
tures Corporation.  Raising  of  the  ban 

was  decided  on  by  the  Directors  of  the 
Michigan  state  organization,  following 
conferences  in  New  York  which  were 

brought  about  through  the  initiative  of 

Arthur  S.  Friend,  president  of  Distinc- 
tive Pictures  Corporation. 

The  Michigan  boycott  was  put  into 
effect  as  the  result  of  an  incident  involv- 

ing the  principle  of  non-theatrical  book- 
ings prior  to  exhibitor  bookings.  A 

Masonic  order  obtained  Robin  Hood 
prior  to  any  of  the  Michigan  first  run 
houses  and  immediately  the  Motion  Pic- 

ture Theatre  Owners  of  Michigan,  Inc., 
took  action. 

This  action  affected  the  productions 
of  Distinctive  Pictures  Corporation — 
"Disraeli,"  "The  Ruling  Passion"  and 
"The  Man  Who  Played  God"— and  the 
Griffith  pictures  distributed  by  United 
Artists.  Mr.  Friend  sent  a,  special  rep- 

resentative, Homer  K.  Gordon,  to  Mich- 
igan for  conferences  with  W.  S.  Mc- 

Claren,  of  Jackson,  president,  and  H. 
M.  Richey,  of  Detroit,  general  manager 
of  the  Michigan  organization.  Then 
Mr.  Friend  invited  the  two  executives 
to  New  York  for  special  conferences 
and  subsequently  Sydney  Cohen 
brought  about  a  meeting  between  them 
and  Hiram  Abrams,  president  of  the 

United  Artists'  Corporation.  They  also 
conferred  here  with  Albert  L.  Grey, 

vice  president  of  the  Griffith  corpora- 
tion. 

These  New  York  conferences  re- 
sulted in  the  obtaining  by  the  Michi- 

Federal  Censorship  Killed 

by  "Little  Congress" 
Federal  censorship  of  motion  pic- 

tures has  heen  killed  in  Washington — 
it  met  a  decisive  defeat  by  the  Little 
Congress  made  up  of  secretaries  of 
Senators  and  Congressmen  on  Satur- 

day night. 
The  four  hour"  debate  and  the  bill 

proved  to  be  one  of  the  most  inter- 
esting and  exciting  of  the  session,  and 

when  the  final  vote  was  taken  the 
no's  were  in  such  a  majority  that  the advocates  of  the  bill  did  not  even  ask 
for  a  roll  call. 

This  organization  has  a  membership 
of  nearly  300  and  many  members  of 
the  present  Congress  received  much 
of  their  training  in  the  Little  Con- 

gress. Weekly  meetings  are  held  and 
the  rules  of  Congress  are  strictly  en- 
forced. 

gan  men  of  written  endorsement  of  the 
non-theatrical  booking  principle  for 
which  they  were  contending.  Mr. 
Abrams  wrote  to  Mr.  Richey,  under 
date  of  February  3,  as  follows: 
"Dear  Mr.  Richey: 

"Referring  to  the  Orpheum  Theatre 
matter,  that  is  now  a  thing  of  the  past 
and  will  undoubtedly  never  arise  again, 
so  should  be  forgotten. 

"This  organization  is  not,  nor  ever 
has  been,  in  favor  of  non-theatrical 
bookings,  realizing  that  such  bookings 
are  unfair  competition  to  the  theatre 
owners. 

"To  the  exhibitors  of  Michigan  you 
can  say  this,  that  acting  under  full 

authority,  I  will  not  approve  of  con- 
tracts for  non-theatrical  organizations 

until  such  productions  have  first  been 
offered  to  the  exhibitor,  and  will  not 

sell  to  such  non-theatrical  organization 
unless  the  exhibitor  refuses  to  buy  such 

productions.      "Yours  very  sincerely, 
"UNITED  ARTISTS  CORP. 

(Signed)    'Hiram  Abrams, "President." 

For  the  Distinctive  Pictures  Corpora- 
tion Mr.  Friend  wrote: 

"Distinctive  Pictures  Corporation 
stands  squarely  on  the  principle  of  co- 

operation and  helpfulness.  We  are  not 
at  all  afraid  to  confess  the  extent  to 

which  we  need  the  exhibitors  of  Michi- 

gan and  of  every  other  state  in  Amer- 
ica, and  we  hope  to  make  them  need 

us  in  turn  by  continuing  to  produce 
clean,  wholesome,  worthwhile  entertain- 

ment of  the  highest  type.  Insofar  as 
we  may  be  able  to  control  the  selling  of 

that  product  you  may  be  sure  it  will  al- 
ways be  sold  fairly  and  honestly,  and 

to  those  who  are  permanently  engaged 
in  the  business  of  exhibiting  motion 

pictures." 
Mr.  Grey,  for  Mr.  Griffith,  wrote  to 

the  association  pledging  that  his  organ- 
ization will  not  approve  any  contract 

for  non-theatrical  organizations  in 
Michigan  until  such  productions  have 
been  offered  to  the  exhibitors,  and,  in 
no  event,  will  a  picture  be  sold  for  a 

less  price  than  that  quoted  to  an  ex- hibitor.   He  concluded: 

"I  feel  that  Mr.  Griffith  should  be 
relieved  of  any  responsibility  in  this  re- 

gard, not  only  because  he  is  an  innocent 
party,  but  because  of  the  fact  that  his 
contributions  to  the  motion  picture 
world  have  meant  a  great  deal  to  the 
Industry,  have  raised  the  standard  of 
the  industrv  to  the  high  plane  it  is  now 
holding,  and  all  through  a  great  deal  of 
personal  sacrifice  on  his  part,  and  out 
of  which  his  remuneration  has  certainly 

been  most  modest." 
The  meeting  of  the  Board  of  Direc- 

tors of  the  Michigan  Owners  was  held 
on  February  6.  At  this  session  Mr. 
McClaren  made  it  clear  to  the  exhibi- 

tors that  great  credit  for  the  negotia- 
tions which  ended  the  boycott  was  due 

to  Mr.  Friend,  of  Distinctive. 
Following  is  the  resolution  adopted 

by  the  Board  of  Directors  of  the  M.  P. 
T.  O.  of  Michigan : 

"Whereas,  the  United  Artists  Cor- 
poration, through  its  authorized  repre- 
sentative, President  Hiram  Abrams,  has 

conceded  in  writing  the  position  insist- 
ed upon  by  the  Motion  Picture  Thea- 
tre Owners  of  Michigan  in  regard  to 

non-theatrical  bookings,  and  has  in  his 
letter  agreed  to  follow  in  practice  the 

principle  contended  for  by  our  organi- zation; and, 

"Whereas,  D.  W.  Griffith,  through 
his  company,  D.  W.  Griffith,  Incorpor- 

ated, has  in  writing  adopted  the  policy 

of  the  M.  P.  T.  O.  of  Michigan  in  ref- 
erence to  non-theatrical  bookings ;  and, 

"Whereas,  Distinctive  Pictures  Cor- 
poration, a  company  affiliated  with  the 

United  Artists  Corporation  has  likewise 
agreed  in  writing  to  adhere  to  the  pol- 

icy of  the  Michigan  Exhibitor's  organ- 
ization in  opposition  to  non-theatrical bookings. 

"Now,  therefore,  be  it  resolved,  that 
the  ban  on  United  /Vrtists  pictures  be 
lifted  upon  February  15,  1923,  and  that 
all  exhibitors  be  considered  free  to 
book  those  pictures  from  and  after  that 
date. 

"Be  it  further  resolved,  that  suitable 
notice  hereof,  and  of  the  written  agree- 

ments above  mentioned  be  given  to  all 

theatre  owners." 

Commend  Goldwyn 

Distribution  Policy 

A  letter  commending  G-oldwyn  on 
its  policy  of  releasing  "The  Chris- 

tian," to  exhibitors  instead  of  road- 
showing  it  in  legitimate  theatres  at 
advanced  prices,  has  been  received  by 
that  corporation,  from  the  Motion  Pic- 

ture Theatre  Owners  of  Michigan, 
through  its  manager,  H.  M.  Richey. The  letter  says: 

"Please  accept  the  thanks  of  the 
Motion  Picture  Theatre  Owners  of 
Michigan  for  your  advertisement  in 
trade  papers  m  which  you  state  that 
you  intend  not  to  book  'The  Chris- 

tian' to  legitimate  houses  but  direct thru  exhibitor  channels. 
"It's  a  great  evidence  of  co-opera- 

tion. You  and  other  companies  em- 
ploying such  a  'live  and  let  live'  pol- icy are  to  be  commended. 

"My  best  wishes  for  a  successful 
run  of  'The  Christian'  and  all  other 
pictures  that  come  direct  to  the  ex- 

hibitor. * ' 
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George  Eastman   Joins  Hays  Organization; 

Reduces  Price  of  Raw  Stock 

George  Eastman  and  Will  H.  Hays.  From 
a  photograph  taken  in  the  gardens  of  Mr. 
Eastman's  home  in  Eochester,  N.  Y.,  when 
Mr.  Hays  visited  the  Eastman  Theatre  last 

fall. 

/"I  EOEGE  EASTMAN,  largest  manu- 
facturer  of  film  raw  stock  in  the 

world,  and  donor  of  the  magnificent 
Eastman  Theatre  to  the  University  of 

Eochester,  has  joined  the  Motion  Pic- 
ture Producers  and  Distrihutors  of 

America,  Inc.,  which  is  the  official  name 

of  the  Hays  organization.  Announce- 
ment of  the  accession  of  Mr.  Eastman 

as  a  memoer  was  made  at  the  Hays  of- 
fice on  Tuesday,  February  13. 

At  the  same  time  it  hecame  known 

that  the  price  of  Eastman  raw  stock 

had  been  reduced  from  two  and  a  quar- 
ter cents  to  two  cents  per  foot.  This 

reduction  hecame  effective  February  1 

and  applies  to  film  bought  by  the  labor- 
atories for  the  making  of  prints.  As 

is  well  known,  the  Eastman  Kodak 

Company  supplies  by  far  the  greatest 
volume  of  raw  stock  used  in  the  indus- try. 

M.  P.  T.  O.  A.  Convention  May  19-26 
Official  Call  Issued  for  Gathering  of 
Exhibitors  at  Chicago  Exposition  Planned 

THE  official  call  has  been  issued  from    ture  Theatre  Owners  of 
the  National  Office  of  the  Motion the 

Picture  Theatre  Owners  of  America 

for  the  annual  convention  of  the  organ- 
ization which  will  be  held  at  the  Colis- 

eum, Chicago,  on  May  19th  to  26th, 
inclusive.  The  business  sessions  will 
open  on  Monday,  May  21st. 

The  convention  headquarters  will  be 
at  the  Sherman  Hotel,  Chicago.  All  ses- 

sions of  the  convention  will  be  held  at 
the  Coliseum.  A  number  of  distin- 

guished men  and  women  in  and  out  of 
official  life  will  address  the  Theatre 
Owners  during  the  sessions,  it  is  stated. 

In  conjunction  with  the  convention, 
the  announcement  says  an  Exposition 
will  be  conducted  in  the  main  section  of 
the  Coliseum.  It  will  be  known  as  the 

"Motion  Picture  Palace  of  Progress." 
The  official  call,  which  is  signed  by 

Sydney  Cohen,  says  in  part: 

"Regular  delegates  and  alternates  in 
number  equal  to  the  congressional  dele- 

gation in  the  state  or  subdivision  repre- 
sented, shall  have  voting  power  in  the 

convention  as  provided  for  in  Article 
3,  Section  2  of  the  Constitution  which 
is  as  follows : 

"  'The  membership  of  the  National 
Convention  shall  consist  of  delegates 

from  the  different  state  bodies  or  recog- 
nized state  subdivisions,  elected  at  the 

regular  conventions  of  the  Motion  Pic- 

any  state  or 
recognized  subdivision  thereof  or 
named  in  such  a  manner  as  these  state 
bodies  may  direct  by  a  majority  vote, 
or  in  like  form  any  such  recognized 
subdivision  of  each  state  Each 
state  shall  be  entitled  to  votes  equal  in 
number  to  the  congressional  representa- 

tion from  said  states.  The  delegates 
may  be  selected  at  large  from  each  state 
without  regard  to  special  congressional 
divisions.  Alternates,  equal  in  number 
to  the  delegates  thus  selected,  shall  also 

Censorship  Repeal  Bill  In- 
troduced by  Walker 

(Special  to  Exhibitors  Trade  Review) 

Albany,  N.  Y.,  Feb.  14 
The  Administration  bill  for  the 

repeal  of  the  New  York  State 
Censorship  law  and  the  abolition 
of  the  Censorship  Commission 
was  introduced  today  by  Senator 
James  J.  Walker,  majority  leader 
of  the  Senate,  and  in  the  Assem- 

bly by  Assemblyman  O'Connor. There  will  be  a  public  hearing 
on  the  repeal  bill  at  the  Capital 
here  on  Tuseday,  February  27, 
before  the  Senate  Finance  and 

Assembly  Ways  and  Means  Com- mittee. 

be  chosen  at  the  same  time  and  such 
alternate  delegates  shall  take  the  place 
of  any  delegates  from  the  state  who 
shall  be  absent  from  any  session  of  the 

National  Convention.' 
"These  delegates  and  alternates  from 

each  state  shall  be  selected  in  accord- 
ance with  Section  3,  Article  3  of  the 

Constitution  which  is  as  follows : 

"  'The  selection  of  delegates  and  al- 
ternates from  each  state  shall  be  made 

at  least  one  month  previous  to  the  hold- 
ing of  the  National  Convention,  and  the 

President  and  the  Secretary  of  each 
state  organization  or  the  recognized 
subdivision  in  each  state  shall  duly  noti- 

fy the  President  of  the  National  Or- 
ganization in  writing  at  least  two  weeks 

previous  to  the  day  of  opening  the  Na- 
tional Convention,  of  the  selection  of 

delegates  and  alternates  thus  made,  giv- 
ing the  full  name  and  business  address 

of  each  delegate  and  alternate  and  shall, 

in  like  form,  give  due  notice  to  the  dele- 

gates and  alternates  in  writing.'  " 

Membership  Drive 

Is   Conducted  by 

E.  Pennsylvania  Unit 
Defying  the  severest  weather  in  three 

years  seven  groups  of  exhibitors,  all 
members  of  the  Motion  Picture  Thea- 

tre Owners  of  Eastern  Pennsylvania, 
Southern  New  Jersey  and  Delaware, 

conducted  an  intensive  two-day  drive 
on  February  6th  and  7th  for  dues  and 

members.  At  a  meeting  of  these  com- 

mittees at  the  Vendig  Hotel,  Philadel- 
phia, February  8  reports  were  read 

which  indicated  that  the  contributions 

and  pledges  will  total  about  $1500  and 

that  a  number  of  delinquents  were  re- 
stored to  active  membership. 

According  to  Secretary  Aarons  the 
active  membership  of  the  organization 
numbers  more  than  300  theatres.  A 

majority  of  the  30  men  suspended  for 
dues  delinquency  four  weeks  ago  have 

paid  up  and  have  been  restored  to  full membership. 

The  personnel  of  the  teams  in  the 
membership  drive  was  as  follows : 

No.  1,  Dr.  S.  M.  Morris,  Captain; 
Ben  Fertel  and  Ben  Shindler.  No.  2, 

George  Kline,  Captain;  David  Barrist 
and  John  Bagley.  No.  3,  Bill  Butler, 
Captain ;  Sam  Hyman  and  Sam  Kantor. 
No.  4,  Lew  Pizor,  Captain ;  Harry  Stev- enson and  Charles  Dutkin.  No.  5, 

Charles  Rapoport,  Chairman,  Sam  Stie- 
fel  and  Elliott  Goldman.  No.  6,  W.  C. 

Hunt,  Captain,  George  Aarons  and 
Morris  Brenner.  No.  7,  C.  H.  Good- 

win, Captain;  Columbus  Stamper  and 
Sam  Stiefel. 

The  final  report  of  the  various  teams 
was  scheduled  to  be  made  at  the  meet- 

ing of  theatre  owners  on  February  16th. 
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Williams  for  Centralized  Distribution 

In  Striking  Address  To  A.  M.  P.  A.,  Executive  Declares 

Handling  Costs  Entirely  Too  High  —  Pays  Tribute 
To    Importance  of  Publicity    and    Advertising  Men 

HE  only  reason  centralized  dis- 

tribution is  not  'practical'  is 
because  nobody  has  yet  done 

it,"  declared  J.  D.  Williams,  head  of 
Ritz-Carlton  Pictures,  organizer  of  As- 

sociated First  National  and  one  of  the 
leading  figures  in  the  industry.  Mr. 
Williams  was  speaking  to  the  members 
of  the  Associated  Motion  Picture  Ad- 

vertisers as  the  guest  of  honor  at  their 
luncheon  in  New  York  City  on  Febru- 

ary 8. 
Pointing  out  that  distribution  costs 

were  entirely  too  high,  Mr.  Williams 
declared  that  the  cost  of  distributing  a 
first-class  feature  had  risen  from  $50,- 
000  to  $250,000  within  recent  years. 
This  was  out  of  all  proportion  to  what 
it  should  be,  and  Mr.  Williams  predict- 

ed that  the  time  would  come  when  cen- 
tralized distribution  with  lowered  costs 

would  be  a  reality. 
In  view  of  the  great  interest  which 

surrounds  the  development  of  Mr.  Wil- 

liams' new  company,  his  remarks  on 
centralized  distribution  were  interpreted 
in  some  quarters  as  indicating  that  he 
himself  might  be  working  on  some  such 
plan. 

No  official  announcement  has  been 
made  by  Mr.  Williams  as  yet  regarding 
his  plans,  but  it  is  known  that  thev  con- 

template an  entirely  novel  idea  of  pro- 
duction and  distribution,  in  which  in- 

dependence for  star  and  producer  plays 
a  large  part. 

The  talk  given  by  Mr.  Williams  to 
the  members  of  the  A.  M.  P.  A.  was 
voted  by  members  of  that  organization 
to  be  the  most  engaging  and  altogether 
frank  address  that  they  had  ever  been 
privileged  to  hear  from  a  film  execu- 

tive. He  paid  a  striking  tribute  to  the 
advertising  and  publicity  men  and  de- 

clared that  proper  advertising  and  ex- 
ploitation are  ninety  per  cent,  of  a  pic- 

ture's success. 
Importance  of  Publicity 

Among  the  other  things  that  he  said, 
these  stood  out  as  highlights : 

That  next  to  the  creator  of  a  produc- 
tion, meaning  the  director  or  whoever 

was  mostly  concerned  in  the  production, 
the  publicity  and  advertising  man  is  the 
most  important  in  making  a  commercial 
success  of  the  picture. 

That  the  best  functioning  publicity 
department  in  any  organization  is  that 
which  is  left  free  to  originate  and  carry 
out  ideas,  unhampered  by  instructions 
from  outside  the  department.  Mr.  Wil- 

liams said  his  practice  always  had  been 
to  leave  his  publicity  man  free  to  do 
this.  By  this  method  the  good  pub- 

licity man  secures  the  best  results.  A 
bad  one  should  be  fired. 

That  the  most  successful  film  com- 

J.  D.  Williams 

panies,  in  the  large,  are  those  who  have 
utilized  the  best  means  of  publicity. 

That  the  wise  executive  seeks  coun- 
sel of  his  advertising  man  from  the  be- 

ginning, even  before  the  play  or  sce- 
nario is  selected  for  production. 

That  the  advertising  man  should  have 
a  voice  in  the  quota  of  rentals  which 
the  sales  department  places  on  a  pic- ture. 

That  the  advertising  man  should  be 
firm  in  refusing  to  over-advertise  a 
poor  or  mediocre  picture,  even  if  it  has 
cost  a  great  lot  of  money. 

Mr.  Williams'  talk  was  highly  en- 
gaging in  all  its  ramifications,  which 

touched  on  a  considerable  number  of 
phases  of  the  industry. 

He  was  introduced  by  C.  L.  Years- 
ley,  of  First  National,  a  friend  and  as- 

sociate of  many  years'  standing. 
The  keen  interest  in  Mr.  Williams' 

address  was  evidenced  by  the  large 
number  of  questions  asked  by  A.  M. 
P.  A.  members  at  its  conclusion. 

Aid  Stars  Against  Theatre  Combine 
Lesser  interests  Make  Bid 

of  the  So-Called  Artists9 
for  Pictures Combination 

FFICIALS  of  West  Coast  Thea- 
tres, Inc.,  the  exhibition  unit  of O 

the  Lesser  interests,  have  made  appli- 
cation for  the  rights  to  show  all  the 

product  produced  by  the  combination 
of  artists  recently  said  to  have  been 
formed  on  the  Coast.  The  stars  in  the 
combination  are  now  declared  to  consist 
of  Douglas  Fairbanks,  Jackie  Coogan, 
Norma  and  Constance  Talmadge,  Char- 

lie Chaplin  and  Harold  Lloyd. 
The  purpose  of  the  organization  is 

apparently  entirely  protective  and  has 
for  its  purpose  the  securing  of  fair 
treatment  from  the  exhibitor,  in  the 
matter  of  rentals. 

"We  have  known  of  instances,"  said 
A.  L.  Gore,  in  an  interview  with  the 

Los  Angeles  Examiner,  "where  certain territories  have  been  and  are  controlled 
by  exhibitors  and  that  producers  and 
stars  with  film  product  have  to  make 
huge  sacrifices  in  rental  values  to  pre- 

sent their  films  in  these  sections.  We 

are  naturally  against  this  sort  of  com- 
bine and  in  view  of  it,  we  agree  to  erect 

in  any  city  or  town  so  controlled  bv 
exhibitors,  another  theatre  in  which  to 

play  the  products  of  the  producers  and 
stars  not  able  to  enter  the  territory 

through  the  above  conditions." 
Sol  Lesser,  vice-president  of  the 

West  Coast  Theatres,  stated  that  he 
learned  through  Joseph  M.  Schenck 
that  -there  was  a  town  in  California 
where  such  conditions  existed. 

"The  West  Coast  Theatres,  Inc.," 
said  Lesser,  "is  ready  to  enter  this  par- 

ticular city  or  town  and  immediately 
arrange  for  the  erection  of  a  new  and 
beautiful  motion  picture  theatre  provid- 

ing of  course,  we  will  be  guaranteed  in 
some  manner,  the  film  offerings  of  these 
stars  now  being  held  up  for  low  rental 
values.  We  will  do  everything  in  our 
power  to  give  residents  of  this  town  the 
finest  theatre  possible  and  exhibit  the 

finest  film  products  possible." 
"We  operate  more  than  ioo  theatres 

in  California,"  said  Michael  Gore,  pres- ident of  the  West  Coast  organization, 
"and  we  are  doing  our  utmost  to  co- 

operate with  the  stars  and  producers 
and  distributors  handling  their  prod- 

ucts. We  are  against  combines  of  any 
nature  and  do  not  cherish  for  a  moment 
the  thought  of  theatre  monopoly.  Our 
houses  are  in  practically  every  city  in 
the  state  of  California  and  are  main- 

tained on  high  and  dignified  business 
principles. 

"According  to  Sol  Lesser,  it  should 
be  an  easy  matter  to  adjust  for  imme- 

diate action,  the  situation  between  ar- 
tists, producers,  and  the  theatre  organ- 

izations," said  the  Examiner  story. 
"Joseph  M.  Schenck  is  a  fifth  owner  of 
the  West  Coast  Theatres,  Inc.,  anH  he 
is  also  a  producer  of  motion  pictures. 
Sol  Lesser  is  vice  president  of  the  West 
Coast  Theatres,  Inc.,  and  also  a  pro- 

ducer of  note." 



Daddy 

A  Jackie  Coogan  production.    Story  and  scenario  by  Mr.  and  Mrs.  Jack  Coogan.    Directed  by  E. 

Mason  Hopper.     Released  by  Associated  First  National. 
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Laemmle  Endows  College  Scholarship 

Universal  Chief  Takes  Pioneer  Step  to  Bring 

About  Widespread  Collegiate  Interest  in 

the  Art  and  Science  of  Motion  Pictures 

AFAR  reaching  step  toward  mo
- 

tion picture  betterment  has  just 
been  taken  by  Carl  Laemmle, 

president  of  Universal,  in  the  establish- 
ment of  a  scholarship  for  undergrad- 
uates in  American  colleges  and  univer- 

sities. 

The  scholarship  is  to  known  as  the 
Laemmle  Scholarship.  It  will  be  avail- 

able for  next  fall's  college  term.  Under the  conditions  of  the  endowment  there 

is  no  way  of  telling  yet  just  where  it 
will  be  applied.  That  will  depend  upon 
the  interest  taken  by  the  various  student 
bodies  and  their  faculties  and  upon  the 
results  obtained  between  now  and  Oc- 

tober ist. 

Mr.  Laemmle's  scholarship  endow- 
ment is  based  upon  the  belief  that  the 

film  world  should  think  now  of  training 
the  younger  generation  in  the  art  and 
technique  of  the  screen.  Nowh  :  it 
is  his  opinion,  can  the  writers  and  tecli- 
nicians  of  tomorrow  be  found  so  read- 

ily as  in  the  class-rooms  of  today.  In 
other  words,  the  screen  is  the  only  art 
or  business  which  cannot  be  learned  at 

almost  any  school.  This  must  be  reme- 
died if  the  screen  is  to  progress,  sa\s 

the  Universal  chief. 

The  Laemmle  Scholarship  for  1923 
will  be  awarded  in  the  form  of  a  sce- 

nario competition.  Indications  are  that 

more  than  two  hundred  colleges  will 
enter  into  this  competition,  and  thai  tne 
number  of  students  participating  will, 

it  is  expected,  aggregate  ma  1/  thou- 
sands. The  submitted  scenari  is  will  be 

carefully  judged  for  their  merit  and 
for  the  scholarship  award.  This  w7ill 
consist  of  $iooo  paid  to  the  student 
who  wrote  it,  plus  an  indeterminate 
amount  not  less  than  $500  for  the 
screen  rights  to  the  scenario,  and 
$1000  endowment  to  the  college  or 
university  in  which  the  winning  wri- 

ter is  a  student. 

Present  plans  of  the  Universal  pre  ;i- 
dent  promise  that  the  1923  Laemmle 
Scholarship  will  be  followed  by  others 
of  broader  scope  and  increasing  value 

in  inculcating  a  study  of  screen  tech- 
nique. 

Purpose   of  Scholarship 

The  Laemmle  Scholarship  i  5  a  pio- 
neer step  in  the  fight.  Mr.  Laemmle 

has  begun  to  teach  the  general  public 
that  screen  technique  is  an  art  in  itself 
and  is  not  to  be  confused  with  litera- 

ture, painting  or  other  arts.  The  nr~  es- 
sity  of  such  a  campaign  of  public  en- 

lightenment was  forced  upon  Mr. 
Laemmle  bv  reason  of  certain  criticism 

leveled  at  Uhiversal's  screen  adaptation 
of  "The  Flirt,"  a  Booth  TarKngton 

novel,  and  by  the  announced  pi  ns  for 
the  filming  of  "The  Hunchback  of 
Notre  Dame."  The  criticisms  were 
based  on  slight  changes  or  projected 
changes  in  plot,  due  to  translation  f  rom 
book  to  screen.  A  general  realiz  iiun 
of  the  fact  that  the  screen  has  its  own 
media  and  that  there  can  be  no  perfect 
translation  from  book  to  screen  any 
more  than  there  can  be  perefct  transla- 

tion from  music  to  painting,  will  rem- 
edy this  uncalled  for  criticism,  Mr. 

Laemmle  believes. 

More  important,  however,  in  the 
eyes  of  Mr.  Laemmle,  is  the  fact  that 
a  more  general  knowledge  of  screen 
problems  and  technique  will  serve  to 
turn  the  attention  of  would-be  screen 
writers  into  channels  which  will  make 
for  better  screen  stories.  This  is  the 

crux  of  the  matter — "better  pictures." It  is  felt  that  a  more  conscious  effort 

on  the  part  of  young  writers  to  train 
themselves  for  screen  writing  will 
make  for  an  adequate  supply  of  mater- 

ial in  the  near  future,  and  will  focus 
on  the  screen  the  attention  of  the  .nun 
and  women  who  are  to  be  the  creative 

geniuses  of  tomorrow — in  writing,  in 

technical  improvement  and  in  art' .-tic screen  progress. 

For  Better  Pictures 

Mr.  Laemmle's  first  move  in  the 
Laemmle  Scholarship  inauguration  was 
taken  this  week,  when  the  following 
letter  was  sent  to  the  president  of  every 
college  and  university  in  the  country : 

"Last  March  when  Mr.  Will  H.  Hays 
entered  the  motion  picture  world  as 
president  of  the  Motion  Picture  Pro- 

ducers and  Distributors  of  America, 

J  OR  the  purpose  of  formulating  a  set 
of  principles  for  the  artistic  devel- 

opment of  motion  pictures,  leading  nov- 
elists, artists,  dramatists,  editors,  edu- 
cators and  others  prominent  in  public 

affairs  in  this  country  and  Europe  will 
be  invited  by  Adolph  Zukor,  president 
of  Famous  Players-Lasky,  to  attend  a 
conference  to  be  held  in  New  York  in 
the  near  future,  when  the  artistic  needs 
and  possibilities  of  the  screen  will  be 
explored.  Announcement  of  his  plans 
for  the  conference  was  made  recently 
by  Mr.  Zukor,  who  sailed  Saturday  on 

the  Olympic  for  the  purpose  of  inter- 
esting European  writers  and  artists  in 

the  project. 

Inc.,  we  adopted  as  our  slogan  'Better 
Pictures.'  We  have  worked  very  stead- ily with  that  thought  ever  before  us, 
but  we  realize  that  there  is  still  room 
for  much  improvement.  A  great  deal 
of  that  improvement  can  come  and  is 
coming  from  within  the  industry  itself. 
More,  however,  can  come  from  with- 

out, from  sources  which  will  bring  fresh 
ideas  and  new  thoughts  to  the  screen." 

"As  I  reflect  upon  the  upward  trend 
of  the  past  few  months,  it  occurs  to  me 
that  this  process  of  improvement  is  not 
a  matter  of  months  but  of  years — per- 

haps, in  fact,  it  will  remain  for  the 
younger  generation  to  bring  about  the 

more  radical  changes." 
"With  this  thought  in  mind,  I  natur- 

ally turn  to  the  representative  body  of 
the  youth  of  today — to  the  students  of 
the  various  colleges  and  universities  of 

the  country." "In  order  to  determine  whether  or 
not  the  students  can  be  of  assistance  in 
this  world  campaign  for  better  pictures, 
I  am  offering  a  scholarship  of  one  thou- 

sand dollars  to  the  one  who  submits  the 
best  scenario  for  a  moving  picture. 
"We  would  appreciate  it  if,  after 

reading  the  rules  of  the  contest,  at- 
tached, you  could  give  us  your  unbiased 

opinion.  We  would  also  appreciate  it 
if  you  would  make  a  suitable  announce- 

ment to  your  students,  provided,  of 
course,  the  contest  meets  with  your  en- 

tire approval." "If  this  first  attempt  to  secure  aid 
from  the  students  prove  successful, 
there  will  be  many  Laemmle  Scholar- 

ships in  future  years." 
Complete  rules  for  the  contes'.  are forwarded  with  the  letter. 

These  artistic  standards,  said  Mr. 
Zukor,  will  guide  picture  producers  in 
discharging  their  obligation  toward  the 
cultural  development  of  the  millions  of 
people  all  over  the  world  who  rely  on 
the  screen  for  their  principal  recrea- 

tion. A  supervisory  board  of  well 
known  men  and  women  will  be  ap- 

pointed by  the  conference,  and  this 
board  will  award  a  series  of  prizes, 
amounting  to  several  thousand  dollars, 
which  Mr.  Zukor  will  offer  at  the  con- 

ference "to  those  elements  contributing 

most  to  the  motion  picture's  artistic 
development  during  the  year." 

"While  the  artistic  progress  of  the 

motion  picture  has  been  great,"  said 

Zukor  Calls  Standards  Conference 

Will  Invite  Novelists,  Artists  and  Others 

to    Discuss    Screen's     Artistic  Needs 
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Mr.  Zukor,  "the  greatest  development 
so  far  in  the  pictures'  short  career  has 
necessarily  been  in  the  technical  side  of 
picture  craftsmanship  and  in  the  sta- 

bilization of  the  industrial  side." 

"Today  we  have  pretty  nearly  at- 
tained perfection  in  photography,  light- 

ing, scenery  and  in  other  phases  of  pic- 
ture production  which  go  into  the  mak- 

ing of  merely  beautiful  and  effective 
photography.  The  last  two  years  also 
has  seen  the  business  put  on  a  firm  and 
stable  financial  basis." 

"The  big  field  of  picture  progress, 
therefore,  lies  in  developing  the  screen 
along  the  soundest  artistic  principles. 
Millions  of  people  all  over  the  world 
not  only  get  all  of  their  amusement 
from  motion  pictures,  but  they  also  de- 

pend largely  on  pictures  for  their  cul- 
tural development." 

"The  responsibility  of  picture  pro- 
ducers toward  the  fostering  of  the 

sound  taste  and  artistic  standards  in 
those  people  is  an  enormous  one.  I 
know  producers  have  tried  to  meet  this 

responsibility,  but  the  growth  of  the  in- 
dustry has  been  so  swift  that  attention 

has  had  to  be  concentrated  on  the  phy- 
sical development  of  the  picture  busi- 

ness." "So  that  in  discharging  this  responsi- 
bility, we  may  have  the  best  advice  and 

guidance  available,  I  am  going  to  invite 
the  leading  novelists,  dramatists,  artists, 
sculptors,  editors,  and  educators  to  ex- 

plore the  artistic  and  cultural  possibili- 
ties of  the  motion  picture  in  a  confer- 

Adolph  Zukor 

ence  to  be  held  in  New  York  in  the 
very  near  future.  It  is  my  hope  that 
these  men  and  women,  representing  the 
best  in  American  thought  and  Ameri- 

can taste,  will  evolve  some  set  of  prin- 
ciples which  can  be  accepted  by  the  mo- 
tion picture  industry  as  its  artistic 

guide.  Our  aim  is  to  have  a  confer^ 
ence  that  will  be  to  the  motion  picture 
what  the  French  Academy  is  to  French 
letters,  what  the  Royal  Academy  is  to 
British  art  and  what  the  Pulitzer  Foun- 

dation is  to  American  journalism." 

Sunday  Closing  Bill  in  Kansas 
Would  Also  Bar  All  Persons  Under  Eighteen 

from  Attending  Theatre  without  Parents'  Consent 

rr  W O  of  the  most  radical  bills  pro- 

-1  posed  in  Kansas  in  several  years 
were  introduced  in  the  Kansas  legisla- 

ture at  Topeka  last  week.  The  bills,  if 

passed,  would  be  a  costly  blow  to  ex- 
hibitors of  the  Sunflower  state,  and  the 

measures  have  served  as  a  spur  to  thea- 
tre owners  who  have  rested  assured  that 

no  radical  legislation  would  be  attempt- 
ed. One  of  the  bills  provides  for  a 

Sunday  closing  law,  while  the  other 
would  prohibit  all  persons  less  than  18 
years  old  from  attending  all  places  of 
entertainment  without  written  consent 

of  their  parents.  The  radical  nature 

of  the  bills  may  be  seen  from  the  fol- 
lowing excerpts: 

House  bill  No.  308,  introduced  by  O. 

E.  Snyder  of  Atchison,  Kas. — Section 
1 :  That  no  minor  under  the  age  of 

eighteen  years  shall  be  allowed  to  attend 
or  frequent  any  place  of  entertainment 
without  the  written  consent  of  such 

minors'  parents  or  of  the  legal  repre- 
sentative of  such  minor  made  for  that 

special  purpose.    Provided,  that  such 

written  consent  may  be  dispensed  with 
when  the  parent  accompanies  such 
minor  or  when  with  the  knowledge  of 
such  parent  a  person  of  21  years  of  age 

shall  accompany  such  child  to  such  en- 
tertainment. 

Section  2  :  That  the  word  "entertain- 

Ohio  Censor  Board  Up  To 

Its  Old  Tactics  Again 
Freedom  of  expression  is  again  at 

stake  in  Ohio.  The  censorship  hoard 
of  that  state,  reverting  to  the  point 
of  view  that  some  people  thought  had 
disappeared  when  Mrs.  Evelyn  F. 
Snow  lost  her  joh  as  chief  censor, 
won't  allow  any  criticism  of  censor- 

ship on  the  screen. 
The  hoard  has  wielded  the  axe  on 

Pathe's  "Topics  of  the  Day"  No.  4 
and  ordered  the  following  eliminated: 

"Dissatisfaction  with  the  operation 
of  censorship  laws,  as  with  the  princi- 

ple underlping  them,  is  becoming  more 
and  more  apparent.  Every  community 
has  general  laws  adequately  prohibit- 

ing exhibition  of  the  indecent.  These 
are  drastic  enough  to  take  care  of  any 
situation  that  might  arise.  People  do 

not  need  censorship." It  is  understood  Pathe  may  take 
legal  action  in  the  matter. 

ment"  as  used  in  Section  1  shall  mean 

any  concert,  moving  picture  show  or 
ether  pictorial  presentations,  public 
dances,  exhibition  of  strength,  power, 

contortion,  pugilism,  wrestling,  or  any 
other  form  of  public  display,  including 

gaming  and  sleight  of  hand  perform- 
ance. 

Section  3 :  That  no  child  under  the 
age  of  18  years  shall  be  permitted  for 
hire  or  without  hire  to  engage  in  any 

entertainment  as  described  in  the  pre- 
ceding section  of  this  act. 

Section  4 :  That  any  parent,  guardian 

or  legal  representative  having  the 
charge  and  custody  of  such  child  and 

any  owner,  manager  or  conductor  of 
such  entertainment,  permitting  any 

such  violation  shall  be  deemed  guilty 

of  a  misdemeanor,  and  upon  conviction 

thereof  the  person  so  convicted  shall  be 

punished  with  a  fine  of  not  less  than 

$50  nor  more  than  $500,  or  by  confine- 
ment in  the  county  jail  for  thirty  days, 

or  by  both,  such  fine  and  imprisonment 
as  in  the  discretion  of  the  trial  judge 
shall  be  deemed  necessary. 

Section  5.  That  this  act  shall  take  ef- 
fect and  be  in  force  from  and  after  its 

publication  in  the  statute  books. 
House  bill  No.  309,  introduced  by  O. 

E.  Snyder  of  Atchison,  Kas.- — Section 
1 :  That  every  show,  opera,  moving  pic- 

ture film,  concert  or  other  form  of 
amusement  or  recreation  to .  produce 

which  requires  the  employment  of  any 
citizen,  or  for  which  admittance  fees 

shall  be  charged,  or  to  present  exhibi- 
tions which  any  employee  or  actor  or 

assistant  shall  be  paid,  any  fee  for  his 

or*  her  services,  is  prohibited  on  the 
Sabbath,  commonly  called  Sunday. 

Section  2 :  That  any  violation  of 
these  provisions  of  Section  1  of  this  act 
shall  be  adjudged  a  misdemeanor  and 

shall  be  punishable  by  a  fine  of  not  less 

than  $50  nor  more  than  $500,  or  by  im- 
prisonment in  the  county  jail  for  thirty 

days,  or  both,  such  fine  and  imprison- 
ment at  the  discretion  of  the  judge  pro- 

nouncing sentences. 
Section  3 :  That  this  act  shall  take 

effect  and  be  in  force  from  and  after 
its  publication  in  the  statute  books. 

The  above  two  bills  followed  closelv 
upon  the  heels  of  House  bill  No.  56, 
which  would  provide  county  welfare 
boards  in  each  county  of  Kansas,  such 
boards  to  be  empowered  to  license  all 
theatres  and  places  of  amusement  in 

counties,  except  in  cities  of  the  4?~  f second  class  where  a  city  board  of  pub- 
lic welfare  is  maintained  and  to  issue 

or  revoke  permits  of  exhibitors.  This 
bill  now  is  in  the  hands  of  the  welfare 
committee. 
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In  Defense  of  the  Motion  Picture — IV 

Indiana  Indorsers  of  Photoplays  Issue  Valuable  Pamphlet  Which 

Ought  to  Become  Standard  Campaign  Document  Against 

Censorship — Striking  Arguments   and   Important   Facts  Cited 

(Editor's  Note — The  Indiana  Indors- 
ers of  Photoplays,  pioneer  among  the 

Better  Films  Committees,  has  published 

a  pamphlet  in  defense  of  the  motion 
picture  which  is  the  strongest  single 
brief  against  censorship  ever  issued. 
This  is  the  final  installment  of  the 
brief. ) 

THE  only  thing  akin  to  censorship 
that  is  fair  and  just  and  infallible 

is  that  form  of  approval  or  disap- 
roval  exerted  by  the  public  itself.  This 
applies  to  books  and  stage  and  screen. 

It  applies  as  well  to  food  and  cloth- 
ing and  to  all  things  of  life.  It  is  the 

expression  of  the  people  themselves, 
not  legislation,  not  class  distinction, 
that  determines  that  which  is  good 
and  shall  survive  and  that  which  is 
bad  and  shall  die. 

The  cry  for  more  "boards  and  more 
commissions  to  regulate  human 

tastes"  has  had  its  day.  The  people 
will  not  pay  the  bill  for  these  jobs 
for  the  "faithful." 
No  good  reason  has  yet  been  ad- 

vanced, and  I  am  sure  it  never  will, 
why  the  motion  picture  should  not  be 
accorded  the  same  rights  and  privi- 

leges as  its  twin  sisters — speech  and 
press.  The  motion  picture  has 
never  entered  politics.  I  do  not  be- 

lieve it  ever  will.  But  in  the  screen 
itself  lies  a  potential  Niagara  whose 
tremendous  force  has  been  indicated 
to  some  small  extent  in  the  war  work 
welfare  and  humanitarian  drives  where 

its  value  as  a  moulder  of  public  opin- 
ion was  demonstrated  so  effectively. 

Most  certainly  we  do  not  want  this 
force  controlled  by  political  censor 
groups. 

There  has  never  been  a  public  de- 
mand for  censorship  of  the  motion 

pictures.  It  has  come  always  from 
small  groups.  In  several  states  cen- 

sorship laws  have  been  enacted  by 
the  legislatures,  upon  the  mistaken 
theory  that  the  people  themselves 
wanted  such  legislation.  But  it  was 
not  the  public  itself  who  clamored 
for  such  political  control  of  the 
screen.  It  was  in  each  instance  a 
small  group  of  well  intentioned,  but 
misguided  persons  who  honestly  be- 

lieved that  censorship  was  wise — per- 
sons who  had  not  seriously  studied 

the  subject  but  who  were  swept  off 
their  feet  by  professional  agitators 
who  see  evil  in  all  things  and  good  in 
none.  Their  insistent  demands  for 

censorship  were  construed  by  legis- 
lators to  be  the  voice  of  the  people. 

But  it  was  not.  It  was  the  voice  of 
the  small  minority. 

The  truth  of  this  was  very  recently 
demonstrated  in  Massachusetts.  In 

192 1  the  legislature  of  that  state  was 
induced  to  pass  a  censorship  law.  By 
petition  it  became  a  referendum  mat- 

ter and  on  November  7,  1922,  the 
public  of  Massachusetts  voted  upon 
the  question  of  whether  or  not  the 

people  desired  a  censorship  of  the  mo- 
tion picture.  The  people  defeated  the 

measure  by  a  vote  of  553,173  to 
208,252,  a  majority  of  344,921  against 
censorship. 

It  was  the  first  time  the  public  of 
any  state  had  ever  been  given  the 
opportunity  to  register  its  opinion  on 
this  important  subject.  Massachu- 

setts is  a  conservative  state.  Its  peo- 
ple are  conservative  people.  They  re- 

jected censorship  by  a  vote  greater 
than  that  given  to  any  candidate  on 
the  ticket  or  to  any  issue.  Their 
voice  at  the  polls  was  based  upon  a 
thorough  understanding  and  consid- 

eration of  the  issue.  In  this  work  of 
enlightenment  the  newspapers  of 
Massachusetts  performed  a  tremen- 

dous service  to  the  motion  picture. 
Ninety-two  per  cent  of  them  stood 
staunchly   upon    the    principle  that 

An  Afterthought 
If  there  are  still  any  real  and 

serious  ills  to  be  corrected  in  connec- 
tion with  the  motion  picture  they  will 

he  removed  by  public  opinion,  backed 
by  an  intelligent  and  earnest  desire 
of  the  picture  makers  for  improve- ment in  every  way. 

This  simple  remedy  might  well  be 
prescribed — for  application  both  out- 

side and  inside  the  motion  picture  in- 
dustry: 

(1)  For  outside  application — Stop  throwing  bricks.  They  only 
bruise,  maim  and  destroy. 

(2)  For  inside  application — 
(a)  Remove  the  brick-pile  by 
avoiding  all  ridiculous,  false  or 
misleading  picture  advertise- 

ments, and  silly  exploitation.  The 
pictures  themselves  are  healthy. 
The  advertisements  and  so-called 
exploitation  sometimes  are  not. 
Frequently  they  are  misleading, 
uncalled  for,  offensive  and  dam- 

aging in  many  ways. 
(b)  Refrain  from  allowing  silly, 
half-baked  writers  to  exploit  the 
fictitious  romances  that  deal  with 
imaginary,  half-million  dollar  Ve- 

netian Gardens,  and  palaces  of 
stars  who  in  reality  live  modestly 
amid  wholesome  family  surround- 

ings in  leased  homes,  but  who 
sometimes  for  cheap  publicity  pur- 

poses pose  with  one  foot  on  the 
running  board  of  a  Rolls-Royce loaned  for  the  occasion. 

freedom  of  expression  upon  the 

screen  is  just  as  essential  to  its  fur- 
ther development  as  freedom  of  the 

press  is  essential  to  the  continued  en- 
lightenment of  mankind. 

This  repudiation  of  censorship  of 
the  voters  of  Massachusetts  should 

serve  as  an  accurate  guide-post  to 
those  who  in  their  misguided  enthus- 

iasm for  crusading  would  block  the 
wheels  of  picture  progress. 

Gov.  Smith's  Great  Message 
In  New  York  State  censorship  is  an 

admitted  failure  and  mistake.  Gov- 
ernor Al.  E.  Smith,  in  his  message  to 

the  Legislature  on  January  4,  1923, 

urged  the  repeal  of  the  law.   He  said : 
"For  several  years  we  have  been 

drifting  away  from  the  fundamental 
ideals  of  the  Declaration  of  Independ- 

ence and  the  document  that  was  in- 
tended to  give  it  force  and  vigor,  the 

'Constitution  of  the  United  States.' 
Throughout  the  declaration  there  are 
related  the  abuses  to  which  the  Ameri- 

can people  were  subjected  by  tyrannical 
government.  The  imposition  of  taxes 
without  consent  of  the  people,  interfer- 

ence with  trade  and  commerce  and 

with  the  personal  liberty  of  the  citi- 
zens were  set  forth  as  the  principal 

reasons  for  a  declaration  of  a  funda- 
mental principle  of  government  that 

has  burned  its  way  through  the  litera- 
ture of  the  world  right  up  to  our  own 

time.  Inquisitions,  spy  systems,  rules 
and  regulations  for  personal  conduct 

not  prompted  by  the  Ten  Command- ments are  an  unnecessary  interference 

with  the  freedom  of  a  people." 
"It  has  frequently  been  said  that 

the  best  government  is  the  one  that 
governs  the  least.  In  monarchies  the 
people  exist  for  the  Government.  In 
the  free  democracy  of  the  United 
States  the  Government  exists  for  the 

people,  and  its  every  move  should  be 

the  expression  of  their  free  will." 
"Throughout  the  Constitution  of  the 

United  States  there  was  sounded  the 
note  set  forth  in  the  preamble  which 
said  that  the  purpose  of  the  document 
was  'to  secure  the  blessings  of  liberty 

to  ourselves  and  our  posterity.'  In  our 
own  State,  the  opening  sentence  of  our 
Constitution  is  the  expression  of  our 
gratitude  to  Almighty  God  for  our 
freedom,  and  in  order  to  secure  its 

blessings  we  establish  a  Constitution." 
"As  all  crimes  are  predicated  upon 

sins,  no  persons  should  be  held  guilty 
of  sin  under  the  law  until  they  can  be 
convicted  of  a  crime.  The  Bill  of 
Rights  throws  every  possible  safeguard 
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around  the  individual  and  the  fullest 

possible  presumption  of  innocence  is 
constitutionally  established  until  the 
contrary  is  proved  beyond  reasonable 
doubt.  The  danger  to  the  future  of 
our  liberty  lies  in  our  apparent  willing- 

ness at  times  to  compromise  with  this 
principle.  Once  this  avenue  is  opened 

nobody  can,  with  any  degree  of  cer- 
tainty, predict  where  it  may  lead." 

"Censorship  is  not  in  keeping  with 
our  ideas  of  liberty  and  of  freedom  of 
worship  or  freedom  of  speech.  The 
people  of  the  State  themselves  have 
declared  that  every  citizen  may  freely 
speak,  write  and  publish  his  sentiments 
on  all  subjects,  being  responsible  for 
the  abuse  of  that  right,  and  no  law  shall 
be  passed  to  restrain  or  abridge  liberty 
of  speech  or  of  the  press.  This  fun- 

damental principle  has  equal  applica- 
tion to  all  methods  of  expression." 

"The  spoken  drama  has  always  had 
its  place  as  an  influence  to  educate.  In 
many  countries  it  is  sustained  as  a  na- 

tional enterprise.  In  early  days  it  was 
used  to  give  expression  to  biblical  his- 

tory. Nobody  will  dispute  that  the  in- 
vention of  moving  pictures  opened  the 

way  for  a  new  avenue  of  great  educa- 
tion as  well  as  of  amusement.  We  have 

looked  too  lightly  on  guarantees  of 
freedom  of  speech  and  of  the  press 
when  we  selected  from  among  our  citi- 

zens three  people  who  before  the  fact 
have  the  power  to  declare  what  is  and 
what  is  not  a  violation  of  the  statutes 

enacted  for  the  protection  of  the  moral- 

ity of  our  people." 
"Carrying  this  policy  to  its  logical 

conclusion,  everything  written  or  spok- 
en or  taught  might  be  subject  to  a  cen- 

sorship by  public  authority.  We  have 
abundant  law  in  the  State  to  jail  the 
man  who  outrages  public  decency.  If 
we  have  not,  enact  it.  And  we  have 

jails  enough  to  hold  him  after  his  con- 
viction. I  believe  that  the  enactment  of 

a  statute  providing  for  censorship  of 
the  moving  pictures  was  a  step  away 
from  that  liberty  which  the  Constitu- 

tion guaranteed  and  it  should  be 

repealed." The  impracticability  of  censorship 
has  been  clearly  shown  in  the  states  in 
which  it  has  been  attempted.  It  has 
failed  dismally  wherever  tried.  With 
varying  and  conflicting  standards  the 
censors  of  one  state  will  cut  from  a  pic- 

ture scenes  which  are  approved  by  the 
censors  of  another  state.  No  two 
minds  are  ever  in  full  accord  as  to  what 
is  really  good  and  what  is  really  bad. 

Under  censorship  of  motion  pictures 
it  would  be  impossible  to  produce  a 
screen  version  of  American  history  that 
would  satisfy  censorship  requirements. 
A  version  of  the  Civil  War,  for  in- 

stance, that  might  meet  the  approval  of 
Northern  censors  would  be  rejected 
south  of  the  Mason  and  Dixon  Line. 
And  vice  versa.  To  some  Alexander 
Hamilton  was  a  hero,  to  others  an  arch 
villain.  The  plays  of  Shakespeare 
would  suffer  like  fate.   In  Hamlet,  for 

instance,  five  murders!  If  a  motion 

picture  were  ever  made  with  five  mur- 
ders in  it,  even  though  its  ideals  were  as 

beautiful  and  serene  as  those  of  Shakes- 

peare's Hamlet,  it  would  be  attacked  as 
a  crime  picture  under  censorship  and 
sent  to  the  scrap  heap. 

When  you  consider  the  obstacles  that 
have  beset  the  path  of  the  motion  pic- 

ture's progress,  its  tremendous  growth 
and  development  in  so  short  a  time  is 
no  less  than  astounding.  Harassed  by 
varying  standards  of  censorship,  over- 

burdened by  regulatory  laws  and  ordi- 
nances more  numerous  than  in  any 

other  industry,  hampered  by  the  sharp- 
shooting  of  detractors  by  the  thousand, 
the  industry  in  two  decades  has  taken 
its  place  among  the  greatest  enterprises 
of  this  country. 

With  a  turnover  of  a  billion  dollars 
annually  and  with  real  estate  investment 
in  studios,  equipment  and  properties  of 
half  a  billion,  the  motion  picture  today 
spends  more  than  $200,000,000  annual- 

ly in  productions  which  the  public  in 
this  country  pays  $520,000,000  a  year  to 
see  in  the  15,000  theatres  of  America. 
Fifty  thousand  people  are  employed 
permanently  in  production  alone.  Is 
it  not  reasonable  that  the  men  who  have 
these  investments  to  safeguard  are 
keenly  alive  to  the  necessity  for  attain- 

ing and  maintaining  the  highest  degree 
of  perfection  for  their  product  and  of 

JS^  STRENUOUS  protest  against misleading  posters  is  voiced  in  a 
communication  received  this  week  by 
Exhibitors  Trade  Review  from  Nat  L. 

Royster,  manager  of  the  Alcazar  Thea- 
tre, Birmingham,  Ala. 

"Recently  I  played  a  picture  in  our 
Alcazar  theatre  here  in  Birmingham 
which  had  some  of  the  most  beautiful, 

as  well  as  the  most  attractive  posters  I 

had  ever  seen  on  any  picture,"  said  Mr. 
Royster. 

"I  went  to  work  with  my  sign  artist 
in  getting  up  a  most  elaborate,  but  eco- 

nomical lobby  and  front  for  this  pic- 
ture, which  by  the  way  was  one  that 

stacked  up  with  any  we  have  had,  but 
when  the  patrons  of  our  theatre  went 
inside  and  saw  the  picture  which  had 
been  advertised  so  big,  and  which  did 
not  have  a  single  scene  in  the  entire 
film  showing  the  scenes  advertised  out 
in  front  on  the  posters,  then  we  had 
some  real  kicks. 

"Why  is  it  that  film  companies  will 
have  posters  and  photos  made  of  scenes 
that  do  not  appear  in  the  picture  itself? 
The  most  injurious  thing  for  a  theatre- 
owner  to  do  is  to  put  out  posters  and 
advertising  on  a  picture  and  then  have 

zealously  guarding  the  integrity  of  the 
screen  in  its  relation  to  public  morals 
and  public  responsibilities  ?  Any  one 
must  agree  that  this  is  true. 

There  was  never  a  time  in  the  history 

of  America  when  we  needed  more  help- 
ful cooperation,  more  smiles,  more  love, 

more  sunshine,  more  laughter,  more 

ambition  and  more  optimism,  more  hap- 
piness, and  contentment  in  our  social 

and  business  life.  That  is  the  creed  of 

the  motion  picture.  This  is  no  time  for 
gloom  and  pessimism,  assassination  of 
character,  suspicion,  hatred  or  intoler- 

ance. Such  a  creed  is  more  appropri- 
ate for  those  who  refuse  to  view  many 

good  things  in  life  in  the  light  of  their 
achievement. 

Ten  years  from  now  those  who  view 
this  great  method  of  human  expres- 

sion only  as  a  thing  of  evil  will  take 
their  places  in  the  ash  pile  of  human 
progress  along  with  those  who  in 
days  gone  by  fought  the  battles  of : 
"Humanity"  vs.  The  Railroad  in 

the  year  1826. 
Public  Health  and  Welfare  vs.  The 

Bathtub  in  the  year  1842. 

'  Male  Superiority  vs.  Right  of  Fe- 
males to  own  property,  in  the  year 

1848. 

'Intolerance"  vs.  Free  Speech  and 
Free  Press,  from  1492  to  1800. 

his  patrons  come  out  and  tell  him  that 
there  were  several  things  missing,  or 
that  the  scenes  shown  on  the  front  were 

not  in  the  picture.  It  not  only  hurts 
business  at  that  time,  but  destroys  the 
confidence  of  the  public  in  that  theatre. 
I  had  one  theatre  manager  tell  me  the 
past  week,  that  in  his  estimation  the 
greatest  evil  of  the  present  day  in  the 

motion  picture  industry  was  the  mis- 
leading posters  that  the  theatres  were 

forced  to  display  in  front  of  their 
houses. 

"There  are  hundreds  of  good,  first 
class  pictures  being  made  and  shown 
throughout  the  country,  and  as  a  whole 

the  motion  picture  is  'getting  better  and 
better,'  and  the  confidence  of  the  public 
is  gradually  returning  to  the  theatre, 
but  if  the  distributors  and  producers 
who  put  out  pictures  continue  having 
their  art  departments  draw  posters  with 
scenes  shown  on  them  which  are  not  in 

the  picture,  then  that  confidence  which 
we  are  trying  to  gain  from  Mr.  and 
Mrs.  Motion  Picture  fan  will  gradually 
recede  until  it  fades  away  again  into  the 
distance.  Then  it  will  be  just  twice  as 
hard  to  regain,  twice  as  hard  to  hold, 
and  the  theatre  manager  will  be  looked 

on  bv  his  patrons  as  a  faker  and  four- 

flusher." 

Exhibitor  Attacks  Misleading  Posters 

Nat  L.  Royster  of  Birmingham,  Ala.,  Voices 

His  Protest  Against  Certain  Type  of  Ads. 
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The  News   of  the  Week 

Lichtman   Going  Abroad  Feb.  20 

Will  Arrange  for  Distribution 

of  Product  on  the  Continent 

"Robin  Hood"  Wins 

High  Praise  From 

British  Newspapers 

That  "Douglas  Fairbanks  in  Robin 
Hood''  is  proving  exceedingly  popular  with 
the  British  public  and  that  there  is  no  ques- 

tion this  Fairbanks  feature  will  set  a  new 
record  for  gross  receipts  for  the  British 
Isles,  are  statements  contained  in  a  letter 
just  received  from  aboard  from  a  represen- 

tative of  the  Fairbanks  organization. 
'"This  film  sets  a  standard  in  production  which 

will  be  hard  to  follow,"  said  the  London  Evening 
News.  "Clean,  invigorating,  noble  in  purpose  and 
execution,  it  is  a  picture  to  show  to  young  people." 

"If  you  want  to  spend  a  thoroughly  entertaining evening,  go  and  see  this  picture.  You  will  feel 
better  for  it,"  said  the  Star.  "  It  is  the  finest  pro- 
English  film  that  has  been  seen  on  the  screen," 
said  the  Sunday  London  Illustrated.  "The  picture 
is  a  tonic  and,  incidentally  a  fine  boost  for  England." 
"It  is  one  of  the  most  splendid  spectacles  ever  seen 
on  the  screen,"  said  the  reviewer  of  the  London Sunday  Chronicle. 

"Physically  gigantic,  spiritually  satisfying,  ar- 
tistically a  triumph,"  said  the  critic  for  the  London 

Sunday  Pictorial.  "This  is  the  finest  screen  ro- 
mance I  have  yet  seen." 

"  'Douglas  Fairbanks  in  Robin  Hood'  is  unques- 
tionably the  most  splendid  photoplay  ever  made," 

said  the  reviewer  for  the  London  Sunday  Express. 
"'Douglas  Fairbanks  in  Robin  Hood'  is  a  first rate  film,  a  fine  spectacle  and  extremely  good  fun. 

as  well,"   said  the  Daily  Chronicle. 
"Nothing  finer  in  the  way  of  reconstruction  of 

the  past  has  been  done  on  the  film,"  said  the  Lon- don Daily  News. 
'"Douglas  Fairbanks  in  Robin  Hood'  must  cer- tainly be  the  greatest  show  on  earth,  the  most  thrill- 

ing and  gorgeous  entertainment  ever  presented  to 
the  public,"  thought  the  reviewer  for  the  London Daily  Express, 

"The  film  will  be  enjoyed  by  old  and  young  when- 
ever it  is  seen,"  said  the  critic  for  the  Pall  Mall 

Gazett.  "There  is  never  a  -  dull  moment,  and  there is  plenty  of  sparkle  and  fun." 

Ingram  Leaves  Shortly 

for  the  West  Coast  to 

Direct  "Scaramouche" 
Bex  Ingram  will  leave  New  York  for  Cal- 

ifornia within  a  short  time  to  begin  work 
upon  his  next  subject — "Scaramouche." 

It  is  a  novel  of  the  French  Revolution 
by  Rafael  Sabatini  and — by  arrangement 
with  Charles  L.  Wagner — will  be  the  pro- 

duction to  which  the  Metro  director  will  de- 
vote himself,  now  that  he  has  finished 

"Where  the  Pavement  Ends,"  the  South Seas  story  by  John  Russell. 
The  two  principal  roles  will  be  played  by 

Ramon  Novarro  and  Alice  Terry,  both  of 
whom  have  been  brought  to  the  forefront 
of  screen  eminence  under  Rex  Ingram's  di- 

rection. John  F.  Seitz.  photographer  of  all 
the  Ingram  productions,  will  be  at  ttie  cam- 

era. Curt  Rehfeld  is  manager  of  the  pro- duction unit. 

Blanche  Sweet  at  Goldwyn 

Studios  Ready  for  "Tess" 
Blanche  Sweet,  engaged  by  Marshall  Neil- 

an  and  Goldwyn  for  the  lead  in  Neilan's 
third  production  in  association  with  that 
corporation,  "Tess  of  the  D'Urbervilles,'' 
from  Thomas  Hardy's  classic  novel,  has  re- 

turned from  her  vacation  on  a  dairy  farm 
and  is  ready  to  begin  as  soon  as  Mr.  Neil- 
an  calls  his  company  together.  Miss  Sweet 
put  on  fifteen  pounds  while  at  the  dairy 
farm  in  preparation  for  the  role  of  Tess. 

Neilan  is  making  rapid  progress  in  film- 
ing his  oiiginfil  scenario,  "The  Eternal 

Three." 

Al  Lichtman,  president  of  the  Al  Licht- 
man Corporation  and  vice-president  of  Pre- 

ferred Pictures,  will  sail  February  20th  on 
the  Berengaria  for  an  extended  tour 
through  Europe.  The  purpose  of  the  trip 
will  be  to  arrange  for  the  complete  distri- 

bution of  the  Lichtman  product  on  the  con- 
tinent. Lichtman 's  itinerary  will  include 

;:11  the  European  capitals  where  he  will  es- 
tablish Al  Lichtman  Exchanges  to  handle 

Preferred  Pictures  abroad. 

Al  Lichtman 

He  will  go  first  to  London  where  he  has 
timed  his  arrival  there  with  the  premier  of 
''Thorns  and  Orange  Blossoms"  in  that 
city.  In  the  United  Kingdom  the  distribu- 

tion of  Preferred  Pictures  has  already  been 
arranged.  Walterday  handles  Lichtman 's 
output  there.  "Rich  Men's  Wives"  and 
"Shadows"  have  already  been  released  in 
their  territory. 

Lichtman 's  European  trip  is  the  last  step 
in  the  building  up  of  his  complete  distribut- 

Toronto  Critics  Enthuse 

Over  "Robin  Hood" 
"Undoubtedly  the  biggest  spectacle 

Douglas  Fairbanks  has  ever  done, ' ' said  the  critic  for  the  Toronto  Mail 
and  Empire  when  "Douglas  Fair- 

banks in  Robin  Hood, ' '  a  United  Ar- 
tists release,  was  shown  recently  at 

the  Hippodrome,  Toronto,  Can.  "In fact,  few  productions  that  can  come 
any  where  near  this  one  ever  have 
been  placed  on  the  screen." 

" Thrill  follows  thrill,"  said  the  re- 
viewer for  the  Evening  Telegram, 

"and  Douglas  Fairbanks  in  the  stellar 
role  much  more  than  fulfills  expecta- 

tions. Never  before  has  Douglas 
Fairbanks  given  us  so  good  a  pic- 

ture." 

"A  fine  picture;  everything  is  well 
done."  said  the  critic  for  the  Toronto 
Globe. 

ing  organization.  He  expects  to  establish  a 
chain  of  offices  throughout  the  continent 
which  will  take  care  of  the  universal  re- 

leasing system  of  his  product. 
It  is  hoped  that  this  will  be  realized  be- 

fore the  first  anniversary  of  the  establishing 
of  the  Al  Lichtman  Corporation.  In  going 
abroad,  Lichtman  carries  out  his  policy  of 
supervising  personally  the  opening  of  all  his 
offices.  When  the  Al  Lichtman  Corporation 
was  started  Lichtman  made  a  similar  trip 
to  the  key  cities  of  the  United  States  where 
he  allied  himself  with  the  foremost  ex- 
changemen  of  the  country.  In  Canada  he 
is  represented  by  Famous  Players  Film  Ser- 

vice, Ltd. 
In  addition  to  his  English  connection,  for- 

eign distribution  has  also  been  arranged  for 
all  of  South  America,  for  Australia,  for  the 
Dutch  East  Indies  and  Japan.  A  deal  has 
just  been  closed  with  the  Overseas  Trading 
Co.  for  the  Scandinavian  countries. 
Lichtman  recently  returned  from  a  trip 

to  the  coast  where  he  completed  with  his 
partner,  B.  P.  Schulberg,  elaborate  produc- 

tion plans  for  a  large  program  of  future  re- leases. 

J.  Robert  Rubin  Returns  to 
New  York  After  Conference 

J.  Robert  Rubin,  treasurer  and  legal 
counsel  of  the  Louis  B.  Mayer  Productions, 
Inc.,  has  returned  to  New  York  after  an 
extended  business  conference  with  Mr- 
Mayer.  One  of  the  events  which  developed 
from  the  executive  meeting  was  the  an- 

nouncement of  Irving  G.  Thalberg's  being 
made  a  member  of  the  firm  with  the  title 
of  vice-president,  and  his  appointment  as 
a  high  executive  in  the  production  activi- 

ties at  the  Louis  B.  Mayer  Studio. 
It  is  said  that  other  deals  were  entered 

into  by  Mr.  Mayer  and  Mr.  Rubin  during 
the  latter 's  visit  as  a  result  of  which  fur- 

ther announcements  of  interest  to  both  the 
trade  and  public  will  be  made  within  a short  time. 

Metro  Purchases  "Success" 
A  Ralph  Ince  Production 

"Success,"  a  Ralph  Ince  production  based 
on  a  play  of  the  same  name  with  Brandon 
Tynan  in  the  role  he  created  on  the  stage, 
has  been  purchased  by  Metro  Pictures  Corp- 

oration and  is  scheduled  for  release  March 26. 

The  stage  version  was  a  popular  success 
in  New  York — where  it  was  seen  at  the 
Harris  Theatre. — as  well  as  in  Boston,  Cleve- 

land, Pittsburgh  and  other  cities.  In  it 
Mr.  Tynan  was  featured,  critics  declaring 
his  characterization  the  most  distinguished 
of  his  career.  The  authors  are  Adeline 
Leitzbach  and  Theodore  A.  Leibler.  Jr.  The 
photoplay  was  produced  by  Murray  W. Garrson. 

Ryskind  With  Lichtman 
Morrie  Ryskind  has  accepted  the  post  of 

Director  of  Publicity  for  the  Al  Lichtman 
Corporation  to  succeed  J.  M.  Loughborough, 
resigned. 
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Nell  Shipman  zoo  at  Priest  Lake,  Idaho.  The  dog  corral  with  Miss  Shipman  in  the  door- 
way. Torty  malamutes,  huskies,  eskimos,  and  siwash  sledge  dogs  are  housed  in  this  corral. 

Nell  Shipman 's  latest  picture,  "The  Grub  Stake,"  is  distributed  by  American  Releasing 
Corporation. 

Four   From   First  National 

March  Release  List  Includes 

New  Jackie  Coogan  Picture 

Four  productions  of  feature  length  are  on 
First  National's  March  release  schedule: 
"Scars  of  Jealousy,"  "Refuge,"  "The 
Isle  of  Lost  Ships"  and  "Daddy." 

"Scars  of  Jealousy"  is  a  Thomas  H.  Ince 
production  originally  produced  under  the 
title  of  "The  Brotherhood  of  Hate."  The 
story,  written  by  Anthony  Rudd,  deals 
with  city  and  mountain  life  in  the  south. 
Frank  Keenan,  Edward  Burns,  Lloyd 
Hughes  and  Marguerite  de  la  Motte  play 
the  leading  roles.  The  picture  was  directed 
by  Lambert  Hillyer. 

"Refuge"  is  promised  as  the  most  roman- 
tic picture  Katherine  MacDonald  has  ever 

had  with  all  the  thrills  and  action  of  a 
Graustark  adventure.  The  action  trans- 

pires in  the  imaginary  kingdom  of  Mor- 
vinia.  The  cast  includes:  Hugh  Thompson, 
Edmund  Carewe,  Fred  Malatesta,  Eric 
Mayne,  Matilde  Brundage,  Grace  Morse, 
Victor  Potel,  J.  Gordon  Russell  and  J.  Gun 
ii  is  Davis. 

Capt.  Marriott's  South  Sea  island  adven- 
ture story,  renamed    "The    Isle    of  Lost 

Ships ' '  will  be  Maurice  Tourneur  \s  contri- 
bution to  First  National's  March  releases. 

In  the  last  week  of  March  First  National 
will  release  Jackie  Coogan  in  "Daddy"  the next  to  last  feature  that  the  little  star  will 
make  for  this  organization. 

New  Mark  Strand  Theatre 

To  Open  in  Troy 
The  latest  in  the  chain  of  Mark 

Strand  theatres  will  be  opened  in 
Troy,  N.  Y.,  on  February  21,  according 
to  present  plans.  The  house,  which 
cost  about  $350,000,  is  located  in  the 
business  center  of  the  city  and  be- 

comes the  largest  and  most  elaborate 
picture  theatre  in  the  city.  TJly  Hill, 
managing  director  of  the  Mark  Strand 
in  Albany,  will  also  direct  the  affairs 
of  the  new  theatre  which  will  be 
known  as  The  Troy.  The  house  has 
a  seating  capacity  of  2,100.  Edward 
H.  Crawford,  of  New  York,  former 
manager  of  the  Lincoln,  in  Troy,  has 
just  been  secured  as  business  manager 
for  the  new  theatre. 

The  policies  of  the  house  will  be 
similar  to  those  of  the  Mark  Strand  in 
Albany,  and  the  State  in  Schenectady. 

Frank  Mayo  To 

Play  Feature  Roles 

In  Goldwyn  Films 
Frank  Mayo,  who  has  just  been  placed 

under  a  long-term  contract  by  Goldwyn,  will 
be  featured  in  some  of  that  company's  most 
ambitious  productions.  He  is  now  playing 

in  the  new  Rupert  Hughes  picture,  "Souls 

for  Sale." This  is  one  of  the  most  important  con- 
tracts which  Goldwyn  has  made  recently  as 

it  adds  another  motion  picture  actor  of  wide 
experience  and  a  large  following  on  its  ros- 

ter of  players.  Mr.  Mayo  has  been  starred 
in  many  pictures  and  has  played  leads  op- 

posite many  of  the  prominent  feminine stars. 

Nazimova's  "Salome"  Wins 

Place  as  Exceptional  Film 
The  Nazimova  production  of  Oscar 

Wilde's  "Salome"  heads  the  list  of  excep- 
tional photoplays  in  a  recent  issue  of  the 

National  Board  of  Review's  bulletin,  "Ex- 
ceptional Photoplays." 

In  commenting  at  great  length  on  this 
Allied  Producers  and  Exhibitors  Corporation 
release  speaks  of  the  "rare  courage  required 
by  Mine,  Nazimova  to  attempt  an  authentic 
presentation  of  'Salome'  on  the  American 
screen,"  and  goes  on  to  say: 
"Such  an  undertaking  called  for  a  great 

deal  of  artistic  courage  and  no  small  degree 
of  financial  courage  as  well.  The  problem 
was  to  hold  the  interest  of  a  popular  audi- 

ence with  this  exotic  masterpiece  of  Oscar 
Wilde  and  at  the  same  time  steer  clear  of 

the  imminent  perils  of  censorship." 

Cruze  Starts  Work 

On  "Hollywood"  Big 

Paramount  Special 
James  Cruze  has  found  the  very  girl  he 

wants  to  play  the  leading  role  in  his  Para- 
mount all-star  production,  "Hollywood," 

which  he  started  at  the  Lasky  studio,  Mon- 
day, February  12.  The  director  declines  to 

announce  the  young  woman's  name  as  yet 
and  -  will  not  divulge  anything  concerning 
her  beyond  the  fact  that  she  is  strikingly 
beautiful  and  never  has  appeared  in  pictures 
before. 

Walter  Woods  has  written  the  scenario 
from  Frank  Condon's  novelette,  "Holly- 

wood, and  the  Only  Girl,"  and  will  be  the 
production  editor.  The  story,  according  to 
Paramount 's  announcement,  carries  with  it 
no  propaganda  and  no  expose  of  the  secrets 
of  picture-making. 

As  for  the  cast,  Paramount  promises  that 
it  will  include  the  greatest  constellation  of 
screen  luminaries  ever  seen  together  in  one 
picture.  Pola  Negri,  Gloria  Swanson,  Jack 
Holt,  May  McAvoy,  Agnes  Ayres,  Jacqe- 
line  Logan,  Conrad  Nagel,  Walter  Hiers, 
Theodore  Roberts,  Charles  Ogle,  Theodore 
Kosloff,  and  Lois  Wilson  are  among  those who  will  appear. 

Anita  Stewart  to  Appear  in 

Cosmopolitan  Featured  Roles Anita  Stewart  has  signed  a  contract  to  be 
featured  by  Cosmopolitan  Productions  and 
left  immediately  for  Los  Angeles  to  begin 
work. 

The  first  picture  in  which  Miss  Stewart 
will  appear  is  "The  Love  Piker"  by  Frank R.  Adams,  which  originally  appeared  as  a 
story  in  Cosmopolitan  Magazine.  The  screen 
adaptation  was  made  by  Frances  Marion, 
and  will  be  directed  by  E.  Mason  Hopper. 

Miss  Stewart  is  one  of  the  best  known 
screen  actresses,  and  for  several  years  has 
been  appearing  in  Louis  B.  Mayer  produc- 

tions.   
Gable  to  Produce  Balzac's 

"Magic  Skin"  for  Goldwyn 
Goldwyn  has  made  arrangements  for  the 

handling  of  another  great  novel  upon  the 
screen.  A  contract  has  been  signed  with 
Gilbert  Gable  a  new  producer,  to  make  for 
it.  through  Achievement  Films,  Inc.,  a  spe- 

cial production  of  "The  Magic  Skin,"  one 
of  Honore  de  Balzac 's  earlier  and  most  suc- cessful novels.  Charles  Whittaker  has 
been  engaged  to  adapt  the  story  to  the screen. 

Margaret  Loomis  practicing  a  gypsy  dance 
for  Paramount's  "The  Law  of  the  Law- 

less."   Theodore  Kosloff  as  director-general of  dancing 
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Universal's  Sales  Cabinet— -(In  Center) — Art  Schmidt,  General  Sales  Manager.  Left — top,  Herman  Stern,  Edw.  Armstrong;  bottom, 
Cleve  Adams,  H.  M.  Herbel.    Eight — top,  Ned  Depinet,  Jules  Levy;  bottom,  Joe  Friedman,  Clair  Hague,    Canada,   assistant  General Sales  Managers 

Laemmle  Picks  New  Sales  Cabinet 

Creates  Eight  Assistant  General  Sales  Managers  Who 
Will  Bring  Ideas,  Complaints  and  Wants  to  Home  Office 

sales  system  inaugurated  as  a  part  of  the 
Sales  Cabinet  plan,  is  the  vesting  of  the 
Assistant  General  Managers  with  contract 
signing  powers.  Each  of  them  will  have 
definite  and  final  power  to  sign  contracts 
in  his  territorv. 

The  personnel  of  the  new  Universal  Sales 
Cabinet,  the  sales  innovation  established  by 
Carl  Laemmle  to  develop  better  contact  and 

cooperation  with  the  company's  exhibitor 
patrons,  has  been  definitely  decided  upon. 

It  consists  of  the  following  executives: 
Art  Schmidt,  General  Sales  Manager;  Joe 
Friedman,  Assistant  General  Sales  Manager 
in  charge  of  five  reel  features;  and  the  fol- 

lowing newly  appointed  Assistant  General 
Sales  Managers:  Cleve  Adams,  H.  M.  Her- 
bel,    Herman    Stern,    Edward  Armstrong, 

The  Buyer  Asks 

Who  made  the  prints.  Not  only  be- 
fore he  looks  at  your  product  on  the 

screen  but  after  he  has  viewed  it. 
He  wants  to  know  positively  that 
it  has  the  wearing  quality  and  that 
there  is  every  ounce  of  negative 
quality  that  can  be  secured. 
When  you  say  they  are.  Evans  Indi- 

vidual AttentionPrintstlk  knows  that 
they  are  as  perfect  as  it  is  possible 
to  make  them  because  personal  in- 

terest followed  them"  through  every stage.  They  were  not  hustled 
through  as  a  batch,  but  each  scene 
was  a  unit  given,  individual  care. 

Our  Insurance  is  the  Lowest  of  Any 
Laboratory  in  Neiv  York  or  New  Jersey 

Evans  Film  Laboratories 

416  W.  216  St.,  New  York  City 
Phone  Wadsworth  3443 

Jules  Levy,  Ned  E.  Depinet  and  Clair 
Hague. 

With  the  exception  of  Friedman,  who  will 
have  his  headquarters  permanently  in  New 
York,  all  the  Assistant  General  Sales  Mana- 

gers, although  considered  as  home  office 
executives,  will  be  assigned  to  territories, 
in  which  they  will  spend  most  of  their 
time,  coming  to  New  York  four  times  a 
year  for  general  conferences. 

Cleve  Adams  will  control  the  territory 
embracing  the  Universal  film  exchanges  in 
Kansas  City,  Des  Moines,  Minneapolis, 
Oklahoma  City  and  Omaha.  H.  M.  Herbel's 
territory  will  embrace  the  Universal  ex- 

changes in  Pittsburgh,  Cleveland,  Detroit, 
Buffalo  and  Cincinnati.  Stern  will  have  un- 

der his  jurisdiction  the  exchanges  in  Chi- 
cago, .St.  Louis,  Indianapolis  and  Milwau- 
kee. Edward  Armstrong  will  have  charge 

of  San  Francisco,  Salt  Lake  City,  Butte, 
Seattle,  Denver,  Los  Angeles,  Portland  and 

Spokane. Jules  Levy  will  be  responsible  for  the 
territories  embraced  by  the  exchanges  in 
Philadelphia,  Charlotte,  Washington,  D.  C. 
and  New  Haven,  Conn.  Ned  Depinet  will 
cover  the  South,  including  the  Universal 
exchanges  in  Dallas,  El  Paso,  Memphis.  At- 

lanta, Jacksonville  and  New  Orleans. 
The  main  idea  of  the  Sales  Cabinet  is  to 

provide  a  system  by  which  1600  Broadway 
can  be  taken  directly  to  the  office  of  each 
exhibitor.  The  Assistant  General  Sales 
Managers  are  home  office  executives,  ami 
their  constant  liaison  with  all  parts  of  their 
territories  assures  a  direct  connection  be- 

tween New  York  and  every  theatre  owner. 
Also,  they  will  bring  the  ideas,  complaints 

and  wants  of  every  exhibitor  directly  to  the 
home  office.  These  Assistant  General  Sales 
Managers  are  under  instructions  to  get  first 
hand  information  and  suggestions  which  will 
help  Universal  make  the  right  kind  of  pic- 

tures and  to  provide  the  best  possible  dis- 
tribution service. 

One  of  the  most  important  changes  in  the 

"Slander  the  Woman"  Title 
of  Holubar  Production 

"Slander  the  Woman"  has  definitely 
been  selected  as  the  title  for  the  next  Allan 
Holubar  production  through  First  National 
starring  Dorothy  Phillips. 

The  story  deals  with  the  harm  that  can 
be  done  by  idle  gossip.  "Slander  the 
Woman ' '  will  be  released  early  in  April. 

Rothacker  Election 
At  the  annual  election  of  the  Rothacker 

Film  Mfg.  Co.  of  Illinois,  Watterson  E. 
Rothacker  was  •  re-elected  president,  H.  J. 
Aldous  was  elected  vice  president  and 
Charles  E.  Pain,  Jr.,  treasurer.  John  '  G. 
Hahn  was  re-elected  secretary  and  Edward 
H.  Seifert  assistant  secretary  and  J.  G. 
Mammoser  assistant  treasurer.  These,  to- 

gether with  Douglas  D.  Rothacker,  consti- tute the  board  of  directors. 
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Six  Famous  Novels 

Fred  Niblo,  Marcus  Loew  and  Louis  B.  Mayer.    This  picture  was  taken  on  one  of  the  sets 
for  the  Louis  B.  Mayer  presentation  and  Metro  release,  "The  Famous  Mrs.  Fair"  during 

the  Metro  Chief 's  visit  to  Los  Angeles 

"Miles    Standish"    Elaborate  Film 
Charles  Ray  at  Work  on 

Biggest  Picture  of  His  Career 

"The  greatest  achievement  of  Charles 
Ray's  film  career"  was  a  phrase  used  this 
week  by  Arthur  S.  Kane,  president  of  the 
Arthur  S.  Kane  Pictures  Corporation,  in  dis- 

cussing "The  Courtship  of  Miles  Standish," 
on  the  production  of  which  Mr.  Ray  is  now 
engaged.  Only  a  few  facts  in  connection 
with  this  work  have  leaked  through  to  the 
public  from  the  West  coast,  but  Mr.  Kane 
made  known  enough  details  to  justify  the 
prediction  that  the  picture  will  be  the  most 
pretentious  of  Ray's  career. 

Mr.  Ray  has  surrounded  himself  with 
what  is  said  to  be  the  largest  cast  of  name 
parts  that  ever  appeared  in  any  film.  An 
exact  replica  of  the  Mayflower  —  except 
that  the  hull  of  this  newer  vessel  is  of 
structural  steel — has  been  built  in  the  Ray 
studios  and  will,  of  course,  have  a  promi- 

nent place  in  the  photoplay.  The  boat  was 
christened  on  Forefathers  Day,  in  Decem- 

ber last,  when  more  than  a  hundred  mem- 
bers of  the  California  Society  of  Mayflow- 

er Descendants  held  their  annual  meeting 
on  its  deck. 

For  many  months  the  research  depart- 
ment of  Mr.  Ray's  organization,  reinforced 

by  a  number  of  special  experts,  devoted 
the  entire  time  to  a  painstaking  study  of 
the  history  and  traditions  of  the  Mayflower 
adventure.  The  mass  of  books  and  records 
through  which  they  delved  was  sufficient  to 
stock  a  well  equipped  library. 

The  basis  of  the  story  is,  of  course,  Long- 
fellow's epic  poem,  with  the  love  story — of  John  Alden  and  Priscilla  Mullens.  Mr. 

Ray  portrays  the  immortal  lover  who  spoke 
for  his  friend  Miles  Standish.  Mr.  Kane 
made  it  clear,  though,  that  the  picture  is 
to  be  much  more  than  a  historical  film  or 
even  a  spectacular  production. 

"Ex-Kaiser  in  Exile"  Film 

Indorsed  by  Legion  Leaders 
Hanford  MacNider,  Past  Commander  of 

the  American  Legion,  William  P.  O'Connor. 
National  Chaplin,  William  F.  Deegan,  Past 
Commander  of  the  New  York  State  Ameri- 

can Legion  and  many  others,  have  enthu- 
siastically approved  the  two  reel  attraction 

"The  Ex-Kaiser  in  Exile,"  produced  by 
Fred  E.  Hamlin,  according  to  announcement 
made  by  the  W.  W.  Hodkinson  Corporation 
the  distributors  for  the  production. 

Mr.  MacNider  writes:  "Nothing  that  I 
might,  say  could  properly  express  my  com- 

mendation of  your  foresightedness  and  good 
fortune  in  securing  the  motion  picture,  'The 
Ex-Kaiser  in  Exile,'  which  I  have  just  had 
the  pleasure  of  witnessing. ' ' 

On  Goldwyn's  List 
Of  Big  Specials 

Goldwyn  has  just  completed,  or  is  now 
making,  photoplays  based  upon  six  novels 
vihich  have  been  translated  into  the  lan- 

guage of  nearly  every  important  country  on 
the  globe.  And  Goldwyn  has  more  announce- 

ments along  this  line  to  come. 
The  first  novel  to  be  filmed  in  the  pres- 

ent list  of  productions  was  Sir  Hall  Caine 's 
"Christian,''  which  Maurice  Tourneur  di- 

rected, and  which  has  just  been  released. 
Then  came  Marshall  Neilan 's  first  produc- 

tion in  association  with  Goldwyn,  "The 
Strangers'  Banquet,"  from  Donn  Byrne's novel. 
Hugo  Ballin  and  his  wife,  Mabel  Ballin, 

have  just  completed  a  special  feature  based 
upon  Thackeray's  "Vanity  Fair,"  which Goldwyn  is  distributing. 

Marshall  Neilan  is  going  to  picturize  an- 
olher  famous  novel  for  Goldwyn,  Thomas 
Hardy's  "Tess  of  the  D  'Urbervilles. ' ' 
Blanche  Sweet  will  play  the  leading  role 
of  Tess. 

By  an  arrangement  just  entered  into  with 
Jesse  D.  Hampton  who  is  making  a  new 
screen  version  of  Rex  Beach's  Alaskan  gold 
strike  novel.  "The  Spoilers,"  the  produc- 

tion will  be  made  at  the  Goldwyn  studios 
and  will  be  distributed  by  that  firm. 
And  then  there  is  Gen.  Lew  Wallace 's 

"Ben  Hur"  the  screen  rights  to  which 
Goldwyn  purchased  from  A.  L.  Erlanger. 
The  continuity  has  been  prepared  by  June 
Mathis,  Editorial  Director  for  Goldwyn  and 
the  ablest  scenario  writer  of  the  day.  A 
big  director  and  a  great  cast  will  be  en- 

gaged for  this  production.    -  -    -  - 

DeMille's  Yacht  Runs  Into 
Hurricane  in  California  Gulf 

Cecil  B.  DeMille,  who  has  been  on  a  va- 
cation yachting  trip  to  the  Gulf  of  Califor- nia, returned  to  Los  Angeles  Sunday  by  rail 

from  Guaymas,  Mexico,  unsuccessful  in  his 
investigation  of  the  mysterious  and  primi- tive inhabitants  of  Tiouron  Island.  After  a 

comparatively  calm  trip  around  the  penin- 
sula Mr.  DeMille 's  auxiliary  cruiser,  "Sea- 

ward," ran  into  a  seventy-mile  North- 
wester in  the  gulf.  Thirty  foot  waves 

ripped  the  wireless  antenna  away  and 
damaged  the  yacht  so  much  that  after  a 
thirty-six  hour  battle  it  was  decided  to abandon  the  trip. 

Priscilla  Dean  as  she  will  be  seen  in  her 
next    Universal- Jewel    production  "White 

Tiger. ' ' 

Pola  Negri,  Paramount  star.  The  original 
of  this  photo  engraving  was  painted  by 
Tade  Styka,  well  known  French  artist,  and 
is  now  on  exhibition  at  the  Knoedler  Gal- 

leries, New  York 
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Shipman  Productions  for  Hodkinson 

Will  Distribute  Three  Features  Throughout  the  United 
States  and  Canada;  Ernest  Shipman  Makes  Statement 

Laurette  Taylor's  "Peg" 

Praised  by  Critics 

in  Chicago  Papers 
The  praise  bestowed  by  New  York  critics 

upon  Laurette  Taylor  in  the  leading  role  in 
the  screen  version  of  "Peg  o'  My  Heart" 
has  been  repeated  by  the  Chicago  reviewers. 
This  Metro  photoplay,  from  J.  Hartley  Man- 

ners' stage  success,  was  met  with  the  high- 
est delight  in  the  western  city.  The  critics 

were  unanimous  in  classing  Miss  Taylor  as 
one  of  the  screen's  greatest  actresses  by 
virtue  of  this,  her  fiist  photoplay. 

Carl  Sandburg,  the  poet,  writing  in  the 
"Chicago  Daily  News,"  says:  "Not  often 
are  we  so  pleasantly  surprised  as  in  the  ease 
of  Laurette  Taylor  of  the  spoken  play  stage, 
entering  the  silent  picture  drama  and  com- 

ing across  with  notable,  extraordinary  pan- 
tomimic ability  of  the  kind  necessary  in  the 

photoplay  worth  while." 
Mr.  Sandburg  also  calls  attention  to  the 

uniform  excellence  of  the  whole  produc- 
tion: "The  character  portrayals  are  human 

and  effective,  the  subtitles  sparkling.  The 
production  as  a  whole  is  well  balanced." 

After  seeing  the  photoplay  at  the  "Chi- 
cago" Theatre,  Genevieve  Harris  writes  in 

the  Evening  Post: 
"Laurette  Taylor  as  a  screen  debutante 

is  really  quite  remarkable.  I  don 't  see  how 
it  can  fail  to  duplicate  with  picture  audi- 

ences its  success  as  a  spoken  play. ' ' 
The  Herald  and  Examiner  says:  "The 

picture  has  been  pronounced  one  of  the  most 
perfect  pieces  of  winsome  love  action  ever 
put  into  film." 

The  picture  was  adapted  by  Mary  O'Hara 
and  photographed  by  George  Barnes. 

Alvin  Wyckoff  Placed  Under 

Contract  by  Louis  B.  Mayer 
Alvin  Wyckoff,  formerly  director  of 

photography  and  special  photographer  for 
Cecil  B.  De  Mille's  production  at  the 
Famous  Players-Lasky  Studio,  has  been 
placed  under  contract  by  Louis  B.  Mayer  to 
take  charge  of  the  photography  of  the  Fred 
Niblo  Productions  for  Metro  release. 
Mr.  Wykoff's  new  post  marks  his  sec- 

ond engagement  with  this  director,  having 
photographed  "Blood  and  Sand,"  which 
led  up  to  Mr.  Niblo 's  heading  his  own  com- 

pany undier  the  Louis  B.  Mayer  banner. 

Corinne  Griffith,  engaged  by  Goldwyn  to 
play  the  leading  role  in  Elinor  Glyn's  "Six 

Days" 

Another  producer  who  has  joined  the 
ranks  of  the  W.  W.  Hodkinson  Corporation 
has  been  announced  in  their  report  relative 
to  the  distribution  throughout  the  United 
States  and  Canada  of  three  Ernest  Ship- 
man  productions.  These  attractions  com- 

prise two  pieturizations  of  Balph  Conners' 
novels  "The  Man  From  Glengarry"  and 
' '  Glengarry  School  Days, ' '  which,  have 
been  renamed  ' '  The  Good  For  Nothin ' ' ', 
and  "  The  Eapids"  directed  by  D.  M.  Hart- 

ford. The  announcement  says  these  pic- 
tures have  been  produced  in  Canada  upon 

the  exact  locations  as  called  for  in  the 
novels  from  which  they  were  taken. 

In  a  statement  issued  to  the  press  Mr. 
Shipman  said:  "It  is  my  purpose  to  produce 
independent  productions  that  are  less  trou- ble to  the  censor  boards  and  those  that  are 
so  produced  as  to  have  their  strongest  ap- 

peal to  the  American  family.  It  is  also  my 
purpose  to  present  photodramatic  entertain- 

ment free  from  the  spectacular  but  afford- 

Thomas  Meighan  and 

"Ne'er-Do-Well"  Cast 

Back  from  Panama 

After  six  weeks  in  Panama  where  exter- 
ior scenes  for  Eex  Beach's  "The  Ne'er-Do- 

Well, "  were  filmed,  Thomas  Meighan  and  a 
company  of  players  under  the  direction  of 
Alfred  E.  Green  arrived  in  New  York  this 
week  on  board  the  S.S.  Toloa.  The  com- 

pany will  begin  work  immediately  at  the 
Paramount  Long  Island  studio  on  the  inter- 

ior scenes  for  the  picture. 
Scenes  for  the  picture  were  made  in  Pan- 

ama City,  Colon,  in  the  Canal  Zone  and  on 
the  island  of  Toboga.  Among  the  interest- 

ing places  used  were  the  ruins  of  Old  Pan- 
ama, which  was  destroyed  in  1625  by  Mor- 
gan, the  pirate;  the  old  Cherokee  prison, 

famous  in  early  Spanish  history  of  the  coun- 
try, and  the  famous  Union  Club.  Scenes 

of  the  Panama  Canal  locks  were  filmed  both 
from  the  air  by  Government  planes  and 
from  ships  passing  through  the  locks. 

On  the  return  trip  the  company  spent  two 
days  in  Costa  Rica,  visiting  San  Jose,  a mountain  resort,  where  the  most  beautiful 
Spanish  women  in  the  world  are  said  to  re- 

side. While  in  Costa  Rica  a  baseball  team 
composed  of  members  of  the  Paramount 
company  with  Alfred  Green  as  the  pitcher 
played  two  games  of  baseball  with  the  city 
team,  winning  one  and  losing  one  game. 

In  Panama  the  Paramount  company  was 
so  well  liked  that  the  president  of  the  Re- 

public, Senor  Parraz,  entertained  the  mem- 
bers at  a  San  Cocho,  a  native  festival  and 

at  the  Panama  race  course  the  Thomas 
Meighan  handicap  was  run  and  a  Lila  Lee 
cup  was  presented  to  the  winning  jockey. 

A  Correction 

In  last  week's  issue,  the  review  of 
"The  Voice  from  the  Minaret"  er- 

roneously credited  the  distribution  of 
this  picture  to  Paramount.  It  is,  of 
course,  an  Associated  First  National 
release.  Exhibitors  Trade  Review  re- 

grets the  unfortunate  typographical error. 

ing  something  new  and  unusual  in  the  way 
of  film  treatment.  I  believe  that  the  aver- 

age motion  picture  going  public  will  find 
more  interest  in  the  entertaining  possibili- 

ties of  the  unusually  treated  film  drama 
than  they  will  in  the  expensively  dressed 
shallow  stories  that  are  so  prevalent  in  this 

present  day." Speaking  of  his  association  with  the  W. 
W.  Hodkinson  Corporation  as  distributors 
for  his  product  Mr.  Shipman  further  added, 
' '  Through  the  intimate  knowledge  I  have  of 
the  new  line  of  big  product  that  great  suc- 

cess will  be  gained  by  them  throughout  the- 
Motion  Picture  world.  After  a  thorough 
investigation  of  prominent  distributing  or- 

ganizations and  after  making  a  report  to 
my  Canadian  associates  I  have  been  author- 

ized to  sign  with  the  Hodkinson  Corpora- 
tion as  an  evidence  of  our  belief  in  their 

spirit  of  reciprocity  and  their  ability  to 
give  conscientious  efforts  toward  the  pro- 

ductions they  are  handling." 

Lunt  to  Make  Screen  Debut 

In  "Backbone"  at  Strand 

A  private  showing  of  "Backbone,"  the first  of  the  Distinctive  Pictures  Corporation 
features  for  1923  will  be  held  at  the  Strand 
Theatre,  New  York,  on  Tuesday  morning,  at 
ten  o'clock.  Arthur  S.  Friend,  the  president 
has  sent  out  invitations  for  the  viewing  of" this  picture,  which,  as  the  Review  has  an- 

nounced, will  mark  the  screen  debut  of  Al- 
fred Lunt.  With  him  in  "Backbone"  is Edith  Roberts. 

The  story  is  by  Clarence  Budington  Kel- 
land  and  appeared  serially  in  the  Saturday 
Evening  Post.  Edward  Sloman  directed  the 
play.  The  showing  will  be  under  the  person- 

al direction  of  Joseph  L.  Plunkett. 

Four  Americans  Are  Commended 
Four  pictures  distributed  by  American 

Releasing  are  picked  for  special  mention  by 
The  National  Board  of  Review  on  its  Janu- 

ary bulletin  of  noteworthy  subjects.  They 
are  "As  a  Man  Lives,"  "One  Million  in 
Jewels,"  "Outlaws  of  the  Sea"  and  "Solo- 

mon in  Society." 

Vera  James  in  a  striking  pose  from  the  Uni- 
versal-Jewel production  "Bavu" 
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Photograph  of  the  dam  which  is  in  preparation  and  which  will  he  used  to  film  several 
scenes  for  the  Reginald  Barker  production,  "Hearts  Aflame."    Director  Barker  is  shown 

at  the  extreme  left  and  Anna  Q.  Nilsson  in  the  center.    This  will  he  a  Metro  release. 

Detroit  Newspapers 

Give  High  Praise  to 

"One  Exciting  Night" 
"If  'One  Exciting  Night'  doesn't  run 

three  weeks  at  the  Strand  we'll  stop  re- 
viewing pictures  and  go  to  work,"  said  J. 

L.  K.,  critic  for  the  Detroit  Evening  Times 
in  his  review  of  D.  W.  Griffith's  mystery 
picture,  a  United  Artists  release,  when  it 
opened  at  the  Broadway  Strand  theatre, 
Detroit.  "Griffith  has  put  another  halo 
around  the  genius  that  'shot'  'The  Birth  of 
a  Nation'.  Movie  fans  have  seen  Griffith 
in  romance,  Griffith  in  spectacle,  Griffith  in 
pathos  and  Griffith  in  war,  but  never  Grif- 

fith in  mystery  melodrama.  Try  it  just 
once.  You'll  like  him  in  melodrama,  too! 
Like  the  crack  of  a  coachman's  whip  action 
unreels.  Here  comedy,  tragedy,  romance 
and  mystery  abide.  Griffith  detail  takes  the 
spotlight.  For  every  move  there 's  a  rea- 

son, >a  logical  foundation  previously  laid. 
Griffith  in  melodrama  is  the  same  master 
mind  as  Griffith  in  spectacle." 

Nell  Shipman  in  "The  Grub-Stake,"  from 
a  story  written  by  herself  and  distributed 

by  American  Releasing  Corporation 

"D.  W.  Griffith's  'One  Exciting  Night' 
is  that  and  a  lot  more,"  said  the  critic  for 
the  Detroit  News.  "It  is  decidedly  novel 
entertainment  and  will  doubtless  prove  one 
of  the  most  talked  of  pictures  of  the  cur- 

rent season.  Although  there  are  only  two 
film  veterans  in  the  cast,  the  picture  is  un- 

usual if  only  for  its  excellent  acting." 
"  'One  Exciting  Night'  is  a  picture  that 

will  please  everybody,"  said  the  critic  for 
the  Detroit  Free  Press,  "because  it  is  full 
of  the  best  elements  of  play  building.  There 
is  not  a  dull  moment  and  the  most  blase 
spectator  is  being  surprised  at  every  turn. 
Only  Griffith,  perhaps,  could  have  done  this 
thing  so  well.  This  picture  is  new  and  it 
is  refreshing.  For  sheer  delight  of  enter- 

tainment one  pauses  to  recall  when  there 
has  been  anything  on  the  screen  to  approach 

it." 

Annual  Meeting  Held 

by  A.  E.  Stockholders 
The  stockholders  of  Associated  Ex- 

hibitors, Inc.,  held  their  annual  meet- 
ing in  the  offices  of  the  company  on 

Tuesday  last  and  re-elected  the  fol- 
lowing directors:  Arthur  S.  Kane, 

Roy  Crawford,  Elmer  R.  Pearson, 
John  C.  Ragland  and  John  P.  Fritts. 
George  M.  Sharrard  was  added  to  the 
list  of  directors.  The  directors  re- 

elected Arthur  S.  Kane,  president; 
Roy  Crawford,  vice-president  and 
treasurer;  John  C.  Ragland,  secre- 

tary; Walter  N.  Seligsberg,  assistant 
secretary,  and  G.  Bardet,  assistant 
treasurer.  Mr.  Kane,  Mr.  Crawford, 
Mr.  Pearson,  Mr.  Fritts  and  Mr.  Shar- 

rard were  elected  members  of  the 
executive  committee. 

The  directors  voted  to  declare  a  two 
per  cent,  dividend  for  the  first  quar- 

ter of  1923  on  the  company's  pre- ferred stock  to  stockholders  of  record 
as  of  March  25th  next,  and  an  accrued 
and  deferred  dividend  of  2  2-3  per 
cent,  for  the  last  four  months  of  1921 
to  stockholders  of  record  as  of  Decem- 

ber 31st,  1921.  The  dividend  for  the 
first  cmarter  of  1923  is  payable  April 
4th. 

These  dividend  declarations  make 
complete  the  payment  of  all  dividends 
from  March  1st,  1921,  when  the  pres- 

ent corporation  was  formed,  until  the 
end  of  the  first  quarter  of  1923.  They 
show  the  finances  of  the  company  to 
be  in  an  excellent  condition. 

Four  Screen  Stars 

Are  Engaged  For 

Goldwyn's  "Spoilers" Four  screen  stars  hare  been  engaged  for 
Jesse  D.  Hampton's  new  screen  version  of 
Eex  Beach's  "The  Spoilers,"  which  he  is 
making  at  the  Goldwyn  studios  for  distri- 

bution by  the  corporation. 
Milton  Sills  has  been  engaged  to  play  the 

part  of  Glenister.  Anna  Q.  Nilsson  will  be 
the  Cherry  Malotte,  Bryant  Washburn,  a 
third  star  in  his  own  right,  is  cast  for  At- 

torney Wheaton,  and  Wallace  MacDonald 
will  have  the  role  of  the  Bronco  Kid. 

Lambert  Hillyer,  wbc  is  to  direct  the  re- 
filming  of  this  novel,  is  ready  to  begin  as 
soon  as  the  "West  Street."  said  to  be  the 
biggest  ever  constructed  for  a  photoplay, 
now  under  way  on  the  Goldwyn  lot,  is  com- 

pleted.   This  will  be  in  a  short  time. 

Griffith  and  His 

Company  Are  Guests 
At  Mardi  Gras 

D.  W.  Griffith  and  his  company  of  play- 
guests  of  the  city  of  New  Orleans  at  the 
guests  of  the  city  of  New  Orleans  at  the 
annual  Mardi  Gras  pageant  there  this  week. 
While  taking  scenes  at  New  Iberia, 

Louisiana,  Griffith  and  his  party  were  in- 
vited to  attend  the  celebration  with  the 

Mayor. The  visit  of  the  Griffith  party  may  be 
more  than  a  social  gesture,  as  a  committee 
of  financiers  of  that  city  has  been  negotiat- 

ing with  the  Griffith  organization  for  several 
months  regarding  the  building  of  a  studio 
there,  to  be  used  as  a  winter  studio  by  the 

pioducer. Prospective  sites  have  been  located,  and 
the  funds  necessary  for  the  promotion  have 
been  pledged. 

In  addition  to  his  standing  as  a  director, 
the  South  persists  in  a  sentimental  desire  to 
have  Griffith  locate  there  as  he  was  born 
in  Kentucky  and  as  a  school-boy  spent  much 
time  in  New  Orleans. 

While  in  Louisiana,  "The  White  Rose" 
company  will  take  scenes  in  fourteen  small towns. 

Glenn  Hunter,  star  in   "Second  Fiddle," Film    Guild    production    released  through 
Hodkinson 
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Warners  Plan  Exploitation  Campaign 
Have  in  Mind  for  Series  of  Eighteen  Subjects  Unusual 
Expedient  Believed  to  Be  as  Wide  in  Scope  as  the  Float 

The  biggest  national  advertising  drive  in 
the  history  of  the  Warner  Brothers  organ- 

ization is  being  planned  and  will  be 
launched  for  the  coming  series  of  eighteen 
Warner  classics,  following  the  completion  of 
the  Sinclair  Lewis  novel,  "Main  Street." 

An  approximate  expenditure  of  $5,000,000 
will  be  involved  in  the  production  and  ex- 

ploitation of  these  pictures.  A  substantial 
portion  of  this  amount  will  be  spent  in  trade 
paper  advertising,  in  a  national  billboard 
campaign,  and  in  the  leading  fiction  and  mo- 

tion picture  magazines. 
The  purpose  of  the  magazine  advertising 

is  not  only  to  firmly  imbed  the  names  of 
the  Warner  classics  in  the  minds  of  the 
theatre-going  public,  but  also  to  have  the 
trade  mark  adopted  by  the  concern,  "Clas- 

sics of  the  Screen,"  definitely  identified with  Warner  Brothers. 
"In  planning  our  national  advertising 

campaign,"  said  Harry  M.  Warner,  "we have  taken  into  consideration  the  vital  and 
unusual  phases  of  the  campaign.  The  trade 
in  general  and  the  public  knows  of  the 
transcontinental  tour  being  made  by  our 
float  which  is  advertising  the  seven  classics 
being  released  this  season." 
"We  have  planned  something  unusual 

and  something  with  as  wide  and  far  reach- 
ing a  scope  as  the  float  for  the  coming  series 

of  eighteen  productions.  And  while  I  do 
not  care  to  reveal  my  plan  at  this  time,  ex- 

hibitors can  rest  assured  our  policy  of  co- 
operation will  be  doubly  effective  and  pro- 

ductive of  greater  and  bigger  box-office  re- 
sults with  our  attractions." 

"Every  known  national  magazine  will  be 
used  in  our  campaign.  We  plan  to  inform 
at  least  fifty  million  people  that  we  have 
one  of  the  greatest  line-ups  of  worth-while 
pictures  in  the  business." 
"And  this  persistent  and  consistent  effort 

is  bound  to  have  its  effect  on  the  exhibitors' 
box-offices.  It  simply  means  that  we  are 
planning  to  have  ready-made  audiences  for 
every  exhibitor  booking  our  attractions.  But 
we  aim  to  go  further. ' ' 
"We  have  received  wonderful  co-opera- 

tion from  the  national  trade  papers  and  the 

regional  publications,  and  through  these 
mediums  we  propose  to  acquaint  the  entire 
industry  with  surefire  suggestions  on  how  to 
put  over  each  feature.  We  will  carry  on  no 
stereotyped  form  of  advertising,  but  rather 
we  will  center  our  efforts  in  making  known 
as  simply  and  as  intelligently  as  possible  the 
many  box-office  angles  to  be  used  by  exhibi- 

tors in  their  local  campaigns. ' ' 
"If  all  the  elements  that  go  to  make  up 

this  wonderful  industry  of  ours  will  fuse 
together,  work  toward  the  fixed  purpose  of 
maintaining  its  dignity  and  constantly  pro- 

gressing forward,  a  new  era  will  soon  be 
born  and  this  era  will  make  happier  and 
more  successful  people  of  everybody  in  the 

business. ' ' 

among  others  Charlie  Murray  and  Flora 
Finch.  Another  well  liked  film  is  the  latest 
of  the  Earl  Hurd  animated  comedy  car- 

toons, "Chicken  Dressing."  This  offering 
presents  animated  drawings,  live  animals 
and  people  all  photographed  and  shown  on 
the  screen  at  the  same  time.  "Teepee 
Town,"  a  Burr  scenic  photographed  by  W. 
A.  Van  Scoy,  is  another  unit  of  the  Cameo's- 

program. 

"The  Last  Hour"  Has 

Strong  Opening  at 

B.  S.  Moss'  Cameo 
"The  Last  Hour,"  an  Edward  Sloman 

production  released  by  C.  C.  Burr  of  Mas- 
todon Films,  Inc.,  opened  to  unusually  big 

business  at  B.  S.  Moss'  Cameo  Theatre, 
Broadway  and  Fortv-second  street,  New 
York,  Feb.  11. 

During  the  evening  a  crowd  that  filled  the 
long  lobby  were  kept  waiting  to  get  in  to 
see  the  feature.  This  also  happened  on 
Monday  evening,  when  the  indications  point- 

ed to  a  record  breaking  week. 
A  well  selected  program  surrounds  ' '  The 

Last  Hour,"  in  which  Milton  Sills,  Carmel 
Myers,  Alec  Francis,  Pat  O'Malley,  Eric 
Mayne,  Walter  Long  and  Charles  Clary  por- 

tray the  leading  roles.  On  the  same  bill 
is  one  of  the  All-Star  Comedies,  produced 
by  the  Burr  organization  and  released 
through  the  W.  W.  Hodkinson  corporation. 
It  is  called  "A  Social  Error"  and  features 

John  Lowell  Taking 

Boxing  Lessons  for 
Next  Blazed  Trail 

L.  Case  Russell  is  at  work  on  the  next 
Blazed  Trail  Productions  feature  for  John 
Lowell.  The  title  of  this  special,  which  is 
scheduled  to  follow  Blazed  Trail's  present 
release,  "Lost  in  a  Big  City,"  is  not  an- 

nounced, but  it  is  understood  that  the  work- 
ing title  is  "Power."  George  Irving,  who 

directed  "Lost  in  a  Big  City,"  will  direct, 
.Joseph  Settle  will  photograph,  and  it  is  un- 

derstood that  Evangeline  Russell,  who  plays 
a  leading  role  in  "Lost,"  is  to  appear 
opposite  Mr.  Lowell  in  this  new  feature, 
which  is  said  to  give  Mr.  Lowell  greater 
opportunities  than  his  present  release  or  his 
previous  success,  "Ten  Nights  in  a  Bar- 

room. ' ' 

Mr.  Lowell  is  taking  scientific  boxing 
instruction  these  days,  preparing  for  his 
coming  Blazed  Trail  feature.  As  a  plain 
"knock  'em  down  and  drag  'em  out"  artist 
Mr.  Lowell  has  few  superiors  on  the  screen, 
but  he  feels  a  few  hints  in  jiu-jitsu  may 
come  in  handy  in  this  new  story. 

It's  "The  Busybody"  Now 
The  name  of  C.  C.  Burr's  latest  All-Star 

comedy  "The  Nuisanee"  has  been  changed 
to  "The  Busybody."  This  was  done  to 
prevent  confusing  it  with  a  comedy  that  was 
produced  some  time  ago  under  the  sanie 
title. 
Kathlene  Martyn,  famous  stage  beauty 

a^K1  formp-  ZipgteVI  Follies  girl,  has  joined 
the  cast  of  the  All-Star  comedies. 

Constructing  Gopher  Prairie  at  the  Warner  Brothers'  West  Coast  studios  for  "Main 
-Street,"  the  Sinclair  Lewis  novel  being  directed  by  Harry  Beaumont. 

Eva  Novak 

TEMPTATION 
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Burr  Buys  Stories  for  New  Series 

Secures  "The  Average  Woman"  by  Dorothy  De  Jaeggers, 
and  "Rich  Men's  Sons"  by  Gerald  Duffy,  to  Start  List 

Independent  Film 
Reviews 

C.  C.  Burr,  president  of  Mastodon  Films, 
Inc.,  has  already  bought  two  stories  which 
he  will  produce  for  his  next  program  of 
features  for  the  independent  market.  These 
are  ' '  The  Average  Woman, ' '  a  story  by 
Dorothy  De  Jaeggers  from  the  Saturday 
Evening  Post,  and  "Bich  Men's  Sons,"  by 
Gerald  Duffy.  These  are  the  first  of  a  large 
program  of  features  scheduled  to  follow  the 
completion  of  the  Big  Six  program  an- 

nounced for  the  independent  market  by  C. 
C.  Burr  last  season. 

The  Big  Six  include  "I  Am  the  Law," 
an  Edwin  Carewe  production  with  Kenneth 
Harlan,  Alice  Lake,  Bosemary  Theby,  Noah 
and  Wallace  Beery  and  Gaston  Glass  in  the 
cast;  "Secrets  of  Paris,"  a  Whitman  Ben- 

nett production  which  is  now  being  widelv 
played;  two  Johnny  Hines'  feature  comedies 
among  which  are  ' '  Sure  Fire  Flint ' '  with 

Doris  Kenyon  and  his  latest  not  yet  re- 
leased called  "Luck"  with  Violet  Merser- 

eau;  "The  Last  Hour,"  featuring  Milton 
Sills  and  Carmel  Myers,  an  Edward  Sloman 
production  from  the  story  "Blind  Justice" 
by  Frank  E.  Adams  which  appeared  as  a 
serial  in  Munsey's  Magazine  sometime  ago, 
and  "You  Are  Guilty,"  an  Edgar  Lewis 
production  with  James  Kirkwood,  Doris 
Kenyon  and  Mary  Carr  in  the  cast.  The 
last  two  also  have  not  yet  been  released. 

The  C.  C.  Burr  productions  have  been 
noted  for  their  casts,  this  fact  having  re- ceived comment  from  exhibitors  and  critics 
alike. 

Following  ' '  The  Average  Woman ' '  will come  a  series  of  other  features.  Mr.  Burr 
says  he  will  be  prepared  in  a  few  days  to 
give  out  the  entire  schedule  for  his  next 
program.  As  before,  all  his  productions  are 
made  for  the  independent  market. 

Warners  Putting  Out 

Broadside  on  Their 

Coming  Productions 
An  eight  page  broadside  press  sheet  con- 

taining a  large  number  of  helpful  publicity 
and  exploitation  aids  for  exhibitors  has  been 
published  by  the  Warner  Brothers'  advertis- 

ing and  publicity  staff  in  connection  with 
■"Little  Church  Around  the  Corner." 

The  sheet  is  of  newspaper  size,  and  each 
page  is  filled  with  material  suitable  for  pub- 

lication. Three  and  a  half  pages  have  been 
devoted  to  stories  concerning  the  produc- 

tion. Feature  yarns  of  moderate  length, 
production  cuts,  suggestions  for  a  mailing 
campaign,  program  rcadars,  advance  and 
current  reviews,  and  forceful  one,  two  and 
three  column  newspaper  advertisements  are 
to  be  found. 

Also  of  interest  to  exhibitors  is  the  page 
containing  the  advertising  accessories.  The 
page  devoted  to  exploitation  suggestions 
contains  out  of  the  beaten  track  hints  on 
how  to  put  over  the  attraction. 

Creole  Buys  "Notoriety" 
For  Two  Southern  States 

Sam  Sax,  sales  manager  for  L.  Lawrence 
Weber  &  Bobby  North,  now  on  a  tour  of  the 
Southern  states,  reported  that  the  Creole 

Enterprises  Inc.,  bought  Will  Nigh's  photo- 
drama,  "Notoriety,"  for  Louisiana  and Mississippi. 

At  the  same  time  the  Southern  buyers 
announce  that  the  Weber  &  North  feature 
will  play  the  Saenger  circuit  of  theatres  at 
advanced  prices. 

A  large  shipment  of  accessories  on  "No- 
toriety" has  been  made  to  the  Southern exchange. 

Weber  &  North  Issue 

Press  Sheet  on  the 

Feature  "The  Curse" The  advertising  and  exploitation  depart- 
ment of  L.  Lawrence  Weber  &  Bobby  North 

have  this  week  completed  the  press  sheet 
on  the  six-reel  melodrama,  "The  Curse." 
A  feature  of  the  campaign  is  an  effective 
number  of  tie-ups  on  the  Blaney  story.  The 
first  is  an  arrangement  with  local  merchants 
booking  up  the  title  "The  Curse"  in  their 
commercial  advertising.  The  sample  adver- 

tisement will  illustrate.    It  goes  as  follows: 
"  'The  Curse'  is  the  high  cost  of  living. 

Eeduee  it  by  buying  your  merchandise 
here."  The  slogan  is  adapted  to  the  com- 

modity of  every  store.  A  jeweler,  for  in- 
stance, carries  a  refrain  "Cheap  Jewelry 

is  'The  Curse.'  Pay  more  and  get  the  gen- 

uine article. ' ' Newspapers  are  also  taken  care  of  in  the 
tie-ups.  Moral  support  from  clergymen  is 
also  assured  in  the  publicity  suggestions 
described  in  the  press  sheet.  Tying  up  the 
title  with  any  local  campiagn  for  the  elim- 

ination of  any  evil  also  is  suggested  in  the 
press  sheet. 

Hope  Loring  Will  Adapt 
"East  Side  West  Side" 

Announcement  was  made  this  week  by 
Eastern  Manager  Irving  Lesser  of  Principal 
Pictures  Corporation,  that  Producer  Irving 
Cummings  had  signed  Hope  Loring  to  adapt 
"East  Side  West  Side,"  the  famous  Broad- 

way stage  success,  for  the  screen.  Mr. 
Cummings  also  has  signed  Kenneth  Harlan 
and  Eileen  Percy  for  the  production.  He 
will  direct  the  picture. 

"East  Side  West  Side"  was  one  of  the 
best  money-makers  on  Broadway  last  year. 
It  played  a  long  engagement  at  the  Nora 
Bayes  theatre  in  New  York  and  had  to 
move  out  only  because  a  previous  booking 
contract  and  other  Broadway  houses  were 
occupied.  Consequently  it  played  the  larger 
cities  and  later,  in  view  of  public  demand, 
had  to  be  released  to  stock  companies. 

Man  and  Wife,  Arrow 
CAST  ASD  SYNOPSIS 

Caleb  Perkins,  Maurice  Costello ;  his  wife,  Edna May  Spooner;  their  daughters — Dolly,  Gladys  Les- lie, and  Dora,  Norma  Shearer;  Howard  Fleming 
TR°1?.ert,  E,liott:  Walter  Powell,  his  cousin,  Ernest 
Hilhard. 

Caleb  Perkins  is  a  farmer  of  the  Berkshire  Hills with  strict  ideas.  His  daughter  Dora,  after  re- peated y  refusing  to  accede  to  her  father's  demands that  she  marry  a  farmhand  in  order  that  the  farm may  remain  in  the  family,  leaves  home.  Two  years pass  and  no  word  has  been  received  from  her Howard,  a  doctor,  comes  to  the  Perkins'  home  as  a boarder  to  recuperate  his  shattered  health  He falls  in  love  with  Dolly,  and  after  explaining  that he  is  a  widower,  that  his  wife  had  been  killed  in  a hotel  hre  and  the  body  never  found  proposes  and is  accepted.  The  two  go  to  the  city,  where  Howard opens  a  sanitarium.  A  patient  is  brough  to  his home  through  the  instrumentality  of  his  cousin  It proves  to  be  Dora,  who  had  not  been  in  a  hotel hre  but  had  been  injured  in  an  automobile  accident and  is  supposed  to  be  permanently  insane.  Dolly learns  of  the  presence  of  her  sister,  begs  the  doctor to  restore  Dora  to  health  and  sanity  and  then  re- urns  to  the  Berkshire  home.  An  operation  is  per- formed and  Dora  is  restored  to  reason,  but  she  is not  informed  of  what  has  taken  place.  The  cousin however    m   love   with   her,   tells   her.     Dora  also 
rH„UrnS^  °me'JwheJe  st.e  suffers  a  reIaPs<=  and  dies. Howard  provides  for  Dolly  and  the  child  that  has come  to  her,  and  a  couple  of  years  later  the  two are  united. 
"Man  and  Wife"  was  directed  by  John L.  McCuteheon  for  Effanem  Productions. 

I  he  story,  a  simple  tale  of  the  country and  the  city,  was  written  for  the  screen  by Leota  Morgan.  Throughout  its  telling  there is  maintained  a  goodly  degree  of  interest, the  marked  pathos  contained  in  the  last 
reel  or  more  easily  putting  the  subject  in 
the  'weepy"  category.  The  tears  will  be in  evidence  in  any  house. 

The  opening  of  the  picture  is  most  aus- 
picious— the  first  few  scenes  forming  an  at- tractive scenic  in  themselves.  There  are 

views  of  a  placid  stream,  of  cows,  of  an alluring  countryside.  The  atmosphere  of  the 
farm  clings  to  the  story  throughout  its 
telling. 

The  work  of  the  cast  is  praiseworthy. 
The  larger  share  of  the  portrayal  falls  to 
Eobert  Elliott,  and  he  most  competently  car- 

ries the  part  assigned  to  him.  Opportunity for  strong  contrast  is  afforded  in  the  roles 
given  to  Gladys  Leslie  and  Norma  Shearer. 
The  first  is  that  of  a  light  hearted  girl  con- 

tented with  her  rural  surroundings  and  who until  she  falls  in  love  with  Howard  has  no 
thought  of  leaving  them.  The  other  from 
the  first  can  see  only  those  things  that  have 
to  do  with  the  city.  She  is  serious  in  mind and  in  purpose. 
"Man  and  Wife"  should  satisfy  the  pa- 

trons of  any^  theatre.  It  depends  for  its strength  on  situations  and  not  on  mobs  or 
elaborate  settings — although  as  to  the  latter 
they  are  entirely  adequate  for  the  story. 

Walturdaw  Buys  English 

Rights  to  "Only  a  Shopgirl" 
Foreign  rights  are  selling  quickly  on  the 

C.  B.  C.  Film  Sales  Corporation  series,  and 
almost  all  the  foreign  territories  have  been 
disposed  of. 

This  week  English  rights  of  "Only  a 
Shopgirl"  were  taken  over  by  the  Waitur- 
daw  Company,  Ltd.  of  London. 
An  American  representative  for  Waltur- 

daw saw  the  feature  and  declared  it  would 
go  over  wonderfully  with  the  English  audi- 

ences and  immediately  closed  negotiations. 

Finish  "Temporary  Marriage" 
Michael  Eosenberg,  production  chief  or 

Principal  Pictures  Corporation,  this  week 
wired  Eastern  Manager  Irving  Les- 

ser that  production  on  "Temporary  Mar- 
riage," the  first  release  of  Sacramento  Pic- 

tures Corporation  for  Principal  distribution 
is  now  being  edited  and  titled. 

VernokSteele 

IS  ONE  OF  THE  MANY 
STARS  IN 

TEMPTATION 
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Close  Territories  on  "Drug  Traffic" 
Dozen  Exchanges  Contract  for  Harvey  Gates'  Original, 
Which  Will  Be  Ready  for  Issue  Early  the  Coming  Month 

The  timeliness  of  productions  dwelling  on 
the  widespread  drug  evil  was  substantiated 
last  week  following  announcement  of  the  re- 

lease of  Harvey  Gates '  ' '  The  Drug  Traf- 
fic."  The  subject  stars  Gladys  Brockwell  and 

Barbara  Tennant  with  an  able  cast  support- 
ing. The  picture  will  be  ready  for  booking 

for  the  first  week  in  March. 
The  following  exchanges  have  closed  deals 

for  distribution  of  the  feature:  Benowned 
Pictures  Exchange  for  New  York  City, 
northern  New  Jersey  and  New  York  State; 
Gene  Marcus  of   Twentieth   Century  Film 

Fitzgerald  Film  Is 

to  be  Known  as  "The 

Accidental  Husband" 
"Her  Accidental  Husband"  is  the  title 

that  has  been  selected  by  the  C.  B.  C.  Film 
Sales  Corporation  for  the  new  feature  that 
company  will  release  to  the  state  rights  mar- ket. 

This  is  the  Dallas  M.  Fitzgerald  produc- 
tion, featuring  Miriam  Cooper,  Forrest  Stan- 

ley, Mitchell  Lewis,  Eichard  Tucker,  Maude 
Wayne  and  Kate  Lester,  to  which  C.  B.  C. 
secured  distribution  rights. 

The  title  was  not  chosen  off-hand,  but  was 
s(  lected  as  the  best  submitted  among  hun- 

dreds offered  by  actual  theatre  patrons.  The 
picture  was  taken,  under  a  working  title, 
and  run  in  two  large  theatres  and  a  prize 
offered  for  the  best  title  submitted.  This 
was  to  serve  the  twofold  purpose  of  secur- 

ing a  good  title  for  the  feature,  and  of  get- 
ting audience  ideas  on  what  constitutes  a 

title  that  holds  their  interest. 
The  picture  is  ready  for  release  now. 

Two  More  Players 

Added  to  Cast  of 

C.  B.  C.'s  Feature 
Two  more  well  known  players  were  added 

to  the  cast  being  lined  up  for  C.  B.  C.'s 
•"Temptation,"  with  the  signing  up  of  Eva Novak  and  Vernon  Steele. 

Both  these  players  are  considered  by  ter- 
ritorial buyers  to  be  important  additions  to 

the  cast  which  already  includes  Bryant 
"Washburn  and  June  Elvidge. Eva  Novak's  most  recent  achievements 
were  in  the  leading  feminine  role  opposite 
Jack  Holt  in  Paramount 's  "The  Making  of 
a  Man"  and  with  Thomas  Meighan  in  "The 
Man  Who  Saw  Tomorrow." 

Vernon  Steele  is  one  of  the  new  screen 's 
3uost    popular    leading    men.    Other  well 

Exchange  of  Philadelphia  for  eastern  Penn- 
sylvania and  Southern  New  Jersey;  Stand- 

ard Film  Exchange  for  Western  Pennsyl- 
vania, West  Virginia,  Kentucky,  Ohio,  and 

Michigan. 
Midwest  Film  Exchange  of  Milwaukee  for 

Wisconsin;  Si  Griever  of  Griever  Produc- 
tions, Inc.,  of  Chicago,  for  Illinois;  Ben 

Friedman  of  Minneapolis  for  Minnesota  and 
North  and  South  Dakotas;  All-Star  Features 
Exchange  for  Washington,  Idaho,  Montana 
and  Oregon ;  De  Luxe  Film  Exchange  of 
Washington  for  District  of  Columbia,  Mary- 

land and  Virginia. 

known  players  will  be  announced  within  the 
week. 

Jack  Cohn,  who  has  been  at  the  produc- 
tion centre  for  the  past  two  weeks,  is  on  the 

way  to  his  New  York  offices.  Production 
was  started  on  "Temptation"  before  his 
departure,  and  he  has  wired  that  it  looks 
like  a  fine  production  of  a  high  calibre. 

Warners  Take  Over 

Other  Half  of  Floor 

at  1600  Broadway j 
The  phenomenal  growth  of  Warner 

Brothers  during  the  past  season  has  neces- 
sitated the  taking  over  of  additional  floor 

space  in  the  Mecca  Building,  1600  Broad- 
way, New  York.  Fifty-five  hundred  square 

feet  were  secured,  and  the  organization  now 
occupies  the  entire  ninth  floor  of  the  build- 

ing, comprising  11,000  square  feet. 
Within  a  period  of  twelve  months,  fol- 

lowing the  release  of  "Why  Girls  Leave 
Home"  and  "School  Days,"  the  Warners have  moved  from  the  sixth  floor  of  the 
building  to  the  eighth,  and  finally  into  their 
present  spacious  quarters. 

Aywon  to  Issue  a  Second 

Series  with  the  "Big  Boy" 
Nathan  Hirsh,  president  of  Aywon  Film 

Corporation,  has  completed  arrangements 
with  the  Seeling-Brittain  Company  for  the 
production  of  a  series  of  six  productions. 
"State  right  buyers  were  so  delighted with  the  results  received  on  the  first 

'Big  Boy'  Williams  Series,"  said  Mr.  Hirsh. 
"that  I  was  happy  to  negotiate  this  second 
series  of  the  same  player.  These  pictures 
will  be  even  bigger  and  better  than  the  first 
series  and  should  bring  the  exchanges  still 

greater  profits. ' ' Mr.  Hirsh  stated  that  from  letters  already 
received  .about  65  percent  of  the  territories 
is  practically  sold. 

"Mind  Over  Motor"  Completed 
Announcement  testifying  to  the  preten- 

tious plans  of  Principal  Pictures  Corporation 
and  corroborative  of  its  previous  statements 
that  it  will  distribute  independent  produc- 

tions on  an  elaborate  scale  was  made  this 
week  by  Eastern  Manager  Irving  Lesser. 
Mr.  Lesser  told  of  the  completion  of 
"Mind  Over  Motor,"  based  on  a  story  writ- 

ten by  Mary  Eoberts  Einehart. 
The  subject  is  said  to  be  a  luxurious 

production  starring  Trixie  Friganza,  one  of 
the  exploited  stars  in  vaudeville. 

Cohan  Unable  to  Go  West 

George  M.  Cohan,  according  to  announce- 
ment made  this  week  by  Eastern  Manager 

Irving  Lesser  of  Principal  Pictures  Cor- 
poration, will  be  unable  to  go  to  Los  Angeles 

to  supervise  production  of  his  screen  version 
of  "The  Meanest  Man  in  the  World." 

Around  the  Burr  Studios 
With  the  completion  of  his  promised  Big 

Six  program  for  the  independent  market,  C. 
C.  Burr,  president  of  Mastodon  Films,  Inc., 
has  put  into  effect  extensive  alterations  at 
the  company  studios  on  Long  Island.  The 
plans  provide  several  thousand  more  feet 
to  the  floor  space. 

Charlie  Murray,  under  a  long  contract  to 
C.  C.  Burr,  president  of  Mastodon  Films, 
Inc.,  will  shortly  begin  his  memoirs..  His 
is  a  varied  and  interesting  career,  and  when 
published  should  prove  of  keen  interest  to 
the  public. 

Lester  F.  Scott,  sales  representative  for 
C.  C.  Burr,  is  now  touring  the  South  visit- 

ing independent  exchanges.  Several  im- 
portant contracts  on  "Secrets  of  Paris" 

being  closed,  Mr.  Scott  will  return  to  the 
home  office. 

Flora  Finch  is  still  in  the  hospital  as  a 
result  of  the  fall  she  sustained  before 
Christmas.  As  soon  as  she  is  able  she  will 
return  to  All-Star  comedies. 

Eussell  Griffen,  five  year  old  star  under 
contract  to  C.  C.  Burr,  is  a  versatile  young 
man.  Besides  acting  well,  he  sings,  recites, 
knows  several  languages  and  likes  to  write 
poetry.  But  he  finds  time  to  play  too,  as 
his  rosy  cheeks  and  active  body  attest. 

Nathan  Hirsh  Reports 

Sales  to  State  Righters 
Nathan  Hirsh,  president  of  the  Aywon 

Film  Corporation,  announces  the  following 
sales  during  this  week:  A  serfes  of  six  Big 
Boy  Williams  and  three  Snowy  Bakers  to 
Finkelstein  and  Eubin  of  Minneapolis  for 
Minnesota  and  North  and  South  Dakota 
territory.  To  the  Capital  Film  Distributing 
Company  of  Atlanta,  Ga.  for  five  southern 
states  "White  Hell"  and  "Dawn  of  Ee- 
venge, "  featuring  Eichard  Travers;  "Bum 
Bunners, "  featuring  Leo  Maloney;  "With 
Wings  Outspread"  and  six  Diamond  Dot Westerns. 

To  the  Liberty  Film  Exchange  for  Dela- 
ware, Maryland,  District  of  Columbia  and 

West  Virginia  three  Diamond  Dot  Westerns. 

Harry  Rapf  and  Sam  Warner 

Bring  "Brass"  Print  Home 
Harry  Eapf,  who  has  produced  a  number 

of  box-office  successes  for  the  Warners,  ar- 
rived last  week  from  the  studios  with  the 

completed  print  of  "Brass,"  which  was  di- 
rected by  Sidney  Franklin.  He  was  accom- 
panied by  Sam  Warner. 

The  production  was  given  a  preview  pre- 
sentation at  Glendale,  Cal.,  and  according  to 

both  Eapf  and  Warner  it  was  warmly  re- 
ceived by  a  large  gathering  of  motion  pic- ture enthusiasts. 

Eapf  and  Warner  expect  to  remain  in 
New  York  for  several  weeks,  after  which 
they  will  return  to  the  coast  to  begin  active 
work  on  the  production  of  eighteen  pictures 
scheduled  by  Warner  Brothers  for  the  com- 

ing season. 

Friedman  of  Minneapolis 

to  Distribute  Principal 
Another  sales  deal  was  negotiated  this 

week  by  Harry  Eathner,  sales  representative 
of  Principal  Pictures  Corporation,  who 
closed  a  transaction  with  Ben  Friedman  of 
Minneapolis  whereby  Mr.  Friedman  will  in 
the  future  handle  the  output  of  Principal 
Pictures.  The  first  two  releases  include 
"The  World's  a  Stage"  and  "Environ- 

ment." Friedman  also  purchased  "Flesh 
and  Blood,"  an  all-star  special.  This  is 
the  third  big  deal  closed  by  Principal  in  as 
many  weeks. 

P*"  3*DOFTHE 
3*>OF  THE 

6  BOX  OFFICE 

WINNERS 
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Sol  Lesser  Secures  Guy  Bates  Post 

W ell-Known  Player  Will  Be  Featured  in  American 
Outdoor  Stories  of  Today  Under  Robert  Thornby 

Guy  Bates  Post,  well  known  stage  and 
screen  star,  has  signed  a  contract  with  Sol 
Lesser  of  Principal  Pictures  Corporation. 

This  is  another  player  of  note  to  be  signed 
recently  by  the  Principal  Pictures  organiza- 

tion, the  other  being  Bert  Lytell,  who  will 
commence  work  on  George  Cohan 's  ' '  Mean- 

est Man  in  the  World"  in  the  near  future. 
The  consummation  of  the  Post-Lesser  deal 

was  brought  about  through  the  efforts  of 
Robert  T.  Thornby  and  E.  DeB.  Newman, 
head  of  the  Courtland  Pictures  Corporation 
of  Los  Angeles.  These  film  men  will  partici- 

pate in  the  production  of  the  initial  offer- 
ings starring  Mr.  Post,  and  all  distribution 

will  sail  through  the  channels  of  Principal. 
It  is  understood  Mr.  Post 's  recent  con- 

tract with  Richard  Walton  Tully  during  the 
filming  of  "The  Masquerader"  and  "Omar 
the  Tentmaker"  was  in  the  neighborhood 
of  $50,000  a  picture,  with  a  fifty-fifty  shar- 

ing arrangement  on  the  profits  of  each  pro- duction. The  financial  end  of  the  contract 
Mr.  Pest  has  signed  with  Mr.  Lesser  is  said 
to  equal  this  amount. 

According  to  Principal  Pictures  the  Post 
cinema  offerings  will  be  made  on  a  large 
scale  with  no  time  or  finances  interfering 
with  the  results.  Work  will  commence  on 
the  initial  picture  in  the  immediate  future 

In  the  face  of  one  of  the  worst  snow- 
si  orms  in  the  history  of  Reading,  Pa.,  the 
Arrow  special  "The  Streets  of  New  York" 
opened  to  capacity  business  at  Carr  and 
Schad's  beautiful  Arcadia  Theatre  Feb.  12. 
The  picture  has  just  been  acquired  by  the 
De  Luxe  Film  Company  for  Eastern  Penn- 

sylvania. With  stiff  opposition  at  the  other 
theatres  and  in  spite  of  the  storm  it  pulled 
capacity  business  from  the  opening  of  the 
doors  until  the  last  show. 

John  H.  Cook,  manager  of  the  Carr  and 
Schad  interests,  wired  to  Arrow  as  follows: 
"In  spite  of  terrible  weather  conditions, 
'Streets  of  New  York'  opened  to  capacity business.  When  last  show  went  in  at  9  P. 
M.  crowds  were  lined  up  in  lobby  unable  to 
secure    seats.      Congratulation.  Enormous 

with  Robert  Thornby  in  charge  of  direction. 
One  of  the  outstanding  features  in  this 
contract  is  in  the  fact  that  Mr.  Post  will 
lay  aside  his  costume  roles  and  will  be  seen 
in  productions  of  the  great  American  out- 

doors. The  first  subject  is  to  be  a  James 
Oliver  Curwood  story  which  Mr.  Curwood  is 
writing  for  the  artist.  The  title  is  "The 
Men  From  Ten  Strike. ' ' 
Guy  Bates  Post  has  graced  the  legiti- 

mate stage  for  years.  His  knowledge  of 
and  his  work  in  Shakespeare  have  won  him 
fame. 

In  speaking  of  the  transaction,  Messrs. 
Lesser,  Thornby  and  Newman  stated  they 
would  surround  Mr.  Post  with  supporting 
casts  of  high  merit,  would  give  him  every 
opportunity  to  shine  in  the  finest  stories  ob- 

tainable, would  produce  and  distribute  his 
productions  in  the  widest  channels  of  the 
distribution  field  and  would  in  brief,  make 
every  effort  to  maintain  the  name  of  Guy 
Bates  Post  as  one  of  the  stellar  lights  in 
filmdom. 

The  contract  existing  between  Mr.  Post 
and  Eichard  Walton  Tully  was  dissolved 
Feb.  10.  Mr.  Post  had  been  associated  with 
Mr.  Tully  for  many  years.  It  was  Post 
who  portrayed  the  original  role  of  the  beach- 

comber in  Tully 's  "The  Bird  of  Paradise." 

crowds.  Pleased  100  per  cent,  with  pic- 

ture." 

The  picture  was  well  advertised  for  a 
week  before  the  showing,  but  no  extraor- 

dinary or  freak  exploitation  was  resorted  to. 
The  campaign,  under  the  direction  of  a  rep- 

resentative of  Arrow,  and  Paul  E.  Glase,  the 
li\6'Wire  director  of  advertising  and  pub- 

licity for  Carr  and  Schad,  consisted  of  lib- 
eral newspaper  space  in  the  two  daily  and 

one  Sunday  paper,  window  displays,  with 
the  oil  paintings  as  the  principal  material 
used,  and  a  tie-up  with  two  music  stores  on 
the  song,  "Dear  Old  New  York."  Both stores  furnished  windows  for  the  display  of 
the  music  and  one  of  the  stores  secured  the 
services  of  a  local  singer  to  put  the  song  on 
as  a  prologue  to  each  performance. 

Weiss  Brothers  Are 

Independent  Again 

on  Enlarged  Scale 
Following  the  withdrawal  of  Louis  Weiss 

from  Artelass  Pictures  Corporation  recent- 
ly, Alfred  Weiss  announces  the  re-entrance 

of  Artelass  in  the  state  rights  field  on  a  con- 
siderably enlarged  scale.  Many  pictures 

have  been  acquired  for  release  via  inde- 
pendent exchanges,  it  is  announced,  and 

plans  have  been  made  for  an  advertising 
campaign  for  the  purpose  of  bringing  these 
films  directly  before  the  state  rights  men. 
This  will  be  supplemented  by  the  efforts  of 
three  road  men,  who  will  cover  the  entire 
country  within  the  near  future,  selling  a 
varied  program  of  short  subjects  and  fea- 

ture releases  handled  by  Artelass  Pictures 
Corporation. 
Among  the  films  which  Weiss  Brothers 

are  now  prepared  to  distribute  are  "It 
Might  Happen  to  You,"  a  five  part  novelty 
comedy  drama,  employing  a  bevy  of  bath- 

ing girls;  a  troupe  of  monkeys  and  the famous  collection  of  Tarzan  wild  animals; 
the  film  "Expose  of  Sawing  a  Lady  in 
Half,"  authorized  by  Horace  Goldin,  origi- nator of  the  feat;  a  series  of  eighteen  single 
reel  subjects  embracing  big  dramatic  mo- 

ments from  literary  classics;  "After  Six- 
Days,"  the  Biblical  spectacle  in  nine  reels, 
and  a  special  six  reel  feature  entitled  "The 
Woman  Who  Believed." 

It  is  stated  that  advertising  supplies  and 
novelties  in  abundance  are  available  on  all 
of  the  subjects  enumerated,  and  a  special 
department  will  be  inaugurated  to  assist 
state  rights  buyers  in  exploiting  each  pic- ture. 

London  Announces 

Reorganization  of 

Former  Associated 
Announcement  is  made  by  Samuel  H. 

Landon,  general  manager  of  Associated 
Photo-Plays,  Inc.,  of  the  reorganization  of 
that  company  and  re-establishment  of  its franchise  plan  of  distribution. 

Associated  will  re-enter  the  independent 
market  with  a  series  of  five  productions 
starring  Milton  Sills,  directed  by  John 
Gorman,  produced  by  John  Gorman  Produc- tions. 

The  first  subject,  "Why  Women  Remar- 
ry," has  been  completed.  It  is  a  human drama  of  everyday  life  from  a  story  by 

Van  A.  James.  Milton  Sills  has  been  sur- 
rounded with  a  cast  headed  by  Ethel  Grey 

Terry,  and  including  Carol  Holloway,  Wil- 
fred Lucas,  Clarissa  Selwynne  and  William 

Lowery. 

Another  production  unit  starring  a  well 
known  screen  artist  will  shortly  be  an- 

nounced. A  New  York  office  of  Associated 
has  been  opened  in  the  Loew  Building,  1540 Broadway. 

Now  Titling  "The  Hypocrites" Work  will  commence  this  week  on  the 
titling  of  "The  Hypocrites,"  starring 
Wyndham  Standing.  Releasing  arrange- 

ments are  under  the  supervision  of  Produc- 
ers Security  Corporation.  Charles  Giblyn 

directed  the  picture,  which  was  made  from 
the  famous  play  of  the  same  name  by  Henry 
Arthur  Jones  and  which  had  a  successful 
Broadway  run. Scene  from  ' '  The  Love  Nest, ' '  a  Producers  Security  release  starring  Richard  Travers and  Jean  Scott. 

Arrow  Special  Opens  Big  in  Reading 
Neither  Competition  Nor  Snowstorm  Prevents  Natives 

Getting  Out  to  See  "Streets  of  New  Yorfc"  at  Arcadia 
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Short  Subjects  and  Serials 

Pathe  Again  Signs  for  "Our  Gang Roach  Will  Make  Another  Series  of  Two-Part  Comedies 

Featuring  Daniels,  Condon  and  All  the  Other  Terrors 

99 

As  a  follow-up  to  the  announcement  that 

Pathe  had  signed  "Will  Eogers  to  appear  in thirteen  two-reel  comedies,  to  be  released 

one  every  four  weeks,  General  Manager  El- 
mer Pearson  this  week  is  sponsor  for  the 

statement  that  the  "Our  Gang"  series  of 
two  reel  comedies  had  been  signed  for  re- 

lease for  another  year.  This  means  that  af- 
ter all  of  the  present  series  have  been  re- leased thirteen  more  will  be  produced  to  be 

published  one  every  four  weeks. 
Hal  Eoach,  who  has  completed  the  thir- teen of  the  first  contract,  has  left  for  the 

coast  with  the  new  contract. 
The  popularity  of  this  distinctive  series 

of  laugh-producers,  in  which  funny-faced kids  co-star  with  domestic  animals,  has  been 
attested  by  exhibitors  who  have  run  the 
first  and  second  series,  and  by  the  testimon- 

ials and  lavish  praise  that  the  press  has 
given  Bob  McGowan  as  director. 

In  the  new  contract  it  is  stipulated  by 

the  producers  that  the  comedies  will  be 
made  on  a  more  extensive  scale  than  here- 

tofore, the  settings  will  be  more  lavish,  the 
investitures  more  costly  and  the  mechanical 
contrivances  more  expensive. 

It  had  been  Hal  Eoach 's  idea  to  make 
these  kid  comedies  in  five  reel  features,  due 
to  their  increased  and  growing  demand,  but 
now  that  exhibitors  are  featuring  the  Our 
Gang  comedies  Pathe  prevailed  upon  the 
producer  to  maintain  the  series  at  two  reel 
length,  and  to  put  the  extra  cost  into 
production  values. 
Mickey  Daniels,  the  kid  with  a  million 

freckles;  Jackie  Condon,  Sunshine  Sammy, 
the  colored  comic,  and  his  sister  Farina, 
together  with  the  other  kids  whose  faces 
and  antics  are  now  familiar  on,'  every  screen, 
will  continue  to  be  the  leading  characters 
in  this  new  series. 

Bob  McGowan,  who  has  been  so  successful 
in  handling  the  youngsters,  will  direct. 

who  make  moving  pictures,  and  working 
with  them  I  have  endeavored  to  place  my 
message  on  the  screen  in  such  a  manner  as 
would  be  understood  by  everyone,"  said  M. 
Coue.  "Before  the  picture  v/as  made  I  went 
over  the  scenario  time  and  again  and  made 
sure  that  each  point  was  brought  out  in  the 
clearest  possible  way." 

REVIEWS    OF  CURRENT 

SHORT  SUBJECTS 

First  Messinger 

of  1923  Will  Be 

Shown  at  Rialto 

Within  the  next  two  weeks  the  Eialto 
Theatre  in  New  York  will  show  the  first  of 

the  six  1923  Buddy  Messinger  Century  Com- 
edies, dealing  with  different  phases  of  boy 

life.  The  name  of  this  comedy  is  "Smarty" 
and  it  is  on  the  Century  March  schedule. 

Both  Century  and  Universal  are  adhering 
to  their  new  sales  plan  of  "docks  of  six  pic- tures for  the  three  Century  stars.  Baby 
Peggy,  Buddy  Messinger  and  Brownie.  The 
Baby  Peggie  six  are  well  under  way  with 
the  pre-release  of  her  second  picture 
"Sweetie"  at  the  Criterion  Theatre,  New 
York,  on  the  same  bill  as  "Driven,"  Sun- 

day, February  11. 
Buddy  Messinger  will  have  a  chance  to 

duplicate  his  success  in  "Shadows"  and 
the  Universal-Jewel  "The  Flirt"  by  appear- 

ing in  another  Universal  Jewel  "The  Abys- 
mal Brute,"  by  Jack  London,  which  stars 

Eeginald  Denny. 
Buddy  has  his  own  "leading  woman."  She 

is  10-year-old  Sadie  Campbell,  a  little  pig- 
tailed  towhead  of  Scotch  descent,  who  has 
had  screen  experience. 

Large  Majority  of 

"Shorts"  Users  Want 

Two-Reel  Comedies 
J.  G.  Eohlfs,  short  subjects  sales  manager 

for  the  W.  W.  Hodkinson  Corporation,  after 
making  a  careful  survey  of  the  short  sub- 

ject field  and  based  on  reports  which  are 
coming  in  from  exhibitors  all  over  the  coun- 

try, states  that  the  short  subject  pictures 
have  at  last  come  into  their  own.  Contrary 
to  the  manner  in  which  short  subjects  were 
at  one  time  regarded,  these  one,  two  and 
three  reelers  are  now  being  ranked  as  an 
important  part  of  the  program. 
"Of  the  theatres  using  short  subjects,  ap- 

proximately 73  per  cent,  use  two  reel  come- 
dies," says  Mr.  Eohlfs.  "What  does  it 

meant    It  reveals  the  relative  leaning  of 

the  exhibitor  and  the  public  to  short  sub- 
ject entertainment. 

"Short  subjects  today  are  no  longer  re- 
garded as  'fillers.'  This  is  being  evidenced 

more  and  more  by  the  exhibitor  when  he 
contracts  for  his  short  stulf . ' ' 

Coue's  Message  Is 
Finished  and  Gets 

Official  Approval 
"The  Message  of  Emile  Coue,"  Educa- 

tional's  two  reel  box  office  attraction,  is 
completed.  The  final  scenes  were  finished 
at  the  New  Eochelle  studios  of  Motion  Pic- 

ture Arts,  Inc.,  Feb.  10. 
Just  before  leaving  Mr.  Coue  issued  a 

statement  in  which  he  gave  the  picture  his 
heartiest  indorsement. 
"I  found  a  sympathetic  group  of  men 

"Hold  Tight,"  Educational 

"Hold  Tight,"  is  a  Jack  White-Mermaid 
Comedy  in  two  reels,  featuring  Lige  Con- 
ley.  The  atmosphere  is  of  the  medical  pro- 

fession, of  specialists  to  be  exact.  Possibly 
those  who  follow  the  lines  of  eyes  or  of  nose 
and  throat  will  be  disinclined  to  concede 
that  the  atmosphere  is  faithfully  portrayed, 
but  they  will  laugh  with  the  crowd  at  the 
things  that  are  done  to  the  patients  and 
that  eventually  are  done  by  one  specialist 
to  the  other. 

Lige  is  "nose  and  throat,"  in  love  with 
the  feminine  assistant  of  "eyes,"  whose 
office  is  in  the  same  building  and  two  or 
three  floors  directly  beneath.  Lige  "drops" a  note  to  his  sweetheart  by  attaching  it  to 
a  brick.  As  the  message  swings  in  the 
window  "eyes"  gets  the  brick  in  the  back 
of  the  head — and  the  feud  is  on.  It  falls 
to  the  latter  not  long  afterward  to  fix  up 
Lige  as  an  emergency  case. 

The  rival,  portrayed  by  Jack  Eichardson, 
adjusts  to  the  "lamps"  of  Lige  great  lenses 
of  such  magnifying  power  that  he  simply 
cannot  see  things  in  their  true  relations  to 
their  surroundings.  The  handicap  is  appar- 

ent when  Lige  starts  out  with  an  automo- bile. Before  the  town  is  quite  completely 
destroyed  the  drivers  who  also  happen  to  be 
survivors  organize  and  in  squads  of  five 
abreast  start  out  to  round  up  Lige.  It  is 
something  new  in  automobile  chases. 
When  the  husky  Mermaid  negro  player 

consults  Lige  it  does  not  take  the  special- 
ist long  to  remove  from  his  interior  dice  in 

sufficient  number  to  outfit  six  games — has- 
tily swallowed  evidence  in  six  raids.  When 

the  black  policeman  comes  to  get  the  gam- 

Scene  from  "The  Big  Show,"  two^reel  comedy  in  the  Hal  Roach  "Our  Gang"  series, 
released  by  Pathe  Feb.  25 
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bier  the  latter  swallows  a  half  goblet  of 
chloroform  and  floats  out  the  window.  The 
cop  follows  the  same  program,  landing  on 
the  top  of  his  victim  in  the  office  of  the 
rival. 

The  comedy  is  novel  and  it  is  funny.  And 
it  is  plenty  fast. 

"A  Waggin  Tale,"  F.  B.  O. 
In  a  two  reel  comedy  of  slapstick  and 

situation,  with  the  emphasis  on  the  former, 
Mr.  and  Mrs.  Carter  De  Haven  offer  some 
pleasant  and  diverting  amusement.  ' '  A 
Waggin  Tale ' '  registers  as  a  subject  worthy 
of  a  prominent  place  on  a  good  program. 
The  vehicle  is  the  usual  sort  in  which 

these  two  exponents  of  screen  comedy  ap- 
pear. He  is  a  loving  and  devoted  husband — 

she  is  also  loving  and  devoted,  though  much 
of  the  devotion  goes  toward  a  pet  dog.  Her 
cooking  is  of  the  sort  which  is  used  to 
good  effect  in  comedy — biscuits  which  break 
the  plates  as  they  slip  from  the  fingers 
of  would-be  consumer,  and  that  sort  of thing. 

The  necessary  dramatic  element  is  present 
in  the  conflict  provided  by  a  jealous  hus- 

band whose  home  adjoins  that  of  the  De 
Havens.  His  wife  also  has  a  pet  dog  and 
in  physical  make-up  it  is  the  absolute 
counterpart  of  theirs.  This  is  the  means  of 
increasing  the  jealousy  when  a  note  is  sent 
to  the  wife  who  abdicates  because  her  hus- 

band does  not  like  her  dog — the  affectionate 
scribble  being  carried  in  the  mouth  of  the 
dog — not  the  dog,  but  the  wrong  dog.  So 
the  jealous  man  has  documentary  evidence 
of  a  flirtation  and  he  proceeds  to  beat-up 
the  De  Haven.  But  here  enters  the  happy 
ending,  for  the  dog  saves  the  life  of  the 
victim  of  the  big  jealous  man  and  life  in 
the  little  old  home  starts  out  on  a  basis  of 
perfect  understanding. 

There  are  several  good  laughs  in  "A 
Waggin  Tale"  and  much  clever  dog  acting 
and  directing.  The  stars  are  as  usual  profi- 
.cient  in  making  their  points. 

Hanging  Around,  Monty  Banks 
A  close  up  that  appears  to  be  a  wedding 

ceremony  later  turns  out  to  be  a  hanging. 
Banks  is  given  the  chance  to  say  his  last 
word  and  he  unfolds  a  lengthy  speech  that 
he  has  prepared.  The  spectators  who  have 
come  for  the  hanging  get  disgusted  and 
leave.  He  escapes  the  gallows  and  wakes 
up  to  find  himself  bending  over  his  type- 

writer as  an  aspiring  screen  writer.  In  or- 
der to  get  new  material  he  takes  a  job  as 

butler  in  a  home  and  after  serving  the 
maid's  knitting  wool  for  spaghetti  and 
several  other  slapstick  stunts  he  elopes  with 
the  daughter  of  the  house.  This  comedy 
in  two  reels  will  please  a  certain  type  of 
audience — those  who  enjoy  seeing  fat 
women  frill  on  the  floor  and  various  other 
chair  removing  stunts. 

Out  of  Order,  Universal 
Nervy  Ned,  played  by  Neely  Edwards 

and  his  valet,  Bert  Roach,  have  invented 
for  their  own  gains  a  movable  telephone 
booth  which  they  place  on  the  different  cor- 

ners of  a  busy  street.  When  the  patron  en- 
ters the  usual  nickle  is  deposited  and  falls 

into  a  tube  that  sends  it  speeding  into  the 
waiting  hat  outside.  They  try  the  stunt 
once  too  often  and  finally  land  in  jail  where 
they  both  are  put  to  work  on  the  switch- 

board. Through  the  one  reel  there  are 
scattered  some  good  laughs  and  the  comedy 
should  be  a  satisfactory  number  on  any 
program. 

"Sweetie,"  Century 
Baby  Peggy  makes  her  appearance  in  the 

second  picture  of  the  six  in  which  she  is 
being  featured  as  "Sweetie,"  a  little  news- 
girl  who  obtains  a  hand  organ  and  monkey 
to  help  out  a  blind  man's  receipts.  She  is 
adopted  by  a  wealthy  woman  whose  hus- 

band protests,  but  the  little  girl  and  her 
pet  monkey  come  to  live  with  them.  During 

a  society  fete  a  prominent  dancer  is  en- 
gaged to  entertain  the  guests.  While  do- 

ing an  Egyptian  dance  Baby  Peggy  goes 
up  stairs  and  later  appears  a  la  Salome 
with  her  monkey  also  in  costume  and  they 
proceed  to  give  the  guests  a  show.  The 
house  is  raided  for  hootch  and  after  the 
excitement  Peggy  forces  her  adopted  fath- 

er to  get  down  on  the  floor  and  play  horsie 
with  her.  This  picture  is  two  reels  and 
those  who  like  the  little  star  will  find  mucb 
in  it  to  please  them. 

Pathe  Review  No.  8 

The  subject  shows  "The  Bodeo  Koper,"  a 
lariat  artist  doing  his  stunts  and  then  the 
same  done  in  slow  motion.  In  a  section 
called  "Eye  for  Eye"  a  guessing  contest 
is  inaugurated  purposely  for  the  audience  to 
determine  whether  the  eye  shown  is  that  of 
a  male  or  female.  It  is  interesting  to  note 
the  marked  differences  in  these  and  also  the 
nose  and  mouth.  Included  on  the  reel  are 
some  views  shown  in  Pathecolor  of  the 
"Geese  Castles"  in  the  Pyrenees  that  bear marked  scenic  beauty. 

Screen  Snapshots  No.  20,  Pathe 
Screen  Snapshots  No.  20  presents  in  at- 

tractive scenes  the  following  among  other 
screen  celebrities:  Ruth  Roland  and  Louise 
Fazenda;  Wesley  Barry  and  a  group  of 
young  admirers;  Constance  Binney  goes 
shopping  and  Snub  Pollard  "turns  a  hair"; Mitchell  Lewis  makes  some  clothes  for  Bar- 

bara La  Mar.  Others  shown  are  Hoot  Gibson, 
Bebe  Daniels,  Anna  Q.  Nilsson,  Penrhyn 
Stanlaws  and  James  Kirkwood. 

"Tight  Shoes"  Pathe 
This  Hal  Roach  comedy  in  one  reel  fea- 

tures Paul  Parrott  with  Jobyna  Ralston. 
During  a  shoe  sale  the  cash  receipts  are  ac- 
cidently  wrapped  in  a  box  of  shoes  and 
given  to  the  customer.  After  retrieving  the 
money  there  are  various  other  happenings 
in  the  shop  that  will  bring  on  the  laughs. 
An  Italian  comes  in  with  his  monkey  and 
then  a  lot  of  "rough-house"  goes  on  amid 
showers  of  shoes  and  boxes  and  falling 
shelves.    Directed  by  George  Jeske. 

"Plunder,"  Patheserial 
In  the  fifth  episode  of  the  serial  in  which 

Pearl  White  is  featured,  still  endeavoring  to 
get  possession  of  the  stock,  Pearl  is  attacked 
by  the  scientist  but  escapes  his  treachery. 
She  and  the  villain  both  try  to  get  the 
emerald  pendant  for  Mrs.  De  Lissa,  who 
promises  a  transfer  of  her  stock  to  the  one 
who  so.  favors  her.     After  many  perilous 

Buddy  Messinger,  Century  Comedy  Star 

encounters  Pearl  finally  brings  the  pendant 
safely  to  her  and  receives  the  stock,  but  is 
held  up  on  the  road  by  the  villain,  who 
demands  the  papers.  The  hero  comes  to 
the  rescue  and  the  two  men  battle  fiercely 
and  fall  into  a  stream  below  the  cliff. 
Good  action  prevails  in  this  number  and 
leaves  the  spectator  anxiously  awaiting  the next  release. 

Little  Red  Robin  Hood,  Jo-Rok 
Two  reel  comedy  in  which  Joe  Rock  takes 

the  role  of  a  goody-goody  boy.  He  reads 
the  story  of  Robin  Hood  and  thereby  mus- 

ters up  courage  to  put  to  flight  his  fat  rival 
and  wins  back  his  sweetheart.  The  sub- 

titles are  done  in  rhyme  and  of  course  tell 
the  story  of  Robin  Hood,  in  more  or  less 
of  a  burlesque.  The  picture  is  fairly  amus- 

ing throughout  and  has  a  lot  of  clean  whole- some fun. 

"Chicken  Dressing,"  Educational 
Earl  Hurd  brings  on  Bobby  Bumps  for  a 

session  with  Bobby's  young  menagerie, 
which  includes  Fido,  the  chicken,  the  cat, 
the  rabbit  and  all  the  rest.  There  is  the 

usual  intermingling  of  the  real  and  the  fan- 
ciful, of  the  living  and  of  the  caricature. 

One  of  the  best  things  in  the  subject  is  the 
reclining  of  a  living  chicken  under  the  left 
front  leg  of  a  very  much  alive  and  reclin- 

ing cat.  The  picture,  which  is  produced  by 
C.  C.  Burr  in  one  reel  and  released  by  Edu- 

cational, will  be  enjoyed  by  old  and  young. 

"Broke,"  Educational 
"Broke"  is  a  one-reel  Cameo  comedy,  fea- 

turing Jimmie  Adams  and  Virginia  Vance. 
In  quality  it  is  well  above  the  single-reel 
average  for  comedies.  Jimmie,  who  is  di- 

rected by  Fred  Hibbard,  devises  new  ways 
not  only  of  getting  into  jail  but  of  break- 

ing through  the  bars  of  restraint  and  for  a 
few  seconds  tasting  freedom.  The  subject 
plainly  has  been  the  object  of  careful  plan- 

ning and  craftsmanlike  execution. 

The  Social  Buccaneer,  Universal 
"The  Coronation,"  chapter  nine  of  the 

serial,  finds  Elise  the  victim  of  Claudia's 
treachery  and  unable  to  attend  the  corona- tion because  of  a  sprained  ankle.  Jack 
disguises  himself  as  the  girl  and  is  about 
to  be  crowned  queen  when  he  is  discov- ered. He  makes  good  his  escape  and  goes 
to  the  hut  of  the  Monk.  Here  they  hide 
the  gold  just  as  a  group  of  bandits  appear 
on  the  scene. 

The  Pill,  Jo-Rok 
This  comedy  featuring  Joe  Rock,  support- 
ed by  Billie  Rhodes  and  Frank  Alexander, 

contains  something  of  a  new  idea  in  come- 
dies and  is  rather  entertaining.  It  has  the 

appearance  of  being  a  high  class  comedy  in 
fact  until  the  slapstick  is  brought  in.  There 
are  numerous  flashbacks  showing  the  char- 

acters during  the  stone  age  and  on  down 
to  the  present  time.  It  should  be  good  for 
several  laughs  during  the  two  reels. 

The  Wise  Cracker,  Fox 

The  old  story  of  "Uncle  Tom's  Cabin" 
again  comes  to  the  fore.  This  time  a  grad- 

uate of  a  correspondence  course  in  dramat- 
ics goes  on  the  road  playing  the  different 

roles  himself.  There  are  some  funny  situa- 
tions and  a  few  hearty  laughs  for  those 

who  have  not  already  tired  of  seeing  this 
particular  story  burlesqued  before.  Two reels. 

"The  Mysterious  Hat,"  Pathe 
The  Aesop  Fable  bears  the  moral  "It matters  not  how  good  you  are,  someone  is 

always  better."  A  mysterious  high  hat 
produces  anything  and  everything  that  is 
needed  when  needed,  thereby  convincing  the 
cat  and  the  mouse  of  their  insignificance. 
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Live  News  of  the  West  Coast 

By  RENEE  BEEMAN 

LOEWS  State  is  fast  becoming  the 
"world  premiere"  theatre.  On  this 
coming  Sunday  Loew's  will  present 

its  sixth  consecutive  world  premiere,  in  Wil- 
liam de  Mille 's  latest  production  ' '  The 

World's  Applause." 
Three  more  world  premieres  are  booked  to 

follow  this  feature.  They  are  "All  the 
Brothers  Were  Valiant,"  Mae  Murray  in 
"Jazzmania"  and  Fred  Niblo's  "The  Fam- 

ous Mrs.  Fair. ' ' 

James  Q.  Clemmer,  a  prominent  figure  in 
western  theatrical  circles  and  a  pioneer  ex- 

hibitor of  Seattle,  has  been  appointed  sup- 
ervising manager  of  the  Kinema  Theatre, 

Los  Angeles,  by  Harry  C.  Arthur,  Jr.,  gener- 
al manager  of  the  West  Coast  Theaters,  Inc. 
For  15  years  Mr.  Clemmer  has  been  rec- 

ognized as  one  of  the  foremost  motion  pic- 
ture showmen  of  the  Northwest.  His  hob- 
bies are  pictures  and  music.  Hence,  addi- 

tional musical  prestige  is  to  be  anticipated 
at  the  Kinema  among  other  things,  with  the 
introduction  of  some  of  Mr.  Clemmer 's  poli- cies. 

Hollywood  is  to  have  another  motion  pic- ture studio. 
The  Palmer  Photoplay  Corp.,  which  has 

started  producing  a  series  of  big  photoplays 
at  the  Thomas  H.  Ince  studios  in  Culver 
City,  has  an  entirely  different  producing  ac- 

tivity which  they  expect  to  put  into  effect 
in  the  very  near  future. 

The  plan,  according  to  Eoy  Manker,  presi- 
dent of  the  organization,  is  quite  apart  from 

and  additional  to  its  present  arrangements. 
It  means  that  the  new  studio  will  be  espe- 

cially equipped,  and  will  be  located  in  Hol- 
lywood. 

The  exact  nature  of  the  pictures  to  be  pro- 
duced, methods  of  handling  and  the  name 

of  the  releasing  company  has  not  been 
divulged,  but  it  is  announced  that  these  pic- 

tures are  to  be  entirely  different  from  any- 
thing now  being  made  and  it  is  planned  to 

turn  out  52  each  year. 
"We  believe  that  we  have  hit  upon  the 

plan,"  stated  Mr.  Manker,  "of  combining 
dramatic  interest,  educational  value,  clean 
moral  inspiration  and  a  universal  appeal  in 
a  single  type  of  screen  offering. ' ' 

A  stage  play  of  fine  screen  possibilities, 
"The  Co-respondent,"  written  by  Eita  Wei- 
man  and  Alice  Leal  Pollock,  is  one  of  sev- 

eral new  stories  that  Universal  has  pur- 
chased for  special  film  productions,  and 

which  are  being  prepared  in  scenario  form 
li  Universal  City  now. 

Another  is,  "The  Way  of  the  Strong," 
by  Octavus  Eoy  Cohen,  a  writer  of  detec- 

tive and  dialect  stories  dramatic  punch. 
Both  of  these  stories  will  be  made  into  all 

star  productions.  The  authors  behind  them 
are  widely  known  and  their  names  are  an 
assurance  of  the  quality  required  for  the  all 
star  ventures  Universal  is  planning  for  the 
coming  year. 

Burr  Nickle,  head  of  the  newly  formed 
Burr  Nickle  Productions,  left  Los  Angeles 
for  New  York  with  the  master  prints  of  live 
pictures.  This  is  the  first  time  in  the  his- 

tory of  the  business  when  a  single  producer 
took  as  many  pictures  east  at  one  time,  for 
t hp  State  Eight  market. 

Mr.  Nickle  had  three  of  his  new  features, 

"Tansy,"  "Sunken  Bocks"  and  _  "Bar- 
gains" and  two  of  his  two-reel  series,  en- 

titled "People  and  Things."  One  of  these 
latter  pictures  is  the  Sea-elephant  Expedi- 

tion and  the  other  is  called  "Eambling  in 
Old  Japan." 

The  pictures  will  be  screened  for  the  trade 
in  both  Chicago  and  New  York.    Nickle  an- 

wFm. 

Eoy  Stewart,  David  Torrence  and  Kathlyn  Williams  are  the  figures  in  this  scene  takes 
during  the  filming  of  "Trimmed  in  Scarlet"  which  Jack  Conway  is  directing  at  Universal 

City. 

nounces  that  there  are  still  some  territories 
open  for  assignment  to  territorial  partners 
who  wish  to  handle  releases  for  the  organ- ization. 

present  time  is  the  center  of  active  building and  trading. 

Ice  skating  is  no  longer  a  sport  confined 
to  the  frozen  North  and  East,  for  within 
the  confines  of  one  of  the  big  covered  stages 
at  the  United  Studios  skating  is  now  be- 

ing practiced  by  the  members  of  Allen 
Holubar's  company.  The  ice  scenes  were 
required  for  Dorothy  Phillips  new  produc- 

tion ' '  Slander  the  Woman, ' '  the  locale  of 
which  is  in  Canada.  Now  that  the  picture 
is  finished,  Holubar  and  Miss  Phillips,  who 
is  his  wife,  have  invited  all  the  big  stars 
and  directors  to  an  ice-skating  party  for  the 
latter  end  of  the  week. 

Al  Christie  has  finished  his  new  comedy, 
"A  Hula  Honeymoon"  and  is  starting  this 
week  on  another  production.  Scott  Sidney 
is  directing  another  Christie  comedy  at  Eiv- 
erside  while  a  third  company  is  busy  on  a 
release  tinder  direction  of  Harold  Beaudine. 

Charles  Christie  has  gone  to  New  York 
for  a  three  weeks'  conference  with  officials 
of  Educational  exchanges.  Before  leaving 
Mr.  Christie  was  made  3rd  Vice  President 
of  the  Los  Angeles  Eealty  Board,  represent- 

ing the  Hollywood  district  which    at  tho 

Priscilla  Dean,  in  the  Universal-Jewel  spe- 
cial "Drifting"  is  giving  to  the  screen  one 

of  the  strongest  characterizations  of  her 
career.  The  story  deals  with  a  white  woman 
stranded  in  China.  Supporting  the  star  are 
Anna  May  Wong,  the  Oriental  actress,  Wal- 

lace Beery,  Tully  Marshall  and  Bill  Mong. 
Some  two  hundred  well  chosen  Chinese  types 
are  in  the  atmospheric  shots. 

On  the  back  lot  of  the  Goldwyn  studio 
there  has  risen  a  complete  circus  with  eleven 
tents.  All  will  be  burned  to  the  ground  in 
one  of  the  spectacular  scenes  of  Eupert 
Hughes  production  "Souls  For  Sale,"  now in  the  making.  Fourteen  circus  wagons 
soaked  in  kerosene  will  dash  through  a 
crowd  of  1500  (says  the  P.  A.)  people.  The 
flames  from  the  wagons  will  spread  to  the 
tents  and  the  holocaust  will  be  :mder  wav. 

Corinne  Griffith  has  signed  a  contract 
with  Goldwyn  to  play  the  leading  role  in 
Elinor  Glyn's  "Six  Days."  Some  of  the 
atmospheric  scenes  for  the  production  are 
now  being  taken  in  Paris  under  the  per- 

sonal supervision  of  the  author. 

Directory  Number  "The 

Highest  Example" United  Film  Service, Cairo,  Egypt 

January  2,  1923 
Exhibitors  Trade  Review, 
Gentlemen: 
May  I  offer  a  word  of  appreciation 

on  your  latest  issue,  The  Theatre 
Equipment  Directory  Number.  To  my 
mind  it  represents  the  highest  exam- 

ple I  have  seen  so  far  of  a  real  trade 
review  devoted  to  the  furtherance  of 
the  Cinema  Industry.  It  Is  artistic, 
interestingly  gotten  up  and  ranks 
high. 

Yours  faithfully, 
Thomas  Shafto, 

Managing  Director 

"Red  Lights"  now  under  production  at 
the  Goldwyn  lot  will  have  quite  a  constella- tion of  stars  in  the  cast.  Announcement  is 
now  made  that  Alice  Lake,  Johnnie  Walker, 
Lionel  Belmore  and  Frank  Elliott  will  take 
parts  in  this  Carey  Wilson  adaptation  of  the 

successful  stage  plm*  '  '  ir  ''nr."  The leading  role  goes  to  Marie  Prevost  and  the 
story  will  be  filmed  under  the  direction  of 
Clarence  Badger. 

Laurence  Trimble,  director  of  the  two 
Trimble-Murfin  successes,  ' '  The  Silent  Call ' ' 
and  "Brawn  of  the  North"  is  now  in  Banff, 
Canada,  working  on  their  newest  picture 
"The  Phantom  Pack."  He  has  just  added 
another  valuable  wolf  to  the  pack  which 
figures  prominently  in  pictures  starring 
Strongheart.  The  latest  addition  is  a  red 
wolf  captured  in  the  Canadian  Eockies  and 
presenter  to  Trimble  by  the  Canadian  Gov- ernment. 
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Making  the  1 

heatre  Pay 

Exploiting  the  Picture Equipping  the  Theatre 

This  lobby  for  the  Associated  Exhibitors  offering  in  which  Harold  Lloyd  triumphed  was  designed  by  R.  D.  France,  exploitation 
director  for  the  Holton  theatres,  for  the  Peoples  Theatre,  Port  Arthur,  Texas.  The  scene  reproductions  with  cutouts  at  the  sides 
of  the  lobby  were  especially  attractive  an-d  the  entire  layout  featured  the  comedian  in  a  striking  and  tasteful  manner. 

Exploitorial 

THE  ballyhoo  consisted  in  a  steam  calliope,  drawn  about  the 
streets  of  New  York  by  an  auto  which  was  covered  in  banners 

with  scare  head  lines  and  catch  lines.  The  report  is  that  "it  got  re- 
sults." All  of  which  makes  it  sound  as  though  this  had  to  do  with 

a  motion  picture  showman's  stunt.  But  the  point  is  that  not  a 
theatre  but  a  church  had  that  ballyhoo  out.  The  banners  read 
"Forgot  the  Church?  Wake  up  and  go!"  There  was  also  a  line 
about  "Pep  talks"  and  "Always  unusual  attractions." 
THE  church  which  used  this  means  of  getting  itself  before  the 

public  seems  to  be  accepting  the  challenge  expressed  by  those 
who  inquire  "why  don't  the  churches  do  something  to  get  the 
crowd  by  competing  for  its  attendance  instead  of  banishing  com- 

petition by  closing  the  theatres. ' '  The  incident  is  also  worth  not- 
ing because  it  shows  that  one  of  the  old  stand-bys  of  showmanship 

is  good  enough  to  be  imitated. 

AND  speaking  of  old  stand-bys  recalls  that  recently  some  of  the 
pioneer  stunts  in  picture  exploitation  have  been  employed  to 

the  most  profitable  ends.  Renewed  vigor  and  enthusiasm — in  fact 
all  the  treasures  of  youth — were  displayed  by  such  exploitation 

gray-beards  as  police  escorts  for  films,  impersonation  contests, 
"new  ending"  contests,  heralds  consisting  in  booklets  entitled 
"What  I  know  about  women"  with  the  inside  pages  blank"  and a  lot  of  others. 

ALL  these  have  been  used  to  advantage  with  such  pictures  as 
"Douglas  Fairbanks  in  Robin  Hood,"  "The  Christian," 

"Trifling  Women,"  "Oliver  Twist"  and  in  such  cities  as  Pitts- 
burgh, Norfolk,  and  New  York  City.  And  it  only  goes  to  show 

that  you  do  not  need  something  of  startling  originality  to  get 
publicity.  If  nothing  brand  new  suggests  itself  there  is  no  reason 
to  quit  cold  and  do  no  exploiting  at  all.  Some  of  the  old-timers 
may  require  a  little  more  work  because  they  are  somewhat  familiar 
but  they  can  be  made  to  produce  like  a  "day-after-tomorrow" idea,  and  that  is  the  important  thing. 

AS  the  Storm  Brothers — snow,  who  played  a  day-and-date  sort 
of  engagement  all  over  town,  and  John,  the  well  known  "The 

Christian, ' '  who  confined  his  appearances  to  the  Capitol — hit  town 
about  the  same  time  Sunday  there  was  some  concern  expressed 
by  the  friends  of  Eddie  Bonus  that  the  G-oldwyn  Exploitation 
chief  may  be  summoned  to  the  office  of  the  district  attorney  to 
explain  a  very  suspicious  coincidence.       TOM  KENNEDY. 
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The  Atmospheric  Prologue 

Above  are  two  prologues  staged  by  Willard  Patterson  at  the  Metropolitan,  Atlanta,  Ga.    At  the  left  a  "curtain  raiser"  for  Goldwyn's  "Remembrance,"  in  which 
"Pop  Grout"  and  many  others  of  the  play  appeared  in  a  drawing  room  setting  for   a  musical  novelty  rendered  by  twa  pianos.     The  curtained  arch  back  stage  was 
the  frame  for  a  spectacular  scene  which  gave  opportunity  for  striking  lighting  effects.    At  the  right,  a  ghost  number  for  the  presentation  of  Paramount's  "The 
Ghost  Breaker."     The  dance  was  performed  to  the  accompaniment  of  a  violin.    The  owl,  important  in  the  play  and  a  featured  article  in  the  Paramount  posters 

for  "The  Ghost  Breaker"  had  its  prominent  place  in  the  scene. 

The  Rex  Theatre,  Greeley,  Colo.,  used  the  recess  at  jne  one-sheet  designed  by  Metro  for  Mae  Murray's  "Broadway  Rose"  was  inspiration  for  this  neat the   side   of  the   stage   for   its   prologue   for   First  ,.  „, 
National's  "East  Is  West."    A  pagoda  setting  served  setting    for    the    prologue    to  that  picture  at    the  Loew  s     Palace,     Memphis,  Tenn.      The    dancer  used 
as  a  background  for  the  singer.  The  arrangement  thg  ce  in  jront  of  fne  curtain  and  was  discovered  just  back  of  the  velvet  drop  in  the  pose  assumed was  novel  and  had  the  virtue  of  economy  of  settings 

and   stage   properties.  by  Miss  Murray  in  the  poster.    Another  instance  of  effect  with  economy  of  setting. 

Sometimes  the  formula  of  "letting  somebody  else  do  It"  Is  not  only  economical  of  one's  own  resources  but  desirable  for  the  ultimate  success  of  the  venture. Such  a  case  is  illustrated  In  the  above  photo,  which  shows  the  prologue  staged  at  the  Colonial  Theatre,  Allentown,  Pa.,  by  a  dancing  school.  The  director  of  the 
school  directed  and  the  pupils  danced  as  a  preliminary  presentation  to  First  National's  "The  Light  In  the  Dark."    There  wee  advantages  in  a  large  Corps  de  Ballet, and  increased  local  interest. 
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An  advance  publicity  stunt  for  Pathe's  "Dr.  Jack"  put  on  by  Manager  E.  E.  Flair  at  the  new  State  Theatre, UhricksviUe,  O.     A  musical  number  presenting  a  jazz  orchestra  was  used  to  advantage  in  building  future 
business  by  having  them  wear  the  "Dr.  Jack"  paper  hats  which  are  playing  an  important  part  in  the  cam- paigns for  this  feature  in  many  parts  of  the  country. 

An  interior  dis- 
play at  the  Strand, 

Lansing,  Mich.,  for 
advance  billing  of 

First  National's 
"East  Is  West." 
The  cutout  of  the 
star  was  displayed 
within  a  shadow 
box  and  before  a 
back  drop.  Fine 
wires  were  strung 
from  top  to  bottom 
of  the  frame  to 
form  a  screen.  The 

figure  seated  out- 
side the  frame 

was  also  a  cutout. 

Supplementary  Ads 
Effectively  Used 

By  Seattle  Houses 

The  difficulty  of  developing  in  a  news- 
paper ad  all  of  the  good  selling  points  con- 
tained in  a  picture  is  one  which  J.  W.  Sayre, 

advertising  manager  of  the  Greater  Thea- 
tres Company  of  Seattle,  overcomes  by  the 

use  of  what  he  calls  "supplementary  ads." 
These  consist  of  single  column  displays, 
ranging  from  quarter  to  full  page  depth. 

The  purpose  in  these  "supplementary  dis- 
plays" is  to  give  adequate  treatment  to 

phases  of  the  attraction  which  make  good 
selling  points  and  which  cannot  be  covered 
in  the  general  ads.  They  follow-up  the  big 
displays  and  add  force  to  them  by  bringing 
out  in  detail  features  which  have  appeal. 
For  example,  the  supplementary  ads  de- 

signed by  Mr.  Sayre  for  the  Norma  Tal- 
madge  feature  "The  Voice  from  the  Min- 

aret" include  one  with  the  heading  "Blue 
Eook  Society  on  the  Screen,"  which  is  used 
as  display  and  followed  by  copy  describing 
the  scenes  showing  a  polo  match  at  the 
Santa  Barbara  Country  Club.  Pains  are 
taken  to  present  an  alluring  word  picture 
of  the  beautiful  gowns,  the  expensive  autos 
and  even  mention  is  made  by  name  of  the 
society  people  who  appeared  in  the  scene. 
Another  features  the  "seven  foot  kiss"  in- 

cident which  has  a  heading  "Blow  long 
should  a  screen  kiss  be?" 
The  supplementary  copy  for  the  show- 

ing of  Harold  Lloyd  in  "Dr.  Jack" 
stressed  the  wholesome  appeal  of  the  com- 

edy and  was  addressed  to  parents,  and  the 

parent-teacher  associations.  "This  is  in  ef- 
fect a  direct  answer  to  your  constant  appeal 

for  photoplays  that  your  children  may  and 
ought  to  see"  is  the  line  developed  in  this 
display.  It  is  a  valuable  opportunity  real- 

ized in  an  ingenious  way.  Mr.  Sayre  has 
a  sense  of  sales  values  and  realizing  that 
many  points  of  big  appeal  if  put  into  the 
general  ads  would  only  serve  to  clutter  up 
the  display  and  thus  not  only  lose  their  own 
force  but  detract  from  the  point  of  greatest 
advertising  importance,  he  saves  some  of  his 
space  for  individual  display  of  those  fea- tures. 

The  Capitol,  Detroit,  featured  the  steeplechase  thrills  of  First  National's  "The  Hottentot"  with  a  marquee display  made  from  cutouts.    The  figures  gave  the  display  sufficient  action  to  make  it  effective. 

Merchant  Endorses  Co- 

operation on  "Lorna  Doone" Exhibitors  in  every  part  of  the  country 
can  use  the  endorsement  of  W.  Q.  Whitman, 
Los  Angeles  sales  manager  for  the  National 

Biscuit  company  in  impressing  the  effec- 
tiveness of  film  tie  ups  on  retailers  in  their 

community.  During  the  run  of  First  Na- 
tional's "Lorna  Doone"  at  the  Kinema 

Theatre  in  Los  Angeles,  tie  ups  and  window 

displays  were  arranged  with  about  75  per- 
cent of  the  groceries  supplied  by  the  Na- 

tional Biscuit  Company  on  "Lorna  Doone" biscuits  and  shortbread. 

Mr.  Whitman,after  the  campaign,  admit- 
ted that  he  was  amazed  at  the  results. 

"In  every  instance  where  grocers  coop- 
erated," he  said,  "they  sold  out  their  stock 

in  such  short  order  that  I  have  been  swamp- 
ed with  re-orders  and  have  had  to  wire  east 

for  a  new  shipment." 
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Manager  Does  His 

Own  Street  Stunt 

For  Lloyd  Comedy 

Special  entertainment  for  all  grandmoth- 
ers and  a  street  parade  designed  to  draw 

every  creature  in  town  to  the  theatre  ex- 
cept a  horse  that  actea  as  ' '  sandwich  man  ' ' 

— were  the  exploitation  stunts  which  Kin- 
ney Loyd,  owner  and  manager  of  the  Spad, 

Dierks,  Ark.,  put  over  effectively  when 

"Grandma's  Boy"  had  its  run  there  re- 
cently. 

"Now  I  will  tell  you  how  I  worked  a 
successful  parade.  First  I  gave  every 
grandmother  in  town  a  free  ticket.  They 

didn't  have  to  come  after  it;  I  took  it  and 
gave  it  to  them  personally  and  told  them 
how  great  the  picture  was.  This  ticket  was 
not  transferable.  The  first  day  I  dressed 
up  like  a  clown  and  got  me  a  poor  old  horse, 
and  put  a  sign  on  each  side  of  him  that  read 
like  this:  "Everybody  Will  See  'Grand- 

ma's Boy'  but  Me — They  Won't  Let  Me 
Go!" 
"This  was  on  each  side  of  the  old  horse 

and  I  led  him  to  every  home  in  this  town. 
By  7.15  you  could  not  get  in  this  house." 

Realism  in  Presentation 

and  Stunt  at  Keith  House 

For  the  presentation  of  "Garrison's 
Finish"  at  Keith's  Victory  theatre,  Provi- 

dence, B.  I.,  four  race  horses  were  import- 
ed from  New  York.  Two  were  used  in  a 

street  stunt  in  which  boys  in  jockey's  silks 
rode  about  with  advertising  for  the  show. 
The  other  pair  of  animals  made  their  ap- 

pearance on  the  stage  of  the  Victory  in  a 
number  which  was  sandwiched  in  between 

scenes  of  the  film.  The  picture  was  inter- 
rupted as  the  race  in  the  photoplay  was  in 

progress,  the  screen  raised  and  a  lighted 
stage  revealed  the  real  horses  running  on 
a  treadmill  and  before  a  cyclorama  back- 

ground representing  a  race  course.  The 
play  was  continued  when  one  of  the  racers 
forged  ahead  of  its  rival  and  picked  up  the 
action  where  the  stands  rise  and  cheer  the 
victorious  Garrison. 

Makes  Display  with  Canopy 
A  simple  exploitation  feature  that  attract- 
ed attention  in  Toronto  for  the  showing  of 

Goldwyn's  Marshall  Neilan  picture,  "The 
Strangers'  Banquet"  was  the  erection  of  a 
canopy  over  the^sidewalk  leading  from  the 
curb  to  the  lobby  of  the  Allen  Theatre.  A 
carpet  was  spread  under  the  canopy — in  fact 
the  whole  stunt  was  arranged  as  if  for  a 
fashionable  wedding. 

The  campaign  was  executed  by  Manager 
J.  B.  Cronk,  who  was  assisted  by  W.  J. 
Stewart  of  the  Goldwyn  forces.  Thirty  of 
the  best  billboard  stands  were  selected  for 
the  display  of  the  24-sheet  and  special  win- 

dow cards  were  placed  in  downtown  loca- 
tions. The  Allen  also  doubled  its  newspap- 

er ad.  space  for  the  engagement. 

The  Los  Angeles  Fire  Department  entered  into  the  spirit  of  the  campaign  instituted  by  F.  B.  O.  lor  the 
showing  of  "The  Third  Alarm"  at  Grauman's.     The  town  was  posted  lavishly  and  there  were  many  stunts in  addition  to  this  ballyhoo  for  the  picture. 

"The  effect  was 

far-reaching-"-  as important  events 
always  are,  when the  management  of 
the  Grand,  Owens- boro,  Ky.,  cut 
down  a  Metro  24- sheet  to  make  a 

display  for  ''The Prisoner  of  Zenda.' The  cutout  figures 
were  pasted  to  a 
sheet  of  canvas 
and  stretched  on 
a  frame.  Incan- descents  were 
strung  along  the 
top  and  bottom  of the  frame  and  a 
good  sign  was  the result. 

The  influence  of  Russian  stage  pictures  shows  itself  in  a  lobby  display.  This  was  the  means  taken  by 
Manager.  Frank  J.  Miller  to  attract  attention  to  his  showing  of  First  National's  "One  Clear  Call,"  at  the Modjeska  Theatre,  Augusta,  Ga. 
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Some  ballyhoo  in  Pittsburgh  for  the  showing  at  the 
Pitt  Theatre  of  United  Artist's  "Douglas  Fairbanks 
in  Robin  Hood"  and  the  Columbia  Grafanola  concern, which  cooperated  in  a  whole-hearted  manner  with  the 

theatre's  exploitation. 

Washington  Sees  First 

Ballyhoo  for  Moore  House 
Tom  and  William  Moore  were  induced  to 

sanction  a  street  ballyhoo  for  "The  Stran- 
ger's Banquet"  by  Goldwyaner  Bill  Rob- 

son.  A  truck  bearing  advertising  banners 
for  the  film  appeared  in  the  streets  of  Wash- 

ington and  thus  the  Rialto  Theatre,  former- 
ly exploited  through  newspaper  advertising 

and  billboards  only,  deviated  from  the 
usual. 

It  was  first  thought  that  permission  to  use 
this  truck  would  be  refused  by  the  city 
officials,  but  Bobson  attended  to  that  and 
a  truck  with  a  banquet  table  set  upon  it 
■ — place  cards  bore  the  names  of  the  stars 
of  the  picture — and  advertising  banners 
boomed  up  things  for  the  Bialto  showing 
of  the  new  Neilan  play.  The  results  at  the 
box  office  are  said  to  have  made  the  stunt 
a  thing  of  no  regrets. 

Dance  Students  Aid  Granby 

Drive  for  "Broadway  Rose" 
When  Robert  Z  Leonard's  presentation 

of  Mae  Murray  in  "Broadway  Rose"  was 
exhibited  at  the  Granby  Theatre,  Norfolk, 

"Va.,  the  local  society  dancing  teacher,  Miss 
Preston,  co-operated  in  exploiting  the  pho- 

toplay by  furnishing  four  pupils  to  dance 
each  day  in  costume.  Another  successful 
stunt  was  the  placing  of  a  shadow  box  in 
a  vacant  store  window,  with  a  young  girl 
impersonating  Miss  Murray;  and  wide  at- 

tention was  attracted  by  the  announce- 
ment that  10,000  "Broadway  Roses"  would 

be  given  away  during  the  picture's  run, 
one  rose  to  each  woman  or  girl  attending 
any  performance. 

|  The  dancing  school  tieup  was  an  unus- 
ual novelty,  and  furnished  interesting  en- 

tertaiment  as  well  as  a  highly  profitable 
tieup.  Two  girls  danced  in  the  afternoon, 
and  two  others  at  night.  In  all  there 
were  twenty  solo  dancers  during  the  week. 
On  Saturday  the  entire  twenty  staged  an 
ensemble  number,  and  prizes  were  distri- 

buted for  their  work. 

Cohan  Unable  to  Go  West 

G-eorge  M.  Cohan,  according  to  announce- 
ment made  this  week  by  Eastern  Manager 

Irving  Lesser  of  Principal  Pictures  Cor- 
poration, will  be  unable  to  go  to  Los  Angeles 

to  supervise  production  of  his  screen  version 
of  "The  Meanest  Man  in  the  World." 

Novel  Display  for 

Lloyd  Features  Is 

Designed  By  Bain 
A  Harold  Lloyd  lobby  display  for 

"Grandma's  Boy,"  but  which  can  be  adapt- 
ed for  any  Lloyd  release,  was  built  by  D. 

M.  Bain,  exploitation  manager  for  the  How- 
ard-Wells theatres,  Wilmington,  N.  C,  al- 

most entirely  through  the  use  of  cut  outs. 
A  larger  than  life  head  from  a  six  sheet 
poster  and  two  eight  feet  high  figures  from 
the  twenty-four  were  used,  together  with 

D.  M.  Bain's  display  for  the  Associated  Exhibitor's "Grandma's  Boy"  at  the  Howard-Wells  Theatres. 

the  large  title  cut  from  the  twenty-four  and 
mounted  on  compo-board  suspended  at  the 
edge  of  the  marquee. 

The  most  novel  angle  of  the  display,  how- 
ever, was  a  mammoth  pair  of  goggles,  built 

of  re-enforced  compo  board  and  more  than 
fifteen  feet  in  length,  spreading  across  the 
entire  front  of  the  box  office,  the  ends  go- 

ing back  across  the  lobby  and  the  entrance 
and  exit  doors.  By  the  simple  expedient  of 
building  eyes  in  the  center  of  the  goggles, 
suspended  on  pivots,  an  eye-rolling  effect 
was  produced  by  attaching  to  cords  con- 

nected with  each  side  of  an  oscillating  elec- 
tric fan  concealed  on  top  of  the  box  office. 

The  results  of  the  "potato  matinee"  at  the  Orpheum, Topeka,  Kansas,  as  shown  in  this  photo  speak  for 
themselves.  This  stunt  in  which  Manager  G.  L. 
Hooper  tied-up  with  the  Salvation  Army,  proved  an 
appropriate  and  profitable  piece  of  exploitation  for 

Paramount's   "The  Old  Homestead." 

Race  Track  Setting 

Display  in  Victoria  Lobby 
An  attractive  exploitation  stunt  which 

helped  business  was  carried  out  by  the  Vic- 
toria Theatre,  Baltimore,  where  the  "Pride 

of  Palomar"  was  shown. 
The  entire  front  of  the  house  was  made 

to  resemble  the  paddock  at  a  race  track, 
including  the  horses,  jockeys,  and  even  the 
boards  used  by  the  "bookies"  before  the 
days  of  the  pari-mutuel  machines  to  denote 
the  odds  offered  on  the  entries. 

New  Catch  Line  for  Tags 

The  anti-speeding  signs  were  momentarily 
forgotten  as  H.  C.  Beardsley,  manager  of  the 
Beardsley  Theatre,  Red  Oak,  la.,  gave  his 
tags  a  new  catch  line  in  connection  with 

the  showing  of  First  National's  "The  Eter- 
nal Fla-me."  Sniping  space  on  all  vacant 

automobiles  he  attached  a  tag  bearing  the 

copy:  "This  automobile  is  not  for  sale  as 
the  family  will  probably  need  it  to  carry 
them  to  the  Beardsley  Theatre  to  see  Norma 
Talmadge's  greatest  picture,  'The  Eternal 

Flame.'  " 

This  supplemented  a  postcard  mailing  list 
which  carried  an  apology  for  a  sta-tement 
made  several  months  previously,  that 
"Smilin'  Through"  was  the  ultimate  word 
in  screen  production.  "The  Eternal  Flame" it  declared,  was  even  better. 

Frank  Steffy,  Man- 
ager of  the  Coli- 
seum, Seattle,  fea- tured head  cutouts 

of  Barthelmess 
framed  in  life-pre- servers on  panels 
in  front  of  the 
theatre  as  display 

for  First  Nation- al's "Fury."  The 
Dorothy  Gish  by 

proxy  in  the  photo 
was  an  "apple- girl"  who  appear- 

ed in  a  stunt  in 
which  Steffy  in- 

geniously tied  in 
with  a  city  cele- 

bration of  "apple 

week." 
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Chicago  has  reason  to  remember  the  Lichtman  production-  of  ''Shadows."  Widely  exploited  during  its  two-weeks  run  at  Barbee's  Loop  theatre,  it  was  then  taken 
to  the  Castle  theatre  and  publicized  through  a  tieup  with  a  popular  cabaret,  which  featured  a  "Shadows"  number  illustrated  in  the  photo  at  the  left.  At  the 

|       i  'iW^m' right  is  a  view  of  the  exterior  of  the  Castle,  which  made  a  marquee  display  with  a  large  head  cutout  of  Lon  Chaney  in  his  character  makeup. 

Unique  Gags  Devised  for  "Dr.  Jack" Exploitation  on  Lloyd  Comedy  by  Many  Exhibitors  Displays 

Response  of  Fine  Showmanship  to  Film's  Opportunities 
As  an  inspirer  of  unique  exploitation 

gags,  Harold  Lloyd's  "Dr.  Jack"  has  made 
its  way  into  the  championship  class.  The 
number  and  variety  of  the  box-office  stim- 

ulators written  up  in  newspapers  and  re- 
ported from  theatres  speak  volumes  for  the 

continued  zest  of  showmen  and  the  oppor- 
tunity for  full  scope  of  exploitation  and 

publicity  genius  presented  by  "Dr.  Jack." 
Even  in  cities  where  favorable  conditions 

gave  practical  guarantee  of  good  business 
the  showmen  have  turned  loose  their  guns 
of  publicity  and  collected  their  rewards 
at  the  ticket  window  through  the  intensive 
boosting  for  the  Lloyd  comedy. 
Having  "Dr.  Jack"  paged  at  the  lead- 

ing hotels  and  clubs  is  reported  to  be  a 
highly  profitable  stunt.  In  San  Francisco 
sueh  special  luncheons  as  those  given 
by  the  Ad  Club,  Commonwealth  Club, 
Civic  Centre  Club,  One  Hundredth 
Per  Cent  Club,  etc.,  were  enlivened  with 
hurry  calls  for  "Dr.  Jack."  Typical  phy- 

sicians' closed  cars  with  "Dr.  Jack"  plain- 
ly displayed  on  their  doors  made  highly 

affective  ballyhoos.  The  living  image  of 
Harold  Lloyd  hurrying  through  main  thor- 

oughfares carrying  a  "Dr.  Jack"  black  bag 
attracted  crowds  of  interested  followers 
right  up  to  the  entrance  of  the  New  Por- 
tola. 
The  New  Franklyn  Theatre  management 

at  Oakland  reports  huge  success  for  its 
cripple  ballyhoo.  This  was  a  man  swathed 
in  bandages,  hobbling  around  town  on  a 
crutch  with  absolutely  no  signs  on  him. 
Every  little  while  he  would  stop  sympathetic 
people  and  beg  to  be  kindly  directed  to  the 
office  of  "Dr.  Jack,"  as  he  wanted  to  take 
the  "laugh  cure." 

In  Galesburg,  Illinois,  an  enterprising;  ex- 
hibitor tied  up^with  an  electrical  appliance 

store  in  a  way  that  kept  crowds  before 
the  window  all  day  long.  The  attraction 
was  a  24-sheet  cut-put  of  Harold  Lloyd's 
head  with  the  smiling  face  of  the  earth,  the 
latter  slit  across  at  the  mouth  and  actuated 
by  an  electric  motor  to  open  and  close  in 
hearty  laughter,  instead  of  a  mere  pencilled 
smile.  A  Rock  Island,  111.,  exhibitor  im- 

proved on  this  with  an  added  element — a 
laughing  record  placed  behind  the  mouth 
with  a  repeating  attachment  to  make  the 
laughter  continuous. 

The  much  talked  about  series  of  "Dr.  H. 

L.  Jack"  teaser  ads  have  been  fruitful  in 
newspaper  accounts  of  Health  Boards  and 
individual  "physicians'  "  stern  searches  for 
the  "quack" — which  invariably  led  to  the 
theatre's  door  and  the  confession  of, 
"Stung."  In  Birmingham,  Alabama,  the 
Strand  Theatre's  "Dr.  Jack"  opening  was 
preceded  with  a  Birmingham  News  prize 
letter  contest  to  decide  the  "Great  Laugh- 

ter Handicap,"  the  entrants  being  Harold 
Lloyd  and  Spark  Plug. 

Neat  Nature  Stunt 

Makes  Good  Display 

Washington,  Pa.  —  For  Paramounts' 
"Singed  Wings,"  Managers  Nat  Walken 
and  F.  Morrow  of  the  Washington  Thea- 

tre borrowed  a  big  show-case  from  a  local 
merchant  and  put  a  big  candle  inside.  Then 
they  went  out  with  a  net  and  captured  a 
lot  of  butterflies  and  moths  which  were 
turned  loose  around  the  flame.  It  didn't 
cost  a  cent  and  got  the  whole  town  to talking. 

Plunkett  Provides 

Colorful  Setting 

For  Talmadge  Film 
The  exotic  coloring  of  the  near  East,  mel- 

ody and  sentimental  appeal  were  combined 

in  the  presentation  given  First  National's 
"The  Voice  from  the  Minaret"  at  the  New 
York  Strand  Theatre.  The  orchestral  over- 

ture, "Screen  Fantastique"  was  followed 
by  "The  Swan"  with  Mile  Chabelska  as 
premier  danseuse. 

As  an  interlude  between  short  subjects 
Mile.  Klementoizx  and  M.  Bourmann  did  a 
Eussian  Folk  dance. 

To  introduce  the  feature  a  back  drop  was 
lowered  showing  the  roofs  of  Damascus  with 
the  muezzin  in  his  balcony  calling  the  faith- 

ful to  prayer.  A  woman  penitent  on  the 

stage  rendered  "The  Desert  Love  Song." 
She  was  Eldora  Stanford,  soprano  and  the 
solo  became  a  duet  when  J.  Horace  Smithey, 
baritone,  in  the  role  of  the  muzzein,  joined 
in  the  verse.  The  concluding  bars  were  the 
signal  for  the  lowering  of  the  screen  and 
the  flashing  of  the  feature  title. 

Wesley  Barry  was  featured  all  over  the  front  of  the  DeLuxe  Theatre,   Hutchinson,   Kansas,  when  that 
house  presented  the  Warner  Brothers  screen  version  of  "From  Rags  to  Riches."    A  liberal  use  of  cutouts, posters  and  statuettes  designed  specially  for  the  production  made  an  effective  display. 
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Not  content  with  merely  having  a  large  lighted  candle  to  symbolize  the  title  of  the    picture,    Manager   A.    B.    Morrison    of    Loew's    Palace,    Memphis,  Tenn., 
added  an  urn  with  flames  issuing  therefrom  in  his  advance  display  for  First  National's   "The   Eternal   Flame."     The   flames  were   represented   by  strips  of 
red  crepe  paper  which  were  kept  in  motion  by  an  electric  fan,  concealed  behind  th  e  cutout    At  the  right  is  the  elaborate  and  colorful  display  for  "East  Is  West" at  the  Palace.     Paper  parasols,  fans,  chrysanthemums,  lanterns,  banners  and  c  utouts  were  tastefully  arranged  in  the  display. 

Radio  Number  Put 

On  By  Hyman  Uses 

Simple  Settings 
A  radio  stage  number  that  preceded  the 

feature  picture,  and  which  can  be  used  by 
any  theatre  in  the  country  having  enough 
space  near  the  screen  for  a  singer  to  stand, 

was  put  on  in  an  elaborate  way  by  Manag- 
ing Director  Edward  L.  Hyman  of  the 

Brooklyn  Mark  Strand  with  "The  Danger- 
ous Age." The  song  used,  as  a  duet,  was  the  melody 

of  "My  Buddy"  with  specially  written 
lyrics  to  fit  the  name  of  the  number,  "Call 
Me  By  Badio. "  A  special  drop  curtain, 
with  a  door  at  lower  right  represented  a 
landscape  with  a  radio  tower  in  the  middle 
ground.  This  was  lighted  as  a  night  scene, 
with  the  wireless  flashing  sparks  as  the 
overture  played  the  introduction.  Then  a 
spot  was  thrown  on  the  door  and  Everett 
Clark,  tenor,  was  seen  broadcasting  a  love 
song  to  his  "sweetie,"  accompanied  by  a 
pianist,  also  visible.  At  the  chorus  a  girl 
became  visible  at  the  upper  left  of  the  cur- 

tain, through  a  transparency,  and  joined  in. 
It  is  not  necessary  to  have  a  full  stage,  or 
drop  curtain  either,  as  the  transparency  ef- 

fect can  be  secured  with  only  a  window  if 
desired.  No  special  lighting  is  needed  out- 

side of  a  flood  lamp  masked  blue. 

"Per/eet  Lover"  Essays 
Birmingham,  Ala. — The  Birmingham  News 

and  the  Trianon  Theatre  conducted  a  con- 
test with  essays  on  the  sub.iect,  "What  is  a 

Berfect  Lover  and  Why  Are  Norma  Tal- 
madge  and  Eugene  O'Brien  called  the  per- 

fect lovers?"  Brizes  were  offered  for  th'e 
best  answers.  The  stunt  was  put  on  in  ex- 

ploitation of  "The  Voice  from  the  Min- 

aret." 

Royster's  Newspaper  Ads. 
Feature  His  Theatre 

Birmingham,  Ala. — The  management  of 
the  Alcazar  Theatre  has  found  that  general 
advertising  is  very  helpful  to  the  success  of 
the  moving  picture  theatre.  Small  cards  in 
the  paper  featuring  the  theatre  and  not  a 

photoplay  are  considered  by  the  manage- 
ment the  best  method  of  exploiting  the theatre. 

These  ads'  announce  the  program  for  the 
next  five  or  six  weeks  with  the  theatre  fea- 

tured at  the  top  and  the  fact  that  the  plays 
are  personally  selected  noted  at  the  bottom. 
It  is  a  bit  of  Mr.  N.  L.  Royster's  campaign 
to  plant  the  Alcazar  Theatre  more  firmly 
in  the  minds  of  his  patrons. 

Milwaukee  Journal 

and  Strand  Plan 

Publicity  Drive 
The  theme  and  title  of  the  new  Vitagraph 

offering  "A  Front  Fage  Story"  determine 
the  course  which  exploitation  men  will  take 
in  campaigning  the  picture.  The  opportun- 

ities for  publicity  are  definitely  cast  in  trie 
direction  of  newspaper  tieups,  and  the  lead 
was  followed  up  by  the  Strand  Theatre  in 
Milwaukee,  which  got  together  with  the 
Milwaukee  Journal  on  an  elaborate  co-opera- 

tive newspaper  publicity  drive. 
The  campaign  is  to  open  with  stories  and 

picture  lay-outs  in  the  newspaper  and  a 
series  of  teaser  ads.  The  schedule  followed 

in  plans  to  work  up  interest  in  the  picture 
and  provide  entertaining  copy  for  the  paper 
call  for  a  number  of  feature  articles  in- 

cluding a  story  on  the  three  hundredth  an- 
niversary of  the  newspaper  industry  and  the 

twenty-fifth  anniversary  of  the  motion  pic- 
ture industry.  This  same  topic  is  treated 

in  a  featured  cartoon  in  which  the  news- 
paper industry  is  shown  shaking  hands  with 

the  motion  picture  industry. 
Other  stories  will  be  devoted  to  Edith 

Boberts,  star  of  the  play,  a  newsprint  pic- 
ture and  its  significance  in  connection  with 

"A  Front  Page  Story,"  a  review  of  the 
picture  by  a  feature  writer  and  other  ar- 

ticles to  keep  the  interest  throughout  the 
run  of  the  film.  Merchants  are  to  lend  a 
hand  with  window  displays  which  will  tie 
in  with  the  newspaper  publicity,  which  is 
to  begin  two  weeks  in  advance  and  con- 

tinue through  the  week's  run. 

Fire  Department 

Puts  Over  "Third 

Alarm"  in  Canton 
In  a  tie  up  with  the  fire  department  of 

Canton,  Ohio,  to  exploit  "The  Third 
Alarm"  at  the  Strand  Theatre  of  that  city, 
arrangements  were  made  for  a  ticket  sale 

by  the  fire  department  whereby  a  small  per- 
cent, of  the  proceeds  were  to  go  to  the 

Firemen 's  Burial  Fund.  15,000  tickets  were 
disposed  of  in  this  way. 
As  added  incentive  to  the  men  of  the 

department  a  special  performance  of  the 
film  was  given  at  the  Strand.  The  excel- 

lent cooperation  accorded  the  theatre  by  the 
Canton  firemen  resulted  in  a  fine  campaign. 
This  included  the  posting  on  all  fire  hy- 

drants signs  reading  "Watch  for  the  Third 
Alarm."  Chief  Mesner  published  his  an- 

nual report  in  the  Sunday  edition  of  the 
papers,  the  day  before  the  opening  of  the 
picture,  along  with  a  story  on  "The  great- 

est third  alarm  fire  I  ever  saw." 
The  Chief  also  decorated  his  car  with  ban- 

ners and  fire  apparatus  was  ordered  to  give 
exhibitions  of  fire-fighting  and  the  insur- 

ance companies  were  visited  by  firemen  and 
persuaded  to  take  blocks  of  tickets  to  be 
mailed  to  clients  advising  them  to  attend 
trie  show  and  see  the  real  dangers  of  fire. 

Store  Supplies  Material 
For  Novel  Sidewalk  Bills 

Among  a  number  of  effectual  exploitation 
stunts  used  by  Manager  Talbot  of  the  Col- 

orado Theatre,  Denver,  for  "The  Strangers' 
Banquet,"  was  a  dry-goods  store  tie-up  in 
which  the  store  furnished  several  strips  of 
neponset,  carrying  its  own  advertisement  at 
each  end.  At  the  middle  of  the  strip  was 

painted  an  ad  for  the  showing  of  "The 
Strangers'  Banquet."  This  copy  read:  "A 
picture  you  dare  not  miss.  'The  Strangers' 
Banquet'.'  23-Stars-23.  Colorado  Theatre 
now."  This  ad.  was  painted  twice  on  each 
strip  of  neponset  so  that  any  one  stepping 
on  it  from  either  end  could  read  the  sign. 
These  were  placed  upon  many  prominent 
Denver  corners. 
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"Tess  of  the  Storm  Country" 
Ticket  School  Merit  Prize 

When  Mary  Pickford's  "Tess  of  the 
Storm  Country"  was  showing  at  the  Capi- 

tol theatre,  Calgary,  Alb.,  the  house  man- 
agement gave  a  preview  to  which  the  school 

children  and  teachers  of  Calgary  were  in- 
vited, admission  being  on  a  card  of  identi- 

fication from  the  school  principal. 
In  addition  to  this  the  theatre  manage- 

ment announced  that  any  teacher  in  the 
city  could  offer  a  free  ticket  to  "Tess  of 
the  Storm  Country"  to  the  best  pupil  in 
the  class,  the  teacher  to  set  the  conditions 
and  time  under  and  during  which  the  com- 

petition was  to  take  place.  This  plan 
worked  surprisingly  well. 

A  front  mask  used  by  Manager  Arch  K.  Bamberger  of  the  Empress,  Owensboro,  Ky.,  to  feature  his  showing 
of  First  National's  "Lorna  Doone."    The  large  heart  with  the  swords  crossed  through  it  expresses  rather eloquently  the  romantic  and  dramatic  color  of  the  story. 

Price  Concessions  Made  Profitable 

Boosts  Photographer's  Stock 
Decatur,  111. — A  fine  location  for  a  flash 

for  "The  Old  Homestead"  was  won  by 
Manager  Paul  Witte  of  the  Bijou  Theatre 
by  giving  a  photographer  a  clever  idea  for 
a  window  card. 

Bill  Danzinger,  Paramount's  cub  exploi- 
ter, co-operating  with  Mr.  Witte  drafted 

the  copy  for  the  card,  which  read:  "Uncle 
Josh  is  looking  for  those  who  have  ne- 

glected to  send  their  portrait  to  the  folks 
back  at  the  "old  Homestead." 

Adler  Doubles  Up  at  Half 

With    Fine  Cooperation 

One  of  the  most  remarkable  examples  of 
co-operation  from  educational  officials  oc- 

curred during  the  run  of  First  National's 
"Oliver  Twist"  at  the  Adler  Theatre, 
Marshfield,  Wis.  In  the  past  school  super- 

intendents have  given  a  half  hearted  en- 

dorsement to  "educational"  pictures  and 
have  permitted  announcements  to.be  niade. 
in  the  classrooms. 

Upon  the  solicitation  of  Manager  J.  P. 
Adler,  the  superintendent  of  schools  at 
Marshfield  took  a  definite  stand  upon 

"Oliver  Twist."  He  not  only  had  the  an- 
nouncement made  in  the  classrooms  but 

sanctions  and  personally  prosecuted  a  cam- 
paign for  the  sale  of  half  price  matinee  ad- 

missions for  all  school  children.  The  tickets 
were  given  out  to  students  by  the  teachers 
with  the  understanding  that  they  were  good 
for  a  half  price  matinee  admission  at  the 
Adler.  If  not  used  by  the  conclusion  of 
the  run,  however,  they  had  to  be  returned 
to  the  teachers.  The  bulletin  boards  also 
carried  announcements  of  the  picture  and 
with  some  2,000  pupils  in  Marshfield,  it  was 
estimated  that  at  least  1600  would  contri- 

bute towards  making  a  record  of  the  mati- 
nee business.  Even  at  half  price  this  was 

regarded  as  an  unequalled  boost  for  the 
theatre. 

Of  equal  promise  was  the  Jackie  Coogan 
Club  organized  by  Mr.  Adler  in  conjunc- 

tion with  McKane-Johnson  Company,  the 
largest  store  in  town.  The  store  formed 
the  club  and  issued  membership  cards,  do- 

ing all  the  printing,  advertising  and  solicit- 
ing necessary  to  establish  a  substantial 

membership  list.  Membership  was  free  tf 
all  boys  and  girls  under  twelve  who  brought 
mother  or  dad  to  the  store's  children's  de- 

partment. It  not  only  gave  the  club  the 
benefit  of  advertising  on  the  back  of  the 
cards  but  brought  many  prospective  custo- 

mers into  the  store.  As  an  inducement  the 
club,  with  the  sanction  of  the  Adler  Thea- 

Price  to  School  Children 

of    School  Authorities 

tre,  offered  members  half  price  matinee  ad- 
mission to  all  Jackie  Coogan  attractions 

shown  at  the  Adler.  The  theatre  not  only 
helped  build  up  matinee  attendance  as  a  re- 

sult but  was  also  assured  of  a  good  win- 
dow tie  up  and  complete  co-operation  with 

McKane-Johnson  whenever  they  wanted 
such  assistance. 

Both  angles  made  a  price  concession;  but 
on  the  basis  that  the  seats  filled  at  half 
price  were  better  than  empty  seats,  the 
house  was  the  distinct  gainer.  It  gained 
in  publicity,  retail  good  will  and  the  new 
line  of  patrons  it  attracted  by  these  two 
stunts. 

Exchange  of  Courtesies 
Works  to  Mutual  Benefit 

Birmingham,  Ala. — In  a  joint  page  ad- 
vertisement the  Trianon  Theatre  and  the 

Birmingham  News,  both  of  this  city,  held 
a  public  mutual  admiration  party  and 
boosted  each  other  to  the  benefit  of  both. 

Mr.  B.  H.  Mooney,  manager  of  the  thea- 
tre, wrote  a  letter  to  the  News  commend- 
ing the  paper  and  attributing  half  of  the 

success  of  this  theatre  to  its  splendid  as- 
sistance. In  return  the  News  printed  a 

tribute  to  the  success  of  the  Trianon  in  a 

page  ad. 
Mr.  Mooney 's  letter  was  reproduced  in the  advertisement. 

Device  Illuminates  Window  Cards 

P.  L.  Collins,  Manager  of  Accessories  at 

Paramount's  St.  Louis  exchange,  has  de- 
vised an  illuminated  window  card  which 

should  appeal  to  exhibitors  through  its  sim- 
plicity as  well  as  its  novelty. 

The  accompanying  illustration  shows  how 
the  box  is  constructed.  From  the  front  the 
cards  assume  a  colorful  lighting  effect  when 
the  box  is  illuminated.  Some  of  the  solid 
colors  of  the  original  design  can  be  cut  out 
of  the  card  and  the  same  colored  tissue 
paper  pasted  over  the  back,  or  the  entire 
card  can  bo  lightly  coated  with  oil  and  thus 
made  transparent. 

The  box  may  be  constructed  of  wood  or 
compo  board  with  a  wood  frame.  The  frame 
for  the  card  or  poster  is  made  of  moulding 
or  narrow  wood  strips  and  in  order  to  per- 

mit display  of  the  theatre  name  and  play 
dates  it  is  made  longer  than  window  card 
size.  This  permits  the  insertion  above,  or 
below,  of  a  card  of  transparent  paper  with 
the  theatre  name. 

The  outside  of  the  case  can  be  gilded  or 
painted  over,  making  the  outfit  neat  and 
attractive  so  that  any  merchant  would  will- 

ingly put  it  into  his  window. 

The  above  reproduction  illustrates  the  novel  window 
card  illuminating  box  designed  by  F.  L.  Collins,  Mana- 

ger of  Accessories  at  Paramount's  St.  Louis  exchange. The  simple  construction  makes  it  a  valuable  addition 
to  the  exhibitor's  "encyclopedia  of  tricks." 
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The  Voice  of  the  Box  Office 

How  the  Latest  Releases  Are  Being  Received  Throughout  the  Country 

"ALL  THE  BROTHERS  WERE 

VALIANT' (metro) 
PARK  AND  MALL,  CLEVELAND. — 25-35- 
55c.  Played  at  the  Park  all  week  and  at 
the  Mall  three  days.  Good  business  at  both 
theatres,  with  very  little  exploitation. 

Press  Comment. — The  film,  barring  its 
lengthy  introduction,  is  shot  through  with 
action  and  acting.  The  character  work  is 
especially  good. — Plain  Dealer.  There  can be  little  doubt  about  the  entertainment  this 
film  affords,  especially  for  those  whose  taste 
in  screen  fare  runs  to  stories  of  the  briny 
deep. — News. 

"ANNA  ASCENDS" 
(Paramount) 

GRAND,  HAZLETON,  PA.— Business 
normal. 

Exploitation. — All  on  star  and  plot, 
through  lobby  and  newspapers. 
STRAND,  ALLENTOWN,  PA.— Three 

days'  fljin  and  picture  fair  success. 
Exploitation. — All  on  star  and  Paramount 

label,  chiefly  newspapers. 
GRAUMAN  THEATER,  LOS  ANGELES. 

— 20-35c.  40-55c.  Fairly  good  business. 
The  usual  weekly  advertising  space  was 
used  and  no  exploitation. 

Short  Subjects. — Fun  from  the  Press. 
Pathe  Weekly,  Larry  Semon  in  "The 
Agent,"  Atmospheric  Prologue. 

Press  Comments. — Everything  considered, 
far-fetched  plot  and  all,  "Anna  Ascends" 
manages  to  hold  together  fair  to  middling. 
Semon  has  put  a  lot  of  comedy  material  into 
"The  Agent." — Times.  "Anna  Ascends" 
is  an  interesting  picture  of  life  in  the 
Syrian  quarter  of  N.  Y.  and  the  highur  so- 

cial circles  of  the  same  city. — Herald. 

"ARABIA" 
(Fox) 

VICTORIA  PHILADELPHIA,  PA.— 35c. 
Business  good.  Saturday  was  a  record breaker. 

Exploitation. — Big  lobby  display. 
Short  Subjects. — "Sawing  a  Lady  in 

Half,"  "When  Cane  Met  Able,"  Pathe 
News,  ' '  Prickly  Conscience. ' ' 

Press  Comments. — It  is  a  fast-moving, 
good  narrative  with  plenty  of  romance  and 
love  interest. — Inquirer.  He  does  well  what 
he  has  to  do,  and  in  this  instance  the  driv- 

ing of  an  automobile  over  a  cliff  into  the 
sea  appears  to  be  mere  child's  play  to  him. - — Ledger. 

"BACK  HOME  AND  BROKE" ( Paramount) 

STRAND,  ALLENTOWN,  PA— Fine  run 
for  whole  week. 

Exploitation. — Whole  story  played  up  in 
newspapers,  heralds,  posters,  stills. 

"THE  BEAUTIFUL  AND  DAMNED" (Warner  Brothers) 
WEST  END  LYRIC  AND  CAPITOL.— 30- 

40c.  Night  business  very  good.  Matinee, 
light. 

Exploitation. — Regular  newspaper  space. 
Short  Subjects.— Pathe  Weekly  and  News. 

Revival  of  Chaplin's  "The  Idle  Class." 
Press  Comments. — Splendidly  and  effec- 

tively produced. — Globe-Democrat. 
WIZARD,  BALTIMORE,  MD.— Mats.  25c; 

What  They 

Give  the 

Public 

METROPOLITAN  THEATRE 
Baltimore,  Md. 

1.  Overture — Zampa   (F.  Herold) 
2.  Aesop  presents  his  newest  Cartoon  Fable 
3.  Topical  Review  and  Magazine 
4.  Comedy — Choose  Your  Weapons 5.  Soloists 
6.  Feature — Making  a  Man 
7.  Exit  March 

RIVOLI  THEATRE 
Baltimore,  Md. 

1.  Overture — Aida  (Verdi) 2.  Rivoli  News 
3.  Vocal  Number 
4.  Rivoli  Review 
5.  Feature — Broken  Chains 
6.  Our  Gang  Comedies — The  Champeen 7.  Organ 

BRANFORD  TREATRE 
Newark,  N.  J. 

1.  Branford   Review   of  Events 
2.  Topics  of  the  Day 
3.  Comedy — Choose  Your  Weapons 4.  Vocal  Number 
5.  Feature — The  Voice  from  the  Minaret 
6.  Overture — Excerpts    from    The    Rose  of Stamboul  (Falls  and  Romberg) 

STANLEY  THEATRE 
Philadelphia,  Pa. 

1.  Organ  Number 
2.  Stanley  Birthday  Party — Arranged  by  the 

Stanley   Staff  with   Benita  Bishoff 
3.  The  Stanley  Company  presents  America's favorite  composer-conductor  Victor Herbert 
4.  Feature — My  American  Wife 
5.  Organ  Selection 6.  Comedy 
7.  Scenic 

DELMONTE '  ~  St.  Louis,  Mo. 
1.  Delmonte  News  . 
2.  Topics  of  the  Day 
3.  Delmonte  Funster 
4.  Violinist 
5.  Feature — Strangers'  Banquet 

LOEW  S  STATE 
.  Los  Angeles,  Calif. 

1.  Organ  Solo 
2.  Special  Orchestra 3.  Mutt  and  Jeff  Comedy 
4.  Scenic 
5.  Rose   Perfect   in   Madame   Butterfly  with 

Eight  Tiny  Japanese  Dancers 
6.  Feature — Hearts  Aflame 

GRAUMAN'S  THEATER Los  Angeles,  Calif. 
1.  Overture 
2.  Fun  from  the  Press 
3.  Pathe  Weekly 
4.  Organ  Selection 
5.  Larry  Semon 
6.  Atmospheric  Prologue 
7.  Feature — Anna  Ascends 

GRAUMAN'S  RIALTO  THEATER Los  Angeles,  Calif. 
1.  Overture— Selection    from    Mile.  Modiste (Victor  Herbert) 
2    Pathe  Weekly 
3.  Organ  Selections 4.  Pathe  Review 
5.  Arnold    Tamon    and    Irene    Adams  Pre- 

senting The  Poetry  of  Motion 
6.  Violin  Selections 
7.  Feature— To  Have  and  To  Hold 

night,  40c.  Picture  in  second  week  and  at- 
tracting excellent  audiences. 

Exploitation. — Large  newspaper  adv.,  lob- 
by displays,  etc. 

Short  Subjects. — Keaton  in  "Klectric 
House";  Aesop's  Fables;  Pathe  Review; Fun  from  the  Press. 

METROPOLITAN— 50c.  It  opened  to 
big  business  Monday  and  has  held  the  high 
record  for  Atlanta  picture  houses  all  week. 

Short  Subjects. — "Fun  from  the  Press," 
Kinograms. 

Press  Comments. — To  be  sure,  the  picture 
isn't  as  good  as  the  book,  lacking  the  point 
toward  which  Mr.  Fitzgerald  directed  his 
efforts,  it  being  a  somewhat  labored  effort 
to  follow  the  ingenous  and  ingenious  note 
of  "This  Side  of  Paradise.  "—Atlanta 
Georgian. 

"A  BLIND  BARGAIN" (Goldwyn) 

MERRILL,  MILWAUKEE.— Mats.  40c, 
nights  55c.    Business  good. 

Exploitation. — Lobby,  newspaper  adv.,  car 
and  window  cards,  billboard. 

Short  Subjects. — Sullivan's  cartoons;  In- ternational News. 

Press  Comments. — The  suspense  is  well 
maintained  throughout  the  story  and  the 
climax  is  sufficiently  dramatic  for  any  of  us. 
— Journal.  There  are  some  finely  staged 
scenes  at  the  climax  which  are  guaranteed 
to  send  a  chill  down  even  a  strong  spine. — Sentinel. 

"BROKEN  CHAINS" (Goldwyn) 

COLISEUM     SEATTLE.  —  25  -  35  -  50c. 
Played  to  excellent  business. 

Exploitation. — Advertising  stressed  the 
fact  that  it  was  the  $10,000  prize  winner. 
Newspaper  ads,  billboards,  window  cards. 

Short  Subjects. — Pathe  News;  Kinograms; 
"Fun  from  the  Press." 

Press  Comments. — Colleen  Moore  reaches 
one  of  the  high  points  of  her  career  in  her 
characterization  of  the  part  of  Mercy  Boone. 
— Times.  Promises  to  be  one  of  the  most 

popular  of  the  season's  offerings. — Post-In- telligencer. 

RIVOLL  BALTIMORE,  MD.— Mats.  25c; 
night,  30-50c.  Big  business  both  afternoon and  night. 

Exploitation. — Large  newspaper  adv.  fea- 
turing the  fact  that  picture  is  from  a  prize- 

winning  story;  attractive  lobby  displays. 
Short  Subjects. — Rivoli  News;  Rivoli  Re- 

view; "Our  Gang"  comedy. 
Press  Comment. — "Broken  Chains"  is  a 

prize-winning  scenario  and  we  can  readily 

see  why  it  walked  off  with  a  prize. — Even- 
ing Sun.  Offers  average  entertainment. — Morning  Sun. 

OHIO,  INDIANAPOLIS,  IND.— 25-40c. Business  opened  good. 

Exploitation. — Intensive  campaign,  based 
on  the  fact  that  the  story  won  the  $10,000 

prize. 
Short  Subjects.— "Rob- 'Em-Good,"  Inter- national News. 

Press  Comment. — An  outstanding  feature 
of  the  production   is  a  smashing  climax 
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which  compels  attention  and  draws  gener- 
ous applause. — The  News.  Winifred  Kim- 

ball's $10,000  prize  story  does  little  besides 
providing  Ernest  Torrence  an  opportunity 
to  be  as  brutal  as  he  was  in  "Tol'able 
David."— The  Star. 

"BULLDOG  DRUMMOND" 
( Hodkinson ) 

MODERN  AND  BEACON  THEATRES, 
BOSTON. — 20-25e.  Very  good  business. 
Coupled  with  Alice  Lake  in  "Environ- 
ment." 
Exploitation. — Adv  ance  screen  flashes,  and 

lobby.  Regular  newspaper  and  display 
space. 

Short  Subjects. — International  News;  Top- 
ics of  the  Day;  "Saturday  Morning." 

Press  Comment. — It  is  not  a  pleasant  tale, 
having  enough  gruesome  thrills  to  make  sev- 

eral pictures. — Post.  The  film  retains  not 
only  the  play's  breath-taking  action,  but 
adds  many  powerful  touches  of  its  own. — 
Advertiser.  Warwick  Ward  is  convincingly 
demoniacal. — Transcript. 

"A  CALIFORNIA  ROMANCE" 
(Fox) 

BOSTON  THEATRE,  BOSTON. — 25-  60c. 
Very  good  houses. 

Exploitation. — Advance  screen  flashes  and 
lobby.  Regular  newspaper  and  display 
space. 

Short  Subjects. — Pathe  News;  Topics  of 
the  Day;  Aesop's  Fable;  "High  and  Dry." 

Press  Comment. — There  is  plenty  of  fight- 
ing and  emotional  settings  in  this  film,  and 

the  lighting  and  photography  are  great. — Post. 

"THE  CHRISTIAN" 
(Goldwyn) 

COLONIAL,  RICHMOND,  VA— 55c.  En- 
tire week  to  very  big  business. 

Press  Comment. — One  of  the  most  beau- 
tiful and  impressive  pictures  ever  seen  in 

Richmond.  Artistiealy,  beyond  our  most 
sanguine  hopes;  unusually  fine  continuity. — News  Leader. 

"THE  DANGEROUS  AGE" 
(First  National) 

CAPITOL,  PHILADELPHIA  PA. — 28c. 
Splendid  business  throughout  the  week,  with 
matinees  especially  strong. 

Exploitation. — Window  card  and  one 
sheet  campaign,  and  extra  newspaper  space. 

Short  Subjects.— "The  Fresh  Heir,"  and 
Kinograms. 

COLONIAL,  ALLENTOWN,  PA. — Good 
attendance. 

EXPLOITATION.— Chiefly  featured  star 
and  director  through  papers. 

STRAND,  SCRANTON,  PA. — Fine  attend- 
ance at  most  shows. 

Exploitation. — Discussions  on  the  danger- 
ous age  in  newspapers  by  ingenious  use  of 

question  marks  and  other  stunts. 

OLYMPIC,  PORTSMOUTH,  VA.— Three 
days  to  good  business. 

Short  Subjects. — "Mud  and  Sand." 

"A  DANGEROUS  GAME" 
( Universal) 

COLUMBIA,  SEATTLE.— 25-35e.  Patron- 
age held  up  well  entire  week.  Only  double 

feature  bill  in  town.  Hoot  Gibson  in  "Kin- 
dled Courage"  was  the  other  feature. 

Exploitation. — Usual. 
Press  Comments. — It  is  a  story  of  real 

romance  and  "thrills."  (A  Dangerous 
Game);  Gibson  is  at  his  best  in  "Kindled 
Courage." — Times.  The  half  of  the  world 
that  believes  in  spirits  and  spiritualism  and 
the  half  that  doesn't,  can  unite  in  seeing 

What  They 

Give  The 

Public 

CAPITOL  THEATRE 
St.  Paul,  Minn. 

1.  Capitol    Symphony  Orchestra 
2.  Capitol  Snickers 
3.  Organ  Specialty — Love  sends  a  little  gift of  Roses 
4.  Capitol  Digest 
5.  In  a  Persian  Garden — Mixed  Quartet 
6.  Feature — The  Dangerous  Age 
7.  Comedy — The  Balloonatic 
8.  Organ  Recessional 
9.  Organ  Recital 

THE  INDIANA  THEATRE 
Terre  Haute,  Ind. 

1.  Overture — William  Tell 
2.  Indiana  News 
3.  Organ 
4.  Comedy — Larry  Semon 5.  Musical  Number 
6.  Feature — Back  Home  and  Broke 

CHICAGO  THEATRE 
Chicago,  III. 

1.  Overture — Gems  from  Viennese  Operettas 2.  Scenic 
3.  Specialty — Humoresque 4.  Topics  of  the  Day 
5.  Organ  Solo 
6.  Specialty — Lilies  of  the  Field 
7.  Feature — The  Voice  from  the  Minaret 
8.  Comedy — The  Counter  Jumper 

TRIVOLI  THEATRE 
Chicago,  111. 

1.  Overture — Light   Cavalry  (Suppe) 2.  Scenic 
3.  Specialty — Harp  Quartet 4.  Weekly 
5.  Organ,  Solo 
6.  Topics  of  the  Day 
7.  Specialty — My  Lady's  Fan 8.  Feature — Fury 9.  Comedy 

RIVIERA  THEATRE 
Chicago,  111. 

1.  Overture — Mignon  (Thomas) 
2.  Topics  of  the  Day 
3.  Specialty 
4.  Scenic 5.  Weekly 
6.  Specialty — Coral  and  Jade 
7.  Feature — Fury 8.  Comedy 

MARK  STRAND 
Brooklyn,   N.  Y. 

1.  Overture — Modernizing  the  Classics 
2.  Duet — Call  Me  by  Wireless 3.  Vocal  Number 
4.  Mark  Strand  Topical  Review 
5.  Reminiscences  of  Kreisler 
6.  Feature — The  Dangerous  Age 
7.  Comedy — The  Champeen 
8.  Organ  Solo 

LIBERTY  THEATRE 
St.  Louis,  Mo. 

1.  Musical  Novelty 
2.  Liberty  Animated  Review 
3.  Mutt  and  Jeff  in  Nearing  the  End 
4.  Feature — Lights  of  New  York 
5.  Comedy — The  Alarm 

1 
SHERIDAN  THEATRE 

New   York  City 

Sunday,    Monday,    Tuesday,  Wednesday 
1 .  Sheridan  Topical  Review 
2.  The  Great  Pearl  Hunt 
3.  Vocal  Number 
4.  Overture — Raymond  Thomas 5.  Tenor  Solo 
6.  Feature — Back  Home  and  Broke 
7.  Organ  Selection 

Thursday,    Friday,  Saturday 
1.  Sheridan  Topical  News 
2.  Charles  Chaplin  in  Shoulder  Arms 
3.  Vocal  Number 
4.  Overture — The    Mikado  (Gilbert-Sullivan) 
5.  Feature — Kick  In 
6.  Organ  Solo 

"A  Dangerous  Game."  Hoot  Gibson  isn't 
like  himself  in  one  respect  in  "Kindled 
Courage."  He  doesn't  run  and  jump  onto 
a  heaving  saddle  and  he  doesn't  tame  a 
single  wild  mustang. — Post-Intelligencer. ' '  Hoot ' '  Gibson  is  seen  in  a  new  kind  of 
role  for  a  western  play.  Instead  of  riding 
bronchos  he  drives  a  lizzie  and  catches  a 
gang  of  crooks  by  accident,  winning  a  girl 
in  the  bargain.  "A  Dangerous  Game"  has 
a  good  deal  of  human  interest,  and  Miss 
Walton  is  seen  at  her  best  as  the  little  girl 
and  as  the  young  woman. — Star. 

"A  DAUGHTER  OF  LUXURY" (Paramount) 

HOWARD,  ATLANTA.— 50e.  On  the 
whole,  business  for  the  week  was  very  sat- isfactory. 

Short  Subjects. — Pithy  Paragraphs;  Pathe News. 

Press  Comments. — A  good  story,  excellent 
acting,  photography  hardly  to  be  excelled, 
and  an  all-round  good  wholesome  comedy- 
drama  is  "A  Daughter  of  Luxury." — At- lanta Georgian. 

"DESERTED  AT  THE  ALTAR" 
(Al  Lichtman) 

STATE,  SCRANTON,  PA.— Went  well  for three  days. 

Exploitation. — All  on  wedding  bells,  or- 
ange blossoms  and  that  line  of  advertising. 

"DARK  SECRETS" (Paramount) 

NORVA,  NORFOLK,  VA— Three  days  to 
very  good  business. 

Short  Subjects. — "Ma  and  Pa";  News. 
Press  Comment. — A  genuine  thriller  of  the 

type  that  appeals  especially  to  women. — Norfolk  Landmark.  A  colorful  production 
jammed  with  situations  that  cause  involun- 

tary gasps  and  exclamations. — Ledger  Dis- 

patch. "DR.  JACK" (Pathe) 

LIBERTY,  SEATTLE.— 35-SOc.  (special 
prices).  Packing  them  in  in  third  week's run.  This  angle  is  being  played  up  strong 
in  the  advertising. 

NEW  THEATER,  BALTIMORE,  MD. — 
Mats.  25c;  night,  25-50c.  Immense  business 
both  afternoon  and  night. 

Exploitation. — Large  newspaper  adv., 
posters,  lobby  displays. 

Short  Subjects.— "  Fruits  of  Fate"; 
Movie  Chats,  Pathe  News. 

Press  Comment. — A  funny  young  man,  in- 
deed, is  this  Harold  Lloyd.  He  made  the 

audience  shake  and  roar. — News.  The 
whole  thing  is  exceedingly  clever  and  blest 
with  a  new  lot  of  "gags." — Evening  Sun. 
The  film  should  delight  the  youngsters  as 
well  as  the  oldsters  who  are  not  too  critical 
of  their  movie  entertainment.- — Morning 
Sun. 
RIALTO  &  COLONIAL,  ALLENTOWN, 

PA. — Both  theatres  needed  in  central  city 
to  carry  this  film.  Brought  in  business  in 
such  totals  that  both  playhouses  were 
jammed  almost  all  the  time. 

Exploitation. — Everything  was  Harold 
Lloyd.  Advertisements,  lobbies,  big  poster 
campaign. 

"EBB  TIDE" 
(Paramount) 

RIALTO,  ATLANTA. — 25-30e.  This  pic- 
ture and  Hawaiian  Trio  brought  splendid 

business  all  week. 
Exploitation. — Manager  W.  E.  Bedell  cap- 

italized on  the  South  Sea  locale.    He  used 
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a  shadow  box  in  the  lobby  and  in  all  ad- 
vertising gave  special  mention  to  Hawaiian 

Trio. 

Short  Subjects. — "Poor  Fish,"  Interna- tional News. 
Press  Comments. — ' '  Ebb  Tide "  is  as  full 

of  thrills  as  a  picture  as  it  was  as  one  of 
Eobert  Louis  Stevenson's  best  stories. — At- 

lanta Georgian. 

STRAND,  SEATTLE.— 35-50c.    Played  to 
good  business. 

Exploitation. — Usual. 
Short  Subjects. — "Hazel  from  Holly- 

wood," "Garden  of  Geysers"  (scenic), 
Kinograms. 

Press  Comments. — The  cast  is  one  of  its 
big  features,  being  composed  entirely  of 
favorites,  real  artists  who  make  the  picture 
actually  live. — Times.  The  picture  adapta- tion is  much  more  of  a  thriller  than  the 
book. — Post-Intelligencer. 

"THE  FLIRT" 
( Universal) 

LIBERTY  THEATRE,  KANSAS  CITY, 
MO. — 25-35c.    Held  up  good  for  a  week's run. 

Exploitation. — A  large  number  of  "per- 
sonal" cards  were  mailed;  display,  billboard 

and  newspaper  space. 
Short  Subjects. — Capitol  News  Shots;  Fun  _ 

from  the  Press;  Pathe  and  Fox  News. 
Press  Comments. — The  everyday  family 

stuff — convincing.  The  real  thing. — Star- 
Times.  An  abundance  of  heart  throbs  and 
real  humor. — Journal-Post. 

BUTTERFLY,  MILWAUKEE.— Mats.  35c 
night  55c.  Business  held  up  good  for  the 
second  week. 

Exploitation. — Admission  tickets  given 
away  with  purchase  of  the  book  at  depart- 

ment stores;  newspaper  ads;  lobby  display 
and  window  cards. 

Short  Subjects. — Century  comedy;  Selz- 
nick  News. 

Press  Comments, — It  is  well  worth  seeing. 
— Sentinel. 

GRAND,  WILMINGTON,  N.  C.— 20-35c. 
Three  days  to  very  good  business. 

Exploitation. — Snappy  advance  newspaper 
campaign  used  the  "Flirt's  Book  of Proverbs"  in  daily  installments. 

"A  FOOTLIGHT  RANGER" 
(Fox) 

GRAND,  ATLANTA.— 20-40e.  Brought 
good  business.    Ran  first  half  of  week. 

Short  Subjects. — "Grandfather's  Clock"; 
DeHaven  Comedy,  "A  Ringer  for  Dad"; Fox  News;  Star  Comedy. 

Press  Comments, — "The  Footlight  Ran- 
ger" is  only  saved  from  being  boresome 

by  several  deviations  from  its  otherwise 
time-worn  plot. — Atlanta  Georgian. 

"FURY" 
(First  National) 

KARLTON,  PHILADELPHIA,  PA. — 50- 
75c.  Did  exceptionally  well,  especially  the 
last  three  days. 

Exploitation. — Window  card  campaign, 
extra  newspaper  space. 

Short  Subjects. — Kinograms;  Pathe  News; 
"The  Gliders";  Screen  Snapshots. 

Press  Comments. — -The  story  itself,  writ- 
ten originally  by  Edmund  Goulding,  is  one 

that  depends  to  a  large  degree  on  a  rather 
improbable  coincidence,  but  it  abounds  in 
ar-tion. — Inquirer.  Throughout  the  picture, 
however,  this  player's  genuine  artistry  is 
manifest  and  his  engaging  personality  has 
its  usual  potent  appeal. — Ledger. 
KINEMA    LOS    ANGELES. — 25-35-55c 

35-55-80c.    In  the  second  week  pulled  very 
good  business.    This  theater  is  doing  more 
advertising  and  business  is  building  every 
week. 

Exploitation. — 80-24  sheets;  increased  the 
daily  adv.  space. 

Short  Subjects. — Felix  Cat  Cartoon;  Top- 
ics of  the  Day;  Kinema  Animated  Weekly 

GRAND  CENTRAL,  ST.  LOUTS,  MO.— 
30-50e.    Capacity  business. 

Exploitation. — Billboards,  window  cards, 
street  car  signs,  advance  notice  on  screen, 
lobby  signs  and  regular  newspaper  space. 
Short  Subjects. — Topics  of  the  Day; 

Pathe  News  and  Views. 

Press  Comments. — Here  is  a  motion  pic- 
ture with  every  element  of  entertainment 

value. — Globe-Democrat . 

"GIMME" ( Goldwyn ) 

MILLER'S  CALIFORNIA,  LOS  AN- 
GELES.— 25-35-55c.  35-55-75C.  Exception- 

ally good  business. 
Exploitation. — Usual  weekly  newspaper 

space  and  boards.  An  L.  A.  florist  fur- nished 600  dozen  American  Beauty  roses 
and  boxed  by  the  theatre  and  presented  at 

the  different'  cafes  in  town  as  compliments 
of  the  California  and  "Gimme." 

Short  Subjects. — California  Topical  Re- 
view and  Magazine;  Topics  of  the  Day; 

Screen  Snapshots. 
Press  Comments. — Probably  the  most  pop- 

ular picture  Rupert  Hughes  has  as  yet  made. 
— Examiner.  It  is  a  good  entertaining  pic- 

ture and  belongs  in  the  class  with  "Dan- 
gerous Curve  Ahead,"  but  is  a  species  unto 

itself. — Times.  Delightful  humanness  in 
ideas  expressed,  despite  any  possible  flaws. 
Picture  was  well  received.  Settings  are  a 
joy. — Express. 

"HEARTS  AFLAME" 
(Metro) 

ALLEN,  CLEVELAND.— 35-60e.  Business 
very  good  evenings,  but  a  bit  off  at  mat- inees. 

Short  Subjects.— "Be  Yourself." 
Exploitation. — Theatre  display. 
Press  Comment. — It  is  good  melodrama 

and  worth  a  visit. — Plain  Dealer.  Never  in 
the  annals  of  screen  history  has  this  re- 

viewer ever  sat  through  such  a  conflagra- 
tion as  was  caught  by  the  cameraman  who 

' '  shot "  "  Hearts  Aflame. ' ' — News. 
LOEW  STATE  THEATER,  LOS  AN- 

GELES.— 25-30-50c  Children  15.  In  the 
second  week  and  pulling  very  good  business. 

Exploitation. — Carrying,  weekly,  250-24 
sheets  on  the  boards  and  the  result,  coupled 
with  very  good  pictures,  is  showing  the 
biggest  business  in  town. 

Short  Subjects. — Max  Fisher  with  25  piece 
orchestra.  Mutt  and  Jeff  comedy,  "Down 
in  Dixie";  Scenic,  "The  Ranger." 

"THE  HOTTENTOT" 
(First  National) 

MARK  STRAND,  ALBANY,  N.  Y— 30- 
60c.  Three  days.  Good  business  both  mat- 

inee and  evening. 
Exploitation. — Lobby  display  and  adver- tising. 

Short  Subjects. — Lyman  Howe  scenic, 
"King  Winter";  News  reel:  "Out  of 

Place." 
Press  Comments. — A  swift,  sure  little  ad- 

venture the  whole  family  will  enjoy. — 
Journal.  Productive  of  many  laughs.— 
Times-Union. 
LIBERTY,  PORTLAND,  ORE.— Mats.  10- 

25-50c.  Nights.  35-60c.  Return  showing 
within  a  month.  Attendance  very  good 
entire  week. 

Exploitation. — News   ads   in   effect  that 

picture  was  being  shown  again  by  request. 
Effective  lobby,  posters,  and  window  cards. 

Short  Subjects. — "Mud  and  Sand,"  In- ternational News. 

Press  Comments. — Douglas  MacLean  is 
dynamic  in  his  characterization  of  Sam 
Harrington,  the  man  who  is  mortally  afraid 
of  horses. — Journal.  The  finished  screen 
play  is  more  hilariously  funny  than  the 
stage  play,  and  carries  in  addition  all  the 
wallops  of  outdoor  action  not  possible  with 
limited  stage  facilities. — Oregonian. 
WELLS,  NORFOLK,  VA.— 25-35c.  Entire 

week  to  very  big  business. 
Exploitation. — One  of  the  most  elaborate 

in  months — large  newspaper  display. 
Press  Comment. — Full  of  dramatic  thrills, 

breath-taking  in  their  sequence. — Ledger- 
Dispatch.  So  full  of  sweeping  action,  sur- 

prise and  dramatic  situations  that  it  is  as 
much  of  an  advance  on  the  original  as 
Griffith's  "Orphans  of  the  Storm"  was  on 
its  stage  counterpart. — Norfolk  Landmark. 

"KICK  IN" 
(Paramount) 

CAPITOL,  CINCINNATL  O.— Business 
fair. 

Short  Subjects. — Pathe  News. 
Press  Comment. — The  picture  is  well  bal- 

anced in  every  way. — Enquirer.  The  whole 
play  is  beautifully  put  on. — Times-Star. 

"THE  KINGDOM  WITHIN" 
(Hodkinson) 

PEOPLES,    PORTLAND,    ORE.  —  25-35 cents.    Poor  business. 

Exploitation. — Usual  lobby  and  window 
card  stuff.    Trailers  shown  week  previous. 
Short  Subjects.  —  "The  Champeen," 

Screen  Snap  Shots. 
Press  Comments. — The  picture  is  marred 

by  one  thing — that  threadbare  precept  of 
the  ' '  movies ' '  that  all  supposedly  respec- 

table people  are  skin-flints,  busy-bodies,  and 
hypocrites,  while  all  social  outcasts  are 
possessed  of  hearts  of  pure  gold. — Journal. 
The  idea  of  the  story  is  not  new,  nor  is  its 
development  anything  especially  original, 
but  it  is  well  acted. — Telegram. 

"LIGHTS  OF  NEW  YORK" (Fox) 

FOX-LIBERTY,  ST.  LOUIS,  MO.— 25-30- 
40  cents.  Business  fair.  Regular  newspap- 

er space. 
Short  Subjects. — "The  Alarm,"  Fox 

News,  "Nearing  the  End"  (Fox  cartoon 
Comedy). 

Press  Comments — The  cast  is  uniformly 
good  and  the  picture  excellent  of  its  kind. 

■  —Star. 

"LOVE  IN  THE  DARK" 
(Metro) 

GRAND,    BETHLEHEM,    PA.  —  Three 
days'  run  with  attendance  about  normal. 

Exploitation. — Newspapers. 

"MAKING  A  MAN" 
(Paramount) 

LOEW'S  ORPHEUM,  BOSTON. — 25-60 cents.    Excellent  business. 
Exploitation. — Advance  lobby.  Regular 

newspaper  and  display  space. 
Short  Subjects. — "When  Knights  Were 

Cold;"  Pathe  News,  Topics  of  the  Day. 
Press  Comment. — Suffice  it  to  say  that  the 

drama  is  filled  with  laughs  and  tears  alike, 
and  is  one  that  has  a  strong  personal  ap- 

peal. The  work  of  Holt  is  admirable. — 
Post.  Holt 's  pleasing  competence,  abetted 
by  a   well-turned   characterization  of  the 
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bum  by  Frank  Nelson,  keeps  the  interest 
from  flagging  too  much. — Transcript. 
KOYAL  THEATRE,  KANSAS  CITY,  MO. 

— 15-35  and  50  cents.  Bad  weather,  but  did 
a  fair  business. 

Exploitation. — Jack  Holt  played  up  in 
Sunday  newspaper,  billboard  and  lobby  dis- 

play space. 
Short  Subjects.  —  "No  Luck,"  Eoyal 

Screen  Magazine. 
Press  Comments. — It's  one  of  Peter  B. 

Kyne's  best. — Star-Times.  Great  entertain- 
ing value. — Journal-Post. 

LOEWS  STATE,  BUFFALO.  —  25-50 
cents.  Attracted  excellent  business  all  week. 

Exploitation. — Newspaper  adv.,  billboards, 
window  cards,  lobby  display. 

Short  Subjects. — Mutt  and  Jeff,  Pathe 
News,  Scenic. 

METROPOLITAN,  BALTIMORE,  MD. — 
17  cents,  night,  35  cents.  Excellent  business 
afternoon  and  night. 

Exploitation. — Usual. 
Short  Subjects. — Aesop's  Fable,  Metropol- 

itan Topical  Review  and  Magazine,  "Choose 
Your  Weapons." 

Press  Comment. — Holt  does  all  that  any- 
one could  expect  of  him.  He  really  acts. 

The  part,  to  be  sure,  fits  him  like  the  pro- 
verbial glove. — Evening  Sun. 

"MISSING  MILLIONS" 

LOEWS  STATE,  BOSTON. — 25-60  cents. 
Excellent  business. 

Exploitation. — Advance  lobby  and  screen 
flashes.  Regular  newspaper  and  display 
space. 

Short  Subjects. — Screen  Snapshots,  Pathe 
News  Weekly,  Topics  of  the  Day,  "When 
Knights  Were  Cold." 

Press  Comment. — Miss  Brady  finds  no 
opportunity  for  emotional  acting,  but  it 
makes  a  moderately  exciting  photoplay- 
Transcript.  A  crook  story  with  a  capable 
cast  that  holds  the  interest  and  furnishes  a 
few  thrills.  Stan  Laurel's  burlesque  on 
"Robin  Hood"  is  the  funniest  since  "Mud  . 
and  Sand."— Post. 

"MONTE  CRISTO" 
(Fox) 

SAVOY,  WLLKE S-B ARRE ,  PA. — Ran  for 
week  with  good  crowds.  .  Pulled  well  among 
all  classes  of  people. 

Exploitation. — Appeals  to  the  lovers  of 
good  literature,  as  well  as  those  who  remem- 

bered stage  success. 

"MY  AMERICAN  WIFE9* 
(Paramount) 

STANLEY,   PHILADELPHIA   PA.— 50- 
75  cents.  With  the  addition  of  Victor  Her- 

bert as  guest  conductor  as  part  of  the  sec- 
ond anniversary  program,  the  picture  drew 

splendid  houses  all  week.  Picture  and  Her- 
bert were  given  the  biggest  exploitation  of 

the  year  with  three  and  24  sheets,  and  dou- 
ble newspaper  space. 

Short  Subjects. — "Hazel  from  Holly- 
wood,' '  Animated  Nursery  Rhymes,  Pathe 

and  Fox  news  reels,  and  Topics  of  the  Day. 
Press  Comments. — As  usual,  however,  the 

fair  Gloria  relies  alomst  entirely  on  her 
clothes  and  her  exotic  and  rather  Oriental 
style  of  beauty  to  "put  across"  her  part.— 
Inquirer.  The  picture  contains  nearly  ev- 

erything which  Miss  Swanson's  admirers 
expect  to  find  in  the  super-saturated  produc- 

tions in-  which  she  generally  appears. — 
Ledger. 

COLONIAL,  INDIANAPOLIS,  IND. — 25- 
40  cents.    Unusually  good. 

Exploitation. — Usual  newspaper  and  street billing. 

Short  Subjects. — Pathe  News,  Aesop  fable, 
Music  specially  featured. 

Press  Comment. — A  political  theme  always 
insures  a  fascinating  narrative,  and  with 
Gloria  Swanson  in  the  part  of  the  lovely 
American  woman,  and  Antonio  Moreno  as 
the  dashing  Argentine  lover,  ' '  My  Ameri- 

can Wife"  has  three  good  reasons  for  being 
one  of  those  pictures  every  one  can  enjoy. 
— The  News.  Whatever  success  Paramount 
has  had  in  replacing  of  finding  a  substitute 
for  Rodolph  Valentino  is  exhibited  in  "My 
American  Wife,"  which  reintroduces  An- 

tonio Moreno. — The  Star. 

LOEWS  STATE,  BOSTON.— 25-60  cents. Excellent  business. 

Exploitation. — Advance  screen  flashes  and 
lobby.  Regular  newspaper  and  display 

space. Short  Subjects. — Screen  Snapshots,  Pathe 
News,  Topics  of  the  Day,  "When  Knights 
Were  Cold." Press  Comment. — Of  more  than  average 
merit.  Has  plenty  of  pep  and  opportunity 
is  taken  to  display  some  gorgeous  gowns. — Post. 

MISSOURI,  ST.  LOUIS,  MO.— 30-50  cents. 
Capacity  every  night. 

Exploitation. — Billboards,  window  cards, 
advance  showing  on  screen,  printing  pro- 

gram on  back  of  photo  of  star,  regular  news- 

paper adv. Short  Subjects — Missouri  News,  Fun  from 
the  Press,  Century  Comedy  "The  Motion 
Picture  History  of  Aviation,"  "Felix." 
Press  Comments. — "My  American  Wife" 

can  be  classed  as  one  of  those  really  stun- 
ning de  luxe  love  dramas  typically  Para- 

mount, and  the  kind  that  will  be  reissued 
in  1925  and  break  the  records  all  over  again. 
— Globe-Democrat. 

"MY  FRIEND  THE  DEVIL" 
(Fox) 

PALACE,  BETHLEHEM,  PA. — Business 
very  gratifying  for  three  days'  showing. 

Exploitation. — Centered  on  title  and  mod- 
ernization of  novel  featured  in  advertising. 

"NERO" (Fox) 

ALHAMBRA,  MILWAUKEE.— 55  cents. 
Fair  business. 

Exploitation. — Exceptional  lobby  display, 
newspaper  adv.  week  preceding  and  during 
run,  window  and  car  cards,  billboard. 

Short  Subjects. — Pathe  News,  Century comedy. 

Press  Comments. — The  foreign  producers 
have  nothing  on  William  Fox. — Journal. 
STRAND,  CINCINNATI,  O.— Fair  attend- ance. 

Short  Subjects. — Pathe  News. 
Press  Comment. — The  glory  that  was 

Rome  is  revealed  to  twentieth  century  eyes 
in  "Nero,"  a  spectacle  drama  which,  in 
massiveness  and  grandeur,  is  second  to  none 
of  its  kind. — Enquirer.  Crowds  that  packed 
the  Strand  Theatre  Sunday  gave  audible 
evidence  of  appreciation  as  the  finale  of 
"Nero"  was  reached. — Times-biar. 

"ONE  EXCITING  NIGHT" 
(United  Artists) 

NEWMAN  THEATRE,  KANSAS  CITY, 
MO.— 15-25-35-50  and  75  cents.  Fair  busi- 

ness.   Handicapped  by  stormy  weather. 
Exploitation — A  teaser  campaign  was  car- 

ried on  on  the  front  pages  of  the  newspap- 
ers, billboard,  lobby  display. 

Short    Subjects.  —  Newman    News  and Views. 

Press  Comments.— It's  exciting  all  right, 
and  scarey. — Star-Times.  Something  new — 
ever  the  cry  in  motion  pictures — has  come. ■ — Journal-Post. 

BLUE    MOUSE,    PORTLAND,     ORE. — 
Children  20,  adults  50  cents.  Drew  such 
good  business  for  the  entire  week  that  it  is 
being  held  over  for  at  least  another. 

Exploitation. — Trailers  shown  week  pre- 
vious, effective  lobby  with  the  mystery 

theme  brought  to  the  fore.  Window  cards, 
and  usual  news  space. 

Press  Comments| — Timid  but  thrill-loving 
maidens  sat  and  shivered  all  around  us 
while  the  film  was  being  shown  Sunday. 

GIFTS,  CLNCLNNATI,  O.— So  enthusias- 
tically received  that  it  is  held  over  for  an- 

other week. 
Short  Subject. — News  Weekly. 
Press  Comment. — By  rigidly  rational 

standards,  the  action  might  seem  like  a 
meaningless  jumble,  but  it  is  amusing  just 
the  same. — Enquirer.  Any  picture  that  will 
keep  you  for  an  hour  or  more  on  the  edge 
of  your  seat,  carried  away  with  curiosity 
guessing  who  is  who  and  wondering  how  it 
will  all  come  out,  is  far  beyond  the  usual. — Times-Star. 

CAPITOL,  OKLAHOMA  CITY,  OKLA.— 
10-30-50  cents.  Excellent  business.  Good 
sized  crowds  at  all  shows. 

Short  Subjects.  —  Kinograms,  _"  Goose 

Hunting. ' ' 

Exploitation. — Street  car,  billboards,  win- 
dow cards,  attractive  lobby. 

"ONE  WONDERFUL  NIGHT' 
( Universal) 

RIVOLI,    ST.    LOUIS,  MO.— 30  cents. 
Excellent  business  entire  week. 

No  exploitation. 
Short  Subjects. — Comedy,  "Fun  from  the 

Press,"  News  Weekly,  Leather  Pushers. 
Press  Comments. — It  is  a  good  combina- 

tion of  melodrama  and  mystery. — Post-Dis- 

patch. "ONLY  A  SHOP  GIRL" 
(State  Rights) 

CIRCLE,  CLEVELAND— 20-30  cents.  Fair 
business. 

Press  Comment. — As  usual,  an  entertain- 
ing screen  version  of  a  well  known  melo- drama.— News. 

"OMAR  THE  TENTMAKER" 
(First  National) 

GRAND,  WILMINGTON,  N.  C— 20-35 
cents.    Three  days  to  very  poor  business. 

Exploitation. — Advance  newspaper  cam- 

paign. "OUTCAST" 
(Paramount) 

GARDEN,  MILWAUKEE— 55  cents.  Bus- iness good. 

Exploitation. — Usual  newspaper  adv.,  lob- 
by, car  and  window  cards. Short  Subjects. — Christie  comedy,  Fox 

News. 

Press  Comments. — It  is  a  unique  and 
splendid  performance,  one  which  redeems  all 
the  other  mediocre  pictures  Miss  Ferguson 
has  made  and  which  establishes  her  in  the 
new  era  of  screen  acting. — Journal.  Not 
since  the  days  of  Barbary  Sheep  has  Elsie 
Ferguson  had  a  screen  play  which  has  suited 

her  talents  as  admirably  as  "Outcast." — Sentinel. 
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"PEG  O'  MY  HEART" 
(Metro) 

SAXE'S     STRAND,  MILWAUKEE.— 
Mats.  40,  night  55.    Business  line. 

Exploitation. — Extensive  adv.  in  news- 
papers previous  and  during  run,  billboard, 

ear  and  window  cards,  lobby. 
Short  Subjects. — "Hazel  from  Holly- 

wood," Kinograms  and  Sketchograms. 
Press  Comments. — Barely,  if  ever,  has  an 

actress  accomplished  what  Laurette  Taylor 
does  in  Peg  O'  My  Heart.- — Journal.  Once in  a  blue  moon  there  comes  to  the  screen 
the  adaptation  of  a  favorite  play  or  book 
which  lives  up  to  expectations.  Those  who 
have  a  special  spot  in  their  hearts  for  Peg 
O'  My  Heart,  will  not  be  disappointed  with 
the  Metro  screen  version. — Sentinel.  Doro- 

thy Devore  in  an  amusing  travesty  on  the 
movies,  Hazel  of  Hollywood,  is  worthy  of 
a  co-featured  position. — Journal. 
IMPERIAL,  CHARLOTTE,  N.  C— 10-30c. 

Three  days  to  good  business. 

"THE  PRIDE  OF  PALOMAR" 
(Cosmopolitan) 

LORENZ,  BETHLEHEM,  PA— Cleaned 
up  nicely  in  three  days.  Could  have  stayed 
whole  week. 

Exploitation. — Space  in  newspapers,  good lobby. 

BIJOU,  RICHMOND,  VA.— 30-40  cents. 
Entire  week  to  good  business. 

Short  Subjects. — "Home  Made  Movies." 
Press  Comment. — Spectacular,  both  as  to 

type  and  action,  admirable  and  beautiful 
backgrounds,  thoroughly  enjoyable. — News Leader. 

GRANBY,  NORFOLK,  VA. — 35-50  cents. 
An  entire  week  to  good  business. 

Short  Subjects. — "The  Steeple-Chaser," 
Kinograms. 

Press  Comment. — A  great  picture,  full  of 
thrills  and  beautiful  scenic  backgrounds 
plus  a  strong  story. — Norfolk  Landmark. 
Other  spectacular  dramas  of  the  race  track 
have  lacked  the  completeness  of  this  Para- 

mount production. — Ledger  Dispatch. 

"THE  SCARLET  CAR" 
( Universal) 

NEW  OLYMPIC,  BUFFALO.  —  15-25 cents.  Fair  business. 
Exploitation. — Electric  display  on  front, 

newspaper  adv.,  billboards,  window  cards, 
lobby  display. 

Short  Subjects. — International  News,  Cen- 
tury comedy,  The  Leather  Pushers. 

Daily  Press  Comment. — There  is  plenty  of 
action  in  "The  Scarlet  Car." — Evening 
News.  Lives  up  to  the  implication  of  its 
title  by  showing  plenty  of  speed. — Courier. 
The  plot  winds  up  in  a  thrilling  manner. — 
Commercial.  The  final  fade-out  gives  the 
impression  that  everybody  who  deserves  to 
be,  is  happy. — Enquirer. 

"SHADOWS" 
(Al  Lichtman) 

TWELFTH  STREET  THEATRE,  KAN- 
SAS CITY,  MO. — 15-25  cents.  An  average 

week,  despite  rainy  weather. 
Exploitation. — Usual. 
Short  Subjects.— "  Hazel  from  Holly- 

wood," Twelfth  Street  Magazine. 
Press  Comments. — Some  gruesome  spots, 

but  on  the  whole,  entertaining,  absorbing. 
■ — Star-Times.  Lon  Chaney's  characteriza- 

tion is  one  of  the  most  unusual  interpreta- 
tions the  screen  ever  has  offered. — Journal- 

Post. 

EMPRESS,  OKLAHOMA   CITY,  OKLA. 
— 10-30  cents.    Business  very  satisfactory. 

Short   Subjects. — Pathe   Weekly,  Cameo 
Comedy,  Dog  Sense. 

Exploitation. — Display  advertising. 

COLUMBIA  PORTLAND,  ORE.— 25-35- 
50-75  cents.  Capacity  houses  entire  show- 
ing. 

Exploitation. — Nothing  out  of  the  ordi- 
nary. 

Short  Subjects — Kinograms,  "No  Luck," 
The  Split  Outfit,  Wilderness  Tale. 
Press  Comments.  —  One  who  misses 

"Shadows"  misses  a  rare  treat. — Journal. 
Lon  Chaney's  portrayal  of  Yen  Sin  is  one 
of  his  most  successful  appearances  as  a 
' '  celestial. ' ' — Telegram. 

"SINGED  WINGS" 
(Paramount) 

CAPITOL,  WILKES-BARRE,  PA.— Well 
attended  for  three  days. 

Exploitation. — Usual  line. 

"STRANGERS'  BANQUET' 
(Goldwyn) 

DELMONTE,  ST.  LOUIS,  MO.— 25-50 
cents.    Night  business  fair,  matinees  poor. 

Exploitation. — Billboards,  window  cards, 
24-sheets  30  days  in  advance,  street  car 
signs,  advance  showing  on  screen,  heralds, 
regular  newspaper  space. 
Short  Subjects. — Delmonte  News  and 

Views,  "Fun  from  the  Press." 
Press  Comments. — Here  was  an  ambitious 

effort  to  put  nearly  everybody  and  a  little 
bit  of  everything  into  one  picture. — Post- 
Dispatch. 

IMPERIAL,  COLUMBIA  S.  C— Three 
days  to  very  good  business. 

"SUSANNA" 
(Associated  Producers) 

MISSION,  LOS  ANGELES.— 35-55,  55-80 
cents.  In  the  5th  week  and  pulling  very 
good.  Evenings  better  than  matinees.  125 
24  sheets,  3000  one  sheets,  40  inches  in  all 
5  newspapers. 

Short  Subjects. — Overture,  Violin  Solo, 
Organ  Solo. 

"30  DAYS" 
(Paramount) 

CENTURY,  BALTIMORE,  MD.— Mats. 
25,  night,  33-75  cents.  Big  business  after- noon and  night. 

Exploitation. — Usual. 

Short  Subjects. — Century  Topical  Review 
and  Magazine,  Comedy,  Scenic  Review. 

Press  Comment. — One  gets  several  laughs. 
— Post.  It's  pleasing  enough  with  its  little 
musical  comedy  plot,  but  it  only  becomes 
definitely  entertaining  at  times. — Evening Sun. 

"THORNS  AND  ORANGE 

BLOSSOMS" (Al  Lichtman) 

LELAND,  ALBANY,  N.  Y. — 28  cents. 
Ran  the  entire  week  with  bad  weather  pre- 

vailing, but  packed  the  house,  1,600  seats. 
Exploitation. — Extra  newspaper  space, 

advance  screen  flashes  and  window  cards. 
Short  Subjects. — News  Weekly,  Starland 

Review  and  comedy. 
Press  Comments. — A  big  hit. — Journal. 

Best  yet  produced  by  this  firm. — Times-Un- ion. A  delightful  romance  staged  in  one  of 
year's  best  offerings. — Knickerbocker  Press. 

ALDINE,  PHIL  A.,  PA— 50-75  cents. 
Good  business  all  week. 

Exploitation. — Big  24  sheets  campaign. 
Short  Subjects. — Fun  from  the  Press, 

Pathe  News,  International  News  and 
"Wanted,  a  Story." 

Press  Comments. — Will  tend  to  palpitate 
the  hearts  of  those  who  "dote  on  romantic 
pictures. ' ' — Inquirer.  Gasnier,  the  Gallic  di- 

rector, has  approached  the  story  in  a  sym- 
pathetic frame  of  mind  and  he  has  given  it 

both  beauty  and  as  much  honesty  as  is  pos- sible.— Ledger. 

"TRIFLING  WOMEN" 
(Metro) 

SHEA'S   HIPPODROME,    BUFFALO. — 
20-50  cents.  Thelma  Edwards,  young  danc- 

er of  Buffalo,  also  featured.  S.  E.  O.  busi- ness. 

Exploitation. — Newspaper  adv.,  billboards 
window  cards,  lobby  display. 

Short  Subjects. — "Lazy  Bones,"  Hippo- 
drome Review. 

Press  Comment. — It  is  a  thrilling  story 
pnd  has  been  given  a  marvelous  setting  by 
Rex  Ingram. — Evening  News.  A  happy  cli- 

max to  the  story  gives  a  warning  to  trifling 
women. — Express.  "Trifling  Women"  is  the 
case  of  a  producer  striving  for  something 
he  does  not  quite  reach. — Courier. 
CRITERION,  OKLAHOMA  CITY,  OKLA. 

—10-20-30-50  cents.  Good  crowds  at  all 
showings. 

Short  Subjects. — International  News,  Will 
Rogers  in  "Fruits  of  Faith,"  University 

Quartette. Exploitation. — Usual  newspaper  space,, 
lobby  display. 

"THE  VOICE  FROM  THE 

MINARET" 

(First  National) 

STILLMAN,  CLEVELAND.— 35-60  cents. 
"  Stand- 'em-out "  business  on  every  mati- 

nee and  evening  performance. 
Exploitation. — Attractive  lobby  display, 

ilisplay-dash  cards  on  street  cars,  similarity contest  in  the  newspapers. 
Press  Comment. — The  selection  of  the 

story  was  unfortunate,  for  without  Norma 
Talmadge  it  would  be  terrible.  The  story 
no  doubt  will  be  acclaimed  as  a  good  one 
by  the  majority  who  see  it. — Plain  Dealer. 
' '  The  Voice  from  the  Minaret "  is  as  good 
as  most  movies. — Press.  Were  it  not  for 
Norma 's  presence  in  the  picture  and  her  ex- 

ceptional ability  as  an  emotional  actress  the 
picture  would  be  much  below  the  average. 

— News. 

CIRCLE,  INDIANAPOLIS,  IND. — 30-50 
cents.    Business  opened  good. 

Exploitation. — Week  of  advance  advertis- 

ing, featuring  Talmadge  and  O'Brien  as  ex- ceptional screen  lovers. 
Short  Subjects. — "Casey  Jones,  Jr.." 

Pathe  News,  special  music  featured. 
Press  Comments. — The  reunited  stars  are 

supported  by  an  excellent  cast  in  a  thor- 
oughly enjoyable  picture. — The  News.  The 

reunion  of  a  famous  pair  of  screen  3weer- 
hearts  is  accomplished  in  an  ordinary  farc-e. 
—The  Star. 

BROADWAY,    RICHMOND,    VA. — 40  50 
cents.    Entire  week  to  big  business. 
Pre°s  Comment. — Another  triumph  for 

N^rr^a  Talmadge,  she  plays  the  role  with 
her  usual  finesse  and  it  will  undoubtedly 
please  all  her  admirers. — News  Leader. 
BROADWAY,    CHAJtLOTTE,    N.  C— 10-30c.  40-50c.  Three  days  to  very  big business. 

IDEAL,  COLUMBIA.  S.  C.— 40-50e.  Very 
big  business. 
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"WHAT'S  WRONG  WITH  THE 

WOMEN?" (Equity) 

BLUE  MOUSE,  SEATTLE. — 25-50  cents. 
Only  fair  business. 

Exploitation. — Begular  newspaper  space, 
attractive  lobby,  window  cards. 

Short  Subjects. — News,  comedy,  special 
musical  numbers,  singers  popularity  con- test. 

Press  Comments. — Big  situations  occur 
frequently. — Times.  It  is  in  no  way  an  at- tack on  womankind.  It  is  not  a  sermon. 
But  in  the  very  magnitude  of  its  treatment 
its  endeavors  to  drive  home  a  lesson  the 

.  whole  world  will  be  better  for  having  seen. 
— Post-Intelligencer. 

"WHEN  KNIGHTHOOD  WAS  IN 

FLOWER" (Paramount) 

PARKWAY,  BALTIMORE,  MD. — Mats. 
15-20;  night,  25-44.  Big  business  done  in 
afternoon,  with  record  crowds  at  night. 

Exploitation. — Usual. 
Short  Subjects. — Overture,  Parkway  Topi- cal Review. 

PALACE,  PHILA.,  PA.— 35  cents.  After 
five  weeks'  run  at  the  Stanton,  the  picture 
drew  good  houses  all  week,  with  capacity 
at  night. 

Exploitation. — Lobby  display,  and  electric 
decorations. 

Short  Subjects. — Pathe  News  and  Topics 
•of  the  Day. 

"THE  WHITE  MASKS" 
(Enterprise) 

STRAND,  ATLANTA— 20  cents.  Entire- 
ly satisfactory  business. 
Exploitation. — Huge  Ku  Klux  regalia 

'  made  of  eompo,  board,  formed  an  effective front. 

Short  Subjects. — "One  Stormy  Knight." 
Press  Comments. — Another  splendid  West- 

ern picture  is  showing  at  the  Strand  and 
..  proves  very  interesting.— Atlanta  Georgian. 

"WHITE  SHOULDERS" 
J-  - (First  National) 

MARK  STRAND,  ALBANY,  N.  Y.— 30- 
60  cents.    Three  days..  Consistently  good 
business. 

Exploitation. — Strand  type. 
,     Short  Subjects. — Topical    Review,  "My 

_  Hero^" Press  Comments. — Lead  kept  well  within 
.  star's  talents. — Journal.    An  admirable  fea- 

ture.— Times- Union. 

"WITHOUT  COMPROMISE" 
(Fox) 

SYMPHONY  THEATER,  LOS  ANGE- 
LES.— 39-55  cents.  Drew  fine  business.  The 

usual  70-24  sheets  were  used  on  the  boards 
and  usual  weekly  newspaper  space. 

Short  Subjects. — Fox  News,  Clyde  Cooke 
in  "Lazy  Bones,"  Leather  Pushers, 
"Young  King  Col  e" 

Press  Comments. — There  is  comedy  and 
thrilling  action  predominates.  "Lazy 
Bones"  is  one  of  the  funniest  comedies  this 
mournful  mirth-provoker  has  yet  produced. 
— Express.  Story  is  couched  in  colorful  at- 

mosphere and  the  star  is  given  ample  op- 
-portunity  to  display  his  skill. — Herald.  The 
story  is  slow  in  getting  started,  but  after 
the  first  reel,  it  surely  discloses  wonderful 
acting  and  fresh  twists  of  plot. — Times. 

"WOMEN  MEN  MARRY" 
(Dillon  Production) 

GRAND,  BETHLEHEM,  PA.— Interest 
aroused  by  re-opening  of  Grand,  with  new 
policy  of  musical  extravaganzas  instead  of 
vaudeville  run  up  to  this  time.  Picture  con- 

sidered excellent  drawing  card. 

"THE  WORLD'S  APPLAUSE" 

WALNUT,  CINCINNATI,  OHIO— A  sat- 
isfactory business. 

Short  Subjects. — News  Weekly. 
Press  Comment. — Setting  and  acting  are 

superb,  and  the  story  is  above  the  average. 
— Enquirer.  One  of  the  most  interesting 
stories  of  the  stage  yet  brought  to  Cin- 

cinnati. The  picture  is  beautifully  mount- 
ed and  well  acted. — Times-Star. 

STRAND 
1.  Overture — Scene  de  Ballet 

a)  Festival  Dance  and  Valse  of  the  Hours 
(Delibes) 

b)  Valentine  Dance         (Music  by  Bocherini) 
2.  Mark  Strand  Topical  Review 
3.  Prologue  to  Fury 

a)  Three  for  Jack  (Squires) 
Strand   Male  Quartet 

b)  Sailors  Hornpipe  (M.  Bourmann) 
c)  Eight  Bells  (An  Old  Sea  Chantey)  Strand 
Male  Quartet 

4.  Feature — Fury  ■ — ■  Richard     Barthelmess  with 
Dorothy  Gish 

5.  Organ  Solo 
Press  Comments 

World — In  characterization  and  atmos- 
phere the  film  is  extraordinary.  Telegram — 

A  picture  which  impels  the  use  of  the  ap- 
pelation,  great,  once  more.  Sun — In  spite 
of  a  rather  trite  story,  "Fury"  .  .  .  is  a 
minor  classic  among  melodramas  of  the  sea. 
Eve.  World — Here 's  a  movie  combine  hard 
to  tie,  much  less  beat:  Richard  Barthelmess, 
plus  Dorothy  Gish,  plus  Henry  King,  plus 
' '  Fury, ' '  a  corking  good  story,  sure  makes 
us  write  ' '  success ' '  after  our  equal  sign. 

RIVOLI 
1.  Overture— Selections  from  La  Boheme  (Puccini) 
2.  Riesenfeld's  Classical  Jazz 3.  The  Einstein  Theory  of  Relativity 
4.  Pastoral — Soprano,     Mezzo     Soprano,  Contralto, 

Dancers 
5.  Feature- — Adam   and  Eva — Marion  Davies 
6.  Dance     Divertisement  —  The     Serova  Dancers 

(Johann  Strauss) 
7.  Cartoon — Felix  Lends  a  Hand  (Pat  Sullivan) 

Press  Comments 

Tribune — Some  of  the  scenes  are  magnifi- 
cent. World — Adam  and  Eva  is  funny 

at  times  and  it  has  been  transferred  to  the 
screen  by  Luther  Reed  in  a  fashion  that 
leads  us  to  believe  this  lad  knows  his  busi- 

ness. American — "Adam  and  Eva"  is  live- 
ly, vigorous,  affable  and  intelligent  comedy, 

and  if  you  can't  crack  a  smile  or  two,  get 
Coue  or  somebody  to  help  you  out.  Globe — 
The  production  is  an  excellent  one  in  every 
respect.  Story,  direction,  acting,  titling,  set- 

ting and  photography  are  all  far  above  the 
average.  Telegram — Will  strike  a  respon- 

sive chord  in  the  breasts  of  parents  who 
dislike  parasitical  relatives,  extravagant 
daughters  and  avaricious  prospective  sons- 
in-law.  Sun — It  can  be  said  that  Miss 
Davies  is  better  than  her  material,  for  she 
seems  to  have  learned  a  lot  about  acting 
amid  the  gorgeous  trappings  of  "When 
Knighthood  Was  in  Flower."  Eve.  World. 
— It  is  a  well-set,  well-directed  and  well- 
photographed  bit  of  screening.  Journal — 
It  is  a  keenly  amusing  story.    Mail — An 

"YOUTH  MUST  HAVE  LOVE" (Fox) 

GRAND,  ATLANTA— 20-40  cents.  Very 
good  business.    Ran  last  half  of  week. 

Short  Sub  j  ects. — ' '  Farmyard  Frolics, ' ' 
Movie  Chat  No.  35,  Fox  News,  Starland Revue. 

"YOUTH  TO  YOUTH" 

(Metro) 
RIVOLI— Mats.  15-35.  Evening  15-50. 

Very  good  business  for  entire  showing. 
Exploitation. — Trailers  week  previous, 

beautiful  lobby  display,  usual  newspaper 

space. Short  Subjects. — "A  Punctured  Prince," 
Select  News. 

Press  Comments. — The  revolt  of  a  musi- 
cal comedy  star,  whose  real  name  is  Billie 

Dove,  supplies  the  cause  of  action  for  a  ro- 
mantic comedy. — Journal. 

uninteresting  picturization  of  the  play  by 
the  same  name  which  delighted  many  dur- 

ing the  season  of  1919-1920. 

CRITERION 
1.  Overture — Beautiful  Galathea  (Von  Suppe) 
2.  Mirror   No.    4 — The   Last   Days   of    King  Ed- ward VII 
3.  Picture  in  Natural   Colors — Prizma  Torquay 
4.  Comedy — Baby  Peggy  in  Sweetie  (Century) 5.  Dawn  on  the  Mountains,  Atmospheric  Setting 
6.  Burr  Mcintosh  (in  person) 
7.  Feature — Driven 

Press  Comments 

Times — One  of  the  most  genuine  films 
ever  shown  on  Broadway  .  .  .  And  most  im- 

portant of  all,  it  is  intensely  dramatic. 
American — The  outdoor  scenes  were  pictur- 

esque, the  moonshiners  as  disreputable  look- 
ing a  bunch  as  one  would  care  not  to  meet; 

and  there  was  a  totally  unnecessary  num- 
ber of  quivering  close-ups  that  left  one  im- 

patient rather  than  sympathetic.  Mail — A 
photoplay  having  every  element  of  an  ex- ceptional picture,  lacking  only  the  spark  of 
greatness  to  raise  it  to  a  lofty  niche.  Tele- 

gram— Is  among  the  best  cinemas  produced 
here  in  a  long  time. 

CAPITOL 
1.  Capital    Grand  Orchestra — Overture  Tannhauser 

(Wagner) 2.  Capitol  Magazine 
3.  Prelude  to  The  Christian.  .Erik  Bye 
4.  Feature — The  Christian       (Maurice  Tourneur's) 5.  Capitol  Grand  Organ 

Press  Comments 

Tribune — Intensely  thrilling.  Herald — 
Photography  at  the  very  acme  of  its  perfec- 

tion .  .  .  Nevertheless,  "The  Christian"  is 
a  bad  picture — and  the  blame  for  this  is 
directly  chargeable  to  that  beavered  Manx- 

man, Sir  Hall  Caine.  His  story  is  prepos- 
terous. Times — It  is,  as  advertised,  a  great 

show.  Eve.  World — To  us  it  was  one  of  the 
most  enjoyable  pictures  we  have  seen  in 
years.  Mail — It  appears  to  be  just  a  movie, 
with  some  good  mob  and  night  scenes.  Sun 
- — Is  very  shrewdly,  even  brilliantly,  put  to- 

gether, following  Hall  Caine 's  original  close- ly and  giving  a  surface  indication  of  life 
beyond  the  mere  fact  that  the  figures  move. 
Telegram- — Another  notable  chapter  is  writ- 

ten in  motion  picture  history  with  the  un- 
folding of  Goldwyn's  production  of  "The 

Christian."  Globe — Simplicity  and  great- 
ness usually  go  hand  in  hand.  Maurice  Tour- neur  has  chosen  to  include  so  much  in  his 

screen  version  of  "The  Christian"  that  the 
powerful,  dramatic  punch  of  the  book  and 
play  is  absent  in  the  picture. 

First  Runs  on  Broadway 

Their  Presentation  and  Press  Com- 

ments by  Various  New  York  Dailies 
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Illustrated  Screen  Reports 

Edited  by  GEORGE  T.  PARDY Assistant  Editor,  JAMES  M.  DAVIS 

The  Gentleman  from  America Romance  Land 

Released  by  Universal.  Story  by  Raymond 

Schrock.  Scenario  and  Cameraman  not 

credited.  Directed  by  Edward  Sedgwick. 

Length  4658  feet. 
CAST     AND  SYNOPSIS 

Dennis  O'Shane,  Ed.  (Hoot)  Gibson;  Johnny  Day,  Tom  O'Brien;  Carmen 
Navarro,  Louise  Lorraine;  The  Vamp,  Carmen  Phillips;  Don  Ramon  Gonzales, 
Frank  Leigh;  Juan  Gonzales,  Jack  Crane;  San  Felipe,  Bob  McKenzie ;  Grand 
Duke,  Albert  Frisco ;  Old  Inez,  Rosa  Rosonova. 
Two  pals  in  the  A.  E.  F.  are  given  a  furlough.  With  a  borrowed  dollar  they 

"clean-up"  a  crap  game  and  start  for  Paris.  They  board  the  wrong  train  and 
land  in  Cardonia,  a  principality  of  Spain.  The  hero  gets  himself  mistaken  for 
a  desperate  bandit — at  the  same  time  falls  in  love  with  the  prettiest  senorita  in 
Cardonia.  After  a  series  of  exciting  adventures  he  saves  her  from  a  marriage 
with  tie  villian,  finds  she  is  the  daughter  of  a  Grand  Duke,  and  he  becomes  as- 

sistant ruler  of  the  kingdom.  In  the  excitement,  however,  he  forgets  that  he 
belongs  to  the  A.  E.  F.,  and  fails  to  realize  the  fact  until  a  couple  of  husky  M. 
P.'s  arrive  on  the  scene  to  cart  him  back  to  a  military  cell.  He  leaves  his  bride 
with  the  excuse  that  General  Pershing  has  called  him  back  to  take  charge  of 
the  army,  but  that  he  will  return  as  soon  as  he  gets  the  affairs  in  such  shape 
that  he  can  turn  them  over  to  an  assistant. 

Here  is  an  entertaining 
picture  of  the  American 
doughboy  that  runs  rather 
wild  as  far  as  a  plot  is  con- 

cerned yet  it  suffices  to  get 
over  a  lot  of  humor  and 
harmless  fun.  It  is  not  one 
of  Gibson 's  best,  but  for those  who  like  him  there 
will  be  plenty  of  interest 
as  he  is  excellent  in  the 
role.  The  picture  is  pleas- 

ingly done  and  has  some 
attractive  sets. 
Points  of  Appeal. — The 

story  of  a  buck  private  in 
France  who  with  his  buddy 
gets  leave  and  plans  going 
to  Paris  but  instead  they 
land  in  a  little  principality 
near  the  Spanish  border. 
Here  they  rescue  the  girl 
from  the  hands  of  the  de- 

signing over-lord  and  save 
her  from  a  forced  marriage. 
The  American  poses  as  an 
outlaw  and  terrifies  the 
town  and  the  girl  turns 
out  to  be  the  Grand  Duke's 
daughter.  She  falls  in  love 
with  her  rescuer  and  every- 

thing runs  smoothly  until 
T'ncle  Sam  comes  and  sends 
him  back  to  K.  P.  duty  for 
being  absent  over  time. 
There  is  a  lot  of  hokum  in 
the  story  and  hardly  a  ves- 

tige of  plausibility  but  it 
serves  to  get  the  laughs 
and  should  go  well. 

Cast.  —  Edward  (Hoot) 
Gibson  plays  the  role  of  the 
doughboy  with  some  good 
touches.  As  the  bandit  he 
is  less  covnincing.  Louise 
Lorraine  makes  an  attrac- 

tive heroine.  Tom  O'Brien 
is  well  cast  as  the  second  doughboy.  Other  members  of  the  east 
give  adequate  support. 

Photography,  Lighting,  Direction. — The  lighting  is  always  good 
and  direction  satisfactory  throughout. 

Released  by  Fox.  Story  by  Kenneth  Perkins. 

Scenario  by  Joseph  Poland.  Directed  by 

Edward  Sedgwick.    Length,  3975  feet. 
CAST     AND  SYNOPSIS 

Pep  Hawkins,  Tom  Mix;  Nan  Harvess,  Barbara  Bedford;  Scrub  Hazen, 
Frank  Brownlee;  Counterfeit  Bill,  George  Webb;  White  Eagle,  Pat  Chrisman ; 
Sheriff,  Wynn  Mace. 

Pep  Hawkins  read  his  books  and  became  imbued  with  the  spirit  of  Raleigh. 
He  even  fancied  himself  as  Launcelot  and  donned  a  suit  of  armor  and  rode  over 
the  western  plains.  Nan  Harvess  also  sought  romance  and  one  day  she  was 
rescued  by  this  knight  in  armor  who  stopped  her  runaway  team.  Her  uncle 
had  promised  her  hand  in  marriage  to  another  but  she  loved  Pep.  He  then 
decided  to  hold  a  tournament  to  settle  the  question.  Chariot  races  and  other 
stunts  were  to  be  included  and  the  victor  was  to  receive  Nan's  hand  in  marriage. 
When  Pep  goes  to  register  for  the  contest  he  is  told  that  he  is  not  eligible  but 
soon  convinces  them  that  he  is.  During  the  tourney  the  uncle  resorts  to  foul 
play  to  get  rid  of  Pep  but  he  always  stages  a  comeback  and  finally  wins.  The 
uncle  is  forced  to  keep  his  promise  and  although  again  at  the  last  minute  he 
tries  to  prevent  the  wedding  Pep  heroically  takes  his  bride  away. 

This  picture  may  prove  to 
be  a  good  box  office  attrac- tion where  Tom  Mix  is  a 
favorite.  It  is  entirely  dif- 

ferent from  anything  else 
he  has  done  yet  it  gives 
him  ample  opportunities  to 
display  his  skill  in  doing 
"stunts."  As  a  knight  in 
armor  he  appears  strange 
and  the  weakness  of  the 
story  detracts  a  bit  but  as 
the  film  unwinds  he  be- 

comes more  active.  It  is 

highly  improbable  and  lit- tle interest  is  maintained 
except  in  places  where  the 
star  performs  some  of  his 
riding  and  dare  deviltry. 

Points  of  Appeal. — There 
is  very  little  in  the  story 
to  make  an  appeal  aside 
from  what  Tom  Mix  him- 

self is  called  upon  to  do. 
Where  he  is  popular  there 
should  be  little  or  no  trou- 

ble in  getting  it  over  on 
this  account.  Some  of  the 
exterior  shots  give  nice 
views  of  the  western  coun- 

try and  the  scenes  at  the 
a  couple  of  races  and  some 
rodeo  are  good.  There  are 
a  couple  of  races  and  some 
villainy  thrown  in  for  ex- citement. 

Cast. — Tom  Mix  has  had 
far  better  pictures  than 
this  but  as  Pep  Hawkins 
he  does  a  satisfying  bit  of 
work.  Barbara  Bedford  also 
has  been  seen  to  better  ad- 

vantage. However,  consider- 
ing the  handicap,  she  is 

very  pleasing  in  her  role 
as  Nan  Harvess.  The  oth- 

ers in  the  cast  give  satis- 
factory performances. 

Photography,  Lighting,  Direction. — The  photography  is  always 
clear  and  well  lighted.  The  exteriors  and  interiors  are  of  the 
usual  western  variety  with  an  occasional  nice  long  shot.  The  story- 
appears  to  be  jerky  and  of  the  makeshift  sort.    Direction  O.  K. 
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Adam  and  Eva A  Pauper  Millionaire 

Cosmopolitan  Photoplay  in  six  parts.  Released 

by  Paramount.  Authors,  Guy  Bolton  and 

George  Middleton.  Scenario  by  Luther 

Reed.  Cameraman,  Harold  Wenstrom. 

Running  time,  seventy  minutes. 

CAST     AND  SYNOPSIS 

Eva  King,  Marion  Davies ;  Mr.  James  King,  Tom  Lewis ;  Adam  Smith, 
T.  Roy  Barnes;  Uncle  Horace,  William  Norris ;  Lord  Andrew  Gordon,  Percy 
Ames;  Dr.  Delamater,  William  Davidson;  Clinton  DeWitt,  Leon  Gordon; 
Julie  Dewitt,  Luella  Gear. 

Eva  King,  daughter  of  James  King,  millionaire,  spends  money  wastefully  and 
enjoys  life  wonderfully..  Her  elder  sister  and  the  latter's  husband,  Clinton  De 
Witt,  live  in  the  James  mansion,  content  to  share  the  wealthy  man's  fortunes. 
Among  Eva's  numerous  admirers  are  Dr.  Delameter  and  Lord  Andrew  Gordon, each  financially  weak  and  desiring  a  rich  wife.  Old  James  is  nearly  driven 
frantic  by  his  daughters'  extravagances.  His  South  American  representative, Adam  Smith,  comes  to  New  York  to  see  him.  James  suddenly  announces  that 
he  will  go  to  South  America  for  a  couple  of  months  and  leave  Smith  in  charge 
of  his  family  and  Gotham  business  interests.  He  does  so.  Smith  falls  in  love 
with  Eva  but  is  quite  unable  to  curb  her  spendthrift  career  until  he  suddenly  hits 
upon  the  idea  of  declaring  that  her  father  is  ruined.  This  declaration  brings 
matters  to  a  climax.  Confronted  by  poverty  Eva  arises  to  the  occasion,  makes 
her  sister's  husband  go  to  work,  as  well  as  her  uncle  Horace  and  goes  to  live at  a  farm  belonging  to  her  father.  There  with  her  sister  and  aided  by  Smith, 
she  proceeds  to  raise  eggs  and  honey  for  the  markets.  The  entire  crowd  work 
hard  and  one  day  James  returns,  to  be  stunned  by  the  news  that  all  his  n'eer- do-wells  have  turned  over  a  new  leaf  and  are  making  good.  Eva  and  the  rest 
are  told  the  truth  but  do  not  regret  the  lesson  they  have  learned. 

To  state  that  no  expense 
has  been  spared  in  the 
screening  of  "Adam  and 
Eva"  is  putting  the  cas'e a  trifle  too  mildly.  The 
regal  magnificence  of  the 
costly  settings,  the  prodi- 

gal variety  of  gorgeous 
costumes  worn  by  the  star 
and  other  feminine  mem- 

bers of  the  cast — the  splen- 
dor of  the  water  pageant — 

all  these  things  fairly 
shriek  of  money  lavishly 
spent  and  jt  must  be  ad- 

mitted, with  wonderfully 
artistic  results.  The  play 
from  which  the  picture  was 
adapted  had  a  successful 
run  as  a  stage  attraction 
and  its  happy-go-lucky 
light  comedy  atmosphere, 
combined  with  rarely  beau- 

tiful scenic  effects,  ought 
to  win  a  wide  degree  of 
popularity  for  the  film. 
Some  laughable  farcical  sit- 

uations develop,  together 
with  a  slight  seasoning  of 
sentiment  and  the  story's interest  holds  well  to  the 
close. 

Points  of  Appeal. — The 
spectacular  lure  of  the  pic- ture is  undeniable.  The 
Venetian  party  is  a  real  tri- 

umph of  camera  art  and  ar- 
tistic staging.  Nor  must  the 

gowns  worn  by  Miss  Davies 
in  the  early  reels  be  over- 

looked— for  here  is  one 
angle  of  the  feature  bound 
to  enthrall  feminine  pa- 

trons. The  love  episodes 
are  skilfully  handled,  the 
comedy  is  breezy  and 
sparkling,  the  subtitles  are 
snappily  effective. 

Cast. — Marion  Davies  is  an  exceedingly  pretty  and  charming 
"Eva  King."  She  is  equally  at  home  in  the  trappings  of  wealth 
or  the  plain,  Tustic  dress  of  the  farm  maiden,  carries  both  with 
inimitable  grace  and  her  work  in  the  role  is  excellent.  Tom  Lewis 
scores  a  distinct  hit.  T.  Boy  Barnes  is  a  very  likeable  lover,  and 
well  balanced  support  is  rendered. 

Photography,  Lighting.  Direction. — Besides  the  Venetian  fete 
and  handsome  interiors  shown  in  the  first  portion  of  the  film,  men- 

tion must  be  made  of  the  exquisite  country  scenes.  The  lighting 
is  faultless,  the  continuity  smooth  and  the  action,  moves  briskly. 

Playgoers  Pictures  Photoplay  in  five  parts. 

Author,  Austin  Fryers.  Scenario  by  Elliot 

Stannard.  Director,  Frank  H.  Crane.  Cam- 

eraman, William  Shenton.  Running  time, 

fifty-five  minutes. 
CAST      AND  SYNOPSIS 

John  Pye  Smith,  C.  M.  Hallard;  Mrs.  Pye  Smith,  Norma  Whalley ;  Harry 
Smith,  J.  P.  Roberts;  Hilda  Martin,  Katherine  Blair;  Jenks,  Jeff  Harlow;  Old 
Sally,  Polly  Emery. 
John  Pye  Smith,  American  millionaire,  secretly  sails  for  England  with  the 

intention  of  investigating  the  girl  whom  his  son  insists  upon  marrying.  Ac- 
cident deprives  him  of  his  valet,  without  whose  trained  aid  he  is  singularly 

helpless.  In  London,  while  awaiting  a  train,  he  has  his  beard  shaved  off.  A 
porter  refuses  to  give  him  his  suitcase,  not  recognizing  him  as  the  bearded  owner. 
He  goes  without  it  and  then  discovers  that  it  contains  his  money,  passport  and 
bank  book.  His  trunk  is  stolen,  nobody  believes  the  story  of  his  misfortunes 
and  he  is  stranded  in  London.  He  undergoes  all  kinds  of  hardships,  tries  to 
get  work,  accepts  charity  from  drunken  Old  Sally  and  finally  lands  a  job  wash- 

ing windows.  He  falls  from  a  ladder,  is  injured  and  taken  to  a  hospital.  Then 
matters  mend,  for  his  nurse,  Hilda  Martin,  turns  out  to  be  the  girl  his  son 
Harry  intends  to  wed.  She  has  a  cable  from  Harry  to  the  effect  that  he  and 
his  mother  are  sailing  for  England.  John  Pye  Smith  thankfully  accepts  Hilda 
as  a  daughter-in-law  and  his  troubles  are  at  an  end. 

The  rich  parent  who  ob- 
jects to  his  son  and  heir 

marrying  a  poor  girl  is  a 
common  enough  figure  in 
fiction  and  on  the  screen, 

but  quite  out  of  the  com- mon are  the  adventures 
which  befall  the  obdurate 
man  of  wealth  who  would 
fain  balk  his  young  hope- 

ful's intended  marriage  in 
' '  A  Pauper  Millionaire. ' ' 
The  idea  of  a  plutocrat  be- ing stranded  in  a  big  city, 
unable  to  prove  his  identi- 

ty and  compelled  to  taste 
the  bitterness  of  poverty 
while  working  in  a  menial 
capacity  is  likely  to  catch 
the  fancy  of  most  movie 
patrons  and  please  a  large 
majority.  For  it  is  only 
human  nature  to  find  satis- 

faction in  the  demonstra- 
tion of  the  fact  that  a  mil- 

lionaire stripped  temporari- 
ly of  his  dollars  is  a  pretty 

ordinary  sort  of  person  af- 
ter all.  Despite  the  num- 

erous complications  which 
surround  the  checkered 
career  of  John  Pye  Smith, 
the  plot  is  simple  and  easy 
to  follow  and  holds  its  in- 

terest well  from  start  to 
finish.  There  is  some  time- 

ly comedy  relief;  the  pic- ture, which  was  made  in 
England  with  a  British 
cast,  is  beautifully  photo- 

graphed, skilfully  directed 
nnd  provides  excellent  en- tertainment. 

Points  of  Appeal. — One 
alternately  sympathizes 
with  and  is  amused  by  the 
bewildering  circumstances 
which  involve  the  leading  character  like  a  net  cast  by  capricious 
Fate.  The  British  atmosphere  is,  as  might  be  expected,  splendidly 
developed  and  maintained,  a  touch  of  humor  here  and  there  light- ens the  sorrows  of  the  busted  millionaire  and  a  good  surprise  climax 
is  furnished  when  an  accident  lands  him  in  a  hospital  and  the  nurse 
in  attendance  proves  to  be  the  lady  his  son  wishes  to  marry. 

Cast. — C.  M.  Hallard  plays  the  role  of  John  Pye  Smith  with 
intelligence  and  a  keen  sense  of  dramatic  values,  although  dis- 

cerning fans  will  probably  pronounce  him  as  being  stamped  with 
an  English,  rather  than  a  U.  S.  trademark.  Katherine  Blair  is 
a  very  attractive  "Hilda  Martin"  and  the  work  of  the  supporting cast  is  all  that  could  be  desired. 

Photography,  Lighting,  Direction. — The  English  views  are  capi- 
tal, those  of  London  in  one  of  that  city's  proverbial  fogs,  being 

particularly  well  done.  The  lighting  is  adequate,  the  continuity 
even  and  the  action  moves  rapidly. 
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Look  Your  Best 
Stormswept 

Goldwyn  Photoplay  in 

Director,  Rupert 

Norbert  Brodin. 

minutes. 

six 

parts 
Hughes. 

Running 

Author  and 

Cameraman, 

time,  seventy 

CAST      AND  SYNOPSIS 

Perla  Quaranta,  Colleen  Moore;  Carlo  Bruni,  Antonio  Moreno;  Pietro,  Wm. 
Orlamond;  Nella,  Orpha  Alba;  Krug,  Earl  Metcalfe;  Mrs.  Blitz,  Martha  Mat- tox;  Alberto  Cabotto,  Francis  McDenald. 

Perla  Quaranta,  an  Italian  girl,  dances  in  the  streets  to  the  music  of  her 
father's  barrel  organ.  Her  grace  attracts  Carlo  Bruni,  manager  of  a  small  thea- 

trical troupe.  He  hires  her  to  take  the  place  of  a  dancer  who  has  grown  too 
fat  through  overindulgence  in  food.  Perla  makes  good,  but  the  temptation  of 
plenty  of  pies,  cakes  and  other  pastry  is  too  much  for  her,  besides  the  fact  that 
Bruni  is  also  given  to  overeating,  through  which  his  figure  suffers  and  his 
dancing  powers  are  impaired.  Perla  begins  to  take  on  weight  like  her  pre- 

decessor. A  stage  hand  named  Krug  plays  court  to  her  but  is  repulsed.  In 
revenge  he  tampers  with  a  wire  which  upholds  Perla  ■  while  doing  a  butterfly 
act.  The  wire  breaks  and  she  is  injured.  Bruni  suspects  Krug  and  thrashes 
him.  Bruni  gets  thirty  days  in  jail  for  assault.  Meanwhile  Perla,  during  her 
convalescence,  is  almost  won  by  a  baker  who  describes  the  tempting  pastries 
he  makes.  But  Bruni  serves  his  sentence,  returns  and  he  and  Perla  resolve  to 
diet  steadily  and  win  fame  as  dancers.  They  do  so  and  are  married  into  the 
bargain. 

Stout  patrons  who  find  it 
difficult  to  resist  the  lure 
of  fattening  foods  may 

|  benefit  by  -the  moral  point- 
'ed-  by    this  picture — that 
salvation    is    only    to  be 
found  by  exercise  of  will 
power  and  faithful  dieting. 

•  And  they,  as  well  as  those 
of    slenderer    build,  will 

!  probably  be  amused  by 
;  many  of  the  farcial  situa- 
1  tions  which  result  when 
hero  and  heroine  yield  to 

1  the  temptation  of  rich  vic- 
i  tuals,  suffer  accordingly, 
but  eventually  conquer  the 

j  hungcT  fiend  and  attain 
•'  fame  and  marital  happi- 

':  ness.  Yet,  "Look  Your 
[Best. "  cannot  be  listed  as 
1  quite  up  to  the  high  quality 
;  mark  of  Goldwyn  produe- 
,  tions.  Its  humor  is  a  bit 
;  forced  at  times,  the  plot  of 
•  exceedingly    thin  texture, 
\  and    Mr.   Eupert  Hughes, 
!  who  is  responsible  for  both 
;  story  and  direction,  did  not 
''  improve  matters  by  stretch- 

ing Out  the  film  to  its  pres- 
ent length.  The  "diet  and 

grow  thin"  theme  is  funny 
in  spots  but  likely  to 
weary  the  average  specta- 

tor when  spread  beyond  the 
j  five  reel  limit. 

Points  of  Appeal. — The 
|  love  interest  is  fairly  well 
sustained.  The  revenge  of 
Krug,  the  disappointed 
suitor,  when  he  tampers 
with  the  wire  on  which 
Perla  is  performing  and 
brings  her  crashing  to  the 
ground,  provides  a  distinct 
thrill  and  the  beating  ad- 

ministered to  him  by  Bruni  is  another  realistic  bit  of  work  which 
balances  the  picture's  comedy  trend.  The  ballet  scene  in  the  final 
reel  is  elaborately  staged  and  very  effective. 

Cast. — Colleen  Moore  is  bewitchingly  pretty  in  the  role  of  the 
Italian  heroine  and  her  performance  is  notable  for  its  dash  and 
ginger.  Antonio  Moreno  furnishes  an  excellent  character  sketch 
of  the  redoubtable  Carlo  Bruni,  who  wins  a  desperate  battle  against 
encroaching  fat  and  a  wife  whom  he  also  initiates  into  the  trick 
of  waxing  slender.  Earl  Metcalfe  scores  as  the  designing  villain, 
Krug  and  the  support  is  adequate. 

Photography,  Lighting,  Direction. — Exteriors  and  interiors  are 
well  filmed,  there  are  some  artistic  long  shots  and  the  lighting 
throughout  is  satisfactory.  The  continuity  is  even  and  tolerably 
fast  action  prevails. 

Distributed  by  F.  B.  O.  Director,  Robert  Thorn- 

by.  Author,  H.  H.  Van  Loan.  Scenario, 

Winifred  Dunn.  Cameraman,  Ben  Rey- 

nolds.   Length,  Five  Reels. 

CAST     AND  SYNOPSIS 

William  McCabe,  Wallace  Beery ;  Shark  Moran,  Noah  Beery ;  Ann  Rey- 
nolds, Virginia  Browne  Faire ;  Helda  McCabe,  Arline  Pretty;  Snape,  Jack 

Carlyle. 
William  McCabe,  bitter  and  seeking  solitude  in  which  to  forget  the  wife 

whom  he  loved  and  who  betrayed  him,  is  wandering  about  the  water  front  and 
is  presented  the  opportunity  of  rescuing  a  man  who  falls  from  a  dock.  The 
two  become  friends  on  sight  and  when  the  rescued  mans  learns  that  McCabe 
wants  solitude  he  suggests  he  take  a  job  on  the  light-ship  of  which  the 
rescued  man  is  captain.  "You  will  find  solitude  there,"  he  says.  McCabe  takes 
the  job  and  finds  that  the  monotony  of  the  life  has  upset  the  minds  of  many 
men  who  have  lived  on  the  "Relief."  However,  a  tug  which  brings  supplies 
also  brings  a  ray  of  hope  to  McCabe,  in  the  form-  of  a  beautiful  girl,  daughter 
of  the  master  of  the  tug.  But  McCabe  does  not  know  whether  his  wife  is 
alive  or  dead,  so  his  moodiness  deepens.  But  one  day  a  small  boat  occupied 
by  a  young  woman  is  sighted  drifting  near  the  light-ship  and  the  captain 
goes  out  to  give  help.  He  brings  the  woman  back  to  the  "Relief"  and  thinking he  finds  favor  in  her  eyes,  but  he  finds  that  the  assumption  is  without  ground 
and  his  spurned  advances  lead  to  a  fight  between  the  captain  and  McCabe,  who 
is  shocked  to  see  the  woman,  his  wife  who  deserted  him.  The  captain  then 
apologies  to  McCabe  and  their  friendship  is  renewed.  The  unfaithful  wife 
departs  and  McCabe  then  looks  forward  to  ''calm  sailing"  in  his  suit  for  the hand  of  the  beautiful  girl  of  the  supply  tug. 

The  sea  has  a  vogue  in 
the  picture  these  days.  Eo- mances  and  melodramas  of 
the  briny  are  becoming 
quite  frequent.  Adding  to 
the  list  of  pictures  dealing 
with  life  out  on  the  waves 
is  this  H.  H.  \ran  Loan 
story  produced  by  Eobert 

Thornby.  ' '  Stormswept ' ' 
depicts  the  trials  and  trib- ulations of  a  trusting  man 
whose  faith  in  his  wife  is 
smashed  when  she  runs  off 
with  another.  The  embit- 

tered husband  seeks  soli- 
tude and  gets  it,  only  to 

find  that  a  necessary  com- 
pliment to  isolation  is 

monotony.  The  play  special- 
izes in  monotony  and  in  its 

faithful  adherence  to  pic- 
turing the  dull,  unvaried 

life  aboard  a  light-ship  it 
imposes  some  of  the  mood 
of  ennui  on  the  spectator. 

The  picture  should  rm  e 
an  appeal  to  those  lovers  of fictional  characters  who 

crave  martyrdom  to  :he  ex- 
tent that  anything  will  do 

as  a  motive  to  sigh  and 
wallow  in  heart-ache.  The 
obviousness  of  the  plot  and 
the  woodenness  of  the  char- acters restrict  this  appeal 

to  the  so  called  "less  dis- 
criminating" audiences. Just  who  they  are,  nobody 

seems  to  know.  But  it  is 
known  that  certain  pictures 
which  register  big  hits  in 
the  bigger  houses  go  down 
to  a  fair  rating  in  others 
and  when  this  order  is  re- 

versed the  poor  become  the 
fair. 
The  Beery  brothers  appear  in  the  leading  male  roles.  That 

should  give  "Stormswept "  something  to  feature  in  the  theatre 
advertising  and  in  the  cast  are  also  Virginia  Browne  Faire  and 
Arline  Pretty.  Jack  Carlyle  is  the  other  principal.  The  work  of 
the  east  is  earnest  but  circumstances  are  such  that  no  comment 
is  possible — they  never  had  a  chance. 
The  photography  is  good  and  there  are  some  fairly  realistic scenes. 
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"Above  All  Law,"  (Special  Cast),  Paramount               Aug.  5  727 
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"Broad  Daylight,"  (Lois  Wilson),  Universal   Nov.  11  1545 
"Broadway  Madonna,  The,"  (Special  Cast),  F.  B.  O...Nov.  11  1541 
"Broadwav  Rose,"  (Mae  Murray),  Metro   Sept.  30  1201 
"Broken  Chains,"  (Colleen  Moore),  Goldwyn   Dec.  23  217 
"Brothers  Under  the  Skin,"  (Special  Cast),  Goldwyn  Dec.  2  49 
"Bulldog   Drummond,"    (Carlyle    Blackwell),  Hod- kinson  Nov.  25  1653 
"Burning  Sands,"  (Wanda  Hawley),  Paramount ....  Sept.  16  1081 
"California  Romance,  A,"  (John  Gilbert),  Fox   Dec.  23  219 
"Calvert's  Vallev,"  (John  Gilbert),  Fox   Oct.  21  1369 
"Captain  Flv-by-Night,"  (Johnnie  Walker),  F.  B.  O.  .Dec.  30  278 
"Catch  My  Smoke,"  (Tom  Mix),  Fox   Jan.  13  373 
"Caught  Bluffing,"   (Frank  Mayo),  Universal   Sept.  30  1199 
"Challenge,    The,"    (Dolores    Cassinelli),  American Releasing   Dec.  30  281 
"Christian,  The,"   (Richard  Dix-Mae  Busch),  Gold- wyn  Feb.  3  522 
"Clarence,"   (Wallace  Reid),  Paramount  Oct.  28  1429 
"Colleen  of  the  Pines,"  (Jane  Novak),  F.  B.  O  July  29  667 
"Confidence,"  (Herbert  Rawlinson),  Universal  Sept.  30  1203 
"Conquering  the  Woman,"  (Florence  Vidor),  Assoc. Exhibitors   Jan.  6  326 
"Country  Flapper,  The,"  (Dorothy  Gish),  Producers Security  Corp  Aug.  12  751 
"Cowboy  and  the  Lady,  The,"  (Mary  Miles  Minter), Paramount   Nov.  25  1655 
"Cradle  Buster,  The,"  (Glenn  Hunter),  American  Re- leasing  June  3  63 
"Crossroads   of  New   York,"    (Special   Cast),  First National   June  3  59 
"Crusader,  The,"  (Wm.  Russell),  Fox   Sept.  2  939 
"Curse   of  Drink,   The,"    (Special   Cast),  Weber  & North   Sept.  16  1056 
"Custard  Cup,  The,"  (Mary  Carr),  Fox   Jan.  27  475 
"Danger  Point,  The,"  (Special  Cast),  American  Re- leasing  Dec.  2  47 
"Dangerous  Age,   The,"    (Special   Cast),   First  Na- tional  Jan.  20  424 
"Dangerous  Game,  A,"  (Gladys  Walton),  Universal .. Jan.  13  374 
"Dark  Secrets,"  (Dorothy  Dalton),  Paramount  Feb.  3  524 
"Daring  Danger,"    (Pete  Morrison),  American  Re- leasing  Aug.  19  821 
"Daughter  of  Luxury,"  (Agnes  Ayres),  Paramount ..  Dec.  16  155 
"Desert  Gold,"   (E.  K.  Lincoln),  Hodkinson  July  22  615 
"Deserted  at  the  Altar."  (Special  Cast),  Capitol  Film. Oct.  14  1290 
"Destiny's  Isle,"  (Special  Cast),  American  Releasing. Aug.  5  724 
"Devil's  Pawn,  The,"  (Pola  Negri),  Paramount  June  24  245 
"Dictator,  The,"  (Wallace  Reid.)  Paramount   July  15  557 
"Divorce  Coupons,"  (Corinne  Griffith),  Vitagraph ...  July  8  495 
"Do  and  Dare,"  (Tom  Mix).  Fox   Oct.  7  1257 
"Doctor  Jack,"  (Harold  Lloyd),  Pathe   Jan.  6  324 
"Domestic  Relations,"  (Katherine  McDonald),  First National   June  17  183 
"Don't  Shoot,"  (Herbert  Rawlinson),  Universal   Aug.  26  879 
"Douglas    Fairbanks    in    Robin    Rood,"  (Douglas Fairbanks),  United  Artists   Oct.  28  1427 
"Down  to  the  Sea  in  Ships,"   (Special  Cast),  Hod- kinson  Jan.  20  421 
"Driven,"  (Special  Cast).  Universal   Dec.  9  76 
"Drums  of  Fate."  (Mary  Miles  Minter),  Paramount.  .Jan.  27  474 
"Dusk  to  Dawn."   (Florence  Vidor),  Pathe   Sept.  9  1025 
"Dust  Flower,  The,"  (Helene  Chadwick),  Goldwyn .  .July  15  555 
"East  is  West,"  (Constance  Talmadge),  First  Nat'l.. Sept.  9  1021 
"Ebb  Tide,"  (Lila  Lee- James  Kirkwood),  Paramount . Dec.  2  43 
"Enter  Madame."  (Clara  Kimball  Young),  Metro  Nov.  18  1599 
"Environment,"  (Alice  Lake).  Principal  Pictures.  ..  .Dec.  23  196 
"Eternal    Flame.    The."    (Norma    Talmadge),  First National      ..   Sept.  30  1199 
"Evidence,"    (Elaine    Hammerstein) ,    Selznick  Pic- tures  June  24  247 
"Eyes  of  the  Mummy,"  (Pola  Negri),  Paramount.  ..  .Aug.  26  876 
"Face  Between,  The,"  (Bert  Lytell),  Metro   June  10  119 
"Face  in  the  Fog.  The."  (Lionel  Barrvmore),  Para- mount  Oct.  21  1377 
Face  on  the  Barroom  Floor."  (Henrv  B.  Walthall), Pox   Jan.  20  423 

to    Feature  Reviews 
Title  Star  Company  Date 

"Face  to  Face,"  (Special  Cast),  Pathe   Oct.  14 
"Fast  Mail,  The,"  (Special  Cast),  Fox  July  15 
"Fighting   Guide,    The,"    (William    Duncan),  Vita- graph  Sept.  30 
"Five  Dollar  Baby,  The,"  (Viola  Dana),  Metro  June  17 
"Flame  of  Life,"  (Priscilla  Dean),  Universal   Jan.  27 
"Flames   of   Passion,"    (Geo.   Larkin),  Independent Pictures   Jan.  20 
"Flaming  Hour,  The,"  (Frank  Mayo),  Universal  Jan.  13 
"Flesh   and   Blood,"    (Lon    Chaney),   Western  Pic- tures Exploitation  Co  Aug.  19 
"Flirt,  The,"  (Special  Cast),  Universal   Jan.  6 
"Fools  of  Fortune,"    (Special  Cast),  American  Re- leasing  Sept.  16 
"Fool  There  Was,  A,"  (Special  Cast),  Fox   July  29 
"Fools  First,"  (Special  Cast),  First  National  Aug.  12 
"Footlight  Ranger,  The,"  (Charles  Jones),  Fox  Feb.  3 
"For  Big  Stakes,"  (Tom  Mix),  Fox   July  1 
"Forget-Me-Not,"     (Bessie    Love-Gareth  Hughes), Metro   Aug.  12 
"Forgotten  Law,  The,"  (Special  Cast),  Metro  Oct.  28 
"Forsaking  All  Others,"  (Colleen  Moore),  Universal . Dec.  23 "Fortune's  Mask,"  (Earle  Williams),  Vitagraph  Oct.  21 
"Friendly  Husband,  A,"  (Lupino  Lane),  Fox  Jan.  20 
"Front  Page  Story,  A,"  (Special  Cast),  Vitagraph ...  Dec.  30 
"Fury,"   (Richard  Barthelmess),  First  National  Feb.  3 

"Galloping  Kid,  The,"  (Hoot  Gibson),  Universal  Sept.  23 
"Gay  and  Devilish,"  (Doris  May),  F.  B.  O  June  10 
"Ghost  Breaker,  The,"  (Wallace  Reid),  Paramount.  .Sept.  30 
"Ghost  Patrol,  The,"    (Ralph  Graves-Bessie  Love),  • Universal   Feb.  3 
"Gimme,"  (Special  Cast),  Goldwyn  ...Jan.  27 
"Girl  in   His  Room,   The,"    (Alice   Calhoun),  Vita- graph  July  8 
"Girl    in    the    Taxi,    The,"    (Mr.    and    Mrs.  Carter De  Haven),  First  National   June  10 
"Girl  Who  Ran  Wild,"  (Gladys  Walton),  Universal.  .  .Oct.  14 
"Girl's  Desire,  A,"  (Alice  Calhoun),  Vitagraph  Sept.  16 
"Glory   of  Clementina,   The,"    (Pauline  Frederick), F.  B.  O  June  10 
"God's  Country  and  the  Law,"   (Special  Cast),  Ar- row  July  15 
"Golden  Dreams,"  (Special  Cast),  Goldwyn   June  17 
"Good  Men  and  True,"  (Harry  Carey).  F.  B.  O  Nov.  18 
"Grandma's  Boy,"  (Harold  Lloyd),  Pathe   ...Sept.  16 
"Great  Alone,  The,"   (Monroe  Salisbury),  American 
Releasing   June  24 

"Great  Night,  The,"  (William  Russell),  Fox  ...Dec.  16 
"Half  Breed,  The,"  (Wheeler  Oakman),  First  Nat'l.  .July  1 
"Hands    of   Nara,    The,"    (Clara    Kimball  Young), Metro   Sept.  2 
"Head  Hunters  of  the  South  Seas,"   (Mr.  and  Mrs. 

Martin  Johnson),  Associates  Exhibitors  Dec.  30 
"Head  Over  Heels,"  (Mabel  Normand),  Goldwyn  ....June  17 
"Headless    Horseman,    The,"    (Will    Rogers),  Hod- kinson  Nov.  4 
"Hearts  Aflame,"  (Special  Cast),  Metro  Jan.  6 
'"Hearts  Haven,"  (Special  Cast),  Hodkinson  Aug.  19 
"Her  Gilded  Cage,"  (Gloria  Swanson),  Paramount .  .Aug.  12 
"Her  Majesty,"  (Mollie  King),  Playgoers  Sept.  16 
"Her  Night  of  Nights,"  (Marie  Prevost),  Universal.  .July  8 
"Hero,  The,"  (Special  Cast),  Al  Lichtman  Jan.  20 
"Heroes    and    Husbands,"     (Katherine  McDonald), Assoc.  First  National   Sept.  16 
"Heroes   of   the   Street,"    (Wesley  Barry),  Warner Bros  Dec.  30 
"Hidden  Woman,  The,"   (Evelyn  Nesbit),  American Releasing   Oct.  14 
"Honor  First,"  (John  Gilbert),  Fox   Sept.  9 
"Hottentot,  The,"  (Douglas  MacLean),  First  Nat'l... Dec.  23 
"How  Women  Love,"  (Betty  Blythe),  Whitman  Ben- nett Productions   Sept.  2 
"Hound  of  the  Baskervilles,"   (Eille  Norwood),  F. B.  O  Oct.  7 
"Human  Hearts,"  (House  Peters),  Universal  July  29 
"Hungry  Hearts,"  (Special  Cast),  Goldwyn  Dec.  9 
"Hunting  Big  Game  in  Africa,"  (Eugene  H.  Roth) .  .  .  Fe'>.  3 
"Hurricane's  Gal,"  (Dorothy  Phillips),  First  Nat'l.  ..Aug.  5 

If  I  Were  Queen,"  (Ethel  Clayton),  F.  B.  O  .Oct.  28 
"If  You   Believe   It,   It's   So,"    (Thomas  Meighan), Paramount  July  22 
"In  the  Name  of  the  Law,"  (Special  Cast),  F.  B.  O.  ..July  22 
"Isle  of  Doubt,  The,"  (Special  Cast),  Playgoers  Sept.  30 
"Impossible  Mrs.   Bellew,   The,"    (Gloria  Swanson), Paramount   Nov.  4 
"Jan  of  the  Big  Snows,"  (Special  Cast),  American Releasing  Corporation   Oct.  21 
"Jilt,  The,"  (Special  Cast),  Universal   Dec.  2 
"John  Smith,"  (Eugene  O'Brien),  Select  Pictures) .  .July  1 
"June  Madness."  (Viola  Dana),  Metro   Oct.  7 
"Just  Tony,"  (Tom  Mix),  Fox   Aug.  19 

"Kentucky   Derby,   The,"    (Reginald    Denny),  Uni- versal  Nov.  4 
"Kick-Back,  The,"  (Harry  Carey),  F.  B.  O  Aug.  5 
"Kick    In,"    (Bert    Lytell-Betty    Compson),  Para- mount)  Dec.  30 
"Kindled  Courage,"  (Hoot  Gibson),  Universal  Jan  20 
"Kingdom  Within,  The,"  (Special  Cast),  Hodkinson.  .Jan.  6 
"Kissed,"  (Marie  Prevost),  Universal   June  3 
"Ladder  Jinx,  The,"  (Special  Cast),  Vitagraph  Aug.  5 
"Last  Hour,  The,"  (Milton  Sills),  Mastodon  Films  Jan.  13 
'Lavender  Bath  Lady,  The,"  (Gladys  Walton),  Uni- versal  Nov.  25 
"Light  in  the  Dark,"  (Hope  Hampton),  First  Nat'l.. Sept.  23 
"Lights  of  the  Desert."  (Shirlev  Mason),  Fox  June  24 
"Little  Child  Shall  Lead  Them,"  (Special  Cast),  Fox. Sept.  16 
"Little  Wildcat,"  (Alice  Calhoun),  Vitagraph  Sept.  23 
"Lone  Hand.  The,"  (Hoot  Gibson),  Universal   Oct.  28 
"Lonesome  Corners,"  (Special  Cast),  Playgoers  Oct.  21 
"Long  Chance,  The,"  (Special  Cast),  Universal   Oct.  14 
"Lorna  Doone,"  (Madge  Bellamy),  First  National ..  .Nov.  11 
"Lost  in  a  Big  City,"  (John  Lowell).  Arrow   Jan.  27 
"Love  in  the  Dark,"  (Viola  Dana),  Metro  Dec.  16 
"Love  Is  An  Awful  Thing,'  '(Owen  Moore),  Select ...  Sept.  16 
"Love  Gamble,  The,"  (John  Gilbert),  Fox  Nov.  18 
"Lucky  Dan,"  (Richard  Talmadge),  Phil  Goldstone .  .Dec.  23 
"Making  a  Man."  (Jack  Holt),  Paramount  Jan.  13 
"Man    Alone,    The,"    (Hobart    Bosworth),  Anchor 
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Title  Star  Company  Date 
Film  Distributors,  Inc  Jan-  20 

"Man  and  the  Moment,"  (Special  Cast),  Pathe  Dec.  9 
"Man  She  Brought  Back,"  (Earle  Fox),  Playgoers.  .  .  .Oct.  28 
"Man    Who    Played    God,"     (Geo.    Arliss),  United Artists*    ...Sept.  16 
"Man  Who  Saw  Tomorrow,  The,"   (Thos.  Meighan), 
Paramount   .........  Nov.  11 

"Man  Who  Waited,  The,"  (Special  Cast),  Playgoers.  .Jan  13 
"Man    Unconquerable,    The,"    (Jack    Holt),  Para- mount   July  29 
"Man's  Law  and  God's,"  (Special  Cast),  Fox...  Aug.  19 
"Man's  Size,"  (Wm.  Russell),  Fox    Jan.  b 
"Manslaughter,"  (Thomas  Meighan),  Paramount  Sept.  rfu 
"Marriage  Chance,  The,"   (Special  Cast),  American 

Releasing  Corp  •  Jjec.  lb 
"Married  Flapper,"  (Marie  Prevost),  Universal  Aug.  b 
"Married  People,"  (Mabel  Ballin),  Hodkinson  Aug.  5 
"Masquerader,  The,"  (Guy  Bates  Post),  First  Natl.. Aug.  <ib 
"Me  and  My  Gal,"   (Betty  Balfour),  American  Re- 

leasing  Corp  Aug.  <!b 
"Men  of  Zanzibar,"  (Wm.  Russell),  Fox   ...June  A 
"Minnie,"  (Leatrice  Joy),  First  National   -Dec.  ;«j 
"Missing  Millions,"  (Alice  Brady),  Paramount  Sept.  30 
"Mixed  Faces,"  (Wm.  Russell),  Fox   ...Oct.  14 
"Mohican's  Daughter,  The,"  (Special  Cast),  Ameri- 

can  Releasing  Corp.  2epr  „ 
"Monte  Cristo,"  (John  Gilbert),  Fox   Sept.  Z 
"Moonshine  Valley,"  (Wm.  Farnum),  Fox    ..Sept.  -2 
"More  to  be  Pitied  than  Scorned,"   (Special  Cast), 

C,  B.  C.  Film  Sales  Corp  iul7  ,„ 
"Motion  to  Adjourn,"  (Special  Cast),  Arrow....  Sept.  SO 
"Mr.  Barnes  of  New  York,"  (Tom  Moore),  Goldwyn.  June  10 
"My  American  Wife,"  (Gloria  Swanson),  Paramount  .Jan.  13 "My  Dad,"  (Johnnie  Walker),  F.  B.  O  July  22 
"My  Friend  the  Devil,"  (Chas.  Richman),  Fox..  Dec.  30 
"My  Wild  Irish  Rose,"  (Special  Cast),  Vitagraph  June  24 

"Nanook  of  the  North,"  (Robert  J.  Flaherty),  Pathe.  June  24 
"Night  Life  in  Hollywood,"  (Special  Cast),  Arrow  ..Sept.  23 "Nero,"  (Special  Cast),  Fox   June  3 
"New  Teacher,  The,"  (Shirley  Mason),  Fox   Aug.  19 
"Nice  People,"  (Wallace  Reid),  Paramount   Aug.  26 
"Nine  Seconds  from  Heaven,"  (Special  Cast),  Rialto 
Productions   ■•  c,,J-?lyln 

"Ninety  and  Nine,  The,"  (Special  Cast),  Vitagraph .. Dec.  30 
"Notoriety,))  (Special  Cast),  Weber  &  North  Oct.  14 

"Oathbound,"  (Dustin  Farnum),  Fox  A-u^-  1? 
"Old  Homestead,  The,"  (Theo.  Roberts),  Paramount. Oct.  21 
"Oliver  Twist,"  (Jackie  Coogan),  Assoc.  First  Natl. Nov.  11 
"Omar  the  Tentmaker,"  (Guy  Bates  Post),  First  Na- 
tional   Dec.  ?0 

"On  the  High  Seas,"  (Dorothy  Dalton),  Paramount.  .Oct.  14 
"One  Clear  Call,"  (Special  Cast),  First  National  July  1 
"One  Eighth  Apache,"  (Roy  Stewart),  Arrow   Sept.  23 
"One  Exciting  Night,"  (D.  W.  Griffith),  United  Ar- tists Nov.  4 
"One  Night  in  Paris,"  (Special  Cast),  Playgoers  Dec.  16 
"One  Week   of  Love,"    (Conway   Tearle   &  Elaine Hammerstein),  Select  Nov.  18 
"One  Wonderful  Night,"  (Herbert  Rawlinson),  Uni- 

versal  gee.  30 
"Only  a  Shop  Girl,"  (Special  Cast),  C.  B.  C  Dec.  9 
"Ordeal,  The,"  (Agnes  Ayres),  Paramount   June  10 
"Our  Leading  Citizen,"    (Thomas  Meighan),  Para- mount June  24 
"Outcast,"  (Elsie  Ferguson),  Paramount   Dec.  16 
"Out  of  the  Silent  North,"  (Frank  Mayo),  Universal  June  24 
"Over  the  Border,"  (Tom  Moore),  Paramount   June  17 

"Paid  Back,"  (Special  Cast),  Universal   Sept.  2 
"Pawn  Ticket  No.  210,"  (Shirley  Mason),  Fox   Jan.  20 
"Pawned,"  (Tom  Moore),  Select   Dec.  23 
"Peaceful  Peters,"  (Wm.  Fairbanks),  Arrow   Sept.  23 
"Peg  O'  My  Heart,"  (Laurette  Taylor),  Metro   Dec.  23 
"Pilgrim,  The,"  (Charles  Chaplin),  First  National ...  Jan.  27 
"Pink  Gods,"  (Bebe  Daniels),  Paramount   Oct.  7 
"Power  of  a  Lie,  The,"  (Special  Cast),  Universal  Jan.  20 
"Pride  of  Palomar,"  (Special  Cast),  Paramount  Dec.  2 
"Prince  and  the  Pauper,  The,"  (Special  Cast)  Sept.  2 
"Prisoner  of  Zenda,  The,"  (Special  Cast),  Metro  ....Aug.  12 
"Proof  of  Innocence,  The,"  (Special  Cast),  American Releasing   Oct.  28 

Queen  of  the  Moulin  Rouge."   (Martha  Mansfield), American  Releasing   Aug.  19 
"Quincy  Adams  Sawyer,"  (Special  Cast),  Metro  Dec.  9 

"Rags  to  Riches,"  (Wesley  Barry),  Warner  Bros  Oct.  7 
"Real  Adventure,  The,"  (Florence  Vidor),  Associated Exhibitors   July  22 
"Remembrance,"  (Special  Cast).  Goldwyn   Sept.  16 
"Restless  Soul,"  (Earl  Williams),  Vitagraph  July  8 
"Retribution,"  (Special  Cast).  Rialto  Productions.  ..  .June  17 
"Rich  Men's  Wives,"    (Special  Cast).   Al  Lichtman 
Corp  Sept.  2 

"Ridin"  Wild,"  (Hoot  Gibson).  Universal   Dec.  2 
"Rose  O'  the  Sea."  (Anita  Stewart),  First  Nat'l  Aug.  26 
"Rough  Shod,"  (Charles  Jones),  Fox  June  17 

"Salome,"  (Nazimova),  Allied  Producers  &  Distribu- tors  Jan.  20 
"Scarlet  Car",  The."  (Herbert  Rawlinson),  Universal .  Jan.  27 "Second  Fiddle,"  (Glenn  Hunter,)  Hodkinson   Jan.  20 
"Self  Made  Man,  A,"  (Wm.  Russell),  Fox   July  15 
"Shadows,"  (Special  Cast).  Al  Lichtman  Nov.  11 
"Sherlock  Brown,"  (Bert  Lytell),  Metro   July  8 
"Shirley  of  the  Circus,"  (Shirley  Mason),  Fox  Nov.  25 
"Sign  of  the  Rose,"  (George  Beban),  American  Re- leasing Corporation   Aug.  12 
"Silas  Marner."  (Special  Cast).  Assoc.  Exhibitors.  ..  .June  24 
"Silver  Wings,"  (Mary  Carr),  Fox   June  3 
"Sin  That  Was  His,  The,"  (Wm.  Faversham).  Select. Oct.  21 
"Singed    Wings,"     (Bebe    Daniels-Conrad  Nagle). Paramount   Dec  9 
"Siren  Call,  The,"  (Dorothv  Dalton).  Paramount  Oct.  7 
"Skin  Deep,"  (Milton  Sills),  Assoc.  First  National ...  Oct.  21 
"Slim  Shoulders,"  (Irene  Castle),  Hodkinson   July  8 
"Smudge,"  (Charles  Ray),  First  National  July  29 
"Snowshoe  Trail.  The,"  (Jane  Novak),  F.  B.  O  Sept.  23 
"Solomon  in  Society,"  (Special  Cast),  American  Re- 

leasing Corporation   Jan  13 
"Son  of  the  Wolf."  (Wheeler  Oakman),  F.  B.  O  June  24 
"Sonny,"  ("Richard  Barthelmess),  First  National  June  10 
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Title                   Star                            Company                   Date  Page 
"South  of  Suva,"  (Mary  Miles  Minter),  Paramount ...  July    1  301 
"Spanish  Jade,  The,"  (Special  Cast),  Paramount  June  17  191 
"Storm,  The,"  (Special  Cast),  Universal  July    1  305 
"Strange  Idols,"  (Dustin  Farnum),  Fox   June  10  119 
"Strangers'  Banquet,  The,"  (Special  Cast),  Goldwyn ..  Jan.  13  374 
"Streets  of  New  York,  The,"  (Special  Cast),  Arrow Film  Corp  Nov.  11  1518 
"Stroke  of  Midnight,  The,"  (Special  Cast),  Metro... June  17  185 
"Sunshine  Harbor,"  (Special  Cast),  Pathe   Nov.    4  1487 
"Super    Sex,    The,"    (Special    Cast),    American  Re- leasing Corporation   Dec    9  107 

"Tailor  Made  Man,  A,"  (Charles  Ray),  United  Artists. Oct.  7  1259 
"Tess    of   the    Storm    Country,"    (Mary  Pickford), United  Artists   Nov.  25  1651 
"That  Woman,"  (Catherine  Calvert),  American  Re- leasing  Dec.  23  218 
"Thelma,"  (Jane  Novak),  F.  B.  O  Dec.    2  43 
"They  Like  'Em  Rough,"  (Viola  Dana),  Metro  July    1  307 
"Third  Alarm,  The,"  (Ralph  Lewis),  F.  B.  O  Jan.  20  423 
"Thirty  Days,"  (Wallace  Reid),  Paramount   Dec.  23  218 
"Thorns  and  Orange  Blossoms,"  (Special  Cast),  Al Lichtman  Corp  Dec.    2  51 
"Thousand  and  One  Nights,"  (Special  Cast)  July  15  525 
"Three  Must-Get-Theres,  The,"  (Max  Linder),  Allied Producers  &  Distributors   Sept.    9  1025 
"Three  Who  Paid,  The,"  (Dustin  Farnum),  Fox  Jan.    6  325 
"Through  the  Storm,"  (Special  Cast),  Playgoers  Sept.    9  1019 
"Till  We  Meet  Again,"  (Mae  Marsh),  Associated  Ex- hibitors  Oct.  28  1431 
"Timothy's   Quest,"    (Special   Cast),   American  Re- leasing Corp  Sept.  23  1145 
"Town  that  Forgot  God,  The,"  (Bunny  Grauer),  Fox. Nov.  18  1603 
"To  Have  and  to  Hold,"  (Special  Cast),  Paramount.  .Nov.  18  1605 
"Toll  of  the  Sea,"  (Special  Cast),  Technicolor-Metro. Dec.    9  99 
"Tom  Mix  in  Arabia,"  (Tom  Mix),  Fox   Nov.  18  1605 
"Top  of  New  York,"  (May  McAvoy),  Paramount  July    1  307 
"Top  o'  the  Morning,"  Gladys  Walton),  Universal.  ...Sept.  23  1143 
"Trail  of  the  Axe,"  (Dustin  Farnum),  American  Re- leasing  Oct.    7  1255 
"Tracks,"  (Special  Cast),  Pathe   June  24  237 
"Trifling  Women,"  (Special  Cast),  Metro  ..Oct.  21  1377 
"Trimmed,"  (Hoot  Gibson),  Universal   July  15  556 
"Trooper  O'Neil,"  (Charles  Jones),  Fox   July  29  665 
"Trouble,"  (Jackie  Coogan),  Assoc.  First  National.  .June    3  59 
"Trooper,  The,"  (Gladys  Walton),  Universal  July  29  671 

"Unconquered,  The,"   (Maciste),  Aywon   ..Nov.  11  1518 
"Unconquered  Woman,  The,"  (Rubye  de  Remer),  Lee &  Bradford   Sept.  16  1064 
"Under  Oath,"  (Elaine  Hammerstein),  Select  ....Sept.    2  937 
"Under  Two  Flags,"  (Priscilla  Dean),  Universal  Oct.    7  1257 
"Understudy,  The,"  (Doris  May),  F.  B.  O  July  15  553 
"Unfoldment,  The,"  (Florence  Lawrence),  Associated Exhibitors   July  22  613 
"Up  and  At  Them,"  (Doris  May),  F.  B.  O  Aug.  26  876 
"Up  in  the  Air  About  Mary,"  (Louise  Lorraine),  As- sociated Exhibitors   July  29  665 

"Valley  of  Lost  Souls,  The,"   (Special  Cast),  Inde- pendent Pictures  Jan.  28  403 
"Valley  of  Silent  Men,"  (Special  Cast),  Paramount.  .Sept.    9  1023 
"Veiled    Woman,    The,"    (Marguerite    Snow),  Hodkin- son  July  22  611 
"Very  Trulv  Yours,"  (Shirley  Mason),  Fox  June    3  61 
"Village  Blacksmith,  The,"  (Special  Cast),  Fox  Nev.  18  1597 
"Virgin's  Sacrifice,  A,"  (Corinne  Griffith),  Vitagraph  .June  11  189 
"Voices  of  the  City,"  (Special  Cast),  Goldwyn  Aug.  19  823 

"Wall  Flower,  The,"  (Colleen  Moore),  Goldwyn  June    3  61 
"Wasted  Lives."  (Special  Cast),  Second  National  Pic- tures Corp  Jan    6  304 
"West  of  Chicago,"  (Charles  Jones),  Fox  Aug.  26  877 
"What's  Wrong  with  the  Women?"  (Special  Cast),. Aug.  12  751 
"What  Fools  Men  Are,"    (Special  Cast),  American 

Releasing  Corp  Dec.    9  106 
"When  Danger  Smiles,"  (Wm.  Duncan),  Vitagraph.  .Nov.  11  1547 
"When  Husbands  Deceive,"  (Leah  Baird),  Associated Exhibitors   Sept.    9  1019 
"When  Knighthood  Was  in  Flower,"   (Marion  Da- vies),  Paramount   Sept.  30  1201 
"When  Love  Comes,"  (Special  Cast),  F.  B.  O  Dec.  16  151 
"When  the  Desert  Calls,"  (Violet  Heming),  Ameri- can Releasing  Corp  Dec.    2  45 
"When  the  Devil  Drives,"  (Special  Cast),  Associated Exhibitors   Aug.  12  765 
"While  Justice  Waits,"  (Dustin  Farnum),,  Fox  Dec.    9  99 
"While  Paris  Sleeps,"  (Special  Cast),  Hodkinson ....  Feb.    3  525 
"While  Satan  Sleeps,"  (Jack  Holt),  Paramount  July    8  491 
"White    Shoulders."    (Katherine  MacDonald),  First National   Nov.  25  1657 
"Whv  Do  Men  Marrv?"  (Special  Cast),  Unity  Pic- tures, Inc  Sept.  30  1176 
"Wildness    of    Youth,"    (Virginia    Pearson),  Ivan- Abramson   Aug.  26  867 
"Without  Compromise,"  (Wm.  Farnum),  Fox  Nov.  11  1543 
"Wolf  Law,"  (Frank  Mayo),  Universal   Oct.  28  1425 
"Woman    Conquers,    The,"    (Katherine  McDonald), First  National   Jan.  27  475 
"Woman  of  Xo  Importance,  A,"  (Special  Cast),  Se- lect  June  24  239 
'Woman  He  Loved.  The,"  (Special  Cast),  American Releasing   Sept.  16  1076 
"Woman    Who   Came    Back,    The,"    (Special  Cast), 
Plavgoers   Sept.    9  1021 

"Woman  Who  Fooled  Herself."  (Mav  Allison),  Asso- ciated Exhibitors   Dec.  16  159 
"Woman   Who  Walked   Alone,"    (Dorothy  Dalton), Paramount   June  17  185 
"Woman's  Woman.  A,"   (Marv  Alden),  Allied  Prod. 

&  Dist  Oct.  14  1315 
"Women  Men  Marrv,"   (Special  Cast),  Truart  Film 
Corp  Nov.    4  1462 

"World's    a    Stage,"    (Dorothv    Phillips),  Principal Pictures   Dec.    2  22 
"Worldly  Madonna,"  (Clara  Kimball  Young).  Equity. Aug.     5  694 

"Young  Rajah."  (Rodolph  Valentino),  Paramount ...  .Nov.  18  1597 
"Youth  to  Youth,"  (Billie  Dove),  Metro  Nov.  11  1543 
"You  Never  Know."  (Earl  Williams).  Vitagraph  Dee.     9  101 
"Yosemite  Trail,  The,"  (Dustin  Farnum).  Fox  Oct.  14  1313 
"Yellow  Men  and  Gold,"  (Richard  Dix-Helene  Chad- 

wick),  Goldwyn   June  10  125 
"Young  Diana,  The."  (Marion  Davies).  Paramount .. Sept.  16  1077 
"Youth  Must  Have  Love,"  (Shirley  Mason).  Fox  Sept.  23  1142 
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Looking  Ahead  of  the  Industry 

In  The 

SPOTLIGHT 

By  Howard  MoLellan 

II — Talking  Motion  Pictures 

^pHERE  are  125,929  towns  in  the  United 
*■  States  under  1,000  population.  In  the 
absence  of  authoritative  information  it  is 
at  least  interesting  to  speculate  on  how  and 

where  those  towns  get  their  mqpies.  Cer- 
tain it  is)  that  each  of  the  towns  repre- 

sented in  these  figures  do  not  have  a 
motion  picture  theatre  or  we  should  be 
talking  about  some  130,000  theatres  instead 
of  15,000  which  seems  the  figure  most  often 
quoted. 

Is  it  possible  that  there  are  100,000  small 
towns,  villages  and  hamlets  which  cannot 

boast  of  their  own  theatref  Let's  look  into 
some  of  the  states  figures.  For  instance 
New  York  state  is  credited  with  5,2S0 
towns  under  1,000  population,  and  the  total 
number  of  known  theatres  in  that  state  is 
approximately  1500,  and  of  this  number 
500  are  said  to  be  in  New  York  City. 

A  SSUMING  that  the  figures  125,929  are 
correct — and  we  have  no  reason  to  as- 

sume otherwise — there  is  still  a  great  poten- 
tial field  for  the  motion  picture  and  the  pro- 

jector and  equipment  manufacturer.  Of 
course,  most  of  the  towns  represented  by 
this  large  figure  are  in  rural  districts  and 
somehow  the  inhabitants  get  their  pictures 
and  we  presume  they  get  them  in  the  larg- 

er cities  but  not  often.  How  much  oftener 
would  they  go  to  their  own  hamlet  theatre 
if  they  had  onet 

The  manufacturers  of  portable  projectors 
believe  that  the  small  theatreless  town  is 
their  field;  that  if  pictures  are  shown  in 
those  small  communities  the  church,  school 
or  community  house  will  show  them.  They 
point  out  that  the  attendance  at  a  regular 
motion  picture  theatre  would  be  so  small  no 
professional  theatre  man  cares  to  venture 
his  investment. 
To  provide  these  small  town  schools, 

churches  and  community  houses  with 
standard  machines  has  long  been  a  problem 
with  the  theatre  supply  dealer  and  so  far 
as  our  personal  knowledge  is  concerned 
we  know  of  only  one  dealer  who  has  evol- 

ved the  successful  plan.  That  man  is  H. 
A.  R.  Button  of  Chicago.  We  do  not  pro- 

pose to  explain  his  plan  until  he  gives  us 
permission  to  do  so  but  it  is  a  big  one. 

T  T  is  reasonable  to  suppose  that  some  day 
these  towns  will  have  their  own  motion 

picture  establishments.  In  fact  some  of 

them  are  getting  them  now.  If  the  profes- 
sional theatre  operator  does  not  venture 

his  capital  in  that  direction  surely  he  will 
not  object  if,  in  his  absence,  the  local 
church,  school  or  civic  bodies  undertake 
to  provide  screen  amusement. 

The  Country  Art  Theatre  movement  is  a 
strong  one.  It  will  bear  observation,  we 
think. 

The  average  theatre  man  and  film  pro- 
ducer does  not  seem  to  be  carried  away 

by  the  possibilities  of  the  talking  motion 
picture  as  a  means  of  building  up  his 
profits.  His  apathy  is  due,  we  believe,  to 
a  conviction  that  the  great  success  of  the 
motion  picture  Is  due  to  the  fact  that  it  is 
pantomime  and  permits  the  average  spec- 

tator to  draw  upon  his  imagination  with- 
out molestation  by  the  speaking  voice.  It 

is  true  that  a  talking  film  would  detract 

Will  Talking  Pictures  Take  the 
Place  of  Present  Day 

Silent  Drama? 

The  world  over,  in  all  languages, 
motion  picture  art  is  known  as 
the  mute  or  silent  art.  In  Amer- 

ica we  refer  to  it  in  various  ways 
all  implying  silent  or  mute  art 
We  apply  such  terms  as  silent  art, 
silver  sheet,  the  screen,  the  film, 
pantomime,  and  dozens  of  other 
newly  coined  expressions,  li  is 
natural,  therefore,  that  when  talk- 

ing movies  are  proposed  that  the 
practical  picture  man  expresses 
the  belief  that  talking  movies,  in- 

sofar as  the  theatre  is  concerned, 
will  never  be  a  success. 

However,  we  are  publishing  this 
article  in  the  hope  that  it  will  keep 
those  interested  advised  of  what 
science  is  doing  in  the  direction 

of  talking  pictures. 

from,  rather  than  add  to,  the  drama  in  a 
film. 

On  the  other  hand  a  music  film,  a  com- 
edy film  or  an  educational  subject  on  film 

would  be  greatly  enhanced  from  an  amuse- 
ment standpoint  by  the  presence  of  the 

Toice  or  sounds  which  would  add  to  the 
realism,  the  comedy  or  the  interest  of 
the  film. 

But  talking  motion  pictures  are  attract- 
ing the  attention  of  the  world  and  will 

some  day  be  upon  us  in  perfect  shape, 
just  as  color  photography  and  stereoscopic 
pictures  are  arriving. 

There  are  two  well  known  talking  mo- 
tion picture  projects  attracting  serious  at- 

tention: 

(b)  The  Kunz-Tykociner  device. 
(a)  The  Pallo-photo-phone. 
The  Pallo-photo-phone  was  developed  at 

the  research  laboratories  of  the  General 
Electric  Co.,  Schenectady,  N.  Y.  In  this 
system  the  record  is  made  by  causing  the 
sound  waves  to  produce  vibrations  on  an 
exceedingly  minute  and  very  delicate  mir- 

ror. A  beam  of  light  reflected  by  this  mir- 
ror strikes  a  photographic  film  which  is 

kept  in  continuous  motion.  The  film  when 
developed  shows  a  band  of  white  with  deli- 

cate markings  on  the  edges,  which  cor- 
respond to  the  sounds  which  have  been 

recorded.  On  account  of  the  exceedingly 
small  size  of  the  mirror,  its  low  inertia, 
and  so  on,  it  is  possible  by  this  means  to 
produce  a  complete  sound  record. 

The   tykociner    invention   is  provided 

with  a  mercury  arc  of  special  construc- 
tion. The  intensity  of  light  of  this  source 

is  made  to  vary  in  accordance  with  the 
speech  of  the  acting  person.  The  light 
from  this  lamp  is  focused  upon  the  moving 
film  by  a  sound  recording  objective.  The 
sound  record  is  a  narrow  band  of  varying 
transparency  running  along  the  edge  of 
the  film.  In  fixed  relation  to  this  record 
the  pictures  are  distributed  along  the  film, 
so  that  always  the  same  distance  separates 
every  picture  from  the  corresponding  place 
of  the  sound  record.  In  this  way  syn- 

chronism of  visual  and  sound  impression 
is  insured  with  absolute  accuracy. 

For  the  reproduction  of  the  sound  rec- 
ord a  photoelectric  cell  is  applied  of  the 

type  developed  by  Prof.  Jacob  Kunz  of  the 
University  of  Illinois.  It  consists  of  a 
glass  bulb  having  two  electrodes,  one  con* 
nected  to  a  layer  of  photoelectrically  sen- 

sitive material  distributed  on  the  inside 
wall  of  the  bulb,  the  other  to  a  ring  fixed 
in  the  center  of  the  bulb.  Light  from  a 
lamp  transmitted  through  the  sound  record 
into  the  bulb  causes  electric  charges  (elec- 

trons) to  be  expelled  from  the  atoms  of 
the  light  sensitive  layer. 
The  number  of  electrons  leaving  the 

sensitive  surface  follows  strictly  the 
amount  of  light  absorbed  by  the  layer. 
Thus  the  variations  of  light  caused  by  the 
sound  record  are  transformed  into  varia- 

tions of  electricity,  flowing  in  a  circuit. 
After  proper  amplification  of  the  varying 
electric  currents  they  are  transformed  into 
sound  waves  by  means  of  loud  speaking 
telephones. 
Words  spoken  into  a  telephone  trans- 

mitter are  transformed  in  variations  of 
electrical  currents;  varying  electrical  cur- 

rents are  made  to  control  the  amount  of 
light  reaching  the  photographic  film.  In 
this  way  a  record  of  sound  was  expected 
to  be  seen  on  the  surface  of  the  film  in  the 
form  of  a  blackened  band,  more  or  less 
transparent,  in  accordance  with  the  pitch 
and  strength  of  the  sound  influencing  the 
light. 

As  to  the  reproduction  of  sound  from 
such  a  record,  it  was  clear  that  any  device 
which  is  able  to  transform  the  energy  of 
light  into  electric  currents  will  serve  the 

purpose. 

Oil  vs.  Coal 

The  following  letter  from  the  Simplex 
Oil  Heating  Co.,  50  Church  St..  N.  T.  City, 
which  has  made  many  installations  in  thea- 

tres explains  some  of  the  economy  features 
about  oil  burning. 

"THE  BURNING  QUESTION" 
OIL   OR  COAL 

The  advantages  of  burning  oil  instead  of 
coal  are  obvious.    Briefly  they  are: 

(a.)  Controlled  Temperature. 
(b.)  Cleanliness. 
(c.)  Economy. 
(d.)  Labor  Saving, 

and  numerous  others,  such  as; 

Storage  space  savings,  elimination  of 
short  weights,  and  certainty  of  supply. 

A.  Oil  fires  may  be  thermostatically  con- 
{Continued  on  Next  Page) 
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Eastman's  Amateur  Film  Outfit  Oil  vs.  Coal 

New  Home  Picture  Camera  and  Projector  Reaches 
Market      From      Great      Film  Establishment 

Home  movies,  among  other  things,  will 
act  as  feeders  to  motion  picture  theatres  ac- 

cording to  the  Eastman  Kodak  Company 
who  have  just  announced  the  successful  de- 

velopment of  an  amateur  movie  outfit.  Just 
as  the  phonograph  for  example  has  helped 
so  wonderfully  in  popularizing  opera  and 
the  better  things  in  music,  so  will  home  mo- 

tion pictures  be  in  a  position  to  educate 
popular  taste  in  screen  offerings.  This,  at 
least,  is  the  belief  of  the  Eastman  industry 
whose  stake  in  the  movie  theatre  world 
is  considerable. 

The  amateur  outfit  developed  by  the  Ko- 
dak Company  consists  of  a  taking  camera 

and  a  projector.  The  taking  camera  which 
weighs  only  seven  pounds,  is  daylight  load- 

ing and  so  simplified  mechanically  as  to  en- 
able the  amateur  to  take  motion  pictures 

with  the  same  facility  as  he  has  recorded 
snapshots.  The  projector,  equipped  with  a 
two  inch  lens  for  ordinary  home  use,  will 

THE  CINE  KODAK 
The  New  Movie  Kodak  designed  by  the  Eastman 
Kodak  Company  for  the  use  of  amateurs.  Uses 
a  narrow  film  11/16  in.  wide  as  against  1  in. 
standard  and  has  a  special  coating  for  making  a 
direct  positive.  Can  be  loaded  in  daylight  and  pic- 

tures taken  with  same  facility  as  Kodak  Snap  Shots. 
fill  a  screen  30  x  40  at  a  distance  of  18 
feet  and  a  40  x  54  screen  at  21  feet.  This 
projector  to  be  know  as  the  Kodascope  is 
motor  driven,  entirely  automatic  in  opera- 

tion and  once  threaded  requires  no  further 
attention  until  the  reel  is  exhausted. 
The  film  on  which  the  motion  picture 

Kodak  system  is  based  is  of  special  size  be- 
ing 11-16  inches  in  width  as  against  the 

standard  width  of  1-%  inches  with  pictures 
lex  3%  as  compared  with  standard  pic- 

tures of  1  inch  x  %  inches.  This  is  coated 
with  a  special  emulsion  which,  by  a  reverse 
process,  yields  a  direct  positive.  These 
prints  can  be  duplicated  in  a  special  print- 

er and  can  also  be  enlarged  to  standard 
size  for  theatre  use.  This  special  film,  is 
of  the  non-inflammable  type  made  from  cel- 

lulose acetate.  Five  pictures  on  the  small 
film,  it  will  be  seen,  will  occupy  the  same 
length  as  two  on  the  standard  so  that  100 
feet  of  Cine  Kodak  film  will  be  equivalent 
to  250  feet  of  standard  and  400  foot  reel 
equal  to  a  thousand  foot  standard  reel. 
The  diminutive  taking  camera,  to  be 

known  as  the  Cine  Kodak,  is  on  the  whole 
of  standard  type.  It  is  fitted  with  a  Ko- 

dak anastigmat  lens,  working  at  5.3.5,  per- 
mitting pictures  to  be  made  under  poor  light 

conditions.   The  finder  is  just  above  the  lens 

and  by  an  ingenious  attachment  changes  the 
position  of  its  image  as  the  lens  is  focused. 
In  this  way  the  image  is  shown  through 
the  center  of  the  field  at  all  times.  The  lens 
has  a  focusing  lever  carried  through  to  the 
back  and  can  be  focused  for  any  distance 
from  infinity  to  four  feet.  The  diaphragm 
control  is  in  the  left  hand  corner  where 
it  can  be  regulated  easily.  In  the  center  of 
th  back  is  a  footage  indicator.  The  crank 
turns  normally  twice  a  second,  taking  pic- 

THE  KODASCOPE 
The  projector  for  the  new  amateur  motion  picture 
outfit   is  motor   driven   and  entirely   automatic  in 
operation.     With   a   2"   lens   will   fill   a    30   x  40 screen  at  18  ft.  and  a  40  x  54  screen  at  21  ft. 
tures  at  the  standard  rate  of  16  per  second. 
After  the  exposure  the  film  is  removed  in  its 
magazine  and  sent  to  the  Company  for  de- 

velopment just  as  in  the  early  days  of  the 
roll-film. 

Two  factors  that  have  heretofore  hamper- 
ed extension  of  motion  picture  photography 

to  the  amateur- — the  burden  of  the  equip- 
ment and  the  cost — have  consequently  been 

overcome  in  the  new  outfit.  The  ease  and 
facility  of  operation  were  clearly  demon- 

strated before  the  American  Chemical  So- 
ciety at  Rochester,  by  Dr.  C.  E.  Kenneth 

Mees,  Director  of  Eastman  Research  Labora- 
tory, when  a  picture  of  some  of  the  notables 

present  taken  at  the  opening  of  the  meet- 
ing was  shown  on  the  screen  at  the  close. 

International  Cinema 

Exposition 
In  Turin,  Italy,  during  May  and 

June  this  year  an  International 
Exhibition  of  Cinematography, 
Optics  and  Photography  will  be 
held  under  the  auspices  of  the 
Turin  Board  of  Trade  and  under 
the  Italian  King's  patronage. 
The  program  includes  exhi- 

bitions of  scientific  optical  pro- 
cesses, the  manufacturer  of  lenses, 

motion  picture  cameras,  develop- 
ing, printing  and  perforating  and 

technical  production  methods. 
Exhibitors  Trade  Review  has 

on  file  a  copy  of  the  rules  and 
regulations  of  the  exhibition  and 
oilier  data  which  it  will  be  pleased 
to  have  any  members  of  the 
trade,  who  are  interested,  examine. 

trolled  and  as  the  oil  is  fed  to  the  fire  box 
automatically  it  is  more  easily  controlled 
than  coal,  which  requires  frequent  stoking. 
This  point  is  conceded  by  all. 

B.  No  ashes  to  remove  and  no  dust  from 
the  usual  bunkering  and  filling  of  coal. 
This  point  is  also  conceded  by  all. 

C.  Economy — This  factor  is  not  always  to  be  conced- 
ed. Certain  conditions  at  present  make  coal 

cheaper  in  some  locations. 
Oil  at  eight  cents  per  gallon  is  cheaper 

than  anthracite  coal  at  present  prices. 
Above  that  price  it  is  more  expensive. 

However,  it  may  be  well  to  analyze  at 
this  point  if  oil  is  not  cheaper  at  any  price 
from  the  standpoint  of  convenience,  health 
and  labor  saving,  and  more  eflicient  heat- 

ing. 

The  electric  light  is  certainly  more  ex- 
pensive than  the  old  kerosene  lamp.  Who 

would  prefer  the  latter  at  any  price! 
The  same  is  true  of  many  modern  de- 

vices such  as  the  automobile,  vacuum  clean- 
ers, etc.  The  economy  in  oil  burning  is 

dependent  on  both  the  character  of  fuel 
oil  obtainable  and  the  equipment  available 
to  burn  it. 

Simplex  Oil  Burning  Systems  are  designed 
to  efficiently  burn  any  gravity  oil  from  12 
degrees  Baume  up  and  no  system  of  oil 
burning  should  be  installed  unless  designed 
to  do  likewise. 

Of  course,  it  is  more  economical  in  first 
cost  to  install  a  simple  system  requiring 
no  means  of  heating  the  oil,  but  the  old 
truth  of  first  low  cost  being  higher  than 
final  cost  is  invariably  true  in  oil  burning. 

The  greatest  supply  and  naturally  lowest 
priced  oil  is  the  very  heavy  such  as  Mex- 

ican Fuel  Oil  which  is  of  asphaltie  base 
and  is  being  contracted  for  on  a  yearly 
basis  in  the  Metropolitan  District  at  about 
$2.00  per  bbl. — Less  than  5c  per  gallon. 

This  is  the  equivalent  of  the  finest  hard 
coal  at  less  than  $7.50  per  ton. 

CERTAINTY  OF  SUPPLY 

It  is  not  necessary  at  this  time  to  assure 
one  of  supply  of  oil  for  a  longer  period than  twenty  years. 

Inasmuch  as  contracts  for  supply  are  be- 
ing made  for  longer  terms  than  can  be  made 

with  coal  it  is  obvious  that  oil  is  more 
readily  obtainable. 

Furthermore  oil  is  not  subject  to  the  un- certainties of  labor  disturbances  on  either 
rail  or  other  factors  on  which  coal  is  de- 

pendent. Oil  is  recieved  by  pipe  lines,  tank 
steamer  or  tank  cars  and  then  distributed 
by  tank  wagon  to  the  smaller  consumer. 
The  last  operation  is  practically  the  only 
handling  in  which  the  labor  factor  is  to  be 
considered  and  one  truck  load  of  oil  with 
one  man  is  equivalent  to  two  or  three  truck 
loads  of  coal. 
A  comparison  of  the  two  fuels  as  far 

as  handling  is  concerned  makes  it  easy  to 
see  why  oil  is  being  universally  adopted 
in  Marine  and  Naval  circles.  The  same  ad- 

vantages are  compelling  recognition  by 
power  and  heating  plant  operators  every- where. 

From  these  facts  the  prospective  user  of 
fuels  may  determine  to  his  own  mind 
whether  or  not  oil  burning  is  applicable  to 
his  particular  requirements. 

The  Simplex  Oil  Heating  Corporation  is 
in  a  position  to  take  care  of  the  following: 

1.  To  advise  whether  or  not  oil  should 
be  used. 

2.  To  install  and  service  the  proper  oil 
burning  apparatus  complete  from  tanks  to 
boiler. 

3.  Furnish  and  supply  the  oil  on  contract basis  yearly. 

4.  Submit  plans  and  engineering  service 
in  connection  therewith. 

If  more  technical  and  further  details  are 
desired,  we  would  be  glad  to  furnish  same 
upon  request. 
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Serving   the   Motion  Picture 

Industry's  Real  Estate 

Requirements 

In  addition  to  taking  care  of  the  Real  Estate  needs 
of  Theatrical  and  Motion  Picture  interests  we  have 

many  leases  of  stores  and  offices  to  concerns  dealing 
in  theatrical  and  motion  picture  supplies  and 

equipment. 

Our  Specialty  Is  the  Management  and 
Leasing  of  Business  Properties.    Write  or 

telephone  for  information. 

See  Page  70  of  Theatre  Equipment  Directory 

MIMU/A 
Gold  Fibre  Screens 

have  proven  their  superiority- — 
Over  Eight  Thousand,  all  over 

the   world,   are   in  use  today 
Samples  and  literature  upon  request 

$40'
°° 

NOW 

Enamel  Top 

Mahogany 

Finish 

Patented  Key 

Steel  Choppers 

Acme  Ticket  Choppers 

A  chopper  that  gives  100%  service 
at  a  price  you  can  afford. 

PROJECTION 

APPARATUS  CO. 

41-45  Lafayette  St.,  New  York  City 

The  Burning  Question 

OIL  °*  COAL? 

By  the  use  of 

SIMPLEX  OIL 

BURNING  SYSTEMS 

A  Typical  Simplex  Installation  in  a  Theatre 

Owner  Enjoys 

Patron  Gets 

lower  fuel  cost 
lower  labor  cost 
certain  fuel  supply 
cleanliness  of  premises 
added  advertising  value 

even  temperature  at  all 
times 

no  dirt  or  dust 
no  odors 
no  draughts 

SAVED  30%  ON  FUEL  COSTS  AND  $20  A  WEEK 
ON  LABOR 

' '  The  Simplex  Oil  Heating  System  has  proven  to  he 
up  to  100%  satisfactory  in  heating,  saving  about  30% 
over  coal  heating,  and  we  save  $20.00  a  week  for  engi- 

neer. The  upkeep  of  the  Simplex  outfit  is  very  small, 
much  less  than  if  we  were  burning  coal. 

"EMERY  THEATRE, 

Alton  C.  Emery,  Treas." 

50  Church  Street,  New  York 
Philadelphia  Office,  588  Drexel  Bldg. 

Tel.  Cortland  8999 
Bell  Phone:  Lombard  3981 
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BETTER  SCREEN  RESULTS 

A  Department  Devoted  to  Projection 

Flam  or  Non-Flam? 

That  a  world  wide  agitation  is  underway  to  prohibit  the  use  of  inflammable  motion 
picture  film,  technically  known  as  nitrocellulose,  is  evidenced  by  the  activity  of  the  fire 
marshall's  associations  and  other  similar  bodies  in  the  United  States,  Canada  and  Europe, 
according  to  a  statement  issued  by  Frederick  H.  Elliott,  Vice-President  of  the  Feaster 
Manufacturing  Company,  and  formerly  Executive  Secretary  of  the  National  Association 
of  the  Motion  Picture  Industry. 

"I  doubt  if  the  motion  picture  industry  fully  realizes  the  seriousness  of  the  situa- 
tion," said  Mr.  Elliott,  "as  the  substitution  of  nitrate  or  slow  burning  film  will  place  a 

terrific  tax  upon  the  industry. ' '  This  will  be  not  alone  in  the  increased  cost  of  film,  but the  slow  burning  film  cannot  be  compared  with  the  film  now  used  as  to  length  of  service 
and  durability.  Owing  to  its  brittle  quality  the  slow  burning  film  will  easily  crack  or 
break,  thus  rendering  scenes  absolutely  worthless  and  frequently  ruining  an  entire  feature 
production.  "This  proposal  should  be  given  the  most  serious  consideration  by  leaders  of 
the  industry.  It  certainly  merits  the  attention  of  those  who  have  so  many  millions  in- 

vested, as  well  as  of  the  theatre  owners  and  managers,  who  may  not  be  aware  of  the  fact 
that  with  the  substitution  of  slow  burning  film  for  nitrocellulose,  the  price  of  pictures 
must  inevitably  increase  to  meet  the  additional  cost  of  prints  and  their  necessary  frequent 

replacements. ' ' 
Mr.  Elliott  calls  attention  to  the  activity  of  the  Fire  Marshall's  Association  of  North 

America  which  is  urging  upon  Congress  the  passage  of  a  bill  which  would  prohibit  the 
handling  of  inflammable  motion  picture  film  in  interstate  commerce  after  January  1,  1925. 

Also  the  International  Association  of  Fire  Engineers,  composed  of  Fire  Chiefs,  has 
adopted  a  resolution  calling  for  similar  action  by  Congress,  and  has  instructed  its  mem- 

bers to  bring  this  subject  to  the  attention  of  the  authorities  in  their  home  states. 
In  Canada,  The  Dominion  Association  of  Fire  Chiefs  has  recommended  the  exclusive 

use  of  slow  burning  film.  Newman  T.  Miller,  Fire  Marshall  of  Indiana  and  President  of 
the  Fire  Marshall's  Association  of  North  America,  has  announced  that  the  Federal  bill 
introduced  by  Kepresentative  Sanders  of  Indiana  which  would  prohibit  "the  importation 
and  mailing,  shipment,  sending,  carrying  or  transportation  of  inflammable  films  in  inter- 

state commerce  after  January  1,  1925,"  is  being  urged  for  passage  by  the  fire  marshalls 
of  the  various  states  who  are  presenting  convincing  arguments  to  their  Senators  and 
Congressmen  upon  the  subject. 

Considerable  quantities  of  nitrocellulose  film  are  reported  as  having  been  found  in 
the  department  and  toy  stores  during  the  holidays,  placed  on  sale  to  amateur  operators 
and  other  inexperienced  in  the  handling  of  inflammable  film.  It  is  partly  because  of  the 
practical  impossibility  of  keeping  the  inflammable  film  out  of  the  hands  of  non-profes- 

sional users,  that  the  fire  marshalls  and  fire  chiefs  are  moving  to  abolish  its  use  altogether. 
Attention  is  also  being  directed  to  other  branches  of  the  film  business  in  addition  to 

the  theatres,  according  to  advices  from  San  Francisco,  where  an  ordinance  has  been  adopted 
governing  film  exchanges  in  that  city.  This  ordinance  prohibits  the  housing  of  film  ex- 

changes in  buildings  exceeding  two  stories  in  height,  or  where  more  than  fifty  people, 
not  connected  with  the  exchange  itself,  are  employed.  The  French  Minister  of  Foreign 
Affairs  is  distributing  copies  of  the  ordinance  of  April  10,  1922,  prohibiting  the  display 
of  the  nitrocellulose  motion  picture  film  in  Paris  after  January  1,  1925. 

"There  is  an  ever  present  danger  in  connection  with  the  non-professional  use  of  nitro- 
cellulose film,"  said  Mr.  Elliott,  "unless  every  precaution  is  taken  to  safe-guard  the  film 

while  being  projected,  also  while  in  transit  or  storage  and  particularly  when  not  in  use. 
Where  motion  picture  exhibitions  are  given  without  the  enclosed  fireproof  booth,  the  pro- 

moters are  acting  contrary  to  the  regulations  adopted  in  practically  all  localities  and  they 
are  likewise  jeopardizing  the  life  of  every  person  in  attendance  at  such  performances." 

It  is  this  use  of  nitrocellulose  film  which  has  aroused  the  fire  fighting  authorities  and 
brought  about  the  agitation  for  its  elimination  entirely  from  the  professional  and  non- 

professional field.  The_  police  officials  also  contend  that  this  film  is  a  menace  to  life  and 
property  and  as  there  is  available  a  safety  standard,  the  expensive  burden  of  inspection, 
regulation  and  surveillance  of  motion  picture  displays  placed  by  the  industry  upon  the 
public  fire  and  safety  departments  is  unwarranted  and  indefensible.  They  further  assert 
that  it  is  the  moral  duty  of  the  motion  picture  industry  in  its  entirety  to  adopt  the  exclu- 

sive use  of  acetate  or  slow  burning  film  without  further  delay. 

While  it  is  true  that  with  the  improvements  which  have*  been  made  in  the  projection machines  and  the  attachments  for  them  to  better  safe-guard  film,  which  have  been  per- fected at  tremendous  expense,  nevertheless,  the  professional  film  finds  its  way  into  homes 
schools,  churches  and  other  places  where  there  is  always  danger  from  exposed  film  in  the hands  of  amateurs  or  inexperienced  operators. 

When  consideration  is  given  to  the  fact  that  approximately  750  to  800  million  feet 
of  nitrocellulose  film  is  manufactured  annually  and  there  are  "thousands  of  millions  of feet  of  positive  prints  in  daily  circulation  in  this  country  alone,  the  problem  is  a  most complex  one  and  deserves  careful  and  serious  thought,  ft  is  conceded  that  wonderful 
strides  have  been  made  in  the  art  of  projection  during  recent  years  and  the  many  new 
theatres  as  well  as  thousands  which  have  been  remodeled,  have  proven  their  ability  to handle  film  quite  satisfactorilv,  which  is  attested  by  the  fire  records  Nevertheless  it  is- 
highly  essential  that  every  preventive  should  be  taken  in  the  handling  of  film  and  to  pro- tect it  at  all  times.  There  are  many  appliances  which  have  been  approved  bv  the  Under- 

writers' Laboratories  of  the  National  Board  of  Fire  Underwriters,  especially  designed  to protect  film  and  the  theatre  exchanges  and  studios  should  investigate  this  modern  equip- ment, not  alone  for  the  protection  of  their  patrons  and  employees,  but  by  adopting  such 
appliances  and  devices  they  will  automatically  eliminate  the  ever  present  fire  peril  and avoid  film  fires  and  last  but  not  least,  avert  panics  in  motion  picture  theatre  audiences 
and  other  public  places  of  amusement  where  motion  pictures  are  shown. 

Superior  Projector  Has 
New  Board  of  Officers 

Important  activities  in  the  organization 
and  plans  of  the  Superior  Projector,  Inc., 
are  reported.  On  January  16  the  following 
officers  were  elected:  John  S.  Doherty,  presi- 

dent, Joseph  Lavie,  vice  president,  Edward 
B.  Russell,  treasurer  and  director  of  sales 
and  John  L.  Myer,  secretary.  The  Board 
of  Directors  consists  of  Messrs  Doherty, 
Bussell  and  Myer,  H.  A.  Jordon.  F.  F.  Spen- 

cer, and  E.  J.  Miller. 

Dr.  E.  B.  Russell 

Interesting  reports  as  to  the  work  being 
done  at  the  Coxsackie  factory  were  made 
to  the  directors.  The  factory  is  now  in 
production  and  machines  are  rapidly  being 
assembled  to  meet  orders  in  excess  of  the 
factory's  capacity. 

The  company  is  now  seeking  distributors 
throughout  the  United  States  and  foreign 
markets.  The  Superior,  it  is  announced  will 
be  sold  only  through  distributors  and  deal- 

ers with  full  protection  to  the  latter. 

ANNf)TJl\CINfZ     Beg'nmnR  next  week  in  this  department  will  be  published  a  complete  course  in .  motlon  plcture  projection  for  the  beginner,  the  expert  and  the  exhibitor  who  has 
to  run  his  own  projector.  It  is  based  upon  "Motion  Picture  Projection,"  by  T.  O'Connor  Sloane  published by  the  Falk  Publishing  Co.,  New  York  City.     Publication  will  be  exclusively  in  this  department  and  will appear  regularly. 

NEW  PUBLICATIONS 
A  booklet  on  Incandescent  projection 

equipment  for  Power's  Projectors  has  just 
been  prepared  by  the  very  energetic  ad- 

vertising department  of  the  Nicholas 
Power  Co,  90  Gold  St.  N.  Y.  City.  It  tells 
the  full  story  of  the  application  of  G-E 
incandescent  projection  devices  to  Power's 
projection.  The  booklet  is  free  for  the 

asking.  •  New  Globe  Factory 

On  January  1st,  1923,  the  Globe  Ticket 
Company  of  Philadelphia  opened  a  branch 
factory  in  Los  Angeles,  California,  in  the 
Westinghouse  Building,  420  South  San  Pedro Street. 

This  factory  is  a  complete  unit,  prepared 
to  turn  out  all  classes  of  tickets  on  short 
notice.  C.  M.  MaeAllister,  who  was  in  the 
Philadelphia  Office  for  several  years,  has 
charge  of  the  Los  Angeles  Factory. 

For  some  time  previous  to  the  San  Fran- 
cisco Fire,  the  Globe  Ticket  Company  had 

a  factory  in  that  city,  but  the  plant  was 
destroyed  at  the  time  of  the  Earthquake, 
and  never  rebuilt.  John  A.  Beck,  who  was 
^manager  of  the  San  Francisco  Factory  until 
it  was  destroyed,  is  still  the  local  represen- tative there. 
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MOTION  PICTURE  PHOTOGRAPHY 

A  COMPLETE  COURSE 

HIP 

CONDENSED  COURSE  IN 
Motion  Picture 
Photography n  to*  wsTrnin  or  ptwroouwr 

A  practicable,  usable,  standard  treatise  for  both 
the  professional  cinematographer  and  those  with- 

out experience.  About  500  pages — 400  pages 
text  and  100  pages  of  illustrations. 
Edited  by  Lieut.  Carl  L.  Gregory,  F.  R.  P.  S., 
Chief  Instructor  in  Cinematography  for  the 
Government  Signal  Corps  School  of  Photography 
at  Columbia  University. 

ALSO 
PHOTOPLAY   WRITING    (Wright)    $3 
SCREEN    ACTING    (Klumph)    $3 
MOTION  PICTURE  DIRECTING  (Milne)  $3 
MOTION  PICT.  PROJECTION  (Sloane)  $5 
PHOTOGRAPHY  FOR  THE  AMATEUR 

(French)  —  $3.50 
Cash  with  Order — or  sent  C.  O.  D.  if  preferred. 
GUARANTEED — If  not  satisfactory  return  the 
books    in   five   days    and    your   money    will  be 

FALK  PUBLISHING  CO.     on  sale  also  at 
145  W.  36th  St.  N.  Y.  LEADING  DEALERS 

PRICE  $6.00 

Dept.  4 

TRADE 

r 

REVIEW 683 

TRIMOUNT  PRESS 

115  ALBANY  STREET 
BOSTON  MASS 

TICKETS ^  ONE  HAND  BOOK  STRIP 
TWO  COLOR  RESERVED  SEAT. 

W  ELD  ON  ,Wl  LLI  AM  S  &  LICK. 
FORT  SMITH,  ARK.. 

ESTABLISHED  25  YEARS  ■  KNOWN  THE  WORLD  OVER. 

To  Catch  the  Crowd 
Electric  Signs  in  Color 

Color  is  twice  as  good  as  ordinary  white  light. 
Bright,  clear-colored  Reco  Color  Hoods  are 
twice  as  good  as  dipped  bulbs.  Prices  again 
reduced.     Write  for  bulletin. 

ELCCTWIC  COMPANY 
Mfrs.   of  Reco   Motors,  Flashers, 

Food  Mixers,  etc. 
2651  W.  CONGRESS  ST.,  CHICAGO 

CUT-OUTS 

DI  SPLAYS 

X.OU1S  SEIPEL 

301    WEST   50TJ?  ST      MEW  YORK. NY 

Silent,  Steady,  Brilliant,  Dependable 

These  four  qualities  have  made 

Columbia 

Projector  Carbons 

famous  the  world  over 

NATIONAL  CARBON  COMPANY,  INC. 
Cleveland,  Ohio  San  Francisco,  Cal. 

RAVEN 

HAFTONE 

SCREEN 

Used  in  the  Capitol  Theatre,  N.  Y.,  and 
other  representative  iVmerican  houses,  is 
also  ideal  for  traveling  shows. 

It  is  absolutely  opaque,  can  be  packed  small 
and  light,  stands  rough  handling,  and  is 
washable.    Easily  installed. 

Raven  Screen  Corporation 
One  Sixty  Five  Broadway,  New  York 

Means  "Ease  at 

the  Movies" Write  for  beautifully  illustrated  catalog. 

JOSIAH  PARTRIDGE  &  SONS  CO.  INC. 

47  WEST  34th  STREET  NEW  YORK 

"Advertising  Balloons" 
Will  Boost  Your  Business  When 

Everything  Else  Fails 
There  aas  never  been  an  ad- vertising medium  devised  that 

creates  the  interest,  attracts  the 
attention,    and    "gets  results" like  advertising  toy  balloons. 
Prices  Range  from  $16  to  930 Per  M. 

Novelty  Rubber  Sales  Co. 
AKRON,  OHIO 

WORLD'S  LARGEST  EXCLUSIVE  AMUSEMENT  TICKET  PLANT  TWENTY-SIX  YEARS  EXPERIENCE  AT  YOUR  SERVICE 

ROLL  (Sv0end)  FOLDED 

(3 —TICKETS 

352  N.  ASHLAND  AVENUE        IV  -II   W  I  W 
CHICAGO,  ILLINOIS  best  for  the  least  money       quickest  delivery       correctness  guaranteed 

For  Better  Music 

THE  FOTOPLAYER 

THE  AMERICAN  PHOTO  PLAYER  CO. 
NEW  YORK  CITY    CHICAGO         SAN  FRANCISCO 

1600  Broadway   702  S.  Wafcash  Ave.    109  Golden  Gate  Ave. 
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Theatre  Construction 

News 

This  Department  is  devoted  to  theatre  building 
news  and  publishes  the  earliest  news  obtain- 

able concerning  projected  theatres,  schools, 
etc.,  where  motion  picture  equipment  will  be 

used. 

CHICAGO,     ILL  Burrett     Stephens,  37 
West  Van  Buren  Street,  has  completed 
plans  for  the-  $100,000  theatre  for  Monterey 
Ave.,  to  be  erected  by  Fred  Hoffman,  own- 

er, 10857  Longwood  Drive,  Chicago. 

STREATOR,  ILL  A.  L.  Pillsbury,  Peo- 
ples Bank  BIdg.,  Bloomington,  111.,  has  com- 

pleted plans  for  the  $400,000  Community 
High  School  for  Streator,  111.  Owner,  Strea- 
tor  Community  High  Dist.,  R.  C.  Osborn, 
Atty.  Pres.,  202  E.  Main  Street,  Streator. 

ST.  JOSEPH,  ILL. — Board  of  Education, Mr.  Walker,  Pres.,  is  soon  to  start  erection 
of  Community  High  School  for  St.  Joseph. 

NEW  YORK,  N.  Y. — S.  J.  Kessler,  529 
Courtland  Avenue,  has  completed  plans  for 
a  $300,000  theatre  for  W.  S.  Morris  Avenue, 
owner,  A.  J.  Schwarzler,  369  E.  167th  Street, 
New  York  City. 

NEW  YORK,  N.  Y  H.  J.  Krapp,  116  East 
16th  Street,  has  completed  plans  for  thea- 

tre for  S.  W.  corner  Hughes  Ave.  and  186th 
Street,  City.  Owner,  I.  Benenson,  1938 
Grand  Concourse,  N.  Y.  City. 

NEW  YORK,  N.  Y. — Morris  Gest,  104  W. 
39th  Street,  is  contemplating  the  erection  of 
a  theatre  somewhere  between  42nd  and 
57th  Streets,  exact  location  not  known. 

BROOKLYN,  N.  Y. — J.  S.  Jacobs,  Inc., 
1482  Broadway,  N.  Y.  C,  is  about  to  erect  a 
theatre  on  Surf  Ave.  and  Coney  Island. 
BUFFALO,  N.  Y  Chas.  W.  Bolton,  With- 

erspoon  BIdg.,  Philadelphia,  Pa.,  has  com- pleted plans  for  the  $200,000  Community 
House  for  W.  S.  Lain  Street,  near  Masten 
Street,  Buffalo.  Owner,  The  Trinity  Metho- 

dist Episcopal  Church,  Rev.  R.  L.  Foulke,  91 
Northampton  St.,  Buffalo,  in  charge. 

LONG  ISLAND  CITY,  N.  Y. — H.  C.  Ingalls, 
347  Madison  Avenue,  N.  Y.  C,  has  completed 
plans  for  the  $35,000  theatre  for  Quinn 
Square,  L.  I. 
NORWOOD,  N.  Y. — Wm.  Gregg,  Depot 

Street,  Norwood,  is  contemplating  the 
building  of  a  $20,000  theatre  for  Depot  St. 
ACHUSNET,     MASS  Oscar     Crapo,  177 

Shaw  Street,  New  Bedford,  Mass.,  has  com- 
pleted plans  for  the  $35,000  theatre  for 

Slocum  Street,  Achusnet.  Owner,  Achusnet 
Social  Club,  care  of  Dr.  J.  P.  Bradford, 
Pres.,  Achusnet. 

NEW  HAVEN,  CONN. — Owner,  Little 
Theatre  Guild,  New  Haven  contemplating  a 
$50,000  theatre  for  26  Audubon  Street. 

KEENE,  N.  H. — Geo.  Nelson  Jacobs,  12 
Bosworth  Street,  Boston,  Mass.,  has  com- 

pleted plans  for  the  $100,000  theatre  for 
Main  and  Lamson  Streets.  Owner,  Deme- 

trius Latchis,  Brattleboro,  Vt. 

PATERSON,  N.  J. — P.  W.  Wentworth,  140 Market  Street,  has  completed  plans  for  the 
$150,000  theatre  for  Church  and  Market 
Streets  to  be  erected  by  owner,  Alexander 
Hamilton  Theatre,  Jacob  Fabian,  209  Main Street. 

Leon  H.  Lempert  &  Sou 
Theatre  Architects 

347  Cutler  BIdg., 
Rochester,  N.  Y. 

"Pioneers  in  theatre  designing  and  originators 
the  bowled  auditorium,  now  Universally  used." 

CHICAGO,  ILL. — The  Epworth  Methodist 
Episcopal  Church,  Rev.  B.  V.  Holt,  5253 
Kenmore  Ave.,  in  charge,  is  soon  to  erect  a 
Community  House  on  the  S.  E.  corner  Ken- more  and  Berwyn  Streets,  Chicago. 
Reports  are  current  that  a  new  chain  of 

theatres  costing  from  $150,000  to  $200,000 
each  is  planned  for  the  hard  coal  field  cities 
of  Pennsylvania,  backed  by  the  Schuberts. 
It  is  said  that  Hazleton,  Pottsville,  Shen- 

andoah, Mahanoy  City,  Ashland,  Tamaqua 
and  Mount  Carmel  are  to  have  new  play- houses. Alfred  Gottesheim,  of  the  Strand 
Theatre,  Shenandoah,  is  handling  the  affairs 
of  the  syndicate,  which  has  already  bought 
land  in  several  of  the  cities. 

John  D.  Newkirk,  of  Harrisburg,  Pa.,  has 
been  named  by  Wilmer  &  Vincent  as  man- ager of  the  Colonial  Theatre,  Allentown, 
Fa.,  succeeding  Julius  M.  Fogelman,  who 
has  been  transferred  to  the  management  of 
the  new  Wilmer  &  Vincent  house,  the  Col- onial, at  Reading,  Pa. 

Projection  Notes 
In  Massachusetts  the  executive  hoard 

of  the  State  Federation  of  Womens' 
Dlubs  has  given  unanimous  indorse- 

ment to  the  hill  now  in  the  Senate 
which  would  provide  further  facility 
for  educational  institutions  in  the 
use  of  non-inflammahle  motion  picture 
film  and  portable  projection  machines. 
Again  Jeremiah  H.  Burke,  Boston  su- 

perintendent of  schools,  with  mem- 
bers of  the  school  committee,  and 

Pres.  Lemuel  H.  Murlin  of  Boston 
University,  have  petitioned  that  Col. 
Foote,  commissioner  of  public  safety, 
who  bosses  the  Sunday  movies,  be  al- 

lowed to  approve  any  motion  picture 
machine  taking  standard  films  to  be 
used  for  educational  purposes  only. 

In  Rhode  Island  the  Moving  Pic- 
ture Operators  at  a  union  meeting, 

voted  to  protest  to  the  proper  author- 
ities regarding  the  speed  of  running 

film  through  projectors  in  the  cities 
and  towns  of  that  state.  They  will 
endeavor  to  have  legislation  enacted 
that  will  restrict  the  speed  of  run- 

ning films  to  1,000  feet  in  12  minutes, 

on  the  ground  that  greater  spfipo' creates  a  fire  hazard.  They  declared 
that  imperfect  film  and  excessive 
speed  both  constituted  a  fire  menace, 
and  that  when  the  two  were  in  com- 

bination, a  positive  danger.  They 
also  voted  to  recommend  the  appoint- 

ment of  a  practical  operator  by  the 
Mayor  or  Town  Council  in  each  com- 

munity whose  duty  it  would  be  to  in- 
spect both  machines  and  films  to  de- 

cide on  the  fitness  of  applicants  for 
license. 

The  new  $250,000  theatre  Bayer  Brothers 
are  building  at  Lehighton  is  progressing  so 
rapidly  that  opening  in  April  is  promised  by 
the  builders. 

A  New  York  syndicate,  represented  by 
Alfred  Gottesheim  of  the  Strand  Theatre  at 
Shenandoah,  Pa.,  has  purchased  the  Kaier 
tract  in  the  heart  of  Mahanoy  City,  Pa.,  and 
will  start  work  at  once  on  a  $200,000  mo- 

tion picture  playhouse. 

SAVES  50%  ON  CURRENT 
New  Taylor  Hobson  Projecting  Lens  Passes  52%  more 
light.  Brighter  pictures  or  big  saving  on  current  bills. 
Fits  Simplex  and  Powers.  Write  for  Circular.  Thirteen 
Focal  Lengths. 

BURKE  &  JAMES,  INC.  (4) 
240  E.  Ontario  St.,  Chicago.  225  Fifth  Ave.,  New  York 

In  Doubt? 

Consult  the 

Equipment 
Directory 

7 Recommend  It" 9> 

"Reliable" 
"RealBookingAid 

I  can  recommend  your  interesting 
box  office  reports  to  every  exhibitor 
who  toants  reliable  information  Of 
the  new  as  well  as  the  old  pictures 
being  shown  in  the  various  cities  of 
the  country.  I  have  made  use  of  them 
on  many  occasions  and  have  found 
them  a  real  aid  in  lining  up  bookings. 
The  neicspaper  comment  is  a  valuable 
addition  to  the  reports. 

Very  truly  yours, 
J.   H.   MICHAELS,  manager, 

REGENT  THEATRE, 
BUFFALO,  N.  Y. 

It  is  reported  that  six  Shubert  theatres 
are  to  be  built  in  the  hard  coal  fields  o' Pennsylvania,  one  at  Hazleton,  another  t 
Shamokin  and  a  third  at  Pottsville.  At 
Pottsville  land  has  been  bought  on  N<-  rth Center  Street,  the  old  Garden  Theatre  site, 
for  $100,000  and  it  is  understood  the  rihu- 
berts  back  the  project  to  erect  a  $250,000 
playhouse  in  the  spring.  M.  S.  Spicker  of 
Pottsville,  the  Ferguson  interests  of  Shen- andoah, Pa.,  and  New  York  men  are  said 
to  be  interested. 

The  Franklin  Theatre,  Allentown,  Pa., 
which  was  running  while  repairs  and  an 
extension  were  in  process  of  completion,  is 
now  back  to  normal.  Seats  for  500  more 
persons  are  provided  and  a  new  projection 
machine  was  installed. 

CLASSIFIED  AD 
DEPARTMENT Rates 

For  Sale,  8  cents  per  word. 
Help  Wanted,  6  cents  per  word. 
Situations  Wanted,  4  cents  ner  word. 
Special  rates  on  long  time  contracts. 

AT  LIBERTY 

A-l  Operator  on  account  theatre  closing,  prefer 
Powers  equipment.  Married,  steady,  best  reference, 
state  salary  first  letter.  David  W.  Junkman,  Box 
142,  Blunt,  S.  D. 

FOR  SALE 

Complete  Theatre  Equipment,  almost  new.  E.  E. 
Peterson,  Box  276,  Grand  Forks,  No.  Dak. 

WANTED. 

Wanted  to  lease  or  buy  theatre  in  town  of  5000 
or  over.  Playing  either  Vaudeville  or  Pictures. 
Give  full  particulars  first  letter,  confidential,  no- 
brokers.     Fred  E.   Leiser,  Burlington,  Iowa. 

THEATRE  FOR  SALE 

100  x  50.  400  seats  up  to  date  moving  picture 
equipment  can  use  theatre  for  dancing  and  roller 
rink.  Stage  22  x  50  fully  equipt  with  scenery. 
Will  sell  for  Cash  only.  Liberty  Theatre,  Channing, Michigan. 

POSITION  WANTED 

Thoroughly  experienced  Manager,  seeks  position 
with  good  motion  picture  theatre  or  Motion  Picture 
and  Vaudeville;  five  years'  experience  in  both,  in first  run  theatres.  P.  S.  Honeyman,  6  St.  Ledger 
Apartments,  Cincinnati,  Ohio. 

WANTED 

Experienced  to  sell  movie-theatre  supplies  for  Wis- 
consin, Illinois,  Indiana,  Iowa.  State  experience. 

H.  B.  Johnston,  538  South  Dearborn  Street,  Chicago. 

CAMERA  EXCHANGE 

We  buy,  rent  and  sell  motion  picture  and  still 
cameras,  lighting  equipment,  home  projectors,  etc. 
Quick  turnovers.  Small  profits.  Write — Seiden, 
S35  Eighth  Ave,  New  York  City. 

Motion  Picture  and  "Still"  Cameras  rented,  sold and  exchanged.  Portable  lights  for  sale  and  for 
rent.  Keep  us  advised  of  your  wants.  Ruby  Cam- 

era Exchange.     727  Seventh  Ave.,  New  York  City. 



Adolph  Zul^pr 

presents 

Penrhyn  Stanlaws 
PRODUCTION 

BEBE  DANIELS 

CONRAD  NAGEL 

^pHE  love  story  of  a  dancer 
in  San  Francisco's  under- 

world, of  the  lights  and  shad- 
ows of  her  life,  her  joy  and 

sorrow  in  her  search  for  love. 
A  highly  dramatic  picture 
that  is  certain  to  be  acclaimed 

Stanlaws'  masterpiece. 
From  the  story  by 

Katherine  Newlin  Burt 

Adapted  by  Edfrid  Bingham 

CC  (paramount  Qicture 
£  l*MOUS  PLAYERS  IA5KY  CORPORATION  § 



in  a  SAM  WOOD  PRODUCTION 

Impossible 

Mrs.Bellew 

Heart-  Throbs 

Clothed  in 

Magnificence! 

"LIERE'S  a  picture  that  com- 
A  A  bines  two  of  the  greatest 

appeals  in  the  world — mother-love 
plus  Paris  gowns. 

The  story  is  one  of  the  strongest, 

in  pathos  and  drama,  that  Miss 

Swanson  has  ever  had.  The  mag- 
nificence of  the  gowns  and  sets 

excels  all  her  past  productions. 

The  New  York  Globe  said: 

"Not  since  'Don't  Change  Your 

Husband'  has  Gloria  Swanson  had 
such  an  excellent  vehicle.  One  of 

the  best  casts  of  the  season.  Mr. 

Lasky  has  outdone  himself  in  an 

effort  to  give  theatre-goers  their 

money's  worth." 
Cast  includes  Conrad  Nagel, 

Robert  Cain,  June  Elvidge. 

From    the   novel   by   David  Lisle 
Scenario  by  Percy  Heath 

(X  (paramount  Q>icture 

^FAMOUS  PUVYERSIASKY CORPORATION £Sf  . —  adOlph  zukor 



B.P.SC-I4ULI3GRG  PR-GS&NTS 

AGASNI£R  PRODUCTION. 

YUORNSAndORANG£ 

BLOSS
O/X\S

" 
SAS£D  ON  SeRT-UA  fX\.  CLAY'S  IMMORTAL  ROMANCE 
Adapted  bq  AOPG  IORING  Edited  bq  £V£  UNStLL. 

Photographed  bq  KARL  STRUSS 

EDITH  ROBERTS  KENNETH  HARLAN 
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"TILL    WE    MEET  AGAIN" 

A  Showman's  Picture 

ALREADY  BOOKED  FOR 

LOEWS  CIRCUIT 

Marcus  Loew's  Best  Houses  in  Greater  New  York 

WILLIAM  FOX  THEATRES 

The  Leading  Fox  Theatres  in  Greater  New  York 

STANLEY  AMUSEMENT  COMPANY 

Philadelphia 

SOUTHERN  ENTERPRISES 

Atlanta  and  the  entire  South,  including  Dallas  and  other  Texas  Theatres 

LIBSON  THEATRES 

All  of  Mr.  I.  Libson's  Houses  in  Cincinnati,  Dayton  and  Indiana  polis 

LAURIE  THEATRES 

Mr.  Jake  Laurie's  Houses  in  Boston  and  Suburbs 

AND  HUNDREDS  OF  THE  FOREMOST  FIRST  RUN 

THEATRES  IN  EVERY  SECTION  OF  THE  COUNTRY 

"Till  We   Meet  Again" 

A  William  Christy  Cabanne  Production 
with 

MAE  MARSH 

,  Norman  Kerry  Martha  Mansfield 

Walter  Miller  J.  Barney  Sherry 

Julia  Swayne  Gordon  and  Others 

Presented  by 

Dependable  Pictures  Corp. 

Morris  Kohn,  President 

Physical  Distributors 

Pathe  Exchange,  Inc. 

Associated  Exhibitors 

Arthur  S.  Kane,  President 

Foreign  Representative 

Sidney  Garrett 



Among  Many  Others  Booked 

at  These  Theatres: 

Modern  Beacon  Boston 

Gift's Lyric 
Heilig 

Hippodrome 
Rivoli 

Majestic 

Cincinnati 

Tulsa 

Portland,  Ore. 
San  Francisco 

Denver 

Houston 

Dixie 

Lyceum 
Empire 
Savoy 

Windsor 

Royal 

Crandall's  Joy 
Monticello 

Galveston 

Memphis 
Mobile 

Buffalo 

Cleveland 
Toledo 

Washington 
Jersey  City Monticello Jersey  City 

Family Detroit 

Majestic Des  Moines 
Model Sioux  City 

Rex Racine 

Regent Kansas  City 

Majestic 
Columbus,0  O. Garden Charleston.  S.  C. 

Majestic Boise 

Royal ' 

Atlantic  City 

SYRACUSE  MOTION  PICTURES  CO. 

presents 

Wyndham  Standing 

7k  ISLE  of  DOM 

with  GEORGE  FAWCETT 

and  DOROTHY  MACKAILL 

Story  by  DEREK  BRAM 
Directed  by  HAMILTON!  SMITH 
Photographed  by  ARTHUR  CADWELL 

Already  established  a  huge  success — 
by  the  opinion  of  the  trade  press,  by  the 

verdict  of  the  newspapers  and  by  the 

action  of  the  exhibitors. 

The  best  'argument  in  favor  of  its  box 
office  worth  is  presented  by  the  array  of 

theatres  which  have  already  played  it  to 

big  business  and  the  imposing  list  which 
have  it  booked 

Get  "The  Isle  of  Doubt"  for  your  first 

open  dates. 

.Physical  Distributors 

f  Rathe  Exchange 

:-  INC 
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Read  Every  Line  Of 

This  Comprehensive  Review 

CAn  interesting  picture  that  will  bring  novelty 

to  your  program  and  money  to  the  box  office 

"HEAD   HUNTERS  OF  THE 

SOUTH  SEAS" 

Martin  Johnson's  Thrilling  Adventures 
Among  the  Wild  Tribes  of  Malakula 

ASSOCIATED  EXHIBITORS— PATHE 
ENTERTAINMENT  :  Excellent 
EXPLOITATION    Excellent 
PRODUCTION   Good 
DIRECTION  Not  directed  in  the  usual  sense  of 

the  word,  but  rather  shows  the  tremendous 
nerve  of  Martin  Johnson,  who  persuaded  the 
natives  to  pose. 

STORY  ..A  thrilling  narrative  of  the  adven- 
tures of  a  white  man  and  his  wife  among 

head-hunting  cannibals. 
CAST   Natives  in  their  daily  pursuits,  also 

Mr.  and  Mrs.  Martin  Johnson;  all  are  excellent 
PHOTOGRAPHY    Excellent 
TIME   One  hour 

Seventy-five  per  cent  of  the  complaint  against  the  mo- 
tion pictures  is  that  one  is  too  much  like  the  other.  Well, 

here  is  something  different.  It  tells  no  story  of  a  neglected 
wife,  gives  no  pictures  of  "the  horrors  of  crime,  and  the players  cannot  be  criticized,  for  the  simple  reason  that  they 
are  not  acting — they  are  just  living  their  daily  lives;  and 
for  real  interest,  for  thrills  and  for  the  absolutely  unusual, 
this  feature  can  be  recommended. 

There  is  no  plot  to  "Head  Hunters  of  the  South  Seas." Martin  Johnson,  the  young  American  explorer,  who  had  his 
first  taste  of  adventure  .when  he  accompanied  Jack  London 
on  the  cruise  of  The  Snark,  went  to  Malekula  several  years 
ago,  and  was  almost  eaten  by  the  cannibals  of  that  island. 
Only  the  timely  arrival  of  a  British  patrol  boat  saved  him. 
One  would  have  expected  that  he, would  not  care  to  repeat 
the  experiment,  but  in  spite  of  all  dangers  Johnson  went 
back  to  Malekula  to  get  the  motion  pictures  which  are 
now  released  as  "Head  Hunters  of  the  South  Seas."  The 
picture  shows  him  arriving  at  the  island,  his  reception  by 
the  fearsome  savages,  how  he  accompanies  them  inland  to 
one  of  their  villages,  and  the  strange  rites  and  ceremonies 
that  he  was  permitted  to  witness,  always  in  danger,  and 
yet  never  afraid.  The  picture  has  several  outstanding  in- 

cidents. The  native  dances  are  weird,  but  nothing  com- 
pares to  the  shots  that  show  the  natives  proudly  displaying 

their  trophies  of  human  heads.  The  monkey  men  fascinate 
because  they  show  how  closely  the  lower  forms  of  eiviliza- 

.  tion  resemble  the  apes.  Also  there  are  scenes  taken  among 
the  pigmies,  beautiful  scenery,  shark  fishing  and  excellent 
views  of  a  volcano  in  eruption.  All  in  all  it  is  one  of  the 
greatest  screen  novelties,  and  made  more  so  by  the  fact 
that  in  the  past  year  or  two  there  has  been  a  growing  in- 

terest in  the  United  States  regarding  the  South  Seas. 
As  this  is  the,  type  of  picture  that  is  sure  to  gain  you 

hew  patrons,  it  is  well  worth  exploiting.  Martin  Johnson 
is  well  known  among  the  better  class  of  people  and  has  a 
new  book  that  has  recently  been  published.  Use  the  book 
fie-up.  There  is  a  great  woman's  angle  to  the  feature,  for 
Mrs.  Johnson  accompanied  her  husband."  Run  her  photo- graph and  use  a  good  interview  with  her  in  your  papers, 
it  undoubtedly  being  possible  to  get  this  interview  from 
the  distributing  office.  Be  sure  and  call  the  attention  of 
the  schools  and  clubs  to  this  feature.  They  will  endorse  it, 
and  it  will  help  future  business.  For  a  ballyhoo  dress  a 
man  in  black  tights  and  beads,  and.  have  him  in  front  of 
the  theatre.    For  prologue  and  lobby  use  tropical  palms, 

Martin  Johnson  Film  Company 
PRESENTS 

Head  Hunters 

OF  THE 

South  Seas 

Martin  Johnson's THRILLING  ADVENTURES  AMONG  THE 

WILD  TRIBES  of  MALEKULA-' 

A  Great  5  Part  Feature 

Associated  Exhibitors^ ARTHUR  S.  KANE,  president. 

FOREIGN  REPRESENTATIVE 
SIDNEY  GARRETT 

Physical  Distributors Pathe  Exchange 

and  by  cutting  out  posters  you  will  probably  make  a  most 
startling  display.  But  the  best  bet  is  that  the  picture  is  a great  novelty  and  one  that  will  thrill  as  well  as  educate. 
Also  watch  your  music— you  need  good  music  to  put  the 
picture  over. ******* 

A  feature  that  imll  bring  patronage  to  your  theatre  and  which will  cause  a  great  deal  of  favorable  comment  once  you  get them  in. 

Edited  and  titled  by  Arthur  Hoerl. 
Photographed  on  the  Island  of  Malekula  by  Martin Johnson. 



;8 EXHIBITORS   TRADE  REVIEW Volume  13.     Number  1 

Mr.  Exhibitor 

Twenty  Million  Women 

Are  Anxiously  Waiting"  to  See 

The  First  of  the  New 

Woman's  Home  Companion 

Better  Films 

44 

THIS  WIFE  BUSINESS 

An  Arthur  J.  Zellner  Production 

Suggested  by  an  Article  by 

ALICE  AMES  WINTER 

President  of  the  General  Federation  of  Women's  Clubs 

appearing  in  the  January  issue  of  the 

WOMAN'S  HOME  COMPANION THIS  IS  THE  FIRST  OF  A  SERIES  OF 

Two-Reel  Productions  of  American  Home  Life 

PRESENTED  BY 

WOMAN'S  HOME  COMPANION 

PRODUCED  BY 

THE  ARALMA  FILM  CO. 

WORLD'S  RIGHTS  DISTRIBUTED  BY 

ALEXANDER  FILM  CORP. 

729  7th  Avenue        New  York,  N.  Y. 

r* 



"WHEN  EXHIBITORS 

RUSH  UP  TO  ME  AND 

WILDLY  ACCLAIM  A 

PRpDUCTIONJ  
KNOW 

I HWE  AWINNER/ 

AND  THAT'S  WHAT 
THEY  DID  AT  THE 

F^TZ-CAJ^TON  PREMIERE 

OF  'ONE  WEEK  OF  LOVE'" 

O 

a 

JO 



a  money 

Picture  Po//e//in£ 

Lewis  J.  Selznictt 

presents 

ELAINE 

HAMMERSTEIN 

AND 

CONWAY 

TEARLE 
IN 

ONE  WEEK 

OF  
LOVE 

" 

by  Edward  J.  Monba^ne 

and  George  Archainbaud 

Erected  by  George  Archainbaud 

Produced  by  Myron  Selznicfe, 



Golchyyn 

pres
ents

 

Directed  hy  the  great 

Maurice 

Tourneur 

The  picture  that 

the  entire  industry  is 

waiting  for.  Talk  up/ 

Get  tojrour  Goldwyn 

Exchange  before  j^our 

competitor  J 
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The  Question 

145 

^-ttjkE     WORLD  *v 
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/W  the  Emp.re  Theat  h.ndsome 

"ticularly  ,  .lajSf     ,aaken  over  some 

house,  whtch  
was  take months    ago    W         .  there 
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Harry  C.  Simerall,  Pittsburgh,  says:  "I  consider  'Night  Life  in 

Hollywood'  the  greatest  box  office  attraction  ever  released."  And 
he  knows  a  good  picture. 

The  Public 

Wants 

Hollywood 

Facts. 

Here  They  Are! 

Be  First  to 

Show  Them. 

Available  at 

Leading 

Independent 

Exchanges. 

ARROWpresents 

© 

All  the  Intimate 

Details  in  Fact 

and  Fancy 

An  A.B.Maescher  Production 

Distributors  for  United  Kingdom 
INTER-OCEAN  PHOTOPLAYS,  Ltd 

162  Wardour  Street,  London 

ARROW  FILM  CORPORATION 

220  W.  42nd  Street,  New  York  City 
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Chas.  L.  Stephenson,  Toronto,  writes:  "Night  Life  in  Hollywood, 

in  my  opinion  is  the  greatest  exploitation  picture  ever  produced — 

and  it  backs  up  its  exploitation." 

With  a  Record  Smashing  Cast 
including 

J.FRANIG  GLENDON 

JOSEPHINE  HILL 

GAIL  HENRY 

and  Introducing 

WALLACE  R£ID  -THEODORE  ROBERTS 

J.WAR££N  KERRIGAN 

SESSUE  HAYAKAWA-TSURU  AOKI 
WILLIAM  DESMOND 

BRYANT  WASHBURN 

BESSIE  LOVE  #  JOHNNY  JONES 

ARROW  FILM  CORPORATION 

220  W.  42nd  Street,  New  York  City 

0kt 

PICTURES 

This  Great 

Picture  is 

Typical  of 

ARROW'S 
Effort  to  Give 

the  Best. 
It's  a  Triumph All  Way 

Through ! 

Available  at Leading 

Independent 
Exchanges. 

INTER 
Distributors  for  United  Kingdom: 

OCEAN  PHOTOPLAYS,  Ltd. 
162  Wardour  Street,  London 
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100%  That's  What  Made 

Here  is  interesting  news  for  shrewd  buyers  of  advertis- 

ing space  and  good  judges  of  real  values. 

The  second  edition  of  the  Theatre  Equipment  Direc- 

tory Number  of  Exhibitors  Trade  Review  will  be  pub- 
lished December  23,  bearing  the  date  of  December  30. 

We  don't  have  to  tell  you  now  about  the  success  of  the 
first  edition  published  July  8. 

The  well  thumbed  pages  of  that  first  edition,  found  on 

the  desk  of  every  theatre  owner,  manager,  purchasing 

agent,  booker,  exchange  manager  bears  eloquent  testi- 

mony to  the  fact  that  the  Directory  Number  is  an  estab- 
lished institution,  and  as  much  a  part  of  the  machinery 

of  buying  and  selling  motion  pictures  as  the  salesmen  or 

the  exchange  manager. 

And  of  course  there  are  good  reasons  why  it  became 

an  institution;  why  it  went  over  the  top;  why  it  was  wel- 
comed with  open  arms. 

It  is  a  100  per  cent,  proposition. 

And  100  per  cent,  publications,  persons  and  proposi- 

tions are  welcome  anytime,  everywhere. 

In  circulation  the  Directory  Number  is  100  per  cent. 

Ask  your  selling  force  what  Directory  their  customers 
use. 

EXHIBITORS 
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It  Go  Over  the  Top 

In  honest  advertising  values  the  Directory  Number  is 

100  per  cent.  It  seeks  no  advertising  support  on  the 

worn  out,  unbusinesslike  plea  that  it  is  'just  a  Christmas 

issue'  looking  for  bounty  because  the  spirit  of  good  will 
is  abroad  in  the  holiday  season.  It  sells  its  advertising 

space  because  it  is  a  true  merchandising  medium— and 
not  on  the  basis  of  a  Christmas  gift. 

In  service  to  its  readers  it  is  100  per  cent.  It  contains 

no  hokum  and  jazz.  Its  statistical  reports  of  the  box  office 

standing  of  pictures  released  during  the  year  are  made  up 

from  the  only  honest  to  goodness  Box  Office  reports 

which  are  regular  service  features  of  the  weekly  editions 
of  Exhibitors  Trade  Review.  And  for  this  service  no  extra 

charge  is  made  upon  the  reader. 

With  these  considerations  in  mind,  Mr.  Producer,  Mr. 

Distributor  and  Mr.  Advertising  Manager,  believe,  along 

with  us  and  the  rest  of  the  industry,  that  your  whole  story 

will  be  more  widely  read,  received  with  greater  confidence 

and  placed  before  more  buyers  if  it  is  told  in  an  issue  that, 

because  of  its  100  per  cent,  reputation,  is  read  and  used 

with  100  per  cent,  interest. 

Decide  now  to  use  the  Directory  Number.  Forms  close 
December  15. 

You've  got  to  get  busy  with  copy  if  you  are  to  ride 

along  with  the  industry's  shrewdest  buyers  of  advertis- 
ing, because  many  of  them  have  already  reserved  space 

for  important  announcements. 

TRADE  REVIEW 
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if  the  PuMic  wants  the 

things  it  Wlks  about  it 

wants  "HEARTS  HAVEN" team's 

9 

>    A*®  ha.vau 

"The  subject  content- 
ed himself  with  put- 

ting   upon    his  bare 
neck  a  handkerchief, 
with  the  thought  that 
he  was  going  to  die, 
and  in  this  way  killed 
himself.  It  is  not  the 
first     time     I  have 
known  a    patient  to 
persuade  himself  that 
he  would  die;  so  that 
after    a  determinate 
delay,  on  the  forseen 
date  he  did  die." 
London    Coroner's  Report 

on   a   "Mental  Suicide" 

Though  autosugges- 
tion may  pass,  it  is 

difficult     to  believe 
that  psychologists 
will    cease   to  push 
further  into  the  dim 
and  almost  uncharted 
realm  of  the  subcon- 

scious.  If  the  subcon- scious holds,  indeed, 
the      possibility  of 
death  as  well  as  the 

promise  of  life,  some- 
thing more  than  'an 

immense    hope'  has dawned     upon  the 

world." 

New  York  Times 

The  one  big  topic  of  conversation 

the  world  over  today  is  this : 

Can  my  mind  absolutely  control 

the  Destinies  of  my  body? 

We  read  of  a  man  in  London 

who  committed  suicide  mentally. 

We  find  that  a  book  on  the  mental  control  of  the  body,  written  by  a  brilliant 
Frenchman,  has  sold  75,000  copies  in  the  last  three  months. 

In  every  newspaper  in  the  country,  column  after  column  is  devoted  to  the 

discussion  of  the  mental  control  of  bodily  actions. 

It  is  the  one  big  topic  of  popular  discussion  on  the  tip  of  everyone's 
tongue ;  it  is  one  of  the  most  serious  questions  that  has  ever  occupied  the  mind 

of  the  public. 

Clara  Louise  Burnham  wrote  a  book  about  it,  called  "Heart's  Haven,"  which 
Benj.  B.  Hampton  and  His  Associates  turned  into  the  biggest  motion  picture  of  its 

kind  since  "The  Miracle  Man." 

Not  a  treatise  on  "isms"  or  "ologies,"  but  a  very  human  story  of  impelling interest. 

If  you  ever  had  a  chance  to  show  a  picture  typical  of  "What  the  Public 

Wants,"  it's  right  NOW7;  for  if  the  public  wants  the  things  it  talks  about,  it  wants 
"Heart's  Haven." 

BOOK,  IT  NOW 

HODKINSO. 

BOOK  IT  NOW 

XCHAWGES 





Laurence  Trimble  and  Jane  Murfin 

present 

trongheart 

the  Wonder  Dog  of  "The  Silent  Call" 
in  his  newest  photoplay 

Brawn  °/*«North 

LAURENCE 

TRIMBLE- 

JANE 
MURFIN 

Production 
'with 

Irene  Rich 

and 

Lee  Shumway 

photographed  by 

C.  B.  DREYER 

AN  HONEST  to  God  Money  Maker!  That's  what  we  are all  looking  for. 

We've  sure  got  it  in  "  Brawn  of  the  North."  We  all 
cleaned  up  with  "  The  Silent  Call,"  but  we'll  top  those receipts  with  this  one. 

Every  man,  woman  and  child  in  the  United  States  knows 

Strongheart.  They'll  want  see  him  again — it'll  be  worth  it. 
For  Strongheart  hasn't  just  repeated.  He  has  eclipsed  — 
outdone  his  triumphs  of  "The  Silent  Call"  in  his  latest. 

We've  seen  it.  We  can  promise  you  it's  a  100  percent 
picture. 

Reproduction  of  Full  Page  Ad 
in  the  Saturday  Evening  Post 
—  with  slight  changes  in  type 
matter 

0*r 

Here's  another  great  story 
with  Strongheart  as  the 
star — the  dog  that  packed 
every  theatre  a  year  ago — 
a  tale  with  the  thrill  of  the 
Northwoods,  p  e  o  p  1  e  d 
with  figures  of  hate,  love, 

courage  and  cowardice  — and  Strongheart  leaping 

through  drama  and  sensa- tion—  moments  that  make 

you  choke  or  cheer. 
And  back  of  this  picture 
are  the  dramatic  genius  of 

Jane  Murfin  and  the  crea- 
tive ability  and  dog  wis- 
dom of  Laurence  Trimble. 

A  picture  that  not  only 

means  big  box  office  re- 
turns, but  pleased  audi- 

ences—  people  who  will 
talk  about  the  wonders  of 
Strongheart  and  the 
theatre  that  ran  the  pic- 
ture. 

A  First  National 
Attraction 

I 
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ntee  lines  at  your  box-  of  I ice 

Sun — Miss  Murray .  . .  thrills  and  fascinates 
her  audiences. 

Daily  News — 

Miss  Murray  has  reason  to  be  proud 
of  her  work  in  this  picture. 

Portland  Oregonian — 

Mae  Murray  has  an  immensely  inter- 

esting vehicle  in  "Broadway  Rose." 

Moving  Picture  World — 

"Broadway  Rose"  is  a  showman's 
picture  from  every  angle. 

Journal  of  Commerce — 
Miss  Murray  is  seen  at  her  best. 

Lowell  Courier-Citizen — 

"Broadway  Rose"  surpas- 

ses "Peacock  Alley" 
and  "Fascination." 

Reeland  Reviews — 

....  A  glittering  picture  that  is  sure 

to  please  —  one  that  will  do  capacity 
business. 

Atlanta  Georgian — 

.  .  .  "Broadway  Rose"  is  one  of  the 

most  gorgeous  and  spectacular  screen 

offerings  that  has   been  shown  in 
Atlanta. 

Los  Angeles  Examiner — 
"Broadway  Rose"  is  drawing  huge 

crowds.  It  is  Miss  Murray's  latest  re- 
lease and  it  is  chuckful  of  the  stuff 

that  has  made  her  famous. 

Detroit  Free  Press — 

A  tale  of  thrilling  interest. 

. . .  Mae  Murray  as  Rosalie 

has  the  best  acting  oppor- 

tunity of  her  career. 

'METRON PICTURE 

7  * 

PICTURES 

C  ORP  O  RATIO  JSJ 

Settings  designed.  *  execute*  oh  me 

TTLFORD  CINEMA  CORPORATION 

Jury  Imf  trial  pictures  CUL,  Exclusive  Dis- 

trihdors  throughout  Q****  Tfriiain.  S'vr 

MlUam-Jury ,  (Managing  "director  ̂   . 



Claim  this  is  one  of  the  very  best  productions 
of  this  kind  that  I  have  had  in  my  theatre. 

Too  bad  we  can't  have  more  like  it.  Every- 
body went  away  pleased  and  many  told  us 

how  well  they  liked  the  subject.  Boys,  it's  a 
doodle. 

— H.  E.  Swan,  Empress  Theatre,  Kearney,  Neb, 

Just  as  lavish,  if  not  a  bit 
more  so  than  the  two  pre- 

ceding Murrays  ...  It 
is  a  typical  Murray  picture. 
Strong  supporting  cast  and 
original  sets  will  put  it  over. 

— Sterling  Theatre,  Greeley,  Colo. 

Great  success,  unusually  sat- 
isfactory attendance. 

— Colonial,  Allentown,  Pa. 

Overflow  audiences.  Patrons  were  very  laud- 

atory in  their  praise.        —Loew's  State,  Buffalo 
Mae  Murray  in  superb  picture  splendidly 

played  and  acted.  Full  of  pep  and  well  worth 
seeing.  Will  get  the  business  and  fill  the 
cash  box. 

— William  Noble,  Criterion,  Oklahoma  City 

Here  is  a  picture  made  for  folks  who  are  look- 

ing for  something  better.  It  is  Mae  Murray's 
very  best.  It  has  story,  acting,  setting  and 
direction.  Play  it  and  the  audience  will  smile 
at  you  as  they  go  out. 

John  B.  Ritch,  Myrtle,  Lewistown,  Mont. 



Reproductive  quality  enables  the  sensitive 

emulsion  to  correctly  portray  every  step  of 

gradation  from  highest  light  to  deepest 

shadow. 

EASTMAN 

POSITIVE  FILM 

faithfully  reproduces  every  tone  of  the 

negative.  It  carries  the  quality  through 

to  the  screen. 

Eastman  Film,  both  regular  and 

tinted  base — now  available  in  nine 

colors,  is  identified  throughout  its 

length  by  the  words  "Eastman" 

"Kodak"  stenciled  in  black  letters 

in  the  transparent  margin. 

EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 



Hal 

Roach 

Comedies 

One  Reel 

Unanimous 

Exhibitor  opinion  on  the  Hal  Roach 

comedies,  as  told  to  the  magazines, 

comes  pretty  close  to  being  unanimous 

that  they  are  "the  best  single  reel  com- 
edies on  the  market." 

"The  best  single  reelers  on  the  mar- 
ket. In  fact,  the  only  ones  that  are 

'comedies.'  " — R.  E.  Benson,  Princess, 
Adrian,  Mich. 

"The  best  bet  in  single  reel  offerings 
on  the  market."  —  S.  A.  Grafsland, 
Star,  Lake  Park,  Minn. 

"The  best  single  reelers  on  the  mar- 

ket."— C.  E.  Crane,  Ideal,  So.  St.  Paul, 

Minn. 

"They  always  give  satisfaction.  Con- 
tain more  than  the  usual  number  of 

laughs." — Will  Gleaser,  Grand,  Fari- 
bault, Minn. 

"As  clean  as  can  be  obtained.  Well 

liked  by  our  patrons." — J.  J.  Cassel- 
man,  Colonial,  Tracy,  Minn. 

You  want  the  best  single  reel  comedies 

that  money  will  buy.  Have  some  of  the 

Hal  Roach  Comedies  screened  for  you  at 

the  nearest  Pathe  Exchange. 

Pafhecomedy 

TRADE   IJ^PlY  MtKK
*~"~™" 



Newspaper  Ads  That  Sell  Pictures! 

"VOU  get  the  most  value  out  of  your 
newspaper  space  when  you  use  the 

Paramount  press  book  ads.  They  are 
prepared  by  a  staff  of  experts  who 
specialize  in  this  field  of  advertising. 

The  press  ads  can  be  adapted  to 
your  particular  needs,  and  the  copy 
changed  to  suit  local  conditions.  Para- 

mount press  ads  can  be  secured  in  mat 
or  electro  form  at  all  exchanges. 

FAMOUS  PLAYERS- LAS KY CORPORATION  f* -  ADOLDH  ZUKOB.  Dr, 

She  Cringed  Beneath 

His  Hot  Kisses 

LOVE  to  her,  meant  re- 
venge swift  and  sure, 

probably  death.  Why? 
How?  The  answers  are  in 

the  flaming  climaxes  of  this 

fascinating  romance.  The 
drama  of  a  beautiful 

Spanish  dancer,  beset  with 

temptations,  fighting  false 
love  and  true  alike.  Lavish 

settings  and  gowns,  and  a 

Avpnder-cast. 

A  Penrhyn  Stanlaws 
Production 

inged  Wings 

AND BEBE  DANIELS 

CONRAD  NAGEL 

From  the  popular  story  by  Katharine  Netvlin  Burt— Adapted  to  the  screen  by  Edfrid  Bingham 

This  advertisement  is  made  from  the  4  column  press  ad. 



Made  for 

The  Millions  who  have  read  the  book.  The  Millions  who  have  seen 

the  play  and  the  Millions  who  want  exceptional  entertainment 

In  its  thirty  years  before  the  public  as  a  book  more  than  Twenty 

Million  People  have  read  "Thorns  and  Orange  Blossoms." 

During  its  twenty  years  as  a  play  upward  of  Ten  Million  people  saw 

"Thorns  and  Orange  Blossoms"  in  its  Metropolitan,  Stock,  Road  Show 

"  and  Repertoire  Presentations. 

"T-UOR.NS 

ORANGt 

A  B.P.SCUULBeRG    PRtSefNTATIOrN  aa, 

D  ON  f#£  FAMOUS  PlAV  -FROM  8£RT-WV  00.  CLAY'S  IMMORTAL  ROMANCE- 
ADAPTtD  BY  ++OPG  LORINO  €DIT€-D  QY  -&V6  UINS-E-LL  . 

Ptt0T0GR4P++£D  BY  KARL  STRUSS  . 



Millions/ 

An  Audience  of  Millions  is  awaiting  its  advent  as  a  motion  picture. 

As  a  book  it  was  a  best  seller.  As  a  play  it  was  a  popular  success. 

It's  motion  picture  interpretation  is  conceded  a  masterpiece  with  all 

the  elements  of  a  great  box-office  attraction  ingeniously  intermingled. 

A  Popular  Book— A  Successful  Play— A  Noted  Producer— A  Brilliant 

Director— A  Cast  of  Personalities  and  a  Waiting  Audience  of  Millions. 

AND 

B  LO  S  S
O/X\  S"

 
A  GA8NI&R,  PRODUCTION  tsu 

£ST€LL-E  TAYLOR. 
lieiNI  N£T4+  HARLAN 

fcDlT-H-  R_OB€R.TS 

PORTRAYED  BY 

ARTAUR.  -HULL 

CARL  STOeiCDAL-e- JOAfN  COSSAR_ 

Distributed  by 

AL-LICHTMAN 
CORPORA T I  O  N 

576  FIFTH  AVENUE  J^JsJ^VnEW  YORK  CITY 
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FRANK  LLOYD 

Supervised  and  personally  directed 

NORMA  TALMADGE 

in 

"THE  ETERNAL  FLAME" 

JACKIE  COOGAN 

in 

"OLIVER  TWIST" 
and 

"THE  SIN  FLOOD" 
for  Goldwyn 

Coming:  Norma  Talmadge  in  "THE  VOICE  FROM  THE  MINARET" 

In  Production:  Norma  Talmadge  in  "WITHIN  THE  LAW" 

FRANK  LLOYD 

Also  supervised  and  directed  William  Farnum  "TALE  OF  TWO  CITIES," 

"LES  MISERABLES,"  "WHEN  A  MAN  SEES  RED,"  "RIDERS  OF  THE 

PURPLE  SAGE,"  and  Pauline  Frederick  in  "MADAM  X,"  as  well  as 
other  FINANCIAL  and  ARTISTIC  successes! 

FRANK  LLOYD 

has  big  plans  for  1923!  Stupendous  features  that  will  make  screen 

history — and  money  for  exhibitors!! 



An  Advance 

24  Sheet  
- 

which  will  be  posted 

nationally. 

BrinsUy  Shaw 

Arthur  Hojt 

Watch  for  our  unusual 

publicity^ 

Gold^ryn 



PRINCIPAL  PICTURES  COMPANY 

presents 

Y  ARRANGEMENT  WITH  ASSOCIATED  FIRST  NATIONAL  PICTURES  I 

B.1NOR  (Jkns  version 

OF  THE  ROMANCE 

OF  A  SCREEN  STA1 

1211  Loew  State  Bldg. New  York 
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The  Effect  of 

"NOTORIETY" 

J 

SUPREME  FILM  COMPANY 

OF  CALIFORNIA.  Inc. 

L.  Lawrence  Weber  &  Bobby  North, 
1600  Broadway, 
New  York. 

Novenber  14,  1922, 

Attention:  Mr.  Sam  Sax, 
National  Sales  Manager, 

Gentlemen:- 

I  had  the  opportunity  today  of  reviewing 
NOTORIETY  upon  arrival  of  the  first  print  shipped  us. 

All  that  has  been  said  of  this  picture  by 
yourselves  and  the  excellent  reviews  that  have  appeared 

do  but  partial  justice  to  the  excellency  of  the  production. 
As  a  picture,  critically  and  commercially  it  should  set 
records  everywhere. 

I  am  happy  to  find  myself  in  position  to 
distribute  90  excellent  a  picture. 

Yours 
SUPREME  FI 

GNM:MU 

A  Production  That  Has  No  Equal  in  the  Independent  Field 

WILL  NIGH'S  PHOTODRAMA 

"NOTORIETY" 

A  Colossal,  Convincing,  Seven-Reel  Screen  Creation 

L.  Lawrence  Weber  &  Bobby  North,  1600  Broadway,  New  York  City 

Foreign  Rights  Controlled  by  Apollo  Trading  Corp.,  1600  Broadway,  N.  Y.  C. 
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GARRISON'S  FINISH 
Jack  Pick  ford  as  a  Star  Again  in  a 

Galloping  Tale  of  Love  and  Racing 

There's  everything  any  exhibitor  wants  in  "Garrison's  Finish*' — a  famous 
star  in  a  famous  story  under  a  famous  title;  a  thrillingly  romantic  love  theme; 

gripping  mystery  and  action  so  fast  that  it  leaves  an  audience  breathless. 

Beautiful  Women  and  Kentucky  Thoroughbreds 

Have  a  universal  appeal.  Everybody  loves  them  both,  and  they're  100  per 
cent,  strong  in  this  picture  of  romance,  melodrama,  mystery,  thrills  and  sus- 

pense, plus  plenty  of  comedy  relief. 

A  Great  Box-  Office  Picture 

With  a  Great  Box- Office  Title 

(J3ased  on  W.  13.  777.  3e/ycfusons  noirel 

of  the  some  name) 

•Supervision  and  screen  version 

by  CI mer  Ma  wis 

01  lied  /Producers  and  Distributors  Corporation^ 
729  Seventh  Qwenue,  S/acu  Cfor/c  City 

"Q  fivapcb  Office  located  in  each  United  Qrtists  Corporation  Cxchande  — 



SEE 

S.  L.  ROTHAFEL'S 

presentation 

"In  the  Spotlight" 

Laugh  with 

HARR  Y  REICHENBA  CH 

Master  of  Ceremonies 

Dance  to  the  Tunes  of 

VINCENT  LO
PEZ' 

Two  Jazz  Orchestras 

MEET  THE  STARS 

Meet  Everybody  who  is  Anybody  at  the 

SUPPER  DANCE 

T.  0.  C.  C. 

This  Saturday  Night.  Hotel  Astor 

Tickets  $10.  per  person 
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A  lightning  thrust 

of  laughter,  and 

your  patrons'  Mixes 
are  draped  outiy 

the  heels  . it;  # 
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PRODUCTIONS 
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-  exciting  momenta 

thrilling  fistic  battle' yierald 

-  &ood  suspense  9\ 

:l  excellent  actors  ; 

-realistic  atmosphere 
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PACTS  ABOUT  STAR'S  GREATES1 FACTS  ABOUT  THE  PICTURE 

Director  Clarence  L.  Brown 
Author  _  William  Dudley  Pelley 
Presented  by  Hope  Hampton  Productions, Inc. 

Footage  5600  feet 

THE  CAST 

Hope  Hampton  Lon  Chaney 
E.  K.  Lincoln  Theresa  M.  Conover 
Dorothy  Walters  Charles  Mussett 
Dave  Davidson  Edgar  Norton 

CHARACTER  OF  STORY 

A  tale  of  New  York  society  life  and  its 
underworld  in  which  a  country  girl  comes 
to  the  great  city  and  gets  a  taste  of  both. 
A  story  of  love  and  mystery,  of  sacrifice, 
daring  and  chivalry,  of  strong  heart  appeal. 

POINTS  OF  APPEAL 

A  most  unusual  story  of  love  and  mys- 
tery which  harks  back  to  the  theft  of  the 

Holy  Grail  nearly  2,000  years  ago,  and  its 
effect  on  a  life  drama  of  New  York  today. 
The  beauty,  charm  and  talent  of  the  star, 
Hope  Hampton,  Lon  Chaney's  wonderful character  work  and  the  fine  acting  of  E. 
K.  Lincoln.  A  new  process  photography 
that  is  of  rare  beauty  and  a  wonder  to  be- 
hold. 

TASTE  OF  THE  PLOT 

Bessie  MacGregor,  a  poor  Vermont  girl, 
comes  to  New  York.  Run  down  by  an  auto- 

mobile, she  is  taken  to  the  home  of  the 
wealthy  woman  whose  car  had  struck  her. 

The  woman's  brother  makes  love  to  Bessie, but  she  discovers  he  is  insincere  and  flees. 
Unable  to  find  work,  half  starved  and 

exhausted,  Bessie  faints  in  a  cheap  boarding 
house.  Chinese  Tony,  a  character  of  the 
underworld  is  touched  by  her  plight. 

The  society  man,  realizing  he  had  been  a 
cad,  goes  abroad  on  a  hunting  expedition 
to  forget.  There  he  finds  a  strangely  carved 
silver  chalice  which  he  brings  back. 
Chinese  Tony  learns  that  Bessie  needs 

the  expert  care  of  a  doctor  and  nourishing 
foods.  So  he  robs  the  home  of  the  wealthy 
society  man,  stealing  the  silver  chalice. 
This  he  pawns  and  through  an  attorney  who 
speaks  of  an  inheritance,  turns  the  money 
over  to  Bessie. 
The  cup  is  recovered  in  a  raid  on  the 

pawnbroker's  and  returned  to  its  owner.  It 
gives  forth  a  strange  light  and  is  reputed  to 
be  the  Holy  Grail,  with  healing  powers. 
Chinese  Tony  steals  the  cup  again,  hoping 
to  cure  Bessie.  He  leaves  the  cup  with  her 
but  is  caught. 

The  society  man  learns  of  this  and  finds 
Bessie.  He  refuses  to  prosecute  Tony  and 
finally  confesses  a  real  love  for  Bessie. 

HOPE 

HAMP 

I 

The  Light 



DRAMA  OF  LOVE  AND  MYSTERY 

EXPLOITATION 
Here's  a  fine  audience  picture  that  is  easy 

to  put  over.  Borrow  or  rent  some  silver  or 
near  silver  cups,  or  treat  some  glass  tum- 

blers with  a  coating  of  silver.  This  is  eas- 
ily done  and  inexpensive.  Arrange  to  have 

them  displayed  in  various  store  windows  in 
the  evening  with  an  electric  light  bulb  in- 

serted to  give  them  a  glow.  Announce  with 
a  card  that  "You'll  find  the  light  in  the 

dark  at  theatre." 
USE  A  SEARCHLIGHT 

Rip  up  a  searchlight  on  the  roof  of  your 
building  to  play  on  the  street  at  night. 
Posters  with  block  letters  or  swipes  should 
be  broadcasted  beforehand  urging  the  pub- 

lic to  watch  for  the  light  on  the    thea- 
tre building.  The  kite  stunt  also  can  be 

used  with  an  appropriate  banner,  using  the 
searchlight  to  play  on  streamers. 
You  can  ballyhoo  the  picture  by  having 

men  garbed  in  black  parade  the  streets 
with  old  fashioned  kerosene  torches,  with 
a  sign  directing  the  attention  of  the  public 

to  the  fact  that  "The  Light  in  the  Dark" 
can  be  seen  at  your  theatre. 

GET  UP  A  CONTEST 

The  treasure  hunt  stunt,  if  it  has  not 
been  done  in  your  town  recently,  is  adapta- 

ble to  this  picture.  The  cup  plays  an  im- 
portant part  in  the  picture.  Hide  a  cup,  or 

bury  it  somewhere.  Announce  there  will  be 
a  certain  amount  of  money  in  it  and  you  will 
have  everyone  in  the  neighborhood  hunting. 
Do  this  well  in  advance  of  your  booking 
date  to  stir  up  all  the  interest  possible. 
This  could  also  be  conducted  in  co-operation 
with  your  local  newspaper. 

Any  kind  of  a  contest  could  be  held. 
Sporting  events  for  the  children,  or  an  es- 

say contest  on  the  Holy  Grail,  the  winner 
being  awarded  a  silver  cup  appropriately 
engraved. 

ACCESSORIES 
One-Sheet 

Three-Sheet. 
Six-Sheet 

Twenty- four-Sheet. 
Two  Styles  of  Slides. 

t  Set  of  11  xl4  sepia  Lobby  Photos. 
One  22  x  28  lithographed  Lobby  Photo. 
Set  of  combined  Press  Ad  and  Star  Stills. 
Window  Card  printed  in  two  colors. 

Special  Pay  Envelope  Throw-aways. 

With  LON  CHANEY  and  E.  K.  LINCOLN 

the  Dark 

&3iiat  national  Picture 



~E.S.  Man 

Breaking  Home  Ti
es 

Inspired  By  The  Heart  Song  oejCenturies 

ElLI-ElLI 

BREAKING  HOME  TIES"  i
s  an  in- spiring drama  of  hearts  and  the 

home,  rivaling  in  its  widespread  ap- 

peal the  strength  of  "Humoresque." 
Its  cast  is  nothing  short  of  perfect  to  por- 

tray the  various  roles : 

bEE,  KOHLMAR 
Betty  Howe 

Jane  Thomas 
Maude  Hill 

Richard  Farrell 
Rebecca  Weintraub 

Arthur  Ashley 
Henry  B.  Schaffer 

FOREIGN  REPRESENTATIVE 
SIDNEY  GARRETT 

Associated  Exhibitors 
ARTHURS.  KANE,  PRES. 

Inspired  by  the  opening  words  of  the 

heart  song  of  centuries,  "Eili,  Eili,"  the 
most  poignant  melody  ever  conceived  of 
hearts,  life  and  love. 

Written,  directed  and  produced  b  y 

Frank  N.  Seltzer  and  George  K.  Ro- 
lands. 

Recommended  with  enthusiastic,  confi- 
dence for  all  ages  and  classes  of  people,  for 

it  deals  with  life  as  we  live  it  and  concerns 

the,,things  we  all  k^ow. 

Physical  Distributors 
Pathe  Exchange 



The  laughs  you  '11 

never  forget 

Hal  Roach 

prescribes 

Harold  Lloyd 





Lloyd 

JA
CK
" 

In  its  originality,  swift  ac- 

tion, ludicrous  incidents, 

fast  recurring  climaxes  of 

irresistible  comicality, 

Lloyd's  greatest,  a  verit- 
able masterpiece  of  mirth. 

Pafhepicture — — 



he  need  of  the  business 

A  today  is  big  pictures. 

Pictures  big  enough  to  fill 

the  biggest  houses;  pictures 

big  enough  for  people  to  talk 

about — to  tell  their  friends 

to  see;  pictures  so  big  that 

the  little  houses,  as  well  as 

the  larger,  will  have  a  con- 

stant turnaway. 

Hal  Roach  presents  the  su- 

preme attraction  of  the 

world,  Harold  Lloyd,  in  such 

a  picture,  " Dr.  Jack" 



Reproductive  quality  enables  the  sensitive 

emulsion  to  correctly  portray  every  step  of 

gradation  from  highest  light  to  deepest 

shadow, 

EASTMAN 

POSITIVE  FILM 

faithfully  reproduces  every  tone  of  the 

negative.  It  carries  the  quality  through 

to  the  screen. 

Eastman  Film,  both  regular  and 

tinted  base — now  available  in  nine 

colors,  is  identified  throughout  its 

length  by  the  words  "Eastman" 

"Kodak"  stenciled  in  black  letters 

in  the  transparent  margin. 

EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 



Leo  Maloney 
in  the 

Range  Rider  Series 

Two  Reel  Western  Dramas 

I 

Written  and  directed 

by  Leo  Maloney  and  Ford  Beebe 

Class  A  features 

in  miniature 

Beautiful,  Thrilling, 

Full  of  Surprises 

There  has  never  been  produced  a  class  of  pic- 

aires  so  universally  popular  as  the  American 

"Western."  Travellers  in  China,  Japan,  In- 

dia, the  South  Sea  Islands,  everywhere,  speak 

of  their  popularity.  And  here  at  home  they 

are  liked  by  every  audience, — if  they  are  good. 

The  Range  Rider  Series  are  the  best  Westerns 

that  can  be  made.  The  stories  are  great.  The 

cast  good.  There  is  a  surprise  in  every  one. 

And  they  pack  a  great  big  wallop. 

"Rough  Going"  is  another  rattling 

good  'Western'  with  Leo  Maloney. 

There  is  action  aplenty  with  fine  horse- 
manship and  hard  fighting  It  has 

been  well  handled." — M.  P.  World. 

Pafhepicture 
TRADE        /  \  MARK. 



Greatest 

pme  -Folks'  Story 

ver  Written  has 

been  transcribed 

upon  the  screen 

QUINCT  // 

ADAMS  I 

SAWTER 

^  "  Jirpu^hout  the  months  £iven to  its  l>ains  taking  making , 

the  picture  has  been  £itMicize<i 

through  every  M$  -  power 

advertising  rnedivuen  ~ 
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ADAMS 

SAWYER 

CJts  CAST 

is  by  all  odds  the  most 

celebrated  ever  assembled 

in  a  single  motion  picture 

production  ^ 

(Just  pcadL  ike  complete  list  / 

JOHN  BOWEHS 

BLANCHE  SWEET 

LON  CHANE Y 

BARBARA  LA  MARH 

ELMO  LINCOLN" LOUISE  FAZENDA 

JOSEPH  DOWUNG 

CLAIRE  MCDOWELL 

JUNE  ELVIDGE 

VICTOR,  POTEL 

GALE  HENRY-  HANK  MANN 

KATE  LESTER- BILIY  FRANEY 

TmOE  GRAVES- HARRY  DEPP 

EDWARD  CONNELLY 

Llmo  litxcoln,  as 

&bnev$tiU$,  the 

surly  blacksmith, 

Ionise  TazeitcU,  as 

the  irrepressible 

dtimtuUf  Skinner* 

(Jury  lyKferixL  "Pictures,  Cid,.,  Exclusive  'Qittribiiiors  {kricoitfr 
G^recU,  "3riia.in,>  SiyWiiiiAyH^Jur^lC^ZM^iftg'jOi'yectar: 

Cfveatest 



QUIN
CY 
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SAWTER 
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Cfacts  about  the*  book. 

Note  the  publisher's  advertisement— a  cor- 
ner of  it's  jutting  into  this  panel.  200,000 

copies  sold  within  a  year  of  its  issuance — 

and  that  was  before  grandma's  hair  was 
grey.  The  saie  has  reached  the  millions 
mark  now. 

Cfacts  about  thepLay 

The  book  was  too  popular  to  escape  dram- 
atization. From  Connecticut  to  Kansas 

there  wasn't  an  opera  house  that  hadn't 

reverberated  with  cheers  for  "Quincy 

Adams  Sawyer." 

Cfacts  about  the  plctuve 

Founded  on  a  story  everybody  knows 

and  likes;  enacted  by  a  cast  no  one  would 

believe  could  be  engaged  for  one  picture; 

adapted  and  directed  by  men  who  have 

become  famous  for  their  success  in  han- 

dling just  such  dramatic  material;  chuck 

full  of  comedy  and  characterization  and 

thrills  and  punchy  scenes — it  cannot  help 

being  the  most  profitable  picture  book- 
able today. 

cAdafUJi  front  CHARLES  FELTOtf  HDGItf'S 
Jcmous  -navel  bit  BERNARD  Mc.COHVlLLE 
Virected  by  CLARENCE  a.  BADGER. 

0^ 
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ON 
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MFTRO 
 picture

s 
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7Sme-CToLk,$  Story  &vev  Written 



QUINC
T 

ADAMS
 

SAWYER 

CKcis  tfve  Stuff  / 

A  story  that  has  proven  itself,  a  cast  that  would  fill 

a  house  even  if  it  appeared  in  a  news  reel,  skil- 

ful adaptation  and  masterly  direction,  a  climax  with 

a  hard  cir  kick — your  audience  will  like  it;  they'll 
say  it  with  standing  room. 

i^Mnd  Everybody  Knows  it  / 

Through  newspaper  services,  through  the  Saturday 

Evening  Post,  through  fan  magazines  and  in  co-opera- 
tion with  the  book  publishers,  Metro  has  for  months 

campaigned  to  let  the  movie-going  world  know  that 

'Quincy  Adams  Sawyer"  is  on  the  screen. 

And  the  campaign  has  gone  over.  All  the 

exhibitor  has  to  do  is  let  his  patrons  know 

the  picture's  to  be  on  his  screen. 

A  METRO 
ARTHUR  HERBERT 

SAWYERSLUBIN- 
PHoimcTioM 

IDlsivibutzdu  by 

'  ETRO 
XTRES  COKPORATIO^T 

Uome-lolks  Story  Sver  Written 



Adolpk  Zjikpr  presents 

ALICE RADY 

EVERYBODY  likes  a 

good  crook  story — 

and  here's  the  Big  Ace  of 
them  all.  With  "Boston 

Blackie"  and  his  dashing 

pal  "Mary,"  the  most  be- 
loved underworld  charac- 

ters in  fiction,  as  the  hero 

and  heroine.  In  the  ex- 

citing story  of  a  $5,000,- 
000  revenge.  Alice  Brady 
was  never  so  beautiful  and 

vivacious.  Supporting  cast 
includes  David  Powell, 

Riley  Hatch  and  George 
LeGuere. 

Adapted  from  "A  Problem  in  Grand  Larceny"  an  d  "An  Answer  in  Grand  Larceny"  by  Jack  Boyle 

Screen  version  by  Albert  Shelby  LeVino  Directed  by  Joseph  Henabery 

Ads  With  Box-Off  ice  Appeal! 

THE  press  book  ads  illustrated  on  this  and  on  the  preceding  two  pages 

are  samples  of  the  newspaper  advertising  supplied  by  Paramount  to 

exhibitors.  In  layout,  copy  and  cut  these  ads  have  box-office  appeal. 

They  sell  pictures.  They  are  prepared  by  a  staff  of  experts,  and  they  are 

used  by  the  largest  theatres  in  the  country. 
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Popularity  of  "Tess"  Should  Extend 

Through  Generations 

MARTIN  J.  QUIGLEY,  in  Following  Review,  Says  New  Pickford 

Film  "JVM  Go  on  Year  After  Year,  and  Is  Deserving  of  It" 

Comment  on  Mary  Pickford's  "Tess"  might  properly  be  con- 
fined to  a  few  words.  With  equal  correctness,  volumes  might  be 

written.  It  is  necessary  only  to  say  that  what  "Way  Down  East" 

was  to  the  stage  for  several  generations,  "Tess"  will  be  to  the 
screen.  On  the  other  hand,  a  huge  task  would  be  encountered  if  one 

were  to  set  out  to  deal  fully  and  consistently  with  this  production. 

It  would  take  a  deft  wielder  of  words  indeed  to  do  justice  to  the 

consummate  art  of  Miss  Pickford  except  in  a  very  lengthy  docu- 
ment. 

We  shall  not  be  surprised  if  Miss 

Pickford's  new  production  of  the 
famous  story  of  "Tess  of  the  Storm 
Country"  becomes  the  most  popular 
picture  ever  made.  We  do  not  view 
it  as  one  of  those  sensational  and 

One  of  the  dramatic  moments  from  "Tess  of  the 
Storm  Country"  (United  Artists). 

timely  successes  which  creates  a  great 
furore  for  a  moment  and  then  quickly 
shifts  away  to  make  room  for  another 
similar  sky-rocket  hit.  This  picture  is 
almost  here  to  stay ;  it  will  go  on  year 
after  year — and  it  is  eminently  de- 

serving of  it! 
How  has  this  miracle  of  the  amuse- 

ment world  come  about?  The  answer 
is  chiefly  Mary  Pickford  and  partly 
John  Robertson,  one  of  the  most  able 
men  in  the  directorial  profession. 
And  Miss  Pickford,  great  as  she  is, 
has  by  no  means  attempted  to  carry 
the  story  alone.  On  the  contrary,  she 
has  surrounded  herself  with  a  cast 
of  even  merit  and  a  tremendously  fine 
production.  There  are  a  number  of 
views  of  sheer  gorgeousness  and  the 
whole  production  is  decidedly  credit- 
able. 

In  the  first  place,  "Tess"  is  an  ideal 
story  for  Miss  Pickford.  It  is  diffi- cult to  conceive  that  there  has  been  or 
that  there  will  be  another  story  which 
suits  her  so  well  and  to  which  she  is 
so  well  suited. 

We  think  that  this  new  "Tess" 
should  be  scrutinized  by  the  most 

competent  dramatic  critics  of  the  day 
in  order  that  authoritative  opinions 
might  be  written  into  the  history  of 
the  drama  which  we  believe  would 
place  Miss  Pickford  with  the  few 
really  great  actresses,  past  or  present. 
Her  pantomime  is  wholly  marvelous. 
Apparently  with  no  effort  she  is  able 
to  register  what  she  means  to  convey 
with  an  astounding  swiftness  and  cer- 

tainty. There  is  a  conspicuous  ab- 
sence of  reaching  after  effects  which 

results  in  her  work  carrying  with  it 
the  highest  degree  of  conviction.  She 

proves  very  pointedly  in  "Tess"  that she  is  the  peerless  player  of  the  screen. 

In  several  of  Miss  Pickford's  re- 
cent pictures  there  were  flashes  of  her 

real  artistry,  although  a  few  were  on 
the  whole  somewhat  disappointing. 

The  dual  role  of  "Little  Lord  Faun- 

Another  scene  from  "Tess  of  the  Storm  Country" (United  Artists). 

tleroy,"  for  instance,  was  a  worthy 
attempt  but  the  result  was  not  alto- 

gether satisfactory.  In  "Tess,"  how- ever, there  are  no  lights  and  shades ; 
she  is  brilliant  throughout. 

Miss  Pickford's  "Tess"  is  a  human 
story  that  points  a  fine  moral  but  the 
moralizing  effect  is  accomplished  auto- 

matically and  without  any  sacrifice  of 
entertainment.  It  is  a  story  that  is 
brimful  of  sentiment,  pathos  and 
humor.  It  is,  perhaps,  not  the  sort  of 

The  Cast 

Tessibel  Skinner  Mary  Pickford 
Frederick  Graves  Lloyd  Hughes 
Teola  Graves  Gloria  Hope 
Elias  Graves  ,  David  Torrance 
Daddy  Skinner  Forrest  Robinson 
Don  Lotta  Jean  Hersholt 
Ezra  Longman    Danny  Hoy 
Dan  Jordon  Robert  Russell 
Old  Man  Longman  ,Gus  SaviUe 
Mrs.  Longman  Mme.  deBodamere 

thing  that  drama  league  enthusiasts 
get  excited  about  nor  yet  is  it  what 
the  ultra-sophisticated  seek  in  the  the- 

atre. But  we  doubt  that  there  is  any 
normal  person  from  nine  years  to 
ninety  who  cannot  find  in  it  great  in- 

terest, entertainment  and  inspiration. 
If  there  be  such  the  wrong  is  with 
them  and  not  with  the  picture. 

The  story  is  a  real  test  of  the  lead- 

ing player's  skill.  From  the  start  as a  rollicking  waif  she  is  quickly  swept 
through  almost  the  entire  gamut  of 
human  emotions  and  nowhere  does  she 
falter  in  the  least.  She  brings  a  tear 
or  a  laugh  with  equal  facility  and  in 
her  tragic  moments  she  is  awe-inspir- 

ing. 

The  picture  is  beautifully  executed. 
There  is  a  great  deal  of  pictorial 
charm  about  it  and  there  is  a  very 

graphic  impress  of  technically  fine  di- 
rection upon  it.  For  Mr.  Robertson 

it  comes  as  a  worthy  successor  to  his 

splendid  achievements  in  "Peter  Ibbet- 
son"  and  "Sentimental  Tommy." 

The  supporting  members  of  the  cast 
measure  up  to  the  responsibilities  of 
their  selection.  Lloyd  Hughes  as  the 

"hill-topper"  who  succumbs  to  Tess' 
charms  presents  a  manly  and  sympa- 

thetic figure.  David  Torrance  as  his 
father  is  splendid.  Other  very  good 
characterization's  are  given  by  Jean 
Hersholt,  Forrest  Robinson  and  Rob- ert Russell.  The  photography  by 

Charles  Rosher  is  distinctly  notable. 

Mary  Pickford  in  a  scene  from  "Tess  of  the  Storm 
Country"  (United  Artists). ADV. 
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You  Can't  Go  Wrong  When  You've  Got 

Such  a  Star,  Such  a  Title,  Such  a  Picture 

As  Jack  Pickford  in  "Garrison's  Finish,"  the  first  screen  version  of  this  famous  story 
of  love,  racing,  mystery  and  melodrama  that  millions  have  read. 

"Garrison's  Finish"  Everywhere  Means 
Just  One  Thing  to  Everybody 

A  nip-and-tuck,  fight-to-the-very-last-jump  ending  in  any  kind  of  event  that  has 

been  a  real  thriller  from  the  very  first  to  the  very  last.  That's  just  what  this 
Jack  Pickford  film  is, 

A  Thriller  of  a  Racing  Story  With  the 

Thrills  Getting  Bigger  All  the  Way 

There's  a  big  love  story  that  sweeps  along  with  all  the  speed  of  a  thoroughbred, 
plus  spectacular  scenes  of  the  actual  running  of  the  Kentucky  Derby  and  Metro- 

politan handicap. 

JACK  PICKFORD 

in  :  j  ■ 

"GARRISONS  FINISH J3ased  on     £.171.  3erdusons  noaei  of  the  same  name 

-  Supervision  and  screen  version  by  Cimer J-Tarrij \- 

Direction  by  OrthurjQosson  •  Photography  by  J-faroid  jQosson 

01  lied  Producers-  and  Distributors  Corporations-1 
729  Seventh  Oucnue,  JVeas  Cjork  City 

"0  Branch  Office  located  in  each  United  artists  Corporation  Cxchancfe  — 
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Strand  Theatres  Book** 

(NEW  YORK  -  BROOKLYN  -  ALBANY  -  SCHENECTADY  -  TROY  ) 

THREE  OF  A  KIND AND 

A  National  Institution  like 

the  Mart  Strand  Theatre ,  does 

not  book.  Five  Independent 

Productions  without  a  very 

p(ood  reason . 

A  Word  to  the 

There's  an  Exchange  near 
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SHADOWS  IS  A  SUCCESS 

LITTLE  TOWNS,  OPENING  DAYS 

Attendance  records  in  evei'Lj 
part  of  the  countrq  certifi)  its 

greatness 

VICTORIA  THEATRE,  PHILADELPHIA 

...not  a  vacant  seat  and  a  hold- 

out at  everq  performance^ 

STRAND  THEATRE,  NEWARK^ 

...did  the  biggest  business  in 

six  monthsy 

KJNEMA  THEATRE,  LOS  ANGELES 

...record  breaking*  business  everq 

daq  and  each  daq  bi^aer  attend- 

ance than  the  preceding./ 

Produced  by 

PREFERRED 

PICTURESInc. 

THERE  ARE  NO  SKEPTICS  LEFT 

B.PSchulberj'-ft'«-  J.G.Bachmann-7r«r. D.RSchulber^ 

ATOM  FORMAN 



ra 

IN  DIG  TOWNS, 

AND  CLOSING  DAYS 

MELBA  TWEATR.E,  DALLAS 

...on  the  opening  dag  broke  a 

records  since  the  erection 

of  fhaf  house  .1 

MOORE'S  RIALTO  THEATRE,  WASH. 

..."Rich  Men's  wives"  did  a  tremend- 

ous business,  buf  "Shadows" 

played  to  two  thousand  and 

sevenfq-six  more  admissions 

than  that  recognized  success./ 

Critics  in  every  town  hail  it  as  one  of 

the  bi^est  pictures  ever  made.y; 

SHADOWS'  IS  A  SUCCESS 

presents 

PRODUCTION 

*  t~ 

y^.^  '    Distributed  by 
AL-LICHTMAN 

C  QRPOR.ATI  O  N 

576  Fifth  ave/^s^Ww  york  city 
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FOR  PROGRESSIVE  INDEPENDENTS 

DIXIE    FILM  COMPANY 
PR  ESENTS 

RICHARD  BARTHELMESS 

'JUST  A  SONG  AT  TWILIGHT 

WITH 

EVELYN  GREELEY  AND  PEDRO  DE  CORDOBA 

A  Box  Office  Bonanza 

GREAT  STAR 

GREAT  STORY-  GREAT  CAST 

FRANCHISES 

READY  FOR  ALLOTMENT 

GET  YOURS  -  NOW 

PRODUCERS  SECURI1Y  CORPORATION 

5 1  6  -  5  th.  Ave.  New  York 

mi 



THE  SEAMY 

With  its 

CHILLS,itS 

Thrills,  its 

Heartaches 

and  Romances 

All  are  a  part  of 

J.Parker  Read,  Jr:s 

SELECT(gj))PICTURES 

Lewis  J.  SelZnick  President 

A  Mystery  Melodrama 

by  Frank  L.  Packard 

Author  of  "The  Miracle  Man' 

Directed  by  IrvinV.Willat 

TOM  MOORE, EDITH  ROBERTS  AND 

CHARLES  GERARD  HEAD  A  NOTABLE  CAST 



J.  Parker  Head,  Jr. 

presents 

hy¥r3Lnh  L.Packard 

Author  of  "Ohe  Miracle  Man" 
Directed  by  IRVlN  V.  WlLLAT 

TOM  MOORE 
and 

EDITH  ROBERTS 

CZrom  the  South 

Sea  Islands  to  the 

Turbulent  "Heart 
oPJ/eu?  York  on  a 

Train  of 'Melo- 
dramatic Thrills 



Playgoers  Pictures PRESENTS 

WELL  made  and  carefully  directed,  "The Man  Who  Waited"  includes  in  its  five 
speedy   reels   more   action,  mystery 

stunts,  excitement  and  romance  than  many  of 

the  so  called  super-productions  of  the  year. 

It  is  a  showman's  picture,  for  showmen  who 
know  pictures  and  know  what  their  patrons want. 

The  cast  includes: 

Vonda  Phelps 

Don  Maines 

Joe  Bonner 

Frank  Braidwood 
Inez  Mac  Donald 

Jay  Morley 
Jack  Pierce Millie  Davenport 

Story  and  direction  bv 
Edward  I.  Luddy 

■ 



CONSISTENTLY  GOOD 

LEE  MORAN 

in 

"AMERICAN  PLAN" 
LEE  MORAN  was  never  as  hilariously  funny 
in  his  career  as  he  is  in  this  burlesque  upon 

rural  hotel  life!  If  your  patrons  like  real 
genuine  fun,  with  a  lot  of  merry  nonsense, 

they'll  scream  at  this  mirth -maker!  See  it  at 
your  Universal  Exchange! 

See  the  latest  releases  of 

BABY   PEGGY,   the  cutest  kiddy  on  the  screen. 

BROWNIE,  the  wonder  dog. 

QUEENIE,  the  trick  horse. 

RELEASED  THRU 

L 
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The  American  Beauty's  Latest  a  Thrillin 

Story  of  a  Society  Girl  in  the  Arctics 

Violet  Clark's  drama-bound  story  of 
Ninon,  weary  of  society,  who  exults  in 

the  life-fight  of  the  northern  fur  country 
— where  the  Arctic  fights  to  bar  the  in- 

vaders who  seek  its  treasure  pelted 

beasts — where  small  jealousies  make 
quick  enemies. 

Not  only  the  thrills,  and  there  are  many, 
but  romance  that  sweeps  this  Arctic  tale 

to  the  foremost  rank  of  the  star's  best 
achievements. 

An  all-star  cast,  including,  besides  the 
American  Beauty,  Bryant  Washburn, 
Mitchell  Lewis,  June  Elvidge,  Clarissa 
Selwynne,  Boris  Karloff  and  Francis 
McDonald. 

Directed  by  Tom  Forman 

Produced    by    Preferred    Pictures,  Inc. 

A  IxrAt  national  Picture 
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J f  0la>6umaJ? 

\al  Telephone, 

From  the  famous  stage  success  by 
Samuel  Shipman  and  John  B. 
Hymer.  Photographed  by  Tony 
Gandio.  Art  direction  by  Stephen 
Goosson.  Directed  by  Sydney 
Franklin. 

Beekman  2000     NEW   YORK  AMERICAN — A i 
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Constance  Talmadge  Scores  in 

"East  Is  West"  at  the  Strand 

By  ALAN  DALE. F  you  want  to  see  Constance  Talmadge  wink  as  few  women  can  or 
will  wink,  go  and  see  "East  le  West,"  at  the  Strand.  Whilst  there 
perceive  Constance  Talmadge  squinting,  chewing  gum.  shimmying, 

dancing  and  generally  raising  roughhouse. 
Her  work  in  this  film  reminded  me  of  the 
old-time  "soubrette,"  who  "cut  up"  from 
start  to  finish,  and  who  was,  in  the  lan- 

guage of  the  day,  "a  caution."  Miss  Tal- 
madge's  vivacity,  her  incessant  animation and  her  various  febrile  moods  amused 
Immensely.  Some 

may  say  that  she 
was  too  ubiquitous 
and  others  may 

suggest  that  there 
was  a  trifle  too 
much  of  her. 

Quory:  Can  one 
have  too  much  of 
a  good  thing? 

At  any  rate,  act- 
ing Is  acting.  It 

Is  all  very  well  to 

be  "repressed"  and 
to  assign  physical 
Inability  to  action 
as  a  reason  for  in- 

variable "repose," 
but,  give  me — act- ing. Let  me  see  the 
screen  folk  regis-  Constance    Talmadse.  Edward  Bonn. 
ter.  Let  them  hustle  and  bustle,  and  do  things.   Miss  Talmadge  does 
all  sorts  of  dramatic  things  in  "East  Is  West,"  and  I  unhesitatingly 

assert  that  it  is  the  best  picture  she  ever  made — at  least,  that  I  have 
ever  seen. 

Nobody  will  deny  that  there  is  perhaps  an  over- 
dose of  Constance  Talmadge.  She  is  close-up-ed 

every  few  minutes.  She  is  seldom  in  the  picture 
except  as  a  "close  up."  But  the  close-ups  are  all 
good  and  not  too  ostentatious  and  full  of  character. 
Miss  Talmadge  had  nc  qualms  about  making  her- 

self perfectly  hideous  in  one  episode.  When  squint- 
ing, to  disillusion  the  Mongolian  admirer  who  cov. 

eted  her,  the  actress  certainly  managed  to  be  as 
"forbidding"  as  other  women  would  hate  to  be. 

"East  Is  West"  is  elaborated,  and  over-elaborated, 
and  is  of  course  too  long.  When  it  should  be  over, 
and  when  every  instincl  calls  for  "curtain,"  it  still 
plods  along  wearisomely.  But  It  is  an  excellent 
picture  of  its  kind.  It  is  amusing,  it  is  photographi- 

cally perfect,  and  it  holds  the  attention.  It  makes 
for  insomnia,  and  when  a  picture  does  that,  I  say  — 
bless  it. 

The  Chinese  features  are  well  done,  and  some  of 
the  acting  is  particularly  interest- 

ing, I  may  mention  as  deserving  of 
extreme  attention  Warner  Oland, 
whose  Chailey  Yong  was  a  really 
admirable  piece  of  sustained  act- 

ing. Edward  Burns  made  a  com- 
fortable hero,  with  parted  instead 

of  greased  hair,  and  E.  A.  Warren 
may  also  be  commended.  Alto- 

gether, Miss  Talmadge  may  be 
congratulated  upon  doing  a  piece 

of  work  that  never  once  "let  up." 

STRAND  THEATRE — "East  Is 
West,"  adapted  by  Frances Marion  from  the  play;  directed 
bv  Sydney  Franklin:  presented 
by  Joseph  M.  Schenck. 

THE  CAST: 
Ming-  Toy  Constance  Talmadge BUly  Benson   Edward  Brrna 
Lo  Sang  Kee   -\  E.  A.  Warren Charley  Yong:   Warner  Oland 
Hod  Toy   Frank  ljgmux Cuang  Lee  Nick  d»  Ruiz Jimmy  Potter   Nigel  Barrie Mr.  Benson   Winter  Hall 
Mrs.  Benson   Lillian  Lawrence proprietor   ol    Lov   Boat  Jim  Want 

A  Jir*t  national  Picture 

their  daughter,  Abby  Rockefeller, 
_Tuesday  evening,  December  26. No.  10  West  Fifty- 
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Reproductive  quality  enables  the  sensitiv 

emulsion  to  correctly  portray  every  step  of 

gradation  from  highest  light  to  deepest 

shadow. 

EASTMAN 

POSITIVE  FILM 

faithfully  reproduces  every  tone  of  the 

negative.  It  carries  the  quality  through 

to  the  screen. 

Eastman  Film,  both  regular  and 

tinted  base — now  available  in  nine 

colors,  is  identified  throughout  its 

length  by  the  words  "Eastman" 

"Kodak"  stenciled  in  black  letters 

in  the  transparent  margin. 

EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 



een  Snapshots 

One  reel — E  very  other  week 

Los  AnueleB,  Cal,  Auturt  D,  1522 
til.  Loulo  Lei^n>  Editor, "Icrecn  Sna.,,ohote,  " Lob  Adfieleo,  Cal. 
Deal  Mr.  Lenyn: 

I  navu  bookeu  the  entire  oerien  of  "Icreen  Sr*?- erj'.B"  rron  Pathe  for  the  California  Theater,  and  an  con- rir.ced  that  it  U  the  cleverest  ootelty  reel  on  the  market today. 
Tr.e  type  of  n-terial  tnat  you  are  oucceedir.c  in Eeitini.  for  this  olnclo  reel  subject     le  eylendid,   and  eTery 

joyed  by -th"  patrons  -1   the  California  Theater.     The  last one  I  u-ed  which  had,  aaioni;  other  interesting  subjects,  ft little  sketch  part?cip*:ed  in  by  llary  Pickrord,  Doufilae *alrbari»  and  Cha.-lle  Chaplin  was  a  krockout. 
•■creen  ■naps-iotn"  is  ret  nily  entertalninc  cut 

Behind  the  scenes  with 

stars  of  the  screen 

'JpHERE  isn't  a  man,  woman  or child  in  any  of  your  audi- 

ences who  wouldn't  give  a  good 

deal  to  get  "behind  the  scenes"  of 
filmdom. 

Screen  Snapshots  does  just  that; 

it  shows  the  stars  as  they  are,  on 

the  lot,  off  the  lot,  at  work,  at 

home  and  at  play. 

Every  number  is  a  box-office  at- 

traction for  it  has  the  box-office 

stars. 

"As  usual  Screen  Snapshots  contains 
pictures  of  stars  that  will  be  of  par- 

ticular interest." — M.  P.  World. 

"Views  of  stars  on  vacation  instead 
of  location  make  this  a  very  pleasing 
reel.   Most  audiences  like  to  see  their 

favorite  players  'back  stage'  and  this 

should  be  popular." — Film  Daily. 

"Screen  Snapshots  is  very  interest- 
ing and  my  attendance  has  improved 

since  I  started  showing  them." — 
Ralph  R.  Gribble,  Grand  Theatre, 

New  Hamburg,  Ontario. 

Edited  by  Jack  Cohn 

and  Louis  Lewyn 

Distributors  VJ^/ 
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240      THE  BEAUTIFUL  AND  DAMNED 

the  infinitely  appreciative,  the  apotheosis  of  tact  and 

consideration  .  .  . 

"The — pan-ic — has — come — over  us, 

So  ha-a-as  " 

fiu|*id^!i&wned  out  the  rest 

pty  her 

set  it 

to^SPHRlieii,  shouting  1  l  affiw  JLanl 
Then,  without  warning,  she  felt  other  arms  around 

her,  felt  herself  lifted  from  the  lounge.    Joe  Hull  had 

picked  her  up  and  was  trying,  drunkenly,  to  imitate 
Dick. 

"Put  me  down!"  she  said  sharply. 
His  maudlin  laugh,  and  the  sight  of  that  prickly  yel- 

low jaw  close  to  her  face,  stirred  her  to  intolerable  disgust. 
" At  once!" 

"The— pan-ic— "  he  began,  but  got  no  further,  for 

Thou/and/  have  read  the  booh 



SYMPOSIUM 
241 

Gloria's  hand  swung  around  swiftly  and  caught  him  in 
the  cheek.  At  this  he  all  at  once  let  go  of  her,  and  she 

fell  to  the  floor,  her  shoulder  hitting  the  table  a  glancing 

blow  in  transit.  .  .  . 

Then  the  room  seemed  full  of  men  and  smoke.  There 

was  Tana^iflghHU^hite  coat  reeling  about  supported  by 

.he  was  blowin&^r^T^blend  of 

^Tthough  someEliMgUad  looked  down  ovewne 

head  of  the  banister,  but  she  could  not  have  gone  back 

into  the  living-room— better  madness  than  the  madness 

of  that  clamor.  .  .  .  Up-stairs  she  fumbled  for  the  elec- 

tric switch  and  missed  it  in  the  darkness;  a  roomful  of 

lightning  showed  her  the  button  plainly  on  the  wall. 

But  when  the  impenetrable  black  shut  down,  it  again 

eluded  her  fumbling  fingers,  so  she  slipped  off  her  dress 

and  petticoat  and  threw  herself  weakly  on  the  dry  side 

of  the  half-drenched  bed. 

ill  fpp  tKp  Pirtniv*  t 
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Why  I  Show  Paramount  Pictures 

By  G.  A,  Rea,  Manager 

THE  COLONIAL 

Washington  C.  H.,  Ohio 

PARAMOUNT  has  one  Home  Office  that  I  know  of  that  remembers 

the  small  town  exhibitor,  and  Paramount  is  one  company  that  I  know  of 

that  remembers  a  small  town  exhibitor  after  he  signs  on  the  dotted  line. 

When  I  sold  out  at  Hillsboro  last  July,  Paramount  was  the  only  company 

to  express  regret,  and  here's  a  line  that  came  from  the  Home  Office  that 

I  will  always  remember— "Be  assured  of  PARAMOUNT' S  well  wishes 

wherever  you  go." 

I  struck  it  lucky  here.  I  was  able  to  secure  22  of  the  41,  and  believe  me 

they  are  22  without  an  Alibi.  Here's  a  few  of  the  knockouts  I  have 

played— "Blood  and  Sand,"  "Manslaughter,"  "On  the  High  Seas,"  "Valley 

of  Silent  Men,"  "Gilded  Cage"  and  proud  to  announce  "The  Young  Rajah" 

for  my  Thanksgiving  attraction  and  "The  Old  Homestead"  Xmas  week 
ALL  WEEK.    Oh  Boy!    what  pictures  they  are. 

It's  a  great  pleasure  to  exhibit  a  PARAMOUNT  Picture.  You  know  they 
are  half  sold  before  you  begin.  Any  Paramount  Picture  is  easier  to  sell 

than  most  any  other  SPECIAL  and  when  you  make  a  noise  about  a 

Paramount  Special — Oh  boy!    how  easy  it  is. 

How  I  want  the  next  39 !     If  I  get  PARAMOUNT  just  watch  my  dust. 

Anyhow  I  am  sure  saving  a  date  book  full  of  open  time  and  HOPING. 

(Sgd.)  G.  A.  REA 

Watch  for 

Paramount^ 

"Super  39" 

in  next  week's  Trade  Review 

Cparamounl (pictures 



JACK  PICKFORD 

GARRISONS  FINISH 

J3ased  on  W.  J3.771.  3erdusons  novel  of  the  same  name 

Supervision  and  screen  version  by  Clmer  J-farris 

Direction  by  QrthurJ$osson  •  Photography  by  J-farofd  JZosson 

Here  is  What  Exhibitors  Get 

in  Booking  "Garrison 's  Finish  * ' 

The  return  to  the  screen  as  star  and  independent  pro- 
ducer of  Jack  Pickford. 

A  widely  praised  screen  version  of  one  of  the  greatest 

racing  stories  ever  filmed. 

The  picturization  of  a  story  that  has  been  read  and  re- 
read by  millions  among  all  classes  in  all  sections  of  the 

country. 

"Garrison 's  Finish ' ' 

A  title  known  and  used  everywhere  by  everybody  every 

day — a  sure-fire  box-office  title. 

A  thrillingly  beautiful  love  theme  that  dominates  the 
whole  story. 

An  exceptional  supporting  cast  with  Madge  Bellamy, 

Charles  Ogle,  Ethel  Grey  Terry,  and  Charles  A.  Steven- 
son in  important  roles. 

All  this,  plus  action  that  will  hold  any  audience. 

Romance  With  Melodrama, 

Mystery  With  Adventure 

Ollied  Producers  and  Distributors  Corporations 
729  Jeuenth  Guenue,  Mew  C/ork  City 

—  0  Xiranch  Office  located  in  each  United  artists  Corporation  Cxchange  — 

9% 



TOW  , 

BOOKING/ 

D.W.GRIFFITHJ 

THE  BIRTH  OF 

Jounded  on  1  horn  as  Dixons  story  0 he  Clansman 

A  Great  Big  Picture  That 

Revolutionized  a  Big  Industry 

D.W.Griffith's  "The  Birth  of  a  Nation"— the  picture  that  always 
plays  to  capacity;  that  has  had  millions  of  dollars  worth  of 

publicity  and  advertising — that  is  known  everywhere— may 

now  be  booked  through  United  Artists  Corporation  for  ex- 
hibition in  the  following  states: 

New  York 

Pennsylvania 

Michigan 
Indiana 

New  Jersey 

Maryland 
Missouri 

Oklahoma 

Arkansas 
Texas 
Mississippi 

Louisiana 

Alabama 

Tennessee 

Florida 
Georgia 

South  Carolina 

North  Carolina 

Virginia Kentucky 

Exhibitors  in  the  above-named  states — whether  "The  Birth  of 

a  Nation"  has  played  in  their  towns  or  in  their  own  theatres 
— may  now  book  this  picture  that  has  an  appeal  as  strong  to- 

day as  when  first  made  by  applying  to  their  local  United 

Artists  exchange. 

"The  Birth  of  a  Nation"  was  the  forerunner  of  the  great  big 
photoplay  of  grandeur  in  spectacle,  magnitude  in  settings, 

tremendous  scenic  effects,  realistic  mob  scenes,  terrific  sus- 
pense in  thrilling  climax. 

UNITED  ARXLTTT  CORPORATION 

MARY   DICKFOfiD    •  CUAR-LIF.  CUAPLIN   ■    DOUGLAJ*  FAIIiDANKJ"  •  D.  V.  GRIFFITH MII2.AM    ADIiAMJ:  PnE^IDETNT 
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Volume  13.     IS  umber  4 

Previous 

Listed  over  fifty  Theatres 

which  are  showing  this 

Sterling  Attraction.  Here 

is  a  typical  Box  Office 
Reaction 

Syracuse  Motion  Picture  Company 
res  e  n  * 

yndtiam  Stand  in 

The  Isle  Of 

Doubt 

"XVI 

ih 

George  Fawcett  And  Dorothy  Mackaill 

Hamilton  Smith 

Thotocraphed  Bv  Arthur  Cadwell 

Playgoers  Picture 

FOREIGN  REPRESENTATIVE 
SIDNEY  GARRETT 

Physical  Distributors 
Pathe  Exchange 
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Che  Counter  cJum 

EXHIBITORS  TRADE  REVIE 

December  9,  1922 

"Fast  and  Furious" 

Is  Larry  Semon's 

"Counter  Jumper" 
Instead  of  "The  Counter  Jumper"  Larry: 

Semon  might  have  named  his  comedy  some- 
thing like  "The  Walking  Egg."  For  it  is 

an  egg  with  a  protrudinggsair  of  legs,  much 
resembling  those  ordinarily  associated  with 

a  frog,  that  provides  the  larger  element  o" mirth  in  this  Vitagraph  release.  The  eg; 
steps  out  of  a  basket  filled  with  its  kind  an; 
proceeds  to  perform.  It  leaps  from  crag  t 
crag  in  the  country  store,  it  eludes  pursuit 
by  dodging  in  and  out  among  the  barrels and  baskets  and  defies  the  club  wielded  by 
the  agile  Larry,  finally  landing  on  the  pate 
of  a  stovewarmer.  As  the  accustomed  tile 
is  replaced  upon  its  usual  foundations  there 
by  imprisoning  the  egg  the  ruthless  club  des- cends. When  the  battered  headgear  finally 
is  lifted  it  is  a  full-fledged  duckling  that 
emerges.  ( 

Oliver  ("Babe")  Hardy  is  catapulted  out. 
of  a  window- at  the  crest  of  a  sharply  in- 

clined sandbank.  He  turns  over  and  over, 
slowly  as  if  half  floating — and  it  is  funny. Just  to  show  it  is  no  accident  he  does  it 
again.  A  clerk  filling  an  order  by  inadver- 

tence drops  a  lot  of  cartridges  into  a  stove. 
Things  happen.  A  colored  boy  gets  into  dif- 

ficulties. In  fact,  any  number  of  thing9 
take  place  in  these  two  reels  that  ought  to 
make  fun  for  the  crowd. 

The  atmosphere  is  of  the  country  store, 
with  its  loungers  and  its  indescribably  jum- 

bled arrangement  of  stock.  The  picture  will 
go-  strongly  in  the  city,  but  it  is  not  risking 
much  to  wager  it  will  do  even  more  than 

..that  in  rural  sections.  V^^^^&i  B, 

OVING    PICTU  Ra^WORLD 

December  9,  1922 

"The  Counter  Jumper" 
(Vitagraph-Comedy — Two  Reels) 

This  comedy  should  prove  a  regular  riot 
with  Larry  Semon  fans  and  bring  a  lot  of 
laughs  from  almost  any  audience.  It  is 
rapid-fire  stuff  and  while  there  is  consid- 

erable slam-bang  stuff,  pastry  throwing, 
falling  into  tubs  of  paste,  etc.,  he  has  also 
introduced  some  brand  new  stuff,  notably  a 
scene  where  a  duck  egg  with  two  legs  stick- 

ing out  does  all  sorts  of  stunts.  This  is 
funny  and  clever  and  it  will  mystify  you  as 
to  how  it  is  done.  Another  good  scene  is 
where  a  negro  sits  on  a  block  of  ice  and  it 
melts  immediately  and  a  good  effect  has 
been  produced  with  a  scene  where  Larry 
and  the  villain  go  off  the  top  of  a  cliff;  slow 
motion  photography  makes  them  appear  to 
float  through  the  air.  There  is  very  little 
plot,  but  Larry's  troubles  occur  when  he 
tries  to  be  a  clerk  in  a  store  and  help  an; 
heiress  who  is  being  sought  by  a  clever 
ilkin,— C.  S.  S  ,   —  -----  s*t9 

ll  THE 
DAILY 

Sunday,  December  3,  1922 

'The  Counter  Jumper"— Larry  Semon— Vitagraph 

rType  of  production  2  reel  comedy 

This  latest  Semori  comedy  has  some  brand  new  stunts,  and 
despite  the  fact  th^t  a  lot  of  the  footage  is  slapstick  and  rough^ 

there  are  laughs  aplenty.  The  action  takes  place  in  a  trading' 
post  in  the  Northwest  and  the  store  gets  pretty  well  smashed 
up  before  the  finish.  One  of  the  funniest  stunts  is  that  in 
which  an  egg  suddenly  sprouts  real  little  legs  and  walks 
around,  jumps  from  place  to  place  and  eludes  all  pursuers. 

(They  will  wonder  how  it's  done.  Another  funny  incident  is 
that  in  which  a  coon  falls  from  a  balcony  onto  a  red  hot  stove 
and  then  bounces  up  and  down  from  the  ceiling  to  the  stove 
like  a  jumping  jack  on  a  pole.  When  he  finally  escapes  he 
sits  on  a  big  cake  of  ice  which  melts  almost  instantaneously 

before  one's  eyes,  letting  the  coon  down  on  the  floor  with  a 
bang.  This  will  surely  get  a  laugh.  In  the  cast  are, Lucille 

Carlisle  and  "Babe"  Hardy. 

M  otio.n   Picture    N  e-xv  s 

December  Q4  1922 

"  The  Counter  Jumper 

(Vitagraph — Two  Reels) 
N  the  category  there  may  be  better  comedi< 
than  "The  Counter  Jumper"    If  so,  the}1 

(are  in  the  offing.  *  Gauging  possibilities  of  a 
comedy  upon  its  laugh  provoking  merits,  this 

»one  hits  the  bull's  eye  for  speed,  development 
jg}A  situation  and  fun.    While  at  times  it  may 
border  upon  "slap-stick,"  a  more  accurate  des- 

cription is  "exaggerated  farce."    And  w.th  it all,  there  is  somewhat  of  a  production. 
Most  of  the  happenings  occur  in  connection 

with  the  star-comedian's  activities  in  the  role 
f  a  misunderstood  clerk  of  a  general  store, 

described  as  the  marketing  headquarters  of  a 
Northwest  Trading  Post.  The  property  is  the 
inheritance  of  an  attractive  heiress,  which  has 
little  to  do  with  the  sequences  involving  most 
of  the  fun,  incidents  that  start  innocently 
enough,  ending  in  veritable  riots.  These  are 
so  distinctly  varied,  it  is  difficult  to  realize  that' so  much  action  and  fun  can  possibly  be  crowded 
into-two  reels.  One  novelty  embracing  a  walk- 

ing egg,  one  that  is  so  strong  it  sprouts  legs 
and  leads  the  comedian  all  over  the  place  try- 
ng  to  catch  it,  is  more  than  funny.  It  is  de- 

cidedly clever. 
Those  who  enjoy  comedy  will  undoubtedly 

approve  of  "The  Counter  Jumper,"  a  clean, 
fast  and  thoroughly  entertaining  farce. — LIL- LIAN GALE. 



c^4ade  deliberately B.R  §ebulber^  presents 

WORMS  AND 

A  romance  based  on  Bertha  M.  Clay's 
immortal  story  and  play 

Adapted  by  Hope  Loring 

Edited  by  Eve  Unsell 

Portrayed  by 

Kenneth  Harlan  Estelle  Taylor 

Edith  Roberts  Evelyn  Selbie 

Arthur  Hull  John  Cossar 

Carl  Stockdale 

BP.SchuIberg  presents 

A  TOM  FORMAL  PRODUCTION 

A  picture  that  has  spoken  so  strongly  and  so  emphatically  in 
box-office  records  that  words  from  us  would  be  weak  in 
comparison. 

Lon  Chaney's  interpretation  of  Yen  Sin  is  a  characterization 
that  will  never  be  forgotten. 

Adapted  from  Wilbur  Daniel  Steele's  famous  prize  story, 

"Ching,  Ching,  Chinaman" 
Played  by 

Lon  Chaney  Harrison  Ford 

Marguerite  de  La  Motte  John  Sainpolis 

Walter  Long  Buddy  Messenger 

Produced  by 

PREFERRED 

PimiRFS-Iwr 



for  the  box-office 

a  GASNi^R  PRODUCTION 

The  Millions  Who  Read  the  Book  and 

Saw  the  Play  are  waiting  to  cheer  and  ap- 

plaud the  picture. 

Every  city,  town  and  village  has  endorsed 

this  immortal  story;  from  Garvers  Ferry 

with  its  twenty-one  people  to  New  York 

City  with  its  seven  million. 

Capacity  Audiences  Are  Waiting  Everywhere 

B.R  Schulberg  presents 

RICH 

MENS  WIVES 

A  Gasnier  Production 

Played  by 

House  Peters,  Claire  Windsor,  Baby  Richard  Hedrick,  Rosemary 
Theby,  Myrtle  Steadman,  Charles  Clary,  Mildred  June,  Carol 
Holloway,  William  Austin  and  Martha  Mattox. 
Aldine,  Philadelphia,  Pa. 

Capacity  business  all  week  with  last  three  days  especially  strong. 
Leland,  Albany,  N.  Y. 

Packed  the  house  from  beginning  to  end.  The  best  business  get- ter in  weeks. 

Lester's  BivoH,  Columbia,  S.  C. 
Three  days  of  capacity  crowds. 

Majestic,  Dallas,  Texas. 
Played  to  full  houses  both  afternoons  and  nights. 

4A   t»         j   «  ~         „  The  Voice  of  the  Box-Offlce. 
A  Froved  Capacity-Getter  Exhibitors  Trade  Review. 

5 Distributed  by 

AL-LICHTMAN 
COR.POB.ATIO  N 



Oh  Boy  /  Wait 

till  j*ou  hear 

the  directors  name  / 

ask 

Goldwyn 

June  Mathis  is 

now  writing  the 

c  out  inuity . 



December  23,  1922 EXHIBITORS    TRADE  REVIEW 

They're  Waiting  For  This  One 

Because 

Of  its  fame  all  over  the 

country  as  a  big  stage  at- 
traction. 

Over  a  million  persons  have 

read  the  beautiful  novel  by 

Marie  Conway  Oemler. 

Colleen  Moore  and  Wheeler 

Oakman  are  screen  favor- 

ites. 

It's  a  vigorous  drama  that 
strikes  straight  to  the  heart. 

OLIVER  MOROSCO 

presents  the  story  of  America's  most  celebrated 

crook,  a  priest  and  Mary  Virginia. 

Directed  by  Wesley  Ruggles 

Dramatized  by  Edward  E.  Rose 

A  3ir,6t  National  ̂ Picture 



EICHAMB  ̂ kLTON 

TULLY 

presents 

GUY  BATES 

POST 

in 

the  T
  ̂

 ;   Thls  WouM  d  a  story  fu  °/reai  J/fe  ̂   °«ent 

^^^^ 

IHnMMBI 

Adapted  by  Richard 
Walton  Tully  from  his 
big  stage  success;  Art 
director,  Wilfred  Buck- land  ;  Photography  hy 

George  Benoit. Directed  hy 

James  Young 

A  First  National 
Picture 



When  You  Invest  in  a  Smith  Unit 

Organ  You  Get  a  Franchise  for 

the  Best  Music  in  Town 

llll 

»l;  1  P  il 

I  fill 

Console  of  a  Three  Manual   Smith  Unit  Organ 

THE  Smith  Unit  Organ  is  More  Than  an  Organ — it's 
a  Musical  Institution. 

IT  does  the  work  of  an orchestra  without  the 

expense  and  care  which  an 
orchestra  entails. 

IT  provides  the  wides
t 

range  of  musical  ef- 
fects, from  comedy  and 

"trick"  playing  to  the  fin- 

est symphonies,  solos  or 
concerts. 

THE  Reproducin
g  Rec- 

ord Device  exclusively 

a  feature  of  the  Smith 

Unit  Organ,  makes  it  pos- 

sible to  reproduce  the  ac- 
curately recorded  playing 

of  the  foremost  organists 

WITHOUT  AN  ORGAN- 

IST. 

ryAHE  new  and  enlarged  factory  of  the  Smith  Unit  Organ  Company, 
where  every  instrument  is  built  under  the  personal  supervision  of 

Frederick  W.  Smith,  one  of  the  world's  foremost  organ  builders,  is  work- 
ing on  a  production  basis  which  insures  early  deliveries  and  the  closest 

attention. 

THE  Smith  Unit  Organ  is  made  in  various 
sizes  and  types  and  sold  at  prices  to  suit 

large  and  small  theatres. 

SMITH  UNIT  ORGAN  CO. 

Factory  and  General  Offices: 

413-419  WEST  ERIE  STREET 

Sales  and  Demonstration  Room:  339  So.  Wabash  St.,  Chicago 

CHICAGO,  ILL. 



Pafhecomedy 
TRAOl      I  &•)  MARK 

Will 

Rogers 

///  two  comedies 

A  Ropin'  Fool ( two  parts ) 

Will  Rogers  says; 

"Now  this  roping  picture.  I  don't  know 

whether  they'll  call  it  artistic  or  not  but  it's 

the  accumulation  of  thirty-five  years'  hard 

practice.  If  they  don't  I'll  call  it  in,  put 
on  a  mustache  for  a  disguise,  say  it  was 

made  in  Germany  and  then  the  critics  will 

say  it's  art. 

Fruits  of  Faith 

( three  parts ) 

"  'Fruits  of  Faith'  is  the  most  successful 

character  I  had  in  pictures, — a  tramp.  I 

don't  say  this  egotistically  but  I  don't  think 
there's  a  man  that  can  play  a  tramp  on  or 

off  the  screen  any  better' n  I  can.  And  if 

this  picture's  not  going  to  go  right  I'll  be 
one.  The  reason  I  play  a  tramp  is  because 

I  never  have  to  change  my  clothes." 



Semi-Annual  '■  r 

Announcement 

(paramount  Q>ictures 
to  be  released  in  the  six  months  from 

February  i,  to  August  i,  1923 

"The  Super  Thirty-nine" 
Release  date              Production                           FEBRUARY  Page 

Marion  Davies  in  "When  Knighthood  was  in  Flower"  41-44 
Dorothy  Dalton  in  "Dark  Secrets"    3 
Gloria  Swanson  in  "My  American  Wife"   4 
Cecil  B.  DeMille's  "Adam's  Rib"    5 
"Drums  of  Destiny"  with  Mary  Miles  Minter    6 
Jack  Holt  in  "Nobody's  Money"   7 

MARCH 

George  Melford's  "Java  Head"   8 
Betty  Compson  in  "The  White  Flow  er"       .  .  .   9 
Marion  Davies  in  "Adam  and  Eva"    10 
Agnes  Ayres  in  "Racing  Hearts"    11 
"The  Covered  Wagon,"  James  Cruze  special   12 
"The  Nth  Commandment"    13 
Thomas  Meighan  in  "The  Ne'er  Do  Well"   14 
Alice  Brady  in  "The  Leopardess"   15 

APRIL 

Pola  Negri  in  "Bella  Donna"    16 
William  deMille's  "Grumpy"    17 
"The  Go-Getter"   18 
George  Melford's  "You  Can't  Fool  Your  Wife"    19 
Gloria  Swanson  in  "Prodigal  Daughters"    20 
"Glimpses  of  the  Moon"   21 
Mary  Miles  Minter  in  "The  Trail  of  the  Lonesome  Pine"    -   22 
Dorothy  Dalton  in  "The  Law  of  the  Lawless"    23 

MAY 

Jack  Holt  in  "The  Tiger's  Claw"   24 
"Mr.  Billings  Spends  His  Dime,"  with  Walter  Hiers  and  Jacqueline  Logan   ....  25 
George  Fitzmaurice's  "The  Rustle  of  Silk"    26 
Pola  Negri  in  "Declasse"   27 
"Hollywood"                                                            *   28 
"Vendetta"  with  Lionel  Barrymore   29 

JUNE 
Thomas  Meighan  in  "White  Heat"    30 
Agnes  Ayres  in  "The  Beautiful  Adventure"   31 
Betty  Compson  in  "The  Woman  with  Four  Faces"    32 
Gloria  Swanson  in  "Bluebeard's  Eighth  Wife"    33 
William  deMille's  "Only  38"    .   34 
Bebe  Daniels  and  Bert  Lytell  in  "The  Exciters"    35 

JULY 
Wallace  Reid  in  "A  Gentleman  of  Leisure"    36 
"Children  of  Jazz"    37 
Dorothy  Dalton  in  "Fog  Bound"   38 
Alice  Brady  in  "The  Snow  Bride"    39 
Jack  Holt  and  Agnes  Ayres  in  "The  Light  to  Leeward"    40 

Feb. 5 
5 

12 19 
26 
26 

March 5 
5 

12 
12 19 
19 

26 
26 

April 
9 
Q 
o y 

1  A 10 
1 10 23 

30 
30 

May 7 
14 

14 
21 28 

28 

June 
4 
4 

11 

11 18 

25 

July 2 
9 

16 
23 

30 

*\  FAMOUS  PLAY ERS-LASKY CORPORATION  J* -  AOOLPH  ZUKOR, 



FOREWORD 

PARAMOUNT  herewith  makes  its  regular  semi-annual  announcement  of  its  product — 
definitely  fixed  and  set  for  release  in  the  coming  six  months. 
The  task  has  been  a  tremendous  one  of  bettering  the  picture  values  and  of  topping  the  box- 

office  power  of  Paramount's  first  half-year's  releases,  the  "Famous  41" — such  pictures  as  "Man- 
slaughter,"' "Blood  and  Sand,"  "The  Old  Homestead,"'  "To  Have  and  To  Hold,"  "The  Young 

Rajah,"  "Nice  People,"  "The  Impossible  Mrs.  Bellew,"  "Kick  In," — -to  mention  only  a  few  of 
Paramount's  big  releases  of  the  past  few  months. 

I  sincerely  feel,  however,  that  this  task  has  been  accomplished.  I  believe  that  the  new  pic- 
tures herein  described  will  be  found  of  even  greater  money-making  proportions  for  exhibitors 

than  the  best  of  the  "Famous  41 ." 
The  selection  of  stories,  the  choosing  of  strong  casts,  the  assignments  of  famous  directors, 

the  elaborate  details  of  luxurious  production,  the  popularity  of  Paramount  stars — all  has  been 
combined  with  one  thought  in  mind — to  make  the  finest  pictures  the  screen  can  produce.  Not 

art  for  art's  sake  alone,  but  box-office  value  as  well. 

Certain  it  is  that  there  has  been  no  effort  or  money  spared  to  make  these  "Super  39,"  the greatest  pictures  Paramount  has  ever  released. 

/  Pledge— 
SIX  months  ago  we  issued  the  Paramount  Booklet.    In  that  Booklet  we  listed  forty-one  pic- 

tures— the  most  sweeping  promise  ever  made  to  the  exhibitors  of  America. 
In  the  front  of  the  book,  nailed  down  in  black  and  white,  I  pledged  my  word  that  this  group 

of  forty-one  Paramount  Pictures  would  be  immeasurably  better  than  any  like  number  of  pic- 
tures ever  produced  before. 

The  performance  of  that  pledge — its  performance  to  the  last  letter — is  recorded  in  the  box- 

office  of  every  theatre  that  has  played  or  is  playing  the  "Famous  41." 
But  we  cannot  rest  there — this  swiftly  moving  business  will  not  let  us.  So  I  make  this  new 

pledge: 

Just  as  this  "Famous  41"  outstripped  all  previous  records  so  this  second  group  of  Paramount 
Pictures  will  be  better  than  the  first — better  collectively,  better  individually. 

And,  just  as  I  kept  my  last  pledge,  so  I  know  I  will  keep  this  pledge,  too;  for  back  of  me, 
alert,  untiring,  resourceful,  is  the  great  Production  Department  of  the  Famous  Players-Lasky 
Corporation,  better  organized  than  ever  before,  functioning  like  a  machine  and  manned  by  the 
greatest  organization  of  picture  producers  ever  grouped  in  one  company. 

Each  member  of  this  organization — directors,  writers,  stars,  leading  players,  executives, 
studio  employees — is  keenly  alive  to  the  importance  and  magnitude  of  our  task.  Each  has 
pledged  me  his  unswerving  support  and  loyalty,  and  each  one  knows,  as  I  know,  that  with 

"Paramount's  "Super  39"  we  shall  exceed  our  promise  in  this,  our  greatest  work  and  greatest opportunity. 



ADO  LPH    ZUKOR      _  PRESENTS 

Dorothy  Dalton 

in 

THE  highly  dramatic  story  of  a  wo- 

man's struggle  between  love  for  her 
husband  and  the  strange  power  of  a  mys- 

tic Egyptian.  Scenes  in  the  wealthy 

homes  of  Long  Island,  and  in  glamorous 

Cairo.  With  a  cast  including  Robert  Ellis 

and  Jose  Ruben. 

By  Edmund  Goulding 
Directed  by  Victor  Fleming 

(X  (paramount  Qicture 

PACE  THREE 



Cast  includes 

Antonio  Moreno 

ana  Walter  Long 

n^HE  romance  of  a 

musical  comedy  star 

and  a  South  American 

diplomat.  A  tale  of 

adventure  on  three  con- 

tinents, of  life  in  the 

upper  and  under  worlds. 

The  most  lavishly  pro- 

duced picture  Miss 

Swanson  has  ever  ap- 

peared in. 

By  Monte  M.  Katterjohn 
Based  on  the  story  by 

Hector  TurnbulL 

A  SAM  WOOD  PRODUCTION 

CC  (paramount  Q>icture 

JESSE  L.LASKY  PRESENTS 
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IN 

My  American 

Wife" 

PACE  FOUR 



Jesse  L.Lasky 
presents 

Cecil  B.  DeMiIIes 
PRODUCTION 

Adam's  rib 

0 

WITH 
MILTON  SILLS  ELLIOTT  DEXTER 

THEODORE  KOSLOFF 
ANNA  Q.  NILSSON      and     PAULINE  GARON 

IN  "Manslaughter"  you  saw  one  side  of  the 
modern  girl.  Here's  the  other.  The  same 
things  that  made  DeMille's  marriage  series so  successful  are  present  in  this  production. 

Surprising  scenes  include  the  Natural 

History  Museum,  filled  with  30  foot  skele- 
tons of  million  year  old  monsters;  the 

Chicago  Board  of  Trade;  "vision"  scenes showing  the  life  of  prehistoric  man;  and  a 
ball  that  marks  the  ultimate  in  DeMille 

magnificence. 
Written  by  Jeanie  Macpherson,  author  of 

DeMille's  greatest  successes.  Staged  on 
the  scale  that  has  made  his  name  the  great- 

est box-office  attraction  in  the  world. 
A  production  that  actually  tops  anything  Cecil  DeMille  has  ever  done. 

By  Jeanie  Macpherson 

(X  Cpara mount Q>icture 

g^PV.  FAMOUS  PL  V>  tRj.  L\>kS  CGRPOR.\TIO-.  „'Jggk 
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I 

sB«l 

ADOLPH  ZXJKOR 
PRESENTS 

DRUMS 

OF  DESTINY 

ufmaniinilesiminkr 

A TREMENDOUS  production  of  a  popular  novel, 
telling  an  engrossing  and  unique  love  story. 

Starting  in  New  York,  ending  with  a  spectacular, 
thrilling  climax  in  the  savage  jungles  of  Africa.  Cast 
includes  George  Fawcett,  Casson  Ferguson,  Robert 
Cain,  Maurice  (Lefty)  B.  Flynn,  Bertram  Grassby 
and  Noble  Johnson. 

Adapted  by  Will  M .  Ritchey  from  the  novel  "Sacrifice"  by  Stephen French  Whitman.    Directed  by  Charles  Maigne. 

(2  (paramount  (picture 

•w 
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Jesse  L  La,sky 
presents 



Jesse  L  Laslc 

presents  a 

GEORGE  MELFDRD 

tt  PRODUCTION 

JAVA  HEAD 

by  JOSEPH  HERGESHEIMER HOith 

Leatrice  Joy  Jacqueline  Logan, 

Raymond  Hatton,  George  Fawcett 
and  Albert  Roscoe 

A GREAT  big  special  production,  with   a  story-appeal 

like  "East  is  West,"  lavishly  produced  with  a  cast  that 
means  perfection. 

The  masterpiece  of  the  author  of  "Tol'able  David."  The 
story  ran  in  the  Saturday  Evening  Post. 

Made  on  the  original  locations  in  the  most  picturesque 

part  of  America.    This  one  is  a  box-office  knockout! 

Adapted  by  Waldemar  Young 

C£  (paramount  Q>idure 
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m Agnes /lyres 

acin 

with  THEODORE  ROBERTS 

and  RICHARD  DIX 

By  Byron  Morgan 
Adapted  by  Will  M.  Ritcher 

Directed  by  Paul  Powell 

THIS  is  by  Byron  Morgan, 

author  of  Reid's  auto- 

mobile successes.  It's  his 
first  story  for  a  female  star, 

and  it's  a  dramatic  novelty. 
The  climax  is  the  greatest  race 

ever  filmed — with  Agnes  Ay  res 

driving  the  winning  car.  Rob- 
ert Cain  in  cast. 

CC  (paramount  Qiclure 

PACE  ELEVEN 



Jesse  L .  Lasky  presents  a 

James  Cruze  Production 

Covered  Wagon 

THE  picture  of  the  decade;  an  epic  of  the 

most  romantic  period  in  American  history. 

The  most  colossal  motion  picture  undertaking 

ever  attempted.  And  the  most  thrilling  love 

story  ever  told.  "The  Covered  Wagon"  eclipses 
anything  in  pictures.  There  never  has  been  a 

bigger  picture. 

With  Lois  Wilson,  J.  W.  Kerrigan,  Charles  Ogle, 
Ernest  Torrance. 

(X  (paramount  (picture 
\  FAMOUS  PLAY!  RS'LASKV  CORPORATION 
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COSMOPOLITAN  CORPORATION  PRESENTS 

J? 

II 

e  Nik  *  •  ; 

(ommandment Jl  WITH 

COLLEEN  MOORE 

JAMES  MORRISON 

and  EDDIE  PHILLIPS 

THE  trio  that  made  "Humoresque' '  are  going  to  beat 

their  own  record  in  "The  Nth  Commandment," 
Fannie  Hurst,  the  author,  is  working  directly  with 

Frank  Borzage,  director,  and  Frances  Marion,  scenar- 

ist, to  make  a  picture  of  unequalled  human  appeal  and 

box-office  value.  Watch  this  one.  It's  going  to  be 
really  big! 

By  Fannie  Hurst 
Directed  by  Frank  Borzage 

Scenario  by  Frances  Marion 

d  Cosmopolitan  production 

<X  (Paramount  (picture 
J  FAMOUS  PLAYI  RS-IASKY  CORPORATION  i'^Hft'  aggSz:  g| 



ADOLPH  ZUKOR  yresents 

The  Ne'er 

Do  Well 

REX 

BEACH 

T-IE  masterpiece  of  one  of  the  greatest 
screen  writers  in  the  world  —  a  best 

seller  for  years,  and  an  ideal  role  for 

Meighan.  "  Based  on  the  regeneration 
theme  that  always  means  box-office  suc- 

cess. With  a  great  cast  including  Lila  Lee. 
One  of  the  biggest  pictures  of  the  year. 
A  real  special,  if  there  ever  was  one!  John 
Mi  Item  and  Laurence  Wheat  in  the  cast. 

Directed  by  Alfred  E.  Green 
Scenario  by  Tom  Geraghty 

C£  (paramount  (picture 

1 
famous  PLAYERS  L?tSKV (CORPORATION C 
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Directed  by  the  man  who  made 
"Disraeli,"  Henry  Kolker. 

By    Katharine    Newlin  Burt, 
Scenario  by  J .  Clarkson  Miller 

ADOLPH     ZUKOR  PRESENTS 

ALICE  BRADY 

'"PHE  romance  of  a  wild  South  Sea 

A  maiden  and  the  man  who  tried  to 

tame  her.  Picturesque,  thrilling,  and 

intensely  dramatic.  With  a  cast  includ- 

ing Montagu  Love  and  Charles  Kent. 

(X  (paramount  (picture 



cHer  ̂ irst 

^American  Picture 

  sAAWVW  v 

u  iv —  Tu^+l.,.^] 
Hamilton  Theatrical 

Corporation  presents 

POL  A  NEGRI 

m  a 

George  Fitzmaurice 

P  RO  D  U  C  T  I  O  N 

"BELLA  DONNA 
Supported  by  Conway  Tearle  and 

Conrad  Nagel 

^PHE  genius  of  Pola  Negri  attains 
its  really  first  full  flower  in  this 

powerful  love  story,  made  in  Amer- 

ica, with  an  American  cast,  by  one 

of  America  s  foremost  directors. 

The  story  of  a  woman's  love  for  an 
Arab  chieftain,  for  which  she  forsakes 

all  else,  is  a  hundred  times  better 

than  "The  Sheik."  The  star  wears 
fifty  alluring,  exotic  gowns. 

Here  is  the  world's  greatest  emotional 
actress  in  her  proper  setting.  A  new 

Pola  Negri,  glorious,  flashing,  vital, 

magnetic.  A  Pola  Negri  you've never  seen  before! 

By  Robert  Hichens Scenario  by  Ouida  Bergere 

(X  (paramount  (picture 

|pp|^rAMOllS  PLAY  L  Rs  LAS K\  CORPORATION  j^t^-) 

AVWNAVW- 



ROBERTS'  greatest  cha
r- 

acterization— May  Mc- 

Avoy's  most  appealing  role. 

The  play  broke  London's 
record,  ran  a  whole  year  in 

New  York —  and  then  came 

back  for  a  season- long  return 

engagement.  A  mystery 

love-story  that  appeals  to  all 
classes. 

Conrad  Nagel  is  one  of  the 

featured  players. 

By  Horace  Hodges  and  T.  Wigney  Percyval 

Screen  Play  by  Clara  Beranger 

ADOLPH  ZUKOR PRESENTS  A 

1  WILLIAM 

deMILLE 
PRODUCTION 

rump 
WITH  ^^te 

Theodore  Roberts 

and  May  AicAvoy 
and  Conrad  Nagel 

CI  (paramount  (picture 
1  V>M  niKh'H  Ml'  is';; 



Cosmopolitan 

Corporation 
r  e  s  e  n  t  s_ 

P 

//, 

Qhe  GoGetter
 

(2  Cosmopolitan  production 
with  an  all-star  cast  including 

T.  Roy  Barnes,  Seena  Owen,  William 
Norris  and  Tom  Lewis. 

PETER  B.  KYNE'S  great  story of  the  man  who  got  the  thing  he 
was  sent  for.  This  is  rapid  fire 

comedy  but  the  story  is  one  of  the 
most  inspiring  ever  written.  Its 

popularity  has  been  amazing.  The 

story  has  the  greatest  screen  possi- 
bilities and  Cosmopolitan  is  sure  to 

make  good  on  all  of  them. 

Here's  one  you  won't  want  to  miss! 

S3Q&2©  S3  0  Ego  £2  ©  gjg©  53  ©E3QS3©   ©  S? 

(X  Cparamount  Q>icture 

By  Peter B.  Kyne .  Author 

of 

The  Pride  of  Palomar" 
Directed  byE.H.  Griffitl 

Scenario  by  John  Lynch 



II GEORGE 

MELFORD 

PRODUCTION 

WITH 

Leatrice  Joy 

Nita  Naldi  and 

Lewis  Stone, 

a 

(paramount 

Qieture 

JESSE  L.  LASKY  PRESENTS 

CA
N'
T 

This  one  will  be  a  sensation 

everywhere.  It  has  every  ele- 
ment for  a  box-office  success. 

T^HE  title — the  finest  in  years  for 

exploitation  and  advertising. 

The  story — an  original  and  highly 
dramatic  version  of  a  theme  that 

always  attracts. 

The  cast — three  players  of  star 

reputation,  and  a  support  of  favorites. 

The  director — the  man  who  made 

'The  Sheik." 

Together  with  an  elaborate  and  lux- 

urious production.  What  more  could 

you  have  to  break  records  with  ? 

By  Hector  Turnbull 
Scenario  by  Valdemar  Young 

J  FAMOUS  P LAY E  RS  LAS k\  CORPORATION  P 

PACE  NINETEEN 



mm 

PRESENTED  BY 
JESSE  L.  LAS KY 

a 

(paramount 

Q>icture 

GLORIA 

WANSON 

IN 

A JAZZY,  swift-moving  story  of  a  girl's  rebellion against  convention.  Magnificent,  exhilarating 
appealing.  Culminating  in  the  thrilling  rescue 

by  airplane  of  the  heroine  from  a  runaway  loco- 

motive. Gloria's  gowns  are  more  glorious  than 
ever.  Cast  includes  Ralph  Graves,  Vera  Reynolds, 
Charles  Clary,  Robert  Agnew,  Theodore  Roberts, 
Louise  Dresser,  Maude  Wayne  and  Julia  Faye 

Screen  Version  by  Monte  M .  Katterjohn 
from  the  story  by  Joseph  Hocking 
A  SAM  WOOD  PRODUCTION 

—   %s 
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JESSE  L.LASKY  PRESENTS  AN 
ALLAN  DWAN  PRODUCTION 

'The  Glimpses 

of  the  Moon" BEBE  DANIELS 
and  NITA  NALD1 

DeLUXE  special  pro- 

duction  of  a  world's best-seller.  Marvelous 

gowns ,  gorgeous  loca- 
tions, enthralling  love 

scenes!  Allan  Dwan's first  production  since  he 

made  "Robin  Hood." 
A  million  dollar  special  of 

unsurpassed  beauty,  and 

a  picture  with  a  gigantic 
box-office  appeal. 

Adapted  by  Edfrid  Bingham  ana 
Lloyd  Sheldon.  From  the  great 
Pictorial  Review  story  and  Apple- 
ton   novel  by  Edith  Wharton. 

(X  (paramount  (picture 

BY  EOITH  WHARTON WITH 



Adolph  Zukop  presents 

Main  Miles  Minter 

ANTONIO  MORENO 

PAMOUS  as  a  book,  a  play  and  a  song, 

*  this  immortal  classic  of  Kentucky's 
rugged  mountains  gives  Miss  Minter  the 
best  role  of  her  career.  The  story  is 

known  and  loved  by  millions.  A  great 

supporting  cast  will  make  it  one  of  the 

season's  outstanding  hits. 
From  the  novel  by  John  Fox,  Jr.,  and  the  play 

By  Eugene  Walter Directed  by  Charles  Maigne 
Scenario  by  Will  M.  Ritchey 

d  (paramount  Qieture 

FAMOUS  PLAYERS  -  L\SKV  CORPORATION  .* 
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Adolph  Zukor 
resents 

Dorothy 

the  Lawless 

with  Charles  de  Roche 

A STORY  of  primitive  people  and elemental  emotions,  with  Doro- 
thy Dalton  as  the  beautiful 

gypsy  girl.    A  picture  unusual  in  set- 
ting, in  characters  and  in  plot. 

Remember  Charles  de  Roche,  that 

good  looking  leading  man  you  saw  in 

"Spanish  Jade"?  He's  been  engaged 
to  play  the  lead  in  support.  Watch 

this  one.    It's  a  wonderful  story! 
brom  the  Pictorial  Review  story  by  Konrad  Bercovici 

Scenario  by  E.  Lloyd  Sheldon 
Directed  by  Victor  Fleming 

Ct  (paramount  (picture 



Jesse  L. Lasky 

presents 

JACK  HOLT in 

The    Tiger's  Claw 

Directed  by  JOSEPH  HENABERY 

TIGER  hunts,  East  Indian  magic,  native 

dances,  authentic  East  Indian  ~J  colorful 

settings  and  a  virile  he-man  love  story  of 
thrilling  adventure  for  Jack  Holt.  This  one  is 

rich  fare  for  film  lovers  and  will  be  a  sensa- 

tional success  wherever  shown.  It  is  one  long 

thrill  and  will  be  magnificently  produced  with 

a  great  supporting  cast  including  Eva  Novak, 

Bertram  Grassby,  Alice  Pringle. 

By  Jack  Cunningham 

C£  (paramount  (picture 

^j|K?,E<lMOUS  pjjWEBS  1ASKY CORPORATION  ffijM^'. 
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Jesse  L  LasNy  presents 

Walter  Hiers 

in 

"Mr.  Billinqs 

Spends  
His 

Di
me
" 

with 

Jacqueline  Logan 

TJERE'S  Walter  Hiers  as  you've 
always  longed  to  see  him — in  a  role 

that  gives  him  full  opportunity  for  his 

inimitable  fun-making.  All  the  fans 

who  have  shrieked  with  glee  at  his  an- 
tics will  shout  with  joy  when  you  make 

this  announcement.  It  is  a  rapid-fire 
comedy  from  the  unusual  story  in  the 
Red  Book. 

By  Dana  Burnet 
Directed  by  Wesley  Ruggles 

Screen  play  by  Albert  Shelby  LeVino 

(2  CparamountQidure 



WITH 
BETTY  COMPSON 

andCONWAY  TEARLE 

ADOLPH    ZUKOR.      PRESENTS  A 

George  Fitzmaurice 
PR.ODXJT    C    T   I    O  N 

u 

hejlustie
  of'JZ'dhA

 

THE  enthralling  and  unusual  sto
ry  of  a 

lady's  maid  who  won  the  love  of  a  famous 
statesman.  As  it  deals  with  life  in  the 

highest  circles,  it  gives  Fitzmaurice  opportunity 

for  marvelous  sets  and  gowns.  The  two  stars 

are  cast  in  roles  particularly  suited  to  them. 

Miss  Compson  has  a  role  ideally  suited  to  her  as 

has  Mr.  Tearle.    This  one  is  a  de-luxe  special. 

By  Cosmo  Hamilton 
Scenario  by  OuidaBcrgere 

d  (paramount  Qpicture 
EAMO1.  ?  PLVt  LRS  L»>K>  CORPORATION  ̂ jfc^ 
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HAMILTON  THEATRICAL 

CORPORATION   PRESENTS  A 

PENRHYN  STAN  LAWS 

PRODUCTION 

Polji  Negri 

IN  HER  SECOND  AMERICAN  PRODUCTION 

"DECLASSE" Supported  by  Elliott  Dexter 

CC  Q>ammounl Qicture 

r~PHIS  is  an  elaborate 
production  of  Ethel 

Barrymore's  greatest  stage success  which  was  a 

sensation  all  year  long  at 

the  Empire  Theatre,  New 
York. 

X  TO  actress  has  ever  had 

r  ̂   a  role  so  full  of  emo- 

tional and  dramatic  possi- 

bilities, and  Pola  Negri  is 

ideal  for  the  part. 

Made  in  America  by  one  of  Amer- 

ica's greatest  directors.  From  the 

play  by  Zoe  Akins. 

PACE  TWENTY- SEVEN 



I6EBE  DANIELS 

MAY  McAVOY 

AGNES  AYRES 

LILA  LEE 

tACOUELINE LOGAN 

The  Box-office 
Sensation  of  1923! 

JESSE    L.'LASKY  PRESENTS A  JAMES  CRUZE  PRODUCTION 

"HOLLYWOOD" 
Based  upon  the  novelette,  "  Hollywood,  and  the  Only  Child"  by  Frank  Condon 

WITH  A  CAST  INCLUDING 
ALL  THE  STARS  ON  THIS  PAGE  AND  OTHERS 

Paramount  is  making  this  story — a  comedy-drama  about 

a  girl  who  tried  to  get  into  the  movies,  but  didn't — with a  cast  that  when  listed  will  be  a  duplicate  of  the  top  sheets 
of  the  Lasky  Studio  payroll. 

Angela,  the  heroine,  is  the  counterpart  of  a  million 
American  girls,  and  she  goes  to  Hollywood  to  try  to  get 
into  pictures .    There  is  melodrama,  love,  mystery,  humor. 

She  leads  a  life  that  a  million  girls  will  envy,  that  will 
make  every  motion  picture  patron  laugh  and  thrill. 

There  have  been  hundreds  of  successful  plots  laid  in 
New  York,  but  not  one  in  Hollywood.  And  Hollywood  is 
the  most  interesting  city  in  the  world. 

This  production  shows  "everything  and  everybody." 
The  leading  characters  will  be  prominent.  But  the  sup- 

porting cast  will  be  so  important  and  so  large  that  no 
thealre  on  earth  will  have  enough  electric-  lights  to  announce 
all  of  the  names. 

There  will  be  no  propaganda,  no  expose  of  the  secrets 
of  picture-making.  It  is  not  a  moving  picture  tour  of 
Hollywood.    It  is  a  real,  fast  moving  story.   And  the  cast! 

Just  about  everybody  big  that  you  can  think  of. 

Directed  by  the  man  who  made  "The  Old  Homestead  ." 

Without  any  question,  "Hollywood"  will  be  the  box- office  sensation  of  1923! 

CI  (paramount  (picture 

LEATRICE  JOY 

CONRAD  NAGEL 

THEODORE 
KOSLOFF 

BETTY  CON  IPS 

HOLT 

ANDA  HAWLE 

LOIS  WILSON 
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Cosmopolitan  Corporation 
Presents 

A  MODERN  "Monte  Cristo"— with  twice  the  thrills  of  the  old 

one.  Barrymore,  as  the  man  who, 

supposed  dead,  returns  with  a  fabu- 
lous fortune  and  wreaks  vengeance  on 

his  enemies,  gives  one  of  the  screen's 
greatest  portrayals.  Alma  Rubens 
is  tremendous.  The  staging  is 

magnificent,  over  a  hundred  thou- 
sand dollars  having  been  spent  for 

art  treasures  specially  for  this  pic- 
ture. A  best  seller  by  one  of  the 

most  popular  of  modern  authors. 

By  Marie  Corelli 
Directed  by  Alan  Crosland 
Scenario  b\>  Frances  Marion 

I 
J  FAMOUS  PLAYK RS  LASKY  CORPORATION  £jj -  A.  DO  LP*  ZUKOO  c- 

EN  DETTA 

with  Lionel  Barrymore 

and  Alma  Rubens 

A  Cosmopolitan  Production 

*  (X  (paramount  Q>icture 

INE 



homosjHei in  ±S 

*T^HIS  story  was  specially  written  for 

Meighan  by  R.  G.  Kirk,  famous  as  a 

Saturday  Evening  Post  writer  of  dramatic 

tales  laid  in  steel-mills.  The  picture  is  un- 

usual in  locale  and  in  theme,  intensely 

dramatic,  and  gives  Meighan  the  finest  role 

he  has  had  since  'The  City  of  Silent  Men." 

By  R.  G.  Kirk 
Directed  by  Alfred  Green 
Scenario  by  Percy  Heath 

(X  (paramount  (picture 
iasr 
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ADOLPH    ZUKOR  ....  PRESENTS 

nes  Jiyres 

The  Beautiful 

Adventure" 

WITH 

From  the  play  by  R.  deFlers, 
C.  A.  deCaillavet  and  Etienne  Rey. 

Directed  by  Paul  Powell 

DAVID  POWELL 

A GREAT  title  and  an  ideal  com- 
bination in  this  delightful  ro- 

mance. It  is  a  modern  love  story 
that  will  move  and  thrill  even  the 

most  hard-headed  audience.  A  hu- 
man, fast  moving  romance  and  one  of 

the  most  enjoyable  pictures  of  the 
season.  Made  from  the  Charles 

Frohman  successful  play  which  ran 
in  Paris  and  New  York  for  long 
seasons. 

(X  (paramount  Q>icture 
— —    §m 
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ADOLFH  ZUKOR  PRESENTS 

Betty 

COMPSON 

QAeWoman 

with, 

Four  Faces 

TN  this  Miss  Compson 

plays  a  clever  girl  crook 

who  is  hired  by  the  district 

attorney  to  commit  a  legal 

robbery.  There's  novelty 

for  you !  It's  by  the  author 

of  "Within  the  Law"  and 

'The  13th  Chair,"  and  has 
more  thrills  than  both  of 

them  together. 

It  will  be  enacted  by  a 

cast  of  favorites. 

By  Bayard  Veiller 

(X  (paramount  (picture 

EAMOiiS  PLAYERS' 
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JESSE  L.LASKY 

PRESENTS 

r-i 

M '*  in 

I  J 

At J  Ir 

in. 

"Bluebeard's 

Eighth  
Wife " 

TpHIS  tremendously  successful  French  comedy  makes  an  ideal 
vehicle  for  Miss  Swanson.  It  is  a  modern  story  of  a  French 

girl  who  marries  an  American,  and  it  is  filled  with  startling  situa- 
tions. The  story  calls  for  the  ultimate  in  daring  gowns.  This 

will  be  a  great  big  special  de-luxe  production. 

This  "Bluebeard"  is  a  modern  millionaire,  whose  wife  decides  to 
hold  him — and  does,  by  the  most  amazing  stratagems  imaginable. 
The  play  has  just  closed  after  a  record-breaking  year  on  the  road. 
In  New  York  it  did  capacity  for  six  months. 
It  promises  to  be  a  screen  sensation,  with  a  title  that  means  money. 
Conrad  Nagel  is  the  leading  man. 

A  SAM  WOOD  PRODUCTION 
Scenario  by  Monte  M .  Katterjohn 

From  Charlton  Andrews'  adabtation  of  Alfred  Savoir's  play 

(X  paramount  picture 
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William  deMiLLE 

ADOLPH  ZUKOR    PRESENTS  A 

PRODUCTION 

"ONLY  38 

WITH 

Elliott  Dexter  George  Fa wcett 

May  McAvoy  and  Lois  Wilson 

Y\/"ILLLIAM  deMILLE  is  at  his  best  in  this  story 
of  a  mother  whose  youthful  gaiety  shocked  her 

own   children.      It   is  a    delightful,  wholesome 

comedy,  that  will  bring  laughs  and  chuckles  and 
tears.    The  cast  is  remarkable.    Miss  Wilson 

is  better  than  ever  before.    Dexter  has  the 

finest  role  he  has  had  in  years  and  Miss 

McAvoy  will  duplicate  her  success  in 

"Clarence."    Laughs,  sentiment  and 
pathos  combined    in  a  play  of  life 

as  we  all  know  it. 

By  A.  E.  Thomas 

Suggested  by  a  story  by 
Walter  Prichard  Eaton 

Screen  Play  by 

Clara  Beranger 

(X  (paramount  (picture 



j_ JERE'S  a  star  combination  that means  money  anywhere,  in  a 

play  which  has  been  sensationally 
successful  on  the  New  York  stage, 

and  is  ideally  suited  to  filming. 

JESSE  L.LASKY  PRESENTS 

Bebe  Daniels 
and 

Bert  Lytell ^  IN 

CJhe  fexciters 
A/fISS  DANIELS  has  never  been 

more  delightful  than  as  this  girl 

whose  life  was  a  search  for  excite- 

ment. And  Lytell  as  the  handsome 
detective  will  make  thousands  of  new 

admirers.  It's  a  flapper  story  with  a 
different  twist — a  melodrama  and  a 

comedy  in  one. 

By  Martin  Brown 
Scenario  by  Edmund  Goulding 

(X  ̂ paramount  (picture 
^FAMOUS  PLV,  LRS  1ASK1  CORPORAnON  Wjjjlfciy -  "*H—  —  gggg' 
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A  RAPID  fire  comedy 

in  which  Wally,  on 

a  wager,  disguises  as  a 

burglar.  Then  he  gets  a 

real  burglar  to  help  him, 

and  this  starts  a  series  of 

screaming  situations.  A 

farce  with  real  romance 

and  drama  in  it. 

By  John  Stapleton  and  P.  G.  Wodehouse 

Screen  play  by  Albert  Shelby  LeVino 
Directed  by  Wallace  Worsley 

(X  (paramount  (picture 

Jesse  C Caskij 

WALLACE  REID 

"A  Gentleman  "of  Leisure' PAGE  THIRTY-SB? 



JESSE  L .  LASKY 
PRESENTS 

Children  ofjazj^ 

Nita  Naldi ,  Jacqueline  Logan, 

Conrad  Nagel   Robert  Cain 

"P  VERYBODY'S  talking  these days  about  the  difference 

between  the  young  folks  of  today 

and  of  yesterday.  Here's  a 
bright  and  unusual  comedy  con- 

trasting the  two  generations. 

As  jazzy  as  its  title,  with  a  super- 
excellent  cast.  Stanlaws  at  his 

best,  in  a  drama  that  parents 
and  children  will  want  to  see  two 

or  three  times — and  talk  about 
for  weeks. 

By  Harold  Brighouse 

CC  (paramount Q>idure 



By  Jack  Bechdolt 

ADOLPH  ZUKOR  PRESENTS 

Dorothy  Dalton 

vo? 
 Boun

d" 

MISS  DALTON  has  the  role  of  a  girl 

who  lives  alone  on  a  tiny  island. 

Her  peace  is  broken  by  the  arrival  of  a 

desperate  criminal  and  his  pursuers.  How 

the  heroine  brings  the  murderer  to  justice 

and  saves  the  man  she  loves,  makes  one 

of  the  most  dramatic  and  exciting  melo- 
dramas ever  screened.  The  star  never 

had  a  role  richer  in  emotional  possibilities. 
Directed  by  Victor  Fleming 

Scenario  by  E.  Lloyd  Sheldon 

jWljK  FAMOUS  Pl\1  FftS-tASM  COMK>RATin\ 

I  picture 
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Adolph  Zukor  presents 

ALICE 

BRADY 

113 

The  Snow  Bride 

A  NORTHERN  picture  unlike 

any  you've  ever  seen.  The 
greatest  avalanche  thrill  ever  put  in 

pictures.  Alice  Brady  in  a  part  she 

can  play  to  perfection.  A  love  story 

of  two  young  people  who  become  in- 
volved in  the  death  of  the  villain  and 

who  are  saved  in  the  most  unusual 

manner  ever  put  on  the  screen. 

Screen  Play  by  Sonya  Levien  from  the  story 
by  Sonya  Levien  and  Julie  Heme 

Directed  by  Henry  Kolker 

CC  (paramount  Q>icture  ̂  



Jesse  L.  Lasky 

presents 

4? 

JACK  HOLT 
and 

AGNES  AYRES 

in  Peter B.M/ne's  story 

^/he  light  to  /eeward 

THE  author  of  "While  Satan 

Sleeps"  has  written  a  sea 
story  with  a  tremendous  punch 

in  "The  Light  to  Leeward."  The 
two  stars  appear  in  splendid  roles 

and  make  an  ideal  combination. 

Scenes  of  shipwreck,  battles  with 

the  elements,  amazing  rescues, 

provide  thrill  upon  thrill. 
is 

Directed  by  Joseph  Henabery 
Scenario  by  Jack  Cunningham 

<X  (paramount  (picture 

ilrj^Bfrj'?  FAMOUS  pl.We.rs  lvsk-y  (  urpqr  \  rips  '-^^^1^^^.*- 

PAGE  FORTY 



High-class  Romantic  Melodrama 

Is  more  popular  to-day  than  ever — both  on  the  screen  and  on  the  stage.  And 

for  all  classes  of  the  public  in  all  sections  of  the  country  the  big  entertain- 
ment hits  are  melodramas. 

Jack  Pickford's  "Garrison's  Finish  " 

Is  just  as  chock-full  of  thrillingly  melodramatic  scenes  as  any  well-made 

picture  can  be.  And  there's  also  a  corking  love  story,  wonderful  racing 
scenes,  beautiful  horses  and  still  more  beautiful  women,  spendid  acting  and 

perfect  photography. 

Everything  For  Every  Audience 

JACK  PICKFORD //? 

GARRISON  5  FINISH 

Haxed  on  W.  J3.Tr!>  Jercfusons  novel  of  the  same  name 

Supervision  and  screen  version  by  Clmer  J-farris' 
Direction  by  QrthurJZosson  Photography  by  Maro/d jQosson 

QlHed  Producers  and  Distributors  Corporation^ 
72$  Seventh  Guenue,  Mew  C/ork  City 

—QJiranch  Office  located  in  each  United  artists  Corporation  Cxchanqyi— 
It's  all  here 

Melodrama 

Adventure 

Romance 

Mystery 

Intrigue 

Revenge' 



DIATE  BOOKING 

D.W.GRIFFITHJ 

Great  spectacle  as  shown  on  Broadway. 

The  same  New  York  presentation  that  drew 

150,000  people  in  two  weeks. 

Now  booking  in  New  York,  Pennsylvania,  Michigan,  Indiana,  New  Jersey, 

Maryland,  Massachusetts,  Oklahoma,  Arkansas,  Texas,  Mississippi, 

Louisiana,  Alabama,  Tennessee,  Florida,  Georgia,  South  Carolina,  North 

Carolina,  Virginia  and  Kentucky. 

united. -Armrnr  corporation 
MARY  DICKFOR.D    -CHARLIE  CHAPLIN  •   DOUGLAJ"  FAIRDANKJ"  •  D.  V.  GRIFFITH UIR.AM  aociamj:  phe^idetnt 
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^One'^^mS'^wht 99 
;i^^^^^^Mppls';genuinely  up-to-date  mystery  picture  ever  filmed. 
JI^B™/  °^  l°ve'  laughter  and  thrills.    A  frantic  1se%rch  for  a 

SM^^KIi'11         g  half  million  dollars.   Stealthy  figures  and  peering  eyes, 
^^^^^■pl/iyii^ug  panels  and  secret  doors.  The  funniest  black-face  come- 
j^^^^^M  dian  possible.   And  a  tremendous  storm  scene  as  a  gorgeous, 

!^^^^^^^^K^txac  climax. 

is  of  the  Storm, 99 
A  Griffith  picturization  of  the  famous  "The  Two  Orphans"  Is  the 

P  for  a  historically  accurate  presentation  of  the  titanic 
eavals  of  the  French  revolution.    The  sweetest  love  story 

of  all  history.    Scenes  of  pagan  splendor  among  the  aristocrats 

as  the  rabble  riots  for  bread.  The  "great  ride"  as  a  Griffith  climax. 

Down  East, 99 :t  among.th,^  (inost  popular  pictures  D.  W.  Griffith  ever 
made.  Melodrama  and  romance;  comedy  and  adventure;  box- 

office  certainty  everywhere  every  time.  A  cast  beyond  criti- 
cism or  comparison.  A  picture  for  the  small  town  theatre  as 

well  as  the  big  city.  And  there's  the  Griffith  thriller  in  the 

ff jfb*m  of  a  smashing' ice  scene.  ^"f$i'.\ 

uly  Griffith  feature  in  every  sense  of  the  word,  picturing 
the  famous  Limehouse  district  of  London.    A  tenderly  beauti- 

ful love  story  for  the  romantically  inclined,  plus  mystery  and 

.  ,j|^^^^gpodrama  as  only  Griffith  I  transfers  to  the  screen. 
eat  director  is  at  his  best  in  this  picture  of  beauty  in 

v|HM,dst  of  squalor. 

'Thei         mer, " 

>m  all  phases  of  picture-making, 

he  gamut  of  all  the  human  emo- 
•giveness.  Superb  settings  on  a 
photography  showing  a  battle  to 

the  death  deep,  deep,  in  the  water  at  the  foot  of  a  towering 

cliff. '  A  real  thriller. 

"  Broken  Blossoms* 
The  most  artistically  beautiful  picture  this  master  producer 

ever  filmed,  with  .  realf Imer^nment  for  all  classes.  Not  a 

"high-brow"  picture,  but  a  tremendous  melodrama  of  the 
London  Limehouse  district,  with  a  love  story  so  tenderly  told 

as  to  bring  tears — teats  that  wash  away  sadness  and  make 
beauty  seem  more : 

6  The  White  Rose, 

'  Now  ■  in  course  ■  oil 

■r.  Griffith  triumph 
il  story  that  ru: 

tions— love,  hate,  revenge, 
trop  th  marvelk 

UNITED  / 
MARY  DICKTOP.O    •  CUAR.UE  C 

NATION 



"Tess  of  the  Storm 

Country" 
Mary  Pickford's  brand  new  produc- tion of  her  famous  cinema  classic. 

Not  a  re-issue,  nor  a  revival,  nor  a 
revamped  picture,  but  entirely  new 
from  beginning  to  end.  A  new  and 

vastly  more  beautiful  "Tess  of  the 
Storm  Country"  for  a  tremendously 
new  public  that  has  come  into  exist- 

ence since  the  original  picture  was 

made.  The  exhibitor's  golden  oppor- 
tunity. The  crowning  achievement 

of  Mary  Pickford's  career. 

"Through  the  Back  Door" 

A  typical  Mary  Pickford  attraction  with  an  excep- 
tionally wide  appeal  to  all  classes  of  theatregoers. 

Has  won  praise  wherever  played  as  a  big  business 

getter. 

"The  Love  Light" 

A  Mary  Pickford  picturization  of  a  beautifully  and 
tenderly  romantic  story  that  has  added  many  new 
admirers  to  this  ever  increasingly  popular  star  and 

producer. 

"Little  Lord 

Fauntleroy" 
Mary  Pickford  as  the  Little  Lord  and 
in  the  dual  role  of  Dearest  proves 

herself  the  greatest  of  all  stars — big 

enough  to  play  the  Mother's  heart and  tiny  enough  to  portray  the  young 

boy.  She  is  incomparable  in  this  dual 
role.  Here  is  the  touching  appeal  and 

quaint  humor  of  a  story  millions  have 

read  and  re-read  and  still  are  reading; 

exquisite  beauty  in  the  entire  produc- 
tion. A  picture  that  has  won  the 

heart  of  every  person.  A  tremen- 
dous box-office  attraction. 

"Suds" 

There  is  more  Mary  Pickford  comedy  in  this  picture 
than  in  the  ordinary  feature.  And  with  it  there  is  a 
story  that  will  please  any  audience. 

"Pollyanna" 
The  picture  of  gladness  and  happiness  that  has  made 

money  for  exhibitors  who  have  advertised  and  ex- 

ploited it.    One  of  Mary  Pickford's  best  roles. 

"Douglas  Fairbanks 

in  Robin  Hood" 
The  picture  that  has  created  a  furore 
everywhere  and  that  is  now  being 

snapped  up  by  exhibitors  who  want 
to  make  big  money.  Tremendous 

drama;  gorgeous  spectacle;  stupen- 
dous scenes  of  regal  splendor  as  a 

setting  for  the  age-old  story  Robin 

Hood  and  his  merry  bandits.  Chiv- 
alry and  Romance,  Adventure  and 

Courage.  Douglas  Fairbanks  as  the 
romantic  lover  is  supreme  in  this 

great  feature.  And  he's  also  su- 

preme as  the  great  "Doug"  Fairbanks. 

"The  Mark  of  Zorro 

A  typical  Fairbanks  picture  wherein  intrigue  is  de- 
feated by  chivalry  and  courage.  Every  foot  of  it 

filled  with  thrills.  And  there  is  a  wonderfully  ap- 
pealing love  story,  too.  One  of  the  best  from  the 

box-office  standpoint. 

y  t 

The  Nut" This  Fairbanks  feature  has  a  long  record  as  a  proved 
business  getter  and  business  builder. 

"The  Three 

Musketeers" 
A  vividly  realistic  picturization  of 

the  great  D'Artagnan.  most  popular 
and  most  widely  known  hero  of  that 

famous  Dumas  story,  "The  Three 
Musketeers,"  a  story  that  millions 
have  read  and  that  still  stands  as  one 
of  the  most  celebrated  novels  ever 

written.  A  most  human  screen  story 

of  these  favorites  of  all  ages — Athos, 
Porthos,  Aramis,  and  last,  but  not 

least  —  D'Artagnan!  One  of  the 
greatest  of  Fairbanks  attractions. 

"Mollycoddle" 

A  story  of  a  rich  youth  who  seemed  easy  but  who 
turned  out  to  be  anything  but  a  mark. 

"When  the  Clouds  Roll  By" 

One  of  the  best  of  Fairbanks'  picture  bets.  A  most 
diverting  plot  and  a  genuine  story. 

"His  Majesty,  The  American" 
Not  a  dull  minute  in  it,  and  a  picture  that  has  made 
a  lot  of  box-office  cash. 

UNITED  AOT\STS  CO^DOQATION 
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"One  Exciting 

Night" 
The  greatest  mystery  picture  ever 
filmed  and  a  Griffith  feature  that  has 

everything  in  it  for  any  class  of  audi- 
ence anywhere.  There  is  love,  ten- 
derly beautiful:  laughter  to  the  point 

of  uproarious  comedy,  mystery,  with 

peering  eyes,  peeping  figures,  and  the 
search  for  half  a  million  dollars  in 

booty;  all  the  thrills  of  a  Griffith  cli- 
max in  the  form  of  a  storm  scene 

that  lifts,  grips,  holds.  Adventure! 
Mystery!    Plus  Comedy! 

"Orphans  of  the 

tc 

The  Birth  of  a  Nation" 

This  great  Griffith  spectacle  now  ready  for  imme- 
diate booking  through  United  Artists  in  twenty 

states.  Get  the  details  from  your  local  exchanges. 
A  proved  money  maker. 

"Way  Down  East" 

One  of  the  greatest  of  Griffith  features.  Here  is  a 

plot,  story  and  production  of  the  kind  that  this  great 

producer  makes  best.  Has  been  sure-fire  wherever 
it  has  played. 

Storm
" 

The  sweetest,  greatest,  most  perilous 
love  story  of  all  history  filmed  as  only 
a  Griffith  can  do  it,  plus  the  dynamic 

upheavals  and  the  turbulent  scenes  of 

the  French  Revolution.  The  strug- 
gle between  the  starving  poor  and 

the  feasting  rich;  scenes  of  pagan 

splendor  at  royal  fetes ;  the  great  Tri- 
bune of  Justice;  and  the  typical  Grif- 

fith thriller  in  the  great  ride  to  the 

guillotine.  A  picture  of  marvellous 
beauties. 

"Dream  Street" 

A  sweetly  beautiful  love  story  blooming  in  the  Lon- 
don slums.    A  wonderful  picture. 

"The  Love  Flower" 

South  Sea  islands  form  the  setting  for  this  splendid 
film,  with  thrills  to  the  very  end. 

"Broken  Blossoms" 

Artistically  beautiful  and  romantically  great.  The 
last  word  in  photography  and  settings. 

"A  Tailor  Made  Man" 

Charles  Ray  at  his  best  in  the  best  and  biggest  feat- 
ure he  has  ever  made.  A  great  story,  a  great  title, 

big  exploitation  possibilities. 

"Disraeli" 

A  George  Arliss  feature  that  pictures  the  biggest 

love  of  all — the  love  of  a  man  for  his  mate.  A  truly 

great  film. 

tt 

The  Man  Who  Played  God" 
The  picture  that  proves  George  Arliss  to  be  a  real 
business  builder  for  any  theatre.  A  film  that  makes 
money  for  the  exhibitor. 

"Fair  Lady" 

Thrilling  melodrama  from  Rex  Beach's  popular 

novel,  "The  Net."  Has  a  wide  appeal.  Love,  ad- 
venture, mystery,  revenge  and  intrigue. 

The  Ruling  Passion ty 

The  incomparable  George  Arliss  in  a  most  pleasing 
comedy  drama  role.  A  film  that  makes  friends  for 
star  and  theatre. 

"A  Doll's  House" 

The  ever  popular  Nazimova  in  a  screen  version  of 

the  stage  play  she  popularized. 

"The  Iron  Trail" 

A  Rex  Beach  story  of  the  frozen  North,  and  a  pic- 
ture with  a  punch  and  lots  of  thrill. 

it 

Carnival" 
A  Harley  Knoles  production  showing  the  riot  of  joy 
during  carnival  days  in  Venice. 

Rom 
ance 

The  picture  that  made  Doris  Keane  famous.  A  splen- 
did plot  and  story  abounding  in  love,  adventure  and 

with  plenty  of  action. 

"Down  on  the  Farm" 

A  Mack  Sennett  feature  that  is  sure-fire  in  almost 

every  community.  A  big  picture  for  small  town 
exhibitors  everywhere. 

UNITED  AQXLTTJ'  CONDONATION MARY   DICKTOQ.D    •   CUAI3.LIE   CUAPLIN    •    DOUGLAJ"  CAItlDANKJ"   •   D  W  GniriTITU 



No  better  testimony  can  be  offered  than 

this  list  of  successful  runs — 

Portland,  Ore 
Seattle 
San  Francisco 
Boston 

New  York  City 
Albany 

Pittsburgh 
Baltimore 

Rochester 
Toledo 

Ft.  Wayne 
Detroit 

Grand  Rapids 
Birmingham 
Galveston 

Springfield,  111. 
Kansas  City 

Winston-Salem,  N 
Memphis 

Circle 
Winter  Garden 

Hippodrome 
Modern  Beacon 

Loew's  Circuit 

Majestic Triangle 

Picture  Garden 

Fay's 

Royal 
Palace 

Empire 

Orpheum 

Lyric Dixie 

Capitol 
Regent 

C.  Imperial 

Lyceum 

Charles  Miller  Productions 

presents 

The  man 

she  Brought 

ARLE  FOX  ♦  DtfRIS^MlLLER  and  FRANK  LoSEE 

A  STORY  OF  FEAR 

OVERCOME  BYA-» 

WOMAN'S  FAITH 

■  -  % 



Syracuse  Motion  Picture  Company 

presents 

ham  Standin 

TiflQT 

Oka 

T     T>  with  _ 

JLBarney  Sherry 

and 

Dorothy  Mackaill 
STORY  BY 

DEREK  BRAM 

L/IRECTED  By  HAMILTON  SMITH 
PhOTOORAPHEO  By   ARTHUR  CADWELL 

Foreign  Representative 
SIDNEY  GARRETT 

Physical  Distributors 
Pathe  Exchange n*c This  attraction  will  hold  up  to 

any  statements  you  make  re- 

garding i  t  s  entertainment value. 

Wyndham  Standing  gives  one  of  the  most  strik- 

ing performances  of  his  career  as  a  weak-kneed 
student  who  finds  his  manhood  when  taunted  with 

the  title  of  coward. 

Leading  support  is  given  him  by  Dorothy  Mac- 
kaill, who  won  much  praise  for  her  recent  work 

with  Mary  Alden  in  "A  Woman's  Woman."  Also 

featured  is  J.  Barney  Sherry,  lately  seen  in  "Till 

We  Meet  Again,"  "Secrets  of  Paris,"  etc. 
GUSTAV  VON  Seyffertitz,  the  villain,  was  an  out- 

standing figure  jn  "When  Knighthood  Was  In 
Flower,"  "Sherlock  Holmes"  and  "The  Face  in 

the  Fog." With  such  a  cast  interpreting  a  story  which  deals  with  the  arous- 

ing of  a  man's  instincts  from  timidity  to  raw  courage;  culminating 
in  a  fist  battle  which  vindicates  his  manhood,  and  closing  with  the 

fulfillment  of  a  wonderful  romance;  "The  Inner  Man"  is  one  of 
the  current  features  every  exhibitor  can  jot  down  as  a  good  bet. 

Playgoers  Pictures 



Jl  New
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We  announce  herewith  to  the  Exhibitors  of  North  America  a 

group  of  powerful,  ably-made,  popular  productions  of  character 
and  box-office  value;  each  picture  sold  alone  on  its  own  inde- 

pendent rating  in  keeping  with  its  true  value  to  the  theatre  that 
is  to  present  it. 

These  productions  constitute  our  releases  for  the  second 
quarter  of  the  1922-1923  season  and  again  assist  in  stamping 
American  Releasing  Corporation  as  one  of  the  three  big,  de- 

pendable national  distributors  controlling  sufficient  product  to 

supply  any  theatre's  complete  needs  for  feature-length  attrac- 
tions. 

The  variety  of  this  second  quarter's  output  is  equal  to  that 
of  the  biggest  factors  in  the  industry.  All  of  these  productions 
are  completed  and  already  in  or  on  the  way  to  our  branch  offices. 

"THE  BOHEMIAN  GIRL,"  Harley  Knoles'  tremendously 
beautiful  romance.  This  is  one  of  the  three  great  productions 

of  the  past  two  years.  It  ranks  with  "Robin  Hood"  and  "When 
Knighthood  Was  In  Flower."  A  cast  never  exceeded  in  any  pic- 

ture. Beautiful  Gladys  Cooper,  Ivor  Novello,  Constance  Col- 
lier, Ellen  Terry,  C.  Aubrey  Smith.  Griffith  has  just  signed 

Novello  for  his  next  big  special.  Novello  will  be  the  successor 
to  Valentino  in  popularity.  Gladys  Cooper  is  the  greatest  screen 
discovery  of  the  year.  Exhibitors  will  remember  Aubrey  Smith 

in  "The  Witching  Hour"  and  Novello  in  "Carnival."  Women fans  will  rave  over  him. 

'THE  GRUB-STAKE,"  Nell  Shipman's  tremendous  new 
drama  of  Alaska.  This  production  was  written  by  Miss  Shipman 
and  directed  by  Bert  Van  Tuyle,  with  Miss  Shipman  herself  co- 
directing.  The  splendid  cast  supporting  Miss  Shipman  includes: 
Alfred  Allen,  Walt  Whitman,  George  Berrell,  Hugh  Thompson, 
George  Hernandez  and  C.  K.  Van  Auker.  The  big,  basic  sit- 

uation in  this  picture  is  the  refusal  at  first  of  an  Alaskan 
gambler  to  grub-stake  a  Seattle  girl  for  a  trip  into  Alaska,  his 
later  decision  to  stake  her;  his  deception  of  the  girl;  his  trick- 

ing her  into  marriage;  the  effort  of  this  gambler  to  rid  himself 

of  the  girl's  father,  and  the  flight  of  the  girl  and  her  father 
through  the  Alaskan  wastes,  and  their  final  discovery  of  the 
famous  Lost  Valley  and  its  big  gold  desposits.  In  this  picture 
you  see  Alaska  in  all  of  its  primitive  wildness  and  rawness,  with 
the  biggest  and  truest  picture  of  the  country  that  we  have  ever 

seen  in  a  motion  picture.  It  has  the  "sourdough"  atmosphere 
in  every  inch  of  it  and  the  picture  will  stand  tremendous 
exploitation,  which  it  invites  and  encourages. 

"THE  MARRIAGE  CHANCE."  A  Hampton  Del  Ruth 
comedy  with  a  dramatic  shock.  A  finer  cast  in  one  picture  than 

some  distributors  have  in  a  year's  output.  Lovely  Alta  Allen, 
Milton  Sills,  Henry  B.  Walthall,  Tully  Marshall,  Mitchell  Lewis 
and  Irene  Rich.  Look  at  the  reviews  in  the  trade  papers.  Look 

at  Harrison's  Reports.  See  our  trade  advertisements.  Here  is 
a  surprise  picture  with  comedy,  melodrama,  mystery  and  a  cast 
to  brag  about. 

"THE  PRINCE  AND  THE  PAUPER,"  Mark  Twain's  im- 
mortal romance.  Pre-released  since  October.  At  its  Minnea- 

polis premier  week  of  November  19th  it  stood  the  town  on  its 
ear  and  received  tremendous  exploitation.   For  gross  we  predict 

WALTER  E.  GREENE,  /WtM F.  B.  WARREN,  Kicr/W'"' TRAM  MARK  REG.  U  S.  PAT.  OFF7CB 



Announcement 

that  this  picture  will  top  everything  you  have  played  recently 
in  public  satisfaction. 

"THE  DANGER  POINT,"  a  Halperin  Production,  directed 
by  Lloyd  Ingraham,  starring  Carmel  Myers,  Joseph  Dowling, 

(his  best  role  since  "The  Miracle  Man")  and  W.  P.  Carleton. 
The  story  of  what  happened  to  a  young  wife  whose  husband  was 

"too  busy  to  love."  See  the  fine  reviews  in  the  trade  papers. 
It  will  please  everywhere.  The  story  is  by  Victor  Hugo  Hal- 
perin. 

"THAT  WOMAN,"  starring  beautiful  Catherine  Calvert  and 
directed  by  Harry  O.  Hoyt.  An  F.  C.  Mims  production.  An 
excellent  supporting  cast  around  an  extremely  handsome  star. 

The  story  of  a  stage  beauty  who  married  a  millionaire's  son  and 
went  through  hell  to  prove  that  she  really  loved  him. 

"AS  A  MAN  LIVES,"  an  Achievement  Films  Production, 
directed  by  J.  Searle  Dawley,  with  an  all-star  cast,  Robert  Fraser, 
Gladys  Hulette,  Frank  Losee.  A  powerful  romantic  action- 
drama,  with  a  melodramatic  wallop.  Filled  with  exploitation 
possibilities  and  sure  to  get  money  for  exhibitors. 

"THE  WEB  OF  THE  LAW."  A  Gibson  and  Dyer  Ranger 
Production,  directed  by  Tom  Gibson.  The  story  of  a  Texas 
ranger  who  rounds  up  his  gang  of  train  bandits.  This  is  a 
fast  story  of  its  kind  and  type,  sold  on  a  fair  sales  schedule. 

"MILADY."  Right  where  Fairbanks'  "Three  Musketeers" 
ended  at  the  final  fade-out,  this  wonderful  production  begins. 
It  is  a  tremendous  romantic  melodrama  by  Dumas  junior  and 

the  heroine  is  the  villainess  of  "The  Three  Musketeers."  Any 
exhibitor  who  ever  did  big  business  with  "Musketeers"  will 
clean  up  with  "Milady,"  which,  in  some  ways,  is  a  better,  bigger, 
more  thrilling  drama  than  the  Fairbanks'  story.  Put  all  your 
pep  and  ginger  behind  smashing  this  over  big.  This  is  a  big 
Diamant-Berger  production  of  romance,  intrigue,  loyalty, 
treachery. 

"A  SON  OF  THE  DESERT,"  by  Wm.  Merrill  McCormick. 
An  F.  W.  Kraemer  Production,  featuring  Marin  Sais,  supported 
by  Wm.  McCormick  and  Robert  Burns.  This  picture  is  released 
on  a  moderate  sales  schedule,  with  a  large  exhibitor  patronage 
awaiting  it  in  certain  first  run  houses  and  for  the  neighborhood 
houses  at  all  points. 

"ONE  MILLION  IN  JEWELS."  A  J.  P.  McGowan  Produc- 
tion, written  and  directed  by  Mr.  McGowan.  A  fast,  vigorous, 

surprising  story  of  an  attempt  to  smuggle  into  America  the 
Russian  crown  jewels.  A  splendid  cast  comprising  Helen  Holmes, 

Mr.  McGowan  himself,  as  "Burke  of  the  Secret  Service,"  Elinor 
Faire,  Charles  Craig  and  half  a  dozen  other  widely  known 
players.  This  picture  was  photographed  in  New  York  City, 
Havana,  Cuba,  Key  West  and  Miami.  The  story  has  all  the 
old  thrill  that  has  made  McGowan  pictures  popular  with 
exhibitors.    Produced  by  William  B.  Brush. 

"VENGEANCE  OF  THE  DEEP."  An  A.  B.  Barringer  Pro- 
duction,  made  in  Honolulu  and  Los  Angeles.  A  big  cast  includ- 

ing Ralph  Lewis,  Virginia  Brown  Faire,  Maida  Vale,  Van 
Mattimore  and  Harmon  MacGregor.  Your  exhibitors  are  going 
to  be  delighted  with  the  thrilliiig,  under-water  episodes  of  this 
fine  melodrama  that  pack  a  terrific  wallop. 

American 
RELEASING  CORPORATION ™»  Etta  ;  i  —  itol  Sii. 

WALTER.  &  GREENE,  JWml  F.  B.  WARREN,  Yia-PmUait TRADE  MARX  REG.  U.  £.  PAT,  OFFICE 

* 



This  is  the  greatest  cast  ever  assembled  for  one  picture 

MARSHALL  NEILA
N'S 

supreme  motion  picture  achievement- 

The  Strangers'  Banquet Written  by  Donn  Byrne 
Co-directed  by  Mnrshall  Wcilan  and  Frank  Urion 

Distributed  by  GOLDWYN  © 

m 

The  screen's  most  consistent 
director  of  box-office  successes, 

producer  of  "Penrod,"  "Daddy 

Long-legs,"  "The  River's  End," 

"Dinty,"  "Fools.  First,"  "Don't 

Ever  Marry,"  "Go  and  Get  It," 

"Bob  Hampton  of  Placer." 

Offers  through  Qoldwyn 

His  Supreme 

Motion  Picture  Achievement 

Goldwyn  is  twenty-four  sheeting 



THE  Greatest  Picture  Bar  None 

the  Screen  Has  Ever  Offered! 

THE  Picture  the  Industry  and 

the  Public  Has  Long  Awaited* 

ihe  Strangers" Banquet  and  The  Christian 



/ 



December  30,  1922 EXHIBITORS    TRADE  REVIEW 13 

ARROW 

PICTURES 

LEAD 

AS  MONEY  MAKERS 

ANY  INDEPENDENT 

EXCHANGEMANf 

IN  AMERICA 

CAN  TELL  YOU 

ABOUT  THEM 



14 EXHIBITORS    TRADE    REVIEW      Volume  13.    ISumbSr  5  1 

• 

#  • 

for  THE/E  CONING  Bl 

BOOTH 

TARKINGTON'
S Masterpiede 

BriSdilla 

DEAN 

leflame 

A 

HOBART  HENLEY 
PRODUCTION 

Irom  one  of  Fiaaideslfod^saii 

Burnett's  gieatestnovefe 
A  HOBART  HENLEY 

PROTXJCTION 

The 

SHOCK! 

Cnaneg 

3>ire<ited  by 

"
B
O
M
 

by  ancL-s/itli 

TOTIVE'RSAIL 
SUPER -JEWEL 

DENNY 

^TthEa-qdeii  Stevenson  in 

NewLeatlier 

Pushers 

from  "the  famous  Stories  l>u 

Pirated     HAKKY"  POLLARD 
-UNTIVERSAL 

C£*LUER'S  SERIES 

XJJST  IVE  RSAL  PICT 

VIRG1N1AVMLI 

HOUSE  PETERS 

MATT  MOORE 

from -the  great  stage ; 

~inj  IAfcf<3DQNr  KddORMlCK 

HEGIHALDBAKECER 



,  ember  30,  1922 EXHIBITORS    TRADE  REVIEW 

15 

•    1  9
 

WHITE 

TIGER 
Starring 

PPISCILIA 

Dean 

Directed,  by 

JACK 

LONDON'
S 

Widely-diS<2u2Sed  story 

Abysmal 

Brute 

£  tarring* 

DENNY 
^Tith  Mabel  JulieimeSdatt 

AUDBAFT  HENLEY  PROD, 

AN 

PRODUCTION 

a£ 

BMJ 
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OUR  CREED 

Is  the  Independent  Producer  merely  a  source  of  supply  or  is  he  a  necessary  accomplice  to  a  mutually  successful  business.' 
It  must  of  necessity  be  our  undivided  object  to  foster  the  relationship  between  ourselves  and  the  staff  right  buyers 

to  that  point  where  they  will  say; 

"The  Independent  Pictures  Corporation  is  a  necessary  adjunct  to  our  business — ice  need  not  alone  their  product  but 
their  service."  B.  W.  R- 

To  The  State  Right  Buyer  and  Independent 

Exhibitor 

We  do  more  than  wish  a  Merry  Christmas  and  Prosperous 

New  Year — we  are  justified  in  prophesying  for  them  a  successful 

and  prosperous  1923.  If  all  those  who  acquire  our  new  series  of 

NICK  CARTER  Detective  stories  two  reels  each, 

Our  series  of  FAVORITE  STAR  PRODUCTIONS  of  two  reels each, 

And  our  series  of  IROQUOIS  PRODUCTIONS  of  five  reels 

each,  prosperity  is  not  a  lottery,  but  a  sure  and  logical  result. 

No  amount  of  conversation  and  stage  setting  can  take  the 

place  of  the  result  producing  co-operation  that  is  rendered  on  every 

one  of  the  productions  offered  by  us.  The  new  NICK  CARTER 

featurettes  are  specials,  if  there  ever  was  one. 

The  two  reel  FAVORITE  STAR  SERIES  with  Lillian  Gish, 

Blanche  Sweet,  Henry  Walthall,  Lionel  Barrymore,  Harry  Carey, 

and  Mae  Marsh  directed  by  David  W.  Griffith  are  box  office  mag- 
nets and 

THE  IROQUOIS  PRODUCTIONS,  the  first  two  of  which  are 

completed  and  titled  '  THE  DEVIUS  PARTNER"  and  "THE  VAL- 

LEY OF  LOST  SOULS,"  directed  by  Caryl  S.  Fleming  were  built 
for  entertainment  purposes.  In  addition  to  these  attractions  we 

will  shortly  announce  a  series  of  12  five  reel  superior  attractions, 

the  last  of  which  is  now  in  the  course  of  production. 

We  make  Productions  first  and  sell  them  afterwards  so  that 

the  Independent  Exchanges  and  Exhibitors  may  know  what  they  are 
buying. 

INDEPENDENT  PICTURES  CORPORATION 

Jesse  J.  Goldberg,  President. 

Loew  State  Theatre  Bldg., 
1540  Broadway, 

Phone  Bryant  3993 
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cannot  Forget  

^      Tlve  picture  was 
taken  in  the  midst 

of  a  for  es  t  fir  e  that 

charred  a  whole county 
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for  this  wolf/ 
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^JdaptedfycmEAROW  TITUS'S 

novel  TIMBER.  .^Directed,  by 
REGINALD  BARKER 

Scenario  by  J.  G.  HAWKS 

and  L .  G.  RI GBT 

METRO 

Qury  JiKperi-aL  Pictures  Old,.,  i 
out,  GreeLi,  ZBruta-in,.  Sirjpn 
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story  required  this, 
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It's  a 

bear, 

all  rig* 

Bull 

Montana 

in 

Glad  Rags 

'Presented  by 

Hunt  SU'ombei^ 

directed  by  HUGHIE  FAY 

"^Photographed  by  IRVING  RJES  Story  by 
RENE  RIVIERRE  and  HUNT  STROMBERG 

Supervised  by  HUMT  STHOMBER,G 



Udapted  bu  JOSEPH  FRANKLIN 
POLAND  frow.  CAROLINE  ABBOTT 

STANLEY'S  jamais  norel  A  MODERN 
MADONNA  .  . ,  Directed  oy 

JAS.WHOKNE  -Pkbgmphed  by JOHN  STUMAR .  cArtcLLvectioto 

hj  EARI  SIBLEY  .    .  . 

Ohe  critics  saw  this 



Hjour  audiences  will 

^ see  it,  too 
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To  All  My  Friends- 

In  the  profession,  among  the  exhibitors  and  in 

the  vast  army  of  motion  picture  lovers,  I  extend 

my  sincerest  wishes  for  a 

funforfttl  (Elfristmas 

attit  a 

jMappg  mb  prosperous  Ifer 

THOMAS  MEIGHAN 

P.  S.  Look  for  my  coming  Paramount 

Pictures:  "Back  Home  and  Broke,'9  by  George 

Ade,  and  "The  Ne'er  Do  Well;9  by  Rex  Beach, 

both  directed  by  Alfred  E.  Green. 



Pipe  Organs  on 

Trade  in  Your  Present  Instrument 

The  Fotoplayer  is  very  much 
better  than  I  ever  expected  it  would 
be.  A  noticeable  increase  in  my 
box  office  receipts  promises  excel- 

lent results  in  the  future. 
SunsetTheatre,  Tacoma,  Wash. 

The  Fotoplayer  which 
has  been  in  daily  use  at  The 
Empress  for  the  past  three 
years,  has  been  more  than 
satisfactory.  I  would  not 
think  of  exchanging  it  for 
an  orchestra,  and  the  ex- 

pense is  not  to  be  compared. 
The  Empress,  OUahoma  City 

I  feel  that  with  the  Style  No.  15  in  a  small  house, 
the  combination  is  as  near  perfect  as  could  be  asked. 

In  the  larger  house  I  am  using  one  of  your  big 
Fotoplayers  without  rolls  for  emergency  use.  My 
patrons  say  our  music  is  far  superior  to  that  rendered 
on  man}-  of  the  more  expensive  organs. 

Carters  Theatres,  Los  Angeles 

he  FOTOPLAYER 

exhibitors  to  render 

for  dramatic  effect  or  come 

5  The  FOTOPLAYER  ha 

the  field  of  picture  playing 

Brilliant  orchestral  and  ful 

obtained  by  hand  or  roll  pi 

?  FOTOPLAYER  installat 

music  cost. 

5  A  style  and  price  to  fit  ; 

5  Write  for  our  special  wii 

The  AMERICAN  PHO 

NEW  YORK  CITY 

1600  Broadway 

CHICAGO,  ILL. 

702  S.  Wabash  Ave. 



Easy  Payments 

Immediate  Shipment  Everywhere 

Fotoplayer  music  appeals  to 
people  of  good  taste. We  have  been  able  to  operate 
the  Fotoplayer  at  a  minimum  as 
compared  to  other  theatre  instru- ments. We  have  not  experienced 
any  difficulty  with  the  Fotoplayer 
mechanically  or  otherwise,  but  have 
gotten  ten  hours  service  every  day 
in  the  week,  365  days  out  of  the 

year. 

Bryant  Photo  Play  Company, 
Neie  York 

ecognized  by  enterprising 

fullest  musical  expression 

iccompaniment. 

:ablished  its  supremacy  in 

its  versatility  of  operation, 

ned  organ  effects  may  be 

is  a. positive  saving  in  your 

pit. 

plan  of  easy  payment. 

The  Fotoplayer  installed 
in  my  Acme  Theatre  is wonderful.  I  think  it  the 
greatest  musical  instrument 
on  the  market  and  fills  the 
bill  perfectly  for  both  vau- deville and  pictures  and 
brings  increased  business. Acme  Theatre, 

Qoldsboro,  N.  C. 

The  quickness  of  change  from  one  theme  of  music  to 
another  by  the  double  roll  system  makes  possible  a 
future  for  the  Fotoplayer. 

It  rills  the  bill  in  such  Theatres  as  the  Century  in 
Jackson,  Miss.,  like  no  other  form  of  music  I  know  of. 

Saenger  Amusement  Co.,  New  Orleans,  La. 

ro  PLAYER  CO. 

SAN  FRANCISCO,  CALIF. 

109  Golden  Gate  Jive. 

4 

■■■     &  X 
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nnouncm 

Powerful 

Pictures 

Jrom  Book&  by  Our 

Greatest  Juthors: 

EPhillips  Oppenheim 

A  S  M*  Hut  chin  s  on 

Thomas  Cobb 

George  W.  Dewhurst 

E  .Temple  Thurston 

"SUNKEN  ROCKS" 

"TANSEY" 

"BARGAINS" 

"Once  Aboard  The  Lugger" 

"THE  KINSMAN"  "ALWY
N" 

"COBWEBS"  "REPUTATION" 

WIRE< 

J^ro  auctions 

1017-18  gtoiyBl^.  Los  Angeles,  Cal 



EXHIBITORS  LOOKED 

' — Tf/EN  BOOHED 

TOPICSo'««DAr   AESOPS""  FABLES 

WORLD-WIDE  WIT  WORLD  FAMOUS  STOP IES 

gmpH
s1 

romif
ia 

Pre??of  ihe  Wbr/a 

Timely  Up -4o4fiQ- Minute 

C&ugte  far  all   

WORLD  FAMOUS  STOGIES 

funny  liti(e  Screen 
Stories  with  Qeaf  P/otv 

^Xntrdudience?  wz//  emoy  ike 
/Iniics  of -the  Funniest  Cartoon? 

ever  created.  Prawn  By  Paul  Terry 

Backed  by  2600 year? 

 ^of  Jldperf-mn^ 

ProducQd  by  Produced  by  ̂ V^h 

TIMELY  FILMS,  INC.      FABLES  PICTURES/!^ 

Paface  TKcatrc  Annex 

is 62  Broadway  New  York  Citu 

m 
 Pafhe' 

vE/  Distributors 
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LOVD 
 <w 

J\ivcJ  dlivM—Stan  Casl— 

TVo  ~  Root  rGdJur  g  s . 

Drilliant  Jev\)elsV  Glorious  Settings  of  OloL> 
\Vbrld  9plGndor.\ 

Phdoofaphed  b) 

HAL 

MO  W 

SttllllltltliT?? lllllllllllillllllllilllllUiI 

ANCHOR  FILM 
DISTRIBUTORS  iNc 

i44q  Deachvood  Dr\> HOLUVWOOO 
C  A  LI  FOD  isj  I  & 
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Personal  Interest  Follows  Your 

Picture    Through    Every  Stage 

EVANS  FILM  LABORATORIES 

414  W.  216th  St.,  N.  Y.  C. 
Phone  Wadsworth  3443 



! 
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Classics  of  the  Screen 

w 

Announce  ~ 

9hat  TollovQinq  the  Helease  oP 

Heroes  of  the  Street 

At  the  MARK  StRAND  Theatre ,  New  Yoik  City ,  Week  oC  Dec.  17 

WESLEY 

BARRY  i 

"Will  Be  Starred  in  a  Super  Production  of 

Charles  Dickens'  Masterpiece 

bavid  Copperfield 

he  followed  later  by 

Little  Johnny  Jones  £  George  Washington  Jr. 

Adapted  from  the  Popular  Plays 

ty  GEORGE  M.  COHAN
 

Watch  Tor  Warner  Bros.  I 

18  Classic*  oP  the  Screen  Por  1923 
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WILLIAM  EDITH 

DUNCAN  JOHNSON 

ANNOUNCE 

Negotiations  In  Progress  For 

TWO  BIG  1923  SERIALS 
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ARTHUR  MAUDE  PRODUCTIONS,  Inc. 

William  Baer  Ewing,  President 

Producing 

12  2 -REEL  SUBJECTS 

Written  Around 

FAMOUS  PAINTINGS 

Among  these  twelve  subjects  are  included 

The  Angelus"    —    "The  Doctor" (Millet)  (Fildes) 

"Speak!  Speak!"  —  "The  Mother" (Millais  )  (Lavery  ) 

"A  Woman"  —"The  Gambler's  Wife" 
(Raphael)  (Stone.) 

"Sir  Galahad" 
(Watts) 

Also  three  Five-Reel  Productions  of  which  the  First  Will  Be 

"SALLY  IN  OUR  ALLEY" 
(Founded  on  the  Famous  Old  English  Song) 

Under  the  Administration  of 

PALISADE  PICTURES  CORPORATION 

Suite  944-946-948 

1328  BROADWAY  NEW  YORK 
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from 

HfgnoUi. 

$3J£ac&nm  (bruising  Sorrouih^re 
off  tin?  ®oost  of  3fstpm 

feck  3tome  stoout  Hoy  i  at 
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COMING 

Volume- 13.    IS  umber  5 

H.     M.     HORKHEIMER'S  SERIES 

Woman — "  Her  Pas  t  and  Her  Future" 

SIX  SUPERLATIVE  DRAMAS 

Each  a  separate  and  complete  story  in  five  reels. 

ENTITLED: 

The  Other  Woman's  Husband 

Respectable  Sinners 

Lust  for  Possession 

Regulated  Vice 

When  Passion  Ends 

Free  and  Unshackled 

The  productions  of  H.  M.  Horkhei  mer  are  not  just 

pictures,  but  creations,  not  merely  selection,  but 

origination,  not  simply  presentation,but  inspiration. 

Never  has  there  been;  never  will  there  be  such  Stories,  Produc- 

tion and  Cast,  produced  as  this  ever-changing,  always  interest- 

ing, endlessly  discussed  subject, 

Woman — "  Her  Past  and  Her  Future" 

Study  the  tremendous  Box-Office  values  of  these  titles  and  start  counting  your  profit. 

Write,  Wire,  or  Telephone  for  Your  Share: 

H.  M.  HORKHEIMER,  305-306  Loew's  State  Bldg., 

Los  Angeles,  California 



Best  Wi  shes  of 

CHARLES  HUTCHISON 
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United 

Studios 
(IflO) 

V 

-
1
 

%  EFFICIENCY  WITH  WHICH  ORDERS 

—ARE  EXEOTED 

f HE  wmm  FflCIUTIESiQUlPOT 

-*HlGHLY  SPECIALIZED  SWF^ 

?£2ite  made 

THE  UNITED  STUDIOS 

T-he  nm  f/mmlly  opened 

motion  picture  plot  awiliable3 

to  mdepeww  producers__j 

$ek/br/(L 

M.C Levee  Prey. 
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Rothacker-AUer  Laboratories,  Inc. 
Hollywood,  California 

Rothacker  Prints  actually  cost  less 

in  the  long  run  than  ordinary  prints. 

You  save  and  are  safe  when  you  use 

Rothacker  Prints  because: 

Rothacker  Prints  represent  all  that 

is  good  in  the  negative,  and  are  made  not  only  to 

look  better  but  to  wear  longei — 

Proper  color  values   in  tints,  tones 

and  combination  tint  -  tones  are  used  judiciously 
but  generously — 

Every  Rothacker  Print  is  made  on 

best  quality  stock  by  artistic  experts,  under  ideal 

conditions  and  skillful  supervision,  honestly  directed — 

Continuity  Sheets  furnished  free  on 

each  subject  provide  economic al  and  efficient 

replacement  service — 

Every  Rothacker  Print  is  waxed;  and, 

no  extra  charge  X.o  Producer,  Distributor  or  Exhibitor — 

All  this,  and  more,  plus  the  screen- 

security  and  business-comfort  which  goes  with  our 
known  ability,  reliability  and  responsibility. 
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CLEANING  UP! 

EVERYWHERE 

Hailed 

by  Exhibitors 
Who  Have 

Played  Them 
as  the 

GREATEST 

WESTERNS 

in  which 

Wi  JACKHOXIE 
has  ever 

starred. 

JACK 

Is  Fattening 
the 

Bank  Rolls 

of 

Exhibitors 

Who 

Demand 

the  BEST  in 

Westerns 

Mr. 

SHOWMAN 

TAKE  A 

TIP 

AND  BOOK 
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THE  BEST  PICTURES 

YOUR  MONEY 

CAN  BUY 

CHARLES  C.  BURR  PRODUCTIONS  are 

built  in  the  belief  that  there  is  no  substitute  for 

quality. 

Somewhat  two  years  ago,  this  organization  be- 

gan with  the  making  of  a  two  reel  comedy  series. 

Slowly,  steadily,  its  production  grew,  the  staff 

responsible  for  the  various  pictures  being  in- 

creased by  careful  selection  and  thorough 

training. 

"Entertainment  always-but  quality  first"  has 

been  the  principle  upon  which  this  growth 

progressed. 

In  features,  in  comedies,  in  cartoons,  in  scenic 

pictures,  that  slogan  reveals  itself. 

Independently  made  pictures  should  be  qual- 

ity pictures.  We  believe  no  producing  organiza- 

tion puts  more  of  its  sense  of  responsibility  to 

exhibitor  and  public  upon  the  screen. 

CHARLES  C.  BURR  PRODUCTIONS 

THE  BEST  BUY 

FOR  YOUR 

MONEY 
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THE  BIG  C» 

Feature s: 

DELL  HENDERSON  PRODUCTION 

SURE  FIRE  FLINT 

Johnny  Hines  with 

Doris  Kenyon  Edmund  Breese 
Effie  Shannon  J.  Barney  Sherry 
Robert  Edeson  Charles  Gerrard 

Matthew  Betts 

Directed  by  Dell  Henderson 

JOHNNY  HINES  PRODUCTION 

LUCK 

Starring  Johnny  Hines  with 

Violet  Mersereau  Edmund  Breese 

Mary  Carr  Warner  Richmond 
Robert  Edeson  and  little  Russell  Griffin 

Directed  by  Flesmih  Senih 

EDWIN  CAREWE  PRODUCTION 

I  AM  THE  LAW 

Gaston  Glass  Rosemary  Theby 
Kenneth  Harlan  Noah  Beery 
Alice  Lake  Wallace  Beery 

Directed  by  Edwin  Carewe 

EDGAR  LEWIS  PRODUCTION 

FIRE  OF  YOUTH 

with 

James  Kirkwood 
Doris  Kenyon 

Robert  Edeson 

Mary  Carr Edmund  Breese 
and  little  Russell  Griffin 

Directed  by  Edgar  Lewis 

EDWARD  SLOMAN  PRODUCTION 

THE  LAST  HOUR 

Milton  Sills 
Carmel  Myers 
Walter  Long 

Alec  Francis 
Pat  O'Malley 

Jack  Mower 

Directed  by  Edward  Sloman 

WHITMAN  BENNETT  PRODUCTION 

SECRETS  OF  PARIS 
Lew  Cody 

Gladys  Hulette 
Buster  Collier 

Dolores  Cassinelli 
Effie  Shannon 

Montague  Love 

Directed  by  Kenneth  Webb 

Short  Subjects: 

BURR  SCENICS 

Photographed 

by 

Rollin  Lester  Dixon  and  W.  A.  Van  Scov 

ALL  STAR  COMEDIES 

Raymond  McKee 
Mary  Anderson 
Charlie  Murray 

Flora  Finch 

Directed  by  Gregory  La  Cava 
Distributed  by  Hodkinson 

TORCHY  COMEDIES 

Adapted  from  the  famous  "Torchy"  stories  by  Sewell 
Ford,  as  published  in  newspapers,  magazines  and 
book  form. 

EARL  HURD  COMEDIES 

A  Sensation  to  the  trade — a  reel  combining  real 
people  acting  with  drawn  characters.  Distributed  by 
Educational. 

MASTODON  FILMS  INCORPORATED 
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'-thnllM  fistic  battle  - ^  Hgrald 

The  third  of  the  Bix  Six  is  proving  a  box-office  bonanza! 
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'Read  'em  and  reap! 

Eugene  Sue's  "Mysteries  of  Paris. 

The  first  First  Runs 

Symphony  Theatre,  Los  Angeles 

Blackstone  Theatre,  Pittsburgh 

Victoria  Theatre,  Philadelphia 

Fay's  Theatre,  Providence 

The  modem  adaptation  of  Eugene  Sue's 

"Mysteries  of  Paris"  is  probably  the  first 

of  a  cycle  of  mystery  photoplays.  They 

will  be  most  successful,  not  alone  because 

it  is  the  first  one,  but  last  season  and  the 

current  year  all  the  plays  of  that  kind  or 

style  are  packing  theni  in  daily. 

•  -good  suspense' 

-excellent  actors 
WESTEJ 

TELJ 

UNION 

D2m*  XS.T16 

'       CG  PROVIDENCV  »r 
133  WE8T  44  „„ 

ED  FAY 

Get  this  one  if  you  can.— Mastodon  Films,  Inc.,  C.  C.  Burr,  Pres. 
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SEAMAN  PAPER  COMPANY 

These  are  the  days  of  Service  in  the  Paper  Industry — A  case  of  finding  out  what 

the  customer  wants,  when  he  wants  it,  and  seeing  that  he  gets  it  without  disap- 

pointment. 

Almost  nation  wide  in  its  organization,  both  in  the  manufacture  and  sale  of  paper, 

it  is  in  an  unexcelled  position  to  solve  paper  problems. 

Book  Papers 

Coated  Papers 

Lightweight  Catalogue 

Newsprint  Papers 

Offset  Papers 

Cover 

English  Finish 

News 

Waxing 

Writing 

Wrapping  Paper 

Specialties 
Bible 

Board 

Box-Board 

Whatever  you  want  to  know  aboul  paper,  whether  or  not  you  have  ever  dealt  with 

this  company,  Seaman  Service  is  at  your  full  disposal. 

Make  Use  of  that  Seaman  Service 

SEAMAN  PAPER  COMPANY 

NEW  YORK  CITY 

PHILADELPHIA  . 

CHICAGO 

BOSTON 

MILWAUKEE 

ST.  LOUIS 

CINCINNATI 

BUFFALO 

NEW  ORLEANS  CLEVELAND 

ST.  PAUL 

KANSAS  CITY 

NASHVILLE 

DETROIT 

MINNEAPOLIS 

DES  MOINES 

Note:  The  Coated  Cover  and  all  paper  except  the  Coated 

inserts  in  this  issue  are  printed  on  Seaman  papers. 
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Announcing 

ABBEY  PRODUCTIONS 

iVkw  To  ife  Swrc?  BUT  In  Name  Only 

■- 

A  SERIES  OF  WORTH  WHILE  FEATURE 

PLAYS  OF  QUALITY,  MERIT  AND 

DISTINCTION. 

Big  Casts  —  Big  Stories  —  Box  Office  Pullers 

Lavishly  Mounted.  Six  a  Year  —  Each  One  a 

Special  —  Each  One  a  Spectacle  of  Beauty  and 

Charm,  Artistic,  Clean,  Wholesome  Entertain- 
ment. 

Pictures  for  the  masses,  for  the  classes,  the  highbrow 

and  the  lowbrow  for  Broadway,  New  York  and  the 

Broadways  of  every  town  and  hamlet  in  the  Country. 

To  be  released  on  the  open  market  early  in  the  New  Year. 

We  don't  intend  to  startle  the  world  but  one  thing  is 

certain  we'll  startle  the  exhibitors  and  independent  ex- 
change men  with  the  class  of  pictures  this  company  will 

produce.  Our  pictures  will  be  big  and  sell  on  their  merit. 
The  screen  will  be  our  reference. 

If  interested  in  real  productions  such  as  the  market 

seldom  gets,  note  our  address.  | 

ABBEY  PICTURES,  Inc. 

1674  BROADWAY,  N.  Y. 

(JOHN  A.  MURPHY,  Pres.) 

MAURICE  KRIGER,  LOLA  M.  LEE, 

Production  Manager  Scenario  Editor 

FRANK  P.  DONOVAN,  (M.  p.  d.  a.), 

-■-    <=>  '■? 

K  as 
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All  through  the  year
 

these  Short  Subjects 

will  bring  good  cheer  to* — 
 

your  patrons  and  your 

box  office — 

CHRISTIE  COMEDIES 

HAMILTON  COMEDIES 

MERMAID  COMEDIES 

Jack  White  Productions 

CAMEO  COMEDIES 

THE  ADVENTURES  OF 

SHERLOCK  HOLMES 

By  Sir  Arthur  Conan  Doyle 

EARL  HURD  COMEDIES 

WILDERNESS  TALES 
By  Robert  C.  Bruce 

LYMAN  H.  HOWE'S  HODGE- PODGE 

TONY  SARG'S  ALMANAC 
KINOGRAMS— NEWS 
WEEKLY 

and 

SHORT  LENGTH  SPECIALS, 
Like 

"THE  ENCHANTED  CITY" 

"MAN  VS.  BEAST" 

"VIA  RADIO" 

They  are  constantly  being 

advertised  nationally  to 

YOUR  patrons 

"THE  SPICE  OF  THE  PROGRAM" 
w 

EDUCATIONAL  FILM  EXCHANGES,  Inc. 

E.  W.  HAMMONS,  President. 
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THE  WORLD'S  LARGEST 

PHOTO  -ENGRAVERS 

FOUR  CONVENIENT  PLANTS 

T\ATATn\r      IWYIATTVno       Tk/YlA7r»Tfcri      T>/YIA7Tvn  o 

POWERS  POWERS  POWERS  POWERS 

FOURTH  ENGRAVING  CO.   REPRODUCTION  CORP    COLORITYPECO.  PHOTO  ENGRAVING  00. 
(PROCESS  PLATE  SPECIALISTS) 

208  West50tj,St.    205  West39-St.     229  West  28tj?St.  154  Nassau  Street, 

TEL:CIRcle  1300    Tel.  PENslvnia  0600     Tel  :  WATkins 7200  TEL.BEEkman  4200 

5Dth  ST  llBflOAeWAY 
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DIXIE    FILM  COMPANY 
PRESENTS 

RICHARD  BARTHELMESS 

lJUST  A  SONG  AT  TWILIGHT WITH 

EVELYN  GREELEY  AND  PEDRO  DE  CORDOBA 

A  Box  Office  Bonanza 

GREAT  STAR 

GREAT  STORY-  GREAT  CAST 

FRANCHISES 

READY  FOR  ALLOTMENT 

GET  YOURS  —  NOW 

PRODUCERS  SECURITY  CORPORATION 

516  -  5  th.  Ave.  New  York 

„    A  
v  ■■ 



44  EXHIBITORS     TRADE     REVIEW  Volume  13.    Number  5 

WOW! — Dust  off  the  Seats! 

BANG! — Oil  up  the  Cash  Register! 

ZOWIE'  Strengthen  the  front  of v  your  house! 

PRAQUf  Get  y°ur  cyclone 
v^rw-voi  i.     cellar  ready! 

Already  the  talk  of  the 
entire  motion  picture 

industry  —  already  es- 
tablished as  THE  clean- 

up of  1923 — already  ac- 
knowledged the  out- 

standing sensation  of 
filmdom!  Speak  for  it 

to  your  nearest  F.B.O. 

exchange  Today.  To- 
morrow may  be  just 

ONE  DAY  TOO  LATE! 

Naturally  it  is 
Distributed  bv 

FILM  BOOKING  OFFICES 

OF  AMERICA,  Inc. 

723  Seventh  Avenue,  New  York — BRANCHES  EVERYWHERE 
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THIS  should  be  the  season  o
f 

greatest  rejoicing  for  our  art- 
industry.  For  it  is  the  climax 

of  a  year  of  substantial  progress — 
a  year  of  constructive  development 
toward  stabilized  conditions  and 

higher  ideals. 

Better  showmanship  in  our  theatres 

and  better  pidures  from  our  studios 

have  been  the  two  great  contributing 

fadors  to  this  progress.  Realization 

on  the  part  of  the  producer  of  the 
demand  for  more  sincere  creative 

effort  and  for  real  entertainment, 

coupled  with  splendid  presentation 

and  constructive  exploitation,  have 

reestablished  public  confidence  in 

motion  pictures  with  consequent 

readion  at  the  box-office. 

This  season  has  brought  the  greatest 

array  in  big  pictures  in  the  industry's 
history — and  the  producing  schedule 

for  1923  indicates  that  the  high 
standards  of  1922  will  be  excelled. 

I  offer  as  my  contribution  to  the 

continued  prosperity  of  the  theatres, 

"The  Hottentot,"  now  in  release 

through  Associated  First  National 
Pidures  Inc.  with  every  assurance  that 

it  will  prove  the  greatest  comedy- 

drama  of  the  season,  with  "Bellboy 
13"  and  "What  a  Wife  Learned!" 

for  release  in  January  and  February. 

"Scars  of  Jealousy,"  "A  Man  of 
Adion"  and  "The  Sunshine  Trail" 
will  follow  in  the  spring. 

CULVER  CITY 
CALIFORNIA 
December 22, 1922 
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wk 

III 20,000,000  W0ME 

WANT  TO  SEE 

ARTHUByJ.  ZELLNER'S 

THIS  WIFE  BU
SINESS' After  Reading  ALICE  AMES  WINTER'S  Article 

WHAT  IS  YOUR.  MARKET  VALUE,SiADAM  T 

in  the  January  issue  of  the 

WOMAN'S  HOME  COMPANION 

THE  THEATRE  SHOWING  THE  TWO-REEL  SERIES 

OF  AMERICAN  HOME  LIFE -WILL  BE 

THE  MOST  P0PUIM  IN  EVERY  C0MMUNM 

FIRST  RELEASE  JAN.  IS!  1923 

MR.EXHIBITOR!  BE  PREPARED! 

-BOOK  THESE 'BETTERHIMS*  NOT/- 

tf 

'4 

MURRAY 

One  every  month  suggested,  byan  aiutcle  in  the 

WOMAN'S  HOME  COMPANION 

Produced  by  Distributed  by 

THE  ARALMA  FILM  CO.    ALEXANDER  FILM  CORP 
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A.  D  M. 

Pres.  &  Genl.  Mgr. 
JULIUS  SINGER 

Vice  Pres.  &  Sales  Mgr. 
LESTER  SOMAN 

Secy.  &  Treas. 

STOREY  PICTURES,  Inc. 

729  Seventh  Avenue,  New  York 

Bryant  6745 

'.  %  •••  •  •  • 

|uality  Short  Stuff  for  Independent  Exchanges  and 

Discriminatin  Exhibitors 

"SHADOWLAND  SCREEN 

Ml:  I 

REVIEW"
 

"SHADOWLAFS" 

441 

ELSIE  DAVENPORT 

ORPHELLIAR 
IN 

FEDERATED 

Q 

SCREEN  REVIEW 
99 

GLADYS  WESTBY 

IN "KID  PLAYLETS" 

"HAM  OMELET" 

BURLESQUE  PHOTOPLAYS 

Reel  Satires  on  Popular  Stories 

of   Screen,    Stage    and  Literature 

"KID  PLAYLETS"  "KID  KOMEDIES" 
AL  HAYNES  COMEDIES 

Other  1  and  2  Reel  Productions  in  Preparation 
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Thi s 

is  only  one  of  the 

Many  Publications 

Printed,  Bound  and  Mailed 

b
y
 

The  Press  Publishing 

Company 

East  Stroudsburg,  Penna. 

Big  Town  Printers 
with  Small  Town  Prices 

Commercial  Motion  Picture  Work  a  Specialty 



BOUQUETS  OR  BRICK  BATS  ? 

Which  will  you  throw? 

This  Equipment  Number  was  gotten  up 

to  help  owner,  operator  or  employe  of 

every  theatre,  exchange,  studio,  labor- 

atory in  the  motion  picture  industry. 

Its  pages  represent  the  effort  of  an 

organization  to  help  you. 

Do  you  believe  it  is  a  worthy  effort; 

that  it  is  helpful  as  it  is  designed  to  be? 

Write  us  your  opinion  whether  it  be 

a  bouquet  or  a  brickbat.  If  not  already 

a  subscriber  to  Exhibitors  Trade  Re- 

view fill  out  the  enclosed  coupon  and 

mail 

MAIL  THIS  TODAY 

Gentlemen : — Please  enter  the  name  appearing  below  as  an 

EXHIBITOR'S  TRADE  REVIEW  subscriber.  Enclosed  herewith 

find  $2.00  to  pay  for  a  twelve  months'  subscription  of  52  complete issues. 

Name  

Street   

Town  State  —  

IMPORTANT 

We  can  serve  your  personal  inter- 
ests to  better  advantage  if  we  have 

definite  information  as  to  your  con- 
nection with  the  trade — Please 

mark  X  beside  each  line  that  you 
are  connected  wilh. 

Theatre  Owner 
Theatre  Manager 
Exchange  Manager 

Film  Salesman 

Operator 
Musician 

Supply  Dealer Name  of  Theatre Seat  Capacity 

How  many  other  theatres  under  same ownership 

Any  other  Occupation 
j 

What  Departments  of  Exhibitor's  Trade  Review  are 
you  most  interested  in  



HONEST  SERVICE  GLADLY  GIVEN 

Fifty-two  times  a  year  Exhibitors  Trade  Review  comes  to  you.  Its 
pages  are  filled  with  helpfulness.  Its  aim  is  always  to  build  your 
business,  make  a  better  businessman  of  you. 

Its  big,  wide  awake  features  are: 

VOICE  OF  THE  BOX  OFFICE— 

Honest  reports  from  our  own  paid  staff  correspondents  on 
the  box  office  values  or  releases.  The  only  feature  of  its 
kind  in  the  industry. 

STRAIGHTFORWARD  EDITORIALS— 

Touching  on  subjects  of  vital  interest.  Editorials  that  strike 
direct  at  the  big  problems  of  the  industry. 

ILLUSTRATED  SCREEN  REVIEWS— 

Every  picture  released  reviewed  as  they  are  released  by 
impartial  reviewers  who  view  pictures  as  your  paid  employe. 
Illustrated  by  scene  photographs. 

LIVE  NEWS— 

All  the  news  worth  while  of  the  industry  as  a  whole,  activi- 

ties of  individuals  and  associations,  State  Rights  and  Inde- 

pendent News. 

EQUIPMENT  SECTION 

A  department  devoted  to  better  theatres  and  better  pictures. 

Up  to  the  Minute  Release  Guides 

Special  Feature  Articles 

and  many  others. 

MAIL 

THIS 

TODAY 

SEE  OTHER  SIDE 

1 
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MULTITUDES  MOURN  FOR 

MEDICAL  MIRACLE  MAN 

WEDNESDAY,  DECEMBER  13,   1922.        *~'SXiSU&itZS&Z!S. . .  |    'tiff*  J-AJLJ!___i-r-'-  ■"  1,  MMisuAr.  dkcwim  u  g  tgjr'aj?  thbce 

BABIES'  DOCTOR 
uruk  si  11.  U  f.w. 

TO  SCIENCE 

THE  NEW  YORK  HERALD 

KEW   YORK,   WEDNESDAY,   DECEMBER    13,  1922.-" 

CHILDREN'S  DOCTOR, 
LONG  HL,  IS  DEAD 

IS    JIOlBXEfl    BY  IfAKY 
PRAYER  THAT 

Blood   Tr«n«fuKi(iin  fait  („ KfndJc  Ebbing  Spirit «.f  JJfr, 
BELOVED  DOCTOR, 
NEAR  DEATH,  ASKS 
FOR  ILL  CHILDREN 

rrr,"^-  new  vc DAILX1NEWS 

;  BABY  mgr™'
'mwn 

CITY'S  PRAYERS  AND 

The  passing  of  this  devoted  children's  friend,  who  eased  the  pain  of  thousands  and 
restored  hundreds  of  little  ones  to  complete  health,  is  mourned  by  multitudes  in  Amer- 

ica and  all  over  the  world.  His  work  for  humanity  will  be  remembered  long  after  the. 

achievements  of  many  of  our  more  "successful"  men  have  been  forgotten. 

His  work  was  much  like  that  of  Dr.  Randolph  Adams,  the  lovable  character  por- 
trayed by  Richard  Wayne  in 

"Wasted  Lives" 

a  photoplay  strong  in  human  interest  and  romantic  appeal,  produced  by  Mission  Film 
Corporation,  Hollywood,  California,  and  issued  as  a  December  release  by 

Second  National  Pictures  Corporation 

140  West  42nd  Street  New  York  City 
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E.  K.  LINCOLN 



December  30,  1922 EXHIBITORS    TRADE  REVIEW 

51 

Its  the  First!- Its  Different! 

It's  an  unusual  heart  story  of 

a  wonderful  character  by  a 

great  author 

with  ISOBEL  ELSOM 

From  the  celebrated  novel  " Mrs. Thompson" by  W.B.Maxwell 

*She  herself  is  the  knowing  agent  oP  a  poetic 

justice  which  as  completely  (Satisfies  the 

reader  as  it  gui'pi'ises  him  "< — ■  n.y.evh.post 

Book  now  from  your  nearest  exchange  of 

NORCA  PICTURES  r  INC. 

1540  Broadway  New  Yoi'l^  City 
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Who  Bosses  The 

Theatre  Owner? 

The  box  office  does,  of  course. 

It  has  the  biggest  ears  and  the  tender  est  feelings. 

If  there  was  some  way  of  calling  together  a  convention  of 

Box  Offices  wouldn't  it  be  interesting  to  listen  to  their  remarks 
about  what  this  or  that  picture  did  for  them? 

Well  every  week  they  do  hold  a  convention. 

You  can  hear  them  talk  in  the  Voice  of  the  Box  Office. 

In  the  Voice  of  the  Box  Office  they  lay  their  cards  on  the 
table. 

As  M.  H.  Goodman,  Manager,  Feeley  Theatre,  Hazleton.  Pa., 
writes: 

"The  Voice  of  the  Box  Office  you  publish  makes 
your  paper  unique  in  its  service  to  the  exhibitor,  and 
in  my  opinion  you  are  furnishing  the  best  service  of 

its  kind  that  we  have  at  our  command  today." 

EXHIBITORS  TRADE  REVIEW 

L.  W.  BOYNTON, 

t  Editor  and  Publisher ac-    i  •    ■>  -  • 



December  30,  1922  EXHIBITORS    TRADE    REVIEW  53 

Millions 

of  people 

will  be  singing 

"I  want  to  see 

Mickey 

ag
ai
n"
 

To  be  released 

soon  thru 

Independent  Exchanges 

with  new  exploitation 

Address  all  inquiries 

TOWER  FILM  CORPORATION 

71  West  23rd  Street,    New  York  City 

— ; 
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THE 

'KINGDOM 

WITHIN 

IS  A  GREAT/ 

PICTURE/ 

And  NICK  SCHENCK  agrees  with  us 

HE  BOOKED  "  The  Kingdom  Within  "  over 

rhe  Entire  Loew  Circuit 

This  wonderful  tribute  to  a  superior  picture,  com- 

ing on  top  of  the  enthusiastic  reception  accorded 

"The  Kingdom  Within"  by  a  group  of  three  hundred 
and  fifty  exhibitors  and  critics  at  the  Strand  Theatre, 

New  York  City,  proves  conclusively  that  Victor 

Schertzinger's  masterful  production  will  go  down  in 
screen  history  as 

HODKINSON 

PICTURES 

One  Of  The  Greatest 

Achievements  of  All  Time 



.  Go-starring  ELAINE  HAMMERSTEIN dlj  Edward  J.Montagne  and  George  Archainbaud 



Thai  Is  Ringing'  Everywhere 

Over:- 

and  CONWAY  TEARLE- 

Directed  by  George  Abchainbaud 

ORPHEUM  AND
  RIAL 

.,  ,  Co,!!***"61*' 
!»»•,  1922  * 

He.  -jorv.  »•  x' 

-  -- "rr. '""%s  *■ 

nV8h  ,«ndard.  no  mi3taM  W      la  In. 

•U  0'  g^fif  «  »^1!n0^we.ln  t»  country. 

John  H  (a, 
f>,., 

Joisph  lijT>  Cora 

Cl"»«»=»n..- 
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djn  Jimericas^oremo^Thta
tres 

HARRIS  THEATRE,  CHICAGO,  ILL. SEATING  INSTALLED  BY  AMERICAN  SEATING  CO. 

^pHE  "Twin"  Theatres,  The  Harris  and  The  Selwyn  of  Chica- 
-l  go,  are  equipped  with  American  Seating  Company  Theatre 

Chairs.   Their  design,  arrangement  and  installation  were  the 

work  of  our  Theatrical  Engineering  Seating  Department. 

These  two  theatres  are  accounted  among  the  most  beautiful 

and  most  perfectly  equipped  for  their  patrons'  comfort  and 
pleasure  in  the  world.  No  money  or  pains  were  spared  to  make 

them  so. 

NEW  YORK 

115  W.  40th  St. 

BOSTON 

73-D  Canal  St. 
CHICAGO 

8  E.  Jackson  Blvd. 
PHILADELPHIA 
248  E.  Broad  St. 
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She  Will 

Conquer  Your 

Patrons  With  This! 

B.P.Schulbevg 

Katherine 

acDonald 

uers 

Violet  Clark's  dramat- 

ic story  "of  a  New 
York  society  girl  in  the 
snow-bound  north. 

Directed  toy 

TOM  FORMAN 

SHE  CAME — 
from  the  tapestried  halls  of  her  mansion  to  the 
white  heart  of  the  North,  where  man  fought 
heast  and  man — or  wonian. 

SHE  SAW— 

her  fortune  being  sapped  by  Lazar,  whose  cru- 
elty gave  him  whispered  fame.  And  conniving 

backwoodsman  meets 
cultured  cunning. 

SHE  CONQUERED 
but  the  cost  of  vic- 

tory was  the  price  of 
love,  for  in  the  fight 
the  weaker  won  but 
it  was  the  }ife  of  her 
only  love  #  that  went 
into  the  balance. 
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you  can  make  extra  BIG  ZMoney 

with  this  novelty  by  Advertising  it 

J&cud 

10 

sPlet 

"■'tiio-  <««« !  **  «°d  „,  Pw"  Par. 

/ent  Ca/r'      Season-s     T/°^.       „  6 
was  „  'n  which  ct^eatest  tr/,'4i>°ut  7,00o  . 

3  fineP/ct  ,    he  Ca«        SUccess  tul^eniRceL  Ue 
And      Ure  but  3  ,  Here  W»«    at  (ne  a„,    f  ̂  

ft 

AT. 

on/, 

eart  is  =.  J 

p  a  story  ■ 
"eart ""'strel 

eatur 
t/lc 

can?c 

, obed 

«  in  t/7e  T  H 

The  i  "  bou^ 
-  "  verv 

sat/. 

n/rr,     .f  e  ̂'lem  c        r,t'es.     c      . rt «  0  s 
f  youth-,  ha        na,Hy  *h  the 

Wo«ld  to,       nh  ̂at  v        e  a  hard  r      °Se  »h0 

£4  Jaurence'irimble 

Jane  SMurfin  ̂ Production 

A  3ir>6t  national  "Picture 

„7V,ere  are 



At  Last, — the  star  and  the  production 

you've  been  waiting  for — 

earl  White 

Pathe's  peerless,  fearless  Pearl/'  in 

her  new  dynamic  house-filling  Patheserial, 

the  climax  of  her  illustrious  serial  career 

99 

Produced  and  directed  by 
Geo.  B.  Seitz 

Pafheserial Written  by  GEO.  B.  SEITZ 
and  Bertram  Millhauser 



Pea
rl 

 Wh
* 

he  country  is  hungry  for  this  new  Pearl  White 
Patheserial. 

Grandma  and  the  kids,  and  all  the  family  in 

between,  devotedly  followed  Pearl  White's 
past  Patheserials,  while  the  flood  of  admission 

money  made  music  in  the  tills  of  ten  thou- 

sand box-offices. 

They  are  waiting  for  "Plunder." 



in  "Plunder" 

uperlative  box-office  satisfaction  to  any  ex- 
hibitor, anywhere. 

The  most  successful  serial  star  the  business  has 

ever  seen  in  a  production  offering  unparalleled 

opportunities  for  profits. 

In  star,  story,  cast,  direction  and  production 

the  Patheserial  supreme. 



pOR  five  dazzling  years  Pearl  White made  Patheserial  history. 

She  made  her  fame  and  achieved  her 

popularity  as  a  Patheserial  star.  The  pub- 
lic wants  her  as  such  a  star.  Now,  after  an 

extended  stay  abroad,  she  returns  to  star 

in  her  greatest  Patheserial. 

Hundreds  of  exhibitors  got  their  start  on 
the  road  to  independence  by  playing  her 
in  Patheserials.  They  still  talk  of  the 
amazing  profits  they  made. 

The  same  brilliant  and  unapproachable 
combination  of  star,  authors  and  director 

that  created  the  never-to-be-forgotten 
* 'House  of  Hate"  has  made  in  "Plunder" 
a  serial  better  than  any  of  the  past,  for  it 
is  thoroughly  modern,  thoroughly  cen- 
sor-proof. 

The  unbeatable  combination,  then,  has 
made  the  unbeatable  Patheserial. 



THEATRE  EQUIPMENT  DIRECTORY 

Edited  by  HOWARD  McLELLAN 

The  Second  Directory  Number 

The  THEATRE  EQUIPMENT  DIRECTORY  which  is  found  in  the  pages  following 

is  the  logical  outcome  of  the  interest  which  Exhibitors  Trade  Review  takes  in  the 

construction,  equipment  and  operation  of  theatres,  studios,  laboratories,  exchanges 

and  other  establishments  devoted  to  the  motion  picture. 

The  first  number  of  this  Directory,  pub  lished  on  July  8,  1922,  met  with  a  cordial 

reception  because  it  was  badly  needed.  This  publication's  sincere  interest  in  equip- 
ment and  accessories  has  led  to  its  recognition  by  the  trade  as  the  one  trade  authority 

on  all  matters  pertaining  to  theatre  construction,  equipment  and  maintenance. 

As  the  Directory  Number  reaches  some  readers  who  are  not  regular  subscribers 

to  Exhibitors  Trade  Review  this  opportunity  is  taken  to  explain  the  following  Thea- 

tre Equipment  features  of  the  regular  weekly  edition  which,  because  of  the  heavy 

demand  for  space  in  this  Number,  have  been  eliminated. 

NEW  THEATRES— A  Department  devoted  to  the  latest  features  in  theatre  building  and  equip- 
ment, edited  by  a  member  of  the  staff  who  spends  much  time  visiting  architects,  theatres  and 

manufacturers  in  all  parts  of  the  country  and  gathering  the  important  data  featured. 

NEW  EQUIPMENT  AND  ACCESSORIES—A  news  department  and  forum  devoted  to  the  de- 
velopment of  new  devices  and  ideas  for  use  in  theatres,  studios,  laboratories  and  exchanges. 

PROBLEM  DEPARTMENT— A  section  devoted  to  discussing  and  solving  the  many  questions 
which  arise  in  the  course  of  theatre  construction  and  operation.  The  service  rendered  in  this 
department,  by  experts,  is  gratis  and  its  columns  are  open  to  free  discussion  of  relevant  ques- 
tions. 

BUILDING  REPORTS — A  weekly  service  consisting  of  latest  reports  on  new  theatres  projected 
and  under  construction.  This  is  an  invaluable  aid  to  architect,  film  exchange  and  manufacturer 

since  the  information  contained  is  up-to-the-minute,  reliable  and  found  only  in  Exhibitors  Trade 
Review. 

To  expedite  the  handling  of  advertising  copy  and  the  laying  out  of  advertising 

campaigns,  manufacturers,  supply  dealers  and  others  interested  in  the  Motion  Pic- 

ture Field  are  invited  to  take  advantage  of  our 

SERVICE  DEPARTMENT 

Which  writes,  lays  out  and  suggests  advertising  copy  and  campaigns  with  a  special  appeal  to 

the  motion  picture  industry;  which  advises  manufacturers  of  the  possibilities  of  the  field  and 
otherwise  assists  them  in  merchandising  their  product.  This  service,  also  is  gratis. 

Thus,  has  the  Trade  come  to  say; 

"If  it  concerns  equipment  you'll  find  it  in  EXHIBITORS  TRADE  REVIEW." 

And  it's  so. 
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Are  You  Too,  Saving  Money 

—and  Getting  Better  Results? 

Read  what  C.  Jannelle,  Manager,  Majestic  Theatre,  Haverhill, 

Mass.,  says  about  MAZDA  lamps  for  Motion  Picture  Projection. 

"Here  are  a  few  plain  facts  about  what  MAZDA  lamps  are  now 
doing  for  us: 

Complete  elimination  of  nicker. 

Constant  and  equal  light  source. 

Absolute  absence  of  eye-strain. 
Absolute  steadiness  of  picture. 

Saving  of  one-half  cost  of  projection. 

//  you  want  perfect  projection  use  G.  E.  Incandescent  Lamp  Pro- 

jectors." 
And  what  J.  F.  Raymond,  Manager,  Family  Theatre,  Worces- 

ter, Mass.,  says  about  MAZDA  lamps  for  Motion  Picture  Pro- 

jection. 

"We  find  through  actual  experience  that  it  fully  lives  up  to the  claims  that  are  made  in  its  behalf.  We  have  found  that  no 
light  provides  so  steady  a  picture  with  so  complete  an  absence of  flicker. 

"Our  patrons  have  already  commented  on  the  ease  with  which 
they  can  watch  the  picture  without  the  slightest  strain  on  the 

eyes. 
"Furthermore,  we  have  found  the  cost  of  operation  to  be  sur- 

prisingly low  for  so  satisfying  a  result." 

And  what  A.  G.  Balcolm,  Assistant 

Superintendent  of  Schools,  Newark, 

N.  J.,  says  about  MAZDA  lamps  for 

Motion  Picture  Projection. 

"We  had  a  very  satisfactory  demonstration. 
Pictures  were  projected  clearly  with  a  richness  of 
definition  and  light  that  was  most  pleasing  to  the 
eye.    I  am  very  much  pleased  with  it." 

Edison  MAZDA  lamps  for  Motion  Picture  Pro- 
jection have  now  been  developed  to  such  a  point 

that  they  will  give  absolute  satisfaction  and  are 
adapted  for  use,  with  the  proper  incandescent  equipment,  in  fully  85%  of  the  Theatres, 
schools,  churches,  community  houses,  etc.  in  this  country.    They  will  cut  operating  ex- 
penese  and  give  better  results. 

Edison  Lamp  Works  of  General  Electric  Co.,  Harrison,  N.  J. 

If  you  want  to  know  more 
about  the  use  of  Edison 
MAZDA  lamps  for  projection, 
send  for  these  bulletins.  They 
are  free. 
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Tool  Cases,  Projectionists'  ..62 
Tool  Sets,  Projectionists'  ....62 Trailers,  Film   62 
Transformers   62 
Treads,  Stair   62 
Trick  Devices,  Camera   62 
Tripods,  Camera   62 
Tungsten  Lamps   62 
Turnstiles,  Registering   62 

U 
Uniforms,  Attendants   62 
Used.   Posters,.   Slides,  and.  Ban- ners  62 

V 
Vacuum  Cleaners   62 
Vacuum  Lamps   64 
Vases,  Stone  Lobby   64 
Vaults,  Film  Storage   64 
Vending      Machines,  Auto- matic  64 
Vending    Machines,  Sanitary 
Devices   .•  64 Ventilating  Systems   64 

Ventilators,  Roof   64 
Vignetting  Devices   64 
Vines,  Artificial   64 
Violins,  Automatic   64 Voltmeters   .64 

W 
Warmers,  Foot   64 
Watchmen's  Clocks   64 Water  Softeners   64 
Wax,  Film   64 
Wickets,  Cashiers'   64 
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oAnnou  ncement 

IN  keeping  with  the  marked  progress  shown  in 
the  improvement  of  machinery  and  equipment 

for  the  highly  perfected  projection  of  motion 
pictures,  the  Feaster  Manufacturing  Company 

announces  that,  beginning  with  the  New  Year, 
there  will  be  ready  for  distribution  the 

NEW  IMPROVED 

FEASTER  NO-REWIND  MACHINES 

with  one  and  two  thousand  foot  magazines  for  the 

Simplex,  Power's  and  Motiograph  Projectors. 

The  progress  of  the  management  in  perfecting  a 
modern  device  that 

REPEATS  WITHOUT  REWINDING 

evidences  the  most  marked  mechanical  develop- 
ment since  the  inception  of  the  industry.  It  is  an 

accomplishment  that  supplies  the  missing  link  in 

the  chain  of  mechanism  that  assures  perfection 

in  projection. 

Territorial  representation  through  distributors  of 

recognized  ability  will  be  established  through- 
out the  United  States  to  provide  efficient  installation 

and  service  for  Feaster  No-Rewind  Machines. 

In  announcing  plans  for  enlarged  production 
activities,  the  Feaster  Manufacturing  Company 

extends  New  Year's  Greetings  to  its  many  friends 
in  every  branch  of  the  motion  picture  industry. 

FEASTER MANUFACTURING  COMPANY 

General  Offices: 

Sixteen  West  Forty-Sixth  Street 

New  York  City 
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INDEX  TO  ADVERTISERS 

A 
Acme  Polish  Co   46 
Adam  Co.,  Frank    69 
Alwar  Desk  Co   32 
Alton,  Maxine    8 
Alynlu  Studios    63 
American  Film  Co   9 
American  Seating  Co   4 
American  Photoplayer  Co.. .  Front  of  Book 
American  Theatre  Equipment  Co   68 
Arco  Electric  Co   12 
Argus  Enterprises    9 
Asbestolith  Mfg.  Co   43 
Automatic  Ticket  Register  Corp   41 
Arcus  Ticket  Co   9 

B 

Baird  Projectors   50 
Bartola  Organs    3 
Bass  Camera  Co   11 
Bausch  &  Lomb  Optical  Co   35 
Bennett,  C.  H   70 
Bennett  Film  Renovator    38 
Best  Devices  Co   40 
Betts  &  Betts    16 
Better  Service  Film  Co   55 
Birkholm  &  DeHart    50 
Brenkert,  Light  &  Projection  Co   72 
Brinkman,  W   37 
Brookms  Co   53 
Buckheister,  Oscar    63 
Burke  &  James   52,  55 

C 
Caille  Bros.  Co   61 
Capital  Merchandising  Co   52 
Cameo  Music  Co   60 
Cinema  Sales  Co   37 
Commercial  Fibre  Co.  of  America   22 
Conlon  &  Howe    22 
Crane,  C.  Howard    5 
Cross  &  Brown   70 

D 
Dahlstrom  Metallic  Door  Co   19 
Daunt,  William    52 
Debrie.,  Cameras    11 
Ditson  Co.  Oliver    9 

E 
Eastman  Kodak  Company    23 
Edison  Lamp  Works    C 
Electrical  Products  Corp   66 
Elliott  Ticket  Company    60 
Enterprise  Optical  Co   71 
Epstein,  Phil    56 
Erker  Bros.  Optical  Co   21 
Excelsior  Illustrating  Co   56 
Ertel  Cameras    11 
Eureka  Cinema  Co   9 

F 
Falk  Publg.  Co   11 
Feaster  Mfg.  Co   1 
Felder  Sales  Company,  M.  G   12 
Fitzsimons  Corporation,  R.  J   21 
Franklin  Electric  Products  Co   41 
Frink,  Inc.,  I.  P   25 

G 
General  Flower  &  Decorating  Co.  ......  26 
General  Machine  Company    22 
Globe  Ticket  Company   61 
Glover,  Susan  S   60 
Golden  Mfg.  Co   9 

H 
Herbert  &  Huesgen  Company   10 
Heywood,  Wakefield  Co   14 
Hertner  Transverter  Co   28 
Hoefer  Change-Maker  Co   55 
Holcomb  &  Hoke    47 
Hollis,  Smith  &  Morton    68 
Howe  &  Conlon    22 
Hradilek,  Henry    5 

J 
Janowitz,  A.  F   5 
Jupiter  Film  Corp   21 

K 
Kennerly  &  Steigemeyer   5 
Kimball  Company,  W.  W   44 
Kriger  &  Aarons    8 
Kuhn  Studio,  Louis    43 
Krupp  Ernemann  Prods   10 
Kinetic  Engineering  Co   42 

L 
Lee,  W.  H   5 
Lempert,  L.  H   5 
Liberty  Orchestra  Light    37 
Lloyds  Film  Stg.  Corp   18 Mc 

McClain,  Inc.,  Wm.  H   21 
M 

Marr  &  
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21,  45 

Menger,  Ring  &  Weinstein    26 
Meyer,  Louis    64 
Mestrum,  Henry    37 
Miles,  Joseph  R   18 
Minusa  Cine  Screen  Company    54 
Missouri  Fire  Door  Co   36 
Monarch  Theatre  Supply  Co   67 
Motion  Picture  Apparatus  Co   11 
Motion  Picture  Equipment  Corp   39 
Motion  Picture  Service  Co   36 
Mov-Ezy  Chairs  .   15 
Mowll  &  Rand    5 

N 
National  Carbon  Company    13 
National  Lamp  Works    33 
Newton,  Chas.  Isaac    32 
New  York  Institute  Photography   11 
Novelty  Scenic  Studios   55 
Novelty  Rubber  Sales  Co   6 

P 
Partridge  Sons  Co.,  Joseph    15 
Penn  Show  Print    46 
Perfection  Slide  &  Pict.  Corp   59 
Perma  Color  Lite  Products  Co   16 
Pettes  &  Randall  Company    60 
Philadelphia  Theatre  Equipment  Co....  68 
Photoplay  Title  Company   63 
Pittsburgh  Lamp  Brass  &  Glass  Co.  ...  20 
Plowman  Co.,  Frank  E   56 
Power  Company,  Nicholas                    48,  49 

Prizma,  Inc   62 
ProBert  Sheet  Metal  Company    40 
Projection  Apparatus  Company  ....  27,  60 
Projection  Optics  Company    35 

R 
Radiant  Screen  &  Decoration  Co.,  The.  16 
Radio  Mat  Slide    57 
Randall  Company,  A.  L   25 
Raven  Screen  Co   64 
Reliance  Reproduction  Co.,  The   46 
Rex  Laboratory    31 
Reynolds  Electric  Company   16 
Rigaumont,  Victor  A   5 
Roche,  John  J   42 
Rossello,  P.  R   5 
Rothe  &  Teichner    54 
Rueff,  Joseph  A   20 
Russakov  Can  Co   39 
Russell  Studios    43 
Russelloid  Company,  The    24 

S 
Sampliner  Adv.  Co   16 
Scoti,  Johu  D   17 
Seipel,  Louis    42 
Selected  Super  Film  Co   17 
Sharlow  Bros.  Co   52 
Scheck,  Oscar    53 
Sign  Krafters  Co   42 
Silvera,  G.  R   17 
Simplex  Projectors    Back  Cover 
Simplex  Projection  Rooms   26 
Emith,  Edw.  J   37 
S.  &  S.  Filin  Supply    67 
Sturtevant  Co.  B.  F   65 
Slobey,  Jno   64 
Sofferman,  A   2 
Superior  Projector   51 
Spratler,  Jos   70 
Stineman  R.  P   9 
Stern,  Ernest   30 
Sussfeld,  Lorsch  &  Schimmel  .    35 
Staulcup  Cinema  Service   •   21 
Standard  Slide  Co   50 

Smith,  Edw.  J   Z"> Swasey,  W.  A   5 
T 

Theatre  Inter  Insurance  Exchange 
  8,  22,  28,  30 Theatre  Reconstruction  Studios    7 

Tremont  Film  Lab.  Corp   30 
Trimount  Press    61 

U 
Universal  Elect.  Stage  Lighting  Co.  .  36 
Universal  Camera   '  52 V 
Van  Horn  Costume  Co   67 
Voigt  Company    20 

W 
Waller  Studios    64 
Weldon,  Williams  &  Lick    55 
Weshner  &  Davidson    42 
Westinghouse  Elect,  and  Mfg.  Co   29 
Willoughby,  Inc   11 
World  Ticket  &  Supply  Co   43 

FINDING  WHAT 

YOU  WANT 

«4* 

This  Directory  is  arranged  for  ready  reference.  First  con- 
sult the  index  to  listing  where  the  article  you  want  is  listed 

alphabetically.  Then  turn  to  the  page  denoted  where 
complete  listings  of  manufacturers,  with  the  trade  mark 
of  their  products,  are  found.  Wherever  possible  the 
advertisement  describing  the  product  is  found  near  the 
listings. 
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A  Magnet 

for  Money! 

•  «  *  »  •  •  "  *  "^jy 

The  Barton  Console 
in  the  Elite  Theater,  Appleton,  Wisconsin 

Neil  Duffy,  Owner 

The  Barton  Organ  is  a  magnet  that 

attracts  and  holds  the  crowd  by  the 

miraculous  magic  of  Music.  And, 

like  a  magnet,  it  has  universal  draw- 

ing-power— rich  and  poor,  old  and 

young;  the  skilled  musician  and  the 
untrained  ear,  alike  respond  to  its melody. 

For,  whether  it  sounds  a  diapason  of 

the  storm,  or  trills  bird-notes  for  the 

courting  in  lover's  lane ;  the  result  is 
the  same — the  people  are  thrilled, 
and  they  come  back  for  more. 

This  is  Avhy  a  Barton  is  such  a  power- 
ful magnet  for  box  office  receipts. 

It  keeps  everybody  in  your  organiza- 
tion happy  because  it  brings  success. 

The  exclusive  Barton  features  afford 

infinite  variety  of  instrumentation. 

All  combinations  are  easily  obtained. 

Write  and  ask  us  about  the 

Easy  Payments 
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C 

jn  JJmerica's  'ToremottHyeatres 

Chair  installed  in 
EASTMAN  THEATRE 

by 

AMERICAIN   SEATING  CO. 

Approval   Worth  While 

vy HEN  Mr.  George  Eastman,  of  the  Eastman  Kodak  Company,  in 
consultation  with  Russell  B.  Smith  Engineers,  awarded  us  the 

contract  for  the  installing  of  this  chair  in  the  Eastman  Theatre  of 

Rochester,  N.  Y.,  he  paid  us  one  of  the  greatest  compliments  we  have 

ever  received,  and  incidentally  endorsed  the  good  judgment  of  the 

theatre  owners  of  America. 

jBGnrricau  grating  CConpng 

I NEW  YORK  CHICAGO  PHILADELPHIA  BOSTON 
150  W.  40th  St.  8  E.  Jackson  Blvd.  248  S.  Broad  St.  73-D  Canal  St. 
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ACCESSORY  DEALERS 
(See  Supply  Dealers — 

ACOUSTICS,  Theatre 
Union  Acoustical  Co.,  104  S. 

17th  St..  St.  Louis,  Mo. 

ADAPTERS,  Carbon 
Best    TJevices,    Cleveland,  Ohio. 

"Best."    (See  Adv.) 
Krker    Bros.    Optical    Co.,  608 

Olive  St.,  St.  Louis,  Mo.  (See Adv.) 
Exhibitors  Supply  Co.,  Chicago, 

111. 
Franklin  Electric  Products  Co., 
750  Prospect  Ave.,  S.  E., 
Cleveland,  Ohio.     (See  Adv.) 

Fulco  Regular  Carbon  Adapters 
See  E.  E.  Fulton. 

Fulco  Super  Carbon  Adapters — 
— See  E.  E.  Fulton. 

Fulton,  E.  E.,  3206  Carroll  Ave., 
Chicago,  111.  "Regular,"  "Su- 

per." Independent  Movie  Supply  Co., 
729  Seventh  Ave.,  N.  T.  City. 

Leland  Theatre  Supply  Co.,  97 
State  St..  Montpelier,  Vt. 

ADAPTERS,  Electric  Lamp 
(See  also  Incandescent  Projec- tion Adapters) 
Benjamin  Electric  Mfg.  Co.,  12S 

S.  Sangamon  St.,  Chicago,  111. 
Bryant  Electric  Co.,  Bridge- port, Conn. 
Dale  Lighting  &  Fixture  Co., 

107  W.  13th  St.,  N.  Y.  City. 
Enterprise  Optical  Co.,  564  Ran- dolph St.,  Chicago,  111. 
Erickson  Electric  Co.,  L.,  82 
Sudbury  St..  Boston,  Mass. 

Franklin  Electric  Products 
Co.,  750  Prospect  Ave.,  S.  E., 
Cleveland,  Ohio.    (See  Adv.) 

General  Electric.  Schenectady, 
N.  T. 

Hart  &  Hegeman,  Hartford, 
Conn. 

National  Electric  Lamp  Assn., 
!Vela  Park,  Cleveland,  O.  (See Adv.) 

Stewart,   F.  H.,   37  N.   7th  St., 
Phila,  Pa. 

Westinghouse  Electric  &  Mfg. 
Co.,  E.  Pittsburgh,  Pa.  (See Adv.) 

White  Mfg.  Co.,  J.  H.,  ill  N. 
Third  St.,  Brooklyn,  N.  Y. 

ADAPTERS,  Lens 
jVevrton,  Chas.  I.,  331  W.  18th 

St.,  X.  Y.  City.  (See  Adv.) 
Powers  Co.,  Nicholas,  90  Gold 

St.,  N.  Y.  City.     (See  Adv.) 
Precision  Machine  Co.,  Inc.,  319 

E.  34th  St.,  N.  Y.  City. 

ADAPTERS,  Mazda  Pro- 

jection See  Incandescent  Projection 
Aadapters) 

ADVERTISING  NOVEL- 
TIES 

See  Novelties,  Exploitation  & 
Advertising. 

ADVERTISING  PROJEC- 
TORS 

(See    Projectors,  Advertising) 
ADVERTISING,  Theatre 
Conlon  &  Howe,  117  W.  46th  St., 

X.  Y.  City.    (See  Adv.) 
Master  Advertisers  Corp.,  732 
So.  Wabash  Ave.,  Chicago, 
111. Morgan-Bryan  Art  Studios,  110 

W.  40th  St;,  N.  Y.  City. 
Weshner.     &.    Davidson,.  1608 
Times  Bldg.,  N.  Y.  City  (See Adv.) 

AISLELITES,  Theatre 
Brookins  Co.,  The,  1741  Euclid 

Ave.,  Cleveland,  O.  (See  Adv.) 
Chicago    Elect.    Sign    Co.,  2219 

W.   Grand  Ave.,  Chicago,  111. 
"Chicago." 

Prink,  Inc..   I.  P.,  24th  &  10th 
Ave.,  N.  Y.  City.  (See  Adv.) 

piectrical  Products  Corp.,  1122 
W.  16th  St..  Los  Angeles.  (See Adv.) 

Major  Equipment  Co.,  2518  Cul- 
lom  Ave.,  Chicago. 

AMMETERS,  Volt 
Biddle,  James  G,  1221  Arch  St., 

Philadelphia,  Pa. 
Burton-Rogers  Co.,  755  Boyl- 

ston  St.,  Boston,  Mass. 
General  Electric  Co.,  Schenec- tady, N.  Y.  _ 
Harvard  Electric  Co.,  52d  W. 
Van  Buren  St.,  Chicago,  111. 

Hickok  Elect.  Inst.  Co.,  Cleve- 
land, Ohio. 

Imp — See  Roller-Smith  Co. 
Jewell     Electrical  Instrument 

Co.,  1648  walnut  St.,  Chicago, 
111. 

ANIMALS,  Toy  Exploita- tion 
Beers-Keeler-Bowman  Co.,  Inc., Norwalk,  Conn. 

ANNUNCIATORS,  Electric 
Ansonia  Electrical  Co.,  Anso- nia,  Conn. 
Automatic  Appliance  Co.,  162 
Columbus  Ave.,  Boston.  Mass. 

Edwards  &  Co.,  140th  &  Ex- terior Sts.,  N.  Y.  City. 
Holtzer-Cabot  Co.,  125  Armory 

St.,  Boston,  Mass. 
Major  Equipment  Co.,  2518  Cul- lom  Ave.,  Chicago. 
Moon  Mfg.  Co.,  122  N.  Jeffer- son St..  Chicago,  111. 
Ostrander  &  Co.,  W.  R.,  371 
Broadway,  N.  Y.  City. 

Pettes  &  Randall.  150  Xassau 
St.,  N.  Y.  City    (See  Adv.) 

Partrick  &  Wilkins  Co.,  51  N. 
7th  St.,  Philadelphia,  Pa. 
"Guarantee." 

Stanley  &  Patterson,  23  Mur- 
ray St.,  N.  Y.  Citv. Western  Electric  Co.,  195 

Broadway,  N.  Y.  City. 

ARC  FEEDS,  Automatic 
(See  Controls,  Arc) 

ARCS,  High  Intensity  Pro- 

jection 
General  Electric  Co.,  Schenec- 

tady, N.  Y.  "G-E." Power  Company,  Nicholas,  90 
Gold  St.,  N.  Y.  City.  (See 
Adv.) 

Precision  Machine  Co.,  319  E. 
34th  St.,  IT.  Y.  City. 

Sun-Light  Arc  Corp.,  1600 
Broadway,  N.  Y.  City.  "Sun- 

Light  Arc." 
Westinghouse  Electric  &  Mfg. 

Co.,  E.  Pittsburgh,  Pa.  (See 
Adv.) 

ARCHITECTS,  Theatre 
Ahlschlager,     Walter,     65  E. 
Huron   St.,    Chicago,  111. 

Allen,  Paul  R.,  Grand  Central Terminal,  N.  Y.  City. 
Bair,   H.   S.,   Vandegrift  Bldg., Pittsburgh,  Pa. 
Bates,  R.  M.,  Cammock  Watts 

Bldg.,   Huntington,  W.  Va. 

Beall,  Frederick  E.,  1335  N.  Gil- 
more  St..  Baltimore,  Md. 

Breitman,  Joseph  J.,  117  W.  63rd St.,  N.  Y.  City. 
Braun,  Wm.  T.,  189  W.  Madi- son St.,  Chicago,  111. 
Broadhurst,  John,  Meigs  Bldg., Lawrence,  Mass. 
Brook  &  Sackheim,  26  Court St.,  Brooklyn,   N.  Y. 
Carlson,  Arthur  G,  226  Henry 

St.,  Brooklyn,  N.  Y. 
Cassidy,  S.  W..  Old  Herkimer 
Bank  Bldg.,  Herkimer,  N.  Y. 

Cavanaugh  &  Baer,  2725  Pros- 
pect Ave.,  Cleveland,  Ohio. 

Clark,  C.  W.,  Savings  Bank 
Bldg.,  Cortland,  N.  Y. 

Clark,  Harlan  M.,  3115  Maple- dale  St.,  Cleveland,  Ohio. 
Colton,  Bond  &  Knecht,  House- man Bldg.,  Grand  Rapids, 

Mich. 
Cook,    Harold    J.,    Dun  Bldg., Buffalo,  N.  Y. 
Crane,     C.     Howard,  Detroit, Mich.    (See  Adv.) 
De  Hart,  John,  1039  Fox  St.,  X. Y.  City. 

Discoerman,  E.  W.,  People's Trust  Bldg.,  Binghamton, N.  Y. 
Dempwolf,  J.  A.,  Casset  Bldg., York,  Pa. 
Pe  Rosa,  Eugene,  110  W.  40th 

St.,  N.  Y.  City. 
Deserty,  Alex.,  110  W.  34th  St., N.  Y.  City. 
Deutsch,  M.,  50  Church  St., N.  Y.  City. 
Eads,  E.  H.,  Chickasha,  Okla. 
Eberson,  John,  212  E.  Superior 

St.,  Chicago,  III. Eisendrath.  Simeon  B.,  500  5th 
Ave.,  N.  Y.  City. 

Elliott,  Fred,  Chamber  of  Com- merce, Columbus,  O. 
Farber,  Abraham,  1746  Pitkin 

Ave.,  Brooklyn,  N.  Y. 
Finkel,  Maurice  H„  333  Majes- tic Bldg.,  Detroit,  Mich. 
Fisher,  Fred  W.,  1240  Harden 

St.,  Hoboken,  N.  J. 
Fridstein  &  Co.,  Ill  W.  Wash- ington St.,  Chicago,  111. 
Frye,  E.  G,  McBain  Bldg., Roanoke,  Va. 
Fugard  &  Knapp,  64  E.  Van 
Buren  St.,  Chicago,  111. 

Garry  &  Sheffev,  Bluefield,  W. Va. 

Geilser,   Charles,   Apollo  Bldg., 
Pittsburgh,  Pa. 

Gerhardt,  Paul,  64  W.  Randolph 
St.,  Chicago,  111. 

W.  ALBERT  SWASEY 

Architect  for  Many 
Theatres  in  Many  States 

1819  B'WAY,  NEW  YORK 

Leading  Theatre  Architects  and  Designers 

Theatre  Architecture  and  Design  is  One  of  the  Most  Important 

Essentials.    Architects  Listed  on  this  Page  Specialize  in  Theatres 

Leon   H.   Lempert   &  Son 
Theatre  Architects 

347  Cutler  Bldg., 
Rochester,  N.  Y. 

"Pioneers  in  theatre  designing  and  originators 
the    bowled    auditorium,    now    Universally  used." 

W.  H.  LEE 

Architect 

32  South  Seventeenth  Street 

PHILADELPHIA,  PA. 

'Have  Designed  Quite  a  Few  Theatres 
P.  R.  ROSSELLO 

Registered ARCHITECT 
Cherry  6503  and  7686 
Res.  Lincoln  3880-W 

40 6-7 CONGRESS  BLDG. 
DETROIT,  MICH. 

ARCHITECTS 
KENNERLY  &  STIEGEMEYER 

Specialists  in  the  Design  and 
Construction  of  Theatres 

SUITE  1111-1112  TITLE  GUARANTY  BLDG. 
ST.  LOUIS,  MO. 

Consistently  Successful 
in  Theatre  Design 
MOWLL  and  RAND 

Architects 
BOSTON  MASS. 

Designers  of  More  Than 
200  Theatres 

C.  HOWARD  CRANE,  Architect 
ELMER  GEORGE  KIEHLER ) 

CYRIL  E.  SCHLEY  J 
Associates 
Detroit        Cleveland      Chicago        Windsor,  Ont. 

Main  1333  Cuy.  Cent.  6361  R 
A.  F.  JANOWITZ 

Architect 
322-4  Permanent  Bldg.  746  Euclid  Avenue 

Cleveland,  O. 
Henry  Hradilek 

Architect 
902  PARK  BUILDING 
CLEVELAND,  OHIO 

Main  2906 
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ARCHITECTS,  (Cont'd.) 
Germa,  Howard,  Schwind  Bldg., 
Dayton,  Ohio. 

Goldberg,  Carl  I.,  437  Broadway, 
Bayonne,  N.  J. 

Greene.  Giles  P.,  Endicott,  N.  Y. 
Harman,  John  B.,  48  N.  Queen 

St.,  Lancaster,  Pa. 
Hennon    &    Boyle,    409  Fuller 

Bldg.,  Philadelphia,  Pa. 
Hill,     Wm.     D.,    Ulmer  Bldg., 

Pottsville,  Pa. 
Hoffman    Company,    Wm.,  166 

Columbia     St.,     West  New 
Brighton,  S.  I.,  N.  Y. 

Hoffman    Henon    Co.,  Finance 
Bldg.,  Phila.,  Pa. 

Horn  Sons,  E.  C,  1476  Broad- way, N.  Y.  City. 
Houghton,  E.  W.,  Lumber  Ex- change Bldg.,  Seattle,  Wash. 
Howard,  E.  A.,  Bastable  Bldg., 

Syracuse,  N.  Y. 
Hradilek,    Henry,    Park  Bldg., 

Cleveland,  Ohio.     (See  Adv.) 
ilyde,  Robt.  M.,  8  S.  Dearborn 

St.,  Chicago,  111. 
Janowltz,  A.  F.,  323  Permanent 

Bldg.,  Cleveland.  Ohio.  (See Adv.) 
Johnson,    Emil,    Fayette  Title Bldg.,  Uniontown,  Pa. 
Kees  &  Colburn,  246  Plymouth 

Bldg.,  Minneapolis,  Minn. 
Keister,  George,  56  W.  45th  St., N.  Y.  City. 
Kennerly    &    Stiegmeyer,  Title 

Guaranty  Bldg.,  St.  Louis,  Mo. 
(See  Adv.) 

Klnsila,  E.  B.,  39  W.  27th  St., N.  Y.  City.  „ 
Kohner  &  Seeler,  1402  Kresge Bldg.,  Detroit,  Mich. 
Kline,  H.  H,  1612  S.  Fourth  St., 

Krapp?'Herbert,  116  E.  16th  St., N   Y  City. 
Lamb,    Thos.    W.,    644  Eighth Ave.,  N.  Y.  City. 
Lansburgh,    P.    A,    San  Fran- cisco, Cal. 
Lansing     &     Green,  Sherman 

Bldg.,  Watertown,  N.  Y. 
Latenser  &  Sons,  John,  630  Bee 

Bldg.,  Omaha,  Neb. 
Lee,   Wm.    H.,   32    S.    17th  St.. Phila.,  Pa.    (See  Adv.) 
Lehman,  W.  E..  738  Broad  St., Newark,  N.  J. 
Leibert,  H.  T.,  47  Mack  Bldg., Milwaukee,  Wis. 
Lempert,  Leon,    &   Son,  Cutler 

Bldg.,  Rochester,  N.  Y. 
Lembke,  Charles  F.,  304  N  Mor- gan St.,  Valparaiso,  Ind. 
Le  Quornik,  Salvati,  367  Fulton St.,   Brooklyn,  N.  Y. 
Levy,   David,    116    Real  Estate Trust  Bldg.,  Phila.,  Pa. 
Lewis,  I.  M.,  503  Congress  Bldg., Detroit,  Mich. 
Link  &  Haire,  Helena,  Mont. 
Lubroth   &   Lubroth,    64  Court St..  Brooklyn,  N.  Y. 
Luzius,   P.  H,   419   Erie  Bldg., Cleveland,  Ohio. 
Margon,  Irving,  355  E.  149th  St., N   Y  City. 
Mar'kley,  R.  R.,  418  Market  St., I      Harrisburg,  Pa. 
Marshall  &  Fox,  Chicago,  111. 
McDowell,  J.  Harold,  Insurance 

Bldg.,  Glens  Falls,  N.  Y. 
Meader,  Herman  Lee,  2  W.  33d St.,  N.  Y.  City.  „  . 
Meanor    &    Handloser,  Robson 

Pritchard  Bldg.,  Huntington, W.  Va. 

,  Meyer,  J.  H,  City  Hall,  Wapa- konetta.  Ohio. 
Meyer    &    Haller,  Milwaukee 

Bldg.,  Los  Angeles,  Calif. 
Millard,    J.,    Hutchinson  Bldg., Altoona,  Pa. 
Miller,  James,   505   Erie  Bldg., Cleveland,  Ohio. 
Sfitchell  &  Gredig,  108  Spring 

St.,  Johnson  City,  Tenn. 
Moore  &  Landsidel,  148th  St.  & 

3rd  Ave..  N.  Y.  City. 
•  Moss,  T.  H.   &  Co.,  Rochester, Minn. 

Mowll   &   Rand,  21    School  St., 
Boston,  Mass.    (See  Adv.) 

Newhouse,      Henry      L.,  4630 
Prairie  Ave.,  Chicago,  111. 

Nirdinger,    M.,    Empire  Bldg., 
Pittsburgh,  Pa. 

Osterhage,    Louis   H.,    Citizen  s 
Trust  Bldg.,  Vincennes,  Ind. 

Overdorf,  W.  H.,  23  Long  St., 
Du  Bois,  Pa. 

Owens,  H.  W.,  Xenia,  Ohio. 
Pember  &  Campalgne,  24  James 

St.,   Albany,  N.  Y. 
Phillips.  J.  H.   681   Fifth  Ave., New  York  City. 
Polcyn,    W.,    3231    W.    62nd  St., 

Chicago,  111. 
Post  &  Sons,  Geo.  B.,  101  Park 

Ave.,  N.  Y.  City. 

Porter,    E.    B.,    6170  Plymouth 
Ave.,  St.  Louis,  Mo. 

Preacher,  G.  L.  &  Co.,  Augusta, 
Ga. 

Pridmore,  J.  L.  O.,  38  S.  Dear- born St.,  Chicago,  111. 
Rignumont,  Victor  A.,  State 

Theatre  Bldg.,  Pittsburgh,  Pa. 
(See  Adv.) 

Rapp,  C.  W.  &  Geo.  L.,  190  N. 
State  St.,  Chicago,  111. 

Rasmussen,  Robert  T.,  999  Ber- 
gen St.,  Brooklyn,  N.  Y. 

Reilly  &  Hall,  405  Lexington 
Ave.,  N.  Y.  City. 

Reimer,  H.  E.,  Kibby  Bldg., 
Marshalltown,  Iowa. 

Rossello,  Peter  R.,  406  Congress 
Bldg.,  Detroit,  Mich.  (See Adv. 

Sandblum,  C.  A.,  19  West  45th 
St.,  N.  Y.  City. 

Seeburger    &    Rabenold,  1524 
Chestnut  St.,  Phila.,  Pa. 

Shampan  &  Shampan,  50  Court 
St.,  Brooklyn,  N.  Y. 

Shiveley,   Richard   J.,  Trenton, N.  J. 
Short,  R.  Thos.,  370  Maxon  St., 

Brooklyn,  N.  Y. 
Slmonson,    Otto    G.,  Maryland 

Casualty     Bldg.,  Baltimore, Md. 
Sleight,  Albert  E.,  Romaine 

Bldg.,  Paterson,  N.  J. 
Smith  &  May,  Calvert  Bldg., 
Baltimore,  Md. 

Span,  Henry,  52  West  Chippewa 
St.,  Buffalo,  N.  Y. 

Sparklin  &  Zink,  Munsey  Bldg., 
Baltimore,  Md. 

Spigel,  B.  B.,  112  Main  St.,  Nor- folk, Va. 
Swasey,  Wm.  A.,  1810  Broad- Way,  N.  Y.  City    (See  Adv.) 
Temple,  H.  R.,  304  Lincoln  Bldg., Champaign,  111. 
Theatre  Re-Construction  Stu- 

dios, 212  E.  Superior  St.,  Chi- 
cage.     (See  Adv.) 

Tocha,  Anton,  1064  Milwaukee 
Ave.,  Chicago,  111. 

Toltz,  King  &  Day,  Pioneer 
Bldg.,  St.  Paul,  Minn. 

Vivaritas,  P.  A.,  110  Fourth  St., 
Union  Hill,  N.  J. 

Vonnegut,  Bohn  &  Mueller, 
State  Life  Bldg.,  Indianapolis, Ind-   

Vreeland,  Jr.,  J.  J.,  16  W. 
Blackwell  St.,  Dover,  N.  J. 

Webb,  G.  B.,  1358  Broadway,  N. Y.  City. 
Wendell,  H.  E.,  Ocean  City, N.  J. 
Wentworth,  F.  W.,  140  Market 

St.,  Paterson,  N.  J. 
Whitney    &    Williams,    122  S. 
Michigan  Ave.,  Chicago,  111. 

Winters,  Wm.  C,  106  Van  Siclen 
Ave.,  Brooklyn,  N.  Y. 

Wilson,  E.  Allen,  1208  Chestnut 
St.,  Phila.,  Pa. 

Wiseman,     Harrison     G.,  507 
Fifth  Ave.,  N.  Y.  City. 

"3ink,   Jno.   J.,   700   10th   St.,  N. 
W.,  Washington,  D.  C. 

ARC  LAMPS 
(See   Lamps,  Arc). 

ARC  LAMPS,  Portable 
(See  Lamps,  Arc). 

ART  TITLES 
(See  Titles,  Film) 

ASSOCIATIONS,  Motion 
Picture 

Motion  Picture  Producers  & 
Distributors,  Inc.  (Will  H. 
Hays),  522  Fifth  Ave.,  N.  Y. City. 

Society  Motion  Picture  Engi- neers, care  A.  F.  Victor,  50 
West  67th  St.,  N.  Y.  City. 

Society  Theatre  Organists,  care 
Frank  Adams,  Rialto  Theatre, 
N.  Y.  City. 

Association  of  Motion  Picture 
Equipment  Dealers  of  Amer- ica, Leo.  F.  Dwyer,  President, 
Film  Building,  Cleveland, 
Ohio. 

Motion  Picture  Theatre  Owners 
of  America,  St.  Regis  Bldg., 
43rd  St.  &  Bway,  N.  Y.  City. 

Associated  Motion  Picture  Ad- vertisers, John  Flinn,  Pres., 
485  Fifth  Ave.,  N.  Y.  City. 

Western  Associated  Motion  Pic- ture Advertisers,  Hollywood, Calif.  .  _  . 
American  -  Society  Cinematog- 

raphers,  .  Markham  Building, 
Holly wo'dd;  Calif. 

United  Society  of  Cinematog- raphers,  50  East  42nd  St.,  N. Y.  City. 

Electrical  Illuminating  Engin- 
eers Society,  Fred  Mills,  Pres- 

ident, Lasky  Studios,  Holly- 
wood, Calif. 

Screen  Writers'  Guild,  Holly- 
wood, Calif. 

Allied  Laboratories'  Associa- tion, 220  West  42nd  Street,  N. Y.  City. 
American  Federation  of  Musi- cians, 110  West  40th  Street, N.  Y.  City. 
Motion  Picture  Directors  Asso- ciation, 234  West  55th  St.,  N. Y.  City. 

American  Projection  Society, 
584  Seventh  Avenue,  N.  Y. City. 

ATTRACTIONS,  Vaude- ville 

Shea  -  McCallum  Booking  Of- 
fices, 318  Erie  Bldg.,  Cleve- land, Ohio. 

Kraft  Attraction,  1476  Broad- way, N.  Y.  City. 

AUTOCHROMES 
Fitzsimons,  R.  J.,  75  5th  Ave., 

N.  Y.  City.  (See  Adv.) 

AUTOMATIC  CURTAINS 
(See  Curtain  Operators,  Elec- 

tric). 

A  UTOMATIC  N  O  N-R  E- 
WINDS 

Feaster  Mfg.  Co.,  16  W.  46th 
St.,  IV.  Y.  City.  (See  Adv.) 

BALLOONS,  Toy  Advertis- 

ing 

Barr     Rubber     Products  Co., 
Lorain,  Ohio. 

Faultless  Rubber  Co.,  Ashland, 
Ohio. Howe    Baumann    Balloon  Co., 
187  Murray  St.,  Newark,  N.  J. 

Mohican  Rubber  Co..  250  Miller 
St.,  Ashland,  Ohio. 

Novelty     Rubber      Sales  Co., Akron,  Ohio.  (See  Adv.) 
Reed  Rubber  Co.,  1156  Dorr  St., 

Toledo,  Ohio. 
Shure,     Co.,     N.,     Madison  & Franklin  Sts.,  Chicago,  111. 

BALLYHOO  STUNTS,  Ex- 

ploitation (See  Novelties,  Exploitation  and Advertising) 

BANDS,  Reel 
Bargains  Pubg.  Co.,  Essex, Mass. 
Greene,  P.  A.,  52  Rumford  Ave., 
Waltham,  Mass. 

Tension  Envelope  Co.,  87  34th 
St.,  Bush  Terminal,  Brooklyn, N.  Y. 

BANNERS,  Announcement 
Arkay  Display  Service,  409 

Film  Exchange  Bldg.,  Cleve- land, Ohio. 
Chicago  Flag  &  Decorating  Co., 

1345  S.  Wabash  Ave.,  Chi- 
cago, 111. Eagle  Regalia  Co.,  115  Nassau St.,  N.  Y.  City. 

Enkeboll  Art  Co.,  Omaha,  Neb. 
Hayden  &  Co.,  Inc.,  106  Broad- way, Brooklyn,  N.  Y. 
Hennegan  &  Co.,  311  Genesee 

St.,  Cincinnati,  Ohio. 
Humphreys  Co.,  D.  C,  909  Fil- bert St.,  Philadelphia,  Pa. 
Markendorff,  S.,  159  W.  23d  St., N.  Y.  City. 
National  Poster  Co.,  518  Mai- lers Bldg.,  Chicago,  111. 
Plavhouse  Advertising  Co.,  49th 

St.  &  7th  Ave.,  N.  Y.  City. 

Sampliner  Adv.  Co.,  1600  Broad- 
way, N.  Y.  City.    (See  Adv.) 

United  Decorating  Co.,  421 
Washington  St.,  Hoboken,  N. 
J. 

BASKETS,  Decorative 
Gudeman  &  Co.,  30  Irving  PL, N.  Y.  City 
Netachert,  Frank,  61  Barclay St.,  N.  Y.  City 
Randall,  A.  L.  Co.,  180  N,  Wa- bash Ave.,  Chicago.  (See  Adv.) 
Schroeder  Artidcial  Flower  Co., 

6023  Superior  Ave.,  Cleveland, Ohio. 

BATTERIES,  Electric 
light  and  Flashlight 

American  Ever  Ready  Works 
of  National  Carbon  Co.,  303 
Thompson  Ave.,  Long  Island 
City,  N.  Y.  "Eveready." Bright  Star  Battery  Co.,  310 
Hudson  St.,  New  York,  N.  Y. 

Burgess  Battery  Co.,  Harris 
Trust  Bldg.,  Chicago,  111. 

Burn-Boston  Battery  &  Mfg. 
Works,  Little  Bldg.,  Boston, Mass. 

Columbia — See  National  Carbon 
Co. Eveready — See   American  Ever 
Ready  Works. Hot  Shot — See  National  Carbon 

Co. 
National  Carbon  Co.,  303 
Thompson  Ave.,  Long  Island 
City,  N.  Y.  "Columbia,"  "Hot Shot."    (See  Adv.) 

Stolp   Co.,    2210   S.    Park  Ave., 
Chicago,  111.  "Maxlife." Washington  Automobile  Supply 
Co.,  Washington,  111. 

Wesco  Supply  Co.,  Seventh  St, 
&  Clark  Ave.,  St.  Louis,  Mo. 
"Red  Shield." 

Western  Dry  Battery  Co.,  2501 
15th  Ave.,  W.,  Seattle,  Wash. 
"Bull  Dog,  ""Big  Bear." 

BELLS  AND  BUZZERS 
Acme — See  Ansonia  Electric  Co. 
Ansonla  Electric  Co.,  Ansonia, 

Conn.        "Acme,"  Eureka," "Wizard" 
Automatic    Appliance    Co.,  162 
Columbus  Ave.,  Boston,  Mass. 

Holtzer-Cabot  Co.,  125  Armory 
St.,   Boston,  Mass.  "Berlin," "Hub  Dome" 

Hub   Dome — See  Holtzer-Cabot 
Co. Keil  &  Son,  Francis,  401  E. 
163d  St.,  N.  Y.  City.  "Reli- 

ance." 

Lungen — See  Edwards  &  Co. 
Manhattan     Electrical  Supply 

Co.,  17  Park  PI.,  N.  Y.  City. 
Ostrander    &    Co.,    W.    R.,  371 
Broadway.  N.  Y.  Citv 

Pettes   &   Randall,   150  Nassau 
St.,  N.  Y.  City.    (See  Adv.) 

BELLS,  Musical  Electric 
Deagan,  J.  C,  1758  Berteau Ave..  Chicago.  111. 
Federal  Sign  System  Co.,  Chi- 

cago, 111. Mayland    &    Son,   Rowland  H., 
.  54  Willoughby  St.,  Brooklyn, 
N.  Y. 

BELT  CUTTERS,  Trans- 
mission 

Scholhorn  Co.,  W.,  New  Haven, 
Conn. 

BIRD  BATHS,  Lobby 
Architectural  Decorating  Co., 

1600-1608  S.  Jefferson  St.,  Chi- cago 

Randall.  A.  L.  Co.,  180  N.  Wa- 
bash Ave.,  Chicago,  (See  Adv.) 

"Advertising  Balloons'- Will  Bobst  Your  Business  When 
Everything  Else  Fans 

There  has  never  been  an  ad- vertising medium  devised  that 
creates  the  interest,  attracts  the, 
attention,     and  "gets  results"} like  advertising  toy  balloons. 
Prices  Range  from   $16  to  $30 Per  M. 

Novelty  Rubber  Sales  Co. 
AKRON,  OHIO. 
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'/t  Is  Time  to  Remodel9'' 

The  Theatre 

Reconstruction  Studio 

212  East  Superior  Street 

CHICAGO,  ILLINOIS 

Ideas  Plans  Execution 

Artists        Engineers  Contractors 

We  Make  the  OLD— NEW 

Commanding  a  complete  organization  trained  and  experienced  in  solving — 

Architectural — Engineering,  Ventilating,  Lighting,  Seating, 

Decorative  and  Equipment 

Problems  in  connection  with  REMODELING  of  THEATRES.  A  Centralized  and  Uni- 

fied Service  which  will  save  you  money. 

Write  for  further  information  on  Our  unusual  service  today.  We  have  remodeled  scores  of 

theatres  all  over  the  country  and  saved  and  made  money  for  the  Exhibitor. 

Every  day  operating  under  old  conditions  means  just  that  many  days'  loss  of  the 
increased  profit  bound  to  come  under  NEW  conditions. 

The  Theatre  Reconstruction  Studio 

212  EAST  SUPERIOR  STREET  CHICAGO,  ILL. 
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Kriger  &  Aaron 
CORP. 

BROKERS  and  PROMOTERS 
SPECIALIZING  IN 

THE  SALE  AND  FINANCING  OF 

Motion  Picture  and  Vaudeville 

Theatres 
CATERING  TO 

Those  Seeking  Desirable  Metropolitan 

OUT-OF-TOWN  LOCATIONS 

—1482  BROADWAY,  NEW  YORK  CITY— 
(Fitzgerald  Bldg.) 

Suite  707  and  708  Telephone  Bryant  2265 

Established  1900 

A.  SOFFERMAN 

A  name  known  to  ALL 

Buys,  Sells  or  Leases 

Theatres  for  You 

1493  BROADWAY,  NEW  YORK  CITY 

Phone; — Bryant  1069  Room  530-32 

40%  Saved 

If  your  theatre  or  theatres  are  acceptable  risks 
you  can  save  40%  of  your  fire  insurance  cost  on 
both  buildings  and  contents,  such  as  furniture, 

musical   instruments,   machines,   equipments,  etc. 

Write  for  Information 

Theatre  Inter-Insurance  Exchange 

137  South  5th  Street  Philadelphia,  Pa. 

MAXINE  ALTON,  Inc. 

1482  BROADWAY 

NEW  YORK  CITY 

Suite  711  Bryant  0737 

Representing  Producers — Authors — Artists 

BLOWERS  AND 
EXHAUSTERS 

American  Blower  Co.,  1400 
Russell  St.,  Detroit,  Mich. 

Bicalky  Fan  Co.,  866  Prospect 
Ave.,  Buffalo,  N.  Y. 

Buffalo  Forge  Co.,  Buffalo,  N. Y. 
Oarage  Fan  Co.,  Kalamazoo, Mich. 
Fulton  Co.,  E.  E.,  3298  Carroll 

Ave.,  Chicago. 
Fulco — See  E.  E.  Fulton. 
Garden    City    Fan    Co.,    332  S. 
Michigan  Ave.,  Chicago,  111. 

Ug    Electric    Ventilating  Co., 
Chicago,  111.  -Universal." Kimble    Electric    Co.,    634  N. 
Western  Ave.,  Chicago,  111. 

Mass.  Blower  Co.,  12  Pearl  St., 
Watertown,  Mass. 

Mechanical  Appliance  Co.,  Mil- waukee, Wis. 
Pullman  Ventilator  &  Mfg.  Co., 
York  Ave.  &  R.  R.,  York,  Pa. 

Sturtevant    Co.,    B.    F.,  Hyde 
Park,  Mass.     (See  Adv.) 

Typhoon  Fan  Co.,  345  W.  39th 
St.,  N.  Y.  City. 

Westinghouse  Electric  JHc  Co., 
E.  Pittsburgh,  Pa.    (See  Adv.) 

BLOWERS,  Organ  Power 

American  Blower  Co.,  1400  Rus- sell Ave.,  Detroit,  Mich. 
Electric  Blower  Co.,  352  At- lantic Ave.,  Boston,  Mass. 
Kinetic  Engineering  Co.,  6161 

Baltimore  Ave.,  Philadelphia, Pa. 

Organ  Power  Co.,  The,  Hart- 
ford, Conn.  "Orgoblo." 

BOLTS,  Panic 

Columbia — See'  Russell    &  Er- win  Mfg.  Co. 
Corbin.  P.  &  F.,  New  Britain, 

Conn. 
Rehfuss,  Wm.,  Mfg.  Co.,  La 
Crosse  TVis. 

Russell  &  Erwin  Mfg.  Co.,  New 
Britain,  Conn.  "Columbia." Smith  Metal  Window  Hard- 

ware Co.,  81  Clay  St.,  New- ark   N.  J. 
Von  'Duprin  —  See  Vonnegut Hardware  Co. 
Vonnegut  Hardware  Co.,  Indi- 

anapolis, Ind.    "Von  Duprin." Yale  &  Towne  Mfg.  Co.,  9  E. 
4th  St.,  N.  Y.  City. 

BOOKING  OFFICES 
(See  Attractions,  Vaudeville) 

BOOKKEEPING 
MACHINES 

Dalton  Adding  Machine  Sales 
Co.,  254  Beech  St.,  Norwood, Cincinnati,  Ohio. 

BOOTHS,  Projection 
A.  G.  Mfg.  Co.,  Seattle,  Wash. 
Anchor  Corrugating  Construc- tion Co.,  140  Washington  St., N.  Y.  City. 
Atlas  Metal  Works,  2601  Alamo 

St.,  Dallas,  Tex. 
Century — See  Keasbey  &  Mat- tison  Co. 
F.rker  Bros.  Optical  Co,  608 

Olive  St.,  St.  Louis,  Mo.  (See 
Adv.) 

Fulton,  E.  E.,  3208  Carroll  Ave., 
Chicago,  111. 

Goldberg  Bros.,  1431  Lawrence 
St.,  Denver,  Col. 

Harry    Steel    Co.,    O.    K,  2333 
Papin  Ave.,  St.  Louis,  Mo. Howells    Cine    Equipment  Co., 
740  7th  Ave.,  N.  Y.  City. 

J.  M. — See  Johns-Manville  Co. Johns-Manville     Co..     H.  W., 
Madison   Ave.   &   41st  St.,  N. 

Y.  City.     "J.  M." Keasbev  &  Mattison  Co.,  Dept. 

N,  Ambler,  Pa.  "Century." Langslow   Co.,  H.   R.,   232  Jay 
St.,  Rochester.  N.  Y. Leland     Theatre     Supply  Co., 
97  State  St.,  Montpelier,  Vt. 

Menger,  Ring  &  Weinstein,  304 W.  42d  St.,  N.  Y.  City.  (See 
Adv.) 

Milwaukee  Corrugating  Co., 
36th  &  Burnham  St.,  Milwau- kee, Wis. 

Moeschi-Edwards  Corrugating 
Co.,  Covington,  Ky. 

Newman  Mfg.  Co.,  416-418  Elm St.  Cincinnati,  Ohio. 
O.  K.  Metal  Box  Co.,  209  Green- wich St.,  N.  Y.  City. 
Pruden  Co.,  C.  D.  Warner  & 
Dock  Sts.,  Baltimore,  Md. 

Riverside  Mfg.  Co.,  162  River- side Ave.,  Newark,  N.  J. 
Sharlow   Bros.  Co.,  442  W.  42d 

St.,  H.  Y.  City.    (See  Adv.) 

459.) 

Souther   Iron  Co.,   E.   E.,  2206 
N.  Second  St.,  St.  Louis,  Mo. Standard  Iron  &  Wire  Works, 
Chattanooga,  Tenn. 

Steel     Roofing     &  Stamping 
Works,  506  S.  W.  Second  St., 
Des  Moines,  Iowa. 

S.  St  S.  Film  &  Supply  Co.,  414 
Penn  Ave.,  Pittsburgh,  Pa. 

Williams,  Browne  &  Earle,  Inc., 
918  Chestnut  St.,  Philadelphia, 
Pa. 

BOOTHS,  Ticket 
Decorators'  Supply  Co.,  Archer Ave.  .Chicago,  111. 
Flour  City  Orn.  Iron  Co.,  Min- neapolis, Minn. 
Markendorff,  S.,  159  W.  234  St.. N.  Y.  City. 
Menger,  Ring  &  Weinstein,  306 W.  42d  St.,  N.  Y.  City.  (See 

Adv.) 

Stanley  Frame  Co.,  729  7th  Ave., N.  Y.  City. 

BOXES,  Ticket 
Areas  Ticket  Co.,  S52  N.  Ash- land Ave.,  Chicago,  III.  (See 

Adv.) 

Caille  Bros.  Co.,  Detroit,  Micb. "Caille."    (See  Adv.) 
Erker    Bros.    Optical    Co.,  608 

Olive  St.,  St.  Louis,  Mo.  (See 

Adv.) 

Menger,  Ring  &  Weinstein,  306 W.  42d  St.,  W.  Y.  City.  (See 

Adv.) 

Stanley  Frame  Co.,  729  7th  Ave., N.  Y.  City. 

BOX  OFFICE  STATE. MENTS 

Green.  P.  A.,  52  Rumford  Ave., Waltham,  Mass.    (See  Adv.) 

3RASS  FIXTURES 
.See  Poster  Frames;  Frames, 
Lobby;  Railings,  Brass.) 

BREAKERS,  Circuit 

(See  also  Cut-Outs.  Automatic, and  Safety  Devices  Projector) 
Roller-Smith  Co.,  233  Broad- 

way, N.  Y.  City. 
Seymour  Mfg.  Co.,  Seymour, Conn. 

Taunton-New    Bedford  Copper 
Co.,   Taunton,  Mass. 

Ulmer  Circuit  Breaker  Co.,  434 
E.  Market  St.,  Louisville,  Ky. 

BROKERS,  Theatre 
Cross  &  Brown,  18  E.  41st  St., 

>.  Y.  City.  (See  Adv.) 
Elvin,  R.  G.  852  Plymouth 

Bldg.,  Minneapolis,  Minn. 
Krawitz,  M.  M.,  1735  Welton 

St..  Denver,  Col. 
Kriger  &  Aarons,  1482  Broad- way, IV.  Y.  City.     (See  Adv.) 
Motion  Picture  Adv.  Co.,  261 

N.  12th  St.,  Philadelphia.  Pa. Sofferman,  A.,  1493  Broadway, 
N.  Y.  City.  (See  Adv.) 

Theatre  Sales  Co.,  414  S.  13th 
St.,  Omaha,  Neb. Theatre  Service  Co.,  341  Loeb 
Arcade,  Minneapolis,  Minn. 

Theatre  Trading  Exchange,  67 
Church  St.,  Boston,  Mass. 

United  Theatre  Exchange,  Pa- cific Bldg.,  San  Francisco, 
Cal. 

BRUSHES,  Bill  Posters 
Elder   &   Jenks,    415   Vine  St., 

Philadelphia,  Pa. 
Erker    Bros.    Optical    Co.,  608 

Olive  St.,  St.  Louis,  Mo.  (See 
Adv.) 

BRUSHES,  Dynamo,  Gen- 
erator, Motor 

Acme — See  Thompson  -  Bonney 

Co. 
American    Carbon    &  Battery 

Co.,  E.  St.  Louis,  111. 
Barkelew   Electrical   Mfg.  Co., 
Middletown.  Ohio. 

Bavlis  Co.,  Bloomfield,  N.  J. 
Becker   Bros.,    25   N.  Jefferson 

St,  Chicago,  111.  "Perfection." 
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JUST    A  REMINDER 

The  Stineman  System  for  de- 
veloping M.  P.  film  both  nega- 

tive and  positive  is  the  sim- 
plest and  most  economical. 

Better  results  than  by  any 
other  method.  The  only  per- 

fect system  for  pan-chromatic 
ind  color  film. 
Used  in  every  part  of  the 
world.  Made  in  all  sizes.  The 
ideal  outfit  for  travelers, 
studios  and  experimenters. 
New  Catalogue  just  out. 
Write  the  manufacturer 

R.   P.  STINEMAN 

3775  Moneta  Ave.,  Los  Angeles,  Cal. 

=Ditson  Music= 

Is  Tax  Free 

With  Ditson's  Music  for  the  Photoplay  at 
at  command,  your  orchestra  leader,  organist 
or  pianist  has  a  complete  photoplay  library 
of  widest  variety  and  suited  to  the  fastest 
comedy,  gorgeous  scenic  or  fantastic  drama, 
and  characteristic  scenes. 

Send  for  Photoplay  Circular 
and  Free  Sample  Violin  Parts 

OLIVER  DITSON  COMPANY 

BOSTON  MASS. 

Romance  in  Business 

American  Film  Company  has  proved  its  ability  to 
put  romance  into  Industrial  Photography. 
Talented  Scenario  writers  are  at  your  disposal. 
These  men  instill  the  spark  of  life  into  any  and 
all  commercial  pictures. 

It  will  be  a  pleasure  to  fully  explain  the  superior- 
ity of  American-made  productions 

NEGATIVES  STOKED  FREE 

Write  for  full  particulars 
Developing Printing Tinting 
Tonlncr Bdttlnar 
Titling 

Ordinary  film  reduced 
to  American  Standard 
Safety  Size. 
(Aitoluttly  firiproof 
film  pasttd  by  til  fir* undtrwrittrt.) 

We  have  a  film  print- 
ing capacity  of  one million    feet  weekly. 

American 

Film  Co.,  Inc. 

Laboratories 
6233  BROADWAY 
CHICAGO,  ILL. and 
London,  England 

Samuel  S.  Hutchinson, 
Preaident 

est  °rzmmsz.  Tmmmr-r 
American  10  Points 

1.  QUALITY.  Print*  known  for brilliancy  and  clearness.  Expert 
staff,  trained  by  years  of  ex- perience, assures  highest  quality 
prints  obtainable. 

2.  REPUTATION.  Gained  in  10 
years  of  experience. 3.  RESPONSIBILITY.  A  con- cern of  strong  financial  standing. 

4.  LOCATION.  In  the  propsr 
geographical  location,  assuring 
quick  delivery  anywhere. 

5.  EQUIPMENT.  All  of  the most  modern  obtainable. 
6.  CLEANLINESS.  Within  two blacks  of  Lake  Michigan.  Away 

from  dirt  and  dust. 
7.  SAFETY.  Plant  approved  by 

both  city  of  Chicago  and  Board 
of  Fire  Underwriters. 

4.  PROMPTNESS.  Accustomed 
to  serve  exacting  requirements. 

9.  PRICES.    Reasonable  and  com- 

petitive. 
10.  GUARANTEES.       Write  for 

our  unique  guarantee  of  quality work. 

Permit  Your  Patrons  to  go  Safely  and  Quickly  to  Their  Seats 

USE  ARGUS  AISLELITES 

The  Argus  Aislelite  throws  a  soft,  subdued  light  downward,  thoroughly 
illuminating  the  aisles,  making  every  step  plain.  Constructed  to  illumina- 

tion is  on  the  floor  only — No  reflections  on  screen  or  in  patrons'  faces. Insure  against  accidents  caused  by  dark  aisles.  Handle  your  crowds 
quickly  and  efficiently.    Light  your  aisles. 

Price  Each 

$4.00 

Special  Discounts  for  Quantities 

THE  ARGUS  ENTERPRISES,  Inc. 
DEALERS — Write  for  Dealers  Proposition. 825  So.  Wabash  Avenue Chicago,  Illinois 

Trade  Mark 
Sold  only  through  Sup- 

ply Dealer — see  him. 

BULL  DOG- film  CEMENT 
Contains  No  Ether — Causes  No  Headaches.  Will 

Not  Buckle,  Burn  Skin  or  Turn  White. 
Hermetically  Sealed  to  Prevent  Evaporation 

A  GOLDEN  RULE  PRODUCT 
Best  The  World  Over 

GOLDEN  MANUFACTURING  CO. 
Established  1916  1913-15  Harrison  St.,  Chicago,  111. (1) 

SCIENCE  HAS  AT  LAST  PERFECTED 
•       THE  TRUE  SCREEN 

Costs       I  -ss-ssssssssssssssssssssss»»»s«ssssssssss»»|  Gives 

M-   |The   EUREKA)  £ 
UNIFORM    ILLUMINATION  —  EQUAL  DISTRIBUTION 

EUREKA  CINEMA  CORPORATION 
Hartford,  Conn. 

WORLD'S  LARGEST  EXCLUSIVE  AMUSEMENT  TiCKEI  PLAN! 

ArcusTTcketys /  3i>2  N.  ASHLAND  AVENUE  \\J 

CHICAGO,  ILLINOIS  ^> 

TW=KTY-SIX  YEARS  EXPERIENCE  AT  YOUR  SERVIC 

ROLL  Svoend)  FOLDED 

—TICKETS™ 
BESl  POi;  TNr  LEAST  MONEY  QUICKEST  DELIVERY  CORRECT iltjZ  GUARANTEED 
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MOTION  PICTURE 

Supplies  and  Equipment 

DOMESTIC  AND  IMPORTED 

Cameras,  Projectors,  Lenses,  Fil- 
ters, Screens,  Tripods,  Film,  Books 

and  Accessories  of  the  better  kinds. 

Exclusive  Distributors 

BRANDIS  PRECISION 

BALL  BEARING  TRIPOD 

Ball  bearing  panoramic  and  tilting  head 
made  of  Phosphor  Bronze  and  Tool  Steel, 

finished  in  Matte  Block.  Rigid  legs  of 
selected  maple,  oil  rubbed  finish.  Weight 
21  lbs.  Length  closed  53%  in.,  extended 

85*4  in.  Made  in  U.  S.  A.  by  skilled,  sci- 
entific instrument  makers. 

PRICE  $75.00 

Sole  United  States  Distributors 

KRUPP-ERNEMANN 

Motion  Picture  Apparatus 

mini 

HERBERT  &  HUESGEN  CO. 

18  East  42nd  Street,  near  Fifth  Avenue 

NEW  YORK  CITY,  N.  Y. 

BRUSHES  (Continued) 

Corliss  Carbon  Co.,  Bradford, 
Pa. 

Crown  Woven  Wire  Brush  Co., 
Salem,  Mass. Dixon  Crucible  Co.,  Joseph, 
Wayne  &  Monmouth  Sts.,  Jer- 

sey City,  N.  J. Drew  Electric  &  Mfg.  Co.,  In- 
dianapolis, Ind. 

Eureka  Co.,  North  East,  Pa. 
General  Electric  Co.,  Schenec- 

tady, N.  T. 
Hart  &  Co.,  Postoria,  Ohio. 

"Langleben." Holmes  Febre  Graphite  Co., 
(Germantown)  Philadelphia, 

Pa. K.  &  W. — See  Wash  Co. 
Langleben — See  Hart  &  Co. 
Le  Valley  Vitae  Carbon  Brush 

Co.,  521  W.  23d  St..  N.  Y.  City. 
Morganite  Brush  Co.,  Inc.,  519 

W.  38th  St..  N.  Y.  City. 
Morganite  Brushes — (See  Mor- ganite Brush  Co.). 
National  Carbon  Co.,  Madison 
Ave.,  BT.  W.,  &  117th  St.. Cleveland,  Ohio.     (See  Adv.) 

Nungesser  Carbon  &  Battery 
Co.,  27  King  St.,  Cleveland, 
Ohio. Ohio  Electric  Specialty  Mfg. 

Co.,  Troy,  Ohio.  "Perfection." Perfection — See  Becker  Bros. 
Perfection — See  Ohio  Electric 

Specialty  Mfg.  Co. 
Perfection  Supply  Co.,  98  Park PI.,  N.  Y.  City. 
Philadelphia  Electric  &  Mfg. 

Co.,  2011  Market  St.,  Phila- delphia, Pa. 
Salem  Electric  Supply  Co.,  Sa- 

lem, Mass. 
Speer  Carbon  Co.,  St  Mary's, Pa. 
Stafford  Co.,  N.,  67  Fulton  St., N.  Y.  City. 
Thompson-Bonney  Co.,  45  York 

St.  Brooklyn,  N.  Y.  "Acme." United  States  Graphite  Co.,  1430 
Holland  Ave.,  Saginaw,  Mich. 

Walsh    Co.,     J.    P.,  Pittsfield, 

Mass.    "K.  &  W." Westinghouse  Electric  &  Mfg. 
Co.,  E.  Pittsburgh,  Pa.  (See 
Adv.) 

BUBBLERS,  Fountain 
Central  Brass  Mfg.  Co.,  Cleve- 

land, Ohio.  "Protectajet," 
"Quickool." "Protectajoet" — See  Central Brass  Mfg.  Co. 

"Quickool" — See  Central  Brass 
Mfg.  Co. 

BURNERS,  Acetylene 
(See  Acetylene  Supplies.) 

BUTTONS,  Advertising 
Kraus,  I.,  134  Clinton  St.,  N.  Y. City. 
Philadelphia  Badge     Co.,  942 
Market  St.,  Philadelphia,  Pa. 

BUZZERS,  Electric 
(See  Bells  and  Buazers.) 

CABINETS,  Safety  Reel 

A.  G.  Mfg.  Co.,  Seattle,  Wash. 
American    Film    Safe    Co.,  604 

W.  Pratt  St.,  Baltimore,  Md. Columbia  Metal  Box  Co.,  226  E. 144th  St.,  N.  Y.  City. 
Brker    Bros.    Optical    Co.,  60S 

Olive  St.,  St.  Louis,  Mo.  (See 
Adv.) 

Fulton,  E.  E.,  3208  Carroll  Ave., 

Chicago,  111.  "Fulco." Fulco — See  Fulton,  E.  E. 
Peterson  Co.,  C.  J.,  723  Fulton 

St.,  Chicago,  111. Sharlow  Bros.  Co.,  442  W.  42d 
St.,  BT.  Y.  City.    (See  Adv.) 

Williams,  Brown  &  Earle,  Inc., 
918  Chestnut  St.,  Philadel- 

phia, Pa. CABINETS, 

Sanitary  Device 
(See  Vending  Machines,  Auto- matic Sanitary  Device) 

CABINETS,  Switchboard 
Large-Dail  Mfg.  Co.,  606  Cherry 

St.,  Philadelphia,  Pa. 
Mutual  Electric  &  Machine  Co., 
..Detroit  Mich.  ."Bulldog."  ... Wurdack  Elect.  Mfg.  Co.,  Wm., 
St.  Louis,  Mo. 

CABINETS,  Towel 
Individual  Towel  &  Cab.  Serv- 

ice Co.,  Cottage  Grove  Ave., 
Chicago,  111. 

CABLE,  Stage 

Major  Equipment  Co.,  2519  Cul- lom  St.,  Chicago,  111. 

CALL  SYSTEMS, 
Automatic 

Automatic  Electric  Co.,  Chi- 

cago, 111.  "Pax." Pettes  &  Randolph  Co.,  150  Nas- 
sau St.,  N.  Y.  City.  (See  Adv.) 

Russell  Electric  Co.,  Danbury, 

Conn. 

CAMERAS,  Motion  Picture 
and  Camera  Supplies 

(Professional,  News,  Tropical, Amateur) 

Advice  Machine  &  Mfg.  Co.,  S62 
S.  Los  Angeles,  Cal. 

Akeley  Camera  Co.,  250  W.  49th. St.,  N.  Y.  City. 
Ampro  Company,  26  Pemberton 

Square,  Boston,  Mass.  "Am- 

pro." 

Bass  Camera  Co.,  109  X.  Dear- 
born St.,  Chicago,  111.  (See 

Adv.) 

Bell  &  Howell  Co.,  1803  Larch- 
mont  Ave.,  Chicago,  111.  "B 

&  H." 

Bettina  Syndicate,  17  W.  44th 
St.,  N.  Y.  City. 

Burke  &  James,  240  E.  Ontario 
St.,  Chicago,  111.  "Universal." See  Adv.) 

Duhem  Motion  Picture  Mfg. 
Co.,  985  Market  St.,  San  Fran- cisco. Cal. 

Eastman  Kodak  Co.,  Rochester,. N.  Y. 
Fitzsimmons,  R.  J„  75  5th  A  v., 

N.  Y.  City.  .(See  Adv.) 
Goerz  American  Optical  Co.,  317 

E.  34th  St.,  N.  Y.  City. 
Herbert  &  Haesgen,  18  E.  42d 

St.,     N.     Y.     City.  "Sept." "Krupp-Ernemann."  (See- 

Adv.) 

Howells  Cine  Equipment  Co., 
Inc.,  740  7th  Ave.,  N.  Y.  City. 
"Howellite." 

Koehler  Optical  Co.,  7  E.  14th 
St.,  N.  Y.  City. 

Los  Angeles  Motion  Picture  Co., 
215  E.  Washington  St.,  Los 

Angeles,  Cal.  "Angelus." Mitchell  Camera  Co.,  6026 
Santa  Monica  Blvd.,  Los  An- 

geles, Cal. Motion  Picture  Apparatus  Co„. 
118  W.  44th  St.,  BT.  Y.  City. 

(See  Adv.)     "De  Brie" Russell  Camera,  Inc.,  19  W.  44th St.,  N.  Y.  City. 
Schustek  &  Co.,  A.,  224  W.  Illi- nois St.,  Chicago,  111. 
Seiden,  835  8th  Ave.,  N.  Y.  City. 
"Sept." — See  Herbert  &  Hues- 

gen. 

Universal — See  Burke  —  James. 
Victor  Ammatograph  Co.,  527 

W.  4th  St,  Davenport,  Iowa. 
Widescope  Camera  Corp.,  1321 
Union  Ave.,  Kansas  City, 
Kan. 

Willoughbys — See  M.  P.  Appara- tus Co. 
Wilart  Camera  Co.,  New  Ro- chelle,  N.  Y. 

CAMERAS,  Ultra  Speed 

Bell  &  Howell  Co.,  1801  Larch- mont  Ave.,  Chicago,  111. 

CAMERAMEN'S  SCHOOLS 
New  York  Institute  of  Photog- 

raphy, 141  W.  36th  St.,  N.  Y- 
City,  also  Chicago  and  Brook- lyn, N.  Y.    (See  Adv.) 

CAMERAMAN'S  TEXT BOOKS 

Falk  Publishing  Co.,  Dept.  25, 
145  W.  36th   St.,  N.  Y.  City. 
(See  Adv.) 

CANOPIES,  Sidewalk 
(See  Marquees.) 

CANS,  Film 
(See  Tins,  Film.) 
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Debrie  Cameras 

Regular  Speed— Slow  Motion 

Record  The 

Events  of 

The  World 

The  Debrie  is  the  lightest 
and  most  compact  camera 
on  the  market  today. 

Weighs  only  17  lbs. ;  meas' ures  8  in.  high,  10  in.  long 
and  6  in.  wide.  Portabil- 

ity and  sturdy  construc- 
tion makes  the  Debrie 

Camera  the  ideal  equip- 
ment for  expedition,  news 

or  studio  work.  Catalogue 
upon  request. 

M 

OTION  PICTUR 

APPARATUS 
INCORPORATED 

118  West  44th  Street 

CO. E 

New  York  City 

Ownership  Management  of 
Willoughby,  Inc. 

— and  Bass  for  Cameras! 
An  expression  spoken  simultaneously  everyday  from 
Rangoon  to  San  Francisco  and  from  San  Diego,  Cali- 

fornia, to  Portland*  Maine. 

Bass  Motion  Picture  Cameras  EVERYWHERE! 
Years  of  conscientious,  expert  service. 

Charles  Bass  has  specialized  so  that  he  can  save  you 
big  money  on  every  transaction. 

ERTEL-MUNICH  CAMERA 

For  example,  the  unexcelled  Ertel-Munich  Camera, — a 
professional,  sturdy,  complete  instrument,  200  ft.  capacity, 
direct  focusing  tube  through  center  of  camera,  rock 
steady  cam  and  shuttle  intermittent — every  feature  to 
make  it  The  Supreme  Value. 

Bass  offers  the  outfit  com- 
plete ready  for  use  with 

panoramic  tripod  at  $150.00. 
Worth  double. 

15
0s
 

Extra  for  tilting  top  tripod,  $10.00. 
Fully  guaranteed  to  produce  pictures  equal  to  any  shown 
In  theatres.  Sent  on  receipt  of  order  or  shipped  C.  O.  D. 
subject  to  examination. 

TRIPODS 

An  Unusual  Buy! 
Bass  offers  a  wonderful  value  in  the  Bass  Ball  Bearing  Panoram 
and  Tilting  Top  Tripod.  Rigid  and  smooth  in  operation  and  splen- didly constructed.  Suitable  for  all  cameras.  Price  $67.50. 
A  small  lot  of  Los  Angeles  Professional  Panoram  and  Tilting  Top 
Tripods  made  to  sell  at  $175.00.  Bass'  price,  $117.50. Send  for  big,  free  catalogue  or  write  your  special  needs.  Any 
information  for  any  kind  of  work. 

BASS CAMERA  COMPANY 
CHARLES    BASS,  Pres. 

Dept.  7 — 109  No.  Dearborn  St., 
CHICAGO,  ILLINOIS. 

GROW 
WITH  THE 

MOTION  PICTURE 

INDUSTRY ! 

Already  the  Fourth  Largest  Industry  in  the 

United  States  and  just  in  its  infancy!  Knowl- 

edge of  this  field  is  Usable,  PROFITABLE 
Knowledge    which    will   pay    big  dividends. 

- — BOOKS  THAT  WILL  HELP  

MOTION  PICTURE  PHOTOGRAPHY— by  Carl  Louis  Gregory, 
F.  R.  P.  S.,  formerly  Chief  Instructor  in  Cinematography,  Signal  Corps 
School  of  Photography,  Columbia  University,  New  York.  With  special 
chapters  by  Charles  W.  Hoffman,  and  by  Research  Specialists  of  the 
Eastman  Kodak  Company  Price  $6.00 

MOTION  PICTURE  PROJECTION— by  T.  O'Conor  Sloane,  Ph.  D., LL.  D.,  Associate  Editor,  Practical  Electrics  and  Science  and  Invention 
Magazine.  Includes  Electricity,  Optics,  Projecting  Machines,  Intermit- 

tent Movement  of  all  kinds,  and  the  fullest  details  of  practice.  .  .Price  $5.00 
MOTION  PICTURE  DIRECTING — by  Peter  Milne,  critic  for  years  on 
Motion  Picture  Newsj  Picture  Play  and  Wids  (Film)  Daily;  Member  of 
Scenario  and  Production  Department  of  Famous  Players-Lasky  Corporation. 
Contains  data  about  Marshall  Neilan,  William  C.  DeMille,  Rex  Ingram, 
Cecil  DeMille,  Frank  Borzage,  Edward  Dillon,  Ernst  Lubitsch  and  repre- 

sentatives of  D.  W.  Griffith  and  Thomas  H.  Ince  Price  $3.00 
SCREEN  ACTING — by  Inez  and  Helen  Klumph,  with  the  assistance  and 
advice  of  Lillian  and  Dorothy  Gish,  Colleen  Moore,  Mable  Ballin,  Mae 
Murray,  William  S.  Hart,  Ruth  Roland,  and  many  other  distinguished 
motion  picture  players,  directors,  cameramen,  and  make-up  experts ;  also 
Arch  Reeve  of  the  Famous  Players-Lasky  Corporation  who  supplied  much 
valuable  data  Price  $3.00 

PHOTOPLAY  WRITING— by  William  Lord  Wright,  author  of  "The 
Motion  Picture  Story,"  "The  Art  of  Scenario  Writing,"  formerly  Editor  for 
the  Selig  Polyscope  Co.,  and  Pathe  Exchange,  Inc. ;  also  Western  Represen- 

tative for  United  Picture  Theatres,  Inc. ;  Editor,  Serials  and  Western  De- partment. Universal  Film  Mfg.  Co  Price  $3.00 
Used  as   Supplementary  Texts  in   New  York   Institute   of  Photography, 

New  York,  Chicago,  Brooklyn 

ON  SALE  A  T  LEADING  DEALERS 
Or  mailed  direct  upon  receipt  of  Cash  with  Order,  returnable  in  five  days  and 

money  refunded  if  not  found  entirely  satisfactory. 

FALK  PUBLISHING  CO.,  Inc. 

Department  25,  145  West  36th  Street,  New  York 

BECOME  A  PROFESSIONAL  PHOTOGRAPHER 
EARNING  $35  TO  $125  A  WEEK 

An  interesting  illustrated  booklet  (free)  on  choosing 
a  vocation,  the  exceptional  opportunities  Photography 
offers  you  and  how  to  avail  yourself  of  these  advan- 
tages. 
Motion  Picture — Commercial — Portraiture 

Three  to  six  months'  course.  Practical  instruction. Modern  equipment.  Day  or  evening  classes.  Easy 
terms.    Ask  for  Catalog  No.  51. 

NEW  YORK  INSTITUTE  OF  PHOTOGRAPHY 
NEW  YORK  CHICAGO  BROOKLYN 

141  W.  36th  St.        630  So.  Wabash  Ave.         505  State  St. 
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BETTER  CARBONS 

INSURE 

BETTER  PROJECTION 

and 

that  means  greater  satisfaction  from 
front  row  to  the  rear  of  the  house. 

"BIO"  and  "ARCO  BIOGRAPH ' '  Car- 
tons cost  no  more  than  the  ordinary  kind, 

hut  the  difference  in  results  will  he  wel- 
come to  you  and  your  patrons. 

PROPER  LIGHT 

Any  Time    -    Any  Where    -    Any  Place 

SALES  COMPANY 

DISTRIBUTORS 

1540  Broadway,  New  York,  N.  Y. 

BI
O"
 

is  known  wherever 

Pictures  are  shown 

Arco  Electric  Company 

Sole  Importers 

110-114  W.  42nd  St.,  New  York 

CAPS,  Color  and  Shade 
(See  also  Hoods,  Colored  Lamp) 
A.    &    W.    Electric    Sign  Co., 

Cleveland,  Ohio. 
Betts  &  Betts  Corp.,  151  W.  42d 

St.,  N.  Y.  City.    (See  Adv.) 
Federal   Sign   System   Co.,  640 
W.  Lake  Ct.,  Chicago,  111. 

Reco  —  See    Reynolds  Electric 

Co. Reynolds  Electric  Co.,  422  S. 
Talman  Ave.,  Chicago,  111. 
(See  Adv.) 

CARBIDE,  Calcium 
American  Carbolite  Sales  Co.. 

301  S.  55th  Ave..  W.,  Duluth, 
Minn.  "Carbolite." Carbolite — See  American  Car- bolite Sales  Co. 

Union  Carbide  Sales  Co.,  122  S. 
Michigan  Blvd.,  Chicago,  111. 

CARBONS,  Arc  Lamp 

Arco  Electric  Co.,  110-114  W. 
42d  St.,  N.  Y.  City.  "Bio." (See  Adv.) 

Colombia — See  National  Car- bon Co. 
Felder,  M.  G.,  1540  Broadway, 

5f.  Y.  City.     "Arco."  "Bio." National  Carbon  Co.,  Madison 
Ave.,  N.  W.,  &  W.  117th  St., 
Cleveland,  Ohio.  "National," "Silvertip,"  "Columbia."  (See 
Adv.) 

National — See  National  Carbon 
Co. 

Reisinger,  Hugo.  11  Broadway, 
N.  Y.  City.  "Electra,"  "Neura- 
berg,"  "Excello." Silvertip— See  National  Carbon 

Co. Speer  Carbon  Co.,  St.  Marys, Pa. 
Swaab  &  Son,  Lewis  M.,  1327 
Tine  St.,  Philadelphia,  Pa. 
(See  Adv.) 

CARDBOARD,  Sign 

Caldwell  Paper  Co.,  244  Lafa- yette St,  N.  Y.  City. 
Chicago  Mat  Board  Co.,  664 
Washington  Boulevard,  Chi- 

cago, 111. Doty  &  Serimgouer  Sales  Co., 
30  Reade  St.,  N.  Y.  City. 

Hoerauf  &  Co.,  Arthur  F.,  525 
Woodward  Ave.,  Detroit,  Mich. 

Hurlock  Bros.  Co.,  Inc.,  3436 
Market  St.,  Philadelphia.  Pa. 

National  Card,  Mat  &  Board  Co., 
4318  Carroll  Ave.,  Chicago, 
111.  "Nat-Mat." 

CARD  INDEX,  Systems 

Rand  Co.,  Inc.,  N.  Tonawanda, 
N.  Y. 

CARDS,  Photoplayers,  Post 
(See  Postcards,  Photoplayers.) 

CARTOONS,  Advertising 
Voorhees,  H.  F.,  953  Roscoe  St., 

Chicago,  111. 

CARTOONS,  Film 

Lochren  Film  &  Slide  Co.,  Wm. 
A.,  706  Film  Exchange  Bldg., 
Minneapolis,  Minn. 

White   Studios,   Eddie,    160  W. 
45th  St.,  N.  Y.  City. 

CASES,  Film  Shipping 

Ajax   Film  Accessories  Co.,  30 Church  St.,  N.  Y. 
Ball  Dog — See    Rnssakov  Can Co. 
Erker  Bros.  Optical  Co.,  608 

Olive  St.,  St.  Louis,  Mo.  (See 
Adv.) 

Goldberg  Bros.,  1431  Lawrence 
St.,  Denver,  Colo. 

Impco — See  Indestructible  Metal Products  Co. 
Indestructible    Metal  Products 

Co.,  521-25  W.  45th  St.,  N.  Y. 

City.  "Impco." International    Auto    Parts  Co., 
S.  W.  .cor.  16th  &  Wood  Sts., 
Philadelphia,  Pa. 

Niess  -  Waner  Co.,  Blackstone 
Bldg.,  Pittsburgh,  Pa. 

Russakov  Can  Co.,  936  W.  Chi- 
cago Ave.,  Chicago,  III.  "Bull Dog."    (See  Adv.) Sharlow  Bros.   Co.,  442  W.  42d 

St.,  N.  Y.  City.     (See  Adv.) 

CASES,  Medical  Emergency 
Accident  Cabinet  Co.,  Kalama- 

zoo, Mich.  "Kalamazoo." Bauer  &  Black,  104  E.  25th  St., N.  Y.  City. 
Burroughs-Wellcome  Co..  18  E. 41st  St.,  N.  Y.  City. 
Johnson  &  Johnson,  New Brunswick,  N.  J. 
Sharp  &  Smith,  155  N.  Michi- 

gan Ave.,  Chicago,  111. 
Tabloid — See  Burroughs  -  Well- come &  Co. 

CASES,  Reel  C  arrying 

Ajax   Film  Accessories   Co.,  30 Church  St.,  N.  Y. 

Adv.) 

American  Can  Co.,  N.  Y.  City. 
Erker    Bros.    Optical    Co.,  608 

Olive  St.,  St.  Louis,  Mo.  (See 

Adv.) 

Fulco — See  Fulton,  E.  E. 
Fulton  Co.,  E.  E.  3208  Carroll Ave.,  Chicago  ,I1L 
Goldberg  Bros.,  1431  Lawrence 

St,  Denver,  Col. 
Impco — See  Indestructible  Met- al Products  Co. 
Indestructible  Metal  Products 

Co.,  521-25  W.  45th  St.,  N.  Y. 

City.  "Impco." Leatheroid  Mfg.  Co.,  45  W.  16th St,  N.  Y.  City. 
Rnssakov  Can  Co.,  936  W.  Chi- 

cago Ave.,  Chicago,  111.  (See 

Adv.) 

Sharlow  Bros.  Co.,  442  42d 
St.,  N.  Y.  City.    (See  Adv.) 

CASHIERS,  Automatic 

Brandt    Mfg.    Co.,  Watertown, 

Wis.  "Brandt." Hoeffer  Change  Maker  Co.,  3700 
E.  12th  St.,  Kansas  City,  Mo. "Hoefer"  (See  Adv.) 

McGill  Metal  Products  Co.,  1640 
Walnut  St..  Chicago,  111. 

CEILING,  Metallic 

Electrical  Products   Corp.,  1122 
W.     16th     St.,     Los  Angeles. "Epco."    (See  Adv.) 

Pro   Bert    Sheet    Metal    Co.,  21 
W.    8th    St.,    Covington,  Ky. 
(See  Adv.) 

CEMENT,  Film 

Bell  &  Howell  Co.,  1801  Larch- mont  Ave.,  Chicago,  111. 
Bull  Dog — See  Golden  Co. 
Dutch — See  Van  Cleef  Bros. 
Eastman  Kodak  Co.,  Rochester, 

N,  Y.    (See  Adv.) 
Erker    Bros.    Optical    Co.,  608 

Olive  St.,  St.  Louis,  Mo.  (See 

Adv.) 

Exhibitors'  Supply  Co.  67 Church  St.,  Boston,  Mass. 
"Exhibitors." Fulco — See  Fulton,  E.  E. 

Exhibitors  Supply  Co.,  Mailers 
Bldg.,  Chicago,  111. 

Fil-Trim  Mfg.  Co.,  1964  Fulton 
.  .PI.,  Cleveland.  Ohio. 
Projection    Apparatus    Co.,  41 

Lafayette  St..  N.  Y.  City.  (See 

Adv.) 

Williams,  Brown  &  Earle,  Inc., 
918  Chestnut  St,  Philadel- 

phia. 

Fulton  Co.,  E.  E.,  3208  Carroll 

Ave.,  Chicago,  111.  "Fulco." Golden   Co.,    1913    Harison  St., 

Chicago.  111.     "Bull  Dog." Hakilu  Mfg.  Co.,  Atlanta,  Ga. 
Hewes   Laboratories,    No.  13th 

and  Berry  Sts.,  Brooklyn,  N. 

Y. 

Hornbeck,  Harley  H.,  Monticel- 

lo,  Ind.    "H.  H.  H" Howells    Cine    Equipment  Co., 
740  7th  Ave.,  N.  Y.  City. 

Imsco — See    Independent  Movie 
Supply  Co. Independent  Movie  Supply  Co., 
729    7th    Ave.,    N.    Y.  City. 

"Imsco." 
Porter,  B.  F.,  729  7th  Ave.,  N.  Y City. 

Royal  Flush  Products  Corp., 
1964  Fulton  PI.,  Cleveland, Ohio. 

Sticktite   Cement   Co.,  Turners 
Falls,  Mass. 

Van  Cleef  Bros.,  7707  Woodlawn 

Ave.,  Chicago.  111.  "Dutch." Weldon   Film   Cement  Co.,  301 
Lneb     Arcade,  Minneapolis, 
Minn. 
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The  profits  of  your  house 

THE  profits  you  take  out  of  your  house  de- 

pend upon  the  highlights  you  put  into 

your  pictures.  After  all,  you  have  but  the  one 

thing  to  sell — pictures  in  light.  Inferior  lighting 

degrades  the  best  pidure  in  the  world  to  worse 

than  mediocrity;  an  ordinary  good  reel,  it  re- 

duces to  a  fizzle.  The  most  you  give  your 

patrons  for  their  money — what  you  provide  to 

interest,  to  amuse,  to  educate,  to  thrill  —  they 

get  through  their  eyes!  And  they  won't  keep 

coming  back  to  see  dark  pictures.  Poor  light- 

ing makes  every  pidure  poor,  and  will  work 

more  to  keep  people  out  of  a  theater  than  any 

other  factor  in  the  industry.  The  dired  road 

to  bright,  brilliantly  highlighted  pidures  is  — 

Columbia  Projedor  Carbons. 

On  Direcl  Current:  Columbia  Silvertip  Combina- 

tion Carbons  present  richer  color  values ;  and  the 

narrow  diameter  of  the  silvertip  negative  lower 

permits  it  to  burn  to  a  sharp  point,  holding  the 

arc  steady  and  also  keeping  the  shadow  off  the 

lens  and  screen. 

The  value 

of  the  pidure 

is  in  proportion 

to  its  lighting 

ON  DIRECT  CURRENT 

Amperes  Carbon  Diameter 

f  %xi2"  Columbia  Cored  Upper 
25  °    ̂ °  '  " '  \  j^x  6"  Silvertip  Solid  Lower 

_  J  3, fxi2."  Columbia  Cored  Upper 
50  o     5  -  -  •  \  ii  x  g"  Silvertip  Solid  Lower 

/  J4xi2."  Columbia  Cored  Upper 
"  " "  I  ak  x  6"  Silvertip  Solid  Lower 

f  %xi2."  Columbia  Cored  Upper 
\  %x  6"  Silvertip  Solid  Lower 

8  to  100  \  1  xi  2"  Columbia  Cored  Upper '  '  ' "  \  i76  x  6"  Silvertip  Cored  Lower 

65  to 

70  to    85  . 

on  Alternating  current 

Amperes  Carbon  Diameter 
40  or  less  thari   60  •  ■  Combination 
60  or  less  than   75  3 4"  Combination 
75  or  less  than  100  %"  Combination 

On  Alternating  Current:  Columbia  White  Flame 

A.  C.  Special  Carbons  yield  a  sharp  and  pure- 

white  light,  steady,  brilliant,  absolutely  silent. 

Use  Columbia  Projedor  Carbons  to  double  the 

enjoyment  of  what  you  are  showing  and  keep  the 

profits  of  your  house  up  to  where  they  belong. 

Columbia  Projector  Carbons  are  the  most  satisfac- 
tory source  of  motion  picture  light  in  the  world  ! 

Write  for  information 

NATIONAL  CARBON  COMPANY,  Inc. 

Cleveland,  Ohio  San  Francisco,  Cal. 



EXHIBITORS    TRADE    REVIEW       Volume  13.    Number  5 

CHAIRS,  Theatre 

i  = 

= 

97  Years'  Experience 

Behind  This  Line 

EARLY  a  century's  experience  in  building 
fine  furniture  enables  Heywood- Wake- 
field to  offer  theatre  chairs  of  proven  quality. 

Among  theatres  now  using  Heywood-Wake- 
field  chairs  are: 

Walnut  Street  Theatre 
Virginia  Theatre 
Strand  Theatre 
Park  Theatre 
Empress  Theatre 
Lincoln  Theatre 
Keith's  Theatre 
Academy  of  Music 
Chevy  Chase  Theatre 
Victor  Theatre 

Philadelphia,  Pa. 
Fairmont,  W.  Va. 
Hartford,  Conn. 
Manchester,  N.  H. 
Osawatomie,  Kans. 
Troy,  N.  T. 
Providence,  E.  I. 
Baltimore,  Md. 
Washington,  D.  C. 
Burbank,  CaL 

For  further  information  write  our  nearest  warehouse. 

WAREHOUSES 

Baltimore,  Md. 
Buffalo,  N.  T. 
Chicago,  HI. 
Kansas  City,  Mo. 
Los  Angeles,  Cal. 

Winter  Hill,  Mass. 

New  York,  N.  T. 
Philadelphia,  Pa. 
Portland,  Ore. 
San  Francisco,  Cal. 
St.  Louis,  Mo. 

American  Seating-  Co.,  14  E. Jackson  Boulevard,  Chicago, 111.     (See  Adv.) 
Andrews  Co.,  A.  H.,  107  S.  Wa- bash St.,  Chicago,  111. 
Family  Opera  Chair  Co.,  313  N. 
Tenth  St.,  St.  Louis,  Mo. "Foco." 

Heywood  Bros.  &  Wakefield 
Co.,  1415  S.  Michigan  Ave., 
Chicago,  111.    (See  Adv.) 

Midland  Chair  &  Seating  Co., Michigan  City,  Ind. 
Monarch  Theat.  Supply  Co.,  228 

Union  Ave.,  Memphis,  Tenn. "Mov-Ezy" — See  Josiah  Par- tridge &  Sons  Co. 
Partridge  &  Sons  Co.,  Josiah,  47 
W.  84th  St.,  N.  Y.  City. "Mov-Ezy."    (See  Adv.) 

Peabody  School  Furniture  Co.. N.  Manchester,  Ind. 
Peter  &  Volz  Co.,  Arlington Heights,  111. 
Readsboro  Chair  Co.,  Reads- boro.  Vt. 
Stafford  Mfg.  Co.,  E.  H.,  218  S. 

Wabash    Ave.|,    Chicago,  111. 
Stanley  Frame  Co.,  729  7th  Ave., N.  T.  City. 
Steel  Furniture  Co.,  1479  Bu- chanan Ave.,  S.  W.,  Grand 

Rapids,  Mich. 

CHAIR  COVERS,  Theatre 
Baldwin  Bros.,  16  W.  46th  St. N.  Y.  City. 
Cleveland-Akron  Bag  Co.,  4tth 

&    Perkins    Sts.,  Cleveland, 
Ohio. 

Dubltex,  14  E.  Jackson  Boul., 
Chicago,  111. 

Dwyer  Bros.  &  Co.,  The,  Broad- way Film   Bldg.,  Cincinnati, 
Ohio. 

Greater  N.  Y.  Export  House, 
N.  Y.  City. 

CHAIRS,  Foyer,  lounge, 
box,  balcony 

Partridge  &   Sons   Co.,  Josiah, 
47   W.    34th    St,    N.    Y.  City. "Mov-Kr.y."    (See  Adv.) 

Heywood  Bros.  &  Wakefield  Co., 
1415  S.  Mich.    Ave.,  Chicago. 
(See  Adv.) 

Stafford  Mfg.  Co.,  E.  H.,  218  S. 
Wabash  Ave.,  Chicago.  (See Adv.) 

CHANGE  MAKERS 

(See  Machines,  Change  Making) 
Hoefer  Change  Maker  Co.,  3700 

E.  12th  St.,  Kansas  City,  Mo. (See  Adv.) 

CHECKS,  Door  and  Spring 
Bardsley  Bros.,  147  Baxter  St, N.  Y.  City. 
Caldwell  Mfg.  Co.,  8  Jones  St. 

Rochester,  N.  Y.  "Dime." Corbin,  P.  &  F.,  New  Britain, 
Conn. 

Eclipse — See  Sargent  &  Co. Norton  Door  Check  Co.,  99  W. 
Lake  St.,  Chicago,  111. 

Rixon  Co.,  Oscar  C,  015  S.  Jef- ferson St,  Chicago,  111. 
Russell  &  Erwin  Mfg.  Co.,  New 

Britain,  Conn.  "Russwin." Sargent  &  Co.,  Water  &  Wal- lace St.,  New  Haven,  Conn. 
"Eclipse." 

CHEMICALS,  Air  Purify- 

ing 

(See    Disinfectant  Sprays) 

CHEMICALS,  Film  Devel- 
oping and  Tinting 

Berlin     Aniline     Works,  213 
Water  St.,  N.  Y.  City. 

Burke  &  James,  240  E.  Ontario 
St.,  Chicago,  111.  (See  Adv.) 

Continental  Drug  &  Chem.  Co., 
371    Wythe    Ave.,  Brooklyn, N.  Y. 

Fuerst  Bros.  &  Co.,  2  Stone  St., 
N.  Y.  City.  "Adrae  Fuerst" Fuller  &  Co.,  Ralph  L.,  81  Ful- ton St.,  N.  Y.  City. 

Hewes  Laboratories,  N.  13th  & 
Berry  Sts.,  Brooklyn,  N.  Y. 

Mallinckrodt  Chemical  Works, 
39  Piatt  St,  N.  Y.  City. 

Marden,  Orth  &  Hastings 
Corp.,  136  Liberty  St,  N.  Y. City. 

Merck  &  Co.,  30  Piatt  St.,  N.  Y. City. 

Natl.  Aniline  &  Chemical  Co., 
21  Burling  Slip,  N.  Y.  City. 

CHEWING  GUM  RE- 
MOVER 

West  Disinfecting  Co.,  411  6th 
Ave.,  N.  Y.  City. 

CHOPPERS,  Ticket 
(See  Ticket  Choppers.) 

CLAMPS,  Carbon 
Fnlco—  See   Fulton  Co. 
Fulton  Co.,  E.  E„  3208  Carroll 

Ave.,    Chicago,   111.  "Fnlco." (See  Adv.) 
Best  Devices  Co.,  1516  Prospect 

Ave.,   Cleveland.  "Best"  (See 

Adv.) 

Electrical  Products  Co.,  1122  W. 
16th  St.,  Los  Angeles.  "Epco." (See  Adv.) 

Projection    Apparatus    Co.,  41 
Lafayette    St.,    N.    Y.  City. "Acmec."  (See  Adv.) 

Imp. — See    Independent  Movie 
Supply  Co. Independent  Movie  Supply  Co., 
729  Seventh  Ave.,  N.  Y.  City. 
(See  Adv.) 

Mestrum,  Henry,   166   W.  48th St.,  N.  Y.  City.     (See  Adv.) 
Newman  Mfg.  Co.,  416-418  Elm 

St.,    Cincinnati,    Ohio.  (See 

Adv.) 

Spratler,  os.,  12  E.  8th  St.,  Chi- 
cago, 111. 

CLASPS,  Film 
Film  Clasp  Co.,  810  Tacoma 

Bldg.,  Chicago,  111. 

CLEANERS,  Film 
Duplex  Machine  Co.,   316  76th 

St.,  Brooklyn,  N.  Y. 
Hewes  Laboratories,  N.  13th  & 

Berry  Sts.,  Brooklyn,  N.  Y. Leland  Theatre  Supply  Co.,  17 
State  St.,  Montpelier,  Vt 

Twin    City    Film  Renovating 
Co.,  100  Temple  St.,  Minneapo- 

lis, Minn. Bennett    Film    Renovator  Co., 
Kansas  City,  Kan.  "Bennett." 
(See  Adv.) Universal  —  See  Williams, 
Brown  &  Earle. 

Williams,  Brown  &  Earle,  918 
Chestnut  St,  Philadelphia,  Pa. 

CLEANERS,  Metal 
(See  Metal  Polish.) 

CLEANERS,  Vacuum 
American  Radiator  Co.,  816 

Michigan  Ave.,  Chicago,  111. 
Bee — See  Birtman  Electric  Co. 
Birtman  Electric  Co.,  12  S. 
Clinton  St.,  Chicago,  111. "Bee." 

Bissell   Motor   Co.,    350  Huron 
St,  Toledo,  Ohio. Brookins    Co.,    Euclid    Ave.  A 
18th  St.,  Cleveland,  Ohio.  (See 

Adv.) 

Cyclone    Vacuum    Cleaner  Co., Bradford,  Pa. 
Duntley     Pneumatic  Sweeper 

Co.,  82  W.  Broadway,  N.  Y. 

City. 

Everybodys  Vacuum  Ceaner  Co., 
58  W.  15th  St,  N.  Y.  City. 

Federal  Sign  System  Co.,  Chi- 
cago, 111. 

Frantz  Premier  Co.,  The,  Plate 
&  Ivanhoe  Road,  Cleveland, 

Ohio. Gray  Iron  Foundry  Co.,  Read- 
ing, Pa. Hoover    Suction    Sweeper  Co., 

New  Berlin,  Ohio. 
Hutchinson  Mfg.  Co.,  Wilkins- 

burg.  Pa. Innovation    Electric    Co.,  686 
Hudson  St,  N.  Y.  City. 

Invincible      Vacuum  Cleaner 
Mfg.  Co.,  Dover,  Ohio. "Invincible"  —  See  Invincible 
Vacuum  Cleaner  Mfg.  Co. 

Perfection  Vacuum  Cleaner  Co., 
25  N.  Jefferson  St,  Chicago, 
111. 

Rex  Vacuum  Cleaner  Co.,  429 
Kent  Ave.,  Brooklyn,  N.  Y. Richmond   Radiator    Co.,  1430 
Broadway,  N.  Y.  City. 

Santo    Electric   Appliance  Co., 
820  Sixth  Ave.,  N.  Y.  City. 

Scott  &  Fetzer,  W.  114th  St  & 
Locust  Ave.,  Cleveland,  Ohio. 

Spencer    Turbine    Cleaner  Co., 
Hartford,  Conn. 

Sturtevant  Co.,  B.  F.,  Damon  St., 
Hyde  Park,  Mass.  (See  Adv.) Thurman  Vacuum  Cleaner  Co., 
St.  Louis  Mo. United    Electric    Co.,  Canton, 
Ohio. Vacuum  Cleaner  Construction 
Co.,  417  Fifth  Ave.,  N.  Y.  City. 
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Two  More  New  Theatres  Give  Their  Patrons 

The  Convenience  of  Mov-Ezy  Chairs 

Means  "Ease 
at  the 

Movies" 

The  Freeport  Theatre  of  Freeport,  Long  Island, 

and  the  Joseph  Fine  Theatre  of  Arlington,  New 

Jersey,  have  just  opened  their  new  houses  to  the 

public  and  at  every  performance  are  filling  them 
to  capacity. 

Of  course  these  two  theatres,  being  the  last 

word  in  modern  theatre  construction,  are  equipped 

with  the  most  practical  seating  device — the  Mov- 

Ezy  Chair. 

The  audiences  were  quick  to  realize  the  extra 

comfort  and  convenience  of  this  new  type  of  seat, 

and  their  comments  have  been  those  of  hearty  ap- 

proval. 
The  Mov-Ezy  Chair  will  win  approbation  from 

your  patrons  as  it  has  from  all  others  who  have 

been  introduced  to  its  practicability. 

It  is  a  comfortable,  luxurious  armchair,  with 

this  added  patented  feature — it  turns  noiselessly  to 

either  side  to  make  ample  passageway  between 

rows  for  persons  to  pass  to  and  from  their  seats, 

without  forcing  the  occupant  to  stand  or  annoying 

him  by  stepping  on  his  feet  or  crowding  against 
his  knees. 

It  is  a  simple  matter  to  install  the  Mov-Ezy 

Chair  in  place  of  the  old-fashioned  type  of  seats 

you  are  now  using. 

Write  for  our  illustrated  catalogue. 

JOSIAH    PARTRIDGE    &    SONS    COMPANY,  INC. 

47  West  34th  Street,  New  York 

529-541  Marbridge  Building 

Show  Room Sales  Office 
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LAMP 

FROSTING 

LAMP 

COLORING 

Satisfying  Colors 
COLOR- LITE:  Transparent 

coating  for  inside  use. 
OPALITE:  Opaque  coating  for 

outside  use. 

FROSTINE:    Produces  colored 
frosted  effect. 

PERMAFROST:  Permanent 
etching  fluid.     Acts  quickly. 

Write 
495  Broome  Street 
New  York,  N.  Y. 

Phone  Canal  4447 
For  Details 

Colour 

on 
Should  be  used 

every  sign 

They  snap  on 

All  colors  and  sizes 
Made  by  the  Makers  of 
Betts  Flashers — Wynk-a 
Lytes — Radio  Apparatus 

BETTS  &  BETTS 
CORPORATION 

646  W.  43rd  St.,  New  York,  U.  S.  A. 

TELL  YOUR  CUSTOMERS 

How  Easy  It  Is  To  Have  Color  Lighting 
Reco  Hoods  of  natural  glass— instantly  slip  on  and 
off  lamp — stay  put.  Save  cost  in  year  by  reduced lamp  renewal  alone.   Give  brilliant  eye  catching  colors. 

ELECTRIC    COM  PAN as 
Mfgs.  of  Reco  Motors,  Flashers,  for  Electric  Signs 

2  sizes:  10W-40W    2651  W.  Congress  St. Chicago,  IU.  2 

For  Better  Music 

THE  FOTOPLAYER 

THE  AMERICAN  PHOTO  PLAYER  CO. 
NEW  YORK  CITY    CHICAGO         SAN  FRANCISCO 

1600  Broadway  702  S.  Wabash  Ave.    109  Golden  Gate  Ave. 

RADIA  -  BEAD  SCREEN 

This  quality  bead  screen  will  improve  your  picture. 
Ask  your  supply  dealer  for  demonstration. 
The  Radiant  Screen  &  Decorative  Co. 

812  Finance  Bldg.,  Cleveland,  Ohio 

Sampliner   Advertising   Co.  Inc. 

Signs,  Banners,  Showcards  and  Cut-Outs. 

Phone,  Bryant  6992       1600  B'way,  New  York. 

CLIPS.  Film 
Eisenhower,  Elmer  C,  223  W. 

Center  St.,  Shenandoah,  Pa. 

CLIPS,  Test 
Morse,  Frank,  289  Congress  St., 

Boston,  Mass. 
Mueller  &  Co.,  R.  S.,  432  High 

Ave..  Cleveland.  Ohio. 

Howells    Cine    Equipment  Co., 
Inc.,  740  7th  Ave.,  N.  Y.  City. 

Hub  Elect.  Co.,  2219  W.  Grand 
St.,  Chicago,  111. McAuley,  J.  E.,  Mfg.  Co.,  32  N. 
Jefferson    St.,    Chicago,  111. 
"Peerless." 

National     Electric  Controller 
Co.,  154  Whiting  St.,  Chicago, 

111. Projectograph  Co.,  2573  E.  55th 

St..  Cleveland.  "Teco." CLOCKS,  Advertising  and     CONSTRUCTION,  Theatre 
Screen 

Kineto  Machine  Co.,  329  Ply- mouth St.,  Chicago,  111. 
Publicity  Clock  Co.,  110  W.  40th 

St.,  N.  Y.  City. 

CLOTH,  Poster 
Pulton  Bag  &  Cotton  Mills,  At- 

lanta, Ga. 
Grinnell,  Willis  &  Co.,  44  Leon- ard St.,  N.  Y.  City. 
Turner-Halsey  Co.,  62  Leonard St..  N.  Y.  City. 
Welder  Sheet  Co.,  69  Worth 

St.,  N.  Y.  City. 

CLUSTERS,  Wireless  Fix- ture 

Benjam'n  Electric  Mfg.  Co.,  128 
S.  Sangamon  St.,  Chicago,  111. 

Dale  Lighting  Fixture  Co.,  108 
W.  13th  St.,  N.  Y.  City. 

Faries  Mfg.  Co.,  Decatur,  111. 
General  Electric  Co.,  Schenec- tady, N.  Y. 
Hubbell,  Harvey,  Bridgeport, 

Conn. 

COLOR  FILMS  NATURAL 
Prima,  Inc.,  110  W.  40th  St.,  N. 

Y.  City.    (See  Adv.) 

COLORING,  Hand  Film 
Scott,  John  Duer,  106  W.  52nd 

St.,  N.  Y.  City.  (See  Adv.) 
Silvera.  G.  R.,  590  West  178th 

St.,  N.  Y.  City.  (See  Adv.) 

COLORING,  Incandescent 

Lamp 

Agens  &  Hopper,  Newark,  N.  J. 
"Faultless." 

Display  Stage  Lighting  Co.,  314 W.  44th  St.,  N.  Y.  City. 
Major  Equipment  Co.,  2518  Cul- lom  Ave.,  Chicago,  111. 
"Opalite"  —  See     Perma  -  Color Lite. 
Perma-  Color  Lite  Prod.  Corp., 

Ill  Broadway,  N.  Y.  City. 
(See  Adv.) 

Signaloid — See  Universal  Elec- tric Stage  Lighting  Co. 
Technical  Color  &  Chemical 
Works,  N.  Y.  City.  "Red 

Devil." 

Universal  Electric  Stage  Light- 
ing Co.,  321  W.  50th  St.,  N.  Y. 

City.  (See  Adv.) 
Waldman,  J.  J.,  136  Liberty  St., N.  Y.  City. 

COLOR  HOODS 
Betts  &  Betts,  646  W.  43rd  St., 

N.  Y.  City.    (See  Adv.) 
Reynolds  Electric  Co.,  2660  W. 
Congress  St.,  Chicago,  111. 
(See  Adv.) 

COLOR  WHEELS 
(See  Frames,  Color) 

CO  MP  ENS  A  TORS,  Cur- 
rent 

(See  Transformers,  Alternating Current) 

CONDENSERS,  Projector 
(See  Lenses,  Condensing) 

CONDUITS 

Adapti  boxes — See  Adapti  Co. 
Adapti  Co.,  Cleveland,  Ohio. 
CONFETTI 

(See  Decorations,  Carnival) 
CONTROLS,  Arc 
Chicago  Electric  Sign  Co.,  Chi- cago, 111. 
Fulco  Seepdco — See  Fulton,  E. 

E. 

Fulton,  E.  E.,  3208  Carroll  Ave., 
Chicago,  111.  "Fulco  Speedco." 

Almitall  &  Co.,  Inc.,  1  Dominick 
St.,  N.  Y.  City. 

Bader  &  Co.,  J.  A.,  923  Market 
St,  Wilmington,  Del. 

Chapman,     Paul,     1482  Bway, N.  Y.  City. 
Elvin  &  Co.,  R.  C,  852  Plymouth 

Bldg.,  Minneapolis,  Minn. Fleishman     Construction  Co., 
531  7th  Ave.,  N.  Y.  City. 

Frink  Co.,  I.  P.,  238  10th  Ave., 
N.  Y.  City.  (See  Adv.) 

Fuller    Co.,    Geo.    A.,    175  5th Ave.,  N.  Y.  City. 
Jardin  Co.,  The,  507  5th  Ave., N.  Y.  City. 
Hopper  &  Sons,  Isaac  A,  15  E. 

40th  St.,  N.  Y.  City. 
Lippe  Contracting  Co.,  52  Van derbilt  Ave.,  N.  Y.  City. 
Margolies,   Edward,   19    E.  33d St.,  N.  Y.  City. 
McClintic   Marshall   Co.,  Pitts- 

burgh, Pa. Stewart  &  Co.,  Inc.,  James,  30 
Church  St.,  N.  Y.  City. 

Theatre  Reconstruction  Studios, 
212  E.  Superior  St.,  Chicago. 
(See  Adv.) Thompson-Starrett  Co.,  660  1st Ave.,  N.  Y.  City. 

CONVERTERS,  Electric 
Bell  Electric  Motor  Co.,  Gar- wood, N.  J. 
Electric  Products  Co.,  1067  E. 

152d  St.,  Cleveland,  Ohio. Hertner  Electric  Co.,  W.  114th 
St.,  Cleveland,  Ohio.  "Hert- ner."   (See  Adv.) 

Major  Equipment  Co.,  2518  Cul- lom  Ave.,  Chicago,  111. 
Martin — See  Northwestern  Elec- tric Co. 
Northwestern  Electric  Co.,  412 

S.    Hoyne    St.,    Chicago,  111. "Martin." 
Northwestern    Mfg.     Co.,  480 

Clinton  St,  Milwaukee,  Wis. 
Wagner  Electric  Mfg.  Co.,  6400 
Plymouth  Ave.,  St  Louis,  Mo. 

Westinghouse  Electric  &  Mfg. Co.,  East  Pittsburgh,  Pa.  (See 
Adv.) 

COOLING  SYSTEMS,  The- 
atre 

American  Blower  Co.,  6004  Rus- sell St.,  Detroit,  Mich. 
Blizzard  Sales  Co.,  1810  Com- merce St.,  Dallas,  Tex. 
Sturtevant  Co.,  B.  F.,  Hyde 
Park,  Boston,  Mass.  (See 

Adv.) 

Typhoon  Cooling  System,  345 W.  39th  St..  N.  Y.  City. 

COSTUMES,  Theatrical  . 
Arlington,    Paul,    118    W.  48th St.,  N.  Y.  City. 
Beck    &    Sons    Co.,   Wm.,  1115 

Vine  St.,  Cincinnati,  Ohio. 
Brooks  Thea.  Costume  Co.,  143 W.  40th  St.,  N.  Y.  City. 
Chicago   Costume   Works,  116- 120  N.  Franklin  St.,  Chicag*. 

111. Chicago     Theatrical  Costume 
Co.,    24    W.    Washington  St, 
Chicago,  111. 

Chrisdie  &  Co.,  Chas.,  562  7th 
Ave.,  N.  Y.  Citv. 

Eaves  Costume  Co.,  110  W.  46th 
St.,  N.  Y.  City. 

Fisher,  J.  C,  255  S.  Ninth  St., Philadelphia,  Pa. 
Hayden,  Frank,  56  W.  45th  St, N.  Y.  City. 
Hazel-Rene,  State  Lake  Bldg., 

Chicago,  111. 
Kampmann     Costume  Works, 

237    S.    High    St,  Columbus, 
Ohio. Lester,  612  State  Lake  Bldg., 
Chicago,  111. Mahieu  &  Halaire  Co.,  243  W. 
47th  St.,  N.  Y.  City. 

Maybelle,  Mile.,  Inc.,  American 
Bond  &  Mortgage  Bldg.,  Chi- cago, 111. 

Miller-Costumier,  236  S.  11th 
St.,  Philadelphia,  Pa. 
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Motion  Picture 

Hand  Coloring 

John  Duer  Scott 

106  W.  52nd  St. 

N.  Y.  C. 

Tel.  Circle  7872 

AUSTRALIA 

AND 

NEWMAND 

SELECTED-SUPER  FILMS  LTD. 
(AUSTRALASIA) 

DIRECTORS 

E.  R.  CHAMBERS  &  E.  O.  GURNEY 

SYDNEY,  AUST.  WELLINGTON,  N.  Z. 

NEW  YORK  REPRESENTATIVE 

G.  M.  DAVIDSON 

1540  BROADWAY 

Hand  Coloring 

of 

Mction  Pictures 

Read  what  the  "Film  Daily"  says 

about  my  hand  coloring  on 

the  picture— 

"The  Light  in  the  Dark" 

"Incidentally  the  introduction 
of  this  feature  allows  the  use  of 

about  a  reel  of  colored  photog- 

raphy, showing  Tennyson's  fam- 
ous interpretation  of  The  *  Holy 

Grail,  and  this  is,  by  odds,  the 

finest  color  work  ever  shown  in 

this  county.  It  undeniably  lifts 

the  value  of  the  production  ma- 

terially. If  the  picture  contained 

nothing  else  of  value — and  in  fact 

it  does — the  reel  mentioned  would 

easily  make  it  attractive  to  lots  of 

people.  Too  much  praise  cannot 

be  given  this.  The  reel  is  a  charm- 

ing addition  to  the  picture,  and 

makes  it  unusually  worth  while." 

also 

"FOOLISH  WIVES" 

and  others 

G.  R.  SILVERA 

590  West  178th  Street 

New  York  City 

Wadsworth  9366. 
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L  L  O  Y  D'S 

FILM  STORAGE  CORPORATION 

U.  S.  Bonded  Warehouse 

STORAGE  VAULTS  ! 

For  Valuable  Films 

CUTTING  ROOMS 

For  Rent  by  Day,  Week  or 

Month 

PROJECTION  THEATRES 

For  Rent  by  the  Hour 

FILM  LIBRARY 

Scenes  of  all  Kinds  to  Embel- 

lish Productions 

CUTTING  &  EDITING 

By  Experts 

TITLES 

Art  and  Foreign  Titles  in 

Any  Language 

DELIVERY  SERVICE 

By  Messenger  &  Truck  to 

Any  Part  of  City 

TRADE  SHOWINGS 

Arranged  in  Theatres,  Hotels 

or    Our    Own  Projection 

Theatres 

INSURANCE 

On  Films  in  Our  Vaults  or  in 

Transit 

PACKING 

For  Domestic  or  Export  Ship- 
ment 

FORWARDING 

To  All  Parts  of  the  World 

CUSTOMS 

CLEARANCES 

LLOYD'S  FILM  STORAGE  CORPORATION 
126  WEST  46th  STREET, 

NEW  YORK  CITY 

Phone    —    Bryant  5600 

COSTUMES  (Cont'd) 
New  York  Costume  Co.,  137  N. 
Wabash  Ave.,  Chicago,  111. 

Orange  Mfg.  Co.,  729  7th  Ave., N.  Y.  City. 
Russell      Uniform      Co.,  1600 
Bway,  N.  Y.  City. 

Tarns,  Arthur  W.,  1600  Broad- 
way,  N.  Y.  City. 

United     Decorating     Co.,  421 
Washington  St.,  Hoboken,  N. 
J. 

Van  Horn  &  Son,  919  Walnut 
St.,  Philadelphia,  Pa.  (See 
Adv.) 

COUNTERS,  Tally 

Durant  Mfg.  Co.,  Milwaukee, 
Wis. 

International  Register  Co.,  15 
Throop  St,  Chicago,  111. 

New  York  Standard  Watch  Co., 
Jersey  City,  N.  J. Schaeffer    &    Budenberg  Mfg. 
Co.,  338  Berry  St.,  Brooklyn. N.  Y. 

COVERS,  Program 
Erie  Lithographing  Co.,  8th  & 

Perry  Sts.,  Erie,  Pa. 
Hennefan   &  Co.,    311  Genesee 

St.,  Cincinnati,  Ohio. 
Kleine    Poster    Co.,    1423  Vine 

St.,  Philadelphia,  Pa. 
Utley  Co.,  Holyoke,  Mass. Water    Color    Co.,    450  Fourth 

Ave.,  N.  Y.  City. 

CUPS,  Sanitary  Individual 
American  Paper  Goods  Co.,  171 
Duane  St.,  N.  Y.  City. 

Boston  Drinking  Cup  Co.,  1080 
Wash.  St.,  Boston,  Mass. Individual  Drinking  Cup  Co., 
220  W.  19th  St.,  N.  Y.  City. 

Knight,  Allen  &  Clarke,  177 
High  St.,  Boston,  Mass.  "Tu- 

lip." 

Lily — See  Public  Service  Cup 

Co. Public  Service  Cup  Co.,  Bush 
Terminal,  Brooklyn,  N.  Y. "Lily." 

Rochester  Germicide  Co.,  Roch- ester, N.  Y. 
Royal  Drinking  Cup  Co.,  11  E 

9  th  St..  N.  Y.  City. 

CURTAINS,  Fireproof 
(See  Also  Scenery). 
Novelty  Scenic  Studios,  220  W. 

40th  St.,  N.  Y.  City.  (See  Adv.) 
Rothe  &  Teichner,  Irving  Place 

Theatre,  N.  Y.  City.  (See  Adv.) 
Brunton  Studios,  John,  226  W. 

41st  St.,  N.  Y.  City. 
Gerhardt,  H.  L.,  433  W.  42d  St., N.  Y.  City. 
Henderson-Ames  Co.,  Kalama- 

zoo, Mich. 
Humphreys  Co.,  D.  C,  989  Fil- bert St.,  Philadelphia,  Pa. 
Johns-Manville     Co.,     H.  W., 

Madison     Ave.    &    41st  St., 

N.  Y.  City.    "J.  M" Joy  &  Cannon,  Scenic  Co.,  St. 
Paul,  Minn. 

Keasbev  &  Mattison  Co.,  Dept. 
Kuhn    Studio,    Louis,    293  8th 

Ave.,  N.  Y.  City.  (See  Adv.) 
Lash    Studios,    Lee,  Longacre 

Bldg.,  N.  Y.  City. 
McVickers     Fireproof  Curtain 

Co.,  2437  Sheffield  St.,  Chicago, 
111. 

Parmer    Studios,    Inc.,    201  W. 
49th  St.,  N.  Y.  City. 

Sheck   &   Co.,    O.,  Metropolitan 
Theatre,  Cleveland,  Ohio.  (See 
Adv.) 

Story  Scenic  Co.,  O.  L.,  21  Tufts 
St.,  Somerville  Sta.,  Boston, Mass. 

CURTAIN  MACHINES 

(See   Curtain   Operators,  Elec- 

tric) 

CURTAIN  OPERATORS, 
Electric 

Automatic  Devices  Co.,  Allen- 
town,  Pa.     "A  D  C." Chicago  Electric  Sign  Co.,  2219 
W.  Grand  Ave.,  Chicago,  111. "Cesco." 

GJllmore,  Millard,  429  S.  Taylor Ave.,  Oak  Park,  111. 
Richards-Wilcox  Mfg.  Co.,  Au- rora, 111. 
Vallen  Co..  E.  J.,  85  S.  Canal  St., 

Akron,  Ohio. 

CUSPIDORS,  Brass 
McKenna  Bros.  Brass  Co.,  Pitts- 

burgh, Pa. 

CUTTING  ROOMS,  Public Film 

(See  Storage,  Film) 
Film  Storage  &  Forwarding  Co., 

37  W.  38th  St.,  N.  Y.  City. 
Miles,  Jos.  II.,  136  W.  46th  St., 

y.  Y.  City.    (See  Adv.) 
Porter,  B.  F.,  729  7th  Ave.,  N. Y.  City. 
Simplex  Studios,  220  W.  42d  St., 

y.  Y.  City.    (See  Adv.) 

CUT  OUTS,  Automatic  Pro- 

jector 

Eastern  Theatre  Equipment 
Co.,  Winchester  St.,  Boston, Mass. 

Fyre-Gard  Mfg.  Co.,  Fox  The- 
atre Bldg.,  Aurora,  111.  "Fyre- 

Gard." 

Hulett,  E.  W.,  3119  Argyle  St., 
Chicago,  111. 

CUT-OUTS,  Novelty  Ex- 
ploitation  and  Advertis- 

ing 

Arkay  Display  Service,  409  Film 
Exchasge     Bldg.,  Cleveland, Ohio. 

Hennegan  Co.,  The,  Cincinnati, 
Ohio. Randall  Co.,  A.  L.,  180  N.  Wa- 

bash Ave.,  Chicago,  111.  (See 

Adv.) 

Rothe  &  Teichner,  Irving  Plaee 
Theatre,  N.  Y.  City.  (See  Adv.) 

Seipel,  Louis.  301  West  50th  St., N.  Y.  City.  (See  Adv.) 
Weshner  &  Davidson,  117  W. 

46th  St.,  N.  Y.  City.  (See  Adv.) 

DATE  STRIPS 

Hennegan     Co.,     The,  311-321 Genesee,  Cincinnati,  Ohio. 

DAYLIGHT  CAMERA 
LOADERS 

Burke  &  James,  Inc.,  240  E. 
Ontario  St.,  Chicago.  "In- gento."    (See  Adv.) 

Bass  Camera  Co.,  109  N.  Dear- born St.,  Chicago,  111.  (See 
Adv.) 

"Ingento" — See  Burke  &  James. 

DECORATIONS,  Artificial 
Flower 
(See  Flowers,  Artificial) 

DECORATORS,  Theatre 
Interior 

Architectural  Decorating  Co., 
1600  S.  Jefferson  St.,  Chicago, 
111. 

Baumgarten  &  Co.,  238  E.  34th 
St.,  N.  Y.  City. 

Battiste,  A.,  68  75th  St.,  Union 
Course,  L.  I.,  N.  Y. 

Bodine  Spanjer  Co.,  1160  Chat- ham Court,  Chicago,  111. 
Brand  &  Co.,  Gustave  A,  1428 
Michigan  Ave.,  Chicago.  111. Brunton  Studios,  John,  226  W. 41st  St.,  N.  Y.  City. 

Decorators  Supply  Co.,  Chicago. 
Doty  Scrimgeour  Sales  Co.,  30 Reade  St.,  N.  Y.  City. 
Duchemin,   Geo.   W.,   37  Wain- 

wright  St.,  Newark,  N.  J. Gen.  Flower  &  Decorating  Co., 
228  W.  49th    St.,   N.  Y.  City. See  Adv.) 

Kuhn    Studios.    Louis.    291  8th 
At.,  N.  Y.  City.     (See  Adv.) 

Nelson  Co.,  W.  P.,  614  S.  Michi- 
gan Ave.,  Chicago,  111. Parmer   Studios,    Inc.,    201  W. 49th  St.,  N.  Y.  City. 

Sloane,  W.  &  J.,  Fifth  Ave.  & 47th  St.,  N.  Y.  City. 
Smith  &  Co.,  Jos.,  428  E.  23d  St., N.  Y.  City. 
Stulen   &    Son,   J.,   101  Market 

St.,  Pittsburgh,  Pa. 
Tiffany  Studios,  46  W.  23d  St., N.  Y.  City. 
Voigt    Co..    1743    N.    12th  St., Philadelphia,  Pa. 
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When  Is  a  Building  Fireproof? 

Is  yonr  exchange  fireproof!  Or,  is  it  a  building  of  steel  and  masonry 
filled  with  inflammable  materials.  If  a  fire  should  start  in  any  one  room 

could  it  be  confined  there  without  the  use  of  extinguishers  ?  If  it  could, 
then  you  have  a  fireproof  building.  If  the  doors  and  trim  are  wood, 
then  it  is  not  fireproof. 

Dahlstrom  hollow  metal  doors  and  trim  are  built  to  make  the  door 

opening  fireproof  as  well  as  the  walls,  floors  and  ceilings.  There  is  no 

combustible  material  in  them  and  it  requires  a  fire  hot  enough  to  melt 
the  metal  itself  to  permit  a  fire  to  pass  them  where  used 

in  a  building  with  strictly  fireproof  walls,  floors  and 
ceilings. 

Dahlstrom  doors  and  trim  are  finished  by  a  baked-on- 
enamel  process  which  will  not  crack  or  peel.  A  damp 
cloth  passed  over  the  surface  keeps  them  neat  and  clean. 

Any  wood  finish  can  be  accurately  duplicated  on  Dahl- 
strom hollow  metal  doors  and  trim. 

DAHLSTROM  METALLIC  DOOR  COMPANY 

431  Buffalo  Street,  Jamestown,  N.  Y. 
NEW  YORK  DETROIT  CHICAGO 
25  Broadway  1331  Dime  Bank  Building         19  So.  LaSalle  Street 

Representatives  In  All  Principal  Cities 

A  FEW  RECENT  DAHL- 
STROM INSTALLATIONS 

LAFAYETTE  SQ.  THEATRE 
Buffalo,  N.  Y. 

WILSON  THEATRE 
Baltimore,  Md. 

BEACON  THEATRE 
Boston,  Mass. 

KEITH  THEATRE 
Cincinnati,  Ohio 

ALHAMBRA  THEATRE 
Des  Moines,  Iowa 

NEWMAN  THEATRE Kansas  City,  Mo. 

DECORATIONS,  Theatre 
(See  also  Flowers.  Artificial, 
and  Decorators,  Theatre  In- terior) 

DEODORANTS,  Theatre 
(See also  Disinfectants 

Sprays) 
and 

DESKS,  Theatre  and  Ex- 
change Office 

Alvsar  Desk  Co.,  35  W.  45th  St„ 
JT.  Y.  City.     (See  Adv.) 

DEVELOPING,  Film 
(See  Laboratories; 

DIFFUSERS,  Ceiling  Light 
Frink,  Inc.,  I.  P„  24th  St.  and 

10th  Ave..  N.  Y.  City.  (See Adv.) 

DIMMERS,  Electric  Light 
Cutler-Hammer  Mfg.  Co.,  Mil- 

waukee, Wis.  "C-H." Display  Stage  Lighting  Co.,  Inc., 
314  W.  44th  St.,  N.  Y.  City. 

Major  Equipment  Co.,  2518  Cul- lom   Ave.,   Chicago,  111. 
>"ewton,  Chas.  I.,  331  W.  18th St.,  Bf.  Y.  City.    (See  Adv.) 
"Vitrohm" — See  Ward  Leonard Electric  Co. 
Ward  Leonard  Electric  Co.,  Mt. 
Vernon,  N.  Y  "Vitrohm." 

DIMMERS,  Portable 
Brenkert  Light  Projection  Co., 

Cortland  Ave.,  Detroit.  Mich. 
Cutler-Hammer  Mfg.   Co.,  Mil- 
,  ..waukee,  Wis.  "C-H." 
Universal  Electric' Stage  Light- ing Co.,  N.  Y.  City.  (See  Adv.) 

DISINFECTANTS  AND 

SPRAYS,  Theatre 
(See  also  Purifiers,  Air) 

Accident  Cabinet  Co.,  Kalama- 
zoo, Mich.  "Cresoltol." 

American    Oil    &  Disinfectant 
Co.,  196  Water  St.,  N.  Y.  City. 

Chamberlin     Co.,  Pittsburgh, 
Pa.  "Sanicube." Chemical  Mfg.   Co.,   417  S.  7th 
St.,  Minneapolis,  Minn. 

Chemical  Supply  Co.,  1565  Mer- win  Ave.,  Cleveland,  Ohio. 
Cleaner  Mfg.  Co.,  2842  Olive  St., 

St.  Louis,  Mo. 
Cremolin  Mfg.  Co.,  17  S.  Main 

St.,  St.  Louis,  Mo. 
Continental   Drug   &  Chemical 

Works,      371      Wythe  Ave., 
Brooklyn,  N.  Y. 

Fil-Trim  Mfg.  Co.,  1946  Fulton 
PI.,  Cleveland,  Ohio. 

Frank  Disinfecting  Co.,  P.  M, 
91  Bleecker  St.,  N.  Y. 

Fulco — See  Fulton,  E.  E. 
Fulton  Co.,   3208   Carroll  Ave., 

Chicago,  111.  "Fulco." Hewes    Laboratories,    N.  13th 
and     Berrv     Sts.,  Brooklyn, N.  Y. 

Houghton  &  Co.,  E.  F.,  240 
Somerset  St.,  Philadelphia, 
Pa. Hvdro-Pneu  Disinfecting  Co., 
221  Mercer  St.,  N.  Y.  City. 

Hygienic  Specialty  Co.,  Greens- 
burg.  Pa. Indianapolis  Chemical  Co.,  1440 
Madison  Ave.,  Indianapolis, 
Ind. International  Metal  Polish  Co., 
Quill  St.  &  Belt  R.  R.,  Indian- 

apolis, Ind. 
Perolin  Co.  of  America,  1090  W. 

37th  St.,  Chicago,  111. 
Phinotas  Chemical  Co.,  237 

Front  St.,  N.  Y.  City. 
Purozone — See  Fulton  Co. 
Pyn-Air — See  Sanitas  Disinfec- tant Co. 
Rath  Mfg.  Co.,  Hedley  &  Rich- mond Sts.,  Philadelphia,  Pa. 

"Rathola." 
Rathola— See  Rath  Mfg.  Co. 
Rochester  Germicide  Co.,  Inc., 

Rochester,  N.  Y. 
Sanicube — See  Chamberlin  Co. 
Sanitas  Disinfectant  Co.,  33 
Keap  St.,  Brooklyn,  N.  Y. 
"Pyn-Air,"  "Sixco." Sanitation  &  Supply  Co.,  70  E. 
45th  St.,  N.  Y.  City. 

"Sixco" — See  Sanitas  Disinfec- tant Co 

West  Disinfecting  Co.,  411  5th Ave.,  N.  Y.  City. 
White  Tar  Co.,  2  Cliff  St.,  N.  Y. 

City.  "Creolol" Wolff  Laboratories,  230  Green- wich St,  N.  Y.  City. 

DOLLS,  Exploitation  and Advertising 

Beers-Keeler-Bowman  Co.,  Inc., Norwalk,  Conn. 

DOORS,  Fireproof 

Berger   Mfg.    Co.,    1038  Belden 
Ave.,  Canton,  Ohio. 

Coburn  Trolley  Track  Mfg.  Co., 
Holyoke,  Mass. 

Consolidated  Sheet  Metal  Wks., 
661  Hubbard  St.,  Milwaukee, Wis. 

Dahlstrom  Metallic  Door  Co., 
Jamestown,  IV.  Y.  (See  Adv.) 

Dowman-Dozier    Mfg.    Co.,  20 
Trinity  Ave.,  Atlanta,  Ga. 

General    Fireproofing  Co., 
Youngstown,  Ohio. 

Harris   Co.,   S.  H.,   3323  Grand 
Ave.,  Chicago,  111. 

Hermann  &  Grace,  673  Bergen 
St.,  Brooklyn,  N.  Y. 

Howell,  Field  &  Goddard,  Long 
Island  Citv,  N.  Y. 

Keystone   Fire  Door  Co.,  1231 
Irwin  Ave.,  Pittsburgh,  Pa. 

Kinnear    Mfg.    Co.,  Columbus, 
Ohio. Leonard  Sheet  Metal  Works, 
219  Grant  St-,  Hoboken,  X.  J. 

Lupton's  Sons  Co.,  David,  Al- legheny Ave.  &  Tulip  St., 
Philadelphia,  Pa. 

McFarland-Hyde  Co.,  2701  S. 
Fifth  Ave.,  Chicago,  111. 

McFarland,  Wm.  T.,  3209  Har- rison St.,  Chicago,  111. 
Merchant  &  Evans  Co.,  2019 
Washington  Ave.,  Philadel- 

phia, Pa. Missouri  Fire  Door  &  Comic* 
Co.,  St.  Louis,  Mo.     (See  Adv.) 

Moeschl-Edwards  Corrugating 
Co.,  Covington,  Ky. 

Peelle  Co.,  123  Liberty  St.,  N- City. 
Pro-Bert  Sheet  Metal  Co.,  Cov- 

ington, Ky.    (See  Adv.) 

Pursell-Grand  Co.,  414  Walnut St.,  Cincinnati,  Ohio. 
Reliance  Fireproof  Door  Co.,  47 

Milton  St.,  Brooklyn.  N.  Y. 
Ross  Mfg.  Co.,  R.  J.,  4241  Ogden Ave.,  Chicago,  111. 
Saino  Fire  Door  &  Shutter  Co., 

2025  Elston  Ave.,  Chicago,  111. 
Solar  Metal   Products   Co.,  470 

E.  Starr  Ave.,  Columbus,  Ohio. 
Stowell  Mfg.  &  Foundry  Co.,  S. Milwaukee,  Wis. 
Thorp  Fireproof  Door  Co.,  1600 

Central     Ave.,  Minneapolis, 
Minn. Van  Kannel  Revolving  Door 
Co.,  250  W.  54th  St.,  N.  Y.  City. 

Variety  Mfg.  Co.,  2958  Carroll 
Ave.,  Chicago,  111. 

Voigtmann  &  Co.,  Chicago,  111. 
Vulcan  Co.,  Clarkston,  Mich. 
Weson  Mfg.  Co.,  Jas.  G,  N.  Y. City. 

Westergren,  M.  F.,  433  E.  144th 
St.,  N.  Y.  City. 

DOORS,  Safety 

Dahlstrom  Metallic  Door  Co., 
Jamestown,  W.  Y.  (See  Adv.) 

Edwards  Mfg.  Co.,  724  Egges- 
ton  Ave.,  Cincinnati,  Ohio. 

Harris  Co.,  S.  H,  3323  Grand 
Ave.,  Chicago,  111. 

Kinnear  Mfg.  Co.,  Columbus, 
Ohio. Missouri  Fire  Door  &  Cornice 
Co.,  St.  Louis,  Mo.  (See  Adv.) 

National  Automatic  Door  Co., 
Insurance  Exchange,  Chicago, 
111. 

Peters    &    Son,    Jas.,    1934  N. 
Front  St.,  Philadelphia,  Pa. 

Vonnegut  Hardware  Co.,  43  S. 
Meridian     St.,  Indianapolis, 

Ind. 

DOWSERS,  Automatic  Pro- 

jector 

(See  Projectors,  Standard) 
Alhambra  Co.,  32S  Market  Ave., 

N.  Canton,  Ohio. 
Auto    Dowser    Sales    Co.,  San 

Francisco.  "Weaver." Protectall  Co.,  The.  Dallas,  Tex. "Protectall." 
"Weaver"  —  See    Auto  Dowser 

Sales  Co. 
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LIGHTING  FIXTURES 

FOR 

THEATRES 

WE  ARE  SPECIALISTS  IN  THEATRE 
LIGHTING  INSTALLATIONS  AND 
CAN  HELP  YOU  SOLVE  YOUR 
LIGHTING  PROBLEMS. 

OUR  SUGGESTIONS  WILL  INSURE 
THE  SELECTION  OF  PROPER 

EQUIPMENT,  GOOD  LIGHTING  EF- 
FECTS AND  CORRECT  FIXTURE 

DESIGNS  AT  A  REASONABLE  COST. 
Catalog  being  prepared, 
reserve  your   copy  now. 

VOIGT  COMPANY 
Designers  and  Manufacturers 
1743-49  North  12th  Street 

Philadelphia,  Pa. 

On  Duty  Always 

THE 

NEW  PITTSBURGH 

TRIANGULAR 

EXIT  BALL 

Doubles  the  Security 

For  Theater  and  Its  Patrons 

s-842  in  red  or  green    A  Good  Leader  for  Dealers 

PITTSBURGH  LAMP,  BRASS  &  GLASS  CO. 

PITTSBURGH PENNSYLVANIA 

Engraved  Stationery  I 
Business  Announcements 

Business  Cards  j 
Letter  Heads  j 

and  Social  Engraving  I 
Have  our  representative  call  ( 

JOSEPH  A.  RUEFF,  INC.  | 
Engravers  to  those  who  j 

appreciate  Beauty  &  Quality  §§ 

152  East  23rd  St.,  New  York,  N.  Y.  j 
Telephone  Gramercy  0388  S 

lillllllt1l!!llll!llllll!!l!l1llllll!llllllll!lllllll!l!IIIIIUI!lllllllli!l 

DROPS,  Velvet  Stage 

Novelty  Scenic  Studios,  220  W. 
46th  St.,  N.  Y.  City.  (See  Adv.) 

Rothe  &  Teichner,  Irving  Place 
Theatre,  X.  Y.  City.  (See  Adv.) 

Beaumont  Velvet  Scenery  Stu- 
dios, J.  H.,  245  TV.  46th  St., N.  T.  City. 

Cleveland  Decorative  Works, 
1120  Prospect  Ave.,  Cleveland, 
Ohio. Henderson-Ames   Co.,  Kalama- 

zoo, Mich. 
Kuhn    Studios,    Louis,    291  8th 

At.,  ft.  Y.  City.  (See  Adv.) 
Lash     Studios,    Lee,  Longacre 

Bldg.,  N.  Y.  Citv. 
McHugh  &  Son,  Jos.  P.,  9  W. 

42d  St.,  NT.  T.  City. 
Sheck   &   Co.,    C.  Metropolitan Theatre.  Cleveland.  Ohio. 
Story  Scenic  Co.,  O.  L.,  21  Tufts 

St.,    Somerville    Sta.,  Boston, Mass. 
Twin  City  Scenic  Co.,  2S19 
Nicollet  Ave.,  Minneapolis, 
Minn. 

DYES,  Film 
American  Aniline  Products,  80 

Fifth  Ave.,  N.  Y.  City. 
Burroughs.  Wellcome  &  Co.,  18 

E.  41st  St..  N.  Y.  City. 
Continental  Drug  and  Chemical 

Works,     371      Wvthe  Ave., Brooklyn,  N.  Y. 
Debrook  Co.,  Inc.,  15  Park  Row, N.  Y.  City. 
Empire  Chemical  Co.,  230  Mor- 

gan Ave.,  Brooklyn,  N.  Y. Geisenheimer  &  Co.,  130  Cedar 
St.,  N.  Y.  City. 

Heller,    Merz    Co.,    503  Hudson 
St.,  N.  Y.  City. 

Hemingway,  F.,  115  Broadway, N.  Y.  City. 
Hewes    Laboratories,    N.  13th 

and     Berry     Sts.,  Brooklyn, N.  Y. 
Marden,  Orth  &  Hastings,  61 
Broadwav,  N.  Y.  Citv. 

Metz  &  Co.,  H.  A.,  317  N.  Clark 
St.,  Chicago.  111. 

Special  Materials  Co.,  140  Liv- ingston St..  Brooklyn,  N.  Y. 
Toch  Bros.,  320  Fifth  Ave.,  N.  Y. City. 

DYNAMOS,  Electric 

Allis-Chalmers  Mfg.  Co.,  Mil- waukee, Wis. 
Diehl  Mfg.  Co.,  Elizabeth,  N.  J. 
Dilg  Mfg.  &  Trading  Co.,  401  E. 

163d  St.,  N.  Y.  City.  "Acme." Eck  Dynamo  &  Motor  Co., Belleville,  N.  J. 
Emerson  Electric  Mfg.  Co..  2032 
Washington  Ave.,  St.  Louis, Mo. 

General  Electric  Co.,  Schenec- 
tady, N.  Y. Hallberg,  J.  H,  25  W.  45th  St., N.  Y.  City. 

Hobart  Bros.  Co.,  Troy,  Ohio. 
Holtzer-Cabot  Co.,  125  Armory 

St.,  Boston,  Mass. 
Idela  Electric  &  Mfg.  Co..  Mans- field. Ohio. 
Northwestern  Electric  Co.,  412 

S.  Bovne  St.,  Chicago,  111. 
Northwestern  Mfg.  Co.,  480 

Clinton   St.,  Milwaukee,  Wis. Peerless  Electric  Co.,  Warren, 
Ohio. Ridgway    Dynamo    &  Engine 
Co.,  Ridgway.  Pa. 

Sprague  Electric  Works,  527  W. 34th  St.,  N.  Y.  City. 
Western  Electric  Co.,  57  Beth- une  St.,  N.  Y.  City. 
Westinghouse  Electric  &  Mfg. 

Co.,  E.  Pittsburgh,  Pa.  (See 

Adv.) 

EASELS,  Brass,  Picture 
Commercial  Mfg.  Co.,  13th  & 

Appleton     Sts.,  Philadelphia, Pa. 
Electrical  Products   Corp.,  1122 

W.     16th     St.,     Los  Angeles, 
Calif.  (See  Adv.) 

McKenna  Brass  &  Mfg.  Co.,  1st 
Ave.  and  Ross  St.,  Pittsburgh, 

Pa. Menger,  Ring  &  Weinstein,  306 W.  42d  St.,  X.  Y.  City.  (See 
Adv.) 

Newman  Mfg.  Co.,  416-418  Elm St.,  Cincinnati,  Ohio. 

ECONOMIZERS,  Current 
(See  Transformers,  Alternating Current) 

EDITORS,  Film 
Mason,    Lesley,    729    7th  Ave., N.  Y.  City. 

Photoplay  Title  Co.,  5828  Broad- 
way, Chicago,  III.  (See  Adv.) 

Alynlu  Studios,  251  W.  42nd  St., X.  Y.  City  (See  Adv.) 
Buckheister,  Oscar,  835  8th  Ave., 

X.  Y.  City.  (See  Adv.) 
Meyer,   Louis,  251   W.  18th  St., N.  Y.  City.  (See  Adv.) 
Prizma,    Inc.,    110   W.   40th  St., 

X.  Y.  City.  (See  Adv.) 
Chandlee,   Harry,    130   W.  46th St.,  N.  Y.  City. 
Dixon  -  McNitt  -  Schneider,  959 
Seward  Ave.,  Hollywood,  Cal. 

Farnham,  Jos.  W.,  220  W.  42d St.,  N.  Y.  City. 
Slobey.  John.   727    7th   Ave.,  X. Y.  City.  (See  Adv.) 
Stern.  Ernest.  413  W.  41st  St., 

X.  Y.  City.  (See  Adv.) 
Waller  Studios.  1493  Broadway, 

X.  Y.  City.    (See  Adv.) 
ELECTRIC  LAMPS 

(See  Lamps,  Incandescent) 
EMERGENCY  LIGHTING 
SYSTEMS 

Electrical  Prods.  Corp.,  1122  W. 
16th  St..  Los  Angeles.  "Epco." (See  Adv.) 

U.  S.  E.  M.  Co.,  505  W.  42d  St.. N.  Y.  City. 

ENGINEERS,  Stage 
Capitol  Theatre  Eouipment  Co., 

626  10th  Ave.,  N.  Y.  City. 
E-J    Electric    Installation  Co.. 221  W.  33d  St.,  N.  Y.  City. 
Major  Equipment  Co.,  2518  Cul- lom  Ave..  Chicago,  111. 
Sheck   &    Co.,    O..  Metropolitan 

Theatre.  Cleveland,  Ohio.  (See 

Adv.) 

ENGINEERS,  Studio 
(See   Studio  Engineers) 

ENGRAVERS,  Theatre, 
Baker  Bros.  Engraving  Co.,  1122 
Harney  St.,  Omaha.  Neb. Central     Show     Printing  Co., 
Mason  City.  Iowa. 

Lange  Eng.  Co.,   160  N.  Wells St.  Chicago,  111. 
Rueff,  Jos.  A.,  Inc..  152  W.  23rd 

St.,  X.  Y.  City.    (See  Adv.) 
ENVELOPES,  Photograph 

(See  Mailers'  Envelope) 
EXHAUSTERS  AND 
RLOWERS 

(See  Blowers  and  Exhausters) 
EXHAUST  FANS 
(See  Blowers  and  Exhausters) 

EXITLIGHT  BOXES,  The- 
atre 

Buettner,.Chas.,  247  W.  47th  St., 

N.  Y.  City.  "Bee." 
Erker    Bros.    Optical    Co.,  608 

Olive  St.,  St.  Louis,  Mo.  (See 
Adv.) 

Voigt  Co..  1743  X.  12th  St.,  Phil- adelphia, Pa.  (See  Adv.) 
EXIT  LIGHTS 
Erker  Bros.  Optical  Co.,  60S 

Olive  St.,  St.  Louis,  Mo.  (See 

Adv.) 

Electrical  Prods.  Corp.,  1122  W. 
16th  St.,  Los  Angeles.  "Epco." (See  Adv.) 

Major  Equipment  Co.,  2518  Cul- lom  Ave.,  Chicago,  111. 
Sunlight  Reflector  Co.,  226  Pa- cific St.,  Brooklvn,  N.  Y. 
U.  S.  E.  M.  Co.,  505  W.  42d  St., N.  Y.  City. 
Wood  Electric  Co.,  C.  D.,  441 
Broadway,  N.  Y.  City. 

EXIT  SIGNS,  Theatre 
Electrical  Prods.  Corp.,  1122  W. 

16th  St..  Los  Angeles.  "Epco." 
(See  Adv.) 

Pittsburgh,      Lamp,      Brass  & Glass     Co.,     Pittsburgh,  Pa. 
(See  Adv.) 

Voigt   Co.,   1743-49  X.   12th  St., Philadelphia,  Pa.   (See  Adv.) 
Frink,  Inc..  I.  P.,  24th   St.  and Tenth  Ave,  X.  Y.  City.  (See 

Adv.) 

EXPOSURE  METERS, 

Camera 
Bass  Camera  Co.,  Chicago,  111. 

(See  Adv.) 
Burke  &  James,  Inc.,  240  E.  On- tario St..  Chicago,  HI. 
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We  are  distributors  of  the  best  of  everything  in  the 
Motion  Picture  Line. 

SIMPLEX  MOTION  PICTURE  PROJECTORS 
GENERAL  ELECTRIC  MOTOR  GENERATORS 
UNIVERSAL  MOTION  PICTURE  CAMERAS 

BILT-RITE  LOBBY  DISPLAY  FRAMES 
MINUSA  GOLD  FIBRE  SCREENS 
EMERSON  ELECTRIC  FANS 

NATIONAL  CARBONS 

All  recognized  brands,  the  best  that  can  be  had  and  the  cheapest  in 
the  long  run 

Erketfs 

608  Olive  St. 
St.  Louis,  Mo. 

SEND  FOR  CATALOGUE 

Mr.  Producer 

The  service  of  an  Art  Director  of  ex- 

perience and  reputation,  with  a  com- 

plete Studio  Technical  Staff  for  the 

designing  and  executing  of  Motion 

Picture  Settings  on  a  contract  basis  is 

offered  by 

Staulcup  Cinema  Service,  Inc. 

STUDIO  3  W.  61  ST. 

Phone  Columbus  8181 

Executive  Office 

1476  Broadway 

We  Buy  Rights  for  High  Class  Productions 

for  All  Latin  American  Countries 

Now  Representing  Vitagraph  in  the  following  countries 
Brazil,     Columb/a,     Venezuela,     Guianas,     Canal    Zone,  Panama, 
Costa     Rica,     Nicaragua,     Honduras,     San     Salvador,  Guatemala, 
Mexico,     Cuba,     Porto     Rico,     San    Domingo,     Hayti,  Jamaica, 

Trinidad,   Bahamas,    Bermuda  and  Martinique. 

JUPITER  FILM  CORPORATION 

1482  Broadway,  N.  Y.  C. 

Headquarters  for  Stereo  Products 

LUMIERE  —  JOUGLA  —  ILFORD 

Richard 
Cameras 

Photographic  Products 
Autochromes  for  Stereoscopic 

Direct  Color  Cameras  and 
Photography  Accessories 

Sigma  Extreme  Rapidity  Plates — Blue  Label  Plates — 
Diapositive  and  Lantern  Plates — X-Ray  Plates — Intensive 
and  Orthoscopie  Plates — Screened  Chromatic,  Zenith, 
Monarch,  Panchromatic — Alpha  and  Gaslight  Positive Plates. 

R.  J.  FITZSIMONS  CORPORATION 

75  Fifth  Ave.  New  York  City 

The  New  Era  Organ 

THE  MARR  &  COLTON  COMPANY,  Inc. 

The  ideal  pipe  organ  for  the  exhibitor  who  seeks  for  the  maxi- 
mum value  obtainable  in  a  small  pipe  organ  at  a  reasonable 

price.  Can  be  placed  in  the  orchestra  pit  or  in  an  organ 
chamber. 

(Write  for  Interesting  Literature) 
WARSAW,  N.  Y. EVERYTHING  MUSICAL 

Also  Builders  of  Famous  Marr  &  Colton  Concert  Organ 

Porcelain  Enameled  Steel  Indestructible  Changeable  Sign 
Letters  for  Changeable  Theatre  Attraction  Signs 

We  manufacture  and  have  ior  immediate  delivery  Blue  and  White 
Porcelain  Enameled  Steel  Changeable  Sign  Letters  and  complete 
Signs  as  shown. 

These  Changeable  letters  are  Syi"  X  12",  always  carried  in  stock, 
put  up  in  Standard  Packages  containing  100  assorted  letters. 
Write  for  samples  which  we  furnish  at  quantity  price. 

WM.  H.  McCLAEV,  INC. 
Manufacturers    of    All-Metal    Porcelain    Enameled    Steel  Electric 

Signs    and    Enameled    Steel    Changeable    Sign  Letters 
Phone  Calumet  1863        1445  S.  State  St.,  CHICAGO,  ILL, 
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UNIVERSAL 

Model  No.  3 

FILM  SPLICING 

MACHINE 

This  is  the  only  splicing  mar- 
chine  which,  operated  by  any 
novice,  produces  the  most  ac- curate and  durable  splices. 
It  is  the  Only  One  which 
renders  real  satisfactory  re- 

sults in  Laboratories,  Ex- 
changes and  Theatres  alike. 

Buy  it  from  your  dealer  or 
have  us  send  it  to  you  post 
paid  for  $6.00 

GENERAL  MACHINE  COMPANY 
MOTION  PICTURE  APPARATUS 

350-363  East  155th  Street  New  York  City 

Reciprocal  Insurance 

as  written  by  Theatre  Inter-Insurance  Exchange 
has  been  proven  the  most  practical,  economical 
and  serviceable  form  of  insurance  for  Exhibitors. 

You  can  save  40%  of  your  insurance  cost. 

Write  for  Information 

Theatre  Inter-Insurance  Exchange 

137  South  5th  Street  Philadelphia,  Pa. 

HOWE  &  CONLON 

Bryant  1351  1608  Times  Building 

High  Class  Advertising  and  Publicity  For 
Star  or  Producer. 

We  are  now  handling  accounts  for  several  of  the  foremost 
stars  and  for  four  independent  producers.  We  also  'write 
and  lay  out  plan  hooks,  press  sheets,  heralds,  etc.,  handle 
posters,  and,  in  fact,  take  care  of  all  advertising  details. 
Our  hook  of  clippings  will  show  interested  persons  the 
RESULTS  of  our  past  campaigns. 

Actual  Results  Are  Our  Reasons  for  Being 
in  Business 

Fabbrica  Italiana  Lamine  Milano 

Positive  Raw  Film  Made  in  Italy 

Sole  Agents 

THE  COMMERCIAL  FIBRE  CO. 

OF  AMERICA,  INC. 

15  East  26th  Street,  New  York  City 
Phone  Madison  Square  4430 

EXTINGUISHERS,  Fire 
American  Chemical  Co.,  113  N. 

9th  St.,  Lebanon,  Pa- 
American  La  France  Fire  Ap- 

pliance Co.,  Elmira,  N.  T. 
Badger  Chemical  Mfg.  Co.,  Mil- 

waukee. Wis.  "Mitchell." Boyce  Motometer  Co.,  Long 
Island  City,  N.  T. 

Boyd  &  Bro.,  James,  25th  & Wharton  Sts.,  Philadelphia, 
Pa.  "Keystone,"  "Paragon," "Marvello." 

electrical  Prods.  Corp.,  1122 
W.  16th  St.,  Los  Angeles, "Epco"  (See  Adv.) 

"Firefoam" — See  Foamite  Fire- foam  Co. 
Foamite  Firefoam  Co.,  151  5th 

Ave.,  N.  Y.  City.  "Firefoam." General  Fire  Extinguisher  Co., 
Providence,  R.  I. 

Johns-Manville  Co.,  H.  W.,  Mad- 
ison Ave.  &  41st  St.,  N.  Y. 

City.    "J-M  Success." National  Metal  Stamping  & 
Mfg.  Co.,  Newark,  N.  J.  "Ac- curate," "Marten,"  "Peerless." "Newark." 

Nevermyss  Fire  Extinguisher 
Co..  Middletown.  N.  Y. 

Newark  —  See  National  Metal 
Stamping  &  Mfg.  Co. 

Northern  Fire  Apparatus  Co., 
2422  University  Ave.,  S.  E., 
Minneapolis,  Minn. 

Pittsburgh  Lamp,  Brass  & 
Glass  Co.,  130  Seventh  St., 
Pittsburgh,  Pa.  "Pilabrasgo." Pyrene  Mfg.  Co.,  52  Vanderbilt Ave.,  N.  Y.  City. 

Rex-Harris  Fire  Appliance  Co., 
36  E.  23d  St.,  N.  Y.  City. "Acme." 

Stemple  Fire  Extinguisher  Co., 
4250  N.  20th  St.,  St.  Louis,  Mo. 

Woodhouse  Mfg.  Co.,  35  Warren 
St.,  N.  Y.  City. 

EXPLOITATION, 

Specialists Howe  &  t  onion.    Times  Bldg., 
N.  Y.  City  (See  Adv.) 

Master    Advertisers   Corp.,  732 
S.  Wabash  Ave.,  Chicago,  111. 

Russell  Studios,  726  8th  Ave.,  N. 
Y.  City.  (See  Adv.) 

Seipel,    Louis,    301    West  50th St.,  N.  Y.  City  (See  Adv.) 
Weshner  &    Davidson,    117  W. 

46th     St.,    N.    Y.    City  (See 
Adv.) 

FAN  BRACKETS,  Electric 
Voigt  Co.,  1743  N.  12th  St., 

Philadelphia,  Pa. 

FANS,  Advertising 
Harrison  Co.,  The,  Union  City. 

Ind. 
Lauxman  &  Co.,  Ohio,  1138 
Broadway,  N.  Y.  City. 

Toledo  Calendar,  Inc.,  1415  W. 
Delaware  Ave.,  Toledo,  Ohio. 

Warshaw  Press,  Inc.,  175  Woos- ter  St.,  N.  Y.  City. 

FANS,  Electric 
Eck  Dynamo  &  Motor  Co.,  Belle- ville, N.  J. 
Ideal  Heating  Co.,  915  Gates 

Ave.,  Brooklyn,  N.  Y. 
National  Stamping  &  Elect. 

Wks.,  Chicago,  111. 
Sturtevant  Co.,  B.  F.,  Hyde 

Park,  Mass.  (See  Adv.) 
Westinghouse  Electric  &  Mfg. 

Co.,  E.  Pittsburgh,  Pa. 

FILM  CABINETS 

(See  Cabinets,  Safety  Reel.) 

FILM  PACKERS 
(See  Storage,  Film) 

FILM,  Raw 

Ansco  Co.,  Binghamton,  N.  Y. 
Bay  State  Film  Sales  Co.,  Inc., 

220  W.  42d  St.,  N.  Y.  City.  . 
Burke  &  James,  240  E.  Ontario 

St.,  Chicago,  111.  «Rexo." Commercial  Fibre  Co.,  of  Amer- ica, 15  E.  26th  St.,  N.  Y.  City 
(See  Adv.) Eastman  Kodak  Co.,  Rochester, 
N.  Y.  "Eastman."  (See  Adv.) 

Gevaert  Co.  of  America,  117-119 
W.  46th  St.,  N.  Y.  City.  "Ge- 

vaert." 

Powers    Film    Products,  1601 
Broadway,  N.  Y.  City. 

Rexo — See  Burke  &  James. 

FILM,  Raw,  Amateur, 
Negative  and  Positive 

Bay  State  Film  Sales  Co.,  22* 
W.  42d  St.,  N.  Y.  City. 

Bell  &  Howell  Co.,  1801  Larch- mont  Ave.,  Chicago,  111. 
Eastman  Kodak  Co.,  Rochester, N.  Y.    (See  Adv.) 

FILM  CLASPS,  Metal 

Film  Clasp  Co.,  The,  910  Ta- coma  Bldg.,  Chicago,  111. 

FILM  CLEANERS,  Fluid 
Hewes  Laboratories,  No.  13th 
and  Berry  Sts.,  Brooklyn, N.  Y. 

FILM,  Colored  Raw 
Eastman  Kodak  Co.,  Rochester, 

N.  Y.    (See  Adv.) 

FILM,  Raw  Positive 
(See  Film,  Raw.) 

FILM  SPLICERS,  Machine 
Fil-Trim  Mfg.  Co.,  1964  Fulton 

PI.,  Cleveland,  Ohio. 
General    Machine    Co.,    359  E. 

155th    St„   N.   Y.   City.  (See 

Adv.) 

Ott  Sales  Co.,  522  5th  Ave..  N.  Y. City. 

Projection  Apparatus  Co.,  41-45 Lafayette  St.,  N.  Y.  City  (See 
Adv.) 

Slipper  &  Co.,  J.,  728  So.  Olive 
St.,   Los   Angeles,  Cal. 

FILM,  Raw  Negative 
(See  Film,  Raw.) 

FILM  SHIPPERS  AND 
FORWARDERS 

(See  Storage,  Film) 

FILM  STORAGE 
(See  Storage,  Film) 

FILTERS,  Lens 
Herbert  &  Huesgen  Co.,  18  E. 
42nd  St.,  N.  Y.  City.  (See 
Adv.) 

Paramount  Lens  Corp.,  2059 
Fulton  St.,  Brooklyn,  N.  Y. 

FILTERS,  Water 
American  Water  Softener  Co., 

1011  Chestnut  St.,  Philadel- 

phia, Pa. Aquapura  Filter  Mfg.  Co.,  1045 Park  Ave.,  N.  Y.  City. 
Everson  &  Co.,  C.  G.,  70  W. 

Lake  St,  Chicago,  111. 
General  Filtration  Co.,  Inc., 

Cutler  Bldg.,  Rochester,  N.  Y. 
International  Filter  Co.,  38  S. 
Dearborn  St.,  Chicago,  111. 

Klemm  &  Co.,  1364  W.  Grand 
Ave.,  Chicago,  111. 

National  Filter  Co.,  1364  W. 
Grand  Ave.,  Chicago,  111. 

Ru»dle-Spence  Mfg.  Co., — Mil- waukee, Wis. 

FINANCE,  Production 

Price,  Oscar,  565  5th  Ave.,  N.  Y. 
City. 

FINANCERS,  Theatre 
(See  Brokers,  Theatre) 

FIRE  ALARMS,  Automatic 
American  Chemical  Co.,  Leba- 

non, Pa. Automatic  Electric  Co.,  Chicago, 

111.  "Pax." 
Foamite  Firefoam  Co..  200  5th 

Ave.,  N.  Y. 
FIRE  DOORS 

(See  Doors,  Safety) 

FIRE  GUARDS,  Projector 

(See  Safety  Devices,  Automatic) 
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 _  

Reproductive  quality  enables  the  sensitive 

emulsion  to  correctly  portray  every  step  of 

gradation  from  highest  light  to  deepest 

shadow. 

EASTMAN 

POSITIVE  FILM 

faithfully  reproduces  every  tone  of  the 

negative.  It  carries  the  quality  through 

to  the  screen. 

Eastman  Film,  both  regular  and 

tinted  base — now  available  in  nine 

colors,  is  identified  throughout  its 

length  by  the  words  "Eastman" 

"Kodak"  stenciled  in  black  letters 

in  the  transparent  margin. 

EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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I  KEYSTONE  BRAND  1 

I  FLOOR  COVERING—  I 

[  The  Enemy  of  I 

Tear 

Every  foot  that  falls  on  your  theatre  floor — and  thousands  of  them  fall  g 
at  each  performance — means  wear*  and  tear  unless  you   have  covered  |jj 
your  floors  with  J| 

Keystone  Brand  Floor  Covering  | 
Made  especially  for  theatre  floors  where  wear  and  tear  is  costly  and  g§ 
continuous.  Keystone  is  almost  immune  to  wear.  It  has  long  been  a  gg 
favorite  covering  for  theatre  floors.     Its  color  is  natural  and  lasting. 
smooth,  never  slippery;  easily  washed  and  waterproof.     Laid  without  gg 
fastenings.  &! 

A  Word  from  Theatre  Managers 

Is  Sufficient 

"There  is  nothing  in  the  same 
juj       class   with    Keystone.     I  recom- 
H       mend   it."— Best    Theatre,  Mill- vale,  Pa. 
S 
&S  "No  doubt  you  have  our  re- SK  cent  order  on  file.  For  eight 
K  years  Keystone  Brand  Floor  Cov- 
■2=  ering  has  served  more  than  what 
™  you  claim.  We  cannot  recom- 
^  mend  it  too  highly." — Smith  The- H       aire,    Pittsburgh,  Pa. 

"Have  used  Keystone  as  run- 
ners in  my  theatre  for  seven  years 

and  it  is  still  in  good  shape.  1 
want  more  of  it." — Derby  The- 

atre, Derby,  Conn. 

FIXTURES,  Composition Lighting 

National  Plastic  Relief  Co.,  416 
Elm  St..  Cincinnati.  Ohio. 

Voigt  Co.,  Philadelphia,  Pa. 
(See  Adv.) 

FIXTURES,  Lighting 
Acme  Gas  &  Electric  Fixtures 

Co.,  132  W.  14th  St.,  N.  V 
City. 

Acme   Metal   Mfg.    Co.,   165  N Wabash  Ave.,  Chicago,  111. 
Alba  —  See   Macbeth  -  Evans Glass  Co. 
Alexalite   Co.,    432   E.    23d  St N.  T.  City. 
Alter  Light  Co.,  827  S.  Lorimer 

St.,   Chicago,  111. 
Avondale   Chandelier   Co.,  2842 
Milwaukee  Ave.,  Chicago,  111. 

Bailey-Reynolds  Chandelier 
Co.,  Kansas  City,  Mo. 

Baldinger   &   Kauferman  Mfg. 
Co.,  59  Harrison  Ave.,  Brook- 

lyn, N.  Y. Bayley  &  Sons,  105  Vanderveer 
St.,  Brooklyn,  N.  Y. 

Beardslee  Chandelier  Mfg.  Co., 
216  S.  Jefferson  St.,  Chicago, 
111. 

Black  &  Boyd,  17  E.  47th  St., N.  Y.  City. 
Bradley   &   Hubbard   Mfg.  Co., Meriden,  Conn. 
Brooking    Co.,    Euclid    Ave.  & 

18th  St.,  Cleveland,  Ohio.  (See 

Adv.) 

Brown  &  Co.,  W.  B.,  Bluffton, 
Ind. 

Caldwell   &  Co.,   E.   F.,   38  W. 15th  St.,  N.  Y.  City. 
Day  Co.,  Thos.,  725  Mission  St., San  Francisco,  Cal. 
Decorators  Supply  Co.,  Archer 

Ave.  &  —  St.,  Chicago,  111. 
Eaglewood    Chandelier  Works, 

6142     Cottage     Grove  Ave., 
.  Chicago, .  111. 

Erker    Bros.    -Optical    Co.,  608 
Olive  St.,  St.  Louis,  Mo.  (See 
Adv.) 

Frink.  Inc.,  I.  P.,  24th  and  10th 
Ave.,  N.  Y.  City  "Frink"  (See 
Adv.) 

Linden  Mfg.  Co..  534  W.  58th St.,  N.  Y.  City. 
Luminous  Unit  Co.,  2609  Wash- 

ington Ave.,  St.  Louis,  Mo. 
"Brascolite." 

Macbeth  -  Evans  Glass  Co., 
Chamber  of  Commerce  Bldg., 

Pittsburgh,  Pa.  "Alba." 

I  FIXTURES,  Plastic H 
S  National  Plastic  Relief  Co.,  416 
K)  Elm  St.,  Cincinnati,  Ohio. 
S  Voigt    Co.,    1743    N.    12th  St., H  Philadelphia,  Pa. 

"Keystone  Brand  Floor  Cover- 
ing  is  absolutely  the  best  we  have  S  FLAGS 
ever     used."  —  Lincoln     Theatre,  || 
Pittsburgh,  Pa.  « 

Other  Users 

Consolidated     Amusement  Co., 
New  York  City 

Rowland     &     Clark  Theatres, 
Pittsburgh 

Majestic  Theatre,  Cleveland,  O. 
Knickerbocker  Theatre,  Phila.,  Pa. 
Schaefer     Bros.     Theatre  Co., Chicago 
Grand  Theatre,  Ft.  Wayne,  Ind. 
Casco    Theatre,    Portland,  Me. 
Bowdoin  Square,  Boston 
Merrimack    Sq.,    Lowell,  Mass. 
Otis  Renner  Theatre  Co.,  Hack- ensack,  N.  J. 

Strand,  Rochester,  N.  Y. 
Madison  Sq.  Garden,  N.  Y.  City 
Terminal  Auditorium,  Toledo,  O. 
Poll's  Theatre,  Waterbury,  Conn. 
Criterion    Theatre,  Chicago 
Lvceum   Theatre,   Terra  Haute, Ind. 
New    Lincoln,    Baltimore,  Md. 
Everett   Square,  Boston 
Kearse   Circuit,   Charleston,  W. 

Va. 

Keith's  Lyric,  Richmond,  Va. 

Special  Theatre  Prices 
12-yard  roll   $  6.00 
24-yard  roll    12.00 

One  width  only — 36  inches. 

Shipping  weight: 
12-yard  roll    65  Lbs. 
24-yard  roll   130  Lbs. 

Terms  F.  O.  B.  York,  Pa.,  Cash  with  order 

The  RUSSELLOID  COMPANY  1 

31  N.  Second  Street,  Harrisburg,  Pa. 

Annin    &    Co.,    99    Fulton  St., N.  Y.  City. 
Chicago  Flag  &  Decorating  Co., 

1315    S.    Wabash    Ave.,  Chi- 
cago, 111. 

Chicago  Canvas  &  Flag  Co.,  127 
N.  Dearborn  ' St.,  Chicago,  111. Dettra  &  Co.,  Inc.,  Jno.,  Oaks, 
Pa. 

Humphreys  Sons,  R.  H.,  1022 
Callowhill  St.,  Philadelphia, Pa. 

Lindh,  Inc.,  C.  H.,  512  N.  9th  St., 
Philadelphia,  Pa. 

SHIELDS,  Arc 

Dept.  E 

53 

FLAME 

Lamp 

Blue  Seal  Products  Corp.,  27 
Lafayette  Ave.,  Brooklyn. 
N.  Y. 

FLANGES,  Brass  Railing 
McKenna  Bros.  Brass  Co..  Pitts- 

burgh, Pa. 

FLASHERS,  Electric  Sign 
A.  &  W.  Electric  Sign  Co.. Cleveland.  Ohio. 
Betts  &  Betts  Corp.,  511  W. 

42d  St.,  N.  Y.  City.  "Vacn." 
"Thermo  Wynk,"  "New  York." (Sec  Adv.) 

Federal  Sign  System  Co.,  Chi- 
cago, 111. 

Kelley  &  Kelley,  3193  Boule- vard, Jersey  City,  N.  J. 
"Thermon-Blink,"  "Tic-Tac." New  York — See  Betts  &  Betts Corp. 

Norden  Electric  Sign  Co.,  311 
W.  40th  St.,  N.  Y.  City. 

Novelty  Electric  Sign  Co.,  166 
Eddy  St.,  San  Francisco,  Cal. 

R  e  c  o  —  See  Reynolds  Electric 

Co. 
Reynolds  Electric  Co.,  2651  W. 

Congress  St.  "Reco."  (See 

Adv.) 

Thermo-Blink — See  Kelley  & Kelley. 

Thermo  Wynk — See     Betts  & Betts  Corp. 
Tic-Tac — See  Kelley  &  Kelley. 
Vacu — See  Betts  &  Betts  Corp. Valentine     Electric    Sign  Co., 

Atlantic  City,  N.  J. 
Cusack  Co.,  Thos.,  Chicago,  111. "De  Luxe." 
"De   Luxe"  —  See  Cusack  Co., Thos. 

Ryan  Corp.,  The,  Phoenix,  N.  Y. 
Cramer  &  Co.,  R.  W.,  116  Lib- erty St.,  N.  Y.  City. 

FLASHLIGHTS,  Pocket 
and  Lantern 

(See  Batteries  also) 
American    Carbon    &  Battery 

Co.,  East  St.  Louis,  Mo. American   Ever  Ready  Works, 
Long     Island     City,     N.  Y. 
"Ever  Ready,"  "Daylo." Anglo  -  American    Co.,  Crystal 
Theatre  Bldg.,  Pittsburgh,  Pa. 

Beacon  Miniature  Electric  Co., 
108  Dean  St.,  N.  Y.  City. 

Bright    Star    Battery    Co.,  430 
W.  14th  St.,  N.  Y.  City. 

"Daylo" — See     American  Ever Ready. 

Electro  Importing  Co.,  235  Ful- ton St.,  N.  Y.  City. 
Ever  Ready  —  See  American Ever-Ready  Co. 
Import  Sales  Co.,  19  E.  21st 

St.,  N.  Y.  City. 
Interstate  Electric  Novelty  Co., 

29  Park  PI.,  N.  Y.  City. 
National    Carbon    Co.,  Madison 

Ave.,    N.   W..    W.    117th  St.. Cleveland,  Ohio.  (See  Adv.) 
Shepherd   Dry   Battery   Co.,  S. 

S.,  Boston,  -Mass. Stanley  &  Patterson,  23  Murray 
St.,  N.  Y.  City. 

Universal     Novelty     Co.,  1193 
Broadway,  N.  Y.  City. 

C.  D.  Wood    Electric    Co.,  441 
Broadway,  N.  Y.  City. 

FLOOR  COVERINGS, 
Theatre 

Asbestolith  Mfg.  Co.,  1  Madison 
Ave.,  N.  Y.  City.  "Asbesto- lith" (See  Adv.) 

Armstrong  Cork  &  Insulation 
Co.,  Pittsburgh,  Pa.  "Lino- 

tile." 

Blabon  Co.,  Geo.  W.,  Philadel- 
phia, Pa. Certaln-teed  Products,  St.  Louis, 

Mo. 
Congoleum     Co.,  Philadelphia, 

Pa. 
Cook    Linoleum    Co.,  Trenton, N.  J. 
Economart    Floor    Co..    229  EL 

41st  St.,  N.  Y.  City. 
"Linotile" — See  Armstrong  Cork 

&  Insulation  Co. 
Marbleoid    Co.,    The,    8th  Ave. and  34th  St,  N.  Y.  City. 
Rnsselloid  Co.,  Harrisburg.  Pa. 
"Russelloid."  "Keystone Brand"  (See  Adv.) 

FLOOR  LIGHTS,  Theatre 
(See  Aislelites.) 

FLOWERS,  Artificial 
Adler-Jones  Co.,    The,    206  So. 
Wabash  Ave.,  Chicago.  111. 

Art   Flower  &   Plant  Co.,  355 
W.  Chicago  Ave..  Chicago,  111. Baumann   &   Co.,    L.,    357  W. 
Chicago  Ave.,  Chicago,  111. 

Borgenski,  J.  S.,  62  N.  13th  St, 
Philadelphia,  Pa. 

Botanical    Decorating  Co.,  208 
W.  Adams  St.,  Chicago,  111. 

Chicago   Artificial   Flower  Co., 
28  S.  Fifth  Ave.,  Chicago,  111. 

Chicago  Flag  &  Decorating  Co., 
1345  S.  Wabash  Ave.,  Chicago, 
111. 

Decorative   Plant  Co.,   230  5th 
Ave.,  N.  Y.  City. 

Doty   &   Scrimgeour  Sales  Co., 30  Reade  St.,  N.  Y.  City. 
General   Flower   &  Decorating 

Co.,  228  W.  49th  St,  N.  Y. 
City. 

Lash    Studios,    Lee,  Longacre 
Bldg.,  N.  Y.  City. 

McCallum  Co.,  The,  137  7th  St., Pittsburgh,  Pa. 
National  Decorating  Co.,  35  6th 

Ave.,  N.  Y.  City. 
Netschert,    Frank,    61  Barclay 

St.,  N.  Y.  City. 
Randall  Co.,  A.  L..  Lake  St.  & 
Wabash    Ave.,    Chicago,  III. (See  Adv.) 



December  30,  1922 EXHIBITORS  T RADE  REVIEW 25 

A  TMOSPHERE 

HAS  YOUR  THEATRE  A 

PLEASANT  ATMOSPHERE? 

Ours  is  a  Service  which  helps  to  create  it 

SEND  FOR  OUR  CATALOG 

4320 

FILLED  BIRCH  BARK  LEDGE  BOX 

Just  the  thing  to  brighten  up  a  dark  corner — or  can  he 
placed  around  the  top  of  your  box  office  or  before  the  foot 
lights. 

Price  per  running  foot   S3. 50 

A  Decorated  Fountain 
Just  the  thing 
for  your  lobhy 

Decorations  can  be 
Changed  to  Conform with  the  Seasons 

and  Holidays 

No.  55.  Decorated Fountain.  36  in.  high, 
25  in.  diameter.  Fur- nished in  green  and 
gold,  blue  and  gold, 
ivory,  frosted  brown, 
midnight  blue. 
Each   §130.00 
Flowers  extra  .  15.00 

CONICAL  BOXWOOD  TREE 
These  Boxwood  Trees 

Placed  Outside 
Your  Theatre 

or  in  Your  Foyer 
Will  Give  it  That 
Ever  Desirable  Air 

of  Distinction 
Made  of  Dark  Green  Ruscus.  Natural  Shape 
and  color.    In  attractive  wooden  plant  tub. 

Greatest 
Height  Diam. Inches  Inches 

T-600  30  12 
T-601  42  15 
T-602  60  22 
T-603  78  27 

No. 
No. 
No. 
No. 

Price Each 

$  6.75 11.00 
26.00 32.50 

Price 
Dozen 

$  72.50 120.00 
300.00 
375.00 

Other  sizes  on  special  order 

A.  L.  RANDALL  COMPANY 

The  World's  Foremost  Decorators 

180  NORTH  WABASH  AVE.,  CHICAGO,  ILL. 

k  g 

HOPE    THEATRE,    DALLAS,  TEXAS 

Frink  Reflectors 

FOR  THE 

Modern  Theatre 

Unusual  opportunities  present  themselves  to  the 
architect  in  developing  lighting  effects  in  the 
up-to-date  theatre.  May  we  offer  the  experi- 

ence of  our  Engineering  Department  which  will 
be  pleased  to  co-operate  with  those  interested 
in  developing  necessary  details  to  produce  the 
desirable  results? 

Cove  Reflectors  Ceiling  Diffusers 
Foot  Light  Reflectors    Exit  Signs 
Border  Reflectors         Polaralite  Signs 

Safety  Step  Lights 

"Specify  Frink  Reflectors9' 

I.  P.  FRINK,  Inc. 

24th  Street  and  10th  Avenue,  New  York 

Monadnock  Bldg. 
Chicago,  111. 
Boston,  Mass. 
161  Summer  St. 
Detroit,  Mich. 
325   State  St. 

San   Francisco,  Cal 
77  O'Farrell  St. 
Cleveland,  Ohio 
336  The  Arcade 
Seattle,  Wash. 

609  Seaboard  Bldg. 
Birmingham,  Ala. 

426  Jefferson  Co.  Bank  Bldg. 

Philadelphia,  Pa. 
Franklin  Trust  Bldg. 

Cincinnati,  Ohio 
17   Greenw'd  Bldg. Louisville,  Ky. 
415  W.  Main  St. 

St.  Louis,  Mo. 1415  Pine  St. 

Canada — Associated  with  Robert  Mitchell  Co.,  Ltd. 
64  Belair  Avenue,  Montreal 

^ge3g&3SS9g£SgSSgK!S&33K!SK]SKlgSSSS33D3gi 

M  98  5= 

agMssassasMgMSa 



26 EXHIBITORS   TRADE  REVIEW Volume  13.    Number  5 

Our  No.  M2500  Combination  Case  accommodates  6-11x14  photos  and 
snipes.     Center  opening  French  plate  mirror  mitre  cut. 

Menger  Ring  &  Weinstein,  Inc. 
306  West  42nd  St.,  New  York,  N.  Y. 

Telephone  Longacre  9880 
MANUFACTURERS 

of  Lobby  Display  Frames 
Wall  Cases  Ticket  Booths 

Framed  Mirrors  Ticket  Boxes 
(non-choppers) 

Easel  and  Pedestal  Frames 
Designs  in  all  periods 

Let  us  know  your  requirements  or  let  us  tell  you. 
Sketches  and  prices  on  request. 

228  West 

49th  Street N.  Y.  C. 

Phone  Bryant  5927 

SIMPLEX  TITLE  SHOP 

Has  Exclusive  Sales  Rights 
ON  THE 

Famous  Stone  Library 
Over  two  million  fe«t  of  selected  shots — as  far  back  as  1897 — 
negative  and  positive,  are  now  made  available  for  your  requirements. 

BY  DAY, 

WEEK  OR  MONTH 

Cutting  and  Projection  Rooms  Fully  Equipped 

SIMPLEX   PROJECTION  STUDIOS 

220  West  42d  St. 
Phone  Bryant  0984-0985 

FOR  RENT 

FLOWERS,  Artificial 

(Cont'd) 
Schack  Artificial  Flower  Co., 

63  E.  Adams  St.,  Chicago,  111. 
Schneider,  L.,  6  Second  St.,  N.  T. City. 

Schroeder      Artificial  Flower 
Mfrs.,     6023     Superior  Ave., 
Cleveland,  Ohio. 

Stern  Co.,  Jos.  M.,  120-122  High Ave.,  Cleveland,  Ohio. 
United    Flower    &  Decorating 

Co..   238    W.   48th   St.,   N.  Y. City. 

FOOTLIGHTS,  Stage 
(See  Lights,  Foot) 

FORWARDING  AGENTS. 
Film 

(See  Storage,  Film.) 

FOUNTAINS,  Decorative 
Architectural    Decorating  Co 1600-1608    So.    Jefferson  St! Chicago,  111. 
Botanical  Decorating  Co.,  208  W. Adams  St..  Chicago,  111. 
Decorators'  Supply  Co.,  Archer Av*  &  Leo  St.,  Chicago,  111. Randall  Co.,  A.  L.,  Lake  St.  & 
Wabash    Ave.,    Chicago,  111. (See  Adv.) 

Standard     Sanitary     Mfg.  Co., 
Bessemer    Bldg..  Pittsburgh, Pa. 

Williamson  &  Co.,  R.,  601  W 
Washington   Block,  Chicago, 

FOUNTAINS,  Sanitary Drinking 

Ashton  Valve  Co.,  271  Franklin 
St,  Boston,  Mass. 

Central  Brass  Mfg.  Co.,  Cleve- land, Ohio. 
Chicago    Faucet   Co.,   2712  N. 
Crawford  Ave.,  Chicago,  I1L 
"Chi-Fau-Co." 

Chl-Fau-Co.  —  See  Chicago Faucet  Co. 
Clow   &    Sons,   Jas.   B.,   644  S. 

Franklin     St,     Chicago,  111. 
"Hygiene." 

Douglas  Co.,  John,  906  Poplar 
St.,  Cincinnati,  Ohio. 

Edwardsville    Brass    Co.,  Ed- wardsville,  111. 
Eljer  Co.,  Ford  City,  Pa. 
Elkhorn — See  Kohler  Sons  Co. 
Fiske   Iron   Works,    J.    W.,  66 

Park  PI.,  N.  Y.  City. 
Glauber  Brass    Mfg.     Co.,  4917 
Superior  Ave.,  Cleveland,  Ohio. 

Haines,  Jones  &  Cadbury  Co., 
1130  Ridge  Ave.,  Philadelphia, 

Hygiene — See  Clow  &  Sons. 
Kohler  Co.,  Kohler,  Wis.  "Dele- 

van,"  "Elkhorn,"'  "Monona." Kretschner  Mfg.  Co.,  Dubuque, 
Iowa. 

M  H.  Foundry  &  Mfg.  Co., Belleville,  111. 
Maddock's  Sons  Co.,  T.,  Tren- ton, N.  J. 
Mott  Iron  Works,  J.  L.,  118 

Fifth  Ave.,  N.  Y.  City. 
Nason  Mfg.  Co.,  71  Beekman St,  N.  Y.  City. 
National  Plastic  Relief  Co..  416 
Elm  St.,  Cincinnati,  Ohio. 

Perfection— .See  Rochester  Ger- micide Co. 
Puro  Sanitary  Drinking  Foun- tain Co.,  Haydenville,  Mass. 
Rochester  Germicide  Co.,  Inc.. 
Rochester,  N.  Y.  "Perfection." Rundle-Spence  Mfg.  Co.,  Mil- waukee, Wis. 

Sanitas  Mfg.  Co.,  105  Washing- ton St,  Boston,  Mass. 
Trenton  Potteries  Co.,  Trenton, N.  J. 
Twentieth  Century  Brass  Wks., Belleville,  111. 
Watrous    Co.,    524    S.  Racine, 

Chicago,  111. 
West  Disinfecting  Co.,  411  5th 

Ave.,  N.  Y.  City. 
Western  Plumbing  Supply  Co., 

119  N.  Desplaines  St.,  Chicago, 111. 

Wolff  Mfg.  Co.,  L.,  601  Lake  St, 
Chicago,  111. 

FOUNTAINS,  Soda 
Grosman  Fountain  Mfg.  Corp., 

590  Fifth  Ave.,  N.  Y.  City. 

FRAMES  AND  WHEELS, 
Color 

Brenkert  Light  Projection  Co., 
.  Detroit,  Mich. 

Chicago  Stage  Lighting  Co.,  112 
N.  LaSalle  St,  Chicago,  111. 

Erker    Bros.    Optical    Co.,  608 
Olive  St,  St.  Louis,  Mo.  (See 

Adv.) 

Major  Epuipment  Co.,  2518  Cul- lom  Ave.,  Chicago,  111. 
Mestrum,  Henry,  641  6th  Ave., 

N.  Y.  City.     (See  Adv.) 
New  York  Calcium  Light  Co., 

451  W.  53d  St.,  N.  Y.  City. 
Newton,  C.  I.,  331  W.  18th  St., 

N.  Y.  City.     (See  Adv.) 
Universal  Electric  Stage  Light- 

ing Co.,  321  W.  50th  St„  N.  Y. 
City.    (See  Adv.) 

FRAMES,  Picture 
(See  Frames,  Poster  and  Lobby) 

FRAMES,  Poster  and  Lob- 

by  Display 
American  Slide  &  Poster  Co., 

First  Natl.  Bank  Bldg.,  Chi- 
cago, 111. Chicago  Metal  Covering  Co., 

2833  W.  Lake  St.,  Chicago,  I1L 
Commercial  Mfg.  Co.,  13th  & 
Appletree  Sts.,  Philadelphia, Pa. 

Daunt  Co.,  Wm.  A.,  31  E.  27th St.,  N.  Y.  City.    (See  Adv.) 
Dahlstrom    Metallic    Door  Co., 
Jamestown,  N.  Y.  (See  Adv.) 

Erker    Bros.    Optical    Co.,  608 
Olive  St,  St  Louis,  Mo.  (See 

Adv.) 

Flour  City  Ornamental  Iron  Co., 
27th  Ave.  &  27th  St.  Minneap- 

olis, Minn. Friedman,  L  M,  219  W.  Lake 
St..  Chicago,  111. Fulco — See  Fulton,  E.  E. 

Fulton  Co.,  E.  E.,  3208  Carroll 

Ave.,   Chicago,    111.  "Fulco." Galindo  Mfg.  Co.,  26  W.  Broad- way, N.  Y.  City. 
Illinois  Moulding  Co.,  2411  W. 

23d  St.,  Chicago,  111. 
Kettler  Brass  Mfg.  Co.,  Hous- 

ton, Tex. Keystone  Picture  Frame  Co., 
629  Fifth  Ave.,  Pittsburgh, Pa 

Krau's  Mfg.  Co.,  220  W.  42d  St., N.  Y.  City. 
McKenna    Brass    &    Mfg.  Co., 

Pittsburgh,  Pa. 
Markendorff.  S.,  122  W.  23d  St., N.  Y.  City. 

Menger  Ring  &  Weinstein,  306 W.  42d  St,  N.  Y.  City.  (See 
Adv.) 

National  Picture  Frame  &  Art 
Co.,  947  61st  St,  Brooklyn, N.  Y. 

Newman  Mfg.  Co.,  416-418  Elm St.,  Cincinnati,  Ohio. Russell    Studios,  726  8th  Ave., 
N.  Y.  City.    (Eee  Adv.) 

Reuben    Studios,    812  Prospect 
Ave.,  Cleveland,  Ohio. 

Stanley    Frame    Co.,    729  7th Ave.,  N.  Y.  City. 
United  States  Frame  &  Picture 

Co.,  46  Vesey  St,  N.  Y.  City. 

FRONTS, 

Metal 
Ornamental 

Berger   Mfg.    Co.,   1038  Beldea 
Ave.,  Canton,  Ohio. Brier  Hill  Steel  Co.,  521  W.  23d 
St,  N.  Y.  City. 

Canton  Metal  Ceiling  Co.,  1957 
Harrison  Ave.,  Canton,  Ohio. 

Edwards  Mfg.  Co.,  724  Egglea- ton  Ave.,  Cincinnati,  Ohio. 
Friedly-Voshardt    Co.,    735  S. 

Halsted  St.,  Chicago,  111. 
Kanneberg  Roofing   &  Ceiling 

Co.,  Canton,  Ohio. 
Milcor — See  Milwaukee  Corru- gating Co.  „ 

Milwaukee     Corrugating  Co,, 
36th  Ave.  and  Burnham  St, 
Milwaukee,  Wis. 

Newman  Mfg.  Co.,  416-418  Elm St.,  Cincinnati,  Ohio. 
Pro  Bert  Sheet  Metal  Co.,  Cov- 

ington, Ky.     (See  Adv.) 
Soott  Roofing  &  Mfg.  Co.,  420 

Culvert  St,  Cincinnati,  Ohio. Solar  Metal  Products  Co.,  47« 
E.  Starr  Ave.,  Columbus,  Ohio. 
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BUY  DIRECT-  SAVE  50% 

NO  MIDDLEMEN— THE  SAVING  IS  YOURS 

A  COMPLETE  LINE  OF  THEATRE,   STUDIO,  EXCHANGE  AND  LABORATORY 

EQUIPMENT. 

The  Saving 

will 

Amaze  You! 
Geared  Rewind Acme  No.  "2  Mender  Closed 

4«*  DlameMr 
6X',  7V,  SH',  J\ 
sM",  ioM*  foc«« IMPORTEO  PLANO  CONVEX 

CONDENSERS 

Acme  Iris      5" — 6" — 8" Acme  Measuring  Machine 
Adjustable  Negative 
Flange — all  diameters 

THE  ACME  LINE  of 

IMPORTED  CONDENSERS 

SPOTLIGHT  IRISES 

SPOTLIGHTS 

EDISON  FILM  MENDERS 

NEGATIVE  FLANGES 

ACME  No.  2  FILM  MEND- 

ING MACHINES 

INSPECTION  TABLES 

FILM  CEMENT 

REWIND  TABLES 

FILM  WAXERS 

FILM  WAX 

REWINDERS 

TICKET  CHOPPERS 

and 

PROJECTORS 

are 

RECOGNIZED  LEADERS 

IMPORTED  CONDENSERS  AT  PRICES  BELOW  ALL  OTHERS 

PROJECTION  APPARATUS  CO. 

41-45  LAFAYETTE  ST. NEW  YORK  CITY 



28 EXHIBITORS   TRADE  REVIEW Volume  13.     Number  5 

Better  Projection  —  More  Patrons 

IransVferteK 
Will  Do  It 

Adjustment  for  Amperes Meters  Show  Volts 
and  Amperes 

D.  C. 
Generator 

A.  C. 
Motor 

Full  Control  of  Arcs 
with  the  Switches  * on  side  of  Projec- tion Machine.  No 
Complicated  Moves. 
No  Chance  for  Mis-  « takes. 

Motor  Generating  Unit 
Ball  Bearing  Quiet  Efficient 

Built  to  Last  and  Give  Satisfactory  Service 
All  Arcs  in  Series  Two  or 

More 
Any  Two  Simultaneously 
Same  Amperes  in  each  Arc 

The  Series  Arc  M-G  Set  That 

Produces  Perfect  Arcs 

TransVerteR  (Double  Arc  Type)  is  a  series  arc 
motor  generator,  having  automatic  voltage  regulation. 

No  more  amperes  used  than  actually  required  for 
the  light  or  dark  pictures. 

Only  such  voltage  is  generated  as  is  used  in  the  arc 
itself  (no  ballast  being  used.) 
TransVerteR  produces  better  results  and  uses  less 

current  than  any  other  device. 
TransVerteR  is  ball  bearing;  gives  better  light  and 

better  pictures.  It  is  easy  to  operate,  thoroughly  re- 
liable, and  is  an  important  factor  in  drawing  full 

houses,  by  reason  of  superior  projection. 
Ask  Your  Dealer 

The  Hertner  Electric  Co. 

1908  W.  112th  Street,  Cleveland,  Ohio 

Theatre  Inter-Insurance 

Exchange  Is  Saving  40% 

of  the  fire  insurance  cost  on  Buildings  and  Contents 
for  those  Exhibitors  who  are  members. 

Write  for  Information 

Theatre  Inter-Insurance  Exchange 
137  South  5th  Street  Philadelphia,  Pa. 

We  will  gladly  refer  you  to  a  large  number  of  the  leading  Exhibitors 
of  the  country  who  are  insuring  with  this  Exchange. 

FURNITURE,  Leather 

Baldwin  Bros.,  16  W.  46th  St.,  N. Y.  City. 

FUSES,  Electric 

Chase,  Shawmut  Co.,  374  Merri- 
mac  St.,  Xewburyport,  Mass. 

Commercial  Enclosed  Fuse  Co., 
1317  Willow  Ave.,  Hoboken, 
X.  J. 

Federal  Electric  Co.,  .8700  So. 
State  St.,  Chicago,  m. 

GAZING  BALLS,  Lobby 

Architectural  Decorating'  Co., lfiOO  S.  Jefferson  St.,  Chicago, 
111. 

GELATINES 

Major  Equipment  Co.,  2518  Cul- lom  Ave.,  Chicago,  111. 
Xewton,  C.  I.,  331  AV.  ISth  St„ 

ST.  Y.  City.     (See  Adv.) 

GENERATORS,  Motor 

Allis-Chalmers  Mfg.  Co.,  Mil- waukee, Wis. 
American  Blower  Co.,  6004  Bus- sell  St.,  Detroit,  Mich. 
C.  &  C.  Electric  &  Mfg.  Co., Garwood,  X.  J. 
Carleton  Co.,  170  Summer  St., Boston.  Mass. 
Cinema  Sales  Co.,  453S-40  Holly- wood Bd.,  Hollywood,  Calif. "Creco."     (See  Adv.) 
Crocker-Wheeler    Co.,  Ampere, 

Di'eh!  Mfg.  Co.,  Elizabeth,  N.  J. Dilg  Mfg.   &  Trading  Co.,  401 
E.     163d     St_,     X..    Y.  City. "Acme." 

Eck  Dynamo  &  Motor  Co.,  Belle- ville. X.  J. 
Electric  Products  Co.,  1122  W. 
16th  St.,  Los  Angeles,  Cal. 
(See  Adv.) 

Fidelity   Electric   Co.,  Lancas- ter, Pa. 
Fulco — See  Fulton,  E.  E. 
Fulton  Co.,  E.  E.,  3208  Carroll 

Ave.,   Chicago,   111.  "Fulco." General  Electric  Co.,  Schenec- 
tady, X.  Y. Hertner  Electric  Co.,  W.  114th 

St.,  Cleveland,  Ohio.  (See 
Adv.) 

Hobart  Bros.  Co.,  113  W.  Water 
St.,  Troy,  Ohio.    "H.  B." Holtzer-Cabot  Co.,  125  Armory 
St.,  Boston,  Mass. 

Langstadt-Meyer  Co.,  Appleton, Wis. 
Mechanical  Appliance  Co.,  133 

Stewart  St..  Milwaukee,  Wis. 
Xorthwestern  Electric  Co.,  412 

S.  Hoyne  St.,  Chicago,  111. 
Peerless  Electric  Co.,  Warren, 

Ohio. Ridgway    Dynamo    &  Engine 
Co.,  Ridgway,  Pa. 

Robbins  &  Mvers  Co.,  Spring- 
field, Ohio. 

Robinson-Walker  Co.,  Ltd.,  705 
Artis  Bldg..  Seattle,  Wash. 

Ross,  G.  M.,  255  Greenwich  St., N  Y.  City. 
Bprague  Electric  Works,  527  W. 34th  St.,  X.  Y.  City. 
Stnrtevant    Co.,    B.    F.,  Hyde 

Park,     Boston,     Mass.  (See 

Adv.) 

Bwaab  &  Son.  Lewis  M.,  1327 
Vine  St.,  Philadelphia,  Pa. 
(See  Adv.) Universal  Motor  Co.,  Oshkosh, Wis. 

Wagner  Electric  Mfg.  Co.,  6400 
Plymouth  Ave.,  St.  Louis,  Mo. 

Western     Electrical     Co..  195 
Broadway,  X.  Y.  City. 

Westinghonse  Electric  &  Mfg. 
Co.,  E.  Pittsburgh,  Pa.  (See 
Adv.) 

GRILLES,  Brass 

Buffalo  Wire  Works  Co.,  320 
Terrace,  Buffalo,  X.  Y. 

Fiske  Iron  Works.  J.  W.,  56 
Park  PL,  X.  Y.  City. 

Electrical  Products  Corp.,  1122 
W.  16th  St.,  Los  Angeles,  Cal. 
(See  Adv.) 

Hungerford  Brass  &  Copper  Co., 
80  Lafayette  St..  X.  Y.  City. 

Kettler  Brass  Mfg.  Co.,  Hous- 
ton, Tex. 

McKenna  Brass  Co.,  First  Ave. 
&  Ross  St.,  Pittsburgh,  Pa. 

Michaels  Art  Bronze  Co.,  230 Scott  St.,  Covington,  Ky. 
Midland  Metal  Co.,  1427  Cath- 

erine St.,  Philadelphia,  Pa. 
Xewman  Mfg.  Co.,  416-416  Elm 

St.,  Cincinnati,  Ohio. Pitt  Composite  Iron  Works, 
Wm.  R.,  219  W.  26th  St.,  X.  Y. City. 

Pittsburgh  Brass  Mfg.  Co.,  32d 
St.  &  Penn  Ave.,  Pittsburgh, 
Pa. 

Smith  Wire  &  Iron  Works,  F. 
P.,  56  W.  Lake  St.,  Chicago, 
111. Star — See  Hungerford  Brass  & 

Copper  Co. Sutton  &  Co..  W.  A,  926  X.  19th 
St.,  Philadelphia,  Pa. Tavlor   &  Dean.  Penn  Ave.  & 
25th  St.,  Pittsburgh,  Pa. 

Tuttle   &    Bailey   Mfg.   Co.,  96 
John  St.,  X.  Y.  City. 

Western  Fence  &  Wire  Goods 
Co.,  815  Broadway,  Cincinnati, 

Ohio. Flour  City  Ornamental  Iron  Co., 
27th  Ave.  &  27th  St.,  Minne- apolis, Minn. 

GLOBES,  Electric 
(See  Lamps,  Electric) 

GOGGLES,  Operators' (See  Protectors,  Operators  Eye) 

GRAPHITE,  Lubricating 
(See  Lubricant,  Projector; 

United  States  Graphite  Co.,  1430 
Holland  Ave.,  Saginaw,  Mich. 

"USG  Xo.  40" — See  U.  S.  Graph- ite Co. 

GRAPHITE,  Powdered 

Acheson  Graphite  Co.,  Xiagara 
Falls,  X.  Y. 

Dixon  Crucible  Co.,  Joseph, 
Wayne  &  Monmouth  Sts.,  Jer- 

sey City,  X.  J. United  States  Graphite  Co.. 
Saginaw,  Mich. 

Wisconsin  Graphite  Co.,  Ste- vens Point,  Wis. 

GREASES 
(See  Lubricants) 

GRILLES,  Wood  and  Com- 

position 
Daunt  Co.,  Wm.  A.,  31  E.  27th 

St.,  X.  Y.  City.    (See  Adv.) 
Lorenzen  Co.,  C.  F.,  278  X.  Ash- 

land Ave.,  Chicago,  111. 
McHugh  &  Son,  Jos.  P.,  9  W. 

42d  St.,  X.  Y.  Citv. 
Ostendorf,  W.  G..  2923  X.  Broad 

St..  Philadelphia,  Pa. 
Voigt  Co.,  1753  X.  12th  St.,  Phil- adelphia, Pa.   (See  Adv.) 

GUMMED  LABELS 
(See  Tape,  Gummed  Paper) 
HALFTONE  CUTS 

(See  Engravers,  Theatre) 

HARDWARE,  Stage 

Armbruster  &  Sons,  M.,  249  S. 
Front  St.,  Columbus,  Ohio. 

Clancy,  J.  R.,  Syracuse,  X.  Y. 
Channon  Mfg.  Co.,  Jas.  H.,  227 

W.  Erie  St.,  Chicago.  111. 
Electrical  Prods.  Corp.,  1122  W. 

16th     St.,    Los    Angeles,  Cal. "Epco."    (See  Adv.) 
Sheck   &    Co.,   O.,  Metropolitan 

Theatre,  Cleveland,  Ohio.  (See 

Adv.) 

Story  Scenic  Co.,  O.  L.,  21  Tufti 
St_,    Somerville   Sta.,  Boston, 
Mass. 

HAT  RACKS,  Brass 
McKenna  Bros.  Brass  Co., Pittsburgh,  Pa. 

HEATERS,  Electric  Foot 
(See  Warmers  Electric  Foot) 

HEATING,  Theatre 
Sturtevant  Co.,  B.  F.,  Hyde 
Park,  Boston,  Mass.  (See 

Adv.) 



A.  C.  to  D.  C. Motor-Generator 

Advantages 

Westinghouse  Two-Arc  Multiple  Motion  Pic- 

ture Motor-generator  Equipment  is  not  only 

a  dependable  source  of  direct  current  for  the 

projection  machines,  but  more — it  provides 

for  operating  the  projection  machine,  stereop- 

tican,  and  a  spot  or  flood  simultaneously. 

This  is  one  reason  why  the  Palace  Million 

Dollar  Theatre  in  Dallas,  and  hundreds  of 

other  first-class  theatres,  use  Westinghouse 

equipment. 

Write  our  distributors  for  Circular  No.  1640. 

Westinghouse  Electric  &  Manufacturing  Company 
East  Pittsburgh,  Pennsylvania 

Westinghouse 
Distributors 

New  York  City  —  Howels Cine  Equipment  Co.,  729 Seventh  Ave. 
Philadelphia,  Pa.  —  Wil- liams, Brown  &  Earle 

Co.,  918  Chestnut  St. 
Buffalo,  N.  Y.  —  Becker Theatre  Supply  Co.,  184 

Franklin  St. 
Pittsburgh,  Pa— The  S.  & S.  Film  &  Supply  Co., 

Forbes  St. 
Denver,  Col. — The  Denver Theatre  Supply  Co. 
Omaha,  Neb. — Cole  The- atre Supply  Co. 
Kansas  City,  Mo.  —  Cole Theatre  Supply  Co. 
Dallas,  Tex. — Lucas  The- atre Supply  Co. 
Los  Angeles,  Cal. — Pacific Amusement  Supply  Co. 
Portland,  Ore.  —  Service Film  &  Supply  Co.,  78 
W.  Park  St. 

Seattle,  Wash. — The  The- atre Equipment  Co. 
Atlanta,  Ga. — Lucas  The- atre Supply  Co. 
Auburn,  N.  Y. —  Auburn Film  Co. 

Minneapolis,  Minn.  —  The Rialto  Co. 
Cleveland,  Ohio — The  Art Film  Studios. 
San  Francisco,  Cal. —  The- atre Equipment  Supply 

Co. 
Boston,  Mass.  —  Eastern Theatre  Equipment  Co. 

Westinghouse 
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Tremont 

Film  Laboratories  Corp. 

1944  JEROME  AVENUE 

HARRY  GLICKMAN,  Pres. 
EDWARD  HORN,  Treasurer 

Bingham  0970-71 

NEGATIVE 

SPECIALISTS 

ASK  THE  INDEPENDENT  PRODUCER 

Theatre  Inter-Insurance  Exchange 

Specializes 

on  fire  insurance  for  theatre  buildings  and  con- 

tents. By  a  careful  investigation  of  this  Ex- 
change you  can  save  40%  of  your  insurance  cost. 

Theatre  Inter-Insurance  Exchange 
137  South  5th  Street  Philadelphia,  Pa. 

We  MOVED  and  MOVED  and  MOVED 

Until  we  found  what  we  wanted 

THEN  WE  SETTLED  IN 

OUR  OWN  LABORATORY 

at  203-5  West  40th  St.,  New  York  City 
Where  all  our  work  will  be  done  from  A  to  Z  under  the 

personal  supervision  of 

ERNEST  STERN 
The  Title  Man 

Phone  -  Penn.  2373  -  i. 

HEATING  SYSTEMS 
Sturtevant  Co.,  B.  F.,  llyde 

Park,  Mass.    (See  Adv.) 

HERALDS,  Novelty 

(See  Printers,  Theatre) 
Hennegan  Co.,  The,  311-321  Gen- esee, Cincinnati,  Ohio. 

HIGH  INTENSITY  ARC 
LAMPS 

(See  Arcs,  High  Intensity  Pro- jection) 

INDUCTORS,  Current 
(See  Transformers,  Alternating Current) 

INDUSTRIAL  FILMS, 
Producers  of 

Associated    Screen   News,    Inc . 
129  W.  41st  St.,  N.  T.  City. 

Atlas  Educational  Film  Co.,  63 
Adams  St.,  Chicago,  111. 

Bosworth  DeFrenes  and  Felton, "Wilkes-Barre,  Pa- 
Bird  Film   Service,   355  Wash- ington St.,  Newark,  N.  J. Bray  Pictures  Corp.,  The,  23  E. 26th  St.,  N.  Y.  City. 
Carlisle,   Ellis,   71   W.    23d  St., N.  T.  City. 
Carter    Cinema    Company,  220 

W.  4 2d  St.,  N.  T.  City  . 
Ellis,    Carlyle,    71    W.    23d  St. N.  T.  City. 
Staulcup   Cinema   Service,  Inc., 

3  D.  61st  St.,  N.  Y.  City.  (See 

Adv.) 

Tilford  Cinema  Studios,  332  W. 44th  St.,  N.  Y.  City. 
Venar    Studio,    The,  Orpheum 

Theatre  Building,  Peoria,  111. 
Victor  Safety   Film   Corp..  71t 

First    National    Bank  Bldg., 
Chicago,  111. 

White   Studios,   Eddie,    160  W. 45th  St.,  N.  Y.  City. 
Worcester  Film  Corp.,  145  W. 

45th  St.,  N.  Y.  City. 

INKS,  Slide 
Continental   Drug  &  Chemical 

Works,      371     Wythe  Ave., 
Brooklyn,  N.  Y. 

Davids   Co.,  Thaddeus,   95  Van 
Dam  St.,  N.  Y.  City.  "Glas- 

sine." 

Erker  Bros.  Optical  Co.,  608 
Olive  St.,  St.  Louis,  Mo.  (See 
Adv.) 

Fulco — See  Fulton  Co. 
Fulton  Co.,  E.  E.,  3208  Carroll 

Ave.,  Chicago,  111.  "Fulco." Glassine — See  Davids  Co. 
Greater  New  York  Slide,  209  W. 

48th  St.,  N.  Y.  City. 
Higgins  &   Co.,   Chas.  M..  271 

Ninth  St..  Brooklyn,  N.  Y. 
Litholia  Color   Co.,   75  W.  23d 

St..  N.  Y.  City. 
Novelty  Slide  Co.,  209  W.  48th St.,  N.  Y.  City. 
Rialto     Theatre     Supply  Co., 

Minneapolis,  Minn. 
Scribo— See  Erker  Bros.  Optical 

Co. Stafford  Co.,  N,  67  Fulton  St., N.  Y.  City. 
Standard    Slide    Corp.,    209  W. 

48th  St.,  N.  Y.  City. 

INSTRUMENTS,  Circuit 
Testing 

(For  Ammeters  and  Voltmeters — See  Ammeters) 

INSTRUMENTS,  Sound Effect 

Mayland  &  Son,  Rowland  H.,  54 
Willoughby  St.,  Brooklyn, 
N.  Y. 

INSTRUMENTS,  Musical 
(See  Musical  Instruments,  Au- tomatic; Musical  Instruments, Orchestra.) 

INSURANCE,  Rain 
Brown,  Clark  T.,  55  John  St., N.  Y.  City. 
Eagle  Star  &  British  Dom.  In- surance Co.,  123  William  St., 

N.  Y.  City. 
Hartford  Fire  Ins.  Co.,  Hart- 

ford, Conn. Home  Insurance  Co.,  95  William 
St.,  N.  Y.  City. 

INSURANCE,  Theatre  Fire 
and  Liability 

Jones,  F.  H,  Waldheim  Bldg., 
Pittsburgh,  Pa. 

Kemper,  J.  S.,  4624  Sheridan  Rd., Chicago,  111. 
Theatre  Inter  -  Insurance  Ex- 

change, Philadelphia,  Pa.  (See 
Adv.) 

INTENSITY  ARC  LAMPS, High 

(See  Arcs,  High  Intensity  Pro- jection) 

IRON  WORKS,  Architec- 
tural 

Dow  Co.,  The,  201  N.  Buchanan St.,  Louisville,  Ky. 

Pro  Bert  Sheet  Metal  Co.,  Cov- 
ington, Ky.    (See  Adv.) 

JAZZ  HORNS,  Novelty 
Fishelov  &  Co.,  H,  2717  Poto- mac Ave.,  Chicago,  111. 
Wnrlitzer  Co.,  Rudolph,  Cincin- 

nati, Ohio.  "Jazzooks." 

KICK  PLATES,  Door 
Baldwin  Brass  Works,  411  a Clinton  St.,  Chicago,  111. 
Champion  Hardware  Co..  Gene- va, N.  Y. Hungerford  Brass  &  Copper Co.,  80  Lafayette  St,  N.  Y. City. 

Kettler  Brass  Mfg.  Co.,  Hous- 
ton, Tex. 

McKenna  Bros.  Brass  Co.,  Pitts- 
burgh, Pa. Newman  Mfg.  Co.,  416-418  Elm St.,  Cincinnati,  Ohio. Pittsburgh  Brass  Mfg.  Co.,  32d St.  &  Penn  Ave.,  Pittsburgh, 

Pa. 
Stanley  Works,  New  Britain, Conn. 
Western  Brass  Mfg.  Works, 2<H)7  Marshall  Blvd.,  Chicago, 

LABELING  FLUIDS,  Film 
Royal  Flush  Products  Co.,  1964 

Fulton  PI.,  Cleveland,  Ohio. 

LABELS,  Film  Caution 
Dennison  Mfg.  Co.,  15  John  St. N.  Y.  City. 
Ever-Ready  Roll  Label  Co.,  20S 

W.  40th  St,  N.  Y.  City. 
Green,  P.  A.,  52  Rumford  Ave.. Waltham,  Mass. 
Stafford  Co.,  N.,  67  Fulton  St. N.   Y.  City. 

LABORATORIES,  Film 
American  Film  Co.,  6227  Broad- 

way, Chicago,  111. Artfilms    Studio,    Ontario  St, Cleveland,  O. 
Associated  Screen  News,  120  W. 41st  St.,  N.  Y.  City. 
Atlas   Film   Co.,    63   E.  Adams 

St.,  Chicago,  111. 
Biograph  Company,  807  E.  175th St.,  N.  Y.  City. 
Burton  Holmes  Laboratory,  7510 

N.  Ashland  Ave.,  Chicago,  111. 
Burnbaum,  H.  L.,  Coronet  Film 

Corporation,  Providence,  R  I. 
€henowith  Film  Co.,  1306  Far- 
nam  St.,  Omaha,  Neb. 

Claremont     Film  Laboratory, 
Inc.,  430  Claremont  Pkwy.,  N. Y.  City. 

Clune's  Laboratory,  5356  Mel- rose Ave.,  Hollywood,  Cal. 
Craftsman  Film  Laboratory,  251 
W.  19th  St.,  N.  Y.  City.  (See 
Adv.) 

Crandall  &  Stevens  Film  Labo- 
ratory, 1761  Alessandro  Ave., 

Hollywood,  Cal. 
Cromlow  Film  Laboratory,  220 

West  42d  St,  N.  Y.  City. 
Crosby  Film  Laboratory,  5813 
Santa  Monica  Blvd.,  Holly- 

wood, Cal. 
Crouse  -  Davidge  Laboratories, 

1511  Cahuenga  Ave.,  Holly- wood, Cal. 
Downing  Laboratory,  636S 
Santa  Monica  Blvd.,  Holly- wood, Cal. 

Eclipse  Laboratory,  523  West 23d  St.,  N.  Y.  City. 
Evans  Film  Mf«r.  Co„  416  W. 

216th  St.,  N.  Y.  City.  (See 

Adv.) 
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EVERY  DAY 

in 

EVERY  WAY 

our 

PRINTS 

get BETTER 

and 

BETTER 

and 

BETTER! 

I         REX    FILM    LABORATORIES,  Inc. 

I  CLIFFSIDE,  N.  J. 

|     W.  K.  HEDWIG  Telephone  GUS  BARTH 

|  President  Cliff  side  74  Sales  Manager  1 

1  With  Apologies  to  M.  EMILE  COUE  and  ERNEST  SHERMAN  I 

BWBimillEffiMnilliaiMHMlIM 



32 EXHIBITORS   TRADE  REVIEW Volume  13.    Number  5 

1000  Watt 

Spot  Lights  $28.00 

35  Ampere  Arc- 

Light  Spots  $45.00 

Baby  Foot  Light 

Spots  $10.00 

Stage  Effects 
Lenses 

Geletines 
Iris  Shutters 
Clock  Motors 

Stereopticons 

Wholesale  and 

Retail 

CHARLES  I.  NEWTON 

331  West  18th  St.,  New  York 

Tel.  Chelsea  2171 

WE  WILL  PLAN  YOUR  ORGANIZATION 

AMERICA'S  FINEST 

Desks 

THEATRES  —  OFFICES  —  EXCHANGES 

BANKS 

FILING  DEVICES 
STEEL  &  WOOD 

UPHOLSTERED  FURNITURE 

ALWAR  DESK  COMPANY,  INC. 

Equipment  Engineers 

35-37-39  W.  45th  St.,  New  York 
Phone   Bryant  9232 

LABORATORIES,  Film 

(Cont'd) Film  Craft  Industries,  Ltd.,  39 
Queen  St.,  West  Toronto, Can. 

Filmcraft  Laboratories,  Culver 
City,  Cal. 

Film  Development  Corp.,  Hobo- 
ken,  N.  J. 

Film  Laboratory,  Hudson 
Heights,  N.  J. 

Film  Storage  &  Forwarding 
Corp.,  Harris  &  Van  Alst Aves.,  Long  Island  City,  N.  Y. 

Griffith,  D.  W.,  Laboratory, 
Mamaroneck,  N.  Y. 

Horsley  Laboratories,  Wm., 
6060  Sunset  Boulevard,  Holly- wood, Calif. 

Howe,  Lyman,  Laboratories, 
Wilkesbarre,  Pa. 

Jerome  Film  Corp.,  761  Jack- son Ave.,  Bronx,  N.  Y.  City. 
Kessel,  Nicholas,  Laboratory, 

Fort  Lee,  N.  J. 
Kineto  Company  Laboratory,  71 

West  23d  St.,  N.  Y.  City. 
Knickerbocker  Film  Labora- 

tory, Fort  Lee,  N.  J. 
L'Star  Laboratory,  111  West- chester Sq.,  N.  Y.  City. 
Lustig  Film  Laboratory,  Sam, 

2147  Prospect  Ave.,  Cleve- land, Ohio, 
Priznia,  Inc.,  110  W.  40th  St., 

IV.  Y.  City.    (See  Adv.) 
Republic  Laboratories,  Inc.,  12S 
W.  52d  St.,  N.  X.  City.  (See 
Adv.) 

Rex  Laboratory,  Inc.,  Cliffside, 
IV.  J.     (See  Adv.) 

Rothacker  -  Allers  Laboratory, 
5515  Melrose  Ave.,  Los  An- 

geles, Cal.     (See  Adv.) 
Rothacker  Film  Laboratory,  Di- 

versey  Partway,  Chicago,  111. 
(See  Adv.) 

Standard  Film  Laboratories, 
Seward  &  Romaine  Sts.,  Hol- 

lywood, Calif. Standard  Motion  Picture  Co., 
1005  Mailers  Bldg.,  Chicago, 
111. Sunset  Laboratory,  6060  Sunset 
Blvd.,  Hollywood,  Cal. 

Tremont  Film  Laboratories  Inc., 
1944  Jerome  At.,  N.  Y.  City. 
(See  Adv.) 

LABORATORY 
ENGINEERS 
E.  J.  Electric  Installation  Co., 

221  W.  33d  St..  N.  Y.  City. 

LABORATORY  SUP- 
PLIES, Film 

Bell  &  Howell  Co.,  1801  Larch- 
mont  Ave.,  Chieagro,  111.  (See 
Adv.) 

Capitol  Motion  Picture  Supplv 
Co.,  142  W.  46th  St.,  N.  Y. City. 

Electrical  Products  Corp.,  1132 
W.  16th  St..  Los  Angeles. "Epeo."  (See  Adv.) 

LAMP  DIPS 
(See  Coloring,  Lamps. 

LAMPS,  Arc 

Adams-Bagnall  Electric  Co., 
Piatt  Ave.,  S.  E.,  Cleveland, 
Ohio.    "A.  B.,"  "Jandus." American  Arc  Lamp  Co.,  Kala- 

mazoo, Mich.  "Lea,"  "North- 

all." 

Aurora  Electric  Co.,  Aurora, 
Ind. 

Bell  Arc  Light  Co.,  213  Grand St.,  N.  Y.  City. 
Brenkert  Light  Projection  Co., 

Cortland  Ave.,  Detroit,  Mich. 
Chicago  Cinema  Equipment  Co., 

820  S.  Tripp  St.,  Chicago,  111. 
Continental  —  See  Helios  Mfg. 

Co. Display  Stage  Lighting  Co.,  314 W.  44th  St.,  N.  Y.  City. 
Electrical  Products  Corp.,  1122 

W.     16th     St.,    Los  Angeles. "Epco."  (See  Adv.) 
Gelb  Co.,  Joseph,   512  W.  36th 

St.,  N.  Y.  City.  "Spectro." General  Electric  Co.,  Schenec- 
tady, N.  Y.  "Luminous." Goerz  American  Optical  Co.,  317 

E.  34th  St..  N.  Y.  City. 
Hadaway,    Tom,  Montgomery, 

N.  Y.    "Panchroma  Twin." Helios    Mfg.     Co.,    Garden  & 
Bridge  Sts.,  Philadelphia,  Pa. 
"Continental." Imperial  Electric    Mfg.    Co.,  4 
Murray  St.,  N.  Y.  City. 

Lea — See  American  Arc  Lamp. 
Luminous — See  General  Electric 

Co. 

Mestrum,  Henry,  817  6th  Ave., N.  Y.  City.     (See  Adv) 
Newton,  Chas.  I.,  331  W.  18th St.,  N.  Y.  City.    (8ee  Adv.) 
Northall  —  See  American  Arc Lamp  Co. 
Pemco — See  Philadelphia  Elec- tric &  Mfg.  Co. 
Toerring  Co.,  C.  J.,  2119  Toron- to St.,  Philadelphia,  Pa. 
Universal  Electric  Stage  Light- 

ing Co.,  321  W.  50th  St,  N.  Y. City. 
Warner  Lamp   Co.,  Davenport, 

Iowa. Western      Electric      Co.,  195 
Broadway,  N.  Y.  City. 

Westinghouse  Electric  &  Mfg. 
Co.,  E.  Pittsburgh,  Pa.  (See 

Adv.) 

Wohl  &  Co.,  M.  J.,  Poyntar  Ave. 
and  Hancock  St.,  Brooklyn,  N. 
Y.    "Economy,"  "Sun  Ray." 

LAMPS,  Decorative  Elec- 
tric 

(See  Lamps,  Electric  Incandes- cent. ) 

LAMPS,  Floor 
National  Plastic  Relief  Co.,  416 
Elm  St.,  Cincinnati,  Ohio. 

LAMPS,  Gas  Filled 
(See  Lamps,  Electric  Incandes- 

cent.) 

LAMPS,  General  Lighting 

(See  Lamps,  Electric  Incandes- cent.) 

LAMPS,  Incandescent  Pro- 
jection (Mazda  Projec- 

tion Lamps) 

Edison  Lamp  Works  of  G.  E. 
Co.,  Harison,  Pi.  J.  (Edison 
Mazda)   (See  Adv.) 

Nela  Specialties  Division  of  Na- 
tional Lamp  Works,  Nela 

Park,  Cleveland,  O.  (See 

Adv.) 

Westinshouse  Electric  Mfg.  Co., 
E.  Pittsburgh,  Pa.  "Westing- house"  (See  Adv.) 

LAMPS,  Incandescent 
Mazda,  Gem  and  Carbon 

American  Electric  Lamp  Wks., 
Central  Falls,  R.  I. 

Banner  Electric  Works,  646 
Market  St.,  Youngstown,  Ohio. 

Best — See  New  York  Electric Lamp  Co. 
Brilliant  Electric  Works,  Elec- 

tric Bldg.,  Cleveland,  Ohio. 
Bryan-March  Works,  Central 

Falls,  R.  I. 
Capitol  Electric  Co.,  Denver, 

Col.  "Hall." 
Champion  —  See  Consolidated Electric  Lamp  Co. 
Colonial  Electric  Division, 

Pittsburgh,  Pa. 
Columbia  Incandescent  Lamp 
Works,  Equitable  Bldg.,  St. Louis,  Mo. 

Consolidated  Electric  Lamp 

Co.,  Danvers,  Mass.  "Cham- 

pion." 

Economical  Electric  Lamp  Divi- sion, 25  W.  Broadway,  N.  Y. 

City.  "Hylo." 
Edison  Lamp  Works  of  Gen- eral Electric,  Harrison,  N.  J. 

(See  Adv.) 
Elux  Miniature  Lamp  Works, 

6  E.  39th  St.,  N.  Y.  City. 
Federal  Lamp  Works,  6  E.  39th 

St.,  N.  Y.  City. 
Femco  —  See  Franklin  Electric 

Mfg.  Co. Fostoria  Incandescent  Lamp 
Works,  Fostoria,  Ohio. 

Franklin  Electric  Mfg.  Co., 

Hartford,  Conn.  "Femco," 
"Novi." 

General  Incandescent  Lamp 
Works,  Electric  Bldg.,  Cleve- land, Ohio. 

Hall — See  Capitol  Electric  Co. 
Hygrade  Lamp  Co.,  Salem, Mass. 
Independent  Lamp  &  Wire  Co., 

1733  Broadway,  N.  Y.  City. 
Kentucky  Electrical  Co., Owensboro,  Ky. 
Laco-Philips  Co.,  131  Hudson 

St.,  N.  Y.  City. 
Lux  Mfg.  Co.,  Terminal  Bldg, 

Hoboken,  N.  J. 
M.  &  W.  Electric  Co.,  Spring- 

field, Mass. 
Munder  Electrical  Works,  Cen. 

tral  Falls,  R.  I. 
Nela  Specialties  Division. 
National  Lamp  Works  of 
General  Electric  Co.,  Nela 
Park,  Cleveland,  Ohio.  (Sec 
Adv.) 
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New  National  MAZDA  Motion  Picture  Lamp 

— Ten  Reasons  Why  You  Should  Use  It 

The    900-Watt,    30    ampere  National 
MAZDA  Motion  Picture  Lamp.    The  600- 

)  watt,  20  ampere  lamp  is  similar  in  con- i  struction,  and  is  recommended  for  very 
small  theatres,  churches,  lodges,  schools, 
etc. 

The  G - 10  Incandescent  Lamp  Projector 
for  Motion  Pictures 

The  new  National  MAZDA  Motion  Pic- 
ture Lamp  and  the  new  G-E.  Incandescent 

Lamp  Projector  represent  the  final  de- 
sign after  years  of  development  and  tests 

both  in  laboratores  and  in  theatres.  The 
Projector  consists  of  a  lamp  housing,  a 
regulator,  and  a  combined  bracket  and 
base.  With  this  equipment  the  MAZDA 
Motion  Picture  Lamp  can  be  adapted  to 
any  projection  machine  made  in  the  United 
States. 

1.  Projects  a  picture  of  correct  tones. 

2.  Has  no  annoying  flicker-light  source  is 

constant. 

3.  Enables  front-seat  patrons  to  really  en- 

joy the  picture. 

4.  Gives  off  no  obnoxious  fumes  or  gases. 

5.  Requires  no  adjustment  after  initial  set- 
ting. 

6.  Saves  from  one-third  to  two-thirds  in 

current  consumption. 

7.  Projects  a  better  picture. 

8.  Has  won  the  endorsement  of  more  than 

1000  exhibitor-users. 

9.  Has  a  rated  average  life  of  100  hours. 

10.  Sells  for  only  $6.75  list. 

The  900-watt  National 
MAZDA  Motion  Picture 

Lamp  is  recommended  for  use 

with  the  new  G-E  Incan- 
descent Lamp  Projector  in 

theatres  having  main  floor 

seating  capacities  up  to  1,000, 
or  picture  Avidths  up  to  16 
feet,  or  throws  not  exceeding 

120  feet.  It  gives  better 
results  than  an  alternating 

current  arc,  and  is  the  equal 
of  the  direct  current  arc  up 
to  50  amperes. 

You,  Mr.  Theatre  Owner, 

want  to  increase  your  atten- 

dance and  reduce  your  operat- 

ing cost — to  increase  your  net 

profits.  The  new  National 
MAZDA  Motion  .  Picture 

lamp  will  enable  you  to  do 

just  that.  Write  today  for 

more  complete  information 
and  for  recommendations  for 

installation  in  your  theatre. 

Nela  Specialties  Division 

NATIONAL  LAMP  WORKS  OF  G-E  COMPANY 

Nela  Park Cleveland,  Ohio 

NATIONAL  MADZA  LAM
PS 
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New  York  Electric  Lamp  Co.,  38 
Park  Row,  N.  Y.  City.  "Best," "Regent." North  American  Electric  Lamp 
Co..  St.  Louis,  Mo. 

Novelty  Incandescent  Lamp  Co., 
Emporium,  Pa. 

Novi  —  See  Franklin  Electric 
Mfg.  Co.  _ 

Packard  Lamp  Works,  war- ren, Ohio. 
Peerless  Brilliant  Lamp  Divi- 

sion, Warren,  Ohio. 
Regent — See  New  York  Elec- tric Lamp  Co. 
Roberts  &  Hamilton  Co.,  413  So. 

4th  St.,  Minneapolis,  Minn. 
Rooney  Lamp  Co.,  F.  J.,  1317 

Willow  Ave.,  Hoboken,  N.  J. 
Shelby  Lamp  Works,  Shelby, Ohio. 
Sterling  Electric  Lamp  Works, 

Warren,  Ohio. 
Sunbeam     Incandescent  Lamp 

Division,  Natl.  Lamp  Works 
of   General    Electric,    600  S. 
Clinton  St.,  Chicago,  111. 

U.    S.   Incandescent   Lamp  Co., 
St.  Louis,  Mo. 

Westinghouse    Lamp    Co.,  166 
Broadway,  N.  Y.  City.  "Mass da Lamps."    (See  Adv.) 

LAMPS,  Miniature  Incan- 
descent 

American  Electric  Lamp  Wks., 
Central  Falls,  R.  I. 

Banner  Electric  Works,  646 
Market  St.,  Youngstown, Ohio.  „, 

Brilliant  Electric  Works,  Elec- tric Bldg.,  Cleveland,  Ohio. 
Bryan -March  Works,  Central Falls,  R.  1. 
Columbia  Incandescent  Lamp 
Works,  Equitable  Bldg.,  St. Louis,  Mo. 

Domestic  Tungsten  Lamp  Mfg. 
Co.,  West  New  York,  N.  J. 

Edison  Lamp  Works  of  Gen- eral Electric,  Harrison,  N.  J. 
Elux  Miniature  Lamp  Works, 6  E.  39th  St.,  N.  Y.  City. 
Fostorla  Incandestcent  Lamp 
Works,  Fostoria,  Ohio. 

General  Electric  Co.,  Schenec- tady, N.  Y. 
Howard  Miniature  Lamp  Co., 

487  Orange  St.,  Newark,  N.  J. 
Jaeger  Co.,  H.  J.,  Hoboken, N.  J. 
Lux  Mfg.  Co.,  Terminal  Bldg., 

Hoboken,  N.  J. 
McCandless  &  Co.,  H.  W.,  67 

Park  Place,  N.  Y.  City. 
Mannweller  Co.,  A.  C,  2719 
Broadway,  Fort  Wayne,  Ind. 

Nela  Specialties  Division,  Na- 
tional Lamp  Works  ot  Gen- eral Electric  Co.,  Nela  Park, 

Cleveland,  Ohio.    (See  Adv.) 
Rooney  Lamp  Co.,  F.  J..  1317 Willow  Ave.,  Hoboken,  N.  J. 
Shelby  Lamp  Works,  Shelby, Ohio.  _  , 
Sterling  Electric  Lamp  Works, Warren,  Ohio. 
Tipless  Lamp  Co.,  Emporium, Pa. 
Vosburgh  Miniature  Lamp  Co., W.  Orange,  N.  J. 
Westinghouse  Electric  &  Mig. 

Co.,  E.  Pittsburgh,  Pa.  (See Adv.) 

LAMP  LACQUER 
(See  Coloring,  Lamp). 

LAMPS,  Sign 

(See  Lamps,  Electric  Incandes- 
cent.') 

LANTERNS,  Slide 
(See  Stereoptlcons) 

Bausch  &  Lomb  Optical  Co.,  St. 
Paul    St.,    Rochester,    N.  Y. 
Balopticon."    (See  Adv.) 

"Balopticon"  —  See    Bausch  & Lomb  Optical  Co. 
Brenkert    Light    &  Projection 

Co.,    Cortland    Ave.,  Detroit, 
Mich.    (See  Adv.) 

Perfection    Slide    and  Pictures 
Corp.,  79  5th  Ave.,  N.  Y.  City. 
(See  Adv.) 

Standard    Slide    Corp.,    209  W 
48th    St.,    N.    Y.    City.  (See Adv). 

LAVATORY  FIXTURES 
Standard    Sanitary    Mfg.  Co., 

Pittsburgh,  Pa. 

LEADERS,  Film 

Neu,  O.  F.,  249  W.  47th  St.,  N.  Y. City. 

LEDGERS,  Theatre 
(See  also  Accounting  Systems, Theatre.) 

Erker  Bros.  Optical  Co.,  608 
Olive  St.,  St.  Louis,  Mo.  (See Adv.) 

Exhibitors  Trade  Review,  152 
W.  42d  St.,  N.  Y.  City. 

Green,  P.  A.,  52  Rumford  Ave., 
Waltham,  Mass. 

LENS  CLEANING  FLUID 
Paramount  Lens  Corp.,  2059 

Fulton  St.,  N.  Y.  City. 

LENSES,  Condensing 
Bache   Co.,    Semon,    Morton  v. 
Greenwich  Sts.,  N.  Y. 

Bausch    &    Lomb    Optical  Co., 
635   St.   Paul    St.,  Rochester, 
IV.  Y. 

Buettner,    Chas.,    247    W.  47th 
St.,  N.  Y.  City.  "Bee." Burke  &  James,  240  E.  Ontario 
St.,  Chicago,  111. 

Electrical  Prods.  Corp.,  1122  W. 
16th  St.,  N.  Y.    City  "Epco". 
(See  Adv.) 

Projection  Apparatus  Co.,  41-45 Lafayette  St.,  N.  Y.  City.  (See Adv.) 

Goerz  American  Optical  Co.,  317 
E.  34th  St.,  N.  Y.  City. 

Jefferson  Glass  Co.,  Follans- bee,  W.  Va. 
Newton,  Chas,  I.,  331  W.  18th 

St.,  N.  Y.  City.    (See  Adv.) 
Paramount  Lens  Corp.,  2095 

Fulton  St.,  Brooklyn,  N.  Y. 
Sussfeld,   Lorsch    &  Schimmel, 

153  W.  23rd  St.,  N.  Y.  City. 
(See  Adv.)     "Five  Point." Universal  Elect.  Stage  Light- 

ing Co.,  321  VV.  50th  St.,  N.  Y. 
City.    (See  Adv.) 

Williams,  Brown  &  Earle,  918 
Chestnut  St.,  Philadelphia,  Pa. 

Wollensack  Optical  Co.,  Roch- ester, N.  Y. 

LENSES,  Motion  Picture 
Camera 

Bausch    A    Lomb,    Optical  Co., 
635    St.   Paul    St.,  Rochester, 
N.  Y.    (See  Adv.) 

Bell  &  Howell  Co.,  1801  Larch- 
mont  Ave.,  Chicago,  111. 

Burke  &  James,  240  E.  Ontario 
St.,  Chicago,  111.  "Dallmeyer," 
"Voightlander." 

Dallmeyer  —  See    Burke  & 
James. 

Goerz  American  Optical  Co., 
C.  P.,  317  E.  34th  St.,  N.  Y. City. 

Gundlach  -  Manhattan  Optical 
Co.,    761    Clinton    Ave.  So., 
Rochester,  N.  Y. 

Master  Optical  Co.,  19  W.  36th 
St.,  N.  Y.  City. 

"Tnylor-IIobson" — <See  Burke  & James. 
Voightlander  —  See  Burke  & 

James. 

LENSES,  Photographic 
(See  Lenses,  Camera.) 

LENSES,  Projection 

Bausch  &  Lomb  Optical  Co.,  635 
St.  Paul  St.,  Rochester,  N.  Y. 
"Cinephor."     (See  Adv.) 

Brenkert  Light  Projection  Co., 
Detroit.  Mich. 

Burke  &  James,  240  E.  Ontario 
St.,  Chicago,  111.  "Voightland- 

er," "Dallmeyer,"  "Ingento," 
"Taylor-Hobson." 

"Cinephor" — See  Bausch  &  Lomb 
Optical  Co. 

Dallmeyer  —  See  Burke  & James. 
Goerz  American  Optical  Co.,  317 

E.  34th  St.,  N.  Y.  City. 
Gundlach  -  Manhattan  Optical 

Co.,  761  Clinton  Ave.  S.,  Roch- 
ester, N.  Y.  "Radient." Ingento — See  Burke  &  James. 

Johnson  Co.,  Geo.  S.,  4101  Ra- venswood  Ave.,  Chicago,  111. 

"K  e  e  n  o  1  i  t  e"  —  Independent 
Movie    Supply    Co.,    729  7th Ave.,  N.  Y.  City. 

Kollmorgen    Optical    Corp.,  35 
Steuben  St.,  Brooklyn,  N.  Y. 

Paramount     Lens.    Corp.,  2059 
Fulton   St.,   Brooklyn,   N.  Y. 

Projection  Apparatus  Co.,  41-45 Lafayette  St.,  N.  Y.  City.  (See Adv. 
Electrical  Prods.  Corp.,  1122  W. 

16th  St.,  N.  Y.    City  "Epco". (See  Adv.) 
Projection  Optical  Co.,  293  State 

St.,  Rochester,   N.  Y.  "Pro- Jex"  (See  Adv.) 
"Radient" — See   Gundlach -Man- 

hattan Optical  Co. 
"Snaplite"  —  See  Kollmorgan 

Optical  Corp. 
Spencer  Lens  Co.,  442  Niagara 

St.,  Buffalo,  N.  Y. Swaab   &   Son,  Lewis   M.,  1327 
Vine    St.,    Philadelphia,  Pa. 
(See  Rdv.) 

"Taylor-Hobson" — See  Burke  & James. 
Voightlander  —  See  Burke  & James. 

LIBRARIES,  Film 
Jawitz  Motion  Picture  Library, 

729  7th  Ave.,  N.  Y.  City. 
Simplex  Projection  Studios,  220 W.  42d  St.,  N.  Y.  City.  (See 

Adv.) 

Miles,  Joseph  R.,  130  W.  46th St.,  N.  Y.  City.    (See  Adv.) 

LIGHTING,  Cornice 
I  rink.  Inc.,  I.  P.,  24th  St.  &  lOtt 

Ave.,  N.  Y.  City.    (See  Adv.) 
Voight  Co.,  1743  N.  12th  St., 

Philadelphia,  Pa.     (See  Adv.) 

LIGHTING  APPLIANCES, Stage 

Brenkert  Light  Projection  Co., 
Cortland  Ave.,  Detroit,  Mich. 

Capitol  Theatre  Equipment  Co., 
626  10th  Ave.,  N.  Y.  City. 

Display  Stage  Lighting  Co.,  314 
W.  44th  St.,  N.  Y.  City. 

Major  Equipment  Co.,  2518  Cul- lom  Ave.,  Chicago,  111. 
Sunlight  Arc  Corp.,  1600  Broad- way, N.  Y.  City. 

LIGHTING,  Acetylene 
Bliss  Light  Co.,  S.  A.,  Peoria,  111. 
Capital  Mdse.  Co.,  525  S.  Dear- 

born St.,  Chicago,  111.  "Per- 

f  ecto." 

Coleman  Lamp  Co.,  Wichita, 
Kan. Lindall,  C.  E.,  Bar  Harbor,  Me. St.  Louis  Calcium  Light  Co.,  616 
Elm  St.,  St.  Louis,  Mo. 

LIGHTING  PLANTS,  In- 
dividual 

Adkins,  Young  &  Allen,  561  W. 
Washington  St.,  Chicago,  111. 

Allis-Chalmers  Mfg.  Co.,  Mil- waukee, Wis. 
Cushman  Motor  Works,  Lin- coln, Neb. 
Langstadt-Meyer  Co.,  735  Wash- 

ington, Appleton,  Wis. Matthews  Eng.  Co.,  Sandusky, 
Ohio. 

Roberts-Hamilton   Co.,   413  So. 
Fourth  St.,  Minneapolis,  Minn. 

S.  &  H.  Power  Unit  Co.,  225  N. 
Michigan  Ave.,  Chicago,  111. 

Universal  Motor  Co.,  Oshkosh, Wis. 

LIGHTS,  Aisle 

Brookins    Co.,    Euclid    Ave.  St 
18th     St.,     Cleveland,  Ohio. 

Display  Stage  Lighting  Co.,  314 W.  44th  St.,  N.  Y.  City. 
Electrical  Prods.  Corp.,  1122  W. 

16th  St.,  N.  Y.    City  "Epco". (See  Adv.) 
Frink,   I.   P.,   24th    St.   &  10th Ave.,  N.  Y.  City.    (See  Adv.) 
Kansas  City  Scenic  Co.,  N.  E. 

Cor.    24th    &    Harrison  Sts., 
Kansas  City,  Mo. 

Major  Equipment  Co.,  2518  Cul- lom  Ave.,  Chicago,  111. 
Universal  Electric  Stage  Light- 

ing Co.,  321  W.  5t0h  St.,  N.  Y. 
City.    (See  Adv.) 

LIGHTS,  Arc 
(See  Lamps,  Arc.) 

LIGHTS,  Bunch  and  Strip 
A  G.  Mfg.  Co.,  Seattle,  Wash. American  Reflector  &  Lighting 

Co.,    517    W.    Jackson  Blvd.. 
Chicago,  111. 

Bailey  Reflector  Co.,  619  Second 
Ave.,  Pittsburgh,  Pa, Brenkert  Light  Projection  Co, 
Cortland  Ave.,  Detroit,  Mich. 

Chase-Shawmut  Co.,  Newbury- 
port,  Mass. CapUol  Theatre  Equipment  Co., 626  10th  Ave.,  N.  Y.  City. 

Display  Stage  Lighting  Co.,  314 W.  44th  St.,  N.  Y.  City. Frink  Inc.,  I.  P.,  24th  St.  &  10th 
Ave.,  N.  Y.  City.     (See  Adv.) 

General  Electric  Co.,  Schenec- tady, N.  Y. 
Kansas  City  Scenic  Co.,  N.  E. 

Cor.    24th    &    Harrison  Sts., Kansas  City,  Mo. 
Kliegl — See   Universal  Electrle 

Stage  Lighting  Co. 
Major  Equipment  Co.,  2518  Cul- lom  Ave.,  Chicago,  III.  (See 

Adv.) 

Menkes  Electric  Co.,  J.,  853 
Broadway,  N.  Y.  City. 

Newton,  Chas.  I.,  331  W.  18th 
St.,  N.  Y.  City.    (See  Adv.) 

Sun-Light  Arc  Corporation,  1600 Broadway,  N.  Y.  City. 
Sunlight  Reflector  Co.,  226  Pa- cific St.,  Brooklyn,  N.  Y. 
United  Electric  Mfg.  Co.,  New Orleans,  La. 
Universal  Electric  Stage  Light- 

ing Co.,  321  W.  50th  St„  N.  Y. 
City.    "Kliegl."    (See  Adv.) 

LIGHTS,  Exit 
A.  G.  Electric  &  Mfg.  Co.,  906 

Howard     Ave.     N.,  Seattle, Wash. 
American  Reflector  &  Lighting 

Co.,    517    W.    Jackson  Blvd., Chicago,  111. 
Chicago  Stage  Lighting  Co.,  Ill 

N.  La  Salle  St.,  Chicago,  111. 
Crouse  -  Hinds    Co.,  Syracuse, N.  Y. 
Daunt,  Win.  A.  Co.,  31  E.  27th 

St.,  N.  Y.  City.    (See  Adv.) 
Display  Stage  Lighting  Co.,  314 W.  44th  St.,  N.  Y.  City. 
E-J    Electric    Installation  Co., 

221  W.  33d  St.,  N.  Y.  City. 
Erker    Bros.    Optical  Co.,  608 

Olive  St.,  St.  Louis,  Mo.  (See 

Adv.) 

Flexlume  Sign  Co.,  1439  Niag- ara St.,  Buffalo,  N.  Y. 
Frink,  L  P.,  24th  St.  &  10th 

Ave.,  N.  Y.  City.    (See  Adv.) 
Fulco — See  Fulton,  E.  E. 
Fulton  C,  E.  E.,  3208  Carroll 

Ave.,  Chicago,  111.   .  "Fulco." K.  H.  Sign  Mfg.  Co..  530  Fer- nando St.,  Pittsburgh,  Pa. 
Kelley  &  Kelley,  3193  Boule- vard, Jersey  City.  N.  J. Novelty  Electric  Sign  Co.,  103 

Eddy  St.,  San  Francisco,  Cal. Rawson  &  Evans  Co.,  711  W. 
Washington  St.,  Chicago,  111. 

Standard  Slide  Corp.,  209  W. 
48th  St.,  N.  Y.  City.  (See Adv.) 

Sunlight  Reflector  Co.,  148 
Court  St..  Brooklvn,  N.  Y. 

Universal  Electric  Stage  Light- 
ing Co.,  321  W.  30th  St.,  New York  City.    (See  Adv.) 

Valentine  Electric  Sign  Co.,  At- lantic City,  N.  J.. 
Western  Reflector  Co.,  1053  W. 
Lake  St.,  Chicago,  111. 

LIGHTS,  Foot 
American  Reflector  &  Lighting 

Co.,  517  W.  Jackson  Blvd., 
Chicago,  111. 

Bailey  Reflector  Co.,  619  Second 
Ave.,  Pittsburgh,  Pa. Brenkert  Light  Projection  Co., 
Cortland  Ave.,  Detroit,  Mich. 

Capitol  Theatre  Equipment  Co., 
626  10th  Ave.,  N.  Y.  City. 

Display  Stage  Lighting  Co.,  314 W.  44th  St.,  N.  Y.  City. 
General  Electric  Co.,  Schenec- 

tady, N.  Y. Kansas  City  Scenic  Co.,  N.  E. 
Cor.  24th  &  Harrison  Sts., 
Kansas  City,  Mo. 

Major  Equipment  Co.,  2518  Cul- lom  Ave.,  Chicago,  111. 
Menkes,  J.,  Electric  Co.,  853 Broadway,  N.  Y.  City. 
United  Electric  Mfg.  Co.,  New 

Orleans,  La. 
Universal  Electric  Stage  Light- 

ing Co.,  321  W.  50th  St..  N.  Y. 
City.  "Kliegl."    (See  Adv.) 

Western  Reflector  Co.,  1053  W. 
Lake  St.,  Chicago,  111. 
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FRENCH   CONDENSING  LENSES 

FIVE  ★POINT 
Trade  Mark  Reg.  U.  S.  Patent  Office 

PLANO  CONVEX— DOUBLE  CONVEX— MENISCUS 

All  Genuine  "Five  *  Point"  Condensers  Etched  with  the  * 

and  Every  Wrapper  and  Label  Bears  the  Trade  Mark 

"FIVE 

ALL  REGULAR  DIAMETERS 

2%"  Diam.  for  Stereo  Work. 

314"  Diam.  for  Baby  Spots. 

4>y2"  Diam.  for  Projection. 

POINT 
9? 

AND  FOCAL  LENGTHS 

5  &  6"  Diam.  for  Spotlights 

!   Diam.  for 10  [    Studio  Work 12  &  14  j 

Obtainable  from  the  Best  Supply  Houses 

SUSSFELD,  LORSCH  &  SCHIMMEL 
153  West  23rd  St. Sole  Importers New  York 

Gives  You  All  the  Light 

You  Pay  For 

An  entirely 
new  principle 
i  n  projection 
optics  makes 
this  new  lens" the  last  word 
in  better  pro- 
jection. 

Transmits  to  the  screen  all  the  light  your  arc  furnishes 

PROJECTION  OPTICS  COMPANY 
203  State  Street 

Rochester  New  York 

For  Better  Projection 

—Better  Definition  Flatter 

Field  Greater  Contrasts — 

Brilliant  Illumination 

BAUSCH  &  LOMB 

CINEPHOR 

The  New  Projection  Lens 

Write  for  interesting  literature 

BAUSCH  &  LOMB  OPTICAL  CO. 

New  York 
St.  Paul  Street,  Rochester,  N.  T. 
Washington       Chicago       San  Francisco London 

Leading  American  Makers  of  Photographic  Lenses,  Microscopes,  Pro- 
jection Apparatus  (Balopticons) ,  Stereo-Prism  Binoculars,  Telescopes, 

Magnifiers,  Automobile  Lenses  and  Other  High-Grade  Optical  Product*. 
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SPOT  AND  FLOOD  LIGHTS 

25-50-70-100  and  200  Amperes 

Fig.  9R  illustrates  our  new  70 

ampere  Spot  and  Flood  lamp, 

which  is  perhaps  the  most 

generally  used  in  the  Theatres 
and  Studios. 

Complete  information  cover- 

ing our  numerous  products 

will  be  sent  upon  request. 

Write  for  Catalog  KE 

Universal  Electric  Stage  Lighting  Co. 

321  West  50th  St.,  New  York  City 

ptage   Lighting   Engineers — Designers   and  Builders  of 
Everything  Electrical  for  the  Stage  and  Theatre 

FUSIBLE  LINKS 

Automatic  Shutters 

UNDERWRITERS  INSPECTION 

GUARANTEED 

MISSOURI  FIRE  DOOR  CO. 

907  So.  2nd  St.  —  St.  Louis,  Mo. 

authorized  rental  agents  for  m.  j.  wohl  &  co. 

Phone  Longacre  3448 

MOTION  PICTURE  SERVICE  CO. 

WOHL  LAMPS  AND  SPOT  LIGHTS  TO  HIKE 

WE  ARE  IN  A  POSITION  TO  HANDLE  YOUR  LIGHTING 
REQUIREMENTS     ON     LOCATIONS     OR    IN  STUDIOS 

WE    ALSO    SUPPLY    CABLES    AND    PLUGGING  BOXES 

313  W.  44th  STREET  NEW  YORK  CITY 

LIGHTS,  Orchestra 
Eastern  Theatre  Equipment  Co.. 

41-43  Winchester  St.,  Boston, Mass. 
Electrical  Prods.  Corp.,  1122  W. 

16th  St.,  Los  Angeles.  (See 
Adv.) 

Flagg,  I.  J.,  33  Norris  St.,  No. 
Cambridge,  Mass.  "Light- 

right." 

Major  Equipment  Co.,  2518  Cul- lom  Ave.,  Chicago,  111. 
Smith,   I J.,   I960  E.  116th  St., 

Cleveland,   O.   "Liberty."  (See 
Adv.) 

LIGHTS,  Spot 

Brenkert  Light  Projection  Co., 
Cortland  Ave.,  Detroit,  Mich. 

Cinema  Sales  Co.,  Hollywood, 
Calif.    "Creco."     (See  Adv.) 

Chicago  Cinema  Equipment  Co., 
820  S.  Tripp  Aw,  Chicago,  111. 

Franklin  Electric  Products  Co., 
750  Prospect  Ave.,  S.  E., 
Cleveland,  Ohio.    (See  Adv.) 

General  Electric  Co.,  Schenec- 
tady, N.  Y. 

Major  Equipment  Co.,  2518  Cul- lom  Ave.,  Chicago,  111. 
Mestrum,  Henry,  166  W.  48th 

St.,  N.  Y.  City.  "Balluna." (See  Adv.) 
Sewton,  Chas.  I.,  331  W.  18th 

N.  Y.  City.     (See  Adv.) 
Standard  Slide  Corp.,  209  W. 

4Sth  St.,  A.  Y.  City. 
Sun-Light  Arc  Corp.,  1600 Broadway,  N.  Y.  City. 
Universal  Electric  Stage  Light- 

ing Co.,  321  W.  50th  St.,  JV.  Y. 
City.    "Kliegl."     (See  Adv.) 

LIGHTS,  Strip 

(See  Lights,  Bunch) 

LIGHTS,  Studio 
Brenkert  Light  Projection  Co., 

Cortland  Ave.,  Detroit,  Mich. 
Brinkman,  W.,  125  W.  46th  St., 

X.  Y.  City.     (See  Adv.) 
Chicago  Cinema  Equipment  Co., 

820  S.  Tripp  Ave.,  Chicago,  111. 
Cinema  Sales  Co.,  4538-40  Holly- 

wood Blvd.,  Hollywood.  Calif. "Creco."     (See  Adv.) 
Cooper  Hewitt  Electric  Co., 

Eighth  &  Grand  Sts.,  Hobo- ken,  N.  J. 
Cour,  Eugene,  827  Montrose 

Ave.,  Chicago,  111. 
Display  Stage  Lighting  Co.,  314 

W.  44th  St.,  N.  Y.  City. 
E  J  Electric  Installation  Co., 

221  W.  33d  St.,  N.  Y.  City. 
Electrical  Prods.  Corp.,  1122  W. 

16th  St..  Los  Angeles.  (Sec 
Adv.) 

Gelb   Co.,   Joseph,   512   W.  36th St.,  N.  Y.  City. 
Klieglight  —  See  Universal 

Electric  Stage  Lighting  Co. 
Major  Equipment  Co.,  2518  Cul- lom  Ave.,  Chicago,  111. 
Mestrum.  Henry,  385  6th  Ave., 

X.  Y.  City.    (See  Adv.) 
Motion  Picture  Service  Co.,  313 
W.  44th   St.,  X.  Y.  City.  (See 
Adv.) 

Nela  Specialties  Division,  Na- 
tional Lamp  Works  of  Gen- eral Electric  Co.,  Nela  Park, 

Cleveland,  Ohio.    (See  Adv.) 
Newton.  C.  I.,  331  W.  ISth  St., 

\.  Y.  City.    (See  Adv.) 
Sun-Light  Arc  Corp.,  1600 Broadway.  N.  Y.  City. 
Universal  Electric  Stage  Light- 

ing Co..  321  W.  50th  St.,  !Y.  Y. 
City.  "Kleiglight."  (See  Adv.) 

Westinghouse  Electric  &  Mfg. 
Co.,  E.  Pittsburgh,  Pa.  (See 
Adv.) 

Wohl  &  Co.,  M.  J.,  Payntor 
Ave.  &  Hancock  Sts.,  Long 
Island  City,  N.  Y.  "Broad- 

side." 

LIMES,  Calcium 

Lindall,  C.  E.,  Bar  Harbor,  Me. 
LINKS,  Fusible 
Missouri  Fire  Door  &  Cornice 

Co.,  907  S.  2nd  St.,  St.  Louis, Mo.     (See  Adv.) 

LINOLEUM 
Asbestolith  Mfg.  Co..  1  Madison 

Ave..  N.  Y.  City.  "Asbestolith" (See  Adv.) 
Busselloid  Co..  The,  Harrisburg, 

Pa.    "Keystone    Brand"  (See 
Adv.) 

Armstrong  Cork  &  Insulating 
Co.,  Pittsburgh,  Pa. 

Blabon  Co.,  Geo.  W.,  21st  St-  & 
Hunting  Park  Ave.,  Philadel- 

phia, Pa. Congoleum  Co.,  Phila.,  Pa. 

Cook^s   Linoleum  Co.,  Trenton, Monarch  Rubber  &  Oil  Cloth 
Co.,  596  Drexel  Bldg.,  Phila- 

delphia, Pa. 
Nairn  Linoleum  Co.,  179  Bel- 
grove  Drive,  Kearny,  N.  J. "Lin-Rhuber." 

Potter,  Sons  &  Co.,  Thomas, 
Second  St.  &  Erie  Ave.,  Phila- 

delphia, Pa. 
Wild.  Joseph  &  Co.,  336  Fifth Ave..  N.  Y.  City. 

LISTS,  Mailing 

Buckley  Dement  &  Co.,  1303 
Jackson  Blvd.,  Chicago,  111. 

Ross  Gould  Co.,  St.  Louis,  Mo. 
Williams,  A.  F.,  166  W.  Adams 

St..  Chicago.  111. 

LITHOGRAPHERS 

Erie  Lithographing  Co.,  8th  & 
Perry  Sts.,  Erie,  Pa. Erie  Lithographing  &  Ptg.  Co.. 
10  W.   4th  St.,  Erie,  Pa. 

Goes  Lithographing  Co.,  175 
Jackson  Blvd.,  Chicago,  111. 

Greenwich  Lithographing  Co.. 
406  W.  31st  St..  N.  Y.  City. 

Hennegan  Co.,  The,  311-321 Genesee,  Cincinnati,  Ohio. 
Morgan  Lithograph  Co.,  Cleve- land, Ohio. 
Otis  Lithographic  Co.,  Cleve- land. Ohio. 
Penn  Show  Print  Co.,  1120  Yine 

St.,  Philadelphia,  Pa. 
Philadelphia  Show  Print  Co.. 

31  N.  Second  St.,  Philadelphia. 
Pa. Ritchev  Litho  Co.,  406  W.  31st 
St.,  N.  Y.  City. Schmidt    Lithograph    Co.,  San Francisco,  Cal. 

Strobridge    Lithographing  Co.. 
108  W.  Canal  St.,  Cincinnati, 
Ohio. 

United  States  Printing  &  Litho- graphing Co.,  701  7th  Ave.. N.  Y.  City. 

LOBBY  DISPLAYS 
American   Slide    &   Poster  Co.. 

Mailers  Bldg.,  Chicago,  111. 
Arkay  Display  Service,  409  Film 
Exchange  Bldg.,  Cleveland,  O. 

Barbeau,  Frank,  Oswego,  N.  Y. 
Blancke  -  Harris     Studio,  602 

West  Lake,  Chicago,  111. 
Brown    Art    Co.,    504  Leonard 

Bldg.,  Indianapolis,  Ind. 
Campbell     Art     Co.,  Flatiron Bldg.,  N.  Y.  City. 
Electrical  Prods.  Corp.,  1122  W. 

16th    St.,    Los   Angeles.  (Sefr 

Adv.) 

Kassel  Studios,  220  W.  42d  St., N.  Y.  City. 
Keystone    Picture    Frame  Co.,. 

629  5th  Ave.,  Pittsburgh,  Pa_ 
Kraus  Mfg.  Co.,  220  W.  42d  St., N.  Y.  City. 
Markendorff,  C,  159  W.  23d  St._ New  York  City. 
Menger  Ring  &  Weinstein,  30ft W.  42d  St.,  N.  Y.  City.  (Set 

Adv.) 

Moise-Klinker  Co.,  369  MarkeL 
St.,  San  Francisco,  Cal. 

Murray,  F.  R.,  1033  Forbes  St.„ 
Pittsburgh,  Pa. 

National  Picture  Frame  &  Art 
Co.,    947    61st    St.,  Brooklyn. N.  Y. 

Newman  Mfg.  Co.,  416-418  Elnu 
St.,  Cincinnati,  Ohio. Onken  Co..  Oscar.  8872  Fourth 
St.,  Cincinnati,  Ohio. Perfection     Slide     &  Picture* 
Corp.,  79  5th  Ave.,  N.  Y.  City. 
(See  Adv.) Russell    Studios,   726   Sth  Axe,, 
X.  Y.  City.     (See  Adv.) 

Stanley    Frame    Co.,    729  7th.. Ave.,  N.  Y.  City. 
U.  S.  Frame  &  Picture  Co..  4b. 

Vesey  St..  N.  Y.  City. 

LOBBY  DISPLAY  PEDES- 
TALS 

Sprague  Foundry  &  Mfg.  Co.,  3d' Ave.  &  11th  St.,  Council  Bluffs. 
Iowa. 

Menger,  Ring  &  Weinstein,  306 
W.  42d  St.,  N.  Y.  City.  (See- 

Adv.) 

Newman  Mfg.  Co.,  416  Elm  St.,. Cincinnati,  Ohio. 

LOBBY  FRAMES 
(See  Frames,  Poster  and  LobbyJ» 
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LIBERTY  ORCHESTRA  MUSIC  STANDS 

Eliminates  the  distracting  and 

offensive  light  glare  from  the 
orchestra  pit. 

Makes  it  easier  for  players  to 

see  their  leader;  for  leaders  and 

organists  to  see  the  picture  and 

properly  accompany  it. 

Removes  all  interference  of  or- 

chestra light  glare  with  light 

from  your  projector. 

Of  heavy,  permanent  construc- 
tion, concealed  wiring  and 

highly  ornamental. 

Reduces   cost   of   current  con- 

sumption for  orchestra  lights. 

Installation  in   Keith's   105th   St.   Theatre,  Cleveland 
Endorsed  by  musicians  and  patrons.    Used  in  many  theatres. 

EDWARD  J.  SMITH 
Manufacturer 

1960  E.  116th  St.         Cleveland,  Ohio 

AT  LAST  A  REAL  SPOT 

Balluna  Spot  Lights  are  not  makeshifts  but  scientifically  designed  for 
continuous  duty.  Rigid  construction  and  counterbalanced  stand 
eliminates  unsteady  spot  or  flood  lighting.  May  be  used  for  flood  or 
spot  lighting  at  any  distance.  Quick  shift  permits  instant  change. 

Accommodates  4^-6-8"  lens  or  effects.  100  ampere  arc.  Double 
door  lamp  housing.  Right  or  left  hand  operation. 
Used  by  Keith,  Schubert  circuits,  Capitol,  Strand,  Rialto,  other  lead- 

ing theatres  and  studios. 
Made  and  guaranteed  by 

HENRY  MESTRUM 

817  Sixth  Avenue New  York 

C  r  e  c  o 

Trade  Mark 

Electrical  Studio  Equipment 

THE  LITEST  LITE  THAT  LITES 

CINEMA    SALES  CO. 

4538-40  Hollywood  Blvd. 

596021  Hollywood,  Calif. 
U.  S.  A. 

W.  BRINKMAN 

125  West  46th  St.  Tel.  Bryant  4430 

Spotlights  sold  and  rented,  also  100 

ampere  spotlights. 

Motion  Picture  Machines  and  Booths 

rented.    Suitcase  Projectors. 
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THE  BENNETT 

FILM  RENOVATOR 

Patented  in  the  U.  S.  and  Canada 

Floor  space  only  18x31  inches.  No  sprocket  wheels,  no  buffing 
wheels,  no  revolving  dryers,  only  two  belts.  Automatic  speed 
change. — each  foot  of  film  gets  the  same  treatment.  No  adjustments 
ever  needed.     Simple  to  operate  and  cheap  to  maintain. 

1329  Vine  Street 
Philadelphia.  Pa. 

October  30,  1922. 

,  George  K.  Bennett, 
Argent lne  Stat  Ion, 

Kansas  City,  Kansas. 
lear  Sir:-  ' 

This  is  to  advise  you  that  the  machine 
which  v;e  have  for  trial  has  proven  very  satis- 

factory to  us,  and  I  must  say  that  you  have  a unique  proposition  for  cleaning  film. 
Vie  have  had  a  number  of  machines  some- 

time back,  but  we  have  never  seen  a  machine  work as  satisfactorily  as  the  one  we  have  from  you. 
Please  send  us  your  bill,  allowing  us  a  cash 
discount,  and  a  check  will  be  forwarded  to  you 
by  return  mail. 

Only  one  of 

dozens  of 

high  en- 
dorsements 

and 

recommen- 

dations 

sa/hc 

Very  truly  yours, 
KASTBJPIECB  FILM  ATTRACTIONS. 

10  DAYS 

FREE  TRIAL 

IF  DESIRED 

Write  For  Descriptive  Booklet 

The  Bennett  Film  1 
Manufactured  By 

George  H.  Bennett 
Factory,  Morris,  Kas. 

General  Office:    ARGENTINE  STATION,  K.  C,  K. 

LOBBY  SEATS,  Stone 
Architectural  Decorating  Co., 

1600-1608  So.  Jefferson  St., Chicago,  111. 

LUBRICANT,  Intermittent 
Erker  Bros.  Optical  Co.,  608 

Olive  St.,  St.  Louis,  Mo.  (See 
Adv.) 

Ruess  &  Wetter,  212  Broadway, 
N.  Y.  City.  "Movoline." 

LUBRICANTS 
(See     Oils,     Lubricating;  also Greases) 

LUBRICANT,  Projector 
Blue  Seal  Products  Corp.,  27 
Lafayette  Ave.,  Brooklyn, N.  Y. 

Golden   Co.,   1913  W.  Harrison 
St.,  Chicago,  111. 

Ruess  &  Wetter,  212  Broadway, 
N.  Y.  City.  "Movoline." United  States  Graphite  Co.,  1430 
Holland  Ave.,  Saginaw,  Mich. 
"USG  No.  40." 

LUGS,  Wire 
(See  Connectors) 

MACHINES,  Automatic 
Sanitary  Device 

Cellucotton  Products  Co.,  208  S. 
La  Salle  St.,  Chicago,  111. "Kotex." 

"Kotex" — See  Cellucotton  Prod- ucts Co. 

MACHINES, Vending Automatic 

Ad    Lee    Novelty    Co.,    185  N. 
Michigan  Ave.,  Chicago,  111. 

"Butterkist" — See    Holcomb  & Hoke. 
Colonial    Metal    Products  Co., 

Syracuse,  N.  Y. 
Exhibitors   Supply   Co.,    509  S. 
Dearborn  St.,  Chicago,  111. 

Hadden  -  Messinger     Corp.,  42 
Lorimer  St.,  Brooklyn,  N.  Y. 

Hance  Mfg.  Co.,  Westerville,  O. 
Hecht,   Nielsen,   1322  Congress 

St.,  Chicago,  111. Holcomb   &    Hoke,     2046  Van 
Buren   St.,   Indianapolis,  Ind. "Butterkist."     (See  Adv.) 

Hot  P-Nut  Machine  Co.,  350  E. 
Long  St.,  Columbus,  Ohio. •  International   Register   Co.,  15 
Throop  St.,  Chicago,  111. Millards    Gum    Vending  Corp., 
338  Broadway,  N.  Y.  City. 

Mills  Novelty  Co.,  221  S.  Green 
St.,  Chicago,  111. National  Novelty  Co.,  516  S.  3d 
St.,  Minneapolis,  Minn. 

New  York   Coin  Operated  Ma- chine Co.,  9  6  Spring  St.,  N.  Y. City. 
Surburg    Chocolate    Corp.,  204 
Broadway,  N.  Y.  City.     "Ecla  > 

Jr." 

MACHINES,  Change  Mak- 

ing 

American    Coin    Register  Co., 
Emeryville,  Cal. 

Argus    Enterprises,    Inc.,  21st 
and  Payne  Ave.,  Cleveland,  O. 

Brandt    Mfg.    Co.,  Watertown, Wis. 
Coin  Machine  Mfg.  Co.,  984  E. 

17th  St.,  Portland,  Ore. 
Hoefer  Change  Maker  Co.,  3700 

E.  12th  St.,  Kansas  City,  Mo. 
(See  Adv.) 

Lightning   Coin    Changer,  4401 Ravenswood    Ave.,  Chicago, 111. 

McGill  Metal  Products  Co.,  1640 
.  .Walnut     St.,     Chicago,  111. "McGill." 

MACHINES,  Film  Drying 

Bell  &  Howell  Co.,  1801  Larch- mont  Ave.,  Chicago,  111. 
Duplex  Machine  Co.,  Inc.,  316 

75th  St.,  Brooklyn,  N.  Y. 

MACHINES,  Film  Measur- 

ing 

Bell  &  Howell  Co.,  1801  Larch- mont  Ave.,  Chicago,  111. 
Burke  &  James,  240  E.  Ontario 

St.,  Chicago,  111.  "Urban." 

Duplex   Machine  Co.,    316  75th 
St.,  Brooklyn,  N.  Y. 

Erker    Bros.    Optical    Co.,  608 
Olive  St.,  St.  Louis,  Mo.  (See 
Adv.) 

Gennert,  G.,  24  E.  13th  St.,  N.  Y. City. 

Urban — See  Burke  &  James. 

MACHINES,  Film  Printing 

(Plain,  Automatic  and  Continu- 

ous) 

Bell  &  Howell,  1801  Larchmoat 
Ave.,  Chicago,  111.  "B  &  H" Burke  &  James,  240  E.  Ontario 
St.,     Chicago,     111.  (Imps.) "Urban." 

Duplex  Machine   Co.,   316  75th 
St.,  Brooklyn,  N.  Y. 

Koehler  Optical  Co.,  7  E.  14th St.,  N.  Y.  City. 
Motion   Picture  Apparatus  Co., 

110  W.  44th  St.,  IV.  Y.  City. 
Spoor-Thompson  Laboratories, 
Argyle  Ave.,  Chicago,  111. 

Urban — See  Burke  &  James. 

MACHINES,  Film  Print- 

ing, Portable Bass  Camera  Co.,  109  N.  Dear- 
born St.,  Chicago.  "Bass- Diemar."     (See  Adv.) 

Bell  &  Howell  Co.,  1803  Larch- mont  Ave.,  Chicago,  111. 
Stineman,  B.  P.,  3775  Moneta 

Ave.,  Los  Angeles.  "Stineman 

System." 
MACHINES,  Film  Reno- 

vating 

American  Film  Cleaner  Co.. 
1104  Prospect  Ave.,  Cleveland, 

Ohio. Bennett  Film  Renovator,  Bex 
127,  Kansas  City,  Kan.  (See 
Adv.) 

Rex  Film  Renovator  Mfg.  Co., 
272  N.  Third  St.,  Columbus, 

Ohio. 
MACHINES,  Film  Splicing 
Bell  &  Howell  Co.,  1803  Larch- mont  Ave.,  Chicago,  Ilk 
Duplex  Machine   Co.,    316  75th 

St.,  Brooklyn,  N.  Y. General     Machine     Co.,    N.  Y. 
City.     (See  Adv.) 

MACHINES,  Film  Waxing 
Erker  Bros.  Optical  Co.,  608 

Olive  St.,  St.  Louis,  Mo.  (See 
Adv.) 

MACHINES,  Projecting 
(See  also  Projectors,  Standard; 

Projectors,  Portable.) 

MACHINES,  Step  Printing 
(Plain  and  Automatic) 

Bell  &  Howell  Co.,  1801  Larch- mont  Ave.,  Chicago,  111. 

MACHINE  OIL,  Projector 

"Blue  Ribbon" — See  Interna- tional Metal  Polish  Co, 
Blue  Seal  Products  Corp.,  27 

Lafayette  St.,  Brooklyn,  N..Y. 
"High  Grade." Eastern  Theatre  Equipment  Co., 
43  Winchester  St.,  Boston. 
"Puritan." 

Erker  Bros.  Optical  Co.,  608 
Olive  St.,  St.  Louis,  Mo. "Iboco."    (See  Adv.) 

Exhibitors  Supply  Co.,  67 

Church  St.,  Boston.  "Exhibi- 

tors." 

Fulco  Okay — See  Fulton,  E.  E. 
Fulton  Co.,  E.  E.,  3208  Carroll 

Ave.,     Chicago,     111.  "Fulc» 

Okay.'  ' 

Gardiner  Theatre  Equipment 
Co.,  101  W.  Fort  St.,  Detroit, Mich. 

Golden   Co.,   Not   Inc.,   1913  W. 
St.,      Chicago,     111.  (Imps) 

Hakiln  Mfg.  Co.,  Atlanta,  Ga. 
Iboco — See  Erker  Bros.  Optical 

Co. Imsco — See    Independent  Movie 
Supply  Co. Independent  Movie  Supply  Co., 
729     7  th    Ave.,    N.     Y.  City. "Imsco." 

International  Metal  Polish  Co.. 
Inc.,  Indianapolis,  Ind.  "Blue 

Ribbon." 
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QUALITY 

EQUIPMENT
 

Distributors 

of 

Power's 

Projectors 

Hertner 

Transverters 
(Motor  Generators) 

"Haftone"  and  Da-lite  Screens 

and  a  complete  line  of 

theatre  equipment 

PROJECTION 

ENGINEERS 

A  New  York  Office  for  You! 

Make  our  store  your  New  York  City  head- 
quarters. We  are  pleased  to  serve  you.  An 

office  is  set  aside  for  the  use  of  visiting  ex- 
hibitors, managers  and  projectionists  in  the 

very  heart  of  the  Film  District  and  the  City. 

Motion    Picture  Equipment 

Corporation 

New  York  City 

727  7th  Avenue 

Philadelphia 

1301  Vine  Street 

Our  Territory  Embraces  New  York  State,  New  Jersey, 

Delatmre  and  parts  of  Connecticut  and  Pennsylvania. 

Guard  Your  Films 

With  A  "Bull-Dog" 

The  greatest,  costliest  damage  is  done  to  films 
and  reels  IN  TRANSIT.  If  you  want  your 

shows  to  get  there,  on  time,  in  good  condition 

BULL  DOGS  WILL  DO  IT! 

Economy  in  Film  Shipping  Cases  Means  Just 

one  thing — LONGER  LIFE! 

IT  MAKES  YOU  SORE  to  think  of  the  good  money 

you've  wasted  on  bum  shipping  cases.  They  looked  nice 
when  new  hut  after  one  of  those  rough  neck  expressmen 

laid  hands  on  'em — well  what's  the  use  of  talking  about 
junk?  Let's  forget  those  past  nightmares  and  think  of 
a  joyous  future — HEAL  ECONOMY  comes  WITH  LONG 
LIFE. 

BULL  DOG  SHIPPING  CASES  have  double  life.  You 

can't  wear  'em  out.  They  last  too  long  to  suit  us  but 
that's  our  funeral  not  yours. 
RESULT  OF  EVOLUTION  AND  EXPERIENCE— For  10 

years  we've  experimented  with  and  tested  all  film  cases 
known  to  man.  We've  put  the  best  features  and  then 
some  in  BULLDOGS.  It's  a  tough  name  but  the  cases 
are  just  twice  as  tough. 

APPROVED  BY  BUREAU  OF  EXPLOSIVES— You'll 
approve  of  them  too  the  first  time  you  use  'em. 
BULL  RING  LOCKS  GET  'EM  THERE— This  original 
lock  in  BULLDOGS  EXCLUSIVELY  secures  your  film. 

No  springs!  Can't  break!  Can't  flip  or  shake  out! 
Stays  locked  until  someone  unlocks  it  and  then  it  re- 

sponds in  a  jiffy.    Simplest,  sturdiest  lock  obtainable. 

RUSSAKOV  CAN  COMPANY 

Film  Case  Department 

936-946  West  Chicago  Ave.,  Chicago,  111. 
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•BEST' REWIND 
PULLEY  to  con- vert  hand  drive 
rewind  for  use  in 
connection  with 
motor. 

•BEST  is  BEST' 
'BEST'  MAZDA  Attachment — 
fits  into  JAW  of  AEC  lamp, 
Ideal   for    small   theatre,  ^ 
CHURCH,  LODGE,  SCHOOL, 
ROAD  SHOWS. 

•BEST'  SILVER 
TIP  ADAPTERS 
Pat.  Apld.  For 

Screws  and  grip 
members  protectee 
from  heat  and 
Metalic  Deposits. 
•BEST'  HEAVY 
DUTY  LUGS  — 
Grip  Insulation  as 

well   as  Wire. 

■BEST'  HI-INTENSITY 
Lower  saver  for  G-E  Lamps 
burns    those  stumps. 

TOR  SALE  AT  THE  BEST 
DEALERS  or 

BEST  DEVICES  CO. 
1514  Prospect  Av. 
CLEVELAND,  O. 

Pro  Bert 

Products 

Marquise 
Canopies 
Cornices 

Metal  Ceilings 

Metal  Windows 

Skylights 
Ventilators 
Fire  Doors 

Radiator  Hoods 

Metal  Letters 
Bronze  Tablets 

Hundreds  of  Satisfied  Customers 

know  the  high  quality  of  ProBert  architec- 

tural metal  products.  Marquise  that  are 

distinctive  in  construction  and  design; 

priced  right  and  backed  by  skilled  engineer- 

ing service.  Anything  in  metal  for  the 

theatre — promptly ! 

The  ProBert  Sheet  Metal  Co. 

Theatre  Division 

CINCINNATI,  OHIO 

MACHINE  OIL,  Projec- 

tor ( Cont'd ) Latchaw  &  Co.,  E.  R.,  Marietta, 
Ohio. Power  Co.,  Nicholas,  90  Gold 
St.,  N.  Y.  City.     (See  Adv.) 

"Puritan" — See  .Eastern  Theatre 
Equipt.  Co. Ruess  &  Wetter,  212  Broadway, 

N.  Y.  City.    "R  W." Three-in-One  Oil  Co.,  165  Broad- 
way, N.  Y.  City. Tiona  oil  .Co.,  Binghamton, 

N.  v 

Van  Cleef  Bros.,  7707  Wood- lawn  Ave.,  Chicago,  111. 
MACHINES,  Peanut  Toast- 

ing 

Ilolcomb  «&  Hoke  MfK.  Co.,  2646 
Van  Buren  St.,  Indianapolis, 
Ind.  "Universal  Butterkist." (See  Adv.) 

"Universal  Bntterkist"  —  See Holcomb  &  Hoke  Mfg.  Co. 
MACHINES,  Slide  Making 
Glover,    John,    53    W.  Jackson Blvd.,  Chicago,  111. 
Radio  Mat  Slide  Co.,  105  W.  48th 

St.,  X.  Y.  City.  (See  Adv.) 
Standard    Slide    Corp.,    269  W. 

48th  St.,  X.  Y.  City. 
MACHINES,  Ticket  Vend- 

ing 

Arcus  Ticket  Co.,  352  X.  Ash- land Ave.,  Chicago,  111. 
Automatic  Ticket  Register Corp.,  1780  Broadway,  X.  Y. City.  (See  Adv.) 
Globe  Ticket  Co.,  113-16  X.  13th St..  Philadelphia,  Pa.  (See 

Adv.) 

National  Electric  Ticket  Regis- 
ter Co..  1511  N.  Broadway,  St. Louis,  Mo. 

AVorld  Ticket  &  Supply  Co.,  1600 
Broadway.  N.  Y.  City.  "Sim- plex."    (See  Adv.) 

MAGAZINES,  National Photoplay 

Photoplay,  j'  R.  Quirk,  Editor, 2d  W.  45th  St.,  N.  Y.  City. Film  Fun,  627  W.  43d  St.  N  Y City. 
Motion  Picture  Classic,  175  Duf- field  St.,  Brooklyn,  N.  Y. 
Picture  Play  Magazine,  79  7th Ave.,  N.  Y.  City. 
Shadowland,  175  Duffleld  St., Brooklyn,  N.  Y. 
MAILERS,  Envelope 
Tension  Envelope  Co.,  87  34th 

St.,  Bush  Terminal,  Brooklyn, N.  Y. 
MAKE  UP,  Theatrical 
Shmdheim,  G.,    109   West  46th St.,  N.  Y.  City. 
Emmelin  &  Winter,  49  W  48th St.,  N.  Y.  City. 

MARBLE,  Artificial 
Art  Marble  Co.,  2608  Flournoy St..  Chicago,  111. 
Cassini  &  Co.,  C,  2  E.  Clinton 

Ave.,  Cincinnati,  Ohio. 
Cousins,  H.  A.,  524  W.  25th  St., N.  Y.  City. 
Drake   Marble   &    Tile    Co.,  58 

Plato  Ave.,  St.  Paul,  Minn. 
Henry  Marble  Co.,  3208  Shields Ave.,  Chicago,  111. 
Marblecrete  Product  Co.,  Akron, N.  Y. 

MARBLE,  Natural 
Alabama    Marble    Co.,  Gauntts 

Quarry,  Ala. 
Appalachian  Marble  Co.,  Knox- 

ville,  Tenn.  "Appalachian." 
Barry  Marble  Co.,  Swanton,  "Vt. Blue  Ridge  Marble  Co.,  Nelson, 

Ga. Bockman      &      Shepard,  1265 
Broadway,  N.  Y.  City. 

Davis   Marble   Co.,   214   S.  24th 
St.,  Philadelphia,  Pa. 

Dempster.  H.   T.,   5   E.    42d  St., N.  Y.  City. 
Eastern     Scagliola     Co.,  1947 

Broadway,    N.    Y.  Citv. 
Empire  Marble  Co.,  Krioxville, Tenn. 
Evans  Marble  Co.,  204  E.  York 

St.,  Baltimore,  Md. 
Fisher    Co.,    Robt.    C,    105  W. 40th  St.,  N.  Y.  City. 
Georgia  Marble  Co.,  Tate,  Ga. 
Grant  Marble  Co.,  27th  &  Canal 

Sts.,  Milwaukee,  Wis. 
Gray  Eagle  Marble  Co.,  Knox- ville,  Tenn. 
Hilgartner    Marble    Co.,  Balti- 

more, Md. 
Illinois   Marble    Co.,  Edwards- ville,  111. 
Kennesaw  Marble  Co.,  Marietta, 

Ga. 

Knoxville    Marble    Co.,  Knox- ville,  Tenn. 
Lautz  Co.,  861  Main  St.,  Buffalo,. N.  Y. 
Lloyd  Bros.  Co.,  Toledo,  Ohio. 
McGratty    &    Sons,    315  Butler 

St.,  Brooklyn,  N.  Y. 
McLaury  Marble  &  Tile  Corp., 

D.  H.,   Walnut  Ave.  &  141st St..  N.  Y.  Citv. 
Moorman   &   Co.,   A.,   St_  Paul, Minn. 

MARQUEES,  Theatre 
Dow  Co.,  The,  201  N.  Buchanan. St.,  Louisville,  Ky. 
Edwards  Mfg.  Co.,  724  Eggles- ton  Ave.,  Cincinnati,  Ohio. 
Flour  City  Ornamental  Iron  Co., 

27th  Ave.  &  27th  St.,  Minne- 
apolis, Minn. McFarland,  Wm.  T.,  3209  Har- rison St.,  Chicago,  111. 

Milcor — See  Milwaukee  Corru- 
gating Co. Milwaukee  Corrugating  Co., 

36th  Ave.  &  Burnham  St., 
Milwaukee,  Wis.  "Milcor." Newman  Mfg.  Co.,  416-41S  Elm- St.,  Cincinnati,  Ohio. Pitt  Composite  Iron  Works, 
Wm.  R.,  219  W.  26th  St.,  N.  Y. 

Citv. 
Pro-Bert  Sheet  Metal  Co..  2t W.  8th  St.,  Covington,  Ky. 

(See  Adv.) Schreck    &    Waelty,    27  Hague 
St.,  Jersey  City,  N.  J. 

Tyler  Co.,  W.  S.,  3618  St.  Clair 
Ave.,  N.  E.,  Cleveland,  Ohio. 

Vulcan  Co.,  Clarkston,  Mich. 
MATS,  Leather 
Leathersteel   Products    Co.,  73 
Long  Wharf,  Boston,  Mass. 

MATS,  Rubber 
Acme  Rubber  Mfg.  Co.,  E.  State 

St.,  Trenton,  N.  J. Barnard  Rubber  Co.,   Wm.  H., 
257    S.   4th   St.,  Philadelphia, 
Pa. 

Boston  Woven  Hose  &  Rubber 
Co.,  110  Portland  St.,  Boston. Mass. 

Bowers  Rubber  Works,  68  Sac- ramento St.,  San  Francisco, 

Cal. 
Cincinnati  Rubber  Mfg.  Co., 

Franklin  Ave.  &  B.  &  O.  R.  R., 
Cincinnati,  Ohio. 

Combination  Rubber  Mfg.  Co., 
Bloomfield,  N.  J. 

Consolidated  Rubber  Co.,  Tren- ton, N.  J. 
Empire  Rubber  Mfg.  Co.,  Tren- ton, N.  J. 
Essex  Rubber  Co.,  Trenton, N.  J. 
Goodrich  Co.,  B.  F.,  S.  Main  St., 

Akron,  Ohio. 
Goodyear   Tire   &   Rubber  Co., 
MATS,  Stereotype 
Master  Advertisers  Corp.,  732  S. 
Wabash  Ave.,  Chicago. 

MATS,  Slide 
Greater  N.  Y.  Slide,  209  W.  48th 

St.,  N.  Y.  City. 
Novelty  .Slide  Co.,  209  W.  48th 

St,  N.  Y.  City. 
Radio  Mat-Slide  Co.,  121  W.  42d 

St„  X.  Y.  City.  (See  Adv.) 
Standard    Slide    Corp.,    209  W. 

48th  St.,  X.  Y.  City.  (See  Adv.) 
Williams,  Brown  &  Earle,  Inc., 

91S  Chestnut  St.,  Philadelphia, 

Pa 

INCANDESCENT  PRO- 
JECTION ADAPTERS 

Best  Devices  Co.,  1514  Prospect 
Ave.,  Cleveland.  "Best"  (See 

Adv.) 

Edison  Lamp  Works,  Harrison, 
X.  J.  (See  Adv.) 

Franklin  Electric  Products  Co., 
750  Prospect  Ave.,  Cleveland, Ohio.    (See  Adv.) 

General    Electric    Co.,  Schnec- 

tady,  N.  Y.  • Xational     Lamp     Works,  Xela 
Park,   Cleveland,   Ohio.  (See 

Adv.) 

Xewton,  C.  I.,  331  W.  18th  St., 
X.  Y.  City.  (See  Adv.) 

Power    Co.,    Xicholas,    90  Gold 
St..  X.  Y.  City.    (See  Adv.) 

Precision    Machine    Co.,   314  E. 
34th  St.,  X.  Y.  City. 

Westinghonse   Electric  &  Mfe. 
So.,  E.  Pittsburgh,  Pa.  (See 

Adv.) 

METALLIC  REFLEC- TORS 

(See  Shades.  Metallic) 
METAL  POLISH 
(See  Polish,  Metal) 
METERS,  Ampere 
(See  Ammeters  and  Voltmeters) 
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METERS,  Film 
Chicago  Cinema  Equipment  Co., 

820  S.  Tripp  St,  Chicago,  111. 
Duplex  Machine  Co.,  316  75th 

St.,  Brooklyn,  N.  Y. 
Los  Angeles  Motion  Picture 

Co.,  215  E.  Washington  St., 
Los  Angeles,  Cal.  'Angelus." 

MIRRORS,  Decorative 
Bache  &  Co.,  Semon,  Morton  & 
Greenwich  Sts.,  N.  Y.  City. 

Cincinnati  Silvering  &  Bevel- 
ing Co.,  Cincinnati,  Ohio. 

Conroy  Prugh  Co.,  Western 
Ave.,  Pittsburgh,  Pa. 

Daunt  Co.,  Wm.  A.,  31  E.  27th 
St.,  N.  Y.  City.    (See  Adv.) 

Keystone  .tnci.ure  Frame  Co., 
629  5th  Ave.,  Pittsburgh,  Pa. 

Henger,  Ring  &  Weinstein,  306 
W.  42d  St.,  N.  Y.  City.  (See 
Adv.) 

Mirror  Screen  Co.,  Shelbyville, 
Ind. 

.National  Picture  Frame  &  Art 
Co.,  947  61st  St.,  Brooklyn, 
N.  Y. 

Pittsburgh  Plate  Glass  Co., 
Frick  Bldg.,  Pittsburgh,  Pa. 

-Shelbyville  Mirror  Works, 
Shelbyville,  Ind. 

U.  S.  Frame  &  Picture  Co.,  46 
Vesey  St.,  N.  Y.  City. 

MOTH  SPRAY 
Enoz  Chemical  Co.,  705  No. 

Wells  St.,  Chicago,  111. 
MOTOR  GENERATORS 
(See  Generators,  Motor). 

MOTORS,  Electric 
Acme — See  Dilg  Mfg.  &  Trad- ing Co. 
Allis-Chalmers  Mfg.  Co.,  Mil- 

waukee, Wis. 
Barnes  Mfg.  Co.,  Susquehanna, 

Pa. 
-Bell  '&  Howell  Co.,  1801  Larch- mont  Ave.,  Chicago,  111. 
Bell  Electric  Motor  Co.,  Gar- wood, N.  J. 
Century  Electric  Co.,  19th  & 
Pine  Sts.,  St.  Louis,  Mo. 

•Chicago  Cinema  Equipment  Co., 820  S.  Tripp  Ave.,  Chicago,  111. 
Crocker-Wheeler  Co.,  Ampere, N.  J. 
Diehl  Mfg.  Co.,  Elizabeth,  N.  J. 
TDilg  Mfg.  &  Trading  Co.,  401 

E.  163d  St.,  N.  Y.  C.  "Acme." Eck  Dynamo  &  Motor  Co., 
Belleville,  N.  J. 

Emerson  Electric  Mfg.  Co.,  St. 
Louis,  Mo. 

Fidelity  Electric  Co.,  Lancas- ter, Pa. 
General  Electric  Co.,  Schenec- 

tady, N.  Y. 
Holtzer-Cabot  Co.,  125  Amory St.,  Boston,  Mass. 
Imperial  Electric  Co.,  Ira  Ave., 

Akron,  Ohio. 
Kimble  Electric  Co.,  634  N. 
Western  Ave.,  Chicago,  111. 

.Langstadt-Meyer  Co.,  Apple- ton,  Wis. 
-Master  Electric  t  Co.,  Dayton, 

Ohio. 
Mechanical   Appliance   Co.,  133 

Stewart  St.,  Milwaukee,  Wis. 
Menominee    Electric    Mfg.  Co., 

Menominee,  Mich. 
Northwestern     Mfg.     Co.,  480 

Clinton  St,  Milwaukee.  Wis. 
Power    Co.,    Nicholas,    90  Gold 

St.,  N.  Y.  City.    (See  Adv.) 
Reco— See     Reynolds  Electric Co. 
Reynolds  Electric  Co.,  2651  W. 
Congress  St.,  Chicago,  111. 
"Reco.''    (See  Adv.) 

Robbins  &  Myers  Co.,  Sprlnc- fleld,  Ohio. 
Sprague    Electric    Works,  527 
W.  34th  St.,  N.  Y.  City. 

Stecker     Electric     &  Machine 
Co.,  Detroit,  Mich. 

Stnrtevant    Co.,    B.    F„  Damon 
St.,  Hyde  Park,  Mass.  (See 
Adv.) 

'Victor  Electric  Co.,  Jackson Blvd.  &  Robey  St.,  Chicago, 111. 
Western      Electric      Co.,  195 
Broadway,  N.  Y.  City. 

"Westinghonse  Electric  &  Mfg. Co.,  E.  Pittsburgh,  Pa.  (See 
Adv.) 

Wisconsin  Electric  Co.,  Racine, 
Wis. 

MOUNTINGS,  Poster 
"Twin  City  Poster  Mounting Co.,  731  Hennepin  Ave.,  Min- neapolis, Minn. 
Wadsworth  Mounting  Co.,  798 

Tenth  Ave.,  N.  Y.  City. 
Werstner  &  Co.,  C.  S.,  11th  & 

Race  St.,  Philadelphia,  Pa. 
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MOUNTS,  Condenser 
(See  also  Projectors,  Standard 
Motion  Picture) 

Newton,  Chas.  I.,  305  W.  15th 
St.,  N.  Y.  City.  (See  Adv.) 

Preddey,  W.  G.,  187  Golden  Gate 
Ave.,  San  Francisco,  Cal. 

MUSICAL  INSTRU- 
MENTS, Orchestra 

Conn  Co.,  Inc.,  The  New  York, 
233   W.  47th  St,  N.  Y.  City. 

Conn,  Ltd.,  C.  C,  Conn  Bldg., 
Elkhart,  Ind. 

Domage,  E.,  216  N.  9th  St., 
Philadelphia,  Pa. 

Fischer,  Carl,  Cooper  Square, 
N.  Y.  City. 

Gretsch  Mfg.  Co.,  Fred,  64 
Broadway,  N.  Y.  City. 

Haynes,  W.  S.  Co.,  135  Colum- bus Ave.,  Boston,  Mass. 
Henning,  Gustav  K.,  2424  Gay- lord  St.,  Denver,  Colo. 
Holton  &  Co.,  Frank,  Elkhorn, Wis. 
Keefer  Mfg.  Co.,  Brua  C,  Wil- liamsport,  Pa. 
Ludwig  &  Ludwig,  1611  N.  Lin- coln St.,  Chicago,  111. 
Lyon  &  Healy,  61-82  Jackson Boulevard,  Chicago,  111. 
Martin  Band  Instrument  Co., 

401  Baldwin  St.,  Elkhart,  Ind. 
Peate's  Music  House,  Utica, N.  Y. 
Players'  Company,  The,  221  S. Broad  St,,  Philadelphia,  Pa. 
Selmer,  117  W.  46th  St.,  N.  Y. City. 
White,  H.  N.  Co.,  5225  Superior 

Ave.,  Cleveland,  Ohio. 
Wnriitzer  Co.,  Rndolph,  Cincin- 

nati, Ohio.     (See  Adv.) 

MUSICAL  INSTRU- 
MENTS, Automatic 

Aeolian  Co.,  29  W.  42d  St., N.  Y.  City. 
American  fhotoplayer  Co.,  109 
Golden  Gate  Ave.,  San  Fran- cisco, Cal.    (See  Adv.) 

Bartola  Musical  Inst.  Co.,  E. 
Madison  St.,  Chicago,  I1L 

Coburn  Organ  Co.,  220  N.  Wasn- tenow  St.,  Chicago,  HI. 
'•Fotoplayer  '  —  See  American 

Photoplayer  Co. 
Jenkins  Music  Co.,  1015  Wal- nut, Kansas  City,  Mo. 
Lyon  &  Healy,  57-89  Jackson 
Blvd.,  Chicago,  111.  "Em- 

press." 
Marr  &  Colton,  Warsaw,  N.  Y. 
"New  Era."    (See  Adv.) 

Mills  Novelty  Co.,  221  S.  Green 
St.,  Chicago,  111.  "Violano 
Virtuoso." "New  Era" — See  Marr  &  Colton) 

"Robert  Morton" — See  Ameri- 
can Photoplayer  Co. 

Smith  Unit  Organ  Co..  413-19 
W.  Erie  St.,  Chicago,  111.  (See Adv.) 

"Violano-Virtuoso"  —  See  Mills Novelty  Co. 
Wheelan  Pipe  Organ  Co.,  J.  D., 

1819       Main       St.,  Dallas. 
"Rand." 

Wing  &  Son,  9th  Ave.  &  13th 
St.,  N.  Y.  City. 

Wnriitzer  Co.,  Rudolph,  Cincin- 
nati, Ohio.    (See  Adv.) 

MUSIC  PUBLISHERS 
Alrose    Music    Pub.    Co.,  3131 
Douglas  Blvd.,  Chicago,  111. 

Armstrong,  C.  B.,  2921  N.  25th 
St,  Omaha,  Neb. 

Arrow    Music    Publishing  Co., 
2305   Seventh  Avenue,   N.  Y. City. 

Asher,    Emil,    1115  Broadway, N.  Y.  City. 
Bond,    Carrie    Jacobs,    746  S. 

Michigan     Avenue,  Chicago, 
111. 

Boosey   &   Co.,    9    E.    17th  St., 
N.  Y.  City. 

Boston  Music  Co.,   26-28  West 
St.,  Boston,  Mass. 

Bradford,     Inc.,     Perry,  1547 
Broadway,  N.  Y.  City. 

Browne    Music    Co.,    Ted,  383 
Madison  St,  Chicago,  111. 

Carlson  Co.,  M.  L.,  1131  Masonic 
Temple,  Chicago,  111. 

Clay  &   Co.,   Sherman,  Kearny 
&  Sutter  Sts.,  San  Francisco, 

Cal Craig  &  Co.,  145  N.  Clark  St., 
Chicago,  111. 

Duble,  C.  E.,  8  Garfield  Place, 
Cincinnati,  Ohio. 

Ditson  Company,  Oliver,  Boston, 
Mass.     (See  Adv.) 

Convert  Your 

Carbon  Arc 

Housing  to 

MAZDA 

PROJECTION 

with  the 

M  m 
RAN  KLIN 

MAZDA  ADAPTOR 
FRANKLIN "BEST"  MAZDA 
SPOTLIGHTS 

Used    with    Mazda  lamps. 
Housing  of  cast  aluminum. 
Lightweight.   High  quality. 

Only  $55.00 without  lamp. 

FRANKLIN  "BEST" SILVERTIP  ADAPTOR 
For  use  with  Silvertip  and 
similar  lower  carbons.  In- 

creased contact  surface  — 
permits  burning  of  carbon 
to  smallest  stub — screws 
and  grip  members  pro- tected from  heat  and  me- 
talic  deposits. 

As  easily  as  you  would  set  a  new  carbon  in the  lower  jaw  of  your  housing,  you  can 
install  the  Franklin  Mazda  Adaptor  and 
enjoy  all  the  advantages  of  incandescent 

proj  ection. Nothing  to  change — nothing  difficult — easily 
adjusted  up  or  down,  left  or  right,  back  or 
forward. 

ONLY 

$15.00 

WITHOUT 
LAMP 

Greater  convenience — lower   operating  cost 
— improved  pictures — are    all    yours  with this  remarkable  device. 

See  your  supply  dealer 
or  write  us  for  infor- mation regarding 
Franklin  Products. 

THEM 

1 RANKLIN  ELECTRIC  PRODUCTS  C  0. 

750  Prospect  Ave.,  CLEVELAND,  O. 

EI ,ECTRICAI XY  OPERATED 

NEW  STANDARD 

A I  TOM  A  TIC  KET  SELLER 

UNIVERSALLY  USED 

Write  for  prices  ami  name  oi'  <iisiributor 
>ii  your  rerrilor>. 

AUTOMATIC  TICKET 

KEGISTER  CORPORATION 

t  77»  Broathvay  \Cw  ̂ orkv\.  Y. 

Moving  Pictme  Yl ■<«?..  &  Tickets  Our  Specialty 
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Fischer,  Carl,  48  Cooper  Square, N.  Y.  City. 
Fisher,  Inc.,  Fred,  224  W.  46th 

St.,  N.  Y.  City. 
Fox   Publishing-  Co.,   Sam,  340 The  Arcade,  Cleveland,  Ohio. 
Gilbert   &   Friedland,   Inc.,  232 

W.  46th  St.,  N.  Y.  City. 
Graham,    Roger,    143   N.  Dear- 

born St.,  Chicago,  111. 
Handy    Bros.    Music    Co.,  165 
West  47th  St.,  N.  Y.  City. 

Hinds,     Hayden     &  Eldredge, 
Inc.,     11-15     Union  Square, N.  Y.  City. 

Hooker-Howe,  Haverhill,  Mass. Hutzinger  &  Dilworth,  505  Fifth 
Ave,  N.  Y.  City. 

Jacobs,  Walter,  8  Bosworth  St., Boston,  Mass. 
Jenkins  Sons  Music  Co.  J.  W., 

Kansas  City,  Mo. 
Jungickle    Bros.,    15  Whitehall 

St.,  N.  Y.  City. 
Kinealy  Music  Pub.  Co.,  Joseph 

F.,  3148  Chouteau  Avenue,  St. Louis,  Mo. 
Kelly  Music  Co.,  W.  A.,  4720  S. 
Wabash  Ave.,  Chicago,  111. 

Krey  Music  Co.,  361  Washing- 
ton St.,  Boston,  Mass. 

Marks    Music   Co.,   Edward  B., 
102  W.  38th  St.,  N.  Y.  City. 

McKinley      Music      Co.,  1658 
Broadway,  N.  Y.  City. 

Manning    &    Co.,    Clarice,  967 
Beechwood  Drive,  Hollywood, 
Cal. 

Morris   &    Co.,   Joseph,    119  N. 
Clark  Street,  Chicago,  111. 

Napierkowski,  W.  M.,  1110  Her- 
ron  Ave.,  Pittsburgh,  Pa. 

Norton   Co.,   Robert,   226  West 
46th  St.,  N.  Y.  City. 

Peiffer  Co.,  Arthur,  127  Maine 
St.,  Quincy,  111. 

Piantodosi    &    Co.,    Al,  Astor 
Theatre  Bldg.,  N.  Y.  City. 

Quincke    Co.,    W.    A.,    Box  48, 
Station  C,  Los  Angeles,  Cal. 

Kayner,  Dalheim  &  Co.,  2054  W. 
Lake  St.,   Chicago,  111. 

Roat  Music  Co.,  Charles  E.  Bat- 
tle Creek,  Mich. 

Rialto   Music   Co.,   130   W.  42d 
St.,  N.  Y.  City. 

Richmond,   Inc.,    Maurice,  1658 
Broadway,  N.  Y.  City. 

Rosey  Pub.  Co.,  George,  24  E. 
21st  St.,  N.  Y.  City. 

Rossiter,  Will,  71  Randolph  St., 
Chicago,  111. 

Smith,  Eliza  Doyle,  59  E.  Van 
Buren  St.,  Chicago,  111. 

Snyder,    Jack,    1658  Broadway, 
N.  Y.  City. 

Shirmer,  G.,  3  E.  43d  St.,  N.  Y. 
City. 
(Attention  Mr.  Hall) 

Southern  California  Music  Co., 
332    S.    Broadway,    Los  An- 

geles, Cal. 
Siebrecht    &    Co.,    Arthur  M., 
Lexington,  Ky. 

Smvthe  Music  Co.,  Billy,  423  W. 
Walnut  St.,  Louisville,  Ky.  ( 

Snvder  Music   Pub.   Co.,   24  W. 
45th  St.,  N.  Y.  City. 

Stasnv  Music  Co.,  A.  J.,  Strand 
Theatre,  Building,  N.  Y.  City. 

Summy  Co.,   Clayton   F.,    64  E. 
Van  Buren  St.,  Chicago,  111. 

Stone  &  Thompson,  143  N.  Dear- born St.,  Chicago,  111. 
Triangle  Music  Co.,  821  Gravier 

St.,  New  Orleans,  La. 
Urbanek  Bros.,  5026  S.  Talman 

Ave.,  Chicago,  111. 
Vecchis  Bros.  Co.,  M.   L.,  1273 

Columbia     Ave.,  Baltimore, Md. 
Victor  Music  Co.,  1132  Masonic 

Temple,  Chicago,  111. 
Volkwein  Bros.,  Pittsburgh,  Pa. 
White  Smith  Music  Pub.  Co.,  62 

Stanhope  St.,  Boston,  Mass. 
Wayne  Music  Co.,  Box  1277,  De- troit, Mich. 

MUSIC  STANDS,  Orchestra 
Chicago  Cinema  Equipment  Co., 

820  S.  Tripp  St.,  Chicago,  111. 
Smith,  E.  J.,  191«  E.  116th  St., 

Cleveland,  O.  "Liberty."  (See Adv.) 
Universal  Stage  Lighting  Co., 

321  W.  50th  St.,  N.  Y.  City. 
(See  Adv.) 

NAPKINS,    Sanitary  (for 
women) 

(See  also  Machine,  Sanitary  De- vice Vending) 
Cellucotton    Products    Co.,  208 

S.  La  Salle  St.,  Chicago.  "£o- 

tex." 
Fems  Sanitary  Co.,  2130  Supe- rior, Cleveland,  Ohio. 
"Kotex"- — See  Cellucotton  Prod- ucts Co. 

NEGATIVE,  Film 

(See  Film,  Raw) 

NOVELTIES,  Exploitation 
and  Advertising 

Adams  Co.,  S.  S.,  Plainfield, N.  J. 
American    Rule    &    Block  Co., 
Menominee,  Mich. 

Argus  Mfg.  Co.,  128  Honore  St., 
Chicago,  111. 

Bastian  Bros.  Co.,   150  Nassau 
St.,  N.  Y.  City. 

Bayer  &  Pretzfelder  Co.,  5  E. 
17th  St.,  N.  Y.  City. 

Beers-Keeler-Bowman  Co.,  Inc., Norwalk,  Conn. 
Berger  Co.,  L.  D.,  58  N.  2d  St., Philadelphia,  Pa. 
Bernhardt,  M.  E.,  157  Chambers 

St.,  N.  Y.  City. 
Brazel   Novelty   Mfg.   Co.,  1710 

Ella  St.,  Cincinnati,  Ohio. 
Briggs    Co.,    D.    F.,  Attleboro, IMelS  S 
Dorfman    Bros.,    83    49th  St., 

Corona,  N.  Y. 
Electrical  Products  Corp.,  1122 

W.    16th     St.,    Los  Angeles. 
"Epco."     (See  Adv.) 

Erker    Bros.    Optical    Co.,  60S 
Olive  St.,  St.  Louis,  Mo.  (See 
Adv.) 

Gerber,  M.,  727  South  St.,  Phil- adelphia, Pa. 
Grand  Lake  Co.,  Inc.,  280  Madi- son Ave.,  N.  Y.  City. 
Hahn,  Ed.,  358  W.  Madison  St., Chicago,  111. 
Hennegan  &  Cs.,  311  Genesee 

St.,  Cincinnati,  Ohio. 
Kraft  Attractions,  1476  Broad- way, N.  Y.  City. 
Laurence  Radio-Electric  Co., 

852  Locust  St.,  Cincinnati, 
Ohio. 

Lewald  Co.,  330  S.  Franklin  St., Chicago,  111. 
Lord  &  Co.,  C.  C,  Long  Beach, Cal. 
Messmore  .Herbert,  1540  Bdwy, N.  Y.  City. 
Metal  Cast  Products  Co.,  1696 

Boston  Rd.,  N.  Y.  City. 
Mink    Novelty    Corp.,  Ellicott 

Square  Bldg.,  Buffalo,  N.  Y. 
Morgan  Bryan  Art  Studios,  110 

W.  40th  St.,  N.  Y.  City. 
Novelty      Rubber      Sales  Co., 

Akron,  Ohio.    (See  Adv.) 
Old   Glory   Mfg.    Co.,    212  Van 
Buren  St.,   Chicago,  111. 

Pacific  Pennant  &  Advertising 
Co.,    244   New    High    St.,  Los 
Angeles,  Cal. 

Patent  Novelty  Co.,  Fulton,  ill. 
Peerless     Mfg.     Co.,  Norwalk, Conn. 
Pollyanna  Co.,  1120  W.  35th  St., 

Chicago,  111.   "You  Saw  It." Randall  Co.,  A.  L..  Chicago,  111. (See  Adv.) 
Robbins  and  Son.,  I.,  627  Penn 

Ave.,  Pittsburgh,  Pa. 
Sterling    Metal    Novelty  Mfg. 

Co.,  174  Worth  St.,  N.  Y.  City. 
Seipel,  Louis,  301  W.  50th  St.,  N. 

Y.  City.    (See  Adv.) 
Sign  Krafters,  301  W.  50th  St., 
N.  Y.  City.     (See  Adv.) 
Terre    Haute    Advertising  Co., 

Terre  Haute,  Ind.  "Thadco." Tipp    Novelty    Co.,  Tippecanoe 
City,  Ohio. 

Victor    Sparkler    Co.,  Elkton, 
Md. 

Washner  Davidson  Agency,  117 
W.  46th  St.,  N.  Y.  City.  (See Adv.) 

Winkler,  M.  J.,  220  W.  42d  St., N.  Y.  City. 

OHMMETERS 
(See  Ammeters,  Volt) 

OIL,  Generator 
(See  Machine  Oil) 

OIL,  Lubricating 
(See  Machine  Oil) 

OPTICAL  EQUIPMENT 
(See  Lenses,  Projection;  Lenses, Camera) 

ORGAN  BLOWERS 
(See  Blowers,  Organ) 

A  CLEARING  HOUSE  FOR  CHEAP  SOUVENIR. 

NOVELTIES 

^    TO  ADVERTISE  THE  PICTURE,    j>  r£, 

% 

mm 

m 

WESH NER  DAVIDSON 
117  W- 4.6  ST  N  YC  AGE  NCY  BRYANT,  4177 

SPECIALISTS  IN  NOVELTY 
EXPLOITATION 

The  most  complete  facilities  for  origination,  pro- 
duction and  shipping  of  advertising  novelties  in  the 

motion   picture  industry. 
A  continuous  flow  of  ideas  from  over  200  novelty 
factories  here  and  abroad  pass  through  this  office 
to  motion  picture  distributors. 
A  thoroughly  equipped  art  and  copy  department  pro- duces our  own  ideas  as  well. 
Novelties  are  the  greatest  form  of  exploitation — Ordi- 

nary printed  matter  is  thrown  away.  Novelties  are not ! 

cu i>ouu 

displays 

48  Hour  Service  ̂  
Quantity  Discounts 

LOUIS  SEIPEta 

^01  W.  50?  STREET,  NEW  YORK  CITY. At    8*  Ave.      ̂ Pkone    e,rC/e  6219 

SHOCARDS 

LOBBY  DISPLAY 

'  SIGHS  " 

A  Snappy 

Broadway 

Display  on 

Every 

"Main 

Street" 

Mail  us  Your  Copy  and  your  sign  will  arrive  on 
time — and  that  goes  for  any  town  in  the  XJ.  S.  A. 

301  W.  50th  St.,  New  York  City 
Phone  Circle  0619  or  Write  £or  Details 

KINETIC 

ORGAN  BLOWERS 

are  used  on  all  types  of  organs 

Because  of  their  design,  they  are  particularly 
adapted  to  theatre  use,  where  skilled  attention 
is  very  often  lacking.  If  you  have  blower 
trouble,  consult  us. 

Orders  filled  promptly. 

KINETIC  ENGINEERING  CO. 
6030  Baltimore  Ave.,  Philadelphia,  Penna. 
CHICAGO  NEW  YORK  BOSTON 

"1 
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STAGE  CURTAINS 

AND 

VALANCES 

REFERENCES 

Belasco  Theatre 
New  York  City 

Bellevue  Theatre 
Montclair,  N.  J. 

Keith's  Cleveland  Theatre Cleveland,  Ohio 
Keith's  Fordham  Theatre New  York  City 
Keith's  Syracuse  Theatre Syracuse,  N.  Y. 
Keith's  Palace  Theatre New  York  City lb  p  ■  ■  ■  ■  b 

Loew's  Victoria  Theatre New  York  City 
Loew's  Yorkville  Theatre New  York  City 
Loew's  Metropolitan Brooklyn,  N.  Y. 
Loew's  Palace  Theatre Washington,  D.  C. 
B.  F.  Moss  Coliseum New  York  City 
Strand  Theatre 

Brooklyn,  N.  Y. 

Wall  Coverings 

Box  Draperies 

Railings 

LOUIS  KUHN  STUDIO 
KUHN,  ROTH  &  STEPHAN 

291-293  Eighth  Avenue,         New  York,  N.  Y. 
PHONE   CHELSEA  0634 

Beautiful  Oil  Paintings 

fo  r Lobby  Displays 

Russell  Studios 

726  8th  Ave. 

Bryant  1131 
New  York  City 

Just  furnish  us  the  stills  and 

we  will  furnish  you 

THE  PAINTINGS 

ANY  SIZE 

ANY  QUANTITY 
ANY  WHERE 

IMMEDIATELY 

as  we  have  satisfactorily  done  in  these 

productions 

Four  Horsemen 
Orphans  of  the  Storm 

Turn  to  the  Right 
Peacock  Alley 

Other  Women's  Clothes 
Broadway  Rose 

Prisoner  of  Zenda 

Peg  O'  My  Heart 

Why  Not  Specify  the  Best  Even 

If  It  Costs  More? 

The  Best  Is 

the  Cheap- 

est in  the 
End 

ASBESTOLITH'S  twenty-five  years  of  experi- 
ence compel  its  use. 

ASBESTOLITH  for  flooring,  base,  wainscot- 
ing and  stair  treads  under  varying  conditions, 

has  given  unusually  good  service. 
The  Burnside  Process  of  application  on  wood 
and  cement,  and  on  steel  decks,  is  such  that 
durability  and  permanent  satisfaction  are 
assured. 

ASBESTOLITH  is  fire  and  germ-proof,  re- 
silient and  non-corrosive. 

There  is  but  one  ASBESTOLITH. 

Samples  on  application. 

R.  C.  Burnside,  Pres. 
Telephone:  Gramercy  3794 

Asbestoliih  Manufacturing  Co. 
One  Madison  Ave. NEW  YORK,  N.  Y. 

JACK  C.  ENSLEN S.  C.  LAMM 

WORLD  TICKET  and  SUPPLY 

CO.,  INC. 

Will  give  you  the  best  quality  of  theatre  tickets,  best 
service  and  printing  for  all  kinds  of  folded  machine 
and  roll  tear  off  tickets  for  hand  selling. 
Our  folded  machine  tickets  are  guaranteed  to  work 
perfectly  in  all  ticket  selling  machines. 

Exclusive  Eastern  Agents 

Simplex  Ticket  Register  Machines 

OF  ST.  LOUIS,  MO. 

The  most  reliable,  and  oldest  manufacturers  of  ticket 

machines  in  the  country,  with  the  latest  improvements 
and  best  guarantee  offered. 

Write  or  wire  us  for  further  particulars 

1600  BROADWAY,  N.  Y. 
Telephone 

Bryant  6973 
NEW  YORK 

CITY 
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KIMBALL 

ORGANS 

UNIT  ORCHESTRAS 

Truly  musical  instruments,  designed, 

huilt  and  voiced  to  suit  the  re- 

quirements of  each  house. 

Console  of  Palace  Theatre,  Philadelphia,    (a  Stanley  House). 

In  addition  to  the  organ  tones  and  orchestral  strings, 
wood  wind  and  brass,  they  may  be  provided  with  musical 
percussion  instruments,  as  harp,  marimba,  piano,  mando- 

lin, chimes,  glockenspiel,  orchestra  bells  and  xylophone, 
and  they  may  also  have  the  legitimate  orchestra  drums 
and  traps.  They  are  free,  intentionally,  from  unmusical 
and  noisy  "effects, "  which  distract  attention  from,  and 
serve  neither  to  interpret  nor  properly  to  accompany 
pictures. 

The  Stanley  Co.  of  America,  The  Orpheum 
Circuit,  Ascher  Bros.,  Lubliner  &  Trinz,  the 
Comerford  enterprises,  are  among  the  regular 
buyers  of  Kimball  instruments. 

Kimball  maintenance  service  is  universal,  prompt  and 
dependable. 

W.  W.  KIMBALL  CO. 
Established  1857 

KIMBALL  HALL  CHICAGO 

ORGAN  PIPES,  Orna- mental 

Meyer  &  Son,  Jerome  B.,  125 
Austin  St..  Milwaukee,  Wis. 

ORGAN  SEATS,  Musicians' Howard,  E.  R.,  631  S.  Goodview 
Ave.,  Dubuque,  Iowa.  "Won- 

der." 

ORCHESTRAS,  Mechanical 
(See  Orchestrions) 

ORCHESTRIONS,  Mechan- 
ical 

American  Photo  Player  Co.,  109 
Golden  Gate  Ave.,  San  Fran- 

cisco, Cal.  "Foto-Players." (See  Adv.) 
Bartola  Music  Co.,  Mailers 

Bldg.,  Chicago,  111. 
Cremona — See  Marquette'  Piano 

Co. 

Empress — See  Lyon  &  Healy. 
Potoplayer  —  See  American Photo  Player  Co. 
Hope-Jones  —  See  Wnrlitzer Co. 
Lyon  &  Healy,  57-89  Jackson 

Blvd.,  Chicago,  111.  "Em- 

press." 

Marquette  Piano  Co.,  1608-22 
Canal  St.,  Chicago,  111.  "Cre- 

mona." 

Mills  Novelty  Co.,  Chicago,  111. 
North  Tonawanda  Musical  In- 

strument Works,  N.  Tona- wanda, N.  T. 
"Robert  Morton" — See  Ameri- can Photoplayer  Co. 
Smith-Unit  Organ  Co.,  Erie  St., 

Chicago,  111.     (See  Adv.) 
Symphony  Player  Co.,  Front  & Scott  Sts.,  Covington,  Ky. 
Wei  »  &  Sons,  M.,  667  Fifth 

Ave.,  New  York,  N.  Y. 
Wnrlitzer  Co.,  Rudolph,  121  K. 
Fourth  St.,  Cincinnati.  Ohio. 
"Hope-Jones."     (See  Adv.) 

ORGANISTS,  Employment 
Bureau  for 

(Also  Conductors  and  Artists) 
Chicago  Musical  Service  Bu- reau, 20  E.  Jackson  Blvd., 

Chicago,  111. 
Kraft  Attractions,  1476  Broad- 
Way,  N.  Y.  City. 

ORGANS,  Theatre 
American  Photo  Player  Co.. 
108  Golden  Gate  Ave..  San 
Francisco,  Cal.     (See  Adv.) 

Austin  Organ  Co.,  Hartford 
Conn. Bartola  Musical  Inst.  Co.,  57  E. 
Madison  St.,  Chicago,  111. 

Berni  Organ  Co.,  216  W.  20th 
St,  N.  Y.  City. 

Berry-Wood  Piano  Player  Co., 
Inc.,  973  Market  St,,  San Francisco,  Cal. 

Coburn  Organ  Co.,  220  N.  Wash- tenaw Ave.,  Chicago,  111. 
Cremona — See  Marquette  Piano Co. 

Estey  Organ  Co.,  Brattleboro. 
Vt. "Gem'- — See  Coburn  Organ  Co. 

Gottfried  Co.,  A,  Erie,  Pa. 
Hillgreen  &  Lane  Co.,  Alliance. Ohie. 
Hook  &  Hastings,  Kendall 

Green,  Mass. 
"Hope-Jones"  —  See  Wnrlitzer 

Co.,  Rudolph. 
Kimball  Co.,  W.  W.,  300  S.  Wa- 

bash Ave.,  Chicago,  111.  (See 
Adv.) 

Marquette  Piano  Co.,  1608  Canal 
St.,  Chicago,  111.  "Cremona." Marr  &  Colton  Co.,  Warsaw, 
N.  Y.  "New  Era."    (See  Adv.) 

Mason  &  Hamlin,  313  Fifth Ave.,  N.  Y.  City. 
Moller,  M.  P.,  Hagerstown,  Md. Morris  Co.,  L.  D.  Steinway  Hall, 

Chicago,  111. 
"New  Era" — See  Marr  &  Colton. 
North  Tonawanda  Musical  In- 

strument Works,  N.  Tona- wanda, N.  Y. 
Pilchers  Sons,  Henry,  914  Ma- son Ave.,  Louisville,  Ky. 
"Robert  Morton"— See  American 

Photoplayer  ©o. 
Schuelke  Organ  Co.,  Max,  522 

16th  Ave.,  Milwaukee,  Wis. 
Skinner  Organ  Co.,  Hartford, 

Conn. 
Smith  Unit  Organ  Co.,  419  W. 

Erie  St.,  Chicago,  HI.  (See 
Adv.) 

Steere  &  Son,  G.  W.,  Springfield, 
Mass. 

Symphony  Player  Co.,  Cincin- nati, Ohio. U.  S.  Pipe  Organ  Mfg.  Co.,  8105 
Tinicum  Ave.,  iJiulaUeiphia, Pa. 

Votteler  -  Holtkamp  -  Sparling 
Organ  Co.,  1404  Abbey  Ave., 
Cleveland,  Ohio. 

Wangerin-Weickhardt  Co.,  114 Burrell  St.,  Milwaukee,  Wis. 
"Weickhardt." 

Weickhardt  —  See  Wangerin- Weickhardt  Co. 
Welte  &  Sons,  M,  667  Fifth Ave.,  N.  Y.  City. 
Wurlitzer  Co.,  Rudolph,  121  E. 

Fourth   St.,   Cincinnati,  Ohio. 

ORNAMENTS,  Plaster 
Fischer  &  Jirouch,  4821  Su- perior Ave.,  Cleveland.  Ohio. National  Plastic  Relief  Co.,  416 
Elm  St.,  Cincinnati,  Ohio. 

Voigt  Co.,  1743  N.  12th  St., Philadelphia,  Pa. 

OUTFITS,  Slide  Making 
Radio  Mat-Slide  Co.,  121  W.  42d 

St.,  N.  Y.  City.      (See  Adv.) 
Simplex  Slide  Co.,  1012  Michi- gan Ave.,  Sheboygan,  Wis. 
Standard  Slide  Corp.,  209  W. 
48th  St..  X.  Y.  City.  (See  4dv.) 

OZONATORS,  Electric 
(See  Purifiers,  Air) 

PACKERS,  Film  Export 
(See  Storage,  Film) 

PAINTINGS,  Lobby  Dis- play 

(See  Photos  and  Portraits) 
PAINTS,  Poster  and 
Showcard 

Favor,  Ruhl  Co.,  Chicago,  111. 

StSe'N^1PCity"  114  Chambers 

Seng,  W.  P.,  600  Blue  Island 
„  Ave.,  Chicago,  111. Sphinx" — See  Weber  Co.,  F Wallbrunn  Kling  &  Co.,  327  So. Clark  St.,  Chicago,  111. 
wjber  Co.,  F.,  1220  Buttonwood 

St.,  Philadelphia,  Pa.  "Sphinx" 
PAINTS,  Screen 
Electrical  Prods.  Corp.,  1122  W. 
16th     St.,     Los    Angeles.  (See 

Adv.) 

Erker  Bros.  Optical  Co.,  60S Olive  St.,  St.  Louis,  Mo.  (See 

Adv.) 

Golden  Co.,  IVot  Inc.,  1913  W. Harrison  St.,  Chicago.  111. 
"Silvo,"       Crystal  Glitter," 
Kurtain  Koat." Hakila  Mfg.  Co.,  Atlanta,  Ga. Leland  Theatre  Supply  Co.,  97 

State  St.,  Montpelier.  Vt Sateen — See  Thomas,  A.  G. Sonneborn  Bros.,  L.,  262  Pearl 
St.,  N.  Y.  City. 

Strand  Screen  Coating  Co.,  441 Jefferson  Ave.,  Brooklyn,  N. 
Thomas,  A.  G.,  Crystal  Theatre, 

Pittsburgh,  Pa.  "Sateen." Velco  Screen  Co.,  Not  Inc.,  1535 
S.  Ridgeway  Ave.,  Chicago,  111. Wilhelm  &  Co.,  A.,  Reading, Pa. 

PALMS,  Artificial 
(See  Flowers.  Artificial) 

PANEL  BOARDS, Lighting 

(See    also    Switchboards,  The- 

atre) 

Adam   Electric  Co.,  Frank,  St. Louis,  Mo.    (See  Adv.) 
Hub  Electric  Co.,  Chicago,  I1L 
Major  Equipment  Co.,  2518  Cul- lom  Ave.,  Chicago,  111. 
Mutual  Elect.  &  Mach.  Co.,  De. troit,  Mich. 

PANIC  LIGHTING 
SYSTEM 

U.    S.    E.   M.   Co.,    221   W.  33d St..  N.  Y.  City. 
Westinghouse  Electric  &  Mfg. 

Co.,  E.  Pittsburgh,  Pa.  (See 

Adv.) 

Wisconsin  Electrical  Mfg.  Co., 
453  E.  Water  St.,  Milwaukee, Wis. 
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PANS,  Drip 
Budke   Stamping   Co.,  Canons- 

burg-  Pa. 

PARTITIONS,  Toilet  and 
Lavatory 
(See  Toilet  Compartments) 

PARTS,  Projector 
(See  Projectors,  Standard  Mo- 

tion    Picture;     also  Supply 
Houses) 

PASTE,  Poster 
Gumstickum  —  See  Madigan Powder  Works. 
Madigan  Powder  Wks.,  Clarks- 

ville,  Iowa.  "Gumstickum." 

PASTILS 

(See  Lighting,  Gas,  Acetylene). 

PEANUT  TOASTERS 
"Butterkist" — See  Holcomb  & Hoke. 
Holcomb  &  Hoke  Mfg.  Co.,  2040 
Van  Buren  St.,  Indianapolis, 
Ind.  "Butterkist."  (See  Adv.) 

PENCILS,  Souvenir 
Advertising 

In-Spool  Mfg.  Co.,  19  E.  24th  St., 
N.  Y.  City. 

North  American  Pencil  Works. 
310  S.  Canal  St.,  Chicago,  111. 

Realite  Pencil  Co.,  3011  Mont- 
rose Ave.,  Chicago. 

Souvenir  Lead  Pencil  Co.,  Cedar 
Rapids,  Iowa. 

PENNANTS,  Advertising 
and  Souvenir 

American  Art  Production  Co., 
60  Manhattan  St.,  N.  Y.  City. 

Annin  &  Co.,  99  Fulton  St., 
N.  Y.  City. 

California  Reproduction  &  Ad- 
vertising Co.,  107  N.  Spring 

St.,  Los  Angeles,  Cal. 
Chicago  Pennant  Co.,  6142  Cot- 

tage Grove  Ave.,  Chicago,  111. 
Fine  Art  Novelty  Co.,  39  W. 
Adams  St.,  Chicago,  111. 

Hanington  &  Co.,  A.  W.,  161 
Grand  St.,  N.  Y.  City. 

Kosmos-Art  Co.,  120  E.  Sixth 
Ave.,  Cincinnati,  Ohio. 

Langrock  Bros.  Co.,  35  Ormond 
PI.,  Brooklyn,  N.  Y. 

National  Pennant  Co.,  Pal- 
myra, Pa. 

Shure  Co.,  N.,  Madison  &  Frank- 
lin Sts.,  Chicago,  111. 

Sternthal,  Felix,  358  W.  Madi- 
son St.,  Chicago,  111. 

Triangle  Pennant  Co.,  160  N. 
Fifth  Ave.,  Chicago,  111. 

Whitehead  &  Hoag,  272  Sussex 
Ave.,  Newark,  N.  J. 

PENS,  Souvenir 
Advertising 

Coopersmith  &  Co.,  Inc.,  C.  M., 
1526  S.  Wabash  Ave.,  Chicago. 

PERFORATORS,  Film 
Bell  &  Howell  Co.,  1803  Larch- 
mont  Ave.,  Chicago,  III. 

Cummins  Co.,  B.  F.,  Ravens- 
wood  Station,  Chicago,  III. 

Duplex  Machine  Co.,  816  Sev- 
enty-fifth St.,  Brooklyn,  N.  Y. 

PERFUMES,  Theatre 
(See    also    Disinfectants,  The- atre) 
Hewes  Laboratories,  No.  13  and 
Berry  Sts.,  Brooklyn,  N.  Y. 

PHOTO  ENGRAVINGS 
(See  Engravers,  Theatres) 

PHOTOGRAPHERS,  The- 
atrical 

Apeda  Studios,  212  W.  48th  St., 
N.  Y.  City. 

Bloom,  State  Lake  Bldg.,  Chi- cago, 111. 
Daguerre,  218  S.  Wabash  Ave., Chicago,  111. 
Gerl's  Studios,  140  S.  Wabash Ave.,  Chicago,  111. 

Moffett,  57  E.  Congress  St.,  Chi- 
cago, 111. 

Morin,  E.,  101  W.  41st  St.,  N.  Y. City. 
Morrison,  64  W.  Randolph  St., Chicago,  111. 
Old  Masters  Studio,  Lexing- ton Ave.,  N.  Y.  City. 
White  Studios,  46th  &  Bdway., N.  Y.  City. 

PHOTOGRAVURE,  Adver- 
tising 

American  Multi-Color  Corp., 
209  W.  38th  St.,  N.  Y.  City. 

Western  Photogravure  Co.,  1821 
Bertau  Ave.,  Chicago,  111. 

AND  POR- PHOTOS 
TRAITS 

(For  Lobby  Display) 
Artfilm  Studios,  Inc.,  1212  On- 

tario St.,  Cleveland,  Ohio. 
Barbeau,  Frank,  Oswego,  N.  Y. 
Blancke-Harris      Studio,  602 

West  Lake  Ave.,  Chicago,  111. 
Garraway     Photo     Sales  Co., 

Rutherford,  N.  J. 
Kassel  Studios,  220  W.  42d  St., N.  Y.  City. 
Kleine  Poster  Co.,  1423  Vine  St., 

Philadelphia,  Pa. 
Kraus    Mfg.    Co.,    220    W.  42d 

St.,  N.  Y.  City. 
McChristie,  W.   E.  Co.,  235  W. 

Court  St.,  Cincinnati,  Ohio. 
Markendorff,  S.,  159  W.  23d  St., N.  Y.  City. 
Photo  Roto,  Inc.,  106  First  Ave., N.  Y.  City. 
Reliance  Reproduction  Co.,  340 
W.  42d  St.,  N.  Y.  City  (See Adv.) 

Russell  Studios,  726  8th  Ave.,  N. 
Y,  City.    (See  id  v.) 

Reuben    Studios,    812  Prospect 
Ave.,  Cleveland,  Ohio. 

Story  Scenic  Co.,  O.  L.,  21  Tufts 
St.,  Somerville  Sta.,  Boston. 

Water    Color    Co.,    450  Fourth 
Ave.,  N.  Y.  City. 

PIANOS,  Automatic 
American  Photo  Player  Co.,  109 

Golden  Gate  Ave.,  San  Fran- 
cisco, Cal.  "Foto-Players," (See  Adv.) 

Berry-Wood  Piano  Player  Co., 
Inc.,  973  Market  St.,  San 
Francisco,  Cal. 

Doll  Co.,  Jacob,  118  Cypress 
Ave.,  N.  Y.  City. 

Empress — See  Lyon  &  Healy. 
Fotoplayer — See  American  Pho- 

toplayer  Co. 
Kimball  Co.,  W.  W.,  300  S.  Wa- 

bash Ave.,  Chicago,  111.  (See Adv.) 

Link  Piano  Co.,  Binghamton, 
N.  Y. 

Lyon  &  Healy,  57-89  Jackson 
Blvd.,  Chicago,  111.  "Em- 

press." 
Marquette  Piano  Co.,  1608 

Canal  St.,  Chicago,  111. 
Mason  &  Hamlin,  313  Fifth 

Ave.,  N.  Y.  City. 
Operators  Piano  Co.,  16  S.  Pe- 

oria St.,  Chicago,  111.  "Coin- 

ola." 

rticca     &     Son,     99  Southern 
Blvd.,  N.  Y.  City. 

Seeburg  Piano   Co.,   J.   P.,  419 
W.  Erie  St.,  Chicago,  111. 

Welte    &    Sons,    M.,    667  Fifth 
Ave..  N.  Y.  City. 

Wurlitzer  Co.,  Rudolph,  121  E. 
Fourth  St.,  Cincinnati,  Ohio. 

PIANO  COVERS 
Breen,  Wm.  H.,  219  Rutherford 

Ave.,  Charlestown,  Mass. 

PLACARDS,  Advertising 
(See  Printers,  Theatre) 

PLANTS,  Artificial 
(See  Flowers,  Artificial) 

PLASTER  ORNAMENTS 
(See  Ornaments,  Plaster) 

POLISH,  Metal 
A-O-K — See  Ulrich  Co. 
Acme  Polish  Co.,  7227  Mt.  Ver- 

non St.,  Pittsburgh,  Pa.  "Av- rolite."     (See  Adv.) 
American  Metal  Polish  Co.,  89 
Winslow  Ave.,  W.,  West  Som- 

erville, Mass.  "North  Star," "Meyers." 
Arnstein,  Eugene,  4611  Went- worth  Ave.,  Chicago,  111. 

"Shin-All." 

The 

MARK  and  COLTON 

CONCERT  ORGAN 

The  Organ  with  That 

Distinctive  Tone  Which 

Pleases    the  Audience. 

"America's  Finest  Concert  Organ" 

The  Marr  &  Colton  Concert  Organ  repre- 

sents the  highest  achievement  in  the  art  of 

Modern  Organ  Building  for  the  correct 

musical  interpretation  of  the  motion 

picture. 
The  Organ  That  Has  Created  a  Sensation  in  Music  Circles 

in  America's  Finest  Theatres 

Manufactured  Exclusively  by 

THE  MARR  &  COLTON  CO.,  Inc. 

WARSAW,  N.  Y. 

Also  builders  of  the  New  Era  Unit  Organ 
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ACME" 

Paste 

„.Is„t!¥1  perpection  of  metal  polishes, ACME  is  made  in  both  liquid  and paste  form  to  meet  the  views  or  de- 
sires of  the  people.  The  same  material 

is  used  in  both  articles,  one  polishing 
equally  as  well  as  the  other,  made  from 
the  purest  materials  that  can  be 
bought. 
"ACME"  contains  nothing  injurious  to the  hands   or  metal. 
"ACME"  works     easier    and  quicker than  any  other  metal  polish, 

takes  less  to  produce  a  polish. 
"ACME"  will  work  in  January  as  well as  in  July. 
"ACME"  will    polish    any    metal  that will    take    a   finish,    hot  as well  as  cold. 
"ACME"  Is    and    does,    all    that  we claim  for  it. 
"ACME"  Does  what  others  claim. 

"ACME" 

Liquid 
"The   Best  Is 
always  the 

Cheapest" SAMPLES  SENT  IF  REQUESTED 
Ask  for  Price  List 
Makes  all  Brighter  and  Labor  Lighter. 

The  "BEST"  on  the  Market  for  32  Years 

Highest    Quality,    —    Lowest  Prices. Ahead  of  All  Others 

THE  ACME  POLISH  COMPANY 
50  Richland  Avenue 

West  View 

PITTSBURGH,  PA. 

GY/fe 

RELIANCE 
REPRODUCTION 
VCOMPANY 

COLOR.  PLATESctt  PHOTO  ENGRAVERS 
MO-J«W«-  STRIET  NEW  YORK 

Long'Acre 

POSTERS 

PRINTED  BY  THE 

PENN  SHOW  PRINT 

(Formerly  605  Sansom  St.) 

NOW  AT 

1120-22  VINE  STREET  Phone,  Walnut  5122 

PHILADELPHIA,  PA. 

POLISH,  Metal  (Cont'd) 
AvroUte — See  Acme  Polish  Co. 
Ben-Hur  Metal  Polish  Co.,  206 

E.  Market  St.,  Crawfordsville, Ind. 

Blue  Ribbon  —  See  Interna- tional Metal  Polish  Co. 
Bowman-Edison  Co.,  M.  K.,  64 
Dey  St.,  N.  Y.  City.  "Ed- 

sonla." 

Briggs  &  Co.,  John,  45  Pur- chase St.,  Boston,  Mass. "Hub." 

Callery  &  Co.,  W.  W.,  188  36th 
St.,  Pittsburgh,  Pa.  "Winter- 

ton." 

Chamberlin  Co.,  Pittsburgh,  Pa. 
"DesolvOj"  "Allinwon." Chicago  Polish  Co.,  3715  Grand 
Ave.,  Chicago,  111.    "C.  P." Cleaner  Mfg.  Co.,  2842  Olive  St., 
St.  Louis,  Mo.  "Polishine." Cleanola     Co.,     Fulton  Bldg., 
Pittsburgh,    Pa.      "Spe  -  De  - 

Shyne." 

Colgan  Mfg.  &  Supply  Co.,  42 
South  St.,  N.  Y.  City.  "Peer- less," "Crescent." International  Metal  Polish  Co., 
Quill  St.  &  Belt  R.  R.,  Indian- 

apolis, Ind.    "Blue  Ribbon." Newman  Mfg.  Co.,  416-418  Elm 
St.,  Cincinnati,  Ohio. 

Twentieth  Century — See  Inter- national Metal  Polish  Co. 

POPPERS,  Pop  Corn 
Bartholomew  Co.,  1300  Heights 

St.,  Peoria,  111. Bntterklst — See      Holcomb  A 
Hoke  Mfg.  Co. 

Cretors  &  Co.,  C,  22d  &  Jef- ferson Sts.,  Chicago,  111. 
Dunbar  Co.,  2652  West  Lake  St., 

Chicago,  111. 
Holcomb  &  Hoke  Mfg.  Co„  2046 

Van    Huron   St.,  Indianapolis. 
Ind.  "Bntterklst."  (See  Adv.) 

Kingery    Mfg.    Co.,    555  Pearl 
Ave.,  Cincinnati,  Ohio. 

PORTRAITS,  Stars' (See  Photos  and  Portraits) 

POSITIVE,  Film 
(See   Film,  Raw) 

POSTCARDS,  Advertising 
Novelty 

Bishop  Publishing  Co.,  744  Wis- consin St.,  Racine,  Wis. 
Fantus  Bros.,  1313  S.  Oakley 

Ave.,  Chicago,  111. 

POSTCARDS,  Pliotoplay- 

ers American  Art  Co.,  Janesville, Wis. 
Brown   Art   Co.,    602  Lombard 

Bldg.,  Indianapolis,  Ind. Kleine  Poster  Co.,  1423  Vine  St., 
Philadelphia,  Pa. 

Kraus  Mfg.  Co.,  220  W.  42d  St.. N.  Y.  City. 
People's    Printing    Co.,    118  S. Howard  St.,  Baltimore,  Md. 
Photographic     Card     Co.,  227 

Franklin  Court,  Los  Angeles, Cal. 

Theatrical  Adv.  Co.,  307  Joseph 
Mack  Bldg.,  Detroit,  Mich. 

POSTER  FRAMES 

(See      Frames,      Poster  and Photo.) 

POSTER  LIGHTS 
Voigt  Co.,  1743  N.  12th  St., Philadelphia,  Pa. 

POSTERS,  Advertising 
(See  also  Lithographers). 
Acme    Lithographing    Co.,  601 

W.  47th  St.,  N.  Y.  City. 
American  Poster  Co.,  418  S.  3d 

St.,  Minneapolis,  Minn. 
Arkay    Display    Service,  Film 

Exchange     Bldg.,  Cleveland, 
Ohio. 

Atlanta    Poster    Mounting  Co., 
36%  James  St.,  Atlanta,  Ga. 

Berkshire    Poster   Co.,    136  W. 
5 2d  St.,  N.  Y.  City. 

Bunde,   F.   J.,   18   E.   125th  St., N.  Y.  City. 
Erie    Lithograph    Co.,    8th  & 

Perry  Sts.,  Erie,  Pa. Erie  Litho  &  Printing  Co.,  10 
•     W.  4th  St.,  Erie,  Pa. 

Goss  Lithographing  Co.,  175  W. 
Jackson  Blvd.,  Chicago.  111. 

Hennegan   &  Co.,    311  Geneses 
St.,  Cincinnati,  Ohio. Herald  Poster  Co.,  Collinsville, Ind. 

Kleine  Poster  Co.,  1423  Vine 
St.,  Philadelphia,  Pa. 

National  Poster  Co.,  518  Mai- lers Bldg.,  Chicago,  111. 
Otis  Lithograph  Co.,  Cleveland, 

Ohio. Penn  Show  Print  Co.,  1120  Vine 
St.,  Philadelphia,  Pa.  (See 

Adv.) 

Philadelphia  Show  Print  Co.,  31 
N.  Second  St.,  Philadelphia, Pa. 

Postergraph  Co.,   1270  Ontario 
St.,  Cleveland,  Ohio. Richey  Litho.  Co.,  N.  Y.  City. 

Sampliner  Advertising  Co.,  727" Seventh    Ave.,    N.    Y.  City. 
(See  Adv.) 

Savoy  Printing  &  Pub.  Co.,  720 7th  Ave.,  N.  Y.  City. 
Schmidt    Lithograph    Co.,  San 

Francisco,  Cal. 
Strobridge    Lithographing  Co.. 

108  W.  Canal  St.,  Cincinnati. 
United  States  Printing  &  Lith- 

ographing Co.,  701  7th  Ave.. N.  Y.  City. 
Water   Color    Co.,    450  Fourth Ave..  N.  Y.  City. 

POSTERS,  Panel 
Hennegan  Co.,  The.,  311-321 Genesee,  Cincinnati,  Ohio. 

POSTS,  Ornamental  Lamp 

Mesker  &  Co.,  Geo.  L,  Evans- ville,  Ind. 
Mott  Iron  Works,  J.  L.,  118  5th 

Ave.,  N.  Y.  City. 
Newman  Mfg.  Co.,  416-418  Elm. Cincinnati,  Ohio. 
Ornamental  Lighting  Pole  Co., 

114  Liberty  St.,  N.  Y.  City. 

POWER  PLANTS,  Electric 
Adkins,  Young  &  Allen,  561  W. 
Washington  St.,  Chicago,  111. 

Kohler  Co.,  Kohler,  Wis. 
Kohler  of  Kohler,  Kohler,  Wis. 
Langstadt-Meyer  Co.,  735  Wash- ington, Appleton,  Wis. Matthews  Eng.   Co.,  Sandusky, .  .O. 

Universal  Motor  Co.,  Oshkosh. 
Wis.  "Universal." 

POWER  PLANTS,  Studio 
E.-J.  Electric  Installation  Co.. 

221  W.  33d  St.,  N.  Y.  City. 
PREMIUMS 

(See  Novelties,  Exploitation  & Advertising). 

PRINTERS,  Film 
(See  Laboratories  Film). 

PRINTERS,  Film  Machine 
(See  Machines,  Film  Printing). 

PRINTING,  Theatre 
(Programs,  Window  Cards, Heralds,  Throwaways). 
Alles  Printing  Co.,  224  E.  4th 

St.,  Los  Angeles,  Cal. 
Berkshire  Poster  Co.,  136  W. 

5 2d  St.,  N.  Y.  City. 
Chronicle  Printing  Co.,  Logans- 

port.  Ind. Cole  Pub.  Co.,  Cleveland,  Ohio. 
Donaldson  Lithograph  Co.,  New- 

port, Ky. Green,  P.  A.,  52  Rumford  Ave., 
Waltham,  Mass. 

Hennegan  Co.,  The,  Cincinnati, Ohio. 

Jordan  Show  Print,  229  Insti- tute Place,  Chicago,  111. 
Keystone  Press,  19th  &  Wyan- dotte Sts.,  Kansas  City,  Mo. 
Liberty  Show  Print,  Pittsburgh. 

Pa. People's    Printing    Co.,    118  S. 
Howard  St.,  Baltimore,  Md. 

Pioneer    Printing    Co.,    4th  & 
Marion  Sts.,  Seattle,  Wash. 

Quiglev  Lithograph  Co.,  Kansas 
Citv,  Mo. 

Rialto   Printing  Co.,  Philadel- 

phia, Pa. Savoy  Printing  &  Pub.  Co.,  729 7th  Ave.,  N.  Y.  City. 
Syndicate     Printing     Co.,  417 

Hennepin   Ave.,  Minneapolis, Minn. 
Waters-Barnhart  Printing  Co., 

414  So.  13th  St.,  Omaha.  Neb. 
PRIZES 
(See  Novelties,  Exploitation  & Advertising). 
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Before  you  turn  this  page  write 
for  our  "Location  Chart"  that 
will  tell  you  approximately  how 
much  profit  you  can  make  the 
Butter-Kist  Way  in  your  location. 
Fill  in  and  mail  the  coupon.  It 
may  solve  your  problem  of  how 
to  increase  your  profits.  Send  the 
coupon  today. 

ADD  FROM  *600to*5000 

A  YEAR  TO  YOUR  THEATRE 

PROFITS/ 

WHY  worry  about  lessened,  profits  from  your  shows? 

Here's  an  easy  way  to  increase  your  profits  every 
month  in  the  year! 

Place  a  Butter-Kist  Popcorn  and  Peanut  Machine  in 

your  movie  in  unoccupied  space — sell  these  tasty  treats 

to  every  customer.  And  the  space  required?  That's 
easy!  Any  theatre  has  enough  space  because  the  ma- 

chine takes  up  little  room. 

And  the  profits!  Out  of  every  dollar's  worth  of  Butter-Kist 
Popcorn  you  sell,  65  cents  is  yours  to  keep! 

It's  so  easy  to  make  steady  cus- 
tomers because  everybody  likes  the 

delicious  taste  of  Butter-Kist  Pro- 

ducts. People  will  come  back  to 

you  again  and  again  for  more. 

That's  why  you  can  sell  dollar  after 
dollar's  worth,  day  in  and  day  out. 
Just  remember,  Popcorn  and  Peanuts 
are  big  sellers  everywhere. 

Steady  streams  of  customers 

every  day  tell  why  merchants  all  over 
America  are  averaging  from  $600 

to  $5000  every  year  with  Butter-Kist 
Popcorn  Machines.  If  others  can  do 
this  so  can  you.  Read  the  letters  from 
successful  theatre  proprietors. 

HOLCOMB  &  HOKE  MFG.  CO. 

World's  Largest  Manufacturers  of  Popcorn Machines  and  Peanut  Toasters 
2136  Van  Buren  St.  Indianapolis 

BUTTER-KIST  Popcorn 

"America's  Oldest  Treat" 

HOLCOMB  &  HOKE  MFG.  CO., 
2136  Van  Buren  Street,  Indianapolis,  Ind. 

Please  send  me,  without  obligation  on  my  part,  your  free  Butter-Kist  book,  "America's  New  Industry. I  also  want  the  Location  Chart,  which  I  will  fill  out  and  return  to  you. 

Name. Addr 

City  and  State- Business- 

BUTTER-KIST 

POPCORN  AND 
PEANUT  MACHINES 

These  Letters  Show  How 
Movie  Owners  Make 

Extra  Profits 

THE  ISIS  THEATRE 
Syracuse,  Kansas Holcomb  8C  Hoke  Mfg.  Co., 

Indianapolis,  Indiana 

Gentlemen : — ■ It  gives  me  rf  al  pleasure  to  recommend  "The Butter-Kist  Machine."  It  is  so  easy  to  run,  and 
so  simple  my  six  yeat  old  daughter  can  regulate  it. This  machine  is  a  handsome  and  attractive 
machine  and  i.ets  us  6o  to  75  per  cent  more 
than  candies  or  cold  drinki  —  as  you  are  aware this  town  is  very  small,  only  1,000  inhabitants. 

You  are  at  liberty  to  use  this  letter,  when  you 
do  please  tell  theatre  owners  to  invest  in  a  Butter- Kist  and  if  they  keep  it  clean  and  well  oiled  it 
will  give  perfect  satisfaction  andmuch  less  trouble, than  other  machine  on  the  market. 

Yours  truly, 

MRS.  V.  H.  GOODRICH 

IRIS  THEATRE 
Milnor,  North  Dakota Holcomb  6c  Hoke  Mfg.  Co., 

Indianapolis,  Indiana 

Gentlemen  r— Inclosed  find  check  for  #10.25  for  which  ship 
me  by  freight  the  following  cartons  : 1000  No.  1  #5-75 

300  No.  6  #4-5<> 
Wish  you  would  also  send  me  your  free  win- dow display.  And  as  I  run  the  theatre  I  could use  a  slide  to  good  advantage. 
I  am  willing  to  pay  for  it  if  you  will  send  me a  bill  for  it. 
Machine  is  working  fine,  have  taken  in  #85.00 

in  the  22  evenings  we  have  run  it. 
Wish  you  would  also  send  me  your  Butter- 

Kist  recipe.  Yours  truly, 

C.  W.  NORDSTROM 

COLONIAL  THEATRE 
Hagerstown,  Maryland 

Holcomb  &C  Hoke  Mfg.  Co., 
Indianapolis,  Ind. 

Dear  Sirs: — 
Kindly  instruct  your  agent  in  this  territory  to 

call  on  me  at  his  earliest  (.onventence,  and  furnish 
me  with  trie  best  terms  on  whicn  I  can  purchase  a 
popcorn  ma.hine  for  use  at  Nixon's  Academy. I  have  been  using  a  machine  at  the  Colonial 
Theatre  forthe  past  t/ o  years  and  am  satisfied 
to  the  extent  that  I  desire  to  place  one  at  my 
other  Theatre.  With  best  wishes  and  kindest regards,  I  remain       yery  truly  yourS7 

W.  WALTER  ARTZ 
Mgr.  Colonial  Theatre,  Nixon's  Academy 

THE  APOLLO  THEATRE 
Oberlin,  Ohio 

Holcomb  6C  Hoke  Mfg.  Co., 
Indianapolis,  Indiana 

Gentlemen : — 
Our  Butter-Kist  popcorn  machine  has  been 

such  a  wonderful  success,  that  we  would  like  you 
to  know  about  it. We  bought  our  machine  of  your  Mr.  Bickett, 
set  it  up  and  were  doing  business  Sept.  25,  1921 
in  the  lobby  of  the  theatre.  From  Sept.  25  to 
April  25,  our  machine  averaged  to  do  #266.50 
per  month  with  a  profit  of  #1 59.90.  We  know 
this  to  be  an  exact  figure  for  we  have  kept  an 
accurate  account  of  all  costs  and  receipts.  This 
amount  more  than  pays  the  rent  on  the  theatre. Mr.  Bicke  t  had  told  us  we  could  do  such  a 
business,  but  it  sounded  so  much  like  a"fairy  tale" that  we  discounted  the  story  about  5o'/o  on  the 
grounds  that  it  was  "sales  talk".  Later  I  went into  Mr.  Bickett's  office  and  told  him  I  owed  him 
an  apology  for  not  believing  him,  for  it  had 
proven  to  be  even  a  better  bet  than  he  promised. 

Any  one  can  do  as  well  as  we  have  if  they  give 
only  the  best  for  mon<-y  received — best  corn,  best 
butter,  and  best  peanuts.  Never  allow  the  ma- chine to  be  anything  but  spotlessly  clean.  Throw 
in  a  generous  amount  of  courtesy  and  you  are  on 
the  road  to  liberal  profits. 

Any  time  we  can  be  of  service  to  you  it  will be  our  pleasure.    yours  yery  rcSpectfuIIy, 

I.  W.  WEST 
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The  Leader  of  the  World 

BAIRD MotionPicture  Projector 

The  L  e  ade  r  of  the  Worl  d 

BAIRD 
Motion  Picture  Pro]  ector 

BIRKHOLM  &  DE-HART DISTRIBUTORS 
111  West  42  nd.  St. 
NEW  YORK  C  ITY 

EXHIBITORS 

here's  an  easy  way  to  make 

$1500.00 

Yes— 

s 
(automatic  lobby  display)  rvl 

quickly  pays  for  itself,  and 
nets  you  $30.00  a  week, 

besides  advertising  your 

program. 
Sold  on  an  exclusive  basis. 

Be  the  first  in  your  terri- 

tory to  get  this  automatic 

display. 

STANDARD  SLIDE  CORP. 

211  West  48th  St., N.  Y.  C. 

Operators  and  Film  Salesmen — Write  for  Special  Proposition 

PROGRAM  CLOCKS 
Pettes  and  Randall  Co.,  150  Nas- sau St.,  N.  Y.  City.  (See  Adv.) 
Standard  Slide  Co.,  209  W.  48tn 

St..  N.  Y.  City.     (See  Adv.) 

PROGRAM  COVERS 
Hennegan  Co.,  The,  311-321 Genesee,  Cincinnati,  Ohio. 
Star  Program  Co.,  201  W.  49th 

St.,  N.  Y.  City. 
PROGRAM  PRINTERS 
Cahill-Igoe,    119    W.  Harrison 

St.,  Chicago,  111. 
Erie  Lithographing  Co.,  8th  & 

Perry  Sts.,  Erie,  Pa. 
Exhibitors'   Program   Co.,  1006 Forbes  St.,  Pittsburgh,  Pa. 
Hennegan  &  Co.,  1311  Genesee 

St.,  Cincinnati,  Ohio. 
Krauss  Mfg.  Co.,  220  W.  42d  St., N.  Y.  City. 
Reeland,  727  Seventh  Ave.,  N.  Y. City. 

Star  Program  Co.,  201  W.  49th 
St.,  N.  Y.  City. 

Theatre  Program   Co.,  Journal 
Bldg.,  Detroit,  Mich. 

Water    Color    Co.,    450  Fourth 
Ave.,  N.  Y.  City. 

PROJECTION  ROOMS, 
Public 

(See  Storage,  Film) 

PROJECTOR  OIL 
(See    Machine  Oil) 

PROJECTORS,  Advertising 
American  Moto-Sign  Co.,  218 

Post  Sq.,  Cincinnati,  Ohio. Perfection  Slide  &  Picture  Corp., 
79  5th  Ave.,  N.  Y.  City.  (See 

Adv.) 

Standard  Slide  Corp.,  211  W. 
48th  St.,  IV.  Y.  City.  (See  Adv.) 

PROJECTORS,  Portable 
Acme  M  P.  Projecting  Co.,  1134 

W.  Austin  Ave.,  Chicago,  111. 
Newton,  C.  I.,  331  W.  18th  St., 

IV.  Y.  City.     (See  Adv.) 
American   Projecting   Co.,  6225 
Broadway,  Chicago,  111. 

Atlas  Educational  Film  Co.,  63 
East  Adams  St.,  Chicago,  111. 

Bell  «&  Howell  Co.,  1801  Larch- 
mont  Ave.,  Chicago,  111. 

Buffalo  Projector  &  Film  Corp., 
Niagara   Life   Bldg.,  Buffalo, 
N.  Y. 

Cosmograph  Co.,  Morehead, Ky. 
De   Vry   Corp.,    1250  Marianna St.,  Chicago,  111. 
Gennert,  G.,  24  E.   13th  St.,  N. Y.  City. 
Herbert  &  Huesgen,  18  E.  42d 

St.,  N.  Y.  City.  "Kinopticon." (See  Adv.) 
Kinopticon  —  See     Herbert  & 
Huesgen. 

National    Projector    Co.,  Niles, Mich. 
Pathescope  Co.,  Aeolian  Bldg., N.  Y.  City. 
Safety  Projector  &  Film  Co., 
Duluth,  Minn.  "Zenith." Victor  Animatograph  Co.,  Da- venport, la. 

PROJECTORS,  Sidewalk 
(See    Projectors,  Advertising) 

PROJECTORS,  Standard, 
Motion  Picture 

Birkholm  «fc  DeHart,  111  W.  42d 
St.,  N.  Y.  City.  "Baird."  (See 

Adv.) 

Bardy    Projector    Co.,    729  7th Ave.,  N.  Y.  City. 
Cameragraph — See  Power  Co. 
Capital  Merchandise  Co.,  525  S. 

Dearborn    St.,    Chicago,  111. "Royal." 
Continental  Sales  Co.,  Wilkes- 

Barre,  Pa.  "Burwood." Enterprise  Optical  Mfg.  Co.,  564 
W.  Randolph  St.,  Chicago,  111. 

Herbert  &  Huesgen,  18  E.  42nd 
St.,   N.   Y.    City.  "Ernemann." (See  Adv.) 

Projection     Apparatus     Co.,  41 
Lafayette  St.,  N.  Y?  City.  (See 
Adv.) 

Helios  Machine  Co.,  Auditorium 
Tower,  Chicago,  111.  "Helios." Power  Co.,  Nicholas,  90  Gold  St., 
N.  Y,  City.  "Powers  Cam- erasraph."     (See  Adv.) 

Powers — See  Power  Co.,  Nich- olas. 
Precision  Machine  Co.,  Inc.,  319 

E.  34th  St.,  N.  Y.  City.  "Sim- 

plex." 

Royal — See  Capital  Mdse.  Co. 
Simplex— See  Precision  Machln. 

Co. Superior  Projector,  Inc.,  17  W. 60th  St.,  N.  Y.  City.  (See  Adv.) 

PROJECTORS,  Semi.Pro- 
fessional 

Bell  &  Howell  Co.,  1801  Larch- mont  Ave.,  Chicago,  111. 
Enterprise  Optical  Co.,  560  W. 
Randolph  So.,  Chicago,  111. 

Safety  Projector  &  Film  Corp., 
Duluth,  Minn. 

PROJECTOR  REPAIRS 
Sprattler,  Jos.,  12  E.  9th  St., Chicago.  (See  Adv.) 

PROMOTERS,  Theatre 
(See  Brokers,  Theatre) 

PROTECTORS,  Operators' 

Eye 

Bankston  Co.,  Hartford,  Conn. 
Eastern  Theatre  Equipment 

Corp.,  Boston,  Mass. 
Marks  Bros.,  3005  N.  Washte- naw Ave.,  Chicago,  111. 
Stafford  Co.,  N.,  67  Fulton  St., N.  Y.  City. 

PURLICITY  SERVICE 
Weshner    &    Davidson,    117  W. 

46th  St.,  N.  Y.  City.  (See  Adv.) 
Conlon    &    Home,    1608  Times 

Bldg.,  N.  Y.  City.    (See  Adv.) 

PUBLICATIONS,  Motion 
Picture  Trade 

Exhibitors'  Trade  Review,  42 d St.  &  Broadway,  N.  Y.  City. 
Exhibitors'  Herald,  203  S.  Dear- born St.,   Chicago,  111. 
Film  Daily,  17  West  44th  St., 

N.  Y.  City. 
Motion  Picture  News,  729  Sev- enth Ave.,  N.  Y.  City. 
Moving  Picture  World,  516  5th 

Ave..  N.  Y.  City. 

PUBLICATIONS,  Projec- 

tion 
Falk  Publishing  Co.,  Inc.,  Dept. 
625,  145  W.  36th  St.  "M.  P.  Pro- jection. (See  Adv.) 
Cinema  Handbook,  Scientific 
American,  Woolworth  Bldg., N.  Y.  City. 

Hallberg,  J.  H.,  25  W.  45th  St., N.  Y.  City. 
Richardson's  Handbook,  F.  H., 

516  Fifth  Ave.,  N.  Y.  City. 
Technical  Book  Co.,  130  W.  42d 

St.,  N.  Y.  City.  "Motion  Pic- 
ture Projection  Books." 

PUNCHES,  Ticket 
McGill  Metal  Products  Co.,  1640 
Walnut  St.,  Chicago,  111. 

PURIFIERS,  Mechanical 
Air 

American  Blower  Co.,  Detroit, 
Mich. 

American     Chemical     Co.,  113 
North   9th   St.,   Lebanon,  Pa. 
"Deo-Gem." 

Sprague  Electric  Works,  527  W. 34th  St.,  N.  Y.  City. 
Westinghouse  Electric  &  Mfg. 

Co.,  E.  Pittsburgh,  Pa.  (See 

Adv.) 

Wolff  Laboratories,  230  Green- wich St.,  N.  Y.  City. 

RACKS,  Film 
Corcoran,  A.  J.,  758  Jersey  Ave., 

Jersey  City,  N.  J. 
Dow  Co.,  The.  201  N.  Buchanan St..  Louisville.  Ky. 
Pacific  Tank  &  Pine  Co.,  Equit- 

able Bank  Bldg.,  Los  Angeles, 

Cal. RACKS,  Ticket 
Ansell  Ticket  Co.,  154-166  E. Erie  St.,  Chicago,  111. 
Arcus  Ticket  Co.,  352  N.  Ash- 

land Ave.,  Chicago,  111. 

RAILS,  Brass 
Baldwin   Brass   Works,    411  S. 

Clinton  St.,  Chicago,  111. 
Buffalo     Wire    Works  Co.,  320 

Terrace,  Buffalo,  N.  Y. 
Dearborn     Brass     Co.,  Cedar 

Rapids.  Iowa. Daunt  Co.,  Wm.  A.,  31  E.  27th 
St.,  N.  Y.  City.    (See  Adv.) 

Dow  Co.,  The.  201  N.  Buchanan St..  Lou isvll lie.  Ky. 
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1 

Announcing  the 

SUPERIOR  —  Peer  of  Projectors 

In  Screen  Results 

In  Improvements 
In  Price 

A  Super  Projector  Developed  and 

Perfected  by  Projection  Experts. 

Exclusive 

Superior 

Features 

Unit  Construction — Elimination  of 
Belts  and  Chains — Less  Parts 

Than  Any  Other  Machine — Direct 
Drive — Automatic  Take-up  Device 
— Asbestos  Insulated  Lamphouse — 
Inside  Dowser  to  Protect  Con- 

denser Lens — Wide  Range  of  Tilt- 
ing Devices,  and  Many  Other 

IMPROVEMENTS 

Users  of  Projectors  Have  Expected 
— But  Never  Found  Until  the 

SUPERIOR 

WAS  BUILT 

A  NEW  PROJECTOR  THAT 

SERVES,  SAVES  and  SATISFIES. 

Note — We  will  fee  pleased  to  show  interested  parties  the  new  type  Superior  now 
being  operated  with  complete  satisfaction  in  one  of  New  York  City's  largest  theatres. 
Arrange  an  appointment  with  us. 

SUPERIOR  PROJECTOR,  Inc. 

17  West  Sixtieth  Street. 

Factory:  Coxsackie,  N.  Y. 

New  York  Citv 
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,  "Pre-eminent  in  Its  Class" 

UNIVERSAL 

Motion  Picture 

CAMERA 
For  Newsmen,  advertising,  trav- 

elers, explorers,  scientists  —  in fact  for  every  man  who  requires 
a  strong,  easily  portable  camera 
that  always  brings  home  the 
bacon. 
Theatre  Owners  should  investi- 

gate the  T.  &  H.  Cinema  Lens. 
More  light,  clearer,  better  pic- tures. 

Burke  &  James,  Inc. 
240  E.  Ontario  St., 

CHICAGO 

Steel 
Windows 

Art  Glass 

Brass  Rails 
&  Fittings 

Ceiling 

Lights 

Building 

Specialties 

Phone  Madison  Square  J  2868 

Wm.  A.  Daunt  Co. 

DESIGNERS  -  ERECTORS 
MANUFACTURERS 

Metal  &  Glass  Products 

31-33  E.  27th  St. 
New  York 

Sharlow  Brothers  Company 

440-442  West  Forty-second  Street 
439-441     West    Forty-first  Street 
NEW        YORK  CITY 

MANUFACTURERS  OF 

Metal  Slide  Carriers 

Film  Reels,  Film  Cans 

Film  Cabinets,  Metal  Tables 

Racks  and  Shelves 

for  the  Exchange 

*  

The    "Royal"  Mazda 

Lamp  Regulator 
MEANS 

More  Light  on  the  Screen 
No  Feeding  of  an  Arc  Lamp 
Steady  Light — Flicked  ess  Pictures 
Big  Saving  in  Current  and  Globes 
Used  with  either  A.C.  or  D.C.  current 

Regulator  with  Ammeter  flj  C  C .  0  0 

Only  *|)DD== 
CAPITAL  MERCHANDISE  CO. 

534  So.  Dearborn  St.  Chicago,  111. 
Everything  for  the  Theatre 

RAILING,  BRASS  ( Cont'd ) Fiske   Iron    Works,    J.    W.,  56 Park  PI.,  N.  Y.  City. 
Flour  City  Ornamental  Iron  Co., 

27th  Ave.  &  27th  St.,  Minne- 
apolis, Minn. Gilbert  &  Sons  Brass  Foundry 

Co.,    A.,    4015    Forest  Park Blvd.,  St.  Louis,  Mo. 
Howell-Melville  Co.,  1223  Spring 

St.,  Philadelphia,  Pa. Hungerford  Brass  &  Copper  Co., 
80  Lafayette  St.,  N.  Y.  City. 

Ketler  Brass  Mfg.  Co.,  Houston, Tex. 
McKenna  Brass  Co.,  Pittsburgh, Pa. 

Michaels  Art  Bronze  Co.,  23* 
Scott  St.,  Covington,  Ky. 

Midland  Metal  Co.,  1427  Cath- erine St..  Philadelphia.  Pa. 
Newman  Mfg.  Co.,  416-18  Elm 

St.,  Cincinnati,  Ohio. 
Pittsburgh  Brass  Mfg.  Co.,  32d 

St.  &  Penn  Ave.,  Pittsburgh, Pa. 

Standard  Iron  &  Wire  Works, 
Chattanooga,  Tenn. 

Stolp  Wire  Works.  25-27  Flet- cher St.,  N.  Y.  City. 
Taylor  &  Dean,  Fenn  Ave.  & 

25th  St.,  Pittsburgh,  Pa. 
Weatherby  Co.,  218  Pearl  St., 
Grand  Rapids,  Mich. 

Western  Brass  Mfg.  Works, 
2007  Marshall  E3v^.,  Chicago, 
111. 

RAW  STOCK,  Film 
(See  Film.  Raw) 

REAL  ESTATE,  Studio, 

Theatre,  Exchange 
Cross  &  Brown,  IS  E.  41st  St., 

Bi.  Y.  City.  (See  Adv.) 

RECTIFIERS,  Alternating 
Current 

American  Battery  Co.,  1132  Ful- ton St.,  Chicago,  111. 
Chicago  Rectifier  Sales  Co.,  343 

S.  Dearborn  St.  Chicago  111. 
Electric  Economy  Co.,  1529  Col. 

Ave.,  Boston,  Mass. 
Electric  Products  Co.,   1067  E. 

152d     St.,     Cleveland,  Ohio. "Wotton." 
General   Electric    Co.,  Schnec- 

tady,   N.  Y. Hertner  Electric  Co.,  W.  114th 
St.,     Cleveland,     Ohio.  (See 

Adv.) 

Hirch  Electrical  &  Testing  Lab- oratories, 126  W.  Third  St., 
Los  Angeles,  Cal. 

Hobart  Bros.  Co.,  Troy,  Ohio. 
Victor  Electric  Co.,  Jackson 

Blvd.,  &  Robey  St.,  Chicago, 111. 

Wagner  Electric  Mfg.  Co.,  6400 
Plymouth  Ave..  St.  Louis.  Mo. 

Westinghouse  Electric  &  Mfg. 
Co.,  E.  Pittsburgh,  Pa.  (See 
Adv.) 

RECORD  BOOKS,  Theatre 
Exhibitors  Trade  Review,  152 

W.  42d  St.,  IV.  Y.  City. 
Green,  P.  A.,  52  Rumford  Ave., 
Waltham,  Mass. 

Rialto  Theatre  Supply  Co.,  Min- 
neapolis, Minn. Theatre  Record  Co.,  Conneaut, 

Ohio. 
REELS,  Film,  Shipping 

and  Projection 
Ajax  Film  Accessories  Co.,  30 
Church  St.,  N.  Y.  City. 

American  Can  Co.,  N.  Y.  City. 
B.  &  H. — See  Bell  &  Howell  Co. 
Bell  &  Howell  Co.,  1803  Larch- 
mont  Ave.,  Chicago,  111.  "B. 

H." 

Fulco — See  Fulton,  E.  E. 
Fulton  Co.,  E.  E.,  3208  Carroll 

Ave.,  Chicago,  111.  "Fulco." Geometric  Stamping  Co.,  221  E. 
131st  St.,  Cleveland,  Ohio. 

Globe  Machine  &  Stamping  Co., 

Cleveland,  Ohio.  ."Globe." Goldberg  Bros.,  1431  Lawrence 
St.,  Denver,  Col. Indestructible    Metal  Products 
Co..  521-25  W.  45th  St.,  N.  Y. City. 

Lang  Mfg.  Works.  Olean,  N.  Y. 
Mossberg,  Frank  Co.,  Attleboro, Mass.  (See  Adv.) 
Neu.  O.  F.,  249  W.  47th  St.,  N.  Y. 

City. 

Niess-Waner     Co.,  Blackstone 
Bldg.,  Pittsburgh,  Pa. 

Perfection  Reel  &  Can  Co..  807 
W.  Lake  St.,  Chicaero.  111. 

Sharlow  Bros.  Co.,  442  W.  42nd 
St.,  N.  Y.  City.    (See  Adv.) 

Taylor-Shantz  Co.,  N.  St.  Paul 
St.,  Rochester,  N.  Y. Universal  Electric  Welding  Co., 
132    W.    42d    St.,    N.    Y.  City. 
"Lachmann  Wire  Reels." 

REFLECTORS,  Foot  and 
Strip  Light 

Frink,  I.  P.,  24th  St.  &  Tenth 
Ave.,  N.  Y.  City.    (See  Adv.) 

National  x-Ray  Reflector  Co., 
235  W.  Jackson  Blvd.,  Chi- 

cago, 111. Overbaugh  &  Ayres  Mfg.  Co., 
411  S.  Clinton  St.,  Chicago, 
111. 

Western  Reflector  Co.,  1053 
Lake  St..  Chicago,  111. 

REFLECTORS,  Light 
Frink,  Inc..  I.  P.,  24th  and  10th 

Ave.,  IV.  Y.  City,     (See  Adv.) 
Pittsburgh  Reflector  &  111.  Co., 

3d  Ave.  &  Ross  St.,  Pitts- 
burgh, Pa. 

Sunlight  Reflector  Co.,  226  Pa- cific St.,  Brooklyn,  N.  Y. 

REFLECTORS,  Sign  and 
Bulletin 

f'usack  Co.,  Thos..  Chicaeo.  111. 
Frink,  Inc.,  I.  P.,  24th  and  10th 

Ave.,  IV.  Y.  City,  (See  Adv.) 
National   x-Ray   Reflector  Co., 

Chicago,  111. 

REGISTERS,  Cash 
American  Coin  Register  Co., 

4065  Hollis  St.,  Emeryville., 
Cal. National  Cash  Register  Co., 
Dayton,  Ohio. 

REGULATORS,  Arc 
(See  Transformers,  Alternating 
Current  and  Arc  Controls) 

REGULATORS,  Film  Speed 
Baird  Co.,  C.  R.,  24  E.  23d  St., N.   Y.  City. 
Preddey,  W.  G.,  187  Golden  Gat& 

Ave.,  San  Francisco,  Cal. 

REGULATORS,  MAZDA 
Capital  Merchandising  Co.,  534 

So.  Dearborn  St.,  Chicago. 
(See  Adv.) 

REGULATORS,  Tempera- 
ture 

American  Radiator  Co.,  816  S. 
Michigan  Ave.,   Chicago,  111. 

Andrews  Heating  Co.,  Minne- 
apolis, Minn. Beers  Bros.,  Thermostat  Co.,  2ft 

Elm    St.,    Rochester,    N.  Y. 
Chaplin-Fulton  Mfg.  Co.,  28 
Penn  St.,  Pittsburgh,  Pa. 

Chicago  Heat  Regulator  Co., 
1801  Diversey  Parkway,  Chi- 

cago, 111. Crandon  Mfg.  Co.,  Bellows  Falls, 
Vt. 

Demara  &  Closson,  Addison, N.  Y. 
d'Este  Co.,  Julian,  24  Canal  St., Boston,  Mass. 
Electric    Heat    Regulator  Co., 
Phoenix    Bldg.,  Minneapolis. 
Minn. 

Halsey  Mfg.  Co.,  1211  Filbert 
St.,  Philadelphia,  Pa. 

Howard  Thermostat  Co.,  Oswe- 
go,  N.  T. Ideal  Heating  Co.,  913  Gates 

Ave.,  Brooklyn,  N.  Y. 
Jewell  Mfg.  Co.,  Auburn,  N.  Y. 
Johnson  Service  Co.,  Milwaukee, 

Wis. 

Kieley  &  Mueller,  34  W.  13th St.,  N.  Y.  City. 
Klipfel  Mfg.  Co.,  2651  W.  Har- rison St.,  Chicago,  111. 
Minneapolis  Heat  Regulator  Co., 

Minneapolis,  Minn. 
National  Regulator  Co.,  208  S. 

Jefferson    Ave.,    Chicago,  111. 

REMOTE  CONTROLS 
(See  Switchboards,  Theatre> 

RENOVATORS,  Film 

(See  also  Machines,  Film  Reno- vating) 

Bennett  Film  Renovator  C'o„ Kansas  City,  Kan.  "Bennett." (See  Adv.) 
Film  Renovating  Co.,  729  7th 

Ave.,  N.  Y.  City. 
Teitel.  A..  112  W.  La  Salle  St., Chicago,  111. 
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RESEATIXG  SERVICE 
American  Seating  Co.,  Jackson 

Blvd.,  Chicago,  111.  (See  Adv.) 
Heywood   Bros,   and  Wakefield, 

Chicago,  111.  (See  Adv.) 
Partridge   <fc    Sons    Co.,  Josiah, 

47   W.    34th    St.,    N.    Y.  City. 
(See  i  Adv.) 

Stafford  Mfg.  Co.,  218  S.  Wabash 
Ave.,  Chicago,  111. 

REST  ROOMS,  Ladies' (See   Toilet  Accessories) 

REPLACERS,  Incandescent 
Lamp 

Matthews  &  Bro.,  TV.  N.,  3722 
Forest  Park  Blvd.,  St.  Louis, 
Mo.  "Easy." Morse,  Frank  W.,  516  Atlantic 
Ave.,  Boston,  Mass.  "Handy." 

REWINDS,  NON- 
Feaster  Mfg.  Co.,  IB  W.  46th  St., 

M.  Y.  City.  (See  Adv.) 

REPRESENTATIVES,  Per- 
sonal 

(For  Stars.  Authors,  Producers) 
Alton,  Maxine,   14S2  Broadway, 

M.   V.  City.     (See  Adv.) 

REWINDERS,  Film 
Automatic  Film  Revvinder,  Har- risburg,  Pa. 
Bell  &  Howell  Co.,  1803  Larch- 

mout  Ave.,  Chicago,  ill. 
Capital  Mdse.  Co.,  525  S.  Dear- born St.,  Chicago,  111. 
Chicago  Cine-ina  Equipment  Co., 

820  S.  Tripp  Ave.,  Chicago,  111. 
Duplex   Macmne   Co.,    3 1  ti  75th 

St.,  Brooklyn,  N.  Y. 
Electrical  Prods.  Corp.,  1122  W. 

16th    St.,   Los    Angeles.  (See Adv.) 
Projection  Apparatus  Co.,  41-45 

Lafayette  St.,  N.  Y.  City.  (See Adv.) 
Emory  Co.,  K.  J.,  Sherman  Ave. 

&  Runyon  St.,  Newark,  N.  J. 
Feaster  Mfg.  Co.,  10  W.  40th  St., 

N.  Y.  City.    (See  Adv.) 
Lang  Mtg.   Works,  Clean,  N.  Y. 
Power  Co.,  Nicholas,  »0  Gold 

St.,  N.  Y.  City.  "Power." (See  Adv.) 
Precision  Machine  Co.,  Inc.,  319 

E.  14th  St.,  N.  Y.  City.  "Sim- 
plex."   (See  Adv.) 

Royal  —  See  Capital  Merchan- dise Co. 
Simplex  —  See  Precision  Ma- chine Co. 
Williai:.s,  Br  nvn  &  Earle,  Inc., 

yi8  Chestnut  St.,  Philadelphia, 
Pa. 

RHEOSTATS 

Bell  &  Howell  Co.,  1803  Larch- 
moiit  Ave.,  Chicago,  111. 

Brenkert  Light  Projection  Co., 
Detroit,  Mich.  (See  Adv.) 

Capital  Mdse.  Co.,  525  S.  Dear- born St.,  Chicago,  1. 
Chicago  Cinema  Equipment  Co., 

820  S.  Tripp  Ave.,  Chicago,  111. 
Cutler-Hammer  Mfg.  Co.,  Mil- 

waukee, Wis.  "Simplicity." Duplex  Machine  Ci>.,  31G  75th 
St.,  Brooklyn,  N.  Y. 

General  Electric  Co.,  Scnenec- 
tady,  N.  Y. 

Kliegl — See  Universal  Electric 
Stage  Lighting  Co. 

Leonard  Electric  Mfg.  Co.,  3907 
Perkins  Ave.,  Cleveland,  Ohio. 

Mestrum,  Henry,  817  6th  Ave., 
X.  Y.  City.  (See  Adv.) 

Newton,  Chas.  I.,  331  W.  18th 
St.,  N.  Y.  City.    (See  Adv.) 

Power  Co.,  Nicholas,  00  Gold 
St.,  N.  Y.  City. 

Simnlicitv — See  Cutler-Hammer 
Mfg.  Co. 

Universal  Electric  Stage  Light- 
ing Co.,  321  W.  50th  St.,  N.  Y. 

City.    "Kliegl."    (See  Adv.) Ward  Leonard  Electric  Co.,  Mt. 
Vernon,   N.  Y. 

REWINDERS,  Music  Rolls 
Film  Music  Co.,  1729  Highland 

Ave.,   Los  Angeles,  Cal. 
Universal    Music    Co.,    W.  42d 

St.,  N.  Y.  City. 
Wheelan  Pipe  Organ  Co.,  J.  D., 

1819    Main    St.,    Dallas.  Tex. 
"Rand." 

REPRODUCTIONS,  Photo 
(See  Photos  and  Portraits) 

RADIO  OUTFITS,  Theatre 
Betts  &  Betts,  646  W.  43rd  St., 

N.  Y.  City.     (See  Adv.) 
Howells    Cine    Equipment  Co., 

Inc.,  740  7th  Ave.,  N.  Y.  City. 
Independent  Movie  Supply  Co., 

729  7th  Ave.,  .N.  Y.  City. 
Lyradian  Sales  Co.,  Mishawaka, 

Ind.  "Lyradian." Robin  Engineering  Co.,  203  W. 
49th  St.,  N.  Y.  City. 

RIGGING  STAGE 
Sheck  &  Co.,  O.,  Metropolitan 

Theatre,   Cleveland,  Ohio. 
Electrical  Prods.  Corp.,  1122  W. 

16th  St.,  Los  Angeles.  (See Adv.) 
Clark,  Peter,  N.  Y.  City. 

ROOFING,  Fireproof 
Barrett  Company,  The,  N.  Y. City. 

SAFETY  DEVICES,  Pro- 

jector Fire Bankston  Co.,  Hartford,  Conn. 
Eastern     Theatre  Equipment 

Corp.,  Winchester  St.,  Boston. 
"Coda." 

Fyre-Gard  Mfg.  Co.,  Fox  Thea- 
tre Bldg.,  Aurora,  111.  "Fyre- 

Gard." 

Hulett,  E.  W.,  3119  Argyle  St., 
Chicago,  111. 

New  Ulmer  Circuit  Breaker  Co., 
434  E.  Market  St.,  Louisville, 
Ky. 

Pagenhardt,  L.  C,  Westernport, Md. 
Protectall  Co.,  The,  Dallas,  Tex., 

Chicago,  111.  "Protectall." 
SANITARY  DEVICES, 

Theatre 
(See  also  Machines,  Automatic 

Sa.iitary  Device) 
Cellucotton    Products    Co.,  208 

So.  La  Salle  St.,  Chicago,  111. 
"Kotex." 

Kotex — See    Cellucotton  Prod- 
.  ucts  Co. 

SOUVENIRS,  Matinee 
(See    Novelties,  Exploitation 

and  Advertising! 

SLOT  MACHINES 
(See  Machines,  Vending) 

STUNTS,  Exploitation  and 
Advertising 

(See  Novelties,  Exploitation  and 
Advertising  and  Exploitation 
Specialists) 

SEATS,  Theatre 
(See  Chairs,  theatre) 

SAFETY  FLOOR  LIGHTS 
(See  Aislelites) 

SEAT  LIGHTS 
(See  Aislelites) 

SAFES 
Carey  Safe  Co.,  Chicago  Ave. 

&  Scott  St.,  Buffalo,  N.  Y. 
Hall-Marvin  Co.,  393  Broadway, N.  Y.  City. 
Hall  Safe  Co.,  388  Broadway, N.  Y.  City. 
Herring-Hall-Marvin  Safe  Co., 

400  Broadway,  N.  Y.  City. 
Mosler  Safe  Co.,  373  Broadway, N.   Y.  City. 
Remington  &  Sherman  Co., 

395  Broadway,  N.  Y.  City. 
Victor  Safe  &  Lock  Co.,  Cincin- nati, Ohio. 
York  Safe  &  Lock  Co.,  55  Maid- en Lane,  N.  Y.  City. 

SAVERS,  Carbon 
Best  Devices  Co.,  151 4  Prospect 

Ave.,  Cleveland,  O.  (See  Adv.) 
Projection  Apparatus  Co.,  41 

Lafayette  St.,  N.  Y.  City.  (See Adv.) 

Electrical  Prods.  Corp.,  1122  W. 
l«th  St.,  Los    Angeles,  Calif. 
"Epco."  (See  Adv.) 

Erkcr    Bros.    Optical    Co.,  60S 
Olive  St.,  St.  Louis,  Mo.  (See Adv.) 

Fulco  Super — See  Fulton,  E.  E. 
Fulton  Co.,  E.  E.,  3208  Carroll 

Ave.,  Chicago,  111.  "Fulco  Su- 

per." 

National  Carbon  Co.,  Cleveland, 
Ohio.     (See  Adv.) 

Specialists  in 

STAGE  EQUIPMENT 

Steel  and  Asbestos  Curtains 

Stage  Rigging 

Counter  Weight  Sets 

Velour  Curtains  and  Drops 

Easy  Running,  Noiseless  Curtain 
Tracks 

Motion  Picture  Stage  Settings 

ENGINEERS  AND  CONTRACTORS 

Furnishing  a  Service  That  Guar- 
antees the  Best  in  Stage  Equipment 

0.  SHECK  &  CO. 

Metropolitan  Theatre  Cleveland,  Ohio 

Don't  Wait  Until  the  Lawyer 

Serves  You  with  the  Damage  Suit — 
Protect  Your  Patrons  by  Installing 

THE 

HI5LCL1T6 

Prevents  Stumbling,  Tripping,  and  Makes  Aisles  Safe 

I 

NO  LEADING  THEATRE  IS  WITHOUT  THEM 
THE  BROOKINS  CO. 
LIGHTING  FIXTURES 

1741  Euclid  Avenue,  Cleveland,  Ohio 
DISTRIBUTORS 

C.  F.  Weber  Co.,  San  Francisco        Major  Equipment  Co.,  Chicago 
All  U.   T.    E.  Branches 
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WHEN  YOU  PUT  IN  PICTURE  SET- 

TINGS, SCENERY,  DROPS  OR  CUR- 

TAINS    BE    SURE    THEY'RE  RIGHT. 

Nothing  is  more  wasteful  in  the  operation  of 
a  theatre  than  the  tearing  out  of  unsatisfac- 

tory settings,  scenery  and  drops  or  the  re- 
decorating of  a  theatre  that  does  not  please 

the  owner  or  suit  the  public  taste. 

When  your  work  is  done  by  us  it  remains  a  positive  em- 
bellishment to  your  house  and  not  a  source  of  worry. 

The  best  theatres  contain  evidence  of  the  artistic,  per- 
sonal attention  we  give  to  all  decorative  features. 

ROTHE    &  TEICHNER 

IRVING  PLACE  THEATRE,  NEW  YORK  CITY 

SCREENS,  Motion  Picture 
Acme  Screen  Co.,  New  Wash- 

ington, Ohio. American  Lux  Products  Co.,  50 
E.  42nd  St.,  N.  Y.  City. 

Capital  Mdse.  Co.,  525  Dearborn 
St.,  Chicago,  111. 

"Crystal  Bead" — See  Jacobsson 
Mfg.  Co. 

Da-Lite  Scenic  Co.,  922  West 
Monroe  St.,  Chicago,  111.  "Da- 

Lite." 

Electrical  Prods.  Corp.,  1122  W. 
16th  St.,  Los  Angeles.  (See 
Adv.) 

Erker    Bros.    Optical    Co.,  608 
Olive  St.,  St.  Louis,  Mo. 

Eureka      Cinema      Corp.,  193 
Trumbull  St.,  Hartford,  Conn. "Prism."  (See  Adv.) 

Gardiner,    L.    G.,     1021  West 
Goodale  St.,  Columbus,  Ohio. 

"Haftone" — See    Raven  Screen 
Co. 

Jacobsson  Mfg.  Co.,  3718  Wood- land Ave.,  Cleveland,  Ohio. 
Kansas  City  Scenic  Co.,  N.  E. 

cor.  24th  &  Harrison  Sts., 
Kansas  City,  Mo. 

Lash  Studios,  Lee,  Longacre 
Bldg.,  N.  Y.  City. Ludcke  Screen  Co.,  150  Minn. 
Ave.,  St.  Peter,  Minn. 

"Magic  Crystal"  —  See  Magic 
Crystal  Screen  Co. 

Minusa  Cline  Screen  Co.,  Bo- 
rn out  &  Morgan  Sts.,  St. 

Louis,  Mo.    (See  Adv.) 
Mirror  Screen  Co.,  Shelby- 

ville,  Ind.  "Rembusch." "Radia-Bead"  —  See  Radiant 
Screen  &  Dec.  Co. 

Radiant  Screen  &  Dec.  Co.,  812 
Finance  Bldg.,  Cleveland,  O. 

Raven  Screen  Co.,  165  Broad- 
way, N.  Y.  City.  "Haftone." (See  Adv.) 

Rembusch  Screen  Co.,  Shelby- vllle,  Ind. 
Story  Scenic  Co.,  O.  L.,  21 
Tufts  St.,  Somerville  Sta.,  Bos- 

ton, Mass. 
"Trans-Lux"  —  See  American 

Lux  Products  Co. 
Werstner,   C.   S.,    11th   &  Race 

Sts.,   Philadelphia,   Pa.  "Su- 

perlite." 

Williams,  Brown  &  Earle,  Inc., 
918  Chestnut  St.,  Philadelphia, Pa. 

SCREEN  COATING,  Mo- 
tion Picture 

(See  Paints,  Screen) 

SCENIC  ARTISTS'  SUP- PLIES 

Hewes  Laboratories,  No.  13th 
&  Berry  Sts.,  Brooklyn,  N.  Y. 

SCENERY,  Stage 

Acme    Scenic   Artists'  Studios, 36  W.  Randolph  St.,  Chicago, 

,  111. 
Atlanta  Scenic  Co.,  Atlanta, 

Ga. Baker  &  Lockwood  Mfg.  Co., 
Kansas  City,  Mo. 

Beaumont  Velvet  Scenery  Stu- dios, J.  H-,  225  W.  46th  St., N.  Y.  City. 
Beck  &  Sons  Co.,  The,  Wm„ 

Cincinnati,  Ohio. 
Bradley  Studios,  Wm.,  318  W. 

43d  St.,  N.  Y.  City. 
Davis,  Geo.,  Scenic  Studio,  Arch 

St.  Theatre,  Philadelphia,  Pa. 
Enkeboll  Art  Co.,  5313  N.  27th 

St.,  Omaha,  Neb. Excelsior  Studios  &  Theatre 
Supply  Co.,  816  W.  Vine  St., Kalamazoo,  Mich. 

Fabric  Studios,  177  N.  State  St., Chicago,  111. 
Fetters  &  Fisher,  432  N.  3rd  St., 

Philadelphia,  Pa. 
Fredericks  Scenic  Studio,  643 
W.  42d  St.,  N.  Y.  City. 

Glover,  Susan  Stubbs,  66  E.  22nd 
St.,  Chicago,  HI.  "Calkins  Stu- dios  (See  Adv.) 

Humphreys  Co.,  D.  C,  909  Fil- bert St,  Philadelphia,  Pa. 
Irwin  &  Sparks  Scenic  Studio, 

432  N.  Third  St.,  Philadelphia. 
Pa. 

Kuhn  Studios,  Louis,  291  8th 
Ave.,  N.  Y.  City.   (See  Adv.) 

Rothe  &  Teichner,  Irving  Place 
Theatre,  N.  Y.  City.  (See 
Adv.) 

Joy  &  Cannon  Scenic  Co.,  378 
Wabash  St.,  St.  Paul,  Minn. 

Kahn  &  Bowman,  155  W.  29th 
St.,  N.  Y.  City. 

Kansas  City  Scenic  Co.,  N.  E. 
cor.    24th    &    Harrison  Sta, Kansas  City,  Mo. 

King  Scenic  Co.,   311   S.  Har- 

^1 

Another  Year  Has  Been  Passed 

and 

MINUSA 

Gold  Fibre  Screens 

still  retain  their  unparalleled  reputation  of  be- 

ing the  ultimate  in  projection  screen  construction 

Either  you  have  one  or  you  need  one 

Samples  and  literature  upon  request 

MINUSA  CINE  SCREEN  CO. 

Morgan  at  Bomont Saint  Louis 
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wood  St,  Dallas,  Tex. 
La   Touche,    J.    B.,  Clearfield, 
Iowa. 

Lash    Studios,    Lee,  Longacre 
Bldg-.,  N.  Y.  City. Law    Scenic  ,gtudioa,    502  W. 
38th  St.,  N.  Y.  City. 

McHugh  &  Son,  Jos.  P.,  9  W. 
42d  St.,  N.  Y.  City. 

Manhattan  Scenic  Studios,  324 
"W.  35th  St,  N.  Y.  City. Murray  Hill  Scenic  Studios,  488 
Sixth  Ave.,  N.  Y.  City. 

Novelty  Scenic  Studios,  220  W. 
46th  St.,  N.  Y.  City.  (See  Adv.) 

Reising   &    Co.,   Theo.,    625  E. 
15th  St.,  N.  Y.  City. 

Schells   Scenic   Studio,    581  S. 
High  St.,  Columbus,  Ohio. 

Servas,  Jno.  A,  Rochester,  N.  Y. 
Sheck  &   Co.,   D.,  Metropolitan 

Theatre,  Cleveland,  Ohio. 
Star  Scenic  Studio,  Inc.,  Omaha, Neb. 
Story  Scenic  Co.,  O.  L.,  21  Tufts 

St.,   Somerville   Sta.,  Boston, JVIfi  SS 
Turner',  Allan  J.,   266  W.  41st St.,  N.  Y.  City. 
Twin    City    Scenic    Co.,  2819 

Nicolet     Ave.,  Minneapolis, 
Minn. 

Unique  Papier  Mache  Co.,  331 
W.  44th  St,  N.  Y.  City. 

Universal  Scenic  Artist  Stu- 
dios, 190  N.  State  St.,  Chicago, 

111. 
Werbe  Scenic  Studio,  1713  Cen- 

tral Ave.,  Kansas  City,  Kan. 
Young  Bros.,  536  W.  29th  St., 

N.  Y.  City. 

SCISSORS,  Film  Cutting 
(See  Shears,  Film  Mending). 

SEAT  COVERS 
(See  Chair  Covers) 

SEATING  ENGINEERS 
American  Seating  Co.,  Jackson 

Blvd.,  Chicago,  III.  (See  Adv.) 
Heyvrood  Bros.,  &  Wakefield, 

Chicago,  HI.    (See  Adv.) 
Partridge  Sons  &  Co.,  Josiah, 

N.  Y.  City  (See  Adv.) 

SEATS 

(See  Chairs,  Theatre) 

SEATS,  Outdoor  Theatre 
Architectural    Decorating  Co., 
Chicago,  111. 

Flynn    &   Emrich   Co.,    305  N. 
Hallidav  St,  Baltimore.  Md. 

Stafford  Mfg.  Co.,  E.  H.,  103  W. 
40th  St.,  N.  Y.  City. 

SETS,  Generator 
(See  Generators,  Electric  Motor) 

SETTEES,  Lobby 
Dow  Co.,  The,  201  N.  Buchanan 

St,  Louisville,  Ky. 

SETTERS,  Loop 
Power  Co.,  Nicholas,  90  Gold 

St.,  N.  Y.  City. 

SHADES,  Orchestra  Lamp 
Chicago  Cinema  Equipment  Co., 

820  S.  Tripp  Ave.,  Chicago,  111. 
Eastern  Theatre  Equipment  Co., 

41-43  Winchester  St.,  Boston, IVISLS  S 
Flagg,  I.  J.,  33  Norris  St.,  No. 
Cambridge,  Mass.  "Light- 
right." Lightrlght — See  L  J.  Flagg. 

Rialto  Electric  Stage  Lighting 
Co..  304  W.  42d  St.,  N.  Y.  City. 
"Gallagher." 

SHADES,  Arc  Lamp 
GUI  &  Co.,  E.  York  &  Thomp- son Sts.,  Philadelphia,  Pa. 
Royal  Enameling  &  Mfg.  Co., 

326  W.  Madison  St.,  Chicago, 111. 
Wheeler  Reflector  Co.,  156  Pearl 

St,  Boston,  Mass. 

SHARPENERS,  Carbon 
Erker  Bros.  Optical  Co.,  608 

Olive  St.,  St.  Louis,  Mo.  (See Adv.) 

SHEARS,  Film  Mending 
Blue  Seal  Products  Corp.,  27 
Lafayette  Ave.,  Brooklyn,  N. Y. 

SHOWCARD  STANDS 
Oscar  Onken  Co.,  8872  Fourth 

St.,  Cincinnati,  Ohio. 

SHUTTERS,  Iris 
Brenkert  Light  Projection  Co., 

Cortland  Ave.,  Detroit,  Mich. 
Sun-Light  Arc  Corporation,  1600 Broadway,  N.  Y.  City. 

SHUTTERS,  Metal  Fire 
Berger  Mfg.   Co.,    1038  Belden 

Ave.,  Canton,  Ohio. 
Bolles  Iron  &  Wire  Works,  J. 

E.,   Detroit,  Mich. 
Brier  Hill  Steel  Co.,  521  W.  23d 

St.,  N.  Y.  City,  N.  Y. 
Dahlstrom    Metallic    Door  Co., 
Jamestown,  N.  Y.  (See  Adv.) 

Dimond,    Thomas,    139    W.  32d 
St.,  N.  Y.  City. 

Edwards  Mfg.  Co.,  724  Eggles- 
ton  Ave.,  Cincinnati,  Ohio. 

Flexifold  Door  &  Shutter  Co., 
Worcester,  Mass. 

General     Fireprooflng  Co., 
Youngstown,  Ohio. 

Hanke  Iron  &  Wire  Works,  N. 
Albany  &  W.  Chicago  Aves., 
Chicago,  111. 

Harbaugh,  Smedley  &  Co.,  140 
W.  Fifth  St,  Cincinnati,  Ohio. 

Harris   Co.,    S.   H.   3323  Grand 
Ave.,  Chicago,  111. 

Kinnear    Mfg.    Co.,  Columbus, Ohio. 
Landon  Iron  &  Wire  Works,  E. 

R.,  166  N.  May  St.,  Chicago, 

Lupton's  Sons  Co.,  David,  Alle- gheny Ave.  &  Tulip  St.,  Phil- adelphia, Pa 
Meyers  Mfg.  Co.,  F.  J.,  Hamil- 

ton, Ohio. 
Missouri  Fire  Door  Co.,  907  S. 

2nd  St.,  St.  Louis,  Mo. 
Riester  &  Thesmacher  Co.,  1514 

W.  25th  St.,  Cleveland,  Ohio. 
Saino  Fire  Door  &  Shutter  Co., 

2025  Elston  Ave.,  Chicago,  111. 
Schreiber  &  Sons  Co.,  L.  (Nor- 

wood), Cincinnati,  Ohio. 
Smith  Wire  &  Iron  Works,  F. 

P.,  56  W.  Lake  St.,  Chicago, 
111. 

Variety  Mfg.  Co.,  2958  Carroll 
Ave.,  Chicago,  111. 

Vulcan  Co.,  Clarkston.  Mich. 

SHUTTERS,  Ticket  Office 
Erker  Bros.  Optical  Co.,  608 

Olive  St.,  St.  Louis,  Mo.  (See Adv.) 

SETTINGS,  Stage 
(See  Scenery,  Stage) 

SEAT  INDICATORS,  Va- 
cant 

Better  Service  Film  Co.,  Inc., 
551  Salina  St.,  Syracuse,  N.  Y. 

(See  Adv.) 
Guerin  Theatre  Seating  System, 

Inc.,  903  New  Hibernia  Bldg., 
New  Orleans,  La. 

SHIPPING  LABELS,  Film 
(See  Labels,  Film  Caution) 

SHUTTERS,  Projector 
Flicker 

(See  also  Projectors,  Standard 
Motion  Picture) 

Perfect  Projection  Shutter  Co. 
Iroquois     Bldg!,  Louisville, Ky. 

Power  Co.,  Nicholas,  90  Gold 
St.,  N.  Y.  City.    (See  Adv.) 

Precision  Machine  Co.,  319  E. 
34th  St.,  N.  Y.  City. 

SIGNALS,  Change  Over 
(See  Signals,  Reel  End  and 
Safety  Devices,  Projector) 

SIGNALS,  Reel  End 
(See  also  Safety  Devices,  Pro- jector Fire) 
Behlen — See  C.  C.  Rush  Enter- 

prises. C.  C.  Rush  Enterprises,  Green- 
ville, So.  Carolina.  "Behlen." 

HOEFER  CHANGE-MAKER 

Assures 

Speed  and  Accuracy 

Automatic  Safety-Lock 
prevents  short-change 

Most    Practical  Keyboard 
affords  maximum  speed 

A  SUPERIOR  MACHINE 

For  Description,  Prices, 
Terms,  etc.,  write  (Mftrs.) 

HOEFER  CHANGE-MAKER  CO., 
3700  East  12th  Street,  Kansas  City,  Mo. 

TICKETS 
ONE  HAND  BOOK  STRIP  Wlk\W 

TWO  COLOR  RESERVED  SEAT. 

^ELDON,WILLIAMS  &  LICK. 
FORT  SMITH,  ARK.. 

ESTABLISHED  25  YEARS  •  KNOWN  THE  WORLD  OVER. 

SAVES  50%  ON  CURRENT 
New  Taylor  Hobson  Projecting  Lena  Passes  52%  more 
light.  Brighter  pictures  or  big  saving  on  current  bills. 
Fits  Simplex  and  Powers.  Write  for  Circular.  Thirteen 
Focal  Lengths. 

BURKE  &  JAMES,  INC.  (4) 240  E.  Ontario  St.,  Chicago.        225  Fifth  Ave.,  New  York 

VACANT 

SEAT  SIGNAL 

for  USHER'S  use 
in 

THEATRES 
Shows  exact  location  and 
number  of  seats  empty 

Weight  only  l1/^  pounds 
Used  also  as  a  flashlight 
Price  within  reach  of  all Pat.  U.  S.  A.  and  Canada 

Mfg.  and  sold  by 

Better  Service  Film  Co.,  Inc. 

551  So.  Salina  St.,  Syracuse,  N.  Y. 

NOVELTY  SCENIC  STUDIOS 
Stage  Settings    DROP  CURTAINS  Scenery 

220  West  46th  St.  NEW  YORK 
Phent  Bryant  6317 
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GLO-LETR  SIGNS 

used  in  the  New  McVickers 

When  experienced  theatrical  executives 

select  Plowman  GLO-LETR  signs  to 

designate  aisles,  retiring  rooms,  balcony, 

smoking  rooms,  mezzanine,  telephones, 

etc.,  in  a  theatre  of  the  character  of 

McVickers  it  is  a  recommendation  in 

itself. 

Write  for  descriptive  circular 

FRANK  E.  PLOWMAN  CO. 

400  No.  Michigan  Ave. 

CHICAGO 

Every  Exhibitor  Is  Proud 

of  His  Screen 

The  slides  he  shows  should  be  as  carefully  selected 

as  his  pictures. 

EXCELSIOR  SLIDES 

are  a  credit  to  any  screen.  In  quality  there  are 

none  higher,  in  price  few  lower.  Your  order,  re- 

gardless o('  quantity,  receives  special  attention. 

EXCELSIOR  ILLUSTRATING  COMPANY 

219  Sixth  Avenue,        New  York  City 

SIGNS,  Animated  non- 
mechanical 

Animated  Picture  Products  Co., 
Inc.,  19  W.  27th  St.,  N.  Y.  City, N.  Y. 

SIGN  CRAFTERS 
Roche,  Jno.  J.,  301  W.  50th  St., 

N.  Y.  City.     (See  Adv.) 

SIGN  CLOTH 

Glantz,  N.,  31  Spring  St.,  N.  Y. City. 

Kress  &  Co.,  372  Gold  St.,  Brook- 
lyn, N.  Y.  "Bodmer." Bodmer — See  Kress  &  Co. 

Massillon-Cleveland-Akron  Sign 
Co.,  Masslllon,  Ohio. 

SIGNS,  Clock 
Gillette  Electric  Clock  Co..  728 
Buckingham  Place,  Chicago, 111. 

SIGNS,  Moving  Banner 
Consolidated  Frame  &  Portrait 

Co.,  Chicago,  111. 
Stanley  Frame  Co.,  729  7th  Ave., N.  Y.  City. 

SIGNS,  Parking 

Newman  Mfg.  Co.,  416-418  Elm St.,  Cincinnati,  Ohio. 
Union  Iron  Products  Co.,  East 

Chicago,  Ind. 

SIGNS,  Rest  Room  (Illumi- 
nated) 

Voight  Co..  1743  N.  12th  St.,  N. 
Philadelphia,  Pa. 

Plowman.  Frank  E.  Co.,  400  N. 
Mich.     Ave.,     Chicago.  "Glo- Letr."  (See  Adv.) 

SIGNS,  Changeable  Mag- 
netic 

American   Sign   Co.,  Willard  & 
Cooley  Sts.,  Kalamazoo,  Mich. 

Atlas   Electric    Sign   Corp.,  510 
W.  45th  St.,  N.  Y.  City. 
A.    &   W.    Electric   Sign  Co., 
Cleveland,  Ohio. 

Clark    Co.,    W.    L.,    5  Beekman 
St..  N.  Y.  City. 

Electrical  Products  Corp.,  1122 
W.  16th  St.,  Los  Angeles,  Cal. 

Federal  Electric  Sign  Co.,  8700 
S.  State  St.,  Chicago,  111. 

Flexlume  Sign  Co.,  1439  Niagara 
St.,  Buffalo,  N.  Y. 

K-H   Sign   Mfg.   Co.,    530  Fer- nando St.,  Pittsburgh,  Pa. 
Novelty  Electric  Sign  Co.,  165 
Eddy  St.,  San  Francisco,  Cal. 

Rawson   &  Evans  Co.,  711  W. 
"Washington  St.,  Chicago,  111. 

SIGNS,  Electric  Illuminated 
(Changeable  Letters) 

A.  &  W.  Electric  Sign  Co., Cleveland,  Ohio. 
Adsign  Corporation,  247  W. 47th  St.,  N.  Y.  City. 
Advance  Sign  Co.,  567  W.  Har- rison St.,  Chicago,  111. 
Ambest — See  American  Sign  Co. 
American  Beauty — See  Ameri- can Sign  Co. 
American  Interchangeable — See American  Sign  Co. 
American  Sign  Co.,  Willard  & 

Cooley  St.,  alamazoo,  Mich. 
Ameropal — See  American  Sign Co. 
Atlas  Electric  Sign  Corp.,  510 

W.  45th  St.,  N.  Y.  City. 
Bauer  Sign  Co.,  3264  W.  25th 

St..  Cleveland,  Ohio. 

Belz-Duncan   Co.,    14-16    S.  5th 
St.,  Philadelphia,  Pa. 

Bevelchanopal  —  See  American 
Sign  Co. 

Brilliant  Mfg.  Co.,  1035  Ridge 
Ave.,  Philadelphia,  Pa. 

Brilliant  Sign  Co.,  3531  Wash- 
ington St.,  St.  Louis,  Mo. 

Brumfield  Electric  Sign  Co.,  18 
Seventh  St.,  San  Francisco, 

Cal. Century  Mfg.  Co.,  Elizabeth- town,  Pa. 
Chase  Electric  Co.,  105  S.  Dear- born St.,  Chicago,  111. 
Chicago  Electric  Sign  Co.,  Chi- 

cago, 111. Cusack  Co.,  Thos.,  Harrison  & 
Loomis  Sts.,  Chicago,  111. 

Electrical  Prod.  Corp.,  1122  W. 
16th  St.,  Los  Angeles,  CaUf. 
(See  Adv.) 

Epstein,  Phil.,  209  W.  4Sth  St., 
N.  Y.  City.  (See  Adv.) 

Federal  Electric  Sign  Co.,  8700 
S.     State     St.,     Chicago,  111. 

Flexlume  Sign  Co.,  1439  Niag- 
ara St.,  Buffalo,  N.  Y. 

Fricker,  Frederick,  428  11th Ave.,  N.  Y.  City. 
Greenwood  Advertising  Co., 

Knoxville,  Tenn. 
Haller  Consolidated  Co.,  213  W. 
Austin  Ave.,  Chicago,  111. 

Hochner — See  Novelty  Electric 
Sign  Co. 

K-H  Sign  Mfg.  Co.,  350  Fer- 
nando St,  Pittsburgh,  Pa. 

Kazoo  Ray — See  American  Slg» 
Co. 

Langever  Service,  J.  J.,  288  W. 
11th  St.,  Fort  Worth,  Tex. 

Little    &    Sons,     E.     N.,  257 
Broadway,  N.  Y.  City. 

Martin,  P.  J.,   302  W.   62d  St, N.  Y.  City. 
Marx  Sign  Works,  Zero,  126  N. 

Peoria  St.,  Chicago,  111. 
Matennls    Sign   Co.,    E.  Proid- dence,  R.  I. 
Menkes    Electric    Co.,    J.,  863 
Broadway,  N.  Y.  City. 

Moise-Klinker   Co..    San  Fran- 
cisco, Cal. 

Munn    Electric    Co.,  Amarillo, 
Tex. 

Newman  Mfg.  Co.,  416-418  Elm 
St.,  Cincinnati,  Ohio. 

Norden  Elect,  Sign  Co.,  112  E. 
125th  St.,  N.  Y.  City. 

SIGNS,  Enameled 

American  Sign  Co.,  Willard  & 
Cooley  St.,  Kalamazoo,  Mich. 

Atlas  Electric  Sign  Corp.,  510 
W.  45th  St.,  N.  Y.  City. 

McClain,  Wm.  H.,  1445  So.  State 
St.,  Chicago,  111.  (See  Adv.) 

Ingram-Richardson  Mfg.  Ce., Beaver  Falls,  Pa. 

K-H  Sign  Mfg.  Co.,  530  Fer- nando St.,  Pittsburgh,  Pa. 
Manhattan  Dial  Mfg.  Co.,  38-42 Lexington  Ave.,  Brooklyn, 

N.  Y. 

SIGNS,  IUuminated 
Program 

Advance  Sign  Co.,  567  W.  Har- rison  St.,  Chicago,  111. 
American  Sign  Co.,  Willard  & 

Cooley  Sts.,  Kalamazoo.  Mich. 
Atlas  Electric  Sign  Corp.,  510 

W.  45th  St.,  N.  Y.  City. 
Federal  Electric  Sign  Co.,  8700 

S.  State  St.,  Chicago.  111. 
Plowman  Co.,  Frank  E.,  400  N. 
Mich.  Ave.,  Chicago.  "GI«- Letr."  (See  Adv.) 

SIGNS,  Exit 
(See  Lights.  Exit) 
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Flexlume  Sign  Co.,  1439  Niag- 
ara St.,  Buffa-'o,  N.  Y. Haller  Consolidated  Co.,  213  W. 

Austin  Ave.,  Chicago,  111. 
K-H  Sign  Mfg.  Co.,  530  Fer- 

nando St.,  Pittsburgh,  Pa. 
Major  Equipment  Co.,  2518  Cnl- 

lum  Ave..  Chicago,  111. 
Newman  Mfg.  Co.,  416-418  Elm 

St.,  Cincinnati,  Ohio. 
Nu-Flex  Mfg.  Co..  160  N.  Fifth Ave.,  Chicago.  111. 
Pettes  &  Randall,  150  Xnssnu 

St.,  IV.  Y.  City.    (See  Adv.) 
Standard  Slide  Corp.,  209  W. 

48th  St.,  N.  Y.  City. 
Universal  Electric  Stage  Light- 

ing Co.,  321  W.  50th  St.,  X.  Y. 
City.    (See  Adv.) 

SIGNS,  Wire  Roof 

Advance  Sign  Co.,  567  TV.  Har- 
rison St.,  Chicago,  111. 

American  Sign  Co.,  Willard  & 
Cooley  Sts.,  Kalamazoo,  Mich. 

Century  Mfg.  Co.,  Flizabeth- 
town,  Pa. 

Newman  Mfg.  Co.,  416-418  Elm 
St.,  Cincinnati,  Ohio. 

SLIDE  CASES 

SIGNS,  Wire 

Barnum  Iron  &  "Wire  Works E.  T.,  Detroit,  Mich. 

SLIDE  MAKING  SETS 

Erker  Bros.  Optical  Co.,  608 
Olive  St.,  St.  Louis,  Mo.  (See Adv.) 

Radio  Mat  Slide  Co.,  N.  Y.  City. 
(See  Adv.) 

Standard  Slide  Co.,  209  W.  48th 
St.,  N.  Y".  City.    (See  Adv.) 

SLIDES,  Motion  Picture 

American  Slide  Co.,  44  Columbia 
Bldg.,  Columbus,  Ohio. 

Cardinell  -  Vincent      Co.,  San Francisco,  Cal. 
Catty  Slide  Co.,  Pittsburgh,  Pa. 
Commercial  Slide  &  Film  Co., 

211  W.  48th  St.,  N.  Y.  City. 
Economy  Slide  Co.,  213  W.  48th 

St.,  N.  Y.  City. 
Erker    Bros.    Optical    Co.,  008 

Olive  St.,  St.  Louis,  Bio. 
Excelsior   Illustrating   Co.,  213 

Sixth  Ave.,  N.  Y.  City.  (See Adv.) 
Felder,  M.  C,  1540  Broadway, W.  Y.  City. 
Greater  New  York  Slide  Co.. 

213  W.  48th  St.,  N.  Y.  City. 
Heady,  Joseph  T.,  208  W.  Madi- 

son Ave.,  Chicago,  111. 
Kansas  City  Slide  Co.,  1015 

Central  St..  Kansas  City,  Mo. 
Mcintosh  Stereopticon  Co.,  30 E.  Randolph  St.,  Chicago,  111. 
Milwaukee  Slide  Co.,  414  Al- 
hambra  Theatre  Bldg.,  Mil- waukee, Wis. 

Monogram  Slide  Co.,  704  Film 
Exchange  Bldg.,  Minneapolis, Minn. 

Moore,  Hubble  &  Co.,  Masonic 
Temple  Bldg..  Chicago.  III. Nelson  Motion  Picture  Studios, 
H.  N.,  Film  Bldg.,  Detroit, Mich. 

Newton,  C.  I.,  305  W.  15th  St., N.  Y.  City.  (See  Adv.). 
Niagara  Slide  Co.,  Lockport N.  Y. 
North  American  Slide  Co.,  122 N    13th  St..  Philadelphia.  Pa. Perfection  Slide  &  Picture  Corp., 79  Fifth  Ave.,  N.  Y.  City.  (See Adv.) 
Quality  Slide  &  Photo  Makers, 6  E.  Lake  St.,  Chicago,  111. 
Radio-Mat-Slide  Co.,  121  W.  42d St.,  N.  Y.  City.    (See  Adv.) 
Sam  Leon,  207  W.  48th  St.,  N  Y City. 
Standard    Slide    Corp.,    209  W. 48th  St.,  N.  Y.  Citv. 
Superior  Slide  Co.,  812  Prospect Ave..  Cleveland,  Ohio. 
Uroy   Slide   &   Sign   Co.,  Troy, Ohio. 
Victor  Animatograph  Co.,  Da- 

venport, Iowa.  "Viopticon." 
X-L  Slide  Co.,  Film  Exchange is  lag.,  Minneapolis,  Minn. Williams,  Brown  &  Earle,  918 Chestnut  St.,  Philadelphia,  Pa. 

SLIDES,  Moving 
Perfection  Slide  &  Picture  Corp., 5th  Ave.,  N.  Y.  City.  (See 

Erker  Bros.  Optica]  Co.,  C08 
Olive  St.,  St.  Louis,  Mo.  (See Adv.) 

Sharlow  Bros.,  442  \V.  42nd  St., 
N.  Y.  City.    (See  Adv.) 

Standard  Slide  Corp.,  209  W. 
48th  St.,  N.  Y,  City.  (See  Adv.) 

SLIDE  INK 

Erker  Bros.  Optical  Co.,  608 
Olive  St.,  St.  Louis,  Mo.  (See Adv.) 

Golden  Co..   1913   Harrison  St., 
Chicago,   111.  "Golden." 

Stafford,  S.  S.  Co.,  N.  Y.  City. 
"Slidene." 

Standard    Slide    Corp.,    209  W. 
48th  St.,  N.  Y.  City.  (See  Adv.) 

SLIDE  PENCILS 

Blaisdell  Pencil  Co.,  Philadel- 
phia, Pa. 

SLOT  MACHINES 

(See  Machines,  Automatic  Vend- 
ing) 

SMOKE  MASKS 

(See  Gas  Masks) 

SOAPS,  Liquid 

Antiseptol  Liquid  Soap  Co.,  564 
W.  Randolph  St.,  Chicago,  111. 

Baums  Castorine  Co.,  Rome, 
N.  Y. 

Danforth  Soap  Co.,  200  Brad- ford St.,  Brooklyn,  N.  Y. 
Devillers  Soap  Co.,  95  Cliff  St., 

N.  Y.  City. 
Dolge  Co.,  C.  B.,  Westport, 

Conn. 
Frank  Disinfecting  Co.,  P.  M., 

534  TV.  5Sth  St.,  N.  Y.  City. 
Garnet  Co.,  Geo.  H.,  Allentown, 

Pa. 
Harral  Soap  Co.,  136  Havemeyer 

St.,  Brooklyn,  N.  Y. 
Heaney  Mfg.  Co.,  164  State  St., 

Boston,  Mass. 
International  Metal  Polish  Co.. 

Inc.,  Indianapolis,  Ind. 
Kleanall   Mfg.    Co.,    2410  First 

Ave.,  N.  Y.  City. 
Masury,  Young  &  Co.,  198  Mill 

St.,  Boston,  Mass. 
Oxvozon    Disinfecting   Co.,  408 
W.  13th  St.,  N.  Y.  City. 

Rochester  Germicide  Co.,  Inc., 
Rochester,  N.  Y. 

Sanitas  Co.,  Inc.,   33  Keap  St. 
Brooklyn,  N.  Y. 

Saponol     Chemical     Co.,  191f 
Park  Ave.,  N.  Y.  City. 

Van  Tilburg  Oil  Co.,  2424  Uni- 
versity Ave.,  S.  E.,  Minneap- olis, Minn. 

Watrous    Co.,     14    E.  Jackson 
Blvd.,  Chicago,  111. 

West  Disinfecting  Co.,  411  5tt 
Ave.,  N.  Y.  City. 

SOLVENTS,  Lamp  Dip 

Hewes  Laboratories,  No.  13th  &' Berry  Sts.,  Brooklyn,  N.  Y. 

SOUND  DEADENERS 

Cabot,  Samuel,  Boston,  Mass. 
Union  Fibre  Co.,  Winona,  Minn 
Union    Acoustical    Co.,  Wain- 

wright  Bldg.,  St.  Louis,  Mo. 

SOUVENIRS,  Advertising 
Novelty 

(See  Novelties,  Exploitation  and Advertising) 

SPLICERS,  Film 

(See  Machines,  Film  Splicing) 

SPRAYS  AND  DIS- 
INFECTANTS 

(See  Disinfectants  and  Sprays) 

SPRINGS,  Door 

(See  Checks,  Door) 

Are  You 

One 

of  the  Thousands 

Who  Use 

RADIO-MATS  DAILY 

for  Exploitation 

Catch  Lines 

Stunts 

Press  Praise 

Policies 

Personalities 

for  Better  Service 

ask  your  Dealer 

Radio  Mat  Slide  Co.,  Inc. 

New  York  City 

RadiO -y  -Mat PATENTED  i* 

TALK  frosa  your  ccrcczi 

WITH  your  quiclily 

TYPEWRITTEN  MESSAGED. 

50  RADIO-MATS 

WHITE,  AMBER  or  GIZEN. 

Accept  no  substitute. 

i  the  Stationery  of  the  Screen 

PHEBUS  PROJECTORS 
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STAMPS,  Time 
Automatic  Time  Stamp  Co.,  160 

Congress  St.,  Boston,  Mass. 
Calculagraph  Co.,  30  Church  St., 

N.  Y.  City. 
Cosmo — See  Joslin  Mfg.  Co. 
Eclipse — See  Joslin  Mfg.  Co. 
Follett  Time  Recording  Co.,  9- 

11  W.  Broadway,  N.  Y.  City. 
Joslin  Mfg.  Co.,  A.  D.,  223-25  W. 

Erie  St.,  Chicago,  111.  "Cos- 
mos," "Eclipse." 

Pettes  &  Randall,  150  Nassau 
St.,  N.  Y.  City.     (See  Adv.) 

Hastens,  Henry,  419%  W.  27th 
St.,  N.  Y.  City. 

STAGE  EFFECTS 

Brenkert  Light  Projection  Co., 
Cortland  Ave.,  Detroit,  Mich. 

Major  Equipment  Co.,  2519  Cul- lom  Ave.,  Chicago,  111. Adv.) 
Sheck  &  Co.,  O.,  Metropolitan 

Theatre,  Cleveland,  Ohio. 
Universal  Elect.  Stage  Lighting 

Co.,  321  W.  5©th  St.,  N.  Y.  City. 
(See  Adv.) 

STATEMENTS,  Box  Office 
Erker  Bros.  Optical  Co.,  608 

Olive  St„  St.  Louis,  Mo.  (See Adv.) 

STATUARY,  Ornamental 
Bronze 

Bonnard  Bronze  Co.,  Henry,  Mt 
Vernon,  N.  Y. 

Bureau  Bros.,  23d  &  West- moreland Sts.,  Philadelphia, Pa. 
Church  Art  "Works  Co.,  523 S.  Seventh  Ave.,  Mt.  Vernon, 

N.  Y. 
De  Rome,  Louis,  San  Fran- cisco, Cal. 
Detroit  Mausoleum  Equipment 
Works,  Detroit,  Mich. 

Gorham  Co.,  Fifth  Ave.  &  36th 
St.,  N.  Y.  City. 

Tiffany  Studios,  Madison  Ave. 
&  45th  St..  N.  Y.  City. 

STAIR  TREADS 
Asbestolith  Mfg.  Co.,  1  Madison 

Av„  N.  Y.  City.    (See  Adv.) 
Rnsselloid  Co.,  Harrisfcurg,  Pa., 

"Keystone."    (See  Adv.) 

STICKERS,  Poster 

Hennegan     Co.,     The,  311-321 Genesee,  Cincinnati,  Ohio. 

STUDIOS,  Motion  Picture 
CALIFORNIA 

American  Film  Co.,  Santa  Bar- bara. 
Astra     Film     Corp.,  Verdugo 

Road,  Glendale. 
Ballioa  Studios.  Long  Beach. 
Balshofer  Studios,  1329  Gordon 

St.,  Los  Angeles. 
Bernstein  Studios,  753  So.  Boyle 

St.,  Los  Angeles. 
Berwilla  Film  Corp.,  5821  Santa 

Monica  Blvd.,  Los  Angeles. 
Brentwood    Film    Corp.,  4811 

Fountain  Ave.,  Los  Angeles. 
Bronx  Studios,  1745  Allesandro 

St.,  Los  Angeles. 
Robert   Brunton    Studios,  Inc., 

5341  Melrose   Ave.,   Los  An- 
Koles. 

Button  Films,  Inc.,  6050  Sunset 
Blvd.,  Los  Angeles. 

Cer:ury  Film  Corp.,  6126  Sunset 
Hlvd.,  Los  Angeles. 

Charles  Chaplin  Studio,  1420  La- Brea  Ave.,  Hollywood. 
Chester  Comedies,  Inc.,  1720  N. 

Soto  St.,  Los  Angeles. 
Christie  Film  Co.,  6101  Sunset 

Blvd.,  Hollywood. 
Comique    Film    Corp.  (Roscoe 
Arbuckle),  Culver  City. 

David  Horsley  Studios,  1919  So. 
Ma'n  St.,  Los  Angeles. 

Dour'  >s    Fairbanks    Co.,  5320 Melrose  Ave.,  Hollywood. 
Francis  Ford  S'  -dios,  6040  Sun- set Blvd.,  Hollywood. 
Famous    Players-Lasky  Corp., 1520  Vine  St.,  Hollywood. 
Garson  Studios,  1845  Allesandro 

St.,  Los  Angeles. 
Goldwyn    Film    Corp.  Studios, 

Culver  City. 

Haworth  Pictures  Corp.,  4500 
Sunset  Blvd.,  Hollywood. 

Herman  Film  Corp.,  2436  Wil- shire  Blvd.,  Santa  Monica. 
Historical  Film  Corp.  of  Am- 

erica, Burbank. 
Hollywood  Studios,  Inc.,  6642 
Santa  Monica  Blvd.,  Holly- wood. 

Henry  Lehrman  Studios,  Culver City. 

J.  D.  Hampton  Prod.,  Sunset 
and  LaBrea  Blvds.,  Holly- 
wood. 

Jasper  Studios,  6642  Santa  Mon- ica Blvd.,  Hollywood. 
Katherine  MacDonald  Studios, 

904  Girard  St.,  Los  Angeles. 
L  J.  Gasnier  Prod.,  Verdugo 

Road,  Glendale. 
Louis  B.  Mayer  Studios,  3800 

Mission  Road,  Los  Angeles. 
Lois  Weber  Productions,  4634 

Santa  Monica  Blvd.,  Los  An- 
Mack  Sennett,  1712  Allesandro, 

Los  Angeles. 
Master  Films,  Inc.,  Culver  City. 
Metro  Pictures  Corp.,  6300  Ro- 
mayne,  Hollywood. 

Morosco  Studios,  201  N.  Occi- dental Blvd.,  Los  Angeles. 
National  Film  Corp.  of  America, 

1116  Lodi  St.,  Hollywood. 
Rolin  Film  Co..  Culver  City. 
Romayne  Studio,  Washington 

Blvd.,  Culver  City. 
Special  Pictures  Corp.  Studios, 
Thomas  H.  Ince  Studios,  Inc., 

Culver  City. 
Triangle  Film  Corp.,  405  Currier 

Long  Beach. 
United  Studios,  Hollywood. 
Universal  Film  Mfg.  Co.,  Uni- versal City. 
Vitagraph  Co.,  1708  Talmadge 

St.,  Hollywood. 
W.  H.  Selig  Pictures,  3800  Mis- sion Road,  Los  Angeles. 
Warner  Bros.,  1919  So.  Main  St., 

Los  Angeles, 

geles. William  Fox  Film  Corp.,  1417  X 
Western  Ave.,  Hollywood. 

William   Fox  Studio  (Ranch), 
2450  Teviot,  Los  Angeles. 

Wm.  S.  Hart  Studio,  1215  Bates 
St.,  Los  Angeles. 

Willis    &    Inglis   Studios,  1425 
Fleming  St.,  Los  Angeles. 

NEW  YORK  CITY 
Adolf   Phtllpp    Film   Corp.,  11 East  14th  St. 
Bacon-Backer,    230    West  38th 

St. 
Biograph,  807  East  175th  St. 
Columbia-Metro,  3  West  61st  St. 
Crystal,    430   Claremont  Park- way. 

Edison,  Decatur  Ave.  &  Oliver 
PI. 

Estee's,  361  West  125th  St. 
Famous  Players,  130  West  56th 

St. 
Fifty-fourth  St.,  517  West  54th 

St. 
Fllmart,  69  West  90th  St. 
Fox,  West  55th  St. 
International,    127th   &  Second Ave. 

Norma  Talmadge,  318  East  48th St. 

Oliver,  308  East  48th  St. 
Pathe,  134th  St.  &  Park  Ave. 
Schaeffer,    C.    N.,    1680  Briggs Ave. 
Staulcnp  Cinema  Service  Inc., 
3  W.  61st  St.,  N.  Y.  City. 
(See  Adv.) 

Tec-Art  Studios,  Inc.,  318  E. 48  th  St. 
Tilford   Cinema   Corp.,    332  W. 

44th  St.,  N.  Y.  City. 
Victor,  645  West  43rd  St. 
Brooklyn  and  Long  Island 

J.  Stuart  Blackton,  423  Classon 
Ave.,  Brooklyn,  N.  Y. 

Famous    Players,   Long  Island 
City,  N.  Y. Frohman     Amuse.     Corp.,  140 
Amity  St.,  Flushing,  L.  L 

Mirror,  Glendale,  L.  I. 
Hal    Benedict,    College  Point, 

Flushing,  L.  I. 
Vitagraph,  E.,  15th  St.  Sc.  Locust Ave. 

NEW  YORK  STATE 
Beaver,    Dongan    Hills,  Staten 

Island,  N.  Y. 

A  H  Fisher,  New  Rochelle,  N. Y. 
Griffith,  D.   W.,  Orienta  Point, Mamaroneck,  N.  Y. 
Plimpton,    965    Yonkers  Ave., 

East  Yonkers,  N.  Y. 
Reliance,    537    Riverside  Ave., 

Kingsbridge,    near  Yonkers, N.  Y.  C. 
Unexcelled,  120  School  St., 

Yonkers,  N.  Y. 
NEW  JERSEY 

Charter  Film    (BenJ.  Chapin), 
Ridgefield  Park,  N.  J. 

Eclair-Fox,  Fort  Lee,  N.  J. 
Ideal,  Hudson  Heights,  N.  J. 
Kalem,  Cliffside,  N.  J. 
Lincoln,  Grantwood,  N.  J. 
Paragon  (Chautard),  Fort  Lee, N.  J. 

Pathe-Astra,    1    Congress  St., 
Jersey  City,  N.  J. 

Peerless,  Fort  Lee,  N.  J. 
Solax,  Fort  Lee,  N.  J. 
(Tniversal-Selznick,  Leonia,  N.  J. 

STUDIO  ENGINEERS 
E.  J.  Electric  Installation  Co., 

221  W.  33d  St.,  N.  Y.  City. 
Cinema  Sales  Co.,  4538-40  Hol- 

lywood Blvd.,  Hollywood,  Cal. 

STUDIO  LAMPS 
(See  Lights,  Studio  and  Lamps, 

Arc) 

STORAGE,  Film 
(With  Public  Projection  Rooms, 
Cutting  and  Editing  Rooms) 

Film  Storage  &  Forwarding  Co., 
37  W.  39th  St.,  N.  Y.  City. 

Miles,   Joseph   It..    130  W.  46th 
St.,    N.    Y.    City.  "Lloyd*." (See  Adv.) 

"Lloyds"— See  Miles,  Joseph,  R, 
Porter,  B.  F.,  729  7th  Ave.,  N. Y.  City. 

Simplex  Studios,  220  W.  42d  St., N.  Y.  City.    (See  Adv.) 

SPRINKLERS,  Automatic Fire 

Automatic  Sprinkler  Co.,  123 
William  St,  N.  Y.  City. 

Barnes  Construction  Co.,  Osh- kosh,  Wis. 
Esty  Sprinkler  Co.,  Laconla, N  H. 
Foamite  Firefoam  Co.,  151  Fifth 

Ave.,  N.  Y  City. 
General  Fire  Extinguisher  Co., 

Providence,  R.  I.  "Grinnell." Grinnell — See  General  Fire  Ex- tinguisher Co. 
International  Sprinkler  Co.,  123 

William  St.,  N.  Y.  City. 
Merchant  &  Evans  Co.,  2019 
Washington  Ave.,  Philadel- 

phia, Pa. Rockwood  Sprinkler  Co., 
Worcester,  Mass. 

STANDS,  Music 

Krauth  &  Benninghofen,  Ham- ilton, Ohio. 
Erker  Bros.  Optical  Co.,  60S 

Olive  St.,  St.  Louis,  Mo.  (See 
Adv.) 

Smith.  E.  J..  1960  E.  116th  St., 
Cleveland,  O.  "Liberty."  (See 
Adv.) 

STEREOPTICONS,  Auto- 
matic 

Perfection     Slide     &  Pictures 
Corp.,  79  5th  Ave.,  N.  Y.  City. 
"Perfectiscope."  (See  Adv.) 

Standard    Slide    Corp.,    209  W. 
47th  St.,  N.  Y.  City.  "Slide-O- Graf."  (See  Adv.) 

STEREOPTICONS 
Balopticon  —  See     Bausch  & 
Lomb  Optical  Co. 

Bausch  &  Lomb  Optical  Co.,  St. 
Paul  St.,  Rochester,  N.  Y. 

Beseler  Co.,  Chas.,  131  E.  23d 
St.,  N.  Y.  City. 

Brenkert  Light  Projection  Co., 
Detroit,  Mich.     (See  Adv.) 

Chicago  Transparency  Co.,  143 
N.  Dearborn  St.,  Chicago,  111. 

Erker    Bros.    Optical    Co.,  608 
Olive  St.,  St.  Louis,  Mo.  (See 
Adv.) 

Klneto  Machine  Co.,  329  Plym- outh St..  Chicago,  111. 
Mcintosh  Stereopticon  Co.,  80 

E.  Randolph  St.,  Chicago,  III. 

Mestrum,  Henry,  817  6th  Ave., 
St.,  N.  Y.  City.  "Klelne."  (See 

Adv.) 

Moore,  Hubble  &  Co.,  Masonic 
Temple  Bldg.,  Chicago,  I1L 

Newton,  Chas,  L,  331  W.  18th 
St.,  N.  Y.  City.    (See  Adv.) 

Perfection  Slide  &  Picture  Corp., 
79  5th  Ave.,  N.  Y.  City.  (See 

Adv.) 

Standard  SUde  Corp.,  200  W. 
48th  St.,  N.  Y.  City.  (See  Adv.) 

Universal  Elect.  Stage  Lighting 
Co.,  321  W.  50th  St.,  N.  Y.  City. 
( See  Adv.) 

Victor  Animatograph  Co.,  Da- 
venport, Iowa.  "Vloptlcon." Vlopticon — See  Victor  Animato- 

graph Co. Williams,  Brown  &  Earle,  918 
Chestnut  St.,  Philadelphia,  Pa. 

SWEEPING  COMPOUND 
West  Disinfecting  Co.,  411  5th 

Ave.,  N.  Y.  City.  "Sweep- 

ino." 

Rochester  Germicide  Co.,  Roch- 
ester. N.  Y. 

SWITCHBOARD  PARTS 
(See  Switchboards,  Theatre) 
SWITCHBOARDS, 

Portable 

Display  Stage  Lighting  Co.,  314 W.  44  th  St.,  N.  Y.  City. 

SWITCHBOARDS,  Theatre 
A  J.  Mfg.  Co.,  Seattle,  Wash. Adam  Electric  Co.,  Frank,  3650 
Windsor  PI.,  St.  Louis,  Mo. 

Baird  Co.,  C.  R,  24  E.  23d  St., N.  Y.  City. 
"Bulldog" — See  Mutual  Electric 

&  Machine  Co. 
Cleveland  Switchboard  Co.,  2025 

E.  70th  St.,  Cleveland,  Ohio. Crouse-Hinds     Co.,  Syracuse, 
N.  Y. 

Cutler-Hammer  Mfg.  Co.,  Mil- waukee, Wis. 
Dearborn  Elect.  Co.,  25  Kinzie 

St.,  Chicago,  111. 
Display  Stage  Lighting  Co.,  314 W.  44tb  St.,  N.  Y.  City. 
Drendell  Electrical  &  Mfg.  Co., 

169  Erie  St,  San  Francisco, 
Cal. Electric  Apparatus  Co.,  127  S. 
Green  St,  Chicago,  111. 

General  Electric  Co.,  Schenec- tady. N.  Y. 
Hub  Electric  Co.,  2219  W.  Grand 

Ave.,  Chicago,  111. 
Industrial  Controller  Co.,  Mil- waukee, Wis. 
Kliegl — See  Universal  Electri- cal Stage  Lighting  Co. 
Krantz  Mfg.  Co..  H.,  160  Sev- enth St.,  Brooklyn,  N.  Y. 
Major  Equipment  Co.,  2518  Cul- lom  Ave.,  Chicago,  111. 
Menkes  Electric  Co.,  853  Broad- way, N.  Y.  City. 
Metropolitan  Electric  Mfg.  Co., 

East  Ave.  &  14th  St.,  Long 
Island  City. 

Mutual  Electric  &  Machine  Co., Detroit,  Mich. 
New  York  Calcium  Light  Co., 

451  W.  53d  St.,  N.  Y.  City. 
Pringle  Electric  Mfg.  Co.,  1906 

N.  Sixth  St..  Philadelphia,  Pa. 
Safety  Rite  Electric  Products Co.,  56  Baldwin  Ave.,  Jersey 

City,  N.  J. Sterling  Switchboard  Co.,  537 
S.  Seventh  St.,  Camden,  N.  J. 

Trumbull  Electric  Mfg.  Co., 
Plainville,  Conn. 

United  Electric  Mfg.  Co.,  New 
Orleans,  La. 

Universal  Electric  Stage  Light- 
ing Co.,  321  W.  50th  St.,  N.  Y. 

City.    "Kliegl."    (See  Adv.) Walker  Electric  Co..  2336  Noble 
St..  Philadelphia,  Pa. 

Westinjrhouse  Electric  &  Mfg. 
Co-  E.  Pittsburgh,  Pa.  (See 

Adv.) 

Wisconsin  Electrical  Mfg.  Co., 
453  E.  Water  St,  Milwaukee, Wis. 

Wurdack  Electric  Mfg.  Co., 
Wm..  21  S.  11th  St.,  St  Louis, 
Mo. 

SWITCHES,  Automatic Time 

A.    &    W.    Electric    Sign  Co., Cleveland,  Ohio. 
Anderson  Mfg.  Co.,  Albert  &  J. 

M.,  289  A  St.,  Boston.  Mass. Automatic    Electric    Mfg.  Co., 
Mankato,  Minn. 
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AUTOMATIC  STEREOPTICON 

DISPLAY  MACHINES 

Command  instant  attention  and  are  a  direct  source  of 

revenue  for  every  exhibitor 

The  Perfectiscope  automatically  projects  Motion  or  Regular  slide 
advertisements.    Scintillating,  chromotropic  Ads.  in  motion  as  for- 

cible as  a  powerful  animated  electric  sign. 

The  colored  electrical  moving  effects  are  produced  by  our  motion 
slide  which  the  Perfectiscope  operates  and  projects. 

For  Theatre  Lobby  or  Screen  Display 

Mechanically  Fool-Proof 

Noiseless  in  Operation 

If  you  want  to  advertise  your  coming  features  in  your  own  theatre 
lobby — if  your  merchant  friends  insist  on  advertising  their  wares  in 
your  theatre — and  if  you  would  like  to  accommodate  them  without 
jeopardizing  your  patronage  by  showing  advertising  slides  on  your 
screen  and  if  you  want  a  regular  weekly  income — see  a  demonstra- 

tion of  a  Perfectiscope  Projector. 

MODEL  S 

Displays  six  motion  or  reg- ular slides  in  sequence  on 
13  inch  screen. 
One  8x10  inch  transparency 

MODEL  C  The  sunburst  effect  shown  in  the  upper 

Model  C  vnth  daylight  attachment  displays  automati  Part  moves  and  changes  color, 
cally  in  sequence  13,  26  or  52  motion  or  regular  slides 
on  a  20-inch  screen.  Without  daylight  attachment 
projects  picture  up  to  15  feet. 
Sold  through  your  local  motion  picture  supply  dealer 
— if  he  has  not  installed  a  Perfectiscope — write  us. 

YOU  CAN  BUY  A  VERY  ATTRACTIVE  TICKET  BOOTH  DESIGNED 

FOR  "MODEL  C"  WITH  THE  SCREEN  DIRECTLY  OVER  THE  CASfflER'S  WINDOW 

Perfection  Slide  &  Pictures  Corporation 

New  York,  N.  Y. 79  Fifth  Avenue 
AGENTS  WANTED 
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Yovir  Dollars 

Can  only  be  insured  bv 

ACCURATE 

TICKETS 

The  latest  machinery  in  our  new  factory 
„     is  the  best  protection  for  your  box  office 

RoIl-^Machine  Folded — Reserved  Seat 
Tickets 

ELLIOTT  TICKET  CO. 

101-103  Varick  St.  1619-21  Sansom  St. 

NEW  YORK  and  PHILADELPHIA 

f$40 — TICKET  CHOPPERS— $40 
BRAND  NEW— STANDARD  MAKE— FOOLPROOF 

ACME  TICKET 

CHOPPERS 

White  Enamel  Top  and  Legs — 
Mahogany  Piano  Finish — Patented 
Key  and  Lock-Strong  Steel  chop- 

ping knives — Can't  be  injured  by 
passing    through    metal    discs,  etc. 

flj/jn  F.O.B.  New  York  City.  »  .A 
•Plv  Tor  a  Limited  Time  Only  $40 

PROJECTION  APPARATUS 

CO. 

41-45  Lafayette  St.,  New  York  City 

MOVING   PICTURE   STAGE  SETTINGS 

For  Presentations 

Stage  settings  composed  of  units  of  simple,  classic  design  a  back- 
ground decorative,  harmonious  and  unobtrusive  for  any  occasion. 

Adaptable  to  temper  and  tone  of  any  moving  picture  of  any  period, - 
suitable  to  any  sized  theatre, — ready  for  shipment,  REASONABLE. 

SUSAN  STUBBS  GLOVER, 
STUDIOS, 

CHICAGO,  ILL. 
THE  CALKINS 

66  EAST  22nd  STREET. 

Satisfactory  Service  Guaranteed 
Where   we   install    our  specialties 

Cleveland   Magneto    Watchman's  Clocks 
American   Watchman's   Time  Detectors 
Supervisory    Watchman's  Systems Electric     Time     System     (Master     Clock  and 
Secondary  Clocks) 

Auto-phone  Systems 
Interior  Telephone  Systems 
Portable   Watchman's  Clocks Automatic  Calling  Systems 
Employees'  Clocks Supplies    for    all    recording    clocks,  etc. 

Old  Systems  taken  in  exchange. 
PETTES    &    RANDALL  COMPANY 

150  NASSAU  STREET,  NEW  YORK,  N.  Y. 

A   Good  Picture  Is  Made   a  Better 

Picture  by  the  Aid  of  the 

"Thematic  Music  Cue  Sheet' 
(Patent  Applied  Tor) 

ASK  YOUR  FILM  EXCHANGE  FOR  IT 

Automatic  Electric  Time  Switch 
Co.,  Derby.  Conn. Betts  &  Betts  Corp.,  511  W.  42d 
St.,  N.  Y.  City.    (See  Adv.) 

Dorland,  Leslie  C,  Foughkeep- sie,  N.  Y. 
General   Electric  Co.,  Schenec- 

tady, N.  Y. Hansen     Mfg.     Co.,  Princeton, 
Ind.  "Simplex." Hartford  Time  Switch  Co.,  101 
Warren  St.,  N.  Y.  City. 

Kennedy-Webster    Co..    538  S. 
Clark  St.,  Chicago,  111.  "Com- 

monsense." 
Pettes     &     Randall     Co.,  150 

Nassau,  ST.  Y.  City.  (See  Adv.) 
Premier   Electric   >_u..   4U^2  Ka- venswood   Ave.,   Chicago,  111. "Martin." 
Reliance     Automatic  Lighting 

Co.,  Racine,  Wis. Russell  Mfg.   Co.,   South  Bend, 
Ind. 

Simplex — See  Hansen  Mfg.  Co. 
Sorensen.    P.,    18    Dunham  PI., 

Brooklyn,  N.  Y. 
South    Bend    Automatic  Clock 
Switch  Co.,  South  Bend,  Ind. 

Taunton-New    Bedford  Copper 
Co.,  Taunton.  Mass. 

Toledo    Electric    Co.,    116  St. 
Clair  St..  Toledo.  Ohio. 

Waldman.  P.  J.,  136  Liberty  St., 
N    Y.  City. 

SWITCHES,  Canopy 
Cutler-Hammer  Mfg.  Co.,  Mil- waukee, Wis. 
Knowles,  C.  S.,  118  Suffolk  St.. 

Chelsea,  Mass. 
Pass  &  Seymour,  Solvay,  N.  Y. 

SWITCHES,  Clock 
(See  Switches.  Automatic  Time) 
Adam   Electric  Co..  Frank,  904 

Pine  St.,  St.  Louis,  Mo.  (See 
Adv.) 

SYSTEMS,  Accounting 
Erfcer  Bros.  Optical  Co.,  008 

Olive   St.,  St.   Louis,  Mo. Exhibitors  Trade  Review, 
Broadway  &  42d  St.,  N.  Y. City. 

Shea-Smith  &  Co.,  322  Federal 
St.,  Chicago.  111. 

SYSTEMS,  Theatre Bookkeeping 

Exhibitors  Trade  Review, 
Broadway  &  42d  St.,  N.  Y. City. 

Green,  P.  A.,  52  Rumford  Ave.. 
Waltham,  Mass. 

TABLES,  Film  Joining 
Columbia  Metal  Box  Co..  226  E. 

144tb    St..   *\    ,-     "it  ■  . Projection  Apparatus  Co.,  41  La- layette  St..  N.  Y.  City.  (See 
Adv.) 

Sharlow  Bros.  Co.,  442  VV.  42nd 
St.,  N.  Y.  City.    (See  Adv.) 

TABLES,  Film  Rewinding 
Inspection  and  Cutting 

Columbia  Metal  Box  Co.,  226 
E.   144th  St.,   N.  Y.  City. 

Fulton  Go.,,  E.  E..  Chicago.  111. 
Projection  Apparatus  Co.,  41  La- fayette St.,  N.  Y.  City.  (See 

Adv.) 

Sharlow  Bros.  Co.,  442  W.  42nd 
St.,  N.  Y.  City.     (See  Adv.) 

Tooker,  L.  B.,  San  Francisco, 
Calif. 

TACKS,  Poster 
Solidhead  Tack  Co.,  37  Murray 

St.,  N.  Y.  City. 

TANK  ENAMEL,  Develop- 

ing 

"Probus" — See  Wolff  &  Dolan. 
Wolff  &  Dolan,  San  Francisco, 

Cal.  "Probus." 
TANKS,  Film  Developing 
Acme   Tank    Co.,    39  Cortlandt 

St.,  N.  Y.  City. 
Alberene  Stone  Co.,  223  E.  23rd 

St.,  N.  Y.  City. 
Corcoran,    A.    J.,    11    John  St., N.  Y.  City. 
German     American  Stoneware 

Works,   50   Church  St.,  N.  Y. City. 

Gouze,  Ferdinand,  784  Jersey 
Ave.,  Jersey  City,  N.  J. 

Hammann  Slate  Co.,  Bangor, 
Pa. 

Pacific  Tank  &  Pipe  Co., 
Equitable  Bank  Bldg.,  Los 
Angeles,  Cal. 

Stuart  &  Peterson  Co.,  Bur- 
lington, N.  J. 

TANKS,  Fire  Bucket 
Woodhouse  Mfg.  Co.,  35  War- ren St.,  N.  Y.  City. 

TAPE,  Gummed  Paper 
Dennison  Mfg.  Co.,  N.   Y.  City. 
Page  &  Co.,  Fred  M.,  100  Hud- son St.,  N.  Y.  City. 
Peters  Co.,  33  35th  St.,  Brook- 

lyn, N.  Y. Radio-Mat  Slide  Co.,  121  W. 
42d  St.,  I*.  Y.  City. 

Thomas  Stationery  Mfg.  Co., 
290  Broadway.  N.  Y.  City. 

TAX    RECORDS,  Admis- 

Green,  P.  A.,  52  Rumford  Ave., 
Waltham,  Mass. 

TELEPHONES,  Inter- communicating 

Automatic  Electric  Co.,  Chi- 

cago, 111.  "Pax." 
Central  Telephone  &  Electric 

Co.,  310  N.  11th  St.,  St.  Louis. Mo. 
Couch  Co.,  S.  H,  Norfolk Downs,  Mass. 
De  Veau  Tel.  Mfg.  Co.,  23  Mur- 

ray St.,  N.  Y.  City. Dictaphone  Products  Corp.,  1819 
Broadway,  N.  Y.  City. 

General  Electric  Co.,  Schenec- 
tady, N.  Y. 

Partrick  &  Williams  Co.,  51  N. 
Seventh  St.,  Philadelphia,  Pa. "Pax" — See  Automatic  Electric 

Co. Pettes  &  Randall  Co.,  150  Nas- sau St.,  IV.  Y.  City.  (See  Adv.) 
Stromberg  Carlson  Co.,  Roch- ester, N.  Y. 
Western  Electric  Co.,  195  Broad- 

way, N.  Y.  City. 
TERRA  COTTA, 

Architectural 
American  Terra  Cotta  &  Cera- mic Co.,  2010  Peoples  Gas Bids..  Chicago,  111. 
Atlantic  Terra  Cotta  Co.,  350 

Madison  Ave.,  N.  Y.  City. 
Luck  ±erra  Cotta  &  Tile  Co., 

Corning,  N.  Y. 
C.ark  &  Sons,  N.  116  Natoma 

St.,  San  Francisco,  Cal. 
Conkling-Armstrong  Terra  Cot- 

ta Co.,  (Nicetown),  Philadel- 
phia, Pa. Denny-Renton  Clay  &  Coal  Co., 

1007  Hoge  Bldg.,  Seattle, Wash. 
Denver  Terra  Cotta  Co.,  W.  1st 

Ave.  &  Umatilla  St.,  Denver. Col. 
Duffy  Co.,  J.  P.,  Park  Ave.  St l3sth  St.,  N.  Y.  City. 
Federal  Terra  Cotta  Co.,  Ill 

Lroadway,  N.  Y.  City. 
Gu  oway  Terra  Cotta  Co.,  3210 

Walnut  St.,  Philadelphia,  Pa. 
G  adding,  McBean  &  Co.,  Ri- a  to  Bidg.  San  Francisco,  Cal. 
1  mlianapolis  Terra  Cotta  Co., 

Indianapolis,  Ind. 
Kansas  City-Terra  Cotta  & 

Faience  Co.,  19th  &  Manches- ter Aves.,  Kansas  City,  Mo. 
Ketcham,  O.  W.,  24  S.  Seventh 

St.,  Philadelphia,  Pa. 
Maryland  Terra  Cotta  Co.,  North 

Ave.  &  Oak  St.,  Baltimore, Md. 
Midland  Terra  Cotta  Co..  Lum- ber Exchange  Bldg.,  Chicago, 111. 
New  Jersey  Terra  Cotta  Co., 

Singer  Bldg.,  N.  Y.  City. 
New  York  Architectural  Terra 

Cotta  Co.,  401  Vernon  Ave., 
Long  Island  City,  N.  Y. 

Northern  Clay  Co.,  Auburn, Wash. 
Northwestern  Terra  Cotta  Co., 

2525  Clybourn  Ave.,  Chicago, 111. 
Pursell-Grand  Co.,  414  Walnut 

St.,  Cincinnati,  Ohio. 
South  Amboy  Terra  Cotta  Co., 

South  Amboy,  N.  J. 
St.  Louis  Terra  Cotta  Co.,  5801 

Manchester    Ave.,    St.  Louis, Mo. 
Washington  Brick  &  Lime  Mfg. 

Co.,  Washington  St.  &  Pacific 
Ave.,  Spokane,  Wash. Western  Terra  Cotta  Co., 
Franklin  Ave.  &  M.  P.  Ry., 
Kansas  City,  Kan. 

Winkle  Terra  Cotta  Co.,  Cen- 
tury Bldg.,  St.  Louis.  Mo. 
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When  You  Use  Globe  Tickets 

Globe  Tickets  are  the  only  tickets  that  keep  an  automatic 
record  inventory  of  your  stock.  The  Inventory  Number  tells 
you  exactly  how  many  tickets  you  have,  an  when  to  order 
more. 

V^e  manufacture  all  kinds  of  roll  and  machine  tickets, 
also  admission  tickets  in  books.  If  it  is  a  ticket  we  make  it. 

Write  for  samples  and  estimate. 

GLOBE  TICKET  COMPANY 
PHILADELPHIA — NEW  YORK— LOS  ANGELES 

You  benefit  by  forty  years  experience 

TESTING  GAUGES,  Film 
Perforation 

Bell  &  Howell  Co.,  1801  Larch- 
mont  Ave.,  Chicago,  111. 

THEATRE  AGENTS 
(See  Brokers,  Theatre) 
THEATRE  BROKERS 
(See  Agents,  Theatre) 

TICKET  BOOTHS 
(See  Booths,  Ticket) 

TICKET  CHOPPERS 
Brewster    &    Co.,    Long  Island 

City,  N.  Y. 
Caille  Bros.,  1300   Second  Ave., 

Detroit,  Mich.  (See  Adv.) 
Erker    Urus.,    uoticul    Co.,  608 

Olive  St.,  St.  Louis,  Mo.  (See Adv.) 
Ingersoll-Rand  Co.,  11  Broad- 

way, N.  Y.  City. 
Langslow  Co.,  H.  R.,  232  Jay 

St.,  Rochester,  N.  Y. 
Menger,  King  &  Weinstein,  306 
W.  42d  St.,  N.  Y.  City.  (See Adv.) 

Newman  Mfg.  Co.,  416-418  Elm 
St.,  Cincinnati,  Ohio. 

Projection    Apparatus    Co.,  41 
Lafayette     St.,    N.    Y.  City. 
(Se«  Adv.) 

Schaffer,  S.  E.,  &  Co.,  24-26  E. 
Eighth     St.,     Chicago,  111. 
"Badger." Swaab  &   Son,   Lewis   M.,  1327 
Vine     St.,    Philadelphia,  Pa. 
(See  Adv.) 

Wisconsin  Theatre  Supply  Co., 
174    Second    St.,  Milwaukee, "Wis. 

TICKET  HOLDERS 
Arcus  Ticket  Co.,  352  N.  Ash- 

land Ave.,  Chcinco,  111. 
Erker  Bros.  Optical  Co.,  BOS 

Olive  St.,  St.  Louis,  Mo.  (See Adv.) 

Fulco — See  Fulton,  E.  E. Fulton  Co.,  E.   E.   3208  Carroll 
Ave.,  Chicago,  111.  "Falso." Globe  Ticket  Co.,  112  N.  12th  St., 
Philadelphia,  Pa.  (See  Adv.) 

Leland     Theatre     Supply  Co., 
97  State  St.,  Montpelier.  Vt. 

Standard    Ticket    Co.,    150  W. 
10th  St.,  N.  Y.  City. 

Williams,  Brown  &  Earle,  918 
Chestnut  St.,  Philadelphia, Pa. 

TICKETS,  Admission 
Reserved   Seat,  Coupon, 
Roll  and  Machine 

Ansell  Ticket  Co., "  154-166  E. Erie  St.,  Chicago. 
Arciis  Ticket  Co..  352  N.  Ash- 

land Ave.,  Chicago,  III. 
Elliott  Ticket  Co.,  1619  San- 
some  St.,  Philadelphia,  Pa. 

Empire  Ticket  Co.,  16  Beach  St., 
Boston,  Mass. 

Erker  Bros..  Optical  Co.,  608 
Olive  St..  St.  Louis.  Mo. 

Fulco — Rpp  Pulton  Cn 
Globe  Ticket  Co..  112  N.  12th 

St.,  Philadelphia,  Pa.  (See Adv.) 
International  Ticket  Co.,  50 

Grafton  Ave.,  Newark,  N.  J. 

Keystone  Ticket  Co.,  Shamokin, Pa. 
National  Ticket  Co.,  Shamokin, Pa. 
Poole  Bros.,  85  W.  Harrison  St., 

Chicago,  111. 
Rand,     McNally     Co.,     536  S. 

Clark  St.,  Chicago,  III. 
Rees    Ticket    Co.,    406    S.  10th 

St.,  Omaha,  Neb. 
Shoener,  J.  T.,  Shamokin.  Pa. 
Swaab,   Lewis   M.  «&    Son,  132T 

Vine     St.,     Philadelphia.  Pa. 
(See  Adv.) 

Triangle   Ticket  Co..   Jasper  & 
Westmoreland  Sts.,  Philadel- 

phia, Pa. Trimount  Press,  113-121  Albany 
St.,  Boston,  Mass.  (See  Adv.) 

World  Ticket  &  Supply  Co.,  1600 
Broadway,   N.  Y.   City.  (See Adv.) 

Weldon,  Williams  &  Lick,  Ft. 
Smith,  Ark. 

TIME  KEEPING 

EQUIPMENT 
Stromberg  Electric  Co.,  830 
McKinlock  Bldg.,  Chicaero,  111. 

Pettes  &  Randall,  150  Nassau 
St.,  N.  Y.  City.    (See  Adv.) 

TINS,  Film,  Shipping, 

Packing,  Vault  and  Waste 

American  Can  Co.,  N.  Y.  City. 
Continental    Can    Co.,    616  W. 

43d  St.,  N.  Y.  City. 
DeVry  Corp.,  1250  Marianna  St., 

Chicago,  111.  "Humidor." Exhibitors  Supply  Co.,  Mailers 
Bldg.,  Chicago,  111. 

Fulco — See  Fulton  Co. 
Fulton  Co.,  E.  E.,  3298  Carroll 

Ave..  Chicago,  111.  "Fulco." Globe  Machine  &  Stamping  Co., 
1250  W.   76th   St.,  Cleveland, Ohio. 

Gueder,  Paeschke  &  Frey  Co., 
Milwaukee,  Wis. 

Humidor — See  DeVry  Corp. 
Le  Comte  &  Co..  174  Seventh 

St.,  Brooklyn,  N.  Y. 
Manufacturers'  Can  Co.,  New- 

ark, N.  J.  •  ' Niess  -  Waner  Co.,  Blackstone 
Bldg.,  Pittsburgh,  Pa. 

Perfection  Reel  &  Can  Co..  807 
W.  Lake  St.,  Chicago.  111. 

Russakov  Can  Co.,  940  W.  Chi- 
cago Ave.,  Chicago,  111.  (See 

Sharlovr  Bros.  Co..  442  W.  42d 
St.,  N.  Y.  City.    (See  Adv.) 

TITLE  MAKERS,  Motion 
Picture 

(See  Titles.  Film) 

TITLE  STANDS.  Camera 

Bell  &  Howell  Co.,  1801  Larch- mont  Ave.,  Chicago,  111. 

TITLERS,  Motion  Picture 
(See  Titles,  Film) 

BHODg  CAILLE 
TICKET 

CHOPPERS 
BEAR  THIS  TRADE  MARK 

AMI 
MFG  SV 

The  CAILLE  BROS. CO. 
DETROIT,  MICH.,  U.S. A . 

Size  45x12x12  inches. 

Choppers    That  Chop 
The  CAILLE  Security  Ticket 

Chopper  actually  tears  the  tick- ets into  shreds,  removing  all 
possibility  of  again  smoothing  or 
ironing  them  out  to  be  used  a 
second  time. 

The  cutting  knives  and  me- chanism are  so  constructed  that 
coins  or  metal  checks  will  pass 
right  through  without  injury  to 
the  machine. 

Chopper  is  also  equipped  with 
agitator  to  force  strips  of  tick- ets down  onto  the  cutting 
knives. 

In  lower  compartment,  under 
lock,  is  large  metal  box  to  retain 
the  cuttings. 
The  choppers  are  supplied  in  birch, 

mahogany  or  on  special  request  in  any 
other  finish  desired.  Top  and  feet  are 
of  white  porcelain  enamel.  We  also 
manufacture  electric  ticket  choppers  and 
ticket  boxes.  Be  sure  that  it  is  a 
CAILLE. 

If  your  supplier  does  not  handle  our 
chopper,   write  us. To  dealers — Some  very  good  territory 
open ;  do  not  delay  writing  us. 

Weight  100  lbs. 

TRIMOUNT  PRESS 

1(5  ALBANY  STREET 
BOSTON  MASS 

Largest  plant  in  New  England  specializing  in  Theatre  Ticket  Printing 
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PRODUCERS— DIRECTORS— ARTISTS 

PRIZMA 

COLOR 

TITLE  PRINTS 

Have  Been  Reduced 

(From  25  cents  per  foot ) 

to 

18 

CENTS 

per  foot 

This  big  reduction  of  seven  cents  per  foot  has  been 
made  possible  by  the  installation  of  new  equipment 
and  improved  methods  for  making  PRIZMA 
COLOR  TITLE  PRINTS  and  was  effective 
NOVEMBER  27th,  1922. 

Our  Capacity  Is  More  Than  Doubled! 

Get  in  touch  with  our  Title  Department 

for  full  information 

PRIZMA,  INCORPORATED 

110  West  40th  Street  4500  Sunset  Boulevard 
New  York,  N.  T.  Hollywood,  Cal. 

TITLES,  Film 
Alynlu  Studios,  Inc.,  251  W.  42d 

St.,  N.  Y.  City. 
Prisma,  Inc.,  110  W.  40th  St.,  IV. 

Y.  City.  (See  Adv.  opposite). 
Brut,  Tom. 
Chandlee,   Harry,   130   W.  46th St.,  .N.  Y.  City. 
Dixon  -  McNitt  -  Schneider,  959 

Seward  St.,  Hollywood,  Cal. 
Farnham,  Jos.  W.,  220  W.  42d St.,  N.  Y.  City. 
Mason,    Lesley,    729    7th  Ave., N.  Y.  City. 
Photoplay  Title  Co.,  5828  Broad- 

way, Chicago,  111.    (See  Adv.) 
Simplex  Studios,  2"0  W  42d  St., N.  Y.  City. 
Slohey,  John,  727  7th  Ave.,  N.  Y. 

City.     (See  Adv.) 
Stern.  Ernest,  413  W.  41st  St., 

N.  Y.  City. 
Weil,  Arthur,  220  W.  42nd  St, N.  Y.  City. 
White  Studios,  Eddie,  160  W. 

45th  St„  ̂ T.  Y.  City. 

TOILET  ACCESSORIES, 
Ladies'  Sanitary 

Cellucotton  Products  Co.,  208 
So.  La  Salle  St.,  Chicago. 
"Kotex" 

"Kotex" — See  Cellucotton  Prod- 
ucts Co. 

TOILET  COMPARTM'NTS 
Sanymetal  Products  Co.,  988  E. 
64th  St.,  Cleveland,  Ohio. 
"Sanymetal." 

Weis  Mfg.  Co.,  Henry,  Atchi- 
son, Kan.  "Weisteel." 

TOILET  MARKERS,  Illu- minated 

(See  Signs,  Toilet,  Illuminated; 
Signs,  Rest  Room) 

TOOL  CASES,  Projection- 

ists' 

Erker  Bros.  Optical  Co.,  (tOS 
Olive  St.,  St.  Louis,  Ho.  (See 
Adv.) 

TOOL  SETS,  Projectionists' Erker  Bros.  Optical  Co.,  608 
Olive  St.,  St.  Louis,  Mo. 

Lavezzi  Machine  Works,  3518 
N.  Paulina  St.,  Chicago,  111. 

TOWELS,  Paper 

Rochester  Germicide  Co.,  Roch- ester, N.  Y. 
West  Disinfecting  Co.,  411  5th Ave..  N.  Y.  City. 
TRAILERS,  Film 
Lochren  Film  &  Slide  Co.,  The 
William  A.,  706  Film  Ex- change Bldg.,  Minneapolis. 

Photoplay  Title  Co.,  5828  Broad- way, Chicago,  111.    (See  Adv.) 

TRANSFORMERS,  Alter- 
nating Current 

Adams-Bagnall  Electric  Co., 
Piatt  Ave.,  S.  E.,  Cleveland, 
Ohio. 

Bell  &  Howell  Co.,  1803  Larch- mont  Ave.,  Chicago,  111. 
Campbell  Electric  Co.,  Lynn, Mass. 
Crocker-Wheeler  Co.,  Ampere, N.  J. 

Hallberg,  J.  H.,  25  W.  45th  St., 
Hertner     Electric     Co.,  West 

114th     St.,     Cleveland,  Ohio. "Transverter."  (See  Adv.) 
Northwestern      Electric      C  o., 

Hoyne     Ave.,     Chicago,  111. "Martin." 
"Transverter"  —  See  Hertner 

Electric  Co. 
Westinghouse  Electric  &  Mfg. 

Co.,  E.  Pittsburgh,  Pa.  (See 
Adv.) 

TREADS,  Stair 
American  Mason  Safety  Tread 

Co..  Lowell,  Mass. 
Asbestolith  Mfg.  Co.,  1  Madison 

St.,  X.  Y.  City. 
Boston  Belting  Co.,  84  Linden Park  St.,  Boston,  Mass. 
Concrete  Steel  Co.,  32  Broad- way, N.  Y.  City. 
Crescent  Belting  &  Packing  Co., 

Trenton,  N.  J. 

Mechanical  Rubber  Co.,  ft.  Lis- bon Rd.,  S.  E.,  Cleveland. Ohio. 
National  Electric  Controller 

Co.,  154  Whiting  St.,  Chicago. 
111. 

Newman  Mfg.  Co.,  416-418  Elm 
St.,  Cincinnati,  Ohio. New  York  Belting  &  Packing 
Co.,   91   Chambers  St.,  N.  Y. 
City. 

Peerless  Rubber  Mfg.  Co.,  16 
Warren  St.,  N.  Y.  City. 

Phoenix  Soapstone  Co.,  71  Mur- 
ray St.,  N.  Y.  City. 

Russelloid  Company,  Harrls- 
burg,  Fa.    "Keystone  Brand." Stokes  Rubber  Co.,  J.,  Tren- 

ton, N.  J. Trussed  Concrete  Steel  Co.,  58 
Lafayette  Blvd.,  Youngstown, Ohio. 

Universal    Safety    Tread  Co., 
Waltham,  Mass. 

Victor  Rubber  Co.,  Springfield, Ohio. 

Voorhees  Rubber  Mfg.  Co.,  Jer- 
sey City,  N.  J. Woonsocket  Machine  &  Press 

Co.,  Woonsocket.  R.  I. 

TRICK  DEVICES,  Camera 
(See  Cameras,  Motion  Picture) 

TRIPODS,  Camera 
Angelus — See  Los  Angeles  Mo- tion Picture  Co. 
BeU  &  Howell  Co.,  1803  Larch- mont  Ave.,  Chicago,  HI. 
Duplex   Machine  Co.,   316  75th 

St.,  Brooklyn,  N.  Y. 
Gennert,  G.,  24  E.  13th  St.,  New York.  N.  Y. 
Herbert  &  Huesgen  Co.,  18  E. 

42nd  St.    (.See  Adv.) 
Koehler  Optical  Co.,  7  E.  14th 

St.,  N.  Y.  City. 
Los    Angeles    Motion  Picture 

Co.,   215   E.   Washington  St., 
Los  Angeles,  Cal.  "Angelus." Motion  Picture  Apparatus  Co., 
110  W.  44th  St..  N.  Y.  City. 

Precision        Motion  Picture 
Works,  550  So.  Figueroa  St.. 
Los  Angeles,  Cal. 

TUNGSTEN  LAMPS, 
Incandescent 

(See  Lamps,  Electric,  Incan- descent) 

TURNSTILES,  Registering 
Coin  Machine  Mfg.  Co.,  984  E. 

17th  St.,  Portland,  Ore.  "Pot- 

ter." 

Damon-Chapman  Co.,  234  Mill 
St.,  Rochester,  N.  Y. Potter — See  Coin  Machine  Mfg. 

Co. 
UNIFORMS,  Attendants' Armstrong  Mfg.  Co.,  E.  A.,  434 

S.  Wabash  Ave.,  Chicago,  111. 
Brooks  Uniform  Co.,  143  W. 40th  St.,  N.  Y.  City. 
De  Moulin  Bros.  &  Co.,  1075  S. 

Fourth  St.,  Greenville,  111. 
Ford  Uniform  Co.,  229  W.  42d St.,  N.  Y.  City. 
Henderson-Ames  Co.,  Kalama- zoo, Mich. 
Henderson  &  Co.,  11th  &  Race 

Sts.,  Philadelphia,  Pa. 
Hirsch  &  Co.,  James  H,  205  W. 
Monroe  St.,  Chicago,  111. 

Ihling  Bros.,  Everard  Co.,  Kala- mazoo, Mich. 
Klein  &  Bro.,  D.,  717  Arch  St, 

Philadelphia,  Pa. 
Lilley  &  Co.,  M.  C,  Columbus, 

Ohio. National  Uniform  &  Cap  Co., 
461  Gold  St.,  Brooklyn,  N.  Y. 

Pettibone  Bros.  Mfg.  Co.,  626 
Main  St.,  Cincinnati,  Ohio. 

Reed's  Sons,  Jacob,  1424  Chest- nut St.,  Philadelphia,  Pa. 
Russell  Uniform  Co.,  1600 
Broadway,  N.  Y.  City. 

Square  Uniform  Co.,  10  W.  23d 
St.,  N.  Y.  City. 

Stockley  &  Co.,  R.  W.,  8th  & 
Walnut  Sts.,  Philadelphia,  Pa. 

Western  Uniform  Co.,  218  S. 
Clark  St.,  Chicago,  III. 

USED    POSTERS,  BAN- 
NERS,  SLIDES 

Exhibitors  Supply  &  Sign  Ex- 
change, 1000  Forbes  St..  Pitts- burgh, Pa. 

VACUUM  CLEANERS 
(See  Cleaners,  Vacuum) 
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Good  Titles  Sell  Photo  Plays 
c 

They  are  as  Much  an  Asset 

as  Direction  or  Story. 

l/ou  Want  the  Best—  We  Make  Qhem 
Cfrial  Order  Makes  Customer. 

Tc|  end  us  the  Titles  on  your  next  big  reiease 
hS\  and  after  you  see  results,  figure  the  monej 

you  have  saved  by  using  Our  Titles.  You 
run  no  risk,  as  our  product  is  a  proven  success. 
Leading  Producers,  throughout  the  world  will 
attest  this  fact.  Give  us  a  trial;  you  be  the  judge. 

Opaque  white  lettering  on  jet  black  cards— And 
Service  you  can  bank  on— Wiae  range  of  styles. 

cART  TgAILERj  SERVICE 

~7t$  ur  Theatre  Art  Trailers  Stand  at  the  Top 

,iOj|Artistry  and  Beauty.  You'll  see  them  in 
y>\\  First-class.  Highest^Grade  Theatres  such De  L-uxeL  Palaces  as  Balaban  CS,  Katz,  Chicago; 

Circie,  Indianapolis,  etc.- Want  ONE  Theatre 
only"  in  each  city.  Prices-samples  on  request 

-{Process  Covered  by  U.  S.  Patents,  Nov.  8,  1921--jnfringe- 
ments  will  be  Prosecuted— Hot  Stamping  "Artists"  Warned 

"photo  Cplay  <Title  Co.,  c9nc. 
**  J.  W.  ASTON.  President. 

5828  BROADWAY  CHICAGO 

Zlhc  Oscar  C.  /^ 

Buchheister  Co.  ( 

ART  TITLES 

&rinteayQitlQs  6^5pecial  6/?ec£s 

130W.4btnSt 
Nev^brlc  City 

<Br$ant  $466 

The  Proof 

of  Quality 

Some  of  our  recent  productions 

Marion  Davies  in 

"When  Knighthood  Was  in  Flower" 

D.  W.  Griffith's 

One  Exciting  Night 

Thomas  Dixon's  masterpiece 

"The  Beast" 

Will  Nigh's  "Notoriety" 

Irene  Castle  in  "Slim  Shoulders" 

A  Special  Service  Department 

for  the  Independent  Producer 

EDITING,  CUTTING  AND  TITLING 

under  the  personal  attention  of  a 

recognized  expert 

Ask — Mr.  Plunkett 

Strand,  N.  Y. 

Ask — Mr.  La  Rosa 

Eivoli — Rialto,  N.  Y. 

Write  For 
Sketches  and 
Estimates 
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/JOHN 

AOBEY 

727-7Zv"E.NYC 
BRYANT  7539 

ART  TITLES 

When  Knighthood  Was  in  Flower 
— Cosmopolitan  Prod. 

Secrets  of  Paris — Whitman  Bennett 

Purple  Highway — Madge  Kennedy 
Timothy's  Quest — F.  B.  Warren 
Man  Who  Played  God — Geo.  Arliss 
Nero — William  Fox 

6  Reasons — Endorsed  by 
6  Authorities  who  Know  Super  Work,  is 

why  you  should  get  in  touch  with 

WALLER  STUDIO 

On  Your  Next  Picture 

1493  Broadway  New  York  City 

RAVEN 

HAFTONE 

SCREEN 

Reproduces  in  Remarkable  Perfection  the 
DELICATE  HALFTONES 

Of  Present  Day  High  Grade  Photoplay 
Films 

Raven  Screen  Corporation 
One  Sixty-five  Broadway,  New  York 

VACUUM  LAMPS, 
Incandescent 

(See  Lamps,  Electric  Incan- descent) 

VASES,  Stone  Lobby 
Architectural  Decorating  Co.; 

1600  S.  Jefferson  St.,  Chicago, 
111. 

VAULTS,  Public  Film 
(See  Storage,  Film) 

VENDING  MACHINES, 
Automatic 
(See  Machines,  Automatic Vending) 

VENDING  MACHINES, 
Automatic  Sanitary 
Device 

(See     Machines,  Automatic Sanitary  Device) 
VENTILATING  SYSTEM, 
Theatre 

American  Blower  Co.,  Detroit, Mich. 
American  Foundry  &  Furnace 

Co.,  B'oomington,  111. Johnson  Service  Co.,  118  E.  28th 
St.,  N.  T.  City. 

Reynolds  &  Co.,  B.  F.,  412  N. Dearborn  St.,  Chicago,  111. 
Robert    Gordon.    Inc.,    1357  W. 
Washington  St.,  Chicago.  111. 

Roberts-Hamilton    Co.,    413  S. 
Fourth  St.,  Minneapolis,  Minn. 

Sturtevant    Co.,    B.    F.,  Hyde 
Park,     Boston,     Mass.  (See 
Adv.) 

Typhoon  Cooling  Svstem,  345 
W.  39th  St.,  N.  Y.  City. 

VENTILATORS,  Roof 
American  Blower  Co.,  Detroit, Mich. 
Arex   Co.,    1581   Conway  Bldg., 

Chicago.  111. 
Baldwin  Co.,  703  Finance  Bldg., 
Philadelphia.  Pa. 

Consolidated  Sheet  Metal  Wks., 
66    Hubbard    St.,  Milwaukee, 

"Wis. 

Dowman-Dozier  Mfg.  Co.,  20 
Trinltv  Ave.,  Atlanta,  Ga. 

Edwards  Mfsr.  Co.,  724  Eggles- ton  Ave.,  Cincinnati,  Ohio. 
Farquhar  Furnace  Co.,  Wil- mington, Del. 
Globe  Ventilator  Co.,  Trov,  N. 

T. 
Kernchen  Co..  McCormick  Bldg., 

Chicago.  111. 
Larsen  Bros.,  Johnsonburg.  Pa. 
McDonald  Bros.  Co.,  Cleveland. 

Ohio. Merchant  &  Evans  Co..  20]  9 
Washington  Ave..  Philadel- 

phia, Pa.  "Star." Meurer  Bros.  Co.,  575  Flushing 
Ave.,  Brooklyn,  N.  Y. 

Milwaukee  Corrugating  Co., 
36th  Ave.  &  Burnham  St.,  Mil- waukee. Wis. 

Moeschi -Edwards  Corrugating 
Co.,  Covington,  Ky. 

Ohio  Blower  Co..  5125  Perkins 
Ave.,  N.  E.,  Cleveland,  Ohio. 

Pullman  Ventilator  &  Mfg.  Co., 
York  Ave.  &  R.  R.,  York,  Pa. 

Royal  Ventilator  Co.,  Fourth  & 
Locust  Sts.,  Philadelphia,  Pa. Silver  Sheet  Metal  Works,  Saul, 
336  Canal  St.,  N.  Y.  City. 

Star — See    Merchant    &  Evans 
Co. 

Sturtevant,  B.  F.,  Hype  Park, 
Mass.     (See  Adv.) 

Tvphoon  Fan  Co..  Box  406,  345 
W.  39th  St.,  N.  Y.  City. 

VIGNETTING  DEVICES, 
Camera 

Bass  Camera  Co.,  100  N.  Dear- born St.,  Chicago,  HI. 
Bell  &  Howell  Co.,  1801  Larch- mont  Ave.,  Chicago,  111. 
Burke  &  James,  Inc.,  240  E.  On- tario St.,  Chicago,  HI.  (See 

Adv.) 

VINES,  Artificial 
(See  Flowers,  Artificial) 

VIOLINS,  Automatic 
Mills  Novelty  Co.,  221  S.  Green 

St.,  Chicago,  111.  "Violano- 

Virtuoso." 

Vioiano-Virtuoso  —  See  Mills Novelty  Co. 

VOLT  METERS 
(See  also  Ammeters,  Volt) 

WARMERS,  Electric  Foot 

American  Beauty — See  Ameri- can Electrical  Heater  Co. 
American  Electrical  Heater  Co., 
Burroughs  St.  &  Woodward 

Ave.,  Detroit,  Mich.  "Ameri- 
can Beauty." 

Baldwin  Co.,  703  Finance  Bldg., 
Philadelphia,  Pa. 

Butte  Engineering  &  Electric 
Co.,  San  Francisco,  Cal. 

General  Electric  Co.,  Schenec- tady, N.  Y. 
General  Electric  Utilities  Co., 

145  W.  45th  St.,  N.  Y.  City. 
Rochester  Stamping  Co..  Roch- ester, N.  Y. 
Simplex  Electric  Heating  Co., Cambridge.  Mass. 
Westinghouse  Electric  &  Mig. 

Co.,  E.  Pittsburgh,  Pa.  (See 
Adv.) 

WATCHMAN'S  CLOCKS 
Chicago  Watchman's  Clock Works,  1526  S.  Wabash  Ave., 

Chicago,  111. 
Pettes  at  Randall,  150  Nassau 

St.,  N.  Y.  City.    (See  Adv.) 

WATER  SOFTENERS, Laboratory 

American  Water  Softener  Co., 
Philadelphia.  Pa. 

WAX,  Film 
Magic  Film  Protector  Co.,  613 E.  Willard  St.,  Muncie,  111. 
Projectorgraph  Co..  2573  E.  55th 

St.,  Cleveland.  Ohio. 

WICKETS,  Cashier's Michaels  Art  Bronze  Co.,  230 
Scott  St.,  Covington,  Ky. 

TITLES 

Louis  Meyer 

Craftsmen  Film  Labs,,  Inc. 

251  W.  19th  St. 

Watkins  7620-7461 



The  Air  in  the  Eastman  Theatre 

You  can't  see  it,  but  it  is  one  of  the  most  important  factors  in  any  theatre. 
The  owners,  engineers,  and  architects,  f  ollowing  the  policy  of  having  only  the 

finest  equipment  in  this  building,  installed  Sturtevant  Heating  and  Ventilating 

Systems  throughout. 

Before  the  air  can  enter  the  auditorium  or  any  of  the  numerous  rooms  and  halls 

in  this  building,  it  is  thoroughly  washed,  cooled  and  conditioned  by  Sturtevant 

air  washers ;  huge  Sturtevant  fans  then  send  this  cleansed  air  out  all  through  the 

building. 

It  may  be  said  that  wherever  a  person  may  be  within  this  ideal  structure,  he  re- 

ceives his  own  individual  supply  of  fresh  Avholesome  air. 

The  success  of  a  presentation  depends  a  good  deal  on  the  comfort  of  an  audience 

and  it  was  not  dollars  and  cents,  but  the  comfort  and  well-being  of  these  audi- 
ences that  was  the  first  consideration. 

Sturtevant  engineers  are  always  ready  t  o  cooperate  with  owners,  architects,  and 

engineers  on  Pleating  and  Ventilating  Systems  for  theatres  or  any  other  type  of 

buildings. 
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MR. 

SOUTHWEST  EXHIBITOR 

EVERTHING  FOR 

YOUR  THEATRE 

FROM  CANOPY  TO  ALLEY  DOOR 

TRADE 
E  P  C  O 

MARK 

ELECTRIC,  OPALEX,  AND 
INTERCHANGEABLE  LETTER  SIGNS, 

CANOPIES,  OUTLINING, 
LOBBY  EQUIPMENT, 

THEATRE  AND  STAGE  LIGHTING, 
COLOR  EFFECTS,  FOUNTAINS, 

SUPPLIES  AND  ACCESSORIES, 
DECORATIONS,  FURNISHINGS, 

PROJECTION  EQUIPMENT, 
DRAPERIES,  HARDWARE, 

RENTALS    \    SCENERY,  SCREENS. 

OUR 
E  P  C  O 

MODEL  THEATRE 

NEW 

LARGEST  AND  MOST  COMPLETE  OF  ITS 

KIND  IN  THE  WORLD;  OPEN  FOR  YOUR 
INSPECTION  NIGHT  AND  DAY 

DISTRIBUTORS 
FOE 

MOTIOGRAPH 
KLIEGL  BROS. 

BRENKERT 
BAUSCH  &  LOMB 
HOOKER  AND  MANY  OTHERS 

WE  HAVE  FURNISHED  PRACTICALLY 
EVERY  NEW  THEATRE  IN  OUR  TERRITORY 
IN  THE  PAST  THREE  YEARS.  JUST  FIN- 
ISHED    COMPLETE    INSTALLATIONS  FOR 

GRAUMAN'S  HOLLYWOOD  EGYPTIAN 

AND  METROPOLITAN  THEATRES 

THERE  IS  A  REASON— 

Electrical  Products  Corp. 

Theatre  Equipment  Division 

1128-1134  West  16  St.     Los  Angeles,  Cal. 
—CATALOG  ON  REQUEST — 

BRANCHES  IN  ALL  LARGE  CITIES  IN  OUR 
TERRITORY 

AT  YOUR  SERVICE 

SUPPLY  DEALERS 

Arranged  by  States.  The  letters  after  each  name 
indicate  that  each  firm  so  marked  is  a  projec- 

tor distributor  of  the  following:  BD-Baird, 
M-Motiograph ;  P-Powers;  S-Simplex. 

ALABAMA: 

Jueen  Feature  Film  Co., 
1916%  Morris  Avenue, 
Birmingham. 

ARIZONA: 

Arizona  Film  Supply  Com- 
pany, 323  Morley  Avenue, 

Nogales Arizona  Film  Supply  Com- 
pany, P.  O.  Box  1017, Tucson. 

ARKANSAS: 
Ensor  &  Company,  215  West 

2d  Street,  Little  Rock. 
Long-acre  Distributing  Co..  24 South  6th  Street,  Fort 

Smith. 
Southern  Film  &  Supply  Co. 

(M),    Pine  Bluff. 

CALIFORNIA: 
Alta  Slide  &  Film  Co.,  1628 
Market  Street,  San  Fran- cisco. 

Argue  Enterprises,  Inc.,  836 South  Elm  Street    (S),  Loa 
Angeles. Breck  Photoplay  Supply  Co., 
98  Golden  Gate  Avenue,  San Francisco. 

Davis  Bros.,  187  Golden  Gate 
Avenue,  San  Francisco. 

Electrical  Products  Company, 
1128  West  146th  Street  (M), 
Los  Angeles.  (See  Adv.) 

G.  Gennert,  917  Maple  St.,  Los 
Angeles. 
G.  Gennert,  53  Fourth  Street, 

San  Francisco. 
Ed.  H.  Kemp,  833  Market 
Street  (M),  San  Fran- cisco. 

Los  Angeles  Motion  Pictur* 
Co.,  215  East  Washington 
Street,  Los  Angeles. 

Los  Angeles  Slide  Company, 
122  West  3d  Street,  Los  An- 

G.  A  Metcalf,  307  Turk  Street, 
San  Francisco. 

Miles  Bros,  of  California,  1149 
Mission  Street,  San  Fran- cisco. 

Pacific  Amusement  Supply 
Co.,  800  South  Olive  Street 
(P),    Los  Angeles. 

Pacific  Motion  Picture  Sup- 
ply Co.,  1536  Franklin Street,  Oakland. 

W.  G.  Preddy,  187  Golden  Gate 
Avenue,  San  Francisco. 

M.  S.  Stewart,  1470  Thirteenth 
Street,  Oakland. 

J.  Slipper  &  Company,  728 
Olive  Street,  Los  Angeles. 

Southern  Electrical  Co.,  Third 
&  E  Streets,  San  Diego. 

Theatre  Equipment  Supply 
Co.,  134  Golden  Gate 
Avenue  (P),  San  Francis- 
co. 

CANADA 
Perkins  Elect.  Co.,  Montreal, Can. 
Northeastern  Theatre  Equip- ment Co.,  12  Mayor  St., 

Montreal,  Can. 
Canadian  Theatre  Supply  Co., 

22  Dundas  St.  W.,  Toronto, Can.  (S). 

COLORADO: 
Argus  Enterprises,  Inc.,  1514 
Welton  Street  (S),  Den- ver. 

Denver  Theatre  Supply  Co., 
1436  Welton  Street  (P)  (M), 
Denver. 

Universal  Film  &  Supply  Co., 
304  Mclntyre  Bldg.,  Grand 
Junction. 

CONNECTICUT: 
Independent  Movie  Supply 
Company,  131  Meadow  St. 
(P),  New  Haven. 

DISTRICT  OF 

COLUMBIA: 

(Department Washington, Film  Bureau Agriculture), 
D.  C. 

Southern      Moving  Picture 
Corpn.,    315    McGill  Bldg., 
Washington,  D.  C. 

E.  B.  Thompson,  741  Eleventh 
Street,  Washington,  D.  C. Washington    Theatre  Supply 
Co.,  908  "G"  Street,  N.  W. 
(P),    Washington,  D.  C. Webster    Electric  Company, 
719     Ninth    Street  (S), 
Washington,  D.  C. 

FLORIDA: 
Consolidated  Film  &  Supply 
Company,  330  West  Forsyth 
Street,  Jacksonville. 

Tampa  Photo  &  Art  Com- 
pany, 312%  Twlgg  Street 

(M),  Tampa. 

GEORGIA: 
Consolidated  Film  &  Supply 

Co,  111  Walton  Street,  At- lanta. 
Lucas  Theatre  Supply  Com- 

pany, 158  Marietta  Street, Atlanta. 
Lucas  Theatre  Supply  Com- 

pany, Savannah. Southern  Theatre  Equipment 
Co.,  9  Nassau  Street  (P), 
Atlanta. Eugene  Wilder,  P.  O.  Box  102, Atlanta, 

ILLINOIS: 

American    Projecting  Com- 
pany, Chicago. Amusement  Supply  Company, 

740  South  Wabash  Avenue, 
Chicago. 

Bass    Camera    Company,  100 North      Dearborn  Street, 
Chicago.    (See  Adv.) 

Capital   Merchandizing  Com- 
pany,  536   South  Dearborn Street,  Chicago. 

Cooperative     Amusement  & 
Supply     Company,  Gaiety Theatre   Bldg.,  Springfield. C.  G.  Demel,  845  S.  State  St, Chicago. 

Exhibitors   Supply  Company, 
825  South  Wabash  Avenue 

(S),  Chicago. Fulton  Co.,  E.  E.,  3208  Car- roll Ave.,  Chicago,  111. 
Fulco    Schaffer   Sales  Com- 

pany, 24  East  Eighth  St. 
(P),  Chicago. G.     Gennert     Company,  139 

North  Wabash  Street,  Chi- cago. 

C.  A.  Hein,  1167  West  Eldo- rado Street,  Decatur. 
Hoke  Theatre  Supply  Com- 

pany, 845  South  State  Street, Chicago. 
Joseph  Hopp,  57  E.  Jackson Blvd.,   Room    604,  Chicago. 
Midwest  Theatre  Supply  Com- 

pany, 9  East  Seventh  Street, Chicago. 
Monarch  Theatre  Supply 

Company,  537  South  Dear- born Street,  Chicago. 
Movie  Supply  Company,  844 

South  Wabash  Avenue.  Chi- cago 
Peoria  Theatre  &  Supply 
Company,  505  Fulton  Street, 
Peoria. 

Royal  Theatre  &  Supply 
Company,  180  East  Avenue, Kankakee. 

Rutledge  &  Company,  35 
South  Dearborn  Street,  Chi- cago. 

Society  Visual  Education,  808 
Washington  Street,  Chicago, cago. 

United  Theatre  Equipment 
Corp.,  514  South  Wabash Street,  Chicago. 
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INDIANA: 

Exhibitors'  Supply  Company, 128  West  Ohio  (S),  In- 
dianapolis. 

Fort  Wayne  Engineering1  & Supply  Company,  Sixth  and 
North  Harrison  Streets,  Port 
Wayne. 

H.  L<ieber  Company,  24  West 
Washington  Street,  In- dianapolis. 

Lyric  Film  &  Supply  Com- 
pany, Fifth  &  Big  Four  R. 

R.,  Terre  Haute. 
Muncie  Film  S.  Company, 
202%  East  Main  Street, 
Muncie. 

W.  M.  Swain,  11  South  Capi- 
tol Avenue  (P),  Indian- 

apolis. 

IOWA 
W.    F.   Blackmore,    315  Brad 

Street,  Davenport. 
A.  C.  Derr,  408  Youngerman 

Boulevard,  Des  Moines. 
Des   Moines   Film    &  Supply 

Company,      609  Mulberry 
Street,  Des  Moines. 

General  Sales  Company,  2858 
Jackson  Street,  Dubuque. 

Visual     Educational  Equip- 
ment Company,  415  Fourth 

Street,  Des  Moines. 

KANSAS: 

Seth  E.  Barnes,  Miller  Theatr* 
Bldg.     (BD),  Wichita. 

KENTUCKY 

Blake  Amusement  Co.,  435  S. 
3rd  St.,  Louisville,  Ky. 

Garrell  Film  &  Supply  Com- 
pany, 418  West  Green  Street, 

Louisville. 
Owl  Feature  Film  Exchange, 

209  Fifty-sixth  Street. Louisville. 
S.  &  P.  Film  &  Supply  Com- 

pany, 418  West  Green  Street, Louisville. 

LOUISIANA: 
Consolidated  Film  &  Supply 
Company,  914  Craver  Street, 
New  Orleans. 

General  Theatre  Supply  Com- 
pany, 300  Dauphine  Street 

(M),     New  Orleans. 
Harcol  Film  Company,  608 

Canal  Street,  New  Orleans. 
Saenger  Amusement  Company, 

1401  .  Tulane  Street,  New 
Orleans. 

George  Vivirito,  318  Batonn* 
Street,  New  Orleans. 

MAINE: 
Howe  Theatre  Supply  Com- 

pany, Portland. 

MARYLAND: 
J.  F.  Dusman,  213  North  Cal- 

vert Street  (BD),  Balti- more. 
N.  C.  Haefele,  412  East  Lex- ington Street,  Baltimore. 
Moving  Picture  Supply  Com- 

pany, 15  South  Gay  Street, 
Baltimore. 

Palmore  &  Homand,  412  West 
Lexington  Street,  Balti- more. 

MASSACHUSETTS: 
S.  R.  Chisholm,  24  Vassar 

Street,  Dorchester. 
Eastern  Theatre  Equipment 

Corporation,  43  Winchester «'--°f    Ronton.  (M.) 
Exhibitors'  Supply  Company, 

60  Church-Street  (P),  Bos- ton. 
J.  F.  Gately,  33  Lyman  Street, 

Springfield. 
New  England  Baird  Com- 

pany, 47  Winchester  Street 
(BD),  Boston. 

United     Theatre  Equipment 
Corporation,     26  Piedmont 
Street    (TT),  Boston. 

B.      o.      Wetmore,      'I  Park Square,  Boston. 

MICHIGAN: 

Central  Film  Supply,  117 
South  Franklin  Street,  Sag- 
inaw. 

Century  Photo  View  Com- 
pany, 1119  Wealthy  S.  E., 

Grand  Rapids. 
Detroit  Exhibitors'  Supply 
Company,  149  East  Eliza- beth Street,  Detroit. 

Ideal  Electric  &  Motion  Pic- 
ture Theatre  Supply  Com- 

pany, 128  Division  Avenue 
S.,  Grand  Rapids. 

Michigan  Motion  Picture  Sup- 
ply Company,  20  Jos.  Mack 

Bldg.,  Detroit. 
Service  Theatre  Supply  Com- 

pany, 2115  John  R.  Street, 
(P),  Detroit. 

Theatre  Equipment  Company, 
New  Film  Bldg.,  Detroit. 

United  Theatre  Equipment 
Corporation,  145  Elizabeth 
Street  (U),  Detroit. 

MINNESOTA: 

Exhibitors'  Supply  Company, 
612  Producers'  Exchange 
Bldg.     (S),  Minneapolis. 

Feature  Film  &  Supply  Com- 
pany, 321  Loeb  Arcade 

Bldg.,  Minneapolis. 
Lochran  Film  &  Slide  Serv- 

ice, 706  Film  Exchange 
Bldg.,  Minneapolis. 

National  Equipment  Company, 
409  Michigan  Avenue,  Du- luth. 

Rialto  Theatre  Supply  Com- 
pany, 731  Hennepin  Avenue 

(M),  Minneapolis. Standard  Theatre  Equipment 
Corporation,  507  Producers' Exchange  Bldg.  (P),  Min- neapolis. 

The  Huntleys,  Winona,  Minn. 
United  Theatre  Equipment 

Corporation,  509  Produce 
Exchange  Bldg.  (U),  Min- 
neapolis. 

MISSOURI: 

Amusement  Supply  Company, 
1627  Chestnut  Street,  St. 
Louis. 

Cole  Theatre  Supply  Company, 
928  Main  Street  (P),  Kan- sas City. 

S.  R.  Connor,  Snower  Build- 
ing, Bellevue  Avenue,  Kan- sas City. 

Erker  Bros.  Optical  Com- 
pany, 008  Olive  Street,  St. Louis.    (See  Adv.) 

Exhibitors'  Supply  Company, 3316  Lindell  Street,  St. 
Louis. 

Fulco  -  Schaffer  Sales  Com- 
pany, 3301  Olive  Street  (P), 

St.  Louis. 
Kansas  City  Machine  &  Sup- 

ply Company,  813  Walnut 
Street,  Kansas  City. 

Kansas  City  Slide  Company, 
2449  Charlotte  Street,  Kan- sas City. 

Lear's  Theatre  Supply  Com- pany, 420  Market  Street,  St. Louis. 
Missouri  Slide  Company,  36 

Schutte  Bldg.,  Kansas  City. 
Monarch  Theatre  Supply  Com- 

pany,   420     Market  Street, 
St.  Louis. 

Opera  Supply  Company,  601 
Shukert  Bldg.,  St.  Louis. 

Star  Film  &  Supply  Company, 
413  Edward  Street,  St.  Jos- 
eph. Charles  M.  Stebbins  Picture 
Supply  Company,  1028  Main 
Street    (M).    Kansas  City. 

United  Theatre  Equipment 
Corporation,  3334  Olive 
Street    (UTE),    St,  Louis. 

Universal  Film  &  Supply 
Company,  2116'  Locust Street,  St.  Louis. 

Western  Theatre  Supply  Co., 
15th  &  Davenport  Streets. 
(P),  Omaha. Yale  Theatre  Supply  Com- 

pany, Film  Bldg.,  Kansas City. 

MONTANA: 

American  Theatre  Service, 
Madison  Theatre  Bldg..  De- troit. 

Universal  Film  Exchange,  52 
Broadway,  Butte. 

Western   Theatre  Equipment 
Corporation, .  Billings. 

90%  of  the  Theatres  in  Our  Territory 

costing  over  $250,000 

Were  Equipped  in  Their  Entirety  by 

S.  &  S.  Film  Supply  Co. 

BECAUSE 

Theatres  of  Distinction, 

after  a  thoro 

investigation  find  that 

The  Powers'  Projector 
The  Gardiner  Screen 

The  Westinghouse  Generator 

are  the  finest  and  most 

practical  equipments  on  the 

market  for  their  purpose. 

"Everything  from  Machine  to  Screen*1 

S.  &  S.  FILM  SUPPLY  CO. 

1026  Forbes  Street 
PITTSBURG,  PA. 

Exclusive  Distributors 

BUSINESS  IS  GOOD 

IF  YOU  MAKE  IT  SO 

SAVE  MONEY  by  buying  all 

YOUR  MOVIE  SUPPLIES  AND 

EQUIPMENT  from
 

MONARCH  tshuepapIrve  CO. 724  So.  Wabash  Ave. 
We  Sell  Everything   

Chicago,  III. 
..Rebuilt  Machine  Bargains 

VANHORN  &  SON,  Inc. 

Est.  1852 

Theatrical  &  Historical  Costumers 

Specialists  in  Motion  Picture  Work 

We  ship  costumes  on  RENTAL  BASIS 
in  any  quantity  to  any  point  in  U.  S. 
A.  putting  our  wardrobe  crew  right 
on  your  ground  taking  full  charge. 
Costumes  supplies  complete  in  all  de- 

tails. Historical  Accuracy  Guaranteed. 

5  West  42nd  St.,  N.  Y. 
Telephone  Longacre  9448 

921  Walnut  St.,  Phila. 
Tel.  Walnut  4112 
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The  Best  in  Equipment  and  Service 

Simplex  Projectors 
Hertner  Transverters 

Superlite  Screens 

Crystal  Bead  Screens 
Stanley  Frames 

National  Carbons 

Bausch  &  Lomb  Cinephor  Lenses 
Gundlach  Manhattan  Lenses 

Caille  Ticket  Choppers 
Simplex  Ticket  Machines 

1024  Forbes  Street 
[orton  Co,,  Inc. 

Pittsburgh,  Pa. 

NEBRASKA 

SIMPLEX  DISTRIBUTORS 

LEWIS  M.  SWAAB  &  SON 

The  Principal  Motion  Picture   Supply  House 
in  the  East 

SUPERLITE   SCREENS  AND 
GENERAL  ELECTRIC  GENERATORS 

Carbons  and  All  Supplies 

1327  Vine  Street,  Swaab  Building 

PHILADELPHIA,  PA. 

PHONE,  SPRUCE  6156 

THEATRE  EQUIPMENT  CO. 

H.  BLUMBERG,  Prop. 

262  NORTH  THIRTEENTH  STREET 

Motion  Picture  Machines  and  Supplies 

PHILADELPHIA,  PA. 

American 
Slides 
Powers 

Machines 
Gardiner 
Velvet 

Gold 
Fibre 

Screens 
Acme 

Portable 
Projector 

Main  3894 

AMERICAN  THEATRE 

EQUIPMENT  COMPANY 

165 North  High  Street 

COLUMBUS,  OHIO 

Argus  Enterprises.  423  South Fifteenth  Street  (S), 
Omaha. 

Omaha  Repair  &  Service 
Shop,  1304  Farnam  St., 
Omaha. 

United  Theatre  Equipment 
Corporation,  323  South  Fif- teenth Street    (U),  Omaha. 

U.  S.  Theatre  Supply  Com- 
pany, 24th  &  Harney  Streets 

(M),  Omaha. Western  Supply  Company, 
2581  Kansas  Avenue  (P), 
Omaha. 

NEW  JERSEY: 
Metropolitan  Motion  Picture 
Company,  116  Market  Street, 
Newark. 

NEW  MEXICO 

Eastern  New  Mexico  Thea- 
tre Supply  Company,  Ly- 

ceum Theatre,  Clovis. 

NEW  YORK: 

American  Exchange,  630  Hal- 
sey  Street,  Brooklyn. 

Auburn  Film  Company,  Au- burn. 
A-Z    Motion    Picture  Supply 
Company,  266  East  Houston Street,  New  York  City. 

Becker  Theatre  Supply  Com- 
pany,  184    Franklin  Street 

(S),  Buffalo. Behrend    Motion    Picture  & 
Supply  House,  729  Seventh Avenue,  New  York  City. 

George    Bender,    128  Centre Street,  New  York  City. 
Better  Service  Film  Company, 

Inc.,   551    S.    Salina  Street, 
Syracuse.     (See  Adv.) 

Birkholm    &    De    Hart,  111 
West  42d   Street    (B)  New Yofk  City. 

W.    B.    Brinkman,    116  West 
49th  Street,  New  York  City. 

Capital  Motion  Picture  Sup- 
ply    Co.,     142     West  46th Street,  New  oYrk  City 

Crouse,  Hinds  Company,  Wolf 
&    Seventh    Streets,  Syra- 
cuse. Crown  Motion  Picture  Sup- 

plies Company,  138  West 46th  St.,  N.  Y.  City. 
Eastern  Theatre  Equipment 
Company,  126  Lawrence Street,  Brooklyn. 

Exhibitors'  Poster  &  Supply 
Company,  209  West  28th Street,  New  York  City. 

M.  G.  Felder,  1540  Bway,  New 
York  City.     (See  Adv.) 

Carol  Fenywessey,  Rochester. 
G.  Gennert,  24  East  13th 

Street,  New  York  City. 
Otto  Greenbaum,  436  Corne- lius Street,  Brooklyn. Frank  J.  Heigel,  440  State 

Street,  Schenectady. 
Hawells  Cine  Equipment  Cor- 

poration, 740  Seventh  Ave- nue (S),  N.  Y.  City. 
Independent  Movie  Supply 
Company  ,  729  Seventh  Ave- 

nue, New  York  Sity.- Industrial  Department  of 
Y.  M.  C.  A.,  347  Madison 
Avenue,  New  York  City. 

International  Cinema  Equip- 
ment Center,  729  Seventh 

Ave.,  New  York  City. 
Inter  Ocean  Film  Corpora- tion, 220  West  42d  Street, 
New  York  Citv. 

Sam  Kaplan,  729  7th  Ave., N.  Y.  City. 

Lang  Manufacturing  Com- 
pany, Olean. Chas.  E.  Mason,  67  Main Street,  Rochester. 

H.  Mestrnm,  S17  6th  Ave, 
IV  ew  oYrk  City.  ,(See  Adv.) 

Modern  Electrical  Machine 
Company,  2927  Third  Ave- nue. New  York  City. 

Motion  Picture  Equipment 
Corporation.  727  Seventh 
Avenue  (P).  New  York 
City.     (See  Adv.) 

Motion  Picture  Apparatus 
Company,  11 S  West  44th 
Street,  New  York  City. 

Motion  Picture  Equipment 
Corporation.  6S5  Seventh 
Avenue  (P),  New  York City. 

M.  J.  Ostrowsltv.  119  St.  Louis 
Street  Buffnin. 

Syracuse  Supply  Company, 
314  West  Fayette  Street, 
Syracuse. United  Theatre  Equipment 
Corporation,  25  West  45th 
Street  (UTE),  New  York 
City. 

Van  Arnam  E.  Rental  &  The- 
atre Supplies,  551  S.  Salina 

Street,  Syracuse. 
Variety  Film  Company,  126 
West  46th  Street,  New York  City. 

R.  Wetter,  Jr.,  International 
Cinema  Center,  729  Seventh 
Avenue,  New  York  City. 

E.  J.  Wilson,  111  East  120th 
Street,  New  York  City. 

NORTH  CAROLINA: 
A  &  B  Moving  Picture  Supply 
Company,  Raleigh. Ettabran    Film  Company, 
Charlotte. 

Exhibitors'  Supply  Company, 
Charlotte. 

OHIO: 
American  Theatre  Equipment 

Company,  Columbia  Bldg., 
Columbus. 

Argus  Enterprises  Company, 
Inc.,  Film  Bldg.,  Payne  & 
21st  Streets,  Cleveland. 

Central  F.  F.  Company,  60 
Public  Square,  Lima. 

Dwyer  Bros.  &  Company,  520 
Broadway,  Cincinnati. 

Motion  Picture  Supply  Com- 
pany, 208  Market  Street  So., Canton. 

Motion  Picture  Equipment 
Company,  1136  Tusc  Street 
West,  Canton. 

Oliver  Motion  Picture  Supply- Co.,  Film  Bldg.,  Cleveland. Peerless  Feature  &  Supply 
Company,  406  Ohio  Bldg., Toledo. 

Post  Glover  Electrical  Com- 
pany, Cincinnati. L.  M.  Price  Company,  108 

West  Fourth  Street,  Cin- cinnati. 
Standard     Film     &  Service 
Company,  Cleveland. Theatre      Supply  Company, 
Film  Bldg.,  Cleveland. 

Theatre  Supply  Company,  215 
Main  Street,  Akron. 

United     Theatre  Equipment 
Corporation,  524  Broadway, 
Cincinnati. 

United     Theatre  Equipment 
Corporation,    714  Huron 
Bldg.     (U),  Cleveland. 

OKLAHOMA: 

W.  R.  Howell,  Palace  Theatre 
Bldg.     (B),  Tulsa. Southern  Theatre  Equipment 
Company,     32S  California Avenue.      (P),  Oklahoma 
City. 

Truoco  Theatre  Supply  Com- 
pany, 22  Day  Bldg.,  Enid. United  Theatre  Equipment 

Corporation,  116  South  Hud- son Street,  Oklahoma. 
Yale  Theatre  Supply  Com- 

pany, Oklahoma. 

OREGON: 

General  Supply  &  Repair 
Company.  392  Burnside 
Street    (P).  Portland. 

Portland  Moving  Picture  Ma- 
chine Company.  Rivoli  The- atre Bldg.,  Portland. 

Service  Film  &  Supply  Com- 
pany, 64  Broadway,  Port- land. 

Service  Film  &  Supply  Com- pany, 393  Oak  Street  (M>, 
Portland. 

Washington    Slide  Company, 
351    Washington  Stree* 
Portland. 

PENNSYLVANIA: 
Atlas  Supply  Company,  108 

Ring  Street,  Philadelphia. Consolidated  Film  Company. 
1237  Vine  Street,  Philadel- 

phia. 

Abe  Gompertz.  315  North 
Thirteenth  Street,  Phila- delphia. 

J.  G.  Hannson,  Tenth  &  Spring 
Streets,  Reading. 

Hollis,  Smith  &  Morton,  1201 
Liberty   Street,  Pittsburgh. 
(See  Adv.) 
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THE  LAST  WORD 

on 

Major  System 
Advantages 
Remote  Control 
Extended  Remote 
Control 
Cumulative  Control 
Pre-Selection 
Flashless,  noiseless 
switch  operation 
Minimum  stage  space 
Unit  construction 
Experienced  design 
Perfect  workmanship 
Highest  grade materials 

Control 

Theater  lighting  and  the  lighting 

of  stage  sets  has  been  of  slow  de- 

velopment. The  perfection  of  the- 

ater lighting  control  has  been  ac- 
complished only  in  the  last  ten 

years.  Control  of  lighting  is  as  im- 
portant as  lighting  itself  and  the 

present  day  wonderful  stage  ef- 
fects could  not  be  accomplished 

without  it,  yet  there  is  but  one  prac- 
tical system  of  lighting  control, 

the  Major  System. 

In  the  Major  System  the  flexibility 

in  the  control  of  lighting 

is  the  primary  object.  In 

addition  to  gaining  this, 

however,  many  other  ad- 

vantages have  been  ob- 
tained not  to  be  found 

with  any  other  controlled 

system.  So  well  has  the 

Major  System  filled  every 

theater  lighting  need 

that  it  has  become  stand- 

ard equipment  with  lead- 
ing theater  architects  of 

the  country  in  the  new 

theater  construction,  and 

the  choice  of  all  wide- 

visioned  exhibitors  in  re- 

placement of  obsolete  sys- 
tems. 

The  new,  magnificent  book,  "The  Con- 
trol of  Lighting  in  Theaters"  covers  the 

subject  fully,  not  only  explaining  the  Ma- 
jor System  hut  also  giving  some  valuable 

information  regarding  theater  lighting  re- 
quirements never  before  available.  Write 

for  your  copy  now. 

SOME  OF  THE  THEATERS 
THAT  PROFIT  THROUGH 

MAJOR  SYSTEMS 

Chicago  Theater.    Chicago,  111. 
McVicker's  Theater,  Chicago,  111. 
Granada  Theater,  San  Francisco. 

Cal. Indiana  Theater,  Terre  Haute,  Ind. 
State    Theater,    Minneapolis,  Minn. 
Miller   Theater,   Wichita,  Kansas 
State-Lake  Theater,  Chicago,  111. 
Apollo  Theater,  Chicago,  111. 
Majestic  Theater,  Dallas,  Texas 
Parthenon  Theater,  Hammond,  Ind. 
B.  F.  Keith's  Theater,  Cleveland,  O Mainstreet  Theater,  Kansas  City,  Mo. 
Strand  Theater,  Lansing,  Mich. Lincoln-Dixie  Theater, 

Chicago  Heights,  111. Tivoli  Theater,   Chicago,  111. 
Palace  Theater,   Cincinnati  O. 
Palace  Theater,  Peoria,  111. 
B.  F.  Keith's  Theater,  Dayton.  O. 
Victory  Theater,  Evans ville,  Ind. 
HennepinTheater,  Minneapolis,  Minn. 

^rank  c/Ldam 

ELECTRIC  COMPANY 

ST.  LOUIS,  MO. 
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Your  Requirements  | 

in  | 

Real  Estate  | 

OFFICE  SPACE  | 

THEATRE  PLOTS  | 

FILM  STORAGE  j 

COMPLETED  THEATRES  j 

Motion  Picture  Studios  j 

STORES  | 

FOR  | 

ACCESSORY  LINES  | 

WILL  BE  HANDLED  jj 

BY  j| 

EXPERTS  I 

WHEN 

YOU  CONSULT 

Lewis  M.  Swaab,  1327  Vine 
Street     (S),  Philadelphia. (See  Adv.) 

Motion  Picture  Equipment 
Corporation,  1301  Vine 
Street    (P),  Philadelphia. 

Philadelphia  Theatre  Equip- 
ment Corporation,  261  North 

Thirteenth  Street,  Philadel- 

phia. 
S.  &  S.  Film  &  Supply  Com- 

pany,    414     Penn  Avenue 
(P),  Pittsburgh.  (See  Adv.) 

United  Theatre  Equipment 
Corporation,  1233  Vine 
Street    (U),  Philadelphia. 

United  Projection  &  Film 
Company,  11  North  Second 
Street,  Harrisburg. 

United  Theatre  Equipment 
Corporation,  1006  Forbes 
Street    (U),  Pittsburgh. 

Williams.  Browne  &  Earle. 
918  Chestnut  St.,  Phil- 

adelphia. 
RHODE  ISLAND: 

H.  O.  &  E.  S.  Taylor,  76  Dor- 
rance  Street  (P),  Provi- dence. 

James   McKenna,  Providence 
Stage    Lighting  Company, 
12   Moulton    Street,  Provi- dence. 

SOUTH  CAROLINA: 

Imperial  Film  Service,  Green- ville. 

TENNESSEE: 

Consolidated  Film  &  Supply 
Company,  226  Union  Ave- nue, Memphis. 

East  Tennessee  Electrical 
Company,  Knoxville. Monarch  Theatre  Supply 
Company,  228  Union  Ave- nue, Memphis. 

Paramount  Film  Cement  Com- 
pany, Hamilton  Bank  Bldg., Chattanooga. 

TEXAS: 

N.  K.  Barnett  Supply  &  Film 
Company,  1888  Main  Street, Dallas. 

General  Theatre  Equipment 
Company,  2012%  Main 
Street,  Dallas. 

Lucas  Theatre  Supply  Com- 
pany, 1816  Main  Street Dallas. 

Southern    Film    Service,  811 
Franklin  Avenue,  Houston. 

South  Texas  Film  Exchange, 
408   N.    Flores   Street,  San 
Antonio,  Tex. 

Southern  Theatre  Equipment 
Company,  1815  Main  Street, Dallas. 

R.  D.  Thrash  Company  Thea- tre Supplies    (M),  Dallas. 

UTAH: 
Alhambra  Theatrical  Com- 

pany, Hudson  Avenue,  Oe- 
den. Argus  Enterprises  Company, 
Inc.,  132  East  Second  S-juth (S),    Salt   Lake  City. 

Community  Motion  Picture 
Bureau,  14  Postoffice  Place, Salt  Lake  City. 

Salt  Lake  Theatre  Supply 
Company,  48  Exchange 
Place   (P),  Salt  Lake  City. Universal  Film  &  Supply 
Company,  56  Exchange 
Place,  Salt  Lake  City 

VERMONT: 
Hicks  &  Price,  97  State  Street 

(S).  Montpelier. 
VIRGINIA: 
Southern  Theatre  Supply  Com- 

pany, 25  Old  Street,  Peters- 
burg. 

United  Theatre  Supply  Com- 
pany, Petersburg. 

WASHINGTON: 
W.    S.   Brewster,    2016  Third 
Avenue,  Seattle. 

Film    Supply    Company,  217 
Virginia  Street,  Seattle. 

G.  Gennert,  2102  First  Ave- nue, Seattle. 
H.  N.  Johnson  Company,  2016 

Third  Avenue,  Seattle. 
Spokane  Theatre  Supply  Com- 

pany, West  410  First  Ave- 
nue, Spokane. Theatre  Equipment  Company, 

1927  Third  Avenue  (P), 
Seattle. Universal  Film  &  Supply 

Company,  16  South  Wash- ington Street,  Spokane. Western  Theatre  Equipment 
Corporation,  2028  Third Avenue,  Seattle. 

WEST  VIRGINIA: 
Charleston  Elertical  Supply 
Company    (P),  Charleston. McCray  &  McCray  Company, 
329  Main  Street,  Fairmont. 

West  Virginia  Amusement  & 
Film  Company,  113%  Capi- 

tol Street,  Charleston. 
WISCONSIN: 
Exhibitors'  Supply  Company, 
128  West  Grand  Avenue 
(E),  Milwaukee. Ray  Smith  Company,  174  Sec- ond Avenue,  Milwaukee. 

Wisconsin  Film  Corporation, 
134  Grand  Avenue,  Milwau- kee. 

Wisconsin  Theatre  Supply 
Company,  174  2nd  Street. 
(M),  Milwaukee. 

CHAS.  H.  BENNETT 

MOTION  PICTURE  EQUIPMENT 
SUPPLIES  AND  REPAIRING 

Repairing  and  Parts  for  all  Machines  Guaranteed 
224  NORTH  13th  STREET 

PHILADELPHIA,  PA. 

SCIENTIFIC  REPAIRING  OF  ALL 
MAKES  OF  PROJECTING  MACHINES 

Only  Genuine  Factory  Parts  Used 
Ten  Years  in  Business 

Doing  95%  of  Chicago  Repair  Work 
JOSEPH  SPRATLER 

12-14  East  Ninth  St.,  Chicago,  111. 
Phones  Harrison  0961 — Wellington  7149 

CAMERA  EXCHANGE 

We  buy,  rent  and  sell  motion  picture  and  still  cameras,  lighting  equipment, 
home  projectors,  etc.  Quick  turnovers.  Small  profits.  Write — Seiden, 835  Eighth  Ave.,  New  York  City. 

Motion  Picture  and  "Still"  Cameras  rented,  sold  and  exchanged.  Portabel lights  for  sale  and  for  rent.  Keep  us  advised  of  your  wants.  Ruby  Camert Exchange,  727  Seventh  Ave.,  New  York  City. 
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77ie  New  Motiograph  DeLuxc  Wins 

Under  Trying  Conditions 

Cleveland's  Great 

AUDITORIUM 

Seating  14,000     Costing  8  Million  Dollars 
Size  of  picture  t— Length  of  Throw 

28ft. wide by21z  ft. high  inSldllS        336  feet  6  inches 

""■fciOTlOGRAPt . 

r|De|uxen JAIITY M  Watch.  Announc  erne] QUALITY 
COUNTS ! 

Watch  Announcements 

For  Other  Big  Installations 

'Enterprise  Optical  Mfg.Cq 
564  W.Randolph  St. CHICAGO 
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BRENKERT  "F"  BRENOPTICON 

IMPROVE  WHENEVER  POSSIBLE 

THAT'S  THE  "BRENKERT  SLOGAN" 

BRENKERT  "F"  BRENOPTICON 
IS  AN  IMPROVED  DOUBLE  DISSOLVER 

THE  Brenkert  "F"  Brenopticon  projects  either  lantern  slides  or  stage  effects  in  dissolving 
or  simultaneous  projection.  ANIMATED  PROLOGUES  and  OVERTURE  FEA- 

TURES with  the  Brenkert  "F"  Brenopticon  add  100%  to  the  Program.  PICTURE  PRES- 
ENTATIONS that  are  attractive  and  fascinating. 

BRENKERT  "C  3"  SPOTLIGHT 

IS  AN  IMPROVED  SPOT-FLOOD  LAMP 

The  Brenkert  "C3"  spotlight  renders  brilliant  flood  lighting  with  a  crispy  white  spot  at  any  distance.  The  new- 
features  of  built-in  framing  and  dowser  shutter,  roller  insulator  cable  release,  new  type  100  ampere  arc  lamp 
with  all  adjustments  and  a  substantial  construction  throughout  gives  the  operator  all  that  is  desired  for  100% 
efficient  spot  and  flood  service  with  a  convenient  and  easy  means  of  operation. 

Other  Brenkert  Products 

There  is  a  Brenkert  spotlight  for  every  requirement  and  all  have  the  latest  design  and  rugged  construction. 

From  25  ampere  to  100  ampere  arc  lamp  equipments,  1000  watt  mazda  lamp,  Baby  spots,  pin  or  head  spots, 
Olivettes,  Iris  Shutters,  Dimmers,  color  wheels  and  slides,  etc.,  etc. 

See  Your  Nearest  Dealer  or  Write  Direct 

Brenkert  Light  Projection  Company  Detroit,  Michigan 

"Pioneer  Manufacturers  Long  Distance  Projection  Equipment" 



Just  a-feminder 

When  you  are  in  the 

market  for  a  new 

motion  picture  pro- 

jector just  bear  i  i 

mind  the  following 

facts — 

A  PARTIAL  SURVEY  OF 

THE  UNITED  STATES 

SHOWS  THAT 

28 

OF  THE  LARGEST  CITIES  HtZfV 

IN  THIS  COUNTRY  ARE    i  OvC 

While  several  hundred  smaller  cities  have  an  average  of  80' 

Trade  Mark  PatM 

THESE  FIGURES  SHOW  THAT  IN  THE  CITIES  IN 

QUESTION  ALL  OTHER  MACHINES  COMBINED  ARE 

IN  BUT  25%  OF  THE  THEATRES 

ALL  OF  WHICH  PROVES  SIMPLEX  LEADERSHIP 

which  has  onlv  been  made  possible  through  the  building  of  a  machine  which 
returns  four  times  its  original  cost  in  service  and  durability. 

EePreosion'Machine  (5.1nc 
317-29  E**t  34th:  St -New York 



Kiser  Studios,  Inc. 

presents 

^V»V»V»N^V»V»^V»>^»V»V»V»V»V^V»V»ViV»V»>^ 

The  Price 

of  Progress 

A  Kiser  Art  film 

Two  Reels 

f»V«V»V»V«V4V«V+V+V»V4V4V»N^»VVV 

A  little  drama;  more  thrill;  superb 

scenery;  education  and  enter- 
tainment combined. 

Kiser  photographs  made  the  Glacier 

National  Park  famous.  The  same 

splendid  photography  which  was 

applied  to  still  photos  then  is  now 

given  to  the  picturesque  big -tree 

forests  of  the  Northwest  Pacific  slope. 

A  picture  showing  how  the  finest 

timberlands  that  any  country  has 

ever  had  are  paying  the  price  of 

progress. 

Pafhepicture 
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Now— 

Two-Colo
r 

National
 

Advertis
ing/ 

As 

\L  tvo  1 
'T  HIS  is  the  first  of  Paramount's 

new  National  Advertisements. 

It  will  run  in  the  Saturday  Evening 
Post,  January  13th,  in  two  colors! 

The  use  of  color  more  than  doubles 
the  attention  value,  and  consequently 
the  number  of  readers.  That  means 
more  money  for  exhibitors. 

Paramount  plans  to  make  its  national 
advertising  campaign  for  the  coming 
teason  far  ahead  of  any  other  motion 
picture  campaign — and  one  of  the  fin- est in  the  whole  field  of  advertising. 



High-class  Romantic  Melodrama 

Is  more  popular  to-day  than  ever — both  on  the  screen  and  on  the  stage.  And 

for  all  classes  of  the  public  in  all  sections  of  the  country  the  big  entertain- 
ment hits  are  melodramas. 

Jack  Pickford's  "Garrison's  Finish 99 

Is  just  as  chock-full  of  thrillingly  melodramatic  scenes  as  any  well-made 

picture  can  be.  And  there's  also  a  corking  love  story,  wonderful  racing 
scenes,  beautiful  horses  and  still  more  beautiful  women,  spendid  acting  and 

perfect  photography.  " 

Everything  For  Every  Audience 

JACK  PICKFORD 
in 

(GARRISON'S  
FINISH" J3ased  on  W.  J3.TJ1.  Jerdusons-  noue!  of  the  same  name 

Supervision  and  screen  version  by  C/mer  Jfarris 

Direction  by  OrthurfJosson  •  fihotocfraphy  by  Jfarofd  J9osson 

Qlhed  /Producers  and  Distributors  Corporation*^ 
729  Seuenth  Guenue,  *Near  C/oi-k  City 

—  0  J3i*anch  Office  heated  in  each  United  Ortistr  Corporation  Exchange  — It's  all  here 

Melodrama 

Adventure 

Romance 
Mystery 

Intrigue 
Revenge 



IMMEDIATE  BOOKING 

D.W.G
RIFFI

TH'/ 
Great  spectacle  as  shown  on  Broadway, 

The  same  New  York  presentation  that  drew 

150,000  people  in  two  weeks. 

Now  booking  in  New  York,  Pennsylvania,  Michigan,  Indiana,  New  Jersey, 

Maryland,  Massachusetts,  Oklahoma,  Arkansas,  Texas,  Mississippi, 

Louisiana,  Alabama,  Tennessee,  Florida,  Georgia,  South  Carolina,  North 

Carolina,  Virginia  and  Kentucky. 

united  Armrnr  corporation 

MARY  PICKTOR.D    •  CHARLIE  CHAPLIN  •   DOUGLAS  FAIRDANKJ"  •  D.  GRIFFITH WiriAM    AOI3.AMJ:  paE/IDENT 
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Here  is  the  second  ARROWPLAYS  DE  LUXE.  It  will 

crowd  every  theatre  to  capacity.  It  is  a  sensation — the 

picture  of  a  lifetime. 

Arrow  presents 

A  Burton  King  Production 

d  Masterful 

ddaptatton  of  the 

Great  Stage  Melodrama 

with  BARBARA  CA5TLETON 

^EDWAED  EARLE 

Anders  Randolf 

Dorothy  MacKaill Leslie  King 

Kate  Blancke 

Produced  by 

STATE  PICTURES 
CORPORATION 
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This  second  of  the  ARROWPLAYS  DE  LUXE  is  a  truly 

great  picture.  I  expect  it  to  shatter  all  previous  records 
of  successes. 

W.  Ray  Johnston 

Vice-president  ARROW  FILM  CORPORATION 

NEW  YOR
K 

The  City  of  Hopes  and 

Fears,Smiles  and  Tears 

THE  SECOND  OF  THE  GREAT 

ARROWPLAYS  DE  LUXE 

ARROW  FILM  CORPORATION 

220  W.  42nd.  Street,  New  York  City 

Distributors  for   United  Kingdom: 
INTER-OCEAN  PHOTOPLAYS,  Ltd. 

162  Wardour  Street,  London 
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THE  LQUISVILLE'DArct^^ 
Alamo  Theatre  Holds  Them  Out  With 

Will  Nigh's  Latest  Society  Smash 

Eight  Reel  Photodrama  Hat  Enough Action  for  Three  Pictures. 
s—  

ALAMO. 
ALL.  WEEK — "Notoriety  " That    the   world   flocks  to 

"rrimson  lily"  was  tbe  theme  a 
which  the  picture  Notoriety." opened  a   week's  engagement  i Alamo  Theater  yesterday  artern woven 

The  film  la  a  geod  one  for  Ihe 
clause  It  brings  *  vivid  reahza what  the  demand  tot  the  preset 
public  for  •K.-anda' is  doing  to  ih 
\ounger  genera tlon. 
One  sees  th 

picture  of  a  young 
girl,  pure  In  mind and  body.  Ilvint 
in  the  iprwm^ni 
settlements  of  ih*» cotv,  but  lengins for  th«-  better 
things  of  life  an,< a  career  Con 
s*?quenily  she  Ik 
made  to  reallz-- through  the  col 
umns  of  th*> 
press  that  sh*- must  gain  sow 
"notoriety"  b« fore  she  can  mea 
of  the  'public She     wandera  out  one  nigh, 
*tops  to  peep  In  the  window  at  t in  one  of   the  tug  downtown 
Juet  m  time  to  catch  a  pistol 
'jut  of  an  upstairs  window  f> a  murder  which  has  been  com 

The  police  arrive  on  the  ere And  her  holding  the  pistol  Ai 
she  goes  through  the  usual  a** ui  a  criminal  murder  trial  and 
idol  of  masses. As  generally  happens  to who  seek   undeserved    fam« . 
girl  got  more  tbaa  she  bar  § 
for    The  effects  of  "Nolor'clj strikingly  developed  to  l lie  \  r> bv  the  master  hand  of  the  <U 
The  cast  includes  siv  stpis- nne   Poweis.    Marv   AM-*i  < 
Hackatbornt .        Richard,  T 

-  Ryu*   la   Roccyue    aad    J  | Sheery 

CLASS  OF  SERVICE SYMBOU Teleflra/n 

Oar  Utter 
Blue 
N.te 

Night  Message 
Night  Letter 

N  L 

tl  none  ot  these  iiuee  symools appeais  sher  the  check  (nurr.&e  ol words)  this  Is  a  ielea/am  Othe/- "Oeits  character  is  indicated  bv  Lba symbol  appearing  aMer  (he  check. 

UNION 

TELiUkAM 

WE5TERH  UNION 

NEW  COMB  CARtTON,  PRESIDENT GEORGE  W.  E.  ATKINS.  RUST  VICZ-PKESiOEH 

DIRECTOR  NIGH 

SCORES  THREE  TIMES 

"NOTORIETY" CLASS  OP  SERVICE STMBOL 
Telegram 

u   Day  Letter/ 

Blue 

Night  Message 

Nlta 

Niflht  Letter N  L M  none  ot  tnese  three  Evmtou appean  tfter  tbe  check  (number  ol 
words)  this  is  a  telegram  Omar. ■     i  ii  charanef  is  indicated  t,  tna 
symbol  appealing  (iter  tne  check. 

RECEIVED  AT 

Applause  at  Thrills 

g  Society  Photo- 
drama 

Rodney  LaT 
in  much  In  tf 

ZAZ95  49  4  EXTHA  NL 

LOUISVILLE  XY  4 

WEBER  4ND  NORTH 

1600  BROADWAY  HEWYORK  NY 

BILL  HIGH  SCORES  AGAIN  NOTORIETY  TUBBED  THEM, AWAY ' j HOW  LONG  WILL  WE 

BMttt  TO  WAIT  FOR  THE  NEXT  NIGH  PRIDUCT10S  WOTOKIETYiBOHH 

ENTERTAINED  AND  PLEASED  EVERY  ORE  AND  ISA  CREDIT  TO  THE  THEATRE 

FLAM  DID  EXCEPTIONALLY  WELL  WITH'  THE  BXPLDITA510E"  TH3HK3  FOR 
NOTORI ETY 

FRED  DOLLE  ALAMO  THEATRE  LOUI 571  LLC  ZY. 

>f  spellbinding  situations 
iience  of  the via  mo  Theatre  last  night 

ational  eight-reel  photn- 
xlern  girl's  madness  tor 
9  flashed  on  -the  screen at  has  caused  more  talk 
film  of  recent  times  is 

itest  masterpiece,  "Nc- 
jhotoplay  seemed  to.be 
succession  of  suspense 
n>e  director,  who  also 
Jry.  has  succeeded  \ia 

ry.  variety  of-  thrill— sical  and  sentimental, 
fast  moving  screen 

Straight  from  the 
the  bumble  home  o) former  stage  beauty 

ched  and  poverty-strict. I  shown  in  all  its  pathos, 
is  set  on  edge.  When 
la  racier  of  the  picture eon"  Deering  everyone 
as  Raman,  and  it  seenu 
known  her  for  years 

x  fame,  her  desire  to  be tounds  familiar,  because 
were  that  way.  .  When 
lops  aad  we  see  how 
ig  for  popularity  brings e  with  a  daring  society 
that  anyone  could  have 
o  do  as  she  did,  ist  her 

A  Photodrama  tic  Thunderbolt  of  Perpetual  motion  with 

an  Array  of  Great  Characters,  Maurine  Powers,  Mary 

Alden,  Rod  La  Rocque,  Geo.  Hockathorne,  Richard 

Travels,  J.  Barney  Sherry,  Anders  Randolph  and  ethers. 

WILL  NIGH'S  PHOTODRAMA 

"NOTORIETY" Produced  and  Distributed  by 

L.  LAWRENCE  WEBER  &  BOBBY  NORTH 

Foreign  Rights  Controlled  by 

APOLLO  TRADING  CORP.,  1600  Broadway,  N.  Y.  C. 



January  6,  1923. EXHIBITORS   TRADE  REVIEW 

THE  ALBANY 
 "EVEN 

Notoriety  Gets  off  to  A  Flying  Start  at  the 

Clinton  Square  Theatre 

QGHT  REELS  OF 

ACTION  IN  WILL 

NlGH'S  "NOTORifaae: 

"Notoriety"  at 

Clinton  Square 

For  Full  Week 

encc  at  TEh«_  CU»fop  Squar 
eatre  caught  its  breath  wt 

different  climaxes  in  the  W 
photoplay,  "Notoriety,"  came When  the  last  flicker  of  the  ei 
film  was  flashed,  the  unanimoi 
■on  of  fill  "present  was  that  the 
production  tad  enough  thrill  ai 
interest  to  fill  three  pictures  in 
one. 
When  Arthur  Beat,  impersol 

Sod  La  Roc  que,  takes  the 
the  courf-room  and  defends 
who  is  held  for  the  shooting 
society  idol,  the  audience  could 
sist  applauding.    An  attack 
craze  for  sensationalism  and 
of  the  present  day  that  is  die 
est  message  the  screen  has 
tered,  took  the  house  by  storn 
word  in  the  titles  and  every  gt 
the  actor  rang  true  and  strac 
We  could  almost  bear  him  ic 
public  for  encourlgwg  crime 
plauding  notorious  character! 
names  appear  in  public  print. 
And  just  when  we  thought 

Cjuld  be  made  any  stronge 
Alden,  acting  as  Ann  Bol»n< 
picture,  came  to  the  front  of  t 
with  a  condemnation  of  the  lu 
limelight  that  brought  tears 
scene  that  was  as  touching  as 
have  seen  in  recent  times  she 
the  perils  of  popularity  that  THfeaWB  ' 
young  girls  who' seek  fame  and shame  instead. 

CUSS  OF  SERVICE SYMBOL 
Telegram 
Day  Letter Blue 
Night  Message 

Nfte 

Night  Letter 
N  L 

H  done  of  these  three  symbols trocars  after  Ihe  check  (number  ot •»onJ*)  thts  Is  a  teleyfim  Otter- >Jttits  character  ts  truncated  try  the srmboi  appearing  after  the  check. 

WESTE 

NEW  COMB  CARLTON,  president GEORGE  W.E.  ATKINS.  FIRST  VtCB-PRESlOKKT 

CUSS  OF  SERVICE 
Teiegrarr 
Day  tetter 
Night  Message 

Wight  Letter N  L II  none  ot  these  three  srmbols 
appears  etier  the  check  (number  ot words)  this  is  a  tetepram  Oirter- •vtsetts  character  is  indicated  fr*  the 
symbol  appealing  slier  the  cheek. 

RECEIVED  AT 

ABA  22  47  NL  5  EXTRA 

ALBANY  NY  6 

WEBER  ABB  NOBTR 

1600  BHD  AD  WAY  NEWYORK  FY 

BACKED  THBM  TO  THE  BOX  OFFICE  AT  730  AGAIN  TONIGHT 

CONSIDERED  THE  OFF  NIGHT  OF  THE  WEEK 

BALCONY  STAIRWAY 

MY  PATRONS  HAD  TO  STAND  ON 

FRED  ELLIOTT    CLINTON  SQUARE  THEATRE  ALBANY  NY 

t Promises  to  Off
er 

Thrill  to  Patrons 
Movie  Screen. 

LINTON  SQUARE. 
I  mighty  motion  picture ■>tne  to  Iowd.  to  be  fe* 
p  «wk  At  the  Clinton ter,  wliere  it  had  it 
relay  The  new  picture  i: to  eight  reels  and  takes ora  t he  true-  experience^ 
prl  rn  n  modern  metrop- dp  of  the  action  starts  »n 
t  flat  of  a  hard-working: o  if*  tbc  adopted  motim Deering  Like  manj  girls 
Pigeon"  dreams  of  beiig 
day — of  having  her  oarntc >n  the  papers  and  beraa; 
by  her  friend*  Her trite  one  day  when  she 

Land  m  front  of  a  million- where  ore  of  the  guests rerppUoQ  ts  mysteriously 
nnitnal  drops  the  gun  ai 
dr.  aod  from  that  mo 
innocent  girl  of  tbe  tene talk  of  tbe  town.  Her 
ted  tn  oewprfaper  bead- ■  pieture  appears  side  by 
t  of  tbe  millionaire  wbe 
that  a  theatrical  nsao 

along  and  urges    her  it of   her  popularity  In 
>y    starling    in    a  show >n"  is  about  to  auecamb 
tatioo.   Arthur   Beal.  th*- •aught  tbe  criminal  tn  the 
who  aerretly  is  attracted 
steps  in  and  *hbws  he 

hat  the  lure  of  the  lime 
forth      The    lesson  thar 
b  is  the  last  thrilling  rao- 
plcture  and  leaves  an  im will  never  be  forgotten 
of    "Notoriety"  iqclud'-s leading  stars  of  filmdorn rine  Powerp,   who  pUys 

■^Pieeon,"  Rod  Le  Rorqoe TTacfeat  borne,    Richard  Trav Sherry  and  Marry  A\ 

The  Year  s  Greatest  Gift  To  the  Independent  Market 

i  k 

WILL  NIGH'S   CLASSIC  CREATION 

NOTOR
IETY"

 
Produced  and  Distributed  by 

L.  LAWRENCE  WEBER  &  BOBBY  NORTH 

1600  Broadway New  York  City 
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Dhe  Queen  oPthe  Screen 

Betty 

Blythe 
with 

MONTAGUE  LOVE 

Gladys  Leslie 

Charles  Gerard 

Leslie  Austin 

Julia  Swayne  Gordon 
and 

A  CAST  OF  200 

Written  by 

DOROTHY  FARNUM 

Directed  by 

JOHN  ADOLPHI 

GORGEOUSLY  GOWNED 

AND  WITH  MAGNIFI- 

CENT SETTINGS  PRE- 

SENTING A  BLAZE  OF 

WEALTH  AND  LUXURY 

DARLING 

OF  THE 

RICH 

Produced  under  the 

personal  supervision 

WHITMAN 

BENNETT 

ACCLAIMED  AS  ONE  OF 

THE  OUTSTANDING 

PRODUCTIONS  OF  THE 

YEAR  AND  WHICH  WILL 

BE  NUMBERED  AMONG  THE 

GREAT  ATTRACTIONS  OF 

THE    COMING  SEASON 

MADE  EXPRESSLY  FOR 

THE  STATE  RIGHTS 

MARKET  AND  REPLETE 

WITH  EXTRAORDINARY 

BOX   OFFICE  FEATURES 

J0 

B.  B.  PRODUCTIONS  INC. 

15  West  44th  Street New  York  City 
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F ROl Astounding  Novei 1IN0R  UD 

Announce  ELINOR  GLYN  and  you  express  the  injpffgu- 

ing,  rorrmntic  appeal  which  accounts  for  the  tremeju^is  cir- 
culation mi  her  novels. 

e  Man  and  the  Moment"  is  the  lafdSt  to  rejfljif the 
screen.  Ht  is  a  typical  ELINOR  GLYN  effraction.  Imagine  a 

plot  in  wich  a  man  and  a  girl — absojjffe  strangers — meet  and 

agree  tcBarry  at  once  and  then  separate.  The  moment  comes; 

their  mflriage  is  but  the  beginifnig  of  a  strange  romance. 

TW  Moving  Pictuj|^V orld  hits  the  heart  of  the  story  in 

saying,  '■The  featurjjdrafevoted  to  youth  and  youth's  reaction 

to  a  mow  or  lessJ^msitory  love.  A  moment's  fancy  becomes 

a  sincenj aff ejj^ron  that  grows  with  time  and  separation." 

heliKhibitors  Trade  Review  declares,  "The  picture  pfe: 

sesseajartiplc  charm  .  .  .  and  the  director  has  skilfully  avoidecT 

anything  offensive." 

The  Morning  Telegraph  says,  "It  is  up  to  the  standard  of 

program  features.   In  fact,  a  little  better." 

A  love  story  of  absorbing  romantic  interest,  coupled  with 

the  magic  name  Of  Elinor  Glyn,  makes  it  a  production  which 

exhibitors  know  will  get  the  money. 

Playgoers  Pictures 
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Ben  Amsterdam 

Bob  Savini 
Max  Weintrop 

Pop  Goldfarb 
Bernard  Mills 
Sam  Ludwig 

Si  Griever 

Sol  Lesser 

That  the  12  Chap- 
lin Classics  are  the 

biggest  money 

rfp  makers  the  State 

iLy  Right  market  has 
^  ever  known. 

Wire  for  territory. 

Chaplin  Classics,  Inc. 

117  W.  46th  St.,  N.  Y.  C. 
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Scenario  by 
Cve  UnselL 

Sis  a  Preferred  Picture 

portrayed  hif 

Gaston  Class 

Barbara  La  Man- 

John  Sainpolis 

David  Butler 

Doris  Pawn 

Ethel  Shannon 

Frankie  Lee 

Maitha  Mattox: 

picturizalion 

of  Gilbert  Emery's Famous*  Stage 

Success 

as  presented  by 

Sam*U.44wis 

Pnoloqniphy  by 

Karl  Struts 

DiftnbotBd  by 

AL4JCHTMAN 
CORPORATION 

1650  BROADWAY  (Sjffl NEW  YORK  CITY 
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Heart  Interest 

SOME  months  back,  I  had  occa- sion to  lament  the  quality  of  the 
heart  interest  in  contemporary 
movies — the  old  mothers  placing 

lights  in  windows,  the  misunder- 
stood ingenues,  and  all  their  fellow 

tear  promoters.  At  the  same  time, 
I  expressed  the  belief  that  heart- in- 

terest could  be  legitimate  on  the 
screen — just  as  it  is  in  life — and  that 

the  spectator's  lachrymal  glands 
could  be  squeezed  by  other  than  arti- 

ficial means. 

This  week,  two  pictures  come  to 
hand  which  serve  to  substantiate 

my  statement.  They  are  both  over- 
flowing with  heart  interest,  and  they 

are  both  genuine. 

"Oliver  Twist" 

THE  first  is  Jackie  Coogan's  pro- duction of  "Oliver  Twist,"  which 
has  been  awaited  with  no  little  ex- 

pectancy by  those  who  believe  that, 
after  all,  something  can  really  be 
done  with  the  movies. 

Anyone  who  doubts  that  Jackie 
Coogan  is  competent  to  play  Oliver 
Twist  will  do  well  to  see  the. picture. 
For  this  child  is  incredible.  There 

is  not  one  false  note  in  his  entire  per- 
formance— not  one  moment  when  he 

steps  out  of  his  part  and  becomes  a 
cute,  movie  kid  doing  cute,  movie 
tricks. 

Jackie  Coogan  is  an  artist  (I' think L  have  said  that  before),  not  because 
he  possesses  the  power  of  mimicry, 
or  because  he  can  behave  just  as  the 
director  tells  him,  but  because  he 
possesses  that  power  of  appreciation 
which  is  only  present  in  a  born  actor. 
He  can  feel  the  character  which  he 
is  called  upon  to  create.  It  is  not  a 
mechanical  process,  by  any  manner 
of  means,  but  an  inbred  sense.  In 
this  respect,  an  actor  is  an  artist. 

ASIDE  from  his  splendid  direc- .  tion  in  "Oliver  Twist,"  Frank 
Lloyd  has  distinguished  himself  for 
his  intelligent  adaptation  of  the  story. 
He  has  seen  to  it  that  Charles  Dick- 

ens was  not  lost  in  the  shuffle.  The 
dramatic  sequence  has  been  so  well 
arranged  that  no  part  of  the  eight 
reels  is  permitted  to  lag,  and  none  of 

the  story's  vitality  has  been  weak- 
ened by  insipid  treatment. 

The  cast  which  Mr.  Lloyd  has 
selected  is  generally  good,  the  par- 

ticularly bright  spots  being  furnished 
by  Gladys  Brockwell,  Lionel  Belmore 
and  Lewis  Sargent. 

ALL  in  all,  "Oliver  Twist"  is  a .  distinct  credit  to  the  movies. 

It  is  one  of  the  few  really  great  pic- 
tures of  this  or  any  other  year. 

Robert  E.  Sherwood. 

Sol  Jersey  p/esentr 

JACKIE  COOGAN 

in  and  as 

"OLIVER  TWIST"* 
<J1  Jackie  Coogan  Production 



Every  print  deserves  all  the  photographic 

quality  that  can  be  put  into  it. 

EASTMAN 

POSITIVE  FILM 

has  the  long  scale  of  gradation  that  repro- 

duces all  the  delicate  halftones  between 

high  lights  and  shadows — it  carries  the  qual- 

ity of  the  negative  through  to  the  screen. 

Eastman  Film,  both  regular  and 

tinted  base — now  available  in  nine 

colors,  is  identified  throughout  its 

length  by  the  words  "Eastman" 

"Kodak"  stenciled  in  black  letters 

in  the  transparent  margin. 

EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 



Hal  Roach  presents 

Snub  Pollard  Comedies 

Two  reelers  that  are  often  the  true  feature  of  the  show 

Twice  as  long,  and  twice  as  good  as  the  old 

one  reelers  that  made  comedy  famous 

The  Old  Sea  Dog;  "There  are  a  lot  of 

laughs  in  this." — M.  P.  World. 

Hook,  Line  and  Sinker;  "A  wealth  of 
good  comedy  material.  Enough  laughs  to 

make  it  well  worth  while  on  any  pro- 

gram."—M.  P.  World. 

The  Old  Sea  Dog;  "Mirth  provoking. 

Has  clever  gags." — Film  Daily. 

Hook,  Line  and  Sinker;  "Actually 
funny,  introducing  new  twists.  Comedy 

is  rapid  and  sure  fire." — M.  P.  News. 

365  Days;  "You  can  bank  on  it  to  give 
satisfaction.  It  is  like  all  Pathe  comedies, 

satisfies,  and  that's  what  counts." — H.  E. 

Zeefeld,  Lidgerwood,  N.  D.  (Exhibitors' Herald) . 

Pafhecomedy 
TRADE       (  MARK 



January  13,  1923 EXHIBITORS    TRADE  REVIEW 1 

Paramount 

Has  Completed 

The  Great  Epic 

Drama  of 

America's  Making 

December  22,  1922. 

"rnr^HE  COVERED  WAGON"  has  been  completed.    Out  in 
the  Utah  desert,  eighty  miles  from  a  railroad,  the  Para- 

JL    mount  company  of  three  thousand  people  went  through 
untold  hardships  for  over  three  months.    This  week  the  final  scenes 
were  taken. 

The  filming  of  this  story,  which  is  from  Emerson  Hough's  novel, 
has  been  the  most  stupendous  undertaking  in  the  history  of 
motion  pictures.  The  company  of  three  thousand,  together  with 
one  thousand  Indians,  six  hundred  oxen,  a  thousand  horses,  and 

a  production  staff  of  hundreds,  endured  floods,  blizzards,  zero 

temperatures  and  sometimes  lack  of  food. 

Some  of  the  thrilling  scenes  are  an  Indian  attack,  in  which  a 
thousand  Indians  took  part;  a  buffalo  hunt,  in  which  the  only 
remaining  herd  of  bison  was  used,  numbering  over  five  hundred;  a 

prairie  fire,  covering  miles  of  territory;  the  fording  by  three  hun- 
dred wagons,  of  a  mile-wide  torrent;  and  the  discovery  of  gold  in 

California. 

"The  Covered  Wagon"  is  not  merely  a  spectacle,  but  a  heart- 
moving,  fascinating  love  story  of  the  men  and  women  who  opened 
America  up  to  civilization.  The  featured  players  are  J.  W. 
Kerrigan,  Lois  Wilson,  Charles  Ogle,  Ernest  Torrence,  Alan  Hale, 
Tully  Marshall,  Guy  Oliver,  Ethel  Wales  and  John  Fox. 

It  is  a  James  Cruze  Production,  adapted  by  Jack  Cunningham. 

It  is  the  picture  the  world  has  been  waiting  for. 

It's  a  Paramount  Picture 



Jack  Pickford  in  "Garrison's  Finish!" 

Both  star  and  title  will  pull  for  the  box-office  because  both  artist  and  story  are 

known  everywhere  pictures  are  shown,  and  by  all  classes  of  theatre  patrons. 

And  in  addition  there  are  exceptional  all-star  supporting  players  cast  espe- 
cially for  this  Jack  Pickford  feature. 

The  actual  running  of  the  great  Kentucky  Derby  and  the  equally  famous  Metro- 
politan Handicap. 

A  beautiful  love  story  so  beautifully  told  that  it  will  catch  and  hold  any  type 
of  audience. 

A  villain  whose  undoing  is  wrought  so  skilfully  that  the  spectator  is  kept  guess- 
ing right  up  to  the  very  last. 

Thrills!  Romance!  Action!  Adventure! 

JACK  PICKFORD 

m 

^1 

GARRISONS  FINISH 

Based  on  W.  J3.7J7.  3erduson'r  nocrei  of  the  same  name 
Supervision  and  screen  version  by  Clme"  JSarris 

Direction  by  OrthurSiosson  -  Photography  by  JSaro/d  J$osson 

01  lied  Produ  cers  and  iD/stribufo/ir  Corporations 
729  Seventh  Ocrenue,  JVear  C/orlc  City 

—  Q  Branch  Office  ioccted  in  each  United  Offish-  Corporation  Cxchancfe  — i 

A 



MARY 

PICKFORDX 

NEW  "TEXT" WILL  DO  THE 

JAME  FOR^ 

YOU^Eii 

MAD_Y   PICKPORX)    -   CWAflLIC   CWAPLIN    •    DOUG  LA  J"   TAIR-DA  4I<J"   •   D.  W.  GRIFFITH 
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Associated  Exhibitors. 

FOREIGN  REPRESENTATIVE 
SIDNEY  GARRETT 

ARTHUR  S.  KANE,  PRES. Physical  Distributors Pathe  Exchange 

^-^widti praidefrom  IheTrade  PreM  (jreeL  a  wonderful picture 

FlorenceVidor 

CONQUERING  THE  WOMAN 
From  He  Fascnatm  Novel  By  HENRY  C.  ROWLAND 

A  KING  VIDOI\  PRODUCTION? 

"The  picture  opens  with  views  of  life 
at  a  seaside  resort  near  Paris  and  we  see 

Miss  Vidor  aquaplaning,  swimming  and 

indulging  in  other  red-blooded  sports. 
The  action  shifts  to  America  and  then 

quickly  to  the  South  Seas.  The  fights . 
which  David  Butler  puts  up  during  the 

'shanghaiing'  moments  are  real  stuff.  The 
island  life  is  well  pictured  and  there  are 
a  number  of  amusing  situations  here. 

"The  chase  of  two  ships  through  the 
seas  is  a  bit  of  excitement.  Miss  Vidor 
and  Mr.  Butler  do  most  of  the  work  in 

the  picture  and  do  it  well.  The  support- 
ing cast  is  adequate.  The  photography 

is  clear  and  artistic,  while  the  subtitles 

are    snappy    and    excellently  worded." 
Motion  Picture 

News 

"The  picture  is  so  good  to  look  at  and 
made  up  of  such  a  variety  of  interesting 

scenes  that  will  please,  that  the  more  or 

less  stereotyped  plot  will  not  detract  as 

much  from  the  feature's  entertainment 
value  as  it  might  under  a  less  careful 

production.  King  Vidor  has  secured 

numerous  pleasing  locations  that  have 

been  artistically  photographed  and  the 

atmosphere  throughout  is  one  of  pictorial 

appeal.  Florence  Vidor' s  pleas- 
ing personality  and  ability  to  hold  her 

audience  regardless  of  what  she  has  to  do, 

is  another  redeeming  feature  for  Henry 

C.  Rowland's  theme." 

"Florence  Vidor  has  always  been  one  of 

this  reviewer's  screen  favorites.  She  soothes  the 

eye  and  satisfies  the  intelligence.  Ear  rings,  neg- 

ligees and  exaggerated  eyelids  have  not  figured 

unduly  in  her  success.  And  so  it  is  easy  to  be 

entertained  when  Miss  Vidor  fills  the  camera  eye. 

'Conquering  the  Woman*  is  entertaining, 

sprightly  and  well  cast," 

"Florence  Vidor  in  'Conquering  the  Woman'  is  a  good, 

entertaining  feature,  built  along  a  theme  that  is 

familiar,  but  which  it,  at  the  same  time,  thoroughly 

pleasing  in  its  unf  oldment  and  picturization.  David 

Butler  plays  the  hero  role  and  is  well  cast.  The 

picture  was  directed  by  King  Vidor  from  a  story 

by  Henry  C.  Rowland.   Six  reels. 

"This  newest  Florence  Vidor  feature  should  not 

fail  to  register  pleasantly  with  any  audience.  There  is  a 

genuine,  pleasing  vein  to  the  story  which  makes  the  pic- 

ture satisfying  entertainment  of  a  light,  easy-to-follow 
variety. 

"Miss  Vidor  is  appealing  and  winsome  at  all  times 
and  in  selecting  David  Butler  to  play  opposite  her,  in  the 

role  of  the  hero,  Director  Vidor  made  a  particularly 

effective  choice.  In  this  story  the  two  make  a  great 

combination." 

1EEMJ) 



DISTINCT
IVE PERFORMANCE  1> 

If  you  could  gain  the  whole  world  by  digging  a  twenty-mile 

ditch  in  the  sand,  would  you  do  it?  You  would! 

A.  great  man  once  got  the  earth's  biggest  ditch  in  the  sand — 

the  Suez  Canal — by  a  bloodless  fight  with  his  enemies.  He  had 

courage  and  power.  Those  same  qualities  enabled  Distinctive 

Productions  to  make  one  of  the  world's  master  films,  based  on 

the  life  of  this  man  and  bearing  his  name  as  a  title: 

Disraeli 

There  is  more  satisfaction  and  real  fun  in  working  than  ordi- 

nary men  realize.  There  was  more  satisfaction  and  fun  in  the 

film  story  which  proves  this  point  than  screen  fans  usually  get. 

The  picture  was  Distinctive  s 

The  Ruling  Passion 

If  you  work  hard  you'll  be  happy.  If  you  can,  in  addition, 

put  your  heart  in  your  work  you'll  be  much  happier.  You 
then  will  get  as  much  solid  pleasure  in  life  as  screen  patrons 

got  from  the  Distinctive  film  based  on  this  idea.  The  film  was 

The  Man  Who  Played  God 

The  qualities  depicted  in  these  films  are  the  qualities  which 

typify  the  company  responsible  for  them.  Distinctive  has  had 

courage  and  power  to  plan  distinctive  pictures  for  the  pictures' 
sake  .  .  .  Distinctive  believes  in  working  long  and  hard  to 

get  results  .  .  .  Distinctive  knows  that  the  pictures  which 

make  the  public  happy  are  the  ones  which  entertain  through 

heart  interest  .  .  .  Distinctive  has  put  its  heart  in  the  task  of 

pleasing  the  public  by  its  product. 

CORPORATION 
ARTHUR  S.  FRIEND 

President 
HENRY  M.  HO  BART 

Vice  President 



DISTINC
TIVE 

PROMISE  JL> 

Distinctive  pictures  corporation  promises  that  its  future 

productions  will  possess  all  the  qualities  of  its  past  ones. 

It  further  promises  that  its  executives  will  never  be  content 

to  put  out  a  picture  merely,  "just  as  good"  as  the  previous  one. 
It  will  have  to  be  better  to  please  them.  They  have  put  their 

minds  and  hearts  to  the  accomplishment  of  this  task.  The  first 

new  Distinctive  picture  will  be 

Backbone 

Here  is  a  story  of  never-dying  love,  of  criminal  plotting, 

heroic  counter-plotting  and  powerful  conflicts.  Clarence  Bud- 

ington  Kelland  wrote  it  for  the  Saturday  Evening  Post.  Every 

motion  picture  producer  in  the  country  was  in  on  the  bidding 

for  it.  Distinctive  got  it !  Edith  Roberts  and  Alfred  Lunt  head 

a  distinctive  cast,  with  Edward  Sloman  directing.  Backbone 

will  be  ready  soon.  Next  will  come 

The  Ragged  Edge 

based  on  Harold  MacGrath's  novel  of  the  South  Seas.  A  won- 

derful girl,  her  soul  chilled  to  terror  by  heartless  environment, 

struggles  to  escape.  A  boy,  tormented  by  his  New  England 

conscience,  seeks  to  bury  himself  in  the  life  which  appalled 

the  girl.  They  meet,  and  solve  each  other's  problem.  How? 

This  picture  will  reveal  to  you  a  new  and  strange  story.  Har- 

mon Weight  will  direct  it. 

Just  the  Beginning 

These  two  great  stories  are  the  forerunners  of  others.  Dis- 

tinctive will  put  into  the  filming  of  them  all  those  qualities 

which  go  to  the  production  of  great  pictures. 

CORPORATION 
ARTHUR  S.  FRIEND 



SELLING  THE  PIC 

Classics  of  the  Screen 

MR.  EXHIBITOR! 

THIS  ADVERTISEMENT  IS  DEVOTED 

ESPECIALLY  TO  YOU. 

3  Color  Merchant  Cart 

On  these  two  pages  you  will  find 

illustrated  a  few  of  the  many  nov- 

elties designed  to  aid  you  in 

exploiting 

"THE  BEAUTIFUL 

AND  DAMNED" 
You  will  find 

NO  "SALES  TALK,"  NO  "BULL" 
— JUST  FACTS 

Mill  COMING 
WARNER  BROTHER 

SCREEN  CLASSIC 

m 

Lithographed  window  cards,  six 
colors,  regulation  size. 

F.  Scott  Fitzgerald 

Beautifully  colore 

sticker,  actual  size. 



TO  THE  PUBLIC 

✓ 

BEAUTIFUL  W  DAMNED* 
Mane  Hra Every  Novelty  shown  on 

these  two  pages  is  fully  ex- 

plained  in  the  8-page  cam- 

paign broadside  on 

"THE  BEAUTIFUL 

AND  DAMNED" 

All  are  available  at  your 

nearest    exchange  distrib- 
uting 

4  P  a£e  R  ot  o  c<r  avnre  Su  pple- 
men 

Classic*  of  the  Screen 

Beautifully  colored  tele- 

phone doll,  size  6x11,  suit- 
able for  use  on  the  mouth- 

pieces of  all  telephones. 

OONT  WHISPER! 

THE  BEAUTIFUL  AND  DAMNED 

PHOTO  PLAY  VERSION 

OF 
F.  SCOTT  FITZ  GERALDS 

POPULAR  BOOK WITH 

MARIE  PDEVOST 
AND  STELLAR.  CAST 

Lithographed  blotter,  four  colors,  size  4  x  &y2. 

Business  Better  and  Better 
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Words  by 

G.CLIFTON 

BINGHAM. 

3SP 

A 

m 
i 

Love's  Old  Sweet  Song 

NORCA 

PICTURES,  INC. 

Music  by 

L  MOLLOY. 

A  Lund  Production 

'10*11 01D 

JWEETJONC 

Inspired  by  Molloyis  famous 

old  song  of  the  same  title.—' 

Directed  by  Oscar  Lund 
Presented  ocriih  an  exceptional  cast  including 

LOUIS  WOLHEIM 

HELEN  LOWELL 

HELEN  WEIR, 

DONALD  GALLAHER.I 

and  other  stage 

and  ween  fauoi'ites 

THIS    TITLE  HAS 

BEEN  DRAWING 

INTEREST  FOR  YOU  FOR  TWO  GENERATIONS.  WHY  ? 

Because  the  song  has  been  sung  in  millions  of  American  homes,  by  the 
parents  and  grandparents  of  your  prospective  patrons.  .So  when  they  see 
the  title  in  front  of  your  theatre— they  are  going  in! 

They  will  go  in  expectant.  They  will  come  out  satisfied.  The  story,  the 
excellent  cast  and  artistic  direction  will  hold  them. 

Book  Now  Through  Your  Nearest 
Exchange  Handling  Norca  Productions 

NORCA  PICTURES,  Inc. 

1540  BROADWAY/  NEW  YORK  CITY,  LOEW  BUILDING 
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IT  IS  (DITH  F\  UM  TORE  ¥  5f\TI5F[\CTI°N  THAT  (BE  f\PUNCE 

'To  THE  STfcTE  RIGAT  EXChUNGE  (HEN  Nfl  INDEPENDENT  EXHIBITORS 

ThIXT  (BE  TOE  C°NTR[\CTEL\  (DITH  PREfUlUfT\  PICTURES  PRODUCTIONS 

POR  THEIR  ENTIRE  OUTPUT  °F  SPECIE  FEATURES. 

^F°R  THE  Pf\ST  YEN?  M  f\  MI,  QUIETLY  BUT  ̂ ETERiTMHEQLY 

THE  PREIMJH\  PICTURE  PRTOTTO  OWLETEB  UNL\ER  OUR  CWRf\CT 

TEN  FEATURE  RTTRtOTNS  EtXCU  PRTOTPN  COVERIMG  f\  NFPEREHT 

THE(I\E  °R  SUBJECT,  THE  TEN  IWCTNN5  W&KE  NJfift  EVERY  6HGLE 

°F  LWWIC  t\RT. 

^puntei\  ms  mm  mw  the  best  tixuekt  .qbtiirble 

TAE5E  KTTRRCTWiS  PR°VE  l\  TURNING  FIT  IH  THE  Ml  °P  TH°SE 

EXCHANGES     EXmBIT0R5  IP  G°HHEGT  UP  WITH  THEPH 

cl-^m  mi  preparer  i\  poRnx  °p  m\ra  °p  mwM  m  r  s°unl\ 

ClIMRCIRL  Bf\SIS  NA  111  ll«  C°RRE5P°H^ENCE  FR°fT\  RESPONSIBLE 

5TI\TE  KIGhT  °RGI\NIZI\TI%  SEEKING  ft  TOTENT  LINE  °F  PR°BDGT 

THi\T  (BILL  LRftll)  THE  E1IT°R  T°  THEIR  ESTt\BUI5hIT\ENT 

THE  CI\ST  IMUMS,  MWG  °THER5  SUCH  PICTURE  WRITES  PaS 

1    GEORGE  LMKIN,      RUTH  ST°HEH°USE, 

JI\CK  LIVINGSTON,      MPkRY  WYNH, 

LURU  (\K5°K    m\s    M  FERGUS°N. 

THE  RELEASE  TITLES  °F  TKE  FIRST  SIX  PRTOMS  [\RE 

FLUMES  °F  PftSSPN"    "THE  UKQE1R8R°UKD  TRWlT, 

"THE  WRY  °F  THE  TR(\KSGRESS°R","THE  MIME  L00TERS: 

"HIS  U\ST  [\SSIGMMEKT;   "l\  ChlLD  °F  THE  G°D5': 
,r-J?ELE!\SE5  C°/T\1T\ENGE  FEBRUARY  FIRST. 

ADDRESS 

INDEPENDENT  PICTURES  CORPORATION  Distributors 

JESSE  J  GOLDBURG,  President 
1540  BROADWAY 

NEW  YORK  CITY  TELEPHONE  BRYANT  3993 

i 



PICTURE  S 



» NOT  EASILY  FORGOTTEN 

Exhibitors  Herald  Dec  23- ■■■■ 

<%e  KINGDOM  WITHIN Will  Stir  the  Hearts  of  the  World 

M.  P.  NEWS:  It's  a  good  audience  picture, 
finely  staged,  and  carrying  a  plot  which  holds 
the  interest  all  the  way.  The  acting  is  splendid 
as  contributed  by  Russell  Simpson,  Pauline 
Starke  and  Ernest  Torrence. 

Good  for  any  type  of  audience  and  should 
draw  most  everywhere. 

EXHIBITORS  TRADE  REVIEW:  "The  King- 
dom  Within"  should  be  well  received  in  places 
where  sentimentality  is  enjoyed. 

The  story  is  melodramatic  and  works  up  to  a 

good  climax. 

EXHIBITORS  HERALD.  Excellent  direction 

of  capable  players  in  a  dramatic  and  all  absorb- 
ing story  stamp  this  feature  as  one  of  more  than 

ordinary  entertainment  qualities.  Swift-moving, 
unfaltering  in  interest,  with  its  genuine  appeal 
to  the  emotions  it  is  rare,  entertainment  of  a 

substantial  variety  founded  on  a  beautiful 
thought. 

Thoroughly  convincing  dramatic  production. 

Type  of  picture  that  is  not  easily  forgotten. 

It  is  the  type  of  picture  that  should  make 

friends  for  the  cinema  among  the  more  fas- 
tidious of  a  community. 

HARRISON'S  REPORTS.  A  powerful  drama 
of  life  in  the  timberlands;  the  direction 

throughovit  is  excellent  and  so  is  the  acting 

of  the  featured  players  as  well  as  that  of  the 

supporting  cast. 

"The  Kingdom  Within,"  a  title  by  the  way,  that 
is  replete  with  meaning,  should  prove  absorbing 

to  any  audience. 

FILM  DAILY:  Effective  dramatic  moments  and 

a  satisfying  dramatic  entertainment  generally. 
For  those  who  like  a  rather  strong  dramatic 
entertainment  and  favor  a  theme  which  makes 

faith  all  powerful,  the  picture  should  prove 

wholly  satisfying. 

M.  P.  JOURNAL,  N.  Y.:  Excellent  drama, 

based  on  a  strong  story,  together  with  a  well 
chosen  and  capable  cast,  including  Pauline 
Starke,  Gaston  Glass,  and  Ernest  Torrence. 
First  runs  indicate  tremendous  box-office 

possibilities,  if  exhibitor  will  advertise  his 
bookings.  Picture  may  be  included  among  the 
best  of  winter  season,  and  is  a  big  program 

special.    Sure  money  winner. 

M.  P.  WORLD:  Intensely  dramatic  is  the 

story  of  "The  Kingdom  Within,"  the  Victor 
Schertzinger  production  which  is  being  dis- 

tributed by  Hodkinson.  It  is  a  production 

which  tells  a  gripping  story  and  holds  the  inter- 
est throughout. 

It  is  a  picture  which  is  quite  different  from  the 
usual  run  and  because  of  this  and  its  strongly 

dramatic  story,  wealth  of  spiritual  insight  and 

acting  of  a  fine  cast,  should  prove  welcome  in  the 

majority  of  theatres. 

A  VICTOR  SCHERTZINGER  PRODUCTION 

Featuring  Russell  Simpson,  Gaston  Glass,  Pauline  Starke 

  PRESENTED  BY  PRODUCERS  ^SECURITY  CORPORATION 
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EXHIBITORS 

Your  attention  is  called  to  the 

"Voice  of  the  Box  Office" 
Pages  367  to  372 

The  ONLY  BOX  OFFICE  REPORTS  built  for  you 

by  Paid  Correspondents  in  all  the  Key  Cities  of 

the  Country. 

Follow  the  Picture  by  reading  this  department. 

Know  what  the  Public  thinks. 

Know  what  the  attendance  was. 

Know  what  the  Press  of  the  country  says  about 

any  particular  picture. 

Know  what  the  admission  price  was. 

Exhibitors  Trade  Review 

L.  W.  BOYNTON 

Editor  and  Publisher 
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FIRST  NATIONAL 

BUSINESS  BAROMETERS 

N  7     San  f>an< 

°  i»gh        w«J-ijie  , '"sines,  °y 

'ec.  ̂  

s7»  ̂ne,soo,  No, 

Therr.  h  '   V  /or*noA  Mil*  v 

■Wn;V,p  J  «n  utrig"?1  "ess 

1 

Written  by  Marc  Edmund 

Jones ;  Directed  by  Lambert 

Hillyer ;   Supervised  by 
Thomas  H.  Ince. 

Distributed  by 
Associated  First  National 

Pictures,  Inc. 

presen
ts 

wos  7f-  %w 

SKIN  DEEP 

ft 



Cj
fa
ot
tV
iA
 

pre
sen

ts 

Douglas 

Mac  Lean 

Directed  by 

William  Seitei 

Distributed  by  Associated 

FIRST  NATIONAL  PICTURES  inc. 



Every  print  deserves  all  the  photographic 

quality  that  can  be  put  into  it. 

EASTMAN 

POSITIVE  FILM 

has  the  long  scale  of  gradation  that  repro- 

duces all  the  delicate  halftones  between 

high  lights  and  shadows — it  carries  the  qual- 

ity of  the  negative  through  to  the  screen. 

Eastman  Film,  both  regular  and 

tinted  base — now  available  in  nine 

colors,  is  identified  throughout  its 

length  by  the  words  ''Eastman" 

"Kodak"  stenciled  in  black  letters 

in  the  transparent  margin. 

EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 



Will  Rogers 

(Everybody's  Friend  J 
in 

Two  Comedies 

44 

ARopin'Foo
l" "Fruits  of  Faith" 

Two  Parts 

^(oll-     ffy^  '  says; 

"A  great  many  so-called  wise  guys  have  said,  'Isn't 

it  kinder  goin'  back  to  go  from  five  reels  to  two?' 
I  say  No,  not  when  you  can  tell  the  same  story  in 

two  reels.  I  made  14  two-reel  pictures  which  were 

released  in  five.  I'd  rather  have  the  credit  of 
making  a  split  reel  if  it  was  any  good  than  to  make 

the  longest  picture  ever  made." 

Three  Parts 

"In  'Fruits  of  Faith'  to  be  sure  of  some  natural 

acting  we  have  a  baby  and  a  donkey,  with  which 

no  actor  can  compete  on  the  screen. 

The  reason  why  I  made  a  three-reeler  and  one  of 

the  reasons  why  they'll  like  it  is  because  it  can  only 

be  3-5ths  as  bad  as  a  feature." 

I^fh£comedy 



J.  D.  WILLIAMS 

announces 

The  oAristocrats  of  the  Screen 

AT  THE  "Ritz,"  New  York!  At  the  "Ritz,"  London!  At  these  famous 
XI  rendezvous  of  wealth  and  fashion  the  aristocracy  of  the  modern 

world  foregathers  for  the  enjoyment  of  the  ultra  in  social  life.  The  very 

word  "Ritz"  has  become  the  synonym  of  culture  and  wealth. 

Under  this  brand  name  will  be  released  many  of  the  productions  of 

the  great  personages  of  the  screen  whose  artistry  has  made  their  names 

household  words  wherever  motion  pictures  are  known. 

A  means  has  been  devised  to  accomplish  the  hitherto  impossible.  "Ritz 

Carlton  Pictures,  Inc.,"  will  market  only  the  finest  productions  without 

the  necessity  of  linking  them  up  with  inferior  product  in  order  to  main- 

tain the  overhead  of  a  distributing  system. 

Fall  Season,  1923,  is  anticipated  as  first  release  date. 

The  purpose  of  this  advertisement  is  to  protect  and  register  by  publi- 

cation, our  name  and  trade  mark. 

Announcements  of  interest  to  the  trade  will  be  made  in  due  season. 

Ritz  Carlton  Pictures,  Inc. 

EXECUTIVE  OFFICES— Suite  914,  Straus  Building— NEW  YORK 
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Adolph  Zukor  presents ItWVl^ll     f  UIVWl       jjf  tonus 

Aqnes  Aures 

AGNES 
AYRES 

a 

(paramount 

{picture 

This  Advertisement  is  made  from  the  4  column  cut  that  you  can  get  at  your  exchange 

&  (paramount  (picture   

(No.  9) ^  FAMOUS  PlAYERB-lASKJf  CORPORATION -  ....  tfOUH  ZUKOfl. 
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'  SIIMiiiiiiiin 

rincipal  Pictures  Corp 

present 

ENVIRONMENT 

ly  HARVEV  GATES 

starrin 

ALICE  •    " '6  MILTON 

LAKE  SILLS 

supported  by 

RALPH  LEWIS    RICHARD  HEADRIGK  JR. 

hSersonally  producedanddirectec^ 

%y  Irving  Cummii^s 

MILTON 

AND 
GERTRUDE  CLAIRE 

This  Master  Production  is  Offer  e 

PRINCIPAL  PICTURES  CORP. 

to  State  Right  Buyers  by 

Loew  State  Building,  New  York 



JACK  PICKFORD 

III 

GARRISON  S  FINISH 

J3ased  on  W.  J3.7D.  3ercgusons  novel  of  the  same  name 

Supervision  and  screen  version  by  Cimer  J-farris 

Direction  by  OrthurJ^osson  -  Photography  by  Maroid JZosson 

Mother  Love  and  Sweetheart  Love, 

The  two  great  ruling  factors  in  every  person's  life,  form  the  golden  threads  that  bind  to- 
gether one  of  the  tenderest,  most  endearing,  most  compelling  heart  stories  of  the  screen 

Jack  Pickford's  "Garrison's  Finish9' 

A  picture  full  of  romance  for  all  ages  and  both  sexes;  a  film  of  rare  pathos,  thrills  and 

smiles — and  yet  with  plenty  of  action,  adventure/ mystery  and  magnificent  scenes  from 

the  famous  Kentucky  Derby  and  the  great  Metropolitan  Handicap. 

A  Wrong  Righted 

Through  patient  and  long-suffering  Mother 

love  which  braves  poverty,  ceaseless  toil  and 

hardship  to  find  the  son  unjustly  accused 

of  crime.  J 

A  Yt 

Tender  first  love 

she  struggles  aga 

Boy  she  loves  of 

and  character. 

,irl's 
best  test  > 

i  to  cleai 
smirch  i 

A  Woman's  Jealousy  \ 

Then  sifts  through  a  maze  of  mystery  and  \ 

intrigue.  In  seeking  revenge  she  exposes  the 

real  villain  and  thus  brings  happiness  to  all. 

Qllied  Producers  and  Distributors  Corporation?** 

729  Jeventh  Otr&nue,  J*/ear  {fork  City 

—  Q  Jiranch  Office  located  in  each  United  Ortij-tr  Corporation  €xchanq"e 
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Gilbert  E.  Gable 

presents 

Volume  13.     Number  8 

AS  A  MAN 

LIVES 

J?  Romantic  Melodrama 

Directed  by  J.  Searle  Dawley 

from  Bob  Dexter's  story 
and  this  fine  cast 

ROBERT  FRAZEH 

GLADYS  HULETTE 

FRANK  LOSEE 

^Achievement  Production 

THE  CRITICS  LIKE  THIS  PICTURE: 

Film  Daily  says  it  is  "the  ever- 
Eopular  regeneration  story;  a  good 
ox-office  picture  for  certain  classes, 

offering  thrills  of  an  appealing 

order;  covers  a  variety  01  situa- 

tions." 
Trade  Review  says  "handled  in 
original  fashion.  New  and  sur- 

prising points  of  interest." 

Daily  News  says  "there's  an  A-No.  1 
explosion,  sdme  good  entertain- 

ment, a  wonderful 
dog  and  excellent 
Apache  dance  and 
a  mighty  good 

cast." 

RE  LEAS  IN  C  CORPORATION 
WALTER  E.  GREENE,  Arafcu 

Moving  Picture  World  says  "a  theme that  holds  the  serious  interest  of 

the  spectator,  a  climax  of  more 

than  ordinary  tension  make  'As  a 
Man  Lives'  appeal  to  all  who  like 
restrained  melodrama." 

New  York  Telegraph  says  it  is  "an interesting  melodrama  that  contains 
more  than  the  usual  amount  of 

thrills." 
Harrison's  Reports  considers  it  "an 

interesting  melo- drama with  a  great 
deal  of  human 

appeal  all  the  way 

through." 

F.  a  WARREN.  >Wrafc>f TVADG  UASX  REG  U  i 
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These  are  the 
First  Great  Eight 
ARROW  PLAYS 

DELUXE: 
Night  Life  in  Hollywood 
Streets  of  New  York 
Man  and.  Wife 
None  so  Blind 
Lost  in  a  Big  City- 
Jacqueline  or  the 

Blazing  North 
The  Broken  Violin 
Little  Bed  School  House 

Here's  Number  Four!  A  Thrill — a  throb 

— a  punch  from  start  to  finish.  Arrange 

at  once  for   these  Arrowplays  Deluxe. 

Arrow  presents 

thefourthofthe 

Great-Eight-Sequence 

Arrowplays  Deluxe 

Available  at  Leading  Independent  Exchanges 
ARROW  FILM  CORPORATION 

220  West  42nd  Street,  New  York  City 
Distributors  for  United  Kingdom: 

Inter-Ocean  Photoplays,  Ltd.,  162  Wardour  Street,  London 

Hi——— 
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Each  of  this  first  sequence  of  Arrow- 

plays  Deluxe  is  a  master  production— 

in  every  sense  worthy  of  its  name. 

with  a  Great 

Cast  of  Favorites- 

Every  One  a 
Super  Play 

Night  Life in  Hollywood 
Streets  of  New  York 
Man  and  Wife 
None  so  Blind 
Lost  in  a  Big  City- 
Jacqueline  or  the 

Blazing  North 
The  Broken  Violin 
Little  Red 

School  House 

ZENA  KEEFE- MAURICE  COSTELLO 

EDWARD  EARLE-GENE  BURN  ELL- 

DORE  DAVIDSON  and 

ANDERS  RAN  DO LF 

Produced  by 

STATE  PICTURES  CORP. 

Available  at  Leading  Independent  Exchanges 

ARROW  FILM  CORPORATION 
220  West  42nd  Street,  New  York  City 

Distributors  for  United  Kingdom: 
Inter-Ocean  Photoplays,  Ltd.,  162  Wardour  Street,  London 
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J/ie  FILM  GUILD  wc, presents 

Glenn 

"wrrtlen  and  Directed  big FRANK  TUTTLE 

Photographed  and  Supervised  by 
FRED  VALLER.JP. 

tuttleValler 

PRODUCTION 

YOU  WANT 

SECOND  FIDDLE 

for  several  money-making  reasons! 

FIRST; —    As  a  picture,  it  is  a  winner. 

SECOND— It  will  have  behind  it  a  na- 
tional advertising  campaign. 

Four  powerful,  half -page  ad- 

vertisements will  tell  the  2,- 

250,000  readers  of  the  Satur- 
day Evening  Post  what  a 

wonderful  picture  it  is. 

THIRD— 
It  stars  GLENN  HUNTER, 

whose  popularity  as  a  screen 
star  increases  every  day,  now 

making  stage  history  as 

"MERTON"  in  "MERTON 

OF  THE  MOVIES." 
It  has  Mary  Astor,  one  of  the 

most  sensational  screen  dis- 
coveries of  recent  years, 

lending  support  to  Mr. 
Hunter. 

It  has  a  story  wonderfully 

handled,  that  will  hit  home 

because  it  depicts  the  life  of 

millions  of  our  movie  patrons 

Ask  for  a 

HODKINSON 

PICTURE  S 
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HUNTfel 

PIDDLE 
until 

MARYASTOR 

CTURE 

ORTH 

SHOUTING 

ABOUT/ 
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The  New  York 

ecrots 

(rNoa?an  open  6ooki 

-atrulybg  picture 

<.ork\r$$Dd  melodrama  ^ 
Ji/m  Daily 

-stirring  action"   A  a 

The  'Modem  Version  of 

"All  the  thrills  that  go  to  make  up  life  in 
the  Paris  underworld  are  unreeled  in  the 

story.  Shared  honors  with  Johnny  Hines  in 

'Battling  Torchy'  on  a  splendid  program," 
N.  Y.  EVENING  TELEGRAM. 

"A  thoroughly  entertaining  picture.  Sue's 
book  is  filled  with  the  sort  of  material  pre- 

cisely suited  to  the  screen.  Good  direction 

is  coupled  with  an  unusually  capable  cast," 
BEN  F.  HOLZMAN,  N.  Y.  EVENING  MAIL. 

"It  has  everything  necessary  to  tickle  the 
spine  and  move  to  tears.  The  acting  was 

uniformly  excellent,"  E.  V.  DURLING,  N.  Y. 
EVENING  GLOBE. 

"Acted  with  such  perfectly  fine  character- 
ization that  you  are  likely  to  experience  the 

shiver-a-minute  the  producers  intended," 
QUINN  MARTIN,  N.  Y.  MORNING  WORLD. 

"The  story  itself  moves  crisply.  A  cast  of 

excellent  actors,"  GERTRUDE  CHASE,  THE 
MORNING  TELEGRAPH. 

"-rhri/Jiig  fistic  battle  ^ 

On  Sunday,  January  7th  did  the  biggest  business  in  months  at  B.  S  Joss 

appearance  in  world  premiere  of  "Peacock  Alley" 
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Critics  Praise 

T^Qad  'em  and  reap! 

'The  most  thrilling  phases  of  old  French 
criminal  life  are  graphically  depicted  in 

'Secrets  of  Paris,'  an  absorbing  version  of 

Eugene  Sue's  masterpiece.  Those  who  crave 
excitement  and  hair-raising  adventure  will 

find  it,"  GRENA  BENNETT,  N.  Y.  AMERI- 
CAN. 

"As  Sue's  story  is  presented  on  the  screen 
it  is  a  rousing  melodrama.  It  is  in  truth  an 

all-star  cast,  all  the  parts  were  sanely  played." 
HARRIETTE  UNDERHILL,  THE  N.  Y. 

TRIBUNE. 

"The  exciting  scenes  hold  the  attention, 
they  are  intensified  by  a  number  of  stirring 

impersonations," 
TIMES. 

JAMES  SPEARING,  N.  Y. 

"All  the  tare  that  would  go  into  the  mak- 

ing of  an  'Oliver  Twist'  has  been  used  and 
the  acting  is  splendid.  It  is  an  unusually 

exciting  melodrama,"  N.  Y.  EVENING  SUN. 

-good  suspense 

excellent  actors 
WESTE(ll  UNION 

B     c  C.BVRB  K  8  1923 

133 -"5  VEST  !J5  C0EPN- 

Biggest    rWEEK   PairJE^SON  4rn^HE  B1Q. 

BOUGHT 

Robert  lynch. 549  pm 

imeo  Theatre,  New  York.  Came  within  $165  of  Mae  Murray's  Personal 

jening  the  house  exactly  one  year  ago. 



EXHIBITOR^    TRADE  REVIEW 
Volume  13.  Number 

THIS 

MAN 

KNO  WS ! 

Permit  me  to  congratulate  you  on  placing  before  the  ex- 

hibitors the  valuable  information  appearing  each  week  in  the 

Exhibitors  Trade  Revietv,  and  known  as  "The  Voice  of  the  Box 

Office." By  following  these  items  the  exhibitor  can  profit  in 

selecting  his  program,  and  also  learn  to  stay  off  the  poor 

ones. 

Wishing  you  continued  success,  I  am 

Very  truly  yours, 

G.  WILLIAMS,  Mgr., 

LINDEN  THEATRE, 

BUFFALO,  N.  Y. 

Voice  of  the  Box  Office  reports  are  gathered  by  our  own 

respondents,  who  are  alert,  unbiased  and  authoritative. 

EXHIBITORS  TRADE  REVIEW 

paid  cor- 
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Persian  Consul Reviews  fidwfef 

Reprinted  from 

the  San  Francisco 

Examiner 
VV/f  M_ 

Richard  waltbn 

TTJLLY 

presen-
ts 

Guy 

tb*  ro/p       °f  course  ,       a  fine  J'     Uffice  it  fn      °De  «o  «•«  actorW 

.  «*  tme  Ve  Pare<*  oe/H,      's  *  self  »  ,  ea  b<-°u*b,  !  *  a«<J  / 

accnJ.    boufs;  tha  f  e        or  k    6  beautif,„     e  op  !!  ioa»an;»  / 

Adapted  by  Richard  Walton 

Tully  from  his  stage  success; 

Art  director  Wilfred  Buck- 

land;  Photography  by  Georges 
Bevoit 

Directed  by 

JAMES  YOUNG 

WmmHm 

A  Jir/st  national  Picture 
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Inspiration 
Pictures,  Inc., 
Charles  H. 
Duell,  Pres., 

presents 

There  never  hasbeen 

a  greater  drama  of 

the  sea!  That's  the absolute  truth. 

A  3tr.At  national 
Picture 

in  His  biggest 

and  Best 

RICHARD  BARTHELMESS 

with  Miss  Dorothy  Gish 

reels  of  surging  drama  fraught 

in 

9 with  the  fury  of  the  raging  seas 

DIRECTED  BY  HENRY  KING 

Written  by  Edmund  Goulding* 
■  Roy  F.  Oberbough,  Cameraman 
Robert  M.  Haas,  Art  Director 

9 

A  Hrjbt  Tlational  Picture 



When  Your  Picture  Fails  to  Please  the 

Crowd  theMusicofYourSmith  UnitOrgan 

Will  Satisfy  and  Hold  Your  Patronage 

H 

Console  of  a  Three   Manual   Smith    Unit  Organ 

OW  often  have  you  heard  audiences  remark :  "I  didn't 
care  much  for  the  picture,  but  the  organ  music  was 

wonderf  ul.  That's  one  re- 
deeming feature  about  this 

theatre — the  music  is  al- 

ways good." 

THE  finest  quality  and highest  standard  of 
music  is  steadily  maintain- 

ed by  the  Smith  Unit 

Organ. 

SMITH  Unit  Organs  are  con- ceived and  built  by  one  of 

the  country's  foremost  organ 
experts,  whose  sole  object  is  to 
perfect  a  theatre  organ  that  will 
meet  the  growing  demand  for 
better  music  in  theatres. 

THE  Reproducing  Record Device,  by  which  the  play- 

ing of  the  world's  greatest 
organists  is  reproduced  WITH- 

OUT THE  SERVICES  OF  AN 
ORGANIST,  is  an  exclusive 
feature  of  the  Smith  Unit 

Organ  and  the  only  satisfactory 
means  of  insuring  your  theatre 
against  the  absence  of  music. 

HE  new  and  enlarged  factory  of  the  Smith  Unit  Organ  Com- 

X  pany>  where  every  instrument  is  built  under  the  personal  su- 

pervision of  Frederick  W.  Smith,  one  of  the  world's  foremost 
organ  builders,  is  working  on  a  production  basis  which  insures 
early  deliveries  and  the  closest  attention. 

THE  Smith  Unit  Organ  is  made  in  various 
sizes  and  types  and  sold  at  prices  to 

suit  large  and  small  theatres. 

SMITH  UNIT  ORGAN  CO. 

Factory  and  General  Offices: 

413-419  WEST  ERIE  STREET CHICAGO,  ILL. 

Sales  and  Demonstration  Room:    339  So.  Wabash  St.,  Chicago 



Hal  Roach  Comedies 

The  standard  one-reel  comedy  release 

Little  straws  which  show  the  way  the 

comedy  wind  is  blowing 

Late  Hours;  ''This  is  a  knockout.  Our  pa- 

irons  went  wild  over  it." — A.  Troyer,  Lyric, 
Rugby,  N.  D.  (Ex.  Herald). 

Take  Next  Car;  "Clever  comedy  business 
and  funny  gags  make  it  amusing  and  enter- 

taining."— Film  Daily. 

Soak  the  Sheik;  "Lively  and  interesting. 

Above  the  average." — Trade  Review. 

Shiver  and  Shake;  "Plenty  of  action,  num- 
ber of  laughable  situations.    The  comedy  is 

kept  at  the  boiling  point." — M.  P.  News. 

Shiver  and  Shake;  "Will  provoke  a  lot  of 
laughs.  Fun  is  fast  and  furious.  An  excel- 

lent comedy  that  will  please  about  any  audi- 
ence."— M.  P.  World. 

Stand  Pat;  "An  amusing  comedy  with  clever 

gags,  bringing  more  than  average  laughs." — Film  Daily. 

Out  on  Bail;  "Audiences  will  be  thoroughly 
satisfied  with  this  one,  which  contains  a  lot 

of  good  humorous  material." — Motion  Picture 
World. 

Pafogcomedy 
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Twenty 

million 

people 

will  tead  this 

announce- 

ment! 

0 

to  ,  o>'  ̂ Ot* 

And  They'll  Look  for  the  Theatre 

That  Shows  the  Super  Thirty-Nine! 

THIS  double-page  announcement  runs  in  the 
SATURDAY  EVENING  POST,  January 

27th,  in  TWO  COLORS,  and  in  all  the  national 
fan  magazines. 

It  will  be  seen  and  read  by  almost  everybody  who 
goes  to  motion  pictures. 

It  tells  the  readers  what  they  may  look  forward 
to  for  the  new  season.  It  starts  them  looking  for 

the  theatres  that  show  "The  Super  39." 

Here  is  advertising  worth  thousands  of  dollars — 
without  cost  to  the  exhibitor.  All  you  have  to  do 

is  tell  them  that  you're  showing  these  pictures. 

(paramount  (pictures 

2 FAMOUS  PLXYERS-l^KYCORfORVnON 



JACK  PICKFORD in 

GARRISONS  FINISH 

J3ased  on  W.  J3.  777.  3erdusons~  nocref  of  the  same  name 
Supervision  and  screen  version  by  CImer  Jfarris 

Direction  by  OrthurPosson  •  Photography  by  Maro/d  Posson 

An  Impartial  Verdict! 

"Garrison's  Finish"  marks  Jack  Pickford's  return 
to  the  screen  in  one  of  the  best  vehicles  he  has  ever 

had,"  says  the  Exhibitor's  Herald. 

"There  is  an  irresistible  appeal  about  racing  mel- 

odramas, and  'Garrison's  Finish*  is  sure  to  meet 
popular  favor.  For  it  is  one  of  the  best  that  has  ever 

been  screened.  It  opens  with  an  exciting  and  well- 
staged  race  and  the  concluding  reel  pictures 

another  race  with  one  of  the  most  exciting  finishes 

ever  photographed  on  a  track. 

"There  is  a  good,  consistent  plot  to  the  tale  and 
enough  melodramatic  situations  to  fairly  raise  an 

audience  out  of  its  seats.  The  escape  of  the  jockey 

and  the  race  horse  from  a  burning  barn.  Then 
follows  the  race.  And  such  a  race!  Never  has  a 

more  complete  or  thrilling  event  been  screened! 

"Jack  Pickford  fits  into  the  part  of  the  little 
jockey  as  though  it  had  been  specially  written 

for  him.  He  is  natural  and  effective  in  the 

big  scenes.  Opposite  him  appears  the  pleas- 
ing Madge  Bellamy  who  has  added  another 

hit  to  her  list. 

" Photographically  the  picture  is  perfect. 

"There  are  a  great  many  unique  stunts 

that  can  be  staged  to  put  this  picture  over." 

"Sure  to  meet  popular  favor!" 

01  lied  Producers  and  Distributors  Corporation^ 
Z?9  Seventh  Cuenue,  Sfear  Qork  City 

—  Q  J3ranch  Office  located  in  each  United  Orlij-tr  Corporal/on  Cxchange  — 
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Loi;e,  Laughter,  Mystery,  Thrills! 

Everything  For  Every  Audience! 

m 

m 

g 

Si 

1       4*  J> 

"The  most  exciting  picture  ever  witnessecpHvith  a  breath-taking  climax/' — N    Y.  Times. 
" 'One  Exciting  Night'  it  is,  with  7328  thrills  in  two  hours,   and  the  storm  still  raging.*'- — Morning 
Telegraph.  ** 

"If  you  don't  die  of  fright,  you'll  laugh  yourself  to  death.     Tense  moments  when  one  thinkq^pne's 
heart  just  can't  last  another  yard." — N.  Y.  Sun. 

"Absolutely  different." — Boston  Traveller.  "A  great  many  enormously  funny  bits  were  uproar- 

iously received."., — N.  Y.  Globe.  "A  surging  sea  of  laughter  and  mystery." — N.  Y.  Telegram'f^NB 
"Don't  forget  the  storm;  a  streaming,  screaming  climax  that  brings  the  picture  to  a  rwhirling,  whirr- 

ing end." — N.  Y.  Times.  ,/4'  MlflHs 
"A  thrilling,  melodramatic  climax.  Compares  with  other  storms  as  a  terrific  cyclone  to  a  zephyr." — N.  V-  Mail. 

"The  tornado  is  indescribably  dramatic." — -N.  Y.  American.  "The  most  realistic  storm  scene  that 

ever  w|s  produced." — N.  Y.  Telegram.  -«»  jfry 
"Onslaughts  of  comedy  that  congest  the  theatre."  N.  Y.  Sun.      "Griffith  has  added  the  funniest 
type  of  iiegro  comedian," — N.  Y.  Journal.     "The  negro  Romeo's  comedy  is  broad  and  busy,  BUT e  s  tuni -N.  Y..  1  imes. 

K  'Griffith  has  adB 

||§Kcomedy  is  broad 

the  iunniest 
1  busy.  BUT 

That  Something  New;  Somethir 

*        Every  Exhibitor  Is  Alwt For. 

HOW  BOOKING/ 

UNITED  ARXLTTX  CORPORATION 

MARY  PICKTOR.D    •  CUAPJJE  CHAPLIN   •    DOUGLAJ"  FAII3.DANICT  •  D.  W.  GPJPTITt-l 
WIR.AM    ADRAMj;  PQ.EJ~IDENT 
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A  Problem  That  Con 

fronts  EVervLShowman 

It  Is  One  Thing  To  Get  A 

Good  Box*Office  Attraction 

— It  Is  Another  Thing  To 

Sell  It  To  Your  Public! 

WESLEY  BARRY 

in 

Heroes  of  the  Street 

is  backed  up  with  a  line  of 

advertising  accessories  and 

exploitation  novelties  that 

can't  fail  to  impress  the 

public  mind  with  the  real 

bigness  of  the  production 
itself. 

£2 

Lett  and  Below:  Unique 
attractive  co-operative cut-outs  in  four  striking 
colors,  easel  on  back, 
size  10;  x  15.  Suitable 
for  use  as  counter  stands 
or  in  window. 

Beautifully  Colored 
Sticker. 





starring  John  Lowell 

supported  by  Baby  Ivy  Ward 

SCREEN  VERSION  BY  FROM  THE  PLAY  BY 

LCASE  RUSSELL       DIRECTED  BY  N.S.WOODS 

GEORGE  IRVING 

JH»"*     J     THEY  CAME -THEY SAW- THEY  WIRED! 

First  time  in  history  of  pictures  that  all  critics 

have  indorsed  a  production  in  unison . 

PICTURE 

NEWS 

EXHIBITORS 

TRADE 

REVIEW 

HERALD 

MOVING 

PICTURE 

WORLD 



The  World's  Greatest  Screen 

Hits  Would  Not  Have  Scored  as 

Heavily  But  for  Their  TITLES 

If  the  picture  is  good,  the  exhibitor  makes 
money. 

And  if  the  title  is  good  also,  he  makes  more 

money.  Without  a  good  title,  many  pos- 

sible patrons  don't  know  the  picture  is 

good — they  never  see  it. 

"LOVE'S  OLD 

SWEET  
SONG" 

An  Oscar  Lund  Production 

gives  you  story,  production,  title,  exploi- 
tation possibilities — everything. 

NORCA  PICTURES,  inc. 

1540  Broadway  New  York  City, 



f 

"  The  Inner  Man  " 
Syracuse  Motion  Picture  Co. — Five  Reek 

(Reviewed  by  Glenn  Watkins) 

GOING  into  widely  different  fields  for  its' second  contribution  to  the  industry,  the 

Syracuse  Motion*  Picture  Company  has  made an  entertaining  production  based  on  a  stirring 
story  laid  in  the  Blue  Ridge.  Wyndham 
Standing  and  Dorothy  Mackail  again  top  the" well  balanced  cast  and  both  put  over  convinc- 

ing interpretations.  Miss  Mackail  proves  she 
can  act  in  this  picture  and  is  an  attractive 
mountain  maid.  Mr.  Standing  is  a  sterling 
actor  and  can  always  be  depended  upon  for 
something  worth  while.  The  stars  are  for- 

tunate in  having  a  fine  supporting  cast. 

There  is  much  action  in  the  picture,  espe- 
cially when  it  gets  under  way  in  the  mountain 

locale.  The  "  bad  men  "  of  the  district,  in which  the  hero  owns  a  mine,  set  out  to 
frighten  away  the  youth,  but  instead  they  set 
off  the  spark  of  manhood  and  there  are  some 
etirring  fistic  and  gun  battles. 

There  is  an  amusing  scene  introduced  wherT'V 
the  hero  on  hit  first  night  in  the  mountains,  fe. — ^ 
has  a  weird  dream  and  we  are  shown  glimp-  f  A\ 
ses  of  maidens  dancing  on  the  greensward  I  J 
and  then  follows  our  hero  clad  a  la  pajamas 
rollicking  forth  with  the  slow  motion  camera 
brought  into  play  to  bring  out  the  laughs.  ̂ / 

The  hero  makes  such  a  success  of  running 
things  for  father  that  the  lad  is  made  general 
manager  of  the  mine  and  after  Sally,  the  Blue 
Ridge  belle  is  clad  in  one  of  milady's  modern gowns,  love  springs  forth  and  in  the  end  all 
is  happiness.  During  the  action  of  the  piece 
the  audience  is  treated  to  some  fine  natural 
scenery.   The  photography  is  flawless. 

The  Cast 

Thurlow  Michael  Barclay  Wyndham  Standing 
Thuriow  Michael  Barclay,  Sr  J.  Barney  Sherry 
Old  Man  Wolf  Louis  Fierce 
Bob    Leslie  Hunt 
Sally  Dorothy  Mackail 
Jud  Benson  Gustave  Von  Seyfertitz 
Randall  Arthur  Dewey 
Ned  Sawyer  Martin  Kinney 

Adapted  from  novel  by  Charles  Mackay.  Di- 
rected by  Hamilton  Smith.  Phhotographed  by 

Arthur  A.  Cadwell.    A  Playgoers'  Picture 
The  Story — Thurlow  Barclay  is  a  young  man 

more  given  to  deep  and  scientific  study  arrd 
feminine  sports  than  he  is  to  business  and  his 
father  is  much  put  out  because  of  this  fact.  He, 
however,  succeeds  in  getting  him  to  take  a  va- 

cation and  go  to  inspect  Dad's  mine,  in  the Blue  Ridge.  On  his  arrival  there  he  meets  up 
with  real  life,  has  a  list  of  stirring  adventures 
and  is  made  into  a  real  man,  ending  up  by 
marrying  a  fair  mountain  maid. 

Classification — A  comedy-drama  possessing 
several  melodramatic  moments  and  some  stir- 

ring mountain  gun  battles. 

Production  Highlights — The  attractive  natu- 
ral settings  "in  the  Blue  Ridge."  Wyndham 

Standing's  interpretation  of  the  role  of  the man  who  is  made  over  by  contact  with  real 
life.  The  kidnapping  of  Sally  by  Jud  and  the 
ensuing  gun  play  attending  her  rescue.  The 
fight  between  Jud  and  Thurlow.  Dorothy 
Mackail's  convincing  portrayal  of  the  moun- tain maid. 

Exploitation  Angles — This  one  has  a  cast  of 
well-known  players.  Use  the  names  big  in  your 
ads.  Might  ptot  a  man  on  the  street  dressed  in 
conspicuous  golf  suit,  large  horn  rim  glasses, 
college  hat,  etc.,  and  appropriate  sign  on  back 
of  coat,  about  "the  outer  man  has  nothing  to 
do  with  the  Inner  Man'  at  the  Strand  theatre 
all  week." 

Motion  Picture 

News 

Recommends  to  Exhibitors 

"Wyndham  Standing1 

The  Inne
r  Man" 

on  these  five  points  of  quality 

and  box  office  appeal 

© 

Entertaining  production  based 

on  a  stirring  story.  " 

© 

Convincing  work  by  principles 

and  a  fine  supporting  cast." 

© 

Much  action.  Stirring  fistic 

and  gun  battles. " 

© 

"Amusing  comedy  relief  to 

bring  out  the  laughs" 

© 

Fine,  natural  scenery  and 

flawless  photography? 

Playgoers  Pictures 
Foreign  Representative 
Sidney  Garrstt 

Physical  Distributors 
Pat  Hi  Excmanct 



KEYSTONE 

COMEDY  REVIVAL 

Everybody  Remembers  Keystone  Comedies! 

Everybody  Wants  to  See  Them  Again! 

We're  going  to  release,  during  the  next  six  months,  an  initial  series  of  twelve  of  the  best 
of  them,  re-edited  and  re-titled  by  a  well-known  Comedy  Producer,  and  protected  as  such 

by  copyright. 

All  theatres  are  warned  against  the  use  of  dupes  or  unauthorized  prints,  of  these  sub- 

jects, as  all  violations  will  be  vigorously  prosecuted. 

We  are  ready  to  negotiate  with  men  of  good  business  standing  and  financial  responsibil- 

Dallas,  Tex. 

San  Antonio,  Tex. 

El  Paso,  Tex. 

Oklahoma  City,  Okla. 

Omaha,  Neb. 

Sioux  Falls,  S.  D. 

Fargo,  N.  D. 
Denver,  Colo. 

Butte,  Mont. 
Salt  Lake  City,  Utah 

Fresno,  Cal. 

Los  Angeles,  Cal. 
San  Francisco,  Cal. 

Portland,  Ore. 

Seattle,  Wash. 

Spokane,  Wash. 
Vancouver,  B.  C. 

Calgary,  Alta. 

Regina,  Sask. 
Winnipeg,  Manitoba 
Toronto,  Ont. 
Montreal,  Quebec 

St.  Johns,  N.  B. 

TRI-STONE  PICTURES,  Inc. 

Triangle  m  Fifth  aS^SSJ1  gv°rk  City-  Keyst°ne 

Pictures  'SS&Ef  Comedies 

ity  to  become  our  representatives 

Portland,  Me. 

Manchester,  N.  H. 

Boston,  Mass. 

Springfield,  Mass. 
Providence,  R.  I. 

New  Haven,  Conn. 

New  York  City  N.  Y. 

Brooklyn,  N.  Y. 

Albany,  N.  Y. 

Buffalo,  N.  Y. 

Syracuse,  N.  Y. 
Newark,  N.  J. 

Philadelphia,  Pa. 

Wilkes  Barre,  Pa. 

Pittsburgh,  Pa. 

Baltimore,  Md. 

Washington,  D.  C. 

Richmond,  Va. 

Charlotte,  N.  C. 

Columbia,  S.  C. 

Atlanta,  Ga. 

Jacksonville,  Fla. 

Montgomery,  Ala. 

in  the  following  cities: 

New  Orleans,  La. 

Memphis,  Tenn. 
Nashville,  Tenn. 
Louisville,  Ky. 

Charleston,  W.  Va. 

Columbus,  Ohio 

Cincinnati,  Ohio 
Cleveland,  Ohio 

Toledo,  Ohio 

Detroit,  Mich. 

Grand  Rapids,  Mich. 

Indianapolis,  Ind. 

South  Bend,  Ind. 

Peoria,  111. 

Chicago,  III. 

Milwaukee,  Wise. 

Minneapolis,  Minn. 
Des  Moines,  la. 

Kansas  City,  Mo. 

Wichita,  Kan. 

St.  Louis,  Mo. 

Joplin,  Mo. 
Little  Rock,  Ark. 

Houston,  Tex. 



"Goldwyn's  big  production  The  Christian 
Qo  down  in  history  as  a  masterpiece/ g 

n 

|  Motion  Picture  News 
Jan  20.1923 

The  Christian 

Goldwyn— 9000  Feet 
(Reviewed  by  Charles  Larkin) 

LL  the  superlatives  in  the  dictionary 

7S7 

Editor,    Motion  Picture  News 

in 
could  be  called  into  action  in  praising 

this  production.  Therefore  consider  them  all 
used  and  much  space  saved  right  at  the  start. 
Not  only  Goldwyn,  but  the  entire  motion  pic- 

ture industry,  should  be  proud  of  this  con- 
tribution to  the  screen,  especially  at  this  time 

when  so-called  guardians  of  the  plain  people 
are  treading  the  highways  of  a  nation  shout 

ing  loudly  of  the  "menace  of  the  movies," "  The  Christian  "  with  one  whack  puts  these folks  to  rout 

Sir  Hall  Caine's  work  has  always  been  con- 
sidered a  literary  gem.  The  producers  have 

transplanted  it  to  the  screen  with  a  deep  rev- 
erence for  the  text.  There  has  been  no  inso- 

lent butchering  of  a  classic.  The  result  is  an 
opus  that  will  appeal  to  90  per  cent  of  those 
who  believe  in  the  motion  picture  not  only  at 
an  entertaining  but  as  an  educative  part  of 
our  daily  life. 

From  a  production  viewpoint  "  The  Chris- tian leaves  nothing  to  be  desired.  .  It  has 
been  "  shot "  in  the  exact  locale  of  the  au- 

thor's story.  Pastoral  England  and  historic London  are  used  as  a  background  for  a  march 
of  stirring  events,  a  panorama  of  scenes  that 
seem  to  leap  from  the  screen  in  their  realism. 
Photographically  the  picture  is  an  artistic  tri- 

umph, some  of  the  night  views  being  among 
the  finest  ever  shown. 

Richard  Dix  as  John  Storm  does  the  best 
work  of  his  career.    Mae  Busch  as  Glory 
Quayle  again  steps  into  prominence.  Her  fine 
work  will  cause  much  favorable  comment. 
And  all  the  others  are  splendid.  Maurice 
Tourneur  has  contributed  one  of  the  finest 
bits  of  direction  in  the  history  of  the  silent 
art.     The   production   is   filled   with  "big 

7  scenes."    We  couldn't  begin  to  enumerate 
J  here.   The  climax  is  a  tremendous  one.  We 
I  recommend  "  The  Christian "  to  the  world. 
/  A  treat  is  in  store  for  a  jaded  public. 

adapted  from  tne  famous 

novel  and  play  hy 

Sir  Hall  Caine 

Directed  lay 

Maurice 

Tourneur 



EUGENE  presents 

HUNTING  BIC  CAME 

"AFRICA 

WITH  GUN 

AND  CAMERA 

By  H.  A.  SNOW 

SWEEPS  INTO  PHENOMENAL 

SUCCESS  OVERNIGHT 

What  the  Foremost  Critics  Say  About  lt> 

Wild  Buck 

"In  'Hunting  Big  Game  in 
Africa  with  Gun  and  Camera,' 
H.  A.  Snow  poked  his  camera 
right  up  under  the  noses  of  the 
wildest  animals  of  the  African 
jungles  and  came  away  with  pic- 

tures of  the  whites  of  the  heasts' eyes.  This  is  an  extraordinary 

film." 

—Quinn  Martin,  N.  Y.  World. 

"A  picture  which  thrilled,  de- 
'ighted  and  entertained  us  as 
much  as  anything  in  years.  It 
is  absolutely  fascinating  from  the 
opening  shots  of  over  a  million 
penguins  flying  into  the  ocean  to 
the  closeup  of  the  giant  African 
elephant  charging  into  the  cam- era. All  in  all  we  consider  this 
the  best  film  entertainment  in 
Xew  York  today." —P.   W.   Gallico  in   Daily  News. 

"The  most  complete  which  means 
the  most  instructive  and  the 
most  thrilling — motion  picture  of 
wild  animal  life  ever  made.  The 
beautiful,  the  ugly,  the  swift,  the 
ungainly — they  are  there,  singly 
md  in  herds,  at  water  holes,  and 
darting  across  the  plain  or  div- ng  into  the  jungle  undergrowth. 
Comedy  is  introduced  to  relieve 

the  tense  action." J.    O.  Spearing — N.    Y.  Times. 

Elephant 

Eaboon 

"Most  satisfying  pictures  of  wild  animal  life  yet  taken."  — Don    Allen,   Eve.  World. 

"More  drama  in  a  single  reel  than  in  a  bale  of  Hollywood  productions." — N.  Y.  Tribune. 

"By  all  means  see  this  picture  and  take  the  children,  for  if  you 

don't  they'll  never  forgive  you,  if  they  ever  find  out  about  this  show." 
— Daily  News. 

"All  the  excitement,  thrills  and  chills  of  'Hunting  Big  Game  in  Africa'  are  there.  No  one 
between  the  ages  of  seven  and  seventy  should  miss  this  picture."  — N.  Y.  Eve.  Post. 

"A  marvelous  panorama  of  wild  life."  — Evening  Mail. 

"No  Zoo  in  the  world  able  to  produce  as  large  a  number  of  wild  animals  as  these  pictures  show." 
— Louella  0.  Parsons,  Morning  Telegraph. 

"A  vivid,  record  of  the  thrills  and  chills  of  the  jungle."  — Rose  Pelswick  in  N.  Y.  American. 
"In  the  midst  of  most  exciting  adventures  one  suddenly  realizes  that  during  all  this  hazard 

the  camera  man  was  there  bravely  cranking,  cranking,  cranking." — N.  Y.  Eve.  Journal. 
Penguin 

Stanley  Crane 

"The  most  fascinating  animal 
picture  ever  seen.  It  even  ex- 
eeds  in  entertainment  power  Paul 
J.  Rainey's  classic.  It  is  exciting and  humorous.  Crashes  between 
the  Flivver  and  wart  hog  are 
funnier  than  the  antics  of  Lloyd 

or  Chaplin." 
— N.  Y.  Sun. 

"An  example  of  the  cinema  at 
:ts  best.  A  more  uniformly  in- 

teresting and  sensationally  thrill- 
ing set  of  pictures  has  not  beer 

shown  on  Broadway  in  many  a 
day.  It  crowds  more  real  drama 
into  its  ten  reels  than  90  per- 

cent of  the  so  called  super- 

specials." 

— E.  V.  Durling  in  the  Globe. 

"The  flat  statement  predicting 
a  long  showing  for  'Hunting  Big Game  in  Africa  with  Gun  and 
Camera'  is  based  on  a  number  of 
things  foremost  of  which  are 
these: — Tense,  thrilling  moments, 
punctuated  with  mirth  provoking 
scenes  and  great  lessons  from 

nature." 

Eve.  Telegram. 

Camel "  'Hunting  Big  Game  in  Africa  with  Gun  and  Camera'  has  virtually 
wept  the  town  off  its  feet.  The  press  went  wild  over  the  picture  and 

tated  it  was  the  biggest  entertainment  in  New  York."     Variety  of  Jan.  12th. 

LYRIC 

THEATRE 

42nd  STREET 
West  of  Broadway 

PRICES 

Twice  Today  and  Twice 

Every  Day  including 

Sundays,    2.30  -  8,30 Gnu 

NIGHTS  25c,  50c,  75c,  $1.00  and  $1.50 

MATINEES  .  25c,  50c,  75c,  and  $1.00 

ALL  SEATS 

RESERVED 

Ostrich 

Hippopotamus 
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1S/EETIE       7he  KID  REPORTER      CARMEN  JR 

A  little  bit  of  a  thin 
to  cuddle — but  how g  you'll  want naughty  she 

st  will  tickle can  be !    A  role  th 
everybody  in  your  t leatre. 

A  laughing  whirlwind  is  Baby 
Peggy  as  the  reporter  who  puts 
over  a  big  scoop  and  wins  a  big 
fortune ! Don' t  miss  this  one. 

Baby  Peggy  s chubby  legs  were never  meant  to attempt  a  Spanish 
andango — that s  one  of  the  thing? 
that  makes  th s  a  continual  gale 
of  laughter. 

TAKING  ORDERS are 

When  her  dentist-dad  runs  short 
of  patients  Baby  Peggy  comes  to 
the  rescue  with  a  lunch  room  in 
which  the  food  solves  the 

rt-oV'm 1 

FEffo  the  MOVIES 

Picture  adorable  Baby  Peggy  do- 
ing imitations  of  Lloyd,  Chaplin 

and  other  favorites !     A  scream 
::<  r.r.is.-.. 

The  Pictures  the 

whole  Country 

is  waiting  for! 

The  latest  Releases*  of 

S5E 

Take  a  tip  from  Baby  Peggy — 
see  her  as  the  pert  bellhop  in 
this  laughmaker ! .  As  cute  a  role 
as     sht    ever  had — clean  and 

Baby  Peppy 

Sold  Ik  A  Series  Of  Six 

Released  One  a  Atontfi, 

MILLIONS  are  waiting  for  these  releases — cash  in  on  the  patron- 
age that  will  come  to  your  house  when  you  announce  that 

you've  got  them!  Each  subject  is  worthy  of  being  featured  BIG — 
the  more  you  exploit  them,  the  more  business  you  are  going  to 
get  with  this  most   remarkable   Child  Star! 

SEE  THEM  AT  YOUR  UNIVERSAL  EXCHANGE! 

PrintsAbw  at  your  Universal  Exchange 

ENTURY  COMEDIEN 
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THIS 

MAN 

KNO  WS ! 

Exhibitors  Trade  Review, 

Gentlemen : — 

Just  by  way  of  commenting  on  your  newly  installed  de- 

partment, "The  Voice  of  the  Box  Office''''  I  wish  to  say  that 
this  is  one  of  the  most  complete  and  fairest  methods  of 

reporting  the  merits  of  productions  that  I  have  observed. 

It  gives  an  exhibitor  some  definite  idea  as  to  what  a  picture 

has  done  in  various  parts  of  the  country,  as  well  as  how  the 

production  was  received  by  the  daily  press.  It  should  be  a 

great  help  to  any  theatre  owner  in  selecting  his  program.  I 

feel  confident  that  these  reports  come  direct  from  the  ex- 

hibitors and  ivish  to  congratulate  you  upon  such  a  superior 

service. 
Sincerely, 

A.  F.  BAKER,  Manager. 

Voice  of  the  Box  Office  reports  are  gathered  by  our  own  paid  cor- 

respondents, who  are  alert,  unbiased  and  authoritative. 

EXHIBITORS  TRADE  REVIEW 





ti  QudaciouA  and  Extraordinary  Rtay  thai 

izzed-xm  Like  a.  Kanaab  Jornada" 
SayAthe  flew  yprk,Worlxt " 

Produced   hy   "»°;.p'ortol«r  buted  by  the  I 
.rote  and  dieted  It.  „„. 
American  Reieaainh 
Vtnted  at  the  Cameo. The  Cut"  Mla  Anen 
Eleanor  PouslaB..;  ."  "*!!!!  lidlUon  Sill  J 
William  Bra*"^s';, Henry  D.  Waillwl- Dr.  l'aul  Graydo"   Tully  Mareh&ll 
Timothy  I-atnu  ■■      .irene  Rlc« 
Mary  Douglas  ".'.'.'....Mitchell  Le«  ■ The  Mute  i  aura  L»  Varme 
Martha  Dougtaa  •  ""  .Nick  Gr*P» 

The.  cleverest Forties  has  a  e°«e^f  Marriage 
picture  th.s  week.    J^  ̂ . 
Chance"  is  "  dU**C^ 'on  with  the ary  play  which  "  Nor  i3  « 

pace  of  a  Kanew  tornrto.
 

*ny  less  inwrrWMj-  ™£B0Ut llkeiyto  happen  In  «•  « tWok, 
*  new  .proaucmi 5  5ggg% man,  Ml- 
and  It  presents  a  young ;  w  ̂   b. 
Alt*  Alien.  »»JW»3gJ2  ̂ rfom- 

unce  "  we  ha>e  seen  v  y 
It  is  nothing  »nt8e^ely  emotional  ro- jrtrl  to  ejid  an  bacKward 
mantle  scene  W  «e»!'  '  Ung-  com- through  the  Vt  a  buck- 

fnf^WTsUr^^oesn
;t  read 

;  There  ■*»  4Uays  from  Its 
on  the  ground  thai .  It  «r  y  o£ 
«wry.    To  us.  tn»       ,rector  rea- 
strongest  ̂ ^J^cKneyed,  and 
llxed  Wa  Vfrom  a  humlrod  different 

tHh/path  rut^nU
nse the  time  seemed  npe.  home 

It  Is  all  bu.lt  *VOV i**  «  ^ 

from    boarding,  school Douglas,  who  has b  en  ^ 
kidding  W  pr otne^iy?«&  district 

affair  with  the  newly  -ere
ct 

attorney  whose  ma „  j op  ̂   ̂ 

is  also  ******  *  J*»  *Ul 
Aft6,r  Te  able  tO^tennlS scarcely  be  able  to  cnatlCe  19 

lt  19  a"  ofttat  you  NrfU  enjoy  « 
pretty  good  tna*  *°?id 
just  the  same.    We  did. 

Henry  5. 
Irene 

Rich 
Alia 

Allen 

Mir 

QOINN  MARTIN 
Y..,„,Unr)tiyorM,^.^|g£, 

HAMPTON  DEL  RUTH 

Production 

MARRIAGE 

CHANCE 

Written  and  directed  by 

Hampton.  Del  Ruik 

Sully 

Ttyxrshall 

Evening  Telegram:  "fThe  Marriage  Chance'  is 
a  delightful  comedy-melodrama  with  a  great  cast 

of  principals." 

Motion  Picture  News:  "Some  of  the  melodra- 
matic moments  are  splendidly  done . . .  Touches 

a  high  point  of  melodrama  seldom  presented. 

Unlikely  the  average  fan  will  'get  wise'  till  the 

end  of  the  picture." 

Moving  Picture  World:  "If  you  are  looking 
for  something  completely  out  of  the  ordinary, 
here  it  is.  It  is  safe  to  say 

you  can  promise  your  patrons 
thrills  different  from  any  they 

ever  experienced." 

%NC  CORPORATION 
WALTTt  E.  GREENE,  PmUaa 

TIAD6  MASK  na  Uil 

New  York  Sun:  "'The  Marriage  Chance'  is  a 
frolicsome  picture  that  gives  matrimony  one 

more  chance  to  make  good." 

Harrison's  Reports:  "Excellently  produced  ro- 
mance and  mystery  melodrama  with  fast  action 

all  the  way  through,  comedy  and  thrills.  Being 
different  from  the  majority  of  pictures  released 

it  should  prove  fascinating." 

Exhibitors'  Herald:  "High-speed  comedy-drama 
that  shifts  to  mystery  and  back  again  to  comedy. 

Because  of  its  rapid-fire  action 
and  the  excellent  work  of  a 

splendid  cast  it  should  be  classed 

as  a  first-rate  entertainment." F.  B.  WARREN.  Via-PmilM 
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Ci  JUillion  Jolisof  Jau^hhrj 

6> 

The  San  Francisco 

Examiner  Says: 

"Buster  Keaton 

shocks  the  risibilities 

into  a  million  jolts  of 

laughter  with  'The Electric  House/  It  is  a 

nonsensical  contraption 

invented  for  laughing 

purposes  and  which  ful- 

fills its  mission  to  the 

nth  degree." 

ttsthe 

cat's,  
i 

sparksl 

Joseph  M.SchcncR^ 

presents
 

BUSTER 
in 

3&Elec 

Ms  2  Jleel  (features 

"My  Wife's  Relations"  "Cops" 
"The  Boat"  "The  Blacksmith" 

"The  Frozen  North"  "Day  Dreams" 

"The  Playhouse"         "The  Paleface" 
Written  and  Directed  by 

Buster  Keaton  and  Eddie  Cline 

A  3iiat  national  Picture 



Wna  aaa^i !  Hah
  THomU^ 

TUUaJi .  He  daAM fJr  ik
  oucjuyia£t  dU 

l06&  QooCo  cr<AAt  (Mid 'jtadtfAj 

jyictuAJtA  Jut  did thi+UjAs  Jtkat  UwU, 

otJun  cawwi  and  IHcrft  ̂ hette/  /4***<i 



Every  print  deserves  all  the  photographic 

quality  that  can  be  put  into  it. 

EASTMAN 

POSITIVE  FILM 

has  the  long  scale  of  gradation  that  repro- 

duces all  the  delicate  halftones  between 

high  lights  and  shadows — it  carries  the  qual- 

ity of  the  negative  through  to  the  screen. 

Eastman  Film,  both  regular  and 

tinted  base — now  available  in  nine 

colors,  is  identified  throughout  its 

length  by  the  words  "Eastman" 

"Kodak"  stenciled  in  black  letters 

in  the  transparent  margin. 

EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 



The  see-it-and-you  V- 

book-it  Patheserial 

Pearl  White 
in 

PLUNDER 

Produced  and  Directed  by  George  B.  Seitz 

"  'Plunder'  is  endowed  with  action,  speed,  cast,  production. 
It  moves  with  characteristic  skill,  gradually  gaining  in 
tempo  until  the  end  of  each  episode  leaves  curiosity  at  the 

boiling  point  with  a  desire  to  go  in  quest  of  one's  breath. 
Granting  that  Pearl  White  carries  honors  as  the  star,  the 
supporting  cast  deserves  due  credit  for  splendid  work,  and 
the  cameraman  for  unusual  effects."— M.  P.  News. 

"The  stunts  come  thick  and  fast  and  the  action  is  speedy 
in  the  extreme. ...  Each  episode  closes  with  an  exciting 
moment.    It  affords  plenty  of  thrills  and  then  some.  A 

good  deal  of  money  seems  to  have  been  spent  on  the  pro- 
duction  and  there  are  some  good  interiors.  Altogether 

a  good  serial." — Film  Daily. 
''  'Plunder'  is  the  best  set  and  photographed  serial  we  have 
ever  seen.  It  has  been  made  with  the  care  of  a  special 
production  and  Miss  White  has  never  been  more  effectively 
lighted  or  given  a  better  vehicle ....  Most  real  and  exciting. 
The  workmanship  of  the  picture  as  well  as  the  nerve  and 

vivacity  of  Pearl  White  make  it  well  worth  seeing." — N.  Y. Morning  Telegraph. 

A  better  serial  couldn't  be  made! 

Patheserial 
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e rred 

Distributed  by 

AL-LICHTMAN 
C  ORPO  R.ATI  O  N 

1650 BROADWAY NEW  YORK  CITY 

Rich  Mens  Wives 

Shad ows ^       ̂        ̂   <^ 

Thorns  and  Orange 

Blossoms 

The  Hero 

-<5i,  'Qy 

"sir  >5>         "v^        <iy  -<i> 

Poor  Men's  Wives  - 

Are  You  A  Failure  9 

The  Girl  Who  Came 

Daclc 

April  Showers 

<ir  ^ 



A  PROFITABLE 

CONNECTION 

HE  TEST  of  a  producing  and  distribut- 

ing organization  is  its  ability  to  supply 

good  consistent  motion  pictures  continu- 
ously. 

There  is  nothing  more  important  to  the 

exhibitor  than  a  permanent  source  of  supply 

of  good  motion  pictures. 

It  is  no  less  important  for  the  producer 

to  have  a  permanent  outlet  in  every  town 

and  neighborhood  in  the  country. 

When  Ben  Schulberg,  Jack  Bachmann 

and  myself  organized  this  business,  we  de- 

termined to  build  an  organization  that  would 

soon  be  recognized  for  its  Quality  and  De- 

pendability. 

Our  producing  organization  consists  of 

a  staff  of  picture  creators,  whose  sincerity 

of  purpose,  loyalty,  ability  and  efficiency  will 

assure  exhibitors  a  steady  How  of  profitable 

motion  pictures. 



There  is  no  guess  work  or  waste  in  our 

Studios.  We  try  to  make  every  dollar  look 

like  two  on  the  screen. 

In  distribution,  we  have  allied  ourselves 

with  the  foremost  independent  exchanges 

in  the  United  States.  They  know  your  prob- 

lems and  are  in  business  to  serve  you. 

We  offer  our  first  eight  now.  Seven  of 

them  are  finished.  They  are  all  good — some 

are  great!  Each  is  sold  at  a  price  proportion- 

ate to  its  value. 

We  are  doing  big  things,  and  will  do 

bigger  things,  with  the  exhibitors'  support. 

Exhibitors  know  we  stand  squarely  in 

back  of  every  contract.    They  will  always 



B.  P.  SCHULBERG 

Al  Lichtman  Corporation 



A PICTURIZATION  of  the  famous  stage 

play  as  presented  at  the  Belmont  Theatre, 

New  York,  by  Sam  H.  Harris.  Declared  by 

critics  the  best  written  play  of  1921. 

An  exposition  of  heroism  of  two  kinds;  one 

that  thrives  on  the  blare  of  trumpets  and 

the  plaudits  of  the  mob  and  the  other  that 

is  marked  by  deeds  of  valor  for  home  and 

family. 

A  slice  of  humanness  depicting  the  lives  of  real  Americans! 

It's  a  Preferred  Picture 



A  comedy-drama  of  youth,  love  and  struggle 

by 

LARRY  EVANS 

A  Tom  Forman  Production 
Presented  by 

B.  P.  SCHULBERG 

with  an  exceptional  cast  including 

Madge  Bellamy  Lloyd  Hughes 

Tom  Santschi  Hal  Cooley 

Hardee  Kirkland 



"^/"OU  never  suspected  Tom  Forman 
**■  to  be  a  great  master  of  comedy. 

Gales  of  laughter  will  sweep  through 

your  theatre  like  a  tornado,  when  you 

show  "Are  You  A  Failure?"  You  will 

want  to  embrace  winsome,  demure,  en- 

trancing Madge  Bellamy  and  help  Lloyd 

Hughes  win  her! 

And  what  a  title  for  exploitation! 

It's  a  Preferred  Picture 



Portrayed  by 

Barbara  La  Marr  Betty  Francisco 

David  Butler  Richard  Tucker 

Zasu  Pitts  and  The  Heavenly  Twins 

/COMBINES  the  heart  pull  of  "Humoresque,"  the  subtle,  but 

uproarious  comedy  of  a  Sidney  Drew,  the  gorgeousness  of  "Rich 

Men's  Wives,"  and  the  indefinable,  directorial  touch  of  Gasnier ! 

Lavishly  Produced — Our  Biggest  Picture! 

Al  Lichtman  Corporation 

mm* 



B.  P.  Schulberg  presents 

TUORNSand 

ORANGE- 

BLOSSOMS 

Adapted  from  the  novel  and  stage  play  by 
BERTHA  M.  CLAY 

A  GASNIER  PRODUCTION 

FOR  thirty  years  "Thorns  and  Orangf 
Blossoms"  has  been  known  and  read  by 

the  American  people.  Millions  of  copies  of 
the  novel  have  been  sold.  In  play  form,  it  is 

part  of  every  stock  company's  repertoire. 
Familiar  alike  to  grandmother,  mother  and 
daughter.  Produced  in  motion  pictures  with 

a  pictorial  sweep  that  is  startling! 

Featuring 

a  typical  Preferred  cast 

Estelle  Taylor 

Kenneth  Harlan 

Edith  Roberts 

Evelyn  Selbie 

Carl  Stockdale 

John  Cossar 
Arthur  Hull 

_3 

It's  a  Preferred  Picture 



B.  P.  Schulberg  presents 

A  GASNIER 

PRODUCTION 

with  one  of  the  greatest 
casts  ever  assembled 

Claire  Windsor 

House  Peters 

Gaston  Glass 

Rosemary  Theby 

Myrtle  Stedman 
Charles  Clary 

Carol  Holloway 

Baby  Richard  Headrick 
Mildred  June 

Martha  Mattox 

TX7HAT  a  record !  One 
*  »  of  the  outstanding: 

money-makers  for  exhibi- 
tors all  over  the  world!  In 

big  towns,  small  towns — 

everywhere  "Rich  Men's 
Wives"  packs  them  in ! 



A  Tom  Forman  Production 

Presented  by  B.  P.  Schulberg 

featuring 

Lon  Chaney 

Marguerite  De  La  Motte 

Harrison  Ford 

John  Sainpolis 
Buddy  Messenger 
Walter  Long 

Priscilla  Bonner 

Frances  Raymond 

ACCLAIMED  the  best  pic- 
ture  of  the  year  by 

America's  leading  critics!  A 
picture  you  will  never  forget! 

Chaney's  performance  is  a milestone  in  the  advancement 

of  the  photoplay  art.  Playing 

to  smashing  business  every- 
where. 

It's  a  Preferred  Picture 



B. 

Charles  E.  Blaney 
and 

Samuel  R.  Golding 

A  Tom  Forman  Production 

With  a  stupendous  cast 

Miriam  Cooper 

Kenneth  Harlan 

Gaston  Glass 

Zasu  Pitts 

Joseph  J.  Dowling 
Ethel  Shannon 

Fred  Malatesta 

Mary  Culver 

T  TERE  S  the  type  of  story  that 
*■*  Tom  Forman  does  best.  Do 

you  remember  his  "The  City  of 
Silent  Men  "?  In  "The  Girl  Who 

Came  Back,"  he  excels  his  previous 
efforts.  It  is  powerful.  It  is  grip- 

ping. It  is  tense.  It  is  punchy. 
It's  great! 



"SALLY"  "IRENE" 

and  "MARY" 

"MOLLY  O"  "MICKEY" 

and 

"LITTLE  NELLIE  KELLY" 

Stories  of  the  climb  ever  upward 

It's  a  Preferred  Picture 



P  It  O  O  F 

<~]fie  box-office  tells  the  story 

"  'Shadows'  broke  all  records  for  at- 

tendance since  the  house  was  built." 
Melba  Theatre, 

Dallas,Texas. 

"  'Shadows'  did  a  turn-away  business 

almost  every  night  with  matinees  cor- 

respondingly large." 
Victoria  Theatre, 

Philadelphia,  Pa. 

"Have  made  special  trip  your  studios 

to  preview  'Hero,'  'Are  You  A  Failure,' 
'Poor  Men's  Wives,'  and  'Girl  Who  Came 

Back.'  Immediately  booked  all  four. 

Ben  Schulberg's  indefatigable  work  at 

studio  presages  Lloyd's  insurance  for  fu- 

ture productions.  Congratulations." 
Eugene  H.  Roth, 

Granada,  California  and 

Imperial  Theatres, 
San  Francisco,  Cal. 

"  'Shadows'  did  the  best  business  in  six 

months." 
Strand  Theatre, 

Newark,  N.  J. 

"  'The  Hero'  is  a  knockout." 

J.  L.  Friedman, 

Chicago,  111. 

"  'Shadows,'  Chaney's  masterpiece.  The 
only  theatre  in  Cleveland  that  did  S. 

R.  O." 

Read's  Hippodrome, 
Cleveland,  Ohio. 

(4,400  seats) 

"  'Rich  Men's  Wives'  pleased  all  the 
women. — Will    stand    raised  admission 

prices. 
C.  F.  Buckley, 

Princess  Theatre, 

Superior,  Wis. 

"  'Rich  Men's  Wives'  crowded  the 

theatre  to  capacity  every  night." 
Lafayette  Square  Theatre, 

Buffalo,  N.  Y. 

"  'Rich  Men's  Wives.'  Is  a  wonderful 
production  and  a  beautiful  picture  in  every 

respect.  A  great  audience  picture ;  will 

please  all  who  see  it." 
George  J.  Ehlers, 

Grand  Theatre, 

Worthington,  Minn. 

"  'Thorns  and  Orange  Blossoms'  in- 

creased box-office  receipts  daily.  Let's 

have  more  like  this." 
Silverman's  Strand, 

Altoona,  Pa. 

"  'Rich  Men's  Wives'  packed  the  house 

from  beginning  to  end.  The  best  busi- 

ness getter  in  weeks." Leland  Theatre, 

Albany,  N.  Y. 



The  Next 

Preferred 

Distributed  hy 

AL-LICHTMAN 
CORPORAT?  O 

1650 BROADWAY |NEW  YORK  CITY 

Mothers  -in-Law 
/Of 

Tfie  Broken  winfi^ 

The  Parasite 

sty 

Kiy  Ladyk  Lips .  «. 

The  Aristocrat .  .„ 

The  Satin  Woman 

Frivolity <iz      ̂        /<v      ^  <y 

A  Mansion  Of 

Aching  Hearts 



AL  LICHTMAN 

EXCHANGES 

Boston,  Mass  37  Piedmont  Street 

New  Haven,  Conn  134  Meadow  Street 

Portland,  Maine  85  Market  Street 

Buffalo,  New  York  265  Franklin  Street 

Albany,  New  York  676  Broadway 

Chicago,  111  810  South  Wabash  Avenue 

Milwaukee,  Wise  406  Toy  Building 

Indianapolis,  Ind  144  W.  Vermont  Street 

Cleveland,  Ohio  217  Sloan  Building 

Detroit,  Mich  Elizabeth  and  John 

Cincinnati,  Ohio  Broadway  and  Pioneer 

Pittsburgh,  Pa  1018  Forbes  Avenue 

Denver,  Colorado  2104  Broadway 

Salt  Lake  City,  Utah  147  Regent  Street 

Des  Moines,  la  303  Second  Street 

Kansas  City,  Mo  1712  Wyandote  Street 

Omaha,  Nebr  2036  Farnam  Street 

Minneapolis,  Minn  409  Loeb  Arcade  Bldg. 

New  Jersey  729  Seventh  Avenue,  New  York  City 

New  York  729  Seventh  Avenue,  New  York  City 

Philadelphia,  Pa  1329  Vine  Street 

San  Francisco,  Cal  209  Golden  Gate  Avenue 

Los  Angeles,  Cal  915  So.  Olive  Street 

St.  Louis,  Mo  3319  Locust  Street 

Seattle,  Washington  308  Virginia  Street 

Atlanta,  Ga  106  Walton  Street 

Dallas,  Texas  308  South  Harwood  Street 

New  Orleans,  La  1401  Tulane  Avenue 

Washington,  D.  C  916  "G"  Street,  N.  W. 

DOMINION  OF  CANADA 

Famous  Players  Film  Service,  Limited 

Toronto  21  Dundas  Street,  East 

Montreal  Albee  Bldg.,  12  Mayor  Street 

St.  John  87  Union  Street 

Winnipeg  Robinson  Block,  Rupert  Street 

Calgary  405  Eighth  Avenue 

Vancouver  Orpheum  Bldg. 

UNITED  KINGDOM  OF  GREAT  BRITAIN 

Walturdaw  Company,  Ltd.,  46  Gerrard  Street,  London,  W.  I. 
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Cecil  B. PRODUCTIOl 

Adams 

Rib 

HERE  are  the  newspa
per 

ads  supplied  to  you  on 

"Adam's  Rib." 

They  include  everything 

an  exhibitor  wants,  from  one 

to  seven  columns. 

They  were  drawn  by  one 

of  America's  foremost  artists, 

and  every  one  of  them  is  an 

eye-catcher. "Adam's  Rib"  is  the 

screen's  greatest  novelty — 
it's  one  of  the  biggest  pic- 

tures in  years — and  your 

people  will  know  it  if  you  use 
these  ads. 

You  can  get  them  in  cut 

or  mat  form  at  your  ex- change. 

"Adam's  Rib"  is  a  Para- 

mount Picture  by  Jeanie  Mac- 

pherson. 3  FAMOUS  PLWTRS  LASKV  CORTOR-«W> 
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Were  you  there? 

Goldwyn 

presents 

Maurice  Tourneur's 
Mammoth  Production  of 

Sir  Hall  Caine's 
Immortal  Masterpiece 

THE 

CHRISTIAN 

Photographed  on 
authentic  locations 

Did  you  attend  the  special  morning 

showing  of  "The  Christian"  Tuesday? 

Every  important  exhibitor  in  the  East  was  present  and 

the  vast  audience  of  3,500  combined  to  give  a  great 

picture  a  reception  unprecedented  in  screen  annals. 

"The  Christian"  was  acclaimed  the  greatest  box-office 
attraction  in  years.  Attractive  booking  offers  were 

made  on  spot  immediately  after  showing. 

The  opinion  was  unanimous  that  the  widely  heralded 

book  and  play  had  been  made  even  more  dramatic  in 

pictures  by  Goldwyn. 

Here's  what  the  industry's  great  editors  said  right  after 
the  showing.  These  are  men  who  weigh  their  words, 

for  their  editorial  opinion  is  precious  to  them  and  they 

call  a  spade  a  spade! 

WM.  A.  JOHNSTON,  Editor  Motion  Picture  News: 

"  Goldwyn' s  big  production,  'The  Christian/  will  go 

down  in  history  as  a  masterpiece !" 

L.  W.  BOYNTON,  Editor  Exhibitors  Trade  Review: 

"  'The  Christian'  is  a  screen  marvel.  It  takes  its  place 
with  the  acknowledged  classics  of  the  motion  picture. 

Unquestionably  the  biggest  box-office  picture  Goldwyn 

has  ever  released." 

The  motion  picture 
that  is  eagerly  awaited 

on  five  continents 

ROBERT  E.  WELSH,  Editor  Motion  Picture  World: 

'"The  Christian'  is  a  really  great  picture  without  an 

'if  or  a  'but.'  It  will  make  a  pile  of  money." 

JOHN  SPARGO,  N.  Y.  Editor  Exhibitor's  Herald: 

"'The  Christian'  will  clean  up.   It  has  everything!" 

Goldwyn  announces:  Despite  numerous  offers  from  legit- 

imate theatres  "The  Christian"  will  not  be  road  showed! 

Exhibitors  First! 



UNITED  ARTIST/ 

CORPORATION 

MARY  P1CKFOQD 

CHARLIE  CWADLIN  1 DOUGLAS  EAIJ2.BANICT 
D.  ̂   GI2JFFITW  , 

Hi  QAM  ABRAMJ"  •  PRESIDENT 





JACK  PICKFORD 
in 

GARRISON'S  FINISH J3axed  on  ID.  J3.7T7.  3erc*usons  novel  of  the  same  name 

Supervision  and  screen  version  by  CImer  J-farris 

Direction  by  QrthurJZosson  -  Photography  by  JSarofd  Posson 

01  lied  Producers  and  Distributors  Corporation^ 
72Q  Seventh  Ouenue,  Mear  Qork  City 

—  0  Jii-anch  Office  located  in  each  United  artists  Corporation  £xchoncfe  — 
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N NOUN CEMENT  TO  THE  TRADE 

FRANCIS  X. BUSHMA
N 

BEVERLY  BAYNE 

■Friends; 

We  are  prepari 

OUTer  M0r0se0  J  f»r  legitimate  sta~ 

14  ie  also  a  „  "   ̂ slide*   ̂   toar  under eosagaaents  »,  f?  oertlfied  taat  ̂  
records        °?  til9  Keith  and  n   vtiat  durine  t*.  <. 

for'  tMsa't9ndan«  Ci~»«s  »  b™/9ar*  <*  our 

^^V^-£:F--^  Mrs 

'nZ  on  tie  sta^  „f..so  constructs be     <"»  Pictures  ̂   „  ™  « 

aTa'  no^l  V^6  «*,.a3fS°'«  tbat  tue  fim 
tie  tlla      tv£/o»  of  personaT'i?8  iden»oal  wfw?  reel  can 
*h*  Picture  (assisted  *fpearaBOe-    »e  wn  bt  on  «M> 

time  available  hll    We  W0«<1  lite  t    ?  one  taeatw ^  artlats  in 
6  betW9ea  Pictures      t0  40         tat  tM?  rjlf* 

tie 

r0UrS  for  Asperity, 



B.  P.  Schulberg  presents 

KATHERINE  Mac  DONALD 

The  American  Beauty  in 

THE  WOMAN  CONQUERS' 
ONE  of  the  star's  best,  and  a  wondrous  tale  of  a  society  girl's  battle  for  life  and  love 

in  the  snow  wastes  of  the  far  North.  The  story  of  a  girl  who  told  her  aristocra- 
tic sweetheart,  "You  are  a  weakling,"  only  to  meet  him  again  in  the  Arctics,  where,  in 

the  fight  against  the  raging  elements,  the  wild  beasts,  and  men  worse  than  beasts,  he 
proved  himself  superior  to  them  all.  This  is  the  kind  of  picture  every  audience  will 
thrill  to.  An  artistic  and  entertaining  photodrama  by  Violet  Clark  and  directed  by 
Tom  Forman;  produced  by  Preferred  Pictures,  Inc. 

A  First  National Picture 



Katberine  Mac  Donald. 

The  American  Beauty  in  the  Lucky  Four.  Book  them  all  now  and  announce  them  to  play  a 
month  apart.  Pictures  that  appeal  especially  to  women.  Fine  for  evenings,  great  for  matinees. 

The  last  word  in  artistry  and  entertainment  with  the  world's  most  beautiful  woman  starring. 

it 

THE  WOMAN'S  SIDE" 

Just  a  girl,  forced  to  fight  a  woman's  battle,  against 
the  man  who  would  sully  her  father's  honor  and 
leave  her  nameless,  for  the  sake  of  her  father  and 

every  hope  he  had  in  the  world,  and  for  the  love  of 

a  youth  brought  strangely  into  her  life.  A  drama  of 

a  woman's  instinct  and  a  woman's  motives.  Story 
and  direction  by  J.  A.  Barry. 

"STRANGER  THAN  FICTION" 
A  society  girl  caught  in  the  toils  of  a  crook  and  how 
she  escapes — with  a  fight  on  the  wing  of  an  aero- 

plane, 5,000  feet  in  the  air.  A  take-off  from  the 
roof  of  a  sky-scraper.  A  parachute  jump  from  a 
burning  plane — a  man  caught  in  mid-air  in  a  leap 
from  one  airship  to  another  and  finally  hauled  to 
safety.  The  greatest  air  circus  ever  filmed.  Story 
by  Charles  Richman  and  Albert  Shelby  LeVino; 
Directed  by  J.  A.  Barry. 

"HER  SOCIAL  VALUE"      "DOMESTIC  RELATIONS" 
Here  is  drama  with  the  ring  of  the  human  note — today  a 
sales  girl — tomorrow  the  wife  of  a  society  man.  And  after 
that  the  woman  who  learns  the  bitterness  of  the  realization 

that  she  is  "not  good  enough  for  her  husband."  From  poor 
girl  to  rich  wife — here's  a  theme  that  will  interest  everyone 
in  your  audience.  And  Katherine  MacDonald  makes  both 
portrayals  as  magnetic  as  any  she  has  ever  done.  From  the 
original  story  by  B.  P.  Fineman  and  J.  A.  Barry;  scenario  by 
Gerald  Duffy  and  Jerome  Storm;  Directed  by  Jerome  Storm. 

First  National 

This  is  the  simple,  but  tensely  dramatic  story,  of  a 
man  who  drove  a  woman  from  his  life  but  who 
could  not  drive  her  from  his  heart.  A  picture 
which  will  make  both  men  and  women  wonder, 
because  they  have  all  seen  some  of  it  in  their  own 
lives.  Gorgeous  gowns,  sumptuous  settings»  backing 
up  a  real  drama  that  starts  where  others  finish. 
Your  patrons  will  love  it.  Story  and  scenario  by 
Violet  Clark;  directed  by  Chet  Withey. 

Pictures 



If  it  is  in  the  negative,  you  will  get  it  in  the 

print,  on 

EASTMAN 

POSITIVE  FILM 

Detail  in  highest  highlight  or  deepest  shadow, 

with  every  step  of  gradation  in  between, — 

Eastman  Positive  Film  reproduces  it  all  and 

carries  the  quality  of  the  negative  through 

to  the  screen. 

Eastman  Fil  ̂ \  both  regular  and 

tinted  base — n  v/ available  in  nine 

colors,  is  identified  throughout  its 

length  by  the  words  "Eastman" 

"Kodak"  stenc!?ed  in  black  letters 

in  the  transparent  margin. 

EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 



Produced  by 

Robert  J.  Flaherty,  F.R.G  S. 

Are  you  fishing  for  an  attraction? 

Here's  one  that's  real — the 

REVILLON  FRERES  production 

Nanook  of  the  North 

Read  the  exhibitors1  comments  below.  Pathe  has 

had  hundreds  just  like  them! 

"Broke  record  in  Bakersfield  in  4  days  showing.  Did  the 
same  thing  in  Pomona." — Harry  C.  Arthur,  General  Man- ager, West  Coast  Theatres,  Los  Angeles. 

"Most  interesting  and  educational  picture  we  have  ever 
shown.  Pleased  patrons  100  per  cent.  It's  wonderful." — /.  L.  Sedlak,  Bee  Bee,  Neb. 

"Standing  room  was  at  a  premium  for  the  two  days  showing 
and  'Nanook'  was  the  talk  of  the  town.  We  heard  more 
favorable  comments  on  it  than  any  picture  we  have  ever 
shown.  It  was  the  most  natural  and  life-like  entertainment 
we  have  ever  seen." — John  H.  Raven,  Colonial  Theatre 
Co.,  Mich. 
MANY  EXHIBITORS  ARE  GETTING  REPEAT  BOOK- 

INGS. ANY  EXHIBITOR  WHO  DOESN'T  PLAY  THIS 
PICTURE  IS  PASSING  UP  THE  SENSATION  OF  THE YEAR. 

"We  put  over  'Nanook'  wonderfully.  I  actually  believe  this 
product  made  more  honest-to-God  friends  for  the  Belasco 
than  any  feature  I  ever  bought.  It's  a  great  and  wonderful 
entertainment." — Will  H.  Sohm,  Belasco  Theatre,  Quincy, III. 

"Wonderful.  Greatest  picture  in  last  6  months.  Big  bus- 
iness."— H.  W.  Peery,  Ogden  Theatre,  Ogden,  Utah,  (quoted in  Ex.  Herald). 

"Most  unique  picture  we  ever  played,  making  a  host  of friends  and  more  than  satisfactory  from  a  box-office  stand- 
point."— /.  H.  Ruben,  Ruben-Finkelstein  Circuit,  Minn. 

"Here  is  a  real  special.  Record  business.  Everyone  pieased." Fred  Jones,  Rialto  Theatre,  Nelson,  Neb. 

"Exceptional  picture  The  offering  gave  better  satisfac- 
tion than  any  we  have  shown  in  some  time." — Jack  Hartigan, 

lack's,  Paynesville,  Minn. 





QQHRIOn  DHVIEJ3 

j-^HEN'  Knighthood  Was  in  Flower, 
a  Cosmopolitan  production  starring 

Marion  Davies,  stands  as  the  supreme 

motion  picture  achievement  of  all  time. 

Produced  at  a  greater  outlay  than  any  other  film, 
with  the  finest  cast  ever  assembled  and  the  most 

marvelously  beautiful  settings  ever  conceived,  every 

dollar  spent  upon  it  is  apparent  on  the  screen. 

Coming  at  a  time  when  great  things  were  needed, 

it  represents  one  of  the  outstanding  epochs  in  pic- 

ture-making. William  Brandt  summed  up  its  im- 

portance, when,  addressing  the  Theatre  Owners' 
Chamber  of  Commerce,  he  declared: 

"The  industry  needed  something  to  buoy  it  up 
— some  big  thing  that  would  restore  confidence. 
Right  at  this  crucial  moment  comes  William 

Randolph  Hearst  with  a  great  picture,  When 
Knighthood  Was  in  Flower,  one  of  the  few  really 
wonderful  pictures  ever  made.  Its  effect  has  been 

magically  beneficial.  The  entire  industry  owes  a 

vote  of  thanks  to  Mr.  Hearst." 

Beginning  its  pre-release  engagement  at  the 
Criterion  Theatre  in  New  York  on  Sept.  14,  and 
at  the  Scala  Theatre  in  London  with  the  Prince 

of  Wales  in  attendance,  "Knighthood"  is  still  the 
sensation  of  Broadway,  reflecting  its  glory  along 
the  famous  street  and  actually  bringing  prosperity 

to  other  pictures  because  of  its  unprecedented 
success. 

Not  since  "The  Birth  of  a  Nation"  has  a  photo- 
play attracted  such  attention  nor  scored  such 

a  success.  Never  has  there  been  such  unanimous 

praise  from  the  critics.  Never  such  glowing  appro- 

bation to  a  star's  work  as  has  been  heaped  upon 
Marion  Davies  in  the  role  of  Mary  Tudor.  From 

city  to  city  as  other  pre-releases  followed,  the 

peans  of  praise  continue — praise  for  the  cast,  for 

Joseph  Urban's  exquisite  settings,  for  Robert 
G.  Vignola's  direction,  for  the  delightful  love 
story  of  Charles  Major,  for  its  historical  accuracy, 

for  the  sumptuousness  of  it  all.  There  has  not 
been  one  dissenting  voice.     All  have  acclaimed 

Bnighthood  the (DONDER  QlCTURE 



C0HBR  KHIGHTHODD  OOHjS  IH  FLOOOBR 

^hen  Knighthood  Was  in  Flower  has  stirred  the  critics  of  the  daily  news- 

papers in  leading  cities  to  the  highest  pitch  of  enthusiasm.  Here  are  a  few 

excerpts  culled  from  scores  of  glowing  tributes  to  this  wonder  picture: 

"When  Knighthood  Was  in  Flower  is  daz- 
zling to  the  eye,  splendidly  impressive  and 

apparently  true  to  the  time  and  places  of  its 
settings.  Marion  Davies  really  outdoes  her- 

self, while  Lyn  Harding  is  a  joy.  Such  a  King! 
Such  a  King!" — 7.  0.  Speering,  N.  Y.  Times. 

"It  seems  to  us  that  this  picture  is  every 
bit  as  important  to  see  as  any  play  on  Broad- 

way. It  marks  a  high  point  in  the  art  of 
entertainment  and  in  the  art  of  the  American 
motion  picture  studio.  We  whole-heartedly 
commend  it  to  every  man,  woman  and  child 
to  whom  romance  and  beauty  are  not  mere 
words  in  dictionaries." — 7V.  Y.  Daily  News. 

"When  Knighthood  Was  in  Flower  is  one 
of  the  greatest  film  epics  ever  made  in  Amer- 

ica; in  fact,  the  picture  merits  visit  after  visit 
to  grasp  all  its  glories." — Robert  G.  Welsh, N.  Y.  Evening  Telegram. 

"The  most  amazingly  beautiful  motion  pic- ture ever  screened.  Moves  swiftly,  never 
wearying,  and  leaving  at  the  last  a  regret  that 
it  is  over." — N.  Y.  Mail. 

"When  Knighthood  Was  in  Flower  is  every- 
thing that  a  spectacular  photoplay  should  be. 

It  is  beautiful,  exciting,  vivid  and  authentic. 
It  is  a  great  picture." — R.  E.  Sherwood,  Life. 

"If  the  motion  picture  public  fails  to  appre- 
ciate When  Knighthood  Was  in  Flower,  then 

its  plea  for  better  films  is  all  a  sham." — Boston  Post. 

"For  gorgeousness  and  sheer  beauty,  there 
probably  has  never  been  another  photoplay 
that  can  equal  this  one." — Boston  Globe. 

"A  gorgeous  spectacle  not  to  be  missed." — -Boston  Traveler. 

"Neither  time,  thought  nor  expense  has 
been  spared  to  make  When  Knighthood  Was 
in  Flower  what  it  is — a  truly  gorgeous  spec- 

tacle."— Mae  Tinne,  Chicago  Tribune. 

"One  marvels  at  the  settings,  at  the  im- 
mensity of  the  picture." — Chicago  Journal. 

"One  of  the  most  glittering  and  magnificent 
screen  plays  ever  produced.  When  Knight- 

hood Was  in  Flower  does  not  disappoint,  but 

sends  its  audience  from  the  theatre  thrilled 
and  enchanted." — Detroit  Free  Press. 

"It  is  the  richest,  most  entertaining  and  by 
far  the  most  spectacular  photoplay  that  we 
have  ever  seen." — Detroit  Times. 

"Marion  Davies  is  a  star  of  the  first  magni- 
tude, and  When  Knighthood  Was  in  Flower 

is  one  of  the  half  dozen  finest  pictures  ever 
screened." — Milwaukee  Journal. 

"Even  better  than  we  were  led  to  expect." — Washington  Star. 

"Marvelously  beautiful.' — Washington  Herald. 

"One  of  the  most  beautiful  specimens  of  the 
film  producers'  arts  that  the  world  has  ever seen." — London  Daily  Telegraph. 

"When  Knighthood  Was  in  Flower  is  indis- 
putably the  most  brilliant  photoplay  of  a  sea- 

son strikingly  illumined  by  brilliant  photo- 
plays."— Guy  Price,  Los  Angeles  Eve.  Herald. 

The  NewYork  Mail  declares  When  Knight- 
hood Was  in  Flower 

ets  a  Qew  Standard  in  CDagnificence 



/|\ARION  DAVIES  gives  a 
performance  of  the  mod- 

ern, stubborn,  adorable  Mary 
that  is  not  only  the  best  thing 
she  has  ever  done,  but  one  of 
the  finest  performances  ever 

given  by  any  actress." — Louella O.  Parsons,  Morning  Telegraph. 

ARION  DAVIES  as  the 

merry  little  sister  of  bluff 
King  Hal  shows  new  artistic 
skill.  She  mingles  comedy  and 
pathos  something  of  the  quality 

of  Mary  Pickford." — N.  Y. Evening  Telegram. 

>^nHIS  picture  is  all  that  has 
been  claimed  for  it,  and 

Marion  Davies  acts  as  well  as 
she  looks  in  the  role  of  the 

spirited  young  queen.  The  peo- 
ple simply  burst  into  applause 

again  and  again." — Harriette Underfill!,  N.  Y.  Tribune: 
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HEN  Knighthood  Was 
in  Flower,  which  has 

justly  earned  the  repu- 
tation of  "the  most 

beautiful  picture  ever 
made,"  is  also  the  most  costly.  It  was 
filmed  in  160  working  days  at  an  expense  of 
$1,221,491.20.  This  represents  §47,634.32 
a  day  or  $954.29  an  hour  for  an  eight- 
hour  working  day. 

More  than  three  thousand  actors,  in- 
cluding fifty-five  principals,  appeared  in 

one  scene.  For  this  the  largest  indoor  set 
ever  filmed  was  constructed.  It  covered 

28,000  square  feet  of  floor  space  and  con- 
tained 32  separate  buildings. 

No  picture  has  ever  had  such  a  great 
cast  of  splendid  actors  recruited  from  both 
stage  and  screen.  Lyn  Harding,  who  plays 
the  role  of  King  Henry  VIII,  was  brought  over  from  England  especi- 

ally for  this  picture. 

Every  object  used  in  the  magnificent  court  scenes  is  a  genuine 
antique  or  an  exact  duplicate  of  one.  Both  Europe  and  America  were 
scoured  for  art  objects  which  would  give  the  exact  atmosphere  of 
Tudor  times. 

6 A  ST 
Lyn  Harding  as  Henry  VIII 
William  Norms  as  Louis  XII 
Forrest  Stanley  as  Charles  Brandon 
Pedro  de  Cordoba  as  Duke  of  Buckingham 
Ernest  Glendinning  as  Sir  Edwin  Caskoden 
William  H.  Powell  as  Duke  Francis 
Arthur  Forrest  as  Cardinal  Wolsey 
Macey  Harlam  as  Due  de  Longueville 
Johnny  Dooley  as  Will  Sommers 
William  Kent  as  King's  Tailor Gustav  von  Seyfeertitz.  .  .  .as  Grammont 
Charles  Gerrard  as  Sir  Adam  Judson 
George  Nash  as  An  Adventurer 
Arthur  Donaldson  as  5;>  Henry  Brandon 
Theresa  Maxwell  Conover  as  Queen  Catherine 
Flora  Finch  as  A  French  Lady  in  Wailing 
Ruth  Shepley  as. .  .Lady  Jane  Bolingbroke and 
MARION  DAVIES  as  MARY  TUDOR 

_    Scenario  by  Lulher  Reed  from  the  story  of  Charles  Major 
T  T? 

it  was  in  the  time  of  King  Henry  VIII. 

Genuine  gothic  tapestries  valued  at 
$230,000  were  used. 

Ancient  armor  came  from  some  of  the 
most  famous  collections  of  Europe. 

Antique  jewelry  and  silverware  used are  worth  $1,000,000. 

Three  thousand  costumes  of  the  Tudor 

period  represent  an  expenditure  of 
Si  00,000. 

The  wedding  dress  alone  worn  by  Miss 
Davies  when,  as  Princess  Mary  Tudor,  she 
became  the  bride  of  old  King  Louis  XII  of 
France,  cost  Si  ,500  and  is  so  heavily  laden 
with  gems  it  weighs  twenty-five  pounds. 

Twenty  expert  swordsmen  engaged  in 
the  thrilling  duel  scenes. 

One  of  the  most  spectacular  feats  ever 
filmed  is  where  Princess  Mary  and  CharlesBrandononhorsebackjump 

offa  bridge  thirty feethigh  andinto  therivertoescape  theking'spursuers. 
Thirty-three  cavalry  horses  are  used  in  this  scene. 
Director  Robert  G.  Vignola  and  Assistant  Director  Phil  Carle 

were  aided  by  fifteen  assistants,  so  stupendous  were  the  demands  of 
the  production.  In  all  the  big  sets  a  complete  telephone  system  was 

The  great  hall  of  Hampton  Court  palace  is  reproduced  exactly  as      installed  through  which  the  directing  was  done. 

ettings  (Designed  by  {Joseph  Qrban 
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ER  have  the  trade  papers  been  so 
unanimous  in  their  endorsement  of  a 

picture  as  they  have  been  of ' '  Knight- 
ly hood."  Here  is  some  of  the  comment: 

"What  a  picture !  What  a  production !  What  a  cast ! 
Everybody.  In  this  industry.  From  executives.  To 
errand  boys.  Should  see  it.  And  feel  proud.  That  they 

are  in  the  picture  business.  Lord  knows.  Ycu  don't  get 
that  chance.  Too  often." — Danny  in  The  Film  Daily. 

"Cosmopolitan's  stupendous  picture  When  Knight- 
hood Was  in  Flower  has  made  screen  history.  It  is  not 

only  Cosmopolitan's  greatest  achievement,  it  is  one  of 
the  greatest  achievements  of  the  silver  sheet.  It  stands 

as  a  monument  for  the  industry.  None  have  excelled  it 
in  its  appeal  to  the  eve,  the  heart  and  the  imagination. 

Very  few  have  equalled  it." — William  A.  Johnson  in The  Motion  Picture  News. 

"It  is  safe  to  say  that  never  has  a  picture  been  pro- 
duced of  greater  beauty.  It  will  cause  you  to  believe 

the  advance  statements  of  its  huge  costs,  for  it  all 

shows  in  the  film." — Moving  Picture  World. 

"It  is  a  picture  of  tremendous  beauty.  For  sheer 
pictorial  appeal,  it  sets  an  enviable  standard.  It  is 
enacted  by  as  competent  and  satisfying  a  cast  as  could 
be  wished  for.  It  is,  on  the  whole,  the  sort  of  production 

that  reflects  glory  upon  everyone  who  has  had  a  hand 

in  achieving  the  final  result." — Martin  J.  Quigley  in 
The  Exhibitors'  Herald. 

"Let  us  give  our  homage  to  When  Knighthood  Was 
in  Flower.  William  Randolph  Hearst  has  made  a  great 

picture — a  picture  that  the  entire  motion  picture  indus- 
try can  be  proud  to  claim.  If  there  were  more  like  it,  we 

should  not  now  be  fighting  a  set  of  paid  reformers  and  a 

lot  of  fanatic  legislators." — N.  Y.  Morning  Telegraph. 

"When  Knighthood  Was  in  Flower  far  exceeds  any- 
thing that  was  anticipated.  It  easily  bears  out  all  the 

things  that  have  been  said  for  it.  The  production  is 
gorgeous,  the  direction  excellent,  the  acting  masterful, 
and  it  is  real  entertainment.  Furthermore,  the  picture 
looks  like  the  money  that  is  claimed  to  have  been  spent 
on  it.  Put  your  order  in  and  get  ready  to  have  it  work 

for  vou." — Film  Daily. 

Directed  by  Robert  g.  Vignola 



QDHRIOn  DHVIE/^ 

in 

DaHBH  KOIGHTHGDD 

tDHjS  IO  FLOODBR 
Copyrighted  1922  by  William  Randolph  Hearst 

sA  (osmopolitan  Production 

Prints  of  cWhen  E^nighthood  W as  in  Flower  are  now  in  all  Famous 

Players -Lasky  exchanges,  which  will  supply  you  with  all  infor- 

mation regarding  the  picture.  Arrange  lor  YOUR  date  at  once. 

A  PARAMOUNT  PICTURE 



TO  ALL  EXHIBITORS 

POLA  NE
GRI' 

First  and  ONLY 

AMERICAN  MADE  PICTURE 

is 

"BELLA  DONNA" 

A  (jeorge  Fitzmaurice  Production 
Presented  by  Hamilton  Theatrical  Corp. 

Miss  Negri  has  NEVER 

appeared  in  any  other 

American-made  picture 

Her  Second  American-made  picture  will  be 

"THE  CHEAT" 

A  (jeorge  Fitzmaurice  Production 
Presented  by  Hamilton  Theatrical  Corp. 

(paramount  (pictures 



ASSOCIATED  EXHIBITORS 

Arthur  S.  Kane,  Pres. 
FOREIGN  REPRESENTATIVE 

SIDNEY  GARRETT Physical  Distributors Paths  Ekcmamci 

Florence  Vidor 

%e  Trade  Press 

"  'Conquering  the  Woman'  has 
been  produced  in  popular  style.  Set- 

tings, characters  and  direction  are 
of  a  nature  that  caters  to  generally 

approved  standards.  There  are  pic- 
turesque shots  of  the  sea,  a  yacht 

race  and  a  thrilling  rescue.  Florence 

Vidor  plays  in  charming  style." — Moving  Picture  World. 

"  'Conquering  the  Woman'  is  the sort  of  film  which  will  find  favor 
with  a  majority  of  movie  fans  and 
ought  to  score  creditably  from  a  box 
office  angle.  Florence  Vidor  plays 

with  dash  and  dramatic  skill.'' — Exhibitors  Trade  Review. 

(The  publication  of  these  two  re- 
views makes  unanimous  the  vote  of 

the  trade  magazines  on  the  enter- 
tainment and  box  office  value  or 

"Conquering  the  Woman.") 

CONQUERING- 

THE  WOMAN 

IN 

FROM  THE  NOVEL  BY? 
'HENRY  C.  ROWLAND 

A 

KING  VIDOR. 
P  R0DVCT1ON 

lor- 

The  Exhibitor 

"Conquering  the  Woman,"  with  Flc 
ence  Vidor. — A  real  good  picture  with 
plenty  of  action,  new  and  novel  situa- 

tions, and  a  pleasing  story  and  finish. — 
Davis  &  Walter,  Grand  Theatre,  New 
Castle,  Ind. — General  patronage. 

(From  "What  the  Picture  Did  For 
Me"  department  of  Exhibitors  Herald.) 

The  Newspaper 

Henry  C.  Rowland's  novel  has 
been  made  into  a  wonderfully  de- 

lightful production,  effervescing  with 
good  humor,  bubbling  with  subtle 
comedy  and  joyous  satire,  and  hav- 

ing numerous  tensely  dramatic 
scenes  and  thrilling  touches  as  well. 
The  photography  is  perfection  itself 
and  the  settings  are  marvels  of beauty. 

"Florence  Vidor,  one  of  the 
greatest  beauties  of  all  filmdom,  is 
most  attractively  gowned  and  gives 
her  role  an  interpretation  which 
proves  her  really  extraordinary 
cleverness  as  an  actress.  She  is  aided 

by  an  excellent  cast." The  above  review  written  when 

"Conquering  the  Woman"  was  play- 
ing a  full  week's  run  at  the  Grand Theatre,  Pittsburgh,  appearing  in 

the  Pittsburgh  Leader. 

From  every  angle,  it's  an  outstanding  hit... 



traicfht  as  an  arrow 

to  its  mark, — 

say  sir,  one  simply  must  lift  Vairbanh    ctieUa-by  Charts  cabin 

andlhis  ftobinj/oodoutofthe  ordinary  faafc$*2H®*« groove  of even  greed  pictures;  one  is forced 
to  say  of  Fairbanks  that  he  is  a  Worm  artist 
who  has  given  to  mankind  an  immortal 

masterpiece'!- 

Here's  What  A.  H.  Blank, 

Owner  of  a  Circuit  of 

Theatres  in  Nebraska 

and  Iowa,  Has  to  Say— 

"Douglas  Fairbanks  in  Robin  Hood,"  one  dol- 
lar top,  closed  biggest  week  in  the  history  of 

Capitol  Theatre,  Davenport. 

"Press  and  public  proclaimed  it  greatest  picture 
ever  shown. 

"Will  play  return  engagement  soon. 

"Strand,   Omaha,  and  Princess,  Sioux  City, 
opened  Sunday  to  greatest  business  on  theatre 
record. 

"  'Robin  Hood'  is  surely  some  production." 
Released  by 

UNITED  ARTISTS  CORPORATION 

MARY  PICKFORD  CHARLIE  CHAPLIN 
DOUGLAS  FAIRBANKS  D.  W.  GRIFFITH 

Hiram  Abrams,  President 

DOUGLAS 

FAIRBATCK5 

RDBin 

UOOD" 

Y  Directed  by  ALLAN  DWAN 



MACK 

IEMMETT 

presents 

MADEL  MORMAND in 

II 

Directed  by 

J.  Richard  (Jones 
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' 

No^Rmdy 

^4 /so  Twelve 

*  Two- Reelers 

TrFeople&  Things" 
Territories  open  for  alot- 

ment  to  "territorial  partners" on  a  basis  more  liberal  than 
ever  before  offered  by  any 
producer. 

Trade  preview  of  first  three 
pictures  in  Chicago  week  of 
February  4  th,  address 
Zadee  Vee,  Mausby  Studio, 
216  North  Michigan  Ave.  In 
New  York  week  of  Februarv 
18th,  address  Room  501,  1400 
Uroadway.  Or  wire  Los 

Angeles  Office. 

RPHmiRf  OPPENHEIM 

A,&M,HUTCHIN50N  . 

£TEMPI£  THUK5TOK. 

<f  ONCE  ABOARD  THE  UIGGElC 

"CITY  2f  BEAUTIFUL  NONSENSE 

REPUTATI
ON" 

AN  EMTRANCINQ  ROMANCE 

FULL  of  ACTION  ""o HEART  INTEREST 

*OTTC0^  ROCKS" 
•AIWSTgm  DRAMA" wiy,<$iv£ 

^XkMsl  productions 

ROBERT  TZ.BRdCKgTT  rfs&SJzav&G&zJ) 

101%-lOlQ  STORY LoSmG&£$  Q®j£-> 
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"What  the  Picture  Did  For  Me" VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  1922 

A  Pair  of  Kings  (Vitagraph),  with 
Larry  Semon. — Larry  always  gets  the 
aough.  He  brings  the  crowds  and  laughs, 
too.  Absolutely  the  best  on  the  market. — 
Roy  L-  Dowling,  Ozark  theatre,  Ozark, 
Ala. 

Larry  Semon  Comedies  (Vitagraph). — 
If  you  are  not  playing  the  Semon  Come- 

dies you  sure  owe  it  to  yourself  to  play 
them,  as  there  are  no  better  comedies 
made.    I  have  booked  all  of  them.  After 
you  play  one  you  will  play  them  all.  A. 
E.  Berlin,  Jr.,  Lyric  theatre,  Rock  Falls, 
111. 

Larry  Semon  Comedies  (Vitagraph). — 
Not  one  but  all  of  these  a  tonic  for  a 
sick  box  office  if  you  give  these  to  your 
people.  The  king  of  slapstick  comedies, 
well  made,  fast  and  laughs  in  all  of  them. 
— Bowen  &  Charles  Theatre  Circuit. 
Vader,  Wash. 

The  Fall  Guy  (V),  with  Larry  Semon. 
— If  your  patrons  like  slapstick,  give 
them  all  the  Semons.  This  one  brought 
the  house  down.  Play  these  with  fea- 

tures, and  how  they  eat  'em  up. — R.  A. Botts,  Grand  theatre.  Carrington,  N.  D. 
The  Bell  Hop  (Vita.),  with  Larry  Se- 

mon.— A  great  comedy. — G.  W.  Sum- 
mers, Royal  theatre,  Unionville,  Mo. 

The  Grocery  Clerk  (Vitagraph),  with 
Larry  Semon- — One  of  the  best  comedies 
ever  made.  A  laugh  in  every  foot. — A. 
G.  Miller,  Miller  theatre,  Atkinson,  Neb. 
The  Agent  (Vitagraph),  with  Larry 

Semon. — A  comedy  that  is  a  scream  from 
beginning  to  end,  and  the  barrel  stuff  is 
the  best  thing  done  in  comedy  for  some 
time.  There  is  action  to  who  tied  the 
pup  and  keeps  the  audience  in  an  uproar. 
W.  H.  Brenner.  Cozy  theatre,  Winches- 

ter, Ind. 
The  Hick  (Vitagraph),  with  Larry 

Semon. — I  never  heard  people  laugh  as 
heartily  as  they  did  over  this  one.  And 
how  could  they  help  it?  Many  came 
back  to  see  it  .the  second  night.  Exploit 
it  good.  It  will  meet  your  highest  ex- 

pectations.— Mrs.  W.  H.  Heifer.  Itasca 
theatre,  Alice,  Tex. 
Larry  Semon  Comedies  (Vitagraph). — 

The  exhibitor  who  fails  to  play  these 
comedies  is  sure  overlooking  a  good  bet. 
Have  played  them  all  and  not  a  bad  one 
yet. — E.  O-  Ford.  Broadway  theatre, 
Brooklyn,  la. 

Golf  (Vitagraph),  with  Larry  Semon. 
— Oh,  Boy,  what  a  comedy.  Just  one 
explosion  after  another.  It's  Semon's best.  Am  paying  too  much  for  him, 
though. — C.  R.  Sullivan,  Fair  theatre, 
Amarillo,  Tex. 
The  Saw  Mill  (Vitagraph),  with  Larry 

Semon. — A  verv  good  comedy.  Larry  is 
all  right. — N.  O.  Foster,  Elite  theatre, 
Otsego,  Mich. 
Dew  Drop  Inn  (V.),  with  Larry  Se- 

mon.— Best  of  the  Larry  Semon  come- 
dies I  have  run.  Semon  has  brought  me 

business.  When  I  don't  have  Semon  I 
have  from  seven  to  ten  children.  When 
I  do  have  him  I  get  from  forty  to  sixty. 
— A.  Names,  Strand  theatre,  McCracken, 
Kan. 
The  Star  Boarder  (Vitagraph),  with 

Larry  Semon. — Semon  comedies  draw 
better  than  serials.  Pack  the  house  with 
every  Semon  comedy.  Brother,  book 
Semon  for  big  box  office  receipts. — M.  L. 
Steinberg,  Dreamland  theatre,  Norris, 
Okla. 

The  Sawmill  (Vitagraph),  with  Larry 
Semon. — If  you  need  a  good  slapstick 
comedy,  you  cannot  find  a  better.  In 
fact,  you  can  pick  Semon  comedies  with 
your  eyes  closed;  they  are  all  good.  Also 
Vitagraph  is  to  be  complimented  on  the 
way  they  sell  them. — J.  J.  Kudlacek,  Swan 
theatre,  Swanton,  Neb. 

Golf  (Vitagraph),  with  Larry  Semon. 
— A  good  comedy.  It  will  please  the 
public  as  it  is  different  from  ordinary 
comedies. — Walter  Gerrib,  Eagle  theatre, 
Westville,  111. 
The  Grocery  Clerk  ( Vitagraph),  with 

Larry  Semon. — A  howling  success  in  the 
way  of  a  two  reel  comedy.  One  thing 

happens  right  after  another  and  you'll laugh  at  them  all. — W.  P.  Perry,  Rialto 
theatre,  Cheyenne  Wells,  Colo. 

The  Show  (Vitagraph),  with  Larry  Se- 
mon.— One  of  his  best.  Lots  of  new  stuff 

in  this  one.  Play  this  one  strong.  They 
will  eat  it  up.  You  can't  play  it  too strong.  Tell  them  that  you  got  a  real 
comedj-  coming.  —  William  Thacher, 
Royal  theatre,  Salina,  Kan. 
The  Hick  (Vitagraph),  with  Larry  Se- 

mon.— Larry  sure  delivers  the  laughs. 
Have  run  a  number  of  his  comedies  and 
have  not  had  a  poor  one.  We  consider 
these  the  best  comedies  on  the  market, 
because  they  sure  get  the  laughs. — H.  G. 
Stettmund,  Jr.,  Odeon  theatre,  Chandler, 
Okla. 
Larry  Semon  Comedies  (V.). — Good 

consistent  comedies  that  always  give  the 
best  of  satisfaction. — Custer  Carland,  Vic- 

toria theatre,  Frankfort,  Mich. 

Golf  (V.),  with  Larry  Semon. — If  you 
are  not  playing  Semon  comedies  you  are 
losing  money.  This  one  is  a  knockout. 
— T-  W.  Crouch,  Elite  theatre,  St.  Paul, 
Neb. 

The  Sawmill  (Vitagraph),  with  Larry 
Semon. — Semon's  greatest  corned}',  and 
I  have  run  them  all. — Harry  Threde, 
Scenic  theatre,  Holstein,  la. 
Semon  Comedies  (V.). — Just  half 

through  with  a  series  of  ten  Semon  come- 
dies. Consider  them  the  best  comedies 

for  the  money  I  ever  booked. — L.  W. 
Smith,  Fraternity  theatre,  Henry,  S.  Dak. 
The  Sawmill  (Vitagraph).  with  Larry 

Semon. — Semon  always  good  for  here. 
Went  over  like  a  house  afire. — S.  R. 
Peake,  Pastime  theatre,  Maquoketa,  la. 
The  Agent  (Vitagraph),  with  Larry 

Semon. — A  dandy  comedy,  and  pulled  a 
good  crowd.  Patrons  were  more  than 
satisfied. — N.  Calbeck,  Auditorium  the- 

atre, Nappanee,  Ind. 
The  Grocery  Clerk,  with  Larry  Semon. 

— This  is  my  first  Semon.  I  have  been 
afraid  of  them  on  account  of  the  price 
in  a  small  town,  but  believe  me  they  are 
worth  it.  Every  inch  a  laugh. — R.  S. 
Moore,  Gem  theatre,  Snyder,  Okla. 

The  Bell  Hop  (Vitagraph).  with  Larry 
Semon. — A  good  comedy  with  many  good 
stunts.  One  of  his  best. — E.  S.  Sutter, 
Columbia  theatre,  Kansas  City,  Mo. 
The  Bell  Hop  (Vitagraph),  with  Larry 

Semon. — When  we  have  a  rather  flat 
program  we  always  wish  we  had  a  Semon 
booked  with  it.  These  are  getting  better 
with  each  release.  How  they  roared  and 
laughed  and  then  asked  when  the  next 
one  would  be  here. — T.  W.  Joerger  and 
H.  M.  Maloney,  O-  K.  theatre.  Enter- 

prise. Ore. 

The  Bell  Hop  (Vitagraph),  with  Larry 
Semon. — Boys,  here  is  a  comedian  that 
draws  and  pleases.  His  comedies  are  the 
best  rough  and  tumble  I  have  ever  seen. 
They  are  100  per  cent  pure.  The  Bell 
Hop  is  extremely  funny. — W-  E.  Elkin, 
Temple  theatre,  Aberdeen,  Miss. 
The  Rent  Collector  (Vitagraph),  with 

Larry  Semon. — Excellent.  One  of  the 
greatest  comedies  ever  produced.  They 
won't  only  laugh,  they  will  scream. — J.  N. 
Schwartwalder,  Universal  theatre,  Au- 

burn, N.  Y. 
Solid  Concrete  (V.),  with  Larry  Semon. 

— 100  per  cent  entertainment.  Kept  my 
audience  in  an  uproar  from  start  to  fin- 

ish. If  you  are  not  running  Semon  come- 
dies, you  are  standing  in  your  own  light- 

— D.  A.  White.  Cozy  theatre,  Checotah. 
Okla. 
The  Saw  Mill  (V.),  with  Larry  Semon. 

— A  riot  from  start  to  finish.  Larry's 
the  slap-stick  king. — W.  Ray  Erne,  Ri- 

alto theatre,  Charlotte,  Mich. 
A  Pair  of  Kings  (Vitagraph),  with 

Larry  Semon. — Larry  is  always  good,  as 
we  used  to  say  about  the  stuff  sold  in  our 
younger  days,  "but  some  are  better  than 
others,"  and  the  same  with  Larry.  Play 
it,  it  will  please. — D.  Filizola.  Empress 
theatre,  Fort  Scott,  Kan. 
Larry  Semon  Comedies  (Vitagraph)  — 

Consistently  the  best  comedies  to  be  had. 
— M.  L.  Guier,  Auditorium  theatre,  Sla- 

ter, Mo. 
Larry  Semon  Comedies  (Vitagraph). — 

Any  exhibitor  can  see  them  and  be  bet- 
ter off  for  doing  so. — Frank  E.  Lee,  Lee's theatre,  Three  Oaks,  Mich. 

The  Show  (Vitagraph),  with  Larry 
Semon. — The  best  comedy  of  his  ca- 

reer, and  one  of  the  best  ever  produced. 
Contains  as  many  thrills  as  the  average 
serial. — W.  W.  White,  Jefferson  theatre, 
Jefferson  City,  Tenn. 
The  Bell  Hop  (Vitagraph)  with  Larry 

Semon- — Larry  is  a  genuine  "big  league" 
comedy  star  with  our  audiences.  We 
have  played  every  Larry  Semon  comedy 
that  Vitagraph  has  ever  released.  In 
fact,  we  used  the  first,  second  and  third 
groups  twice.  This  one  contains  one  of 
the  most  thrilling  stunts  of  any  previous 
Semon  comedy,  and  it  fairly  took  the  ca- 

pacity audience  right  up  out  of  their 
seats.  Fact  is,  Larry's  comedies  get  bet- 

ter with  every  one  he  makes. — Harry  M. 
Palmer,  Libertv  theatre,  Washington, 
Ind. 

The  Bell  Hop  (Vitagraph),  with  Larry 
Semon. — A  sure  riot  of  fun.  Best  Semon 
comedy  run  to  date.  Semon  in  a  class 
by  himself. — A.  H.  McLaughlin.  Criterion 
theatre,  Oklahoma  City,  Okla. 

Semon  Comedies  (V.) — Good  slapstick 
comedies.  To  get  a  good  laugh  book 
Semon  Comedies.  Well  liked  here — L. 
A.  White,  Majestic  theatre,  Sherwood, 
N.  D. 

Solid  Concrete  (Vitagraph),  with  Larry 
Semon. — We  have  used  ten  of  Semon's latest  comedies.  Have  found  them  all 
good  laugh  producers.  Try  them  with  a 
mixed  program. — J.  S.  Wasserman. 
Rialto  theatre.  Pecos,  Tex. 
The  Saw  Mill  (Vitagraph).  with  Larry 

Semon. — This  is  the  best  Semon  comedy 
to  date.  Have  run  eight  of  his  comedies 
and  all  were  good-  He  sure  gets  the 
laughs.  Book  them. — A.  A.  Neese,  Beat- 

rice theatre,  Haw  River,  N.  C. 

— ADV. 



of  pictures  worth 

watchinfif  for. 

THE  HERO 

Presented  by  B.  P.  Schulberg,  adapted  from  the  play 

by  Gilbert  Emery.  Directed  by  Gasnier,  Preferred 

Pictures.  Principal  parts  played  by  Gaston  Glass, 

Barbara  La  Marr,  John  Sainpolis,  David  Butler, 
Doris  Pawn  and  Frankie  Lee. 

ONE  of  the  most  interesting  plays  of  the  New  York  theatrical 

season  was  a  play  entitled  "The  Hero"  
The  wonder  of  the  present  production  is  that  despite  a  number 

of  changes  the  spirit  of  the  original  is  so  largely  preserved  .  .  , 
We  know  that  the  real  Hero  is  the  humble  brother  who  with  true 

heroic  naivete  continues  to  worship  the  hero  of  the  trenches  long 

after  we  have  acclaimed  his  own  humbler  sacrifices.  It  is  just 

there  that  the  sterling  worth  of  this  picture  lies;  it  is  boldly  car- 

ried along  on  the  mere  strength  of  its  characterizations  and  qual- 
ifies as  a  piece  of  honest  picture  making  

Both  Gaston  Glass  as  the  soldier  and  especially  John  Sainpolis  as 

the  plodder  do  work  which  quite  holds  its  own  with  that  of 
Robert  Ames  and  Richard  Bennett  in  the  original  play. 

Produced  by 

PREFERRED 

PICTUREShc. 
B.P.Schulbery-frw.  J.G.Bachmann-TrMj. 

Distributed  bv 

AL'LICHTMAN 
COR.POR.ATIO  N 

1650 BROADWAY 
NEW  YORK  CTTY 



arid  BESSIE  LOVE 

as  the  two  orphans 

who  have  won  the 

heart  of  every  film fan 

CJhe  kind  of  picture 
that  makes  audience  s 

cry  and  laugh  .  .  .  and 

crvj -more 

ZQook,  it  and  malte  -money 

ujook,  it  CLCjairv  and  make  move  money 

U  LOUIS  BlXRSrOJST  Traduction, 

Written  by  HENRY  R.  SYMONVS 

cAdapted  bu  JOHN  B.  CLYA4EBw/ 

Directed  by  W.  S  .  VAJSJ"  DYKE 

Vhotogvaphedb  by  ARTHUR  L  .TODD 

$Slstri.bu<tedL  bij 

Metro >  f-  Picturey1 
^      A  \*J    Corp  ovation- 

'Jurif  Imperial  Pictures,  Cid.,  &x<clH'S'ive  Distributors  thric- 

aut  Qreah'Brita,lHj.  Sir  Ww/Jurij  ,  ̂Aia.n,.  ̂ Dire<=--Lat — ' 



1 

±A  BIG  play.  -  it  ran  45  weeks  on  Broadway 

BIG  star. .  Clara  Kimball  Yoxxxig 

c^.BIG  picture.,  its  made  hax- offices  portly  J 

ci  BIG  bet . .  and  a  sure-thin^  one  V-  

BOOK,  IT  / 

CLARA  / 
ml 

KIMBALL  /  , 

ENTEK  I 

MADAME 

HARRY  GAUSON 

PRODUCTI 

KEG  US  PAT  OFF 

'METRO- PICTURE 

4 

^icLxbted  bid  FRANK 

BERESFORD  /row  the 

pUy  by  G1LVAVARESI 
and,  DOLLY  BYRNE 

Owned  and  Copyrighted 
bii  the  SAMUEL  ZIERLER 

PHOTOPLAY  Corp. 

Directed  by  WALLACE 

WORSLEY  Vkotaqmphtd 
^  L.WILLIAM  OWNNELL 

rdi",  iC£ct7  B%>cLt4.fLve  3>Lstvu 
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LET  THE  DOLLAR  DEVILS,, 
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MAKE  MONEY  FOR  YOU/ 

HODKINSO] 

PICTURE 

DOLLAR  DEVILS  is  the  type  of 

picture  you  would  be  glad  to  publicly 

recommend  to  your  patrons,  and  from 

the  standpoint  of  exploitation,  it  has 

any  number  of  sensible  and  practical 

sales  angles  that  can  be  turned  into 

extra  admissions.  ASK  FOR  A 

SCREENING  AT  ONCE. 



Clnd  Still  mane  Cm  -. 

"IT'S  GREAT!" 

New  York  Journal.  The  writer 
hastens  to  tell  his  readers  that  he 

found  the  story  of  "Milady"  pleas- 
ant watching.  It  tells  of  the  three 

musketeers  and  their  exploits  from 
the  point  where  Douglas  Fairbanks 
left  off  in  his  story. 

Variety:  The  exhibitor  can  bill  it 

as  a  sequel  to  "The  Three  Mus- 
keteers' and  get  box-office  value from  it. 

Moving  Picture  World:  American 
Releasing  presents  a  successor  to 
"The  Three  Musketeers."  An  in- 

teresting and  romantic  picture. 
Pictorially  the  production  has  great 
charm;  the  story  is  highly  charged 
with  intrigue  and  romance.  It 
offers  fascinating  entertainment. 

Motion  Picture  News:  The  picture 
bears  an  authentic  stamp  and  the 

characters  live  up  to  one's  concep- 
tion of  them.  We  are  presented 

with  the  story  of  an  adventuress 
in  the  employment  of  Richelieu 
whose  object  is  to  embarrass  his 

King  and  bring  D'Artagnan  into 
disrepute. 

Harrison's  Reports:  "Milady"  holds 
the  interest  consistently  all  the 
way  through.  The  beginning  of 

this  story  starts  where  "The  Three 
Musketeers"  leaves  off.  Coming 
right  after  "The  Three  Musketeers," 
if  properly  advertised,  it  should 
draw. 

Film  Daily:  A  good  deal  that  is 
worth  while  and  interesting  in  this 
production.  If  you  cater  to  a  bet- 

ter class  audience  and  one  that 
will  be  interested  in  a  well  made 

production,  and  something  worth 
while,  you  may  feel  quite  sure  of 

interesting  them  with  "Milady." 
Where  they  liked  "The  Three 
Musketeers"  it  should  be  easy  to 
judge  this  one. 

Fourteen  wonderful  reviews  out  of  fifteen  New  York  daily  papers 
reaching  millions  of  people  and  one  sour  review.  Four  out  of  five 
great  trade  press  reviews  and  one  review  written  by  a  lazy  critic 
who  didn't  even  see  the  picture. 
Take  a  Sound  Tip: 
Grab  this  one  Quick! 

TTliladif 

HENRI  DIAMANT-BERGER  PRODUCTION 

And  incidentally  did  the  best  1923  business  for  its  first  run 
week  at  the  New  York  Cameo.  It  opened  in  this  600  seat 
theatre  to  a  $1,200.  Sunday  and  closed  on  a  Saturday  business 

of  better  than  $1,000.  on  the  day.  The  public  "ate  it  up." So  will  your  public. 

RELEASING  CORPORATION 
WALTER  E  GREENE,  haulm  F.  B.  WARREN,  IbMi TBAD6  MARK  REG.  y.i  PAT  OFFICE 



"  It's  a  Wizl 
His  biggest  and  best  -9  reels  of 
tremendous  drama,  made  before 

the  mast  by  the  same  producer, 

star,  author  and  director  who 

made  "Tol'abie  Dauid". 

ZJHE  MS  ANGELES 

DA/LY  TIMES 

"It's  a  wiz!  Dick  and 

Dorothy  delight  in  'Fury.' The  players  in  'Fury'  make you  feel  as  though  it  really 
were  life  that  they  are  por- 

traying and  the  film  is  enter- taining. 

"What  a  marvelous  team 
Richard  Barthelmess  and 
Dorothy  Gish  are,  to  be  sure. 
She  is  shortly  going  to  rival her  sister  Lillian  as  a  player 
of  drama.  And  she  has  all 
her  own  rich  comedy  besides. 
She  always  n.akes  her  fun  in 
'Fury'  count,  whether  she's roughhousing  the  cranky  old 
landlady  or  spitting  on  Ihe 
white  shoes  of  the  villain. 
"Dick  Barthelmess — how  we 

marvel  anew  every  time  we 
see  him,  at  the  nice  balance of  fineness  and  tense  virility 
that  cause  him  to  be  the  ap- 

pealing, yet  compelling  figure that  he  is!  There  is  a  real 
psychological  aspect  in  his 
character — and  constant,  fas- 

cinating action  with  enthrall- 
ing power  of  the  drama. 

There  are  many  really  thrill- 
ing moments. 

"And  what  a  wis  Henry 
King  is  at  putting  over  drama 
through  the  manner  in  which the  characters  eye  each  other! 
There  is  the  melting  tender- 

ness of  Dorothy's  look,  when, 
as  the  fierce-souled  little 
slavery,  she  yields  at  last  to 
Boy's  ardent  young  love; 
there  is  the  sorrowful  and 
dawning  love  of  the  sea  cap- tain for  his  son,  told  in  his 
eyes;  there  is  the  mounting 
fury  in  Boy's  eyes  when  he 
meets  his  mother's  traducer. 

'im  FIRST 
Km  NATIONAL 

inspiration  Pictures,  inc. 
r*L.  f  ft  n  it  n  .»_/  t   »  _ 

RICHARD  BARTHELMESS 

Miss  Dorothy  Gish 

By  Edmund  Gouldinq  -  Directed  by  HENRY  KING 

Roy  R  Oberbaugh  ,  cameraman  -  Roberf  M.  Haas,  Ai't  Director 

I  A  3int  Tlational  Picture 
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Theu  Booked  it  2  Weeks 

Because  they 

know  a  Big  One 

when  they  see 

it  -  ~  ~ 
 ~ 

And  here's  how 

they  Advertised 

it  

DEALER, 

It'll  pay  you  to 
plan  for  an  Extra 

Run  when  you  play 

Joseph  MSchenck's 
presentation  of 

Norma  Talmadge 

in  this  Tale  of  Tempestuous  Loue  in  Desert  Places 
n 

h Voice  from  the  Minaret 

Personally  directed  by  FRANK  LLOYD 

Qdapted  by  Frances-  Marion 
from  the  novel  by  Robert  Hichens 

Photographed  by  Qntonio  Gaudio  and  Norbert  Brodin 

A  Trxcdt  national  Attraction 



If  it  is  in  the  negative,  you  will  get  it  in  the 

print,  on 

EASTMAN 

POSITIVE  FILM 

Detail  in  highest  highlight  or  deepest  shadow, 

with  every  step  of  gradation  in  between, — 

Eastman  Positive  Film  reproduces  it  all  and 

carries  the  quality  of  the  negative  through 

to  the  screen. 

Eastman  Film,  both  regular  and 

tinted  base — now  available  in  nine 

colors,  is  identified  throughout  its 

length  by  the  words  "Eastman" 

"Kodak"  stenciled  in  black  letters 

in  the  transparent  margin. 

EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 



Hal  Roach  presents 

'Snub'  Pollard 

Comedies 

Two  reels  each 

"  Hook,  Line  and  Sinker  " 
(Pollard-Pathe— Two  Reels) 

A COMEDY  that  is  actually  funny  and  intro- 
duces some  new  twists.  ,  It  will  surely  draw 

a  broad  smile  from  every  man  who  ever  held  a 
fishing  rod  over  the  water,  and  is  likely  to  send 
him  into  a  hearty  laugh.  The  angle  is  a  travesty 
upon  a  fishing  tournament,  which  every  man  is 
more  than  the  rest  because  the  recognition  of 
a  pretty  girl  is  at  stake.  At  the  crack  of  the 
pistol  all  contestants  make  for  the  dock,  where 
they  begin  fishing.  And  while  the  hero's  catch is  enviable  the  rival  for  the  girl  has  cut  the 
bottom  of  his  "catch  basket"  with  the  result 
that  the  fish  go  right  back  where  they  came 
from,  through  a  hole  in  the  landing.  In  this 
one  the  comedy  is  rapid  and  while  it  borders  on 
the  ridiculous,  is  sure  fire  for  those  who  go  to 
a  picture  show  with  the  hope  of  seeing  some- 

thing to  laugh  at.  In  addition,  this  is  the  best 
piece  of  work  Pollard  has  done  in  a  long  time. 
A  comedy  that  is  alsp  comparatively  clean  and 
not  over-done  in  slap-stick. — LILLIAN  GALE. 

Motion  ricture 
News 

ou  know  Hal  Roach. 

For  years  he  has  been  producing 

the  best  comedies  money  can 

buy, — one  reel,  two  reel  and  fea- 

ture length. 

When  a  Roach-made  comedy  is 

released  the  laughs  go  round  the 

world. 

The  Pollard  two  reel  comedies  are 

the  bright  spots  on  thousands  of 

programs. 

Have  them  screened  for  you. 

You'll  knowT  the  reason  why. 

Pafh£comedy 

TRADE       (j^j  MARK 
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In  New  York — 

In  Chicago— 

They  Call  It 

Melford's  Masterpiece! 

"Melford  has  enriched  the 
screen.  'Java  Head'  is  worth 
two  or  more  visits." 

Chicago  Daily  Journal 

"One  of  the  film  triumphs 
of  the  year." N.  Y.  Sun 

"Every  minute  is  a  delight." IS.  Y.  Tribune 

L.    LA  SKY  PRESENTS  A 

GeorOe  Mel  ford 
PRODUCTION 

(2  (paramount  Qicture 

WithLeatrice  Joy,  Jacqueline  Logan,  Raymond  Hatton,  George  Fawcett,  Albert  Roscoe 
By  Joseph  Hergesheimer  Adapted  by  Waldemar  Young 

THIS  ADVERTISEMENT  IS  MADE  FROM  THE  4  COLUMN  CUT  YOU  CAN  GET  AT  YOUR  EXCHANGE 



Qhe  World's  J^ecord  in  the 

World's '  Jjxrg^ 

"Douglas  Fairbanks  in  Robin  Hood*9 
Floods  Box-Office  of  the  Capitol  Theatre,  New  York 

$58,097.66  for  First  Week's  Gross 
In  spite  of  a  blizzard,  rain  and  cloudy  weather  more  than  100,000  persons  saw  this 

sensational  audience  picture  in  seven  days,  with  a  splendid  start  for  a  second 

record-smashing  week. 

101,820  Paid  Admissions 



Absolutely 

The  Only  New  Thing 

In  Motion  Pictures 

This  Year! 

From  exhibitors — from  audiences — from 

critics — from  picture  experts — comes  this 
comment,  again  and  again,  after  viewing 

that  great  photoplay  sensation 

D.  W.  Griffith's 

"One  Exciting  Night' ' 

Here  is  a  picture  that  has  EVERYTHING 

any  exhibitor  can  ask. 

It  satisfies  box-office  demands  and  also 

pleases  immensely  any  type  of  audience. 

In  all  sections  of  the  country  it  has  set  new 
attendance  records  in  theatre  after  theatre. 

It  is  that  "something  new"  in  pictures 
that  exhibitors  everywhere  are  seeking. 

Miss  Louella  Parsons  Says 

In  The  Morning  Telegraph 

"Here  is  something  entirely  new — the  first  picture  of  its  kind  I  have ever  seen. 

"D.  W.  Griffith  has  never  made  such  an  enjoyable  picture. 

"Never  in  the  history  of  pictures  has  there  been  anything  so  full  of 
thrills,  suspense  and  everything  that  makes  for  one  hundred  per  cent, 

interest." 

D.  W.  CRI
FPITH'/ 

.  'One  dcdtiw '71Mb'  _ 

UNITED  ARXLTHT  CO  R.D  OR.  ATI  ON 
MARY  PICKTOR.D    •   CUAR.LIE  CHAPLIN   •    DOUGLAJ"  rAlP-DANICT  ■  D.  W.  G  12.1  P"FITH 

WIQ.AM     ADRAMj;      PliEXIDCNT  ' 



More  Money  From  Philadephia 

and  a  Record  in  Cleveland! 

D.  W.  Griffith's  "One  Exciting  Night,"  his  latest  pic- 
ture sensation,  did  such  a  smashing  box-office  busi- 
ness at  the  Stanton  Theatre,  Philadelphia,  that  it 

brought  this  letter  from  Frank  W.  Buhler,  managing 

director,  to  Albert  Grey,  general  manager  of  the  Grif- 

fith organization: — 

"Enclosed  find  check  to  cover  additional  rental  on 

"One  Exciting  Night." 

"We  have  extended  the  engagement  of  this  picture 
owing  to  its  great  popularity  in  Philadelphia. 

"  'One  Exciting  Night'  is  a  picture  that  appeals  to  all 
classes.  It  has  an  element  of  comedy,  an  element  of 

drama  and  keeps  the  spectator  interested  every  min- 
ute of  the  showing. 

Big  Box-Office  Returns  and 

a  New  Record  in  Cleveland! 

Breaking  all  house  records  at  popular  prices  at  the 

Stillman  Theatre,  Cleveland,  Mr.  Griffith's  "One  Ex- 
citing Night"  played  to  $18,1  13.80  the  first  week  of 

the  engagement.  The  second  week  brought 

$13,679.89. 

As  a  result  of  the  splendid  box-office  and  audience 
value  of  the  picture,  N.  M.  Schenck,  of  the  Loew 
organization,  sent  the  following  letter  to  Albert 

Grey:  — 
"Thought  you  might  like  to  know  that  'One  Exciting 
Night,'  which  completed  a  two  weeks'  run  at  the 
Stillman  Theatre,  Cleveland,  has  done  remarkable 
business. 

"The  audiences  received  it  enthusiastically,  and  1  feel 

sure  that  it  will  go  equally  well  anywhere." 

D*  W*  GRIFFITH  / 

x0ne  &octiina  7lM" 

UNITED  AQTLTIX  CONDONATION 
MARY  PICKFOriD CHAPJJE  CHAPLIN   •    DOUGLAS  FAII2.DANIOT 

l-llfiAM    ADRAMj;  paEJ"ID£:NT 
D.  \V.  GPJrriTM 



The  Strand  Theatre  of  New  York 

Made  With  "Way  Down  East"  and 

Also  With  "Orphans  of  the  Storm" 

And  REMEMBER!  "Way  Down  East"  in  stage  and 
screen  theatres,  has  played  to  twice  as  much  business 
as  any  other  two  pictures  ever  made! 

And  this  record  was  made  during  the  most  unfavor- 
able weather  in  years. 

Read  What  Joseph  Plunkett  Says 

"Dear  Mr.  Abrams — I  am  glad  to  write  you  that  D. 
W.  Griffith's  'ONE  EXCITING  NIGHT'  did  bigger 
business  for  us  than  either  'Way  Down  East'  or  'Or- 

phans of  the  Storm.'  We  were  compelled  to  stop  the 
sale  of  seats  many  times  during  the  engagement  of 
the  picture.  It  certainly  is  a  great  audience  attraction, 
which  was  plainly  shown  by  the  way  our  audiences 

received  it." 

"Strand— 'ONE  EXCITING  NIGHT!'  (Griffith- 
United  Artists.)  Seats  2,900.  Scale;  30-50-85.  Was 
held  over  for  second  week  and  broke  the  house  record 

on  the  business  done  by  both  'Way  Down  East'  and 
'Orphans  of  the  Storm,'  previous  Griffith's  that 
played  two  weeks  at  the  house.  Got  close  to  $29,000 

on  the  week." 

"Variety's"  report  for  the  first  week  at  the  Strand 

stated  that  "ONE  EXCITING  NIGHT"  grossed  "bet- 
ter than  $3 1 ,000,"  adding  that  it  was  being  held  over. 

D»  W>  GRI
FFITH'S 

UNITED  AOTISTS  CONDONATION 

MARY  DICKFOR.D    •   CHAR.  LIE  CHAPLIN   •    DOUG  LA  J"  PAIR-DANK  J"  •  D.  W.  GRIFFITH 
HIRAM    ADI2.AMJ:  PttCJ'IDCNT 



UNITED  ARXLTTJ~  CORPORATION 
CHARLIE  CHAPLIN   •    DOUGLAJ*  FAI ROAN KS 

HIRAM    ADHAMJ:  PO-E^TIDEINIT d.  w.  gp-ifhtm 
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Direction  by 

Charles  J2>ruani 

Broadway  Stood  Up 
to  see 

Nazimova  9s  -  'Salome 9  9 

At  the  Criterion  Theatre,  New  York,  "Salome" 

played  to  $1  1,706  for  the  first  of  a  four  weeks' 
engagement — or  $2,088  more  than  the  seating 

capacity  of  the  house — 608. 
Business  for  the  second  week  amounted  to 

$10,299,  showing  $681  in  S.  R.  O.  receipts. 

Gross  of  $38,153.50 

for  Four  Weeks 

With  a  capacity  business  of  only  $38,472  pos- 

sible for  the  engagement,  "Salome"  played  to  a 
total  gross  of  $38,153.50.  Here  are  the  figures, 
week  by  week: 

First  week  gross,  $11,706,  or  $2,088  above 
capacity. 

Second  week  gross,  $10,299,  or  $681  above  the 
capacity. 

Third  week  gross,  $8,299.50. 

Fourth  week  gross,  $7,849. 

Total  gross  for  four  weeks,  $38,153.50. 

Great  for  the  Box-Office  and 

Great  for  the  Audience 

Q I  lied  Producers  and  Distributors-Corporation^ 
•      72p  Jeuenth  Ouenue,  SJeur  £/ork  City 

—  O  J3ranch  Office  located  in  each  United  Orfij-tj-  Corporation  Cxchanqe  — 



Qllied  /Producers  and  Distributors  Corporation^* 
729  J"euenth  Ouenue,  JVeas  C/ork  City 

—  Q  Branch  Office  located  in  each  United  Crtistr  Corporation  £xchanga-r> 
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11/EETIE       7/te  KID  REPORTER      CARMEN  JR 
Li- 

Sweet  -  cute  -  adorable  -  that 
bwcetie.  But  she  has  a  bit  of  the 
divil  in  'er  -  and  when  that  gets 
loose  -  well,  prepare  for  a  whirl- 

wind of  laughter! 

'Eaby  Peggy  puts  over  a  live- wire  news  scoop  and  wins  a  for- 
tun?  amid  a  gale  of  laughter. 

A  flip  of  the  head,  a  drooping  of 
the  eyes  —  and  Peggy  captures 
your  heart  in  her  rib-tickling 
burlesque  of  a  Spanish  fandango dancer. 

TAKING  ORDERS SSS& ail. 

1-1 -r  dad  was  a  dentist — business 
poor.  So  Peggy  solves  the  prob- 

lem: opens  a  restaurant — the  food 
sends  fo'ks  scurrying  to  Dad's dental  parlor.  Clean — clever — cute 

FEGwAe  MOVIES 

Here  Baby  Peggy  imitates  Lloyd, 
Chaplin  and  other  screen  favor- ites. A  scream  from  start  to 
finish ! 

CENTURIES  FEATURED 

THREE  STRAIGHT  WEEKS 

ON  BROADWAY! 

"Peg  o'  the  Movies"  at  The  Rivoli 
"Sweetie"  at  The  Rialto 

"Smarty"  at  The  Criterion 

"Everybody  should  see  Baby  Peggy!" 
Quinn  Martin  in  N.  Y.  World. 

"We  take  off  our  hats  to  Baby  Peggy!" 
Polly  Parsons  in  Milwaukee  Sentinel. 

The  latest  Releases*  oF 

As  bright  and  smart  a  bellhop» as  ever  took  a  tip.  Here  Peggy, 
at  her  sweetest  takes  and  hands 
them  out  —  tips,  of  course!  A scream  sensation  all  the  way. 

Baby  Peppy ALSO 

BUDDY  MESSINGER 
The  famous  juvenile  star  in  a  series  of  six  hilarious  comedies  of  boyhood: 

' ' Smarty' '  "So  Long  Buddy' ' 
"The  Bus  Boy"  "Dad's  Boy" 
"Sister's  Beau"  "Don't  Get  Fresh!" 

BROWNIE 
The  screen's  most  famous  canine  actor 
in  a  new  series  of  mirthquakes,  the  first 
two  of  which  are: 
"Sweet  and  Pretty" 
"Straighten  'Em  Out" 

JACK  COOPER 
Popular  Century  star  in  a  series  of  side- 

splitting new  subjects,  the  first  of  which 
are: 

"A  Spooky  Romance" 
'  'Vamped' ' 

CSohl
  in  Series  of  Six  Ea

ch  ^0^^ 

EWTUBY
  
COMED

IES 

R/SL/BASBD     THR.U  UNIVBR.SA.lv 
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100,000,000  People 

IT  IS  IN  EVERY  NEWSPAPER,/ 

CASH  IN  ON  THIS 

FIRST  DRUG 

Sfrvinq  Cumminas  Production 

Slo^  GLADYS 

BROCICWELL 

ALSO 

BOB  TALKER. 

THE  TREABOL  KID 

LIVE  "WIRE  INDEPENDENT 

EXCHANGES  WILL  BGDK  FOR 

MARCH  is  DATES 

Prints  Ueing  Shipped  FEB.13tfe 

Actual  Photographing  Finished  FEB7t£ 
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are  reading  of  this  today  / 

IT  IS  ON  EVERY  TONGUE  / 

PICTURE  of  the  TIMES 

EVIL  SUPER 

of  J/arveg  (jates  Story 

Traffic 

and  BARBARA 

TENNENT 

Book  It  Now 

THRU  LEADING  INDEPENDENT 

EXCHANGES  EVERYWHERE 

"WIRE  *  PHONE  ""WRITE 
SUITE    1005  ~  O8  LOEW  STATE  BLDG.  NEW  YORK, 
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or
: 

Its  Here! 

Djnnri 

^he  Greatest  of  All 

From  the  play  by  Chas.  E.  Blaney  and  book  by  Marion  Russell 

Story  and  Scenario  by  Olga  Printzlau         Directed  by  William  A.  Seiter 

A  Notable  Cast 

Includes:  

CLAIRE  WINDSOR 

KENNETH  HARLAN 

PAULINE  STARKE 

HOB  ART  BOS  WORTH 

WALTER  LONG 

CYRIL  CHADWICK 

ALEX  FRANCIS 

WINTER  HALL 

MARGARET  SEDDEN 

GEORGE  COOPER 

STANTON  HECK 

FRED  STANTON 

WINSTON  MILLER 

MARY  JANE  IRVING 
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Classic  of  the  Screen 

mm 

Soman  tic  Melodramas 

FIFTH  OF  WARNER  BROS. 

"CLASSICS  OF  THE  SCREEN 



a  BOX-OFFICE  TITLE  and 

it's  a 



BOOKED  OVER  THE 

U.  B.  O. 

CIRCUIT 

THREE  BIG  BOX-OFFICE  NAMES ! 

HODKINSON  PICTURE 
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fThe  Drug  Monster" 

A  brand  new  and  timely  picture  showing  the  fatal  and 

devastating  evils  of  the  habit. 

A  vivid  picture  with  a  warning  message  to  all  mankind. 

DON'T  CLOSE  YOUR  TERRITORY 

UNTIL  YOU  SEE 

"The  Drug  Mon
ster' ' 

THE  GREATEST  BOX  OFFICE  ATTRACTION  OF 

THE  DAY.  YOU  CAN  SAVE  AND  MAKE  MONEY  BY 

COMMUNICATING  IMMEDIATELY. 

Don't    Miss    This  Opportunity 

I 

AYWON  FILM  COPORATION 

729    Seventh  Avenue,  New  York 

NATHAN   HIRSH,  President 
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It1* WHEJjL  KNIGHTHOOD 
fMS  IN  FLOWER 

2s» MARION  DAMES  EDiTTON 
ElyHARY  JOHNSTOK 
Aothoi-  of  "AU  DREY*"  etc 

BURNING 
SANDS 
ArthnrWeigall 

When  You  Book  a  "Book  Title"  Picture 

Remember  the  Bookseller  in  Your  Town 

Nowadays  as  most  big  photoplays  are  made  from  big  books,  a  link-up 
should  be  established  between  Publisher,  Exhibitor  and  Bookseller. 

Cast  your  eye  over  the  cuts  of  books  shown  on  this  page  which  repre- 
sent some  of  the  big  titles  we  publish.  Also  add  to  the  list;  Rupert  of 

Hentzau,  Truxton  King,  The  Christian,  The  Custard  Cup,  The  Leather 
Pushers  and  retail  at  75c  each.  These  books  are  handsomely  bound  and 
illustrated. 

Let  the  Bookseller  Know  Your  Picture  Dates 

Link  Up  Your  Picture  Publicity  with  Your  Local  Bookseller 

Perhaps  you  have  tried  it  before  with  indifferent  success.  However, 

don't  be  discouraged  by  that.  Booksellers  are  now  strong  for  the  scheme. 

Go  to  see  your  local  bookseller  today.  He  has  just  received  a  broadside 
from  us  calling  his  attention  again  to  this  big  idea.  There  are  many 
things  you  can  talk  over  together  and  put  into  effect  that  will  be  of 
mutual  interest  and  profit. 

Perhaps  you  won't  get  all  the  booksellers  in  the  town  to  co-operate  with 
you  all  the  time,  but  you  will  get  some  of  them  to  co-operate  most  of 
the  time,  and,  on  the  whole,  it  will  be  worth  your  while. 

As  a  matter  of  good  business,  the  bookseller  will  want  to  feature  your 

"showing"  with  his  books,  as  some  of  the  biggest  stores  in  the  country 
are  doing  every  day. 

When  in  doubt,  write  us. 

/-i  -    o   Tk        1  11-40    BROADWAY         rh    1  1»  l 
Grosser  &  jJunlap     new  tore  city     sr ublisners 

PHOTO  PLAY  BOOK  TITLES 
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ASSOCIATE  D 
FOREIGN  REPRESENTATIVE 

SIDNEY  GARRETT ARTHUR  S.  KANE, 

n irod uce 

rJ\fahonally  Advertised 

in 

THE  SATURDAY 

EVENING  POST 

and  in  four  big  fan  publications 

Photoplay  •  Motion  Picture  Classic 

Motion  Picture  •  Picture -play 

A  constructive  plan  of  interesting 

your  public,    national  in  scope, 

local  in  effect. 



EXHIBITORS 

Pre  s  ide  nt. Physical  Distributors Path*  Exchange 

wo  full  pages  in 

THE  SATURDAY  EVENING  POST 

FEBRUARY  3rd,  1923 

first  of  a  years 
Campaign 

•tsSsS?* "-sis 1*-  J — — '  V  of  'ft 

 Ad*^^*"****** 
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have 

been 
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The  left  hand  page  also  appears 

in  the  March  issue  (out  in  Feb- 
ruary) of  Photoplay,  Motion 

Picture  Classic,  Motion  Picture, 
Picture  Play. 

Constance  Binney  in  "A  Bill  of  Divorcement'* 

"The  Woman  Who  Fooled  Herself"  with  May  Allison  and  Robert  Ellis. 

Martin  Johnson's  "Head  Hunters  of  the  South  Seas" 

Saturday  Evening  Post,  March  3rd  and  April  fan  magazines 

(out  in  March)  Monte  Blue  and  Mary  Alden  in  "The  Tents 

of  Allah."  "Breaking  Home  Ties"  inspired  by  the  heart  song 

of  centuries  "Eli,  Eli." 

Coming: 
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Here's  what  the  Critics  say: 
WM.  A.  JOHNSON,  Editor  Motion 

Picture  News:  "Goldwyn's  big 
Production,  'The  Christian,'  will  go 
down  in  history  as  a  masterpiece!" 

L.  W.  BOYNTON,  Editor  Exhibitor's 
Trade  Review:  "'The  Christian' is 
a  screen  marvel.  It  takes  its  place 
with  the  acknowledged  classics  of 
the  motion  picture.  Unquestion- 

ably the  biggest  box-office  picture 
Goldwyn  has  ever  released." ROBERT  E.WELSH,  Editor  Motion 
Picture  World:  '"The  Christian  is 
a  really  great  picture  without  an 
'if  or  a  'but.'  It  will  make  a  pile 

of  money." JOHN  SPARGO,  Editor  N.  Y.  Exhib- 
itor's Herald:  " '  The  Christian'  will 

clean  up.   It  ha6  everything!" 
LOUELLA  PARSONS,  M.  P.  Editor 
Morning  Telegraph:  "No  exhibitor 
can  afford  to  pass  by  'The  Chris- 

tian.'" 

FRED  SCHADER,  in  Variety:  "One 
of  the  biggest  box-office  winners." 

FILM  DAILY:  '"The  Christian'  will 
undoubtedly  prove  one  of  the  out- 

standing attractions  of  the  year." 

Booked  by  America's 

Leading  Exhibitors 

It  BALABAN  &  KATZ'S  Chicago 

IKE  LIBSON'S  Capitol,  Cincinnati 

Also  Strand,  Davton;  Southern,  Columbus 

GLEICHMAN'S  Broadway-Strand,  Detroit 

TOM  MOORE'S  Rialto,  Washington 

ROWLAND  &  CLARK'S  State,  Pittsburgh 

Capital  Theatre,  New  York 

Calif  ornia  Theatre,  Los  Angeles  * 

jljrje  ̂ eatre,  Boston 

GUY  WONDERS'  Baltimore 

k  &OLDWYN  PICTURE 

Now  playing  Second  Week  and  is  Breaking  all  Records 



When  You  Invest  In  a  Smith  Unit 

Organ  You  Get  a  Franchise  for 

the  Best  Music  in  Town 

T 
HE  Smith  Unit  Organ  is  More  Than  an  Organ — it's 
a  Musical  Institution. 

*    ̂   '  III  -ft [j    .  .  .    IS  I?  IS* — \ 

IT  does  the  work  of  an orchestra  without  the 

expense  and  care  which  an 
orchestra  entails. 

IT  provides  the  wide
st range  of  musical  ef- 

fects, from  comedy  and 

"trick"  playing  to  the  fin- 

est symphonies,  solos  or 
concerts. 

THE  Reproducing  
Rec- 

ord Device  exclusively 

a  feature  of  the  Smith 

Unit  Organ,  makes  it  pos- 

sible to  reproduce  the  ac- 
curately recorded  playing 

of  the  foremost  organists 

WITHOUT  AN  ORGAN- 
IST. 

Console  of  a  Three  Manual  Smith  Unit  Organ 

'  |  ̂  HE  new  and  enlarged  factory  of  the  Smith  Unit  Organ  Com- 

~i  X  Pany?  where  every  instrument  is  built  under  the  personal  su- 
pervision of  Frederick  W.  Smith,  one  of  the  world's  foremost 

organ  builders,  is  working  on  a  production  basis  which  insures 
early  deliveries  and  the  closest  attention. 

,v  HP  HE  Smith  Unit  Organ  is  made  in  various 
J_  sizes  and  types  and  sold  at  prices  to 

suit  large  and  small  theatres. 

SMITH  UNIT  ORGAN  CO. 

Factory  and  General  Offices: 

413-419  WEST  ERIE  STREET 

Sales  and  Demonstration  Room :    339  So.  Wabash  St.,  Chicago 

CHICAGO,  ILL. 



Will  Rogers 

in 

Two  Comedies 

A  Ropin'  Fool 
Two  parts 

Fruits  of  Faith 

Three  parts 

Will  Rogers  says; 

"I  have  made  a  close  study  of  motion 
picture  audiences.  I  have  discovered 

that  the  average  one  starts  to  go  to  sleep 

along  about  the  start  of  the  fourth  reel. 

I've  figured  it  out  that  the  only  way  to 
beat  them  to  it  was  to  make  two  and 

three  reel  pictures.  If  they  go  to  sleep' 

on  these  I'll  make  one  reelers.'" 

Two  delightful  comedies,  filled  with  human 

interest,  and  sparkling  with  the  inimitable 

Will  Rogers  personality. 

■IMP 

Pafh£comedy 

TRADE       [^jfi^  MARK 



rmcipal  Pictures  Corp 

present 

hy  HARVEY  GATES 

ALICE 
stamn 

MILTON ALICE 

LAKE 

stamrx 

and 5  MILTON 

SILLS 

supported  by 

RALPH  LEWIS    RICHARD  HEADRICK  JR.. 

personally  prodwcedanddhec 

%y  Irving  Cummirip^s 

GERTRUDE  CLAIRE 

Principal  Pictures  Corp. 

1540  BROADWAY NEW  YORK,  N.  Y. 

Offers  This 

Extraordinary 

Box  Office  Attraction 
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-not  only  my  best  picture 

but  the  most  enthralling 

film  I  ever  
saw!'* 

"gELLA  DONNA"  is  the  ONLY  American  pic- 
ture  Pola  Negri  has  yet  made.   ALL  of  her 

other  pictures  were  made  in  Europe. 

In  "Bella  Donna"  you'll  see  a  new  and  un- 
dreamed of  Pola  Negri — a  star  of  first  magni- 

tude in  a  production  made  with  all  the  re- 

sources that  only  Paramount  can  supply. 

Miss  Negri's  second  American  picture  will  be 

"The  Cheat,"  a  George  Fitzmaurice  production 
adapted  by  Ouida  Bergere  from  the  story  by 
Hector  Turnbull. 

POLA  NEGRI IN  A 

George  Fitzmaurice 
\J  PRODUCTION 

*BELLA  DONNA' 

(X  paramount  picture 

iiiiiiiiiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiirj 

Ttlade  in 

Qmerica 
IlllllllllllllllllllIIIIIIIIllllllllllllllliminOIIIITTTTTt 

SUPPORTED  BY 
CONWAY  TEARLE,   CONRAD  NAGEL 

and  LOIS  WILSON 
PRESENTED  BY 
ADOLPH  ZUKOR 

From  the  novel  by  Robert  Hichens. 
Adapted  by  Ouida  Bergere. 

3  FAMO  U  S  FUVTE  RS  LAS  KY  COWOR.MTON  'M 
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UNITED  AKTIJT/ 
CORPORATION 

MARY  PICKPOOD 
CHARLIE  CWADUN 

,    DOUGLAX  rAIIiDANKj 
D.  v.  Gairaru 

HI  12AM  ADfJAMJ"  •  DfiCJ"IDCWT 

D.  W.  GR
IFFITH"

/ 



BIGGEST  PICTURE  SENSATION  EVER  EXHIBITED 

^^^^ 

*******  \  c  ̂  

SK1 

1r 

Directed  by 

ALLAH  DUJATT 

UNITED  ARXLTTJ*  CORPORATION MARY   PICK  FORD    ■  CUARLIC  CMAPLIN       DOUGLAJ"  FAiRDANKJ"      O.  GRimTW M  I  fi  AM     AOfiAM/  PI1C/IDCNT 





NAZfmOVA 

in  Oscai'GOilde'j* 

Direction  by  Charles  Bryant 

Nazimova  in  "Salome" 
a  Hit  East  and  West 

"Startlingly  different  from  anything  we  have 

ever   seen,    on    the   screen    or   off."  N.  Y. Herald.  : 0 

"Do  not  miss  'Salome,'  whatever  you  do.  It 

is  beautiful  and  fascinating." — N.  Y.  Tribune. 

"Comes  to  the  screen  with  every  stamp  of  be- 

ing a  success."  N.  Y.  Globe. 

"We  agree  with  the  National  Board  of  Review. 
Nazimova's  screen  version  of  'Salome'  is  well 
worth  waiting  for." — N.  Y.  Evening  World. 

"The  most  unusual  picture  of  the  current  sea- 
son."— -N.  Y.  Telegram.. 

"The  sensation  of  the  week.  This  is  Na- 

zimova's triumph.  Never  better  acting  on  the 
screen." — San  Francisco  Examiner. 

"Will  be  remembered  a  long  time  by  all  who 
see  it." — San  Francisco  Bulletin. 

"Unlike  any  photoplay  you  have  ever  seen. 
Nazimova  is  even  more  exotic  than  usual." — 
Los  Angeles  Examiner. 

"Strikingly  different,  but  a  departure  that  is 
bound  to  rouse  wide-spread  interest." — Los 
Angeles  Herald. 

"The  mere  mention  of  the  name  'Salome'  is 
still  sufficiently  potent  to  cause  a  rush  to  the 

theatre." — Los  Angeles  Times. 

"A  startling  departure  from  the  ordinary  cut- 
and-dried  celluloid  adventure." — Los  Angeles 
Express. 

Different,  Fascinating 

Beautiful  and  Unusual 

Qllied  f-'roducers  and  (Distributors  Corporations 
729  J~euenth  Ocrenue,  jVeor  Cjork  City 

—  Q  liranch  Offlco  located  in  each  Umtsd  Ortistr  Corporation  fixchancfo  — 
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The  Last  Hour 

THE  BOOKINGS 
Dorchester,  Boston 
Capitol,  Ned  Bedford 
Aliens,  New  Bedford 
Casino,  New  Bedford 
National,   New  Bedford 
Royal,  Providence 
Liberty,  Providence 
Modern,  Lawrence 
Imperial,  Pawtucket 
Rialto,  Fall  River 
Strand.  Woonsocket 
Strand,  Chelsea 
Medford,  Medford 
Opera  House,  Newport 
Colonial,  Nashua 
Star,  Manchester 

32  FIRST 

New  Eng 

Edward 

Prod 

Adapted  from 
Blind  Justice"  by 
Frank  R.  Adams 

Metro  Film  Exchange 
321  Vine  St.,  Philadelphia,  Pa. 
For  Eastern  Pennsylvania  and 

Southern  Neve  Jersey 

NOW  BOOKING  THROUGH 

All-Star  Features,  Inc.  De  Luxe  Feature  Film  Company 
Louis  Hyman  308  Virginia  St.,  Seattle,  Wash. 

209  Golden  Gate  Ave.,  San  Francisco  For  Oregon,  Wash.,  Montana,  N.  Idaho 
For  San  Francisco  and  Los  Angeles  and  Alaska 

MASTODON  FILMS,  Inc.,  C.  C.  Burr,  Pres.,  133-135-137  W.  44th  St.,  New  York 
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MILTON  SILLS 

CARMEL  MYERS 

PAT  O1  MALLEV 

ALEC  FRANCIS 

WALTER  LONG 

JACK,  MOWER 

RUN  THEATRES 

land's  Best,  Book 

Sloma
n's 

uction 

NOW  BOOKING  THROUGH 

Moscow  Films,  Inc.  Commonwealth  Film  Exchange  Mountain  States  Film  Attractions,  Inc. 

23  Piedmont  St.,  Boston,  Mass.  729  7th  Avenue  N.  Y.  City  2104  Broadway,  Denver,  Colo. 

For  the  Nerv  England  States         For  Neia>  York  <™d  Northern  Neio>  Jersey  147  Regent  St.,  Salt  Lake  City,  Utah 

MASTODON  FILMS,  Inc.,  C.  C.  Burr,  Pres.,  133-135  137  W.  44th  St.,  New  York 
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LOWERS  3  WORLDS  RECORDS 

5*5 

BOBBY  M'LEAN 

New  Ice  Marks  for  Dash, 

Half  and  Quarter-Mile 

Chicago  Skater  at  Saranac  Lake,  Clips 
3  3-5  Seconds  Off  Time  Made 

By  Jewtraw  for  220  Yards 

B 

SARANAC  LAKE,  Feb.  12. 

KING 

OBBY  M'LEAN  of  Chicago  yesterday  shattered 
three  world's  skating  records  on  a  half-mile 
straightaway  track  on  Meagher  Lake.  The  new 

records  were  made  in  the  220-yard  dash,  quarter-mile 
and  half-mile.  By  defeating  Everett  McGowan  of 
St.  Paul,  McLean  is  the  favorite  for  the  American 
outdoor  professional  championship,  which  starts  Wed- 
nesday. 
The  Chicago  flyer,  who  recently  lost  the 

world's  skating  title  to  Oscar  Mathieson  of 
Norway,  covered  the  220  yards  in  IS  2-5  sec- 

onds. The  only  available  record  of  this  dis- 
tance for  comparison  is  the  one  created  by 

Charles  Tewtraw  of  Lake  Placid  a  short  time 
ago.  Jewtraw's  time  was  19  seconds,  made  on a  six-lap  track.  Meagher  Lake  is  half  a  mile. 
The  time  was  caught  by  four  recognized  skat- 

ing officials.  The  winner  got  off  to  a  flying 
start,  paced  by  McGowan. 

McLean's  next  feat  was  to  skate  the  quarter- miles  in  29  1-5  seconds.  There  is  a  dispute for  this  distance  record.  The  old  amateum 
record  of  37  3-5  seconds  was  broken  last  week 
at  Lake  Placid  and  the  best  professional  rec- 

ord is  35  seconds,  held  by  John  S.  Johnson. 
Johnson  was  helder  of  the  professional  rec- 

ord for  the  half-mile  at  1  minute  and  15  sec- 
onds, but  this  fell  when  McLean  covered  the 

route  in  1  minute  12  2-5  seconds.  Previous  to 
last  week  Joe  Moore  of  New  York  held  the 
best  amateur  mark  of  1  minute,  17  3-5  seconds. 

Meagher  Lake  was  measured  by  Harry  Hull- 
surveyor  for  the  Adirondack  Skating  Associa- tion. The  timers  were  taken  from  the  same 
organization.  Application  will  be  made  by 
skating  officials  here  to  have  the  records  ac- 

cepted as  authentic. 

A  TWO  REEL  FEATURE  WITH 

A  HUNDRED  THOUSAND  DOLLARS 

WORTH  OF  PUBLICITY 

Every  newspaper  in  this  country  and  Canada  is  carrying  the  news 

on  Bobby  McLean's  record-breaking  race  and,  NOW  IS  THE  TIME 
TO  CASH  IN  ON  THIS  PICTURE. 

A  REAL  SKATING  PICTURE 
Directed  T)y 

Robert  E.  Tansey 

A  GOOD  STORY  combining  the  Most  Complete  and  Perefct  Analysis 

of  the  Art  of  Speed — Trick  and  Fancy  Skating — Interesting — Enter- 
taining—Fun. SLOW  and  NATURAL  Motion,  Cleverly  used  to 

make  this  Bobby  McLean  Picture  the  one  you  want. 

BIGGEST  and  BEST  SHORT  FEATURE  of  the  year 

YOU  KNOW  THAT  THIS  PICTURE  WILL  WIN 

Good  "Action"  Display  For  Lobby. 

Backed  by  an  Advertising  Campaign  that  would  do  justice  to  a 

Big  Feature 

BOBBY  McLE  AN 

IN 

OF  THE 

ASSISTED  by  EDWARD  CARMINE 

EIGHT  WORLDS  BEST  ICE  SKATERS 

in  an  intensely  interesting  story 

displaying  Grace  in  Movement, 

Thrilling  Race,  Laughable,  Be- 

wildering Stunts  that  are  PIC- 

TURE VALUE.  Excellent  Photo- 

play.  A  Feature  in  Two  Reels. 

Distributors — The  Prints  are  Ready. 

Never  Mind  Writing— WIRE! HULDA  RUCKERTS 

Let's  Break  a  Record  with  this  Picture 

ALL  NATIONS  FEATURE  S,  Inc.,  565  Fifth  Ave.,  N.  y.  City 



February  24,  1923  EXHIBITORS      TRADE  REVIEW 

%  New  Leather  Rushers 

ARE  CLEANING  UP 

ALL  OVER  THE  COUNTRY 

'  Never  a  Big  Pkrhire        "No  Exhibitor  should  lose 

made  1o  oompete        an  opporfunitu  to  book  them" u/i+h  thPmH  CALIFORNIA  THEATRI Willi  IIIWIII   ... .  _  ^am  cDAMnonn 
THEATRE 

ASCWERS  MERRILL— — -^T-Vw  <J*S  SAN  FRANCISQO^ 
MILWAUKEE 

«  ̂ JT^li^  'so 1  If '/After theus  

ffl#lttP^^M^9P  'fl  ^youMHft^av
elotell  them 

ptesotrema
^lliat  ^ 

 lormore  rlm
  daily 

wexxxild  not  handle  all-     This  series  isqurie  as WITEHOUSE  THEATRE 
MILWAUKEE tbsctndUng  as  the  first  series, 

y  U  mqke  you  friends      are  back  «oB  peel 
\VA ;  J  /Majestic  theatre  ,  T  \    .  Chicago  eve.  amer. 

^3>V  LEXINGTON ,  NEB. ;/  <  ,#J  v •  .  (f  '  f 

anijMgstimecmdmoneii  ^^taX»edo' CHICAGO  DAILY  TRIBUNE  EXHIBITORS  TRADE  REVIEW 

DENNY 

VithOriginal  Cast  including  HAYDEN  STEVENSON 
STORIES  BY  PRESENTED  BY  DIRECTED  BY 

HCWITWER    ;        CARL  LAEMMLE   (      HARRY  POLLARD 

UNIVERSAL  JEWEL  9 
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Samuel  Goldwyn's 

Own  Story  of  the  great  personalities  of  the 

movie  world  entitled  "Behind  the  Screen" 

begins  in 

Pictorial  Review 

For  March  15c  a  Copy 

On  Sale  Now 

Mr.  Goldwyn  tells  fascinating  intimate  stories  about 

all  the  famous  stars,  directors  and  producers  he  has 

known.  He  keeps  nothing  back.  He  gives  names, 

dates  and  places. 

He  tells  you  all  about  Mary  Pickford,  Douglas  Fair- 

banks, Charlie  Chaplin,  Mabel  Normand,  Geraldine 

Farrar,  Lou  Tellegen,  Mary  Garden,  Adolph  Zukor, 

David  Griffith,  Jesse  Lasky,  and  dozens  of  others 

whose  names  are  household  words  throughout  the  civ- 

ilized world.    Don't  miss  Pictorial  Review  for  March. 

2,425,000  copies 

of  this  March  issue  have  been  printed 
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A  Bride  Made  a 

Startling  Discovery 

Every  woman  will  want  to  know 

Wiat 

Another  gripping 

nTwnmsrl.  Once 

Production 

II 

WHAT  A  WIFE  LEARNED 

Milton  Sills- John  Bowers 

w  Marguerite  De  La  Motte.. 

Big  in  dramatic  thrill,  bigger  still  in  spectacular  sensation — a 
terrific  dam-burst  that  sends  flood  waters  seething  over  the 

country-side  in  miles-wide  sweep  of  disaster — a  mad  stampede 
of  a  thousand  steers  and  a  man  who  braves  death  beneath  their 

flying  hoofs  to  halt  them. 

A  story  of  the  lonely  spaces  of  the  Northwest  and  of  Broadway's 
seething  nights — of  a  fiery,  dominant  man  and  a  culture  bred 

city  women.  A  conflict  of  souls  in  an  elemental  clash — high 
powered  drama. 

By  Bradley  King.  Directed  by  John  Griffith  Wray 

I  'nder  the  personal  supervision  of  Thomas  H.  Ince. 
Distributed  bv  Associated  First  National  Pictures,  Inc 
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They're  Waiting  For  This  One 

Because
 — 

Of  its  fame  all  over  the 

country  as  a  big  stage  at- 
traction. 

Over  a  million  persons 

have  read  the  beautiful 

novel  by  Marie  Conway 

Oemler. 

Colleen  Moore  and 

Wheeler  Oakman  are 

screen  favorites. 

It's  a  vigorous  drama  that 
strikes  straight  to  the 
heart. 

OLIVER  MOROSCO 

presents  the  story  of  America's  most  celebrated 

crook,  a  priest  and  Mary  Virginia. 



If  it  is  in  the  negative,  you  will  get  it  in  the 

print,  on 

EASTMAN 

POSITIVE  FILM 

Detail  in  highest  highlight  or  deepest  shadow, 

with  every  step  of  gradation  in  between, — 

Eastman  Positive  Film  reproduces  it  all  and 

carries  the  quality  of  the  negative  through 

to  the  screen. 

Eastman  Film,  both  regular  and 

tinted  base — now  available  in  nine 

colors,  is  identified  throughout  its 

length  by  the  words  "Eastman" 

"Kodak"  stenci!ed  in  black  letters 

in  the  transparent  margin. 

EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 



Hal  Roach  presents 

"Our  Gang"  Comedies Two  parts  each 

They're  ''stealing  the  show"  from  the 

features,  everywhere 

It  takes  a  wonderful  short  subject  to 

steal  the  show  from  many  highly 

touted  features. 

"Our  Gang"  comedies  are  doing  it 
right  along. 

"Hal  Roach's  Rascals  in  'Saturday  Morning'  took  all  the 
picture  honors  at  the  Capitol." — A.  Y.  Globe. 

"  'Saturday  Morning'  is  a  hilarious  outpouring  of  mirth." 
— N.  T.  Sun. 

"There  is  some  exceedingly  cute  stuff  in  'A  Quiet  Street 
.  .  .  It  is  very  funny."  -Film  Daily. 

"About  the  best  comedy  we  ever  played." — Hogan 
Burud,  Grand,  Big  Falls,  Alinn.  [  Ex.  Herald.  ) 

Big  laughs  from  little  kids 

Pafhecomedy 

TRADE       I  k^J|j  MARK 










